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Introduction 

 The world has changed and got a new face with the advent of Information Technology.  

IT revolution not only increases the employment opportunities and GDP of a country, but also 

brings to a cultural transformation and social revolution. Indian economy with New Economic 

Policy of 1991 has also witnessed sweeping transformation in last twenty five years. With 

globalization and rapid technological advances, boundaries between work and home are 

blurring and demands on workers and enterprises have been increasing. This creates increasing 

challenges for workers to be able to successfully reconcile the conflicting demands of paid work 

and their personal lives.  

 As time progressed, nuclear families increased. The concept of ideal home where men are 

the breadwinner and spouse took care of the home. The Indian women, who were mostly 

found in a socially acceptable  traditional employment like teaching, nursing, banking, etc. in 

the last decades, are now actively participate in the Information Technology revolution. India 

in a transitional stage socially ,culturally and economically in which traditional roles of women 

as homemakers and caretakers are deeply changed, and they showed keen interest to become 

the part of labour force, WLB becomes a challenge for women and their employers. 

 

Women Participation in it in India 

 The status of Indian of women has been changing substantially in post globalized period 

especially over the last decade and half, both inside and outside homes. In addition to their role 

as housewives, they are now acting as a productive factor of production in the production of 

goods and services. 

 A recent study in India shows that women‘s participation in the Indian workforce is only 

29% as compared to more than 80% for men. The majority of men and women in India are 

employed within the agriculture sector ie,65% women and 46% men, but the tech sector is the 

second largest employer of women in the non-agriculture sector; and considering its relatively 
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short history in India (only this is an impressive accomplishment in its ‗short life‘. It indicates 

that on average women comprises 30% of the IT-BPM workforce. In fact, in 75% of the 

companies, women were 20-40% of the workforce. Only 20% of the companies had less than 

20% women in their workforce. 

 

Literature Review  

 Number of studies has addressed this issue of WLB in different perspectives. Some of the 

papers related to this subject are reviewed. 

 Kerala is the state with the highest divorce rate in India even though India still is one of the 

lowest divorce rates in the worlds i.e., 1 in 1000. Geetanjalisharma, Marriage counselor  told 

BBC that divorce rates are increasing.―People are concentrated more on the career and less on 

the personal life‖. Kerala with the highest divorce rate in India majority took place in IT 

industry. Most of the couples work inn IT sector break up within short span of their married 

life. 30% of all divorce are among the couples work in IT sector. When they enter in to the IT 

sector, they get high income, attend late night party when they enter in to marriage that habit 

and ego makes problem.(silicon India news Mondays  12, 2011) N  

 Surekha (2016) explored Socio economic back ground of the worthy women in software 

Industry and dual role played by them. Studied questionnaire were used to collect primary 

data. The study shows majority of women are from nuclear family and they get spouse support 

in household work. But working hours are not convenient for them. So socio economic 

background has an influence on WLB of women. Based NASS Com report convenient sample  

was to use to select 90 marriage. Women employee. Employment of women software industry 

affect dependent  children education and also household work because they set limited time to 

allied family. 

 VasantiSrivnicasan and MonishaNakra (2016) conducted a survey to find out factors 

affecting career persistence of women working in IT industry. Based on the data collected from 

200. Majority of women agreed that their career has look backseat to their personal lives at 

same point. Siecens to women work-life balance, family well beings followed by money and 

consistent career growth.    

 S. VejayakumarBharati and E padma Mala (2016) identified factor which have an impact 

on WLB women in IT Indus in india and also impact of social media the data collected from 

186 women working in various IT companies in India. They used five construct such as 

professional challenges personal challenges social media involvement professional enhances 

and personal enhances. the study found that workers from home as the one of the main factor 

which has an impact on professional enhancement & WLB  of women in terms for dependent 

care & self-attention the factor of personal challenges.  

 K/TriveniKumari& Dr. V.Ramadevi (2015) conducted a study to examine. Work life 

balance of women and various factors effecting work life balance in Banglore. By taking 360 

women employees working in different services sector as sample and collected data by 

structured questionnaire and analysis using statistical tools lie ANOVA & means. The study 

revealed levels of WLB of women in different sector are significantly different. 
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 International labour review special issue on gender, job and pay says that Indian female 

employment &labour force participation have been declining since mid 2000‘s. Kerala has done 

worser   than country as a whole. It again says that shift has occurred in female employment 

and participation in Kerala. Between 200 and 2012 by the house hold income level age group 

level of education and occupational category. Dropping out of young educated women 

qualified for professional occupation suggestion discouragements effect exerted by wide gender 

wage differentials 

 Uma Warrier (2013) explored the WLB of software professional that are impacted by the 

demographic variable such as gender, age, marital statics, management and salary level among 

IT employee methodology used was secondary research followed by quantitative research  

WLB  scale development by  UdaiPaxelc the study revealed that age, maritus level have marital 

statics strong impact on WLB i.e. married employee have weaker WLB compared to 

unmarried but salary levels found to be no impact in WLB the sample won 800 employees 

workers in IT sector in BangloreCity were analyned in SPSS tlens was used. 

 Panduetal (2013) studied work life balance of professional women in IT and ITes the 

valuable under study based on denographich information work load, work environment, family 

dependents feelings about work and absence from work. Resersion analyses showed feeling 

about work. No. of dependents and  absences from work the main factor in contribution  work 

life balance but his study revealed no segnifica relationship between work environment and 

work life balance 

 T.S Santi& Dr. K. Sundar(2012)explored the  level of satisfaction, factor influence WLB. 

The sample contained 360 IT professional in Chennai city. The study revealed that the 55% of 

employers are higher salaried by caitualives taken by the organization they also suggest the 

management should find out the reason for moderate& dissatisfaction of remaining 45% 

employees. They also found out main factor which influence WLB of IT employee are family 

support, dependent care, benefit from the company relocation etc. 

 J.Latha  and N. Markalaneyan conducted a study to asses work like balance (WBL) 

among women professional in IT industry in Chennai city the studies and a descriptive research 

design the sample of 432 women IT professional from Chennai selected areas convenient 

sample to mean WLB  5 point scale were used such an social needs  2- personal needs 3- time 

management 4- team work 5- compensation &benefits from the company  and 5- work. 

The study revealed that the women in IT professional are experienced WLB issues women can 

achieve WLB only with the support work place & family. 

 Flexible working arrangement will encourage women to work place and more women to 

work place and helps then before balance of work and life Geetha Subramanian (2011) 

conducted a study in the Klang valley in malavi on women participation in labour force in 

Malasia 415 women employee were selected and structured questionnaire were prepared & 

distributed to respondent in seven organization. 

 Sahanamaria and M.M Bagali reveals the working mothers in India face great difficulties 

in balancing the work demand and the life responsibility. There are high correlation between 

difficulties faced the balances act to be performed based on empirical work conducted among 
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working mothers in private sector & public sector . Structured questionnaire was adopted for 

collecting primary data was analyzedusing 5 point linker scale .110 sample were collected for 

study . 

 Reimaravalk and varantesrinivasan (2011) in their study on work family balance of Indian 

women software professionals identified 6 influenced factor families multirole responsibilities 

self identify social support on WLB of women in IT sector. Their explorative qualitative study 

collected data from 13 women IT professional from various life stages. The researchers used 

inclu 

 The professional at various levels in IT sector undergo various chanmas issues in lesses of 

organizational policey and individual responsibility. The perculainalvi of IT indintiy like 

compeletism among various companies job shift economic slowdown etc... work the employees 

to spend more time at work plane this leads WLB problems in terms of work family social and 

personal lives. Ramanathan & Vanita (2011) in their the study also found out that influence 

work cultline effects the individual organic relationship and also individual family social 

relationship. 

 Kelkar (2003) observed that heavy work schedule & long working hours (14- 16hours) is 

the norm of the IT industry. A part from long working hours at office they have to work at 

home 2-3 hours. Even though IT organizations have WLB policy as a part of HRM,in many 

companies it does not work. So there is no such balance between work & family in the IT 

industry. 

 
Problem Focus 

 For the past 20 years the contribution of IT industry to the Indian economy is steadily 

increasing. This glamour industry has been playing a leading role in making the service sector 

as the fastest growing sector in the last few years. The performance of the software industry is 

behind only with the efficient employees especially the women software employees knowledge 

is very vital part for the development of Indian software industry in global market. In the 

present scenario most of the software employees are under the categories of women, the recent 

survey insist about quality of work life balance of women employees in software industry is 

steadily  shows the decreasing trend from 85% to 52% in the last ten years and more over 80% 

of women employees in software industry are facing  health issues and find it very difficult to 

balancing their family as well as highly pressure working environment .even though the women 

employees contribution is constantly supporting for the development of software industry hence 

the aim of the study is attempt to analyze the work life balance of women software employees 

and to find whether socio economic background and life style influence their WLB and quality 

of work. 

 
Objective of the Study 

 To study various factors which influence work life balance of women employees in 

software industry. 
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Significance of Study 

 A good Work Life Balance is central to staff effectiveness, wellbeing and satisfaction, which 

all have direct impact on children‘s learning and achievement. Work/life balance practices can 

improve the ‗employee experience‘ and many previous researches  highlights an established 

link between work life balance and employee satisfaction which in turn relates to productivity 

of employees. Work-life balance is an integral and important part of Corporate Social 

Responsibility. Good employers need to recognize that part of their obligation to their workers 

is to ensure that they are not working so hard so as to damage their lives outside of work or 

lead to health problems.  For many working women, the work life balance is one of life‘s 

greatest challenges. While men often feel conflicted between workplace and fatherhood 

demands as well, women usually suffer from more than their fair share of the burden of 

balancing family and work life. 

 
Methodology 

 The study is purely based on secondary data. The secondary data is used to examine 

various factors influencing WLB of women employees in India. 

 
Collection of Data  

 The secondary data was mainly drawn from available literature pertaining to the field of 

knowledge.   

 
Work Life Balance 

 The term "Work- life Balance (WLB)" was contributed to the world in 1986, even though it 

has been using in everyday life for a number of years. In a broader sense Work-Life Balance 

can be described as the 'fit' between multiple roles in a person's life (McCartney 2002).  

The fundamental theory behind the concept of Work-Life Balance is that different individuals 

have varying and sometimes mutually exclusive demands on them due to the roles and 

responsibilities that they play in the different stages of their lives for example, mother versus 

worker (Ford et al. 2007).  

 Work Life Balance means the competence to schedule the hours of an individual 

Professional and Personal life so as to lead a healthy and peaceful life. It emphasize the values, 

attitudes and beliefs of women regarding their age to work in organizing and balancing their 

work and personal life. (K.Santhana Lakshmi & S.SujathaGopinath, March 2013). What is 

Work Life Balance? 

 According to Clark (2000), WLB is the satisfaction and good functioning of an employee at 

work and at home with minimum of role conflict. Work-life balance is a satisfactory level of 

‗fit‘ between the multiple roles in a person‘s life.  ―Work-life balance is the individual 

perception that work and non-work activities are compatible and promote growth in 

accordance with an individual‘s current life priorities‖ (Kalliath and Brough, 2008).  

 In the early 90‘s, work- life balance was popularly known as ―work-family conflict. In 

recent times, work-life balance is understood as a healthy integration of work and family life 

activities and not the exact time spent on them. 
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Findings 

 The following variables influencing the experience of WLB were identified while reviewing 

the various literatures. 

 

Work Family Conflict and Family Work Conflict 

 Researchers define the inconsistency between the domain of work and the domain of family 

as work-family conflict. Skirmish between these purviews occurs when participation in one role 

is more difficult due to participation in the other role. Today, work-family conflict (work is 

more prevalent than family-work conflict (family interfering with work) though both can occur. 

When one domain is frictional with another domain, the result is conflict and increased stress 

on the individual. Attribution theory states that there are internal and external explanations for 

work family and family-work conflict. The researchers discuss the issues of Family and Work 

Conflict and Work Family Conflict are more likely to exert negative influences in the family 

domain, resulting in lower life satisfaction and greater internal conflict within the family. 

 
Multiple Roles of Women  

 Women are mostly into full time services and are working 8 hours per day and 5 days in a 

week minimum and are confronted by increasing workload every day. So, most of them carry 

work and responsibilities to home but balancing between these two complex situations in the 

present day fast life requires talent, tact, skill and caution. Women have to cope up with high 

work targets, office commitments, tight meeting schedules and the duties and responsibilities of 

life and home. Employers should concentrate on framing various policies and schemes to 

facilitate Work life balance to encourage and attract women employees. Susi S & Jawaharrani. 

K (2011) agrees that a strong organizational culture increases employees intent to remain in the 

organization. Louise Heslop (2005) have studied that the work and family outcomes such as 

role interference, stress strain and life satisfaction are related to several strategies and 

orientation. 

 

Women’s Career Advancement 

 Amita Singh (2010), suggested that flexi time, home working, child care facilities, option to 

work part time are facilities that need to be introduced and recommended for building a 

supportive work environment in the IT sector in India. Mathew and Pachanatham (2009) 

stated that the women workforce in India was mainly employed in non-managerial, 

subordinate or low profile positions in the past. Ramadoss (2012) saw in his study that high 

employment control, chief backing for crew related issues and one‘s own particular adapting 

assets were fundamentally identified with positive overflow from work to family and the course 

of the connections were certain for a ladies in IT empowered segments. At present, they occupy 

almost all categories of positions in the workplace. These changes in work culture have added 

to women‘s duties and responsibilities to their family as well as to society.  
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Framework of Career Advancement 

Organisational Context Work Environment Individual 

Flexible working hours Support from supervisor Promotion 

Benefits other than salary Support from colleques Career planning 

WLB policies and programmes Job assignment Performance 

 

Work Stress 

 The studies show that continued work pressure resulted in poor performance. The result 

revealed that many female employees have neglected their health in the process of improving 

the life of their family members and their students. G.Shiva (2013) studied that ―Women 

professionals in high position in their office have return from office in correct time, cook, clean 

and look after their family affairs. This makes them more stress and leads to some health 

problems. The leading cause of stress arises because of communication with Superior‖ Mohan 

and Ashok (2011) explained that ―Stress is often developed when an individual is assigned a 

major responsibility without proper authority and delegation of power, inter personal factors 

such as group cohesiveness, functional dependence, communication frequency, relative 

authority and organizational difference between role sender and forcal persons.‖. Also 

concluded from this study, stress and burnout, ill-health and poor work performance are the 

consequences of work life imbalance.  

 
Women Employees Job and Personal Life Preferences 

 The isolation of men and women into different occupations is the principal reason for 

earnings differences between men and women. The occupational segregation restricts people‘s 

choice of career, especially in the crucial early years of adult life. This was the reason for both 

the European Commission and ILO belief regarding the occupational segregation can and 

should be eliminated (Catherin Hakim, 2006). Rajesh K. Yadav, NishantDabhade (2013) have 

concluded that the women working in all types of professions demonstrating that there are no 

gender differences in work. The increasing demands at work place, the interface between work 

life and personal life needs more attention. It leads to stress and such situation affects person‘s 

health both physiologically and psychologically. Ramadoss (2012) observed in his study that 

high job control, supervisor support for family related issues and one‘s own coping resources 

were significantly related to positive spillover from work to family and the direction of the 

relationships were positive for a women in IT enabled sector 

 
Family Support  

 The literature survey shows that upport system in the family is an important factor which 

helps in balancing work and life of women employees.  Presence of elders in the family to 

support makes the women employees comfortable at the work place and enables them to 

contribute to their maximum efficiency as they are relieved of the family burden. This support 

is most relevant in the case of middle level employees Premalatha (2003), in her study on work 

life balance, has established the connectivity between productivity of women employees with 
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the family support system while analyzing the various variables which have a bearing on work 

life balance.  Since most of the employees in the entry level category are yet to start the family, 

they may not require any special support from family members.  Their stay with the family or 

stay in a private accommodation relieves them of the drudgery of discharging familial 

responsibilities. Also employees at the higher level are almost settled into their family with their 

children having been placed elsewhere in the job and with the elders being with them at the 

advanced age, this category gets a near moderate level of support.  They need  support from 

various quarters for taking care of children, elders, housekeeping, cooking, helping the children 

with their studies, taking care of husband, being taken care of during illness, child birth, child 

rearing, attending to the needs of the family during the absence on deputation, transfer, 

assignment, etc.  

 
Child Care 

 Women, especially Indian women, pay more attention to the family than their career.  

The need to take care of the children while away from home is a vital factor which disturbs 

their mind and diverts their attention from their office work. From the literature survey it is 

cleared that women employees at the entry level as well as at the higher level could give 

moderate amount of care to the children. As far as entry level respondents are concerned, they 

may get assistance from family members during their pregnancy, child birth and upbringing of 

child. Similarly the higher level might have crossed the mid career. Contrarily middle level 

employees suffer from want of time to attend to the needs of the children as. Having They, 

need to travel to far off places on assignments, deputation, tour, absence of spousal support due 

to dislocation of spouse on transfer, deputation, tour, passion to climb up the career ladder and 

the consequent mental pressure, non-co-operation from colleagues, etc., are stated to be factors 

hindering free flow Of care to kids. 

 

Working Environment 

 Working environment plays a vital role in determining the work life balance of an 

employee Presence of a comfortable environment inside the organization will encourage the 

employee and motivates them to complete the task assigned in the specific time. The ability to 

complete the job in time itself is a strong factor to achieve work life balance. The term work 

environment refers not only to physical setting but also to the ambience in the facility. In other 

words understanding chief‘s cooperative colleagues, considerate top level management, lenient 

leave facilities, facility to share one‘s work during one‘s leave of absence, child care facility at 

work place, etc. may leave a positive impact on work life balance. The analysis reflects a 

conducive work climate in the organization. In terms of percentage, 62 per cent of employees 

across cadre expressed more than moderate amount of satisfaction bordering on satisfaction. 

Hence, it can be concluded that work climate is facilitating work life balance for the various 

needs. 
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Benefits Other than Salary 

 Benefits are those paid to employees in addition to their salary. It includes paid holidays, 

subsidized food, maternity and paternity leave, health insurance, educational facilities for 

children, etc. Existence of these benefits in an organization will boost up the morale of the 

employees and creates a sense of belongingness to the organization which enhances the 

productivity of the employees. (It is evident from the literature survey at the entry level and 

higher level have a positive outlook towards the benefits awarded by the company while the 

absence of contentment is apparent in the case of middle level employees. The interview with 

the category reveals the startling fact that rewards are not commensurate with the magnitude of 

efforts expended to attain the various targets. 

 WLB = Healthy life + Satisfactory lives both Professionally and Personally Daily 

schedule of WLB 

 

Conclusion 

 Work-life programs have the potential to significantly improve employee morale, reduce 

absenteeism. In this competitive globalized market place, Work Life balance is not something 

that just happens. It involves the efforts of a number of partners: the employee, the organization 

for which the employee works, the family with whom the employee lives and the society in 

which all are embedded. It involves mutual understanding and respect between all of this 

players. It is necessary to understand the critical issue of work-life balance and to champion 

work-life programs. This would offer a win-win situation for employers and employees. 

Women can adopt strategies and skills at work such as planning, organizing and setting limits 

can be used at home and work place for accomplishing a satisfying and fulfilling well balanced 

life both professionally and personally. Also work for the accomplishment of organizational 

objectives and individual upliftment to satisfy the career needs. Frances and Patricia (200&) 

concluded that Family Policy, Welfare state provision and labour market structure behave 

jointly to determine distinct models of work family balance and the financial consequences 

associated with them. 

 

Limitations 

 This study purely based on literatures published on factors influencing WLB of women 

employees in software industry in India. Number of Literatures are available at the national 

and international level. Those published after 1995 mainly after 201o reviewed for the study. 
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Abstract 

 (The emergence and growth of Industries are indeed responsible for the socio economic development of any 
nation. Entrepreneurs are frequently thought of as national assets to be cultivated, motivated and remunerated to the 
greatest possible extent. They can change the way we live and work. If successful, their innovations may improve 
our standard of living. In short, in addition to creating wealth from their entrepreneurial ventures, they also create 
jobs and the conditions for a prosperous society. Businesses don‟t exist in a vacuum: they need investment, expertise 
and support to reach their full potential. In India, Government had formulated various agencies and institutions to 
support entrepreneurs, among which DIC are well known for its initiatives) 

  

Introduction 

 The 'District Industries Centre' (DICs) programme was started by the central government in 

1978 with the objective of providing a focal point for promoting small, tiny, cottage and village 

industries in a particular area and to make available to them all necessary services and facilities 

at one place. 

 The District Industries Centre is the institution at the District level, which provides all the 

services and support facilities to the entrepreneur for setting up Micro, Small and Medium 

Enterprises. This included identification of suitable schemes, preparation of feasibility reports, 

arrangements for credit facilities, machinery and equipments, provision of raw materials and 

development of industrial clusters etc.  

 

Objectives of the study 

 The study tries to understand various schemes offered by the government through DIC for 

the entrepreneurial development and the assistance provided. The various schemes provided by 

the District Industries Centres are listed below. 

 

Methodology 

 The study is based on secondary data which is collected from the DIC reports and websites 

of Department of Industry and Commerce. 

 

Entrepreneur Support Scheme (ESS) 

 The ESS aims to merge and replace all the previous schemes titled the Entrepreneur 

Support Scheme 2012 to be operated in the State of Kerala.  All MSMEs engaged in 

manufacturing activities are eligible for assistance. The scheme is operational w.e.f. 01.04.2012 
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Objectives 

 Extend support to micro, small and medium enterprises 

 Give support to entrepreneurs by optimal utilization of funds and by giving more flexibility 

of operation 

Sanctioning Authority 

All assistances under the ESS shall be sanctioned by 

 The General Manager (District Industries Centre) - For startup Support 

 District Level Committee - For Fixed Capital Investment below  Rs. 200.00 lakhs 

 State Level Committee - For Fixed Capital Investment above  Rs. 200.00 lakhs 

 
District Level Committee 

 District Collector (Chairman) 

 Lead District Manager 

 Representative of Finance Department in Government 

 District Manager, KFC 

 Representative of KSSIA District Committee 

 General Manager, District Industries Centre (Member Secretary) 

 

State Level Committee 

 Director of Industries & Commerce (Chairman) 

 Representative of Finance Department in Government 

 Managing Director, KSIDC 

 Managing Director, KFC 

 Director –MSME (DI) 

 Representative of KSSIA State Committee 

 Convenor, State Level Bankers committee or representative 

 Additional Director of Industries and Commerce-General (Member Secretary) 

 
The ESS Provides 

 Investment in Land, Building, Plant & machinery, Electrification, Essential Office 

Equipments, Pollution Control Devices and other fixed assets are assets are eligible 

 For General Category Assistance is 15% limited to Rs 20 lakhs 

 For Young (18 to 45 years), Women and SC/ST entrepreneurs, the assistance is 20% 

limited to Rs 30 lakhs 

 Enterprises in priority sector is eligible for an additional assistance of 10% limited to Rs 10 

lakhs 

 MSMEs started in the districts of Idukki, Wayanad, Kasargode and Pathanamthitta are 

eligible for an additional support of 10% limited to Rs 10 lakhs 

 Industries setup after acquiring new technology from approved research institutions  are 

eligible for an additional support of 10% limited to Rs 10 lakhs 

 The total eligible assistance for an enterprise is limited to Rs 30 lakhs  
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Stages in Entrepreneur Support Scheme 

1st stage - Startup Support 

 The Startup support is provided for enterprises prior to commencement of commercial 

production. The assistance is limited to 50% of the total eligible support limited to Rs 3 lakhs 

on sanctioning the term loan from the bank. 

2nd stage - Investment Support 

 Investment Support is provided after the commencement of commercial production.  

The entrepreneurs shall apply within one year from the date commencement of production. 

Enterprises undertaking Expansion, Diversification and Modernization are also eligible for 

invest support 

3rd stage - Technology Support 

 Technology Support after commencing production on acquiring new technology shall apply 

for technology support within 6 months from the date of commencement after installing the 

new technology form authorized agencies. 
 

Prime Minister’s Employment Generation Programme 

 PMEGP is credit linked Scheme of Govt. of India by merging erstwhile REGP and PMRY 

scheme. The Scheme is implemented through KVIC and State/UT Khadi & V.I. Boards in 

Rural areas and through District Industries Centres in Urban and Rural areas in ratio of 

30:30:40 between KVIC / KVIB / DIC respectively. 

 

The Salient Features are 

 Assistance under the Scheme is available only to new units to be established. 

 Per capita investment should not exceed Rs. 1.00 lakhs in plain areas and Rs. 1.50 lakhs in 

Hilly areas. 

