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PREFACE 

 
 The Transforming India is a repository for sharing the impact of various governance initiatives with 

citizens in real time. This community based platform facilitates two-way communication between the 

Government and its people. With a clear vision, the present government led by our honourable Prime 

Minister Narendra Modi pushed ahead the Digital India initiative to transform the country into a digitally 

empowered society and a knowledge economy. So there is need a for continuous engagement in this 

journey of Transforming India. 

 Since technology is a key driver in causing disruptive change, digital tools will empower citizens and 

prove to be a game-changer. Digital innovations are fundamentally transforming the world of business 

and the society.  It is difficult to think of any business process in contemporary firms that are unaffected 

by digital technologies. From our personal experience and from what we witness taking place around us, 

it is easy to see how digitization is changing our lives in many ways, including how we learn, work, play, 

communicate, and do business. Because digital technologies create both opportunities and challenges, 

there is a need for academics, industry and government players to come together to understand their 

strategic and policy implications for informing their actions. In this context we are privileged and 

honoured by the interest of the academicians, research scholars and students to participate and present 

the papers on the national seminar in the theme “Transforming India- Issues and Challenges 

Around more than 100 academicians, research scholars, students and delegates from various colleges 

have participated and presented papers in the seminar and took active interest in the deliberations of 

the seminar  on the sub themes like   Socio-Economic Transformation, Technological & Environmental 

Transformation, Legal, Political and Administrative Transformation. 

 We are thankful to our Chairman Mrs. Manjula Krishnappa, Secretary D.T Srinivasa, CEO and 

Corporator Mrs. K. Poornima Srinivasa, Joint Secretary Mrs Anupama for their support and 

encouragement in organizing this national Seminar on “Transforming India- Issues and Challenges 

and publishing the contributions as the volume. 

 We are extremely thankful to our Honorable Vice chancellor Dr Prof T.D. Kemparaju, Bangalore 

North University   for his support and encouragement in organizing this seminar and accepting our 

invitation to inaugurate the seminar. 

 We are also thankful to all the Resource persons Dr.Leelavathi T.R. Associate Prof  Dept of 

Economics, GFGC Tumkur, Mr.Nitin Mahadevappa, Chartered Acountant, Bengaluru, Dr.Anitha, Principal 

Govt Law College, Kolar, for accepting our invitation and sharing their experience with our delegates and 

making this seminar a grand success. We are thankful to Mrs. Hemavati HOD of Commerce and 

Management and   all the faculty members for their support in organizing the National seminar. 

 We also express our sincere thanks to Shanlax Publications for their timely support in publication. 

Our sincere gratitude goes to Mr. S. Lakshmanan for their cooperation and whole hearted support in 

publishing this edited volume with UGC approved ISSN Number & having impact factor. We hope that, 

this volume will be helpful to academicians, researchers and corporate in dealing with ways to 

TRANSFORM India. 

          
Guest Editors 

Dr. Prof. K. Viyyanna Rao 

Dr. Muninarayanappa 

Dr. T. N. Muthe Gowda 

Dr. S. Raji 



  



 

ABOUT THE INSTITUTION 

 
 South East Asian (S.E.A.) College of commerce and Arts, Bangalore, believes in a value- driven 

organizational culture that motivates students, staff and our faculty members to think of education as 

something that helps to unfold and express oneself to be performers and achievers through learning and 

self-realization.  The institute induces cent percent hard word, self-regulation and self-discipline so that 

its members should be known as outstanding, situational decision makers when faced with dynamic 

changes. The value system is inculcated in young minds to help them to be prepared for a paradigm shift 

from literacy to quality education being reactive to proactive, being lead by other to being initiators, 

competition to collaboration, self-centeredness to team-centeredness, casualness to creativity, inactivity 

to competency to become exceptional professionally and personally 

 

SEMINAR THEME 

 

 In recent years, India's growth story has been on the rise. She is transforming into a younger, richer, 

transparent, open, digital ecosystem. And the Indian technology revolution, a key contributor to this 

growth and transformation, has been remarkable. When a country transforms itself, social and economic 

structures change rapidly and trigger alterations in almost all spheres. Areas such as such education, 

water supply, food security, health system, agriculture, infrastructure etc. are all seeking development. 

India is therefore seen as a destination for innovation, digital transformation, manufacturing and 

infrastructure. The three pillars of transforming agendas are; making India, Digital India and Skill India. 

It is against this background, the present considering the complexity and extent of the challenges facing 

India, the resources required and the urgency of demands for change from Indian citizens, market 

players in India will have to develop quality-focused and innovation-driven mind-sets to be competitive 

in today's globalised environment. To realize rapid development, India needs to view its several 

economic and social challenges as opportunities for growth and revitalization. Companies need to dare 

the convention, invest in innovation and R&D and undo any vested interests embodied in the archaic 

infrastructure   to obstruct India's growth. There is also an urgent need to nurture entrepreneurs and 

generate a Grounds well of entrepreneurial energy in India. Given the variety and size of issues to be 

addressed, stakeholders involved, and the unanticipated reach of transformation, there is a need to 

brainstorm, discuss, generate ideas and find solutions through various platforms. It is hoped that the 

present seminar. Seminar acts as one such platform. It  aims to allow business stakeholders, 

academicians, researchers, and experts nationwide to meet and share knowledge of innovative 

technologies and managerial theories, exchange valuable experience, and form cooperative relationships 

in contributing to India's transformation. 
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Dr.M. Muninarayanappa 
Dean  and  Chairman 

Department of Commerce 
Bangalore University 

 
 It gives me immense pleasure to learn that the Department of Commerce at SEA College is 
organizing One Day National Conference on 'Transforming India-Issues and Challenges' on March 
13th, 2018! 
 
 The Department of Commerce has taken up a very apt theme for their conference this year 
which is very much pertinent to current day. I congratulate the Department for selecting such a 
suitable theme for the Conference. 
  
 The Department of Commerce in SEA College is one of the most vibrant Departments in the 
college and has been actively contributing to the needs and demands of the society in fostering 
academic research and developments to the best of their capacity. 
 
 I also congratulate the organizers for attracting a wide range of papers from experts in their 
fields and wish all the speakers and delegates a most informative and enjoyable conference. 
  
 I hope that the deliberations in the Conference will help researchers from academia and 
industry and the Conference will provide a platform for initiating collaborative research projects.   
 
 I extend my best wishes  to  all  participants,  invited  delegates, speakers and  hope  that  the  
National Conference would be a grand success. 
 
 I  am sure t,.hat the theme of the Conference will ignite the minds of the research scholars and 
academicians, and discover new dimensions of doing business, fostering the growth, happiness and 
development of our nation. 
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TRANSFORMING INDIA: ISSUES AND CHALLENGES 

 

 

 

 

 

Abstract 
 India has very much the potential from becoming a developing nation to not just a developed nation but to a rich nation. But 

it’s very unfortunate that India has been consistently been a poor country. If we see the GDP per capita income of India, it ranks 
139 with an amount of $6,700 among the GDP per capita of the other countries (2016). Qatar is the country with the highest GDP 
per capita income and china ranks 99 with $15,400 (2016) 

Keywords: India, Developing Nation, GDP, Per Capita Income. 

 

 India has very much the potential from becoming a developing nation to not just a developed nation 

but to a rich nation. But its very unfortunate that India has been consistently been a poor country. If we 

see the GDP per capita income of India, it ranks 139 with an amount of $6,700 among the GDP per 

capita of the other countries (2016). Qatar is the country with the highest GDP per capita income and 

china ranks 99 with $15,400 (2016).  

 Why India has been poor? One reason that is India’s failure to develop to the kind of government 

that India has had the misfortune to have. The enlightened politician’s philanthropic objective has been 

to maximize the social welfare. Even though they are able to draw the crowd but they are unable to steer 

them the right way and India as a country is still crawling with the high hopes of groping on to climb the 

ladder of success.  Poor public policy choices made by the leaders of India deliberately or mistakenly 

have resulted in wide-spread, chronic and acute poverty.  

 Who can change India? Can the rich create change? They are having very little incentive to bring 

change. Can the poor create change? They are too busy scratching for a living. Can the middle class 

create change? Yes, they can create change, because earlier they were small section of the society but 

now they constitute a large section of the society.  

 Where is the knowledge to create change? The knowledge to create change comes from the 

advancement in the ICT like the internet and mobile phones etc. The television and media has been 

controlled by the government to a large extent. If the knowledge is freely shared then it can of course lead 

to more informed voting among the public. It will surely take India a generation of rapid economic 

growth to lift India out of poverty and become developed into a state where we can develop without 

economic growth.  

 How can we initiate the change? The answer is education. According to Kumar Mangalam Birla 

“There are two road blocks in the way of transforming India into an economic giant and one of them is 

education. I believe that if education is privatized at primary and secondary level, lot of our problems 

will be answered to.” India’s literacy rate is around 74.04% (2011); the literacy rate is around 80.90% for 

men and 64.60% for women. The low female literacy rate has had a strikingly negative impact on other 

efforts in India like family planning and population stabilization. Anis Chakravarty, lead economist at 

global consultancy Deloitte India, said “With the invasion of machines and improvement in robotics, 

India needs to pay special attention to skilling and reskilling its workforce with a focus on the changing 

nature of today’s jobs.” Education in India is in a bad state even though the government has a decent 

Dr.M. Muninarayanappa 

Dean and Chairman, Department of Commerce 

Bangalore University 
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enough spending on education. It is controlled heavily by the government wherein it dictates everything 

from syllabus to salaries to appointment of teachers. The government has also put entry barriers for the 

opening up of new schools/colleges so which again leads to bribes to get licensing for the same. The 

supply of education for this reason is unable to meet demand for the education which leads to a 

dysfunctional education system.  

 What are the steps needed urgently? Liberalization is required where in it enables competition and 

it leads to quality. Public spending needs to be channeled properly and education needs independent 

regulatory authority. There has to be easy availability of loans which requires a regulated credit market 

and allows easily accessible funding. Finally India should be able to commit and be able to achieve over 

a period of time at least 90 % literacy rate.  

 What are the key challenges faced to transform India? There requires a world class research which 

is proportionate to India’s size and needs. The faculty should be allowed go over a period of time 

primarily which can be done through a Ph.D programme. Institutions should become like magnets so 

that they are able to attract and retain talents. 

 

 

  

 What will enable to support this change? 

The answer is energy. For energy, India is 

actually required to invest in R&D. But for a 

long time that we have known and seen, India 

has been a follower, not a leader, in the 

development of technology. Since investment 

required in solar energy is high, India doesn’t 

have an option but to move to other 

alternative sources of energy that non-oil 

energy. Greatest constraint for development is 

energy availability. Still many metros also are 

unable to get 24/7 energy supply because of the shortage in energy availability. India needs secure and 

reliable sources of energy. Renewable energy in India is the future of energy. India wants to build 350 

GW of wind and solar power by 2030. Solar energy target by 2022 is expected to be reached around 100 

GW. Ministry of New and Renewable energy also sanctioned master plan for developing 50 solar cities.  
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 What else does India need? A large country like India geographically and population wise, needs an 

efficient transportation system for long-distance and for within cities, for goods and for people. What 

India needs can be most efficiently met through high speed railways. United States of America uses 25% 

of the Worlds fuels to transport 5% of the world’s people. To be able to match US we would have to use 

4 times the current world consumption. However, the government has to get out of its monopolistic 

control of railways, like it did for general aviation, for the railways to modernize.  

 Is rural India important? Majority of India’s population lives in villages. Around 700 million lives in 

6,00,000 villages, which implies low per capita income. India needs to give importance for the transition 

to city based economies. The Villagers need access to services (education, healthcare, entertainment, 

communication, and also access to capital). The goal of economic growth is incompatible with a large 

segment of the population living in villages.  

 A developed India by 2020, or even earlier, is not a dream. It need not be a mere vision in the minds 

of many Indians. It is a mission we can all take up- and succeed. 

 – Dr.A.P.J.Abdul Kalam. 
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A STUDY ON ISSUES AND CHALLENGES OF  

WOMEN EMPOWERMENT IN INDIA 

 

 

 

 

  

 

 

Abstract 
 This paper attempts to analyze the status of Women Empowerment in India and highlights the Issues and Challenges of 
Women Empowerment. Today the empowerment of women has become one of the most concerns the 21st century. But practically 

women empowerment is still an illusion of reality. We observe in our day to day life how women become victimized by various 
social evils. Women Empowerment is the vital instrument to expand women’s ability to have resources and to make strategic life 

choices. Empowerment of women is the process of upliftment of economic, social and political status of women, the traditionally 
underprivileged ones, in the society. It is the process of guarding them against all forms of violence. The study is based on secondary 
sources. The study reveals that women of India are relatively disempowered and they enjoy somewhat lower status than that of 

men in spite of many efforts undertaken by Government. It is find that acceptance of unequal gender norms by women is still 
prevailing in the society. The study concludes with an observation that access to Education, Employment, and Change in Social 

Structure are only the enabling factors to Women Empowerment. 

Keywords: Women Empowerment, Education, Health, Socio-Economic Status. Crimes against women, Policy Implications. 

 

Introduction   

 Women empowerment refers to increasing the spiritual, political, social, educational, gender or 

economic strength of individuals and communities of women. Women’s empowerment in India is 

heavily dependent on many different variables that include geographical location (urban/rural) 

educational status social status (caste and class) and age. Policies on Women’s empowerment exist at the 

national, state and local (Panchayat) levels in many sectors, including health, education, economic 

opportunities, gender-based violence and political participation. However, there is a significant gap 

between policy advancements and actual practice at the community level. Empowerment of women is 

the process of upliftment of economic, social and political status of women, the traditionally 

underprivileged ones, in the society. It is the process of guarding them against all forms of violence. 

Women empowerment involves the building up of a society, a political environment, wherein women 

can breathe without the fear of oppression, exploitation, apprehension, discrimination and the general 

feeling of persecution which goes with being a woman in a traditionally male - dominated structure. 

Women constitute almost 50% of the world’s population but India has shown disproportionate sex ratio 

whereby female’s population has been comparatively lower than males. As far as their social status is 

concerned, they are not treated as equal to men in all the places. In the Western societies, the women 

have got equal right and status with men in all walks of life. But, gender disabilities and discriminations 

are found in India even today. The paradoxical situation has such that she was sometimes concerned as 

Goddess and at other times merely as a slave.  
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Review of Literature 

1. H. Subrahmanyam (2011) compares women education in India at present and Past. The Author 

highlighted that there has good progress in overall enrolment of girl students in schools. The term 

empower means to give lawful power or authority to act. It is the process of acquiring some activities 

of women.  

2. M. Bhavani Sankara Rao (2011) has highlighted that health of women members of SHG has 

certainly taken a turn to better. It clearly shows that heath of women members discuss among 

themselves about health- related problems of other members and their children and make them 

aware of various Government provisions specially meant for them.  

3. Doepke M. Tertilt M. (2011) Does Female Empowerment Promote Economic Development? This 

study is an empirical analysis suggesting that money in the hands of mothers benefits children. This 

study developed a series of non-cooperative family bargaining models to understand what kind of 

frictions can give rise to the observed empirical relationship. 

 

Objectives of the Study  

1. To know the need for Women Empowerment. 

2. To assess the Awareness of Women Empowerment in India.  

3. To analyze the Factors influencing the Economic Empowerment of Women.  

4. To study the Government Schemes For Women Empowerment. 

5. To offer useful Suggestions in the light of Findings. 

 

Research Methodology  

 This paper is descriptive and analytical in nature and an attempt has been taken to analyze the 

empowerment of in India. The data used in it is purely from secondary sources according to the need of 

this study.  

  

Why Need of Women Empowerment?  

 Reflecting into the “Vedas Purana” of Indian culture, women are being worshiped such as LAXMI 

MAA, goddess of wealth; SARSWATI MAA, for wisdom; DURGA MAA for power. The status of 

women in India particularly in rural areas needs to address the issue of empowering women. About 66% 

of the female population in rural area is unutilized. This is mainly due to existing social customs. In 

Agriculture and Animal care. the women contribute 90% of the total workforce. Women constitute 

almost half of the population, perform nearly 2/3 of its work hours, receive 1/10th of the world’s income 

and own less than 1/100th the world property. Among the world’s 900 million illiterate people, women 

and men two to one. 70% of people living in poverty are women. Lower sex ratio i.e., 933, the existing 

studies show that the women are relatively less healthy than men though belong to same class. They 

constitute less than 1/7th of the administrators and mangers in developing countries. Only 10% seats in 

World Parliament and 6% in National Cabinet are held by women.  

 

Crime against Women 

Incidence of Crimes  

  A total of 3,27,394 cases of crime against women (both under various sections of IPC and SLL) were 

reported in the country during the year 2015 as compared to 3,37,922 in the year 2014, thus showing a 

decline of 3.1% during the year 2015. These crimes have continuously increased during 2011 - 2014 with 
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2,28,650 cases in 2011, which further increased to 2,44,270 cases 2012 and 3,09,546 cases in 2013, to 

3,37,922 cases in 2014. It declined to 3,27,394 in 2015.  

 Uttar Pradesh with 16.8% share of country’s female population has reported nearly 10.9% of total 

crimes committed against women at all India level, by registering 35,527 cases and West Bengal 

accounting for nearly 7.4% of the country’s female population, has accounted for 10.1% of total cases of 

crimes against women in the country by registering 33,218 cases during the year 2015.  

 

Crime Rate 

 (Crime rate- 53.9) The crime rate under crimes against women was reported as 53.9 in 2015. Delhi 

UT has reported the highest crime rate (184.3) compared to 56.3 at all India level during the year 2015, 

followed by Assam (148.2), Telangana (83.1), Odisha (81.9), Rajasthan (81.5), Haryana (75.7) and West 

Bengal (73.4). 

 

Trend Analysis 

The crime head-wise details of cases reported under crimes against women during the year 2011 to 

the year 2015 along with percentage variation are presented in Table5(A). The cases of crimes against 

women during the year 2015 have decreased by 3.1% over the year 2014 and increased by 43.2% over the 

year 2011. The IPC component of crimes against women has accounted for 96.1% of total crimes and the 

remaining 3.9% were SLL crimes against women.  

 

 

Ways to Empower Women 

1. Changes in women’s mobility and social interaction  

2. Changes in women’s labor patterns  

3. Changes in women’s access to and control over resources and  

4. Changes in women’s control over Decision making  
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5. Providing education 

6. Self employment and Self help group  

7. Providing minimum needs like Nutrition, Health, Sanitation, Housing Other than this society should 

change the mentality towards the word women  

8. Encouraging women to develop in their fields they are good at and make a career  

 

Government Schemes For Women Empowerment  

 The Government programmes for women development began as early as 1954 in India but the 

actual participation began only in 1974. At present, the Government of India has over 34 schemes for 

women operated by different department and ministries.  

Some of these are as follows;  

1. Rastriya Mahila Kosh (RMK) 1992-1993  

2. Mahila Samridi Yojana (MSY) October, 1993.  

3. Indira Mahila Yojana (IMY) 1995.  

4. Women Entrepreneur Development Programme given top priority in 1997-98.  

5. Mahila Samakhya being implemented in about 9000 villages. 

6. Swayasjdha.  

7. Swa Shakti Group.  

8. Support to Training and Employment Programme for Women(STEP).  

9. Swalamban.  

10. Crèches/ Day care centre for the children of working and ailing mother.  

11. Hostels for working women. 

12. Swadhar.  

13. National Mission for Empowerment of Women.  

14. Integrated Child Development Services (ICDS) (1975),  

15. Rajiv Gandhi Scheme for Empowerment of Adolescence Girls (RGSEAG) (2010). 

16. The Rajiv Gandhi National Crèche Scheme for Children of Working Mothers.  

17. Integrated Child Protection scheme (ICPS) (2009-2010). 

18. Dhanalakahmi (2008). 

19. Short Stay Homes.  

20. Ujjawala (2007).  

21. Scheme for Gender Budgeting (XI Plan).  

22. Integrated Rural Development Programme (IRDP).  

23. Training of Rural Youth for Self Employment (TRYSEM).  

24. Prime Minister’s Rojgar Yojana (PMRY).  

25. Women’s Development Corporation Scheme (WDCS). 

26. Working Women’s Forum. 

27. Indira Mahila Kendra.  

28. Mahila Samiti Yojana.  

29. Khadi and Village Industries Commission.  

30. Indira Priyadarahini Yojana.  

31. SBI’s Sree Shaki Scheme.  

32. SIDBI’s Mahila Udyam Nidhi Mahila Vikas Nidhi. 

33. NGO’s Credit Schemes.  
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34. National Banks for Agriculture and Rural Development’s Schemes  

  The efforts of government and its different agencies are ably supplemented by nongovernmental 

organizations that are playing an equally important role in facilitating women empowerment. Despite 

concerted efforts of governments and NGOs there are certain gaps. Of course we have come a long way 

in empowering women yet the future journey is difficult and demanding.  

 

Challenges  

 There are several constraints that check the process of women empowerment in India. Social norms 

and family structure in developing countries like India, manifests and perpetuate the subordinate status 

of women. One of the norms is the continuing preference for a son over the birth of a girl child which in 

present in almost all societies and communities. The society is more biased in favor of male child in 

respect of education, nutrition and other opportunities. The root cause of this type of attitude lies in the 

belief that male child inherits the clan in India with an exception of Meghalaya. Women often internalize 

the traditional concept of their role as natural thus inflicting an injustice upon them. Poverty is the reality 

of life for the vast majority women in India. It is the another factor that poses challenge in realizing 

women’s empowerment. There are several challenges that are plaguing the issues of women’s right in 

India. Targeting these issues will directly benefit the empowerment of women in India  

 

 Education: While the country has grown from leaps and bounds since independence where 

education is concerned. The gap between women and men is severe. While 82.14% of adult men are 

educated, only 65.46% of adult women are known to be literate in India. The gender bias is in higher 

Education, specialized professional trainings which hit women very hard in employment and attaining 

top leadership in any field. 

 

 Sexual Harassment: It is the form of sexual exploitation of a girl child at home, streets, public 

places, transports, offices by the family members, neighbors, friends or relatives.  

 

 Child Marriage: Early marriage of the girl by their parents in order to be escaped from dowry. It is 

highly practiced in the rural India. 

 

 Poverty: Poverty is considered the greatest threat to peace in the world, and eradication of poverty 

should be a national goal as important as the eradication of illiteracy. Due to this, women are exploited 

as domestic helps.  

 

 Health and Safety: The health and safety concerns of women are paramount for the well being of a 

country and is an important factor in gauging the empowerment of women in a country. However there 

are alarming concerns where maternal healthcare is concerned.  

 

 Professional Inequality: This inequality is practiced in employment sand promotions. Women face 

countless handicaps in male customized and dominated environs in Government Offices and Private 

enterprises.  

 

 Morality and Inequality: Due to gender bias in health and nutrition there is unusually high morality 

rate in women reducing their population further especially in Asia, Africa and china.  
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 Household Inequality: Household relations show gender bias in infinitesimally small but significant 

manners all across the globe, more so, in India e.g. sharing burden of housework, childcare and menial 

works by so called division of work.  

 

Findings of the Study  

1. Globalization, Liberalization and other Socio - Economic forces have given some respite to a large 

proportion of the population. However, there are still quite a few areas where women empowerment 

in India is largely lacking. 

2. There needs to be a sea – change in the mind set of the people in the country. Not just the women 

themselves, but the men have to wake up to wake up to a world that is moving towards equality and 

equity. It is better that this is embraced earlier than later for our own good.  

3. There are several Government programmes and NGOs in the Country, there is still a wide gap that 

exists between those under protection and those not. 

4. Poverty and illiteracy add to these complications, The Empowerment of Women begins with a 

guarantee of their health and safety.  

5. Empowerment of Women could only be achieved if their economic and social status is improved. 

This could be possible only by adopting definite social and economic policies with a view of total 

development of Women and to make them realize that they have the potential to be strong human 

beings. 

6. In order to create a sustainable world, we must begin to Empower Women.  

 

Suggestions  

1. The first and foremost priority should be given to the education of women, which is the grassroots 

problem. Hence, education for women has to be paid special attention. 

2. Awareness programmes need to be organized for creating awareness among women especially 

belonging to weaker sections about their rights.  

3. Women should be allowed to work and should be provided enough safety and support to work. 

They should be provided with proper wages and work at par with men so that their status can be 

elevated in the society.  

4. Strict implementation of Programmes and Acts should be there to curb the mal-practices prevalent in 

the society.  

 

Conclusion 

  Thus, the attainment in the field of income / employment and in educational front, the scenario of 

women empowerment seems to be comparatively poor. The need of the hour is to identify those 

loopholes or limitations which are observing the realization of empowerment of women and this 

initiative must be started from the women folk itself as well as more importantly policy initiative taken by 

the state and society. Let us take the oath that we want an egalitarian society where everybody whether 

men or women get the equal opportunity to express and uplift one’s well to be and, well being of the 

society as a whole. Woman’s empowerment is not a Northern concept women all over the world, 

including countries in South, have been challenging and changing gender inequalities since the beginning 

of the history. These struggles have also been supported by many men who have been outraged at 

injustice against women. Women represent half the world’s population and gender inequality exists in 

every nation on the planet. Until women are given the same opportunities that men are, entire societies 
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will be destined to perform below their true potentials. The greatest need of the hour is a change of social 

attitude to women.“ When women move forward the family moves, the village moves and the nation 

moves.” It is essential as their thought and their value systems lead the development of a good family, 

good society and ultimately a good nation. The best way of empowerment is perhaps through inducting 

women in the mainstream of development. Women empowerment will be real and effective only when 

they are endowed income and property so that they may stand on their feet and build up their identity in 

the society. The Empowerment of Women has become one of the most important concerns of 21st 

century not only at national level but also at the international level. Government initiatives alone would 

not be sufficient to achieve this goal. Society must take initiative to create a climate in which there is no 

gender discrimination and women have full opportunities of self- decision making and participating in 

the social, political and economic life of the country with a sense of equality.  
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DEVELOPMENT OF SMART CITIES – A MEANS TO TRANSFORMING INDIA 

- A THEORETICAL STUDY 

 

 

 

 

 

 

 

  

Abstract 
 India is a country held high in regards world over for its rich cultural diversity and heritage. Transforming India has been the 

main motto of the present government at the centre. Prime minister Sri. Narendra Modi has started many initiatives in this 
direction. The paper is titled “Development of smart cities – a means to transforming India”. This paper attempts to understand 

the issue and challenges in developing smart cities and in turn transforming the nation. The objectives of the study are to identify 
the efforts taken by the government in promoting smart cities, to understand the impact of smart cities on transformation of India 

and to suggest measures for transforming India. This study is a secondary data-based study by collecting information from 
websites, portals, journals etc. The researcher wants to analyse and evaluate the smart cities contribution in transformation of 
India. 

Keywords: Transformation, India, Smart cities, Issues and Challenges 
 

Introduction 

 India is a vast South Asian country with diverse terrain – from Himalayan peaks to Indian Ocean 

coastline – and history reaching back 5 millennia. In the north, Mughal Empire landmarks include 

Delhi’s Red Fort complex and massive Jama Masjid mosque, plus Agra’s iconic Taj Mahal mausoleum. 

Pilgrims bathe in the Ganges in Varanasi, and Rishikesh is a yoga centre and base for Himalayan 

trekking. India has a very rich culture and diversity and has a proud heritage. 

 Transformation according to dictionary meaning refers to a complete change in 

the appearance or character of something or someone, especially so that that thing or person is improved. 

Here its being referred to mother India which has a very rich legacy tradition and culture. Transforming 

India means taking India to a stronger and newer heights. 

 The mantra today is India is moving ahead at a rapid pace, Indians are marching together, like never 

before towards 3Ps ie Peace, Progress and prosperity. The various initiatives like Make in India, Skill 

India, Start up India, Demonetisation and march towards cash less economy, Digital India, reforms in 

taxation aspect in the form of one nation one tax-GST, identification and development of smart cities 

and many other initiatives have transformed India in the past 3 years a lot. Economic development 

across all sectors is among the foremost priorities of the government. 

 Smart Cities Mission is an urban renewal and retrofitting program by the Government of India with 

the mission to develop 100 cities across the country making them citizen friendly and 

sustainable.[1] The Union Ministry of Urban Development is responsible for implementing the mission 

in collaboration with the state governments of the respective cities. 

 Smart Cities Mission envisions developing an area within 100 cities in the country as model areas 

based on an area development plan, which is expected to have a rub-off effect on other parts of the 

city and nearby cities and towns. Cities were selected based on the Smart Cities challenge, where cities 
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needed to compete in a countrywide competition to obtain the benefits from this mission. As of January 

2018, 99 cities have been selected to be upgraded as part of the Smart Cities Mission after they defeated 

other cities in the challenge 

 A smart city is an urban area that uses different types of electronic data collection sensors to supply 

information which is used to manage assets and resources efficiently. Smart city' is a city equipped with 

basic infrastructure to give a decent quality of life, a clean and sustainable environment through 

application of some smart solutions. Creating smart cities would entail development of basic 

infrastructure like adequate water supply, electricity supply, sustainable sanitation and solid waste 

management mechanism, efficient urban mobility, affordable housing and ensuring robust IT 

connectivity and e-governance. 

 

Some typical features of comprehensive development in Smart Cities are described below. 

 Promoting mixed land use in area-based developments–planning for ‘unplanned areas’ containing a 

range of compatible activities and land uses close to one another in order to make land use more 

efficient. The States will enable some flexibility in land use and building bye-laws to adapt to change; 

 Housing and inclusiveness - expand housing opportunities for all; 

 Creating walkable localities –reduce congestion, air pollution and resource depletion, boost local 

economy, promote interactions and ensure security. The road network is created or refurbished not 

only for vehicles and public transport, but also for pedestrians and cyclists, and necessary 

administrative services are offered within walking or cycling distance; 

 Preserving and developing open spaces - parks, playgrounds, and recreational spaces in order to 

enhance the quality of life of citizens, reduce the urban heat effects in Areas and generally promote 

eco-balance; 

 Promoting a variety of transport options - Transit Oriented Development (TOD), public transport 

and last mile para-transport connectivity; 

 Making governance citizen-friendly and cost effective - increasingly rely on online services to bring 

about accountability and transparency, especially using mobiles to reduce cost of services and 

providing services without having to go to municipal offices. Forming e-groups to listen to people 

and obtain feedback and use online monitoring of programs and activities with the aid of cyber tour 

of worksites; 

 Giving an identity to the city - based on its main economic activity, such as local cuisine, health, 

education, arts and craft, culture, sports goods, furniture, hosiery, textile, dairy, etc; 

 Applying Smart Solutions to infrastructure and services in area-based development in order to make 

them better. For example, making Areas less vulnerable to disasters, using fewer resources, and 

providing cheaper services. 

 

Cities under Smart City mission  

 99 cities have been included under the smart city mission. They were selected based on some 

competition under different phases. The various cities include Bhopal, Bhuvaneshwar, Pune, Jaipur, 

Surat, Ludhiana, Kochi, Ahmedabad, Jabalpur, Coimbatore, Udaipur, Chennai, Lucknow, Dharmasala, 

Panaji, Imphal, Mangalore, Vellore, Thane, Tirupathi, Agra, Kanpur, Tumkur etc,. 
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Review of Literature 

 Dilip Kumar Das (2017) found in their study that Indian cities seem to be in transition regardless of 

the various sustainability challenges they have experienced in recent years. Globalization, market 

economy, and technological developments have brought economic, social and infrastructural 

advantages. However, population growth, proliferation of urban functions, insurmountable increase in 

size of cities, and environmental crises because of climate change have caused the cities to experience 

severe spatial, infrastructural and environmental ailments. Besides, the significant rise of Information 

Communication Technology (ICT) industries in the cities and their socio-economic and spatial influence 

have brought about inequitable development. 

 Khusboo Gupta & Ralph P Hall (2017) Cities have been the engines of economic growth since the 

industrial revolution. While effective at catalysing prosperity, city development has not always been 

“smart” sacrificing human health, for instance, for greater productivity. Smart cities are now emerging. 

Leading smart cities such as Stockholm, Barcelona, New York, Vienna, and Toronto have incorporated 

efficiency into buildings, infrastructure, and social spaces using technological advancements, increasing 

the liveability, workability, and sustainability of these places. Inspired by these smart city developments, 

India is planning to build 100 smart cities in various parts of the country. This research presents insight 

into how smart cities are likely to evolve in India, by studying the priority areas considered in planning 

smart cities. It presents both the citizen and city official perspectives of smart cities. The results indicate 

that citizens value living, followed by mobility, environment, governance, and economy, whereas the 

city officials prioritize living, followed by environment, economy, mobility, and governance. 

 Arun Pratap Mishra et al (2017) published the paper which was an attempt to assess the current 

situation of Allahabad city by analysing various social, economic and urban components and its 

readiness for smart city transformation. Qualitative and quantitative data is collected from both primary 

and secondary sources. Multi-criteria decision analysis was used as a method to produce consolidated 

score against each parameter. Consolidated score enables to understand current status of social, 

economic, and urban sector in Allahabad city and their contribution toward making smart city. 

Allahabad has a lot of potential to transform into smart city, but road ahead will not be easy. They 

pointed that in many areas complete overhauling is required. To make smart city transformation 

possible, city officials, academicians, and citizens should cooperate with each other wholeheartedly. 

 

Need for the study 

 The researcher felt a need for the study to analyse the impact of smart city on the transformation of 

India. There has been lots of issues and challenges in the development of smart cities. Hence there is a 

need for the analysis on this topic. 

 

Objectives of the study  

The objectives of the study are 

 To identify the efforts taken by the government in promoting smart cities.  

 To understand the impact of smart cities on transformation of India.  

 To suggest measures for transforming India 
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Research Methodology 

 The study is a descriptive study and the researcher has made an attempt to understand the issues and 

challenges in transforming India through development of Smart cities. The data is collected from 

secondary source from websites, journals, newspaper articles, etc. 

 Scope of the study: the study is restricted towards finding out the impact of development of smart 

cities to transforming India keeping other factors and forces of transformation constant. 

 

Discussion 

 As per the definition, a smart city is defined as a city which uses information and communications 

technology to ensure that both its critical infrastructure and public services and components it offers are 

more interactive and efficient and that citizens can become more aware of them. Smart city projects are 

big investments that are supposed to drive social transformation.  

How Smart Cities contribute to Transformation? 

Smart cities can contribute to development and transformation of India in the following ways: 

 The biggest contribution is that it leads to Creation of Employment opportunity for many people in 

and around the city. 

 They drive social transformation among public as they are technology driven and not people driven. 

 The concept of smart city creates efficiency among government agencies, at the environmental level 

and residential level by eliminating the redundancies. 

 It helps in provision of high quality products and services at low cost and enhances the resident’s 

quality of life. 

 This in turn leads to increase in GDP and GNP of the country as more demand leads to more 

production of goods and services. 

 Increase in GDP contribute to Development of city 

 It also leads to Balanced regional development in the country.  

 It ultimately leads to overall Economic growth and development of the country and ultimately leads 

to transforming the country. 

All the above benefits directly and indirectly contributes to the transformation of the country. 

 

Challenges  

The challenges in development of smart cities are as under: 

 The biggest challenge is the acquisition of land for creating smart cities. The land acquisition law 

might prove to be a deterrent and make the acquisition costlier, thereby making the residential and 

commercial units costlier. While the government is considering amendments in the Land 

Acquisition Bill, these changes may take time. 

 Moreover, the process of project approvals needs to be simplified. History suggests that most project 

delays are on account of delay in project approvals. There is need for a single window approval 

process system. 

 The other area of concern is the kind of employment these smart cities will generate. While the smart 

city will act as a centre of economic growth, it should also provide the right mix of livelihood to 

those migrating to it. Else, the migration of people will continue to pose a threat to the overall socio-

economic scenario of the city. 

http://businesstoday.intoday.in/story/smart-cities-in-india-as-property-investment-destinations/1/210791.html
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 The economic growth of the city depends on the mix of industries and sectors it will cater to. Thus, 

there is a need to conduct such feasibility studies to understand the likely developmental and 

economic strength of the new city. The dream of 100 new smart cities is achievable but it is 

imperative that we start looking at shaping our existing cities too. 

 There is lots of expenditure on the part of the ex-chequer and strains on the countries reserves. Also, 

it is not an easy task for the government to develop a city in all aspects. 

 

Findings, Suggestions and Conclusions 

 It has been found that smart cities offer lots of advantages and contribute positively towards the 

transformation of the country. It has been a great start by the government which has led to the 

development of the region, state and in the long run will contribute to overall growth, development and 

transformation. It can be suggested that the concept is of nascent origin as far as India is concerned and 

requires some time for knowing the actual impact on transformation of the economy. The suggestion for 

transforming can include options like making the cities more techno friendly and giving more emphasis 

on being environment friendly and using innovative ideas for waste disposal etc.  

 

The limitations of the study are as under: 

 The researcher has taken only one aspect of transformation 

 Since it is based on secondary data, it suffers from all the limitations of the secondary data. 

 The reliability is limited to the reliability of the data  

 The findings cannot be generalised to the entire population. 

 

Scope for future research  

 There is a scope for future research in collecting primary and first-hand data from the people 

concerned and making the study more elaborate. 

