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Abstract
This study was carried out to investigate the use of social networking sites among the undergraduate and

postgraduate students of arts and science colleges in Trichy. In the context of today’s electronic world, social
networking sites have come to mean individuals, using the Internet and web application to communicate in
previously impossible ways. Social Networking Sites (SNSs) are world level communities where users can create
individual public view profiles, interact with real-life friends and relatives and meet other people based on shared
interests on live . They are seen as a ‘global consumer phenomenon’ with an exponential rise in usage within the
recent few years. Case study evidence suggests that use to social networks on the Internet may be a potential mental
health problem for some users.
Keywords: Social Networking Sites, Information, Communication, Internet

Introduction
Social networking services, also called social networking sites (SNS), are designed to build

upon interactions to create communities of people online, and provide the required software to
do this. Web-based social networking spaces offer a way for individuals or groups to create a
profile of themselves, then share that profile with other members of the social networking
space. Users who join Social networking websites are required to make a profile of themselves
by filling up a form. After filling up the forms, users are supposed to give out information
about their personality attributes and personal appearances. Some Social networking websites
require photos but most of them will give details about one's age, preference, likes and dislikes.
Many Social networking sites today do offer some form of privacy by allowing its users to
choose a public, private or limited viewing profile. On some sites two users must both agree to
be "friends" before they can see each others' private profile information.

Review of Literature
Alay Rameshbhai Patel (2011) Social networking sites have become an integral part in the

modern world today. This thesis focuses on comparing and analyzing in detail the technical
architectures of the two topmost leading networking sites—Face book and Linked in. Detailed
research on the communication services and network update services is presented. Scaling
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techniques: Functional partitioning, class partitioning along with data archiving and load
balancing schemes have been explored in depth, and improvements have been proposed. An
official survey was conducted with the approval from the Institutional Review Board among
the target audience to learn about the users issues: following this appropriate solutions have
been proposed. This thesis will serve as a single point of data access for the aspiring
networking site developers to learn about technical architectures, corresponding supporting
customized services, data models and all other required technical details of the two existing
most popular networking sites.

Samuel Rosas (2011) This study explored the relationship between emotional support and
personality of self disclosed affective experiences via MySpace and Face book. Using a
snowball sampling technique originating with an undergraduate and graduate population
attending a small private university, the study examined degree of benefit from peer emotional
support received. Empathic responses and normal replies to status updates were compared to
absence of emotional support. Results indicate that individuals perceive benefit from self
disclosing happy affective experiences via status updates. Type of emotional support was not
significant, suggesting sufficient benefit was perceived by simply posting a status update into
the newsfeed. Results indicate that degree of benefit derived varies when personality is taken
into account. Individuals high in Agreeableness benefit more from posting a status update
where sadness is elicited. Individuals high in Conscientiousness benefit when happiness is
elicited and individuals high in Openness benefit more when anger is elicited.

Objectives
To analyse the commonly used SNS among women students in Arts and Science Trichy

• To Identify the purpose for using of SNS.
• To find out the types of information uploaded.
• To find out the level of usage of SNS.
• To rank the usefulness of some of the popular Social Networking Sites (SNS).

Methodology
The study attempts to examine the academic use of Social Networking Sites (SNS) among

women students in Arts and Science colleges in Trichy. 210 respondents are selected as sample
on the basis of convenient random sampling and are distributed. 40 questionnaires were found
invalid with incomplete data. Thus 210 questionnaires are used for the present study. The rate
of response is 80.95%.

Analysis and Interpretation
1. Classification of Respondents based on Discipline

Sl. No Discipline No. of. Respondents Percentage

1 Arts 96 45.7
2 Science 114 54.2

Total 210 100
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The respondents are analysed for discipline of Study Arts and Science. The table reveals
that 54.2% of students from Science discipline. The remaining students are from Arts discipline
(45.7%).

2. Classification of Respondents based on Level/Year of Study
Sl. No 㱨굇䌀el/Year No. of Respondents Percentage

1 UG 79 37.61
2 PG 131 62.38

Total 210 100
The Level of study respondents indicate the majority of them are Postgraduate students are

62.38/%. The remaining are Undergraduate students (37.61%).

3. Classification of Respondents based on Age
Sl. No Age in year No. of  Respondents Percentage

1 Below 20 79 37.6
2 21-24 85 40.4
3 25 above 46 21.6

Total 210 100.0
The age of respondents reveals that majority constitute the age group 21-24 year (40.4%),

followed by 21.6% of the respondents fall in the above 25 age group. The remaining are below
20 age group (37.6%).The study indicated that majority of students belongs to the age group of
21-24 years. Those students will be in UG and PG programs.