 The rate of subsidy is 15% - 35% of project cost which would be paid to the loan account. 

 The Margin to be brought by the promoter is 5% of the project cost for Special category 

(SC/ST, OBC, Minority, Women, PH and Ex-Service men) and 10% of the project cost for 

General category. 

 Maximum project cost of Rs. 25.00 lakhs in manufacturing sector and Rs. 10.00 lakhs in 

Service Sector 

 During 2015-16, 734 units were assisted with Rs1081.61 lakh creating employment to 3902 

persons 

 

Particulars 
General Category 

Special Category (Sc/St/Obc/Women/Ph/ 

Ex Service) 

Urban Rural Urban Rural 

Margin Money Grant 15 % 25% 25% 35% 

Promoter Contribution 10% 10% 5% 5% 
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Assistance Scheme for Handicrafts Artisans (ASHA) 

 The Assistance Scheme for Handicrafts Artisans( ASHA) replaced the existing Scheme 

―Entrepreneur Assistance Scheme in Handicrafts‖ and aims to bring the artisans in the 

handicrafts sector under the ambit of a Single Scheme for availing financial assistance in the 

form of grant assistance for setting up handicraft enterprises. 

 

The Assistance Scheme for Handicraft Artisans Intends to 

 Provide extensive Support to Artisans in the Handicrafts Sector for setting up Handicrafts-

based micro enterprises. 

 Give one time support (grant) to eligible artisans of the state as a back end assistance. 

 

The Key Features of the Schemes are 

 The Scheme envisages extending one-time assistance to Artisans who set up a micro 

enterprise in the handicrafts sector. 

 The support will be extended as a back-end financial assistance in the form of grant upon 

commissioning of the enterprise and after filing EM Part II/ Udyog Adhar. 

 40% of the expenditure on Fixed Capital Investments (FCI) subject to a ceiling of Rs.2 

lakhs and 50% of the expenditure on fixed capital Investment for women, SC/ST and 

young artisans subject to a ceiling of Rs.3 lakhs will be given as assistance 

 The principal elements of Fixed Capital Investment include the cost of constructing work 

shed/workshop, essential tools, equipment, machinery and accessories and electrification. 

Technology transfer fees/consultancy charge/Product/Design development charges will be 

considered for financial assistance. 

 The Artisan has to apply in the prescribed format with copies of bills/ vouchers/ 

invoice/assessments in support of the investments claimed as FCI. 

 The applicant should be enrolled as an artisan/craftsman under the office of the 

Development Commissioner (Handicrafts) or Surabhi, HDCK Ltd., KELPALM, KSBC, 

KADCO. 

 There is no fee charged for applying for assistance. 

 General Manager, District Industries Centre will be the sanctioning authority. The amount 

will be disbursed through bank. 

 

Entrepreneurship Development Club (ED Club) 

  Department of Industries & Commerce, Government of Kerala formulated a scheme to set 

up Entrepreneurship Development Clubs in schools and colleges of the State to inculcate 

Entrepreneurial Culture amongst youth and equip them with the skills, techniques and 

confidence to act as torch-bearers of Enterprise for the new generation.The objectives of 

Entrepreneurship Development Club are to inculcate entrepreneurship qualities, to sensitive 

industrial scenario of the state, to nurture the latent entrepreneurial talent, develop awareness 

among its members of the attitudes, values, and skills of successful entrepreneurs around the 

globe etc. 
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Cluster Development Programme (MSE-CDP)  

 The Ministry of Micro, Small and Medium Enterprises (MSME), Government of India 

(GoI) has adopted the cluster development approach as a key strategy for enhancing the 

productivity and competitiveness as well as capacity building of Micro and Small Enterprises 

(MSEs) and their collectives in the country. A cluster is a group of enterprises located within an 

identifiable and as far as practicable, contiguous area and producing same/similar 

products/services. The essential characteristics of enterprises in a cluster are (a) Similarity or 

complementarity in the methods of production, quality control and testing, energy 

consumption, pollution control, etc (b) Similar level of technology and marketing 

strategies/practices (c) Channels for communication among the members of the cluster (d) 

Common challenges and opportunities.    

 
Objectives of the Scheme  

 To support the sustainability and growth of MSEs by addressing common issues such as 

improvement of technology, skills and quality, market access, access to capital, etc  

 To build capacity of MSEs for common supportive action through formation of self help 

groups, consortia, upgradation of associations, etc.  

 To create/upgrade infrastructural facilities in the new/existing industrial areas/ clusters of 

MSEs.  

 To set up common facility centres (for testing, training centre, raw material depot, effluent 

treatment, complementing production processes,etc). 

 

Industrial Development Areas/ Plots 

 Kerala, comparing with the other states of India, is densely populated one and the land as a 

whole, is deemed to be scarce for even to provide ample accommodation to its people.  

Needless to say that land for Industrial purpose is commonly out of reach for the needy people.  

The industrial activities in residential areas or its vicinity attracts protests and disturbance from 

the other walks of life, as it is portrayed as a menace for habitation and vegetation. On the other 

hand, in remote areas where at the land, can rather be spared, faces acute deficit of other 

infrastructure such as Power, transportation facilities etc.  The remedial measures against these 

hindrances pave the way to Industrial Areas /Plots, generally known as Industrial Estates 

The Director of Industries & Commerce controls 10 Industrial Development Areas, 25 

Industrial Development Plots , 2 Coir Parks and one functional Industrial  Estate, situated all 

the Districts except Wayanad, of which the total area comes to  about 2400 acres and 

accommodates 2500 odd industrial  units 

 
Conclusion 

 Entrepreneurs though they are self motivated, need support for their successful existence. 

Various government programmes and assistance aiming for the entrepreneurship development 

accelerate the growth and thereby economic development. Even though Government offers 

many schemes and services to the entrepreneurial sector, many are still unaware about the 
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changing paradigm. They are reluctant to begin their entrepreneurial career on account of 

many fears like financial assistance, technological unawareness etc. More awareness 

programmes about the government schemes and services will boost the entrepreneurial 

momentum in a higher pace and will result in economic development. 
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Abstract 

 Over the years the literature on migration has grown in volume and variety in response to the unfolding 
complexities of migratory processes. Though women‟s employment oriented migration is on the increase, only few 
studies discuss the movement of women in detail especially in relation to poverty. As per the objective set up of the 
study, the study found out that Female migration is more than male migration in all south Indian states. Among the 
south Indian states Andhra Pradesh ranks first in attracting women from other states and Karnataka is the least for 
the same. Kerala has the highest number of „never married‟ category of women than other states in south India. 
 

 Introduction 

 Of late labour migration is getting feminized especially in developing countries. (U.N., 

2004, Karlekar, 1995, Fawcett et al, 1984, Fernandez Kelly & Patricia, 1983) female economic 

migration is more pronounced in the recent ten to fifteen years. Changes in the rural economy 

also have contributed to this increased female migration. Increasing productivity in agriculture 

has been associated with decreasing opportunities for wage employment in agriculture for 

women when compared to that of men. Literature pertaining to India as well as South-East 

Asian Countries clearly indicates that the initial opposition to women‘s migration had been 

overcome after seeing the remittances from women who migrated earlier, and the crucial role 

played by such remittances in the survival of rural households in this age of consumerism and 

commercialization. 

 
Types of Female Migration  

 The real world phenomenon indicates three distinct types of female migration (Fawcett et 

al, 1984) (a) Autonomous female migration: Many middle and upper middle class women 

migrate to cities for improving their educational credentials and also to get suitable 

employment apparently in a quest for social advancement and also to enhance their status in 

the marriage market. 3 Among the semi-literate, young girls migrating to towns/cities to work 

in export processing units, garment industry, electronic assembling and food processing units is 

continuously on the increase in the recent years; (b) Relay migration: To augment family 



                                                International Conference on Emerging Trends in Corporate Sector 

  

 
pg. 18                                                                          St.Xavier’s College for Women, Aluva, Kerala         

income, families which have some land holdings in the rural area, send the daughters to work 

mostly as domestic servants where they are safe in the custody of a mistress. First the elder 

daughter is sent out and she is replaced by the second , third and so on, as one by one get 

married.; (C) Family migration: Here the wife instead of staying back in the village prefers to 

join her husband in the hope of getting some employment in the destination area. Family 

migration among agricultural wage labourers who have no land or other assets to fall back at 

times of crisis is becoming increasingly common. Moreover in the poorest groups male 

dominance is generally tempered by women‘s contribution and marriage works in a more inter-

dependency mode. It is such groups which migrate in family units to urban destinations in 

search of employment prospects.  

 

Female Migration: An Over-view 

 Over the years the literature on migration has grown in volume and variety in response to 

the unfolding complexities of migratory processes. Though women‘s employment oriented 

migration is on the increase, only few studies discuss the movement of women in detail 

especially in relation to poverty. The work of Connell et al (1976) the earliest of the studies in 

migration 3 contains a detailed discussion on women‘s migration. Fernandez-Kelly (1983) and 

Khoo (1984) concentrate on women and work both migrant and non-immigrant in the world‘s 

labour force. They discuss the problem in the wider context of problem of feminization of the 

work force, de-skilling and devaluation of manufacturing work. In recent literature female 

migration is linked to gender specific patterns of labour demand in cities. In both South East 

Asian and Latin American cities plenty of opportunities are available to women in the services 

and industrial sectors especially with the rise of export processing in these regions. (Fernandez 

–Kelly 1983, Hayzer 1982, Khoo 1984 and studies on South East Asian Labour migration).  

It has been established that women are no longer mere passive movers who followed the 

household head (Fawcett et al 1984, Rao, 1986). In fact daughters are sent to towns to work as 

domestic servants (Arizpe, 1981). From an early age girls become economically independent 

living on their own in the cities and sending remittances home. This kind of move has been 

characterized by VeenaThadani and Michael Todaro (1984) as ‗autonomous female migration 

‗and has resulted in Thadani-Todaro model of migration.4 However studies indicate that the 

independent movement of young women in South Asia and Middle East as labour migrants is 

very rare and associated with derogatory status connotations. (Connell et al, 1976, Fawcett et al 

1984). But with trade liberalization and new economic policies, gender specific labour demand 

has motivated many young Asian women to join the migration streams in groups or with their 

families to cash-in the opportunity. 5 Kabeer (2000) in her study finds Bangladeshi women 

(with a long tradition of female seclusion) taking up jobs in garment factories and joining the 

labourmarkets of Middle East and South East Asian Countries. A study of 387 female labour 4 

migrants from South East Asia, Thailand, the Philippines and China finds positive impacts on 

women (Chantavanich, 2001). Another research (Gamburd, 2000) concludes that despite some 

unpleasant situations, none of the women she interviewed felt that the risks of going abroad 

outweighed the benefits. Recent migration research shows that female migrants constitute 
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roughly half of all internal migrants in developing countries. In some regions they even 

outnumber men (Hugo, 1993). In the Indian context it is not clear whether wage employment 

has helped them to overcome poverty since for an outsider there is nothing emancipating in bad 

working conditions, low wages, over-work and discrimination. The limited research studies 

that are available in the Indian context for the earlier periods indicate that these women are 

exposed more to the risk of sexual harassment and exploitation (Acharya, 1987 and 

Saradamoni, 1995). They often have to work till the last stages of pregnancy and have to 

resume work soon after child birth exposing themselves and the child to considerable danger 

(Breman, 1985). Women migrant workers in sugarcane cutting, work almost twenty hours a 

day (Teerink, 1995) Female labour mostly from Kerala in the fish processing industries in 

Gujarat are subject to various forms of hardship and exploitation at the hands of their superiors 

(Saradamoni, 1995). With the entry of more and younger women in the export processing 

zones, market segmentation is being accentuated, female dominant jobs are being devalued, 

degraded and least paid. Though this does not augur well with women development it has not 

deterred women from contributing to family survival and studies are not wanting which 

highlight that it is women who settle down in the labour market as flower/fruit vendors, 

domestic servants and allow the men to find a suitable job leisurely or improve their skill 

(Shanthi, 1993). Case studies indicate that it is the men who were ‘associational migrants‘ and 

not the women. Families had migrated in 5 response to female economic opportunity (as 

domestic servants, as vegetable vendors, flower vendors in front of the temple etc) and they are 

the primary or equal earners, male employment often being irregular and uncertain.6 While 

entry barriers are many in male jobs (in the form of ‗informal property rights) and the waiting 

period is long it is not so in the case of female jobs where they have easy entry and exit in 

domestic service and personalized services (Premi, 2001, Meher, 1994 and Shanthi, 1993, 

1991). Their earnings may be low but crucial for family survival. They get paid in ‗kind‘ as 

well, which help to combat malnutrition especially among infants. 

 

Objectives 

The Objectives of this research piece are  

 To highlight inter-state (Kerala, Karnataka, Tamil Nadu AndAndrapradesh) differentials in 

the magnitude, composition and pattern of female migration. 

 To analyse the reasons for migration of women from south India. 

 To examine the extent of employment oriented migration of female migrants in the 

working age group (15-60) 

 To identify the reasons for migration of women from south India. 

 

Structure and Composition of Female Migrant Population in South India 

 As the focus is on the economic activity of the female migrants, the women migrants in the 

age group 15-60 were separated from the total female migrant population for each of the four 

states. The female migrants so identified were classified on the basis of their movement i.e. 

those who moved within the same district (intra-district), those who moved to another district 
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but within the same state (inter-district or intra-state) those who moved into the state from other 

states and those who moved from other countries. Marriage is a dominant factor in female 

mobility and due to the custom of marrying off women within the close circle which does not 

normally involve long distance migration we find 60-70 per cent of migration taking place 

within the same district. 

 

Table 1.1 Female Migration Rate (per 1000 persons) for Each States in  

South India (RURAL+URBAN) 

State Male Female Male+Female 

Andhra Pradesh 155 471 314 

Karnataka 140 443 289 

Kerala 210 452 337 

Tamil Nadu 121 338 232 

   Source: NSSO Data 64th Round 

 Table 1.1 reveals that female migration is more in the state of Andhra Pradesh in south 

India followed by Kerala .The uneven development of Andhra Pradesh with growth 

concentrating in urban centres could be oneof thereasons. Male migration as compared to 

female is less in all the four states. From the NSSO data, one cannot answer the question 

whether independent migration of females is on the increase since details on who migrated first, 

whether alone or with peer group/family and who took the decision to migrate are not 

furnished. But one can tentatively arrive at the magnitude of ‗autonomous female migration‘ 

indirectly by using ‗marital status‘ and ‗relationship to head‘ as proxy variables and this is what 

we have attempted 

 
Figure 1.1 Female Migration 

. 

  Source: NSSO Data (64th round) 
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Table 1.2 Magnitude and Pattern of Internal Female Migration (in per cent) 

States Intra District Inter District Total 
From other 

States 

From other 

Countries 

A.P. 70.8 22.6 93.4 6.5 0 

Karnataka 70 20.5 90.5 9.4 .11 

Kerala 76.4 17.5 93.5 5.3 .76 

Tamil Nadu 58.6 34.5 93.1 6.1 .83 

Source:Household Survey Data of NSSO  

 In table 1.2, the magnitude and pattern of internal female migration and movement of 

women from other states and other countries to south Indian states are discussed. 

 It is noticed that Tamil Nadu is different from other states in the cases of intra district and 

inter district migration of women. AP ranks first in attracting women from other states and 

Karnataka is the least for the same.This may be due to the information technology based 

advancement of former Andhra Pradesh.In the next part of the study the marital status of 

the migrant household is discussed. 

 
Table 1.3 Marital Status and Relationship to Head of Women in Sample Migrant 

Households (for all streams of migrants) (Percent) 

States 

Marital status Relationship to head 

Never 

Married 
Married Widowed Divorced Self 

Spouse  

of Head 

Spouse of 

Married 

Child 
A P 3.8 87.9 7.3 1.1 5.7 70.4 14 

Karnataka 4 88 6.8 1.2 6.1 62.9 19 

Kerala 6.2 87.7 5 1.1 9.4 52.2 25.7 

Tamil Nadu 4.5 86.7 7.5 1.3 7.7 70.3 12.3 

Source: Household Survey Data of NSSO  

 As per table 1.3, it is observed that Kerala has the highest number of ‗nevermarried ‘ 

category. This  may be due the following reasons (a) number of vocations to religious life of 

different religions(b)economic independence among women (c) high social development of 

Kerala (d) as a process of move past from primordial customs to modern ways of living and 

wide exposure open to women in Kerala. This has to beexplored further. Migration of young 

girls in response to changing economic opportunities is becoming common and this gets 

reflected in the higher percentage in the ‗never married‘ category in the NSSO data. 

 Female headship is high in the state of Kerala (9.4%), followed by Tamil Nadu (7.7%), 

Karnataka (6.1%) and Andhra Pradesh (5.7%).  Due to cultural reasons the widows and 

separated forming a separate household is accepted in South India. The second reason as 

cited already is the new trend of young unmarried girls migrating for reasons of higher 

studies and employment. 

 About 80-85% of the women in migrant households throughout southern states are either 

spouse of the head or spouse of the married child. 
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Reasons for Migration 

 Since our aim here is to analyse only the employment oriented migration of females, in 

Table 1.4 data has been pooled and provided for five reasons only viz, in search of employment 

(which includes causes a to e above), studies, marriage, migration of earning member and 

‗others‘ . 

Table 1.4 Reasons for Migration for the Women in Migrant Households 

 (Per cent) –South India 

States Employment Studies Marriage 

Migration of the 

Earning 

member/parents 

A P 3.6 0.5 71.6 20.4 

Karnataka 3.4 0.7 79.9 11.8 

Kerala 2.7 0.7 69.4 17.2 

Tamil Nadu 3.3 0.6 73 17.5 

Source: Household survey data of NSSO 64th Round 

 Marriage is a dominant factor in female mobility and due to the custom of marrying off 

women within the close circle which does not normally involve long distance migration; we 

find 60-70 per cent of migration taking place within the same district. 

 Another reason analyzed from the study is the migration of the earning member of the 

family. Women accompany the earning member.In this category, Karnataka has the lowest 

share as compared to other three states. 

 Migration of women for employment is the highest in Kerala as compared to other states. 

 Here we have to read together that Kerala‘s Economy survives on the remittances made 

from abroad.  

 

Conclusion 

 As per the objective set up of the study, we have found out that Female migration is more 

than male migration in all south Indian states. Among the south Indian states Andhra Pradesh 

ranks first in attracting women from other states and Karnataka is the least for the same. Kerala 

has the highest number of ‗never married‘ category of women than other states in south India. 

Kerala model of development, social and cultural upliftment areanalysed as reasons of the 

same. Marriage is a dominant factor in female mobility. Migration of women for employment 

is the highest in Kerala as compared to other states. 
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Abstract 

 A Big Bang reform is seen in the  transformation in  the world of finance, that is the introduction of 
“Blockchain”, the digital technology behind the much-maligned Bitcoin that could fundamentally change banking 
and other transactional relationships. Blockchain is a public distributed database which is constantly synchronized 
and secured with cryptography.  
 Since the birth of bitcoin in 2008, the attitude of banks towards the cryptocurrency has gone through different 
stages - ignorance, curiosity, contempt, and a few months ago an almost limitless admiration. Regarding what 
blockchain is, we could say that it‟s the way in which bitcoin transactions are stored in a permanent ledger, hardened 
against tampering and revision so that it can be consulted by anyone, thanks to the work of the „miners‟, who receive a 
financial incentive.  It is a compound of the words bit and coin.   Bitcoin is a payment exchange medium which was 
introduced by Satoshi Nakamoto (pseudonym) in 2009 as a software-based online payment system. Through this 
paper a mention is made on the potential, risk factors, benefits and possibilities of using bit coins in the Corporate 
sector in future. 
Keywords: Bit coin, PwC, Electronic Cash System, Blockchains, cryptocurrency,etc 

 

Introduction 

 Blockchain is a public distributed database which is constantly synchronized and secured 

with cryptography. A cryptocurrency is a digital or virtual currency that uses cryptography for 

security. A cryptocurrency is difficult to counterfeit because of this security feature. Bitcoin is a 

cryptocurrency   which involves a digital payment system. It was invented by a group of 

programmers, under the name Satoshi Nakamoto. It was open-source software in 2009. The 

system is peer-to -peer, and transactions take place between users directly, without an 

intermediary. These transactions are verified by network   nodes and recorded in a public 

distributed ledger named a block chain. A block chain is a transaction database shared by all 

nodes participating in a system based on the Bitcoin protocol. Bit coin was the first digital 

currency introduced.  

 Bitcoin is a digital peer-to-peer currency which has been gaining momentum internationally 

and has been accepted Globally.  It is seen that in 2013, Bit coin had been one of the alarming 

factors and online mentions were 3.4 million and in the US, many small and large 

entertainment, media and communications companies had begun experimenting with it. 

PricewaterhouseCoopers rebranded as PwC commissioned an online consumer survey to 



                                                International Conference on Emerging Trends in Corporate Sector 

  

 
pg. 26                                                                          St.Xavier’s College for Women, Aluva, Kerala         

gather awareness, attitudes and behaviors about Bit coin. Bit coin is the first 

decentralized digital currency and it can be easily exchanged for other products, services and 

currencies. Taking a look at the banking, businesses and consumers that use these various 

bitcoin services, it is seen that the  US and across Europe, bitcoin is still a solution looking for a 

problem. In the developing world, the digital currency can provide a  better way of meeting day 

to day expenses and permitting an easy spending and distribution of moving money 

transcending each countries National borders.  

 Finally, Bitcoin could help provide  a better  global network for sending money across the 

Internet as easily as we send emails and texts.  That is a time taken procedure and this digital 

currency has to be brought into the business world. It was stated by  Mt Gox in early 2014 that  

bitcoin has faced a perception problem. In turn, this probably slowed down regulatory process 

in so many parts of the world. And that has helped keep the digital currency well outside the 

mainstream. 

 
Statement of the Problem 

 In this digital world, it is seen that Bitcoin has a place in the future. It is just that awareness 

has to be generated and it needs to be regulated. No doubt it brings challenges to regulators it 

should be fully understood and the implications of block chains should be studied in detail only 

then a positive approach could be seen in this digital technology. The study brings about public 

awareness, uses and applications of Bitcoin specifically and blockchains generally. Through this 

paper an elaborated and well informed study is been carried out to help curtail this innovative 

digital technology in the future. 

 

Objectives 

 To describe the  potential in the use of  Blockchains and bitcoins in banking sectors 

 To understand the Challenges and benefits involved by using Blockchain. 

 To study the applications of blockchains in the Financial Sector.  

 

Significance of the Study 

 The  term  ‗Bitcoin‘   has been heard by many  but the importance in using these should be 

highlighted.   There is a gross misappropriation between Bitcoins and blockchains.  As per the  

Study reported by the Cambridge Centre for Alternative Finance brings about a brighter picture 

off ―cryptocurrencies‖.While bitcoin remains the dominant cryptocurrency both in terms of 

market capitalisation and usage, it has seen that the market cap share to other cryptocurrencies. 

It has been  declining from 86 per cent to 72 per cent in the past two years. 

 ―Cryptocurrencies such as bitcoin have been seen by some as merely a passing fad or 

insignificant, but that view is increasingly at odds with the data we are observing,‖ says Dr 

Garrick Hileman, Research Fellow at the Cambridge Centre for Alternative Finance (CCAF) at 

Cambridge Judge Business School, who co-authored the study with Michel Rauchs, Research 

Assistant at CCAF.  Since this is showing a fading tendency it is the need of the hour to 

strengthen its view points and see that it is not declining in the business arena. 
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Methodology 

 It is a conceptual study and the study depends on the Secondary data from different 

sources.  Secondary data was collected from various research Journals, news paper, magazine 

and extensive online articles. 

 

Limitations of the Study 

Every work might have its own pros and cons and the limitations felt for this study was: 

 Time was a constrain to conduct an in depth study.  

 Only secondary data was used in the study. 

 Study on Bit coins and Block chains are a wide and it‘s concept is a bit ambigious. 

 
Major Challenges Faced by Banks and FIS for Taking Up Block Chains and Bitcoin 

ROI 

 Implementation of Blockchain within their existing infrastructure might not be lucrative for 

most organizations. This could perhaps be addressed with the creation of shared Blockchain 

where banks or governments would invest in building the infrastructure. 

Incentives 

 However, the present financial ecosystem has several players whose priority for using a 

shared Blockchain can perhaps create a conflict. This might deter large-scale adoption, again 

rendering shared Blockchains unviable. 