 

References 

1. www.google.com 

2. www.googlescholar.com 

3. https://transformingindia.mygov.in/category/economy/  

4. https://en.wikipedia.org/wiki/Smart_Cities_Mission  

5. Dillip Kumar Das, 2017, Exploring the Politico-Cultural Dimensions for Development of Smart 

Cities in India, International review for Spatial Planning and Sustainable Development. Retrieved 

from https://www.jstage.jst.go.jp/article/irspsd/5/3/5_79/_article/-char/ja/ 

6. Khusboo Gupta & Ralph P Hall, 2017, The Indian perspective of smart cities, Smart City 

Symposium, Prague. 

7.  Smart city mission and guidelines, 2015. 

8. AP Mishra, A Sen, A Kumar, 2017, Exploring Potentials and Challenges in Making Smart 

Cities in India: A Case Study of Allahabad City, Uttar Pradesh,- Sustainable Smart Cities in India, 

2017 – Springer 

9. www.thehindubusinessline.com/economy/budget/...smart-cities/article22624920.ece 

 

 

 

http://www.google.com/
http://www.googlescholar.com/
https://transformingindia.mygov.in/category/economy/
https://en.wikipedia.org/wiki/Smart_Cities_Mission
https://www.jstage.jst.go.jp/search/global/_search/-char/ja?item=8&word=Dillip+Kumar+Das
https://scholar.google.co.in/citations?user=qLPF6p4AAAAJ&hl=en&oi=sra
https://link.springer.com/chapter/10.1007/978-3-319-47145-7_8
https://link.springer.com/chapter/10.1007/978-3-319-47145-7_8
http://www.thehindubusinessline.com/economy/budget/...smart-cities/article22624920.ece


 

 

 

 

 

16 | P a g e  S.E.A. COLLEGE OF SCIENCE, COMMERCE & ARTS, Bengaluru 

One Day National Seminar on “TRANSFORMING INDIA: ISSUES AND CHALLENGES”  

 

A CHALLENGE OF WOMEN EMPOWERMENT 

 

 

 

 

 

 

 

 

Abstract 

 From many years the women are not threaten equally to men. They are not allowed to take own decision and no rights in any 
of the fields in the society. Now a day’s the government and some of the public groups are against the inequality between men and 
women. This paper view the various issues related to the Empowerment of Women and to suggest measures for achieving that 

challenge. 
Keywords: women empowerment, levels of empowerment, challenges. 

 

Introduction 

 Women’s empowerment is to provide th equality in economic life across all sectors and to build 

stronger economies, to achieve development og goals and improve the quality of life for women. 

 We are proud of women in India because women’s are in highest number in employees of India. The 

female population is also increased from few years. The women are getting more educated compared to 

men in India. Even in working place also women are more number and are in high position. The female 

literacy rate is lesser than the male literacy rate. 

 As per survey still in India 10% to 20% of the women are dominating by the society. Hence the 

government and some of the organisation are against this and taking some action. 

 

Different Levels of Empowerment 

 There are different levels of women empowerment which is needed to change the women life.  

 The individual level deals with individual women’s where she can have own value and goal towards 

her work.  

 The group level deals with the collection of activities and sense of group of women. 

 The societal level deals with the political and social norms of women. 

 The different levels are seen as interconnected and mutually to empower the women in society.  

 

History of Women Empowerment in India 

 In early Vedic period the women was having a equal status with men.  

 In 1856: Widow Remarriage Act. 

 In 1985: Ministry of women and child development. 

 In 2010: National Commission for women 

 

Steps Undertaken in India for Women Empowerment 

1. Education: Education is a most powerful weapon which should be provided for all girls. 

2. Awareness: On female rights and equality with men should be viewed to the parents. 
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3. Health: Better health, sanitation facilities and hospitals should be provided especially in rural areas 

4. Political Empowerment and adequate representation of women. 

5. Proper law and order enforcement is important for safety. 

 

Globalization 

 Globalization has presented new challenges for the to provide equality between men and women. 

The globalisation studies were commissioned by the Department of Women & Child Development, it is 

evident that there is a need for re-framing policies for access to employment and quality of employment. 

The globalization is to design the enhancement of the capacity of women and empower them to meet the 

negative social and economic impacts, which may flow from the globalization process. 

 

Social Empowerment of Women 

 Under the social empowerment of women steps needs to be taken to improve their health.  

A government and non-government programme for checking the health of women is undertaken in all 

rural areas. 

 Women face high risk of health issues by malnutrition, hence programmes should give attention 

towards nutritional needs of women at all stages of their life cycle. The problem in the country is that the 

women are not aware of viral disease. Due to viral and mal-medicine the women are suffering a lot. 

 And other social empowerment is to provide protection for the women. Since we got the 

independence also the girl child or women does not have any protection or rights in the society. 

 Awareness programmes main goal of view the women rights and evaluate their weaker sections. 

Immediate action should be taken on Female foeticide, child abuse and child prostitution. 

 

Education and Women Empowerment 

 Education is the necessary in everyone’s life especially for women. Now a day’s more number of 

girls and women are getting educated. And Kerala stands for first in educating women. In result wise 

also the women are at top place.  

 

Role of NGO’s in Women Empowerment 

 Non-Governmental Organizations are formal agencies working for the empowerment of women. 

Voluntarily NGO’s are working in multidimensional. NGO’s have increased at national level & 

international level. The working style of NGO’s is open and transparent for all women rights. The 

NGO’s organizes the seminars, conferences and workshops to awake the society. Their contribution is to 

have a better understanding of women’s rights and the elimination of discrimination. They are preparing  

urban and rural uneducated women for self – employment. 

 

Role of International Agencies for Women Empowerment 

 International Agencies main role to promote equality between men and women in all field. These 

agencies actively promote women’s human rights, discourage of violence against women. The agencies 

works is to eliminate the discrimination against women. So the women can participate equally with men 

in public dialogue and decision- making and influence the decisions that will determine the future of their 

families and countries. 
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Conclusion 

 The women empowerment is one of the most important concept of 21st century in both national and 

international level. The women empowerment is having more efforts to ensure the equality between men 

and women in the society. Society must take initiative to create a challenge and awareness to empower 

the women in all the fields. 
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A STUDY ON IMPACT OF DIGITAL MARKETING ON CONSUMER BUYING 

BEHAVIOUR IN BANGALORE 

 

 

 

 

 

 
 

Abstract 

 Digital marketing is the use of channels to reach the target market through some of the channel that is social media, websites, 
multimedia advertising ,online search engine advertisement, -marketing ,interactive marketing. 

 The main objective of the study is to study the impact of digital marketing in consumer purchase toward products and find out 
that whether digital media influence their purchase decision .This study is carried in Bangalore city from a survey of 100 

respondent The results of the survey are found through using percentile method. From this study companies can formulate as how 
the company can increase it sales. So organisations need to formulate marketing strategies that influence consumers and their 

purchase decision. 

Keywords: Digital Marketing, Consumer Purchase Behaviour, Marketing strategies 

 

Introduction 

 Digital revolution has brought an enormous change in 21st Century and it has significant impact on 

Consumer behaviour. As the consumer demand and preferences are changing from time to time, only 

those companies succeed which understand the changing needs of the Customer needs. Today customer 

looks for everything in detail when buying any product or service, so digital marketing plays a vital role 

in creating a brand or service to a consumer in an effective manner, Digital marketing is a new form of 

marketing and provides opportunities for enterprise to communicate to potential customers. Digital 

market helps the corporate reach target customer through different Channels like E-marketing, E-

Commerce, Social media, Websites etc. Through this , the consumer is able to get information for 

purchase ,use the product and share experiences with friends, relatives and others. 

 

Review of literature 

Digital Marketing 

 Digital marketing is also called as” online marketing” or” internet marketing” or “web marketing”. 

It is promoting goods and services, brands in form of electronic medium. Our Honourable Prime 

Minister Narendra Modi proposed digital India and insisted that India should be totally digitalised and 

the companies should market their products using digital marketing. He focussed that it is through 

digitisation, people can increase their standard of living in the globalised era. 

 According Elisabeta lonals (2014) stated that social media plays an important factor for influencing 

consumer Decision. 

 According to Sadia et al 2015., studied about impact of online and traditional advertisement on 

consumer buying behaviour.He stated that content,quality design and consumer previous experience has 

an impact on consumer buying behaviour. 
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Digital Marketing Channel 

 Digital marketing has multiple channel and advertisers has to find out which channel provides two 

way communication and gets rate of returns for the brand . The different online marketing channel are  

1. Affiliate marketing 2. Display advertising 3. Email marketing 4. Search marketing 5. Social Media  

6. Social Networking 7. Mobile Marketing. It also includes Search engine optimisation, Search engine 

marketing, content marketing, influencer marketing, content automation, campaign marketing, and e-

commerce marketing, social media marketing, social media optimization, e-mail direct marketing, 

display advertising, e–books, optical disks and games, and any other form of digital media. It also 

includes Some of the key forms of it at present: Websites and SEO content 

 Internet banner ads 

 Online video content 

 Pay-per-click (PPC) advertising 

 Email marketing 

 Social media marketing (Facebook, Twitter, 

 LinkedIn, WhatsApp, Hangouts, Hike etc.) Mobile marketing (SMS, MMS, etc.) 

  

Consumer Behaviour and Digital Age  

 Consumers today more aware, empowered and enlightened, They are constantly, updated with the 

digital content. As more brands are available, consumers have become the king and they have become 

more demanding. Consumer tolerance level has reduced in such a way that they do not have time to 

wait, if they are not satisfied with the product. They do not mind switching to another product. 

Consumers are searching more of social media and they decide about their purchase apart from word of 

mouth from their friends. The digital technology has made consumers impatient .They want immediate 

services and good customer care after post purchase otherwise they immediately start giving negative 

reviews on social media. 

 The major change in consumer behaviour is that consumers, increasingly move away from anything 

if they feel as marketing. Consumers are spending more time on social media, and they are influenced by 

the reviews and contents followed by word of mouth marketing and take reviews from friends who are 

the influencer purchase decision. So marketers have to make strategies in such a way that they need to 

use tactics such as content marketing and blogs to review a product or a service..The behaviour of the 

consumer is constantly changing and growing in the digital age. 

 A brand can stay if consumer behaviour, tastes, trends are preferred and kept in mind, thus making 

customers to build a long term relationship with the companies. 

 

Objective 

1. To study about the awareness of digital marketing. 

2. To know about type of products bought by utilizing digital market 

3. To study the impact of digital marketing on consumer buying behaviour. 

4. To provide marketing strategies to improve more sales. 

 

Data collection Methods and tools 

 The data was collected from secondary sources which includes research papers, newspaper, articles 

and other information available in the internet. 
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 For primary data, a structured questionnaire was prepared for the purposes to study about the 

awareness of digital marketing and what type of products are purchased online.. For the purpose of 

analysing the data percentile method and frequency tool was used. 

 

Sampling Method and sample size 

 The sampling size is 100 and were chosen randomly in the streets and neighbourhood in North 

Bangalore which is semi urban to find out about the awareness of digital marketing and influence of 

consumer buying decision which impacts the digital marketing. 

 

Data interpretation and analysis 

Table-1 Demographic description 

 According to age, Our sample consisted between age 20 and below is 10%. 30 % of population is 

between 21-25 age brackets. Between 26-30 of respondents are is 25 %. 28%of sample is between the age 

bracket 31-35.Remaining 15% is between 36 and above. 

According to Gender 60% is male and 40 % is male. 

As per qualification 10% of respondents are undergraduates .60% is graduate and remaining 40% are 

post graduate. 

 As per study 30% of respondents Monthly Income is less than 10,000 .20% of monthly income is 

between 10,000 and 20,000,15% of the respondants monthly is between 20,000 and 30,000 and 

remaining 45 % of respondents monthly income is above 30,000. 

As per occupation 20% of the respondents are students. 30% are employees. 40 % are professionals and 

remaining 10 % are business people. 

 

 Table 2 Awareness of digital channels 

 It is seen that 40% of respondents are aware of 

websites followed by social media like twitter and 

facebook which is 30. Only 20% of the respondents are 

aware of multimedia advertising followed by emails 

and others which is only 10%. 

 

Table 3 Through which digital channels you buy product 

 It is observed that 50% of them buy products 

through websites followed by social media which is 

20%. Only 15% buy products via E-MAIL. 

 

 

 

Table 4 Influence of digital channel to buy more 

 It is observed that 40% of respondents are 

influenced by websites.30% of respondents are 

influenced by social media .20% are influenced by 

multimedia advertising followed by only 10% are 

influenced by emails and others. 

 Respondents % 

Websites/blogs 40 40% 

Social media 30 30% 

Multimedia Advertising 20 20% 

E-mails 10 10% 

Others 10 10% 

 Respondents % 

Websites/blogs 50 50% 

Social media 20 20% 

Multimedia Advertising 10 10% 

E-mails 15 15% 

Others 10 10% 

 Respondents % 

Websites/blogs 40 40% 

Social media 30 30% 

Multimedia Advertising 20 20% 

E-mails 10 10% 

Others 10 10% 
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Table 5 kind of product frequently prefer to buy online 

 It is observed that 65% prefer to buy shopping goods online. Only 20% 

prefer to buy convenience goods and 15% prefer to buy speciality goods. 

 

Table 6 Do digital channels change your opinion towards buying decision 

 It is observed that 20% of respondents strongly agree that 

they are influenced by digital channel towards purchase 

decision.,10% of respondents only agree with the digital 

channels change opinion towards purchase decision. 15% are 

neutral and remaining 30% disagree that digitals channels 

influence consumers to purchase online 

Table 7 Satisfaction of the product bought online 

 It is observed that 30% strongly agree that they are 

satisfied with the product .50% of the respondents are 

satisfied by the product purchased online.10% are neutral and 

only 5% disagree. 

 

 

Table 8 Frequency of purchase of good online 

 It is found only 30% of respondents 

purchase frequently.40% of the respondents 

sometimes purchase products online.20% of 

population rarely purchase followed by 10% 

of respondents never purchase online. 

 

Findings 

 As per study it is found majority of Respondents are aware of the digital marketing and it is further 

analysed that people are aware about digital marketing irrespective of their educational qualification. 

Awareness of digital marketing among respondents is 100% which is through any channel. 

 It is further observed that Majority of the respondents are influenced to purchase products mainly 

through websites. 

 It is found that majority of the respondents purchase shopping goods compared to convenience 

goods and speciality goods. 

 It is observed that majority of the respondents purchase shopping goods online irrespective of their 

income. It is found that role of monthly income has no role as what kind of products they wish to 

purchase  

 Majority of the respondents are not influenced by digital channels to change their opinion towards 

purchase decision. 

 It is observed that majority of the respondents are satisfied with the products purchased .online. 

Majority of the respondents sometimes purchase the products online as compared to frequently. 

 

Recommendation and conclusion 

 The study reveals people are aware of digital channels irrespective of their educational qualification 

Monthly income has not much role to purchase any kind of products purchased online. Mostly people 

Convenience 20 20% 

Shopping 65 65% 

Speciality 15 15% 

 Respondents % 

Strongly agree 20 20% 

Agree 10 10% 

Neutral 15 15% 

Disagree 30 30% 

Strongly disagree 25 25% 

 Respondents % 

Strongly agree 30 30% 

Agree 50 50% 

Neutral 10 10% 

Disagree 5 5% 

Strongly disagree 5 5% 

 Respondents % 

Frequently(every month) 30 30% 

Sometimes(2-5 purchase) annually 40 40% 

Rarely(purchase once annually) 20 20% 

Never 10 10% 



 
 

 

 

 

23 | P a g e  Shanlax International Journal of Commerce 

 

Vol. 6                   Special Issue 2                  April 2018            ISSN: 2320 - 4168 

 
prefer to purchase shopping good i.e electronic goods and it is seen there is an increase in purchase of 

convenience goods. So companies need to do more advertising for convenience good that will increase 

sales of the convenience goods. Most of the customers are satisfied with the products online so there is a 

positive sign to for the growth of digital channels in customer purchase decision. It is seen that digital 

channel are influencing consumers to change opinion towards purchase decision so companies need to 

be aware of the type of products they sell. Companies need to use more of social media to increase brand 

awareness and attract more customers. The only way is to convert the social media audience and convert 

them into customers is to change the conversation and engage fully and inspire them to advocate on your 

behalf..To influence customers, companies need to engage with offline and online like encouraging the 

customers to create their own t- shirts. Thus converting customers into brand advocates online offerings 

and translate offline. Customers need immediate responses so always the companies need to available 

online, 24/7 otherwise consumers likely to switch to another brand. Companies need to identify what the 

online customers wants In this way companies likely to find success if they satisfy the customers Digital 

marketing will be successful if it considers consumer desires a peak priority. 
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E-BUSINESS: ISSUES & CHALLENGES IN INDIAN ECONOMY 

 

 

 

 

 

 

Abstract  
 2018 is an era of tremendous revolution relating to economic development of India. E-business , digital India, global village 
etc., are some of the leading concepts which is introduced to boost the Indian economy. The success of E-business depends on nature 

of market and type and quantity of customers and offering various features. An attempt has been made to find out the impact of 
digital India in future of E-business in India. We found that over all E-business will drastically coming years in the market. In its 

present situation the contribution of E-business to GDP is around 0.2% which is expected to grow 15 times i.e. 2.5% by 2030 
 This paper explains the role of E-business on promoting the development in Indian economy. An attempt has been made to 
find out success of E-business as well the growth of E-business in the context of transforming India. This is a research paper briefly 

explain the presenting the current E-Business situation in India, analyses the scope, performance and problems of E-Business in 
India 

Keywords: E-Business, E-commerce 

 

Introduction 

 Electronic Business is not just selling & buying products through online, it also the whole online 

process of marketing activities like product development, advertising, selling, delivering and paying for 

products and services. India is showing tremendous development in the E-business. India has an internet 

user base of over 100 million users. The penetration of E-business is slow compared to the developed 

markets of the world like the US and the UK but is growing at a much faster rate compare to earlier. 

India is yet to witness a breakthrough E-commerce Success story particularly in online retail.  

E-commerce in India is creating more and more opportunities for education and employment, more 

number of youngsters are preferring to learn technical knowledge relating to E-business. The e-business is 

one of the biggest concept that have taken the Indian business by storm. It is creating an entire 

technically new economy, which has a huge potential and is fundamentally changing the way businesses 

are done.  

 As a symbol of globalization, e-business represents the cutting edge of success in this digital age and 

it has changed and is still changing the way business is conducted around the world. The 

commercialization of the Internet has driven electronic commerce to become one of the most capable 

channels for inter-organizational business processes.  

 

Review of Literature 

 India has an internet user base of about 137 million as of June 2012. The access of e-business is low 

as compared to markets like the United States and the United Kingdom but is growing at a much faster 

rate with a large number of new entrants. Cash on delivery is a unique thing to India and is a preferred 

payment method. India has a vibrant cash economy as a result of which around 80% of Indian e-business 

tends to be Cash on Delivery. E-business in India is still in burgeoning stage but it offers extensive 

opportunity in developing countries like India. Highly intensed urban areas with very high literacy rates, 

huge rural population with fast increasing literacy rate, a rapidly growing internet user base, technology 

advancement and adoption and such other factors make India a dream destination for e-business players. 
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Moreover, squat cost of personal computers, an emergent installed base for Internet use and a 

progressively more competitive Internet Service Provider (ISP) market has added fuel to the fire in 

augmenting ecommerce growth in Asia’s second most populous nation. India’s e business industry is on 

the growth curve and experiencing a surge in growth. The Online Travel Industry is the biggest segment 

in e business and is flourishing largely due to the Interne savvy urban population. The other segments, 

categorized under online non-travel industry, include e-Tailing (online retail), online classifieds and 

Digital Downloads (still in a blossoming stage). The online travel industry has some private companies 

such as Makemytrip, Cleartrip and Yatra as well as a strong government presence in terms of IRCTC, 

which is a successful Indian Railways initiative. The online classifieds segment is broadly divided into 

three sectors; Jobs, Matrimonial and Real Estate.  

 

Objective of the study 

 To identify the importance of E-business 

 To study the current position of E-business in India 

 To analyze the future of electronic business in India 

 To study the challenges faced by E-business players in India 

 

Methodology 

 The data and information for the study is gathering from secondary sources like news papers, 

magazines & various websites. 

 

Role of E-business in India 

 India is developing country in the field of e-business although the internet users are less in India 

compared to the other countries. In the few years E-business has developed in India, however, the 

internet users are increasing rapidly according to the IAMAI,(1-04-2010) it was 15 million internet users 

in 2004. It was increased to 50 million in 2015 and this shows that internet users are increased rapidly in 

the recent years. The main reasons are people in India are not willing to give their card details in the 

internet because of the security problems and they want to buy the products by noticing physical rather 

than noticing on the internet. According to the latest report of IAMAI the demand for the growth of 

online shopping for services such as airline ticketing, railway ticketing and product categories like 

electronic gadgets and home appliances are increased. The current e-commerce market of Rs 5,180 

million in India expected to increase to grow up USD 70 Billion by 2020. 

 

Greater Economic Efficiency  

 Business achieved greater economic efficiency (lower cost) and more rapid exchange (high speed, 

accelerated, or real-time interaction) with the help of electronic business.  

Key drivers in Indian e-Commerce are  

1. Increasing broadband Internet usage 

2. increased living of standards  

3. Availability of much wider product range compared to what is available at the market place with 

physical presence. 

4. Busy lifestyles and lack of time for offline shopping.  

5. Very Low prices compared to traditional business and reduced inventory as well as real estate costs.  

6. Increased usage of online sites, with more consumer buying and selling of goods 
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7. Modernization of online market with the sites like eBay, Flipkart, Snapdeal, craft villa, club factory 

and many more.  

 

Advantages of E-Businesses in India  

 There is a rising awareness among the businesses in India about the opportunities offered by  

E-business. Ease of Internet access is the critical factor that will result in Rapid adoption of Net 

commerce. Safe and secure payment modes are fundamental along with the need to invent and 

popularize innovations such as Mobile Commerce. E-commerce provides a new place for connecting 

with consumers and conducting transactions. Buying and selling operate 24 hours a day, 7 days a week. 

More reach to customer without limiting geographical limitation, more over with the help of E-business 

customer can select their own choice of products from different providers 

 

Despite the advantages of e business in India, there are certain challenges to be faced which are as 

follows  

Indian customers return much of the commodities they purchase online 

 E-business in India has vast first time buyers. This means that they have not yet made up their mind 

about what to expect from e-business websites. As a result, buyers sometimes fall prey to hard sell. But 

by the time the product is actually delivered, they reveal remorse and return the goods. Though 

consumer remorse is a global problem, but it is all the more prevalent in a country like India, where 

much of the growth comes from new buyers. Returns are expensive for e-business companies, as reverse 

logistics presents unique challenges. This becomes all the more complex in cross-border e-business.  

Cash on delivery is the preferred payment mode 

 Low credit card access and low trust in online transactions have led to cash on delivery being the 

preferred payment choice in India. Unlike electronic payments, manual cash collection is painstaking, 

risky, and expensive. 

Payment gateways have a high failure rate 

 As if the preference for cash on delivery was not bad enough, Indian payment gateways have an 

unusually high failure rate by global standards. E-business companies using Indian payment gateways 

are losing out on business, as several customers do not attempt making payment again after a transaction 

fails.  

Internet penetration is low 

 Internet penetration in India is still a small fraction of what is there in a number of western countries. 

On top of that, the quality of connectivity is poor in several regions. But both these problems are on their 

last legs. The day is not far when connectivity issues would not feature in a list of challenges to e-business 

in India.  

 

Conclusion 

 The e-commerce market in India is growing rapidly in the last few years. it was about 34% in last 7 

years. Indian E business expected to grow at more than 60% between 2017-18. the main factor that are 

driving this growth are rise in internet usage and 4G penetration and tremendous increase in smart phone 

users and availability of internet is on mobile at cheaper rate which is affordable to all classes of people 

and changing life style, standard of living and increased percapita income. in future Indian marketing is 

going to cover 75% to 80% E-business 
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GROWTH OF EBUSINESS IN INDIA 

 

 

 

 

 

 

 

Abstract 
 Ecommerce continue to evolve at a rapid pace, everyone must keep up with the latest online shopping trends to continues to 

boost your client’s sales .many economist and expert believe that in recent years a revolution has occurred similar to the industrial 
revolution which the world has entered the information age. Ecommerce provides multiple benefits to the consumer in the form of 
availability of goods at lower cost. It has created trend in social and cultural aspect. Much growth of the industry has triggered by 

increasing internet and Smartphone penetration. Internet penetration in India grew from just 4 per cent in 2007 to 34.08 per cent 

in 2016; the number of users has increased to 429.23 million in September 2017 and to 829 million by 2021. India’s ecommerce 

market generated sales that have reached USD 20,059 million in 2017. In this article we will discuss the benefits of Ecommerce 
and trends in Emarket. 

Keywords: Ecommerce, Trends, Markets 
 

Introduction 

 The integration of information and communications technology in business has revolutionized 

relationship within organizations and those between and among organizations and individuals. In the 

emerging global economy, ecommerce and ebusiness have increasingly become a necessary component 

of business strategy and a strong catalyst for economic development. With developments in the internet 

and webbased technologies, distinctions between traditional markets and the global electronic 

marketplacesuch as business capital size, among others are gradually being narrowed down. It is a 

general concept covering any form of business truncation or information exchange executed using 

information and communication technologies. 

 On another plane, developing countries are given increased access to global marketplaces, where 

they compete with and complement the more developed economies. However, to facilitate ecommerce 

growth in these countries, the relatively underdeveloped information infrastructure must be improved. It 

is recognized that in the information age, internet commerce is a powerful too in the economic growth of 

developing countries. While there are indications of ecommerce patronage among large firms in 

developing countries, there seems to be little and negligible use of internet commerce among small and 

medium sized firms. 

 

What is the E-commerce? 

 E Commerce refers to electronic transactions such as buying; selling, information flow and funds 

transfer over the internet. E Commerce broadly encompasses all business activities taking places over 

the internet. It consists of electronic retailing electronic data interchange and electronic fund transfer. 

The main goal of Ecommerce is: 

 Improve service quality Lower product cycle time Reduce cost  

 Faster customer response   

 Electronic commerce is an emerging concept which describes the process of buying and selling or 
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exchange of products, services and information via computer network including the internet. It can be 

defined as technology mediated exchange of digital information between various individuals and 

organization as well as the electronically based organizational activities that facilities such exchange over 

network channel. 

 

Review of Literature 

1. Gunasekaran, A., et al. "Ecommerce and its impact on operations management." International 

journal of production economics 75.1 (2002): 185197.  

2. Abhijit Mitra 2013. “Ecommerce in India a review,” International Journal of Marketing, Financial 

Services and Management Research ISSN 2277 3622 Vol.2, No. 2, February (2013)  

3. Alka Raghunath, 2013. “Problem and Prospects of Ecommerce,“ International Journal of Research 

and Development  A Management Review (IJRDMR) ISSN (Print): 2319–5479, Volume2, Issue – 

1, 2013 68  

4. Dr. Sachin Gupta, 2014. “Benefits and Drawbacks of MCommerce in India: A Review,” 

International Journal of Advanced Research in Computer and Communication Engineering Vol. 3, 

Issue 4, April 2014.  

 

Objective of study 

1. The Growth of Ecommerce in India.  

2. Statistical analysis on the growth of Ecommerce in India.  

3. Challenges of Ecommerce in India.  

 

Research methodology 

 Being an explanatory research it is based on secondary data of articles, newspapers, journals internet 

and magazines considering the object of study descriptive type research design is adopted to have more 

accurate and appropriate analysis of study. 

 

The Growth of Ecommerce in India 

 Increasing internet and mobiles penetration, growing acceptability of online payments and payments 

and favourable demographics has provides the Ecommerce sector in India the unique opportunity to 

companies connect with their customers, it is said, there would be over a five to seven fold increase in 

revenue generated through Ecommerce as compared to last year with as branded apparels, accessories, 

jewellery, gifts, footwear are available at a cheaper rates and delivered at doorsteps, (as per industry body 

Assocham). It is noted that the buying trends during 2016 will witness a significant upward movements 

due to aggressive online discounts, rising fuel price and wider and abundant choice will hit the 

Ecommerce industry in 2016. India’s ecommerce market was worth about $3.9billion in 2009, it went 

up to $12.6 billion in 2013. In 2013, the eretail segment was worth US$2.3 billion. About 70% of India’s 

ecommerce market is travel related. According to Google India, there were 35 million online shoppers 

in India in 2014 Q1 and was expected to cross 100 million mark by end of year 2016. Electronic and 

apparel are the biggest categories in terms of sales. According to study conducted by the internet and 

mobile association of India, the ecommerce sector is estimated to reach Rs.211, 005 crore by December 

2016. The study also stated that online travel accounts for 61% of the ecommerce market. 

 Only 10 per cent opted for internet banking and a scanty 7 per cent preferred cash cards, mobile 

wallets, and other such modes of payment, it said. Among the above age segments, 1825 years of age 
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group has been the fastest growing age segment online with user growth being contributed by both male 

and female segments. The survey revealed that 38 per cent of regular shoppers are in 1825 age group, 52 

per cent in 2635, 8 per cent in 3645 and 2 per cent in the age group of 4560. 

 

Statistical analysis on growth of Ecommerce in India 

 As of 2015, the majority of online users in India were male, and the same held true for online 

shoppers. In India, men accounted for almost two thirds of online shopping audiences. Despite this 

imbalance in online presence and digital spending, female online shoppers are estimated to account for 

42 per cent of all Indian eretail spending in 2020, up from only 20 per cent of total retail ecommerce 

expenditure in 2015. 

 

Challenges of Ecommerce in India 

 India has less credit card population, lack of fast postal services in rural India. Accessing the Internet 

is currently hindered down by slow transmission speeds, frequent disconnects, cost of Wireless 

connection and wireless communication standards over which data is transmitted. Due to increasing 

demand in consumption of the internet, high speedbandwidth internet connection is not available to the 

citizen’s at affordable rates. In India, public are not aware of the English language or not so good in the 

English language. So that for the transaction over the internet through electronic devices. Multiple issues 

of trust in ecommerce technology and lack of widely accepted standards, lack of payment gateways, the 

privacy of personal and business data over the Internet not assured security and confidentiality of data 

not in place to deploy ubiquitous IT Infrastructure and its maintenance. 

 

Conclusion 

 Ecommerce is constantly evolving in its fields by implementing all the latest technology which 

enable buyer and sellers to conduct business online and via the internet. By ecommerce the exchange of 

information related to the purchase and sale which is required for the transport of goods between banks 

and customers will be faster, companies to communicate with each other more efficiently. Since web 

developers have lowered down the price for their service, it has become more affordable for the small 

business to use the World Wide Web to sell their products. 
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Abstract  

  Women's empowerment has become a significant topic of discussion in development and economics. It can also point to the 
approaches regarding other trivialized genders in particular political or social contexts. Gender inequality is the main social issue in 
India in which women are getting back in the male-dominated country. Women empowerment needs to take a high speed in this 

country to equalize the value of both genders. It is empowering women to make them able to get their real rights in the society by 
providing utmost priority in the nation.  

  Gender discrimination in the nation brings cultural, social, economic and educational differences which push the country 
back. The most effective remedy to kill such devils is making women empowered by ensuring the Right to Equality mentioned in 

the Constitution of India. Women empowerment has the power to change many things in the society and country. They are much 
better than men to deal with unidentified problems in the society. 
  The present paper is an attempt to analyze the status of women empowerment in India using various indicators like women’s 

household decision making power, financial autonomy, freedom of movement, political participation, acceptance of unequal gender 
role, exposure to media, access to education, experience of domestic violence etc based on data from different sources. The study 

concludes with an observation that access to education and employment are only the enabling factors to empowerment, 
achievement towards the goal, however, depends largely on the attitude of the people towards gender equality. 

Keywords: Women Empowerment, Priority, Constitution, Education, Equality. 

 

Introduction 

 One of the major problems of Indian society is the inferior position accorded to women. They do not 

enjoy equal status and their condition is far from satisfactory. The most famous saying said by the Pandit 

Jawaharlal Nehru is “To awaken the people, it is the women who must be awaken. Once she is on the 

move, the family moves, the village moves, the nation moves”. In India, to empower the women, first, it 

needs to kill the entire demon killing women’s rights and values in the society such as dowry system, 

illiteracy, sexual harassment, inequality, female infanticide, and domestic violence against women, rape, 

prostitution, illegal trafficking and other issue. 

  Empowerment of women is mainly the process of upliftment of economic, social and political status 

of women, the traditionally deprived ones, in the society. It is the process of guarding them against all 

forms of violence. Women empowerment involves the building up of a society. A political environment, 

wherein women can breathe without the fear of oppression, exploitation, apprehension, discrimination 

and the general feeling of persecution which goes with being a woman in a traditionally male-dominated 

edifice. Women Empowerment refers to the creation of an environment for women where they can make 

decisions of their own for their personal as well as social benefit. 

  Women Empowerment refers to increasing and improving the social, economic, political and legal 

strength of the women, to ensure equal-right to women, and to make them confident enough to claim 

their rights, such as: 

 Freely live their life with a sense of self-worth, respect and, dignity. 

 Have complete control of their life, both within and outside of their home and workplace. 

 To make their own choices and decisions. 

 Have equal rights to participate in social, religious and public activities. 

K.V. Pradeepa Kumar  

Cavery College, Bengaluru  

https://en.wikipedia.org/wiki/Human_development_(humanity)
https://en.wikipedia.org/wiki/Economics
https://en.wikipedia.org/wiki/Gender
http://www.indiacelebrating.com/social-issues-in-india/
http://www.indiacelebrating.com/social-issues-in-india/


 
 

 

 

 

31 | P a g e  Shanlax International Journal of Commerce 

 

Vol. 6                   Special Issue 2                  April 2018            ISSN: 2320 - 4168 

 
 Have equal social status in the society. 

 Have equal rights for social and economic justice. 

 Determine financial and economic choices. 

 Get the equal opportunity for education. 

 Get equal employment opportunity without any gender bias. 

 Get safe and comfortable working environment. 

 

 Women’s empowerment has the power to change many things in the society and country. They are 

much better than men to deal with necessary problems in the nation. They can better understand the 

disadvantages of the overpopulation for their family and country. They are usually able to handle the 

economic conditions of the family and organisation through proper planning. Women are capable 

enough to handle any impulsive violence in comparison to the men whether in the family or public 

group. Empowering women may easily help to grow every member of the family without any extra 

effort, and empowerment of the women would automatically bring empowerment to everyone. 

 

Review of Literature  

  Some studies we have been undertaking on women empowerment at the global level and in India. 

Some studies dealt on methodological issues, some on empirical analysis and some others on the 

measures and tools of empowerments. 

  According to Sen and Batliwala (2000), it leads to a growing intrinsic capability- greater self-

confidence, and an inner transformation of one’s consciousness that enables one to overcome an external 

barrier. This view mainly emphasizes on two major aspects. Firstly, it is a power to achieve desired goals 

but not power over others. Secondly, an idea of empowerment is more applicable to those who are 

powerless- whether they are male or female, or group of individuals, class or order. 

  Barkat (2008) while discussing the present status of women in Bangladesh opined that although 

women as mothers are hold in high respect at the individual level, there was an unclear understanding of 

empowerment of women as a process of awareness and capacity building leading to greater participation 

in decision making and control over her own changes. 

  The work of Chattopadhyay and Duflo (2001) is an historic contribution to women empowerment in 

the context of India. The authors used a policy of political reservation for women in India to study the 

impact of women’s leadership a policy decision. They found that women were more likely to participate 

in policy-making process if the leader of the village community was happened to be females. 

  Venkata Ravi and Venkatraman (2005) focused on the effects of SHG on women participation and 

exercising control over decision making both in family matters and in group activities. 

  H. Subrahmanyam (2011) compares women education in India at present and Past. The author 

highlighted that there has good progress in overall enrolment of girl students in schools. The term 

empowers means to give lawful power or authority to act. It is the process of acquiring some activities of 

women’s. 

 

Objectives of the Study  

 To analyze the Factors influencing the Empowerment of Women. 

 Advocating the promotion of gender equality within a community. 
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 Encouraging women to develop entrepreneurial skills, which in turn, would make them self-

dependent 

 Convey the Government schemes about women empowerment. 

 Find out the best solution for women empowerment. 

 

Research Methodology 

 This study is purely base on descriptive and analytical. The data used for this paper is base on 

secondary sources as per the requirement of the study. In this paper, try to attempt a women 

empowerment analysis in India. 

 

Women in British Period 

 A distinct change was noticeable when Indian society bore the impact of the British rule and new 

ideas. A few women overcame their social handicaps and achieved positions of distinction. They 

included Toru Datta, Ramabai, Swarana Kumari Devi and Kamini Roy. These attempts 

notwithstanding, women did not get the benefit of Western education. Women of upper classes suffered 

from the custom of enforced widowhood and a ban on divorce. Among the lower group, the practice of 

“Devdasi” was in buzz. 

  During the non-cooperation movement launched by Mahatma Gandhi, he directly appealed to the 

women of India that led to the awakening of thought in women. Women joined men on equal footing 

during the great struggle for Indian’s Independence. 

  This participation of women in the national struggle loosened the social bondage in which they were 

had. Their equal opportunity with men in the fight led to the breakdown of traditional conceptions and 

brought about deep change in the attitude of women. 

