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Abstract  
 Mobile phones play a major role in the technology development. Mobile phone is a part of human life in the 
present scenario. The study is conducted upon the way in which the brand loyalty and switching of mobile phone 
usage among different kinds of people. The researcher in the study conveys out the usage of various brands of mobile 
phone as well as the significance of brand loyalty to be observed. Sampling method applied in the study is random 
sampling technique with 100 respondents with in the area of Coimbatore city. Statistical tools used in the study are 
percentage analysis and average rank analysis by considering the factors affecting for loyal to a data usage of mobile 
phone. 
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Introduction and Design of the Study 

 According to Philip Kotler, “Satisfaction is a person’s feelings of pressure or 

disappointment resulting from products perceived performance (outcome) in relation to his or 

her expectations. Customer satisfaction is the level of persons felt state resulting from 

comparing a products perceived performance (outcome) in relation to the person’s 

expectation”. This satisfaction level is a function of difference perceived, performance and 

expectation. If the products performance, exceed expectations the customer is satisfied. If the 

products performance fall shorts of expectations the customer is dissatisfied. 

 Many companies are aiming for high satisfaction because customers who are just satisfied 

still find easy to switch when a better offer comes along. High satisfaction or delight creates an 

emotional affinity with brand. Varieties of factors that affect customer satisfaction are such as 

product quality, product availability and after sales support such as warranties and services. 

Customer satisfaction is seen as a proof of delivering a quality product or service. It is believed 

that customer satisfaction brings sales growth, and market share. A company can always 

increase customer satisfaction by lowering its price or increasing its service but this may results 

in low profits. Thus the purpose of marketing is to generate customer value profitability. 

 India is on the threshold of a new millennium. India chose for global economy, exposing 

her to winds of change in the market place, which has expended vastly and become fiercely 

competitive. In the changed environment, decision makes view the marketing concept as the 

key to success. Marketing in practice has to manage products, pricing, promotion and 

distribution. A successful product can be developed by exploding these opportunities. While 

delivering the value of the customer we make use of marketing support. This support is based 

on the knowledge of customers and distributors, marketing support both at the introduction of 
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products and maturing is considered. Marketing, as a suggested by the American marketing 

association is “an organizational function and set of process for creating, communicating and 

delivering values to customers and for managing customer relationships in ways that benefit 

the organization and its stakeholders.” Market activity underpins the various activities through 

advertising, it is also related to many of the creative arts for a marketing plan to be successful, 

and the mix of 4 P’s i.e. product, price, place, promotion must reflect the wants and desire of 

the customers in the target market. 

 
Need of the Study 

 The need of the study is to know, for what purpose the mobile data is used the most. 

 To find out the factors that influence students towards the usage of mobile data. 

 To analyze the current trend of data usages made out and its preference. 

 
Statement of the Problem 

 Today is the world of invention and innovations and that lies in a customer who is dynamic 

in their beliefs, attitudes and his satisfaction level. The study has been conducted in order to 

understand the customer opinion and satisfaction level of mobile service provider of different 

mobile networks provided and to satisfy the needs of the consumer meeting their expectations 

and to withstand the level of competition. 

 
Objectives of the Study 

 To study the consumer awareness towards mobile data usage 

 To analyze the popularity of mobile data usage among people 

 To find out the factors influencing the students to use mobile data 

 To study the satisfaction of consumer towards the use of mobile data 

 
Research Methodology 

 Research methodology is the science dealing with principles of procedure in research and 

study. The research taken up is a descriptive research which is also called as statistical 

research. The main goal of this type of research is to describe the data and characteristics about 

what is being studied. It is done to gain better understanding of the topic. 

 The sample size chosen for the research is 100 respondents from all age group within the 

Coimbatore city. The respondents filled the questionnaires themselves and were assisted and 

explained where they had difficulty in understanding the questions. The respondents were 

chosen through “Convenience sampling technique”. Primary data was collected through 

survey method choosing the respondents randomly. A questionnaire was used to collect the 

data as the population covered was large in number. It consisted of multiple choice questions. 