Regulation 

 As discussed earlier large scale adoption is further restricted by regulatory differences. It is 

not always easy for regulatory bodies to enforce KYC and anti-money laundering rules with 

cryptocurrencies – a fact which drives its popularity in dark net, drugs, and mafia. 

Security 

 At the end of the day, Blockchains will run on the internet – which can make any security 

expert shift uncomfortably in his/her seat. Hackers have already looted Bitcoin exchanges; 

hence, Banks will have to evolve secure standards to avoid such losses. 

Simplicity 

 The internet would not have been successful if users were expected to learn DOS 

commands and use the CLI interface on their PCs for ordering a Pizza. Until user-friendly 

Apps are developed, Blockchain will continue to deter more people than it will attract. 

The way organizations respond to above challenges will define their future.  

 
Benefits of Banks from Block chain 

1. Disintermediation & trustless exchange: Two parties are able to make an exchange 

without the oversight or intermediation of a third party, strongly reducing or even 

eliminating counterparty risk. 

2. Empowered users: Users are in control of all their information and transactions. 

3. High quality data: Blockchain data is complete, consistent, timely, accurate, and widely 

available. 
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4. Durability, reliability, and longevity: Due to the decentralized networks, blockchain does 

not have a central point of failure and is better able to withstand malicious attacks. 

5. Process integrity: Users can trust that transactions will be executed exactly as the protocol 

commands removing the need for a trusted third party. 

6. Transparency and immutability: Changes to public blockchains are publicly viewable by 

all parties creating transparency, and all transactions are immutable, meaning they cannot 

be altered or deleted. 

7. Ecosystem simplification: With all transactions being added to a single public ledger, it 

reduces the clutter and complications of multiple ledgers. 

8. Faster transactions: Interbank transactions can potentially take days for clearing and final 

settlement, especially outside of working hours. Blockchain transactions can reduce 

transaction times to minutes and are processed 24/7. 

9. Lower transaction costs: By eliminating third party intermediaries and overhead costs for 

exchanging assets, blockchains have the potential to greatly reduce transaction fees. 

 
Potential in the Use of Block Chains and Bit coins 

 Banking and payments aren't the only industries that could be affected by blockchain 

technology.  The same has been adopted in many countries worldwide and Business concerns 

have accepted the concept of this innovative move.Banks essentially serve as secure storehouses 

and transfer hubs for value, and blockchain — as a digitized, secure, and tamper-proof ledger 

can address the same function. Swiss bank UBS and the UK-based Barclays are both 

experimenting with it as a way to expedite back office functions and settlement. Banks are one 

among the growing number of financial services giants investing in blockchain startups. The 

company R3 CEV, already has 50 banks in its consortia to develop custom blockchain enabled 

solutions for the financial industry. 

 It is seen in the recent addition of the  The World Economic Forum that they  argued that 

decentralized payments technologies — like bitcoin itself — could transform the ―business 

architecture‖ for money transfers, which has remained static for the last 100-plus years,. 

According to an article on WEF paper  it is seen that. Blockchain makes it possible to 

circumvent these clunky systems and create a more direct payment flow that connects payers 

and payees — across borders or domestically — without intermediaries, at ultra-low fees and 

almost instantspeed. Abra a startup using blockchain technology for global bitcoin- and 

blockchain-based money transfers. 

 
Applications of Block Chains in the Financial Sector 

Bit coin Strategy 

 As per the studies on the ―Role of Bitcoin Nodes‖ Do Full Nodes Running in Data Centers 

Benefit the Bitcoin Network? 

 Since its launch, Bitcoin Classic's node count has steadily increased. The latest release of 

the alternative Bitcoin implementation even topped the charts, with almost 3,000 Bitcoin 

Classic 0.12 nodes reachable on the network. 

https://www.cbinsights.com/blog/financial-services-corporate-blockchain-investments/
https://www.cbinsights.com/blog/financial-services-corporate-blockchain-investments/
https://www.cbinsights.com/blog/financial-services-corporate-blockchain-investments/
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Block chain Strategy 

 As per the studies conducted by Accenture‘s study, the following points were highlighted 

and this shows the application of Block chains in the Finance Sector. According to the 

research, a number of different payment systems will potentially benefit from the technology. 

Intra-bank craoss-border payments ranks the highest, with 44% of the participants defining it 

rank 1, with no respondent ranking the category below rank 4. Cross-border remittances was 

cited as the second highest rank 1 category, at 21% of respondents, while 32% of respondents 

cited it with rank 2. Corporate payments came in third in terms of rank 1, at 20% of 

respondents, however, it came in first in terms of rank 2, at 45% of respondents. 

 Inter-bank cross-border payment systems was ranked fourth, with 14% of respondents 

giving it rank 1, while 24% gave it rank 2 and 33% rank 3. Few respondents placed high 

ranking to person-to-person payment, at 8% rank 1 and 23% rank 2. 

 
Anticipated Benefits 

 In terms of major anticipated benefits of the technology, there is a clear consensus: 

blockchain has the potential to be a game changer. ―Wherever banks hope to deploy 

blockchain, executives expect a wide range of benefits, including lower costs, quicker 

settlement, fewer errors and exceptions, and new revenue opportunities‖, state the researchers. 

Lower financial costs was ranked a number 1 benefit by 37% of respondents, followed by 17% 

that gave it rank 2. 

 
 Lower administrative costs were cited by 35% rank 1, while 15% gave it rank 2. Shorter 

settlement time comes third, with 34% of respondents placing it rank 1. Reduced 

errors/exceptions came in fourth, at 33% of respondents, while new revenue opportunities took 

fifth spot with 31% of respondents ranking it 1. Lower capital costs came in last, ranked 1 by 

29% of respondents.  

  ―If fully adopted, blockchain will enable banks to process payments more quickly and 

more accurately while reducing transaction processing costs and the requirement for 

exceptions.‖ 



                                                International Conference on Emerging Trends in Corporate Sector 

  

 
pg. 30                                                                          St.Xavier’s College for Women, Aluva, Kerala         

 

Issues in Implementing Block chains  

 Executives may face a large degree of 

internal resistance – Accenture‘s study 

finds that half of the banks struggle with 

generating internal momentum for 

blockchain integration and 

implementation.   

 According to executives surveyed, 

kick-starting blockchain initiatives will 

require addressing key regulatory and 

compliance issues, the two biggest 

factors they believe contribute to internal resistance to blockchain. Security is another reason 

banks could be hesitant to embrace blockchain.  The factors are depicted on the graph given 

below. 

 

Conclusion  

 The study concludes that  ―Blockchain technology itself works well on a general basis and 

the same is been adopted in the banking sector.  There are challenges faced as well there are a 

number of benefits while using blockchains  – It is obvious that banks  look at the bigger picture 

and work together, and with non-banks, to help underpin a universally accepted, ubiquitous 

global payment system that can transform how banks execute transactions. As per the studies 

on the ―Role of Bitcoin Nodes‖ Do Full Nodes Running in Data Centers Benefit the  Bitcoin 

Network? Since its launch, Bitcoin Classic's node count has steadily increased. The latest 
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release of the alternative Bitcoin implementation even topped the charts, with almost 3,000 

Bitcoin Classic 0.12 nodes reachable on the network. This shows that these concepts are been 

utilized in this digital world. 
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Executive Summary 

 This is a study on the effectiveness of bancassurance services in State Bank of Travancore at 

Poojappura, Thiruvananthapuram. Bancassurance is the sale of insurance products through the 

network of branches of banks to the existing customer base. State bank of Travancore sells 

insurance products of SBI Life Insurance Company and SBI General Insurance Company to 

their customers. Insurance products are introduced and sold to the customers by Certified 

Insurance Facilitators (CIF‘s). Among various banks which are providing bancassurance 

services for their customers, SBT is performing comparatively well. 

 This study analyzed the contribution of bancassurance to total income of the bank for the 

last three years. A period of 3 years was selected because data on these years were readily 

available with the bank. A customer survey is conducted to analyze the satisfaction level of 

customers and understand various factors that affect customer satisfaction. Four factors that are 

selected for this analysis are, education level of customers, Income levels of customers, reasons 

to take insurance policies and reasons to select bank to avail insurance services. Customers are 

surveyed by telephonic interviews. Information on customers is collected from different CIF‘s 

by visiting different branches. The questionnaire contains 13 questions to collect data about 

various demographic and other factors related to customers. Single factor ANOVA (Analysis of 

Variance) is used to analyze this data to understand different factors that can affect the 

customer satisfaction. Hypotheses were made and tested using ANOVA. After analysis 

hypotheses that had no significant difference in mean were selected and in other cases, alternate 

hypothesis was selected. 

 
Introduction to the Study 

 The banking and insurance industry have changed rapidly in the dynamic and challenging 

economic environment throughout the world. In the competitive and liberalized environment 

everyone is trying to do better than others and consequently survival of the fittest has come into 

effect. Insurance companies are being competitive by cutting cost and serving in a better way to 

the customers. Now the time has come to choose and adopt appropriate distribution channel 
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through which the insurance companies can get the maximum benefit and serve customers in 

different ways. Multi-channel distribution and marketing of insurance products will be the 

smart strategy to continue to play an important role in distribution, alternative channels like 

corporate agents brokers and bancassurance will play a greater role in distribution. One of the 

more recent examples of financial diversification is ‗bancassurance‘, the term given to the 

distribution of insurance products through branches or other distribution channels of the banks. 

 The concept that originated in France now constitutes the dominant model in a number of 

European and other countries and the same is fast catching up in India as well. It originated in 

India in the year 2000. Following the recommendations of First Narasimham Committee, the 

contemporary financial landscape has beenreshaped. Thus, present-day banks have become far 

more diversified than ever before. Therefore, their entering into insurance business is only a 

natural corollary and is fully justified as ‗insurance‘ isanother financial product required by the 

bank customers. From the view point of insurance industry also the importance of 

bancassurance was felt necessary. With the increased pressures in combating competition, 

companies are forced to come up with innovative techniques to market their products and 

services. At this juncture, banking sector with its far and wide reach, was thought of as a 

potential distribution channel, useful for the insurance companies. That‘s where the 

bancassurance came into existence. Thus, bancassurance is poised to become a key determinant 

/ differentiating factor in the Insurance industry as well.  

 According to IRDA (Insurance Regulatory and Development Authority), ‗bancassurance‘ 

refers to banks acting as corporate agents for insurers to distribute insurance products.‖ 

Literature on bancassurance does not differentiate if the bancassurance refers to selling of life 

insurance products or non-life insurance products. Accordingly, ‗bancassurance‘ is defined to 

mean banks dealing in insurance products of both life and non-life type in any forms. It is also 

important to clarify that the term bancassurance does not just refer specifically to distribution 

alone. Other features, such as legal, fiscal, cultural and/or behavioral aspects also form an 

integral part of the concept of bancassurance. 

 There are many definitions of bancassurance and, in essence it does depend upon the 

Model used, and the stage of development. That is most commonly used is: ―'Manufacturing 

and distributing cost effectively banking and Insurance products to a common customer base‖. 

This study aims to understand the benefits of bancassurance to State Bank of Travancore and 

the customer satisfaction level on bancassurance. It also tries to understand different factors 

that affect customer satisfaction for bancassurance services. 

 

Review of Literature 

Kumari, HymavathiT (2012) analyzed the growth of insurance sector along with growth 

of bancassurance in India and customer attitude towards bancassurance. The author used 

IRDA reports to show different statistics to indicate the performance of life insurance sector in 

India and expansion of life insurance offices, Insurance penetration and density, and the 

relation between GDP (Gross Domestic Product) and insurance business. The author finds that 

there is a high positive correlation between GDP and insurance business.  
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 Hymavathi (2012) analyzed data from customer survey which is conducted with 115 

respondents.  The data was analyzed in different ways. The author concluded the article stating 

that there is lot of opportunities available in the Indian market to the banks to cross sell 

insurance products and banks should focus an integrated market communication strategy that 

encompasses advertising, public relations and direct marketing in order to inform their 

customers about the provision of insurance services via their branch network. 

 Dr. Sreedevi V and AuguskaniLovelin P (2014) analyzed the reasons why customers prefer 

bancassurance by a survey. The study tried to understand the awareness of customers on 

bancassurance. It also tries to study the customer perception by analyzing various factors 

affecting buying of the insurance products from banks and finally to make a SWOT analysis of 

bancassurance. The authors selected 100 customers for the survey and collected data from 

them. The data is represented in different tables and conclusions were made from it. The 

authors analyzed the awareness of customers on bancassurance, motives behind selection of 

bancassurance and the reasons by which customers selected banks as their channel. After 

analysis, SWOT analysis is made on bancassurance and concluded that there is a greater scope 

for bancassurance in India as India already has more than 200 million middleclass population 

coupled with vast banking network with a large depositor‘s base.  JojiRajan M.F.C and Dr. M. 

Gomatheeswaran (2013) made a comparative study on customer satisfaction towards public 

and private sector banks in Pathanamthitta district- Kerala. They measured satisfaction levels 

of customers on the basis of five variables. They are customer benefit, convenience, acquisition 

cost; value added services and customer trust. Primary data was collected from customers of 

different banks. Primary data was analyzed by using Karl- Pearson‘s correlation, and ANOVA 

(Analysis of Variance). The result of correlation analysis shows a low negative degree of 

correlation between the level of customer satisfaction and performance of public and private 

sector banks which is significant. 

 JojiRajan (2013) analyzed the relationship between the numbers of family members with 

the satisfaction level of bancassuance customers and found out that among the total sample in a 

family where the members are less than four have taken majority of the bancassurance policies 

with a significant mean difference. He also analysed relationship between the number of 

earning members in the family with the satisfaction level of bancassurance customers and 

found that a family which have more than 2 earning members have availed more 

bancassurance services. The conclusion after the study was the competition between public and 

private sector companies have helped the customers to avail better services in bancassurance. 

 
Statement of Research Problem 

 Many banks are now engaged in bancassurance business. Wide network of branches and 

extensive customer base are two important factors that help banks to perform well in 

bancassurance. But it is important to understand whether bancassurance is having sufficient 

contribution in the case of income and whether the customers are satisfied by the service of the 

bank. This study aims to understand the contribution of bancassurance in income and different 

factors like income and education level that affect the satisfaction level of customers. 
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Objectives of the Study 

 To analyze the contribution of bancassurance in total income of the bank for last 3 years as 

data for these years are readily available. 

 To find out different factors like education level, income and motives behind taking 

insurance policies that affect customer satisfaction. 

 

Hypothesis 

 H01: There is no significant difference in overall satisfaction of bancassurance among 

customers having different educational qualifications. 

 H02: There is no significant difference in the level of satisfaction among various customers 

having different reasons for selecting the bank for having insurance services. 

 H03: There is no significant difference in overall satisfaction for bancassurance services 

among customers having different monthly income. 

 

Significance of the Study 

 A lot of banks are providing insurance products to their customers. This study aims to 

understand the financial contribution of bancassurance to the bank. This will help to 

understand how much income does bancassurance provide and whether this income is 

increasing year after year. This study also tries to find out different factors that affect 

satisfaction level of customers. This is very important in the sense that giving more importance 

to these factors will enhance the performance of bancassurance service. Suggestions are also 

collected from customers to improve the performance of bank in the perspective of 

bancassurance. 

 

Scope of the Study 

 This study analyzes the financial benefits to the bank from bancassurance and it includes 

the total income earned from bancassuance each year. This study is followed by an analysis of 

customer satisfaction on bancassurance. This analysis includes a statistical methods to find out 

different factors that have a significant influence on customer satisfaction. Various 

demographic and other factors are considered and customers are divided into different groups. 

Satisfaction is studied for different groups and factors that have a significant impact on 

customer satisfaction are identified. 

Limitations of the Study 

Following are the limitations of the study: 

 The time period allotted for the study was very limited for collecting the data 

 Some of the respondents were unwilling to cooperate with the survey 

 It was very difficult to find customers and the volume of customers who have taken 

bancassurance products are very less it was needed to visit a lot of branches to get the 

details of customers. 

 The survey was concentrated on Thiruvananthapuram and Kollam districts but the 

perception of the people may vary in other areas. 
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 There is some sampling error due to the convenience sampling procedure. 

Research Design 

 Research approach is survey method and it was conducted through telephonic and direct 

interview with respondents. 

Sampling 

1. Sample Size: The sample size selected for the study is 63. 

2. Sample Unit: The sample units are different branches of State Bank of Travancore located 

in Thiruvananthapuram and Kollam districts. 

3. Sampling procedure: For this study the researcher uses convenience sampling.Convenience 

sampling is a non-probability sampling technique where subjects are selected because of 

their convenient accessibility and proximity to the researcher. The researcher prefers this 

sampling technique because it is fast, inexpensive, easy and the subjects are readily 

available.Samples are selected from Thiruvananthapuram and Kollam districts. The details 

of bancassurance customers are collected from Certified Insurance Facilitators (CIF) from 

whom the insurance products are purchased. In the case of most of the customers, their 

telephone numbers are collected from CIF‘s and survey is done through telephonic 

interview method. 

 Methods of Data Collection 

 Both primary and secondary data was used for the study. 

Tools and Techniques of Analysis 

 The primary tool used by the researcher to collect data was the questionnaire which 

included  14 questions. The questions are the types of Dichotomous, closed ended, open ended, 

Likert scale, and multiple choice. The first part of the questionnaire includes the personal 

details and the information regarding the insurance product that they have purchased. The next 

part deals with their satisfaction and various reasons that lead them to the bank for taking an 

insurance policy and their motives behind selecting a particular insurance product.  

The Tools Used for Analyzing the Collected Data are  

1. Percentage Analysis 

2. Diagrams 

3. Statistical Tools 

Analysis of Data from Customer Survey  

Percentage Analysis 

 Gender of the Respondents 

           Table No: 1Gender of the Respondents 
  In the selected sample, 56% of the customers 

are males and 44% are females. So there is not any 

considerable difference between males and females 

when we consider the purchase of bancassurance 

products. 

 

Source: Primary Data 

 

Choice 
Number of  

Respondents 
(%) 

Male 35 56 

Female 28 44 

Total 63 100 
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 Age of the Respondents 

          Table No: 2 Age of the Respondents 

 38% of the respondents belong to the age 

group 41- 50 and 28% of the respondents belong to 

the age group of 31- 40. So these two groups 

together constitute 66% of the respondents. It is 

evident from the data that most of the customers 

are in the age group 31- 50.  

Source: Primary Data 

 

 

 Education Level of the Respondents 
  Table No: 3 Educational Qualifications 

 More than half of the respondents are 

graduates. Graduates along with post- 

graduates constitute 87% of the respondents. 

Respondents who are below graduates and 

above graduates are very less in number. So a 

huge proportion of the total samples are 

graduates. 

 Monthly income of the Respondents 

Table No: 4 Monthly Income 

           

 

  The respondents having a monthly income 

of Rs. 30,000- 50,000 constitute 62% of the total 

samples. Only 2% of the respondents are having 

a monthly income which is below 10000. 

Source: Primary Data 

 

 Type of Insurance Policy 

    Table No: 5 Type of Insurance Policy 

   It is evident from the percentage analysis 

that the type of policy with maximum number 

of holders is Life insurance. It constitutes 41% 

of the respondents. 21% of the respondents are 

in the group of other insurance products which 

include accident insurance, house insurance 

and some other products. 

Source: Primary Data 

 

 Reason to buy Insurance Product 

Choice 
Number of  

Respondents 
(%) 

21- 30 8 13 

31- 40 18 28 

41- 50 24 38 

51- 60 8 13 

61 and above 5 8 

Total 63 100 

Choice 
Number of  

Respondents 
(%) 

Below graduation 3 5 

Graduation 36 57 

Post- Graduation 19 30 

Others 5 8 

Total 63 100 

Choice 
Number of  

Respondents 
(%) 

Below 10000 1 2 

10000- 20000 4 6 

20000- 30000 9 14 

30000- 40000 20 32 

40000- 50000 19 30 

Above 50000 10 16 

Total 63 100 

Choice 
Number of 

Respondents 
(%) 

Deposit based 3 5 

Loan based 11 17 

Life insurance 26 41 

Health insurance 10 16 

Others 13 21 

Total 63 100 
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Table No: 6 Reason to Buy Insurance Products 

Source: Primary Data 

 A high percentage of customers have 

purchased insurance products as a security. It 

include Health insurance, loan based 

insurance products, some life insurance 

products and other products. 21% of the 

customers have purchased insurance products 

for the purpose of tax saving. This group 

mostly includes persons who have a constant 

salary. A small percentage of the customers have availed insurance for the purpose of savings 

and return. So, the number of customers purchased insurance policies for the purpose of 

savings and return are much smaller compared to others. 

 

 Reason to Select Banks Instead of Insurance Agents 

Table No: 7 Reason to Select Bank to Purchase Insurance Product 

Source: Primary Data 

        37% of the customers have 

selected bank to purchase insurance 

products because of trust and 

loyalty. Customers who have 

purchased insurance products due 

to personal relationship and 

convenience constitute 22% of the 

customers for each. Only 6% of the 

customers have considered 

expertise of the bank to select the bank. 

 

 Source of Information on Banc Assurance 

Table No: 8 Source of Information on Banc assurance 

Source: Primary Data 

 A high percentage of customers have 
come to know about bancassurance from 

bank employees. For all the customers of 
loan based insurance, bank employees are 
giving information to them. Advertisements 
are also doing a good job to make customers 
aware about bancassurance. These 

advertisements are provided by the insurance 
company. Only a small percentage of 
customers used the help of friends and 
published materials. 17% of the customers 

Choice 
Number of 

Respondents 
(%) 

As Savings 5 8 

As tax saving 14 22 

As security 40 64 

Return 4 6 

Total 63 100 

Choice 
Number of 

Respondents 
(%) 

Trust and loyalty 23 37 

Personal relationship 14 22 

Convenience and accessibility 14 22 

Expertise 4 6 

Service quality 8 13 

Total 63 100 

Choice 
Number of 

Respondents 
(%) 

Advertisement 18 29 

Bank employees 27 43 

Friends 5 8 

Internet 11 17 

Published materials 2 3 

Total 63 100 
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came to know about bancassurance from internet. These include people who are working and 
constantly use internet as an information source. 
 

 Satisfaction Level of Customers 

Table No: 9 Satisfaction Level of Customers 

 
Approximately half of the total 

customers are satisfied with the 

bancassurance services. 24% of the 

customers are highly satisfied. Only 8% of 

the customers are dissatisfied and none of 

the customers are highly dissatisfied 

Source: Primary Data 

 

 

 Future Plans to Buy Insurance Products from Bank 

Table No: 10 Future Plans to Avail Banc Assurance Services 

 Approximately half of the total customers are 

not decided about purchasing bancassurance 

products from SBT. 33% of the customers have 

no plan to purchase bancassurance products in 

the future. Only 19% of the customers have 

planned to purchase insurance products in future. 

 

Source: Primary Data 

 

 Awareness about more bancassurance products of SBT 

Table No:11 Awareness on More Banc Assurance Products 

Source: Primary Data 

 73% of the customers are aware about more insurance 

products from SBT. The most popular products are health 

insurance, life insurance and accident insurance. 27% of the 

customers are aware about only the product that they have 

purchased. Such customers mostly include young people 

who have loan based insurance and very old people with 

health insurance and life insurance products. 

 
Statistical Analysis 

Educational Qualification and Overall Satisfaction 

Null hypothesis 

 There is no significant difference in overall satisfaction of bancassurance among customers 

having different educational qualifications. 

Choice 
Number of 

Respondents 
(%) 

Highly satisfied 15 24 

Satisfied 30 48 

Moderately satisfied 13 20 

Dissatisfied 5 8 

Highly dissatisfied 0 0 

Total 63 100 

Choice 
Number of 

Respondents 
(%) 

Yes 12 19 

No 21 33 

Not decided 30 48 

Total 63 100 

Choice 
Number of  

Respondents 
 (%) 

Yes 46 73 

No 17 27 

Total 63 100 
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Alternate Hypothesis 

 There is a significant difference in overall satisfaction of bancassurance among customers 

having different educational qualifications. 

