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 “If you can dream it, you can do it.” 

- Walt Disney 
 

Dear readers, 

 It is with immense pleasure that I present to you this special issue of the Shanlax 

International Journal of Commerce on the National Conference proceedings of “5s Framework 

of Entrepreneurial Dimensions: Significance, Strategies, Synergy and Success” conducted by 

Department of Commerce, Pondicherry University. The Conference was a humble endeavor to 

foregather the trailblazers of the entrepreneurial spirit in a bid to enlighten the academic 

community on the need of the hour- the creation of an entrepreneurial society. The articles in 

this issue are a duly edited compilation of the conference proceedings as well as submissions 

by authors from various institutions, who are committed to the cause of entrepreneurialism. 

Each article is noteworthy in its pursuit to help the reader comprehend the 5s framework of 

entrepreneurship and to empower them to identify the challenges and opportunities in their 

surroundings. A snapshot of the conference proceedings is given here for introspection. 

Wishing you all a happy sojourn into self-empowerment and daring you all to live your dream. 

 

 

 

Entrepreneurially 

Dr. P. Natarajan 





SNAPSHOT OF THE CONFERENCE PROCEEDINGS 

 
 The Department of Commerce, School of Management, Pondicherry University is one of the 

nucleus and vibrant department of the University has a pride in successfully conducting a Two 

Day National Conference on “5s Framework of Entrepreneurial Dimensions: Significance, 

Stimulus, Support, Synergy, and Success” 

 
 Entrepreneurial development is the key to socio-economic transformation of the nation in 

general and a specific region in particular. Having gone through the deep introspection of our 

economic growth, it is felt that, to achieve the global challenges in the 21st Century, it is highly 

inevitable to foster and nurture the entrepreneurial society in all possible way to reap the 

demographic advantages.  It is impretive to infuse entrepreneurial competence in the healthy 

manner to evolve an entrepreneurial society. Basically entrepreneurship is to for working 

longer, harder and smarter to optimize the economic and social profits. Promoting 

entrepreneurialism helps to ensure productivity of all factors of production and also pave the 

way for more and more innovations.  Entrepreneurship can be defined as a process of action an 

entrepreneur undertakes to establish his enterprise.  

 
About the Conference  

 Entrepreneurship promotion has to be more and more trade specific, or product/ process – 

specific, based on its relevance in different regions. From the generalist approach, 

entrepreneurship development institutions have to switch over to a more specialized role for 

training individual entrepreneurs or for developing / equipping teams of entrepreneurs to take 

up ventures in groups in specialized product lines. The movement depends on the extent of 

technology absorption and adaptation in all types of economic and social activities. 

 
Aims and Objectives of the Conference  

 The main purpose of the conference is to create awareness on Entrepreneurship education 

and encourage more students to become entrepreneurs. Entrepreneurship needs for everything 

in the present day competitive economy and hence, creation of entrepreneurial society is the 

need of the hour. Hence, promoting different entrepreneurial dimensions Industrial, service and 

Agro entrepreneurs, Cultural and Sports entrepreneurs, Political, and Environmental 

entrepreneurs, Intrapreneurs and Extrapreneurs, Micro, Small and medium and large scale 

entrepreneurs is a holistic perspective is inevitable. It can be done by all kinds of HEIs single 

mindedly by infusing entrepreneurialism in good faith and integrity for enhancing the 

competency of the youth. The conference attempts to focus on various issues involved in the 

economic and entrepreneurship development: Entrepreneurial abilities are required not only to 

set up a new business units in the form of start-up but can also be inculcated among the 

employees of an organisation (both private and public sector units) and make them as 

Intrapreneurs by creating a highly cohesive and competent team. 

 To identify the entrepreneurial challenges and opportunities in different spheres of 

economic and socio cultural areas.  

 To create the awareness about 5s frame work of Entrepreneurship. To enable in preparing 

an action plan for creating entrepreneurial society. 



Entrepreneurial Dimensions can be viewed on various basis viz., 

1. Based on Functional Characteristics: Innovative Entrepreneur, Imitative or Adoptive 

Entrepreneur, Fabian Entrepreneur and Drone Entrepreneur. 

2. Based on Developmental Angle: Prime Mover, Manager, Minor Innovator, Satellite and local 

trading. 

3. Based on types of Entrepreneurial Business: Manufacturing, Wholesaling, Retailing, and 

Service entrepreneur, Agro entrepreneur, Technoprenerus, E-entrepreneur, Social 

Entrepreneurs, Cultural Entrepreneurs, Rural Entrepreneurs, Tribal Entrepreneurs and 

Women Entrepreneurs. 

 
Different dimensions of the concept Entrepreneurship and 5s frameworks are depicted 

below: 

 
 

Sub Themes of the Conference 

Role of Entrepreneurs in 
Economic Development 

Entrepreneurship for 
Empowerment 

Sustainable Entrepreneurial 
Culture 

Women Entrepreneurship Entrepreneurial Ecosystem Incubation and Cluster Model 

Present environment for 
entrepreneurship in India 

Venture Capital and Angel 
Investors 

Role of Govt. in 
Entrepreneurship 

Development 
 
Inaugural Session 

The two day National Conference has been inaugurated and delivered the Inaugural address 

by Prof. Venkata Ramana, (Vice-Chairman-II of the Telangana State Council for Higher 

Education & Professor, School of Management, University of Hyderabad) on 26th March. He has 

beautifully narrated the start-up initiatives in India and its trend. 

 

  



 Prof. Gurmeet Singh, Vice-Chancellor, Pondicherry University has delivered presidential 

address. In that he stressed the importance of EDCs and potential prevailing in our campus to 

harness it essentials. Prof. G. Anjaneya Swamy, Dean, School of Management and    

Prof. S. Ramkumar, Director, Entrepreneurship Development Cell, Govt. of Puducherry have 

Felicitated 

 
Technical Sessions 

 The National conference has been structured with 5 technical sessions by employing 4 

different experts who delivered excellent speech and kindled entrepreneurship among the 

youth. They are: 

 
Technical Session I 

 

 
 

Dr.M.B.Nirmal 

Exnora Innovator’s International 

Adviser 
 

Technical Session II 
 

 
 

Mr.Nagaraja Prakasam 

Angel Investor, Mentor, Fund Adviser 

Technical Session III 
 

 
 

Dr.S.Siva Sathya 
Associate Professor 

Department of Computer Science 

Pondicherry University 

Technical Session IV 

 

Dr.R.Sundaramurthy 
Associate Dean 

Consultancy Projects & Industry Partnerships 

Pondicherry Engineering College 
 

Technical Session V 

 
 

Dr.Saji Gopinath 

Professor, CEO, Kerala Start -up Mission & Professor 

Indian Institute of Management, Kozhikode 



 He has vividly explained the 5s framework of entrepreneurial dimensions in the context of 

Kerala state which is one of the pioneering in establish Business Incubators (BIs) and 

Technology based Incubators (TBI’s). 

 
Paper Presentations 

 

   
  
 Besides, 3 Paper presentation sessions were also held in the Department of Commerce, 

School of Management, Pondicherry University by encouraging our own faculties as chairman 

and moderators for the sessions. 37 delegates who participated in the conference presented 

their papers and have been issued with certificates for paper presentations and Participation 

Certificate was issued to the rest.  

 Overall 350 Scholars, students and around 30 faculty members were benefited in the 

conference by getting greater insights on the theme of the conference. An exhibition has been 

arranged to market the products of women entrepreneurs trained by Govt. of Puducherry. 

 
Valedictory 
 

   
  
 Shri. M. O. H. F. Shahjahan, Minister of Industries & Commerce, Puducherry delivered 

valedictory address & distribute the prices and certificates for the school and college level 

winners who took part in start-up competition conducted by ED Cell, Government of 

Puducherry and to the delegates who took part in the conference. Shri. Syed Mohammad, Ex 

Chairman, CII, Puducherry delivered a special address in the valedictory 

 
Implications of the Conference 
 Thought prevailing deliberation and discussion of this two day national conference has 
elicited the implications as given below: 
1. Awareness among the youth has been created strongly. 

2. Decided to establish ED Cells in all Engineering and Arts and Science Colleges. 

3. Pondicherry University and ED Cell of Govt. of Puducherry will act as a nodal organisation 

to establish and monitor cells at the college level. 

4. Organising Start-up and Business Plan competition regularly among the college students. 

5. Decided to establish 3 Business Incubators based on the viability and feasibility of area of 

discipline, Fintech Incubators, Biotech Incubators, and Cultural Incubators are 

contemplated to evolve.  



 
“Entrepreneurialism empowers every one and Paves the way for balanced 

regional economic development and ensures Sustainable Development” 
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Abstract  

 The success of any business organization depends on the way it is being managed. There are several factors that make 
an entrepreneur to be perceived as successful that includes a list of personality or individual traits that can influence the 
entrepreneurship behaviour. There can be a possible difference of opinions regards the perceived significance of these 
attributes from person to person. The article aims at exploring six such dimensions of entrepreneurship that can be 
instrumental in running a business with least possible confusions and uncertainties coming across with an emphasis on 
the behavioural and administrative dynamics of the entrepreneur. 
Keywords: Business, Behaviour, Dimension, Entrepreneur, Performance, Success. 

 
Introduction 

 The term Entrepreneur refers to a person who take up new initiatives that are creative and 

innovative in nature and ensures the implementation of the same in his/her operational locus with 

an emphasis on economies of scale so that the business runs into profits that elevates the confidence 

of taking few more initiatives. Research on dynamics of entrepreneurial personality across decades 

has revealed that every successful entrepreneur possess a set of personality traits that are unique 

and are instrumental in differentiating self from others. Six such dimensions as explored and stated 

by Howard Stevenson, A Professor Emeritus at Harvard University, from one of is his article for 

Cambridge are discussed in the article.  

 
Literature Review 

 Innovation, Persistence, Optimism, Creativity, Self-Confidence, Conflict Handling, Need for 

autonomy, Risk taking ability are the traits mostly associated with a successful entrepreneur (Martin 

P, 1999). It was revealed by Desai (2001) that success of an entrepreneur is the result of possession of 

attributes such as care for personal relations, emotional stability and tactfulness. In 2003 Ehigie and 

Umoren, in their study, discussed that work stress, managerial competence, commitment towards 

business and self-concept are significant psychological variables that contribute to the perceived 

success of female entrepreneurs. 

 In 2004, Viral Acharya stated that success of an entrepreneur relates to self efficacy and locus of 

control, in a comparative study done by him. Robbin and Judge, in 2009, identified certain traits that 

have considerable impact on business performance in their study on examining the entrepreneurial 

personality traits. The study revealed that tolerance of ambiguity and internal control of locus will 

directly influence the success of business and will have an indirect influence on business process.  
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The Entrepreneurial Hexagon 

 The hexagon of entrepreneurship discussed is neither confined to traits of personality nor 

limited to be an economic function. Rather it a pattern, cohesive in nature, that measures managerial 

behaviour. Entrepreneurship can be referred as a management approach in pursuit of an 

opportunity regardless the current resources under control. 

 The six dimensions examine a range of behaviours. At one end we have Promoter who always 

be confident of his/her abilities to pursue an opportunity with least regard to the resources 

available in hand. The other end speaks about Trustee emphasizing on utilisation of existing 

resources efficiently. 

 Even though promoter and trustee have defines the end points of their respective spectrums, 

there can be various other behavioural aspects lying between them. Let us start exploring and 

understanding them. 

 
Strategic Orientation 

 It explains about various factors that are instrumental in heading an organization towards 

formulating strategies. Promoter is a person truly driven by opportunities with a determined 

orientation. They will be driven by their own perception of opportunities existing in their 

environment and will not be compelled to be confined to the resources in hand. They always 

explore for opportunities existing around. On the other hand a trustee is a person who thinks of 

exploring the ways in which they can utilize the resources that are under their control.  

 Across traditions definitions entrepreneur has been perceived to be creative, innovative and 

opportunistic, wherein it is not mandatory to go for a new opportunity always. It can be generally 

agreed upon that an opportunity can also be an optimum mix of old ideas or an innovative or 

creative application reaped out of different traditional approaches. It is however been observed that 

organization tend to leverage on the existing resource in the process of searching for opportunities. 

 Let us have a look at some of the factors that can influence the locus of entrepreneurial 

behaviour 

 The stream of opportunities that are available may exhibit a trend of diminishing in nature. This 

may be because of the exhaustive usage of old opportunities by continuously value adding 

them with certain new options, which may not be possible any more. 

 The rapid technological dynamics make the old ones obsolete besides creating fresh 

opportunities. There can be considerable change observed in the willingness to buy new 

products and services and way of defining new standards and styles as a part of social values. 

The inevitable competition can as well be affected through new standards, product safety and 

deregulation. 

 The administrative forces that may possibly pull down the organization can be the extent and 

ways of using the infrastructure acquired including human resources. 

 The measure and evaluation of performance is another key aspect that can influence the 

operational atmosphere of any organization. The count and analysis of the employees to be 

turned off, to be retained, to be elevated etc., include the aspects of consideration, when the 

performance of an employee is measured as against the targets set. 
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 The time period of cycle of opportunities may not be too large. There is no guarantee that 

opportunities tend to arrive at the initial stage of planning and last for the entire duration of the 

planning process. Exploring and grabbing opportunities that are timely available with a due 

consideration of their volatility is a vital element to succeed as an entrepreneur.  

 
Commitment to Opportunity 

 Innovation and creativity does not cover the entire spectrum of entrepreneurship requirements. 

A few value additions in behavioural aspects are required, one of which is the second dimension of 

discussion called Commitment. Opportunities does not wait for us, they have to be explored and 

grabbed immediately before some else does that. After an opportunity is identified it has to be 

worked upon from various quadrants to achieve the objective and utilise the opportunity in an 

effective manner. Commitment refers to a sustained pursuit of the opportunity beyond its 

identification where many of us fail and will be unable to travel along consistently across the 

journey of succeeding in utilising the opportunity. 

 Promoter always acts within a short time and believe in a quick chase of opportunity wherein it 

is time consuming for a trustee and once made, it will be for a long duration. In comparison tom 

promoters trustees move slowly and sometimes their reduced pace make them appear to be static 

and even frozen. 

 The ability and willingness to move in and out quickly can elevate the reputation of an 

entrepreneur. Sometimes the short term and quick action may prove risky and may not lead to 

success. The knowledge of the territory in which they operate is the key. Proper awareness of the 

chosen domain can make them predict the possible dynamics and thus be careful in their approach 

facilitating the commitment to act fast upon when compared to others.  

 In this context various forces that can influence the movement of business towards the end of 

the spectrum of entrepreneurship are as below 

 Action that is oriented towards customers, work force and the financial resources available. 

 The windows of short and quick decisions 

 Managing the risk of misuse or overuse of revenue by having a control over the flow of revenue 

streams floated towards commitment on new projects. 

 Limited delegation or decentralisation for decision making facilitating increase flexibility with 

reduces number of responsibilities. 

 The projects that can are compatible and feasible with the existing bunch of resources need to 

accepted to ensure smooth flow of operation with the committed participation of existing work 

force. 

 
Commitment of Resources 

 One of the qualities of successful entrepreneurs is the extent of commitment of resources across 

various stages with a minimal commitment at each stage. 

 The challenge is gauging the sufficiency of available resources to pursue the opportunity. The 

gap between the committed resources and the potential return has always been a significant 

consideration. Optimum utilisation of resources can be a solution provided the entrepreneur should 
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be able to plan and implement it accordingly. The trustee faces this vide thorough analysis and at a 

commitment of large scale after deciding to act upon. This dimension gives us a typical stereotypic 

traditional entrepreneur whose dedication levels are temporary, who always seem to be 

uncommitted and tentative. This questions the reliability of the image of entrepreneur. In this 

inevitably dynamic and competitive business environment this multi stage resource commitment 

will definitely give am edge to the business to cope up with the changes. 

 Some of the factors that influence the commitment of resources are as below 

 Prediction of the resources needed that urges the entrepreneur to commit less at present in view 

of the future requirement. 

 External factors such as environment, politics and technology may bother at times and thereby 

the control on the commitment of resources may get diluted. Need to be careful on this. 

 The intensity of the extent of resources committed in the multi stage process enable us to have 

the advantage of the small commitments. 

 The risk involved within can be wiped off by ensuring availability of resources in excess of what 

is level of requirement having proper planning process in place. 

 
Control of Resources 

 Having a proper control on the resources deployed for the opportunity is very crucial in 

determining the success of an entrepreneur. Some people use the resources of others as and when 

required to meet their present requirements and to have a proper estimate the extent of resources 

needed in the future. One has to be aware of certain resources that are not to be owned at any time. 

Many organizations avail the expert services in an outsourced model as the need for such expertise 

may be temporary so that they will not fall into a fixed long term commitment by employing an 

expert. An exploitative trait of entrepreneur can be derives from this model. It is supported by the 

ability and smartness of entrepreneur in exploring and utilising the skills and ideas of others. On a 

positive note this competency has become the prerequisite in the ever changing business market. 

 Few factors that influence this model of entrepreneurship are as below 

 Specialisation in usage of resources ids the key as it facilitates an apt decision taken in time. The 

aspect of availing the outsourced expertise can be an example. 

 Obsolescence is a risk within that need to be minimised to the best possible extent. Using the 

resources rather than owning them can reduce the risk considerably. 

 The flexibility inherent in using the resources of others rather than owning them can reduce the 

cost of quitting the opportunity. 

 The extent of control over administrative aspects such as finance and power need to be 

determined properly. 

 
Management Structure 

 Promoter seeks feedback on his/her progress through varied channels. It can be in the form of 

direct contact with the participating employees or in indirect form. On the other hand trustee wants 

more formal relations having the rights and responsibilities formally and specifically delegated 

across. 
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 It has been attempted by many intellects to have a clear distinction between administrator and 

entrepreneur. It is suggested that being a good entrepreneur precludes someone being a good 

manager. This model marks entrepreneur as a person who synchronises ideas besides being 

egocentric. In spite of having a clear difference between managerial and entrepreneurial tasks, skills 

to manage are essential. The choice made on usage of appropriate tools makes the difference. More 

entrepreneurial management is a function of several pressures: 

 Factors influencing the management structure can be  

 Good coordination of all the controlled and non controlled resources can be source for increased 

levels of planning and controlling the outside resources. 

 Increased Flexibility facilitated by the informal and flat structure of the organization. 

 All the concerns relating to ownership, health and safety measures need to be properly planned 

and addressed. 

 An independent environment crested within makes employees feel that they are not compelled 

to accept the structure of authority that does not value persuasion and competence. 

 The responsibilities across various levels of authorities need to be very clear in nature. 

 A possible reward system can act as an encouraging for the span of control of the entrepreneur.  

 
Reward Philosophy 

 In general entrepreneurs want their business to be driven towards creating and elevating the 

value, that too in startups the founders themselves would have invested and believe in having cash 

out in return. In addition to this value philosophy compensation will be based on the performance 

where there is a close relation between performance and value creation. Entrepreneurs will 

definitively be comfortable in rewarding their teams. 

 Some of the influencing factors of reward policy can be listed as under 

 Every individual will aspire for creation of personal wealth. Hence everyone must be 

compensated equivalently as per their contributions. 

 Increased competition may result in loss of valuable human resources if they are not rewarded 

or compensated well accordingly. 

 A transparent reward policy needs to be in place to wipe off all possible confusions. 

 Measuring and analyzing individual contributions need to be done with utmost care as the 

same, if not done properly can have a negative impact on the performance. 

 
Conclusion 

 In the process of development of entrepreneurial behavioural theory there is a vivid indication 

that entrepreneurship can be defined beyond the confinement of itself to a set of personality or 

individual traits and have a clear distinction from being a mere economic function. Rather it can be 

emphasized to be a cohesive approach to managerial behaviour. The six dimensions discussed here 

contribute for a theoretical framework that can be a valuable source for any entrepreneur to explore 

and examine the behavioural dynamics of entrepreneurship carefully so that he/she can be a 

successful business person with an effective and efficient management of situations across times. 
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 This perspective on entrepreneurship discussed clearly distinguishes entrepreneurship with 

intrapreneurship, with the former being an approach to management feasible and even compatible 

in startup stage as well as in an established stage. The resource accumulation across the operational 

periodicity of the business acts as a powerful source that influences the behaviour of an 

entrepreneur in large scale undertakings, besides the fundamentals remaining same as always. 
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Abstract  
 “India lives in its Villages”- Mahatma Gandhi, India consists nearly 6, 50,000 villages, as per the census 2011 
identified that 68.8% of population of our country and 72.4% of workforce lives in village areas. Today two third of the 
households and 70% workforce still lives in the villages only. Rural entrepreneurship will help to develop the rural areas 
through maximum utilization of available local resources (Nwankwo, F.O. & Okeke, C.S., 2017) and it is the only way to 
eliminate poverty, unemployment, to improve the rural infrastructure and rural economic development through rural 
entrepreneurship. This study investigates the major common obstacles encountered by rural entrepreneurs, opportunities 
from rural entrepreneurship. It is also focused on the remedial measures to solve the problems faced by rural entrepreneurs 
viz like, financial, managerial, technological, production and marketing etc. 
Keywords: Rural Entrepreneurship, Rural Economy Development, Opportunities, Rural Infrastructure 
 

Introduction 
 Government of India defines ―any industry situated in rural areas or villages the population 

of20, 000 and investment of three crores in plant and machinery is defined as village industry or 

rural industry‖. Rural entrepreneurship empowers the rural youth and paves the way for balanced 

regional economic development. It refers to those who start their business, industry and agricultural 

activities in rural areas which help in rural development in specific and economic development of 

the nation as a whole. Rural entrepreneurship helps in eradicating unemployment in the rural areas 

which helps in improving the standard of living and reducing internal migration in the rural areas. 

In India, agriculture and allied sector is the primary sector of rural economy and rural employment.  
 

Overall Performance of Village/Rural Industries 

S. No Particulars 2012-13 2013-14 2014-15 2015-16 2016-17 

1 Production 23262.31 25298 26689.39 33424.62 41110.26 

2 Sales 26818.13 30073.16 31965.52 40384.56 49991.61 

3 Employment 114.05 119.40 123.19 126.76 131.84 

4 Earnings 10438.28 10767.09 11171.15 14875.53 18662.51 

Source: Annual Reports, KVIC (Rs. in Crores & Employment in Lakhs Persons) 

 The above table clearly shows that the performance of village or rural industries in respect of 

production, sales, employment and earnings from the year 2012-13 to 2016-17.The overall 

performances of village industries are increasing trend. 

 
Review of Literature 

 Jayadatta, S. (2017) in this research paper focused on the major challenges and problems 

available in the Indian market by en-cashing the possibilities and prospects of the same to be an able 

and successful entrepreneur. He concluded that entrepreneurship helps entrepreneurs not only to 

fulfill their personal needs but also help in economic contribution of new ventures. 
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 Hazarika, S. (2016) he made an attempt to find out the different skill development facilities 

provided by state institutes of rural development for rural entrepreneurship and to examine the 

motivational role of training provided by the institute. Finally he found that only 13 per cent of the 

respondents have come to know about the programme through print media. 

 Kumar Gautam, R., Mishra, K., et.al. (2016) in this research paper they exposed that lack of 

balance between family and career obligations of women, lack of direct ownership of the property, 

poor degree of financial freedom for rural women, the absenteeism of entrepreneurial skills and 

finance in economically rich and poor women, negligence by financial institutions, lack of self 

confidence, lack of confident schedule of life, lack of education, no awareness about capacities, low 

risk bearing ability, problems of work with male workers, flexibility, limitations, and lack of contact 

with successful women rural entrepreneurs are major problems of rural women entrepreneurship 

development in India. 

 Jayabal. G & Soundarya M (2016) this study concluded that rural entrepreneurs are ready to 

face the challenges associated with setting up of enterprises. Therefore, the rural entrepreneurs need 

to be motivated to take up entrepreneurship as a career, with training and sustaining support 

systems providing all necessary assistance. 

 Patil, P. S. and Patil S. R (2016) this paper made an attempt to find out the obstacles and 

opportunities for the potentially of rural entrepreneurship. It also focused on the major problems 

faced by rural entrepreneurs especially in the areas of marketing, financial, and other primary 

amenities.  

 Tripathi, R., & Agarwal, S. (2015) in this research work identified and analysed that the 

economic and social perspective which work as a barrier in the development of entrepreneurial 

skills in the farming sector of Uttar Pradesh and study the implications of the Pieter de wolf and 

Hermann model. 

 Sharif, N., Azam, K., et.al (2014) study findings revealed that without rural industrilisation, it 

would not be easy task to solve the unemployment problems in rural areas. Rural entrepreneurship 

can be considered as a one of the solution to reduce poverty, migration, economy disparity and 

develop rural areas and backward regions. 

 Ch Das, D. (2014) this research article focused on the challenges available in the Indian market 

by encashing the possibilities and prospects of the same to be a successful entrepreneur. He 

revealed that there should be more stress on integrated rural development programmes. The 

program is that most of the rural youth don‘t think of entrepreneurship as the career option. 

 Lavanya, S. M., Hemalatha, S., et.al (2014) in this research paper they examined the present 

scenario of rural entrepreneurship, advantages, opportunities, challenges faced by the entrepreneur 

and institutions promoting entrepreneurship and their role in developing and fostering rural area 

enterprises. 

 Patel, B., &Chavda, K. (2013) this paper made an attempt to find out the problems and 

challenges for the potentially of rural entrepreneurship. It also focused on the major problems faced 

by the rural entrepreneurs especially in the fields of marketing the products, financial assistance, 

and other amenities. 
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 Sharma, M., Chaudhary, V., Bala, R., et.al (2013) in this paper they examined that the 

challenges observed for entrepreneurial activities in rural areas in developing countries such as 

India. Also the problems faced by the rural entrepreneurs for setting up of an enterprise in rural 

areas.  

 Saxena, S. (2012) this study focused on the identification of various problems relationship with 

rural entrepreneurship. Suitable cures have also been discussed to overcome these problems.  

 
Objectives of the Study 

 This study is mainly focused to find out the current status of rural entrepreneurship in India 

and to study the obstacles faced by them. 

 
Research Methodology 

 This study is descriptive in nature, which is based on the secondary data collected from various 

sources like journals, newspapers, various government reports, KVIC, NABARD, Books, and Other 

publications etc., 

 
Major Obstacles Faced by Rural Entrepreneurship 

 The rural entrepreneurs usually face several problems when they are setting their own firms. 

The major problems are Financial problems, Management problems, Human resource problems, 

Marketing problems, Technical feasibility problems, Economic viability problems, and 

Environmental related problems they are given below: 

 Financial Problems like lack of proper financial knowledge, lack of banking facility, difficulties 

in getting loans, mobilization of funds, single entry book keeping, low profit margin, lack of 

working capital management. 

 Management Problems are lack of professionalism, difficulty in managing large enterprises, 

lack of skilled labour, lack of communication problems, lack of legal formalities and lack of 

adequate knowledge, lack of research and development and information about market. 

 Human Resource Problems like hiring employees, high wage structure, inefficient in handling 

of labour problems, poor labour productivity, lack of technical competent personals, negative 

attitude of employees and excessive manpower. 

 Marketing Problems are large competition, over estimation of demand, lack of production 

management, poor quality control, lack of inventory management, lack of supply chain 

management, lack of warehousing facility. 

 Technical Feasibility problems like inadequate technical knowledge, Locational disadvantage, 

and outdated production process. 

 Economic Viabilities are high cost of raw materials, break even point, size of project, choice of 

idea, poor project implementation, lack of vision & mission, under estimation of financial 

requirements, and lack of motivation. 

 External Problems like lack of infrastructure-location, supply of power and water, 

telecommunication facility, government industrial policies and transport facilities  
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Opportunities in Rural Entrepreneurship 

1. Free entry in global economic context 

2. Socio and cultural development 

3. Financial assistance increased by government for promoting exports 

4. Implementation of liberal industrial policies  

5. Promotion of competition among rural entrepreneurs 

6. Adoption of latest technology 

7. Ability of risk taking attitude 

8. Implementation of National Rural Employment Scheme 

9. Setting up of Regional Rural Development Centres 

10. Centralized scheme for Rural Development 

 
Conclusion 

 Rural entrepreneurship plays a key role in the economic development of the nation, which helps 

to reduce the poverty, migration, economic imbalance and create the employment opportunities in 

rural areas. The development of the any country which mainly depends on rural and backward 

areas. The main problem is that many of the rural youngsters don‘t think about entrepreneurship as 

a career option, to solve this problem. Only the motivation is the solution for that matter likes to 

educate the entrepreneur‘s skills for rural youth through training, financial assistance by 

government and financial institutions, KVIC, NABARD etc.,. The main aim of the paper was to find 

out the major obstacles and opportunities faced by rural entrepreneurs in rural areas. The major 

issues were discussed under the following factors like financial, managerial, human resources 

problems and marketing problems. The important opportunities for rural entrepreneurs are rural 

location, socio economic environment, telecommunication and infrastructure facility particularly the 

prominent opportunities are geographical location, government financial assistance. The above said 

problems and opportunities will influence the rural entrepreneurship in many ways. Therefore, 

rural entrepreneurship is the need of the hour in order to boost the rural entrepreneurs nationwide.  
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Abstract  

 India in its report on “Youth in India 2011” has explicitly asserted that youth is the most valuable segment of the 
country at the same time it also have been by the whole world that is by 2030. India‟s population comprises of 34% youth. 
In the same count it is also has been realized that 87% of the young men and women living in the developing country face 
challenges of employment. India is not an exception to it. Being a country with more young men & women it is still more 
challenging of India as regards to the unemployment of Youth. India is going to be the youngest country in the world as 
the average of India is going to be in the range between 15-24 years. Hence off late both developing and underdeveloped 
countries have started recognising the potentials of the youth in terms of their capabilities which can solve the 
unemployment problems in one hand and also contribute towards the economic development on the other hand, in this way 
countries are trying to provide congenial environment by way of providing financial assistance, tax exemption, 
concessions to start their venture so that they can equally contribute for revenue generation for themselves in turn 
contributing to the economic well-being of the country. Though the Government of India is taking numerous initiatives 
like Make in India, Made in India, Skill India, Digital India etc., the problem of unemployment is not resolved hence this 
paper suggest that the various scheme of the Government needs to be linked with the curriculum so that the graduate will 
not only start one‟s own business but also contribute for the economic development of the nation by way of generating 
employment opportunities for other youths of this country. 
Keywords: Entrepreneurship & Educational initiatives, status of youth, unemployment. 

 
Introduction 

 India in its report on ―Youth in India 2011‖ has explicitly asserted that youth is the most 

valuable segment of the country at the same time it also have been by the whole world that is by 

2030. India‘s population comprises of 34% youth. In the same count it is also has been realized that 

87% of the young men and women living in the developing country face challenges of employment. 

India is not an exception to it. Being a country with more young men & women it is still more 

challenging of India as regards to the unemployment of Youth. India is going to be the youngest 

country in the world as the average of India is going to be in the range between 15-24 years. Hence 

off late both developing and underdeveloped countries have started recognising the potentials of 

the youth in terms of their capabilities which can solve the unemployment problems in one hand 

and also contribute towards the economic development on the other hand, in this way countries are 

trying to provide congenial environment by way of providing financial assistance, tax exemption, 

concessions to start their venture so that they can equally contribute for revenue generation for 

themselves in turn contributing to the economic well-being of the country. Though the Government 

of India is taking numerous initiatives like Make in India, Made in India, Skill India, Digital India 

etc., the problem of unemployment is not resolved hence this paper suggest that the various scheme 

of the Government needs to be linked with the curriculum so that the graduate will not only start 

one‘s own business but also contribute for the economic development of the nation by way of 
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generating employment opportunities for other youths of this country. Youths are more committed 

and they are having a dynamic leadership style which makes them more successful in their business 

endeavor. Having said that the youths having inborn qualities of leadership style, innovation, 

dynamics etc, still youths are facing certain barriers to start their business by themselves, the 

followings are identified as the major barriers namely financial, family commitments, access to 

information and other procedural aspect in relation to establishing the business venture. These 

barriers were recognized by the government and the Government is trying to eradicate one by one, 

by way of providing the necessary support in establishing their own business with some sort of 

concessions and relaxations. In connection to this State Government as well as the Union territory 

was directed by the central Government to motivate the youth to start their own business 

endeavors. The Government of India has framed various policies which are helpful for the youth to 

establish their business. This paper analyse the various initiatives taken by the Government in line 

with the Youths of India 

 

 
Policy Initiatives  

 The department of youth and sports set up a committee called Committee on National Youth 

Program for the youth for a period between 1996 - 2020, the Prime Minister will act as the 

Chairperson. The program aims at shaping the youth as well as making them to participate in 

nation building process. The following are the key areas identified by the committee: 

 
The National Youth Policy, 2014 

 The National Youth Policy 1988 was replaced in the year 2003 and in the year 2014 with 

objective of empowering the Youth by making them strong to face the global challenges, 

channelizing their energies for the nation building. Under this policy the age groups between 15 to 

29 years are called as Youth. The NYP 2014 had identified the following areas namely: 

 

Objectives Priority Areas 

1. Create a productive workforce that can make a sustainable 
contribution to India‘s economic development 

1. Education 

2. Employment and skill 
development 

3. Entrepreneurship 

2. Develop a strong and healthy generation equipped to take on 
future challenges 

4. Health and healthy lifestyle 

5. Sports 
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3. Instill social values and promote community service to 
build national ownership 

6. Promotion of social values 

7. Community engagement 

4. Facilitate participation and civic engagement at all levels of 
governance 

8. Participation in politics & 
governance 

9. Youth engagement 

5. Support youth at risk and create equitable opportunity 
for all disadvantaged and marginalized youth 

10. Inclusion 

11. Social justice 

 
Skill Development and Entrepreneurship 

 Due to recent advancement on technology and skill development in domestic as well 

international market the National Skill Development Policy was brought in the year 2009, which 

was replaced as the National Policy for Skill Development and Entrepreneurship in the year 2015. 

The policy was framed in such a way so as to have the inclusive growth by linking the skill 

development with improved production and employability. The following are considered as the key 

enablers namely Aspiration and Advocacy, Capacity, Quality, Synergy, Mobilization and 

Engagement, Global Partnerships, Outreach, ICT Enablement, Trainers and Assessors, Inclusivity 

and Promotion of skilling among women. 

 
Government Programmes 

National Young Leaders Programme 

 This Programme (NYLP) was formulated in the year 2014-15 with a view to enabling the youth 

in the process of National Building. The major components of the programme includes (a) 

Neighbourhood Youth Parliament for educating on the socio-economic issues especially in village 

communities, (b) Youth for Development Programme with the aim of channelizing the young 

energies in the nation building process, (c) National Young leaders awards for recognizing the 

youth excellence in their respective field of work, (d) National Youth Advisory Council to advice the 

ministries and department on the youth related issues, (e) National Youth Development Fund was 

set up for the purpose of empowering Youth. There are 5,092 such programmes have been 

organized by the Ministry of Youth affairs and sports during the year 2014-15. 
 

Nehru Yuva Kendra Sangathan 
 This organization was launched in the year 1972, having 8.5 million youth enrollment this is 

considered to be the largest youth organisations among the other countries. The Programme aims at 

developing the personality and leadership qualities among the youth so as to make them actively 

participate in the economic development. The core areas of the programme includes 

Entrepreneurship and self employment including women empowerment, sanitation and cleanliness, 

environment conservation, rural development, skill development and disaster relief and 

rehabilitation, etc. these programmes are classified as the three namely, core programmes, 

programmes organized with funding from National Programme for Youth & Adolescent 

Development and programmes organized in collaboration with other ministries  

 

National Service Scheme 
 This Scheme was established in the year 1969 with the aim of inculcating the social 

responsibilities, shaping the leadership qualities and characters among the students communities so 
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that these voluntary services can be utilized at the critical times of disasters and calamities etc,. As 

per the recent record there are 36.42 lakh volunteers in its roll of universities, colleges, senior 

secondary schools.  