 

Women after Independence 

  The improvement in women’s position and status became further evident after independence, Indian 

women made their mark by becoming Governors, Cabinet ministers, and ambassadors. Several measures 

were taken by the Government of India to an assign equal status to women in the economic, political 

and social fields. More avenues were opened to them to show their talents and have a sense of 

participation in national activities. 

  The Constitution of India pledges equality of status and opportunity to men and women. The 

passage of several Acts by the Parliament and the process of social change brought about by 

industrialization and urbanization during the last few decades have done much for women liberation 

both legally, politically and socially, and the Constitution has guaranteed equal rights to women. 

  Indian women, like men, have the right to vote and an authentic to be elect. Constitutionally, they 

have equal rights. They have the right to own, manage and control their property. Today, a married 

woman has the right to divorce; a widow can remarry. The Constitution of India provides for equal 

rights for all, irrespective of caste, creed, and Gender. The Fundamental Rights guarantees equality of 

men and women in every walk of life.  

 

Status of Women in India Today 

  The position and status of today’s Women in India are considered high in modern Indian 

Society. The population of women is almost half of the total population of India. A country or a 

community cannot be measure civilized where women are not honour. 

https://www.importantindia.com/8528/biography-of-toru-dutt/
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  Indian laws have been making without discrimination against women. As a result, Indian women 

enjoy a high position in our society. Women today occupy high ranking posts like I.A.S, I.F.S. Indian 

Women are also in Defence Services. 

  The modern Indian women participate in various sports and games like football, hockey, cricket, 

tennis and also in athletics. The contemporary Indian women serve as M.P., M.L.A., Governors, and 

Ministers. Women of recent times like “Mother Teresa, P.V. Sindhu, Sudha Murthy and now our 

foreign affairs minister Sushma Swaraj and Defence Minister Nirmala Sitharaman” have achieved 

international fame. Women have also reached high level in the areas of Literature, Music, Sports, Art, 

and Science and Technology also. In fact, there is no sphere of activity in which women incompetent. 

  Let’s have a look at the darker side. As per Indian law, men and women are discriminated; the status 

of women in our country today is practically far below the position of men. Wife’s burnt or murdered for 

non-payment of dowry as demanded by the men is continues all over India, and such cases are increasing 

in every year. The literacy rate of women is also less than male persons almost all over India. Though the 

status of today’s Women in India is high, the overall picture of women’s position in India is not 

satisfactory. 

 

Importance of women's Empowerment 

 Women empowerment can be defines in very small words that it is making women powerful so that 

they can take their own decisions regarding their lives and well being in the family and society. It is 

empowering women to make them able to get their real rights in the nations. 

  Entire nations, businesses, communities, and groups can benefit from the implementation of 

programs and policies that adopt the idea of women empowerment. Empowerment of women is a 

necessity for overall development of a society since it enhances both the quality and the number of 

human resources available for progress. Empowerment is one of the major procedural concerns when 

addressing human rights and development. The Human Development and Capabilities Approach, 

the Millennium Development Goals, and other credible approaches/goals point to empowerment and 

participation as a necessary step if a country is to overcome the obstacles associated with poverty and 

success. 

 

Why Women Empowerment is Important 

 Under-employed and unemployed: Women’s population constitutes around 50% of the world 

population. A large number of women around the world are unemployed. The world economy suffers a 

lot because of the unequal opportunity for women at work area.  

 Equally competent and intelligent: Women are equally qualified. Nowadays, women are 

even ahead of men in many socio-economic activities. 

 Talented: Women are as skilled as men. Previously, women were not allowed higher education like 

men, and hence their talents were wasted. But nowadays, they are also allowed to go for higher studies, 

and it encourages women to show their ability which will not only benefit her individually but to the 

whole world at large. 

 Overall development of society: The main advantage of Women Empowerment is that there will be 

an all-round development of the nation. The money that women earn does not only help them and or 

their family, but it also helps develop the whole. 

 Economic Benefits: Women Empowerment also leads to more economic benefits not to the 

individuals but the public as well. Unlike earlier days when they stayed at home only and do only 

https://en.wikipedia.org/wiki/Empowerment
https://en.wikipedia.org/wiki/Human_rights_and_development
https://en.wikipedia.org/wiki/Capability_approach
https://en.wikipedia.org/wiki/Millennium_Development_Goals
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kitchen stuff, nowadays, they roam outside and helps earn money like the male members of the 

society. Women empowerment helps women to stand on their legs, become independent and also to 

contribute for their family which grows country’s economy. 

 Reduction in domestic violence: Women Empowerment leads to decrease in domestic violence. 

Uneducated women are at higher risk for domestic violence than an educated woman. 

 Reduction in corruption: Women Empowerment is also advantageous in case of dishonest. Women 

empowerment helps women to get educated and know their rights and duties and hence can stop illegal 

behavior. 

 Reduce Poverty: Women Empowerment also reduces poverty. Sometimes, the money earned by the 

male member of the family is not sufficient to meet the demands of the family. The added earnings of 

women help the family to come out of poverty trap. 

 National Development: Women are increasingly participating in the national development process. 

They are making the nation proud by their outstanding performances almost every sector including 

medical science, social service, engineering, etc. 

 Irreplaceable in some areas: Women are considered no alternative for certain jobs. 

 

Needs of Women Empowerment in India 

 As we all know that India is a male-dominated country where men are dominating in every area and 

females are forced to be responsible for the only family care and live in the home including other many 

restrictions. Almost 50% of the population in India is covered by the female only so the full development 

of the country depends on the half of the strengths means women, who are not empowered and still 

restricted by many social prohibited issues. In such condition, we cannot say that our country would be a 

developed in the future without strengthening its population means women. If we want to make our 

country a developed country, first of all, it is very essential to developing women by the efforts of men, 

government, laws, and women too. 

  The need of women empowerment arose because of the gender discrimination and male domination 

in the Indian society since ancient time. Women are being suppressed by their family members and 

social group for many reasons. They have been targeting for many types of violence and discriminatory 

practices by the male members of the family and public in India. Wrong and old traditions for the 

women in the nation from historical time have taken the form of well developing customs and traditions. 

There is a tradition of worshipping many female goddesses in India including giving respect to the 

women forms in the society like mother, sister, daughter, wife, and other female relatives or friends. But, 

it does not mean that only appreciating women can fulfils the need of development in the country. It 

needs the empowerment of the rest portion of population of the people group in every walk of life. 

  India is a famous country proving the common proverb like ‘unity in diversity’; where people of 

many religious beliefs are in the Indian society. Women have been giving a special place in every religion 

which is working as a big curtain covering the eyes of people and help in the continuation of many unfair 

practices (including physical and mental) against women as a norm since ages. In the ancient Indian 

society, there was a custom of sati-paratha, dowry system, sexual violence, domestic violence, female 

infanticide, wife burning, sexual harassment at work-place, child marriage, child labor, devadasi paratha, 

etc. including other discriminatory practices. All such type of violence practice is because of male 

superiority complex and relating to systems of the society. 

  Socio-political rights (right to work, right to education, right to decide for themselves, etc.) for the 

women were completely restricting by the male members of the families. Some of the unavoidable 

https://www.importantindia.com/10335/essay-on-causes-and-solutions-of-poverty-in-india/
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practices against women have been eliminating by the open mind, and great Indian people who raise 

their voices for the discriminatory practices against women. In the recent years, various constitutional 

and legal rights have been implemented by the government of India to eliminate unhealthy practices and 

gender discrimination against women. However, to solve such a big issue, the continuous effort of 

everyone including women is required. 

  Modern society is being more aware of the women rights which results in the increasing number of 

several self-help groups, NGOs, etc. working in this direction. Women are being more open-minded and 

breaking the societal barriers to achieve their rights in all dimensions even after crimes are going side by 

side. Many of the Acts passed by the Parliament to provide safety to women by reducing crime against 

women to empower the women with legal rights in India.  

 

Crime against Women 

  Crime or violence against women is resigning as a saviour health concern affecting her mental and 

physical health. Violence against women includes sexual, physical, psychological and economic abuse. 

In India crime against women is recorded every 1.7 minutes, every 16 minutes a rape case is registered 

and every 4.4 minutes a girl or a woman is subjected to domestic violence. Although women are victims 

of general crimes such as murder, theft, cheating etc.. 

  As per the latest data from National Crime Records Bureau, the crime rate against women rose from 

41.7% to 53.9%, between 2011 and 2015. Up to 3,27,394 cases were reports in 2015 alone, including 

34,651 cases of rape, 4,437 cases of attempted rape, 59,277 kidnapping and abductions, 7,634 dowry 

deaths, and a whopping 1,13,403 case of domestic cruelty, among others. Unfortunately, a majority of 

crimes against women remains unregistered, even in 2017. 

 

Major Problems Faced by Women in India 

 Dowry and Bride burning: Marriage very often is a financial transaction in India. With economic 

prosperity, our greed has only grown. Rich and poor alike expect to make a small fortune when they get 

their sons married. Demands are often mades on the bride’s family with not the least amount of 

compunction. Non-fulfillment of requirement sometimes spells death for the woman. 

 Selective abortion and female infanticide: It is an act of aborting a fetus because it is female. Social 

discrimination against women and a preference for sons have been promoted. According to the decennial 

Indian census; the sex ratio in the 0-6 age group in India went from 104.0 males per 100 females in 1981 

to 105.8 in 1991, to 107.8 in 2001, to 109.4 in 2011. 

 The Disparity in education: Girl education is another area that is languishing in our country. The 

difference is even higher in rural areas where over 60% or more women remain unlettered. 

 Child Marriages: Many people marry their daughters off as children to escape dowry. In rural India, 

70% girls are married before 18 and 56% of those married bear children before 19. 

 Domestic violence: It is endemic and widespread. Around 70% of women in India are victims of 

domestic violence according to the ministry of women and child development. National Crime Records 

Bureau reveal that a crime against women is committed every three minutes, a woman is rape every 29 

minutes, a dowry death occurs every 77 minutes and one case of cruelty bring off by either the husband 

or relative of the victim. 

 Inadequate Nutrition: One of most understated problems facing the Indian girl child is that of poor 

nutrition. Girls belonging to the lower middle class and needy family suffer the most, because of limited 

incomes. Various surveys indicate that women's caloric content is about 100 calories (per women per 
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day) less than they spend, whereas men show an 800 caloric surplus intake. Women expend a great deal 

of energy working inside and outside the house, whereas they often have insufficient food. It has also 

lead to many cases of Death during Childbirth. 

 Sexual harassment: Among the worst countries in crime, India has an abhorrent track record in all 

forms of sexual exploitation. In homes, on streets, in public transports, at offices, even on vacations. No 

place is safe. And the most terrible fall out of this is the lack of self-worth and feeling of degradation 

following the emotional and physical trauma that constant harassment creates. 

 Domestic violence and status in the family: Marital bliss, certainly not. Nearly 60-80% women face 

some violence in marriage. Worse still, over half the women in India feel this to be perfectly normal. 

Physical abuse immediately relegates a wife to an inferior status where her major purpose is to serve than 

to be a partner. 

 Status of widows: The genesis of the problem lies in the culture of our country where a widow is 

considered worthless and inauspicious. While the practice is on the decline, women who have lost their 

husbands are still forced to use only white garments and shave their heads etc. but it will be reduced in 

some portion nowadays. 

 Equal- pay for equal work: While there have been several court rulings guaranteeing the right of 

earning the same pay for the same amount of work, it remains a distant reality in practice. It is 

particularly true of the unorganized sector especially dealing with manual labor where the Minimum 

Wage Act norms are often violating. Besides these women get no maternity leave or proper 

transportation facilities especially in the night shifts. 

 Property rights: While the law of the land enshrines equal property distribution to the family of the 

deceased in the absence of a will irrespective of the sex, this is again usually just on paper. In practice, 

most families leave daughters out of property rights and payment or dowry is symbolic of the girl’s 

disinheritance vis-à-vis finance. Besides different religions have different takes on the matter.  

 

How to Empower Women in India? 

  To “empower women” means to authorize power or increase the overall position, status, and 

condition of women in every stage of life. Empowerment of Women would result in better and more 

developed society. When women contribute equally along with men for the benefit of community, the 

world would definitely become a better place to live. 

There are several ways to empower women. Namely:  

 Create safe workplaces: Women can be empowering through the creation of safety working 

environment. A workplace should be safe for the female members of the society. People will like to send 

their daughters, and wishes to work if they are assuring of safety environment at work-zone. 

 Women education: By educating women, the economy of the country increases. It has been sees 

from the last few decades that involvement of educated women in various activities helps the country to 

move towards economic and social development. 

 Female education also contributes towards health, and well being of the family. 

 By getting an education, women also contribute to the national income of the country. 

 They can afford to offer quality nutrition to their children. 

 Educated women are considered active in politics as well. 

 They know their rights and can defend themselves better. 
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 Raise voice against gender inequality: Women can be empowering by decreasing the gender 

inequalities in all sectors of the society especially in education industry. 

 Job skills: Proper training should be providing to women for better results. 

 Support girls and women in crisis: Millions of girls are subjecting to abuse, child labor, sex 

trafficking, child marriage, and other offenses. Your gift will go where it’s needed most, protecting girls 

and women by equipping skilled, local staff to offer training, education, counseling, medical care, small 

business loans, and other programs that reach women and girls as well as boys — helping to end cycles 

of gender-based violence. 

 Build self-esteem and confidence: To fight with the male-dominated society women’s must build 

their confidence in her and maintain self-esteem in society. 

 Healthcare: Safety isn’t just fighting criminals but also creating a safe, survivable environment for 

women all over. Ensure a safe, holistic environment and regular health checkups. 

 Create more part-time job opportunities: There should be a greater number of part-time job 

opportunities. In India, majority women are housewives, so they do not get an opportunity for full-time 

work. Hence more part-time and flexible jobs should be created so that more and more women get 

engaged in commercial activities. 

 Create public leaders: After the 70 years of Indian Independence still, we are unable to find out 

number of women leaders in India. We have only a few counts of recognized digits of women leaders in 

political, sports, arts, industry and technology. 

 Boost decision making power: Give a chance to women while taking the decision and respect her 

opinion while taking the decision also. It creates confidence in her decision and boosting her skill 

regarding decisions. 

 

Hindrances of Women Empowerment 

The main Problems that were faced by women in past days and still today up to some extent 

1. Gender discrimination 

2. Lack of Education. 

3. Female Infanticide. 

4. Financial Constraints. 

5. Family Responsibility. 

6. Low Mobility. 

7. Low ability to bear Risk. 

8. Low need for achievement. 

9. An absence of ambition for the achievement. 

10. Social status. 

11. Dowry Marriage in same caste and child marriage (still existing). 

 

Government Women Empowerment Schemes 

 Beti Bachao Beti Padhao Scheme. 

 One Stop Centre Scheme. 

 Women Helpline Scheme. 

 UJJAWALA: A Comprehensive Scheme for Prevention of trafficking and Rescue, Rehabilitation 

and Re-integration of Victims of Trafficking and Commercial Sexual Exploitation. 

https://donate.worldvision.org/give/girls-women-in-crisis
https://donate.worldvision.org/give/girls-women-in-crisis
http://www.wcd.nic.in/schemes/beti-bachao-beti-padhao-scheme
http://www.wcd.nic.in/schemes/one-stop-centre-scheme-1
http://www.wcd.nic.in/schemes/women-helpline-scheme-2
http://www.wcd.nic.in/schemes/ujjawala-comprehensive-scheme-prevention-trafficking-and-rescue-rehabilitation-and-re
http://www.wcd.nic.in/schemes/ujjawala-comprehensive-scheme-prevention-trafficking-and-rescue-rehabilitation-and-re
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 Working Women Hostel. 

 Ministry approves new projects under Ujjawala Scheme and continues existing plans. 

 SWADHAR Greh (A Scheme for Women in Difficult Circumstances). 

 Support to Training and Employment Programme for Women (STEP). 

 NARI SHAKTI PURASKAR. 

 Awardees of Stree Shakti Puruskar, 2014 & Awardees of Nari Shakti Puruskar. 

 Awardees of Rajya Mahila Samman & Zila Mahila Samman. 

 Mahila police Volunteers. 

 Mahila E-Haat. 

 Mahila Shakti Kendras. (MSK) 

 

Women Empowerment — Challenges 

 Poverty: Poverty is considered the greatest threat to peace in the world, and eradication of poverty 

should be a national goal as important as the eradication of illiteracy. Due to this, women are exploiting 

as domestic help.  

 Perspective: The most widespread and dehumanizing discriminations against women are by the 

biased perspective. The discrimination against the girl child begins from the birth itself. Boys are 

preferred over girls; hence, female infanticide is a common practice in India. The ordeal that an Indian 

girl faces at birth is only the beginning of a lifelong struggle to be seen and heard. 

 Patriarchate Bottlenecks: The traditional Indian society is a patriarchal society ruled by the diktats 

of self-proclaimed caste lords who are the guardians of archaic and unjust traditions. They put the burden 

of traditions, culture, and honor on the shoulders of women and mark their growth.  

 Economic Backwardness: Women constitute only 29% of the workforce but forms majority of the 

destitute in the country. There has been a failure in transforming the available women base into human 

resource. This, in turn, has hampered not only the economic development of women but also of the 

country’ as a whole. 

 Implementation Gaps: Through all these years, the attention is only on developing and devising 

new schemes, policies and programmes and have paid less attention to the proper monitoring system and 

implementation short-sightedness, for e.g. despite the presence of The Pre-Natal Diagnostic 

Technologies Act and various health programmes like Janani Suraksha Yojana and National Rural 

Health Mission (NHRM), our country has a skewed sex ratio and a high maternal mortality rate 

(MMR). 

 Loopholes in the legal structure: Although there are some laws to protect women against all sorts of 

violence yet there has been the significant increase in the episodes of rapes, extortions, acid, attacks, etc. 

This is due to delay in legal procedures and the presence of several loopholes in the functioning of a 

judicial system. 

 Lack of Political Will: The still- pending Women’s Reservation Bill underscores the lack of political 

will to empower women politically. The male dominance prevails in the politics of India and women are 

forced to remain mute spectators. 

 Way ahead: Starts with bridging the deep-rooted biases through sustained reconditioning. It is only 

possible by promoting the idea of gender equality and uprooting social ideology of male child 

preferability. This concept of equality should be first developed in every household and from there; it 

http://www.wcd.nic.in/schemes/working-women-hostel
http://www.wcd.nic.in/schemes/ministry-approves-new-projects-under-ujjawala-scheme-and-continues-existing-projects
http://www.wcd.nic.in/schemes/swadhar-greh-scheme-women-difficult-circumstances
http://www.wcd.nic.in/schemes/support-training-and-employment-programme-women-step
http://www.wcd.nic.in/schemes/nari-shakti-puraskar
http://www.wcd.nic.in/schemes/awardees-stree-shakti-puruskar-2014-awardees-nari-shakti-puruskar
http://www.wcd.nic.in/schemes/awardees-rajya-mahila-samman-zila-mahila-samman
http://www.wcd.nic.in/schemes/mahila-police-volunteers
http://www.wcd.nic.in/schemes/mahila-e-haat
http://www.wcd.nic.in/schemes/mahila-shakti-kendras-msk
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should be taken to the society. It can be achieved by running sustained awareness programs with the help 

of dramas, radio, television, Internet, etc. across the country. 

 Replacing ‘Patriarchy’ with Parity: A strong patriarchate society with deep-rooted socio-cultural 

values continues to affect women’s empowerment. The need of the hour is an egalitarian society, where 

there is no place for superiority. The Government should identify and eliminate such forces that work to 

keep alive the tradition of male dominance over its female counterpart by issuing inhumane and 

unlawful diktats. 

 Education: Education is the most important and indispensable tool for women empowerment. It 

makes women aware of their rights and responsibilities. Educational achievements of a woman can have 

ripple effects for the family and across generations. Most of the girls drop out of schools due to the 

unavailability of separate toilets for them. The recently launched ‘Swatch Bharat Mission’ focusing on 

improving sanitation facilities in schools and every rural household by 2019, can prove to be very 

significant in bringing down the rate of girls dropping out of school. 

 Political Will: Women should have access to resources, rights, and entitlements. They should be 

gives decision-making powers and due position in governance. Thus, the Women Reservation Bill 

should be passed as soon as possible to increase the effective participation of women in the politics of 

India. 

 Justice delayed is justice denied: Efforts should be made to restructure the legal process to deliver 

fair and in- time justice to the victims of heinous crimes like rapes, acid attacks, sexual harassment, 

trafficking and domestic violence. The idea of fast-track courts, devised to impart speedy justice to the 

victims of rapes and other crimes against women, is a good initiative taken by the judiciary and the 

Government of India. 

 

Findings of the Study  

 The numbers of serious crimes against women are increased. 

 The Government schemes for providing financial and other support to the victims have not been 

implemented effectively. 

 Female infanticide is the most common practice of killing girl child in mother’s womb in the Indian 

society.  

 The Common problem for women is sex discrimination which they face from their birth and 

continues till their death. 

 Many parents who prefer to have only boy baby and allow education to boys only. 

 Women in India do not have equal access to autonomy, mobility to outside the home, social 

freedom, etc. than men.  

 Some of the problems faced by the women are because of their domestic responsibilities, cultural and 

social specified roles, etc. 

 It is found that girls are being discouraged to go for higher education and also for professional and 

technical knowledge. 

 Women mainly work with devotion, seriousness, and sincerity. This commitment to work is proving 

to be a huge disadvantage for them. Hence, every time they are giving more and more task which is 

not duly rewarded. 

 During the recent years, instances of desertion and divorce are increasing making the lives of many 

women very miserable. 
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 They are facing problems in their daily life even after they are given equal rights and opportunities 

like men by the Constitution of India. 

 

Suggestions 

 Proper awareness of the laws should be there that is law should not be restricted to papers only, but 

the implementation of the law should be there so that every woman can be familiar with her rights.  

 Significant steps should be taken to implement all the laws which are amended to facilitate 

detention, prevention, and punishment of crimes against women. 

 Women education has to be made compulsory, and women should be encouraged to become literate 

because without being educated women cannot have access to her right. 

 Strict implementation of the schemes, and policies for women empowerment should be done. 

 Awareness camps for women should be organized where they can become familiar with the framed 

schemes and policies and can take benefit of those schemes and policies. 

 Develop various rules, regulations, act and laws made by the Indian government regarding the safety 

of women in India. 

 

Conclusion 

  Violence against women is a complex economic and social problem. Much of the literature 

worldwide is focussing on this issue as how to address crime against women. Addressing the issue 

requires coordination between nations, communities and different development sectors of the economy 

such as education, health to challenge the customs and norms that lead to rising inequalities and violence 

against women.  

  Empowering women starts with our families, workplaces, and neighborhoods. Empowering women 

socially, economically, educationally politically and legally is going to be a huge task. It is not going to 

be easy to change the culture of disregard for women who are so deep-rooted in Indian society. But it 

does not mean that it is implausible. Only revolutions bring changes in a day, but reforms take their time. 

This one, in particular, will take its time as well. The idea of women empowerment might sound hard by 

the yard, but by the inch, it is just a cinch. All we need is a concentrated effort focused in the right 

direction that would rest only with the liberation of women from all forms of evil. 

  To really bring women empowerment in the Indian society, it needs to understand and eliminate the 

main cause of the ill practices against women which the patriarchal and male-dominated system of the 

society. It needs to be open-minded and change the old views against women together with the 

constitutional and other legal provisions. 

  We have many schemes, many programs for women empowerment at every stage of administration, 

all we need is a good system and agencies for the implementation of these policies and programs. And if 

we can build up that system, if we can implement these programs then the goal of women empowerment 

can be achieved very easily through these programs. Swami Vivekananda once said, “Arise away and 

stop not until the goal is reach”. Thus our country should thus be throwing into the horizon of 

empowerment of women and revel in its glory. 
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Abstract 

 The unbalanced nature of India’s growth has caused considerable concern but little known about its causes. Disequalizing 
growth or unbalanced growth is a situation in which economic growth is significantly faster in some segments of the economy than 

in others. The poverty- growth – inequality triangle shows that the change in poverty can be fully determined by its change in 
income growth and income inequality. Increase in GDP or PCI does not grow proportional decrease in poverty and unemployment 

owing to the disequilibrium which persists in growth and economic development. Thus, in our study we intend to explore the 
relationship between the unbalanced growth and poverty and suggest innovative techniques to eradicate poverty and unemployment 

among urban youth in India. We used a data set of urban youth from the low income groups and collected socio economic data to 
explore the determinants of immersing growth and poverty. Government initiatives of transforming India like Digital India 
programmes, Skill India programmes aims to empower the society by providing employment skill and vocational education. The 

results from our study suggest that the awareness about unemployment government programmes and initiatives can be useful for 
combating poverty and prove to be an important instrument for reducing unemployment in India. 

Keywords: Disequalizing, unbalanced, poverty line, gini coefficient, micro-credit, Digital India, Skill India, jobless growth 

  

Introduction 

 Urban poverty is an important problem of urban development and management common to 

developed as well as developing countries. It is acute and more alarming in developing countries like 

India. The working group on urban poverty appointed by the National commission on urbanisation 1988 

observed that “the most demanding of the urban challenges unquestionably, is the challenge posed by 

urban poverty the challenge if reducing exploitation, relieving misery and creating more human 

condition for working, living and growth for those disadvantage of people who have made the city their 

home already or are in the process of doing so. The task of adequately feeding, educating ,housing and 

employing a large and rapidly growing number of under- nourished ,semi-literate, semi-skilled 

underemployed and impoverished city dwellers a who are living on pavements ,in poorly serviced 

chawls, in unhygienic slums, in illegal squatters and other forms of degraded and inadequate settlements 

and who are struggling to make a living from low paying and unstable occupations, in a reasonable time 

span is the essence of development challenge facing the Indian planners today. 

 Urban poverty, unlike rural poverty, imposes considerable negative externalities on the society and 

economy. The urban poverty poses the problems of housing and shelter, water, sanitation, health, 

education, social security, and livelihoods along with special needs of vulnerable groups like women, 

children and aged people. This leads to a loss of productivity and opportunities available to its young 

population besides constraining economic growth.  

“Unbalanced growth is a better development strategy to concentrate available resources on types of investment, which 

help to make the economic system more elastic, more capable of expansion under the stimulus of expanded market and 

expanding demand”-H.W.Singer. 

 According to AlakGhosh,“Planning with unbalanced growth emphasizes the fact that during the planning 

period investment will grow at a higher rate than income and income at a higher rate than consumption.”  
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 With increase in per capita income, the incidence of poverty often goes up. So, social welfare 

diminishes. This is what has happened in India over the plan period. Although India has achieved a 

satisfactory growth rate in recent years, the planners have failed to alleviate poverty in 56 years.Even 

though a dent has been made on poverty in recent years due to financial assistance from the World Bank 

and the IMF, the degree of income inequality has increased rather than diminished even though the 

growth rate has picked up. 

 Moreover, GDP measures the total quality of goods and services produced and sold in an economy, 

but it conveys no information about who enjoys those goods and services. Two countries may have 

identical GDPs but differ markedly in the distribution of economic welfare across the population. 

Below Poverty Line is an economic benchmark used by the government of India to indicate economic 

disadvantage and to identify individuals and households in need of government assistance and aid. 

Income inequality is the unequal distribution of household or individual income across the various 

participants in an economy. Income inequality is often presented as the percentage of income to a 

percentage of the population. The simplest way to understand inequality is by analysing the population 

by dividing it into quintiles (fifth) from poorest to richest and reporting the proportions of income held by 

them. Example: if the bottom 20% of the population held 20% of the economy’s income and the top 20% 

held 20% of the economy’s income, then we can call the society highly equal. But it is hardly the case, as 

the bottom 20% of the population hardly owns more than 3% of the total wealth of the economy. Gini 

Coefficient is the most popular measure of income inequality used in studies. The Gini coefficient is 

derived from the Lorenz Curve. 

 The present paper highlights the relationship between poverty and the unbalanced growth which 

leads to a disequalized economy. The jobless growth in India over the years have contributed to the 

vicious circle of poverty. The study aims to analyse the importance of skill development, educational 

provisions and employment opportunities that should be given to the urban poor population to combat 

the problem of poverty. In this regard the national schemes like Skill India and Digital India plays a 

significant role in providing proper vocational training to the youth and making them digital literates 

which is the need of the hour. 

 

Rationale 

 The study focuses on the disparity between economic growth and poverty in urban India. The major 

reason for the persistence of urban poverty and unemployment is the disequalizing growth in India. The 

primary objective for this study is to find out the major reasons for this unbalanced growth and the 

probable solutions which may help to alleviate poverty and unemployment.  

 This paper focuses on the importance of skill development, vocational training, imparting education 

and spreading awareness among the urban youth to move a step forward towards a bright future. The 

Government programmes and initiatives like Digital India, Skill India plays a major role in providing 

such opportunities to the less privileged ones.  

 As educators it is our duty to transform India into a growing economy by providing educational and 

employment opportunities to the youth. Awareness about the government programmes are not enough 

as the primary objective should be increasing participation into these skill development programmes 

which will help to make them capable of securing jobs for themselves and make them financially 

independent. 
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Objectives 

The objectives of the study are as follows  

 To study the relationship between disequalizing growth, GDP and urban poverty of India. 

 To analyze the importance of developmental programmes, skill formation and improvement of 

health and nutrition among the urban youth. 

 To study the need for awareness and successful implementation of Government employment 

generation schemes and skill development programmes. 

 To realize the possible solutions for alleviating poverty and inequality in the urban sector of India. 

 

Literature Review 

 According to the theory of Unbalanced Growth by Albert O. Hirschman, no Low Development 

Country has sufficient endowment of resources as to enable it invest simultaneously in all sectors of the 

economy in order to achieve balanced growth. Balanced growth is a doctrine previously advanced by 

Rosenstein Rodan2 in his 1943 article on “Problems of Industrialization of Eastern and South-Eastern 

Europe” and developed by Ragnar Nurkse3 in his important study of Problems of Capital Formation in 

Underdeveloped Countries. Many of the early investigations into the “trickle-down” model of economic 

growth have confirmed that economic growth alleviates poverty by increasing employment and/or the 

real wage (Anderson (1964), Thornton, et al. (1978), and Hirsh (1980)). Since past empirical studies have 

shown that growth and income inequality are not related, sustained economic growth should have a 

large or more than proportionate effect on the poverty rate by raising everyone’s income including the 

poor.  

 It is argued that the potential effect of economic growth on poverty rates is offset either entirely or in 

part by an increase in income inequality. Alternatively, economic growth may reduce poverty by raising 

the incomes of everyone in society, including the poor (Dollar and Kraay (2001)). The former assertion 

finds its roots in the Kuznets’ hypothesis (1955), positing that growth and inequality are related through 

an inverted “U” shaped function. The implication here is that if economic growth leads to increased 

inequality, then the growth effect on poverty would be tenuous at best. The problem with the Kuznets’ 

hypothesis (1955) is that the relationship between economic growth and inequality was derived from 

cross sectional data, e.g., using countries at different points of development at the same point in time, 

whereby what was really needed to test the hypothesis would be time series data (Adams (2002)). There 

are a number of empirical studies that have rejected the Kuznets’ hypothesis (1955) (Ravallion (1995), 

Deininger and Squire (1996, 1998), Schultz (1998), and Bruno, et. al. (1998). 

 There is some evidence that economic growth has reduced poverty in developing countries. Squire 

(1993) found that a ten percent increase in the growth rate reduced poverty across a sample of countries 

by 24 percentage points. In a similar study by Bruno, et. al. (1998), a ten percent increase in growth was 

associated with a 21.2 percent decrease in the poverty rate for a sample of 20 countries over the period 

1984-1993. There is also evidence that changes in inequality can affect changes in poverty, ceteris 

paribus. In the same aforementioned study by Bruno, et. al. (1998), the authors realized a positive and 

statistically significant elasticity estimate of 3.86 on the inequality variable (Gini coefficient), leading 

them to conclude that “even small changes in the overall distribution of inequality can lead to sizeable 

changes in the incidence of poverty” (Bruno, et. al. (1978). 

 Education is one of the major agencies of socialization and social change. It is an important 

institution in any modern or modernizing society. It inculcates values, sentiments and behavioral 
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patterns that are considered appropriate in a given society. No doubt, education is considered as a major 

source of economic progress both for the individual and for society. It imparts the necessary skill with 

which one may cope with the complicated demand of the technical age. It is the chief instrument of 

upward mobility. An individual acquires and accumulates knowledge, skill, attitudes and insight by a life 

long process of 17 education. The essence and role of education as envisaged in the National Policy on 

Education of 1986 (with modification undertaken in 1992) are: i. In our national perception, education is 

essentially for all. This 1s fundamental to our all round development, material and spirit. ii. Education 

has an acculturating role. It refines sensitivities and perceptions that contribute to national cohesion, a 

scientific temper and independence of mind and spirit thus furthering the goals of socialism, secularism 

and democracy in our constitution. iii. Education develops manpower for different levels of the 

economy. It is also the substrate on which research and development flourish, being the ultimate 

guarantee of national self-reliance. iv. In sum, education is a unique investment in the present and the 

future. This cardinal principle is the key to the National Policy on Education. 

 In contrast, primary and secondary education in India floundered. This was a shortcoming of the 

Indian development model that was already noticed as early as the 1950s (see Nurkse, 1957).16 The lack 

of emphasis on early education has had wider implications for India’s long-run development and its 

future course. The fast-growing sectors in India remain either capital intensive or skilled-labour intensive, 

meaning that drawing workers out of agriculture has been slow. This feeds into the overall problem of 

jobless growth.17 The spectre of massive urbanization also poses problems to come. A recent McKinsey 

Global Institute report predicted that India’s urban population will increase from 340 million in 2008 to 

590 million by 2030.18 The puzzling—and somewhat tragic—aspect of India’s sluggish growth in the 

first three and a half decades after independence was that all the signs for India to achieve rapid growth 

were propitious (Lal, 1999). For instance, modern industrialization, which began in the 1850s, gave 

India a head start in activities that promised to raise standards of living relatively easily. 

 As revealed in the Social Progress Imperative Survey 2016, India should now start focusing on 

critical issues like education, health care services along with the economic growth. Only emphasizing 

“growth,” at the cost of social progress, will only promote inequality in Indian society. This calls for 

heavy investment in education and health care. The present investment of around 1.14 percent of GDP 

needs to triple for India to make substantial progress in these sectors.  

 

Methodology 

Research type and general goal 

 The proposed research study is applied descriptive and experimental. The proposed research study is 

developed from both quantitative and qualitative point of view. 

 The primary objective of this study is to analyse the relationship between disequalizing growth and 

urban poverty. It also aims to show the importance of implementation of skill development 

programmes by the Government of India among the urban youth. 

 

Type of data 

 The secondary data has been used in our study. 

 The sources of secondary data are UNDP, planning commission of India, Government journals on 

poverty, unemployment and national income estimates. 
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Population and sample 

 Population of urban India 

 In our study we have concentrated on the urban youth population of India. 

 

Methods and techniques 

 In this research paper, we have used the statistical tools like Mean, Median, Mode Standard 

Deviation, correlation co-efficient. 

 

Statistical processing of information 

 In this paper, we have used MS –EXCEL package for analysing the data and we have represented 

the results in the form of bar charts. 

 

Results and Discussions 

 In this study we have collected some secondary data on urban poverty, GDP in India , employment 

rate and represented in the form of bar charts and found out statistical measures from the data. 

 

Figure 1.1 
 

 In figure 1.1 we can observe an upward trend in the GDP rate in India over the period of time. The 

table gives the follow mean, median, mode and standard deviation values:- 

 

 

 

Figure 1.2 

 Mean 118.8666667 

Mode 152.51 

Median 118.535 

Standard Deviation 24.02770956 
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 Figure 1.2 shows the fall in poverty rate over the years compared to the previous data. But 2014 

poverty rates seem to be more or less similar to that of the 2011 data. This proves that poverty rates did 

not fall much although the GDP had been raised over the recent years. 

The table shows the follow mean, median, mode and standard deviation values:- 

 

 We had designed a table on the GDP and poverty rate to show the relationship between the two 

attributes. 

 The correlation coefficient between the two 

sets of data that is the GDP and Poverty rate is -

0.97205382.The negative correlation coefficient 

shows a negative relation between the growth of 

GDP and poverty. Moreover the data depicts 

perfect negative correlation. 

 But it is observed that the rate of fall of poverty rates is lower than that of the growth rate of GDP in 

India. This is owing to the unbalanced growth prevailing in the country which stands as a barrier to the 

growth in employment and alleviation of poverty. 

 The finding by various reputed international organizations shows that GDP alone is not sufficient in 

measuring the progress of a country. Thus the true economic development of a nation can be measured 

only by taking into consideration other human development indexes like education and health along 

with the national income, which are important in measuring the wellbeing of a people. 

 

Figure 1.3 

 

 

Figure 1.4 

Year GDP(Current prices) Poverty rate 

2005-2006 33,90,503 45.3 

2011-2012 83,91,691 37.2 

2014-2015 1,24,33,749 21.9 
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 Figures 1.3 and 1.4 shows the fall in unemployment rate and the increase in digitalization after 2014-

15. Government schemes like Digital India and Skill India was launched in the year 2015. Considerable 

increase in digital literacy can be observed after the implementation of this scheme. Although awareness 

about the programmes have spread among the youths but many are still out of the reach of the 

programme. Thus in order to successfully utilize the benefits and fight poverty and unemployment the 

urban youths should participate in the skill development programmes. 