 One- way ANOVA 

 Grouping Variable- Educational qualifications 

 Dependent variable- Overall satisfaction level 

 
Table No: 11 Educational qualification and overall customer satisfaction 

Groups Count Sum Average Variance 

Below graduation 3 11 3.666 0.333 

Graduation 36 127 3.52 0.65 

Post-graduation 19 85 4.4736 0.4853 

Others 5 21 4.2 0.7 

Source: Output SPSS 

 
Table No: 12 ANOVA 

Source of Variation SS DF MS F P-value F CRIT 

Between Groups 11.808 3 3.9361 6.6020 0.000637 2.760 

Within Groups 35.17 59 0.59619 
   

Total 46.98412698 62 
    

Source: Output SPSS 

 From the ANOVA table, the researcher infers that the F value is greater than the critical 

value of F. So, the null hypothesis can be rejected and alternate hypothesis is accepted. The 

calculated P value is less than the value of alpha (0.05). It falls in the rejection region. So Reject 

the null hypothesis and accept the alternate hypothesis.  There is a significant difference in 

overall satisfaction of bancassurance among customers having different educational 

qualifications. From the ANOVA table, it is inferred that, satisfaction level of Post-graduates 

are higher than that of graduates and below graduates. 

 
Reason to Select Bank for Insurance Service and Overall Satisfaction 

Null Hypothesis 

 There is no significant difference in overall satisfaction of bancassurance among customers 

having different reasons to select the bank for insurance services. 

 
Alternate Hypothesis 

 There is a significant difference in overall satisfaction of bancassurance among customers 

having different reasons to select the bank for insurance services. 

 One- way ANOVA 

 Grouping Variable- Reason to select the bank for insurance services 

 Dependent variable- Overall satisfaction level 
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Table No: 13 Reason to Select Bank for Insurance Services 

And Overall Customer Satisfaction 

Groups Count Sum Average Variance 

Trust and loyalty 23 94 4.0869 0.719 

Personal relationship 14 47 3.3571 0.7087 

Convenience and accessibility 14 58 4.14285 0.5934 

Expertise 4 15 3.75 0.25 

Service quality 8 30 3.75 1.07142 

      Source: Output SPSS 

 
Table No: 14 ANOVA 

Source of 

Variation 
SS DF MS F P-value F CRIT 

Between Groups 5.97946 4 1.4948 2.11444 0.0905 2.530 

Within Groups 41.00 58 0.70697 
   

Total 46.9841 62 
    

          Source: Output SPSS 

 From the ANOVA table, the researcher infers that the calculated F value is lesser than the 

critical value of F. So, the null hypothesis can be accepted. And also, the calculated P-value is 

greater than the selected alpha level (0.05). It falls in the acceptance region. So, null hypothesis 

is accepted and alternate hypothesis is rejected. 

  There is no significant difference in overall satisfaction of banc assurance among customers 

having different reasons to select the bank for insurance services. The customer satisfaction 

level is almost same in different groups. 

Monthly income and overall satisfaction 

 

Null Hypothesis 

 There is no significant difference in overall satisfaction of bancassurance among customers 

having different monthly income. 

 

Alternate Hypothesis 

 There is a significant difference in overall satisfaction of bancassurance among customers 

having different monthly income. 

 One- way ANOVA 

 Grouping Variable- Monthly income 

 Dependent variable- Overall satisfaction level 
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Table No: 15 Monthly Income and Overall Customer Satisfaction 

Groups Count Sum Average Variance 

Below 10000 1 4 4 0 

10000- 20000 4 13 3.25 0.25 

20000- 30000 9 30 3.3 0.75 

30000- 40000 20 73 3.65 0.765 

40000- 50000 19 79 4.157 0.6959 

Above 50000 10 45 4.5 0.277 

Source: Output SPSS 

 
Table No: 16 ANOVA 

Source of Variation SS DF MS F P-value F CRIT 

Between Groups 10.65781 5 2.1315 3.3446 0.0102 2.3766 

Within Groups 36.3263 57 0.63 
   

Total 46.984 62 
    

 

Interpretation 

 From the ANOVA table, it is clear that, the calculated F value is greater than the critical 

value of F. So, there is a difference in satisfaction levels between the given groups. The given P 

value is lesser than the alpha value taken (0.05). It falls in the rejection region. So, there is a 

significant difference in the satisfaction level. We can accept the alternate hypothesis and reject 

the null hypothesis. 

 There is a significant difference in overall satisfaction of bancassurance among customers 

having different monthly income. It is evident that the customer satisfaction level of people 

having a monthly income above 50000 is considerably greater than the other groups having 

lower income levels. 

 

Findings 

 This study is done for the purpose of finding out the financial contribution of bancassurance 

to State Bank of Travancore and the customer satisfaction for bancassurance. The findings from 

the study of financial contribution are: 

 Income from bancassurance is not increasing even though sales volume is increasing. 

 Income from life insurance is very much greater than income from general insurance. 

 The total income from bancassurance did not follow an increasing or decreasing trend for 

the last three years. 

 Sales volume of general insurance products is lesser than the sales volume of life insurance 

products for the last three years 

 General insurance products are having higher %increase in volume and income in the year 

2013-14 
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 For both life insurance and general insurance products, % increase in sales volume is higher 

than %increase in income for the year 2013-14 

 Profit from bancassurance is very low compared to the net profit of the bank for the last 

three years 

 The total profit of the bank and the profit from bancassurancedonot follow the same trend. 

 To analyse customer satisfaction, four hypotheses are made and tested using one- way 

ANOVA. Two of the null hypotheses are accepted and two are rejected by accepting the 

alternate hypotheses. The accepted hypotheses are, 

 There is a significant difference in ovrall satisfaction of bancassurance among customers 

having different educational qualifications. 

 There is no significant difference in overall satisfaction of bancassurance among customers 

having different reasons to select the bank for insurance services. 

 There is a significant difference in overall satisfaction of bancassurance among customers 

having different monthly income. 

 
Other Findings 

 More than half of the customers are graduates. People with other educational qualifications 

are very lesser in number. 

 Most of the customers have life insurance policies. People with other insurance policies are 

lesser. 

 Most of the people have taken insurance policies as a security. 

 Most of the customers have awareness about insurance products that they have purchased. 

 Only a small percentage of customers have proposed recommendations for improved 

performance of bancassurance. 

 Customers having lower income are mostly having loan based insurance products. 

 Almost half of the customers came to know about bancassurance from bank employees. 

Other channels to provide awareness to customers have not been very effective. 

 Customers who are having jobs have mostly taken insurance policies for the purpose of tax 

saving. 

 
Conclusion 

 Bancassurance is the sale of insurance products through the branches of banks to existing 

customer base. State bank of Travancore which is an associate of State Bank of India is 

doing efficient distribution of insurance products through the branches. Although the 

contribution of bancassurance in income is very less, the performance of the bank is better 

than many other banks in the case of bancassurance.  

 During this study, the researcher has tried to understand the effectiveness of bancassurance 

by analyzing its financial contribution and the customer satisfaction. To understand 

financial contribution, financial data of last three years is analyzed and found out that the 

contribution of bancassurance is higher for life- insurance products. Sales and income are 
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higher for Life insurance than general insurance. Although the bank is able to improve sales 

in each year, income from bancassurance is not improving. The reason behind this is 

regulations of IRDA on commission rates. IRDA has been reducing commission rates for 

the sales of insurance products. This leads to reduced rate of income from bancassurance. 

 By analyzing the data received from customer survey, it is clear that there are two 

important factors that affect customer satisfaction. The first one is the education level. 

Customers having post-graduation as their qualification are having higher satisfaction level 

than others. The second factor is monthly income. Customers having monthly income of 

more than Rs.50000 are having higher satisfaction level than others.  

 

Suggestions 

 From this study it is clear that satisfaction level of customers for bancassurance is good for 

State bank of Travancore. Most of the customers are satisfied and no one is in the ―highly 

dissatisfied‖ category. Some customers have proposed recommendations for improved 

performance. These are the main suggestions which are proposed by the customers: 

 Not all the customers have high level knowledge about the terms and conditions of most of 

the insurance policies. So the concerned Certified Insurance Facilitatorshouldbe responsible 

for explaining every detail to the not so knowledgeable customers. By this way, customers 

will be able to know more about the policies. 

 Availability of CIF‘s is another major issue. Since CIF‘s are dealing with bancassurance as 

an addition to their ordinary works, they feel it difficult to be available when a customer 

tries to contact them. So customers having doubts or concerns about insurance policies are 

not able to contact the insurance facilitator.  

 This is a serious problem that affects customer satisfaction and the remedy will be 

appointment of CIF‘s exclusively for insurance related activities. 

 Awareness about bancassurance among customers is not high. So bank should adopt 

methods which will help to spread awareness about bancassurance among the existing 

customers of the bank. 
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Abstract 

 Corporate social responsibility (CSR, also called corporate conscience, corporate citizenship or responsible 
business) is a form of corporate self-direction incorporated into a plan of action. CSR policy works as a self-
administrative mechanism whereby a business monitors and ensures its dynamic compliance with the essence of the 
law, ethical standards and national or global standards. With some models, a company's execution of CSR goes 
beyond compliance and engages in "actions that appear to further some social good, beyond the interests of the firm 
and that which is required by law”. The aim is to enhance long-term profitability and shareholder trust through 
positive advertising and high moral standards to reduce business and legal risk by taking responsibility for corporate 
actions. This study intends to assess the CSR activities of Sud-Chemie India Pvt. Ltd and also to study the impact of 
employee organizational commitment due to the performance of CSR activities by the company. Various tools like 
percentage and Chi- square test was used to analyse the data. The study has revealed that, Sud- Chemie India Pvt. 
Ltd. is doing its CSR activities most effectively and employees have positive opinion about the CSR activities of the 
company. 
Keyword: CSR- Corporate social responsibility  

 
Introduction 

 Corporate social responsibility is a company's sense of obligation and commitment towards 

physical and social environments in which it works. Corporate social responsibility (CSR) can 

be portrayed as embracing responsibility towards various stakeholders like owners, consumers, 

employees, communities and others and encouraging a positive impact through the company's 

activities related to the environment. 

 Corporate social responsibility may include liberal endeavors such as charitable donations 

or projects that encourage employee volunteerism by providing paid time off for such activities. 

Many organizations seek to have an even greater impact through CSR initiatives that integrate 

social values into operational and business strategies. For instance, to protect scarce natural 

resources, a firm may make a commitment to use only recycled materials in its packaging of 

consumer goods. 

 Corporate social responsibility as a company‘s verifiable commitment to operating in 

economically, socially and environmentally sustainable manners that is transparent and 

increasingly satisfying to its stakeholders. The field of responsible business practice is one of the 

most dynamic and challenging subject corporate leader faces today. CSR is one of the 

important concept of management and a process that integrates environmental and social 

concerns in business operations, and a company‘s interactions with the full range of its 

stakeholders. CSR is thus a concept which has become dominant in business reporting. 

https://www.boundless.com/management/definition/social/
https://www.boundless.com/management/definition/responsibility/
https://www.boundless.com/management/definition/impact/
https://www.boundless.com/management/definition/environment/


Vol. 5        Special Issue 2               August 2017    ISSN: 2320-4168 

 

 

Shanlax International Journal of Commerce       pg. 47 

 ―CSR means open and transparent business practices that are based on ethical values and 

respect for employees, communities and environmental‖ – CSR Forum. ―CSR is about how 

companies manage the business process to produce an overall positive impact on society‖- 

Mallen Bakes. 

 CSR is about how the organization‘s existence affects the stakeholders and impact on the 

communities at large. Nowadays, many organizations encourage CSR activities in order to 

attract customers, building good will with stakeholders. The concept of CSR can be described 

in a narrow sense that, it is doing the right thing.  

 

Various CSR Activities of the Company 

 Education 

 Youth development 

 Help the under privileged sector 

 Poverty Alleviation 

 Working for disability 

 Conservation of Nature 

 Support Employees 

 Infrastructure to local community 

 Promotion of games & sports 

 Providing medical aid 

 

Objectives 

 To examine the perception of employees on company‘s CSR. 

 To study the impact on employees‘ organizational commitment due to the performance of 

CSR activities by the company. 

 

Scope of the Study 

 The study focus on the perception of employees on the CSR activities carried out by Sud-

Chemie India Pvt Ltd, Edayar. The research can be further used toevaluate the impact on 

employees‘ organizational commitment due to the performance of CSR activities by the 

company. The study is conducted during 2016-2017. 

 

Methodology 

 The study is conducted with the help of primary data. Primary data were collected through 

field survey in Sud-Chemie India Pvt. Ltd.Edayar. A sample of 50 employees was selected 

using convenience sampling method. Structured questionnaires were used for collecting data. 

Additional information has been collected from journals, books, newspapers, periodicals and 

websites. Analysis of data is made using percentages. Tools like Chi- square test also used in 

the study. Tables have been used for the presentation of the data.  
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Hypothesis 

H0:       There is no relation between employee satisfaction and organizational commitment  

 due to CSR 

H1:  There is relation between employee satisfaction and organizational commitment due to 

 CSR 

Data Analysis and Interpretation 

  Table 1 General information                        Figure 1 

Source: Primary Data            Source: Primary Data 

 Among the 50 respondents, 20 percentages are managers. Factory workers and office staff 

constitute forty percent each. 

 

  Table 2 Length of Service of the  

            Respondents in the organization                   Figure 2 

 

 

 

 

 

 

Source: Primary data       Source: Primary data 

 Out of the 50 respondents very few (n=4) employees hold work experience for more 

than 10 years. Majority of the participants have a work experience between 5-10 years 

(n=25) 

 

  Table 3 Awareness about CSR      

 

 

  

  

 

Source: Primary data 

        Source: Primary data 

Category of 

employees 

No. 

Respondents 
% 

Managers 10 20 

Office staff 20 40 

Factory workers 20 40 

Total 50 100 

Length of service 
No. of 

Respondents 
% 

Less than 2 years 

2-5 years 

5-10 years 

More than 10 years 

11 

10 

25 

4 

22 

20 

50 

8 

Total 50 100 

Awareness Response Percentage 

Yes 

No 

42 

8 

84 

16 

Total 50 100 

0

50

Managers Office staff Factory 
workers

Category of employees

Length of service

Less than 2 
years

2-5 years

0

100

YES NO

Awareness about CSR
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Out of the total respondents 84% are aware of various CSR measures adopted by the company 

and 16% are not aware of CSR measures of company. 

 

Table 4 Social Project for Society 

Source: Primary Data 

 

   
 Majority of employees opined that, the company 

undertakes various social projects for society like 

conservation of nature, pollution control etc.  

 

Table 5 Opinion on CSR ASA Responsibility of the Company 

Source: Primary Data 

 Here the statement is true or favorable, which means the employees believe that performing 

CSR activities is the responsibility of the company. 

 

Table 6 CSR Activities to Assist Employee 

  
 Majority of the respondents opined that in connection 

to employee CSR company provides better facility, health, 

educational facility and training to them. 

Source: Primary Data 

 

Table 7Allocation of funds for CSR 

  

 Majority of therespondents have the 

opinion that, the company has separate 

allocation of funds for the implementation of 

its CSR activities. 

Source: Primary Data 
 

Table 8Motivational factors for implementing CSR 

 Among the respondents 50 % 
agreed that the guiding reason 

for implementing CSR activities 
by company is mainly because it 
is part of Company‘s Vision & 
Philosophy.  

Source: Primary Data 

Response 
No. of 

Respondents 
Percentage 

Yes 

No idea 

39 

11 

78 

22 

Total 50 100 

Category SA A N DA SD Score Attitude 

No of respondents 10 10 24 6 -   

CSR a responsibility of company 50 40 72 12 - 174 Favourable 

Facilities Yes No 

Training 

Better facility 

Health Care 

Education 

50 

45 

38 

35 

- 

5 

12 

15 

Response No. of Respondents Percentage 

Yes 41 82 

No - - 

No idea 9 18 

Total 50 100 

Particulars Response Percentage 
Image building 8 16 

Vision & Philosophy of company 25 50 

Legal compliance 16 32 

Raising international standards 9 18 

No idea 9 18 
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Table 9 Benefits Enjoyed by the Company in doing CSR 

Criteria SA A N D SD Score Attitude 

Increase reputation 

Create goodwill & better image for company 

Create customers 

Improve employee satisfaction 

Create demand for company‘s product 

2 

1 

-- 

-- 

-- 

4 

5 

-- 

-- 

-- 

4 

4 

2 

1 

1 

-- 

-- 

4 

5 

5 

-- 

-- 

4 

4 

4 

38 

37 

18 

17 

17 

Favourable 

Favourable 

Unfavourable 

Unfavourable 

Unfavourable 

Source: Primary Data 

 Here the statement is positive i.e., company enjoys benefits like increased reputation and 

better image by doing CSR activities. 

 

Hypothesis 

H0:  There is no relation between employee satisfaction and organizational commitment due 

  to CSR 

H1:  There is relation between employee satisfaction and organizational commitment due to 

  CSR 

 
         Table 10 

 Degree of freedom= 1 

 Level of significance= .05 

 Table value =3.841 

 Calculated value= 23.97 

 Since the calculated value is greater than the table value we reject the Null hypothesis. That 

is there is relation between employee satisfaction and organizational commitment due to CSR. 

 

Findings 

 Among the 50 respondents, 20 percentages are managers. Factory workers and office staff 

constitute forty per cent each. 

 Majority of the participants have a work experience between 5-10 years. 

 Out of the total respondents 84% are aware of various CSR measures adopted by the 

company and 16% are not aware of CSR measures of company. 

 Majority of employees opined that the company undertakes various social projects for 

society like conservation of nature, pollution control etc. 

 The employees believe that performing CSR activities is the responsibility of the company. 

 The entire respondents opined that in connection to employee CSR company provides 

better facility, health, educational facility and training to them. 

 Majority of the respondents have the opinion that, the company has separate allocation of 

funds for the implementation of its CSR activities. 

 Among the respondents 50 % agreed that the guiding reason for implementing CSR 

activities by company is mainly because it is part of Company‘s Vision & Philosophy. 

 Enhanced Not Enhanced Total 

Satisfied 34 4 38 

Dissatisfied 2 10 12 

Total 36 14 50 
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 Company enjoys benefits like increased reputation and better image by doing CSR 

activities. 

 
Conclusion 

 Majority of the employees are aware of the CSR measures adopted by the company and the 

employees have a positive opinion about the CSR activities of the company. They believe that 

performing CSR activities is the responsibility of the company. It is also evident that 

employees‘ organizational commitment has been enhanced due to CSR activities of the 

company. 

 

Suggestions 

 The company should take care that all employees are aware of the CSR activities of the 

company. 

 The employees must be provided with more facilities. 
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Introduction 

 The rapid industrialization in the first three decades after independence was mainly 

possible due to the existence of public sector undertakings in India.  Apart from the generation 

of internal resources and payment of dividend public enterprises have been making substantial 

contribution to the government exchequer through payment of corporate taxes, excise duty, 

customs duty and other duties which help in mobilizing funds for financing the needs for the 

planned development of the country. While government has been pushing ahead with more 

and more public sector undertakings, there has been considerable criticism about the poor 

performance of government undertakings in the country. 

 Public sector undertakings refer to commercial ventures of government which are fully 

owned and managed by government such as railways, posts, defence undertakings, banks etc. 

public sector enterprises on the other hand, refer to those companies registered under 

companies act, 1951 which are predominantly owned by the government and are managed by a 

government appointed chairman and managing director. Government nominees represent the 

interests of the government on the board of public sector enterprises. The major objective of 

public sector undertakings is to promote economic development through balanced regional 

development and promote social welfare of the people. 

 A variety of terms are used when referring to public enterprises such as state owned 

enterprises (SOE), state enterprises, public – undertakings, public sector, public industries, 

government enterprises, nationalized industries (used in U.K), parastatal organization (used in 

African countries), public  corporation, government companies etc. The government 

commercial activity can be organized in a number of ways. The most common are (1) statutory 

corporation (2) government companies with majority shareholding (3) departmental 

undertakings. 
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Definitions 

 Public enterprises represent either local or state or central government ownership in which 

majority of the investment will be done by the government. These enterprises mainly aim to 

provide goods and services to the public at a reasonable rate though profit earning is not 

excluded but their primary objective is social service.  

 Friedmann defines   public enterprises as ―an institution operating a service of an economic 

or social character on behalf of the government, but as an independent legal entity, largely 

autonomous in its management, though responsible to the public through Government and 

parliament and subject to some directions by the Government, equipped on the other hand with 

the independent and separate fund of its own and the legal and commercial attributes of a 

commercial enterprise‖ 

 According to Hansen, public enterprises means ―state ownership and operation of 

industrial, commercial or financial or agricultural undertakings‖. N.N. Mallya ―Public 

enterprises are autonomous or semi-autonomous corporations and companies established, 

owned and controlled by the state and engaged in industrial and commercial activities.‖ In 

general Public sector denotes a sector of an economy which is owned, financed, controlled and 

monitored by government. Ensuring production and distribution of public goods generate  

employment, balanced economic development, removing inequalities etc were considered to be 

the main objectives of the public sector. 

 A recent report by the International Monetary Fund titled ―Global Financial Stability 

Report‖ states that state owned enterprises or public sector enterprises in India is most 

profitable when compared with other major countries like China, Brazil, Indonesia, Russia and 

South Africa. An analysis of performance of state owned enterprises among the above six 

countries exhibits, China as the topper in terms of asset in public enterprises which was 176% 

of their national GDP. India stands very next to China and it was followed by Russia, Brazil 

and Indonesia and South Africa stood as last in the list. 

 Chi na also heads in terms of turnover with sales revenue of its state owned enterprises 

(35%) and the next two countries of highest revenues were India  and Russia where annual sale 

revenue was 16% of GDP and they were followed by state owned enterprises in Brazil (12%), 

Indonesia (3%) and South Africa (2%). The importance of state owned enterprises is 

highlighted by their size. Numbers show that state owned enterprises accounted for 91% of top 

ten firms in China, while there share was 81% in Russia, 69% in Indonesia, 59% in India and 

50% in Brazil. India moves to the top when it comes to profitability of state owned enterprises 

touching 4% of the G.DP. China and Russia follows India where the net profits of state owned 

enterprises were 3% of GDP each.7 

 Public Sector Undertakings have laid a strong foundation for the industrial development of 

the country. National development through fulfilling socio economic objectives and removing 

regional disparities are considered to be the major motives of public sector undertakings than 

profit making. Hence they play a significant role in the Indian economy. At the commencement 

of the first five year plan on 1st April, 1951, the Government investment was only Rs. 29 crore 

in five Central Public Sector Enterprises which has now increased to Rs. 11,71,844 crores in 
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320 enterprises(excluding seven insurance companies) as on 31st March, 2016. Out of the 320 

enterprises, only 244 enterprises are operating and 76 are yet to commence their commercial 

operations. The overall performance of CPSEs in India has shown improvement during the 

financial year 2015-16 over the previous year despite declining commodity prices and a 

subdued global economic scenario. The overall net profit of the 244 operating CPSEs went up 

by 12.54% to 1,15,767 crore in 2015-16 from 1,02,866 crore in 2014-15. 

 The state of Kerala has 126 Public Sector Undertakings, out of which 122 are Government 

companies and 4 are statutory corporations as on 31st March, 2015. Of the 122 Government 

companies only 107 are operating and on a whole only three companies are listed on the stock 

exchange.  The total investment including both capital and long term loans in 126 public sector 

undertakings was Rs. 19933.20 crores. The working public sector undertakings registered a 

turnover of Rs. 19194.06 crore which was equal to 4.25 percentage of state GDP which 

indicates the important role played by state public sector undertakings in the economy. 5The 

state government controls the public sector undertakings in Kerala through its administrative 

departments. The Government monitors the accounting and investment decisions made by the 

public sector undertakings from time to time and also appoints the chief executives and 

directors of the concerned board. The state government make their investment in the public 

sector undertakings through subscribing their shares or by providing financial assistance 

through loans or budgetary support by way of grants / subsidies and also provides guarantee 

for the loans availed by these public sector undertakings from the various financial institutions .  

 The state owned public enterprises in Kerala are broadly classified into manufacturing and 

non manufacturing sectors. Out of the total state owned enterprises, only 96 of them (excluding 

co – operative sectors) are registered with Bureau of Public Enterprises, Government of Kerala. 

These enterprises are grouped under thirteen sectors like Development & Infrastructure, 

Ceramics & Refractories, Chemical Industries, Electrical Industries, Electronics, and 

Engineering & Manufacturing, Plantation / Agro & Live Stock Based, Textiles, Traditional 

Industries, Trading Units, Welfare Agencies, Public Utilities and Others.  The overall Return 

on Investment (ROI) of SPLEsduring 2015-16 has slightly improved to -3.27% as against -

5.51% during the previous year. 

 
Employment  

 The State owned enterprises together provided employment to 139512 persons in different 

categories, including casual/contract employees, during 2015-16. The total capital invested in 

these ninety six enterprises during the year 2015-16 is Rs. 44323.12crore which shows an 

increase of 9.80% from previous year. While looking back in 2001-02, the state owned 

industries jointly provided employment to 124661 persons. 