 

Rajiv Gandhi National Institute of Youth Development 
 This Institute was found in 1993 with the objective of educating the youth in multi-dimensional 

perspective by providing post graduate level academic programmes. Being the deemed university 

the apex institute works in close relation with the youth organization like NSS, NYKS etc,. 

 

National Programme for Youth and Adolescent Development 

 This Scheme was introduced in the year 2008 with the aim of providing financial assistance to 

both governmental and non-governmental organization for the purpose of undertaking 

developmental activities exclusively for the Youth and Adolescent. As on 2015-16 Rs.20.40 creores 

were granted to various organizations for the purpose of developmental activities relating to the 

Youth and Adolescent. The major components of the Schemes are (i) Youth Leadership and 

Personality Development Training, (ii) Promotion of National Integration, (iii) Promotion of 

Adventure; Tenzing Norgay National Adventure Awards, (iv) Development and Empowerment of 

Adolescents and (v) Technical and Resource Development. 
 

Youth Hostels 

 The provision of Hostels facilities were introduced with the aim of providing accommodation at 

the reasonable rate so as to enable the youth to experience the various historical places and places of 

cultural importance. Under this scheme the construction cost of the Hostel borne by the Central 

Government and the State Government bears the cost of maintenance such as water, electricity etc., 

There are 83 Youth Hostels have been established across the country out of which six hostels have 

been certified as the ISO 9001:2008 [Agra (Uttar Pradesh), Dalhousie (Himachal Pradesh), Jodhpur 

(Rajasthan), Mysore (Karnataka), Panaji (Goa) and Puducherry]. 

 
Assistance to Scouting and Guiding Organisations 

 This Scheme was initiated in the year 1980 with objective of providing financial assistance to 

organisations for the purpose of organising various programmes for young boys and girls related to 

adult literacy, youth empowerment, community services, training camps and skill development 

programmes. 

 
Kill Development of Youth 

MGNREGA 

 The Mahatma Gandhi National Rural Employment Guarantee Act was initiated with the aim of 

providing at least 100 days of guaranteed employment to every rural adult members volunteer to do 

unskilled manual work. As the provisions of the act the applicants are to be employed within 15 

days and such employment should be located within 5 km of their residence, if the applicants are 

not employed within 15days then they are entitled to an unemployment allowance. 
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Deen Dayal Upadhyaya Grameen Kaushalya Yojna 

 This scheme (DDU-GKY) was launched by the Ministry of Rural Development, which focused 

on skilling the rural unemployed youth so as to enable their employability. This program also 

supports the other programs like Make in India, Made in India, Digital India, Start-Up India, Stand-

Up India and Smart Cities. This scheme is extended to 21 States and UTs. 

 
National Rural Livelihoods Mission 

 Aajeevika-NRLM was launched by the Ministry of Rural Development in the year 2011 which 

was later in the year 2015 renamed as Deen Dayal Antayodaya Yojana with objective of creating 

institutional platform for rural poor so as to enable them to increase their income sustainable 

enhancement with access to various finance service.  

 
Prime Minister’s Employment Generation Programme 

 In the year 2008-09, the Ministry of Micro, Small and Medium Enterprises launched this 

programme by combining the Prime Minister Rojgar Yojana and Rural Employment Generation 

Programme so as to provide continuous and sustainable employment to youth if rural as well urban 

areas. 

 
Enterprise and Skill Development 

 The Ministry of Micro, Small and Medium Enterprises organizes various vocational and 

entrepreneurship development programmes. The EDP programmes stimulates the trainees to 

venture their own business in the field of electrical, electronic and food processing sectors. The 

programme includes (i) Entrepreneurship Development Programmes EDPs to nurture the talent of 

youth on various aspects of business (ii) Entrepreneurial Skill Development Programme (ESDP) for 

upgrading various skills relating to production, technology, IT etc., for existing as well as 

prospective entrepreneurs. (iii) Management Development Programmes MDPs for making efficient 

decision-making so as to increase in the productivity and profitability (iv) Industrial Motivation 

Campaigns IMCs of 1 to 2 days conducted to motivate entrepreneurs to set up MSEs so as to lead 

them towards self-employment. (v) Vocational and Educational Training for the purpose of 

conducting long term, short term, trade/field-specific and industry-specific tailor-made courses for 

the young and energetic aspirants. 

 
Assistance to Training Institutions Scheme 

 This scheme enable the training Institutions to establish the Entrepreneurship Development 

Institute (EDI)for the purpose of strengthening the infrastructure, skill development activities 

generate self employment opportunities at the rural as well urban areas. 

 

Pradhan Mantri Kaushal Vikas Yojana 

 The Ministry of Skill Development & Entrepreneurship though National Skills Development 

Corporation established this program in the year 2015 with the objective of providing skill training 

to Indian Youths which will help them to be employable. The target for the next block period 

between 2016-2020 is to provide skill development for 10 million youths of India.  
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UDAAN 

 The programme was launched with objective of providing skills training to J&K youths so as to 

improve the employability and to help the corporate to identify the talented youths. The Youth 

under the scheme means graduates, post graduates and three year engineering diploma holders for 

J&K 

 

Ease of Doing Business 

Make in India 

 This initiative was launched in the year 2014 by the honorable Prime Minister of India with the 

view to motivate the citizens, businessman, partners and investors of domestic as well as foreign 

counties to manufacture / produce the products in India by providing sufficient infrastructure 

facilities. By making products in India, the employment opportunities will increase. This program 

achieved a FDI inflow of USD 77 billion during the period of 2014-16 i.e. 44% increase in FDI flow in 

India. 

 

Start Up India 

 This scheme was launched in the year 2015 with view to promote India as a start up hub across 

the world by way of liberalizing the start up procedures, financial assistance, self compliance 

certification, tax holidays, reduction in registration cost of patent etc.,  

 

Stand Up India 

 This scheme was introduced in the year 2016 to stimulate the entrepreneurship among women 

and scst communities by providing bank loan ranging from 10 lakhs to crores. The core areas of the 

scheme are handholding support, providing information on financing and credit guarantee at the 

gross root level entrepreneurs for the purpose of economic empowerment. 

 

Digital India  

 It is the initiative made by the Government of India to transform the government related 

services into electronic supported services for the purpose of providing efficient government 

services. This program aims at developing a secure & stable digital infrastructure with universal 

digital literacy. The Government initiative like Make in India, Made in India, skill India etc., will  
 

Student Enrollment in Higher Education (In 000) 

 
2010-11 2011-12 2012-13 2013-14 2014-15 

Ph.D 77.8 81.4 95.4 107.9 117.3 

M.Phil 25.3 34.2 30.4 31.4 33.4 

Post Graduate 3269.7 3367.2 3448.2 3822.2 3853.4 

Under Graduate 21972.3 23175 23890.3 25500.3 27172.3 

PG Diploma 139.9 196.2 194.1 276.5 215.4 

Diploma 1813.4 2071.6 2207.6 2285.6 2507.7 

Certificate 144.3 184.7 191.9 187.3 170.2 

Integrated Degree 57.1 74.1 94.7 125 141.9 

Total 27499.7 29184.3 30152.4 32336.2 34211.6 

Source: All India Survey on Higher Education (AISHE); Department of Higher Education, M/o 

HRD. 
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Interpretation 
 In the background of all the 

schemes of Government of India if we 

look at the above we can observe that 

the that the students enrolment over a 

period of 5 years ranging from 2010 -

2015, is in the upward trend, especially 

enrolment in the undergraduate level 

has grown significantly i.e., 23.67% 

(21972.3 for 2010-11 and 27172.3 for the 

year 2014-15) this reveals the 

importance of higher education among 

the Indian population is growing and it is observed that the youth is aiming for a better 

employment on the basis of their educational qualifications. 

 
Unemployment Rates (fig in %) 

Year 
Urban Rural 

Male Female Male Female 

1977-78 6.5 17.8 2.2 5.5 

1983 5.9 6.9 2.1 1.4 

1987-88 6.1 8.5 2.8 3.5 

1989-90 4.4 3.9 1.6 0.8 

1990-91 4.5 5.4 1.3 0.4 

July-Dec 91 4.5 5.5 1.8 1.2 

1992 4.6 6.7 1.6 1.2 

Jan-June 93 3.8 4.3 1.6 1 

1993-94 4.5 8.2 2 1.4 

1994-95 3.7 4.1 1.2 0.5 

July 95- June 96 4 3.6 1.5 0.8 

Jan -Dec 97 3.7 5.1 1.6 1 

Jan -June 98 5.3 8.1 2.4 2 

July 99 -June 2000 4.8 7.1 2.1 1.5 

July 2000 - June 2001 4.2 3.8 1.6 0.6 

July 2001 - June 2002 4.1 4.9 1.4 2 

July - Dec 2002 4.7 6.3 1.8 0.9 

Jan - Dec 2003 4.3 4 1.8 0.8 

Jan - June 2004 4.5 9 2.4 2.1 

July 2004 - June 2005 4.4 9.1 2.1 3.1 

July 2009 - June 2010 3.1 7 2 2.4 

July 2011 - June 2012 3.2 6.7 2.2 2.8 
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Interpretation 

 However when we go 

through the records of the 

unemployment status the data 

reveals that the unemployment 

rates are found to be higher in 

urban area than that of rural 

areas, especially female un 

employment rate is highest in 

the urban i.e., 7% and rural at 

3% rate. Hence one can infer that the educated youths are facing the unemployment problem due to 

the gap between the educational curriculum, unemployment and the various scheme provided by 

the Government of India. The traditional educational system was aiming at the employability rather 

than generating employment opportunities. This gap can be filled possibly by imparting the 

entrepreneurial education at the undergraduate level irrespective of the streams of education so that 

while studying the students will be having an opportunity to know about the Government 

initiatives as well as how to start their business endeavor.  

 
Conclusion 

 India has the significant advantage over the other countries with respect to youth population 

i.e., as per the Census 2011, India‘s total youth population has increased to 422 million as compared 

to 1971 it was 168 million and the maximum number of students are at the under graduate level 

programs but still youths of India are facing serious problem of unemployment. The ILO has 

predicted that the India‘s unemployment rate is expected to grow from 18.3 million (2017) to 

18.6million and 18.9 million in the respective years of 2018 and 2019. Though the Government of 

India has initiated a numerous programs such as Make In India, Made In India, Start Up India, 

Stand Up India, Skill India and Digital India etc., with view to assist the young entrepreneurs to 

venture their own business so that they create an employment opportunity not only for oneself but 

also for the job seekers this is the quickest way in which India can attempt to eradicate the 

unemployment. But the awareness among the youth on the entrepreneurial education on the 

various schemes of starts ups is significantly low. It was believed that through education the young 

population can be stimulated to take active part in the process of nation building. From this paper it 

was found that there is huge gap between the Government initiative on the entrepreneurial 

education and the traditional education system which is prevailing in the country. Hence the 

authors are suggesting that these initiatives of the Government for the youth with respect to various 

Start Up program can be made as the curriculum so as to stimulate the entrepreneurial qualities at 

the early stage of the college education. In this way the student will be aware of entrepreneurial 

opportunities and assistance with respect to finance, marketing, skill development, technological 

advancement.  
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Abstract 
 The aim of this article is to enable an understanding of sustainable entrepreneurial culture which is of vital 
importance to secure a sustainable financial market. This serves to explain the meaning of sustainable entrepreneurship 
followed by its characteristics and its significance. The linkage with the corporate social responsibility is also explained to 
evolve the development of the enterprises. The implementation of the managerial practices at the three levels of individuals, 
organization and market is explained. By providing an overview on the facilitating factors for responsible managerial on 
the entrepreneur side it gives a better understanding of how sustainable entrepreneurial practices can be implemented and 
practiced. Finally a conclusion is derived based on the discussion. 
Keywords: Sustainable entrepreneurship, entrepreneurial culture, financial market, corporate social responsibility 
 

Introduction  

 Due to the huge financial crisis in 2007 there has been a huge metamorphosis in the financial 

system. It was found that the main cause of this turbulence was the dominating objective of securing 

fast profits with high leverage neglecting sustainability. The financial system not only comprises of 

investors but also entrepreneurs. So there is a need to contribute to sustainable financial markets by 

bringing together entrepreneurial and financial research. At this point sustainable entrepreneurship 

gains importance. 

 Sustainable entrepreneurship deals with the transformation of society towards a more 

environmental, social and economic equilibrium through sustainable entrepreneurial orientation. So 

it mainly focuses on ―green entrepreneur‖, ―social entrepreneur‖ and ―sustainable entrepreneur‖.

 Green entrepreneurs build their business with environmental concern as their foundation 

seeking a competitive advantage. This model of business blends entrepreneurial goals with a 

successful economic return at the same time minimizing the negative impact on environment.

 Social entrepreneurs assign the utmost priority to the creation of social value, with economic 

value creation only being a necessary condition of economic viability. So this business model 

combines both social values with utilitarian economics. 

 Sustainable entrepreneurship is characterized by sustainable managerial practices through 

innovation and creating value. It involves an understanding of both the investors and entrepreneurs 

to establish a sustainable financial system. It considers corporate social responsibility as an 

important strategic issue. It is evolved due to the need to integrate environmental, social, 

sustainable and economic activities. Sustainability refers to the promotion of social integration, 

nurturing societies that are characterized by safety, stability, justice, promoting human rights, 

diversity, equality and securing livelihoods. 
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Objectives of the Study 

1. To give an idea about sustainable entrepreneurship. 

2. To bring out the characteristics and significance of sustainable entrepreneurship 

3. To highlight the approaches of sustainable entrepreneurship. 

 
Characteristics of Sustainable Entrepreneurship 

 Innovativeness is the primary requirement advocating creative measures and encouraging 

experiment and testing process. 

 Proactiveness is an important quality whereby the company is willing to anticipate and react to 

changes in future. 

 Entrepreneurship requires a certain amount of risk and uncertainty. 

 Integration of sustainability into the business strategy, enable companies to respond to the 

uncertainty of their environment and adapt to their strategic orientation. 

 Companies have to focus on strategic orientations to reap benefits. 

 Companies have to evolve the sustainable managerial practices at the individual level, firm level 

and contextual level. 

 
Significance of Sustainable Entrepreneurship 

 It is the need for fundamental transformation in order to reduce the detrimental environmental 

and social impacts created by unsustainable business practices. 

 Its main focus is to endow resources with new value. 

 It involves the togetherness of economic, environment and social motives with the internalization 

of fiduciary, stewardship and moral responsibilities. 

 It focuses on socially desired products in a socially desirable manner. 

 Its attention to distinctive area of enquiry and resolving problems marks its importance. 

 
Linkage of Corporate Social Responsibility and Entrepreneurship 

 Corporate Social Responsibility policy functions as a self-regulatory mechanism whereby a 

business monitors and ensures its active compliance with the spirit of the law, ethical standards and 

national or international norms. It refers to the ethical principle that the organizations should be 

responsible for how its behavior might affect the society and its environment. A business needs a 

healthy, educated workforce, sustainable resources and adept government to compete effectively. 

For society to thrive, profitable and competitive businesses must be developed and supported to 

create income, wealth, tax revenues and philanthropy. 

 Entrepreneurial orientation of the businesses is regarded as a predictor of the successes of the 

corporations. It has a significant influence on the performance of business and creates a value. It is 

directed to augment the economy on a macroeconomic level through the creation of wealth. It also 

encourages and facilitates the degree of competition. The action the firm takes in response to 

environmental pressures can be shaped by the entrepreneurial strategies it adopts. 

 
 

https://en.wikipedia.org/wiki/Norm_(sociology)
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Approach of the Sustainable Entrepreneurial Orientation  

 The sustainable entrepreneurship is led by an entrepreneur who carries out managerial 

sustainable practices through innovation and by creating value. The influencing factors exist at 

individual, organizational and contextual levels which are explained below. 

 
Individual Level 

 Under this, the individual entrepreneurs are value driven and the enterprises functions on those 

individual values. 

 Based on the values a sustainable entrepreneur commits themselves and their firms to an effort 

towards and unique, outstanding and competitive position. 

 They communicate to establish a more long-term focus and ensure an effective leadership. 

 It involves a more ethical style of decision-making. 

 Individual entrepreneurs display an increased level of persistence. 

 
Organizational Level 

 Sustainable enterprises ensure sustainable entrepreneurial orientation on a formalized and 

integrated basis. 

 These kinds of enterprises are characterized by certain types of control systems and procedures. 

 It involves the elements of proactiveness, innovativeness and risk – taking. 

 The entrepreneurship literature emphasis on how liabilities of smallness and resource constraints 

in firms can be mitigated through social capital. 

 This makes social and financial networks particularly important for access to diverse set of both 

tangible and intangible resources. 

 A connection of these services provides access to capital, low-cost support services and 

infrastructure that enables entrepreneurs to share ideas and resources with each other thereby 

strengthening the entrepreneurial culture. 

 Entrepreneurs have to be able to influence opinion leaders and key factors to get out more out 

their capability for establishing powerful relationships. 

 This kind of relationship development between internal and external partner helps the 

sustainable entrepreneurs to be on the cutting edge of the market. 

 
Contextual level 

 This has an important influence on the success of the firms. 

 The environment in which the firm operates is important for the firm‘s success while 

implementing the entrepreneurial project. 

 Attaining opportunities at the intersection of sustainable development and entrepreneurship is a 

major challenge for organizations throughout all the levels at global, regional and local levels. 

 An increase in the perceived value of sustainability is an important factor companies consider to 

make the decision to act more sustainably. 

 An increase in customer perception can be linked to an improvement in terms of reputation. 
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 The profit generating potential for the enterprise and its stakeholders justifies the risk involved in 

the creation of social value. 

 The contribution of socio-economic development is seen as being enabled by a potential change 

in the environmentally and sustainability oriented thinking of sustainable firms. 

 Activating and mobilizing key actors within a community can also contribute to change in 

consumer mind-sets the enterprises and surrounding environments. 

 
Conclusion  

 This article provides a literature about the identifying factors that facilitate responsible 

managerial practices. This is very important to create a need to develop a sustainable financial 

system. The responsible managerial practices at individual, organizational and conceptual level 

have great value. At the individual level the nature of practices ensures a sustainable 

entrepreneurial orientation. At the organizational level the focus is on ethical dimensions to develop 

close relations with external and supportive partners. Attention is also required to research on 

developing close relationship between corporate ethical practices and corporate ethical 

performances. So an in depth analysis is required to find the linkage among environmental, social 

and sustainable business. It is of vital importance to explore and compare their respective 

expectations from each other, joint goals and drivers of perceived risk on the way to develop a more 

sustainable financial system. 
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Abstract 
 Women are generally observed as home makers with little to do with economy or commerce. Women in 
Entrepreneurship has been largely neglected both in society in general and in the social sciences. Not only have women 
lower participation rates in entrepreneurship than men but they also generally choose to start and manage firms in 
different industries than men tend to do. Women across India are showing an interest to be economically independent. The 
current paper highlights the overall view about the woman entrepreneurs in India, their economic activity (agricultural 
and non-agricultural), number of workers employed, religion, cast and source of finance etc. Secondary data from All India 
Report on 6th Economic Census, 2016 has been considered, where simple graph and percentage methods is used to provide 
a current status of women Entrepreneurs in India. 
Keywords: Modern India, Women Entrepreneurs, men, number of workers. 

 
Introduction 

 In the era of Liberalization, Globalization and Privatization along with growing IT revolution, 

today's world is changing at a surprising step. This change has created economic opportunities for 

Women and Men who want to do own operate business. Enterprise is a vital source of economic 

growth. Without enterprise and entrepreneurs, there would not be much innovation, productivity 

growth and jobs. It is an available resource of the nation that can be utilized effectively According to 

Drucker “An entrepreneur is the one who always searches for change, responds to it and exploits it 

as an opportunity. Innovation is the specific tool of entrepreneurs, the means by which they exploit 

changes as an opportunity for a different business or different service‖ 

 In this dynamic world women entrepreneur are significant part of global expedition for 

sustained economic development and social progress. Women entrepreneurs in India are bringing 

about a lot of development in the public and private sectors. They represent a vast untapped source 

of innovation, job creation and economic growth in the developing India. The barriers to women‘s 

entrepreneurship are various. Women face greater obstacles in accessing credit, training, networks 

and information, as well as legal and policy constraints. At a global level, about 126 million women 

have started or are running their businesses and whereas in India, there are about 8 million women 

have started or are running their businesses. Apart from that, women have 24% share in corporate 

senior management positions and in India it‘s 30% for the same. Not only that, round about 37% of 

formal enterprises owned by women around the globe whereas10% of formal enterprises in India 
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are being operated by women. In Comparison to other countries, the development of women 

entrepreneurship is very low in India, especially in rural areas (Bizztor, 22nd March 2018) 

 As per Population Census 2011Female literacy rate was 65.46 % and the work force participation 

rate for female was 25.51 %. It has been observed in India, that 8.05 million out of the total 58.5 

million establishments were run by women entrepreneurs which are around 13.76 % of the total 

number of establishments. Total workers engaged in women owned & run establishments were 

13.48 million persons, which is 10.24% of the total number of workers engaged in India under 

different economic activities. Also, the average employment per establishment for women owned 

establishments was found to be 1.67. (All India Report on 6th Economic Census, 2016) 

 The possible reasons for the rise of women entrepreneurs in India can be: Overall changing 

perception of entrepreneurship, Better access of education, Increasing social acceptance of women 

entrepreneurship, Better infrastructure, especially in technology, Better access to finance, Rise of 

Role Models, etc., The total number of establishments owned by women entrepreneurs was 

8,050,819 out of which 5,243,044 constituting about 65.12 % of the total establishments were located 

in rural (All India Report on 6th Economic Census)areas and the remaining 2,807,775 (34.88%) were 

located in urban areas. Number of studies has been conducted at national and international levels 

regarding women entrepreneurs. Stoner et.al., (1990), Lalitha, I. (1991),Rani (1996), Dhaliwal 

(1998),Nussbaum M.C (2000), obinson(2001), Kutanis & Bayraktaroglu (2003), Bhargava (2007), 

Langowitz N and Minniti, M (2007), Cohoon, Wadhwa& Mitchell, (2010), Jyoti et al, (2011), 

Palaniappan, et al., (2012), and Vijayakumar A and S. Jayachitra (2013), Krishnamoorthy and 

Balasubramani (2014) exclusively focuses on the growth, development and problems faced by 

women Entrepreneurs. 

 Based on the above theory and literature, the current paper highlights the concept of woman 
entrepreneurship in India, i.e. economic activity (agricultural and non-agricultural), number of 
workers employed, religion, cast and source of finance of Women Entrepreneurs. 
 
Number of Establishments under Women Entrepreneurs 

 The total number of persons employed in establishments under women entrepreneurs for 

agricultural and non-agricultural activities is presented in chart 1. In agricultural establishments, 

maximum persons employed were 4.05 million (30.18%)in Livestock followed by Forestry and 

logging, agriculture other than crop production & plantation and Fishing and aquaculture. In non-

agricultural establishments, about 9.39 million persons (69.86%) were engaged in manufacturing 

activity. Other important activities in terms of employment are trading, education, other services 

and accommodation and food services. 
 

The economic activities as per the number of 
persons employed (in percent) in establishments 
owned by women entrepreneurs is presented in 
chart 2.It is clear from the chart that manufacturing 
(29.36 %), Livestock (Agriculture) 27.36%, Trade 
(16.37 %), Education (5.49 %) are the top few 
economic activities (in percent) owned by women 
entrepreneurs in India.  
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Nature of Operation  

 Chart 3 reveals the total 

number of establishments under 

women entrepreneurship. It is 

clear from the table that 89.4 % of 

the workers work in perennial 

(continuing) establishments and 

8.95% work in seasonal 

establishments and remaining 

1.6% works in casual 

establishments. Perennial 

establishments were 93.71% in 

urban areas whereas it was 86.5% 

in rural areas. 

 

 

 
Source of Finance 

 Chart 4 reveals the Percentage of Establishments 

under women entrepreneur by major Source of Finance 

like, loan, borrowing, self-finance etc. It is clear from the 

table that almost 79% of the women establishments were 

self-financed. The second important source which is 14.5 

% is from donation or transfer from other agencies. The 

next important sources were Assistance from Government 

and Borrowing from financial institutions which is 3.4% 

and 1.1 % respectively. 

 
Religion of Women Entrepreneurs 

 As may be seen from 

Chart 5, that 65.6% of the 

establishments were owned 

by Hindu entrepreneurs, 

12.8% by the followers of 

Islam. Christians owned 

5.2%, Sikhs 0.9%, Jain‘s 

owned 0.5%, Buddhist 0.5% 

of the establishments and rest 

were owned by other 

religious communities.  
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 Chart 6 reveals the number of persons 

employed in women establishments by religion of 

owner, it is clear from the chart that, 60.8% 

Hindu, Jain and Sikh 1%, 12.3% Islam and 4.8% 

Christians were employed by women 

entrepreneurs.  

 

 

 
 Chart 7 depicts the distribution of 

women owned establishments by social 

group of the owner. It is observed that 3.27 

million establishments constituting 40.6 % 

were owned by OBCs. Others i.e. General 

category owned 3.23 million (40.2%) 

establishments, SCs owned 12.18 %, and ST 

owned 6.97%. 

 

 
Conclusion 

 The Indian Economic Forum shows little progress in narrowing the economic gap between 

women and men. In Modern India, more and more women are taking up entrepreneurial activity 

especially in micro, small and medium scale enterprises. Entrepreneurship for Women development 

is an essential part of human resource. This paper provides an overview of the Indian landscape of 

women‘s entrepreneurship. It aims to reveal the current status of women entrepreneurs in India, 

regarding their caste, religion, and employment etc., Hence the following policies are suggested 

regarding women entrepreneur 

 A focused service for the aspiring women entrepreneurs must be provided by the current 

Government will help them transform their ideas into profitable enterprises. 

 Specific advice and counseling must be provided to the specialized members on the various 

available opportunities and their benefits. 
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 Personalized suggestions must be provided by the professional advisory board, regarding latest 

opportunities and trends 
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Abstract  
 Over the years women from all over the world have been engaged in an apparently never ending battle to gain equal 
economical, political and social rights. But now, the scenario had been changed and we can witness this by the 
establishment of numerous women Entrepreneurships. Women entrepreneurship will lend a hand for women from both 
urban and rural areas through creating new jobs and by developing their skills as well as providing opportunity for self-
employment. This has been an indicator for the social progress as well. This article discusses the various factors, 
characterizes and categories of women entrepreneurships. Entrepreneurship among women, undoubtedly improves the 
wealth of the country in general and of the family in particular. 
Keywords: Women Entrepreneurship, Discrimination, Patriarchy, Social Development, Nation Building 
 

Introduction 

 “„You can tell the condition of a nation by looking at the status of its women”-Jawaharlal Nehru 

 Over the years women from the entire world have been engaged in an apparently never ending 

battle to gain equal economical, political and social rights. Women occupies almost one half of the 

global population and they have massive potential but because of various reasons it is being 

underutilized or unutilized. For the overall development of our nation we need the strong 

participation of from all communities. Women have a very significant role in the growth of any 

nation. Women Entrepreneurship simply means ‗the women or a group of women who initiate, 

organize and operate a business Entrepreneurship. So there is need to strengthen and support the 

women to participate socio, political and financial activities‘.  

 Entrepreneurship, the word derived from the French word ―Entreprende‖ that means ‗to do 

something‟. In this 21st century every nation focused towards the economical development. So for the 

economic development, entrepreneurship is one of the vital ingredients as considered by our 

country. If we study the economically developed nations or economic super powers today, we can 

realize that Industrial revolution, economic liberalization, new economic policies, Globalization and 

also promoting the entrepreneurship paved the path for their economical development. So 

entrepreneurship have significant role for the economical progress of a nation. In India because of 

various reasons women are facing discrimination in all areas including the economical sector. 

Women entrepreneurship in India will help both the development of financial and social sector. 

According to Indian government women entrepreneurship is that an enterprise owned and 

controlled by women having a minimum financial interest of 51% of the capital and giving at least 

51%of the employment generated in the enterprise to women. 

 Women entrepreneurship will help for women from both urban and rural areas through 

creating new jobs and by developing their skills as well as providing opportunity for self-

employment. It will also pave way towards social progress and certainly contribute to the overall 

development of national economy. Most of the women from rural and urban areas have talents in 

different areas but because of social, economical and political reasons they can‘t partially or 
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completely participate in entrepreneurial or commercial activities. In this context, the present paper 

is attempted to study the connection between women entrepreneurship and the social development.  

 
Women Entrepreneurship in India 

 Women are found to take backseat in many aspects, which played a huge part in the eventual 

deprivation of economic and political rights of many women. The 2016, ILO (International Labor 

Organization) report on women at work trends states that ―Women entrepreneurship in India feels 

that they are victims of discrimination. The different studies emphasize that this inequity against 

women seems to be even worse in cities, such as East and South east states of India. Women 

entrepreneurship feels that they are not getting equal priority as well as how men get it. Various 

studies examined the types of inequity and some have been attempted to document them.‖ This 

argument is supported by De Bruin, Brush and Welter (2007). 

 In Colonial rule particularly British period, they began to teach English to Indian masses to 

civilize the uncivilized people. But it became detrimental for the progress of Indian women, social 

reformers and Indian freedom fighters generated awareness among Indian people. It helps in the 

involvement of women in India‘s freedom struggle and it also paved beginning of women 

contribution in modern India. 

 S P Mishrain his work ―Factors affecting Women entrepreneurship in small and Cottage Industries in 

India” (1996), it says that ‗when we look at women employment gender based separation of labor 

perpetuates in the rural India, women‘s role in financial growth began to more visible, and women 

workers make up 90 percentage of the unrecognized sectors, 80 percentage of the workers involved 

in the agrarian sector and 10 percentage in the other activities. Unskilled workers constitute 90 

percentages of the rural women and 70 percentages of urban women workers, lot of women from 

these areas, are economically exploited, issues of low income and discriminatory wages persisted 

amongst the unskilled women labors‘. 

 A research was conducted by Dharmeja (2004) regarding the problems in enterprise set up 

management elaborate on different issues women in India face in the set up business. Research was 

titled as ―Women entrepreneurship: Opportunities, Performance, and Problems”. He says that ‗Women 

were identified to be facing problems in advertising, manufacturing and staffing which was mainly 

caused by lack of adequate training received up and coming of women entrepreneurs. While in the 

case of men, many men who have not had formal training regarding operation of a business‘. Due to 

various reasons, extremely small number of women who express interest in to starting their own 

business ventures have undergone formal education. 

 So in India, entrepreneurship was a male dominated area for a very long time till recent past in 

our country. However, women have broken their shackles to enter into the workplace. (IndraNooyi, 

ChandaKochhar, KiranMajumdarshaw and so on) in Politics (Indira Gandhi, Sumithra Mahajan, 

SushmaSwaraj, Soniya Gandhi, PrathibhaPatil just to name a few) and Scientific research (Kalpana 

Chawla, ISRO scientists)and make a significant mark for themselves. It is a global scenario and part 

of Indian scenario as well. But how many women are really able to give shape to their 

entrepreneurial dreams in the patriarchal nation is indeed highly significant. 
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Important Characteristics of Women Entrepreneurship 

 Entrepreneurs believe that they can change the environment in their own capacity. In Women 

Entrepreneurship, women is the most important and central character. For a better Women 

Entrepreneurship to become successful, it is necessary to possess certain characters. Following are 

the characteristics of Women Entrepreneurs which has an urge to become flourishing. 

 Confidence 

 Hardworking 

 Takes personal responsibility 

 Desires feed backs and learns from experience, recognizing errors 

 Drive for independence but can co- operate when necessary for her goals 

 Ability to grasp quickly 

 See goals and realistic step by step sub goals 

 Mentally hyperactive 

 Higher tolerance and ambiguities 

 Family and friend second to business 

 Pleasant personality 

 Positive attitude 

 
Different Categories of Women Entrepreneurs 

 Women in unorganized and organized sector 

 Women in rural and urban areas 

 Women in modern and customary industries 

 Women in small scale and large scale industries 

 Single women and joint venture 

 
How Women Entrepreneurship help Social Development? 

 Women entrepreneurs are creating jobs, innovative methods and contributing to the Gross 

National Product and national economy. Second, and more compelling, are the contributions 

women entrepreneurs make in a society rooted upon gender impartiality and welfare of all. There is 

increasing proof that women are more likely to reinvest their profits in education and family. 

Ironically established measures of economic development and business performance do not often 

capture the correct transformational benefits of these transformational businesses. 

 Several schemes have been introduced by the Indian Government for the boost of women 

entrepreneurs due to the significance of women empowerment in our country. It have important 

role in the social development and gender equality. Women entrepreneurs are transforming families 

and society, besides making contributions to business development. The expanding number of 

women entrepreneurs around the globe suggests that there might be more attention to social 

problems, using economic solutions. Michelle Bachelet, UN Women‘s Executive Director, suggests 

that now more than ever the world needs to unleash women‘s entrepreneurship to make our 

economies and societies stronger. 

http://www.unwomen.org/about-us/directorate/executive-director/
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Categories of Women Entrepreneurs in Practice in India 

First category 

 Metro cities or big cities 

 Having higher level of technical and professional qualifications 

 Having good education 

 Non-traditional items 

 Sound financial positions 

 
Second Category 

 Cities and towns 

 Having sufficient education 

 Both traditional and non-traditional items 

 Undertaking women services- kinder garden, shops, beauty parlors, clinic and so on 

 
Third Category 

 Illiterate women 

 Economically weak 

 Involved in family business such as Horticulture, Agriculture, Animal Husbandry, Dairy, 

Fisheries, Agro Forestry, Power loom etc 

 
Conclusion 

 There is a need for changing the attitude towards women so as to give equal rights as enshrined 

in the constitution. The movement towards gender equality is slow and is partly due to the failure to 

attach money to policy commitments. In the words of former president Dr.APJ Abdul Kalam 

"empowering women is a prerequisite for creating a good nation, when women are empowered, 

society with stability is assured.‖ To attain Women Empowerment and Gender equality is an 

essential goal. Their thoughts and their value systems lead to the growth of a good family, good 

society, good nations and ultimately a good world. When a woman is empowered it should 

influence, her family and society. And also her competencies towards decision- making will surely 

influence her family's behavior. 

 In developed nations, there is a phenomenon of raise in the number of self- employed women 

after the Second World War. For example, in United States, women own 25% of all business, even 

though their sales on an average are less than two-fifths of those of other small business. Moreover 

in the case of Canada, women own one-third of small business and in France it is one-fifth. 

 There is no doubt about that women Entrepreneurship, improves the wealth of the country in 

general and of the family in particular. In today, Women are more willing to take up activities that 

once considered exclusively as men‘s domain, or which are dominated by men. Also they are 

proved that they are in second position to one with respect to contribution to the growth of 

economy. To sustain and strive for excellence in the entrepreneurial arena, Women 

entrepreneurship must be molded properly with entrepreneurial traits and skills to meet the 

changes in trends, challenges of global markets 
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Abstract 

 Women in India have had a long history of playing second fiddle to men. Time haves changed and the nation has 
moved ahead. Today, women stand shoulder to shoulder in many professions but this number is still negligible. There is a 
slow but steady revolution in the rural areas as compared to a contrasting scenario in the metropolitan cities. The SELF-
Group movement had made remarkable progress in various states of India but still much needs to be done. This is a critical 
study in ascertaining the status and functioning of such group so as to redesign policies and practices to facilitate 
empowerment of women. 
Keywords: Women entrepreneurship, Self Help Groups, SWOT Analysis 

 
Introduction 

 No country can progress if half of the population is left with residuary functions and subsidiary 

status in work participation. Subordinate status for women with low level of literacy, skills and 

income earning capabilities is a base in society that seriously hampers social and economic growth 

and overall progress in mankind. Denial of equal participation, access and control of productive 

resource had placed women as unequal partners in development process. Welfare of society 

disadvantaged women constitutes the central focus of the problem. Compared to 1990‘s, in 2000‘s 

there is considerable growth in the male: female ratio. The size of female population increased to 312 

lakhs in 2005. 