Secondary data was collected from the Internet, Magazines, and Books etc. Percentage 

analysis and Average Rank Analysis are used for analyzing the data. 
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Limitations of the Study 

 The study was restricted to Coimbatore City so the view of the respondents in the 

Coimbatore City alone has been analyzed and interpreted and it is confined only to 100 

respondents. 

 
Analysis and Interpretation  

Table 1: Percentage Analysis 

Gender No. of Respondents Percentage 

Male 58 58 

female 42 42 

Total 100 100 

Age Group No. of Respondents Percentage 

20-30 years 50 50 

31-40 years 30 30 

41-50 years 13 13 

50 years and above 07 07 

Total 100 100 

Educational Qualification No. of Respondents Percentage 

School 03 03 

Graduation 32 32 

Post-graduation 64 64 

Professionals 01 01 

Total 100 100 

Occupation No. of Respondents Percentage 

Business 21 21 

Employee 26 26 

Professional 02 02 

Others 51 51 

Total 100 100 

Family Income No. of Respondents Percentage 

Below 20000 0 0 

Rs.20000-30000 40 40 

Rs.30001-50000 36 36 

Rs.50000 and above 24 24 

Total 100 100 

Type of Family No. of Respondents Percentage 

Joint family 58 58 

Nuclear family 42 42 

Total 100 100 
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Mobile Network No. of Respondents Percentage 

Aircel 07 07 

Airtel 15 15 

Bsnl 01 01 

Reliance 04 04 

Idea 19 19 

Docomo 25 25 

Mts 19 19 

Vodafone 10 10 

Total 100 100 

Source of Awareness No. of Respondents Percentage 

Advertisement 11 11 

Search engines 18 18 

Television 32 32 

Friends and relatives 39 39 

Total 100 100 

Source: Primary Data 

 
Average Ranking Analysis 

 
Table 2: Factors Influencing Respondents to Choose the Service Provider 

Factors HS S N DS HDS Mean Score Mean Rank 

Tariff 10 10 31 - 49 2.32 5 

Network 

Coverage 
- 33 09 48 10 2.65 4 

Offers - 19 60 12 09 2.89 3 

Brand Image 47 12 - 19 22 3.05 2 

Advertisements 43 26 - 12 19 3.62 1 

Source: Computed Value 

HS-Highly Satisfied S-Satisfied N-Neutral DS-Dissatisfied HDS-Highly Dissatisfied 

 It is concluded that majority of the respondents irrespective of the classification have high 

level of agreeability towards advertisement (3.62%) and ranked 1st when compared to other 

factors relating to the reasons for choosing the present mobile network used by the 

respondents. 

 
Findings 

 Majority 58% of the respondents are male 

 Most of the respondents are in the age group of 20-30 years (50%) 

 Most of the respondents are post graduates (64%) 

 Most of the respondents are students (51%) 

 Majority of the respondent’s family monthly income level is rs.20000-30000 (40%) 
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 Majority of the respondents are in joint family 

 Majority of the respondents are using Tata DoCoMo (25%). 

 Most of the respondents are aware of service providers through friends and relatives 

(39%) 

 
Suggestions 

 The cost of internet services provided by all mobile networks has been increasing over 

the last 3 years. Hence reduction in the cost of the internet services will attract more 

customers. 

 Networks like BSNL do not impose huge costs on roaming voice calls, messages, etc. if 

the roaming charges are fixed at a standard rate all over the country, it will be beneficial 

to mobile customers. 

 Latest technologies upgrades to smart phones have initiated the usage of the video 

calling effective. At present the customer faces fluctuations in 3G data streaming, there 

is a need for steady 3G data transmission.  

 
Conclusion 

 At present, the market meets a stiff competition to make their brands of data usage more 

popular. In this situation, in order to overcome the marketing competition the manufacturer 

should use different promotional activities. The manufacture can make innovation in their 

brand to attract the customer towards their data network .The consumer preference and 

satisfaction are determined by various factors such as offers, unlimited data, free 3G data for at 

least few days. Hence, this study helped me to know about the position of the consumer 

preference towards data usage among students. 
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