 
Turnover  

 The total net sales (turnover)achieved by the state owned enterprises in Kerala for the 

year2015-16 is Rs. 36050.93 crore which also shows an increase of 14%from the  previous year. 

The reports exhibits that the combined turnover of various sectors in state owned enterprises in 

Kerala was 608736.65 lakh during the year 2001 -02. 
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Profitability 

 On the other hand, the number of profit earning enterprises during 2015-16has come down 

to 43 (44.79% of total) as compared to 45 enterprises during the previous year. The total 

amount of profits earned by the state owned enterprises amounts to Rs. 522.99crore (decrease 

of 27.17%) as against Rs.718.12 crore in 2014-15. 

 During 2015-16, overall profitability is reported from six sectors as against four sectors 

during the previous year. Chemical Industries, Electronics and Engineering & Manufacturing 

sectors reported net profits as against net losses during 2014-15.The net profit have come down 

in Development& Infrastructural Agencies, Trading Units and Welfare Agencies. 

Plantation/Agro & Livestock Based Units which had reported net profit during the previous 

year has incurred a net loss during the year under review. Increased net losses have been 

reported from Textiles, Ceramics & Refractories and Others, whereas Electrical Industries, 

Traditional Industries and Public Utilities have reported reduced losses during 2015-16 

 During the year 2015-16, fifty enterprises has incurred losses as against 48 enterprises 

during the previous year. The total loss incurred by the enterprises during 2015-16 amounts to 

Rs.1975.83 crore (reduced by 26.03%) as against Rs. 2671.04 crore during the previous year. 

However, the net position for the year2015-16 has shown an improvement the loss is only Rs. 

1452.85 crore which is reduced by 25.73% as against a loss of Rs.1952.92 crore in the year 

2014-15. (BPE, 2016) 

 
Accumulated Losses 

 The total accumulated losses which were incurred by 50 enterprises as on March2016 

amount to Rs. 13969.04 crore as againstRs.11896.04 crore which was incurred by 52 

enterprises as on March 2015. During the year 2015-16, the state owned enterprises together 

contributed an amount of Rs. 10075.77 crore (17.15% increase over the previous year) to the 

State Exchequer by way of taxes & duties. During the year 2015-16, the state owned enterprises 

together contributed an amount of Rs. 785.34 crore (25.46%increase as compared to 2014-15) 

to the Central Exchequer by way of taxes & duties. The total dividend declared/proposed for 

the year 2015-16 is Rs. 12.01 crore as compared to Rs. 32.52 crore during 2014-15.(BPE, 2016) 

 
Administration 

 The administrative control of the state owned enterprises in Kerala is vested with 28 

different government departments.  It is notable that the Industries department has the highest 

number of enterprises which is thirty eight enterprises (39.59%) under its administrative 

control.  
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Table – 1.1 Table Showing Administrative Department of State Owned Enterprises in Kerala 

Sl.No Administrative Department No. of units % of  Total 

1. Industries 38 39.59 

2. Agriculture 13 13.55 

3. Taxes 4 4.18 

4. Fisheries & Ports 3 3.13 

5. Labour & Rehabilitation 3 3.13 

6. SC/ST Development 3 3.13 

7. Tourism Department 3 3.13 

8. General Administration Department 2 2.08 

9. Health & Family Welfare 2 2.08 

10. Information Technology 2 2.08 

11. Power 2 2.08 

12. Public Works 2 2.08 

13. Social Justice 2 2.08 

14. Transport 2 2.08 

15 Water Resources 2 2.08 

16. Coastal Shipping & Inland Navigation 1 1.04 

17. Cultural Affairs 1 1.04 

18. Finance 1 1.04 

19. Food, Civil Supplies & Consumer Affairs 1 1.04 

20. Forests & Wild Life 1 1.04 

21. General Administration (Sainik Welfare) Department 1 1.04 

22. General Education 1 1.04 

23. Home 1 1.04 

24. Housing 1 1.04 

25. Local Self Government 1 1.04 

26. Norka 1 1.04 

27. Planning 1 1.04 

28. ST Development 1 1.04 

 Total 96 100.00 

Source: Review of Public Enterprises, Bureau of Public Enterprises, Government of Kerala, 

2015-16 

 
Ownership of State Owned Enterprises in Kerala 

 The public enterprises in Kerala have a varied set of ownership status. Out of the total 96 

working enterprises, eight (8.33%) are statutory bodies while 62 (64.58%) are fully owned by 

the Government of Kerala. Ten enterprises are jointly owned by Government of Kerala and 

Public. Eight enterprises (8.33%) are jointly owned by the State and Central Governments. 

Details of the status of ownership of the enterprises are indicated below 
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Table – 1.2 Table Showing Ownership Status of State Owned Enterprises of Kerala as on 31.3.2016 

Sl. 

No 
Status of Ownership 

No. of 

Units 

% of 

Total 

1. Wholly owned by the Government of Kerala 62 64.58 

2. Joint ownership of Government of Kerala & Public 10 10.42 

3. Statutory Bodies 8 8.33 

4. Joint ownership of State & Central Governments 8 8.33 

5. 
Joint ownership of Government of Kerala, Financial Institutions & 

Public 
4 4.18 

6. 
Joint ownership of Government of Kerala, Financial Institutions, 

Public & Foreign Firms 
2 2.08 

7. Joint ownership of Government of Kerala & NRIs 1 1.04 

8. Joint ownership of Government of Kerala and Urban Local Bodies 1 1.04 

 TOTAL 96 100.00 

Source: Review of Public Enterprises, Bureau of Public Enterprises, Government of Kerala, 

2015-16. 

 A variety of classification has been provided in relation to the state owned enterprises.  

The Comptroller and Auditor General of India have classified the state owned enterprises in 

Kerala into six categories namely – Power, Finance, Manufacturing, Infrastructure, Agriculture 

& Allied and Services sectors. The Department of Public Enterprises has classified the Central 

Public Sector Enterprises in India into various sectors as Agriculture, Electricity, 

Manufacturing, Mining, Services and under construction.(DPE,2016) The Bureau of Public 

Enterprises, Government of Kerala has classified the state owned enterprises under thirteen 

sectors like Development & Infrastructure, Modern Manufacturing, Plantation/ Agro & Live 

Stock based, Traditional Industries, Trading units, Welfare Agencies, Public Utilities and 

Others. (BPE, 2016) 

 In general, the state owned enterprises are categorized under eight sectors like 

Development & Infrastructure, Ceramics & Refractories, Chemical Industries, Electrical 

Industries, Electronics, Engineering & Manufacturing, Textiles, Plantation/ Agro & Live Stock 

based, Traditional Industries, Trading units, Welfare Agencies, Public Utilities and Others.  

 
Sector Wise Performance of State Owned Industries in Kerala 

 The performance of various sectors of State Owned Enterprises in Kerala during the year 

shows that only three out of the eight sectors has come up with profits during the year 2015 -16. 

A negative net worth was identified from the traditional sector. The modern manufacturing 

sector has shown a slight improvement in their performance when compared with the previous 

year net profits/losses. The combined net profit/losses of various sectors under modern 

manufacturing sector  during 2014-15 was -135.57 and it has come down to -10.79 during the 

year 2015 -16 which indicates an improvement of performance in this sector. 
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Table – 1.3 Table Showing Sector-Wise Performance of SLPEs During  

2015-16 (Amount Rs. in Crore) 

Sl.No Sector 
No. of 

Units 

Paid up 

Capital 

Capital 

Invested 

Net 

Worth 
Turnover 

Net Profit/ 

Loss – 

2015-16 

1. 
Development & 

Infrastructure 
21 1624.06 14981.35 3599.50 3189.50 180.80 

2. 
Modern 

Manufacturing 
30 884.63 1814.01 695.3 3294.74 -10.79 

3. 
Plantation /Agro & 

Live stock based 
13 101.01 179.29 818.40 825.21 -35.69 

4. 
Traditional 

Industries 
7 364.69 1101.99 -967.73 199.09 -42.62 

5. Trading units 3 147.59 191.61 836.81 14769.22 258.04 

6. Welfare agencies 13 377.18 1010.06 605.05 183.29 27.03 

7. Public utilities 6 11968.76 24968.24 4064.54 13575.98 -1620.27 

8. Others 3 76.58 76.58 110.93 13.92 -3.71 

 Total 96      

Source: Review of Public Enterprises, Bureau of Public Enterprises, Government of Kerala, 

2015-16 

 The modern manufacturing sector is further classified into various industry groups like 

Ceramics & Refractories, Chemical Industries, Electrical Industries, Electronics, Engineering & 

Manufacturing and Textiles. The researcher purports the study on the modern manufacturing 

sector which is under the administrative control of industries department. 

 During the previous year 2014 -15 all the sectors under the modern manufacturing sector 

has been incurring net losses whereas, the picture has changed during the year 2015 -16, out of 

the six sectors, three of the sectors namely Chemical Industries, Electronics and Engineering & 

Manufacturing has come out with profits on the other hand the other remaining sectors like 

ceramics & Refractories, electrical industries and textiles sectors has been continuously 

incurring losses.   

Table – 1.4 Table showing Sector-wise Summary of Performance of SLPEs of 

Manufacturing Sectorunder Industries Department during 2015-16 (Amount Rs. in Crore) 

Sl.No Sector 
No. of 

Units 

Paid up 

Capital 

Capital 

Invested 

Net 

Worth 
Turnover 

Net 

Profit/ 

Loss – 

2015-16 

1. 
Ceramics & 

Refractories 
2 12.52 66.17 -57.11 5.52 -11.60 

2. 
Chemical 

Industries 
6 147.01 328.98 820.98 1407.66 54.22 

3. 
Electrical 

Industries 
4 216.31 293.28 7.73 396.99 -38.28 
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4. Electronics 3 240.96 473.42 3.18 487.43 15.27 

5. 
Engineering & 

Manufacturing 
7 128.85 268.29 1.48 954.92 4.62 

6. Textiles 2 138.98 383.87 -80.96 42.22 -35.02 

 Total 24      

Source: Review of Public Enterprises, Bureau of Public Enterprises, Government of Kerala, 

2015-16 

 
Statement of the Problem  

 The state owned enterprises in Kerala play a significant role in the development of the 

economy, especially in the manufacturing sector. Both central and state Government have been 

developing and restructuring various plans and programmes for the progressive improvement of 

state owned industries. In Kerala, industrial sector mainly consists of medium and large 

industries, micro, small and medium enterprises (MSME) and traditional industries. There are 

numerous agencies / departments engage with medium and large industries in Kerala like 

Kerala State Industrial Development Corporation Ltd (KSIDC), Kerala Industrial 

Infrastructure Development Corporation (KINFRA), Public Sector Restructuring and Internal 

Audit Board (RIAB), Bureau of Public Enterprises (BPE) and Centre for Management 

Development (CMD). 

 In spite of the increasing investment made by Government on state owned industrial 

enterprises, the combined return made by all 24 state owned enterprises under the modern 

manufacturing sector under the industries department is a net loss of -10.79 crore during the 

year 2015 -16. Various problems identified behind the incurrence of  loss in state owned 

industrial enterprises are erosion of working capital, lack of timely up – gradation of 

technology, limited product diversification, inability to cope up with the changing market 

demand, increase in cost of production, tough competition from other firms and competition 

from cheap imports and mounting financial liabilities including statutory pay outs11.  So it is 

high time to initiate timebound action for improving the performance of state owned industrial 

enterprises in order to stimulate economic growth in the State. The researcher initiates to 

undertake a study on the 24 state owned industrial enterprises in Kerala to assess their financial 

and operational performance and also to identify the various hurdles in the path of state owned 

industrial enterprises so as to come up with suggestions for overcoming the same.  

 

Relevance of the Study 

 Since the state owned sector accounts for a substantial part of employment and capital 

investment in many developed as well as developing nations it is necessary to understand 

whether the state owned sector perform better. The potentiality of a state enterprise is measured 

in terms of its operational success. The super structure of state enterprises could only be built on 

the sound operational and financial base. Financial performance can be analyzed on the basis 

of profitability of an enterprise.13 
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 The global financial crisis of 2008 has made the world to re think in favour of public sector. 

Consequent to the global financial crisis, the significance of state owned enterprises of the 

nation both in social and economic spheres is again gaining importance. A recent study 

conducted by the World Bank states that state owned enterprises play a critical role in the 

economy, particularly in the Middle East, Africa and Asia. 

 At this juncture where disinvestment of state owned industrial enterprises on one hand, and 

on the other hand the impact of global financial crisis on the economy of Kerala and its public 

enterprises, has been debated it is of utmost importance to analyse the financial and operational 

performance of state owned enterprises in Kerala. 

 
Objectives of the Study 

 To assess the sector wise performance of public sector in Kerala.  

 To analyse profitability, liquidity and solvency of state owned industrial enterprises in 

Kerala. 

 To assess the operational performance of state owned industrial enterprises from the 

perspective of management. 

 

Variables used for the Study   

 The financial and operational performance are analysed using liquidity, solvency, 

profitability  and activity ratios and the variables considered by Bureau of  Public Enterprises 

are analyzed, which include Net worth, Capital  Invested, Capital Employed, Working Capital, 

Current Ratio, Quick Ratio, Special Quick Ratio, Net Profit Ratio, Operating Profit Ratio, 

Return on Investment, Debt Equity Ratio,  Capital Gearing Ratio, Proprietary Ratio, 

Receivable to sales (in months), and Stock of finished goods to sales (in months). 

 
Scope of the Study   

 The researcher confines his study to the evaluation of the financial and operational 

performance of the state owned industrial enterprises in Kerala prior to and after global 

financial crisis on one hand and also to analyse the opinion of the manager‘s perception on the 

financial management practices of state owned industrial enterprises which falls under the 

modern manufacturing sector. 

 

Research Design   

Methodology 

 The study is purely based on secondary data. The secondary data is used to examine the 

liquidity, solvency and profitability position of state owned industrial enterprises in Kerala 

under the modern manufacturing sector. 

 

Collection of Data  

 The secondary data has been collected from various research studies by the Universities, 

Bureau of the Public Enterprises have also been utilized.   
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Secondary Data  

  The Secondary data for the analysis of liquidity, solvency, and profitability of the state 

owned industrial enterprises under the modern manufacturing sector are collected from the 

various editions of reports published by Bureau of Public Enterprises, Government of Kerala. 

 
Tools used for Analysis of Data  

 Appropriate statistical tools are used for the analysis. Different ratios and Altman Z score 

analysis are used for the financial and operational analysis. 

 

Period of Study    

 The present study is confined to the analysis of financial and operational performance and 

management practices of state owned industrial enterprises in Kerala before and after the global 

financial crisis.  Hence, the period of this study was taken for 15 years from 2001-02 to 2015-

2016. 

 

Sector Wise Performance of State Owned Industrial Enterprises in Kerala 

 A brief summary of performance of various sectors under the modern manufacturing sector 

regarding the employment status, capital employed in these enterprises, their working capital, 

profit making and loss making enterprises in the sectors and their contribution towards Central 

and State Exchequer for the last three years from 2013 -14 to 2015 -16 are given below: 

 

Ceramics & Refractories 

 The Ceramics & Refractories sector is engaged in the manufacture of ceramics and 

refractory products. This sector has only two enterprises which accounts for 0.15% (Rs. 66.17 

crore) of total investment and provides employment to 368 persons (0.27% of total employment 

in the state owned enterprises. The following are the enterprises which fall under this sector:- 

 The Kerala Ceramics Limited (KCCP) 

 Kerala Clays & Ceramic Products Limited(TKCL) 
 

Table – 1.5 Table Indicating the Summary of Performance of Ceramics and Refractoriness Sector 

Sl. No Indicators Unit 2013-14 2014-15 2015-16 

1. No. of employees No. 421 400 368 

2. Capital employed Rs. Lakhs 1311.84 973.41 246.96 

3. Working capital Rs. Lakhs 756.26 457.88 -178.94 

4. Net Profit(+)/Loss(-) Rs. Lakhs -499.83 -647.85 -1159.54 

5. No. of profit making units No. 1 1 - 

6. Amount of Profit Rs. Lakhs 124.99 84.39 - 

7. No. of loss making units No. 1 1 2 

8. Amount of loss Rs. Lakhs 624.82 732.24 1159.54 

9. Contribution to Central Exchequer Rs. Lakhs 76.62 81.27 11.94 

10. Contribution to State Exchequer Rs. Lakhs 86.06 67.77 56.99 

Source: Review of Public Enterprises, Bureau of Public Enterprises, Government of Kerala, 

2015-16 
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 The overall performance results of this sector during the year 2015-16, reveals that it has 

increased loss of Rs.11.60 crore as against a net loss of Rs.6.48 crore during previous year. Both 

the enterprises under this sector have reported losses during the year. 
 

Chemical Industries 

 This sector comprises of ten enterprises in which the total capital invested amounts to 

Rs.328.98 crore which is 0.74 percent of total capital investment in state enterprises and 

generates employment to 4870 persons that is 3.49 percent of total employment in public sector 

in Kerala. 

 The Kerala Minerals & Metals Limited  

 Kerala State Drugs & Pharmaceuticals Limited  

 Malabar Cements Limited  

 The Travancore Cements Limited  

 The Travancore-Cochin Chemicals Limited  

 Travancore Titanium Products Limited  

 

Table – 1.6 Table indicating the summary of performance of Chemical Industries Sector 

Sl.No Indicators Unit 2013-14 2014-15 2015-16 

1. No. of employees No. 5159 5014 4870 

2. Capital employed Rs.Lakhs 89179.28 86749.26 90456.92 

3. Working capital Rs.Lakhs 36597.26 32159.32 30677.59 

4. Net Profit(+)/Loss(-) Rs.Lakhs 2183.80 -2407.60 5421.99 

5. No. of profit making units No. 3 4 5 

6. Amount of Profit Rs.Lakhs 4225.48 3192.62 7997.53 

7. No. of loss making units No. 7 6 5 

8. Amount of loss Rs.Lakhs 2041.68 5600.22 2575.54 

9. Contribution to Central Exchequer Rs.Lakhs 19781.40 17228.17 18869.18 

10. Contribution to State Exchequer Rs.Lakhs 7748.23 6664.17 7708.65 

Source: Review of Public Enterprises, Bureau of Public Enterprises, Government of Kerala, 

2015-16 

 During 2015-16, this sector has shown a significant improvement in its net profits of 

Rs.54.22 crore as against a net loss of Rs. 24.08 crore during the previous year. The enterprises 

which reported increased profits during the year were Malabar Cements Limited, and The 

Travancore Sugars & Chemicals Limited, while The Travancore Cements Limited have 

reported increased losses. The Kerala Minerals & Metals Limited and Kerala State Drugs & 

Pharmaceuticals Limited have reported profits during the year under review as against losses 

during the previous year,while Travancore Titanium Products Limited have reported decreased 

losses during the year.   

 
Sector IV: Electrical Industries 

 Electrical industries sector comprises of four enterprises which in involved in the 

manufacture of electrical products and equipments. This sector accounts for 0.66 percent  
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(Rs. 293.28 crore) of total capital invested in state enterprises and provides employment to 1758 

persons which is 1.26 percent of total employment in public sector in Kerala. The enterprises in 

this sector are:- 

 Kerala Electrical & Allied Engineering Company Limited  

 United Electrical Industries Limited  

 Traco Cable Company Limited  

 Transformers and Electricals Kerala Limited 

 

Table – 1.7 Table Indicating the Summary of Performance of Electrical Industries Sector 

Sl.No Indicators unit 2013-14 2014-15 2015-16 

1. No. of employees No. 2090 1822 1758 

2. Capital employed Rs.Lakhs 14753.29 9908.77 8301.20 

3. Working capital Rs.Lakhs 10760.95 5574.34 3482.42 

4. Net Profit(+)/Loss(-) Rs.Lakhs -2180.79 -6044.85 -3827.52 

5. No. of profit making units No. 1 - - 

6. Amount of Profit Rs.Lakhs 13.87 - - 

7. No. of loss making units No. 3 4 4 

8. Amount of loss Rs.Lakhs 2194.66 6044.85 3827.52 

9. Contribution to Central Exchequer Rs.Lakhs 3516.28 2235.66 3067.81 

10. Contribution to State Exchequer Rs.Lakhs 786.01 995.51 848.90 

Source : Review of Public Enterprises, Bureau of Public Enterprises, Government of Kerala, 

2015-16 

 This sector shows a reduced net loss of Rs.38.28 crore during 2015-16, as against a net loss 

of Rs. 60.45 crore during the previous year. On the other hand, all the four enterprises reported 

net losses during 2015-16, a reduced losses was reported from Kerala Electrical & Allied 

Engineering Company Limited and Transformers and Electricals Kerala Limited during the 

year while United Electrical Industries Limited and Traco Cable Company Limited have 

reported increased losses.  

 

Sector V: Electronics 

 There are three enterprises in the electronics sector which employs 2198 persons (1.58 

percent) of total employment and accounts for 1.07 percent of total capital invested (Rs.473.42 

crore) in state owned enterprises. The following enterprises are coming under the electronic 

sector:-  

 Kerala State Electronics Development Corporation Limited   

 Keltron Electro Ceramics Limited  

 Keltron Component Complex Limited 

 Among the three enterprises in the sector, Kerala State Electronics Development 

Corporation Limited is a holding company and Keltron Electro Ceramics Limited Keltron 

Component Complex Limited are subsidiary companies. 
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Table – 1.8 Table indicating the summary of performance of Electronics Sector 

Sl.No Indicators unit 2013-14 2014-15 2015-16 

1. No. of employees No. 786.01 995.51 848.90 

2. Capital employed Rs.Lakhs 21935.60 20183.52 21303.03 

3. Working capital Rs.Lakhs 18725.72 16887.23 18112.31 

4. Net Profit(+)/Loss(-) Rs.Lakhs -383.24 -1408.92 1526.64 

5. No. of profit making units No. 2 1 2 

6. Amount of Profit Rs.Lakhs 178.55 38.18 1578.58 

7. No. of loss making units No. 1 2 1 

8. Amount of loss Rs.Lakhs 561.79 1447.10 51.94 

9. Contribution to Central Exchequer Rs.Lakhs 2166.02 2351.44 2592.00 

10. Contribution to State Exchequer Rs.Lakhs 526.51 617.57 511.29 

Source: Review of Public Enterprises, Bureau of Public Enterprises, Government of Kerala, 

2015-16 

 During 2015-16, this sector has improved its performance significantly with a net profit of 

Rs.15.27 crore as against a net loss of Rs. 14.09 crore during the previous year. Kerala State 

Electronics Development Corporation Limited has turned around and reported profits,  Keltron 

Electro Ceramics Limited has reported reduced profits while Keltron Component Complex 

Limited has reported reduced losses during 2015-16.   

 
Sector VI: Engineering & Manufacturing 

 The sector Engineering & Manufacturing accounts for 0.61 percent of total capital invested 

(Rs. 268.29 crore) in state public enterprises and provides employment to 1982 persons (1.42 

percent) of total employment in state public sector. There are nine enterprises operating under 

this sector which are:- 

 The Metal Industries Limited  

  SAIL-SCL Kerala Limited  

 Steel Industrials Kerala Limited   

  Kerala Automobiles Limited  

  Steel and Industrial Forgings Limited  

  Autokast Limited  

  Forest Industries (Travancore) Limited 

 Steel Industrials Kerala Limited is a holding company and SAIL-SCL Kerala Limited is a 

subsidiary company.  

 The sector has turned its picture from a net loss of Rs.1.71 crore  to a netprofit of Rs. 4.62 

crore during the year 2015-16. Steel Industrials Kerala Limited, and Forest Industries 

Travancore Limited have reported increased profits during the year 2015-16, while SAIL-SCL 

Kerala Limited and Autokast Limited have reported increased losses and on the other hand, 

The Metal Industries Limited, Kerala Automobiles Limited and Steel & Industrial Forgings 

Limited have reported decreased losses. 
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Table – 1.9 Table Indicating the Summary of Performance  

of Engineering & Manufacturing Sector 

Sl.No Indicators unit 2013-14 2014-15 2015-16 

1. No. of employees No. 2132 2027 1982 

2. Capital employed Rs.Lakhs 21809.99 24570.35 18515.21 

3. Working capital Rs.Lakhs 10561.93 9376.39 3353.83 

4. Net Profit(+)/Loss(-) Rs.Lakhs -111.18 -170.97 461.66 

5. No. of profit making units No. 4 4 4 

6. Amount of Profit Rs.Lakhs 2413.64 2260.50 3813.50 

7. No. of loss making units No. 5 5 5 

8. Amount of loss Rs.Lakhs 2524.82 2431.47 3351.84 

9. Contribution to Central Exchequer Rs.Lakhs 2620.51 2202.94 2464.93 

10. Contribution to State Exchequer Rs.Lakhs 1018.19 1119.75 2154.36 

Source: Review of Public Enterprises, Bureau of Public Enterprises, Government of Kerala, 

2015-16 

 
Findings of the Study 

 The modern manufacturing sector has shown a slight improvement in their performance 

when compared with the previous year net profits/losses. The combined net profit/losses of 

various sectors under modern manufacturing sector during 2014-15 were -135.57 and it has 

come down to -10.79 during the year 2015 -16 which indicates an improvement of performance 

in this sector. 