 The Tamil Nadu corporation for development of women Ltd, 1983 aims at empowering and 

uplifting the economically downtrodden women, undertake marketing activities for products 

manufactured by them and encourage them to form SELF HELP GROUPS by giving training and 

extending credit facilities, The Mahalir Thittam started in 1997-98 is directed toward capacity-

building of poor women in rural areas through SELF HELP GROUPS. 

 
General Responsibilities of SHG Members 

 Every member of a self –help group by nature must be having some leadership qualities. The 

others may not understand the hidden qualities of leadership among their members. For an 

interaction among the members of the SHG there is no necessity for the members to be educated or 

wealthy. Among the 12-20 members in each self help groups; there exists a harmony. Dignity and 

respect in society have also come their way after their joining the group. By this, the members 

exchange new ideas, create awareness in society, help the poor families by morally supporting 

them. After reading the booklet provided for being a member they not only develop one-self but 

also aid in the progress of the society. Given below is the description of what the self-help group 

must do after getting this information booklet. 
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 Members, who know how to read, can select a chapter and read aloud in meeting and discuss it 

among the other members. 

 Gathering information in their area 

 Discussing issues of the gathered information in the next weekly meeting. 

 Planning about how to solve the problem. 

 Taking into account the magnitude of the problem faced, the following points can act as 

guidance as deemed necessary. 

 Creating general awareness – organizing cultural activities, general body meeting, and 

exhibitions. 

 Meetingthe respective families and counseling them 

 The Panchayath, village council has to be informed about the proceedings and take necessary 

actions. 

 Respective officials can be met to implement the necessary actions. 

 

SWOT Analysis of SHG’s 

Strength of SHG’s 

SHG‘S are able to face challenges courageously; have established very good report with the 

banks and government offices; are able to represent the problems of the community; have learnt to 

work as groups; have confidence and experience in managing activities. 

 

Challenges of SHG’S 

 The challenges for the women SHGS include the inability to spend quality time with their 

family and for the other household chores. Resistance from the family members in joining the group 

and attending meetings. 

 

Opportunities of SHG’S 
 It is an opportunity for the women to 

interact, meet the government officials, bank 

officials and others, an opportunity to save 

and lend, to acquire information, meet the 

immediate expenses, to improve the facilities 

to satisfy the basic needs. 

 

Threat of SHG’S 

 The societal pressures prove to be an impediment in the development activity and the political 

pressures are inevitable while contesting for elections. 

 

Review of Literature 
 Researchers (Mehta & Mehta, 2011) explained the word entrepreneur very beautifully 

described as someone who aims to bring innovation and thus maximizing profits through it. It also 

emphasized that rural women constitutes a significantly large proportion of our Indian population. 

If developed properly and given favourable environment for entrepreneurship, it can bring robust 

changes to our society and Indian economy as a whole. 

 
Figure 1 Mahalir Thittam – A Woman – Centric  

Approach to Development 
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 MS. Rashmi Gopinathan, (2010) in his paper highlighted how women entrepreneurship is 

having an impact on families and found that majorly the respondents were married. It also 

highlighted that assets and the value associated with those assets depicts the financial condition of 

the family and the need for setting up personal enterprise depends on that. 

 
Objective of Study 

 To study the Self Help Groups 

 To describe the organizational structure and functions of the self-help Groups 

 To examine the social empowerment of women through SHGS 

 To examine the problems SELF HELP Groups in Tamilnadu 

 To explore future strategies and to suggest measures for the better management of Self Help 

Groups  

 
Hypotheses 

 Having identified the objectives of the study, the following hypotheses have been formulated 

and tested during the period of study. 

1. There is no significant relationship between location and income 

2. There is no significant relationship between location and product 

3. There is no significant relationship between education and income 

4. There is no significant relationship between education and product 

 
Methodology 

 The type of research used in the study is Descriptive Research Design. The sampling technique 

used for this study is Judgment (Purposive or Deliberate) sampling. The survey was restricted to 

only those SHGS who were very active and reported at the Chennai office regularly. The sample size 

covered 50 SHG‘S who are spread through different locations in TamilNadu, which was so chosen 

for researchers convenience. The sample size for the study is shown in the following Table 

 
Sample Size for Survey 

Data Collection 

 The researcher depended heavily on primary 

data. The required data were collected from the 

representatives of various Self-help groups in various 

areas of Tamil Nadu. The study was conducted 

during the period January – March 2018, through a 

structured interview schedule, which was prepared in 

consultation with government officials from the Tamil 

Nadu Corporation for the development of women (Guindy and T. Nagar Offices). 

 
Limitations 

 The survey was conducted based on the time that the respondents could spare amidst their 

schedule. 

S. No. 
Geographical Areas  

(Districts) 
Number of  

SHGS 

1. Cuddalore 23 

2. Villupuram 9 

3. Trichy 5 

4. Thiruvarur 8 

5. Kumbakonam 5 

 Total 50 

Source: Primary Data 
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 The findings of the study cannot be extrapolated to other regions of Tamilnadu or other states in 

India. 

 The policies and practices of the SHG movements may change in the future which in turn 

would influence changes in perceptions, expectations, and empowerment of women members. 

 
Analysis of Data 

 The data collected have been analyzed through the application of advanced scientific statistical 

tools such as chi square test and percentage analysis. 

 
Age Group in SHGS 

Age Number of People Percentage 

18-30 5 10 

31-40 20 40 

41-50 22 44 

50 Above 3 6 

 
Income through SHGS 

Income Through SHG Number of People Percentage 

250-500 12 24 

501-750 21 42 

751-1000 14 24 

1000 Above 3 6 

 
Products Made 

Products Number of People Percentage 

Handicraft 21 42 

Tailoring 10 20 

Food Items 4 8 

Shops/Exports 7 14 

Cosmetics/Chemicals 8 16 

 
Educational Level of Members 

Education Number of People Percentage 

SSLC and below 26 32 

11th -12th 15 30 

Degree 4 8 

Uneducated 5 10 

 

Who Motivated 

Motivation Number of People Percentage 

NGOS 32 64 

Family 8 16 

Friends 4 8 

Other SHG 8 16 
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Findings 

 The social and economic status of women was improved through the SWHG approach 

 The NGOS offer their helping hand to these SHG‘S 

 Women feel empowered just by being part of their own group. 

 More than 60% of women are above the age of 40 

 More than 66% of women are educated up to 12th and earn a higher income. 

 
Summary of Chi Square Inferences 

Relationship Remarks 

Relationship between age and salary Ho rejected 

Relationship between education and product Ho accepted 

Relationship between location and product Ho rejected 

 
Conclusion 

 The SHG‘S should get more funds from the government in order to develop women in the 

fields. 

 The government should conduct training programs, which teaches new product and will help in 

increasing income. 

 Repetition for SHG‘S should increase. 

 Women should be able to bring out their best for getting more benefits from the Government. 
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Abstract 
 The major focus of this paper lies in projecting the importance of entrepreneurship education as a game changer in the 
subcontinent. The initiation of the same should begin at an early stage, that is, at the school or college level. Provision of 
entrepreneurial skill set has created a multiplier effect in employment generation. Taking into consideration the “Silicon 
Valley” initiative along with the “Startup village” in Kerala (KSUM) and the JagritiYatra, the paper surfs through the 
prominence of entrepreneurial culture in the world scenario and Indian scenario as well. Integration of entrepreneurial 
development centres with the schools and colleges at present can do a lot towards creating an entrepreneurial culture. 
Eradication of the coexistent phenomenon namely unemployment and poverty is a key role that entrepreneurial education 
for students is capable of achieving. 
Keywords: Silicon Valley, Startup Village, Student Entrepreneurship, Entrepreneurial Education, KSUM. 

 
Introduction 

 India had a long history of rich entrepreneurship culture. Since kingdoms, entrepreneurship 

was there in India. The Indian entrepreneurs traded with foreign customers because our products 

were the finest in the world. As per the caste system followed by Hinduism, the vaishya caste 

people were considered as entrepreneurs/traders. Their main job was agriculture and cattle raising 

and also carry on trading activities by bringing the farm products to the market.  

 In a developing country like India where the problem of unemployment as well as poverty 

coexist, the need for inculcating entrepreneurial skills is pivotal. The country is a hub of more than 

22 crore of the population eligible for an occupation, employing this huge mass through 

government or private run firms seems hectic. So creation of an entrepreneur culture in India is 

important. 

 Some of the most prominent skills that an entrepreneur is to possess are discipline, confidence 

in everything they do, open minded so as to look at everything around them and focus it towards 

their goals, a proactive self-starter, competitiveness, creativity to make connections with seemingly 

unrelated things or situations, full-fledged determination, a strong work ethic and loads of passion 

towards their work (to mention a few). 

 There are many different approaches towards moulding an entrepreneur. It can be done directly 

through development of human factor, which indicates the values, attitudes, aspiration and 

motivation of people. This in turn helps in creation of the most necessitating qualities such as 

capacity to innovate, to bear risk, to foresee the prospects of project, confidence and competence to 

meet the unforeseen and adverse situations. The task of developing entrepreneurial culture can be 

done through development of an environment where entrepreneurial activities can flourish and 
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grow. Entrepreneurs in India are the root cause of industrialisation and its branches spread towards 

creation of employment opportunities along with a multiplier effect in the same, an increase in the 

per capita income, higher standard of living and balanced regional growth.  

 China, the most populous country, is said to be the home of the most efficient and dominant 

Startups. It is expected to surpass the US in the Startup scenario. It is the awareness and 

effectiveness of Venture capitalist firms and Private equity that has caused a ray of optimism in 

capital accumulation and financing. They see Initial Public Offerings as a long term goal. Though 

background for both the countries on entrepreneurial development ground are the same, the 

entrepreneurship education from school level in China makes the young population increasingly 

optimistic, passionate, risk bearing etc.,  

 
Silicon Valley: An Experimental Entrepreneurial Initiative 

 A summer program for designing the future entrepreneurs who wants to be game changers in 

the world through their new and innovative ideas. The program helps students be an entrepreneur 

in this global hub of entrepreneurship. The process is through formation of teams or groups and 

build a Startup from an idea to a pitch in front of a panel of entrepreneurs. Alongside the process 

the students also get to have good exposure through an access to industry professionals who will 

help and guide them in the topics, students‘ gets to visit Startups and other field trips to bring forth 

what they are learning in their life. 

 
Startup Village Initiative 

 Kerala Startup Mission (KSUM) is a non-profit based incubator institution or organisation 

which provides state of art facilities, exposure to national as well as international Startup ecosystem, 

handholding by professional mentors and technical expert, networking with technology enthusiast, 

Investor or industry connect, windows to enter government sector and more. Kick started in the 

year 2012 KSUM itself have got a makeover through digitisation of the incubator, making it the 

world‘s first digital incubator for students. Launched recently by the Chief Minister of Kerala 

PinarayiVijayan, the online platform of KSUM –SV.CO, aims to provide a fully fledged digital 

incubation framework to millions of students across the country. In its journey the Public Private 

Partnership (PPP) incubator, Kochi Startup Village, has been successful in generating 533 new 

Startups that command a market valuation of 292 crore, when it completed its 1000th day on January 

2015. This in effect generated a total of 2,889 jobs by the end of the same year. 

 
The World’s Longest Entrepreneurial Tour: Jagritiyatra 

 A 15 days long national train journey which takes young and brilliant minds 8000 kilometers 

across the length and breadth of India. The 500 yatris (passengers) are handpicked based on several 

criteria such as their interest areas, the geographies they belong to and the impact the Yatra (voyage) 

can have on them. 

 A much higher decrease in unemployment rate can be expected through an efficient Student 

entrepreneurship initiative. Though slight, the decrease in the unemployment rate after 2012 proves 

a meagre success of the Startup initiative which commenced in the year 2012, April 15. 
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Figure 1 Unemployment Rate in India. (A downward trend after 2012) 

One among the major cause for this downfall 

of the unemployment rate can be the student 

startup initiative which kick started in India by 

2012. Though there was a slight increase in the 

unemployment rate in the year 2012. 

entrepreneurship education, especially among 

students, can be a reason behind its decrease after 

2012. 

 
Conclusion 

 In a country like India the tie-ups of schools 

and colleges with entrepreneurial incubation 

centres are kind of downtrodden making it 

impossible to find and build entrepreneurial skill 

set, like optimistic thinking, risk bearing capacity, organisational and out-of-the-box thought 

mechanism, decision making and more, among the young budding minds, this makes the 

institutions more boringly academic oriented. A major boos towards entrepreneurship fairs is to be 

given. The number of students seeking entrepreneurship careers can be increased if the concerns 

over awareness about entrepreneurial incubation centres and programmes are initiated, presence of 

incubation centres, provision of financial and technical assistance as well as suitable infrastructure 

support for the potential entrepreneurs along side proper monitoring of the same. At present it is 

seen that most of the schools and colleges fails to do so and thus resulting in the loss of 

entrepreneurship talents which can play a crucial role in economic growth of a country. Beyond the 

lack of short term and long term training and skill development programmes for potential 

entrepreneurs at the grass root level, for entrepreneurial skill set development among the school 

and college goings finance is a major obstacle. Even when there are many institutions like Banks, 

Government agencies, Venture capital firms and more providing finance and subsidies for 

innovative businesses, again there is lack of awareness about these institutions. Examples of the 

great drop outs Steve Smith, Bill Gates, Mark Zucherberg etc, have shown that rather than time, 

syllabus and marks bound academic system entrepreneurial skill development among can help 

develop business magnets. 
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Introduction 

 MSME stands for Micro, Small & Medium enterprises, is the pillar of economic growth in many 

developed, and developing countries in the world. Mostly it has been rightly termed as ―the engine 

of growth‖ for India. MSME has played a pivotal role in the development of the country in terms of 

creating employment opportunities to the extent of more than 50 million people, by scaling 

manufacturing capabilities, curtailing regional disparities, balancing the distribution of wealth. The 

contribution to the GDP by MSME sector is hovering around 8%. Though, India is still facing 

infrastructural problems, lack of proper market linkages and challenges in terms of institutional 

credit flow, it has seen a tremendous growth potential in this sector especially.  

 The merit of this sector is that it requires less investment, thus creating employment on a large 

scale, and reducing the employment and underemployment problems. Moreover, this sector has 

survived almost all threats emerging out of cut throat completion from both domestic and 

international market. 

 

Importance of MSME act 2006 

 With the introduction of the MSME Act in the year 2006, the service sector was not yet included 

in the definition of the Micro, Small & Medium sized Enterprises, by making a drastic change to this 

Act the scope of this sector has been widened with online  MSME Registration with the paperless 

work. 

 

Share of MSME in Manufacturing, Exports and Employment Sectors in India 

 The contribution of MSME to other sectors has been 

immensely instrumental. It is the biggest employer after 

agriculture sector, despite the fact that agriculture 

sector‘s contribution to GDP is less than MSME. While it 

contributes about 45% to manufacturing sector, and 

perhaps 40% to Exports, it forms the highest share of Employment sector in India, contributing 

around 69% to it. 

 Let us take a look at some of the key importance of this sector in the development of India both 

in terms of economic and social development: 

 

 Sector 
Percentage  
(%) share 

1 Manufacturing 45 

2 Exports 40 

3 Employment 69 

http://www.myonlineca.in/msme-registration.html
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Generation of Large Scale Employment 

 The enterprises falling under this sector require low capital to start the business; it generates 

large scale employment opportunities for many unemployed youth. India produces about 1.2 

million graduates per year, of the total number about 0.8 million are engineers. And, there is no 

economy in the world that can provide jobs to so many fresh graduates in one year. MSME is the 

boon for many of this fresh graduates. 

 
Economic Stability and Growth in the Export Sector 

 MSME is a significant growth driver in India, with it contributing to the tune of 8% to GDP. As 

mentioned in the above table, Exports sector in India constitutes about 40% of contribution from 

MSME alone. Looking at the kind of contribution of MSME to manufacturing, exports and 

employment, other sectors are also benefitting from MSME. MNCs today are buying semi-finished 

and auxiliary products from small enterprises, for example, buying of clutches, and brakes by 

automobile companies. It helps create a linkage between MSME and large scale industry. Even after 

the implementation of the GST 40% MSME sector also applied  GST  Registration which increases 

the government revenue by 11%. 

 
Leads to Inclusive Growth 

 Around 50% of wealth in India in owned by just 100 people which is due to unequal 

distribution of wealth. Inclusive growth is on top of the agenda of Ministry for Medium, and Small, 

and Medium sized enterprises for several years. But poverty and deprivation are a deterrent to the 

development of India, including marginalized sections of society is a key challenge lying before the 

Ministry of MSME. 

 
Low cost of Labour  

 In giant organization, one of the key challenges is to retain the manpower through an effective 

human resource management. But in case of an MSME, the requirement of labour force is less, and 

it does not need a highly skilled laborer. Hence, the indirect expenses incurred by the MSME are 

also low. 

 
Simple Management Structure 

 MSMEs do not require a huge capital to start. With limited resources available within the 

control of the entrepreneur, decision-making becomes easy and efficient. As in case of a large 

corporation wherein a specialist is required for every departmental functioning because of complex 

organizational structure, a small enterprise does not need to hire an external specialist for its 

management. The entrepreneur himself/herself can manage it. Therefore, it can be run single-

handedly. 

 
Makes “Make in India” possible 

 Post inception of ‗Make in India‘, a signature initiative by the prime minister of India, the 

process of incorporating a new business has been made easy. Since the MSME is the backbone in 

making this dream a reality, the government has directed the financial institution to lend more 

http://www.myonlineca.in/gst-registration.html
http://www.myonlineca.in/gst-registration.html
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credit to enterprises in MSME sector. Micro, Small and Medium-sized Enterprises (MSME) are one 

among the most important sectors, forming the stamina of the Indian economy. This sector has been 

instrumental in the growth of the nation, enhancing exports, creating enormous employment 

opportunities for the untrained, fresh graduates, and the underemployed, also extending the 

opportunities to banks for giving more credit to enterprises in this sector. The government should 

take extreme care of this sector in terms of providing more and more MSME Registration benefits 

through better system, Government enables financial institutions to lend more credit at less interest 

rate for sustainability of this sector. 

 
Objectives of the Study 

 The specific objectives of this paper are: 

 To Analyse the Growth and Performance of MSME in India.  

 To Investigate India‘s MSME Growth Model is Satisfactory or not.  

 
Hypothesis 

Ho1: There is significant difference in India‘s MSME growth model. 

Ho2: There is no significant difference India‘s MSME growth model. 

 
Research Methodology 

 The present study is descriptive and analytical in nature. The data used for the study is 

secondary in nature and has been collected from annual reports of Ministry of Micro, Small and 

Medium Enterprises, Government of India, website of Reserve Bank of India, various journals, 

newspapers and white papers on Micro, Small and Medium Enterprises. The growth and 

performance of MSMEs has been analysed using Compounded annual Growth Rate (CAGR) 

Technique. The formula of Compound Annual Growth Rate is stated as under. 

 
Limitations 

 The study has been undertaken, only the MSME growth model with the availability of data 

for few years and projected data for the last three consecutive years. 

 
Performance of MSME 

 The projected trends in regard to performance of MSME sector with respect to Total Working 

Enterprises, Employment and Market Value of Fixed Assets based on Fourth All India Census of 

MSME are as noted below: The Compounded annual growth rate of Enterprise during 2001 to 2015 

is 14.92% The Compounded annual growth rate of Employment during the below mentioned period 

is 13.92% and market fixed value assets growth rate is 20.52%. 

 
Table 1 Performance of SSI / MSME, Employment and Investments 

Year 
Total Working  

Enterprise (in Lakh) 
Employment 

(in Lakhs) 
Market Value of Fixed Assets 

(In Crore) 
Gross Output 

(In Crores) 

I II III IV V 

2001-02 105.21 249.33 154349 282270 

2002-03 109.49 260.21 162317 314850 
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2003-04 113.95 271.42 170219 364547 

2004-05 118.59 282.57 178699 429796 

2005-06 123.42 294.91 188113 497842 

2006-07 361.76 805.23 868543.79 1351383.5 

2007-08 377.36 842.23 917437.46 1435179.3 

2008-09 393.70 881.14 971407.49 1524234.8 

2009-10 410.82 922.19 1029331.5 1619355.5 

2010-11 428.77 965.69 1094893.4 1721553.4 

2011-12 447.73 1012.59 1176939.09 1834332.1 

2012-13 467.54 1052.4 1268763.67 NA 

2013-14 488.46 1114.29 1363700.55 NA 

2014-15 510.57 1171.32 1471912.94 NA 

Growth rate 
During this 

Period 
14.42 % 13.98 % 20.52%  

Source: Author‘s calculation based on various annual reports of MSME. 
 
Growth Model 

Log(Y) =C1+ C2 (T) +E……….. (1) 

 Here Y = Total working Enterprises (in Lakhs) but converted into log. T = Time period 2001 to 

2016. 

 The equation (1) is semi-log model as only one variable (in the case of dependent variable) is in 

log form. To assess the growth over the period of the study the model fitted in is the estimate 

equation (1) and the residual test should not have serial correlation, must be free from 

heteroscedasticity and residual, and also shall be free from normal distribution. Further residual of 

the model should be stationary, for testing the stationary of the model correlogram has been used. 

Dependent Variable: LOG (ENTERPRISES) 

Method: Least Squares 

 
Sample: 2001 2014 

Included observations: 14 

 

Variable Coefficient Std. Error t-Statistic Prob. 

C 4.506323 0.166616 27.04612 0.0000 

TIME 0.144263 0.019568 7.372371 0.0000 

 

R-squared 0.819146 

Adjusted R-squared 0.804075 

S.E. of regression 0.295147 

Sum squared resid 1.045344 

Log likelihood -1.702161 

F-statistic 54.35186 

Prob (F-statistic) 0.000009 
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 The growth rate of India Enterprises (MSME) 

14.42% between 2001-02 to 2014-15. The Model is 

significant, because p value is less than 5% and F 

statistic is significant, since p value is less than 5%. 

 

 

Breusch-Godfrey Serial Correlation LM Test: 

F-statistic 2.029960 Prob. F(2,10) 0.1820 

Obs*R-squared 4.042618 Prob. Chi-Square(2) 0.1325 

 
Test Equation: 

Dependent Variable: RESID 

Method: Least Squares 

Sample: 2001 2014 

Included observations: 14 

Pre-sample missing value lagged residuals set to zero. 

 

Variable Coefficient Std. Error t-Statistic Prob. 

C 0.013278 0.156462 0.084867 0.9340 

TIME -0.002594 0.018786 -0.138061 0.8929 

RESID (-1) 0.629417 0.317008 1.985493 0.0752 

RESID (-2) -0.200421 0.334015 -0.600035 0.5618 

 

 Null Hypothesis there is serial correlation. Alt Hypothesis 

there is no serial correlation. This model is good because Serial 

Correlation is not significant, because p value is 13.25% which 

is more than 5%, hence reject the null hypothesis. 

 
 

 

 

 

 
 
 
 

Heteroskedasticity Test: Breusch-Pagan-Godfrey 

F-statistic 0.192765 Prob. F(1,12) 0.6684 

Obs*R-squared 0.221337 Prob. Chi-Square(1) 0.6380 

Scaled explained SS 0.088543 Prob. Chi-Square(1) 0.7660 

Test Equation: 

Dependent Variable: RESID^2 

Method: Least Squares 

Mean dependent var 5.588296 

S.D. dependent var 0.666797 

Akaike info criterion 0.528880 

Schwarz criterion 0.620174 

Hannan-Quinn criter. 0.520429 

Durbin-Watson stat 0.949428 

R-squared 0.288758 

Adjusted R-squared 0.075386 

S.E. of regression 0.272671 

Sum squared resid 0.743492 

Log likelihood 0.683041 

F-statistic 1.353307 

Prob(F-statistic) 0.312272 

Mean dependent var 1.90E-16 

S.D. dependent var 0.283568 

Akaike info criterion 0.473851 

Schwarz criterion 0.656439 

Hannan-Quinn criter. 0.456949 

Durbin-Watson stat 2.039415 
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Sample: 2001 2014 

Included observations: 14 

Variable Coefficient Std. Error t-Statistic Prob. 

C 0.092896 0.047134 1.970879 0.0722 

TIME -0.002430 0.005536 -0.439050 0.6684 
 

R-squared 0.015810 

Adjusted R-squared -0.066206 

S.E. of regression 0.083494 

Sum squared resid 0.083655 

Log likelihood 15.97560 

F-statistic 0.192765 

Prob(F-statistic) 0.668427 

 
Mean dependent var 0.074667 

S.D. dependent var 0.080860 

Akaike info criterion -1.996514 

Schwarz criterion -1.905220 
 

Hannan-Quinn criter.-2.004965 

Null Hypothesis there is Heteroskedasticity. Alt Hypothesis 

there is no Heteroskedasticity. This model is good because there is no Heteroskedasticity because p 

value is more than 5%, hence null hypothesis rejected. 

 

 Series: Residuals 

Sample 2001 2014 

Observations 14 

 

  

 

 

 

 

 Null Hypothesis is normally distributed. Alt Hypothesis is not normally distributed since p 
value is more than 5%, hence we cannot reject null hypothesis. This model is normally distributed. 

 
Sample: 2001 2014 

Included observations: 14 

Durbin-Watson stat 0.501923 

Mean 1.90e-16 

Median -0.042312 

Maximum 0.519079 

Minimum -0.412045 

Std. Dev. 0.283568 

Skewness 0.399869 

Kurtosis 2.088992 

Jarque-Bera 0.857218 

Probability 0.651415 
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Autocorrelation Partial Correlation  AC PAC Q-Stat Prob 

. |****| . |****| 1 0.485 0.485 4.0517 0.044 

. |* .| . *| .| 2 0.082 -0.200 4.1775 0.124 

.*| .| . *| .| 3 -0.198 -0.203 4.9788 0.173 

.***| .| . *| .| 4 -0.346 -0.190 7.6681 0.105 

 

Null Hypothesis: Residuals is stationary Alt 

Hypothesis: Residuals is Non-stationary 

P- Value is more than 5%, so we cannot reject null hypothesis. Residuals are Stationary. 

 
Conclusion 

 The Model full fills all the Conditions while estimating the equation (1) and the residual test, the 

estimated model should not have serial correlation should be free from heteroscedasticity and 

residual should be normally distributed. In addition to this residual of model should be stationary, 

for testing the stationarity model shall be using correlogram. If big push is given the economy will 

achieve towards full employment and sustainable high Economic Growth. 
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Abstract 
 The “Subsistence women entrepreneurs” may be defined as the women or the groups of women, who initiate, organize 
and operate a business enterprise out of poverty. The present study attempts to ascertain the problems faced by the 
subsistence women entrepreneurs of Tripura and to provide the suggestions for the development and growth of subsistence 
women entrepreneurs of Tripura. The sample of the study is 40 subsistence women entrepreneurs; the entire sample 
belongs to the Jamatia tribe of Tripura. Depth interview with the help of schedule method was conducted to collect Data 
from different markets of rural areas. The findings reveal that most of them face the problem of low income, fear of failure, 
household responsibility, lack of education, lack of business knowledge, stiff competition, lack of social support, lack of 
government and institutional support. The study concludes that the government and financial institutions should take 
more initiative in providing the entrepreneurial awareness, orientation and skill development programs for women. 
Keyword: women entrepreneurship, subsistence, Jamatia tribe, Tripura. 

 
Introduction 

 Women have a big role towards the development of the economy, society, and family. Women 

in the present era have been competing neck to neck with men in all area of life. But still, women are 

considered as the weaker sex than men because of its tradition that has been followed by the society 

from generations in India. Indian women have to go a long way to achieve the equal rights and 

position because the tradition is deeply rooted in Indian society where the sociological set up has 

been made a male dominant one (Goyal et al., 2011). There are many women who dreams of doing 

something independently, instead of seating inside the four walls fully dependent on their husband 

and looking after their children‘s and family. On the other hand, there are many women who come 

out of the four walls and stands on their own guards independently despite several social hurdles. 

These women have brought the transformation towards the thinking of the society, towards the 

education, status of women and standard of living.  

 They always tend to give a good competition to men in every discipline of life including the 

entrepreneurial activities. Entrepreneurship among women is an important avenue through which 

women can overcome their subordination with the family and the society as a whole (Pharm et al., 

2013). The government has introduced many Entrepreneurship development programs to create 

awareness and to provide assistance to the subsistence women entrepreneurs in India. But, has 

failed to develop and improve the standard of subsistence women entrepreneurs of rural India. 

Therefore this study is undertaken to determine the problems and to provide suggestions towards 

the development of subsistence women entrepreneurs in Tripura.  

 

Defining Subsistence Entrepreneurship 

 As noted, subsistence entrepreneurship refers to settings of venture out of poverty in which a 

new venture offers little in terms of the potential to significantly improve the entrepreneur‘s life or 

that of the entrepreneur‘s family. This type of entrepreneurial firm is usually a small, lifestyle-
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business that rarely hires employees from outside of the immediate family, and generally does not 

experience much growth (Fischer, 2013).7 While generating some revenue, such entrepreneurial 

ventures do not offer the potential for most poor individuals to substantially improve their life 

situation as they typically have limited scalability and potential for growth. Some evidence indicates 

that women can, through such entrepreneurship, improve their families‘ daily calorie intakes (Todd, 

1996). Such entrepreneurship seeks to help the people to meet their daily basic needs. These types of 

activities are carried out for the survival of the family. Such entrepreneurship generally does not 

improve significantly the total lives of those who operate such businesses (Bruton et al., 2014). 

 

Subsistence Women Entrepreneurs in Tripura  
 Most of the People living in the rural areas of Tripura belong to the indigenous tribe, dependent 

on jhum cultivation and agricultural activities. Majority of these people are poor and lives in a 

pathetic socio- economic condition. Earlier male used to be the only person to earn in the family, but 

in the current scenario, the income generated by men alone is not enough for the survival of the 

family. Seeing no other option left, many women have started taking up entrepreneurship as the 

source of survival. But the activities carried out by these entrepreneurs are mostly subsistence and 

income generated from this activity is too low to bring the transformation towards their standard of 

living. The kinds of activities carried out by them are small in nature, the kind of activities carried 

out by them are: collection of vegetable from the jungles and selling it in the local markets, buying 

of vegetables from the farmers and selling in the market, operating small dry fish shop, cloth shop, 

fast food shops, tailoring etc. Most of the women entrepreneurs are still in a position to shut down 

their business anytime, due to different factors such low income, inappropriate financial assistance, 

lack of business knowledge, lack of psychological support etc. Hence, the aim of these entrepreneurs 

is to have a daily sustainable income, so that they can overcome the poverty and provide good 

education to their children. Most of the entrepreneurs are not aware of the schemes that have been 

introduced by the governments and other institutions. Neither have they expected anything from 

the government as they have only bitter experience in the past. To become a successful women 

entrepreneur is still a far cry for most of them, majority of them still lives in the darkness with the 

hope to improve the standard of living and to overcome the various circumstances that come in 

their life.  

 

Objective of the Study 

1. To determine the problem faced by the subsistence women entrepreneurs in Tripura. 

2. To provide the suggestion for the growth of subsistence women entrepreneurs of Jamatia tribe. 

 

Methodology 

 The unit of analysis in this study is the subsistence women entrepreneurs operating in the rural 

areas Gomati District in Tripura. The sample of the study is 40 subsistence women entrepreneurs; 

the entire sample belongs to the Jamatia tribe of Tripura. Depth interview with the help of schedule 

method was conducted to collect Data from different market of rural areas of Gomati District. The 

interview was conducted in Kokborok language. The data are arranged in the form of table and 

critically analyzed with the help of percentage analysis. 
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Findings 

Problems of Subsistence Women Entrepreneurs 

 Low Income: The main motivational factor for the subsistence women entrepreneurs is to earn a 

sustainable income. But earning sustainable income has been one of the major problems for most of 

the rural women entrepreneurs. According to the data, 90% of the respondent said that low income 

has been one of the main barriers towards the development of their entrepreneurship. According to 

them, most of the customers in the rural areas are poor and lives in a very bad economic condition, 

and majority of them fail to acquire the basic necessities of life. Hence it is always difficult for the 

entrepreneurs to find the potential customers. 

 Fear of Failure and Risk Bearing Ability: The subsistence women entrepreneurs are in a 

situation where they have the equal probability of growing the business and closing down the 

business. 80% of the respondent feels insecure of their business due to low income; lack of business 

knowledge etc. and most of them fail to bear risk due to the lack of financial support from family, 

friends and financial institutions. Apart from that, most of the women entrepreneurs are neither 

educated nor self-dependent; hence it hampers their decision to stay in the business in losses. 

 Household Responsibility: In a male dominant country like India women gives much more 

prominence to the family ties and relationship compared to men. Women are always expected to 

look after the family and children after their marriage. Hence it becomes difficult for them to make a 

balance between the family and their business. It is not an easy task for the women to run their 

business and family at the same time. About 70 % of the respondent aged ―Between‖ (30-40) says 

that it is one the main problem that hinders the development of their business. 

 Lack of Education: From the time of their ancestors, women in Tripura were dependent on the 

agriculture and jhum cultivation. Since most of the parents were always busy with the agricultural 

work it becomes the prior responsibility of the girls to take care of their siblings younger to them. 

Apart from that, girls were never encouraged to go to school and get proper education because the 

importance of the education was never known to them. Hence 90% of the respondent agrees that 

lack of the education is one of the main problems in the development of their business. 

 Lack of Business Knowledge: The high rate of failure or inability to grow is due to the lack of 

business knowledge and training. Most of the entrepreneurs start their business without proper 

knowledge about the customers and the market. Hence the generation of the new ideas becomes 

difficult for them, as most of the entrepreneurs are uneducated and lacks the master business skills 

for the success and profitability of the business. 

 Stiff Competition with Urban Entrepreneurs: The urban entrepreneurs have more exposure, 

better scope, more potential customers and more business skills than the rural women 

entrepreneurs. Most of the urban entrepreneurs sell their goods on the credit system but the rural 

entrepreneurs fail to do the same due to less investment and the backup plans. Hence, majority of 

the customers prefers to buy the product from the urban entrepreneurs rather than rural women 

entrepreneurs. 

 Lack of Social Support: Lack of social support is one of the main constraints for the women 

entrepreneurs in Tripura. Most of the parents expect their children to be government employee after 

the completion of their education, as it provides more stable income and security. In the same 
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manner, there are many educated people who move to the urban areas in search of the jobs. In case 

of women, the society expects the women to be a good homemaker if she is uneducated, and to get a 

good government job if she is educated. Hence lack of social support hampers the growth of the 

women entrepreneurship in Tripura. 

 Lack of Support from Government and Financial Institutions: Lack of proper knowledge 

about the financial support and lack of confidence to repay the loan has been one of the biggest 

challenges faced by the women entrepreneurs. The government and other financial institution have 

come up with different schemes but have failed in helping the women entrepreneurs in Tripura. 

Although commercial banks are canvassing their loan policy vigorously, there are lots of problems 

faced by the entrepreneurs in getting their loan sanction. 