 Discussion on awareness and implementation are not always go hand in hand the gap between the 

awareness about these programmes and proper participations is owing to the following factors:-  

 Lack of digital literacy. 

 Inadequate funds. 

 Inadequate Spread of information in interior zone. 

 Illiteracy. 

 Conservative attitude of the family. 

 Lack of faith in government.  

 

Conclusion 

 The paper aims at highlighting the disproportionate relationship between poverty and the growth of 

GDP in India. The unbalanced growth leads to polarization of growth and fails to eliminate the problem 

of unemployment to a great extent. The Government initiatives on skill development and employment 

generation can be fruitful to combat the problem of poverty if properly implemented. We also observed 

that although majority of urban youth are quite aware of the schemes and programmes but lack of 

adequate implementation is limiting its success. It is only through the development of the youth the 

nation can move out from the vicious circle of poverty in the long run.  

Some suggestions regarding innovative techniques for alleviation of urban poverty and reducing 

inequality in the nation are as follows: 

 Free education: this opens up opportunities for many people and provides individuals as well as 

families with a means to escape poverty, it is ideal way to break the cycle of poverty that has 

bedevilled several families. 

 Government Grants: these can be in the form of free mid –day meals or even scholarships. It eases 

the financial pressure on families and allows them today to direct the little money that they have 

towards business ventures. 

 Creation of Job Opportunities: a high rate of employment reduces the level of poverty in a country. 

When more people are employed, many households also earn income and live comfortably. 

 Vocational And Technical Training: this is skill based training meant to equip individuals within 

the society with technical skills to enable them become entrepreneurs or professionally employed 

even without higher education. Such a move would be key in uplifting the lives of people in rural 

areas and reducing poverty levels. 

 Free Medical Care Facilities: this would ensure that people living in poverty have good healthcare 

services. It would also help keep them healthy and strong to seek out money making opportunities. 

Staying healthy and active is very important in fighting poverty and improving standard of living. 

 Education and Family Planning: one interesting factor is that lot of people living in poverty have 

very large families compared to those who are considered to be well off. Taking care of big family 
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requires resources. There is a need to carry out civic education about the necessity of family 

planning. 

 Increase in Earning Capacity: gradually and systematically increasing the minimum wage should be 

the objective of every government. This will increase the income earned and subsequently reduce 

poverty levels. There should also be laws that deter employees from paying workers less than they 

deserve. 

 Skill development: Most industries engage skilled labours. There is a decline in demand for un-

skilled labours in most factories and mills. In such a situation, there is a need to stress on 

development of skills for specific trade, so that these modern industries can get technically skilled 

labours. Establishment of Vocational Education and Training (VET) institutes is a big step towards 

the eradication of poverty from our country. 

 Micro-credits: Cheap credit facilities will encourage the growth of small business and provides 

opportunities to escape poverty. Several factors have led to increased interest in microcredit in 

promoting growth with greater equity. There has been a growth in the recognition of the importance 

of empowering all people by increasing their access to all the factors of production, including credit 

attention. 

 An inclusive growth strategy would have necessitated the reform of India’s delivery of public goods 

such as education, vocational skill formation, micro credit, affordable urban housing and other 

infrastructure, which has so far been beyond capacities and commitment of India’s political and bureau 

tic elites to undertake. 
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  DIGITAL ECONOMY AND ITS GROWTH IN INDIA 

 

 

 

 

 

 

 

 

Abstract 

 Economy is a vital element of a society; every single society needs to develop its economy; it is possible when a society is able to 
the factors which affect the economy development. Digital economy is way of developing the economy by using the technologies. 

Rapid developments in technology and science are changing the way we live, work and do business. These changes come with 
challenges for our industries, work places and communities. They also present opportunities to increase wellbeing .India 

digitalization was a big evaluation of this country that put India a step forward, and it brought a remarkable growth In the 
economy of this country. 
 Demonetization that initiated by Prime Minister Narendra Modi, was another evaluation, and it is a remarkable factor of 

growth for the digital economy of India. As day by day the people expectation is going higher and higher, and they are looking for 
better service which can be provided. It is one of the core objectives of digital economy to provide best service to the society. As 

Technology is developing fast, it brings a lot of innovation in e-business, e-marketing, IT (information technology) systems there 
for; it provides a good platform for the smooth growth of digital economy.  

 The main objective of this conceptual is to understand the challenges and its impact on digital economy in India. It is rectified 
that demonetization is pushing India toward digital economy is growing the service sectors to provide better service to the society.  

Keywords: Demonetization, Digitalization, FDI Growth, Information Technology, Digital Economy 

 

Introduction 
 The digital economy is the share of total economic output derived from a number of broad “digital” 

inputs. These digital inputs include digital skills, digital equipment (hardware, software and 

communications equipment) and the intermediate digital goods and services used in production. Such 

broad measures reflect the foundations of the digital economy 

 The digital economy is the new productivity platform that some experts regard as the third industrial 

revolution. Digital revolution, also known as ‘The Internet Economy’ or Internet of Everything (IoE), is 

expected to generate new market growth opportunities, jobs and become the biggest business opportunity 

of mankind. 

 The Department of Electronics & Information Technology of India published Internet of Things 

policy estimating IoT industry in India grow up to INR 940 billion, by 2020. Focus areas include 

agriculture, health, water quality, natural disasters, transportation, security, automobile, supply chain 

management, smart cities, automated metering and monitoring of utilities, waste management, oil and 

gas we believe that creating the next generation of smart and connected cities will depend upon five key 

areas: visionary leadership, global open standards, smart regulation, public private partnerships and a 

new ecosystem. 

 The Digital India program envisages providing digital infrastructure as a utility to every individual, 

delivering governance and services on demand and enabling the digital empowerment of citizens. A key 

part of the Digital India program is the National Rural Internet mission, through which more than 2.5 

lakh villages will have Internet access through Community Service Centers which will become viable, 

multi-functional end points for service delivery by 2017. 
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Review of literature 

 The Federation of Indian Chambers of Commerce and Industry (FICCI), in association with 

knowledge partners EY, is proud to present the report – Speeding ahead on the telecom and digital 

economy highway. The report aims to identify opportunities and lay down the impediments affecting the 

growth of the telecom sector, with a view to aid policy makers in ironing out these challenges. Over the 

last decade, the growth of the entire telecom ecosystem has significantly propelled the growth of digital 

quotient in the country, and, in turn, positively affected the lives of a vast majority of India’s population. 

With more than 960 million subscribers, telecom services have reached some of the remotest areas in the 

country acting as an enabler for the masses. The digital revolution now stands at the cusp of a 

transformation, with the new government laying out its vision of a digitally enabled India. The multi-

faceted “Digital India” program aims to transform the country into a knowledge economy using 

technology for delivery of various government services and initiatives. The success of this program is 

likely to ride on the back of strong telecom ecosystem and its allied industries in the value-chain. 

 

Need of the study 

 To know impact of digital economy on in India. 

 To find the challenges face by digitalization of economy In India.  

 To analyze demonetization impact in digital economy. 

 

Research methodology: 

 Data collection method: in this study of this paper i have used secondary data like, journals books, 

newspaper and some inline source like RBI, World Bank and EY analysis. For the tabulation of data and 

charts, tables analysis, I have used basic statistical tools .And also some other mathematic techniques. 

 

Limitations 

 We have not concentrated geographical wise data due to time constraint.  

 During the collection of data we faced lack of data. So we only went through the secondary data in 

different websites. 

 

Results and Discussion 

 The Digital India program also focuses on achieving the governments stated target of net zero 

imports by giving electronics manufacturing the due importance and emphasis. We believe this focus will 

boost India manufacturing capabilities and transform the nation into a manufacturing hub. As part of the 

program, the government will focus on cultivating an IT-ready workforce by training people in smaller 

towns and villages with IT for jobs over the next five years. To kick off the Digital India program, the 

government has announced a few early harvest programs such as installing Wi-Fi in all universities by 

2015, securing email within the government, and enabling public wifi access in cities with a population 

of more than one million people. 

 Our current government has taken the initiative to digitalize India in a way that has never happened 

In the past. Yes the promise of “digital India “is indeed a big dream but with it come challenge which 

eed to be overcome. One of the earlier programmers focused on digitization and e-governance was the 

national e-Governance plan prepared by the government in 2006. 

 Significant progress has been made subsequently. For EX: the ministry of external affair set an e-

passport that provided an integrated interface for different steps of passport application process . The 
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upcoming wave of rapid growth in the economy would be involving extensive adoption technology in 

the all area of economy. Digital India aim to empower citizens to avail services with more ease ad to 

conveniently interact with the government. The initiative is expected to not only boost economic growth 

but also to improve the lives of the citizens. 

 

Challenge faces digital economy in India 

Adaptation of internet 

 Adaptation of the internet remains a concern, internet penetration has remained close to 15% in 

India while in china it is around 46% , so poor people feel difficulties to use internet or some time lack of 

literacy level. Lack of appropriate access devices would also hinder the adoption. 

 

Security 

 Digital marketing will raise the cybercrime, the idea of putting the data of a billion citizens online 

will be very risky. There for it is need to provide a high level of security, and measures would need to be 

taken to ensure a safe environment.  

 It is necessary to overcome all the challenges mentioned above with the help of a proper IT security 

solution like eScan. With so many people connected to such numerous networks, data security will 

definitely become one of the priorities of the Government. 

 

Coordination and standardization 

 In a governmental system there are various departments like finance law, environment, commerce. 

etc Would be involve in creating system and operational standard for a seamless integration. Such 

involvement require significant levels of coordination to make sure the flow of information. 

 

Men power 

 One of the biggest challenges is providing of skilled man power that can handle the technological 

system. Since India has about 475 million people engaged in labor, out of which 93% are engaged in 

unorganized labor. skilled labors are essential need for the development and effective adaptation of 

technologies. 

 

Impact of demonetization on digital economy in India 

 It was a day of great turbulence in India’s financial world on 8th November 2016, 20:15 IST, as the 

government announced demonetization of Indian high-value currency notes. The consequent media 

frenzy, the furor of rumors, arguments, and counterarguments has been yet to abate. India’s economists 

have taken a widely divided stance on the efficiency of this move and its impact on the country’s black 

money situation. According to different sources, the country’s black money can be anywhere between 

23-75% of India’s GDP.  

 By demonetizing the five hundred and thousand rupee notes India hopes to flush out considerable 

amounts of black money as well as to encourage a switch to cashless state within the mainstream 

economy. Therefore, this new move will definitely have a huge impact on the digital marketing horizon 

in India. It encourages people to be involved in fewer cash transactions and to use the electronic or 

plastic money 

https://www.gbim.com/
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 India already has an impressive annual growth rate of internet users with the latest statistic showing 

a remarkable 32%. With over 350 million internet users, the country has the second largest registered 

internet user rate in the world. 

 

Data analysis and interpretation chart (1) 

Analysis and interpretation 

 The above chart shows growth of 

smartphone in recent years, there has 

been an increasing trend of consumers 

opting for smartphones, since this offer 

a compelling user experience, with 

access to social media, emails and the 

internet. The boost in the demand for 

smartphones has been driven by the 

falling average selling prices of devices and a dip in data prices. Furthermore, with low penetration of 

PCs and a deficient fixed broadband network, smartphones are expected to drive the next phase of 

internet growth in the country 

 

FDI flow I to telecom sector Chart (2) 

Analysis and interpretation 

 The above table is showing the 

FDI flow I telecom sector, and there is 

cause for a major concern, since 

telecom is a capital-intensive sector. 

The need for financing is bound to 

rise, given the massive outlay required 

to acquire spectrum. It is estimated 

that the recently concluded round of 

spectrum auctions (March’15) will add 

an additional debt of ~INR1,000 billion on the industry. Moreover, rollout of next generation 4G 

services and expansion of 3G services will require additional investment by operators. 

 In this scenario, it is essential for the Government to support the financing needs of the sector, which 

has played an important role as an essential infrastructure, and contributed significantly, to the growth of 

India’s economy 

 

Conclusion 

 Digital economy is a remarkable move for India to put steps forward towards progresses, 

digitalization need a good infrastructure to move the country. India is a developing country, since it has 

started digitalization, it faced lots of challenge and still it is facing.  

 Demonetization which initiated by Modi, prime minister of India, was a good move toward 

digitalization, it made the people to accept the implementation of digital economy. As technology is 

developing soon, it is a challenge for India to cop by taking some measurement. 
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IMPACT OF COOPERATIVE BANKS CREDIT ON AGRICULTURE DEVELOPMENT IN 

KARNATAKA – A CASE STUDY OF BANGALORE RURAL DISTRICT 

 

 

 

 

 

 

 

Abstract  

 Agriculture is a primary sector of the Indian economy as about 70 percent of the total population depends on it and its 

dependence continues unabated. The pulls and pressures in the farm factor continue to extent their influence on the overall course of 
economic activity. Farming one of the most hazardous of all economic enterprises, because it is wholly out-door venture exposed 
perilously to the unpredictable vagaries of weather. The crops are vulnerable to damage b several factors like diseases, birds, stray 

animals, rats, natural and unnatural calamities such as floods, droughts, cyclones, fires etc. So provision of an effective insurance 
cover for farm activities is indeed very difficult. The insurance companies which had rich experience is providing the insurance cover 

and other types of business are not inclined to take up crop insurance business due to higher risk factor prevailing in the farm sector. 

Cooperative credit structure was the first to realize that increasing rural incomes through enhanced agricultural production and 

generating employment in non-farm activities as critical to expanding home market for accelerated investment and industrial 
growth. In view of the support of cooperative credit, it has been possible to register higher rate of income growths. Prices of 
agricultural produce have been largely responsible to arrest the rate of inflation. Short term cooperative credit structure silently has 

been working on this philosophy. An attempt is made in this chapter to analyze the role of cooperative banks in agriculture sector 
development in the state of Karnataka. 

Keywords: Cooperative Banks, Agriculture Sector and Farming Community. 

 

Introduction 

 In the wake of introduction of economic reforms in India since 1991 with emphasis on globalization 

and liberalization, financial sector reforms have assumed considerable importance. The basic objective of 

reforms in the financial sector has been to improve the efficiency, competitiveness, transparency and 

productivity of financial system as a whole. Under the process of financial sector reforms, Government 

of India gave considerable financial help to Public Sector Banks as also RRBs. However, cooperative 

banking sector have been denied this pattern of financial assistance despite the fact that the cooperative 

banks were engaged in the vital task of transforming rural economy of the country. 

 It is known that cooperative credit sector including agriculture and rural development banks 

constitutes an important segment of Cooperative Movement and is playing a critical role in financing 

short-term, medium-term and long-term agriculture operations including investment oriented projects for 

promoting rural development. Keeping in view the importance of cooperative credit sector in the context 

of socio-economic development of the rural areas, the common minimum programme of the present 

Government has emphasized on the need to nurse back the weak cooperative credit sector to health and 

it has been proposed to double the flow of rural credit in the next three years so as to ensure that the 

coverage of small and marginal farmers by institutional lending is expanded substantially. 

 It is known that the financial position of a few State Cooperative Banks and a large number of 

District Central Cooperative Banks and PACs leave much to be desired. It is also known that at the 

operational level, cooperative banks have suffered losses for last many years due to their implementation 

of government sponsored policies and programmes. The interference by the government in the recovery 
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process as also the relief and concessions announced by the government on account of natural calamities, 

floods and drought in different parts of the country have increased their losses. The Agriculture and Debt 

Relief (ADRS) Scheme of 1990, sponsored by Government of India did an unrepairable damage to the 

climate of loan repayment culture traditionally prevailing in the rural areas. 

 Recently, Government of India has announced its decision to provide crop loan to the farmers at 7 

percent rate of interest per annum with effect from 1-4-2006. In this context, Government has also 

promised to provide interest subvention (subsidy) at 2 percent per annum to the public sector banks and 

RRBs on the credit loans provided by them out of their own funds. As against this, no such interest 

subvention has been promised to the cooperative credit institutions who are expected to provide crop 

loans from out of their own funds which are being raised by them at a high cost of 9-10percetn per 

annum. As a matter of fact this 2 percent interest subvention is not sufficient for cooperative banks. 

 The average loan recovery levels for various rural cooperative banks at all India level stood at 68% 

during 2003-04 which was lower than that observed during 2002-03. It is possible that widespread 

drought conditions which prevailed in many states during 2003-04 and 2004-05 would have adversely 

affected these loan recoveries. Further, there are reports that deficiency in loan appraisal mechanism and 

inadequate follow-up and supervisor in the utilization of loans coupled with political interference have 

also adversely affected the loan recovery scenario. In view of this, it is imperative that greater emphasis 

needs to be laid in the coming years on scientific appraisal of loan applications and on the follow-up of 

utilization of loans sanctioned for specified objectives. In this context, it is pertinent to conduct in-depth 

study on the role of cooperative banks in the empowerment of farmers. 

 

Objectives of the Study 

1. To examine the utilization of the cooperative banks credit by the agricultural farmers in Bangalore 

Rural district. 

2. To find out the impact of the cooperative bank loan on the socio-economic conditions of the farmers 

in Bangalore Rural district. 

3. To suggest the suitable measures for further effective functioning of cooperative banks in advancing 

agricultural credit. 

 

Results and Discussion 

 Bangalore Rural District is one of the 30 districts in Karnataka. It was formed in 1986, when 

Bangalore district was divided into Bangalore Rural and Bangalore (Urban). Presently in Bangalore 

Rural district, there are 2 divisions, 4 Talukas, 35 Hoblis (cluster of villages), 1,713 inhabited and 177 

uninhabited villages, 9 towns, and 229 Gram Panchayats. Proximity to the city of Bangalore has its own 

impact on the district, with a considerable daily commuting population. The rural people are mostly 

agriculturists, although with the advent of SEZs in the area, service and IT industries are booming. Near 

the Bangalore Rural District are the towns of Muddenahalli-Kanivenarayanapura, the sites of the 

upcoming Sri Sathya Sai Baba University and College of Medicine, Indian Institute of Technology 

Muddenahalli, 600 crore Visvesvaraya Institute of Advanced Technology (in Chikkaballapur district), 

and a 70 crore "Silk City". Devanahalli is set to be the site of a 9500 crore Devanahalli Business Park, 

near the Bangalore International Airport.  

 According to the 2001 census, the total population of the district was, 1,881,514 of which 21.65% 

were urban[5] with a population density of 309 persons per km2. Bangalore Rural district has 22.5% of 

its population belonging to the Scheduled Caste and Scheduled Tribe. Hinduism is the major religion of 

http://en.wikipedia.org/wiki/List_of_districts_of_Karnataka
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this district. The Bangalore Rural district is essentially an agriculture district but it has sufficient scope for 

industrialisation, dairy development and sericulture. It is the second least populous district in Karnataka 

(out of 30), after Kodagu.  

 The district is endowed with agricultural and horticultural crops such as ragi, rice, groundnut, 

sugarcane, castor, grapes, mulberry, etc. There are adequate infrastructural facilities such as transport 

and communications, banking, credit, and marketing. Though the region is not rich in mineral resources, 

its non-metallic mineral resources are utilised for bricks, tiles, and stoneware manufacture. For many 

years , weaving has also been a major occupation for a large section of the population. The soil and such 

climatic conditions are congenial for the cultivation of mulberry, rearing of silkworms, and production of 

silk, besides other agro-based industries. There are a number of wineries and quantity of production of 

wine has been increasing. There is a proposal by the Government of Karnataka to rename Bangalore 

Rural district to Kempe Gowda. In September 2007, the taluks of Kanakapura, Ramanagaram, Magadi 

and Channapatna were merged to form the Ramanagaram district. 

 

Case Study Analysis 

 Out of the 350 sample respondents chosen for the study, 144 are from Nelamangala PACB and 206 

are from Hoskote PACB. The table-1 shows the land holdings of sample respondents. Since 10 

percentage of the total membership has been chosen at random sampling basis, the numbers differ for 

each sample village. From the given table it can be said that small and marginal farmers form the bulk of 

the membership of both PACBs. Again, it can also be noted that those who are holding land between 1 

and 4 hectares are larger in Hoskote compared to Nelamangala where those who own below 1 hectare 

more in number. This may be a reason for more defaulters at Nelamangala, it is so because the small and 

marginal farmers do not have the capacity to repay the loan. Landlessness seems to be more among the 

members of Nelamangala. 

Table 1 Land Holdings of Sample Respondents 

Sl. No Land holdings (in hectare) Hoskote Nelamangala Total 

1 Below 1 hectare 30 (20.97) 70 (33.99) 100 (28.58) 

2 1 – 2 40 (27.77) 40 (19.42) 80 (22.86) 

3 2 – 4 29 (20.13) 16 (7.77) 45 (12.86) 

4 4 – 8 10 (6.94) 15 (7.28) 25 (7.14) 

5 8 and above 2 (1.38) 2 (0.97) 4 (1.14) 

6 Agriculture Labourers 20 (13.88) 29 (14.07) 49 (14.0) 

7 Rural Artisans 3 (2.08) 9 (4.36) 12 (3.42) 

8 Others (landless agriculture labourers) 10 (6.94) 25 (12.14) 35 (10.0) 

 Total 144 (100.00) 206(100.00) 350(100.00) 

Source: Field Survey. 

Note: Figures in parentheses are percentages. 

 

Sex-Wise Distribution of Sample Respondents 

 Sex-wise distribution of sample respondents is presented in Table-2. Sex plays a significant role in 

decision making process in India. Hence researcher made an attempt to collect the sex-wise details of 

information of respondents. Sex-wise classification of the respondents has shown that male dominated a 

high representation in the total sample. There are 325 male respondents (92.86 percent) and 25 (7.14 

percent) female respondents. One can infer from this that there are only a few land owners among 

women respondents in the case study area. 
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Table 2 Sex-Wise Distributions of Sample Respondents 

Sl. No Sex Hoskote PACB Nelamangala PACB Total 

1 Male 150 (92.02) 175 (93.59) 325 (92.86) 

2 Female 13 (7.98) 12 (6.41) 25 (7.14) 

 Total 163 (100.00) 187 (100.00) 350 (100.00) 

Source: Field Survey. 

Note: Figures in parentheses are percentages. 

Age-Wise Distribution of Respondents 

 Especially in the impact study age is considered as an important parameter to evaluate the use of 

loan to undertake economic activity. Age is considered to be an important determinant of the progressive 

nature of a person. It is generally felt that after attaining a certain age, a person may not be responsive to 

the new ideas and become somewhat conservative. Age of the respondents is an important parameter to 

determine the involvement in the economy activity and the capability to undertake activity. Here we 

have made an attempt to analyze the age group of the respondents. Table – 3 depicts the age-wise 

distribution of the respondents. Majority of the sample respondents are from the age group of 36-59 

years. It accounts 60.00 percent of the sample. Percentage of respondents which come under the group of 

35 years and that of more than 60 years accounts 22.86 percent and 17.14 percent respectively. 

Table 3 Age-Wise Distribution of the Sample Respondents 

Sl. No Age-group Hoskote PACB Nelamangala PACB Total 

1 Below 35 35 (24.13) 45 (21.96) 80 (22.86) 

2 36 – 59 90 (62.07) 120 (58.53) 210 (60.00) 

3 60 and above 20 (13.80) 40 (19.51) 60 (17.14) 

 Total 145 (100.00) 205 (100.00) 350 (100.00) 

Source: Field Survey. 

Note: Figures in parentheses are percentages. 

Annual Income of the Respondents 

 Annual income of the respondent family is given in table – 4 clear pictures. In the total sample 13.71 

percent are having only less than Rs.10,000 of annual income. Respondents who are having more than 

Rs.30,001 as annual income constitute 14.00 percent of the total sample. Picture is different between 

societies. in Hoskote society only 6.94 percent having less than Rs.10,000 whereas 18.44 percent of the 

sample at the Nelamangala society are having less than Rs.10,000 as annual income. Same time 23.62 

percent of the respondents in the Hoskote society having more than Rs.20,000 of annual income whereas 

only 17.48 percent of the Nelamangala society having more than Rs.20,000 of annual income. 

Table 4 Annual Income of the Respondents Family 

Sl. No Income Classification Hoskote PACB Nelamangala PACB Total 

1 Below Rs.10,000 10 (6.94) 38 (18.44) 48 (13.71) 

2 Rs.10,001 – Rs.15,000 36 (25.00) 55 (26.70) 91 (26.00) 

3 Rs.15,001 – Rs.20,000 39 (27.08) 53 (25.72) 92 (26.29) 

4 Rs.20,001 – Rs.30,000 34 (23.62) 36 (17.48) 70 (20.00) 

5 Rs.30001 and above 25 (17.36) 24 (11.66) 49 (14.00) 

 Total 144 (100.00) 206 (100.00) 350 (100.00) 

Source: Field Survey. 

Note: Figures in parentheses are percentages. 

 The inference that can made from the above discussion is that members belonging to Hoskote 

society are keeping high income profile compared to the members in the Nelamangala society. 
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Land Holdings of the Respondents 

 Table –5 clearly shows the status of operational land holding among sample households. Majority of 

the sample are holding own land i.e., 88.58 percent. In Hoskote 90.32 percent of the PACB beneficiaries 

87.18 percent are holding own land. Lease in and or lease out constitute 9.68 percent of the sample in 

Hoskote, whereas it is 13.82 percent in Nelamangala lease in and out are more in Nelamangala 

compared to Hoskote area. 

Table 5 Operational Land Holdings 

Sl.No Land Status Hoskote PACB Nelamangala PACB Total 

1 Own land 140 (90.32) 170 (87.18) 310 (88.58) 

2 Lease in & Out 15 (9.68) 25 (12.82) 40 (11.42) 

 Total 155 (100.00) 195 (100.00) 350 (100.00) 

Source: Field Survey. 

Note: Figures in parentheses are percentages. 

 

Operational Land Holdings of the Respondents 

 Occupational land holdings in Hoskote and Nelamangala taluks gives us variety of picture, it 

includes wet land and dry land. Table – 6 shows the operational land holding of the respondents. There 

are households which are having both wet and dry land holdings. In the total sample 233 are keeping wet 

land but only 186 of them are cultivating the land. The difference between ownership land holding and 

operational land holdings are relatively high in Hoskote. Though 103 of the sample households are 

having own land only 74 of them are cultivating it in Hoskote. But in Nelamangala 112 of the sample 

household out of 130 are cultivating these wet lands. 

Table 6 Total Land and Cultivation 

Sl.No Land particular 
Hoskote PACB Nelamangala PACB Total 

Count Mean Count Mean Count Mean 

1 Total wet land holder 103 3.25 130 3.52 233 3.40 

2 Wet cultivator only 74 3.22 112 3.02 186 3.10 

3 Total Dry land holder 80 2.48 91 2.74 171 2.62 

4 Dry cultivator only 35 2.16 59 2.58 94 2.43 

Source: Field Survey. 

Note: Figures in parentheses are percentages. 

 In the case of dry land, 94 samples out of 171 are cultivating. Hence the gap between number of 

landholdings and number of operational land holdings are higher in the case of Hoskote.  

 

Sources of Irrigation 

 Water is an important input for agriculture and without this, it cannot be possible for cultivation. 

Details of sources of irrigation are presented in the table – 7. A total of 61.42 percent of the sample 

respondents are having well with pump-set as their source of irrigation. It has been more in Hoskote 

(61.30 percent) compared to Nelamangala (61.53 percent) area. The second sources of irrigation 

constitute tank irrigation i.e., 28.58 percent. It has been more in Nelamangala area (30.77 percent) 

compared to Hoskote (25.80 percent) area and 10.00 percent of the respondents were depends on well 

with oil-engine as their source of irrigation. The percentage of sample households depending upon 

uncertain tank water irrigation is more at Nelamangala. This perhaps can explain the production 

uncertainty at Nelamangala and hence the resultant behaviour of putting the co-operative society in to a 

bad category. 
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Table 7 Sources of Irrigation 

Sl.No Particulars of Irrigation Hoskote PACB Nelamangala PACB Total 

1 Tank 40 (25.80) 60 (30.77) 100 (28.58) 

2 Well with Pum-sets 95 (61.30) 120 (61.53) 215 (61.42) 

3 Well with oil-engine 20 (12.90) 15 (7.70) 35 (10.00) 

 Total 155 (100.00) 195 (100.00) 350 (100.00) 

Source: Field Survey. 

Note: Figures in parentheses are percentages.  

 

Mode of Savings of the Sample Households 

 Table –8 clearly indicates the particulars of savings of the sample households. Sources of savings can 

be grouped into PACB, Commercial Banks, LIC, Post Office and others (i.e. include Peerless, Relatives 

and Friends). Among the total sample households, 35.71 percent have no savings at all. They are more 

among sample households of Nelamangala (42.86 percent) than among Hoskote, sample households 

(28.58 percent). This is due to the fact that the numbers at Nelamangala PACB are more agricultural 

labourers having less landed property. 

Table 8 Mode of Savings 

Sl. No. Name of the Institution 
Hoskote 

PACB 

Nelamangala 

PACB 
Total 

1 PACB 20 (11.42) 10 (5.71) 30 (8.59) 

2 Commercial Bank 10 (5.71) 10 (5.71) 20 (5.71) 

3 LIC+Post Office 25 (14.30) 20 (11.42) 45 (12.85) 

4 Others 5 (2.85) 10 (5.71) 15 (4.29) 

5 Total Savers 65 (37.14) 50 (28.59) 115 (32.85) 

6 Total Non-Savers 50 (28.58) 75 (42.86) 125 (35.71) 

Grand Total 175 (100.00) 175 (100.00) 350 (100.00) 

Source: Field Survey. 

Note: Figures in parentheses are percentages.  

 PACB plays only lesser role to mobilize the rural savings, i.e., only 8.59 percent of the sample used 

PACB for their saving purpose. Hoskote PACB shows a better performance in this regard (18.95prcent) 

where as it is only 2.29 percent of the samples from Nelamangala PACB. The poor working conditions 

of PACB at Nelamangala might have discouraged the people to deposit their little savings at PACB. The 

analysis indicates that savings habit is much less among the sample households. This may be because of 

this poor income level which leaves nothing to save. The PACB’s have not to mobilized even the title 

savings habit that is found among the members of PACBs. 

Particulars of Loans Availed 

 Primary Agricultural Credit Banks are giving much importance to the agriculture development by 

disbursing attractive loans. It has been clearly mentioned in the Table – 9, that 195 (55.72percent) out of 

350 samples received loan from PACB during 2009-2010. More members in the Hoskote society are 

getting loans than the members in Nelamangala society. 

Table 9 Particulars of Loans Availed 

Sl. No Items Hoskote PACB 
Nelamangala 

PACB 
Total 

1 Loan Availed 130 (83.88) 65(33.33) 195 (55.72) 

2 Loan not availed 25 (16.12) 130 (66.67) 155 (44.28) 

Total 155 (100.00) 195 (100.00) 350 (100.00) 

Source: Field Survey. 
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Note: Figures in parentheses are percentages.  

 A lesser proposition has got credit facility from PACB of Nelamangala because more number of 

sample households has not paid their dues to the Bank in time and hence they could not re-borrow. 

 

Purpose of Loan Sought from PACB 

 Table – 10 shows the picture of the purpose of which the loan is sought by the respondents. It is 

made clear that Hoskote PACB has got good performance than Nelamangala PACB in the issue of loan. 

Among the total, 64.65 percent have received the loan for purchasing fertilizers. Other have received the 

loan for purchasing consumer items (14.65), cattle (11.11%) and agricultural implements (4.04%). 

Table 10 Purpose of Loan Sought from PACB 

Sl. No. Purpose Hoskote PACB 
Nelamangala 

PACB 
Total 

1 Fertilizers 63(51.22) 65(86.67) 128(64.65) 

2 Cattle 20(16.26) 2(2.67) 22(11.11) 

3 Agri Implements (Motor Pump-Sets) 7(5.69) 1(1.33) 8(4.04) 

4 Consumer Loan(TV,TVS-50,Cycle) 29(23.58) - 29(14.65) 

5 Jewell Loan 4(3.25) 7(9.33) 11(5.55) 

Total 123(100.00) 75(100.00) 198(100.00) 

Source: Field Survey. 

Note: Figures in parentheses are percentages.  

 Though jewel loans go under the name of ‘agricultural operation’, mostly it is to meet the exigencies 

such as expenditure on health, education, social functions etc. 

 

Amount of Loan 

 Performance of a PACB can be measured by considering the number loan issued and amount of 

loan disbursed. Hoskote PACB has issued loans for 123 samples i.e.,80.39 percent of the samples. At the 

same time only 75 or 34.40percent of the samples belonging to Nelamangala PACB have received loan. 

There is a big gap between Hoskote and Nelamangala with respect the mean loan amount. In Hoskote 

PACB mean loan amount is Rs.16,444, but it is just Rs.7700 in Nelamangala PACB (Table – 11). 

Table 11 Amount of Loan 

Sl.No. Name of PACBs Count Mean 

1 Hoskote PACB 123 16444 

2 Nelamangala PACB 75 7700 

 Total 198 13132 

Source: Field Survey. 

Note: Figures in parentheses are percentages.  

 

Subsidy from PACBs for Agricultural Activities  

 Out of 350 sample respondents, 73 respondents have received some kind of subsidy loan. One can 

observe that it is 55 respondents in Hoskote PACB, and just 18 in Nelamangala PACB. Most of them got 

subsidy, when they have taken loan for buying cattle. It can be inferred from this table that more from 

Hoskote have attempted to enhance there income by going for agricultural allied activities. The details 

are presented in table – 12. 
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Table 12 Subsidy from PACBs for Agricultural Activities 

Sl. No Purpose of Subsidy Hoskote PACB Nelamangala PACB Total 

1 Fertilizers(seeds) 15 (27.28) 8 (44.44) 23 (31.50) 

2 Agri-Implements 5 (9.09) - 5 (6.85) 

3 Motor-Pump-sets 5 (9.09) - 5 (6.85) 

4 Cattle (IRDP) 30 (54.54) 10 (55.56) 40 (54.80) 

Total 55 (100.00) 18 (100.00) 73 (100.00) 

Source: Field Survey. 

Note: Figures in parentheses are percentages.  

 

 Reasons for Approaching PACB for Financial Support for Agricultural Activities 

 The reasons for people approaching to PACB for financial support for agricultural activities details 

are presented in Table –13. Respondents have been asked to point out the reasons for which they have 

selected PACBs for taking loan. Around 32.85 percent of them pointed out a combination of low interest 

rate, Easy terms of repayment and near to residence. And another 30.00 percent is attracted because of 

low interest rate prevailing in PACB loans. The reasons given by them indicate that loans from PACBs 

are soft loans and hence people prefer it. 

Table 13 Reasons for Approaching PACB for Financial Support for Agricultural Activities 

Sl. 

No 
Reasons 

Hoskote 

PACB 

Nelamangala 

PACB 
Total 

1 Low Interest Rate 40 (20.40) 65 (42.20) 
105 

(30.00) 

2 Easy Terms of Repayment 20(10.20) 4 (2.59) 24(6.85) 

3 Near to Residence 5(2.55) 35 (22.72) 40 (11.43) 

4 To Enjoy Subsidy 5(2.55) 4 (2.59) 9 (2.57) 

5 To Avoid Risk 5(2.55) - 5 (1.44) 

6 To Avail Consultancy/ guidancy 2 (1.02) - 2 (0.57) 

7 
Low Interest Rate/Easy Terms of 

Repayment/Near to Residency 
75 (38.26) 40(25.97) 

115 

(32.86) 

8 Easy terms of Repayment 10(5.10) 6 (3.89) 16 (4.57) 

9 
Low Interest Rate/ Easy Terms of Repayment/ 

to enjoy Subsidy 
30 (15.30) - 30 (8.57) 

10 Immediate Disbursement 4 (2.04) - 4 (1.14) 

Total 196(100.00) 154(100.00) 
350 

(100.00) 

Source: Field Survey. 

Note: Figures in parentheses are percentages. 

 The above analysis clearly indicates that the primary agricultural credit cooperative societies played 

an important role in providing loans for the farming community in Mysore district. The credit gap as the 

difference between the level of borrowing(actual loan amount given by PACB) and the actual amount 

spent by the borrower for the successful implementation of the agricultural activities. It has been 

calculated by considering the difference between the loan received for cultivating 1 acre of paddy and the 

actual cost of cultivation as per the respondent. PACBs are giving Rs.5280 as loan amount for each acre 

of land for cultivation of paddy. There may be differences in the consumption of agricultural inputs. The 
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agricultural credit or seasonal credit constitutes working capital for the purchasing of seeds, manure, 

other raw materials and a reasonable amount for the maintenance needs for the formers and his family. 

This is also known as short-term (ST) loans, and constitutes the core of production credit provided to the 

formers. Bulk of the short-term loans are for agricultural purpose such as seasonal agricultural 

operations, i,e., for paddy, sugarcane, ground nut, ragi, bazra, jowar and maize etc. On the other hand, 

the medium term loans or loans for allied activities are similar. This type of loans are given for a period 

ranging from over 12 months to 5years for purpose such as reclamation of land, purchase of live-stock, 

machinery and other implements, sinking of wells, purchase of cattle, bullock-carts, diesel engines and 

pump-sets for making minor improvements on land, and for sericulture, milch animals, calf raring and 

bio-gas etc.  