4. Classification of Respondents based on Time Spent per Day
Sl. No Time Spent No of Respondents Percentage

1 Below 30mts 86 40.96
2 1 hrs 72 34.28
3 2 hrs 38 18.09
4 Above 3hrs 14 6.67

Total 210 100
Regarding the time spent per day of SNS, the analysis reveals that : 40.9% spend less than

30minutes/day. 34.2% below 1 hour. 2 hours per day are spent by 18% and 5.7% respondents
spend more than two hours per day.

5. Classification of Respondents based on Level of General Usage
The Social Network helps the students to chat, exchange their idea and share their

experience the level of Satisfaction are given below the table.5.
Sl.No Level of Usage No of Respondents Percentage

1 Excellent 68 32.3
2 Best 54 25.7
3 Good 74 35.2
4 Fair 14 6.6

Total 210 100
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The table shows that the general usage of SNS.35.2% of respondents says that it is good,
32.3% of respondents says that excellent, 25.7% says that best, 6.6% says that it is fair.
Generally, the level of using SNS helps them excellent to exchange their idea.

6. Classification of Respondents based on Placement
Regarding Placement, Social Network provides update Information on Job careers. The

Students are also interested in sharing their Job Information with Friends through Social
Network than any other media.

Sl. No Level of Usage No of Respondents Percentage
1 Excellent 72 34.2
2 Best 66 31.4
3 Good 50 23.8
4 Fair 22 10.4

Total 210 100
The respondents rating regarding job posting has been analysed. It is identified that for

34.2% of respondents the level is Excellent; for 31.4% it is Best . 23.8% rated it as good and 10%
considered it is fair.

7. Classification of Respondents based on Usefulness of Social Networking Sites in
Academic Purpose

Sl. No Usefulness Frequency Percentage
1 Low level 75 35.7
2 High Level 120 57.1
3 Not use 15 7.1

Total 210 100
When the respondents answered the level of usefulness of SNS, the result reveals that

more than half of than find it High Level (57.1%). 35.7% of them rated its usefulness as Low
Level. 7.1% respondents are not using the SNS in academic purpose.

8. Classification of Respondents based on Need for Social Networking Sites
Sl. No Categories No of Respondents Percentage

1 To Find Information 76 36.1
2 For Entertainment 38 18
3 For Sharing Experience 20 9.5
4 For Sharing A/ v 4 1.9
5 To keep-up-to date 24 11.4
6 For Making Friends 48 22.8

Total 210 100
From the table 8. It is observed that Finding Information is (36.1%),the foremost need for

writing SNS. This is followed by entertainment (18%), sharing experience (9.5), Sharing
Audio/Video(1.9%) , Keeping up to date(11.4%) and Making Friends (22.8).
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9. Classification of Respondents based on Information Uploaded
Sl. No Variables No of Respondents Percentage

1 Video and picture 22 10.4
2 Personal Profile 48 22.8
3 Stories 20 9.5
4 community 32 15.2
5 Personal Blogs 46 21.9
6 Academic Information 42 20

Total 210 100
Regarding the type of  Information uploaded , 20% are academic Information 22.8% belong

personal Profile , 21.9% Personal blogs 15.2% Community and Stories 9.5

10. Classification of Respondents based on Academic Purpose in SNS
Sl. No Purpose No of Respondents Percentage

1 Assignment 85 40.4
2 Seminar 31 14.7
3 Research 34 16.9
4 Curriculum 29 13.8
5 Exam Preparation 31 14.76

Total 210 100
The table 10 explained that the Academic Usage in SNS. The Majority of the respondents

(40.4%) used in Assignment, 14.7% used SNS for Seminar in their studies. (13.08%) of the
respondents used SNS for developing their curriculum, 16.09% of the respondents used SNS
for their research work and finally 14.7% of the respondents are used SNS for exam
preparation.

Findings and Conclusion
1. The majority of the respondents 54.2% from Science discipline
2. The study analysed that the more number of respondents (62.3%) are from Postgraduate

students
3. The study sated that majority of the respondents 21 -24 age group (40.4%)
4. The Study revealed that the period of using SNS is only for below one year (39.5%)
5. The study noted that 41% of Respondents spend less than 30 minutes/day for SNS.
6. The Study showed that General Usage of SNS is good (35.2%) of Respondents.
7. The respondents rating regarding job posting has been analysed. It is identified that for

34.2% of the respondents the level is excellent.
8. The majority of the finding (57.1%) revealed that the usefulness of academic purpose in

SNS.
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Conclusion
The Present generation of Students are "Netizens" their perception towards everything

around them are unique. On line Social Networking Sites free them from simple e-mail and
chats. The Slogan of Youngster today is "I want to communicate better with the people that I
already know and trust. No wonder today Social Networking Sites have increased the
visibility that they connect with more people. The present study tried to studied how SNS is
used for academic purpose and other related areas.
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