 

Table Problems of Subsistence Women Entrepreneurs 

S. No Problems of Subsistence Women Entrepreneurs Response yes Response No 

1. Low Income 90% 10% 

2. Fear of Failure & Lack of Risk bearing Capacity 80% 20% 

3. Household responsibilities 90% 10% 

4. Lack of education 90% 10% 

5. Lack of business knowledge 80% 20% 

6. Stiff competition with rural entrepreneurs 80% 20% 

7. Lack of social Support 90% 10% 

8. Lack of government support & financial institution 100% ---- 

Sources: field Survey 
 

Suggestions 

1. Awareness program should be conducted with the intention to create awareness among the 

women about various business opportunities in their area. 

2. There should be a continuous support, motivation, inspiration, and co-operation from family, 

government and institutions to develop the women entrepreneurs. 

3. Knowledge about the business and lack of training has always been the barriers for most of the 

entrepreneurs. Therefore, Training program should be conducted to educate and develop the 

professional competencies in carrying out the business more efficiently. 

4. The financial institution should take the initiative to provide the microcredit system to the rural 
women entrepreneurs. 

5. The rural women entrepreneurs should be provided a soft loan with the reasonable interest rate 

to start and grow their business. 

6. There should be a special branch for the rural women entrepreneurs where they can report the 

problems and the issues in developing their business. 

7. The government should introduce more schemes for the betterment of the rural women 

entrepreneurs. 

8. There should be a regular investigation to check if the scheme is functioning in a proper manner 

or not and to check the impact of the scheme towards the rural women entrepreneurship. 
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Conclusion 

 Entrepreneurship has played a big role as the source of survival for many people in Tripura. As 

a result, there is an increase in the number of women entrepreneurs in the rural areas of Tripura 

despite of many barriers and problems. Efforts have been taken to solve the problems and to bring 

changes towards the development of the subsistence women entrepreneurship. But unfortunately, 

the activities have benefited only to few women entrepreneurs. A large number of women 

entrepreneurs are yet to experience the scheme provided by the government and other financial 

institutions. Most of the women entrepreneurs still live in a poor and pathetic condition. At this 

point of time, there is a need for entrepreneurial awareness, orientation and skill development 

programs for women. The government and other financial institution should take the initiative of 

providing soft loan and credits with minimum interest. The unexplored talent and potentiality of 

the young women should be identified, trained and used to bring changes towards the development 

and growth of subsistence women entrepreneurs. The women of Jamatia tribe have the potential of 

taking entrepreneurship as the career if proper training and attention is given to them. 
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Abstract 

 In the current state of affairs, micro enterprises have been identified as the locomotive for economic progress and 
equitable development. The micro enterprises have the central role in generation of employment opportunities and in 
improving income and living standards of the population. Kudumbashree, a programme implemented by the State Poverty 
Eradication Mission of Government of Kerala is one of largest of its kind in the world, which is aimed at promoting 
economic and social development of women by organizing them into neighbourhood collectives. The self help group 
movement and the development of micro enterprises were honest efforts for the fulfillment of the dream of an inclusive 
society. However, a lot of micro enterprises established under the Kudumbashree mission face severe impediments in their 
trade. The absence of adequate and appropriate credit, high capital, lack of technological advancements, inadequate 
training, limited skill enhancement and complex labour laws are the main impediments of the Micro enterprises. (Ali & 
Husain, 2014) 
 Through this study, the researchers envisage to peep into the vocational problems of micro entrepreneurs under 
Kudumbashree mission. The researchers have adopted Case study approach in this social investigation. Six cases were 
selected through purposive sampling. The case studies involved in-depth interviews based on specifically designed 
interview guide. Through this study, the researchers attempt to draw few conclusive remarks centered on the commonality 
of themes. 
Keywords: Women entrepreneurs, Micro enterprises, Kudumbashree, Vocational problems 

 
Introduction 

 In the manufacturing sector, Micro Enterprises are defined as those ventures whose investment 

in plant & machinery do not go beyond twenty five lakh Indian Rupees. In case of service sector, the 

investment for equipments should not exceed ten lakh Indian Rupees (Ministry of Micro, Small & 

Medium Enterprises, 2015). The micro enterprises have greater role to play in guaranteeing the 

welfare aspirations of the populace like equality of income and balanced local development etc. 

With little investment while comparing with large scale private and public enterprises, the Micro 

enterprises are found to be capable to provide more employment opportunities for the people at 

reasonable costs.  

 Kudumbashree, a programme of the State Poverty Eradication Mission of Government of Kerala 

is one of the largest programmes in the world which aims at social and economic development of 

women. Kudumbashree operates through neighbourhood collectives. To gear up the process of 

economic development, Kudumbashree is supporting the establishment of Micro enterprises by 

women. Kudumbashree provides credit and guidance for the establishment of micro enterprises. 

However, saddled with household responsibilities and financial challenges, the women 

entrepreneurs face a lot of problems related to their occupation. This study is an attempt to identify 

the vocational problems of women entrepreneurs under Kudumbashree. 
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Review of Literature 

  Osotimehin, Jegede, Akinlabi, & Olajide, 2012 through their study have identified that the 

exceptional expansion of small and medium enterprises is chiefly due to the people‘s expedition for 

self employment. They identify the fact that micro enterprises are not easy to institute or manage. 

Fiscal constraints and poor management skills hinder the best performance of micro and small scale 

enterprises. 

 Kanitkar, 1994 through his assumption based on the case studies finds that the unstable credit 

situations of the entrepreneurs, along with augmenting competition to the businesses, have forced 

to close enterprises. He suggests that small and micro businesses should embark on diversification 

of their little activities. 

 Goyal & Parkash, 2011 have identified that the need to install new machineries discourage the 

micro and small scale businesswomen to venture into new arenas of trade. Businesses which are 

controlled by women are often undersized. They further explain that the information related to 

technological innovations, capacity building, knowledge about government schemes, concessions 

etc are not easy for women to access. 

 Shiralashetti, 2015 found out the major problems of MSMEs in India. Ineffective marketing 

strategies and problems in identifying new markets were found to be major constraints in 

rejuvenation and extension of trade. 

 National Commission for Enterprises in the Unorganised Sector, 2009 shares vital statistics 

about MEs. A sizable number of MEs are engaged in conventional trades. Around 8.2 million 

enterprises are involved in agro-based businesses like poultry, dairy, fishery, etc. Data shows that 

about 19.3 million micro enterprises are primarily involved in production of handicrafts, retail trade 

etc. 

 Ghatak, 2011 suggest through his study that increased support is required for MSMEs from the 

government by extending priority quarter lending, government procurement plans, loans etc. 

Marketing support from the government is identified as a priority. The transfer of technology and 

improved networking accelerate the growth of MSMEs in India. 

 Kumbhar, 2013 through his study identifies key constrains in women entrepreneurship 

development in India as less consciousness about ability, low capability to tolerate risk, negligence 

from the part of financial institutions, lack of self-assurance, lack of specialized learning, mobility 

constraints and less chances of interaction with thriving entrepreneurs. 

 Vijayakumar & Jayachitra, 2013 state that the women entrepreneurs encounter the problems of 

scarcity of raw materials. They further quote that the failure of several women co-operatives in 1971 

such as those engaged in basket weaving were chiefly due to the non availability of raw materials 

which were almost forest based. 

 Ghosh & Sarkar, 2013 through their study found that the lack of mobility of women 

entrepreneurs is the crucial factor which makes women entrepreneurs dependent on middleman. A 

lot of female entrepreneurs found it hard to capture the market. Increasing products popularity was 

one of the most challenging jobs of women entrepreneurs as identified by this study. The 

researchers further state that the women entrepreneurs are not fully aware of the potentials of 

media and internet in the expansion of their trade. 
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Methodology  

 The current study is Qualitative in nature, intended to study the vocational quandaries of 

women entrepreneurs under Kudumbashree, Kerala. Case study method was adopted in this study. 

Six cases which embody the characteristics of typical women entrepreneurs were selected using 

purposive sampling technique. Verbal consent was obtained from the subjects who were recruited 

in this study. 

 The case studies involved in-depth interviews based on an interview guide. The interview guide 

consisted of semi structured open ended questions. Through the thematic analysis of the cases, few 

conclusive remarks were drawn.  

 
Objectives of the Study  

1. To know about the vocational problems of women entrepreneurs in Kudumbashree. 

2. To enquire whether any gender based problem exist in the enterprises under study.  

 
Table 1 Particulars of the Respondents  

Sl No Type of ME 
Age of the 
respondent 

Educational 
Qualification of  
the respondent 

No. of  
entrepreneurs  

in the ME 

No. of years 
in ME 

1. Bag Manufacturing unit 35 10th standard 5 3 

2. Pickle unit 43 SSLC 4 4 

3. Paper cup making unit 32 HSE 4 3 

4. Re-packing business 38 7thstandard 3 2 

5. Banana Chips manufacturing unit 42 9thstandard 4 5 

6. Carpet making unit 51 SSLC 5 4 
 

Major Themes 
Marketing 

 Problems in marketing were one of the major themes identified in this study. Women 

entrepreneurs in Kudumbashree struggle a lot for marketing their finished goods. Every case under 

this study, identify marketing as the most difficult part of the trade. This involves special tactics to 

bargain for the prices. At the same time a good logistic mechanism is lacking in most of the micro 

enterprises. As one of the cases said ―Marketing needs good network with dealers and customers, we with 

limited people, skill and lack of support finds it difficult to sell our product” 
 

Raw Material 
 Non availability of raw materials or high price for raw materials is one of the major crisis 

situations for the micro enterprises. Also, the involvement of middlemen in the supply of raw 

materials leads to challenging prices. One way or the other, this is one of the most crucial problem 

which can hinder the positive growth of a micro enterprise. One of the cases report negatively about 

the middle men who increase the price of raw materials “All they want is profit, they are not honest 

businessmen, for us there is no other way, although we know we are exploited” 

 
Competition 

 There exists stiff competition in most of the businesses which the micro enterprises undertake. 

Kudumbashree itself have funded for similar micro enterprises in the same geographical area which 
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indeed seems to aggravate the issue. Also, competition from other private manufacturers as well as 

from the multinational corporations is another trouble. As found in this study, women micro 

entrepreneurs in Kudumbashree experience stiff completion in the market. Almost every case in this 

study has reported competition as a major challenge. 

 
Management 

 Most of the cases under this study have identified problems in management of the micro 

enterprises. “There is no specific order for our work; there are problems in scheduling, delegation of 

responsibilities...” There exists no specific pattern for the management of the enterprises. Most of the 

entrepreneurs lack managerial skills which indeed has greater reflections on their organized trade. 

 
Welfare 

 The administration of welfare measures is very much limited for the women entrepreneurs. 

These entrepreneurs are more or less unorganized as they seriously lack the employment benefits of 

any kind. An all encompassing model of welfare enveloping all aspects of job security, insurance, 

health care, pension etc. have not evolved till date. 

 
Mobility 

 Less mobility of women is another hindrance for the growth of women headed micro 

enterprises. In a patriarchal society, the responsibility outside the family which requires travelling 

and networking rests with the male counterparts. The women initially had limited opportunities to 

go out of one‘s family and interact with the business people. “Until I joined the micro enterprise, I 

never knew what was happening in the market. I have rarely visited any trader or dealer before starting this 

enterprise” says one of the cases. The lack of mobility seriously hindered the positive development of 

marketing skills. 

Mechanization 

 Mechanization was one of the highlighted themes of this study. Lack of mechanization or high 

cost of technology or lack of innovation in machinery is another greater trouble experienced by the 

women entrepreneurs in Kudumbashree. Poor mechanization has its serious implications in 

meeting the demands of the markets.  

 
Discussion 

 As illustrated by few cases discussed here, it is evident that women micro entrepreneurs face a 

lot of problems related to their trade. Problems in marketing are dealt seriously by the micro 

entrepreneurs. The ineffective marketing strategies, adopted by the micro enterprises are one of the 

major pitfalls at this regard. The women micro entrepreneurs usually fail to identify the scope for 

new markets (Shiralashetti, 2015). Most of the micro-enterprises run by women are engaged in 

conventional activities.  (National Commission for Enterprises in the Unorganised Sector, 2009). 

They fail to think out of the box for innovative ideas in marketing. Use of social media and internet 

is not known to most of the entrepreneurs (Ghosh & Sarkar, 2013). The support from the 

governmental agencies like Kudumbashree is limited when it comes to marketing. The 
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governmental agencies have to support the micro enterprises in marketing and network building 

(Ghatak, 2011).  The mobility of women entrepreneurs is limited (Kumbhar, 2013). This makes them 

dependent on middleman. Most of the business women find it complicated to capture the 

marketplace and to make their products popular. They are rarely aware of the changing market 

conditions. (Ghosh &Sarkar, 2013) Women entrepreneurs encounter with the problems of either 

shortage of raw materials or high cost or non availability of raw materials (Vijayakumar and 

Jayachitra, 2013). The raw materials are hardly available throughout the seasons and the 

involvement of middlemen makes the scene worse. Lack of proper management skill obstructs the 

effective performance of micro enterprises (Osotimehin, Jegede, Akinlabi, & Olajide, 2012). The 

micro enterprises should have an organized planning for production and marketing. It should 

follow flexible managerial styles for optimum results. 

 The competition in the respective businesses, have to be dealt tactically. Embarkation on 

diversification of activities should be a priority (Kanitkar, 1994). The entrepreneur has to deal in 

accordance to the prevailing market conditions. 

 The installations of new machineries is a prerequisite for the expansion of the production 

capacity and thereby the overall business. Adequate machinery which is women friendly has an 

advantageous benefit on the trade. Vital information regarding innovation in technology, innovative 

schemes, concessions, are largely unknown to the women entrepreneurs.  (Goyal & Parkash, 

2011)Conscious efforts from the part of government as well as other supporting developmental 

agencies should be there for developing adequate welfare measures for the entrepreneurs on board. 

 
Conclusion 

 The developmental agencies like Kudumbashree have made much advancement to the 

condition of women in India. However more holistic ideas which encompass the formation, 

marketing, training and development should be evolved. This would aid to higher success rate for 

the micro enterprises and thereby gear up the process of economic development in developing 

countries like India. The researchers further envision that this study report will make the problems 

of women micro entrepreneurs more visible. The investigators further wishes the paper would add 

to existing literature at this regard. Also the paper encourages the policy makers and bureaucrats to 

view more seriously into the challenges of entrepreneurs. 
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Abstract  
 Women are the basic unit of the society. They become even more important as a long-term solution to a sustainable 
livelihood. Women entrepreneurship through empowerment aims to create human resources within the productive sector 
and to sustain for the further development process. Kerala is only the state in India that has attained a remarkable status, 
fulfilling all the criterion of various social well-beings compared with some of the developed countries in the world, which 
is widely known as the 'Kerala model of development'. This achievement is reflected in the literacy level of women, salary 
or wage structure of employment, technical and professional services, equality of women at par with men. This political 
and socio-economic scenario within the state reinforces to redefine the consciousness about the poverty concept. In this 
sense, poverty is dynamically viewed as freedom of choice from a socioeconomic functioning than only the concern of 
income or money. Again, poverty reduction is not only a matter of an overall economic growth in a society, but also that is 
interconnected with various social aspects like women empowerment and women entrepreneurship. All these multi-
dimensional approaches led the government to form a female community intended poverty reduction project in the state 
and resulted in the birth of "Kudumbashree". The mission has set up the self-help group (SHG) model of women 
empowerment to encourage a wide range of female entrepreneurial activities. Now, Kudumbashree has become one of the 
largest women's movements in Asia. This research study was conducted within the time period of three months from July 
to September 2015 among the female entrepreneurs those who are actively participating in the Kudumbashree mission in 
Kerala. The aim of this paper was to explore the activities and influence of Kudumbashree and the way it stimulates 
women empowerment as well as female entrepreneurship. 
Keywords: Poverty Alleviation, Women Empowerment, Women entrepreneurs, Kudumbasree. 

 
Introduction  

 Development of a nation cannot be separated from or viewed in isolation from the development 

of women who constitute half of the world population and who can certainly play a critical role in 

influencing the course of human history as well as shaping the destiny of mankind. 

 Kudumbasree a poverty alleviation programme initiated by the government if India has taken a 

revolutionary form and is its being transformed to women empowerment thorough entrepreneurial 

venture. Kudumbasree unit is venturing in to all field of business. Women collectively as a group 

with the support of government are overcoming the barriers to entrepreneurship and it‘s showing a 

record success.  

 Kerala is considered as one of the most successful states from the point of poverty reduction in 

the country. The success is primarily due to public action in carrying out effective land reforms and 

providing all round social infrastructures, particularly education and health. Kudumbashree, a state 

government initiative of poverty eradication programme differs from conventional programmes in 

that it perceives poverty not just as the deprivation of money, but also as the deprivation of basic 

rights. The poor need to find a collective voice to claim these rights. This state-led approach focuses 

strongly on gender and has been found to positively influence women's income opportunities and 

help empower women. Kerala is seeking to achieve a break in participatory poverty reduction 



Vol. 6              Special Issue 5      April 2018          ISSN: 2320 - 4168 

 

 

 

 

 63 
Shanlax International Journal of Commerce 

through Kudumbashree, which is implemented by the State Poverty Eradication Mission through 

the local self-government institutions. All urban local governments and village Panchayats have 

been included under Kudumbashree. 

  

Objectives of the Study 

1. To find out the innovations practiced by the women entrepreneurs in villages and its 

implementation.  

2. To examine the socio-economic effectiveness of the programme on the families enrolled with 

Kudumbashree.  

3. To critically analyze the various problems faced by the women entrepreneurs in the villages and 

also offer a conceptually sound, socially desirable and economically feasible suggestions based 

on the findings of the study. 

 
Discussion  

 The following are the various entrepreneurial venture initiated by several Kudumbasree unit 

across Kerala 

 Ashraya: The first role of this programme is to identify the destitute and find out the various 

deprivations that they face in terms of food, health (chronic illness, fatal diseases), pension, 

education, drinking water, sanitation, employment, skills development and so on. The mission 

addresses these deprivations and tries to rehabilitate them. 

 Yatrashree: This programme aims at setting up a chain of hotels along the wayside of major 

roads of the state. 

 Vidyashree: This programme provides computers for high schools to teach computer literacy in 

14 districts across the state 

 Kerashree: This programme produces and looks into the marketing of branded coconut oil. 

 Harithashree: This programme identifies leasehold land and provides it to poor families who 

are ready to do farming, but do not have the land. 

 Clean Kerala: Under this programme groups of women have been established to undertake 

collection and transportation of solid waste from households, marketplaces, hotels etc. 

 

Micro Enterprises  

 Supporting and sustaining micro enterprises has always been a challenge for development 

administration. Problems of scale, capability, market and vulnerability do not offer easy solutions. 

In the recent past Kudumbasree has been attempting to analyze and resolve these problems 

specifically and jointly, both by increasing the interface with the LSG and the entrepreneur 

regarding existing programmes, and by bringing new strategies and new programmes that help 

converge resources and address arising issues proactively and creatively 

 

Schemes under Micro Enterprises  

RME Scheme 

 The success of centrally sponsored enterprise programme in the urban areas prompted the 

Mission to come up with similar enterprise programme in rural areas. The Rural Micro Enterprises 



Two Day National Conference on "5s FRAMEWORK OF ENTREPRENEURIAL DIMENSIONS: SIGNIFICANCE,  

STIMULUS, STRATEGIES, SYNERGY AND SUCCESS" 

 

 

 

 64 
Department of Commerce, School of Management, Pondicherry University 

(RME) Programme was initiated to help women to set-up Individual and Group enterprises. The 

minimum number of people required for a group enterprise being ten. Various activities like 

catering groups, traditional delicacies, paper products, super markets, direct marketing, various 

food products, goat rearing, dairy units, rabbit rearing, etc have been formed under the RME 

programme. Even traditional activities like Goat rearing and Dairy have been set-up under RME. 

 
Details of Scheme 

Group Enterprise 

 Project cost – INR 250000 or above 

 Subsidy per group – INR 100000 (or 50% of the project cost whichever is less) 

 Subsidy per individual – INR 10000 Individual enterprise 

 Project cost – INR 50000 or above 

 Subsidy – INR 7500 (or 50% of the project cost whichever is less) 

 
Yuvashree 

 The success of the Rural Micro Enterprises (RME) programme has encouraged Kudumbasree to 

come up with the 50K or Yuvashree programme to provide employment to educated youth in the 

State through micro enterprises. 

 The Objective of the programme is listed below: 

 To facilitate youth in securing sustainable employment opportunities. 

 To foster economic development by creating jobs for the poor. 

 To identify innovative areas to set up micro enterprises for the youths from BPL families 

 To provide hand holding and escort services to the new generation entrepreneurs 

 The emphasis was on providing employment opportunities for the educated youth, hence 50K 

was restricted to educated youth (at least appeared in 10th examination) in the age group of 18-40. 

This programme also gave a chance to men from the Kudumbasree families to setup their 

enterprises. Individual and Group (minimum of 5) enterprises are set up under this programme; 

emphasis is given in setting up innovative enterprises. 

 The various steps followed for setting up enterprises were similar to the RME programme, but 

certain innovations were also added. The use of MEC (Micro Enterprise Consultants) for identifying 

entrepreneurs, project ideas, helping in preparing bankable project proposals and monitoring the 

projects has been found to be a successful experiment. 

 
Innovation Fund / Technology Fund 

 Innovation fund was initiated for supporting innovative micro enterprise. The main objective is 

to cover initial risk. The maximum amount eligible should not exceed 50% of total project cost 

including subsidy plus innovation fund. Suitable innovative micro enterprise projects will be 

identified by Micro enterprise and Samagra teams in Districts and Head Office who will then 

submit proposals to the Head Office. Technology fund is planned to procure advanced and 

innovative technologies for setting up micro enterprises under Kudumbasree. The cost of 

technology includes the cost to develop a new technology, purchase of a technology from research 
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organization, laboratory, and individuals, NGOs etc. The proposal from the District Mission Team 

will be scrutinized by a screening committee constituted for the purpose at State level. Project 

proposals for the procurement or development of technology for micro enterprises are drafted by 

the District Missions and submit the same to screening committee.  

 
Revolving Fund  

 Revolving fund is meant for meeting urgent requirement of working capital. Enterprises are 

eligible for revolving fund @ 15% of the total project cost subject to a maximum of INR 35000 per 

group.  

 One of the major issues faced by Micro Enterprise is the shortage of working capital due to 

delay in payments by wholesalers and departments. Kudumbasree succeeded in providing 

Revolving fund to units, which helped them in harnessing working capital for continuous 

production-supply.  

 
Crisis Management Fund  

 Crisis management fund is meant for responding to an unpredictable negative event to prevent 

it from escalating into an even bigger problem related to Micro enterprise activities of 

Kudumbasree. The scheme has only recently become operational.  

 Kudumbasree adopts a four pronged approach towards crisis management: 

1. Anticipate potential crisis situations and prepare for them 

2. Provide accurate information during a crisis 

3. React as quickly as possible to the situation  

4. Long-term solutions 

 
Conclusion 

 Two decades ago Kerala was a state where women entrepreneurs from all sectors especially 

below poverty line sectors were absent. The Kudumbasree initiatives, even though started as a 

poverty alleviation programme turned to be fruitful entrepreneurial venture. The women in Kerala, 

especially married women were homemakers without any income on their own. The below poverty 

line family were struggling with the incoming only one person. More over women were confined to 

household activities only, whether they were educated or not. The Kudumbasree programme 

changed this situation women were able to work and earn income on their own and that too 

without compromising their family life. The standard of living increased tremendously women 

working together as groups were able to empower each other and in turn become successful.  
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Abstract 
 Education has become a need of life. This paper is aims to explore the various perspectives of economic growth 
through a latest concept of Educational Entrepreneurship. Education, then, was mere a process of facilitating learning, or 
the acquisition of knowledge, skills, values, beliefs, and habits. The time has changed. Today, Education is seen as an 
opportunity and directly is contributing to the national growth. The author in this paper tries to bring out the hidden 
significance of Educational entrepreneurs and their contribution in the national growth. The present study tries to 
investigate as to how Educational entrepreneurship could be a stimulating factor for contributing in the development of 
the nation. 
Keywords: Educational Entrepreneurs, Educational Entrepreneurship, Digitization, Economic growth. 

 
Introduction 

 Globalization has led vast changes in economies of many countries. The scaling of economy 

depends on various factors. One of the prominent factors today is ‗Entrepreneurship‘. 

Entrepreneurship, in many research studies is found to be a contributor in growth of the economy 

for a nation. With emerging entrepreneurs, globalization has enabled the world to be a common 

market for all. Education, on the other hand acts as an indicator of economic development. A well 

developed country constitutes a team of qualified and intellectual citizens. Hence, lead to own 

remarkable rewards. Since, entrepreneurship and education are two factors of economic growth; the 

researchers have tried to bring them together. This modern concept is regarded as 

―Entrepreneurship Education‖. The author is concerned to study this modern concept in Indian 

context. 

 In the race of economy, India currently holds the title of ―developing nation‖. With all its 

capabilities, India has the ability to hold the tag of a ―developed nation‖. However, certain factors 

drain India off that title. Although, India is said to be a nation with highest count of young citizens 

by the year 2022; it is the time for the citizens to be prepared to experience this transformation. Mere 

presence of population never results in development. The author in this paper tries to bring out the 

hidden significance of Educational entrepreneurs and their contribution in the national growth. The 

present study tries to investigate the ways in which Educational entrepreneurship could be a 

stimulating factor for growth of Indian economy. 

 
Entrepreneurship Education- Definition and Concept 

Education 

 The aim of education has varied from race to race and generation to generation but the main 

point of emphasis has always been on the mental and physical growth of the individual (Sampath et 

al., 1995). 
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Entrepreneurship 

 The definition of Entrepreneurship as stated by Professor Howard Stevenson, the godfather of 

entrepreneurship studies at Harvard Business School ¯Entrepreneurship is the pursuit of 

opportunity beyond resources controlled. 

 
Entrepreneurship Education 

 UNESCO Inter-Regional seminar on promoting Entrepreneurship Education (2008) defined- 

―Entrepreneurship Education is made up of all kinds of experiences that give students the ability 

and vision of how to access and transform opportunities of different kinds‖. 

 As per the UNCTAD (2010) the ultimate objective of entrepreneurship education policies should 

facilitate for the creation of entrepreneurial culture which in turn help potential entrepreneurs to 

identify and pursue opportunities. 

 
Concept of Entrepreneurship Education 

 Entrepreneurship education is the formal and structured approach to generate the 

entrepreneurial mindset in an individual. Though, an individual can establish the firm without 

having a formal education, but the skills to manage the workforce, finances and product markets 

can only be learnt if they are taught and guided by someone who is already an expert of the domain. 

Some studies show that students who receive entrepreneurship education are more likely to start 

their own companies (Sovit and C Kumar, 2016). The Consortium for Entrepreneurship Education 

(2004) highlights that the entrepreneurship education must contain five stages: (1) Basics (2) 

Competency Awareness (3) Creative Applications (4) Start-up 5) Growth. 

 One of the researchers H. Ramakrishna (2013) has listed some of the important aims and 

objectives of Entrepreneurship Education are: 1.Vocational/Technological education is tightly 

tagged with Entrepreneurship Education. 2. Encouraging/nurturing of Entrepreneurship Education 

qualities need to be developed to become an entrepreneur. 3. Awareness about Entrepreneurship 

Education to exhibit as an ultimate survival Strategy and viable and realistic option for carrier 

development. 4. The promotional methods should influence the decision makers to give more 

attention to Entrepreneurship Education. 5. To develop innovative qualities among the youths. 6. 

Creation of Entrepreneurship Education and the scope of that education should not be limited to 

earn bread and butter for himself instead should become a successful entrepreneur. 

 
Critical Analysis of Entrepreneurship Education- A Review 

 In Harvard Business Review, Peter F.Drucker (1984) in his article mentioned that new 

businesses and startups have formed the main driving force for the nation‗s economic growth. 

These start-up ventures adopted new approaches for the market and posit a challenge to the 

conventional businesses. Plaschka and Welsch (1990) presented the framework for the development 

of entrepreneurship education courses and programs. There are two dimensions of 

Entrepreneurship education- the absolute number of Entrepreneurship courses and the degree to 

which these courses and programs are integrated. In their paper, Lutheje and Frank (2002) have 

observed that a positive correlation exist between education and business creation. Another 

researcher Lall (2001) says that the appropriate strategy for any country depends not only on its 

objective economic situation but also on its government policies and national views regarding the 
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appropriate role of the state. Entrepreneurship is a direct function of the level of economic 

development in a nation as found out by Hugo Erken, Piet Donselaar and Roy Thurik (2008). The 

Report of National Knowledge Commission on Entrepreneurship (2008), Government of India 

observed the linkages between Education, Innovation and Entrepreneurship the high level growth 

of an entrepreneur depends upon the quality of education imparting in the institutions, the 

innovative qualities implied or expressed and conversion of the traditional education system to the 

market oriented and commercial. In India, Anisur Rehman and Dr. Yasir Arafat Elahi (2012) in 

their research paper, explained the evolution of entrepreneurship education in India. The paper also 

focused on the challenges with regard to the role of educational programs and the delivery systems 

for disseminating these entrepreneurship education programs. Ronnie Screwvala (2015) in his book 

¯Dream with your Eyes Open: An Entrepreneurial Journey, shared failures and triumphs that aims 

to inspire a generation to dream big and grow the spirit of entrepreneurship and leadership. The 

book discussed the need for an inspiring start-up nation. The report by European Commission 

(2012) studied the impact and effect of entrepreneur education on entrepreneurship key 

competence, intentions towards entrepreneurship, individual's employability and society and the 

economy. The report concluded that Entrepreneurship alumni scored higher on key competencies. 

 
Entrepreneurship Education- Stimulating Indian Economy 
 Job-creation could be a buzz word today in India. The number of graduates passing every year 

is more than the number of jobs available in that year. For example: In Engineering stream, 1.5 

million engineering graduates pass out every year, 20-33 % faces the risk of not getting job at all. 

This is a case of unemployment where demand for the jobs is more than the supply. But 

unfortunately India is facing the situation of underemployment as well. Those graduates who end 

up getting a job offer takes up the jobs which are well below their technical qualifications (Mahajan 

2014). The Union Budget 2017 has announced various reforms in the budget that would create more 

jobs in infrastructure, manufacturing and IT sector. Job portal naukri.com predicted that 56 percent 

of the recruiters expect the creation of new jobs in IT sector (T. Thomas 2015). According to an article 

published in World Socialist Web ¯major IT firms have laid off thousands of workers in India 

recently. Many of the big giants have even refused to provide the joining letters to many of the fresh 

graduates they had recruited through campus placements. According to State of the Urban Youth, 

India 2012: Employment, Livelihoods, Skills India is set to become the youngest nation by 2020. 

Today, there are 430 million young people in the age group 15-34 years. This means every third 

person in the country today is young. By 2020, 64 percent of the population will be in the working 

group. Looking at the above statistics, Entrepreneurship education has an immense role to play in 

the country, as it would help to create job opportunities to the youngsters. This concept had to be 

supported by various stakeholders. Certain policies are vital to be incorporated across the nation. 

The execution of Skill India campaign is one such initiative from the GOI. This has directly led to the 

increment in the employment status of the citizens. However, the transformation is not concrete. 

Another initiative referred to as NSQF have been notified by the GOI during December 2013, to 

evolve a bridge between education and skills/qualification (employment). By this initiative, India 

would be at a pace of creating more employment opportunities as well as using the available youth 

skills to the optimum level. Hence, there would be a possibility for India to carry the tag of a 

‗developed nation‘. 
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Conclusion 

 The author in this paper is concerned to study Educational Entrepreneurship concept in Indian 

context. Along with the very nature of Educational Entrepreneurship, the author discussed various 

significance, importance and objectives of the same concept. The author carried a critical analysis to 

verify the need of entrepreneurship education in India through previous literature and research 

studies. It was found that the GOI has sensed the stimulating effect of Educational Entrepreneurship 

on growth of Indian economy. Hence, certain initiatives like Skill India were undertaken. Also, the 

policy like NSQF (National Skills Qualification Framework) was notified to make the optimum use 

of available human resources in the country. 
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Abstract 
 Today, the self-help group movement is progressively accepted as an innovation in the area of rural credit. In many 
developing countries like India to help the rural poor considered it is a path to reach the disadvantaged and marginalized 
section, which in the normal course cannot avail of credit facility from the bank. SHGs groups are mainly concentrate on 
development of women entrepreneur and majorly divided into four pathways for empowerment like Group formation, 
Capacity building, Building social capital, Empowerment. This paper elicit the different SHG models like direct linkage 
model, ,modified direct linkage model I, modified direct linkage model II, IFAD model, indirect linkage models in our 
country. 
Keywords: Self-help group, Linkage Model, IFAD, SGSY. 

 
Introduction 

 SHGs are original and innovative organizational setup in India mainly for the women 

enhancement and welfare. All women in India has given a chance to join any one of SHGs for 

training and upliftment, to be a prospective entrepreneur and skilled workers. The SHGs are 

supported by the Government as if women in India may not be capable enough to be entrepreneurs. 

When the SHGs arrange training facilities to carry out certain kind of works which are suitable for 

women in India, bank must setup financial assistance to carry out manufacturing and trading 

activities, arranging marketing facilities while the Governments would procure the product of 

SHGs, arrange for enhancing the capacity of women in terms of leadership quality and arranging 

for the management of SHGs by themselves so as to have administrative capacity. As a social 

movement with government support. SHGs become more or less a part and parcel of the society. 

 The Self-help Groups (SHG) initiative was adopted by India several decades ago to alleviate 

poverty and improve women‘s ability to achieve rights and well-being. In the beginning, SHG was 

an initiative undertook by NGOs, but later on, due to its success in improving live standards and 

delivering public goods and services, Indian State engaged in facilitating access to financial 

resources. 

 
Evolution of SHG Movement in India 

 By the late 1980‘s, Myrada, an NGO located in South India, formed around 300 self developed 
SHGs known as the Credit Management Groups. 

 Between 1991 and 1992, NABARD was in consultation with RBI, Commercial Banks (CBs) and 

NGOs launched the pilot project of linking the SHGs with Commercial Banks, based on 

NABARD guidelines. 
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 By the late 1990s and early 2000, given its success, the government had become a major 

promoter of SHGs. Decentralization of power at the Panchayt‘s level in 2004 gave local bodies 

more teeth and SHGs came to be recognized as a powerful institution for the poor. 

 By March 2005, the programme had provided credit to 1 618 456 SHGs with a membership of 

over120 million poor people equal to 24 million families, making it the largest microfinance 

initiative in the world. 

 
The Concept of Self-Help Group 

 The concept of Self-help groups had its origin in the co-operative philosophy and the co-

operators by and larger, including the National Federations in the credit sector, could not think of 

any better SHG than a primary co-operative credit society itself. As SHG are small and economically 

homogenous affinity groups of rural poor, they are voluntarily coming together for achieving the 

following. 

 To save a small amount of money regularly. 

 To mutually agree to contribute a common fund. 

 To meet their emergency needs. 

 To have collective decision making. 

 To solve conflicts through collective leadership discussion. 

 To provide collateral free loan with terms decided by the group 

at the market-driven rates. 

 
Types of Self-Help Promoting Agencies 

 Most SHGs have formed with assistance from a promoting 

institution – ‗Self-help Promoting Agencies or Institutions‘ (SHPAs; 

SHPIs), but others are developed by themselves. The main types of 

Self-help Promotion Institutions (SHPIs) in diagram 1: 

 
Indicator of Change 
Diagram 2 Indicators for Change  

 
Sources: Ethiopian Delegation (2014), New Delhi 
 
 
 

 

Figure 1 
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SHG Models  

SHG-Bank Linkage Model 

 SHG is voluntary, small group structures for mutual aid and the accomplishment of a particular 

purpose. They are usually formed by peers, who have joined together for mutual assistance in 

satisfying a common need (Katzand Bender, 1976). 