 During 2015-16, overall profitability is reported from six sectors as against four sectors 

during the previous year. Chemical Industries, Electronics and Engineering & 

Manufacturing sectors reported net profits as against net losses during 2014- 15. 

 The analysis shows that all of the units under the modern manufacturing sector except 

TELK and Kerala Automobiles have scored below three under the Altman Z during the 

last 15 years which shows that these units have high risk of bankruptcy. TELK was able to 

achieve score three for two years during 2008-09 and 2009-10 and Kerala Automobiles was 

able to achieve this score during the year 2001-02, 2002-03 which states that these 

companies are safe. 

 The liquidity and solvency position of Kerala Clay and Ceramic Products Ltd.  is quite 

satisfactory on the other hand the profits has come down over the years and during the year 

2015 -16,  there was an operating loss amounting to Rs.-465.2 lakhs. 

 The liquidity and solvency position of Kerala Ceramics Ltd.  is below the standard ratio 

which shows the inefficient handling of its current assets and regarding the profitability 

throughout the years under the research from 2001 -2016 it has been incurring losses which 

showed an increasing trend.  

 The Kerala Minerals and Metals Ltd. have quite satisfactory performance with regards to 

both liquidity and solvency position and somehow managed to achieve the standards. 

Throughout the years the profitability condition showed flexibility and in 2014-15 it has 
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incurred an operating loss too but in the year 2015 -16, the company came up with the 

profits. 

 Kerala State Drugs and Pharmaceuticals Ltd.  was not been able to achieve the standard 

liquidity and solvency ratios from which it was assumed that their position was not much  

satisfactory. The profitability condition was also not convincing throughout the years the 

company has been incurring losses till 2015-16.  

 The operations of Malabar Cements Ltd. have made the researcher to arrive at a conclusion 

that the performance was up to the mark regarding liquidity, solvency and profitability 

throughout the years except during the years of 2002-03 and 2004-05 which were loss 

incurring periods for the company, while comparing 15 years of operations from 2001-02 to 

2015-16. 

 The profitability condition of The Travancore Cements Ltd. was pathetic with incurrence 

of losses throughout the years under the research. The liquidity and solvency positions were 

also not satisfactory. 

 The Travancore Cochin Chemicals Ltd. has shown flexibility in the results of its 

operational performance. Certain years the company made profits and loss in others so the 

profitability condition went on fluctuating. The company was not able to satisfy the 

conventional liquidity and solvency ratios throughout the years under the study. 

 The profitability position of the Travancore Titanium Products Ltd. exhibited a decreasing 

trend; the firm was continuously incurring losses. During the last three years under the 

study from 2013-14 to 2015-16 the company had increased losses. Adding to this the 

liquidity and solvency position was also not smooth. 

 During the initial years of the study, The United Electrical Industries Ltd. was able to 

succeed with standard liquidity and solvency ratios but later on the company went on 

increasing its losses and on the other hand come up with an unsatisfactory performance in 

terms of liquidity and solvency. 

 The liquidity and solvency position of Traco Cable Company Ltd.  is not much satisfactory 

on the other hand the company went on with loss incurring from 2012-13 till date. 

 Transformers and Electricals Kerala Ltd.  was one of the units under the Electrical 

Industries Sector which was performing better but recently the company had incurred losses 

but on the other hand the liquidity and solvency position is quite satisfactory. 

 The profitability position of Kerala State Electronic Development Corporation Ltd. which 

is a holding company is quite satisfactory and the company was able to reach near to the 

standard liquidity and solvency ratios. 

 While considering the two subsidiary units Keltron Electro Ceramics has an improved 

performance history than Keltron Component Complex Ltd. Eventhough the profits has 

come down in case of Keltron Electro Ceramics the liquidity and solvency position was 

quite satisfactory. On the other hand the Keltron Component Complex Ltd has been 

incurring losses over the years and its liquidity and solvency position was not up to the 

mark. 
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 The liquidity and solvency position of Metal Industries Ltd.  have been incurring losses and 

a negative return on investment over the years. And was not been able to achieve the 

targeted standard liquidity and solvency ratios which put forward the unsatisfactory 

condition of the firm. 

 The Steel Complex Ltd(SCL) also comes with an unsatisfactory performance both in terms 

of liquidity, profitability and solvency position over the years. 

 When compared to SCL, Steel Industries Kerala Ltd has shown a slight improvement in its 

performance over the years. Apart from incurring losses during several years, it has 

managed to earn profits during certain period. The liquidity and solvency position was also 

not quite satisfactory. 

 The liquidity and solvency position of Steel and Industrial Forgings Ltd.  is quite 

satisfactory and the profitability condition was also maintained well by the company. 

However from 2013-14 till date the company went on incurring losses even though it has 

managed to reduce the losses during 2015-16. 

 The Kerala Automobiles Ltd. and Autokast Ltd were other two companies under the 

engineering sector which also provides an unpleasing performance both in terms of 

profitability and liquidity and solvency position. The company went on incurring losses and 

negative return on investment over the years of study. 

 The two companies under the textile sector – Kerala State Textile Corporation Ltd. and 

Sitaram Textiles Ltd. was not been able to contribute much in term of profitability. Both the 

companies went on incurring losses and a negative return on investment over the years. 

The liquidity and solvency position of both the companies were also not satisfactory. 

 The only company under the wood and agro based sector is Forest Industries (Travancore) 

Ltd. which showed a steady growth in its performance. The liquidity and solvency position 

was satisfactory over the years inspite of differences in certain years. And the profitability 

condition was very much hopeful, the company managed to increase its profits throughout 

the years till date. 

 
Conclusion 

 The analysis of twenty four individual state owned industrial enterprises categorized under 

seven different sectors highlights that even though there was an increase in sales and  turnover 

in certain industrial units they were not been able to come up with profits. While evaluating the 

performance of the enterprises using the tool Altman Z Score Analysis, only one of the 

enterprises was able to achieve a score of safety. In spite of the increasing investment by the 

government in terms of equity, loans and guarantees the performances of the state owned 

sectors are not turning out to a promising one. 

 

Limitations of the Study   

 The financial and operational performance analysis was mainly done with the help of data 

collected from the Bureau of Public Enterprises, Government of Kerala. Since there were 

arrears of audit in many enterprises, the data used for analysis are in some cases provisional. 
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The provisional figures are likely to change when the audit is completed. To that extent, the 

data used may not represent the actual. 
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Abstract 

 The development of debit and credit cards is an important advancement in the banking sector. Credit cards are 
highly complex financial instruments. Their usage reflects a large number of different characteristics and motivations 
involve a large number of prices. Debit card on the other hand is an electronic cheque that can be used to pay for goods 
and services. .Debit cards and Credit cards are plastic money used for payment purposes. This paper is a study on user 
attitude towards debit and credit cards, also examines the motivating factors and other factors. 
Keywords: Debit cards, Credit Cards, electronic payment system, smart cards, online shopping, rejection, point of 

sales, perception 

 

Introduction 

 Some years ago most consumers accessed banking services such as making deposits, 

payment of bills, checking balances etc. by visiting their bank in person. However, there has 

been enormous technological change in the provision of banking services to customers. Today 

many consumers go for many months, or even years, without having it to physically visit their 

bank, or a bank teller. The most important technological developments that have caused this 

change have been the emergence of credit cards and debit cards and Automated Telling 

Machines (ATMs). Given the importance of these technologies to both banks as well as 

consumers, it is not surprising that these technological developments have led to a large and 

growing body of academic research. A credit card is a charging card. It is a debt instrument 

issued by some specialized companies. A debit card also known as a bank card or check card is 

a plastic card that provides the card holder to access it electronically to his or her bank accounts 

at a financial institution. The person impossible to get accredit card is possible to get this plastic 

card. Debit cards helps to avoid more fraudulent activities and help the customers inn carry 

cash, purchase goods, pay bill, recharge etc. 

 

Objectives of the Study 

 To understand the user attitude towards debit and credit cards. 

 To understand the perception of users towards debit and credit cards. 

 To check the demographic features of card holders. 
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 To examine the reasons for preferring different cards over cash. 

 To understand user preference over different cards. 

 

Hypotheses Formulated for the Study 

Ho1:  There is no significant relationship between gender and the reasons for owing debit and 

 credit cards. 

Ho2:  There is significant relationship between gender and the reasons for owing debit and 

 credit cards. 

 

Review of Literature 

  S Kumar in the article titled ―consumers‘ attitude towards debit and credit cards- an 

empirical study‖ states the banking industry indirectly can survive only by adopting efficient 

marketing strategy. These strategies used to gain the positive response of the customers and to 

win the positive competitive market in future. 

 H Ramana in their article titled ―Marketing approach in banking‖ says Banking industry 

should create a positive approach towards customers in case of providing different cards like 

debit and credit cards with considering their repaying capacity. 

 A Sangeetha‘s study is based on the ―Customer awareness and satisfaction regarding 

services rendered by commercial banks with reference to State bank of India and ICICI Bank‖. 

It reveals that gender, occupation, monthly income, type of account and oeriod of holding 

account with bank is not associated with awareness level. 

 Al. Laham in his research ―Development of electronic money and its impact on the Central 

bank Role and Monetary policy‖ says that, in recent years there has been considerable interest 

in the development of electronic money schemes. Electronic money has the potential to take 

over from cash as the primary means of making small value payments and could make such 

transactions easier and cheaper for both consumers and merchants. 

 Matthews, Moore and Wright (2008) drew similar conclusions using survey data with 955 

valid responses in New Zealand. Participants were asked about their desire to switch to another 

bank and also the likelihood of doing so in the future. In the survey, switch costs were further 

broken down into nine categories, including 1) learning costs; 2) search costs; 3) uncertainty; 4) 

benefit loss; 5) monetary loss; 6) hassle; 7) brand relationship; 8) personal relationship; 9) 

service disruption26. To which cost served as the main hurdle, the authors investigated the 

relative importance of the nine switching cost components in reducing the positive correlation 

with Switching Desire. The results showed that out of the nine categories of switching costs, 

only learning costs and uncertainty reduce the correlation between switching desire and 

switching likelihood. The findings provided important insights on the importance of different 

switching cost components, despite some measurement errors inherent in the survey. 

 

Scope of the Study 

 Debit and Credit cards are gaining popularity. With technological advancements taking 

place at a faster pace, cash payments are replaced by plastic cards. The present study is 
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intended to understand the attitude of the debit and credit card users. The scope of the study is 

limited to Ernakulam city in the state of Kerala.    

 

Methodology 

 A descriptive research design was used for the study. Both primary and secondary data was 

used for the study. Primary data was collected from 100 respondents. Convenience sampling 

method was adopted, which was a mall – intercept method. The respondents were asked 

beforehand if they owned a debit or credit card and only those who answered in the affirmative 

were given the questionnaire to complete in the presence of the researcher. A pre- structured 

questionnaire was used to collect the data. The questionnaire consist of two section. First 

section was designed to collect demographic details and the second section was designed to 

collect details of user attitude towards debit or credit cards. Secondary data were collected from 

various published sources like journals, periodicals, websites.etc. 

 

Limitations of the Study 

 Although the study provides useful insights into the attitude of usage towards, it has some 

limitations. 

 The study was confined to Ernakulam city only and therefore the findings of the study 

cannot be extended to that areas. 

 This study is mainly related with debit and credit card users only. 

 People are reluctant to give information for the fear of being used against them 

 Time and the cost are the other factors limiting the study to a sample of 100 respondents. 

 

Data Analysis and Interpretation 

Demographic profile of Investors 

 Gender 

Classification 
No. of  

Respondents 

Male 64 

Female 36 

Total 100 

Interpretation: Majority of the card holders 

belonging to Male category. 

 

 Marital Status 

Classification No.of Respondents 

Single 20 

Married 80 

Total 100 

Interpretation: Majority of the respondents are  

coming under the category ―married 
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 Age Group 

Classification 
No.of  

Respondents 

Below 20 21 

20-40 50 

Above 40 29 

Interpretation: Majority of the card holders are 

coming under the age group of 20-40 

 

 Educational Qualification 

Classification 
No.of 

Respondents 

School Level 10 

Graduation 54 

Post-Graduation 29 

Others 7 

Interpretation: Majority of the card holders are 

Graduated. 

 

 Occupation 

Classification 
No.of 

Respondents 

Business 9 

Professional 46 

Employed 33 

Others 12 

Interpretation: Majority of the card holders are coming 

under the category ―Professional‖ 

 

 

 Monthly Income 

 

 

Interpretation: Majority of the card holders are 

having an income between Rs. 25000-50000. 

 

 

Classification 
No.of 

 Respondents 

Upto 25000 21 

25000-50000 62 

Above 50000 17 
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 Type of Card Owned 

Type 
No.of  

Respondents 

Debit Card 30 

Credit Card 23 

Both 47 

Interpretation: Majority of the respondents holds 

both cards ie, debit cards and credit cards 

 

 Frequency of Usage in  a Month 

Frequency of usage 
No.of  

Respondents 

More frequently 69 

Frequently 21 

Less Frequently 10 

Interpretation: Majority of the card holders  

uses it more frequently. 

 

 Preference due to reliability 

 

Interpretation: Majority of the respondents  

are belonging to Debit Cards 

 

 

 Difficulties experienced during usage 

 

 

 

 

Interpretation:  Majority of the card holders 

believes that they felt difficulty due to 

malfunctioning of card readers 

 

 

Preference 
No.of  

Respondents 

Debit Card 75 

Credit Card 25 

Difficulties 
No.of  

Respondents 

Malfunctioning of  

card readers 
50 

Transaction failures 27 

Card rejections 22 
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Findings of the Study 

 Majority of the respondents are male ie, 63%. 

 80% respondents are married, 36% are single and 6% are divorced. 

 59% holds more than 2 cards. 

 Majority of the users holds more than 2 cards 

 Among the respondents 46% are professionals and 32% are employees. 

 Majority of the respondents are from the monthly income group 25000-50000. 

 Debit card is preferred over credit card by 75%. 

Conclusion 

 Debit cards look like credit cards but operate like cash or a personal check. Debit cards are 

different from credit cards. While a credit card is a way to ―pay later‖, a debit card is a way to 

―pay now‖. While you use a debit card, your memory is quickly deducted from your savings 

account. The debit cards are mainly used to purchase and paying utility bills, mobile recharge 

etc. The study concludes that the customers considers the debit and credit cards are important 

means of payment by majority of the respondents. The study also reveals that there is a 

relationship between gender and usage of debit and credit cards.  
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Abstract 

 India's macro-economic indicators have progressed significantly owing to the overall improvement in the 
macroeconomic environment such as fall in inflation, rise in forex reserves and significant reduction in the current 
account deficit.  The recent launch of the „Depository Receipts Scheme, 2014‟ is expected to augment foreign 
investment and further stream line access to capital for Indian companies. Further, the Government, RBI and SEBI 
have taken a slew of initiatives to develop the corporate bonds market in India. The recent introduction of Strategic 
Debt Restructuring Scheme by RBI, which allows the banks to convert loans into equity, aims to give banks more 
power to manage their distressed assets. Going forward, both domestic and international factors are expected to shape 
the future trends in corporate financing. Some of the key factors are around the much anticipated rate revision by the 
US Federal Reserve this year, RBI's policy on interest rates and SEBI regulations on driving capital market activities. 
Through this report, we have provided a detailed account of the various sources of finance that are available to 
corporates along with the recent trends and developments. 
Keywords: RBI, SEBI, Debt structuring. 

 

Introduction 

 India's macro-economic indicators have improved remarkably, placing the economy and 

the stock markets in a much better state than in the past. There are a number of factors that 

have led to an improvement in the macroeconomic environment such as fall in inflation over 

the last two years from double-digits to mid-single digits, rise in forex reserves to an all-time 

high at USD 350 billion, softening of global crude oil prices and significant reduction in the 

current account deficit. 

 Majority of the firms resort to raising capital from external sources to meet their funding 

requirements. These include bank credit, equity markets, and corporate bond markets, external 

commercial borrowings and private equity, etc. While the banks have been slow in corporate 

lending recently, the equity and debt markets provide immense opportunities to corporates to 

raise cost-effective and long term capital. The primary market segment is witnessing flurry of 

activities with a number of IPOs lined up. Both BSE and NSE are expecting a surge in IPOs 

indicating a strong revival of the primary market that has remained parched since the 2010 

market boom. 

 While a better rated company can borrow from banksat base rate, the same company can 

raise short term and long terms debt up to 150- 200 basispoints lower in the debt market. While 

bigger companies with superior credit ratings havemanaged to tap the debt market, highly 

leveraged, capital intensive companies continue to relyon bank financing for their incremental 

loan requirements. 
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Objective of the Study  

 Study seeks to provide an overview of the various sources of financing in India, looking at 

the trends for the last few years as well the outlook over the next year. 

 

Data  

 Study is based on Secondary data Collected from various sites of RBI and SEBI Annual 

Reports 

 Data‘s are analyzed for a period of 5 years with particular reference to 2014, being the year 

of innovations in corporate finance 

 

Sources of Finance mainly analyzed are stated as below 

 Primary and secondary Market  

 Depository Receipts (ADRs/ GDRs) 

 Corporate Bond Market 

 initiatives by Government, RBI, SEBI and other agencies 

 External Commercial Borrowing (ECB) 

 Private Equity 

 Mergers and acquisitions 

 Alternative Investment Funds 

 Bank credit to Indian Corporate Sector 

 

Primary Market 

 The total resources mobilized by the corporate sector in 2014-15 was INR 4,80,697 crore, 

up 23% from 2013-14 

 

 Resource mobilization by Equity and Debt Issue - The total amount mobilized in 2014-15 

through equity issue and debt issue was INR 67,151 crore and INR 4,13,546 

crorerespectively 

 Resource mobilization by Mutual Funds – During 2014-15, mutual funds saw a net 

inflow of INR 1,03,288 crore as compared to a net inflow of INR 53,783 crore in 2013-14 

 

The cumulative amount mobilized in the primary market (equity and debt issues) for 
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the financial year 2014-15, stood at INR 19,211 crore through 88 issues as against 

INR55,652 crore through 90 issues during 2013-14. 

 

 Qualified institutional placement (QIPs) listed at BSE and NSE - The cumulative amount 

mobilized through QIP route during 2014-15, stood at INR 29,103 crore through 51 issues. 

 Preferential Allotments Listed at BSE and NSE - The cumulative amount mobilized 

through the preferential allotments route during 2014-15 stood at INR 28,260 crore through 

419 issues. 

Secondary Market 

 S&P BSE Sensex closed at 27,957.5 on March 31, 2015, as against 29,361.5 on February 

28,2015, registering a decrease of 1,404 points (-4.8 percent), while CNX Nifty closed at  

8,491.0on March 31, 2015 compared to 8,901.8 on February 28, 2015 indicating a decrease of 

410.9points (-4.6 percent). 
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 The market capitalization of BSE and NSE was INR 1,01,49,290 crore and INR  

99,30,122 crore, respectively, at the end of March 2015. 

 
IPO finance for Corporates 

 There is a flurry of activities in the IPO space following stabilizing trends in the stock 

markets. Increasing number of companies are looking to raise funds to finance their business 

expansion and loan repayments and to meet the working capital requirements.  
 

.  

Some of the initiatives taken by SEBI havebbeen mentioned below- 

 Improving clearing Process 

 SEBI has taken steps to speed up the process of clearing offer documents. SEBI has taken 

an average 70 days to issue its final observations on the draft Red Herring Prospectus filed 

in the first half of 2015. In comparison, it took nearly 120 days to give these on offer 

documents filed with it a year before. 

 So far in 2015, SEBI has cleared close to two dozen IPOs, which cumulatively are looking 

to raise about INR 8,000 crore. About 8 more filed this year are awaiting a nod for IPOs 

worth around INR 7,000 crore. 

 SEBI has been quick to approve offer documents filed by companies this year as shown by 

the table below – 

 

 Movement towards electronic IPO 

 The e-IPO norms are aimed at reducing the time taken between share sale and listing to 

6 days from the current 12 days, enhance the reach of retail investors and reduce costs 

for issuers. The e-IPO norms are expected to come into effect from January 1, 2016. 
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 Currently, applications for IPOs can be uploaded on a real-time basis only through 

ASBA (application supported by blocked amount), only self-certified syndicate banks 

are authorized to manage and offer ASBA, which allows application money to stay in 

an investor‘s bank account until the shares are allotted. ASBA has been made 

compulsory for all categories of investors from January 2016 

 Favorable norms for listing of start-ups 

 SEBI recently introduced the listing norms for start-ups aimed at encouraging Indian 

entrepreneurs to remain within the country, rather than moving to overseas markets for 

raising capital Hi-tech start-ups in areas such as analytics and biotech can list on the 

institutional trading platform of exchanges, if at least 25% of their pre-issue capital is 

held by qualified institutional buyers (QIBs), such as private equity and venture capital 

firms and NBFCs. Other start-ups can also opt to get listed on the platform, provided at 

least 50% of their pre-issue capital is held by QIBs. 

 Disclosure norms for start-ups have been made easy. While filing the draft offer 

document with SEBI, start-ups will only need to disclose broad objectives of a public 

issue rather than the granular details that are required of regular primary issues  

 Supportive norms for SME listing 

 In March 2012, both BSE and NSE launched platforms for SMEs after SEBI 

announced easier listing and disclosure norms to help smaller companies tap the capital 

market. At present, 89 firms are listed with the BSE's SME platform while6 are listed 

with the NSE platform. The SME platforms are an excellent initiative to pave the way 

for a large pool of SMEs in India to raise equity capital and attain listing status 

 SEBI allows easy disclosure norms for SMEs, that is, SMEs that want to be listed on 

the SME platform can file a draft document only with the stock exchange and not with 

SEBI. Moreover,  

 SMEs also enjoy more liberal requirements ford is closure of financial numbers 

compared to the entities listed on the main bourse. 

 SEBI introduced norms for SME Listing without an IPO 

 In June 2013, SEBI approved listing of SMEs on ITP without an IPO. This was aimed 

to provide an easier exit option for informed investors, provide better visibility, wide 

investor base and greater fund raising capabilities to start-ups and SMEs. 

 The ITP will also differ from usual share-trading platforms. It will be accessible only to 

a certain set of individuals and institutions that can trade in a minimum lot of INR 10 

lakh. The SMEs being listed on the ITP may raise capital through private placement or 

rights issues. 

 Exchanges are also suggesting that the class of investors allowed to invest in SME issues be 

widened to include wealthy individuals, non-institutional investors, corporate bodies and 

merchant bankers. Currently only institutional investors like mutual funds, private equity and 

venture funds are allowed to invest and trade in companies listed on the SME platforms. 

 

  



                                                International Conference on Emerging Trends in Corporate Sector 

  

 
pg. 80                                                                          St.Xavier’s College for Women, Aluva, Kerala         

Depository Receipts (ADRs/ GDRs) 

 Over the last decade, the DR investment route has failed to secure the expected traction, 

thus requiring significant revisions to India‘s existing DR scheme. Last year, the ‗Depository 

Receipts Scheme, 2014‘ was announced to address this issue and revive investment through the 

DR route. The scheme came into effect from December 2014.This new scheme has replaced the 

issue of foreign currency convertible Bonds and Ordinary Shares (Through Depository Receipt 

Mechanism) Scheme, 1993.  