 

Major Findings of the Study 

1. Small and marginal farmers form the bulk of the membership in Hoskote and Nelamangala PACBs. 

Again, it can also be noted that those who are holding land between 1 and 4 hectares are larger in 

Hoskote compared to Nelamangala where those who own below 1 hectare more in number. This 

may be a reason for more defaulters at Nelamangala. it is so because the small and marginal farmers 

do not have the capacity to repay the loan. 

2. Sex-wise classification of the respondents has shown that male got a high representation in the total 

sample. There are 325 male respondents (92.86 percent) and 25(7.14 percent) female respondents. 

One can infer from this that there are only a few land owner among women. 

3. In the total sample 13.71 percent are having only less than Rs.10,000 of annual income. Respondents 

who are having more than Rs.30,001 as annual income constitute 14 percent of the total sample. 

Picture is different between societies. In Hoskote society only 6.94 percent having less than 

Rs.10,000 whereas 18.44 percent of the sample at the Nelamangala society are having less than 

Rs.10,000 as annual income. Same time 23.62 percent of the respondents in the Hoskote society 

having more than Rs.20,000 of annual income whereas only 17.48 percent of the Nelamangala 

society having more than Rs.20,000 of annual income. Similarly, rural artisans are living more in 

Nelamangala (4.73 percent) compared to Hoskote (1.43 percent only), which may also affect their 

repaying capacity.  

4. Majority of the sample are holding own land i.e., 88.58 percent. In Hoskote 90.32 percent of the 

PACB beneficiaries 87.18 percent are holding own land. Lease in and or lease out constitute 9.68 

percent of the sample in Hoskote, whereas it is 12.82 percent in Nelamangala lease in and out are 

more in Nelamangala compared to Hoskote area. 

5. Sources of savings can be grouped into PACB, commercial bank, LIC, post office and others (i.e. 

include peerless, Relatives and Friends). Among the total sample households, 35.71 percent have no 

savings at all. They are more among sample households of Nelamangala (42.86 percent) than among 

Hoskote, sample households (28.58 percent). This is due to the fact that the numbers at Nelamangala 

PACB are more agricultural labourers having less landed property. 

6. The study reveals that 195(55.72 percent) out of 350 samples received loan from PACB during 2009-

2010. More members in the Hoskote society are getting loans than the members in Nelamangala 

society. 
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7. It is made clear that Hoskote PACB has got good performance than Nelamangala PACB in the issue 

of loan. Among the total, 64.65 percent have received the loan for purchasing fertilizers. Other have 

received the loan for purchasing consumer items (14.65), cattle (11.11%) and agricultural 

implements (4.04%). 

8. Ninety seven out of 350 have expressed that they do face certain problems in getting the loan from 

PACB. Respondents have pointed out various problems that they have faced at the time of getting 

loan. Respondents are affected by various problems. Viz; deposit, third person surety, delay in 

sanctioning the loan, political involvement and others. Among them surety is the single problem that 

many (39.18) of the respondents have pointed out. And another 29.89 percent are severely affected 

by the condition laid down by PACB that they have to deposit same amount from the loan amount. 

Delay in sanctioning of the loan is another single problem pointed out by many (11.34). 

9. It is necessary for the farmers to furnish third party surety to get loan and (4.29%) have complained 

that this is a big problem. This often involves furnishing of mutual surety and this result in undue 

burden on both the recipient as well as the guarantor. It one fails to repay the other cannot get loan 

even if there is no due for him. With PACB also has resulted in undue delay in disbursement of 

loans, which took away the benefits that otherwise would accrue if timely agricultural operation had 

taken place. 

10. Many of the (36.11) respondents used the loan amount for consumption purpose. Because of its 

productive nature, they cannot repay the loan amount within the stipulated period. And another 

16.66 percent loanees utilized the loan amount for the repaying old debt from other non-

organisational sources where interest rates are high. Uncertain climatic conditions and floating 

agricultural prices made some of the respondents inefficient to repay the loan. 

 

Suggestions 

1. There is an urgent need for reforms in cooperative legislation in conjunction with laws relating to 

rural financing. 

2. The NABARD, NCDC and the NCUI including the national federation of cooperative bank should 

strengthen staff training structure and make it more professional. And the PACS be treated as 

branches of the cooperative bank. 

3. The chronic overdues of cooperative credit sector needs to be brought under the purview of Debt 

Recovery Tribunals. 

4. To achieve transparency and to win the confidence of members, cooperative banks should 

computerize their operations as quickly as possible. 

5. The policy of extending concessional refinance needs to be continued to cooperatives to ensure 

smooth and adequate flow of agricultural credit. 
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SWATCH BHARAT MISSION 

 

 

 

 

Abstract 

  swatch bharat mission a step towards cleanliness, is a clean india mission launched by pm of India sri narendra modi on the 
birth anniversary of rashtrapita mahatma Gandhi on 2nd october, 2014 it is a major step towards the protection of degrading 

environment and health of people as ‘health is wealth”. The objectives of the campaign include elimination of open defection, 
construction aid of toilets especially to villages, construction of public toilets and its maintenance, conversion of insanitary toilets to 
pour flush toilets, eradication of manual scavenging and above all to bring about a behavioral change in people regarding healthy 
sanitation practices and to ensure public participation in achieving these objectives and making india a healthy country because of 

open scavenging many deadly diseases are been noticed . 
 Globally, India continues to be the country with highest number of people practicing open defection. If swatch bharat mission 

is implemented properly with all its stakeholders taking their respective responsibilities, there is no wonder that one day india will 
become an open defection free country and a healthy country. A brief about this programme, objectives, importance, related health 

concerns, issues and its role in environmental protection has been discussed in this paper. 

Keywords:-swatch bharat mission, sanitation, open defection, toilets, and environmental protection. 

 

Introduction 

 Go green, cleanliness and hygiene is the need of 

hour so the government of India adopted a demand 

driven approach by the name total sanitation campaign 

(tsc) in 1999, which was later renamed as the nirmal 

bharat abhiyan .nba has been restructured into the 

swachh bharat mission with two sub-missions – swatch 

bharat mission (gamin) and swachh bharat mission 

(urban).many people in India recognize open 

defecation as a national embarrassment, but if one accounts for the loss that it inflicts on the health and 

future productivity of India’s children, it’s clear that the sanitation crisis is truly an emergency.  

  The census 2011 of India shows that 4,041 statutory towns (administrative units that have been 

defined by ‘statute’ as urban such as municipal corporations, municipalities, cantonment boards, notified 

town area committees, town panchayats or nagar palikas) having eight million households do not have 

access to toilets and defecate in the open. Weak sanitation has significant health concerns and untreated 

sewage from towns is the biggest source of water pollution in India. This indicates both the scale of the 

challenge ahead of the Indian towns and the huge costs incurred from not addressing them. The swachh 

bharat mission emanates from the vision of the government of India as a tribute to mahatma gandhi on 

his 150th birth anniversary to be celebrated in the year 2019 to ensure hygiene, waste management and 

sanitation across the nation. The prime minister of India has launched SBM on 2nd Oct. 2014.  

 

Objectives of SBM 

The swatch bharat mission has the following objectives:  

 Generate awareness about sanitation and its linkage with public health  

 Elimination of open defecation. 

 Modern and scientific municipal solid waste management. 
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Components of SBM 

 The swatch bharat mission has the following 

components:  

1. Household toilets, including conversion of insanitary 

latrines into pour-flush latrines 

2. Community toilets  

3. Public toilets  

4. Solid waste management  

5. IEC & public awareness  

6. Capacity building and administrative & office expenses  

 

Open defecation  

 Open defecation (OD) is the practice of defecating outside or in public. However, open defecation 

becomes a significant health problem and an issue for human dignity when it occurs in more densely 

populated areas, such as in larger villages or in urban informal settlements in developing countries. Here, 

the practice is usually associated with poverty and exclusion of the 1 billion people around the world that 

still practice open defecation today, almost 600 million, or around 60 percent, reside in india alone. 

Under swatch bharat mission, 111 million toilets will be built by 2019 that is more than 60,000 toilets per 

day or nearly one toilet every second. However, simply building toilets and sanitation infrastructure will 

not stop open defecation in india. Having access to safe and clean toilets is a start, but it does not address 

long-standing habits or how personal preference affects behavior with regards to toilet use. We have seen 

toilets built in india in the past being abandoned, or used as storerooms.  

 The battle to end open defecation in India needs to be fought on two fronts: one on the ground with 

toilets and sanitation infrastructure, and second in the hearts and minds of the people by repositioning 

toilets so that latrine use becomes the norm.  

 

Impacts of open defecation 

 The health and personal safety impacts due to open defecation are principally the same as those from 

lack of sanitation.  

 

Health impacts  

 Open defecation or lack of sanitation is a major factor in causing various diseases, most notably 

diarrhea and intestinal worm infections but also typhoid, cholera, hepatitis, polio, trachoma and others. 

Those countries where open defecation is most widely practiced have the highest numbers of deaths of 

children under the age of 5, as well as high levels of malnourishment (leading to stunted growth in 

children), high levels of poverty and large disparities between the rich and poor. Open defecation is a 

leading cause of diarrheal death; 2,000 children under the age of 5 die every day, one every 40 seconds, 

from diarrhea.  

 

Safety and gender impacts  

 Open defecation also impacts on human safety and dignity - in particular women are more 

vulnerable to gender-based violence and sexual assault when they defecate in the open.  
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Eradicating open defecation  

 The key drivers to eradicate open defecation may be as follows:  

1. Political will  

2. A focus on behavior change 

3. Sanitation solutions that offer a better value than open defecation  

4. Stronger public sector local service delivery systems  

5. Creation of the right incentive structures. 

 

Conclusion 

 Even after longstanding efforts to address the challenge of open defecation, the situation in India 

stubbornly remains unchanged. Part of the reason for this is because many people in rural India actually 

prefer open defecation to using affordable latrines.  

 Efforts to reduce open defecation include awareness raising (for example via the UN world toilet day 

at a global level), behavior change campaigns, increasing political will as well as demand for sanitation. 

Community-led total sanitation (clts) campaigns have placed a particular focus on ending open 

defecation by "triggering" the communities themselves into action and let us hope that the recently 

launched SBM Will further help to resolve the problem.  
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NITI AAYOG (NATIONAL INSTITUTION FOR TRANSFORMING INDIA) 

 

 

 

 

 

 

 

  

Abstract 

 The National Institution for Transforming India, also called NITI Aayog, was formed via a resolution of the Union Cabinet 
on January 1, 2015. NITI Aayog is the premier policy ‘Think Tank’ of the Government of India, providing both directional and 
policy inputs. While designing strategic and long term policies and program’s for the Government of India, NITI Aayog also 

provides relevant technical advice to the Centre and States. The main objective of this paper is to study about the technology 
upgradation and capacity building for implementation of program’s and initiatives in NITI Aayog and to know  how  to  design 

strategic and long term policy and program frameworks and initiatives in NITI Aayog. This paper also recommends   the ways to 
invite globally reputed policy makers, experts, administrators to India to share their knowledge. 

Keywords: Niti Aayog, technology upgradation, Strategic and long term policy, Government of India 

 

Introduction about the Niti AAYOG 

 The national institution for transforming india, also called NITI aayog, was formed via a resolution 

of the union cabinet on January 1, 2015. NITI aayog is the permanent policy ‘think tank’ of the 

government of India, providing both directional and policy inputs. While designing strategic and long 

term policies and programs for the government of India, nitiaayog also provides relevant technique 

advice to the central and states. 

 It was established in 2015, by the NDA government, to replace the Planning Commission which 

followed a top. The Prime Minister is the Ex-officio chairman. The permanent members of the governing 

council are all the state Chief Ministers, the chief ministers of Delhi and Pondicherry, the Lieutenant 

Governor of Andaman and Nicobar, and a vice chairman nominated by the Prime Minister. In addition, 

temporary members are selected from leading universities and research institutions. These members 

include a chief executive officer, four ex-official members and two part-time members. 

 

Reviews of the Literature 

Yuthika Bhargava-research held on the January 2017 

 NITIAAYOG has called for a review of the provisions of the right to education act that stipulate that 

children who don’t perform well cannot be back up to class VIII. It said the good intension behind the 

norm is detrimental to the learning process. 

 It has also suggested a system where direct benefit transfers offer the poor a choice between 

subsidized purchases or equivalent cash to buy their requirements from private suppliers. 

 

Research Methodlogy 

 In this study we are going to collect data in both primary and secondary data with reference of the 

books and articles and the directly through observation and participative ways of data will be collecting 

of data. 

S.N. Karthik 

M.Com. B.Ed. NET SLET, Assistant Professor, Department of Commerce 

PG Centre, Kolar, Bangalore University  

                     

V. Sudhakara 

M.Com. B.Ed. NET SLET, Assistant Professor, Department of Commerce 

PG Centre, Kolar, Bangalore University                      

 

https://en.wikipedia.org/wiki/National_Democratic_Alliance_%28India%29
https://en.wikipedia.org/wiki/Planning_Commission_%28India%29
https://en.wikipedia.org/wiki/Prime_Minister_of_India
https://en.wikipedia.org/wiki/Ex-officio


 

 

 

 

 

70 | P a g e  S.E.A. COLLEGE OF SCIENCE, COMMERCE & ARTS, Bengaluru 

One Day National Seminar on “TRANSFORMING INDIA: ISSUES AND CHALLENGES”  

Objective of the Study 

 To study about the technology upgradation and capacity building for implementation of programs 

and initiatives in NITI Aayog 

 To know design strategic and long term policy and program frameworks and initiatives in NITI 

aayog. 

 A shared vision of national development priorities sectors and strategies with the active involvement 

of States in the light of national objectives. 

 To study about how invite globally reputed policy makers, experts, administrators to India to share 

their knowledge. 

 Employee favors in the nitiaayog. 

 

Analysis 

Technology up gradation by the NITI Aayog On a November 16th, 2016. The theme of the lecture is 

'Technology and Transformation Outlining the global shifts that impact the nation's development, the 

lecture will discuss India's many advantages, its potential to address existing challenges and the 

opportunities that lay ahead by using technology and innovation as levers for transformation. 

 

Long term policy and planning 

 By the nitiaayog which gives the new innovative skills to the developments by the newly entering 

and already exited organization in the society which in the strategic planning for developments of the 

new strategies in to the India but the development of the country via in this.  

 

Developments by the states 

 It remains to be seen whether these measures can lead to an increasing trend in revenue 

mobilization, enabling higher levels of public investment and expenditure. Evidence so far does not 

reflect any such trend. 

 While the government has embarked on an ambitious export promotion strategy under the ‘Make in 

India’ initiative, the rise of protectionist trends within the US and other advanced economies do not 

provide a conducive environment for an export-driven growth strategy for India. 

 

Employee favor 

 Employment should get due attention and that job creation would contribute to GDP growth as 

well, he said. The Niti Aayog vice chairman informed that employment data would soon be generated 

quarterly and first such data would be out in November this year. “The practice has been to generate 

employment data every five years. 

 

Need of the NITI AAYOG in the India 

 To evolve a shared vision of national development priorities, sectors and strategies with the active 

involvement of states in the light of national objectives. 

 To foster cooperative federalism through structured support initiatives and mechanisms with the 

states on a continuous basis, recognizing that strong states make a strong nation.  

 To develop mechanisms to formulate credible plans at the village level and aggregate these 

progressively at higher levels of government. 
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 To ensure on areas that are specially referred to it, that the interests of national security are 

incorporated in economic strategy and policy.  

 To pay special attention to the sections of our society that may be at risk of not benefitting 

adequately from economic progress. 

 To design strategic and long term policy and program framework and initiatives and monitor their 

progress and their efficacy. The lessons learnt through monitoring and feedback will be used for 

making innovative improvements, including necessary mid course corrections. 

 To provide advice and encourage partnerships between key stakeholders and national and 

international like-minded Think Tanks, as well as educational and policy research institutions. 

 To create a knowledge, innovation and entrepreneurial support system through a collaborative 

community of national and international experts, practitioners and other partners.  

 To offer a platform for resolution of inter sectored and inter departmental issues in order to 

accelerate the implementation of the development agenda. 

 To maintain a state of the art resource centre, be a repository of research on good governance and 

best practices in sustainable and equitable development as well as help their dissemination to stake 

holders. 

 To actively monitor and evaluate the implementation of programmes and initiatives, including then 

identification of the needed resources so as to strengthen the probability of success and scope of 

delivery. 

 To focus on technology up gradation and capacity building for implementation of programmes and 

initiatives. 

 To undertake other activities as may be necessary in order to further the execution of the national 

development agenda, and the objectives mentioned above 

 

Suggestions about NITI AAYOG 

 To give much more importance to the constructional remedies and their policies in between the 

society. 

 To give much more importance to the public with involvement in the process of the nitiaayog. 

 Reducing political and other factors involvement in the administration of the nitiaayog. 

 Effective financial support and the long term policy planning guidelines to the organizations. 

 Technological assistance and proper training to the organisation to by the various schemes by the 

government. 

 

Conclusion 

 NITI AAYOG will function in close cooperation, consultation and coordination with the Ministries 

of the Central Government and State governments. While it will make recommendations to the Central 

and State Governments, the responsibility for taking and implementing decisions will rest with them. 

NITI Aayog will seek to facilitate and empower the critical requirement of good governance – which is 

people-centric, participative, collaborative, transparent and policy-driven. It will provide critical 

directional and strategic input to the development process, focusing on deliverables and outcomes. This, 

along with being as incubator and disseminator of fresh thought and ideas for development, will be the 

core mission of NITI AAYOG. 
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Keywords 

 Technology: Technology is the collection of techniques, skills, methods, and processes used in the 

production of goods or services or in the accomplishment of objectives, such as scientific 

investigation. 

 Long term policy: Long-term care insurance is an insurance product, sold in the United States, 

United Kingdom and Canada, that helps pay for the costs associated with long-term care. 

 GDP: Gross domestic product is a monetary measure of the market value of all final goods and 

services produced in a period of time. 

 Reputed policy makers: A person responsible for or involved in formulating policies, especially in 

politics. 

 FDI: A foreign direct investment is an investment in the form of a controlling ownership in a 

business in one country by an entity based in another country. It is thus distinguished from a foreign 

portfolio investment by a notion of direct control. 
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NATIONAL INSTITUTION FOR TRANSFORMING INDIA (NITI AAYOG RULES) 

 

 

 

 

 

Abstract 

 The national institution for transforming India or NITI AAYOG Is a policy making body founded on 1st January2015, 
has been created to serve as the think tank of the government of India by replacing planning commission which was working for 

mainly 1. Five year plans 2. Fund disburser 3. One size fits all model but NITI AAYOG has the advanced objectives with the 
changing trends in our Indian economy like 1. Decentralized, bottom-up strategy 2. Generation of new ideas 3.team India: center 

and states. 
 The prime minister of India serves as the chairman of the institution. In the cabinet resolution constituting Planning 

commission Mahatma Gandhi Quoted “Constant developments is the law of life, a man who always tries to maintains his 

dogmas in order to appear consistent drives himself into a false position.” –The institution provides the central and state 
governments with relevant strategic and technical advice across the spectrum on important policy elements. These include matters 
of national and international importance on the economic front, dissemination of best practices from within the country and from 

other nations, the infusion of new policy ideas and specific issue-based support. In this paper .the author is presenting the NITI 
AAYOG rules, its impact on transforming Indian economy, its benefits, challenges and remedies by adopting secondary data from 

past researches, journals ,government portals , reports, newspapers and magazines and media. 

 

Introduction 

 In order to achieve a shared vision of national 

development like sectors, priorities, and strategies with 

the active involvement of states in the light of national 

importance, Government of India has replaced 

planning commission by the NITI AAYOG (national 

institution for transforming India) which came into 

existence on January 1, 2015. NITI AAYOG is 

considered as a think tank of the government and expected to carry out its ‘directional’ role, strategically 

charting the future of the nation. It is expected to provide specialized inputs - strategic, functional and 

technical - to the prime minister and the government (center as well as states), on critical matters in 

fulfilling national development agenda. Besides, it is contemplate or viewed that NITI AAYOG will play 

a major role in monitoring policy implementation and Programmes, and evaluate their impact. Over a 

period of time, it will be developing as a knowledge and innovation hub, accumulator as well as 

instrument of research and best practices on good governance, through a state-of-the-art resource center 

which identifies, analyses, shares and facilitates replication of the same. The NITI AAYOG aims to 

provide advice and encourage partnerships between key stakeholders economies, national and 

international think tank minds as well as educational and policy research institutions. One of the 

strategies to achieve these objectives is to lay down a platform for getting quality research work done 

through outside professional/expert agencies and individual experts by the support for and exchange of 

views and fostering new ideas. This is addition to the in house and outsourced research done by the 

development monitoring and evaluation organization (DMEO) which is a part of the NITI AAYOG. 
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Objectives of the study 

 To know the composition and structure of NITI AAYOG 

 To know the Functions of NITI AAYOG in transforming India. 

 To know the opportunities and challenges of NITI AAYOG 

 

NITI AAYOG 

 The NITI AAYOG (NITI is a Hindi word meaning policy and AAYOG a commission or an 

institution), also known as “national institution for transforming India”, is a policy making and a 

decision making bank of the Government of India, Which is established to achieve sustainable 

development goals and to enhance co-operative federalism by fostering the involvement of state 

governments of India in the economic policy-making process using a bottom-up approach.  

 National Institution for Transforming Indiais basically a policy think tank of Government of India 

and state governments that replaced 65-year old planning commission. Union government announced 

establishment of NITI AAYOG on 1st January, 2015at the same time, aim to promote healthy 

competition among the states in development way .NITI AAYOG has regional councils that focuses on 

developmental activities on specific areas and is concerned on the national reforms development 

commission of china in India. 

 

Thus NITI AAYOG is  

 A group of people with authority guaranteed and regulated by the government to formulate/regulate 

policies mainly concerning transformation of India  

a. It is a commission to aid government in social and economical issues. 

It is an institute having experts as a think tank (decision making resource persons) 

b. It is a body for actively monitoring and to evaluate implementation of government Programmes. 

 

The NITI AAYOG consists of 

1. Prime minister heading the Institution. 

2. A governing council of state chief ministers and lieutenant governors (but not in Puducherry and 

New Delhi) 

3. Specific tenure Regional councils addressing the specific issues and contingencies influencing more 

than one state or a region.  

4. Experts, specialists and practitioners having specific knowledge as special invitees appointed by the 

prime minister. 

 

Functions of NITI AAYOG 

The chief functions of NITI AAYOG Include 

 NITI AAYOG Acts as a decision making and advisory body for government and helps in policy 

formulation. 

 It Finds best practices from other countries 

 Co-operative federalism participation of state governments and villages (gram panchayats as per 

decentralization) in planning process. 

 Sustainable development for future oriented step for zero defect-zero effect manufacturing mantra. 

 Semi – urban and Urban development 
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 Participatory development by the integration of private sector and citizens. 

 Inclusive development like ANTYODAYA to include weak sections of society like SC, ST and 

women to come in the Scope of development. 

 Fight against poverty to confirm dignity and self-respect. 

 To create employment opportunities for weaker sections.  

 Monitoring and feedback. 

 Make policies to reap demographic dividend and social capital. 

 Regional councils to address “issues” for a group of states. 

 Maximum benefit from NRI’s geo-economic and geo-political strength for India’s development. 

 To ensure transparency, accountability and good governance by using social media and information 

and communication technology tools. 

 

The NITI AAYOG will aim to accomplish the following opportunities   

a. An effective administration paradigm in which the government is an “enabler” rather than a 

“provider of first and last resort”.  

b. Attaining progress from “food security” to focus on a mix of agricultural production as well as attain 

actual returns that farmers get from their produce.  

c. To ensure that India is an active player in the debates and deliberations on the global commons.  

d. To ensure that the economically vibrant middle-class remains actively engaged, and their potential is 

optimally utilized.  

e. Leverage India’s pool of entrepreneurial, scientific and intellectual human capital.  

f. Incorporate the geo-economic and geo-political strength of the non-resident Indian community.  

g. Use urbanization as an opportunity to create a wholesome and secure habitat through the use of 

modern technology.  

 

Criticisms on NITI AAYOG 

Like planning commission, it’s also a non-constitutional body which is not responsible to parliament. 

 Major critic is dismantled planning commission without consulting the states. 

 Fund allocation to welfare schemes may get affected. For example, there is a 20 % reduction in 

gender budgeting. 

 At present, India had more than 60 sponsored schemes. PM Modi wants to combine them into just 

10 schemes so that poor and marginalized communities will suffer. 

 Planning commission monitor human development in the states, sub-plans for women, SC and 

Where as in NITI AAYOG this is not mentioned at all 

 NITI AAYOG mainly focused on manufacturing sector. 

 Nehruvian economists of planning commission advocated decentralized planning whereas free 

market economists and technocrats of NITI AAYOG will focus on centralized planning and e-

monitoring. 
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Moreover, the NITI AAYOG aims to enable India to face complex challenges in a better way 

through the following measures 

a. Leveraging Indian demographic dividend and potential realization of youth, men and women 

through imparting education, skill development, and elimination of gender bias and also by 

providing employment. 

b. Elimination of poverty, and to enhance the chance for every Indian to live a life of dignity and self- 

respect. 

c. Redressalof inequalities based on gender bias, caste and economic disparities. 

d. To integrate villages institutionally into the development process of the country. 

e. To provide policy support to more than 50 million small business which are considered as a major 

source of employment generation. 

f. To safeguard our environmental and ecological assets.  

 

 Critics of this new set up criticized it and some termed it as an old wine in a new bottle. However, it 

is too early to comment on the efficacy of the new institution related to plan development, something 

possible when it shifts gears and moves into operation seriously. However, the present move to 

decentralize planning and allowing inputs from states to guide it, appears to be a positive and effective 

steps. Another positive side of these institutions is to establish a dynamic institutional mechanism where 

eminent individuals outside the government system could contribute towards policy making. Moreover, 

one of the major tasks of the NITI AAYOG is to actively monitor and evaluate implementation of 

Programmes and initiatives which is something new under the present setup. 

 

Conclusion 

 When an old commission is replaced by a new institution, people look up to it as bringing immediate 

change and development. This expectation of witnessing immediate changes from the people in general 

and from the intellectual critics (read: supporters of Nehruvian institutions) in particular might come as a 

hindrance to NITI AYOG. Let us hope that it does things for the long run and does not bend down to 

the pressures. The NITI AYOG is definitely a welcome step in the direction of contemplating planning 

in India from a fresh perspective. Let us hope that it succeeds against all the challenges in the path and 

takes India to a new level of growth -social and economic. 

 Thus the NITI AAYOG will try to frame a proper development policy for our nation and also seek 

to put an end to slow and tardy implementation of policy, by fostering better inter-ministry co-ordination 

and improve center-state relationship. It will also evolve a shared vision of national development 

priorities, and foster co-operative federalism, recognizing the motto that strong states make a strong 

nation in future. 
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PUBLIC DISTRIBUTION SYSTEM IN ERADICATING IN RURAL POVERTY 

: A CRITICAL ANALYSIS 

 

 

 

 

Abstract 

 The Public Distribution System (PDS) plays an important role in the provision of food security. PDS in the country 
facilitates the supply of food grains to the poor at a subsidized price. It also helps to modulate open - market prices for commodities 

that are distributed through the system. Government accords great importance to the objective of measuring outcomes of PDS to 
ensure that equal distribution system serves up the purpose for which it was set up. This particular paper critically analyzes the 
organizational structure and their loopholes in the functioning of agencies like FCI & CWC engaged in the procurements, 

transportation, storage, and distribution. It also suggests the remedial measures to make the PDS transparent, efficient and effective 
without which the vision of food for all cannot be attained in India. In connecting to this 2013 the central government has launched 

food security program and a bill has passed in both the house. 

 

Introduction 

 Food security at the level of each individual child, woman, and man is the first requirement for a 

healthy and productive life. Jawaharlal Nehru had said in 1947,"everything else can wait, but not 

agriculture". These words are more relevant today than 65 years ago since our population has grown 

from 300 to 1,200 million during this period. The vision of food security in developing country like India 

where corruption is prominent in every sphere of public life can’t be fulfilled without the transparent and 

Effective Public Distribution System (PDS) 

 It is a programme of food security that provides a minimum amount of cereals at subsidized prices. 

Recent data from the 61st round of the National Sample Survey in 2004-2005 establishes that targeting of 

PDS has led to high rates of exclusion of deprived households from the system and clear worsening of 

coverage in various States. The concept of Public Distribution System in India appeared during 1942 for 

the first time in the modern shape as a result of a shortage of food grains during World War. 

Consequently, Government started an intervention in the release of food to the people. PDS in India is 

more than a half-a-century old as rationing was first introduced in 1939 in Bombay by the British 

Government as a measure to ensure equitable distribution of food consumers to the consumers in the 

urban area in the face of rising prices. Thus, rationing in times of crisis particularly during famine was 

the historical ancestor to the national policy of stabilization and management of food grains. 

 

Objectives of the study 

1. To know the concept of the public distribution system. 

2. To know the working parting of pds. 

3. To identify the problems of pds. 

4. To suggestion to problems of pds. 

 

The concept of Public Distribution System 

 PDS is a system whereby accessibility of vital supplies is assured within easy reach of the consumers 

in every corner and bend of the country. This is a transaction system where food grain, sugar, and other 

necessary items like kerosene oil and edible oil etc. are made available to the people of the state at a 
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reasonable price to meet their minimum needs. Regular and timely availability of supplies is assured 

through close monitoring system to make PDS an effective instrument against various forces in the open 

market and to keep under check the inflator tendencies. The certain amount of supply on fixed and 

reasonable prices helps to control the ever-changing trends of the market due to vagaries of weather and 

the subsequent changing prospects of crops. PDS serves as a steady stable check on market forces and 

works as an effective stabilizing factor. PDS also serves as an effective tool of social welfare and directly 

contributes to the development of rural population at large and the poorest of the poor in particular who 

cannot afford to buy necessary and essential items from the open market. PDS also serves as an 

instrument of rural development, especially in far-flung and inaccessible areas. 

 For the sake of clarity, the history of PDS in India can be in four phases. The first phase was from its 

origins to 1960, a period when the system was extended to other cities. During this phase, the 

distribution through every public distribution sector was usually dependent on the imports of food grains. 

In the second phase from 1960 to 1978, was one such time in which major organizational changes took 

place. This was especially in response to the critical food crisis of the mid-1960s, during which the 

government of India had taken a holistic approach to food security, procurement, and storage. Its third 

phase, from 1978 to 1991, was significantly marked by a large-scale growth of the distribution that was 

supported by domestic procurement and stocks. The fourth phase is from 1991 till the present and is one 

in which the well-known policy of universal PDS that has been replaced by a targeted policy in line with 

every objective of economic liberalization. Hence, the overall period meant that the PDS grew from a 

rationing scheme for selected cities into a national and universal programme of food distribution and 

later, to a policy that targeted at the income-poor. 

 

Organization and Working of PDS 

 To ensure the proper management and distribution of all food grains, the government of India has 

thereby created the Ministry of Consumer Affairs, Food, and Public Distribution. This ministry is 

divided into two departments namely; the Department of Food and Public Distribution and the 

Department of Consumer Affairs. The prior is again divided into two parts meant for the purchase and 

storage of food grain. 

 

Food Corporation of India (FCI) 

 FOOD CORPORATION OF INDIA was set up on 14th January 1965 with its headquarters at 

Chennai. Under the Food Corporations Act 1964 the following objectives of the National Food Policy 

has been devised 

1. Efficient price support operations for conservation the interests of the farmers 

2. Distribution of food grains throughout the country for Public Distribution System and  

3. Maintaining a satisfactory level of operational and buffer stocks of food grains to ensure National 

Food Security. 

 FOOD CORPORATION OF INDIA is by far the largest corporation in the Indian country and 

probably the largest “supply chain management” in all of Asia. It smoothly operates through 5 zone 

offices and 26 regional offices. Every year, the FCI purchases approximately 15-20 percent of India's 

wheat output and 12-15 percent of the rice output. These purchases are made from the farmers at the fair 

and equal rates declared by the Indian government. This particular rate is called as MSP (Minimum 

support Price). There is no evident limit for the procurement in terms of volume this means that any 

quantity can be procured by FCI provided that; the stock satisfies “Fair Average Quality” specifications 
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with respect to FCI. These stocks are then elated throughout India and issued to State Government 

nominees at the rates confirmed by the Government of India for further distribution under the PDS for 

the ration card holders. FOOD CORPORATION OF INDIA itself does not directly deal out any 

number of stocks under Public distribution and its operation ends on the way out of the stock from its 

depots. The major difference between ever purchase price and sale price in terms of the internal costs are 

reassessed by Union Government of India in the form of Food Subsidy. The present annual subsidy is 

about $10 billion. FCI by itself is definitely not a Decision making authority and it does not decide 

anything about the MSP or imports and exports. It simply implements the decisions that have been made 

by the Ministry of Food and Ministry of Agriculture. 

 

Transportation and Storage 

 Transportation and storage from procurement centre to the regional depots is the responsibility of 

FCI. Transportation is generally arranged through private contractors. The lifting of grains from the 

regional depots to the issue centre is mainly the responsibility of the civil supplies corporation of the state 

government. From the issue centre to FPSs it is the responsibility of FPSs, except in the state of Andhra 

Pradesh where the state government provides transportations. Proper storage of such large stocks is an 

important aspect of Public Distribution System (PDS). The main goal is to keep the cost down and to 

prevent deterioration in stocks. The various agencies are engaged in this process. But there are chances of 

corruption during the transportation as a case came into existence in Ambala district of Haryana state. A 

truck having 200 Kg wheat as a part of AAY scheme under PDS was taking it in the open market to be 

sold was captured by the police. Hence there is the possibility of corruption in PDS if the transportation 

system is hired from private agencies. 

 

PDS in Karnataka  

 In Karnataka, 62% of income is derived from agriculture. It is the 6th largest states in India which 

comprise of 30 districts. Its total land area is 1,91,791 sq.km and it accounts for 5.83% of the total area of 

the Country as per 2011 report. The State of Karnataka has tried to implement computerization model 

on a pilot basis in different parts of the State to make PDS effective. Most of the works of PDS are done 

electronically and details of it are displayed in the Karnataka PDS centres portal. Some of the major 

Schemes for alleviating poverty and ensuring food security are Annabhagya Yojana, Antyodhaya. The 

agencies that are involved in Karnataka State are FCI, KFCSC & TAPCMS in Karnataka, there are 

20,372 FPSs out of which 200 are managed by KFCSC, 8896 by Co-operatives and 11,276 are managed 

by the individual licenses. 

 

Present Status of PDS New Annabhagya Scheme in Karnataka  

 One of the important and ambitious programmes introduced Annabhagya scheme in Karnataka 

government working is very effectively in recent years. It is revised form of the traditional public 

distribution system of Karnataka with few vital modifications. The programme had been officially 

launched on the 10th of July 2013 by the Chief Minister of Karnataka. The scheme majorly aims to 

provide 30 kilograms of rice per family per month at the price of Re.1/kilogram to below poverty line 

(BPL) families across the state. The programme covers a total of 108.98lakh priority households. (87 lakh 

BPL cardholders and 11.35 lakh Antyodaya Anna Yojana (AAY) beneficiaries across the state). Rice 

will be distributed through a network of 20.778 public distribution system (PDS) shops. A single person 

family is eligible for 10-kilo rice, a family with 2persons will get 20 kilos a family with 3 and more 
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number of persons is eligible for 30-kilo rice eligible beneficiaries in additional commodities iodized salt 

and palm oil in recent years to the distribution of buy from the fair price shops. The state food 

department has collected fingerprints photographs of all ration cardholders and fed the data into a server 

that links all the machines. To further eliminate fake ration cards, the government has also linked the 

cards to electricity meter numbers in urban areas and property tax numbers in rural. The PDS runs 

parallel with the market mechanism to provide sustenance and food security to the people for whom 

food at market prices are beyond their reach.  

 

Identification of BPL beneficiaries 

 In the state of Karnataka, at present, the family with the income of less than Rs.17000/- in the urban 

areas and Rs.12000/- in the rural areas per annum is categorized as BPL family. As in other states rice, 

wheat, sugar and kerosene oil are distributed through the fair price shops to the beneficiaries under the 

category of BPL APL and AAY and present status are shown for the period 2008-2015. Padithara 

Khatari scheme: This new scheme is one of the important main functioning under the TPDS 

Annabhagya scheme work through the fair price shops revised modification segment in recent years. 

Padithara khatari scheme has been introduced in the state during February -2014.Under this scheme 

availability of foodgrains in fair price shops guarantees from 1st of every month, cardholders can draw 

foodgrains from 1st every month till 10th during 8-00 AM to 8-00 PM (excluding lunch hours between 1-

00 PM to 2-00 PM and national holidays).Another rest of the days in the month fair price shops 

functions between 8-00 AM to 12-00 AM and 4-00 PM to 8-00 PM (excluding Tuesday and national 

holidays). IT guarantees the foodgrains availability from the first of every month. Otherwise, cardholders 

are entitling for compensation. So this scheme performance is present work satisfaction under 

annabhagya scheme. 