 Banks, themselves, form, and finance the SHGs. 

 SHGs are financed by banks but formed by NGOs, Government, and other agencies. 

 Banks finance SHGs with NGOs and other agencies as financial intermediaries. 

 
Direct Linkage Model (Model- I)  

 In case of the direct linkage model, the bank finds the group (or facilitates evaluation of the 

group) and deals with the SHG directly for both mobilizing savings and for making available credit 

to as a whole or to individual members. Group members act as collateral security. In this model, the 

credit is generally made available to the group and members to be financed are identified by the 

group itself which took the responsibility of loan repayment which is given in chart-1. 

 

 

Chart 1 Direct Linkage Model 

 
Modified Direct Linkage Model- I  

 Here the activity and member to whom a loan is loan was given is identified by the group. The 

group is morally responsible for repayment, but credit was given as any individual loan which is 

shown in Chart 2. 

 

 
Chart 2 Modified Direct Linkage Model- I 
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Modified Direct Linkage Model II 

 In this model NGO is not the financial intermediary. The NGO‘s role is only in group evolution 

and stabilization, where the financial linkage is direct with the group which is explained in chart 3. 

 

 
Chart 3 Modified Direct Linkage Model II 

 
IFAD Model 

 In this model, the NGO is involved as in (iii) above but the line departments of Government like 

Women Development Corporations, Sericulture, Rural Development are involved in the 

identification of activity, beneficiary ,etc. The model is in existence in areas where IFAD projects are 

implemented like Tamil Nadu, Maharashtra and Uttar Pradesh which was highlighted in chart 4. 

 

 
Chat 4 IFAD Model 

Indirect Linkage Models 

 In this model basically the funds flow through the NGO, i.e., the NGO is the financial 

intermediary. In case of this linkage model various types exist which have been given in Chart-5. 

 

 
Chart 5 Indirect Linkage Models 
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Overall Progress Under Shg-Bank Linkage Programme During Past Three Years  

 
Table 1 The Progress Of SHG-BLP During Past Three Years  

 

 

 
Sources: Status of Micro-Finance in India (No. of SHGs in Lakh, Amount in r'000 crores) 
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Chart 6 

 
 
Conclusion  

 The Self-Help Group (SHGs) is a viable alternative to attain the objectives of rural development 

and to get community participation in all rural development programmes. The SHGs comprise very 

poor people who do not have right to formal financial institutions. They act as the forum for the 

members to provide space and support to each other. It also enables the members to learn to co-

operate and work in a group surroundings. The SHGs provide savings mechanism, which suits the 

needs of the members. It also provides a cost effective delivery execution for a small credit to its 

members. The SHGs significantly contribute to the empowerment of poor women by involving 

them in some productive activity which in turn will yield something to overcome their poverty. 

Thus, as compared to other countries, where ―parallel‖ model of lending to poor (i.e., NGOs acting 

as financial intermediaries) is predominant, the Indian linking banking tries to use the current 

formal financial network to increase the outreach to the poor while ensuring necessary flexibility of 

operations for both the bankers and the poor. 
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Abstract 
 This Paper States that the Micro - Small and Medium Enterprises (MSME) are playing a key role in the economic 
and social development of the State and are providing direct employment opportunities to people and with vast network 
units. Its contribution in terms of indirect employment, providing inputs/ raw material for other sectors and export 
earnings, is immense. The State of Telangana is Playing a Vital Role in the Industrial parks which will be developed in the 
ready-to-occupy model like China offers this facility and therefore attracts large international investments. Entrepreneurs 
belonging to SC/ST community are going to be enormously benefitted from the special budget allocated for financial 
support to them by the government. The Government will take responsibility for skill development among the youth who 
can aspire for industrial sector jobs. Research and Innovation Circle of Hyderabad (RICH) is a unique concept that links 
all the knowledge-based institutions in the state with industries and investors. 
Keywords: Micro-Small-Medium Entrepreneurs, Employment Generation, Problems in MSMEs, Schemes in Telangana.  

 
Introduction  

 Government is extending various Incentives for encouraging establishment of new industrial 

Enterprises in the State since 1961. Government has issued certain incentives to Micro, Small, 

Medium, Large & Mega industries under Industrial Investment Promotion Policy from 2014, 

including the Scheduled Caste/Scheduled Tribe entrepreneurs from urban areas as well as rural 

areas.  

 In order to bring out an attractive new industrial policy by the Government of Telangana, 

extensive consultations were also held with Industrial Associations i.e., CII, FICCI, FAPSIA, 

FAPCCI, ALEAP, COWE, DICCI, TIF Cherlapally, Telangana Spinning Mills Association, 

ASSOCHAM, etc to elicit their views in formulation of the New Industrial Policy 2014. Under this 

Policies covering the incentives being offered and government has approved existing policies, and 

giving major emphasis for Creation of Quality Infrastructure, promotion of Manufacturing 

Investment Zones and Industrial Corridors, special focus on the following fiscal benefits covering 

the categories of (a) Micro/Small Enterprises (b) Medium Enterprises & Large Industries (c) Women 

Entrepreneurs and (d) Mega Projects under the T-IDEA (Telangana State Industrial Development 

and Entrepreneur Advancement) incentive scheme. 

 
MSME Sector in Telangana  
 The Micro, Small, and Medium Enterprises (MSME) is playing a key role in the economic and 

social development of the State and is providing direct employment opportunities to 64,604 people 

and with a vast network of around 5,787 units. Its contribution in terms of indirect employment, 

providing inputs/ raw material for other sectors and export earnings, is immense. As per the Micro, 

Small and Medium Enterprises Development Act, 2006, manufacturing and service enterprises are 

categorized into Micro, small and medium enterprises based on investment criteria as shown in 

Table.1. 
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Enterprises 
Manufacturing Sector 

(Investment in plant and machinery) 
Services Sector  

(Investment in equipment) 

Micro Less than Rs. 25 lakh Less than Rs.10 Lakh rupees 

Small 
More than Rs. 25 lakh rupees but less than 
Rs.5 Crore 

Morer than Rs. 10 Lakh rupees but less 
than Rs.2 Crores 

Medium 
More than 5 crore rupees but less than Rs. 
10 crore 

More than 2 crore rupees but less than 
Rs.5 crore 

 
 Ecosystem for growth has stabilized in the State with the Ease of Doing Business getting 

topmost attention of the Government. The State took pride of place in EODB, ranking number one 

in the country within just one year graduating from the 13th rank. The State is not complacent. It is 

committed to enhancing the facilitation to entrepreneurs, particularly in the rural areas. The State is 

predominantly rural and also industrially backward and therefore, it is rightly focusing on the core 

manufacturing sector. 

 
Review of Literature 

 Farooqi, evaluated that SSIs always prefer to manufacture a reserved item and establish their 

own brand equity using the latest technological tools. However, they are often not able to do so, as 

they have to restrict their investment in plant and machinery to remain classified as a small scale 

industry. Therefore SSI under such environment and conditions have to opt for horizontal growth, 

use obsolete technology and yet withstand global competition which often lends to sickness due to 

their inability to compete. It is recommended that SSI should spend more on R&D, opt for better 

infrastructure, marketing of products and have more funds for modernization. 

 Small Industries Development Bank of India (SIDBI) report (2001), ―addressed to ensure 

sustained growth of Small Scale Industrial sector to withstand emerging pressures which includes 

issues related to delayed payments, increase in the limit of turnover, exemption from excise duty to 

Small Scale Industrial units using third party brand name, building competitive strengths, 

technology up gradation, information dissemination and quality improvement. 

 
Objectives of the Study  

 To provide the overview about Micro, Small & Medium Enterprises in the state of Telangana,  

 Schemes or Incentives to the Enterprises in the State of Telangana and Employment Generation 

to the various categories. 

 To Analyse the Issues and Challenges of the MSME in the State of Telangana and Suggestions. 

 
Methodology 

 Primary methods were used to supplement the analysis, by means of telephonic, semi-

structured interviews, visits with officials from the concerned government ministries and 

departments and secondary data analysis as the major tool of research. 
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Role of Government in MSME Sectors - Schemes /Incentives 

Prime Minister’s Employment Generation Programme (PMEGP) 

 An opportunity for un-employed youth to set up New Industrial Units In Rural & Urban areas 

of Telangana State.  

 Categories of beneficiaries under PMEGP is for General Category under Urban area is 15% and 

Rural area 25% rate of subsidy is granted on the total project cost as well as the beneficiary‘s 

contribution is 10%.  

 Special category including (SC/ST/OBC/Minorities/Women, Ex – Service men, Physically 

handicapped, NER, Hill and Border areas is beneficiary‘s contribution on project cost is 5% and 

rate of subsidy is given on project cost to the urban area is 25% and Rural area is 35% is provide. 

Private Banks also recognized PMEGP Schemes. 

 
Under the Programme of Bangaru Telangana 

 Economic Census is a complete enumeration of all establishments/units located within the 

geographical boundaries of the State. All units engaged in production or distribution of goods and 

services other than those for own consumption was counted. As per the provisional results, there 

are 20.86 lakh establishments in the State, which are engaged in different economic activities other 

than crop production, plantation, public administration, defence and compulsory social security 

services. Out of which, 11.81 lakh establishments (56.62%) are in rural areas and 9.05 lakh 

establishments (43.38%) are in the urban areas. Growth in establishments is 77.82% in the State as 

against 41.73% all-India,  

 It is important to note that the State has preponderance of the corporate sector – 89% of the net 

value addition is in corporate sector. Unhealthy corporate sector and healthy MSME sector can 

hardly co-exist in a growing economy. Industrial licenses are cleared the fastest – 30 days for 

MSMEs through TSiPASS and 15 days for the large industries. The district-wise analysis reveals that 

the Hyderabad district stands first with 16.97% of total establishments, and Adilabad district with 

5.29% has the lowest number of Establishments in the State.  

 
Various Incentives in Telangana 

 Incentives claims under TS-iPASS to be applied for: 1. Pavalla vaddi. 2. Application for 

incentives for Transport Vehicle. 3. Power Cost Reimbursement. 4. Specific Cleaner Production 

measures. 5. Sales TAX (VAT/ SGST) Reimbursement. 6. Investment Subsidy. 7. Industrial 

Infrastructure Development Fund (IIDF). 8. Reimbursement of cost involved in skill up gradation 

and training. 9. Reimbursement of stamp Duty/Transfer Duty/Mortgage/Land Conversion/Land 

Cost. 10. Seed Capital Assistance for 1st generation Entrepreneur for Micro Enterprise.  

11. Reimbursement of all expenses incurred for Quality Certification/Patent Registration.  

12. Advance Subsidy before DCP for SC/ST Enterprises under the various Sectors like a). 

Manufacture and b) Service sectors in Telangana State is providing various Types of incentives for 

the beneficiaries i). One time incentives ii) 2. Regular incentives and iii) Skill set incentive. 
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Role of Micro Small Medium Enterprises in Employment Generation in Telangana 

 Micro Small and Medium enterprises play an important role in terms of Employment 

Generation and growth of Indian Economy. Micro Small and Medium Enterprises have achieved 

steady progress from last decades it facilitates the taping of resources which otherwise would 

remain unused. In low capital cost, MSMEs create employment opportunities especially in rural and 

urban areas. MSMEs help to alleviate poverty and proper sustainable growth in rural areas. The 

problem of surplus manpower in non-agricultural sector, MSMEs provide additional employment 

opportunities for growing population in rural and urban areas. Telangana was formed because of 

the split of erstwhile Andhra Pradesh. Services have been the fastest growing sector of the state. The 

capital city of Hyderabad is a hub for Information Technology (IT) and Pharmaceutical Sectors. 

Hyderabad accounts for approximately 20 per cent of India's total pharma exports. Other major 

enterprises of the state include Textile, Mines and Minerals. Industrial sector contributes around 

24% to the State GDP providing employment opportunities to 17.8% of the Work Force.  

 A total number of persons employed in all the establishments are about 56.12 lakh, of which, 

23.50 lakh persons (41.87%) are employed in rural areas and 32.62 lakh persons (58.13%) are 

employed in the urban areas. There are about 0.46 lakh handicraft/ handloom establishments, 

accounting 2.21% of the total number of establishments and Warangal district (19.10%) stands first 

in terms of a number of handicraft/handloom establishments. Manufacturing sector contributes to 

55% in the total industrial sector of GVA in the state. At 2011-12 constant prices, the industrial 

growth recorded 9.5% in 2016-17. We hope to reach 10% in the current year and would have 

exceeded but for the demonetization affecting the MSMEs most. The growth in employment in the 

State is 37.78% as against India‘s 34.35%. 

 
Table 2 Micro Small Medium Entrepreneurs in Employment Generation in Telangana 2017 

Sl. 
No 

District 
Micro Units 

% 
Small Units 

% 
Medium Units 

% 
Total Employment 

% 

1 Hyderabad 5.2 6.3 3.52 15.02 

2 Adilabad 0.4 0.6 0.02 1.02 

3 Mahaboobnagar 0.5 0.3 0.1 0.9 

4 Nalgonda 1.5 1.6 0.4 3.5 

5 Medak 3.5 2.5 3.05 9.05 

6 Warangal 3 1.5 0.55 5.05 

7 Khammam 1.25 1.02 0.75 3.02 

8 Nizamabad 1.24 1.22 0.89 3.35 

9 Ranga Reddy 4.5 6.5 3.03 14.03 

10 Karimnagar 0.4 0.6 0.18 1.18 

     
56.12 

*Rural Areas 23.50 41.87% 
  

*Urban Areas 32.62 58.13% 
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Chart 1  

 
Under the Micro - Small Medium Entrepreneurs employment generation various schemes are 

provided by the Government of the Telanagana 

1. Composite-Loan-Scheme,  

2. Scheme for Acquisition of ISO series Certification by SSI Unit (RISO 9000),  

3. National Equity Fund Scheme (NEF),  

4. Scheme for Women Entrepreneurs (MUN),  

5. Scheme for Technology Development and Modernization (RTDM)  

6. Scheme for Textile Industry under Technology Up gradation Fund (RTUF). 

  
MSME Problems and Challenges in the State of Telangana 

 It is acutely conscious of the baggage of sickness in MSMEs when the State was formed. Banks 

have reported to the SLBC around 8000 MSE accounts have fallen sick by August 2016 of which 

banks report conducting viability studies of 90% of them and found no more than 2% as 

potentially viable but hardly revived half of them in spite of Master Directions of the RBI. 

 If there are thousand reasons for the Mahabharat hero Karna‘s death so are for the MSMEs 

ranging from delayed release of loan sanctions, denial of timely enhancement of sanctioned 

limits based on the order book, balance sheet approach to cash based approach to lending for 

working capital from the banker‘s side.  

 Managerial Problems may be due to absence of entrepreneur‘s education, absence of technical 

background, newly established enterprises, lack of managerial qualities, Lack of Management 

skills, Absence of long term planning and Dealing with Govt. Laws. Unskilled labour available, 

Turnover of labour and high cost of labour. 

 Marketing Problems are Weak market demand, Limited market available, less variety of goods 

offered to market, Excessive Competition in the market, Technology of competitor is superior 

and Price of the goods offered to market is high. 

 
Conclusion 

 MSMEs development has been seen as a means of creating greater substantial, employment 

opportunities, and conserving foreign exchange earnings and galvanizes economic growth and 
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development of any country. The undesirable rate of youth unemployment in Telangana State is the 

main rational motivator of this study. The Government will take responsibility for skill 

development among the youth who can aspire for industrial sector jobs. Creation of jobs will be 

priority for the new Industrial Policy. Financial assistance is available from institutions such as 

Nationalised Banks, Small Industries Development Bank of India, Regional Rural Banks, National 

Small Industries Corporation, State Financial Corporations etc. depending upon the project 

requirement and promoters background. However under package assistance, State Financial 

Corporations also provide a composite loan covering plant and machinery and working capital. The 

incentives are very attractive and competitive as compared to neighbouring states. While some 

states may offer a little higher on some components, taken as a totality, the package offered by 

Telangana is among the best.  
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Abstract 

 In today‟s world, women entrepreneurs are playing very vital role and they have become important part of the global 
business environment and it‟s really important for the sustained economic development and social progress. In India, 
though women are playing key role in the society, but still their entrepreneurial ability has not been properly taped due to 
the lower status of women in the society. The main purpose of this paper is to find out the status of women entrepreneurs 
in India. This paper includes rationale grounds behind the women entrepreneurship. Another main purpose of this paper is 
to analyze policies of Indian government for women and also to analyze that are those policies adequate for the growth of 
women entrepreneurship. Main reasons for women to become an entrepreneur, the institutions that are serving the women 
to put their views into action are also included in this study. On the basis of this study some suggestions are given to 
encourage spirit of women entrepreneurship to become a successful entrepreneur. 
Keywords: women entrepreneurs, Govt. Policies, Empowerment, Economic development 

 
Introduction  

 Women constitute almost half of the total population in the world. But their representation in 

gainful employment is comparatively low. According to an I.L.O report, in 1980 ―Women are 50 per 

cent of the world‘s population, do the two-thirds of the world‘s hours, receive ten percent of the 

world‘s income and own less than one percent of world property, all because of an accident of birth. 

In most countries, average earnings of women are lower than those of men. In several developing 

countries, marriage is the only career for most women. Women have confined their activities to the 

selected professions such as education, nursing, medicine, and office work, very few women enter 

professions like industry, engineering, trade, etc,. 

 For centuries, women have been victim of social prejudices and discrimination. Even today, 

parents prefer male child to female. Lakhs of fetus are destroyed after pregnancy tests reveal it is 

female. Women are generally presumed to be weak, passive, dependent and people-oriented. On 

the other hand, men are considered strong, aggressive, independent and things-oriented. 

Assumptions become reality when society prepares males and females for performance in 

presumed roles. As a result, men and women enter organisations with different skill sets. Women 

are taught to depend upon others, to limit their ambitions and to avoid exposure and risk. Such 

orientations and role prescriptions inhibit development of self-confidence, innovativeness, 

achievement motivation and risk taking ability which is essential for an entrepreneurial career. 

 Entrepreneurs play a vital role in the socio-economic welfare of the country. They identify the 

needs of the business purchases and other factors of the production and co-ordinates them for some 

productive purpose. Women entrepreneurship has a tremendous potential in empowering women 

and transforming society. In olden days entrepreneurship has been a male dominated phenomenon, 
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but time has changed the situation and brought women as today most memorable and inspirational 

entrepreneurs.  Women have some strong desirable qualities relevant to entrepreneurship such as 

their ability to manage the work that they take up tolerance and kindness towards people. Women 

are rapidly emerging as smart of dynamic entrepreneurs. They have entered all most in all areas of 

Business and services activities like textiles tailoring, steel works electronics goods education 

catering etc. Women entrepreneurs engaged in business due to push and pull factors which 

encourage women to have an independent occupation and stands on their own legs. 

 
Review of Literature 

 Chandra. S.K. (1997) says that empowerment in its simplest form means the manifestation of 

redistribution of power that challenges patriarchal ideology and male domination. It is both a 

process and the result of the process. It is transformation of the structures or institutions that 

reinforces and perpetuates gender discrimination. It is a process that enables women to gain access 

to and control of material as well as information resources. The concept of women's empowerment 

throughout the world has it roots in women's movement. It is since the mid- 1980s that this term 

became popular in the field of development especially with reference to women. 

 Suriakanthi. A, (1999) conveys that Women are empowered in more ways than one. Feminists 

talk of different kinds of empowerment-economic, social, political and integrated. Those who talk of 

economic empowerment think that women are economically weaker and if they are empowered 

economically, other kinds of empowerment are assured. Those who talk of integrated 

empowerment want women to be empowered economically, educationally and socially. 

 Shobha.K and Vinitha.V (2001)3 Women's empowerment is a process in which women gain 

greater share of control over resources-material, human and intellectual like knowledge, 

information, ideas and financial resources like money. It also implies an access to money and control 

over decision-making at home, community, society and nation and to gain 'power'.  

 Zimmersan. M.A. (2003)4 Empowerment is the process of enabling or authorizing an individual 

to think, behave take action and control work in an autonomous way. It is the state of feeling of 

empowerment to take control of one's own destiny. Empowerment is the process by which the 

powerless gain greater control over the circumstances. Various theories of empowerment have been 

enunciated by theorists like Zimmerman 67(2001) and Hall (1990), among others. 

 Jevillonar and Peters (2014) in their study titled, ―Sociological and Social psychological aspects 

of Indian entrepreneurship‖ are more concerned with the utility of viewing entrepreneurship in 

India as a Family rather that as an individual phenomenon. The data strongly supported the 

hypotheses that entrepreneurship among the Indian small scale manufactures may be more 

meaning fully viewed as a situational phenomenon tied to the types of ownership of the business 

enterprise than as individual phenomenon. Secondly, the extended family system also facilitates on 

individuals entry into entrepreneurial. 

 Muriel Orhan and Don Scott (2015) in the study titled, ―Why women enter into 

entrepreneurship: an explanatory model ―carried on 25 French women entrepreneurs, identified a 

number of situations that related to women‗s decisions to become entrepreneurs, namely ―dynastic 

compliance‖, ―no other choice‖, ―entrepreneurship by chance‖, ―natural succession‖, ―forced 
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entrepreneurship‖, ―informed entrepreneur‖ and ―pure entrepreneur‖. Majority of women become 

entrepreneur for reasons of necessity and identified antecedents to the generalized ―push‖, ―pull‖ 

and ―environmental motives‖. 

 
Objectives of the Study 

 To identify the factors that influences the women to become an entrepreneur. 

 To analyse the attitude of the women entrepreneur. 

 To find out the problems of women entrepreneur. 

 To offer suitable suggestions to the women entrepreneur. 

 
Concept of Women Entrepreneurship 

 Women entrepreneurship is the process where women take lead and organize a business or 

industry and provide employment opportunities to others. Though women entrepreneurship is a 

recent phenomenon in India which came into prominence in late 1970‘s now we see more and more 

women are venturing as entrepreneurs in all kinds of business and economic activities and service 

sector.  Though earlier women concentrated much on traditional activities due to the spread of 

education, favourable government policies towards development of women entrepreneurship 

women have changed their attitudes and diverted towards non traditional activities too. 

 
Areas of Women Entrepreneurship 

 Women participation may be found in the following fields 

Papad & Picle Making Nursery and baby crèche centres 

Fancy Stores Xerox Shop 

Basket Making Beauty parlour 

Agriculture Dairying and animal husbandry 

Tailoring and garment industry Home based industries like handicrafts 

Beedi industry Food processing 

 Thus women entrepreneurs can take a lead in both unorganized and organized sector. 

 

 
Basket Making & Pickle Making 

Problems Faced by Women Entrepreneurs 
 In India, women entrepreneurs are facing so many 

problems. The major ones are 

Problem of Women Entrepreneurs 

 As women in India have to work amidst social 

taboos. Restrictions etc., they are not supported much to 
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undertake entrepreneurship by their family members. Women entrepreneurs in India are always 

seen with suspicious eyes, particularly in rural areas, they face more social barriers. Though India is 

a Secular country in practice, so many castes and religion dominate with one another and it hinder 

women entrepreneurs. Women lack self confidence and always feel that they may not be successful 

and hence hesitate to take risks. Their bearing capacity is always less. They always feel that they are 

less efficient than man and hesitate to take risks. She has to strive hard to balance her family life 

with care and hence feels better to be house wife. Though women may be educated and have 

qualified knowledge, she lacks practical knowledge and hence hesitates to establish her own 

venture. Women entrepreneurs lack property in their own name and hence banks and financial 

institutions may hesitate to render finance. As generally women entrepreneurs will have small scale 

business they have to strive hard to sell their products in the modern competitive world. Women 

entrepreneurs have to face the problem of middle men more, as they generally depend, more on 

them. Their margin of profit will be more and hence cause for higher selling price which affects 

consumer‘s attraction towards women‘s products. Women entrepreneurs lack knowledge of 

availability of raw materials, financial facilities and Government help and subsidy etc,. They lack 

knowledge of advanced technology also and hence cannot widen their markets.  

 
The Remedial Measures Undertaken and Suggestions 

 Government has stressed in women education and special programmes have been introduced. 

Yet it is necessary to increase the number of professional schools for women. Banks, Financial 

institutions are benching more freely to women entrepreneurs today. Yet Government has to give 

more subsidies to women entrepreneurs. As it is necessary to provide practical knowledge of the 

business situation during their study levels, some schools and colleges are providing such 

knowledge during the education period. It should be increased. As women entrepreneurs have to 

face severe marketing problems, they should be taken into consideration by the Government so that 

women entrepreneurs can sell them easily in the nearest markets, more and more fairs and 

exhibition should be arranged for the products produced by women. The development of transport 

and communication throughout the country will help women entrepreneurs to market their 

products easily. As self-employment breeds entrepreneurship, more and more self –employment 

programmes should be undertaken and proper training should be given to both rural and urban 

youth including women. As women entrepreneurs lack information as regard to their business, it is 

necessary to start information bureaus to help them in getting the required information. The 

Government should conduct and taken the steps to solve the problems of women entrepreneurs. 

Thus it is necessary to develop women entrepreneurship by solving their problems. We can see a 

big list of Government and Non-Government agencies and programmes helping for the promotion 

of women entrepreneurship as below 

 Women‘s corporate Finance Corporation 

 Federation of Societies of women entrepreneurs 

 District Industrial Centre. 

 Small Entrepreneurship Development Institute of India. 

 Development of Women and Children in Rural areas. 
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 Integrated Rural Development Programme 

 Prime Minister‘s Rozgar Yojana 

 Training of Rural Youth and Self Employment etc. 

 
Importance of Women Entrepreneurship 

 It is imperative to note the participation of women in economic activities as self employed 

individuals. At present, women are not generating employment for themselves only they are also 

providing employment to others. The country needs to mobilize and utilize full all its resources 

including human resources. The participation of women in economic activities are necessary not 

only from a human resources point of view but is essential even for the objective of rising the status 

of women in society. The economic status of women is now accepted as an indicator of a society‘s 

status of development programmes, for woman should aim to raise their economic and social status 

in order to bring them into the mainstream or national life and development. 

 
Women Entrepreneurs in India 

 The emergence of women entrepreneurs and women-owned firms and their significant 

contributions to the economy is visible in India. These businesses are ready for continued growth in 

the future. The number of women entrepreneurs has increased, especially during the 1990s. The 

new generation of women owned technology to find and create a niche in both the domestic and 

export markets. While women owned business possess the potential and are capable of contributing 

much more, it is essential to formulate strategies to invigorate, support and sustain their efforts in 

the right direction. Surveys demonstrate that women‘s primary entrepreneurial activity is focused 

on the small and medium enterprise sector. Approximately 60 percent are small scale entrepreneurs, 

15 percent are large-scale manufacturers and the reminder consists of cottage and micro 

entrepreneurs. They work in a wide range of sectors, from the involvement of women entrepreneurs 

in the production sector is minimal and development of this sector is rather slow. The Centre for 

Women‘s Development studies (CWDS) indicates that while the participation of women in the work 

force is high and on the increase the general status of women and their control over resources is not 

increasing at the same pace. According to CWD‘s Kumad Sharma, ―Women are usually allowed to 

engage in subsistence level income generation.  

 
Conclusion 

 The research has outlined and has examined the theoretical approach relating to problems of 

women entrepreneurship. It has also analyzed the multiple and dynamic meaning of women 

entrepreneurship and its linkages with economic growth and development of our country. To 

undertake any business or venture requires self efficacy with the ability to take a lot of risks. Skill, 

knowledge and adaptability in business are the main traits to emerge into business ventures. The 

unique changes that are happening in the society are amply depicted by the women entrepreneurs. 

The definition of success for women has changed to ―being their own boss‖. In this evolutionary 

process, some important needs to be acknowledged, for example, women entrepreneurs can be 

recognized as common actors in the growth of a country, gradual increase of women workforce, and 
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multi scalar policy process. The roots of lack of social acceptance of policies and programmes by 

women and men lie in many traditional practices relating to division of work. They are often 

regarded and justified as natural, as though they were determined by biological differences between 

men and women and were, thus, unchangeable. It is important to recognize that this gap is socially 

created and therefore, can be changed if society desires. This suggests that any serious effort to 

reduce this gap requires a conscious effort right from early childhood by creating space and 

conditions for girls that are at par with the ones created for the boys. In India although women 

constitute the majority of the total population, the entrepreneurial world is still a male dominated 

one. Women in advanced nations are recognized and are more prominent in the business world. 
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Abstract 
 The plethora of entrepreneurs in this digital era acts like a fertile ground for the nascent social entrepreneurs. In this 
digital age, social entrepreneurs are the key drivers for the developing nations including India. Social entrepreneurs are 
referred as the combined form of entrepreneur and social activity. The social activities help the society in creating a 
meaningful life than before. In India, people are mentally not ready to take commercial viability. There are lack of 
planning, communication gap and shortage of funds. A social entrepreneur plays an important role in balancing the social 
inequalities, which is highly prominent responsibility. The paper highlights the importance and need of the social 
entrepreneurship in the era of industrialization and digitalization in India. Social entrepreneurship is gaining its 
significance while scanning the environment for the opportunity. The author focuses on altering the present situation of 
social gains that has taken back seat or moved out of the sight. Through this article, author attempts to draw attention to 
those aspects that need modification in near future. 
Keywords: Entrepreneurship, Social Entrepreneurship, Digital Era. 

 
Introduction 

 Entrepreneurs are the core of economic growth; the growth of country decided by the 

employment, income, infrastructure, growth of entrepreneur and all other elements of development. 

Dey (2006) states that, over the last decade the phenomenon of social entrepreneurship is gaining 

importance in international cultural. At the same time in India, government and other recognized 

organization are promoting deliberately social entrepreneurship in this changing world (Bornstein 

2004). According to Alvord et al. (2004), Seelos and Mair (2005), the prominent entrepreneurs had 

cornerstone majorly on inspiring stories and highly successful social entre-preneurs while facing 

failures and problems. As Bornstein‘s (2004) eloquent that social entrepreneurs have the ability and 

empowered ―to change the world.‖ However, most of the individual entrepreneurs focuses on 

success part and skip the process of entrepreneurial failure (Light 2006). India, the developing 

country is getting importance of entrepreneurship and attracting many abroad companies to invest 

and build their market. In 18th century, the term ―entrepreneurship‖ was used by French economist 

Richard Cotillion for business context. The social entrepreneurship is one of the type of 

entrepreneurship classified based on traits and function. It primarily denotes economic benefits with 

social gain. It is also termed as a social work or NGOs but it is slight different, social 

entrepreneurship includes profits but mainly focuses on social service with non-personal gain. The 

main objective is to provide benefits to the society rather than concentrating on themselves to earn 

money and profits. The consumers are majorly from low income background and minimum sources 

to earn but demand is more. The role of social entrepreneurship is to fill the gap and help them 

growing and develop the standard of living. The society is facing social inequalities, to overcome 

social entrepreneurs will stand and focuses on social changes and societal gains. India has indefinite 

number of social problems and in respect to it very less number of social entrepreneurs exists. India 

is in need of social entrepreneurship since long time to cope the present situation. The government 

is awarding and appreciating individuals and private companies to promote more social type 
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activities. Some social enterprises have helped India in changing face of society and some examples 

of social entrepreneurship which clearly demonstrate. The paper focuses on altering the present 

situation of social gains that has taken back seat or moved out of the sight. The paper highlights the 

importance and need of the social entrepreneurship in the era of industrialization and digitalization 

in India. 

 
Social Entrepreneurship- The Concept 
 Social entrepreneurship is more than philanthropy phenomena and has pro-found impact on 

upliftment of society. Social entrepreneurship literally means combination of social activity and 

economic gain in nature. To conclude it after views of different authors, the basic components of 

social entrepreneurship particular group of entrepreneur identified social problem, non-personal 

benefits except social commitments, bring unquantifiable social change as profits and tries to solve 

social problem by social innovations. 

 
Defining Social Entrepreneurship 
 A social entrepreneur has a mind-set to develop different kind of strategies that meets both the 

business and non-profit worlds. These strategies help to maximizing the social impact and create 

organizations like ―social sector‖. The author explains the definition in his own words: 

FACE the Problem —> SEE opportunity —-> THINK for the Solution 

 
The Definition of Social Entrepreneurship 
 Wikipedia defines social entrepreneurship as ―Social entrepreneurship is the work of a social 

entrepreneur. A social entrepreneur is someone who recognizes a social problem and uses 

entrepreneurial principles to organize, create, and manage a venture to make social change. 

Whereas a business entrepreneur typically measures performance in profit and return, a social 

entrepreneur assesses success in terms of the impact she/he has on society.‖ 

 OECD (1999): Any private activity conducted in the public interest, organized with an en-

trepreneurial strategy but whose purpose is not the maximization of profit but attainment of certain 

economic and social goals 

 Haugh (2005): Social enterprise is a collective term for a range of organizations that trade for a 

social purpose. They adopt one of a variety of different legal formats but have in com-mon the 

principles of pursuing business-led solutions to achieve social aims, and the rein-vestment of 

surplus for community benefit. 

 Mair and Martì (2006): SE as innovative, social value creating activity that can occur with-in or 

across the non-profit, business or government sector 

 Mort et al. (2003): As a special category of NGOs, social enterprises are not-for-profit or-

ganizations driven by a social mission 

 Simonov et al. (2014): SE is innovative form of non-profit sector 

 
Who is called as a social Entrepreneur? 

 As per Noruzi et. al. (2010) - ―A social entrepreneur is an individual, group, network, 

organization, or alliance of organizations that seeks sustainable, large-scale change through pattern-
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breaking ideas in what and/or how governments, nonprofits, and businesses do to ad-dress 

significant social problems‖. 

 
Review of Literature 

 A Dacin, M Dacin, and Paul Tracey (2011) argued that social entrepreneurship does have the 

potential to augment and extend organization theory and therefore that it does hold promise as a 

domain of inquiry. They suggested five possible avenues for theory building at varying levels of 

analysis: institutions and social movements, networks, culture, identity and image, and cognition. 

 Rawal (2018) explains conceptual framework and process of social entrepreneurship and 

various challenges faced by social entrepreneurs. The paper also explains the social needs and social 

innovations concepts related to entrepreneurship‘s point of view. 

 Peredo and McLean (2006) concentrated on prominence of social goals and what are the salient 

features of entrepreneurship. The authors focus on elements of what constitutes social 

entrepreneurship. 

 Noruzi et. al. (2010) explains about recent developments in social entrepreneurship and 

response towards the social and environmental problems as an important phenomenon in to-day's 

entrepreneurship era. 

 
Objective of the Study 

 The present study is based on specific objectives, which it justifies also. The objectives have been 

selected to keep the importance and rationality of the research title in mind. Following are the 

objectives which this research study intents to achieve- 

1. To investigate need of the social entrepreneurship in the era of industrialization and 

digitalization in India. 

2. To study the overall contribution of social entrepreneurship and social enterprises in In-dia. 

 
Research Methodology 
 The research methodology is likely to be descriptive study in nature. In this study author 

concentrated on secondary data, which comprise of various reports, books, articles and Web 

resources studies have been refereed on social entrepreneurship. 