 The 2014 scheme is designed to augment foreign investment and further streamline access 

to capital for Indian companies. This new scheme expands the range of permissible asset classes 

of underlying securities, allows unlisted companies to issue DRs and also permits DRs to be 

issued for non-capital raising purposes. DRs issued under the 2014 scheme will be available to 

investors in 34 jurisdictions, subject to the conditions under the foreign investment regime, 

including the conditions in relation to sector specific caps and pricing. Under the 2014 scheme, 

Indian companies (whether private or public, listed or unlisted) as well as holders of permissible 

securities can issue DRs. As per the scheme, the aggregate of permissible securities which may 

be issued or transferred to foreign depositories for issue of depository receipts, along with 

permissible securities already held by persons resident outside India, shall not exceed the limit 

on foreign holding of such permissible securities under FEMA. The scope of permissible 

securities has been expanded to include equity, equity derivatives, debt securities, government 

bonds and corporate bonds, which can be acquired by a person resident outside India and are 

in de-materialized (nonphysical)form. Further, the 2014 scheme introduces a new concept of 

unsponsored DRs  which are issued without the permission of the issuer company for DRs that 

are listed on international exchanges and give the holder the right to issue voting instructions. 

Driven by renewed foreign investor interest, several growth initiatives by the government, and a 

stable regulatory environment, the 2014 scheme is expected to be more successful than the 

earlier schemes. 

Corporate Bond Market 

 Corporate Bonds are Bonds issued by private or public sector companies in order to borrow 

funds from the market. As for the current size, the outstanding issues which were at 12,155 a 

sat end March 2011 increased to 18,664 by end Dec 2014. During the same period, the amount 

outstanding increased from 8,895 billion to 16,485 billion. Even though the numbers indicate a 

growth in corporate bond market, it remains little enough in comparison to the government 

bonds. 
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 During the same period, the amount outstanding increased from 8,895 billion to 16,485 

billion. Even though the numbers indicate a growth in corporate bond market, it remains little 

enough in comparison to the government Bonds 

 Some of the recent initiatives by Government, RBI, SEBI and other agencies with the intent 

of developing the corporate debt market are as follows:- 

 Pooling account 

 Trade reporting platform 

 Repo in corporate bond 

 Credit Default Swaps (CDS) 

 participation of banks and PDs in corporate bonds 

 Foreign Portfolio Investors (FPIs) 

 Credit enhancement by IIFCL 

 Introduction of Rupee linked offshore bonds 

 Domestic Issuance of bonds by IFC 

 External Commercial Borrowing (ECB) 

 ECBs are raised for import of capital goods, working capital, refinancing of earlier ECBs, 

new projects, modernization/expansion, general corporate purposes, etc. ECBs can be accessed 

under two routes - (I) Automatic Route and (II) Approval Route. The existing all-in cost 

ceilings for ECB are as under: 

Overseas borrowings by Indian 

companies have been on the rise as 

firms sought to take advantage of the 

lower cost of capital in markets like the 

US and Europ 

Over the first quarter of 2015, the IT 

& ITES sector attracted the highest 

share of private equity investments 

followed by pharma, healthcare & 

biotech, real estate, banking &financi  al 

services and energy & natural resources. 
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 The IT & ITES sector led the M&A secto pack –both in terms of volume (31%) andvalues 

(37%). 
 

Alternative Investment Funds 

 Alternate Investment Funds (AIFs) were set up in 2012 by SEBI as a new class of 

investment entity. 

 There are around 135 AIFs registered with SEBI at present, which have, till date, 

collectively raised investment commitments totaling over INR 22,600 crore, while over 

INR 9,500 crore worth funds have already been raised by them. Their total investment 

stood at INR 7,350 crore. 

 AIFs, which include private equity, venture capital and hedge funds are regulated by SEBI, 

but the Foreign Exchange Management regulations are governed by the RBI.  
 

Bank credit to Indian Corporate Sector 

 In a recent move, RBI has proposed to 

lower the ceiling of how much a bank can lend 

to a single company or corporate group. 

Under this new proposal, large exposures of 

banks to companies or a corporate group 

would be capped at 25% of the bank‘s 

available capital base. Currently, bank‘s 

exposure limit is a maximum of 55% of a 

banking group‘s capital. The change has been 

made to align India‘s exposure limits to the 

global benchmark and will be implemented by 1stJanuary 2019 . 

 

Conclusion 

 Theme of ‘Build India – Invest in Development, A Shared Responsibility,’ reiterates 

Industry’s role as a partner in national development.  

 Thefocus is on four key enablers: Facilitating Growth & Competitiveness, Promoting 

Infrastructure Investments, Developing Human Capital, and Encouraging Social Development. 

 

References 

1. Confederation of Indian Industry Report 2015. 

2. SEBI Annual Reports 2014, 2015. 

3. RBI Reports 2010, 2011, 2012, 2013, 2014, 2015. 

 

  



Vol. 5        Special Issue 2               August 2017    ISSN: 2320-4168 

 

 

Shanlax International Journal of Commerce       pg. 83 

 

SOCIO-ECONOMIC DEVELOPMENT OF KUDUMBASREE -  

A STUDY IN ALANGADU PANCHAYATH 

 

Ms.Ninu Rose 

Assistant Professor, PG Department of Commerce and Research Centre, 

St. Xavier’s College for Women, Aluva 

 

 
 

Abstract 

 Kudumbasree is a project which aims at poverty eradication. It is jointly sponsored by state government and 
NABARD and is implemented through Local Self Governing Bodies with active participation of the people. The 
Kudumbasree mission is providing funds for various activities of the members. The study is beneficial for the rural 
people in the socio-economic development. The Government of India has introduced many programs from time to 
time to counter the problem of unemployment .Almost all the programs of central Government for rural development 
have been introduced in Kerala also. One among them is the kudumbasreeprogramme, a ten year project. The basic 
objective is that eradication of poverty and unemployment in rural areas and to provide productive assets and 
employment to the poor for enabling them to attain higher income and better standard of living.The paper studies 
socio-economic development of  Kudumbasree. 
 

Introduction 

 Women empowerment has a catch world today and has got a significant place in socio 

economic development programmes of government. Many poverty alleviation programmes 

launched by the government have very little effect on the rural poor, that too on women. 

Central and state governments have implemented a series of self employment and wage 

employment generation programmes in rural areas for eradicating of poverty. But these 

programmes failed to solve the problem of rural poverty. This requires the identification of an 

effective antipoverty programme in rural areas. There are many studies which show 

kudumbasree is a wonderful tool not only for poverty alleviation but for empowerment of 

women. 

 Kudumbasree is a project which aims at poverty eradication. It is jointly sponsored by state 

government and NABARD and is implemented through Local Self Governing Bodies with 

active participation of the people. The project was inaugurated by the Prime Minister Shri.Adal 

Bihari Vajpayee on May 17, 1998 at Malppuram. 

 This project accommodates only women of low income consists of three categories-

Neighbourhoods Groups, Area Development Bodies and Community Development Bodies. 

Neighbourhood Groups are formed by linking families of four or more members. Each family 

may send one member and the total strength of the group is between 15 and 14. The Area 

Development Bodies consolidates the activities of Neighbourhood Groups of each ward.  

The formation of similar grouping at the district level is termed as Community Development 
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Bodies. Neighbourhood Groups not only ensure people‘s participation in the activities of the 

GramaPanchyat but also helps in its smooth functioning. 

 

Statement of Problem 

 The present study was undertaken in Alangadu Panchayath .The study is beneficial for the 

rural people in the socio-economic development. The Government of India has introduced 

many programs from time to time to counter the problem of unemployment .Almost all the 

programs of central Government for rural development have been introduced in Kerala also. 

One among them is the kudumbasree programme, a ten year project. The basic objective is that 

eradication of poverty and unemployment in rural areas and to provide productive assets and 

employment to the poor for enabling them to attain higher income and better standard of 

living. 

 

Objectives of Study 

 To assess the working of kudumbasree programme. 

 To study socio-economic changes in the kudumbasree members after training of them. 

 To study the problems faced by Kudumbasree Members. 

 To analyze the effectiveness of kudumbasree programmes on income generation, 

employement generation and standard of living. 

 

Scope of Study 

 Women‘s are the eyes of the nation. The role of women in the development of nation is 

very important. So women should be respected both in the house and in the nation. Poverty is 

the main obstacle for the improvement of the women. To increase the status of women of, they 

must be empowered socially, economically and politically. The empowerment through 

kudumbasree would lead to benefits not only to the individual women but also for the family 

and community as a whole through collective action for development. 

 

Methodology 

 The present study is based mainly on survey method. Both primary and secondary data 

have been used for the purpose of the study. Primary data were collected from fifty sample 

Kudumbasree members through well-structured questionnaire by personal interview method. 

Alangadu Panchayat consists of 21 wards and 5 wards have been selected. Seventy-two 

kudumbasree units were actively working in these five wards and ten units were selected from 

these wards. Fifty members were selected on a random basis from ten units.  

 Secondary data have also been used for the study. The data were collected from the records 

of the AlangaduPanchyat, CDs, internet, various journals and newspapers. 

 

Tools for Analysis 

 The data collected were analyzed using the mathematical tool percentages, charts and 

tables are used to represent data in pictorial manner. 
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Data Analysis and Interpretations 

Table 3.1 Organizational levels of Kudumbasree in Alangadu Panchayat 

 The major achievements of the mission are 

presented in Table3.1.  It encompasses 265 NHGS, 

21ADS and one CDS. The total number of 

members joining the Kudumbasree in 

Alangadpanchayath is 3184. 

 

Source: Secondary Data 
 

Table 3.2 Fund Allocation to Different Activities 

Source: secondary data 

 Table 3.2 reveals that during 

the year 2011-12 the mission 

provides revolving fund of Rs of 

250000as a thrift loan and 

Rs.125000 as subsidiary for the 

purpose of catering. During the 

year 2012-13 a thrift loan of Rs. 

150000 and subsidy of Rs. 75000 is granted for tailoring. In the year 2013-14 the thrift provides 

a loan for Rs.150000 and subsidies for Rs.75000 for their paper cup making.in2014-15 the thrift 

provides the loan for Rs.350000 and subsidy for Rs 150000 for the textile business. In 2015-

16the thrift provided Rs.300000 and Rs.135000 as subsidy, the main purpose of this is fund is to 

doing agricultural activities. 
 

Table 3.3 Problem to Run the Activity 

Source: Primary data 

 Table 3.3 shows that majority of the 

members are facing competition in the 

market. Competition in market is 

considered as the major problem in 

running their activity. 30 per cent of the 

members consider high cost of production 

is the another hindrance to run the activity efficiently. 

 

Table 3.4 Reasons for Joining Kudumbasree 

Source: Primary data 

 Table 3.4 reveals that 74 per cent of the 
members have joined the Kudumbasree to 

develop their own saving habit and 17 per 
cent to meet unexpected demand for cash 
and 10 per cent have joined the 
Kudumbasree to avail the necessary credit. 
 

Sl.no Particulars Total Number 

1 No. of members 3184 

2 NHGS 265 

3 ADS 21 

4 CDS 1 

Year Main activities Thrift loan Rs. Subsidy Rs. 

2011-12 

2012-13 

2013-14 

2014-15 

2015-16 

catering 

Tailoring 

Paper cup 

Textiles 

Agriculture 

250000 

150000 

150000 

350000 

300000 

125000 

75000 

75000 

150000 

335000 

Reason 
No. of  

Respondents 
% 

Competition in the market 

High cost of production 

35 

15 

70 

30 

Total 50 100 

Reason 
No. of 

Respondents 
% 

To avail credit 
To develop saving habit 
To meet unexpected 
demand for cash 

5 
37 
8 

10 
74 
16 

Total 50 100 
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Table 3.5 Monthly Income before and after Joining Kudumbasree 

 Table 3.5 shows that there was great 
increase in the monthly earnings of the 
respondents after joining Kudumbasree. 

Before joining Kudumbasree the monthly 
income of only 16.66 per cent were above 
Rs. 5000, but after joining Kudumbasree 
the percentage raised to 40. 

Source: Primary data 
 

Table 3.6 Monthly Savings of Members before and after Joining Kudumbasree 

 Table 3.6 indicates that there is an 
increase in the savings of the members 
after joining Kudumbasree. Before joining 
Kudumbasree only 6.67 per cent have a 
monthly savings of above Rs. 1000, but 

after joining Kudumbasree 60 per cent of 
the respondents opined that they can save 
above 1000/- per month.  

Source: Primary data 
 

Table 3.7 Communication Skill of Member before and after Joining Kudumbasree 

Source: Primary data 

 Table 3.7 shows that 76 per cent 
of the members hesitate to talk and 24 
per cent talk only if they were asked 
before joining Kudumbasree. None of 

them talk freely before joining 
Kudumbasree. Hundred per cent of 
the members are able to talk freely 

after joining Kudumbasree. 
 

Table 3.8 Social Awareness before and after Joining Kudumbasree 

Source: Primary data 

 Tale 3.8 states that before joining 

Kudumbasree the members have no 

social awareness. 100 per cent of the 

members become socially aware after 

joining Kudumbasree. 
 

Table 3.9 Opinion about Women Development Schemes as A Solution To Reduce Poverty 

 Table 3.9 shows that the members are of the 

opinion that the Women development schemes 

implemented through Kudumbasree are very helpful 

to reduce the poverty. 

Source: Primary data 

 

Amount Before Percentage After % 

Below 2000 

2000-5000 

Above 5000 

18 

23 

9 

36.77 

46.77 

16.66 

- 

30 

20 

- 

60 

40 

Total 50 100 50 100 

Amount Before Percentage After % 

0 

<500 

500-1000 

>1000 

12 

15 

20 

3 

23.33 

30 

40 

6.67 

0 

10 

10 

30 

0 

20 

20 

60 

Total 50 100 50 100 

Talk Before Percentage After % 

Hesitate to talk 

Talk if asked 

Talk freely 

38 

12 

- 

76 

24 

- 

- 

- 

50 

- 

- 

100 

Total 50 100 50 100 

Response Before Percentage After % 
Yes 
No 

- 
50 

- 
100 

50 
- 

100 
- 

Total 50 100 50 100 

Response 
No. of  

Respondents 
Percentage 

Yes 

No 

50 

- 

100 

- 

Total 50 100 
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Table 3.10 Opinion Regarding Role of Kudumbasree in Reducing the Discrimination of Wages 

  

 Table 3.10 shows that all members agree that 

Kudumbasree reduced the discrimination of wages. 

Source: Primary data 
 

 

Findings 

 Kudumbasree of Alangad encompasses 265 NHGS, 21ADS and one CDS. The total 
number of members joining the Kudumbasree in Alangadpanchayath is 3184. 

 The fund provided by Kudumbasree mission is used for various activities by the members. 

 Competition in market is considered as the major problem in running their activity. 

 74 per cent of the members have joined Kudumbasree to develop their own saving habit 
and 17 per cent to meet unexpected demand for cash and 10 per cent have joined the 
Kudumbasree to avail the necessary credit. 

 There was great increase in the monthly earnings of the respondents after joining 
Kudumbasree. 

 There is an increase in the savings of the members after joining Kudumbasree. Before 
joining Kudumbasree. 

 Hundred per cent of the members are able to talk freely after joining Kudumbasree. 

 100 per cent of the members become socially aware after joining Kudumbasree. 

 The members are of the opinion that the Women development schemes implemented 
through Kudumbasree are very helpful to reduce the poverty. 

 All members agree that Kudumbasree reduced the discrimination of wages. 
 

Conclusion 

 The Kudumbasree mission is providing funds for various activities of the members. The 
main problem faced by the members while carrying on their activity is competition in the 
market. Through Kudumbasree the monthly income and savings of the members have 
increased so that their standard of living also increased. Through Kudumbasree programs their 
personal qualities are also improved and now they are able to handle any situation 
courageously. To a large extend Kudumbasree had made women socially and economically 

empowered and they are more independent now. 
 

Suggestions 

 Major problem faced by Kudumbasree are competition in the market and cost of 

production. So that government should take initiative to reduce the cost of production by 

providing raw materials at concessional rate. 

 Give more awareness in identifying income generating activities. 
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Response 
No. of 

 Respondents 
Percentage 

Yes 

No 

50 

- 

100 

- 
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Abstract 

 A social enterprise is an organization mindful of the challenges of sustainable societal development by 
downplaying economic and political challenges while maintaining good financial performance. People from science 
and engineering background can have a great deal to offer in these sectors to provide novel and inexpensive solutions to 
massive problems that plague not only the developing countries but are ever more present in the developed countries as 
well. It is however important to remember that interdisciplinary co-operation between engineers and scientists and 
people from humanities, arts and social sciences for instance is equally important as the development of new 
equipment and technologies. Fostering and supporting co-operation across disciplinary lines is particularly important 
in the Social Entrepreneurship sector and can create solutions to problems not discovered with conventional research 
and business methods. The paper explores one such case study of an institution called as Kickstart International where 
they have found an innovative solution to an old problem. 
Keywords-Social enterprise, Kickstart International. 

 

Introduction 

 Social entrepreneurship is emerging as an innovative approach for dealing with complex 

social problems. With its emphasis on problem-solving and social innovation, socially 

entrepreneurial activities blur the traditional boundaries between the public, private and non-

profit sector, and emphasize hybrid models of for-profit and non-profit activities. Promoting 

collaboration between sectors is implicit within social entrepreneurship, as is developing radical 

new approaches to solving old problems. The paper discusses about one such innovative 

approach to old problem. Kickstart is one organization that has got the attention of many in 

this regard. Forbes magazine has counted it as one of the most innovative top 30 social 

enterprises in the world. KickStart International is a non-profit social enterprise with a mission 

to lift millions of people out of poverty quickly, cost-effectively and sustainably. 

 

Objectives 

 To understand the concept of social enterprise through a case study. 

 To explore the working of kickstart international model 

 To understand the challenges faced by the founders. 

 
The concept 

 Hundreds of billions of dollars have been spent providing aid and other forms of assistance 

to African countries. Though well-intentioned, there has been little sustainable return on these 
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investments. In sub-Saharan Africa, securing enough food and money to meet basic human 

needs remains a daily, all-consuming struggle for hundreds of millions of people. KickStart‘s 

founders, Dr. Martin Fisher and Nick Moon, saw this challenge from a unique perspective. 

Very different paths led each founder to initially work for the same large development agency 

in Kenya, where they met.Martin excelled in academia, earning two degrees from Cornell 

University before completing his Ph.D. in engineering at Stanford. It was after his graduation 

when he first encountered extreme poverty. In all its depth and nuance, poverty struck him as a 

great engineering challenge facing mankind. Nick, on the other hand, was born in Mumbai to 

British parents and exposed to the dynamism of the developing world from a young age. A 

strong-willed idealist, he sought alternatives to traditional education and left school at the age 

of 17 to pursue his own entrepreneurial endeavors around the world. 

 They remained convinced that there was a better way to address poverty—a model that 

would bring together the power of technology with the proven sustainability of the marketplace 

and private sector. They decided to take on a risk that the private sector was not willing to: 

designing a product exclusively for some of the poorest people in the world, rural African 

farmers, that would enable them to make a lot more money. Rather than giving these 

technologies away, they set out to sell them at an affordable price. 

 In 1991, Martin and Nick founded Appro TEC, now KickStart International, based on 

their confidence in good design and the entrepreneurial spirit of individuals. They reframed 

beneficiaries as customers and the products and programs born out of this pivot have since 

empowered over 1,000,000 people to lift themselves out of poverty on their own terms. 

 

Kick Start Model 

 
 

The Model 

 Currently, only 4% of farmland in sub-Saharan Africa is irrigated, which means the vast 

majority of farmers depend on the unreliable rains to grow their crops. With everyone planting 

and harvesting at the same time, farming families all end up attempting to sell their crops in 

over-saturated markets for low prices where supply is high, but demand is low. Up to 65% of 
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the food grown in the rainy season therefore spoils before it is eaten or sold. Unfortunately, just 

months later, when the rains dry up, these same farming families are left with nothing to eat 

and without an income, keeping them stuck in a vicious cycle of hunger and poverty. 

Moneymaker irrigation pumps can break this cycle of subsistence farming and lift millions in 

Africa out of poverty. KickStart designs low-cost, high quality irrigation pumps for poor 

farmers in Africa. Farmers make their own rain year-round and grow more crops—especially in 

the long, dry "hungry" season. They start profitable businesses selling their crops, lifting 

themselves and their families out of poverty. 

  As seen in the above Diagram Kickstart international uses farmer centered design to 

develop irrigation products in Kenya. These products mainly the pumps are mass produced in 

China and distribution is done by optimum use of private sector supply chain to sell pumps and 

parts in Africa. They have impact study of the pumps on the lives of the farmers and feed the 

results back into the development of new technologies.  

 
Advantages 

1. Increasing Incomes 

 Farmers using MoneyMaker pumps start earning money year-round. With irrigation, crops 

can be harvested continuously throughout the year, especially when prices for crops are highest, 

instead of just once or twice per year. MoneyMaker farmers smooth out their cash flow and 

increase their net income from irrigation alone by nearly 500%, on average. Steady income 

enables families to make additional investments like improved farm inputs for each subsequent 

planting season, and livestock to continue earning even more money. With reliable income, 

families can address their remaining needs without aid—they can treat and prevent illnesses, 

afford to educate and feed their children, improve their living standards, and, by investing in 

these opportunities and others, escape the cycle of poverty. 

2. Enabling Food Security 

 When farms are irrigated, they can produce food in all seasons – not just when it rains. 

Even small-scale farmers with very little land can use irrigation to grow regularly, feed 

themselves, their families, their communities and, collectively, entire countries. 

As farmers adopt irrigation technologies and produce more food all year long, the feast and 

famine cycle trapping Africa‘s poor will be broken. If Africa reaches just 20% of farmland 

irrigated, the ―hungry season‖ will become a thing of the past. 

3. Empowering Women 

 Women represent about 70% of the agricultural workforce in sub-Saharan Africa. The little 

money these women earn on their subsistence farms hardly allows them to contribute to 

household financial needs, perpetuating women‘s reliance on their husbands for financial 

support and holding them back from reaching their full potential. Kick Start‘s irrigation 

technologies enable women to be more productive on their farms, start profitable businesses 

selling their crops, and significantly increase their income. By enabling women to generate 

income, KickStart is helping develop their economic potential, have a larger role in household 

decision-making, and become stronger leaders in their families and communities. 
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4. Increasing Resilience to Climate Change 

 Kick Start‘s irrigation pumps enable farmers to manage water year-round without relying 

on natural weather patterns, making them more resilient in the face of the worsening effects of 

climate change. Farmers who adopt MoneyMaker pumps are empowered to withstand erratic 

rainy seasons and safeguard their crops against drought and other climatic emergencies. 

 
Innovative and farmer friendly financing 

Mobile Layaway 

 Mobile Layaway is a micro-savings service which enables a poor farmer to save to purchase 

a pump by making micro-payments toward pump ownership through their mobile phone. 

Mobile Layaway has enabled more women to save up to purchase pumps and also provided 

opportunities for pump adoption among a poorer segment of farmers. 

 
Rent-To-Own 

 Rent-to-own offers farmers a micro-leasing option to acquire a pump up front with just a 

30% down payment. These farmers then make payments on the pump as they use it to grow 

crops with a final balloon payment scheduled 5 months later, when farmers would have earned 

money from their first major harvest. 

 
Impact & Accomplishments 

 250,000 pumps sold since inception. 

 160,000 enterprises created. 

 820,000 people moved out of poverty. 

 New profits and wages generated annually: $130 million. 

 
Conclusion 

 To sum up, social enterprises should be seen as a positive force, as change agents providing 

leading-edge innovation to unmet social needs. Social entrepreneurship is not a one stop 

solution to all problems because it works within the overall social and economic framework, 

but as it starts at the grassroots level it is often overlooked and deserves much more attention 

from academic theorists as well as policy makers. This is especially important in developing 

countries and welfare states facing increasing financial stress as evidenced from the above case 

study. 
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Introduction 

 Dramatic developments in the IT sector have transformed the society. It has created an 

ecosystem for the Government to tap technology-enabled solutions for deployment in the area 

of governance for the benefit of the common man. Information Technology opens up 

tremendous opportunities to provide basic government services to a much broader segment of 

the population at the optimal quality, time, place and cost. In UN E Government survey India 

rank 118thposition among 193 countries. 

 The government is essentially a service provider. Whether it‘s healthcare, public safety, 

economic development, infrastructure or education sector, the government is required to 

provide services to its citizens. An important step for good governance is simplification of 

procedures and processes in the Government so as to make the entire system transparent and 

faster.  Electronic governance or e-governance is the application of information and 

communication technology (ICT) for delivering government services, exchange of information, 

communication transactions, 

integration of various stand-alone 

systems and services between 

government-to-customer (G2C), 

government-to-business (G2B), 

government-to-government (G2G) as 

well as back office processes and 

interactions within the entire 

government framework.  Through e-

governance, government services will 

be made available to citizens in a 

convenient, efficient and transparent manner. The three main target groups that can be 

distinguished in governance concepts are government, citizens and businesses/interest groups. 