 

Table 1 The quantity and rate of food grains that is being distributed in the state under  

Annabhagya Yojana 

SL. 

No. 

Category 

of ration 

cards 

Rice Wheat Sugar 

Scale of issue (kgs) 

Rate 

per 

kg 

(Rs.) 

Scale of issue (kgs) 
 

Rate 

per 

kg 

(Rs.) 

Scale of 

issue 

(kgs) 

1 
 

AAY 
 

29 1.00 6 1.00   

 North 
Karnataka 

Districts 

South 
Karnataka 

Districts 

 North 
Karnataka 

Districts 

South 
Karnataka 

Districts 

   

2 

 

BPL 

 

Single 

person 

6 8 1.00 4 2 1.00 1 13.50 

Two 
persons 

14 16  6 4    

Three 

and 
above 

person 
families 

20 24  10 6    

Source: Karnataka Economic Survey 2014-15 

 The above table shows the category of ration cards and scale of issue of foodgrains viz., rice, wheat, 

and sugar in kgs at different prices distributed to eligible households. Antyodaya Anna Yojana (AAY) 
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cardholders get 29 kilograms of rice at Rs.1-00. Secondly, 6 kilograms of wheat distributed at Rs.1-00 

and sugar can be distributed at Rs.13.50 respectively.  

 In case of BPL cardholders, food grains viz., rice, wheat and sugar distributed in north and south 

Karnataka districts. In this criteria, firstly 6 kgs of rice can be distributed to a single person one family of 

north Karnataka districts and 8 kgs distributed to two persons related in north Karnataka districts and 14 

kilos south Karnataka, 16 kilos distributed to three and above person families in north Karnataka, 20 kilo 

and south Karnataka 24 kilo. The criteria under rice ratio, wheat item distribution level in north 

Karnataka districts single person 4 kilos as south Karnataka districts. Another three and above person 

families related 10 kilos in north Karnataka districts 6 kilos in south Karnataka districts. So, these are the 

two items viz., rice, wheat under the Annabhagya Yojane lowest level of price Rs.1-00 distributed. Sugar 

distributed under this scheme. Among all the above-mentioned categories, ration cardholders 1-kilo costs 

Rs.13.50 per kilogram, above all categories equal price and equal price level distributed. The above table 

shows the results pertaining to quantity and rate of food grains distributed in the state under the 

Annabhagya Yojana. 

Table 2 Details of number of PDS cardholders in Karnataka Card type 
 No. of Card Holders  

2010-11  2011-12  2012-13  2013-14  2014-15  

AAY  1128912  1199700  1118371  1100340  1117034  

BPL  8504993  8401792  8715869  8486938  1017034  

APL  3996511  3832931  3499056  2767627  1957100  

Total cards in the state  13630416  13434423  13333596  12454905  12299632  

Source: Karnataka Economic Survey 2014-15  

 The above table reveals the details regarding the number of PDS cardholders. A total of 1128912 

cardholders are having AAY card type during 2010-11, 1199700 cardholders during 2011-12, 1118371 

cardholders during 2012-13, 1100340 during 2013-14 and it were 1117034 AAY cardholders during 

2014-15. As in case of BPL cardholders, a total of 8504993 cardholders are having BPL card type during 

2010-11, 8401792 cardholders during 2011-12, 8715869 cardholders during 2012-13, 8486938 during 

2013-14 and it was 1017034 BPL cardholders during 2014-15 have been identified. With respect to APL 

cardholders, a total of 3996511cardholders are having APL card type during 2010-11, 3832931 

cardholders during 2011-12, 3499056 cardholders during 2012-13, 2767627during 2013-14 and it was 

1957100 APL cardholders during 2014-15 have been recorded in the state of Karnataka. 

 

Problems 

 The imperative problems of Public Distribution System haven’t been spread uniformly in the country 

of India. In some states, the administration is weak and corrupt. In these states deficiencies regarding the 

huge shortage of stocks, fake supply entries in ration cards, diversion of commodities for sale to open 

market and bogus ration cards are noted. PDS suffers from an irregular and poor quality of food grain 

made available through Fair Price Shops (FPS). The position in rural areas in this respect is much worse 

than urban areas.The PDS in rural areas has not been given much attention. Most of the FPSs are 

economically non-viable which is The main reason for this low rate of commission. The storage facilities 

in India are not sufficient to cope with the problems. There is also a possibility of corruption at local 

level. The procurement system in India is not uniform. The distribution system of essential commodities 

is so meager that it can hardly suffice the need of a family. And even for this, the consumers have to 

make repeated visits to the ration shops in their respective areas. Most of the times they come back 

empty handed with an assurance that ration would be made available to them in the next week. 
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Policy and Procedural Suggestions 

 The following reforms may help in improving the situation confronted with PDS in India and ease of 

use for the poor: 

1. Presently, the BPL cardholder is identified by the local bureaucracy with the help of Gram 

Panchayat and there is no involvement of Gram Sabha in this process. There is no clear policy for 

the identification of BPL families and sometimes fake BPL cards are made by the bureaucrats by 

involving the Sarpanches/ Panches. The bureaucrats should involve the GS in the selection of BPL 

card and the list of the BPL families should be passed in the meetings of the GS. 

2. The PDS is not equipped with the proper storage and transportation facilities. There are various 

private agencies engaged in the process of transportation. Besides, the FCI and SFCs do not have 

proper storage facilities. The government should provide transportation to depot holder for taking 

ration from the district/ regional stores to the FPSs so that there can be a check on the corrupt 

activities while transportation. The state govt. should construct more storage godowns with the 

involvement of local bodies. 

2. It has been found in many states that ration cards are being mortgaged to ration shop owners and the 

beneficiaries are not aware of their rights. It is suggested that there should clear-cut policy regarding 

ration cards. All cardholders must be motivated and should be made aware of their rights. A penalty 

should be imposed on such owners who are involved in such activities. 

3. In most of the states, the FPSs are equipped with wheat and rice items only. There is no availability 

of other essential products on FPSs. It is suggested that the dealers should be encouraged to make 

their shop a multi-product shop so that the customers can be satisfied under a single roof. 

 

Conclusions 

 To sum up the above mentioned paper; technical and policy reforms should be sure an affirmative. 

Banking and Information technologies have superior rapidly and should permit governments to bring 

transparency and pace in all applications without extra expenses. In addition, computerization can help 

in modernizing the PDS. A number of states are already innovating in PDS execution, and improved 

performance can be seen in some cases. Although the introduction of modern tools such as smart cards 

may not be a panacea for all the evils, it can solve many of the problems particularly that of pilferage and 

spurious beneficiaries. They are like low hanging fruits which can be picked up easily. 
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Abstract 

 Pandit Jawahar Lal Nehru rightly said” To awake the people it is the women who should be awakened first. Once she is on 
the move the family moves...The nation moves”. There is a need for changing the mindset towards women so as to give equal rights 

as enshrined in the constitution. In the Globalized world, women entrepreneurs are playing a important role and have become vital 
part of the global quest for the sustained development. In India, though women have played main role in the society, their 

entrepreneurial ability has not been tapped properly due to the lower status of women in the society. 
 The Government of India has been implementing several policies and programmes for the development of women 

entrepreneurship in India. In India, entrepreneurship among women is of recent origin. Socio – economic background is an 
important factor that influences the woman to start their business. Despite all the social hurdles, Indian women stand tall from the 
rest of the crowd. The transformation of social fabric of the Indian society, in terms of increased educational status of women and 

varied aspirations for better living, necessitated a change in the life style of Indian women. These women leaders are assertive, 
persuasive and willing to take risks. They have managed to survive and succeed in this cut- throat competition with their hard 

work. The present study focuses on the factors influencing women entrepreneurs, the constraints faced by them and the financial aid 
awareness in Bangalore by taking 20 samples. 

Keywords: Women Entrepreneurs, factors, challenges, awareness, financial aid.  

 

Introduction 

 In the Globalized world, women entrepreneurship is playing a vital role and they have turned out to 

be essential part of the worldwide mission for the maintained monetary advancement and social 

advance. In India, however women have assumed a key part in the general public; their entrepreneurial 

capacity has not been appropriately tapped because of the lower status of women in the general public. In 

India, women part has been recognized with a market move in the approach from women welfare to 

development of women and empowerment from the Fifth Five Year Plan (1974-79) onwards and today 

the noteworthy part of women in business enterprise always expanding because of different worldwide 

factors. 

  Government of India has been implementing a several programmes and plans for the improvement 

of women enterprise in India. In India, business enterprise among women is of recent origin. Socio – 

financial foundation is an essential factor that impacts the women to begin their business. Regardless of 

all the social obstacles, Indian women stand tall from whatever is left of the group and are extolled for 

their accomplishments in their particular field. The change of social texture of the Indian culture, as far 

as expanded instructive status of women and fluctuated desires for better living, required an adjustment 

in the way of life of Indian women. She has rivaled man and effectively remained strong with him in 

each stroll of life and business is no exemption for this. These women pioneers are emphatic, convincing 

and willing to go out on a limb. They figured out how to survive and prevail in this ferocious rivalry with 

their diligent work, steadiness and constancy.  

 According to 2011 census, In India out of the total population 48.5% are females, Women 

entrepreneurship supports in economic and social development of the country.  
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 In previous days, for Women there were 3 Ks-Kitchen, Kids, Knitting, at that point came 3 Ps-

Powder, Pappad, Pickles and now at show there are 4 E's-Electricity, Electronics, Energy, and 

Engineering. Indian women had experienced far and are ending up progressively obvious and fruitful in 

all circles and have moved from kitchen to larger amount of expert exercises.  

 At present women’s are taking increasingly expert and specialized degrees to adapt up to showcase 

require and are thriving as designers, interior experts, exporters, distributers, piece of clothing producers 

and as yet investigating new roads of financial interest. It is maybe therefore that Government Bodies, 

NGO's, Social Scientists, Researchers 'and International Agencies have begun demonstrating enthusiasm 

for the issues identified with enterprise among women in India. 

 

Objectives  

1. To identify challenges faced by 

women entrepreneurs in Bangalore. 

2. To highlight the factors influencing 

women entrepreneurs. 

3. To find the awareness of the various 

schemes of financial aids provided by banks. 

 

 

 

 

Review of Literature 

Women Entrepreneurship: Purpose, Problems & Prospects: A Study of Udaipur District, Dr. Pallavi 

Mehta  

 The research was conducted on 100 women entrepreneurs in the city who are working 

independently. According to the study Absence of Entrepreneurial Aptitude, Marketing Problems, 

Financial Problems, Family Conflicts, and Credit Facilities are the common challenges faced by women 

entrepreneurs. They concluded that Entrepreneurship among women, no doubt improves the wealth of 

the nation in general and of the family in particular. Women entrepreneurship must be molded properly 

with entrepreneurial traits and skills to meet the changes in trends, challenges in global markets and also 

to be competent enough to sustain and strive for excellence in the entrepreneurial arena.  

 

Challenges Faced by Women Entrepreneurs in India, Sanjay Kaushik  

 The study was conducted in four zones of hisar. Random technique was adopted for the selection of 

study area. A sample of 100 women respondents (25 from each zone) was taken. According to their 

research; finance, marketing, health, family and location were major problems faced by women. They 

conclude that Women entrepreneurs faced so many problems in aspects of financial, marketing, health, 

family, and problems. Some guidelines should be given by the govt. and the financial institution to the 

women entrepreneur at time to time. What women need for enterprises little training, some financial 

support and motivation at all levels-home, the society and the government.  

  

 

 

 

Some Schemes for Women Entrepreneurs [table no 1.1] 

Bank Scheme 

Bank of India Priyadarshini Yojana 

Central Bank Can Mahila 

Central Bank of India Cent Kalyani 

Dena Bank Dena Shakti 

Oriental Bank of Commerce Orient Mahila Vikas Yojana 

Punjab National Bank Mahila Udyam Nidhi Scheme 

Punjab & Sind Bank Udyogini Scheme 

State Bank of India Stree Shakti Package 

State Bank of Mysore Stree Shakti 

SIDBI Mahila Udyam Nidhi 

Tamilnad Mercantile Bank Mahalir 
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Women Entrepreneurship in India- Role of Women in Small and Medium Enterprises,  

T. Vijayakumar; B. Naresh 

 The study highlighted that the factors which influences women entrepreneurs are Equal status in 

society, Economic independence, Establishing their own identity, Greater freedom and mobility, and 

Building confidence. They conclude that today we are in a better position wherein women participation 

in the field of entrepreneurship is increasing at a considerable rate. Women sector occupies nearly 45% of 

the Indian population. At this juncture, effective steps are needed to provide entrepreneurial awareness, 

orientation and skill development programs to women, The principal factor in developing 

entrepreneurship among women is not in terms of infrastructure or financial assistance or identifying an 

enterprise but it is a question of clearing the ground for their movement into entrepreneurship. 

 

Women entrepreneurship: Issues and Strategies for Financial Aid, Pratibha Trivedi; Prof. Rabiya 

Jidda 

 The study was conducted in Mumbai by taking 20 women entrepreneurs as a sample. Major factor 

creating problem for women was start up finance. As per their study only 64% of the samples are aware 

about the financial aid and the rest 36% are unaware. They conclude that banks are not doing 

advertisement of the schemes provided by them to the women entrepreneurs. 

 

Women Entrepreneurs in India - Emerging Issues and Challenges, Dr. Vijayakumar, A. and 

Jayachitra, S.  

 According to the study the following are the major problems faced by women entrepreneurs, 

Shortage of Finance, Marketing problems, Shortage of raw materials, Stiff competition, Limited 

managerial ability and Legal Formalities are the main problems faced by women entrepreneurs. They 

conclude that Women being the vital gender of the overall population have great capacity and potential 

to be the contributor in the overall economic development of any nation. Therefore, programs and 

policies need to be customized to not just encourage entrepreneurship as well as implement strategies 

which can help support entrepreneurial culture among youth. Media has the potential to play the most 

vital role in entrepreneurial development by creating and highlighting all such platforms which can bring 

out the creativity and innovation among the women and men to grow entrepreneurship culture in 

society.  

 

Challenges Faced by Women Entrepreneurs in the Present Technological Era, Satpal, Rupa Rathee 

and Pallavi Rajain 

 In their research they found the following major challenges, balancing between family and career, 

mobility constraints, male dominated society, lack of entrepreneur and marketing skill  

They conclude that time has come for women to come out of the burden of housework and give way to 

their creativity and entrepreneurship. Social and political developments in India have also been 

responsible for determining the role of women in a changing society. The government schemes, 

incentives and subsidies have stimulated and provided support measures to women entrepreneurs. With 

the increase in the number of women getting education, there is considerable awareness among women 

to be self-employed thus leading to change in the role of women in the society. 
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Need for the Study 

 Women entrepreneurship supports in economic and social development of the country. The need of 

this study is to identify the factors, awareness of financial aid and the major problems faced by the 

women entrepreneurs in Bangalore. 

 

Research Gap 

 The literature review which made was limited to the selected state and district (other than 

Bangalore); it wasn’t fulfilling the research objectives. Therefore there is a requirement of primary data 

for the research and to draw a conclusion. 

 

Limitation of the Study 

 The study is limited only to the 20 women entrepreneurs of selected groups in Bangalore, the time 

constraint was a major factor for data collection. 

 

Research Methodology 

 Exploratory and descriptive research has been adopted to conduct the present research. The research 

was conducted on 20 women entrepreneurs in the Bangalore city who are working independently. 

 

Data Collection 

 Primary data was collected with the help of questionnaire and schedules which had the following 

dimensions: Demographic profile of the respondents, Details of enterprise, Purpose/Factors of 

entrepreneurship, Problems faced by women entrepreneurs, Awareness of financial aid 

 

Sampling  

Table Showing About Sampling 

 Secondary data used in the study through 

Text Books, Literature Review, Websites and 

Journals 

 

 

Results and Discussion 

 85% of women entrepreneurs among sample are from tertiary sector like salons, boutique and 

apparels, most of them are into micro enterprise. There are number of factors which affected women to 

start the enterprise, Most of them started the business as they didn’t want to work for others, to utilize 

their free time and for the self-achievement. There are other factors like mean of survival, to earn profit, 

to start something new, to gain a recognition and hobby. 

 Women entrepreneurs are facing number of problems in running the enterprise according to the 

research The major challenge/problem faced by women entrepreneurs is start-up finance around 40% 

women entrepreneurs faced this problem: to overcome this some women entrepreneur pledged their 

ornaments; some of them took loan from family, friends, relatives and banks. 35% of them said that it 

was difficult to combine both work and family life: to overcome this they divided the time to manage the 

family and wok life, followed by lack of information and lack of self-confidence as 25%: to overcome this 

they collected information from friends and their family motivated which resulted to gain the self-

confidence, 20% of them found difficulties to find the right contacts: to overcome this they collected 

Sampling Element Women Entrepreneurs 

Sampling Unit Women Entrepreneurs in Bangalore 

Sampling Design 
Non-Probability Sampling  

(Convenience Sampling) 

Sample Size  20 Women entrepreneurs 

Survey Technique Questionnaire and Schedule 
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contacts from their friends, 10% of them was lagging behind in management skill: they took help from 

the family and they gained the management skills by running their business or experience. Amazing to 

that 35% of them didn’t face any obstacles to start-up their business.  

 From the study it was clear that most of the women entrepreneur was not ready to invest more and 

majority of them were investing less than one lakh in to their business. The reason behind investing less 

capital is they don’t want to take risk and they were not having enough of funds to invest which resulted 

in investing the less amount of capital in to their business.  

 The survey revealed source of finance was a big problem and it was generally overcome through 

loans from non-bankers i.e. friends, relatives, money-lenders etc. 65% of the respondents (accessed funds 

from traditional sources, 50% started their business with personal savings, 20% approached financial 

institutions and banks for loans. 

 There are women who are aware about bank providing loan for women; awareness rate is 60% 40% 

women are not aware about providing loan for women entrepreneurs. 

 Even though women are aware about bank providing loan for women but they do not approach 

banks in fact they are not aware about the loan schemes, only 25% women are aware about the scheme 

and rest 75% are not aware whether bank has what kind of schemes, and how can these schemes prove 

beneficial for development of women owned business. 

 According to survey; there are 4 major reason that discourage women to approach bank for their 

business, these factors are (a) Not aware about schemes (b) Not eligible for bank loan (c) Huge fund not 

required for business (d) Had enough funds. Majority of the women were not aware about the schemes 

(53%) while discussing about awareness of the scheme they mention that they have not heard of about 

scheme. Other reasons were that huge fund was not required (20%); women who opted for this option 

were generally occupying the small size business which does not call for huge funding. Next category 

were the women had enough funds to finance their business (20%), these are the women from upper class 

of the society, or the female who were working initially and were ready with their saving to invest in 

their business. Women who are in category of others (7%) are either not in the favor of taking the loan 

from bank, or they are not comfortable with bank procedure.  

 

Suggestion 

 A Women Entrepreneur's Guidance Cell should be set up by the government to handle the various 

challenges faced by the women entrepreneurs all over the state. 

 Counseling and training should be provided to the women entrepreneurs to remove their 

psychological causes like lack of fear of success and self-confidence. 

 Subsides should be provided for women entrepreneurs for encouraging into industrial activities. 

 Organization of exhibitions workshops and fairs which will help women entrepreneurs to connect 

with each other and share ideas and problems. It will also help in providing guidance to new women 

entrepreneurs who can take assistance and suggestions. 

 Government should take necessary steps to create awareness of various schemes provided by the 

banks. 

 

Conclusion 

 Independence acquired guarantee of uniformity of chance all circle to the Indian women and laws 

ensuring for their equivalent privileges of investment in political process and equivalent openings and 
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rights in training and work were authorized. Be that as it may, sadly, the government supported 

development activities have benefited just a little area of women. The substantial dominant part of them 

are as yet unaffected by change and improvement. The reasons are discussed in this article. It is trusted 

that the recommendations sent in the article will help the entrepreneurs and business policy makers to 

look into the problems and develop better plans, programmes and chances to the women to go into more 

entrepreneurial endeavors. 
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Abstract 

 Mahatma Gandhi who laid great emphasis on cleanliness. He himself said that Sanitation is more important than 
Independence. He wanted India to be a clean India. India, one of the fastest growing economy in the World’s, faces the 

uncomfortable truth that many people still struggle with life on the poverty line, According to the statistics, it has seen that only few 
percentage of total population have access to the toilets and health care facilities. The Indian government has offered various policy 
prescriptions towards cleanliness. 

 The objectives of his paper is to analyses the awareness level, to Evaluate impact of Swachh Bharat Abhiyan on general 
public, to know Swachh Bharat Abhiyan knowledge in general public, to evaluate issues and challenges with respect to 

transforming India. 
 The research is descriptive research the researcher proposes to use questionnaire for data collection with a sample size of 100 

respondents. The title of the study “A study on Transforming India issues and challenges with respect to Swachh Bharat Abhiyan 
at J P nagar”. The researcher wanted to find out what are problems of people faced and how it impacted on transforming India. 
 Cleanliness program is the tool for neat and society, economic growth, overall country development and at last it would 

contribute towards Transforming India 

Keywords: Swachh Bharat Abhiyan issues and challenges, impact and awareness level of public. 

  

Introduction 

 Swachh Bharat Abhiyan is a special campaign by the BJP government to clean the roads, streets and 

infrastructure of the country. It is the visionary mission launched by our honorable Prime Minister Shri 

Narendra Modi. It was launched on 2nd October, 2014. This campaign is one of the India’s biggest 

campaigns, covering around 3 million government employees. This mission is widely popular among the 

citizens of the country as it directly gives them the responsibility to clean up their own country. The 

cleanliness campaign is also covering the schools, colleges and universities. The Prime Minister also 

nominated the nine big personalities of the country and also gave them the responsibility to nominate 

nine more people to join the campaign, making a chain to increase the participants of the mission. The 

aim of the campaign is to achieve the vision of clean India by the year 2019. The main objectives of the 

campaign are to finish up the manual scavenging and to eliminate the open defecation which is the main 

cause of the tuberculosis in India. The construction of individual, community and cluster toilets were 

also included. The villages should be cleaned and to lay water pipelines in the villages to ensure 24 hour 

water supply to all the households by 2019. 

 

Scope of Swachh Bharat Abhiyan 

 Sanitation has a direct link with the spread of communicable diseases which are prevalent in India in 

ample measures Living in an insanitary environment degrades the quality of human life and it is a curse 

and social stigma both. Therefore, the accomplishment of Total Sanitation Program (TSP) will improve 

the living standards of the poorest of the poor on one hand and improve the Human Development Index 

(HDI) of India on the other 
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Features of Swachh Bharat Abhiyan 

1. The government will build individual toilets in 1.04 crore households and 5 lakh community/public 

toilets in urban areas. 

2. 8.8 Crore toilets in rural areas and majority of these to be provided in individual house holds 

 

Advantages 

a. It can improve health of Indians  

b. It can Prevent of diseases 

c. It can enhance our tourisms 

d. It can lead happy and healthy society 

e. It can attract global players to invest in India 

f. It can give better life for to our upcoming generations 

g. It can built an better eco-friendly environment 

h. It will reduce cost of maintenance 

i. It makes us feel proud. 

 

Till Date Achievements of SBM 

1. 6,26,93,699 Household Toilets Built Since 2nd Oct, 2014 

2. 3,23,560 Open Defecation Free Villages 

3. 4,464 Open Defecation Free Villages in Namami Gange 

4. 314 Open Defecation Free Districts 

5. 11 Open Defecation Free States 

 

Challenges 

 Financial challenge 

 Administrative challenges 

 

Conclusion 

 The program is implemented in totality, the achievement will be recorded in the annals of history in 

golden letters and the Prime Minister will occupy a place in the galaxy of great statesmen of the world. 

India will be shining like other developed nations. Therefore, an investment of Rs 35 lakh crore over a 

period of five years is worth making for this grand mega project. This heavy investment will give a great 

boost to economic growth and open vast avenues for employment generation.. 

 

Review of Literature 

M. Khan (2017) 

 Swachh Bharat Abhiyan (SBA), one of the flagship programs of the government, has heralded a 

change in the sphere of sanitation programs in the country. Though India has made strides in improving 

sanitations standards, the dismal sanitation statistics for both rural and urban areas still leave much to be 

desired. 
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Devendra K, Tayal K, Yadav (2017) 
 Sentiment analysis is the field of natural language processing to analyze opinionated data, for the 

purpose of decision making. An opinion is a statement about a subject which expresses the sentiments as 

well as the emotions of the opinion makers on the topic blog. 

 

Pushpanjali Swain, Sristhi Pathela (2016) 

 The study findings support the need for creating immediate awareness in these communities. It also 

highlighted the urgent need for effective basic sanitation facilities.  

 

Roktim Sarmah, Dr. Niharika Maharishi (2016) 

 Racial marketing purposes but rather for social good. Social marketing has two parent theories to 

support itself such that – “a social parent” where social science and social policy approaches is 

emphasized upon and the second is “Marketing parent” that includes commercial and public sector 

marketing approaches. 

 

Sahil Raj, Tanveer Kajla(2015) 

 The present paper is about the social media analytics. It is a new tool to analyse the behavior of the 

users who use social networking sites and other social sites like blogs, forums etc. Every organization 

uses this tool to analyze their customers. 

 

Tittle of the Study 

 A study on Transforming India issues and challenges with respect to Swachh Bharat Abhiyan at J P 

nagar. 

 

Statement of the Problem 

 This report tries to find out what are problems of people faced and how it impacted on transforming 

India  

 

Need for the Study 

 This study is undertaken to focused on Transforming India issues and challenges with respect to 

Swachh Bharat Abhiyan and the need to know after successful completion of 3.5years of implementing 

Swachh Bharat Abhiyan what is the progress and how it impacts on transforming India its issues and 

challenges. 

 

Objectives of the Study 

1. The objectives of his paper is to analyses the awareness level  

2. To Evaluate impact of Swachh Bharat Abhiyan on general public  

3. To know Swachh Bharat Abhiyan knowledge in general public 

4. To evaluate issues and challenges with respect to transforming India. 

 

Research Methodology 

 The researcher study is made to analyze the problem statement. this is to study the title of the study 

is “Transforming India issues and challenges with respect to Swachh Bharat Abhiyan “.the information 
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need to be collected by gathering primary data directly data collected from various age group of people. 

This research is done through distributing questionnaire. 

 

Tools and Techniques of Data Collection 

 Data is collected from various age groups of people where respondents answer few questions which 

support the study and facilitates the researchers to get the information for the study. The data can do two 

ways primary and secondary data. 

 

Primary data 

 The researcher has to obtained information through questionnaires 

 

Secondary data 

 The researcher did not use secondary data expect review of literature 

 

Sampling Data 

 Sampling data is detailed outline of which will be taken at what time on which material in what time 

in what manner by whom. 

It includes: 

a. Sampling size 

b. Sampling unit 

c. Sampling technique 

d. Sampling method 

 

Sampling Size 

 The sample size determination is the act of observation of replicates to include in statistical sample. 

The sample size of 100 people. 

 

Methods of Sampling 

 Random sampling techniques used to collect the information. 

 

Plan of Analysis 

 This data collected from the questionnaire are required in the form of tables and analyze using 

percentage. The data are graphically represented to show the changes and relative importance of impact 

of GST on general public. 

 

Limitations of the Study 

1. Time constraints of only one month so that it may affect sample size. 

2. Due to one month period of time not able to cover all the people of country. 

 

Conclusion 

 Hence this chapter is clear picture about how the study is undertaken the blue print of methodology, 

plan of analysis and detailed regarding the samples that are considered under study the research objective 

are clearly defined and the need, scope and the limitation of the study has been briefly discussed in this 

chapter. 
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Data Analysis and Interpretations 

Table showing 3.1“Respondents opinion on whether they heard about swacch bharat abhiyan”  

Analysis 

 The above table shows that 98% of respondents that they 

heard about swacch bharat abhiyan and 2% of them not heard 

about swacch bharat abhiyan. 

 

Graph no 3.1 graph showing “Respondents opinion on whether they heard about swacch bharat 

abhiyan”  

Interpretation 

 The above table and graph shows 

that it can be interpreted that the 

majority of the 98% of respondents that 

they heard about swacch bharat 

abhiyan so swacch bharat reached 

majority of the citizen 

 

Table showing 3.2 “respondents opinion on whether swacch bharat abhiyan required in India “ 

Analysis 

 The above table shows that 98% of respondents told swacch 

bharat abhiyan required in India and 2% of them swacch bharat 

abhiyan not required in India 

 

Graph no 3.2 graph showing “respondents opinion on whether swacch bharat  abhiyan required in 

India “ 

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority of the 98% of respondents 

suggested that swacch bharat abhiyan required in 

India. 

 

 

 

 

 
 

Table showing 3.3 “respondents opinion after adopting  

swachh bharat abhiyan India has become swacch” 

Analysis 

 The above table shows that 15% of respondents told after 

adopting swachh bharat abhiyan India has become swacch and 

50% of respondents told after adopting swachh bharat abhiyan 

India has not become swacch 45% of respondents told after adopting swachh bharat abhiyan India has 

partially become swacch. 

  

Options No of Respondents % 

Yes 98 98% 

No 2 2% 

Total 100 100% 

Options No of Respondents % 

Yes 98 98% 

No 2 2% 

Total 100 100% 

Options No of respondents % 

Yes 15 15% 

No 50 50% 

Partially 45 45% 

Total 100 100% 
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Graph no 3.3 graph showing “respondents opinion after adopting swachh bharat abhiyan, India has 

become swacch” 

Interpretation 

 The above table and graph shows that it can be interpreted 

that the majority of the 50% of respondents told after adopting 

swachh bharat abhiyan India has not become swacch. 

 

 

 

Table showing 3.4 “respondents opinion which is the biggest challenge in implementing swachh  

bharat abhiyan”  

Analysis 

 The above table shows that 22%of respondents 

responded Changing perception is the biggest 

challenge in implementing swachh bharat abhiyan and 

54% Educating public is the biggest challenge in 

implementing swachh bharat abhiyan 18% Waste management is the biggest challenge in implementing 

swachh bharat abhiyan06% is the biggest challenge in implementing swachh bharat abhiyan. 
   

Graph no 3.4 graph showing “opinion which is the biggest challenge in implementing swachh bharat 

abhiyan”  

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority of the 54% of respondents 

Educating public is the biggest challenge in 

implementing swachh bharat abhiyan. 

 

Table showing 3.5 “respondents opinion the attitude of people has changed positively towards clean 

India due to swachh bharat abhiyan “ 

Analysis 

 The above table shows that 13% of respondents 

strongly agree,38% of respondents agree,36% of 

respondents are neutral 8% of people disagree and 5% of 

people Strongly disagree about the attitude of people has 

changed positively towards clean India due to swachh 

bharat abhiyan 
  

Graph no 3.5graph showing “the attitude of people has changed positively towards clean India due 

to swachh bharat abhiyan “ 

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority of the 38% of respondents 

agree the attitude of people has changed positively towards 

clean India due to swachh bharat abhiyan 

 

Options No of Respondents % 

Changing perception 22 22% 

Educating public 54 54% 

Waste management 18 18% 

Allocating funds 06 06% 

Total 100 100% 

Options No of Respondents % 

Strongly agree 13 13% 

agree 38 38% 

neutral 36 36% 

disagree 08 08% 

Strongly disagree 05 05% 

Total 100 100% 
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Table showing 3.6 “respondents opinion the schools and colleges should follow the habit of 

cleanliness “ 

Analysis 

 The above table shows that 55% of respondents 

strongly agree,38% of respondents agree,4% of 

respondents are neutral 3% of people disagree and 0% of 

people Strongly disagree about the schools and colleges 

should follow the habit of cleanliness 
 

Graph no 3.6 graph showing “schools and colleges should follow the habit of cleanliness “ 

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority of the 55% of respondents 

strongly agree the that schools and colleges should follow 

the habit of cleanliness 

Table showing 3.7 “respondents opinion Government is 

making excessive expenditure for the construction of public toilets” 

 Analysis  

 The above table shows that 10% of respondents 

strongly agree,32% of respondents agree,23% of 

respondents are neutral 30% of people disagree and 

05% of people Strongly disagree about opinion 

Government is making excessive expenditure for the 

construction of public toilets 
 

Graph no 3.7 graph showing “Government is making excessive expenditure for the construction of 

public toilets”  

Interpretation 

 The above table and graph shows that 

it can be interpreted that the majority of the 

55% of respondents strongly agree the 

Government is making excessive 

expenditure for the construction of public 

toilets. 

 

Table showing 3.8 “Respondents opinion on really following the rules to keep the city clean” 

Analysis 

 The above table shows that 61% of respondents told yes  

I am 05% not really 34% sometimes about really following the 

rules to keep the city clean  

 

 

 

 

Options No of Respondents % 

Strongly agree 55 55% 

agree 38 38% 

neutral 4 4% 

disagree 3 3% 

Strongly disagree 0 0% 

Total 100 100% 

Options No of Respondents Percentage 

Strongly agree 10 10% 

agree 32 32% 

neutral 23 23% 

disagree 30 30% 

Strongly disagree 05 05% 

Total 100 100% 

Options No of respondents % 

Yes I am 61 61% 

Not really 05 05% 

sometimes 34 34% 

Total 100 100% 
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Graph no 3.8 graph showing “Respondent’s opinion on really following the rules to keep the city 

clean “ 

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority of the 55% of respondents 

told yes I really following the rules to keep the city 

clean. 

 

 

 

Table showing 3.9“Respondents opinion on is swachh bharat abhiyan really helping people below 

and above poverty line” 
 

Analysis 

 The above table shows that 52% of respondents told yes 26% 

No 22% may be about swachh bharat abhiyan really helping 

people below and above poverty line 

Graph no 3.9 graph showing “Respondent’s opinion is swachh bharat abhiyan really helping people 

below and above poverty line”  

Interpretation 

 The above table and graph shows that it can be interpreted 

that the majority of the 52% yes respondents told is swachh 

bharat abhiyan really helping people below and above poverty 

line. 

 

 

Table showing 3.10 “respondents opinion do you see use of plastic after implementation of swachh 

bharat abhiyan “ 

Analysis 

 The above table shows that 94% of respondents told swacch 

bharat abhiyan required in India and 06% of they see use of 

plastic after implementation of swachh bharat abhiyan 

 

Graph no 3.10 graph showing “Respondents opinion do you see use of plastic after implementation 

of swachh bharat abhiyan” 

Interpretation 

 The above table and graph shows that it can be interpreted that 

the majority of the 96% of respondents says that see use of plastic 

after implementation of swachh bharat abhiyan. 

 

 

 

Options No of respondents % 

Yes 52 52% 

No 26 26% 

May be 22 22% 

Total 100 100% 

Options No of Respondents % 

Yes 94 94% 

No 06 06% 

Total 100 100% 
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Table showing 3.11 “respondents opinion on segregating wet waste and dry waste before disposing 

the garbage” 

Analysis 

 The above table shows that 60% of respondents have told 

that they segregate the wet and dry waste and 9% of the people 

have said no for segregation of wet and dry waste and 

remaining 31% have told that they sometimes segregate the 

waste. 
 

Graph no 3.11 graph showing “Respondent’s opinion on segregating wet waste and dry waste before 

disposing the garbage “ 

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority that is 60% of respondents 

segregate the wet and the dry waste.  

 

 

 

Table showing 3.12 “Respondents opinion on contribution to swacch bharat abhiyan” 

Analysis 

 The above table shows that 21% of respondents 

have told that they are contributing through sorting of 

garbage, 27% by spreading awareness, 48% of 

respondents contribute by doing both and remaining 

4% of the respondents do not contribute for swacch 

bharat abhiyan. 

 

Graph no 3.12 graph showing “Respondents opinion on contribution to swacch bharat abhiyan”  

 

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority that is 48% of the respondents 

follow both the methods (sorting of garbage and spreading 

awareness) to contribute to swacch bharat abhiyan. 

 

 

 

Table showing 3.13 “Respondents opinion on rating our city in cleanliness 

Analysis 

 The above table shows that 8% of respondents have rated 

1star for our city in cleanliness, 24% have rated 2stars, 47% have 

rated for 3 stars, 14% have rated for 4 stars and remaining 7% 

have rated for 5 stars.  

 

Options No of Respondents % 

yes 60 60% 

No 9 9% 

sometimes 31 31% 

Total 100 100% 

Options No of Respondents % 

Sorting of garbage 21 21% 

Spreading awareness 27 27% 

both 48 48% 

None of the above 04 04% 

Total 100 100% 

Options No of Respondents % 

* 8 8% 

** 24 24% 

*** 47 47% 

**** 14 14% 

***** 07 7% 

Total 100 100% 
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Graph no 3.13 graph showing “Respondents opinion on rating our city in cleanliness”  

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority of the respondents that 

is 47% have rated 3 stars for our city in cleanliness. 

 

 

 

 

Table showing 3.14 “respondents opinion on the mode you would adopt to spread awareness of 

swacch bharat abhiyan 

Analysis 

 The above table shows that 42% of respondents adopt 

media to communicate about swacch bharat, 20% choose 

internet, 19% choose institutions and remaining 19% choose 

other options to spread awareness about swacch bharat 

abhiyan. 
 