 
Need of Social Entrepreneurship in Present Era 
 Social entrepreneurship is defined by different manners and it basically tells to recognise the 

social problems and bring out changes by applying entrepreneurial principles, pro-cess, 

management skills and operations. It has enormous possibilities to expand in developing nation like 

India. Social entrepreneurship can open huge avenues along with full of ideas and potential in 

youngsters. It can act as a bridge to achieve a developed society comprise of better facilities, better 

environment and better citizens ultimately to make a nation proud. Governments endeavors to 

compel need for change and revolution in every nook and cranny of a country. This all change 

impacted largely unproductive so therefore, need of social entrepreneurship comes into picture. To 

overcome the present situation in current time, government should encourage initiatives and add-

on opportunities to inspire more people. 
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 Social entrepreneurs are act as a active part of social change process and converts all 

unproductive things into productive form. An educated entrepreneur and government should 

understand the problems and try to eradicate the social problems. The following are the needs why 

social entrepreneurship promoted in India: 

 Increase In Employment Opportunity 

 Gap Of Rural And Urban Areas Should Reduced 

 Increase Social Satisfaction 

 Improves Quality Of Life 

 Increase Contribution In The Economic Growth Of Nations 

 Optimum Utilisation Of Resources 

 Conservation Of Our Heritage 

 
How can Government and Educated Entrepreneurs Strategically Promote and Create Avenues to 

Build Social Entrepreneurship? 

 When people around the globe are moving faster in growth, India lacks in comprehensive and 

strategic approach for collaborating with social entrepreneurs. To embrace the situation in a very 

strategic way, government and educated entrepreneurs have to do following things on altering 

social issues: 

a) They should encourage social innovations that are developed to eradicate the social 

problems. 

b) Public innovators are doing social innovation and entrepreneurship, to continue this 

momentum an enabling environment should be created. 

c) The social-entrepreneurial initiatives for exceptional performance should be encourage and 

rewarded. 

d) To get accurate information to produce knowledge, some research institute made. 

e) Funding programme should be present for successful approaches. 

 
Social Entrepreneurships in India: 

a) Meher Bhandara, the founder and director of Water Maker India, the project helps in producing 

water from thin air. It was a magical and people said as ―khuda ka paani‖. 

b) Manas Deshmukh, founder of Zero Miles is building multi-utility drinking water centres to 

bring people together for community development. The organization‘s aim is to help rural 

entrepreneurs set up clean drinking water centres in villages. 

c) Aadhan, a Delhi-based social enterprise founded by Nikhil Dugal and Akshat Goel. They built 

classrooms from discarded shipping containers. 

d) Ziveli, traditional Indian crafts and artistry started by Kehaan J. Saraiya and Tanvi J. Saraiya. It 

is a social enterprise, bringing the kauna craft-work of Manipur to the world. 

e) The Wise Wall Project is an initiative of Project FUEL under which entire village of Saur found 

its walls adorned with art inspired from the Gharwal School of painting. This is also helping 

repopulate many ‗ghost villages‘ in the state. This project is to curb migration and providing 

livelihoods to people in Uttarakhand. 
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Few Examples of Social Entrepreneurs in India 

 Following are few examples of social entrepreneurs in India, who contributed in different 

domain of social entrepreneurship: 

1. Harish Hande- Founder of SELCO, he has a reputation of installing 120,000 systems in 

Karnataka, his aim being- making renewable resources the predominant source of energy in 

rural India. Stressing as an observer of minute details, he later grew into an innovator and a 

social entrepreneur. 

2. Chetna Vijay Sinha: She is the founder of ―Mann Deshi Manila Sahakari Bank‖ for ru-ral women. 

It basically aims to provide financial support to women. She is the winner of the 2013 India Social 

Entrepreneur of the Year. 

3. Sushmita Ghosh-She deals mainly with craft and restore from rural India, contributing to the 

present success of Rangasutra (a for-profit venture) and retailing from Fab India. She collects, 

what she calls ‗priceless‘ products from these talented and dedicated villagers and helps them 

earn their living they deserve. 

4. Jeroo Billmoria- She is an accomplished social entrepreneur and the founder of several 

international NGOs. Her pursuits have earned her accolades with Ashoka Innovations for the 

Public, the Skill Foundation and the Schwab Foundation for Social Entrepreneurship. 

5. Hanumappa Sudarshan- Winner of the Indian Social Entrepreneur of the year 2014, awarded by 

Finance Minister Arun Jaitley. He is the founder of the Karuna Trust, as-sociated with healthcare 

services. The award is under the reputed Schwab Foundation for Social Entrepreneur. 

6. Akansha Hazari: A multitasker from her youth, she is a social entrepreneur, peace negotiator and 

businesswoman. She hooks the reputation of being honoured by President Bill Clinton with 

$1,000,000, for her ventures in solving global water crisis. 

7. Trilochan Shastry- Often a simple act of bravery can move mountains. That is the story of this 

social entrepreneur. He filed a PIL which later turned into a judgment coaxing politicians to 

confess to their misdeeds. His efforts led to the form of ADR (Associations for Democratic 

Reform) responsible for scrutinizing the elections every 5 years. Politicians now are more 

answerable and it is also spreading awareness among the public as to what the Fundamental 

Rights by the Constitution of India really entail. 

 
Conclusion 

 The research paper concludes that Social entrepreneur play an important role in balancing the 

social inequalities, which is highly prominent responsibility. The importance and need of the social 

entrepreneurs in the era of industrialization and digitalization in India is discussed in this study. 

The government and educated entrepreneurs should stand and eradicate the present social issues. 

Social Entrepreneurs successfully be able to find out the social causes and solve them, through their 

innovative and creative solutions. Social entrepreneurs play a key role in employment generation, 

reducing gap of rural and urban areas, increasing economic development, social and financial 

capital formation and so on. The author ultimately attempts to draw attention towards the need of 

social entrepreneurship in Indian context so as to promote and encourage the society in near future. 
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Abstract 
 Micro, small and medium enterprises sector take place a vital role in rural development by providing more 
employment opportunities to semi and unskilled labor in India. Such as the reason our policymakers treated MSMEs 
sector as a developmental tool for the economy, the especially rural economy in India. This provision of sector placing more 
employment opportunities to women in rural after certain agricultural sector and solution for the problem of disguised 
unemployment in the agricultural sector by providing more employment opportunities. Almost half of India‟s population 
deprived of adequate nutrition, safe drinking water, basic health care, education etc. However, there is no surprise to think 
still India s poverty line is among the lowest in the world because of poverty is lack of empowerment of women. Society has 
ignored women socially and economically.  
 As a result, today women facing the problems of illiteracy, lack of proper education, responsible for household works, 
rape, and sexual harassment at workplace ill health, drudgery and deprivation, the backwardness of women results in 
poverty. In recent days government continuously putting efforts to empower the women in the society and policymakers 
identified that social empowerment of women can achieve through economic impartment. Keeping the view of 
entrepreneurship development and self-employment to rural women, the government of India through its ministries have 
been implementing innovative policies and programs. The ministry of MSME has been implementing a number of policies 
and programmes to promote women entrepreneurship development, MSMED act, (2006) one of such. The main objective 
of this paper is to examine the impact of MSMED act, (2006) on Women Entrepreneurship in Micro, Small and Medium 
Enterprises (MSMEs) in India. Period of the present study is 1995 to 2017 and based on secondary data available at 
Directorate of Industries of India, various annual reports of Ministry of Micro, Small and Medium Enterprises and RBI. 
Keywords: MSMEs, MSMED, Disguised Unemployment, Entrepreneurship. 

 
Introduction 

 In recent days MSME sector act as a back bone of Indian economy after the agricultural sector, 

that‘s the reason our policy makers treated MSME sector as a developmental tool for the rural 

economy, structure of rural economy can change through MSME sector development. Government 

of India has identified Micro, Small and Medium Enterprises sector as a solution for the inequality, 

poverty, unemployment, in India, that‘s the reason Ministry of MSME implementing innovative 

policies, programs, schemes to strengthening of MSME sector in India. MSMED Act, 2006 of is a 

milestone for the micro, small, and medium enterprises sector and provide legal framework for 

development of MSME sector in India. One of the objective of MESMED Act, 2006 was encourages 

women in MSME sector but there are studies on impact of MSMED act on women entrepreneurship 

in India. Women is half of the society, but the role of women is negligible, but in recent days women 

has been transferring from house to business enterprises is not an easy task. Micro, small, medium 

enterprises open doors to women entrepreneur, women can easily establish MSM enterprises with 

lower capital investment. Social empowerment of women can achieve by economic empowerment, 

this movement can achieve by the development of micro, small and medium enterprises in India. 
 

MSMED Act, 2006  

 The Micro, Small and Medium Enterprises Development (MSMED) Act, 2006 is a milestone for 

the MSME sector. Micro, small and medium enterprises development bill 2005 has been passed by 

both houses on 16th June, 2016 and came into force from 2nd October 2006. The act recommended by 



Vol. 6              Special Issue 5      April 2018          ISSN: 2320 - 4168 

 

 

 

 

 97 
Shanlax International Journal of Commerce 

Abid Hussain committee and the main objective of this act was enhancing and strengthening of 

MSME sector. According to MSMED Act, 2006 ―An act to provide for facilitating the promotion and 

development and enhancing the competiveness of Micro, Small and Medium enterprises and 

matters connected therewith or incidencial thereto‖. 

 

Basic Objectives of MSMED Act, 2006 

1) Creating a friendly environment to develop micro, small and medium enterprises sector. 

2) Boost the competiveness of MSME sector. 

3) Ensuring the smoothly and timely flow of credit to MSME sector. 

4) To solve the difficulties in delaying the payments to MSME sector. 

 MSMED Act, 2006 first time has given a legal framework for the recognition of the concept of 

―Enterprises‖ and divided into two broad categories namely; 

 Manufacturing Enterprises: The enterprises which are engaged in the process of production 

and manufacturing of goods. 

 Service Enterprises: The enterprises which are engaged in the process of rendering and 

providing services. 

 MSMED Act, 2006 is the first act divided enterprises into three categories based on the specified 

ceiling on the investment, namely; 

 Micro Enterprises 

 Small Enterprises  

 Medium Enterprises  

 

MSMED Act 2006, Investment rate of MSME& as per Notification N0.S.0.1722(E):2006 

Manufacturing As per notification N0.S.0.1722 (E):2006 

 Micro less than 25 lakh  

 Small 25 lakh –does not exceed 5 crore  

 Medium 5 crore does not exceed 10 crore  

 Services MSMED 2006  

 Micro less than 10 lakh  

 Small 10 lakh - 2 crore  

 Medium 2 crore - 5 crore 

Source: As per notification N0.S.0.1722 (E):2006 

 

Manufacturing Enterprises 

 The enterprises said to be a ―Micro Enterprises‖ if the investment is below the 25 lakhs 

 The enterprises said to be a ―Small Enterprises‖ if the investment between 25 lakhs and doesn‘t 

exceed 5 crore. 

 The enterprises said to be a ―Medium Enterprises‖ if the investment between 2 crore to 5 crore.  
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Service Enterprises 

 The enterprises said to be a ―Micro Enterprises‖ if the investment is below the 10 lakhs 

 The enterprises said to be a ―Small Enterprises‖ if the investment between 10 lakhs and 2 crore. 

 The enterprises said to be a ―Medium Enterprises‖ if the investment between 2 crore to 5 crore.  

 
Women Entrepreneurship 

 The idea of women entrepreneurship is a recent situation, women who are occupied in the 

production or manufacturing goods or rendering services known as women entrepreneurship. 

Ancient History says that women can be the best managers of food and other resource and on the 

same way, in case of business women can be an efficient entrepreneur than men because she can use 

financial and other resources efficiently. Social empowerment of any society can achieve through 

economic empowerment, on the same path social and political empowerment of women can achieve 

through economic empowerment of women. Women can empower economically only when she is 

self-employed and independent. Government of India has been identifying that women 

empowerment as a developmental tool for rural economy and can alleviate rural poverty. 

Government of India is putting efforts to empower the women through linking the Self Help 

Groups with MSMEs, creating a platform for the women entrepreneurs through Self Help Groups 

(SHG) and subsidised institutional credit. 

 
Review of Literature  

 Ajay Sharma et.al (2012) have focused on role of micro enterprises on rural women 

development and treated as economic empowerment tool. This study has addressed the different 

opportunities and challenges of women entrepreneurs in rural area. Finally study has given some 

policy measures to improve capabilities of women entrepreneurs.  

 Amandeep singh (2013) focused on status of women entrepreneurs in India and their problems, 

challenges of women entrepreneurs. The study has concluded that status of women entrepreneurs 

was very poor due to lack of support from the government and has given some policy measures to 

develop the entrepreneurship qualities in women.  

 Hina Shah (2013) focused on the government policies and strategies to create women 

entrepreneurship in India. The main finding of this study was most of women entrepreneurs mainly 

deplaned up on non-institutional sources, very negligible section of people getting benefit from 

government programmes and policies. The study also has given some policy measures to enable 

women entrepreneurs in MSME sector. 

 Joti Yadav (2014) the main objective of the study was role of women as entrepreneurs and has 

focused on problems and challenges of women entrepreneurs in India also focused on role of 

different organisations on women entrepreneurship development. Finally the study has given some 

policy measures to improve women entrepreneurship in India.  

 Nasreen and A. Bhatt (2014) the study examines the status of women in MSME sector & their 

problems and the different policies of women MSMEs. The study has concluded that the present 

status of women entrepreneurs very vulnerable, government policies are not up to the mark and 

finally this study has recommended policy measures to improve status of women in MSME sector.  
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 Neha Dangi and Ritika (2014) focused on the growth and performance of MSME sector in India 

and problems of women entrepreneurs. The study concluded that MSME sector contribute more to 

the development of Indian economy. Pankaj Kumar (2014) this study has focused on performance of 

MSME sector in pre and post reform period. Number of units, employment generation, investment, 

exports of MSME sector were taken has as o variables and to examine the impact analysis simple 

quantitative analysis used. The present study concluded that performance of MSME sector very 

poor in post reform period than pre reform period and post reform policies had no impact on 

MSME sector  

 
Objective of the Study 

 Present study examine the impact of MSMED as per notification N0.S.0.1722 (E): 2006 Act, on 

women entrepreneurship in MSME sector of India 

 
Data and Methodology of the Study 

 Based on time series data from directorate of industries India from 1995 to October 2016 and 

Udyog Adhar Memorandum is a source of data. Number of enterprises, employment generation 

and investment of MSMEs are variables of study; Simple quantitative analysis is used to examine 

the impact assessment and divided the time period into pre-MSMED act period (1995 to 2005) and 

post-MSMED act period (2006 to 2016). Compound annual growth rate (CAGR) analysis, Mean 

value, average of percentage change analysis has used to study the impact between two time 

periods. 

 
Gender Wise Number of Registered MSMEs 

Pre-MSMED Act Period (1995 to 2005) Post-MSMED Act, Period (2006 to 2016) 

 
Male Female 

 
Male Female 

CAGR (%) 9 10 CAGR (%) 17 14 

Mean Value 493.3 342.8 Mean Value 222.08 1718.9 

Average of % Change 37 48 Average of % Change 29 35 

% share to Total Units 59 41 % share to Total Units 56.37 43.63 

Source: Directorate of Industries, India. 

 Above table explains the gender wise number of registered enterprises with Udyog Adhar 

Memorandum from 1995 to 2016(October). CAGR of number of male and female owned enterprises 

were around 9 percent and 10 percent respectively, which has increased to 17 percent and 14 

percent respectively during the year 2006 to 2016. If we compare the between two time periods, 

CAGR of male owned enterprises has increased 8 percent marginally and 4 percent in case of 

female, both shows positive signals for the MSME sector, but CAGR of female owned enterprises 

lower than male. Average of percentage change of male and female owned MSMEs decreasing from 

37 percent and 48 percent respectively during the year 1995 to 2005 to 29 percent and 35 percent 

respectively during the year 2006 to 2016, which shows a poor signals for this sector. The mean 

value of male and female owned MSMEs have been increasing from 493 and 342 respectively during 

the year 1995 to 2005 to 2220 and 1718 respectively during the year 2006 to 2016. There was 

considerable improvement in mean value during the year 2006 to 2016 results from improvement in 
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number of registered enterprises after the post MSMED act, 2006.Due to increase in share of female 

owned enterprises to total MSMEs the percentage share of male owned enterprises to total MSMEs 

have been decreasing from 59 percent during the year 1995 to 2005 to 56.37 percent during the year 

2006 to 2016. But in case of share of women owned enterprises to total MSMEs have been increasing 

from 41 percent to 43.6 percent during the same year. The table reveals that CAGR, mean value and 

percentage share to total enterprises have been improving after the implementation of MSMED Act, 

2006. Average of percentage change and percentage share to total MSMEs of female owned 

enterprises have improved more than male enterprises. 

 
Gender Wise Employment Generation of MSMEs 

Pre-MSMED Act Period (1995 to 2005) Post-MSMED Act, Period (2006 to 2016) 

 Male Female  Male Female 

CAGR (%) 13 12 CAGR (%) 27 32 

Mean Value 2861.3 646.6 Mean Value 16148.4 6270.8 

Average of % Change 21 27 Average of % Change 41 58 

% share to Total Units 81.57 18.43 % share to Total Units 72.03 27.97 

Source: Directorate of Industries, India. 

 Above table exhibits the employment generation of male and female owned enterprises in pre 

and post MSMED Act periods. Compound annual growth rate, Mean value and average of 

percentage change of employment generation of male and female owned enterprises have been 

increasing over the years except percentage share of male owned enterprises to total enterprises. 

CAGR of employment generation of male and female owned enterprises have been increasing 

additionally by 14 percent and 20 percent respectively during the year 2006 to 2016. The mean value 

also have improved marginally 13,287 and 5,524 respectively during the same year. Average of 

percentage change of employment generation has been increasing additionally of 20 percent and 31 

percent respectively. But in case of percentage share to total employment generation shows different 

trends. The additional improvement in percentage share of employment generation of female 

owned enterprises is higher than male owned enterprises. The additional share of female owned 

enterprises was around 9.54 percent, but share of male enterprises has declined. Rate of additional 

improvement of CAGR, average of percentage change and percentage share to total employment of 

female owned enterprises were higher than employment generation of male owned enterprises 

during the post MSMED act period (2006-16). Growth of providing employment of women 

entrepreneurs more than male entrepreneurism, results from improving number of female 

enterprises due to implementation of Micro, Small and Medium enterprises Development Act, 2006. 

 
Gender Wise Investment of MSMEs 

Pre-MSMED Act Period (1995 to 2005) Post-MSMED Act, Period (2006 to 2016) 

 
Male Female 

 
Male Female 

CAGR (%) 16 12 CAGR (%) 35 47 

Mean Value 5297.3 924.4 Mean Value 48203.3 16635.1 

Average of % Change 25 21 Average of % Change 55 79 

% share to Total Units 85.14 14.86 % share to Total Units 74.34 25.66 

Source: Directorate of Industries 
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 Above table illustrate the investment of male and female entrepreneurs, Compound Annual 

Growth Rate, mean value, average of percentage change and percentage share to total MSMEs of 

male entrepreneurs have improved from 1995-05 to 2006-16. CAGR of investment of male 

entrepreneurs have improved 19 percent additionally and 35 percent in case of female investment. 

Rate of additional increment of CAGR of female investment was higher than investment of male 

during the year 2006 to 2016 and the mean value of male investment increased marginally to 42,906 

and 15,711 in case of female investment. Mean value of male investment is higher than female 

investment, because male had more small and medium enterprises than female and needs more 

capital investment. The additional average of percentage change of male investment was 30 percent 

and 58 percent in case of female investment, which shows that rate of increase in investment of 

female was higher than male. Additional percentage share to total MSME investment of male 

investment has declined to 10.8 percent, but investment of female share increased additionally 10.8 

percent, but the absolute share of male entrepreneur‘s investment in total investment higher than 

female entrepreneurs. Investment of female entrepreneurs has been increasing significantly during 

the post MSMED Act period (2006 to 2016) 

 
Male Owned Micro, Small and Medium Enterprises: Pre-MSMED Act Period (1995 to 2005) 

 
Male 

Micro Small Medium 

CAGR (%) 8 15 ** 

Mean Value 448.4 43.2 2 

Average of % Change 41.63 22.60 1.67 

% share to Total Units 90.90 8.75 0.35 

 
Post-MSMED Act, Period (2006 to 2016) 

 
 

Male 

Micro Small Medium 

CAGR (%) 13 40 29 

Mean Value 1795.5 410.5 14.8 

Average of % Change 28.35 56.68 72.28 

% share to Total Units 80.84 18.49 0.67 

Source: Insufficient data available, hence unable to calculate CAGR 

 Above the table exhibits the total number of male owned MSMEs between pre and post 

MSMED Act periods. Compound annual growth rate of male owned micro, small and medium 

enterprises have been increasing from 8 percent, 15 percent respectively to 13percent, 40 percent and 

29 percent respectively (Unable to calculate CAGR for medium enterprises during 1995 to 2005 due 

to insufficient data). But after 2006 rate of increase in small and medium enterprises were higher 

than micro enterprises, which results from MSMED Act 2006 and have provided friendly 

environment for the small and medium enterprises. The mean value of male owned micro, small 

and medium enterprises have been increasing from 448, 43 and 1.7 respectively during the year 1995 

to 2005 to 1795.5, 410.5 and 14.8 respectively during the year 2006 to 2016.  

 Average of percentage change and percentages share to total of male owned small and medium 

enterprises have been increasing over the years except micro enterprises. Average of percentage 
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change of male owned small and medium enterprises have been increasing from 0.23 percent and 

0.02 percent respectively during the year 1995-05 to0.57 percent and 0.75 percent during the year 

2006-16. But in case of micro enterprises it has fallen from 0.42 percent to 0.28 percent during the 

same year. Percentage share of small and medium enterprises to total male owned MSMEs have 

been improving from 8.75 percent and 0.35 percent respectively during the year 1995 to 2005 to 

18.49 percent and 0.67 percent respectively during the year 2006 to 2016. But the share of micro 

enterprises has declined to 80.85 percent from 90.90 percent during the same year. If we observe the 

whole data of male owned MSMEs, rate of increment in CAGR and mean values. Average of 

percentage change and percentage share to total male enterprises of small and medium higher than 

micro enterprises. This trend results from constant efforts of minister of MSME and its MSMED Act, 

2006, but still the share of micro enterprises to total MSMEs occupies major share compare to small 

and medium enterprises. 

 

Female Owned Micro, Small and Medium Enterprises: Pre-MSMED Act Period (1995 to 2005) 

 
 

Female 

Micro Small Medium 

CAGR (%0 9 15 ** 

Mean Value 337.4 5.3 0 

Average of % Change 50.20 32.51 -10 

% to Total Units 98.41 1.54 0.05 

 

Post-MSMED Act, Period (2006 to 2016) 

  
Female 

 
Micro Small Medium 

CAGR (%) 11 60 ** 

Mean Value 1540.9 175.4 3 

Average of % Change 31.88 94.91 78.87 

% to Total Units 89.64 10.21 0.15 

Source: Insufficient data available, hence unable to calculate CAGR 

 

 Above the table explains the total number of female owned MSMEs between pre and post 

MSMED Act periods. CAGR of female owned micro and small enterprises have been increasing 

significantly from 9 percent and 15 percent re4spectvely during the year 1995 to 2005 to 11 percent 

and 60 percent respectively during the year 2006 to 2016 but rate of increase in small enterprises 

higher than micro enterprises. This trend results from policies of government towards women 

entrepreneurship development in Micro, small and medium enterprises sector. The mean value of 

female owned MSMEs increased significantly during the 2006 to 2016, the mean value of micro, 

small and medium enterprises have increased to 1540.9, 175.4 and 206 respectively from 337.4, 5.3 

and 0.2 respectively during the same period.  

 The mean value of micro enterprises was higher than small and medium enterprise, in case of 

average of percentage change and percentage share to total female owned small and medium 

enterprises have been increasing from 1.54 percent and 0.05 percent respectively during the year 
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1995 to 2005 to 10.20 percent and 0.15 percent respectively during the year 2006 to 2016, except 

micro enterprises. But absolute percentage share of female owned micro enterprises to total female 

owned enterprises higher than small and medium enterprises. Except for micro enterprises, growth 

rates of CAGR, mean value, average of percentage change and percentage share to total female 

owned MSMEs of small and medium enterprises have increased. The mean value, percentage share 

to total female owned micro enterprises is higher than small and medium enterprises over the years. 

 
Major Findings 

 Based on the performance of three variables namely; number of enterprises, employment and 

investment during the pre and post MSMED Act, 2006 period. Compound Annual Growth Rate 

(CAGR), average of percentage change clearly shows that results of post MSMED act period (2006 to 

2016) better than the pre MSMED act period (1995 to 2005). The Percentage share of female owned 

MSMEs to total MSMEs have been improving significantly during post MSMED Act, period (2006 to 

2016). Rate of increase in employment generation of female owned enterprises is higher than male 

owned enterprises during the post MSMED Act, period (2006 to 2016). Rate of increase in 

investment of female entrepreneurs is higher than male owned entrepreneurs. Rate of increase in 

female owned small and medium enterprises have been increasing during the post MSMED Act 

period (2006 to 2016).Micro, Small and Medium Enterprises Development act (2006) one of the 

millstone for the MSME sector in general and women in specific. The study has found that Micro, 

Small and Medium Enterprises Development act (2006) have been positive impact on women 

enterprises. Number of female owned enterprises, employment generation of female owned 

enterprises and investment of female entrepreneurs has improved during the post MSMED act 

(2006) period. 
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Abstract 
 Skills and knowledge are the main actions of economic growth and social development for any country. Countries 
which have higher levels and better standards of skills adjust more effectively to the challenges and opportunities in 
national and international job markets. India has the potential to produce more skilled workforce to fill the expected 
shortfall in the aging developed world. India is one of the young nations in the world, with above 54% of the total 
population below the age of 25. The Ministry, therefore, proposes to launch the NATIONAL SKILL DEVELOPMENT 
MISSION and schemes based on entrepreneurial development in youth and various sectors of India. This document goes 
on to outline the overall vision and objectives of the Mission. 

 
Introduction 

 Skill India is a agenda launched by our Prime Minister Narendra Modi on 15 July 2015 which 

focuses to train people in India in different skills. Skill Development, however, cannot be viewed in 

isolation. Skills should be an integral part of employment and economic growth strategies to 

encourage employability and productivity. The skill development ecosystem in India is modified 

towards a formal education system with limited vocational training. The mission training is weak 

both in qualitatively and quantitatively, the higher education system itself is seized with issues 

related to scale and quality. 

 There is a break between the formal education system and work requirements, compounding 

the challenges related to the skill gap. An action is thus required to supply side to ensure sustained 

employability of the Indian youth. Extensive efforts to skill the workforce are needed to meet future 

requirements. 

 
Objectives of the Study 

 To Study skill development policies in India. 

 To analysis the growth of skill in India from a period of 2014-2018. 

 
Policies Framework 

 The government has filed skill development as one of its priorities and focuses to enhance 

participation of youth, seek maximum inclusion of women, disabled etc. sections into the workforce, 

and improve the capability of the present system, making it flexible to adapt to technological 

changes and demands rising from the labor market. 

 Currently, skill development efforts in India is spread across approximately 20 separate 

ministries, 35 State Governments and Union Territories and the private sector. A Ministry of Skills 

Development, Entrepreneurship, Youth, and Sports are created. The main aim of the Policy is to 

empower the individual, by enabling her/him to realize their full potential through a process of 
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lifelong learning where competencies are derived via instruments such as credible certifications, 

credit accumulation, and transfer, etc. As individuals grow, the society and nation also benefit from 

their productivity and growth. 

 The policy framework governing the skill development ecosystem in India includes the 

Apprentices Act, 1961, the National Skill Policy and the National Skills Qualification Framework 

(NSQF). 

 
The Apprenticeship Act of 1961 

 An apprenticeship program in India is governed by The Apprentice Act of 1961 and the 

Apprenticeship Rules of 1992. The Act performs programs of training of apprentices and makes it 

obligatory for employers in both public and private sector establishments to have training 

infrastructure as detailed in the Act. This has been primarily to ensure trainees get optimum access 

to the real work environment and on-the-job training. One of the main key of apprenticeship was 

also to ensure that employers get skilled workforce having adequate exposure to the real work 

environment. About 254 groups of industries are covered under the Act and about 27,000 

establishments engage apprentices. 

 The Apprentice Act of 1961 was recently modified in December 2014 to make it more responsive 

to industry and youth. The Apprentice Protsahan Yojana was also launched to 8 support MSMEs in 

the manufacturing sector in engaging apprentices. As per the amended Act, work hours and leave 

benefits of Apprentices will be at par with the regular workers from the organized sector. Industries 

will be allowed to take more non-engineer graduates and diploma holders as apprentices, 

depending on the nature of the job, and new trades for apprenticeship training will be introduced. A 

portal is also being provided to make all approvals transparent and time-bound. 

 
The National Skill Policy 

 Government has launched a National Policy on Skill Development and Entrepreneurship, 

2015.The policy aims to provide a vast framework to all skill related activities carried out within the 

country, to align them to common standards and link skill activities with demand centers. The new 

skills policy also provides details on how skill development efforts across the country can be aligned 

within the existing institutional arrangements. 

 
Governance Structure and Financing 

Governance Structure 

 Ministry of Skill Development and Entrepreneurship was been created to fulfill the aim of a 

‘Skilled India’ where human resource development is the primary focus. MSDE will also play the 

lead role in ensuring the implementation of the National Policy for Skill development and 

Entrepreneurship 2015. Skill development and entrepreneurship are inter-related to each other. The 

main stakeholders include Central Ministries/Departments, State Governments, and 

industry/employers. There is a must to ensure alignment of the efforts of all stakeholders in skill 

and entrepreneurship landscape towards a common goal. Rs 3,000 crore per year Credit Guarantee 

Fund for Entrepreneurship Development has been initiated.  
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3-Tier Structure of the National Skill Development Mission 

 National Skill Development Agency (NSDA) 

 National Skill Development Corporation (NSDC) 

 Directorate General of Training (DGT) 

 
NSDA 

 It has been set up as a Society in June 2013. NSDA will focus on the two dimensions i.e. Quality 

Assurance and policy research in the skills space. It will be majorly responsible for the following 

activities:  

 Operationalize and implement National Skills Qualification Framework (NSQF)  

 Establish and operationalize a QA framework embedded in NSQF to improve consistency of 

outcomes in the skills landscape, which will include laying down a framework for training, 

assessment and certification processes and agencies in the country.  

 Operationalize National Skills Qualification Committee (NSQC) to meet its objectives  

 Design and implement the National Labor Market Information System. 

 
NSDC 

 A Public-Private Partnership was set up in 2008 as a Section 25 company under Companies Act 

1956 with shareholding of GOI 49% and private sector 51%. It will be the nodal organization for all 

private sector initiatives in the short term skilling space. Its mandate will primarily include: 

 ―Catalyze the creation of market-based, scalable business by providing funding through a 

combination of debt, equity and grants‖ 

 Implementing skills voucher program. 

 Driving engagement with industry and businesses  

 ―Promote centers of excellence for training of trainers in coordination with States and SSCs‖ 

 Initiating and incubating Sector Skills Councils (SSCs) 

 
DGT 

 The two verticals of Training and Apprenticeship Training under DGET, MoLE have been 

shifted to MSDE from 16th April 2015. Its large institutional framework consisting of ITIs, ATIs, 

RVTIs and other national institutes will act as tools of execution for Mission activities. Other 

functions will include: 

 Setting up framework for structure of courses, assessment, curricula creation, affiliation and 

accreditation of institutes, under NCVT  

 Develop national standards on syllabi, equipment, scale of space, duration of courses and 

methods of training  

 Advise on training policy in its network of training institutes  

 Coordinate functioning of Industrial Training Institutes (ITIs)  

 Run training programmes for training of trainers/instructors  

 Run special institutes for training of women 
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Financing 

 A public Trust has been set up by the Government of India as the custodian of the Fund. The 

Fund acts as a alternative for all donations, contribution in cash or kind from all Contributors 

(including Government, multilateral organizations, corporations etc) for advancement of the 

objectives of the Fund. 

 A Credit Guarantee Fund for skill development and a National Credit Guarantee Trustee 

Company’ (GTC) has been set up to support the initiative of loans for the purpose of skilling and 

will be used to leverage credit financing in the skilled landscape. It will be further expanded to 

ensure greater outreach and access to all citizens. Similarly, a Credit Guarantee Fund for 

Entrepreneurship Development worth Rs. 3000 Crore per year has already been initiated under 

Prime Minister MUDRA Yojna through GTC. 

 However, the Government believes that the inability to pay training costs should not stop any 

desirous citizen in the country from acquiring any certified skill training. The government will 

promote grant of scholarships, rewards and Skill Vouchers (SV) for funding of training costs. 

 
Skill requirements by 2022 

 The quantitative, as well as, qualitative skill gaps can further widen going forward if there are 

no or limited efforts towards addressing the main supply related issues. As per the skill gap report 

prepared by the National Skill Development Cooperation over 2010 - 2014, there is an additional net 

requirement of 109.73 million skilled manpower by 2022 across twenty-four key sectors. As India 

strengthens its base as a knowledge economy, there would be more requirements to the highly 

skilled workforce in sectors like financial services, IT, Biotechnology, Healthcare and 

Pharmaceuticals. Further, with value-added industries being given a policy push under the ‗Make 

in India‘ initiative, the highly skilled workforce would also be required in high-end industries. 

 

Table 1 Incremental Human Resource Requirement across Sectors By 2022 
 

Skill Development in Women 

 Female workforce 

participation rate (WPR) in 

India stands at 31.8%, which is 

almost half of the male WPR at 

73.2%. According to the study 

of Mckinsey Global Institute, 

India could rise its GDP by 

$2.9 trillion by 2025, if female 

workforce participation rate is 

improved by 10 percentage 

points. This would be 

equivalent to bringing 68 

million more women into the 
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non-farm labor force. According National Sample Survey Organization (NSSO), there are over 30 

lakh unemployed women in India in 2012. As on December 2013, a total of 1.65 corer women had 

registered on employment exchanges. However, only 58.8 thousand women had been placed 

through these exchanges in the same year. 

 Improving participation of women in the workforce would require improvements in access and 

quality of education, skill development and employment opportunities available to women. 

 The policy aims the need to improve access to skill development for women. According to the 

policy, ―additional training and apprenticeship seats” will be set up exclusively for women. While 

the skill development infrastructure in India is vast, we need to create facilities dedicated to women. 

This also includes increasing the pool of women trainers. As per the policy, mechanisms to provide 

certification to women trainers would be put into place. New institutes for training of women 

trainers will also be promoted. 

 
Support to Training and Employment Program for Women (STEP): 

 The STEP program is a Central Sector Scheme of Ministry of Women and Child Development 

under which training is provided to poor and marginalized women in traditional trades to improve 

employability. The scheme is to benefit women who are in the age group 16 and above. Under the 

program, grants-in-aid are provided by the central government to societies, voluntary 

organizations, and cooperatives providing skills in sectors ranging from agriculture to hospitality.  

 Training courses under STEP would be of 3 months or 6 months duration, with total assistance 

per beneficiary at Rs18000 and Rs28000 respectively. The maximum number of beneficiaries per 

project will not exceed 200. 

 
Skill Development in Rural India 

 In India, around 75% of the population lives in villages. Moreover, the majority of the country‘s 

landmass falls within rural landscape. Rural India, is not only rich in natural resources but also 

produces the bread butter for the whole nation. In spite of such a vast potential in rural India, 

thousands and millions of youth shift every day to the urban areas in search of employment and 

livelihood. This is only because of the lack of development in rural areas. 

 Recently launched ―Make in India‖ program by the NDA government is an initiative in this 

area. But keeping in mind the enormous size of Indian population living in rural areas, there is an 

urgent need for more focus on setting up new industries and manufacturing units in rural India so 

that the country can utilize the human resources in a more efficient manner. It will not only reduce 

the cost of production but also will result into the lesser pressure on the urban infrastructure. It will 

also increase the GDP, revenues, and the foreign exchange. The rural areas will thus become the 

power-house of holistic growth in India. 

 There is, therefore, a need for enhancement of knowledge and development of skills in the rural 

population, especially in the youths. There is also a need to develop an infrastructure in rural India 

exclusively for the skill development of the youths of these areas. This will churn out a big 

workforce of skilled youths every year which will, in turn, contribute in the development of Indian 

Economy. 
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Pradhan Mantri Kaushal Vikas Yojanas 

 It is a scheme which was developed by the government of India for recognition and 

standardization of skills. The scheme is to encourage attitude towards employable skills and to 

increase working efficiency of probable and existing daily wage earners. The Ministry of 

Agriculture and Farmers welfare signed a pact with Skill Development Ministry to conduct 

programs for training in farm and allied sectors. 

 The government believes that agriculture sector should be developed so that it can attract the 

young youths of the country. About 40% of the country‘s workforce is linked to agricultural 

knowledge activities. Without skill development, we cannot develop the agriculture sector. There 

are rapid technological strides in the agriculture sector. Agriculture gives livelihoods to more than 

26crore people in India, but due to lack of training, the agriculture sector is facing a great challenge. 

 Recognition of Prior Learning (RPL) is one of the key components under PMKVY, whereby 

informal skills such as construction, masonry, plumbing, carpentry etc. RPL has certified more than 

4.8lakh people in less than two years of the commencement of the program. The RPL program has 

covered 458 districts across India, the candidates have been enrolled, assessed and certified in 185 

job roles across 80 sectors. The RPL contributes almost 40% of the contribution in Skill Development 

Program. 

 Some of the key RPL programs have been 

 5000 women from 43 villages across four districts of Rajasthan were certified in Hand-Knotted 

carpet weavers. 

 1500 employees of Rashtrapathi Bhavan underwent training and certification in jobs such as 

garderners, drivers, room attendants etc. 

 Almost 35,56,000 women were trained under various skill training courses under MSDE from 

Jul 2015 – Feb 2018. 

 In a RPL program executed by Vivo skills & Training, 2000 Tea Plantation workers in West 

Bengal were oriented and certified.  

 
Skill Development Challenges in India  

 The skill development system in India is plagued with multiple issues related to awareness, 

perception, cost, quality and scale. 

 
Inadequate Scale, Limited Capacity 

 The existing infrastructure, both physical and human, is grossly inadequate considering the 

projected demand for skilled labor. Therefore there is a need to increase the capacity in the rural 

areas and develop the institutes. 

Awareness, Mindset and Perception Issues 

 Even though government has launched the scheme but there is no proper awareness of the 

scheme in various areas. Awareness must be created and people should be brought out from their 

closed mindset. 
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Cost Concerns 

 Owing to high capital requirements and low return on investments, skill development is often 

looked at as a non-scalable model and remains underinvested. Even the bank‘s willingness to lend 

for skill development activities is low as educational loans are perceived as high risk products due 

to uncertainty with respect to future employment. 

 
Quality Concerns 

 There is a serious mismatch between the industry‘s requirements and the skills imparted in 

educational and training institutes, especially for the mid-level skills requiring some expertise on 

the handling of machinery. To tackle this problem, considerable improvement of the quality of 

training is needed.  

 
Mobility Concerns 

 Under the on-going National Skills Qualification Framework (NSQF), attempts are being made 

to address the mobility issue by recognition of prior learning and establishing a credit system for 

skills, knowledge and experience gained by an individual either formally or informally. NSQF is 

expected to enable multiple-entry and exit between vocational education, skills training, general 

education, technical education and job markets. 

 
Growth: 9 

 India has reported rapid growth in recent years driven by the increase in new age industries. 

The increase in purchasing power has resulted in the demand for a new level of quality service. 

However, there is a increasing shortage of skilled man power in the country. India lags far behind in 

imparting skill training as compared to other countries. Reports indicate that only 10% of the total 

workforce in the country receives some kind of skill training (2% with formal training and 8% with 

informal training). Further 80% of the entrants into the workforce do not have the opportunity for 

skill training. But all that is changing. 

 There has been visible effort by the government to meet their promises on skill development in 

the country for empowerment of its citizens. The government has also decided to revamp the 

antiquated industrial training centers that will skill ―over 20lakh youth annually and devise special 

courses based on industry needs‖. All these are positive signs to show that the government‘s 

promise of skilling 500 million will be achieved in due course of 
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Table 2 Number of Skilled and Placed Entrepreneurs from 2010-11 to 2014-15 

 
Calculation 

  (Compound Annual Growth Rate)CAGR= (EV/SV)1-n – 1 

CAGR value of Skilled/Trained = 216.98% 

CAGR value of Placed = 136.68% 

 
Interpretation 

 The above data shows that CAGR value of trained / placed is 

216% and 316% from the year 2010-2011 there are many people trained 

and skilled for doing the right job at their right preferences but the placement for them is very less. 

―But far from there in the year 2014-2015 there are 75% of people are skilled and trained in their 

specializations and the jobs placed for them are 50% of them‖. Through this we can say that we are 

still developing to provide more placement equal to the people trained. We could expect a wide 

change within years.  

 
Conclusion 

 Even though we provide many schemes for the public to develop our country but the schemes 

introduced should also be helping from back-end sources too. Only by showing that we are also 

training our people to be skilled and not giving them proper placement vacancies we won‘t develop 

our country. It will only be a developing country. The Skill India scheme to make up India is a wide 

opportunity to develop our country in a better way. The Government has really taken all the 

measures to develop their policy and complete their promises. The first mega skill academy of oil 

PSUs (Public Sector Undertakings) was laid in Odisha. Welfare minister P. Rajavelu said in a report 

that The puducherry government has proposed to set up multi-skill development center (MSDC) as 

a part of the capacity building of youth for better employment opportunities‘. We people should 

also support them to complete their aim to develop our country.  

 ―The government should try to concentrate more on rural areas so that the backward peoples, 

minorities, schedule peoples and women‘s could also come forward and give them chance to be 

skilled and show their talents at their particular specializations‖ 
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Year Skilled /  
Trained 

Placed 

2010-11 20484 14399 

2011-12 181691 144238 

2012-13 402506 216741 

2013-14 1349619 646394 

2014-15 2067859 451845 
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Abstract 
 Widely speaking the term „women entrepreneurship‟ means that “action of business done by individual or group of 
women to lift women‟s economic strength as well as their status in the society”. Women entrepreneurs faced lot of draw 
backs in their careers especially in marketing their products and this has to be overcome and equal status has to be provided 
to them as that of men. Rural and developing countries women entrepreneurs need to be strengthened. This strengthening 
will definitely incorporate in them the knowledge about women entrepreneurship and thereby women entrepreneurship is 
considered to be the tool of development. This strengthening of women entrepreneur with lectures, printed materials and 
orientation will certainly motivate rural women to be self confident in strengthening their capacities to their family and 
also increasing the productivity of the nation. By motivating women entrepreneurs will significantly contribute to women 
entrepreneurship which will definitely foster good change the growth and development of women entrepreneurs both at 
nation and at global levels.  
Keywords: Entrepreneurship, Women Entrepreneur, Problems, Challenges 

 
Introduction 
 Women comprise about nearly half of the global population and this is also same in the Indian 

context. So only they are called as the better half of the society. Entrepreneur role is quite important 

with regard to economic development. It is because of him we cherish otherwise we will be poor. It 

is the entrepreneur who made the above statement possible by their actions. Entrepreneurs do 

things in an innovative way. The entrepreneurs are always in zeal thirst to work, to succeed and to 

learn. They like problems and difficulties because they are learning out of it. Women entrepreneur 

may be defined as the women or a group of women setting up of a business. Women entrepreneur 

has also got multi dimensional functions similar to that of male entrepreneur. They should also need 

to undergo various concepts like innovating novel ideas, administration, coordination, effective 

leadership qualities in the aim of attaining profitable business.  
 

Women Entrepreneurs 
 Our society is undergoing serious changes because of the growth of industrialization 

urbanization, education level and thereby women are able to more confident in taking up their 

assignments and risk towards entrepreneurship. In the context of India, women entering into 

business are a new thing but it had gradually captured attention and it got increased during 2000s. 

Kerala being the highest literacy state has a very good atmosphere for women entrepreneurs. At 

present women generated companies/firms are looking towards capital for their business with the 

help of the innovative technology in order to have their impression both in the domestic and 

international markets. Recent researches deliberate women entrepreneurs mainly focuses on 

medium and small sectors. Women entrepreneurs are interested to work on tailoring, beauty parlors 

and in printing. In total their interest towards their production sector is low and the progress of this 

sector is also slow. At present women‘s are with much support almost in all areas of the society. It is 

also very essential to know about the problems faced by them in the entrepreneurship so as to help 

them and make them successful. Present article mainly focuses on women entrepreneurs and the 

problems faced by them as an entrepreneur. 
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Problems faced by Women Entrepreneurs 

 Family Restriction: Family does not motivate women entrepreneurs to travel far and wide with 

regard to their business exploitation because they are expected to look after the family and this 

involves more time and thereby they are handicapped. 

 Problem of Finance: Finance also called as ‗life-blood‘ of any entrepreneur whether it is big or 

small. Right from the olden days, women‘s are not encouraged and they were not allowed to join 

hands with other entrepreneurs. Even bank considers women entrepreneurs as improper applicants 

and they do not provide loan to them. These leaves stress in the minds of women and thereby to 

give up the idea of beginning business. 

 Lack of Education: Generally women are not allowed to take up higher education in developing 

countries and rural areas. Women are not given enough knowledge in the areas of business to 

launch novel products. 

 Role Conflict: Family life is given much importance than business and social life in India. 

 Unfavorable Environment: Because of male dominated society, male doesn‘t wants to have 

business tie ups with women entrepreneurs and mostly male do not motivate women 

entrepreneurs.  

 Lack of Persistent Nature: Because women‘s are emotional and have high sympathy for others, 

there is a chance of cheating them by others in the society. 

 Lack of Mental Strength: Women entrepreneurs loss their emotions easily when loss arises in 

the business because business involves risk. 

 Lack of Information: women entrepreneurs may not be aware of all the subsidies and 

incentives given by the government and the bank. Because of lack of information they will not be 

able to avail the schemes. 

 Stiff Competition: Women entrepreneurs face heavy and tough competition either from other 

competitors and men because of this they find difficult to compete. 

 Limited Mobility: Taking the product to the common man i.e. to the market is still a big 

problem for women entrepreneurs in Indian social system.  

 

Remedial Measures to Promote Women Entrepreneurs 

 Some of the remedial measures that has to be sorted out to enhance women entrepreneurship is 

given under 

 Promotional Help: Government and Non-Governmental organizations should render helping 

hands to entrepreneurs both financially and in administration capacities. 

 Training: Orientation and skilled programmes need to be given women entrepreneurs towards 

running their business. Awareness to be given in taking up the entrepreneurial risks. 

 Selection of Machinery and Technology: Suitable assistance need to be given in selecting 

Machinery and Technology areas which makes them to run their business profitably and 

successfully. 

 Marketing Assistance: Women entrepreneurs are not able to market their products because of 

limited mobility. Assistance need to be given to women entrepreneurs in successfully marketing 

their products in the economic market. 
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 Family Support: Family must motivate and support women entrepreneurs to begin and run 

business successfully. 

 
Acknowledgements of Women Entrepreneurs 

 Government across the globe has announced various schemes in order to put forward the 

development of women entrepreneurship. Women need to be trained in developing the 

entrepreneurial characters with the help of education. Women entrepreneurs need to be trained for 

decision making and leadership qualities rather than restricting them to protection measures. 

 
Conclusion 

 Women‘s are no more helpless and worthless and they should not be restricted in four walls. 

Their contribution is important for the development of the nation in entrepreneurial activities. 

Therefore it is important to create awareness in the minds of young women‘s who are supposed to 

be the giant entrepreneurs tomorrow. Awareness has to be created in the fields of technology, 

engineering and energy. 
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Abstract 
 Micro, Small and Medium Enterprise (MSME) sector is the growth engine of Indian Economy. It has received due 
attention of Policy makers of the country due to its share in national exports employments and GDP. In manufacturing 
sector, MSMEs constitute 95 per cent of the total industrial units. To develop the overall MSME project government of 
India has implemented various schemes under MSME and this paper gives an overview of MSME schemes to reduce 
regional imbalances in the industrial development within the State and to facilitate setting up of Micro, Small and 
Mediumm Enterprises in backward areas of India and encourage modernisatation and upgradation of technology in 
traditional sectors mainly to create employment opportunities particularly to the vulnerablee sections of the society and 
rural people, ensuring inclusivee development .Hence enhancing the competitiveness of this sector has become the priority 
of the government of India. 
Keywords: MSME Schemes, Employment generation, Entrepreneurship,  
 

Introduction 

 The micro, small medium enterprises(MSME) sector has emerged as a vibrant and dynamic 

sector of the Indian economy MSMEs play crucial role in providing large employment opportunities 

at comparatively lower cost than large industries as ancillary units and this sector contributes 

significantly the socio economic development of the country. Micro, small and medium enterprises 

(MSMEs) in India have experienced several highs and lows in the past few years, but have been 

flourishing despite a challenging environment. The sector, which is the back bone of our economy, 

has to take cognisance of the changing India economic scenario, the Indian economy is likely to 

emerge as one of the leading economies in the world, poised to become a USD5.trillion economy by 

2025.thus a major impetus is to be made to strengthen the sector as this have been significant 

contributor in generating employment (across skill sets) and contributing to the nation‘s economy. 

The current government has thus launched many initiatives and taken steps to reorient the sector for 

an enhanced level of economic activity. some financial, technical initiatives and support have been 

given to rejuvenate the sector these include re-implementation of public procurement policies, 

MUDRA YOJANA,MAKE IN INDIA,START UP INDIA AND SKILL INDIA. These initiatives are 

aimed to empowering the sector so that growth increases by 12-15% per annum and its share in GDP 

increases to 25% by 2025. 
 

Objectives 

 The following are the key objectives of this Policy. 

 To revive the Micro, Small and Medium Enterprises in the India and enable them to become 

competitive in a WTO compliant globall market and become world leader in select segments. 
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 To reduce regional imbalances in the industrial development within the State and to facilitate 

setting up of Micro, Small and Mediumm Enterprises in backward areas of India. 

 To encourage modernization and upgradation of technology in traditional sectors for having 

competitive edge in the wake of liberalisation and globalization. 

 To create employment opportunities particularly to the vulnerablee sections of the society and 
rural people, ensuring inclusivee development. 
 

 
 
Development of Khadi, Village and Coir Industries 

Science And Technology Scheme 

Nature of assistance Eligibility 

The research outcomes are beneficial to the coir 
industry and trade in India and abroad. 

Traders\manufactures\entrepreneurs\coir 
workers. 

Market Promotion & Development scheme 

Nature of assistance Eligibility 

Modified MDA shall be allowed at 30%on the 
prime cost of khadi and polyvastra 

The khadi institutions, having valid khadi 
certificate and categorised as A+,A,B and C 
only are eligible to avail MMDA grant from 
KVIC 

Nature of assistance Eligibility 

Soft interventions ,hard interventions and thematic 
interventions 
Heritage cluster 1000-2500 artisans=8cr 
Major cluster 500-1000 artisans=3cr 
Mini cluster up to 500 artisans=1.5cr 

Non-government organisations (NGOs), 
institutions of the central and state 
governments and semi-government 
institutions, field functionaries of state and 
central govt...panchayati raj institutions(PRIs) 

Coir Udyami Yojana (CUY) 

Nature of assistance Eligibility 

10lakhs plus working capital, which shall not 
exceed 25% of the project cost 
Bank credit rate is fixed at 55% 

Individuals, companies, self help groups, non 
government organizations, institutions 
registered under societies registration act 
1860,production co-operative societies, joint 
liability groups and charitable trusts 
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Coir Vikas Yojana 
Nature of assistance Eligibility 

10lakhs plus working capital, which shall not 
exceed 25% of the project cost 
Bank credit rate is fixed at 55% 

Individuals, companies, self help groups, non 
government organizations, institutions 
registered under societies registration act 
1860,production co-operative societies, joint 
liability groups and charitable trusts 

Coir Vikas Yojana 
Nature of assistance Eligibility 

Financial assistance is available for setting up of 
coir industries are 10 lakhs 

All coir processing units registered with coir 
board 

 
Prime Minister Employment Generation Programme and Credit Support Schemes 

Nature of Assistance Eligibility 

The maximum cost of the projects\unit admissible manufacturing 
sector is 25 lakhs and in the service sector is 10 lakhs 

All individuals above 18 
years 

Performance and Credit Rating Scheme 

Nature of assistance Eligibility 

Rating fee payable by the MSEs is subsidized by the government to the 
extent of 75% subject to ceiling of Rs 1500-Rs30000 or 40000 based on 
the turnover of the unit, for the first year of rating 

Micro and small 
enterprises 

Credit Guarantee Trust Fund for Micro & Small Enterprises(GST SME) 

Nature of Assistance Eligibility 

Collateral free loan up to a limit of Rs 100Lakh is available for 
individual MSE on payment of guarantee fee to bank by the MSE 

Both eligible and new 
enterprise are eligible 
under the scheme 

 
Technology Upgradation and Quality Certification 

Financial Support To MSMEs In ZED Certification Scheme 

Nature of assistance Eligibility 

The subsidy provided by the government 
of India for MSME enterprises will be 
80%,60%,50% special additional subsidy 
for SC/ST/WOMEN 

All manufacturing MSME enterprises having udyog adhar 
memorandum can apply 

A scheme for promoting innovation, rural industry & entrepreneurship 

Nature of assistance Eligibility 

Total budget plan is Rs 62.50 crores 
Incubator, technology business, NSIC, coir board and 
all other ministries 

 

Marketing Promotion Schemes 

International Cooperation 

Nature of assistance Eligibility 

Financial assistance for airfare and 
space rent in exhibitions for 
entrepreneurs for going in a 
delegation abroad 

Industry associations 
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Marketing Assistance Scheme 

Nature of assistance Eligibility 

Maximum amount of 5lakh 
MSMEs industry associations and other organisations related to 

MSME sector are eligible to apply 

Marketing Assistance And Technology Upgradation(MATU) 

Maximum of Rs 1 lakh All MSMEs 

Entrepreneurship and skill development programme 

Assistance To Training Institutions(ATI) 

Nature of assistance Eligibility  

NIMSME provided total grant up to 
2.5 cr 

Select state level EDI that enter into partnership with 
NIMSME 

 
Infrastructure Development Programme 

Micro & Small Enterprise Cluster Development 

Nature of assistance Eligibility 

Total fund for maximum eligible project is 
Rs. 10 Cr 

Industrial associations/consortia, clusters 

 
Conclusion 

 The Ministry of Micro, Small and Medium Enterprise has been continuously scrutinizing the 

policy frame work. The various schemes introduced by MSME sector in the country confirms the 

growth of Indian economy and it is useful for all level of peoples in India and there are 6 schemes 

and 12 major sub schemes, However the constraints they face make it difficult for them to compete 

globally, in the coming years to tackle this trend, new measures will be taken from the ministry of 

MSMEs  
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Abstract 
 Startups has been the flavor of the season over the last few years for the Indian markets. This has resulted into the 
born of a number of homegrown unicorns across the country. One of the major contributors leading to this 
development has been the mega-funding that has been plowed in most of these unicorns between the period 2007 and 
2015. This has been in line with the global trend dominating the space. Even the aspiring unicorns have had a decent 
run during this period, where managing to find investors is usually considered as complicated task. Making big bets on 
Indian innovation has become a world wide point of interest. Prime Minister Narendra Modi launched an ambitious 
program called Startup India and Standup India. This were aimed at revolutionizing and accelerating the startup 
revolution in India, which is already witnessing strong adhesive friction. However the way to success is not as easy as it 
appears to be. The largest problems plaguing the businesses, such as the unorganized and divided Indian market, lack of 
clear and transparent policy initiatives, lack of infrastructure, lack of knowledge and exposure, complica tions in doing 
business, etc. are atleast now being found as an issues that need to be addressed. The framework and course of 
regulations need to be upgraded and adopted as per the times. The right policy matter announcements by lawmakers can 
be a push the enhancement of startups. To create awareness and to build an entrepreneurial atmosphere, a lot of 
emphases should now be given to developing infrastructure for mentoring startups. 
Keywords: Startups; Unicorns; Stakeholders; Ecosystem. 
 

Introduction 

 A niche for them in the market. 

 A startup business is defined as an organization: 

 Incorporated for three years or less 

 At a funding stage of Series B or less 

 An entrepreneurial venture/a partnership or a temporary business organization 

 New and existence for not more than five years 

 Revenue of up to INR 25 cr. 

 Not formed through splitting or restructuring 

 Formed through splitting or restructuring According to an Infosys Co-founder, a startup is 

defined as a business: 

 Within the first three years of its existence 

 Employing 50 people or less 

 Revenue of INR 5 cr. or less 

 To make a startup company (startup or start-up) is an entrepreneurial venture which is 

typically a newly emerged, rapidly-growing business that aims to connect a market need by 

developing or offering an creative and extraordinary process or service. A startup is usually a 

company such as small business, a partnership or an organization exclusively designed to rapidly 

develop a commercially viable business model. More often than not, startup companies deploy 

technologies, such as Internet, e-commerce, computers, tele-communications, or AI. These 
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companies are usually involved in creating and implementing the innovative ways and out of the 

box processes of the development, validation and research for destination markets. The exact 

definition of "startup" is widely debated and discussed. The reference to ―growth potential may 

mean growth in revenues, number of employees, or both, or to the scaling up of a business to 

offer its goods or services to a wider or larger marke‖. One of the popular definition by 

entrepreneur ―Steve Blank and Bob Dorf defines a startup as an "organization formed to search 

for a repeatable and scalable business model." In this case "search" is intended to differentiate 

established late-stage startups from traditional small businesses, such as restaurant, opening up a 

mature market. The latter starting a well-known existing business strategy whereas a startup 

explores an unknown or innovative business model in order to shatter markets, as in the case of 

the online merchant Amazon, the app based ride service Uber or the search engine Google, each of 

which colonized the development of their respective market categories.  

 
Objectives of the Study 

 To study a details about the Startups in India. 

 To discover the scope of growth of Startups in India. 

 To grasp the role of Investment Agencies in the growth of Startups in India. 

 To identify the problems and bottlenecks faced by Startups in India. 

 
Stages of the Startup Lifecycle Pre Startup 

 Discovery- Recognize a potential scalable product/service idea for a big enough target market. 

verification- The service or product discovered hits the market, looking for the first clients 

ready to Paid forit. 

 
Startup 

 Efficiency: The entrepreneur begins to define their business model and looking for ways to 

growth of customer base constantly. 

 Scale: Pushing the development of the business aggressively while increasing its capacity to 

grow in each possible sustainable manner. 

 
Growth 

 Maintenance: Expanding benefits and facing problems derived from the global dimension in 

terms of competitiveness that the business has been achieved. 

 Renewal: The decision to sell the startup to a giant or acquire huge resources that the brand 

would need to continue growing as a venture. 

 
Startup Financing Life Cycle 

Funding by Investors/ Seed Funds 

 Early stage startups rely on angel investors and seed funding. 

 Invest solely in the entrepreneur with an idea. 

 Does not encumber the entrepreneur with any corporate governance formalities. 
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Fig 1 Early Company Life Cycle 

 
Venture Capital 

 Used to scale the company‘s business model. 

 Comes from larger institutional funds. Focus is on arranging the sales force and establishing a 

global presence 

 
Public Markets 

 Late stage startups could feel the need to enlarge aggressively or actively innovate the products 

which require more funds. 

 Private equity funds join hands with public markets provide large amounts of liquidity to later 

stage of startups. 

 
Startups in India- At a Glance 

 India is one among the top five countries in the world in terms of startups.US ranks number 

one on the list with 83,000+ startups. There are approximately 10000 startups in India. 

 
Table 1 Starts Up in India 

 Technology-Based Startups Non-Technology Based Startups 

Number 4300 5700 

% Share 43% 57% 

New Annual Startups 800 NA 

 
Source 

 Microsoft Ventures, Zinnov, NASSCOM Startup India report 2015Note: Non-tech based 

startups sector concentration is an outcome of a survey conducted by CRISIL on ~20% sample of 

micro, small, and medium enterprises 2013-14. NASSCOM Startup India report 2015, Microsoft 

Ventures, Secondary sources, News article 

 ―In the Technology-based startups, maximum concentration is in E-Commerce sector (33%) 

followed by B2B sector (24%), Consumer Internet (12%) and other sectors comprise (13%). On the 

other hand, in the Non-Technology based startups, the maximum concentration is in the 

Engineering sector (17%) followed by Agri Products sector (13%) and other sectors comprise 

32%.‖ 
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Current State of Startups in India 

 India is the third largest Startup hub. 

 Average age of startup founders is 28 years. 

 9% of the total startup founders are women 

 Total tech startups are expected too increase from 4300 in 2015 to 11500 in 2020. 

 AnAveragenumberofnewtechnologystartupshasmovedfrom480in2010 to 800 in 2015. Expected 

to increase to 2000 in 2020. 

 
Startup in India Comparison with Other Countries 

 India China Singapore Japan US 

Total number of startups 10000 10000 NA NA 83000 

Tech-based startups 4300 3400 NA NA 48500 

Non-tech based startups 5700 6600 NA NA 34500 

Set up a new business (in days) 30-60 30 2 10 4 

Corporate tax rate 34% 25% 
17%(100%Tax Ex- 

emption for Star- tups) 
34% 39% 

Bank lending rate 10.3% 5.6% 5.4% 1.2% 3.3% 

Source: World Bank, News articles, Government Sites 

 
Scope of Growth 

 A wide range of measures have been adopted by the Indian government that pro- motes 

entrepreneurship at the startup level and number of initiatives have been taken to ensure that the 

startup businesses get appropriate support. 

 
Make in India 

 A huge initiative ―Make in India‖ to promote the manufacturing sector by promoting 

companies to invest in the sector. ―The intent of the campaign is to attract foreign investments 

and encourage domestic companies to participate in the manufacturing thereby contributing to the 

growth story‖. The government is also taking many steps to build a favorable environment to do 

businesses in the country. For example, an online system for environment clearances, filling 

income tax returns and extension of validity of industrial licenses to three years has been put in 

place. 

 The government has increased the foreign Direct Investment limits for most of the sectors. 

 Protection of the intellectual property rights of innovators and creators by upgrading 

infrastructure, and using state-of-the-art of the technology. 

 
Standup India 

 A new campaign ―Standup India‖ to help startups with bank funding and encourage 

entrepreneurship among the young Indians has been launched. 

 Standup India: On 6th January 2016, the Union Cabinet have approved Standup India 

campaign which was aimed at promoting entrepreneurship among women and scheduled castes 

and tribes. Some of the important features include: 
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 Loans under the scheme would have been given for greenfield projects in the non-farm sector. 

 Intention of the scheme is to provide at least two such projects per bank branch. 

 The scheme is expected to benefitted at least 250,000 borrowers in 36 months from the launch of 

the Scheme. 

 It also plans to ease out the current regulatory regime for startups and is considering extending 

tax incentives to them. The Department of Industrial Policy and Promotion (DIPP) is currently 

working around a clear definition for startups to ensure that the regime is available to businesses 

 
Digital India 

 This is an initiative controlled by the Indian government to ensure that the government 

services are made available to every citizen through e-platform. This translates into a giant 

business opportunity for startups. E-Commerce companies in India are planning to split into 

India‘s rural market as a part of the government‘s Digital India initiative. 

 
Startup Exchange 

 The SEBI announced a new set of listing norms for startups, including e-Commerce 

ventures, planning to increase funding from listing on stock exchanges. These new norms will 

be provided relaxations in disclosure related requirements, takeover and alternative Investment 

Fund regulations for IT, data analytics, intellectual property, Bio-technology or nano-technology 

companies. 

 
Self-Utilisation and Talent Utilisation (SETU) 

 The government has been planning to set up a mechanism called SETU, under the newly 

formed ―NITI Aayog (erstwhile Planning Commission)‖, to provide technical assistance and 

incubation to startups. In 2015 Union Budget, Finance Minister, Arun Jaitley, has allocated INR 

1,000 crore for support startups and more such initiatives are in the pipeline. 

 
Financial Assistance 

 In April 2015, the government launched Mudra Bank to boost the growth of small businesses 

and manufacturing units 

 The newly emerged Bank given a credit facility of up to INR 50,000 to small businesses, loan of 

upto INR 5 lakh to little bigger businesses and loan of upto INR 10 lakh to the MSME sector. The 

cabinet has approved the creation of a Credit Guarantee Fund for MUDRA loans. It is expected that 

the fund will guarantee loans of over INR 1, 00,000 crores to micro and small businesses in the first 

instance. Additionally, the government has set a target to provide a total loan of INR 1.22 Lakh cr. to 

promote new entrepreneurs and fund the unfunded businesses with the help of banks 

 
Approvals and Other Regulatory 

Processes 

 Single online clearance system is a commendable development in the pipeline helps to 

provide an online approval window which will provide over 200 permits required by various 
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industries from government departments. This new system for clearance approval for new 

entrepreneurs would allow them to apply for and track the status of their applications/license 

permits online Simplification of a regulatory regime. To improve India‘s ranking from 50 to the 

current ranking of 142 on the World Bank‘s index, steps are being taken to simplify business 

processes and regulations. According to a DIPP official, a government panel is working on a policy 

that proposes exempting startups from a 22 federal rules and regulations such as:  

 Proposal includes exemption from company and labor laws until a startups revenue Touches to 

a certain level. 

 The Certain tax exemptions for a specified period and 

 Easing norms for raising the capital globally. 

 
Challenges 

 According to the World Bank‘s Report: Doing Business 2016- 

 India is ranked 130th out of 189 economies on the ease of doing business, 133rd on the ease of 

trading across borders and 157th on the ease of paying taxes. 

 India is ranked 155th in case of starting a business. 

 On an average, Indian businesses need to make 33 tax payments annually with around  

243 hours spent to prepare and pay taxes in a year. 

 In contrast, China requires just nine tax payments annually, while the US doesn‘t trouble its 

taxpayers more than 11 times annually for tax payments. All these facts clearly indicate that a 

lot needs to be done for providing a congenial environment to startups. 
 

Startup Business Challenges 

 Culture and awareness- The Indian culture have conditioned people to look down upon flaws. 

For failures, opinions do come by but encouragement is rarely so. Entrepreneurship is often 

about failing and learning from those failures and starting all over again. People need to start 

accepting failures and allow second chances. 

 Most common questions for anyone to become an entrepreneur What to do, Why to do & How 

to do Problem-related to creating a business idea, finding a business opportunity or having a 

vision, issues related to reward/incentive analysis risk , issues related to legalities and requirements 

such as clearances, licenses, approvals required. 

 
Social Issues 

 Mentorship/Guidance: Most founders of failed startups feel that the lack of  proper guidance 

and mentorship is a main reason behind their failure. An important factor behind failures and 

slow growth of some organizations is the lack of quality mentorship, especially regarding of 

industry knowledge/support. 

 Market structure: Indian markets are largely unorganized and fragmented that create a 

roadblock for a startup to succeed. 

 Consumer Behaviour: Behaviour of Indian consumer changes in every 30- 50km that makes it 

difficult for a startup to create business or market strategy for their products or services. Most 

startups generally get stuck in stagnancy and gradually shut down. 
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 Location: An important problem faced by startups is related to a location of their business. India 

is a place of varied culture and taste and thus every product might not be welcomed equally in 

every region. 

 
Technology Infrastructure 

 Appropriate IT-infrastructure has become a need for Indian businesses given the growing 

number of consumers online. 

 Cyber security- Most startups have a B2B business model. This is where cyber risk may rise as 

they are not aware of potential risks that might exist for their startup business. No back-up plan 

to keep the startup company running when an accident destroys some essential equipment in 

their data center. 

 
Financial Issues 

 Most startups are self/family funded with a limited workforce which made it difficult to 

maintain records both financial and operational. 

 Flawed business models and lack of creation revenue strategies have led to the failure of many 

startups and they are forced to end the operations. 

 Overcoming unwanted business steps to manage business operations. 

 Government and private sector investors have set aside funds through investment channels but 

they are not available for all forms of businesses. The biggest drawback for such organizations 

has been to attract investors and gain their trust about their mode of operations. 
 

Sustainability Issues 

 The level of knowledge that the business advisers had about ecological issues and their 

willingness to discuss with their clients is nesessary in creating business ventures. 

 Lack of information - provision of more information directly to business founders could help in the 

adoption of more sustainable business practices. 

 Not aware of the potential that might exist for their startup business. 

 Role of public funding in promoting sustainable enterprises is often overlooked 

 
Regulatory Issues 

 Multi-Window Clearances: Emerging entrepreneurs have to make multiple trips to 

government offices to register and get clearances. There is urgent need to scrap multiple regulatory 

clearances. 

 
Taxation Issue 

 Taxes like octroi, VAT, excise creates problems for entrepreneurs while starting up a business. 

NASSCOM has batted for the exemption of both direct and indirect taxes for all startups in 

India. 

 Taxation is a barrier to technology adoption and proves to be an immense hurdle for budding 

entrepreneurs. 
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Findings and Discussion 

 Many businesses started with a dream, but it takes more than just a dream for them to change 

into successful businesses—including the tenacity and the hurdles discussed above to overcome the 

many challenges facing startups today. Startups take time, effort, and energy to grow into profitable 

and sustainable businesses. Funding is a major concern for startups and small businesses as the 

availability of finance is a very crucial factor. When the economy tanked, it made it harder to 

convince investors and banks as well to part with the cash that is essential for growth in the early 

days of a business. Credit today is tight, in fact very tight in the light of demonetization and it is not 

clear precisely when it would become more readily available. Moreover, there is a growing trend of 

smaller initial investments in starting stage of startups rather than bigger investments in bigger 

startups. However some of the prominent global Startups such as Uber, Cisco, Gram Power and 

leading private equity firms including Bessemer Venture 

 
Eligible Schemes under Startup Action Plan for Entrepreneurs 

 Start-Up India Action Plan announcements for Start Up eligible for tax benefits only after 

obtained certification from the Inter-Ministerial Board. such as : 

 Must be a private limited Company/Limited Liability Partnership/Partnership firm 

 Registration should not be more than five years. 

 New intellectual property rights protection,80% reduction in patent-free and fast-tracking 

patent examination 

 Encourage start ups in government purchase, with relief in experiences and turnover criteria. 

 Special scheme for women entrepreneurs 

 Encouragement to incubation centers 

 Support to biotechnology start-ups 

 Programme to encourage innovation among students in 500,000 Schools 

 Building Innovation Centres at National Institutes 

 Setting up Research Parks 

 Annual Turnover should not exceed 25 Crores. 

 ―The guideline in the action plan document order for a start up to be considered eligible, the 

Start Up should be supported by a recommendation specified by the DIPP from an incubator 

established in a post-graduate college in India, approval from DIPP that company is innovative, 

Recommendation letter by incubator in post-graduate Indian college, incubator funded and 

recognized by GOI, funded by an incubation fund private equity fund/accelerator network patent 

granted by Indian patent.‖ 

 
CMAI Roles in Start-Up India 

 Co-ordination with Make in India and Digital India. 

 Facilitating a vibrant entrepreneurial ecosystem. 
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 Platform for Entrepreneurs, Financers, Mentors and other Stakeholders to engage and 

collaborate across the World, to share ideas, best practices, develop solution and partnerships 

that benefit India. 

 Showcase Economic, A Social and Cultural contribution of entrepreneurs. 