Graph no 3.14 graph showing “Respondents opinion on the mode you would adopt to spread 

awareness of swacch bharat abhiyan“ 

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority 42% of the respondents 

choose media to spread awareness about swacch bharat 

abhiyan 

 
 

 

Table showing 3.15 “Respondents opinion on keeping area clean, will it will help in controlling 

health issues” 

Analysis 

 The above table shows that 94% of respondents agree that by 

keeping the city clean it will help in controlling health issues , 2% 

say no to it and remaining 4 % says that it may control or may 

not.  

 

Graph no 3.1 graph showing “Respondents opinion on keeping area clean, will it help in controlling 

health issues 

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority94% of the respondents say 

that by keeping the city clean it will help in controlling 

health issues. 

 
 

Options No of Respondents % 

Media 42 42% 

Internet 20 20% 

Institutions 19 19% 

others 19 19% 

Total 100 100% 

Options No of Respondents % 

Yes 94 94% 

No 2 2% 

Maybe 4 4% 

Total 100 100% 
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Table showing 3.16 “respondents opinion on swacch bharat abhiyan will contribute in transforming 

India” 

Analysis 

 The above table shows that 30% of respondents 

strongly agree that swacch bharat abhiyan will contribute 

in transforming India, 47% agree, 21% are in neutral 

stage, 1% disagree and remaining 1% strongly disagree  

 
 

Graph no 3.16 graph showing “Respondents opinion on swacch bharat abhiyan will contribute in 

transforming India” 

Interpretation 

 The above table and graph shows that it can be 

interpreted that the majority 47% of the respondents 

agree that swacch bharat abhiyan will contribute in 

transforming India.  

 

 

  

Table showing 3.17 “Respondents opinion on services included in swacch bharat abhiyan” 

Analysis 

 The above table shows that 17% of 

respondents say that cleaning is a part of 

swacch bharat abhiyan, 5% say waste 

management is a part of it, 0% of the 

respondents say construction of toilets is not a 

part of it, 1% say drinking water and 

sanitation and remaining 77% say that all includes in swacch bharat abhiyan.  

 

Graph no 3.17 graph showing “Respondents opinion on services included in swacch bharat abhiyan” 

Interpretation 

 The above table and graph shows that it can be interpreted 

that the majority 77% of the respondents agree that all of the 

above i.e, (cleaning, waste management, construction of toilets, 

drinking water and sanitation) is a part of swacch bharat 

abhiyan. 

 

 
 

Summary of Findings, Recommendations and Conclusions 

Findings 

 It is found that (98%)of respondents have heard about swacch bharat abhiyan and( 2%) of them have 

not heard ,So the majority ( 98% )of respondents have heard about swacch bharat abhiyan  

Options No of Respondents % 

Strongly agree 30 30% 

Agree 47 47% 

Neutral 21 21% 

Disagree 1 1% 

Strongly disagree 1 1% 

Total 100 100% 

Options No of Respondents % 

Cleaning 17 17% 

Waste management 5 5% 

Construction of toilets 0 0% 

Drinking water and sanitation 1 1% 

All of the above 77 77% 

Total 100 100% 
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 It is found that (98%) of respondents told swacch bharat abhiyan is required in India and (2%) of 

them said it is not required in India the majority (98%)of respondents suggested that swacch bharat 

abhiyan required in India. 

 It is found that (15%) of respondents responded after adopting swachh bharat abhiyan India has 

become swacch and (50%) of them have told that after adoption India has not become swacch, 

(45%) of respondents told after adopting swachh bharat abhiyan India has partially become swacch. 

so the majority (50%) of respondents told after adopting swachh bharat abhiyan India has not 

become swacch. 

 It is found that (22%) of respondents responded Changing perception is the biggest challenge in 

implementing swachh bharat abhiyan, (54%) said Educating public is the biggest challenge, (18%) 

said that Waste management is an another challenge ,(06%)said allocating of funds is the biggest 

challenge. so the majority(54% )of respondents Educating public is the biggest challenge in 

implementing swachh bharat abhiyan. 

 It is found that (13%) of respondents strongly agree that the attitude of people has changed positively 

towards clean India after adoption of swacch bharat abhiyan,(38%) of respondents agree, (36%) of 

respondents are neutral, (8%) of people disagree and remaining (5%) of people Strongly disagree. 

hence the majority (38%) of respondents agree the attitude of people has changed positively towards 

clean India due to swachh bharat abhiyan. 

 It is found that (55%) of respondents strongly agree that schools and colleges should follow the habit 

of cleanliness,(38%) of respondents agree,(4%) of respondents are neutral (3%) of people disagree 

and (0%) of people Strongly disagree. so the majority (55%) of respondents strongly agree the that 

schools and colleges should follow the habit of cleanliness. 

 It is found that (10%)of respondents strongly agree that government is spending excessive money on 

construction of public toilets,(32%) of respondents agree,(23%) of respondents are neutral,(30%) of 

people disagree and (5%) of people Strongly disagree. so the majority (55%) of respondents strongly 

agree that Government is making excessive money for the construction of public toilets. 

 It is found that (61%) of respondents told yes I am following the rules to keep the city clean,(05%) 

not really and (34%)says sometimes they follow rules. Majority (96%) of respondents say they follow 

rules to keep the city clean. 

 It is found that (52%) of respondents told yes that SBA helping people below and above poverty 

line,(26%) No, (22%)said maybe swachh bharat abhiyan is helping people below and above poverty 

line. Majority (52%) respondents said swachh bharat abhiyan is helping people below and above 

poverty line. 

 It is found that (94%) of respondents said that they see use of plastic after implementation of SBA, 

(06%) said they do not see use of plastic. Majority (96%) of respondents says that see use of plastic. 

 It is found that (60%) of respondents said that they segregate wet and dry waste ,( 9%) said no for 

segregation and remaining (31%) have told that they sometimes segregate the waste. Majority (60%) 

of respondents segregate wet and the dry waste.  

 It is found (21%) of respondents have told that they are contributing through sorting of garbage , 

(27%) by spreading awareness , (48%) contribute by doing both and remaining (4%) do not 

contribute for swacch bharat abhiyan. Majority (48%) of the respondents follow both the methods 

(sorting of garbage and spreading awareness) to contribute to swacch bharat abhiyan. 
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 It is found (8%) of respondents have rated 1star for our city in cleanliness , (24%) for 2stars , (47%) 

for 3 stars , (14%) for 4 stars and remaining (7%) for 5 stars. Majority of the respondents (47%) have 

rated 3 stars for our city in cleanliness. 

 It is found (42%) of respondents adopt media to communicate about swacch bharat , (20%) choose 

internet , (19%) institutions and remaining (19%) choose other options to spread awareness about 

swacch bharat abhiyan. Majority (42%) choose media to spread awareness.  

 It is found ( 94%) of respondents agree that by keeping city clean it will help in controlling health 

issues, (2%) say no to it and remaining (4%) says that it may or may not control. Majority(94%) say 

that by keeping the city clean it will help in controlling health issues. 

 It is found (30%) of respondents strongly agree that swacch bharat abhiyan will contribute in 

transforming India, (47%) agree , (21%) are in neutral stage, (1%) disagree and remaining 

(1%)strongly disagree. Majority (47%) respondents agree that swacch bharat abhiyan will contribute 

in transforming India. 

 It is found (17%) of respondents say that cleaning is a part of swacch bharat abhiyan, (5%) say waste 

management is a part of it, (0%) say construction of toilets is not a part of it, (1%) say drinking water 

and sanitation and remaining (77%) say that all includes in swacch bharat abhiyan. Majority (77%) 

agree that all of the above is a part of swacch bharat abhiyan. 

 

Suggestions  

 It is suggested that every Indian should understand their responsibility to keep their surroundings 

clean. 

 It is suggested that it has impacted in good way and also there is requirement of educating citizens 

more. 

 It is suggested that People need to be made aware, not to inculcate but to implement. 

 It is suggested that their need proper segregation of dry and wet waste. 

 Even more strict rules need to be implemented for the success of Swacch Bharat abhiyan. 

 It should be promoted at schools and colleges so that the civic sense specifically towards cleanliness 

can be increased youths. 

 

Conclusions 

 This study describes the issues and challenges of swacch bharat abhiyan in transforming India. It has 

been 3.5 years of implementation of swachh bharat abhiyan but still we lack behind at educating people 

and segregating of garbage, also difficulties in changing attitude of people towards clean India. The 

success of Swachh Bharat Mission depends on the society as a whole which, every citizen of the country 

required to contribute towards improving the levels of cleanliness of the country. It also helps in creating 

awareness among the Indians. We have made a beginning; surly we will achieve it and revive the glory 

of our country. 
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Abstract 

Cyber a boon or bane 
 Contemporary world today is in the fingertips of every human being through the medium of internet. Be it shopping online or 

socializing through the social media, Internet has become a sole tool of modernity. Cyber is a boon to modern generation but only 
till the time it is used judiciously else it becomes a bane to every living object. 

 

Has terrorism found a new face 
 Cyber terrorism is another method of serious offence which is harming the global peace & is becoming a major threat towards 
humanity. Earlier the radicalization & brain wash of people took place through speeches or provocations. But now the 

radicalization of youths have shifted from the spheres of counseling to usage of facebook or Whatsapp to divert young minds to 
terrorism. 

 

Security, a new concern for human being 

 Every internet user today is tracked for every move he makes on the internet. It is surprising when google pops up our favourite 
pages even when we are not wanting it. That has been the power of Artificial Intelligence which tracks down our tastes based on 
our previous fishing on internet. 

 Every coin has two sides, similarly every technology has a two side. Internet is dependent on the user who access it. Facebook 
or whatsapp can be a boon if it is used for connecting or sharing opinions but it can also prove dangerous & provocative if it is 

intended to disturb the peace.  

Keywords: Globalization, Digitalization, Security 

 

Introduction 

 Contemporary world today is in the fingertips of every human being through the medium of internet. 

Be it shopping online or socializing through the social media, Internet has become a sole tool of 

modernity. Necessity is the mother of all inventions & improvisation the requirement of every 

inventions. Cyber is a boon to modern generation but only till the time it is used judiciously else it 

becomes a bane to every living object. Cyber crimes are a an evident reality in today’s E-world. Cyber 

crime in narrow sense is the crime that takes place through internet. Sending Fraudulent mails or Giving 

hacking sensitive data from computers, breaching security norms by inserting a virus are some of the 

ways of conducting a cyber crime. In India, cyber crime occurs every 10 minutes. The most occurring 

cases are found to be of credit card frauds. For instance, a bank employee in credit card department has 

access to the sensitive information of credit card holders which can be falsely passed to cyber criminals 

who can misuse it many ways such as making false purchases in account holder’s name or trying their 

hands at knowing the mobile number of card holders & persuade them to give their PIN number or CVV 

number. If we analyze the bank cyber crimes, the total money lost between 2014-17 is Rs.252 crore, an 

average of Rs.21.57 lakh per day & Rs.89,880 per hour. The main cause for these lapses can be the 

operating systems which the banks use. About 70% of banks (ATM’s) still use Windows XP outdated 
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software that has stopped updating its security patches since 2014.So a one way of stopping these frauds 

can be the installation of anti-fishing software which can prevent such crimes. 

 

Cyber Terrorism in Modern Era 

 Cyber terrorism is another method of serious offence which is harming the global peace & is 

becoming a major threat towards humanity. Earlier the radicalization & brain wash of people took place 

through speeches or provocations. But now the radicalization of youths have shifted from the spheres of 

counselling to usage of facebook or Whatsapp to divert young minds to terrorism. ISIS is the most 

dangerous organization which uses the social network to send Draconian links which include butchering 

of people or terrorist activities videos & persuade them to join the battle of religion. The western 

countries are the main targets of Cyber terrorism as almost every western citizen has access to internet. 

The Paris attack of 2016 is one such example where two the suspects admitted they were attracted first by 

ISIS through the links of ISIS videos shared by their friends. In a recent survey, it is estimated that 3,600 

recruits in ISIS are western country citizen. 

 

Breaches in Cyber Security  

 In today’s world every company or country is investing billions of dollars to safeguard their sensitive 

data, Cyber security is breach is still common in world where more than 300 billion US dollars are lost 

every year due to malicious security breach. Ransom ware which is the most malicious crypto virology 

that blocks access to files to the user himself unless it is unlocked by the hacker. The hacker in turn asks 

for ransom in the form of bitcoins which are hard to trace by security agencies. Wannacry & Petya are 

the most advanced virus which is affected to without any user interactions using internet & IP address. 

Even Big Organizations like British Civil Hospital was unable to stop the virus which came to a standstill 

& was only Reactive after ransom payment. Similarly Russian agency & European countries were 

severely paralyzed by this virus attack. 

 

E-Governance, a possibility? 

 As the smart phone & internet usage is increasing on a daily basis, it has been a focus of every 

government to go digital for faster access towards citizen information. United States which issues Social 

Security Card to its citizens to carry out all the government procedures for filling taxes, obtaining benefits 

etc makes it simple for the government to track all the moves of the citizens. Similarly, AADHAR which 

is used by Indians in almost every procedures, be it IT returns, SIM card procurement, Obtaining subsidy 

or even cremation. Countries like Estonia in Europe which is rated the most digital government in the 

world even carries out their elections using online voting. E-governance is the most beneficial boon of 

Cyber advancement where real time situations are handled at light speed. 

 

E-Commerce in modern life 

 With growing demand for E-commerce sites like Amazon &Flipkart for today’s generation, there is 

also a greater threat of frauds in either payment for these goods online or leakage in customer detail 

protection. In a recent case in Bangalore, A fake delivery man used the name of AMAZON to deliver 

fake goods to customers & received payment who had purchased from Amazon. The scam involved a Rs 

10.6 lakhs. When the fraud was caught, he revealed that he used his contacts in Amazon to pass him the 

details of the Cash on Delivery Customers for a certain commission. There have been many instances 
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where customers who update their details on the websites have found that the details have been passed to 

other websites which is a clear breach of cyber ethics. 

 

Privacy concerns in Cyberspace 

 Every internet user today is tracked for every move he makes on the internet. It is surprising when 

google pops up our favourite pages even when we are not wanting it. That has been the power of 

Artificial Intelligence which tracks down our tastes based on our previous fishing on internet. Recently 

China has legalized the government to track the activities of its citizens which is not in accordance to 

right to privacy. Chineese government is now legally powered to interrogate a common citizen which the 

internet feels can commit any future crimes based on his posts on FB, or his postures etc .This 

assumption may completely prove wrong as Artificial Intelligence cannot always understand the 

psychology of any human beings. So privacy of any person accessing internet must be a high priority of 

any institution which lends its services. In India about 1 crore of AADHAAR details have been leaked 

which can cause damages not only to its citizens but also lead to serious crimes like forgery etc..  

 

Net Neutrality, a new era for internet users 

 Net Neutrality is one of the most significant factors that derive the right to equality in 

cyberspace.Net Neutrality is the method where the concerned government mandates the internet service 

providers to equally treat all data on internet the same & not discriminate or change the content, website, 

platform. For Eg, Google chrome cannot purposely slowdown the access to data on certain websites or 

data content. Recently in November 2017,TRAI(Telephone Regulatory Authority Of India) had backed 

Net Neutrality to prevent Internet Service Providers(ISP) from misusing their position to give certain 

preferences to certain web traffic while making the rest of the apps & services harder to use. A study 

showed that websites which loads a website in 5 seconds against 19 seconds witnessed 25% higher ad 

views, 70% longer average sessions & 35% lower bounce rates. So website content providers on slower 

lanes could miss out on their customers to rivals who can afford to pay for the faster lanes. 

 In 2014, Net Flix had accused Comcast of interfering with buffering speed & visual quality\ on the 

video streaming platform. Such unfair competition can reduce the quality of video streaming & 

reparations from the other party as internet users are the ultimate sufferers. 

 

Considerations for Cyber Forensics 

 Cyber forensics is an scientifically approved method of preservation, collection, validation, 

identification, analysis, interpretation, documentation & presentation of digital evidence derived from 

digital sources for the purpose of facilitating or furthering the reconstruction of events. But there has been 

a tremendous rise of 223% in solved cases using Cyber forensics. E-mail& phone message trails have 

been an important source of evidence that is admissible in court as per the Indian Evidence Act,1872,the 

most prominent case of TarunTejapal who was accused of sexual assault by Managing Editor of 

Tehlelka media ShomaChaudhary. The court is yet to derive to a verdict on this case. 

 

Cyber Ethics 

 Ethics play an important role in determining the extent of usage of cyber net by various stakeholders. 

Ethics in cyber is not only applicable to citizens but also to the various government. Thew prominent US 

International spying case where the US government unethically spied on every country including India & 

ISRO being its first target enabling them to track the future activities of Space programme conducted by 
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India. Consequently, the reports of Russian agencies allegedly meddling in US elections in 2016 by 

invalidating the voter-id by Un-matching it with their home address proof of US citizens in Democratic 

party stronghold shows that how advancement in Cyber technology can prove threatening if unethical 

used. So Ethics in Cyber technology is a moral responsibility of every individual to use the net services 

judiciously. 

 

Security bankable in Social Networking Sites 

 Today’s generation is known as smart genx & India, world’s most youthful nation ranks 3rd behind 

USA & China for usage of social networking sites. In a survey conducted Every 1 in 3 Indian is believed 

to spend his free time on SNS, So the usage of SNS is compatibly Higher on a daily basis. So can we 

consider our information stored in SNS like Facebook, Instagram, Snapchat is risk free? Is our data 

stored is encrypted or not else is it used for other means. According to National Crime Bureau ,in 64% of 

criminal; cases Facebook & Instagram is the source of information for criminals who commit crimes. So 

What is our key to enter the digital world is also the duplicate key for other to use. The recent Data leaks 

by Facebook Where millions of data of SNS users were compromised through a shadow company 

known as Cambridge Analytica to understand the psychology of users & use the same for knowing the 

electoral voter both in USA & India elections not only indicated the threats caused by these Networking 

sites but also the awareness required buy users who access Social Networking sites.  

 

Conclusion 

 Every coin has two sides, similarly every technology has a two side. It is highly dependent on the 

user who access it. Facebook or whatsapp can be a boon if it is used for connecting or sharing opinions 

but it can also prove dangerous & provocative if it is intended to disturb the peace. In 2016,Bangalore 

came to a standstill when a curfew was imposed due to violence that was erupted due to Cauvery issue. 

The main reason for this provocation came sharing a provocative video that was shared to anonymous 

people which showed disrespect to Karnataka flag & people by Tamil Nadu citizens. This exaggerated 

unwanted violence & A sense of panic on the middle of a busy day. There have been many such cases 

where nonjudicial use of the cyber services has resulted in some malicious events. So a judicial & ethical 

use of Cyber usage is the only way where the world can achieve its progress towards technological 

development via cyber services. 
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A STUDY ON THE WORLD OF GREEN MARKETING 

 

 

 

 

 

 
Abstract 

 We live in the era of globalization with improving technology, improving lifestyles and health care. But the question always 

remains the same. Humans are self-obsessed about themselves and they forgot the environment and its needs. Green marketing is a 
way which will help the environment as well as the human generation to grow and live along with nature in peace and harmony. 

In this research paper emphasis on the importance of green marketing, challenges face by the organisation in the era of 
globalisation. Researcher in this research paper also emphasis on the companies use green marketing in their organisation. 

Keywords: Green marketing, Globalization, environment, human race, ecology, vital, transparent, resources, exaggerating, 

transparent. 

 

Introduction 

 Green Marketing refers to the process of selling services and products based on environmental 

benefits. The service or the product should be environmental friendly. Globalization has maximised the 

benefits but we still remain in the same are when it comes to environment. We are living on this earth for 

years yet the question remains the same. What we are doing for the planet and what we are doing for our 

survival are to be answered. But conserving our resources and the planet is a must and vital for mankind. 

 We together in this human race should pledge together for a better resourceful planet and we should 

make the coming generations proud of the developments that we are doing. Harming the planet is 

harming our lives and the upcoming generations. 

 Green marketing is also called as ecological marketing. The better the marketing the better the 

human race. Avoiding the toxic content in the products or services is vital in order to have better results. 

The service or the product owned by the company should be transparent and going with the law is 

important. The more the transparency the better the credibility of a company in the market. The more 

socially responsible the more the consumers. The more the consumers the more the profit. At the end of 

the day a business organization wants to have profits but with the satisfaction of giving something to the 

society. 

 There is a great saying that “Mother Nature Will Be Throwing Hints All The Time But We Just Play 

Hide And Seek”. 

 

Importance of Green Marketing 

 Green Marketing is considered so important in life and in marketing? We need to question ourselves 

that what we are repaying to our mother as she gave everything to help us grow. The beautiful memories 

that we have with the surroundings, rivers, trees, birds and so on. The village that we grew and the sand 

castles that we built are the memories that we are blessed to have. 

 The silence of the planet should not be taken for granted, as we have seen when the outburst 

happened most of the times through hazards and natural calamities. The silence of planet earth should 

not be silenced. We need to do something for our children so that they can breathe with the memories 

that we have been blessed in our childhood. 
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 We can also say that we live with the moods of the mother earth. There will be warnings and danger 

signs from her yet we hesitate to listen from our surroundings. The pollution that we created need to be 

stopped at some level. 

 We see marketing strategies flooded in stores and shopping malls, exaggerating the advertisement, 

no morality in campaigns and use of unhealthy marketing strategies. We see fumes of pollution 

everywhere. 

 So to spread the message of protecting the environment and letting go all the toxicity in the planet 

starts with the right kind of message and with the right kind of marketing campaign. The right kind of 

moral values will definitely start the momentum in the GREEN REVOLUTION. 

 

Company’s and Their Green Marketing 

 Consumers always view the hypocrisy of the companies on how they are promoting their product 

/service and not considering the environment. The slogan everyone knows “DO BUCKET PAANI 

ROOZ BACHANA” by surf excel is excelling the market at a Lamborghini pace. These are the footsteps 

every company should follow. Coco-Cola reduced the water quantity than before; ITC adopted a low 

carbon path and a cleaner environmental approach. It introduced ozone treated elemental chlorine for 

bleaching technology that had improved lives. 

 LG “LIVES GOOD”,the king of the television industry introduced E60 and E 90 LED’S which 

consume 40% less energy than others. Mercury and Halogen are invisible to most of the products. HCL 

launched HCL ME 40 notebooks and they do not use any polyvinyl chloride. SAMSUNG and their 

roaring range of LED’S use 40% less electricity and no harmful chemicals like mercury and lead. 

 MARUTI UDYOG LTD implemented rainwater harvesting to recharge the acquifiers and 

recyclable packing for components is actively promoted. TATA METALLIKS LIMITED uses only 

natural fertilizers. SUZLON ENERGY, world’s fourth largest wind company, best in India And a total 

revenue of 4 billion in 2011. WIPRO headquarters in pune, the most ecofriendly building .This company 

has adopted a number of steps to go green. It really wanted to go zero carbon. WIPRO and INFOSYS 

reduced its per capita consumption of electricity. Both the company’s installed solar power panels and 

the products from the company are less harmful to the environment. LIFEBOY came up with the hand 

sanitizers and brilliantly they marketed their strategy. This shows how the company is responsible to the 

environment. BODY SHOP styled their eyeliners, diffusers and massagers sourced from FSC. They get a 

stable timber supply while protecting the environment. Their website contains campaign on ANTI 

ANIMAL TESTING, DEFENDING HUMAN RIGHTS AND PROTECTING THE PLANET. Their 

advertisements revolves around nature and the message that is depicts is captured by the masses. 

 The term GREEN indicates something that is so pure and fresh. The toxicity in the air not only 

pollutes our environmental but a detriment to our health. The children of today can survive the children 

of tomorrow. If there is no today then there will be no tomorrow. A good marketing strategy with good 

morality the environment will help to survive not only human race but the entire species on the planet. 

 

Challenges Faced in Green Marketing 

1. Even though companies come up with advertisements and campaigns, the customers do not see the 

transparent side of the company. 

2. Most of the claims are misleading and exaggerating. 

3. No social cause or environmental slogans in the commercials on tv. 
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4. A marketing campaign = A trap. Most of the people think that a big multi campaign is a trap to buy 

their products. Companies need to make up their trust with the customers. 

5. Improves standard of living is the soul cause of green marketing and one specific thing missing in the 

market. 

6. The equipment needed to recycle the products are highly expensive and new technology should be 

needed. 

 The marketers need to understand what the market gap is and need to start coming up with new 

ideas. The more ideas the better the development towards a safer planet. 

 

Advantages of Green Marketing  

They are numerous and abundant advantages in green marketing. 

1. We can preserve the resources by optimum utilization. 

2. By seeing us the competitors will start marketing cause of profits. 

3. Investing in Green Investments will make the environment a green cover. 

4. Health benefits will be escalated and standard of living will be improved. 

5. It will improve the longevity of the brand. 

 

Conclusion 

 The better the society the better the people or vice versa. The improvement of the society lies in our 

hands and we should be responsible to build a better globe for us and for our future generations. 

 The resources that we have are abundant, rich and are very useful for us. The amount of care and 

love that we show on our self needed to be shown on the planet. Once the resources get depleted and 

scarce, nothing will be left on the planet. The chance of our survival will be minimal and this situation 

goes on we should be very scared for our future. Green marketing will definitely guide us in the right 

direction to showcase our love and ample affection to the planet. 
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IMPACT OF DIGITAL VISUAL MERCHANDISING ON  

STUDENTS IMPULSE BUYING BEHAVIOUR 

 

 

 

 

 

Abstract  

 Visual Merchandising is widely used by the retailers to attract, engage and motivate the customers towards making a 
purchase. This is one of the key elements to display and highlight the feature of goods and services, it is being widely used by the 

marketers to compete and sustain the competitive advantage and in turn increase the sales by stimulating the consumers’ purchase 
decision. This present research work has made an effort to identify the various digital visual merchandising elements and the order 

by which they influence the consumers’ decision making. Six important variables product image quality, product presentation, 
websites visual appeal, website layout, website advertisement and promotional offers are considered in this research. A self-
administered questionnaire was prepared and a total of 160 respondents were interviewed for the study.  

Keywords: Impulse buying behavior, digital Visual Merchandising cues. 

 

Introduction 

 In the last two decades Internet is been developed rapidly. After development of internet, which 

rapidly increased web users, and highly speed internet connect and some new technology also have been 

developed. Coming along with the development of worldwide internet and technology, consumers 

widely and quickly accepted online retailing since it provided a great variety of products and stores and 

let them shop at any time and place, as long as they had a digital device and internet connection.  

 The consumer survey data from Mintel indicated that convenience is the no. 1 factor that attracts 

consumers to shop online. At the same time design of websites also has some effect on consumers’ 

attitudes towards the online store. According to eMarketer online sales of products lead the growth of 

online retailing. As shopping online is getting more common in our daily life, Visual appeal on the screen 

is one of few ways to communicate information to consumers in online retailing. There is a need to 

discover which visual merchandising variables have significant effects on consumers’ shopping behavior 

in online shopping environments. 

 

Objectives 

The present study aims at obtaining the following objectives: 

1. To explore the factors of digital visual merchandising which induces Impulse buying behavior 

2. To study the impact of digital visual merchandising on Impulse buying behaviour of consumers. 

 

Research Hypothesis 

H1: Product image quality has a significant impact on consumers’ impulse buying behavior 

H2: Product presentation has a significant impact on consumers’ impulse buying behavior 

H3: Website’s Visual appeal has a significant impact on consumers’ impulse buying behavior 

H4: Website Layout has a significant impact on consumers’ impulse buying behavior 

H5: Website Advertisement has a significant impact on consumers’ impulse buying behavior,  

H6: Promotional Activities in the websites has a significant impact on consumers’ impulse buying 

behavior 
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Research Methodology 

 This present research has been conducted to find out the perception, views and attitude of consumers 

towards digital visual merchandising elements. The primary data have been collected through 

questionnaire from the 150 students in Bangalore city. The questionnaire consists of two parts. The first 

part consists of demographic data age, gender, income and occupation of respondents. The second part 

consists of questions related to the attitude towards digital visual merchandising elements. To measure 

the buying behavior of the consumers towards unplanned purchase of consumers, 27 questions are asked. 

In this research, 5-point Likert scale, ranging from strongly disagree=1 to strongly agree=5, is used to 

measure each variable. Questionnaires are distributed to 160 respondents. A total of 150 fully filled 

questionnaires are taken for the research and rest of the questionnaire are not included due to incomplete 

response. After collecting the complete questionnaires, data are coded and then entered into SPSS tool 

for analysis.  

 From the demographic profiles of the respondents, it is understood that 37% of the respondents are 

in the age group of 18 to 20 years, 63% are above 20 years. Majority of the respondents are female i.e., 

68%. The monthly disposable income of the 40% respondents is less than 4,000, 45% is in the range of 

4,001 to 6,000 and the rest is above 6,000. 

 The reliability of the scale is assessed using Cronbach’s Alpha. This is applied to calculate the 

internal coordination of the measurement instruments. The overall Cronbach’s alpha is 0.709, which is 

more than the standard value 0.7. Using factor analysis, these data are classified into 6 factors which are 

named as product image quality, product presentation, Website’s visual appeal, Website Layout, 

Website Advertisement and Promotional activities (offers). 

 

Findings and Discussion 
 The regression analysis technique is applied to measure the relationship between the digital visual 

merchandising variables and consumers’ impulse buying behavior. Table 1 shows the results of the study. 

Among the six identified variables, three variables showed a significant influence on the customer’s 

impulse buying decision.  

 Table 1 Regression Results 

Hypothesis Independent Variable β Std. Error T Sig (p) Result 

H1 Product Image quality .450 .093 4.860 .000 Accepted 

H2 Product presentation .052 .093 0.562 .577 Rejected 

H3 Website’s Visual appeal .013 .093 0.143 .887 Rejected 

H4 Website Layout .445 .093 4.863 .002 Accepted 

H5 Website Advertisement .039 .093 0.418 .170 Rejected 

H6 Promotional Activities(offers) .452 .093 4.859 .004 Accepted 

 Based on the regression results shown in the table 1, the concept model was developed and shown in 

Fig 1. The model clearly shows the relationship between the sixdigital visual merchandising variables 

and the consumers’ impulse buying behavior.  

 The dotted line expresses the insignificance of the variable and the line denotes the significance of 

the variables. The beta value shows the weightage of the variables. Higher the beta value, the stronger the 

relationship between the independent variable and the dependent variable is. The impact level of the 

different digital visual Merchandising elements is discussed below. 
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Impact of Product Image quality on consumers’ impulse buying 

behavior  

 The above table1 shows that the Product image quality has a 

significance value (p) 0.000 which is less than 0.05. It denotes that this 

technique has a significant relationship with the impulse buying 

behavior. The result of the study indicates that this variable has a 

second highest beta value of .450 and is the second important variable 

that motivates the customers to buy unintentionally. Hence H1 is 

accepted. 

  

Impact of Product presentation on consumers’ impulse buying 

behavior 

 The research results showed that the product presentation has a significance value of 0.577 on 

impulse buying behavior. As the p-value is greater than 0.05 H2 is rejected and concludes that there is no 

significant relationship between the variables. 

 

Impact of on Website Visual appeal consumers’ impulse buying behavior 

 The results of the study show that the websites’s visual appeal has a p-value of 0.887, which denotes 

there is no significant impact on impulse buying behavior of consumer at 5% significant level. Hence H3 

is rejected.  

 

Impact of website layouton consumers’ impulse buying behavior 

 The outcome of the regression analysis shows that the website layout scored the p-value 0.002 which 

denotes that there is significant relationship with impulse buying behavior as the p < 0.05. The beta value 

.445 shows that website layout highly motivates the consumers’ buying behavior. Hence the H4 is 

accepted.  

  

Impact of website advertisement on consumers’ impulse buying behavior 

 The analysis shows that the website advertisement does not have a significance impact on impulse 

buying behavior as thep-value is 0.170, which denotes there is no significant impact on impulse buying 

behavior of consumer at 5% significant level. Hence H5 is rejected 

 

Impact of promotional activities (Offer schemes) on consumers’ impulse buying behavior 

 The above analysis show that the promotional schemes has a significant impact on impulse buying 

behavior as the p-value is 0.004, which denotes that there is significant relationship between the 

dependent and the independent variable. The beta value of this variable is 0.452, denoting that the 

signage is the first motivating factor of consumers to make unplanned purchase. 

 

Conclusion 

 This research reveals that digital visual merchandising plays an important role in the process of 

framing the marketing strategies by the retailers. Digital visual merchandising techniques are used by the 

retailers and marketers to attract the customers by displaying their product in innovative way to enhance 

their product purchase. On the basis of the above findings, the research work concludes that digital visual 

merchandising plays a significant role in consumers’ impulse buying decision. This study confirmed that 

 

Figure 1 Impact of Digital VM on  

impulse buying behavior 
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consumers’ impulse buying behavior is highly motivated by the promotional offers and secondly by 

website layout and finally product display quality among the six variables. Hence the retailer should 

focus on the remaining variables to make them a perfect promoting strategy to promote their products. 

This research can help the business societies, retailers and marketing personnel to frame strategies 

relevant to their merchandise. Furthermore, as the present research is restricted to Bangalore city, the 

results of this may provide oxymoronic results in other cities of India, because other metro cities may 

possibly enjoy certain demographic peculiarities.  
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IMPACT OF BIG FIVE PERSONALITY TRAIT ON STUDENTS’  

ONLINE IMPULSE BUYING BEHAVIOR 

 

 

 

 

 

Abstract 

 The present study is to find out the impact of personality on online impulse buying behaviour among the college students. 
Personality is about the most essential aspects in an individual’s life, the thoughts, feelings, motives, skills and behaviour. There are 

different types and theories of personality, but in this study, it will focus on the big five personality traits, agreeableness, 
extraversion, openness, conscientiousness, and neuroticism. A sample of 400 college students were distributed the questionnaire in 

Bangalore. To find out the impact of personality trait on online impulse buying behaviour, multiple regression analysis was used. 
The study revealed that the personality significantly influences the online impulse buying behaviour of college students. 

Keywords: Online impulse buying behavior, big five personality traits. 

 

Introduction 

 Consumer buying behaviour as an area of marketing is increasing due to several factors. Marketers 

must understand the factors influencing customers purchase decision before offering their products or 

services to the customers. The factors include social group, culture, and many other factors that are both 

intrinsic and extrinsic to the customer. Understanding these factors helps marketers to draw effective 

marketing strategies to satisfy the needs and wants of the customers and retains them. Personality is 

about the most essential aspects in an individual’s life, the thoughts, feelings, motives, skills and 

behaviour. A person can select to expose different personas which create his personality but still it is the 

inner selves which have a greater representation of the true characters. To know about an individual’s 

personality is to simply find out that certain trait that makes them unique and other traits that can be 

similar to other people. There are different types and theories of personality, but in this study, it will 

focus on the big five personality traits. To identity the big five factors, their basic interpretations and 

values, analysis of personality currently have a general consensus through extensive debating and 

experimenting. The five factors are presented through the abbreviation OCEAN which means Openness, 

Conscientiousness, Extroversion, Agreeableness, and Neuroticism. They are collectively called the big 

five personality dimensions. 

 Openness as the word suggests means being open to new ideas, being creative, original, intellectual, 

and curious. The second personality trait is conscientiousness. These are individuals who have a high 

level of self-discipline. Conscientiousness is guided by or in accordance with the dictates of conscience as 

defined in a dictionary. The third trait is extraversion, defined as - a trait characterized by a keen interest 

in other people and external events, and venturing forth with confidence into the unknown. Fourth trait 

is agreeableness. Agreeable individuals find it important to get along with others and they are usually 

warm, friendly, and tactful. Agreeableness involves trust, altruism, kindness, and sympathy. 

Agreeableness otherwise referring to people who get along with others easily, described as people who 

are sensitive, kind, warm, affable, and tolerant. The last personality trait is neuroticism. Neuroticism is 

defined as a person's ability to remain stable and balanced.  
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Online Impulse Buying Behaviour 

 At times customers make purchases with no conscious planning or prior thought. When this occurs, 

no time is consumed in making the purchase decision. The availability of 24 hrs retailing through online, 

students are more focused towards online purchase. Online impulse buying is termed as emotional 

buying when the customers surfing on online. A consumer forces to make a sensitive connection with a 

product based on something he/she is browsing in the net, and this connection triggers a purchase called 

online impulse purchase. As shopping online is getting more common in our daily life, many researchers 

have investigated factors of online impulse buying. But, this study is focused to find out the how 

personality of the students triggers their buying decision when they do online purchase. In this research 

personality is measured on the ‘Big Five’ personality traits - agreeableness, extraversion, openness to 

experience, conscientiousness and neuroticism.  

 

Literature Review 

 Seounmi Youn and Ronald J. Faber (2000) tried to find out the relationship between online impulse 

buying tendency and personality traits and cues. Three important traits were instability, stress reaction, 

and engagement. In addition, several different types of internal states and ecological or sensory stimuli 

that serve as cues for triggering online impulse buying were identified. Respondents’ positive and 

negative feeling states were considered as Internal cues. Ecological or sensory cues encompass 

atmospheric cues in retail settings, marketer-controlled cues, and marketing mix stimuli. Result showed 

that the three general personality factors, inconsistent, stress reaction and engagement were found to 

related to online impulse buying tendencies. The inconsistent dimension demonstrates that a general 

characteristic of impulsivity may lead to acting impulsively in a specific ingesting context. The 

association with pressure response suggests that online impulse buying may serve an attitude regulating 

function for some people. Finally, the relationship between engagement and online impulse buying 

suggests that some people may be particularly susceptible to ecological stimuli that can contribute to their 

impulsive behaviour. 

 Marima Cinjarevic et. al., (2011) conducted a research to examine the influence of six categories of 

hedonic shopping motivations the adventure, gratification, role, value, social, & idea shopping and 

fashion consciousness on consumers’ online impulse buying behaviour. The study measured two 

components of online impulse buying tendency categorized by early researches as cognitive and affective 

impulsivity with IBTS online impulse buying tendency scale, the personality traits was measured using 

the 18 item Hedonic motivation scales with a 5 point Likert’s- type scale formulated by Arnold and 

Reynolds and the fashion consciousness was measured using Novelty sub-scale from the Consumer Style 

Inventory developed by Sproles and Kendall. They concluded the research stating that the personality 

trait has an impact on Online impulse buying behaviour of the consumers. 

 Philip Thomas Udo-Imeh (2015) conducted a research to find out the influence of personality on the 

buying behaviour of UG student of Cross River State. The researcher measured the personality on Big 

five personality trait. The research was conducted on the University students to and found that the 

consumers’ personality has an impact on consumer buying behaviour. Out of the five personality trait, 

agreeableness had the strongest positive influence on buying behaviour where as neuroticism had the 

least influence.  
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Objectives 

The present study aims at obtaining the following objective: 

 To find out the influence of personality trait on online impulse buying behaviour of college students 

 

Research Hypothesis 

H1: Agreeableness has a significant impact on consumers’ online impulse buying behavior 

H2: Extraversion has a significant impact on consumers’ online impulse buying behavior 

H3: Openness has a significant impact on consumers’ online impulse buying behavior 

H4: Conscientiousness has a significant impact on consumers’ online impulse buying behavior 

 

Research Methodology 

 This present research has been conducted to find out the impact of personality trait on students 

online impulse buying behavior. The primary data has been collected through questionnaire from the 

students in Bangalore city and were obtained from 150 students. The questionnaire consists of two parts. 

The first part consists of demographic data age, gender, graduation level and disposal income of the 

respondents. The second part consists of questions related to big five personality and the online impulse 

buying behaviour. In this research, 5-point Likert scale, ranging from strongly disagree=1 to strongly 

agree=5, is used to measure each variable. Questionnaires are distributed to 160 respondents. A total of 

150 fully filled questionnaires are taken for the research and rest of the questionnaire are not included 

due to incomplete response. After collecting the complete questionnaires, data are coded and then 

entered into SPSS tool for analysis. From the demographic profiles of the respondents, it is understood 

that 59% of the respondents are in the age group of 20 to 23 years, 41% are above 23 years, 61% of the 

respondents are UG students, majority of the respondents are female i.e., 68%. The monthly disposal 

income of the 20% respondents is less than 3,000, 45% is in the range of 3,000 and 4,000 and the rest is 

getting above 4,000. The reliability of the scale is assessed using Cronbach’s Alpha. This is applied to 

calculate the internal coordination of the measurement instruments. The overall Cronbach’s alpha is 

0.798, which is more than the standard value 0.7.  

 

Findings and Discussion 

Personality Trait and Online impulse buying behavior 

 Pearson correlation tests was conducted to see the correlation between the (independent variable) 

students’ Big Five personality traits namely agreeableness, extraversion, openness to experience, 

conscientiousness and neuroticism and online impulse buying behaviour (dependent variables). In 

addition to the Pearson correlation test, multiple regression analysis also conducted for testing online 

impulse buying as a dependent variable and agreeableness, extraversion, openness to experience, 

conscientiousness and neuroticism as internal motivating factor of online impulse buying. The following 

table shows the correlation between the various personality traits of college students and online impulse 

buying phenomenon. The following table shows the correlation between the (independent variable) 

college students’ Big Five personality traits namely agreeableness, extraversion, openness to experience, 

conscientiousness and neuroticism, and (dependent variable) online impulse buying behaviour. The 

result of Pearson’s correlation revealed that the Extraversion and Openness to experience showed a low 

positive significance with online impulse buying behaviour. Neuroticism has a very low negative 

relationship with online impulse buying behaviour with the low score of Pearson Correlation Coefficient 

of -0.102 which was statistically significant p<0.05.  
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Table 1 Inter variable correlation Matrix 
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Extraversion Pearson Correlation 

Sig 

1 

 

     

Agreeableness Pearson Correlation 

Sig 

-0.006 

 

1     

Conscientiousness Pearson Correlation 

Sig 

0.064 

 

-0.003 

 

1    

Neuroticism Pearson Correlation 

Sig 

.139** 

 

.151** 

 

0.061 

 

1   

Openness Pearson Correlation 

Sig 

0.089 

 

.150** 

 

.128* 

 

.102* 

 

1  

IBB Pearson Correlation 

Sig 

.098* 

 

-0.036 

 

-0.093 

 

-.102* 

 

.110* 

 

1 

* significance at 5% l.o.s. 

** significance at 1% l.o.s. 

 The following Table shows the summary of multiple regression model with respect to personality 

traits of the respondents and their online impulse buying behaviour. 

 

Table 2 Multiple Regression Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .221a .049 .037 .96384 

a. Predictors: (Constant), openness, Extraversion, Conscientiousness, Agreeableness, Neuroticism 

 The regression table shows that a combination of the college students’ personality trait in terms of 

agreeableness, extraversion, openness to experience, conscientiousness and neuroticism yielded a 

coefficient of multiple regression (R) 0.221 and a multiple regression R-square of 0.049. This indicates 

that very low of 4.9% of variation in online impulse buying is attributed to the five personality traits of 

the students. The significance of the regression model is tested by ANOVA. The ANOVA for the 

regression model is given in the following table. 

 

Table 3 Fit of the Regression Model by ANOVA 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 18.77 5 3.754 

4.041 .001* Residual 366.02 394 0.929 

Total 384.79 399 
 

* significance at 5% l.o.s. 

 F-ratio is a measure of how much the model has improved the prediction of the outcome compared 

to the level of inaccuracy of the model. The F ratio is 4.041. The observed p value which is much below 

the critical p-value of 0.05, hence the null hypothesis is rejected and the alternative hypothesis is 

accepted.  

 Below table shows the coefficients of regression model.  
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Table 4 Coefficients of regression model 

Model 
Unstandardized Coefficients Standardized Coefficients 

t Sig. 
B Std. Error Beta 

 

(Constant) 2.903 .305  9.530 .000** 

Extraversion .070 .032 .110 2.201 .028* 

Agreeableness -.028 .037 -.038 -.747 .455 

Conscientiousness -.068 .031 -.109 -2.203 .028* 

Neuroticism -.083 .035 -.118 -2.341 .020* 

Openness .092 .035 .132 2.619 .009* 

* significance at 5% l.o.s 

** significance at 1% l.o.s. 

 The β value explains the relationship between online impulse buying behaviour of the college 

students and their internal personality traits. The result of the regression analysis showed that Students 

with openness (β =.070) and extraversion (β= 0.092) traits are positively motivated to buy apparels on 

the spur of the moment. As students with openness are characterised to be more associative and they 

possess an attitude to absorb more information, are more impulsive. Students with extroversion trait are 

outgoing and tend to gain energy in social situations and are more adaptive and ambitious. The beta 

value of Extraversion (β = 0.070) indicates that one unit increase in extraversion will contribute to 0.07 

unit change in Online impulse buying when the other variables are held constant, a unit change in 

openness to experience (β = 0.092) contribute to 0.092 unit change in Online impulse buying when the 

other variables are held constant. Both the traits Conscientiousness and Neuroticism tend to show that 

there is a negative relationship with online impulse buying. Students with conscientiousness tend to 

control their impulsiveness and are goal oriented and hence they are low impulsive when compared to 

others. Students characterised with Neuroticism trait tend to be moody, emotionally unstable and sad, 

hence they are less impulsive when compared to other traits. The coefficient of Conscientiousness (β = -

0.068) indicates that one unit change in extraversion will contribute to 0.068 unit decrease in Online 

impulse buying when the other variables are held constant. It indicates that people who are very 

conscientiousness are not impulsive; people with low conscientiousness may be impulsive. The beta 

value of Neuroticism (β = -0.083) indicates that increase of one unit in Neuroticism will decrease the 

online impulse buying by 0.083. It indicates that high Neuroticism leads to low impulsivity and vice 

versa. 

 

Conclusion 

 The study was conducted to find out the impact of personality on online impulse buying behaviour 

of college students in Bangalore. In this study Personality was measured on the ‘Big Five’ personality 

traits - agreeableness, extraversion, openness to experience, conscientiousness and neuroticism. The 

study result indicates that there is a low significant variation in online impulse buying attributed to the 

five personality traits of the students. Students with openness and extraversion traits are positively 

motivated to buy apparels on the spur of the moment and students with openness are characterised to be 

more associative. They possess an attitude to absorb more information, are more focused and more 

impulsive. Students with extroversion trait are outgoing and tend to gain energy in social situations and 

are more adaptive and ambitious. The traits conscientiousness and neuroticism tend to show that there is 

a negative relationship with online impulse buying. Students with conscientiousness tend to control their 

impulsiveness and are goal oriented and hence they are low impulsive when compared to others. 

Students characterised with neuroticism trait tend to be moody, emotionally unstable and sad, hence 

they are less impulsive when compared to other traits. It indicates that high Neuroticism leads to low 

impulsivity and vice versa.  
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MAKE IN INDIA CAMPAIGN - A COMPLEMENT TO MSME’S GROWTH 

 

 

 

 

 

Abstract 

 The “MAKE IN INDIA” initiative started by government of India helps to facilitate investment, faster innovation, enhance 

skill development, improves self employment, protect intellectual property, increases export  business and build manufacturing 
infrastructure. Make in India is one such long term initiative which will help us to o transform India into a manufacturing hub. 

This also attempts to enforce the inflow of FDI in the country and improve services by partial privatization of loss. The target is at 
least 25% of GDP by 2022 in manufacturing sector and growth should be 12-14% Per annum higher than the GDP rate.  The 
campaign is completely under control of the central government of India. The Government of India has taken a number of steps to 

encourage investment and improve business climate in manufacturing. The present study is focus upon the industries and public 
enterprises by generating employment, empowering secondary and tertiary sector and utilizing the human resources at presenting 

in India. 

Keywords: Government of India, FDP, Development, business climate 

  

Introduction  

 MSME Sector -MSME sector is one of the main pillars of Indian economy with vast net work of 4.5 

crores and more units working, providing direct job opportunity to more than 10 crore people It is the 

second largest employer after agriculture. It also accounts for 45 % of total industrial production, 40% of 

total exports and contributes very significantly to the GDP. Manufacturing segment within the MSME 

contributes to 7.09% of GDP. MSMEs also contribute to 30.50% of services. The total contribution of 

MSMEs to the GDP is 37.54% and it also indirectly helping the Agriculture.  

 As per reports in India at present more than More than 15 lakh students are passing out as 

Engineering graduates, MBA and Polytechnic but a very few only, venture into establishing their own 

enterprise. There is a need to encourage entrepreneurship in the country by providing a suitable 

ecosystem for startups, for creating new enterprises both in Manufacturing and Service Sector. The make 

in india campaign is going to create suitable environment for young startup entrepreneurs to establish 

their own enterpreises. 

 Make in India campaign is one among the major economic reforms [other reforms are the Jan Dhan 

Yojana that aims to bring the excluded into the banking system, the Swachh Bharat Abhiyaan 

that targets cleaning up the country, the dissolution of the Planning Commission, the Digital India plan 

to cover e-governance, broadband for all, IT-enabled education, or telemedicine and the plan to build 

100 smart cities] initiatives taken up by the NDA government to make India as global destination for 

investment and make India as the Global Manufacturing Giant. The make in India programme has both 

positive and negative aspects affecting different segments of Indian economy. MSME sector has some 

apprehensions that the Make in India initiative is affecting the MSME’s. 

 

Make in India Campaign 

 Make in India campaign is an initiative of GOI to encourage the multinational as well as domestic 

companies to manufacture their products in India. This is an ambitious flagship programme and a dream 

of honourable Prime Minister Mr. Narendra Modi was launched on 25th September, 2014. The main 

objectives of the programme are – 
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 To make India as Global manufacturing hub,  

 To create jobs, to encourage entrepreneurs in India, 

 To boost economic growth, 

 To urge both local and foreign companies to invest in India 

 To Foster innovation, protect intellectual property, and enhance skill development  

 The new initiative is based on four pillars to boost entrepreneurship in India & it encompasses 25 

sectors. The pillars are (1) New Processes (2) New Infrastructure (3) New Sectors and (4) New Mindset  

 

Literature Review  

T E Narasimhan, 'Make in India' to transform MSMEs' fortunes: Minister, The Business 

Standard(Chennai),January12,2015  

 The MSME’s minister has said in a symposium on 'Growth and Prospects of MSME Sector in the 

Emerging Scenario' organized by the National Institute for Entrepreneurship and Small Business 

Development. The minister is of the opinion that the Make in India campaign has the potential to 

transform the fortunes of the MSME sector, enabling it to scale hitherto unheard-of heights. He viewed 

that this campaign is very relevant for Indian MSME’s and highlighted the policy initiatives initiated by 

GOI to support the MSME’s which will be effective from 1st of April, 2015. In 2013-14, 56 CPSUs 

organized 1,007 vendor development programmes (VDPs) for MSE’s. In 2014-15, the target is over 55 

national VDPs and 351 state VDPs across the country, to develop MSE vendors with a budget allocation 

of Rs 5 crores. 

 

Charan Singh, RBI Chair Professor of Economics, IIM Bangalore, Made in India, by small 

Enterprises, the Hindu, Sepember26, 2014. 

 The report highlights the importance of MSME’s and the major policy initiatives taken up by the 

GOI to materialize the dream of Prime Minister Mr. Narendra Modi to make India as the world 

industrial hub. The author views that the make in India programme and the proposal to include new 

policies for MSMEs is a welcome trend and it is going to boost MSMEs in India  

 A committee was also proposed to examine the financial architecture with a view to removing 

bottlenecks and creating new rules and structures for the sector. The government recently inaugurated a 

holistic, innovative and low-cost National Small Industries Corporation’s online e-commerce shopping 

portal for buying and selling of products produced by MSMEs. The author is of the view that the 

challenges and problems of MSME’s are to be considered in a disaggregated manner for successful policy 

implementation as they produce very diverse products, use different inputs and operate in distinct 

environments. In general, there is need for tax provisions and laws that are not only labour-friendly but 

also entrepreneur-friendly. More importantly, there is need for skill formation and continuous upgrade 

both for labour and entrepreneurs. 
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AmitVerma, How “Make in India” initiative can create more Entrepreneurs and Jobs?, Linked 

in.,7th October,2014. 

 The article highlights the role of Make in India campaign in employment opportunities, ease of 

doing business both manufacturing and services. The author was of the opinion that this ambitious 

programme is of great helpful to engineering graduates.  

 The paper is of the view that the Make in India initiative through invention development, helps 

students to develop companies moderately than employees.  

 

Statement of the problem 

 The literature review, views and opinions of industrialists, academic class and experts’ views reveals 

that MSME sector is one of the main pillars of Indian economy, which is playing a key role through job 

creation, contributing to manufacturing output, to GDP. The MSME is considered to be the cradle for 

the new ambitious initiative Make in India campaign of GOI.  

 There are number of policies and programmes which are designed for setting up and development of 

MSMEs in India. At the same time it is also true that Make in India campaign of GOI is complementary, 

supportive and encouraging the MSME’s growth and prosperity. Being a new programme little study has 

been done on role of Make in India campaign in the growth and development of MSME’s in India. In 

this paper an effort is made to answer as to how the Make in India campaign is supportive and act as 

complement to MSME sector in India.  

 

Objectives of the study 

1. To Highlight The Role Of MSME’s  

2. To Highlight The Challenges Of MSME’s 

3. To bring to light the major policy initiatives of GOI under Make in India Programme to support 

MSME’s 

 

Role of MSME’s 

 The Micro, Small and Medium Enterprises (MSMEs) play a pivotal role in the economic and social 

development of India. The MSME sector is playing a major role in the manufacturing output, 

employment and exports. It plays a key role in the development of the economy with their effective, 

efficient, flexible and innovative entrepreneurial spirit. MSME sector has emerged as a dynamic and 

vibrant sector of the economy. It is expected that Indian economy will grow by over 8% per annum until 

2020.  

 The major advantage of this sector is its generating employment at low cost. The MSME sector is 

highly heterogeneous. There are different size of the enterprises, variety of products and services and 

level of technology. It helps in the industrialization of rural and backward areas. It reduces regional 

imbalances. It provides equitable distribution of national income and wealth.  

 The role of MSME sector in Indian economy is better understood from the following fact sheet 

[Source: CARE Ratings] 

 

MSME sector –Some high lights 

 Indian MSME sector consists of approximately 45 million units 

 Produces more than 6,000 products, ranging from traditional to high-tech items 

https://www.linkedin.com/in/startupconsultant?trk=pulse-det-athr_prof-art_hdr
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 High product diversification: 67% of its produce is from manufacturing goods, followed by 17% from 

services, and 16% from repairs and maintenance 

 Employs around 101 million people 

 Accounts for 45% of the manufacturing output 

 Contributes 8-9% to the country's GDP 

 Accounts for 40% of the country's exports [Source: CARE Ratings] 

 The contribution of MSMEs to the manufacturing is almost 45 per cent of the GDP and 40 per cent 

to the country’s exports. So, there is vast opportunity for MSMEs to build their brand, develop quality 

products and boost exports from India. Moreover, an industry friendly “Make in India” campaign can 

immensely attract investors. 

 

MSME’s Challenges/ Problems 

 MSMEs are very important in the economic growth of India but this sector is not getting sufficient 

support from the concerned government Departments, banks, financial institutions and corporate. This 

proves hurdle in the growth path of the MSMEs. Presently, the Indian MSME`S are facing different 

types of problems. Most of the problems are controllable while rests are uncontrollable. Some of the 

problems and challenges are: 

 Lack of adequate and timely Credit to MSMEs 

 Lack of proper Infrastructure and non-availability of raw material and other inputs of right quality 

and in right quantity at reasonable prices  

 Lack of advanced technology and/ technology obsolescence even if it is there difficult to access this 

technology because of poor financial strength  

 Inadequate access to marketing and lack of distribution channels 

 Lack of trained and skilled work force and Managerial Personnel 

 Complex labour laws and red-tape 

 

Major Policy Initiatives and Incentives under the Make in India campaign which support and 

complement MSME sector 

 The four pillars of Make in India programme - (1) New Processes (2) New Infrastructure (3) New 

Sectors and (4) New Mindset are definitely going to create ease of doing business environment, this 

initiative Fosters innovation, protects intellectual property, and enhances skill development . The much 

ambitious and much expected Startup India policy of government expects that Startup India policy 

helps in creation of 3 lakh new entrepreneurs in India in the next 2 years and main thirst is on small 

entrepreneurs. The make in India campaign has some MSME’s friendly policy initiatives which 

definitely support and promote the Indian MSME’s. The important supporting policy measures under 

the campaign are- 

1. A grant of 25% to SME’s which practice Green Technology and Practices for expenditure incurred 

on audit subject to a maximum of Rs1,00,000 

2. SME’s will be given access to the patent pool and/or part of reimbursements of technology 

acquisition costs up to a maximum of Rs 20,00,000 for the purpose of acquiring appropriate 

technologies up to 5 years. 
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3. Special Benefits to SME’s under this campaign- 

a.  Rollover relief from long-term capital gains tax to individuals on the sale of residential property 

in case of re-investment of sale consideration. 

b. A tax pass-through status for venture capital funds with a focus on SME’s in the manufacturing 

sector. 

c. Liberalisation of IRDA guidelines to provide for investments by insurance companies. 

d. Liberalisation of RBI norms for banks investing in venture capital funds with a focus on SMEs, 

in consultation with RBI 

e. The inclusion of lending to SMEs in manufacturing as part of priority sector lending. 

f. Easier access to bank finance through appropriate bank lending norms. 

g. Setting up of a stock exchange for SMEs. 

h. Service entity for the collection and payment of statutory dues of SMEs. 

4. Under the New Initiatives of Make in India campaign, the Department Industrial Policy and 

Promotion of [DIPP] is formulating the Start up policy involving MSMEs, along with ministries 

such as finance, skill development and MSME among others to support and encourage the young 

entrepreneurs to start MSME’s. 

 

Suggestions 

 Government should treat this campaign or programme as strategy and it should augment and assist 

the MSME policy of GOI to make these have competitive edge over their counter parts in other countries 

 GOI should mandate the large enterprises, MNC’s and foreign corporate to procure at least 50% of 

their requirements from the Indian MSME’s then only the goal of Make in India campaign be 

attained  

 Under Make in India campaign GOI should provide extra or additional incentives and subsidies to 

encourage the MSME’s besides and make “Make in India” campaign a success  

 Under Make in India campaign / initiative GOI should mandate the large enterprises, MNC’s and 

foreign corporate to procure at least 50% of their requirements [instead present 20%] from the Indian 

MSME’s owned by SC/ STs to make this campaign more fruitful. 

 The GOI should support and encourage those MSME’s which directly or indirectly connected to 

Indian farm sector through suitable policy measures to make in India campaign  

 The Governments should create awareness among the MSME entrepreneurs and remove their 

apprehensions about the consequences of Make in India programme on MSME sector  

 The government should give extra incentives and support to Agro based MSME’s and even agro 

based Manufacturing undertakings under Make in India programme. 

 Governments both at centre and state level in the craze of making India as the manufacturing giant 

should come up with new policy measures to support and encourage farm sector also and should 

accord industry status to agriculture or else very soon we face acute food problem and where we 

have to go for another programme –“Grow in India campaign” to increase food production to feed 

raising population  
 

 

Conclusion 

 The make in India programme through New Processes, New Infrastructure, New Sectors and New 

Mindset aims to facilitate investment, foster innovation, enhance skill development and build a 

sustainable eco-system for the manufacturing infrastructure in the country. Make in India programme 

http://economictimes.indiatimes.com/topic/startup
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with the inclusion of MSME’s in the New Start up policy of GOI, definitely helps this sector to prosper 

and grow. We view that the various policy initiatives and incentives for MSME announced under this 

programme, definitely the Make in India Campaign helps, supports and act as boost for MSME sector.  
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Abstract  
 Human being is a social being. The act of communicating to share information by speaking, writing or through signs forms 
an important part of being that social human being. Telecommunication Networks which grew from optic fiber to wireless 

applications made a huge difference to Social behavior, attitudes, beliefs and knowledge. The network operates by connecting people 
through computers and peripherals using switches, routers, and access points. The exchange of goods and services from ‘brick and 

mortar’ to ‘click and conquer’ is a tremendous growth for all business sectors. An insight on the shift from Traditional Commerce to 
e-commerce and from e-commerce to m-commerce is discussed. This paper provides an overview on the history of Internet and the 
evolution of World Wide Web along with the Virtual Communities and Web Portals. The technology that has 

emerged from various generations - 1G, 2G, 3G, and 4G refers to the growth of the generation next. The next level to be upgraded is 
5G by 2020. This paper aims to study the changes we can expect in the emerging future with 5G Network as an upcoming trend 

setter. 

Keywords: Telnet, e-commerce, virtual communities, m-commerce, 5G Network 

 

Introduction 

 Telecommunications (Telecom) is the exchange of information over significant distances by 

electronic means and refers to all types of voices, data and video transmission. This is a broad term that 

includes a wide range of information transmitting technologies such as fiber optics, telephones (wired 

and wireless), microwave communications, satellites, radio and television broadcasting and telegraphs. 

A telecommunications network (Telnet) is a collection of terminal nodes; links are connected so as to 

enable telecommunication between the terminals. E-commerce, electronic commerce is the process by 

which businesses and consumers buy and sell goods and services through an electronic medium. 

 Electronic commerce emerged in the early 1990s, and its use has increased at a rapid rate. Today, 

the majority of companies have an online presence. In fact, having the ability to conduct business 

through the Internet has become a necessity. Everything from food and clothes to entertainment and 

furniture can be purchased online. The revolution of e-commerce was marked by the invention of EFT 

(Electronic Fund Transfer) and ATM (Automated Teller Machines) without the exchange of paper-based 

documents. They include activities such as procurement, order entry, transaction processing, payment, 

authentication and non-repudiation, inventory control, order fulfillment and customer support through a 

magnetic-stripe-reader. 

 A network hub is a common connection point for devices in a network. Hubs are devices commonly 

used to connect segments of a LAN (Local Area Network). It is a central connecting device in a network 

that regenerates signals on the output to keep it strong. LAN connects the system, allowing them share 

and exchange a variety of information. 

 A virtual community is a social network of individuals who interact through specific social media, 

potentially crossing geographical and political boundaries in order to pursue mutual interests or goals. 

Some of the most pervasive virtual communities are online communities operating under Social 

Networking Services.  
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 Social Networking Sites (SNS) are the web based software’s that facilitate the users to create, post, 

get feedback for their profile from other users and do the same vice versa real space replicated through 

virtual platform to save time and distance in communicating information in 3D form. SNS is measurable 

through usage, time structure, frequency, purpose, content, image, text, voice through virtual medium of 

the web 2.0. Social networking has been at the core of all online activity since the delivery of the first 

“email” in 1969. 

 

Review of Literature 

 Social Network Sites: Definition, History, and Scholarship by Danah M. Boyd, University of 

California-Berkeley and Nicole B. Ellison, Department of Telecommunication, Information Studies, and 

Media, Michigan State University 

 Usability Principles for Mobile Commerce by Waqar Aziz and Yaqoob Hashmi, Lulea University of 

Technology, Department of Adminstration and Social Sciences, Division of Information Systems 

Sciences.  

 Popularity and Impact of Social Networking Sites In Cyber Age An Empirical Study On Users Of 

Social Networking Sites in East India by Reema Roy from Assam University. “Impact of social network 

sites on perception of sociability and academic performance of college students in Bangalore city” by 

Deva Prasad F from CHRIST University. Enhancing SMS as ubiquitous, stateful and secured transport 

bearer by Talukder, Asoke K, International Institute of Information Technology Bangalore “Mobility in 

fourth generation wireless networks” by Komala, K. from Anna University. “Social Network Analysis: 

History, Theory and Methodology” a book authored by Christina Prell, Assistant Professor in Sociology 

at the University of Maryland, College Park. 

 

Need for the Study 

  In the view of the changing dynamics of Internet users from Web Browsing to Micro Browsers, the 

ever rising online players witnessing the market place across the Globe. The shift that has pushed the 

“touch and feel” ability of Traditional Commerce to “look and analyse” of E-Commerce with a major 

share of shopping going online through shopping sites on the shopping carts has moved one more step 

ahead. Today we are only downloading applications on our Smart phones to purchase and to make the 

payments. So the shift is from e-commerce with Web Browsers and Web Portals to m-commerce with 

micro browsers and Wireless Application Protocol. This paradigm shift of social networks leads to the 

required study on the emerging trend and what to expect in the near future. The future lies on the 

Generation next, which is 5G Network.  

 

Objectives of the study 

The objectives of the study will be: 

1. To understand the impact of Networks 

2. To study the evolution and changes that has made the Networking hub successful 

3. Examine the factors that drive to shift from “www” on the PC to an “app” on the smart phone 

4. Ascertain the challenges the application users are confronted  

5. Ascertain the strategies used by the app users to retain the customer base 
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Methodology 

 This is a conceptual study based on secondary data collected from books, journals, magazines, news 

papers and the internet. 

 

Evolution of Networking 

 When looking at networking basics, the first step is to understand routing, switching, and wireless. 

The network operates by connecting computers and peripherals using switches, routers, and access 

points. These devices are the essential networking basics that allow the various pieces of equipment 

connected to your network to communicate with one another, as well as with other networks. 

 The encryption of social network phenomenon into the web platform, since 1997, has opened many 

avenues to different stakeholders in the contemporary media society. We may group the advantages of 

social network sites into two categories of stakeholders; firstly, to the social processes of the individual 

actors in the microcosm of the spectrum, and secondly, to the network of groups, organizations and 

institutions in the macrocosm. It is true that socialization of individuals were modeled according to the 

goals and guideline of the institutions, which insulated in the social structure. Nevertheless, the trends 

generate new equilibrium to social institutions, as in the case of social network sites. 

 

Stage I – Telnet and email 

 Telnet is a network protocol that allows a user on one computer to log into another computer that is 

part of the same network. Telnet is a user command and an underlying TCP/IP protocol for accessing 

remote computers. Through Telnet, an administrator or another user can access someone else's computer 

remotely. On the Web, HTTP and FTP protocols allow you to request specific files from remote 

computers, but not to actually be logged on as a user of that computer. With Telnet, you log on as a 

regular user with whatever privileges you may have been granted to the specific application and data on 

that computer. 

 Ray Tomlinson is credited with inventing email in 1972. Tomlinson worked for Bolt Beranek and 

Newman as an ARPANET contractor. He picked the ‘@’ symbol from the computer keyboard to denote 

sending messages from one computer to another. So then, for anyone using Internet standards, it was 

simply a matter of nominating name-of-the-user@name-of-the-computer. Internet pioneer Jon Postel, 

who we will hear more of later, was one of the first users of the new system, and is credited with 

describing it as a "nice hack". It certainly was, and it has lasted to this day.  

 

Stage II – Internet and WWW  

 Internet known as “Network of Networks” is a global network of communication. Globally, at 

different hours of a day millions of people are on-line and exchange messages among them as a part of 

relation communication or as members of virtual communities. This has given rise to a tightly inter-

related world with integral consciousness, which according to Mashall Mcluhan is a ‘Global Village‘. 

This ever expanding communication space has hosted a worldwide communication processes beyond 

boundaries in which knowledge, values and ethics, aesthetics and lifestyles are being exchanged thus act 

as a generative framework of a global world culture. Due to the melting pot role of the new media, 

diverse cultures are getting assimilated and diffused and are being blended into a homogenized culture, 

which is not confined to any kind of physical barriers or national boundaries. 

 It’s been more than two decades, ‘World Wide Web’ available to the public, and the internet has 

already become an integral part of everyday life for most of the world’s population. 

http://searchnetworking.techtarget.com/definition/TCP-IP
http://searchnetworking.techtarget.com/definition/protocol
http://searchwindevelopment.techtarget.com/definition/HTTP
http://searchsoftwarequality.techtarget.com/definition/application
http://searchdatamanagement.techtarget.com/definition/data
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 Tim Berners-Lee, a British scientist at CERN, invented the World Wide Web (WWW) in 1989. The 

web was originally conceived and developed to meet the demand for automatic information-sharing 

between scientists in universities and institutes around the world. Berners-Lee made the Web available 

freely, with no patent and no royalties due.  

 Mosaic's graphical user interface allowed the Web to become, by far, the most popular Internet 

protocol. The World Wide Web Consortium (W3C) was founded by Tim Berners-Lee after he left the 

European Organization for Nuclear Research (CERN) in October 1994. The W3C decided that its 

standards must be based on royalty-free technology, so they can be easily adopted by anyone. 

 The Web, or World Wide Web (W3), is basically a system of Internet servers that support specially 

formatted documents. The documents are formatted in a markup language called HTML (Hyper Text 

Markup Language) that supports links to other documents, as well as graphics, audio, and video files. 

 

Stage III – Online Virtual communities  

 The first recognizable social network site to SixDegrees.com launched in 1997 that allowed users to 

create profiles, list their Friends and, surf the Friends lists beginning from 1998. The next wave of SNSs 

began with Ryze.com in 2001 to help people to leverage their business networks. Likewise, LinkedIn 

became a powerful business service, Friendster became the most significant. Many new SNSs were 

launched from 2003 for several popular interests; Teenagers showed much interest in MySpace in 2004. 

In case of Facebook website was launched on February 4, 2004, by Mark Zuckerberg that began in early 

2004 as a Harvard-only SNS, Later expanded to include high school students, professionals eventually 

everyone else inside its corporate networks in September 2005. As a result, number of users increased in 

Facebook to the level of highly populated portals like that of population of China and India. Among 

social network media, 63.46% use Facebook next to You tube and Orkut. 

 Universally, SNS research has epitomized on “impression management and friendship performance, 

networks and network structure, online/offline connections, and privacy issues”. In addition, “MySpace 

and Facebook enable youths to socialize with their friends even when they are unable to gather in 

unmediated situations; SNSs are ‘networked publics’ that support sociability, just as unmediated public 

spaces do” (boyd & Ellison, 2007). Thus, the synthesis of social and media networks will bring into 

existence a very strong distinct infrastructure for our society (Dijk, 2006). 

 Richard E West (2010) shows how to use online social technologies for educational purpose to 

students in his research. It also highlights how to build successful online learning community and its 

advantages. The web based survey on Facebook usage and the social capital conducted by valenzuela & 

Park (2008) shows a positive relationship between Facebook usage and social confidence among college 

students in Texas. In other words, the report highlights “moderate, positive relationships between 

intensity of Facebook use and students' life satisfaction, social trust, civic participation and political 

engagement.” 

 Sociology of social networks emerges from Emile Durkheim’s interaction pattern creating social 

structure within types and George Simmel’s structural approach to social interaction, as in his statement 

“Society arises from the individual and the individual arises out of association.” In this way, Network 

interactions shape social structure, which in turn shapes belief, attitude, behavior, action, outcomes of 

individuals. The structure, content, and functions of network ties constitute the complete social enquiry 

(Bryant & Peck, 2007).Aristotle proclaimed long ago that man is a social animal who networks with 

others to form human community. 
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 Sociologists’ study on Community revolves around these arguments over the centuries. In fact, 

Social media accelerates community formation says Barry Wellman. 

 

Stage IV – Wireless Application Protocol  

 The importance of wireless communication is increasing day by day throughout the world due to 

cellular and broadband technologies. Everyone around the world would like to be connected seamlessly 

anytime anywhere through the best network. Accessing information anywhere, anytime with a seamless 

connection to a wide range of information and services and receiving a large volume of information, 

data, pictures, video and so on, are the keys features of 4G. Based on the developing trends of mobile 

communication, 4G will have broader bandwidth, higher data rate, and smoother and quicker handoff to 

provide seamless service across a multitude of wireless systems and networks. As a result, the need for 

seamless handoff across the different wireless networks is becoming increasingly important. 

Recent advances in WSN(Wireless Sensor Networks) now witness the increased interest in the potential 

use in applications like Military, Environmental, Health (Scanning), Space Exploration, Vehicular 

Movement, Mechanical stress levels on attached objects, disaster management, combat field 

reconnaissance etc. 

There are two types of Networks and they are 

 Proactive Networks: The nodes in this network periodically switch on their sensors and 

transmitters, sense the environment and transmit the data of interest. Thus, they provide a snapshot of 

the relevant parameters at regular intervals. They are well suited for applications requiring periodic data 

monitoring.  

 Reactive Networks: In this scheme the nodes react immediately to sudden and drastic changes in 

the value of a sensed attribute. As such, they are well suited for time critical applications. 

 

Plan of Analysis – Mobile Commerce - Networks and Applications  

 G in 2G, 3G and 4G stands for the “Generation” of the mobile network. Today, mobile operators 

have started offering 4G services in the country. A higher number before the 'G' means more power to 

send out and receive more information and therefore the ability to achieve a higher efficiency through the 

wireless network. 

 The main difference between the two mobile telephone systems (1G and 2G), is that the radio 

signals used by 1G network are analog, while 2G networks are digital. 

 GSM (Global System for Mobile communication) is a digital mobile telephonic system that is widely 

used in Europe and other parts of the world. GSM uses a variation of time division multiple access 

(TDMA) and is the most widely used of the three digital wireless telephony technologies (TDMA, GSM, 

and CDMA). 

 4G the term used for the fourth generation of cellular communications, offers speed that are about 10 

times faster than they are on current third-generation, or 3G, networks. Its higher data speeds could 

make smart phones much more comparable to PCs, giving them better multimedia and gaming. 

 The Next generation mobile networks, 5th Generation, are the proposed telecom standards beyond 

the current standards. 5G research and development aims higher 1 Gb per second simultaneously to 

many workers on the same office floor. It also aims at significant Spectral efficiency enhanced compared 

to 4G. Coverage improved, signaling efficiency enhanced and Latency reduced significantly compared 

to LTE. 

https://en.wikipedia.org/wiki/Spectral_efficiency
https://en.wikipedia.org/wiki/Latency_(engineering)
https://en.wikipedia.org/wiki/LTE_(telecommunication)
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Conclusion 

 Mobile App is a program designed to run on a mobile device such as phone/tablet or watch. 

Commerce has evolved from Traditional Commerce to Electronic Commerce to Mobile Commerce 

today. We witness a Paradigm Shift of Networks and a flow of Business adopting itself to such a 

magnificent growth in a hub. 

 The growth of Networks will keep upgrading with new research studies bringing in new devices and 

improved versions to keep the needs catered completely. To conclude with the words of Jeanette Rankin, 

“You take people as far as they will go, not as far as you would like them to go.” The world moving in a 

fast pace will go on with the “better than before theory”. According to Deepak Chopra, Giving connects 

two people, the giver and the receiver, and this connection gives birth to a new sense of belonging. The 

evolution of Internet to 5G is wonderful journey of time with technology.  
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