 Collaborative approach Entrepreneurship and Youth Empowerment. 

 
Conclusion 

 To be successful in sustainable business practices often requires entrepreneurship and 

innovation. This chapter provides an outline of entrepreneurship and innovation as it relates to 

sustainable business. The importance of entrepreneurship and innovation also applies to 

companies that change how they produce products and services 
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Introduction 

 The Indian economy has been witnessing a drastic change since mid -1991, with new policies of 

economic liberalization, globalization and privatization initiated by the Indian government. India 

has great entrepreneurial potential. At present, women involvement in economic activities is 

marked by a low work participation rate, excessive concentration in the unorganized sector and 

employment in less skilled jobs. Any strategy aimed at economic development will be lop-sided 

without involving women who constitute half of the world population. Evidence has unequivocally 

established that entrepreneurial spirit is not a male prerogative. Women entrepreneurship has 

gained momentum in the last three decades with the increase in the number of women enterprises 

and their substantive contribution to economic growth. The industrial performance of Asia-Pacific 

region propelled by Foreign Direct Investment, technological innovations and manufactured 

exports has brought a wide range of economic and social opportunities to women entrepreneurs. In 

this dynamic world, women entrepreneurs are an important part of the global quest for sustained 

economic development and social progress. In India, though women have played a key role in the 

society, their entrepreneurial ability has not been properly tapped due to the lower status of women 

in the society. It is only from the Fifth Five Year Plan (1974-78) onwards that their role has been 

explicitly recognized with a marked shift in the approach from women welfare to women 

development and empowerment. The development of women entrepreneurship has become an 

important aspect of our plan priorities. Several policies and programmes are being implemented for 

the development of women entrepreneurship in India. There is a need for changing the mindset 

towards women so as to give equal rights as enshrined in the constitution. The progress towards 

gender equality is slow and is partly due to the failure to attach money to policy commitments. In 

the words of president APJ Abdul Kalam "empowering women is a prerequisite for creating a good 

nation, when women are empowered, society with stability is assured. Empowerment of women is 

essential as their thoughts and their value systems lead to the development of a good family, good 

society and ultimately a good nation." 

 

Statement of the Problem 

 In India, the financial institutions have not been able to reach the poor households particularly 

women in the unorganized sector. Structural rigidities and overheads led to high cost in advancing 

small loans. Experience in implementing different anti poverty and other welfare programmes has 

shown that the key to success lies in starting appropriate community based organizations with 
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participation at the grass root level. Moreover, the group approach may be one of the effective ways 

to reduce the difficulties of small businessmen and agriculturies. Non Governmental Organisations 

play am important role in preparing the members by changing their attitude to participate in group 

activities. The distinguishing feature of the SHGs is creating social and economic awareness among 

the members. The social awareness enables the members to leaf their life in a sound hygienic 

environment and pursue a better living. This is evident from mushroom growth of self help group 

in the states and also in Tirunelveli District.  
 

Objectives of the Study 

 To analyze the Evolution of entrepreneurship development. 

 To measure the impact of the SHGs on the economic development of the members. 
 

Entrepreneurship Development 
 In India soon after independence, there has been an aggressive effort on the part of the 

Government, which was concerned with improving the access of the rural poor to formal credit 

system. Some of these measures have been institutional, while some others were through 

implementation of focused programmes for removal of rural poverty. Reaching out of the far flung 

rural areas to provide credit and other banking services to the hither to neglected sections of the 

society is an unparalleled achievement of the Indian Banking System. The main emphasis is the 

spread of the banking network and introduction of new instruments and credit packages and 

programmes were to make the financial system resposive to the needs of the weaker sections in the 

society comprising small and marginal farmers, rural artisans, landless agricultural and non 

agricultural laboures and other small borrowers falling below the poverty line. In sprite of these 

impressive achievements in the expansion of the credit delivery system and the special programs, 

nearly half the indebted rural households are still outside the ambit of the institutional credit 

system. They approach the moneylenders for meeting their consumotin and production in the 

absence of institutional support. Some of the poor who have not been reached even by the vast 

network of the institutional credit delivery system, have organized themselves into self help group 

(SHGs) and many such groups have come in to existence either spontaneously or with the active 

involvement of the Voluntary Agencises which motivated the rural poor to pool their meager 

financial resources for meeting their small and frequent consumption and production credit needs. 
 

Concept of Entrepreneur  

 An entrepreneur is a person who combines capital and labor for production. According to 

Cantillion "entrepreneur is the agent who buys means of production at certain prices, in order to sell 

at prices that are certain at the moment at which he commits himself to his cost". According to P.F 

Drucker ―he is one who always (1) searches for change (2) responds to it (3) exploits it as an 

opportunity." 

 
Ways to Develop Women Entrepreneurs  

1. Consider women as specific target group for all developmental programmers.  

2. Better educational facilities and schemes should be extended to women folk from government 

part.  
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3. Adequate training program on management skills to be provided to women community. 

4. Encourage women's participation in decision-making.  

5. Vocational training to be extended to women community that enables them to understand the 

production process and production management.  

 
Categories of Women Entrepreneurs in Practice in India 

 First Category  

 Established in big cities  

 Having higher level technical & professional qualifications  

 Nontraditional Items  

 Sound financial positions  

 Second Category  

 Established in cities and towns  

 Having sufficient education  

 Both traditional and nontraditional items 

 Undertaking women services-kindergarten, crèches, beauty parlors, health clinic etc  

 Third Category 

 Illiterate women  

 Financially week  

 Involved in family business such as Agriculture, Horticulture, Animal Husbandry, Dairy, 

Fisheries, Agro Forestry, Handloom, Power loom etc.  

 
Direct & Indirect Financial Support 

 Nationalized banks  

 State finance corporation  

 State industrial development corporation 

 District industries centers  

 Differential rate schemes 

 Mahila Udyog Nidhi scheme 

 Small Industries Development Bank of India (SIDBI) 

 State Small Industrial Development Corporations (SSIDCs)  

 
Review of the Study 

 Jennings and Brush, 2013. The literature on mainstream entrepreneurship primarily focusing 

on the male entrepreneur emerged in the 1930s. The late 1970s witnessed the emergence of an 

explicit sub-domain of women entrepreneurship This section outlines the chronological history of 

development of the literature on women/female entrepreneurship. presents a summary of the key 

historical milestones in this sub-domain. 

 Hisrich and O’Brien (1981).In 1976, Schwartz published the first academic paper on female 

entrepreneurship in the Journal of Contemporary Business and the first policy report in this area 

https://journal-jger.springeropen.com/articles/10.1186/s40497-016-0055-x#CR22
https://journal-jger.springeropen.com/articles/10.1186/s40497-016-0055-x#CR20
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titled ―The bottom line: Unequal enterprise in America‖ was released in 1979 in Washington DC) 

made the first academic conference presentation on women entrepreneurs at the Babson College 

Conference on Entrepreneurship in 1981. 

 Bruni 2004 Initial research on entrepreneurship assumed that male and female entrepreneurs 

were generally the same and there was no specific need for a separate investigation. 

 
Conclusion 

 Entrepreneurship among women, no doubt improves the wealth of the nation in general and of 

the family in particular. Women today are more willing to take up activities that were once 

considered the preserve of men, and have proved that they are second to no one with respect to 

contribution to the growth of the economy. Women entrepreneurship must be mounded properly 

with entrepreneurial traits and skills to meet the changes in trends, challenges global markets and 

also be competent enough to sustain and strive for excellence in the entrepreneurial arena.  
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Abstract 

 Social entrepreneurship is doing business for a social cause and have long existed in history. As a 
developing nation Social entrepreneurship has a greater relevance in India. Plenty of opportunities are there in 
India for social entrepreneurs as there are so many social issues which can be solved by combining commerce 
with it. This paper ponder about the significance of social entrepreneurship in India and its challenges. It also 
list out the famous social entrepreneurs in India and their success stories. 
Keywords: Social Entrepreneurship, Social entrepreneurs, Challenges 
 
Introduction 

“A little bit of good can turn into a whole lot of good when fueled by the  

Commitment of a social entrepreneur.”  

– Jeff Skoll, Founder, Skoll World Forum 

 Every society of the world has some social issues unique to their society. Poverty, illiteracy, 

starvation, child labor, homosexuality, child trafficking, over population etc. are some of the social 

problems existing in India. Government authorities always failed to tackle these social problems 

completely. So some people started to solve these problems with the use of principles and methods 

of business. It was the origin of social entrepreneurship. 

 The term Social entrepreneurship have long existed in the history but only in the recent years it 

came into the limelight. Social entrepreneurs try to apply the business principles to solve the social 

issues. Social entrepreneurship is, at its most basic level, doing business for a social cause. Social 

entrepreneurs combine commerce and social issues in a way that improves the lives of people 

connected to the cause. They don‘t measure their success in terms of profit alone – success to social 

entrepreneurs means that they have improved the world. Mahatma Gandhi was also referred as a 

social entrepreneur as he always promoted local cottage industry, like Khadi, being self-reliant and 

having the community own enterprises. Another example is Nobel laureate Muhammad Yunus, 

who founded Grameen bank which enhances financial self-sufficiency by providing micro-loans to 

those in need. 

 There were several entrepreneurs who established social enterprises to eliminate social 

problems or bring positive change in the society. VinobaBhave, the founder of India‘s Land Gift 

Movement, Robert Owen, the founder of cooperative movement and included in the category of 

social entrepreneurs. They had established such foundations and organizations in 19th century that 

is much before the concept of Social Entrepreneurship used in management. Apart from this, there 

are many societies and organizations that work for child rights, women empowerment, save 

environment, treatment of waste products, etc 

http://skollworldforum.org/
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 In fact, all big brands and companies are adopting the concept of social entrepreneurship and 

trying to address the issues in our society by opening schools in far flung areas, educating women 

for family planning, making it possible for farmers and poor individuals to access low interest 

credits, establishing plants for waste treatment, planting trees and going green. The purpose of this 

paper is to provide an overview on the concept of social entrepreneurship and scenario in India.  

 
What is Social Entrepreneurship? 

 Defining social entrepreneurship not an easy task since it includes the concepts of social 

problems and business. The current use of the term appears ambiguous and limitless; it needs 

frontiers to establish its function. The absence of a common definition advances questions whether 

the social or profit-making activities fall within the range of social entrepreneurship.  

 An entrepreneur is a person who set up business and invest financial resources with the hope of 

profit, but a social entrepreneur‘s ultimate objective is to fulfill the needs of society which may 

profitable. They formulate strategies to attain social values.  

 Social entrepreneurship is the field in which entrepreneurs tailor their activities to be directly 

tied with the ultimate goal of creating social value (Samer Abu-Saifan, 2012). Core of the social 

entrepreneurship is development of society. Another definition given by Bomstein (1996) ―a social 

entrepreneur is a path breaker with a powerful new idea who combines visionary and real world 

problem-solving creativity, has a strong ethical fiber and is totally possessed by his or her vision for 

change.‖ Social Entrepreneurs acquire a better and modest understanding of the issues persisting in 

the society, they work towards innovative and effective solutions and mobilizing effective solutions 

for the collective good of the global world by harnessing funds and resources through techniques 

employed by any entrepreneur‖.  

 Generally governments are established and responsible for solving the social problems existing 

in the society. But the inefficiency to do so gives the opportunity to social entrepreneurs. Thomson 

et. al. defines social entrepreneur as ―the people who realize there is an opportunity to satisfy some 

unmet need that the state welfare system will not or cannot meet and who gather together the 

necessary resources and use these to make difference‖.  

 Ashoka (2012) defines as ―social entrepreneurs are individuals with innovative solutions to 

society‘s most pressing problems. They are both visionaries and ultimate realists concerned with the 

practical implementation of their vision above all else‖. Zahra (2008), social entrepreneurship 

encompasses the activities and process undertaken to discover, define and explore opportunities 

inorder to enhance the social wealth by creating new ventures or managing existing organization in 

a new manner.  

 
Unique and common characteristics of profit-oriented entrepreneurs and social entrepreneurs 

Unique characteristics of  
profit oriented entrepreneurs 

Characteristics  
common to both types 

Unique characteristics of  
social entrepreneurs 

High Achiever Innovator Mission Leader 

Risk Bearer Dedicated Emotionally Charged 

Organizer Initiative Taker Change Agent Opinion Leader 

Strategic Thinker Leader Social Value Creator 
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Value Creator Opportunity Alert Socially Alert 

Holistic Persistent Manager 

Arbitrageur Committed Visionary 

  
Highly Accountable 

Source: Samer Abu-Saifan 2012 

 While a general and common business entrepreneurship means taking a lead to open up a new 

business or diversifying the existing business, social entrepreneurship mainly focuses on creating 

social capital without measuring the performance in profit or return in monetary terms. The 

entrepreneurs in this field are associated with non-profit sectors and organizations. But this does not 

eliminate the need of making profit. After all entrepreneurs need capital to carry on with the process 

and bring a positive change in the society. 

 All definitions points that social entrepreneurship is the use of practical, innovative and 

sustainable approaches to benefit society in general, with an importance on those who are 

marginalized.  

 
Organizational models 

 A social entrepreneur can accept different form of organization to achieve social objective. It 

may be non-profit organization or for profit organization. What is the best model for success is 

depends on the method of financing and the targeted customers. Following are the some common 

form of social organizations. 

 
Leveraged non-profit ventures  

 The entrepreneur sets up a non-profit organization to drive the adoption of an innovation that 

addresses a market or government failure. In doing so, the entrepreneur engages a cross section of 

society, including private and public organizations, to drive forward the innovation through a 

multiplier effect. Leveraged non-profit ventures continuously depend on outside philanthropic 

funding, but their longer term sustainability is often enhanced given that the partners have a vested 

interest in the continuation of the venture. 

 
Hybrid non-profit ventures  

 The entrepreneur sets up a non-profit organization but the model includes some degree of cost-

recovery through the sale of goods and services to a cross section of institutions, public and private, 

as well as to target population groups. Often, the entrepreneur sets up several legal entities to 

accommodate the earning of an income and the charitable expenditures in an optimal structure. To 

be able to sustain the transformation activities in full and address the needs of clients, who are often 

poor or marginalized from society, the entrepreneur must mobilize other sources of funding from 

the public and/or philanthropic sectors. Such funds can be in the form of grants or loans, and even 

quasi-equity. 

 
Social business ventures  

 The entrepreneur sets up a for-profit entity or business to provide a social or ecological product 

or service. While profits are ideally generated, the main aim is not to maximize financial returns for 
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shareholders but to grow the social venture and reach more people in need. Wealth accumulation is 

not a priority and profits are reinvested in the enterprise to fund expansion. The entrepreneur of a 

social business venture seeks investors who are interested in combining financial and social returns 

on their investments 

 
Social Entrepreneurs in India 

 Social entrepreneurship in India has gained tremendous ground over the last decade. In 

essence, it merges the business acumen and skills of an entrepreneur to help with social causes and 

change our society for the better. Any social entrepreneur is immediately set apart from his peers by 

the work that he does, often measuring his success not by the profits or revenue but by the number 

of people whose lives have been transformed due to his efforts. For-profit social ventures with 

sound business models are extremely well positioned to help society. These organizations have to 

work in collaboration with both the government and the private sector, plugging the gap between 

the policies of the administration and their efforts to improve society. The following are the famous 

social entrepreneurs in India. 

1) Dr. Varghese Kurien, Father of the India‟s milk revolution:    

 Kurien‘s contribution to the social entrepreneurship movement in India is monumental. Thanks 

to his foresight, planning and execution, India through the ‗white revolution‘, went from a milk 

importing country to the world‘s largest producer. In a career spanning close to 60 years, Kurien 

founded around 30 institutions of excellence like Gujarat Co-operative Milk Marketing Federation 

(GCMMF), Institute of Rural Management, Anand (IRMA) and The National Dairy Development 

Board‘s (NDDB). 

2) Sanjit “Bunker” Roy, founder of Barefoot College. 

 Roy founded Social Works and Research Centre (SWRC) in 1972 to find ways to address rural 

poverty by using new models and strategies. His first initiative was to address the water situation 

by making the villagers self-sustainable by setting up water pumps that were maintained by the 

villagers. These efforts through SWRC morphed into Barefoot College. Roy through Barefoot 

College trains villagers to adopt solutions in solar energy, water, education, health care, rural 

handicrafts, people‘s action, communication, women‘s empowerment and wasteland development. 

3) Anil Kumar Gupta, IIM-A Professor and founder of Honeybee Network: 

 Guptais a true advocate of the grassroots revolution. He‘s famous for recognizing rural 

innovators, helping commercializing their inventions, protecting the intellectual property rights of 

inventors by filing patents and creating a knowledge network at different levels for augmenting 

grassroots innovations and inventions. Gupta converts grassroots innovations into viable 

commercial products. To date, his endeavors document more than 1,00,000 ideas, innovations and 

traditional knowledge practices. 

4) Harish Hande, co-founder Selco Solar: 

 Hande, co-founded Selco in 1995, to get renewable energy solutions to India‘s poor. When he 

first started he had problems with creating awareness about solar and had to install the first lighting 

solutions free of cost to demonstrate its value. In the past 18 years more than 1.35 lakh solar home 

lighting systems have been installed. His stellar efforts has won him Asia‘s ‗Nobel‘ prize, the Ramon 

http://www.sristi.org/hbnew/aboutus.php
http://en.wikipedia.org/wiki/Ramon_Magsaysay_Award
http://en.wikipedia.org/wiki/Ramon_Magsaysay_Award
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Magsaysay Award in 2011, for ―his pragmatic efforts to put solar power technology in the hands of 

the poor, through his social enterprise SELCO India.‖ 

5)  Sam Pitroda, chairman, National Innovation Council: 

 Pitroda is not your topical social entrepreneur hero, but he makes the cut for the work that he 

put in for more than 4 decades, in areas like telecom and information technology leading to him 

being commonly referred to as the ‗Father of India‘s communication revolution.‘ He was the 

technology advisor in the 1980s, to the then Prime Minister Rajiv Gandhi, during which he heralded 

the telecom revolution in India. Having enjoyed an illustrious career, in the past, he has been an 

advisor to the Prime Minister on public information infrastructure and innovations and chairman of 

the Commission. Currently he is the driving force behind the National Innovation Council, the 

council tasked with driving innovation in the country, by adopting the principles of inclusive 

growth. 

 
Challenges of a social entrepreneur  

 Setting up process of a regular business is easy than starting a social entrepreneurship venture. 

There are no standardized government procedures for starting a social enterprise. Either you can 

start it as an NGO or a regular company – there is no concept of social enterprise in India. There are 

so many complications right from registering, to society, to clearances from RBI for micro-lending, 

to getting a payment gateway online. Banks still don‘t understand the concept of for-profit social 

entrepreneurial ventures. So they hesitate in providing loans for starting a social entrepreneurship 

venture. 

 
Conclusion 

 Social entrepreneurs help fill the gap created when the government is not able to reach the 

people effectively. It is often overlooked because of the difficulty of measuring the impact as well as 

the stigma associated with a for-profit venture. Anyone can become a social entrepreneur by finding 

the right solution to societal problem with mixing an element of commerce to it. A video of 4year 

old social entrepreneur in US who collects plastic bottles & recycles it and Francis Mutua, a Keniyan 

flip flop artist, who recycled over 500,000 flip flops by converting them into beautiful artifacts are 

trending in online media. There are huge opportunities for social entrepreneurs in India because 

every day we deal with different types of societal problems. Successful ventures are not just ones 

with great ideas, but also those that place emphasis on regulatory alignment and collaboration with 

the existing system. 
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Abstract 

 Motivation is the force that initiates business-oriented characteristic in women. This article looked at the relationship 
between motivations and entrepreneurial challenges among women entrepreneurs. Examining the relationship between 
motivations and women entrepreneurial challenges tends to provide some useful insights into some theoretical issues on 
the one hand and on the other hand, it raises some practical implications for policy makers both in the government and 
women entrepreneurs. The results revealed that there is a positive relationship between the motivational factors and the 
challenges that the women entrepreneurs face.  
Keywords: Women Entrepreneurship, Challenges, Determinants  
JEL Classification: L00, L10, L20, L30, L50, L26. 
 

Introduction 
 Women entrepreneurs require confidence, leadership and managerial skills for their 

accessibility to new markets. Entering into business as a woman offers the challenges of learning 

how to effectively operate the activities of such business while simultaneously attempting to meet 

all other expectations that are part of entrepreneurship (Schaefer, 2003). The worst of these 

challenges is malignant sexism, ensures the complete economic manipulation, sexual exploitation, 

political marginalization and economic inequality of women (Anyanwu ,1993). Emphasizing on this, 

Ayogu (1990) was of the opinion that women are groaning under unjust culture, beliefs and 

overbearing influence of a male dominated society especially in Indian where women are denied 

access to property and land ownership. Highlighting the categories of sexism that oppress women, 

Mazrui (1991) lamented the tragedy of the marginalization and dispossession of women in business 

especially among Indian women. Women entrepreneurship focuses on survival and growth of the 

enterprises managed and controlled by them .The priority choices and sacrifices made by women 

entrepreneurs can take the form of individual opportunity cost decisions, in which they reject 

alternative competing activities that vie for their time and consideration (Kickul, Welsch and 

Gindry, 2001). This necessarily means that other obligations and activities that can help them handle 

the challenges they are likely to face in business should receive more attention. The present study 

focuses on the relationship between motivation of women entrepreneurs and the challenges faced 

by them in the business. The study examines the effect of motivational factors on the challenges 

faced by the women entrepreneurs. 

 

Review of Literature and Conceptual Framework 
Motivation for Women Entrepreneurship 

 The motivational factors are classified into: (i) Personal characteristics (ii) Life-path 

circumstances and (iii) Environmental factors (Bartol and Martin,1998). Shapero and Sokol (1982); 
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Sexton and Vasper (1982); Hisrich and Brush (1986) bifurcated the factors into push factors and pull 

factors. The push factors include are job dissatisfaction, deployment, divorce, frustration, and 

boredom in their previous jobs and the pull factors included independence, autonomy, education 

and family security. 

 Reviewing the findings of Carland, Hoy, Boulton and Carland (1984), achievement of 

entrepreneurial goals which may be: target for growth, profit or innovation were seen as reasons for 

women venturing into entrepreneurship. Taylor (1988), Fierrman (1990) and Zellner (1994), reported 

that flexibility to manage their dual responsibilities and to live a more balanced life are the major 

factors why women leave paid job to start their own businesses. Konrad and Langton (1991) and 

Morris et al (1995) reported that family issues and responsibility are important to women and can 

influence their career choices. According to them, self-efficacy provides insight into efficacy 

judgments which influence one‘s behaviour. Bartol and Martin (1998) also identified socio-

demographic variables as factors that can influence women entrepreneurs: education, age, work 

history, relative experience, childhood family environment such as birth order and occupations of 

parents. Kjeldsen and Nielson (2000) classified personal characteristics, the surroundings, types of 

enterprise and the entrepreneurial process. Bird (1988) and Jones (2000) on the other hand classified 

these factors as personal and contextual elements. While personal elements include: entrepreneur‘s 

experience, abilities, and personality characteristics, contextual elements include social, political, 

and economic variables such as changes in markets, displacement and government deregulation. 

 
Women Entrepreneurs- Challenges Faced 
 Although there are many contributions to be accredited to women entrepreneurs, a number of 

constraints have been identified as detriments to these contributions. Kantor (1999) rightly argued 

that women often experience greater constraints on their economic actions relative to men. These 

factors according to Mayoux (2001) and United Nations (2006) include: poor financial management, 

liquidity problems, management inexperience and incompetence, poor or non-existent books and 

records, sales and marketing problems, staffing, difficulties with unions, the failure to seek expert 

advice, limited social and business networks, a low level of demand in the local economy, the value 

and system of tenure for housing, constraints in access to finance, lack of work experience and skill, 

and lack of role models. On the other hand, low–income women face challenges such as: poor 

savings, longer hours to work, health care and other assistance, illiteracy, regulation that do not 

distinguish between personal business assets make it extremely difficult to start a business or to 

invest the time it takes to make it profitable, lack of managerial skill, cultural bias both within 

cultural group and in the larger society, high level of poverty. In support of this, Ando and 

Associates (1988) and Kizilaslan (2007) noted that in spite of the increase in business activities of the 

global economy, it is sad to note that 88-93% of businesses owned by women did not export any 

goods or services due to the challenges they face in business. 

 
Women Entrepreneurs- Challenges and Motivations in the Business 

 Kutanis and Bayraktaroglu (2003) rightly observed, women that are forced into business need 

many years to gain self-confidence and it takes them longer time to persuade others about their 
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products and services. Lack of experience and management skills before starting a business as a 

major challenge facing women that are pushed into business (Kuratko and Hodgetts, 1995). That is 

why women entrepreneurs are largely found at mean and lower levels of business success ladders 

(Kuratko and Hodgetts, 1995). Thus, motivational variables have become important factors in 

handling the issue of entrepreneurial challenges.   

 H1: Motivational factors determine the challenges that the women entrepreneurs face in 

business. 

 
Methodology 

 Five Hundred and fifty (550) respondents were randomly selected from various states in India. 

This study was carried out under 4 (four) sectors i.e., agricultural, manufacturing, trade and service 

sectors. These sectors were seen as sectors where women are mostly found (Soetan, 1991; Josiane, 

1998). Out of the total questionnaires distributed to the respondents, 422 or 76.73% of them were 

retrieved. 

 
Measurement of Variables 

 Some demographic variables of the women entrepreneurs under the study reviewed include; 

age, marital status, number of children, nature of their business, business structure and other 

variables. These were obtained through questionnaire. A structured questionnaire has been for data 

collection. The design of the questionnaire was simple and respondent-friendly. Questions were 

formulated so as to elicit information on the women‘s profiles. The questions were structured into 

five sections with one hundred and thirty five (135) items. The respondents were required to select 

from a five-point Likert- scale which include a category of strongly agree (5), agree (4), undecided, 

(3), disagree (2) and strongly disagree (1). To be able to test the hypothesis of this study which states 

that there is no relationship between motivation and the challenges women entrepreneurs face in 

business correlation coefficient was used. This enabled the researchers of this study to test the 

relationship between the independent variables on the dependent variable. The entrepreneurial 

motivational variables include; antecedent, triggering and supporting factors such as desire 

independence, desire for extra income, drive for autonomy, job dissatisfaction, loss of paid job, 

divorce, education, desire of development of personal skills, quest for knowledge and so on. 

 
Survey Results 

 To analyze the survey results of this study, IBM SPSS Statistics V22.0 statistical program was 

used. Considering the respondents educational qualification, Table 1 showed a majority of them 344 

(82%) have MBA, 54 (13%) of them are with B.Tech certificates, 15 (4%) were with B.Sc certificates 

while only 4 (1%) obtained M.Sc status in their certification and only 2 (0.5%) have other certificates 

which was not actually specified. Out of the 422 respondents, it was observed that 263 (62%) were 

married while 146 (35%) were still single, 7 (3%) of them were divorced while 6 (2%) of them were 

widow. Two hundred and two or 48% of them had two children, 102 (24 %) of them had three 

children, 48 (11%) had 4 children while 24 (6%) of them had five dependants and above. The 

majority of the women entrepreneurs surveyed had prior experience in their fields of endeavor. For 

example, 10 (2.4%) of the respondents had less than one year working experience, 48 (11.3%) of the 
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respondents had one year working experience, 202 (47.8%) of them worked two years, 136 (32.2%) 

had working experience of three years, while 20 (4.7%) and 6 (1.6%) had a working experience of 

between four and five years respectively before they started their business. In other words, out of 

the women that owned business, more than half of them had related prior experience in their kind 

of trade. Considering how the respondents started their businesses, the survey revealed that 243 

(58%) of them started their businesses from the scratch, 73 (17%) of them purchased their 

businesses, 50 (12%) of them inherited their businesses while 56 (13%) of them joined their husband 

to start their business. 

 
Table 1 Descriptive statistics of entrepreneurs by sectors and religions n=422 

Sectors Freq. Per. (%) Religions Freq. Per. (%) 

Agriculture 127 30 Hindu 259 61.3 

Manufacturing 55 13 Islam 157 37.0 

Trade 122 29 Christianity 6 1.5 

Service 118 28 Others 2 0.2 

Marital Status   
Highest educational 

qualification 
  

Single 146 35 M.B.A 344 82 

Married 263 62 B.Tech 54 13 

Divorced 7 3 B.Sc 15 4 

Widow 6 2 M.Sc 4 1 

Age   Others 2 0.5 

15-20 18 4.26 Number of Children   

21-26 155 36.72 0 0 0 

31-35 174 41.23 1 46 11 

40-45 51 12.08 2 202 48 

46-above 24 5.71 3 102 24 

How many years did you 
work for someone? 

  4 48 11 

Less than one year 10 2.4 5 and above 24 6 

One year 48 11.3 
How did you start your 

business? 
  

Two years 202 47.8 From the scratch 243 58 

Three years 136 32.2 Purchased 73 17 

Four years 20 4.7 Inherited 50 12 

 
Joined husband to start the 
business 

56 13 

 Table 2 below identifies challenges to women‘s entrepreneurial development. The strongest of 

these challenges is competition which has a mean score of 3.7116. 

 

Table 2 Challenges to Women Entrepreneurial Development 
Statements Mean Std. Dev. 

Competition and customers‘ complaints are major challenge. 3.7116 1.57563 

Lack of access to finance has been a major challenge. 3.2736 2.03998 

Lack of Financial skill is a challenge. 3.0658 1.14323 

The nature of the business. 3.1406 1.15652 

The rate of labor turnover in my business is high 3.1090 1.11128 

Sexual harassment from the opposite sex. is a major challenge I am facing in business. 3.1442 2.52121 

My family role is a challenge to my business. 3.2673 1.11525 

The challenges facing women entrepreneurs are gender-related. 3.5171 1.49808 
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 This might be as a result of many businesses springing up to pose as a challenge once a business 

is started and hence they become a barrier to the business expansion. Second to this is ‗whether the 

challenges facing women entrepreneurs are gender-related‘ with a mean score of 3.5171. Another 

major challenge facing women entrepreneurs is finance with mean score of 3.2736. This is probably 

because of the poverty level in the country. This is followed by family related problems and sexual 

harassment with mean scores of 3.2672 and 3.1442 respectively. Other factors that pose a challenge 

are lack of financial skills and the nature of business with mean scores of 3.0658 and 3.1406 

respectively. 81% of them were of the opinion that the challenges women face in business depend 

on what motivated them into business while 29% of them disagreed with statement. 

 
Hypothesis Testing 

 The research hypothesis was raised and tested in this study using correlation coefficient as a 

statistical tool.  

 H0: Motivational factors do not determine the type of challenges that the women entrepreneurs 

face in the business. 

 
Table 3 Coefficient of Correlation 

Variables Family Psychological Financial Environmental Challenges 

Family - 0.83* 0.75 0.72 0.55 

Psychological  - 0.65* 0.81* 0.42 

Financial    0.61* 0.49 

Environmental    - 0.52 

Challenges     - 

Note: p<0.05 (Two-tail test) 

 
Discussion of Results 

 The result indicates that the factors that motivate women entrepreneurs are family influence, 

psychological, financial and environmental factors and the challenges they face in business exhibit 

moderate positive values with family factor having the highest influence of 0.55, followed by 

environmental factor (0.52), psychological and financial factors with values 0.49 and 0.42 

respectively. The highest value exhibited by the family factor is an indication that majority of the 

respondents are married and are probably finding it difficult coping with their family issues and 

business activities. Also financial factor recorded the value of 0.49. This confirmed why majority of 

them saw finance as one of the challenges they are facing in their business therefore the null 

hypothesis is rejected. 

 Looking at the factors that motivate women entrepreneurs and the challenges they face in 

business, the findings of this study uncovered the fact that several relationships exist between the 

underlying facets of motivational factors and the challenges women entrepreneurs face in the field. 

This supports the report of Brunstein and Maier (2005) whose work revealed that about 80% of 

women-based entrepreneurs are stuck at the micro level while more than 70% of women-based 

small enterprises fold up between 1-5 years of their operation. They were unable to expand their 

business because they lack properly coordinated support, cheap and long-term credit and sufficient 
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access to new technologies. Many of them were restricted to choose businesses that do not require 

high skill because they were intrinsically motivated into entrepreneurial venture (Finnegan and 

Danielson, 1997). The findings revealed that most women who are forced into business usually 

encounter challenges such inadequate resources and lack of managerial skills required for effective 

operation of their businesses. This according to Kuratko and Hodgetts (1995) is as a result of their 

inadequate preparation before starting such business. 

 On the other hand, it was revealed that women who are extrinsically motivated into business 

encounter challenges such as mismanagement of business finances, high rate of labor turnover and 

distraction from the business objective due to involvement on unrelated business transactions. The 

findings also indicated that women entrepreneurs who face challenges such as lack of managerial 

skills, lack of infrastructural facilities and lack of access to capital (related to business start-up and 

growth) tend to be in areas of trade and service enterprises which were intrinsically motivated. 

Other findings based on family financial histories act as barriers to women wishing to develop their 

own businesses and they are mostly found in the real sectors of the Indian economy (agriculture 

and manufacturing), which generally are not supported by traditional financial institutions are 

mostly found to be extrinsically motivated. Amit, MacCrimmon and Oesch (1996) also found out 

that women were more likely to undertake entrepreneurial activity in SMEs where they presume 

that the challenges involved are lower than in large enterprises. There are inherent societal and self-

imposed expectations of women in both their personal and professional lives that influence the 

way(s) they respond to the challenges they encounter in business (Collins, Chrysler and Quina, 

1998). 

 Women entrepreneurial intensity and willingness to handle their business challenges were 

found to be key motivating factors that propel them to seek for high performance in the industry. 

This argument is in concordance with the work of Bhave (1994) on entrepreneurial motivation at 

more established venture stages and also in support of Wicklund et al (1998) study on motivational 

perspective and entrepreneurial challenges. This has a way of reducing the challenges they face in 

their business. The understanding of the reasons why women go into business may help in 

predicting the kind of challenges women face in business. For example, if a woman starts business 

either as a result of intrinsic or extrinsic factor, and gives up secure jobs in the paid profession 

without paying much attention on the likely challenges that may result from her decision and 

makes an effort on how to handle such challenges before starting the business; instead of success, 

she may end up having some challenges that can lead to business failure (Kickul, Welsch and 

Gindry, 2001). 

 
Conclusion 

 This study finds out the relationship between motivational factors and women entrepreneurial 

challenges. In understanding the multiple effects of each of the motivational variables on women 

entrepreneurial challenges, past researches into personal dissatisfaction it can be concluded that 

personal dissatisfaction as a ‗push factor‘ which has an intrinsic effect on women entrepreneurs‘ 

performance can help in tackling the challenges they face in business. This study discovered that the 
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motivational variables whether intrinsic or extrinsic, push or pull are positively related to the 

challenges that the women entrepreneurs face.  

 
Policy Implications - Recommendations 

 Based on the findings of this study, the following recommendations are made for policy 

implications. (i) Women entrepreneurs should take some time to study the nature of challenges 

women face in business and possibly proffer solutions to them before starting their business. (ii) 

Irrespective of the factor(s) that motivate women into business, there is need for their adequate 

preparation before starting the business. (iii) Attending of training programs, seminars, workshop 

and conferences by women entrepreneurs is very important. This will help to reduce the challenges 

they face in business. (iv) Some challenges encountered by women entrepreneurs can easily be 

avoided if they would not mind to start their business from micro or small level and allow it to 

grow gradually into maturity stage. (v) There is also need for women who are successful in business 

to assist other women who are just coming into business through a mentorship program. This will 

help to reduce the challenges these women are likely to face in business. 
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