In e-governance there are no distinct boundaries. 

 Generally four basic models are available – government-to-citizen (customer), government-

to-employees, government-to-government and government-to-business. 
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National E-Governance Plan 

 The National e-Governance Plan (NeGP) has been formulated by the Department of 

Electronics and Information Technology (DEITY) and Department of Administrative Reforms 

and Public Grievances (DARPG) in 2006. 

 The NeGP aims at improving delivery of Government services to citizens and businesses 

with the following vision: ―Make all Government services accessible to the common man in his 

locality, through common service delivery outlets and ensure efficiency, transparency & 

reliability of such services at affordable costs to realise the basic needs of the common man.‖ 

E-Governance is gaining wide currency in India with   the Government of India giving it 

formal acceptance through policy documents, primarily the National e-Governance Plan 

(NeGP), 2006. The NeGP mainly comprises of the Central Mission Mode Projects (MMPs), 

State MMPs and the Integrated MMPs. The State MMPs are primarily those sectors which 

have greater public service delivery and interface and include Agriculture, Commercial Taxes, 

e-District, Employment Exchange and Land Records, to name some. 

 

E-Governance Infrastructure of Kerala 

 Even before the NeGP, the Government of Kerala was a front-runner in implementing 

many a citizen-friendly e-Governance projects that served to improve performance, efficiency, 

quality of service and reduce costs, thereby enabling better utilisation of limited resources.  

The government is committed to fulfilling the aspirations of the state by sustaining the position 

of leadership in economic and social development. To achieve this end, it recognises 

the significance of use of Information and Communication Technologies (ICTs).  In its IT 

Policy 2007, the government has declared its intention to bring about a user-friendly e-

Governance system and envisages optimum utilisation of resources in the e-Governance 

spectrum. 

 All e-Governance applications run on core ICT infrastructure. Though they do not create 

value by itself, they are essential for the delivery of other ICT applications. The Government of 

Kerala has taken a lead in setting up three major e-Governance ICT infrastructure projects: the 

State Data Center (SDC), the Kerala State Wide Area Network (KSWAN), and a network of 

common service centers in the form of Akshaya centres all over the state. Encouraged by the 

response generated to the 5000 sq.ft State Data Centre that hosts over 100 government 

applications, the Government of Kerala has commissioned another Data Centre that will be 

operational by 2010. The KSWAN has created a common communication infrastructure, 

linking some 1660 government offices in the state. Akshaya, launched as a pioneering initiative 

to promote e-Literacy in 2002, has now grown into a network of 2200 centres all over Kerala 

that provides e-Literacy along with other citizen services including payment of utility bills, 

educational programmes besides cash transfer facilities. In fact the timely provision of ICT 

infrastructure has enabled 90 percent of Kerala villages to have broadband access. 
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Standardization 

 As part of standardising government applications, as advocated in the IT Policy to create a 

user-friendly system, the Government of Kerala has launched several common application 

platforms. These include the Service and Payroll Repository of Kerala (SPARK) that is an 

integrated repository for payroll management of government employees, MESSAGE that 

digitises the work flow and improves efficiency by reducing time lags in physical movement of 

files and IDEAS that enables easy file tracking. For generating uniformity across all 

government websites and to facilitate real-time and easy updation, the project to migrate all 

government websites to the content management framework has been launched. The 

government has also adopted the Universal Access Strategy, by way of which there would be 

bilingual websites besides having provisions for the differently-abled population through 

options like ‗Read with your Ears‘. Facilitating bilingual online content is the Malayalam 

Computing project that makes available compatible Unicode Malayalam font in computers. 

Again in keeping with aspects of standardisation, almost all e-Governance projects of Kerala 

are based on Free and Open Source Software (FOSS), in line with the official policy of 

promoting free software. All the projects mentioned under e-Governance Infrastructure and 

Standardisation is being implemented by the Kerala State IT Mission, the nodal IT 

implementation wing of the Government of Kerala. 

 

E Governance Initiatives 

Government to Citizen (G2C) Initiatives 

Computerization of Land Records 

 In collaboration with NIC. Ensuring that landowners get computerized copies of 

ownership, crop and tenancy and updated copies of Records of Rights (RoRs) on demand. 

Bhoomi Project 

 Online delivery of Land Records. Self-sustainable e-Governance project for the 

computerized delivery of 20 million rural land records to 6.7 million farmers through 177 

Government-owned kiosks in the State of Karnataka 

Gyandoot 

 It is an Intranet-based Government to Citizen (G2C) service delivery initiative. It was 

initiated in the Dhar district of Madhya Pradesh in January 2000 with the twin objective of 

providing relevant information to the rural population and acting as an interface between the 

district administration and the people. 

Lokvani Project in Uttar Pradesh 

 Lokvani is a public-private partnership project at Sitapur District in Uttar Pradesh which 

was initiated in November, 2004. Its objective is to provide a single window, self-sustainable e-

Governance solution with regard to handling of grievances, land record maintenance and 

providing a mixture of essential services. 

Project Friends in Kerala 

 FRIENDS (Fast, Reliable, Instant, Efficient Network for the Disbursement of Services) is a 

Single Window Facility providing citizens the means to pay taxes and other financial dues to 
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the State Government. The services are provided through FRIENDS Janasevana 

Kendrams located in the district headquarters. 

E-Mitra Project in Rajasthan 

 E-Mitra is an integrated project to facilitate the urban and the rural masses with maximum 

possible services related to different state government departments through Lokmitra-Janmitra 

Centers/Kiosks. 

E-Seva (Andhra Pradesh) 

 This project is designed to provide ‗Government to Citizen‘ and ‗e-Business to Citizen‘ 

services. The highlight of the eSeva project is that all the services are delivered online to 

consumers /citizens by connecting them to the respective government departments and 

providing online information at the point of service delivery. 

 

Government to Business (G2B) Initiatives 

E-Procurement Project in Andhra Pradesh and Gujarat 

 To reduce the time and cost of doing business for both vendors and government. 

 
MCA 21 

 By the Ministry of Corporate Affairs. The project aims at providing easy and secure online 

access to all registry related services provided by the Union Ministry of Corporate Affairs to 

corporates and other stakeholders at any time and in a manner that best suits them. 

 
Government to Government (G2G) Initiatives 

Khajane Project in Karnataka 

 It is a comprehensive online treasury computerization project of the Government of 

Karnataka. The project has resulted in the computerization of the entire treasury related 

activities of the State Government and the system has the ability to track every activity right 

from the approval of the State Budget to the point of rendering accounts to the government. 

SmartGov (Andhra Pradesh) 

 SmartGov has been developed to streamline operations, enhance efficiency through 

workflow automation and knowledge management for implementation in the Andhra Pradesh 

Secretariat. 

 E-Office 

 The Government of India has recognized the need to modernize the Central Government 

offices through the introduction of Information and Communications Technology. E-Office is 

aimed at increasing the usage of work flow and rule based file routing, quick search and 

retrieval of files and office orders, digital signatures for authentication, forms and reporting 

components. 

 Immigration, Visa and Foreigner’s Registration & Tracking (IVFRT) 

 India has emerged as a key tourist destination, besides being a major business and service 

hub. Immigration Check Post is the first point of contact that generates public and popular 
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perception about the country, thus necessitating a state of the art system for prompt and user-

friendly services. 

 UID 

 The unique identification project was conceived as an initiative that would provide 

identification for each resident across the country and would be used primarily as the basis for 

efficient delivery of welfare services. It would also act as a tool for effective monitoring of 

various programs and schemes of the government. 

 Pensions 

 The pensions MMP is primarily aimed at making the pension/ retirement related 

information, services and grievances handling mechanism accessible online to the needy 

pensioners, through a combination of interactive and non-interactive components, and thus, 

help bridge the gap between the pensioners and the government. 

 Banking 

 The Banking MMP is yet another step towards improving operational efficiency and 

reducing the delays and efforts involved in handling and settling transactions. The MMP which 

is being implemented by the banking industry aims at streamlining various e-services initiatives 

undertaken by individual banks. Implementation is being done by the banks concerned, with 

the banking Department providing a broad framework and guidance. 

 Posts 

 Modernization of Postal Services has been undertaken by the Department of Posts through 

computerization and networking of all post offices using a central server-based system, and 

setting up of computerized registration centres (CRCs). 

 
State Mission Mode projects 

 E-Governance in Municipalities 

 It is a unique initiative of the Government of India conceptualized under the umbrella of 

the overall National e-Governance Plan (NeGP) and the Jawaharlal Nehru National Urban 

Renewal Mission (Jnnurm) aimed at improving operational efficiencies within Urban Local 

Bodies (ULBs). 

 Crime and Criminal Tracking Network & Systems 

 Crime and Criminal Tracking Network & Systems (CCTNS) MMP aims at creating a 

comprehensive and integrated system for enhancing the efficiency and effective policing at all 

levels and especially at the Police Station level through adoption of principles of e-Governance, 

and creation of a nationwide networked infrastructure for evolution of IT-enabled state-of-the-

art tracking system. 

 Public Distribution System 

 Computerization of the PDS is envisaged as an end-to-end project covering key functional 

areas such as supply chain management including allocation and utilization reporting, storage 

and movement of food grains, grievance redressal and transparency portal, digitization of 

beneficiary database, Fair Price Shop automation, etc. 
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 Health 

 ICT for programme management has been undertaken by the Ministry of Health & Family 

Welfare in the Mother and Child Tracking System (MCTS) programme and the Ministry 

envisages a more comprehensive use of ICT including for Hospital Information Systems, 

supply chain management for drugs and vaccines, providing ICT tools to ASHA and ANM 

workers, programme management of National Rural Health Mission (NRHM), etc. through 

this MMP. 

 

E-Panchayath 

 The Panchayati Raj Institutions (PRIs) are saddled with the problems of inadequate 

physical and financial resources, technical capabilities and extremely limited computerization. 

As a result, the potential of PRIs as the preferred delivery channel for the schemes of State and 

Centre as well as for citizen services has not been fully realized. While some computerization 

efforts for PRIs have been made by NIC over the years, the e-Governance revolution sweeping 

the country has not touched the PRIs yet in significant measure. The Ministry of Panchayati 

Raj, Government of India has therefore decided to take up the computerization of PRIs on a 

mission mode basis. 

 E-District 

 E-District is one of the 31 Mission Mode Projects under National e Governance Plan 

(NeGP) with the DIT, GoI being the nodal ministry. This project aims at providing support to 

the basic administrative unit i.e. District Administration by undertaking backend 

computerization to enable electronic delivery of high volume citizen centric government 

services which would optimally leverage and utilize the three infrastructure pillars of State 

Wide Area Networks (SWAN), State Data Centers (SDC) and Common Service Centers 

(CSCs) to deliver services to the citizen at his doorsteps. 

 National Land Records Modernization Programme (NLRMP) 

 A Project for Computerization of Land Records (CLR) was launched in 1988-89 with the 

intention to remove the inherent flaws in the manual system of maintenance and updation of 

Land Records. In 1997-98, the scheme was extended to tehsils to start distribution of Records 

of Rights to landowners on demand. The focus of the entire operation has always been to 

employ state of the art information technology (IT) to galvanize and transform the existing land 

records system of the country. 

 

Integrated Mission Mode Projects 

 E-Procurement 

 Ministry of Commerce & Industry (Department of Commerce) has been nominated as the 

Nodal Ministry for implementation of e-Government Procurement (e-GP) Mission Mode 

Projects (MMP). The vision of the e-Procurement MMP is ―To create a national initiative to 

implement procurement reforms, through the use of electronic Government procurement, so as 

to make public procurement in all sectors more transparent and efficient‖. 
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 E-Courts 

 The e-Court Mission Mode Project (MMP) was conceptualized with a vision to transform 

the Indian judiciary by making use of technology. The project had been developed, following 

the report submitted by the e-Committee under Supreme Court on national policy & action 

plan on implementation of information communication tools in Indian judiciary. A clear 

objective of it is to re-engineer processes and enhance judicial productivity both qualitatively 

and quantitatively to make the justice delivery system affordable, accessible, cost effective, 

transparent and accountable. 

 E-Biz 

 The e-Biz Mission Mode Project, being executed by Department of Industrial Policy and 

Promotion (DIPP), Ministry of Commerce and Industry, Government of India, was 

conceptualized with the vision. Its vision is ―To transform the business environment in the 

country by providing efficient, convenient, transparent and integrated electronic services to 

investors, industries and business throughout the business life cycle‖. 

 Common Services Centres 

 The CSCs would provide high quality and cost-effective video, voice and data content and 

services, in the areas of e-governance, education, health, telemedicine, entertainment as well as 

other private services. A highlight of the CSCs is that it will offer web-enabled e-governance 

services in rural areas, including application forms, certificates, and utility payments such as 

electricity, telephone and water bills. 

 

Direct Cash Transfer 
 To facilitate disbursements of Government entitlements like NREGA, Social Security 

pension, Handicapped Old Age Pension etc. of any Central or State Government bodies, using 

Aadhaar and authentication thereof as supported by UIDAI. 

 Aadhaar Enabled Payment System (AEPS)  

 AEPS is a bank led model which allows online interoperable financial inclusion transaction 

through the Business correspondent of any bank using the Aadhaar authentication. This has 

helped in financial inclusion. The four Aadhaar enabled basic types of banking transactions 

are as follows: 

 Balance Enquiry 

 Cash Withdrawal 

 Cash Deposit 

 Aadhaar to Aadhaar Funds Transfer 

 

Digital India Program  

 This programme has been envisaged by Department of Electronics and Information 

Technology (Deity). The vision of Digital India aims to transform the country into a digitally 

empowered society and knowledge economy.  The programme will be implemented in phases 

from the current year till 2018. 
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 The Digital India is transformational in nature and would ensure that Government services 

are available to citizens electronically.  It would also bring in public accountability through 

mandated delivery of government‘s services electronically; a Unique ID and e-Pramaan based 

on authentic and standard based interoperable and integrated government applications and 

data basis. 

 The program aims at providing digital infrastructure as a utility to every citizen as well as 

high-speed internet as a core utility in all gram panchayath. The overall scope of this program is 

―to prepare India for a knowledge future‖, ―to make technology central to enabling change‖ 

and ―to become an umbrella program covering many departments‖ 

 MyGov Citizen Portal 

 Prime Minister launched an online platform mygov.nic.in to engage citizens in the task of 

―good to contribute towards good governance.governance‖ ( surajya ) as he completed 60 days 

in office on Saturday. MyGov is a technology-driven platform that would provide people with 

the opportunity 

 E-Kranti Scheme 

 This is project for linking the internet with remote villages in the country. This scheme will 

broaden the reach of internet services to the rural areas in the country. The fundamental 

features of this scheme will be making the records handy to the government with ease. It also 

includes Expansion of internet and commencement of IT-based jobs in rural areas. It will also 

boost the use of mobile phones and computers in rural areas. It will also expand the use of IT in 

agriculture and retail trade too. 

 Digital Cloud for Every Indian 

 Certificates issued by the government — education, residential, medical records, birth 

certificates, etc. — are to be stored in individual ‗digital lockers‘ and a communication protocol 

established for government departments to access them without physically having to see the 

hard copy. The purpose of government is that copies of certificates issued by the government 

itself not to be carried around by people to government offices for various services. 

 

M-Governance 

 M-Governance is not a replacement for e-Governance; rather it complements e- 

Governance. M-Governance is the use of mobile or wireless to improve Governance service 

and information ―anytime, anywhere‖. Mobile applications also rely on good back office ICT 

infrastructure and work processes. It has potential of using mobile phones as input devices in 

certain areas where last mile connectivity becomes issues for simple data inputs of critical 

importance for decision making in government departments. M-Governance is not a new 

concept. The private sector has been greatly leveraging these of mobile phones for delivery of 

value added services for the following which however are mostly SMS based: Banking, Media, 

Airlines, Telecom, Entertainment, News, Sports, Astrology, and Movie Tickets Etc. 

  M-governance has increased the productivity of public service personnel, improving the 

delivery of government information and services, increasing channels for public interactions 

and Lower costs leading to higher participation of people. 
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Recent Thrust to M-Governance is being Provided through USSD Services 

 Unstructured Supplementary Services Data (USSD) is a session based service unlike sms 

which is store and forward service. It can be used by the user to send command to an 

application in text format. USSD acts as a trigger for the application  

 

Government initiatives for M-Governance 

 Mobile Seva 

 It aims to provide government services to the people through mobile phones and tablets. It 

has been developed as the core infrastructure for enabling the availability of public services 

through mobile devices. Mobile Seva enables the integration of the mobile platform with the 

common e-Governance infrastructure consisting of State Data Centers (SDCs), State Wide 

Area Networks (SWANs), State and National Service Delivery Gateways (SSDGs/NSDG). 

 It enables a government department to integrate both web and mobile based services 

seamlessly and enhances the access to electronic services tremendously leveraging the very high 

penetration of mobile phones, especially in rural areas. 

 Mobile Applications Store (m-App Store) has also been developed by DeitY as part of 

Mobile Seva. The Mobile Governance Portal and the m-App Store can be accessed at 

http://mgov.gov.in/. The m-Appstore currently hosts over 240 live mobile applications. The 

live applications can be downloaded and installed free of cost on a mobile phone by any 

person. The project, ―mobile seva‖ has won the second prize at the prestigious United Nations‘ 

Public Services Awards in the category ―Promoting Whole of Government Approaches in the 

Information Age‖ for Asia Pacific. 

 A few years ago, Kerala launched ‗Dr. SMS,‘ an m-health information system, for 

providing information on medical facilities available in the locality of the resident. 

 Goa followed, with a mobile governance initiative for issuing alerts for receipt of 

government applications and complaints and status tracking.  

 Next Maharashtra. It adopted a similar traffic management system through mobile alerts. 

 A laudable initiative launched by the Greater Hyderabad Municipal Corporation in 

September tries to use technology in a mobile phone-based Intelligent Garbage Monitoring 

System enables sanitary supervisors to report the status of cleaning of garbage bins through 

their GPS-enabled mobile phones. Centralised reports as well as those of individual bins 

can be generated with the system. 

 

Transformational Government 

 The definition of transformational government as per the Transformational Government 

Framework developed by organisations for the Advancement Structured Information Standards 

(OASIS), a non-profit, international consortium that drives the development, convergence and 

adoption of open standards for the global information society. 

 A managed process of Information and Communication Technology (ICT) enabled change 

in the public sector, which puts the needs of citizens and business at the heart of the process to 
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achieve significant and transformational impact on the efficiency and effectiveness of the 

government. 

 The current service delivery model requires citizens, business, and other government 

entities – to interact independently and multiple times for the same activity such as buying a 

home, handling healthcare, or providing identification information to multiple government and 

non-government organisations to execute many of these common services. This model is not 

sustainable, inefficient, costly, frustrating, time-consuming, and not reasonable for a 21st 

Century service level. 

 Even with the current e-Governance maturity levels, the governance is not really 

transformational. One of the main reasons for this is that the departments work in silos and do 

not have a common data exchange platform. Even if there was a data exchange platform, the 

data in the departments is not in a very usable form. There are duplicates, ghost entries, missing 

data and so on. 

 It is also necessary to have ―hubs‖ of data for the major ―Assets‖ (so to speak) of the 

government viz. citizens, land, water, energy, geographic information system (GIS) and so on. 

Once the departmental database has been cleaned, a common key can be identified, the data 

hubs can be created and a data exchange platform should be put in place, the existing service 

delivery gateways can be made more powerful and transformational governance would evolve 

from this. The ultimate aim is to enable transformational governance where a citizen need not 

make multiple visits to multiple departments to get a service. According to a recent 

International Data Corporation (IDC) FutureScape report, e-governance is moving from a 

mere digital service to a more personalised experience. The focus is shifting from IT cost 

cutting to government ICT productivity. 

 A digital economy is being ushered in. In fact, by 2018, 50 percent of elected officials will 

focus on technology innovation and investment as a means to support regional economic 

development and attract business investment, according to the report. By 2018, 75 percent of 

the State and local governments will leverage externally generated real-time citizen data for 

service customisation, the impact of smart cities will expand resulting in 20 of the world‘s 

largest countries creating national smart city policies to prioritise funding and document 

technical and business guidelines, 30 percent of last-mile citizen engagements will be 

transformed by the ecosystem of human-machine interactions through mobile and natural 

interface – increasing the reach and accessibility of the government in an unprecedented 

manner. Digital India initiative has provided a new paradigm to what is possible and for us to 

envision a future that bears little resemblance to the past and allows the next wave of e-

Governance to really transform governance. 

 
Advantages of E-Governance 

Speed 

 Technology makes communication speedier. Internet, Phones, Cell Phones have reduced 

the time taken in normal communication. 

 

http://egov.eletsonline.com/tag/governance/
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Cost Reduction 

 Most of the Government expenditure is appropriated towards the cost of stationary. Paper-

based communication needs lots of stationary, printers, computers, etc. whichcalls for 

continuous heavy expenditure. Internet and Phones makes communication cheaper saving 

valuable money for the Government. 

Transparency 

 Use of ICT makes governing profess transparent. All the information of the Government 

would be made available on the internet. The citizens can see the information whenever they 

want to see. But this is only possible when every piece of information of the Government is 

uploaded on the internet and is available for the public to peruse. Current governing process 

leaves many ways to conceal the information from all the people. ICT helps make the 

information available online eliminating all the possibilities of concealing of information. 

Accountability 

 Once the governing process is made transparent the Government is automatically made 

accountable. Accountability is answerability of the Government to the people. It is the 

answerability for the deeds of the Government. An accountable Government is a responsible 

Government. 

Convenience 

 E-Government brings public services to citizens on their schedule and their venue. 

Improved Customer Service 

  E-Government allows redeploying resources from back-end processing to the front line of 

customer service. 

Increased Access to Information 

 E-Government improves the accessibility of government information to citizens allowing it 

become an important resource in the making the decisions that affect daily life and so it helps in 

empowerment of citizens. 

 
Disadvantages of E-Governance 

 Electronic governments also consist on certain disadvantage. The main disadvantage of an 

electronic government is to move the government services into an electronic based system. This 

system loses the person to person interaction which is valued by a lot of people. 

In addition, the implementation of an e-government service is that, with many technology 

based services, it is often easy to make the excuse (e.g. the server has gone down) that problems 

with the service provided are because of the technology. 

 The implementation of an e government does have certain constraints. Literacy of the users 

and the ability to use the computer, users who do not know how to read and write would need 

assistance. An example would be the senior citizens. In general, senior citizens do not have 

much computer education and they would have to approach a customer service officer for 

assistance. And also in case of rural people, it gives scope for middle man, who distorts the 

information. 
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 Studies have shown that there is potential for a reduction in the usability of government 

online due to factors such as the access to Internet technology and usability of services and the 

ability to access to computers 

 Even though the level of confidence in the security offered by government web sites are 

high, the public are still concerned over security, fear of spam from providing email addresses, 

and government retention of transaction or interaction history. There has been growing 

concern about the privacy of data being collected as part of UID project. The security of cyber 

space and misuse of data is still holding back the citizens to full adaptation of Aadhar card. 

 

Challenges in E-Governance 

 There are large numbers of potential barriers in the implementation of e-Governance. Some 

hindrance in the path of implementation, like security, unequal access to the computer 

technology by the citizen, high initial cost for setting up the e government solutions and 

resistance to change. Challenges identified as trust, resistance to change, digital divide, cost and 

privacy and security concerns. 

 

Trust  

 Trust can be defined along two dimensions: as an assessment of a current situation, or as an 

innate personality traitor predisposition. The implementation of public administration 

functions via e-government requires the presence of two levels of trust. The first is that the user 

must be confident, comfortable and trusting of the tool or technology with which they will 

interact. The second dimension of trust pertains to trust of the government. 

There has to be a balance between ensuring that a system prevents fraudulent transactions and 

the burden that extensive checks can take place on people who are honest. 

Recently, confidential information on military veterans was compromised when a 

computer containing their personal information was lost. This type of incident can erode trust 

and user confidence in government systems. Trust, along with financial security, are 

two critical factors limiting the adoption of e-government services. 

 

Resistance to change 

 The innovation diffusion theory states that over time an innovation will diffuse through a 

population, and the rate of adoption will vary between those who adopt early, referred to as 

early adopters and to those who adopt the innovation much later, referred to as ―laggards. 

The resistant to change phenomenon can explain much of the hesitation that occurs on the 

part of constituents in moving from a paper based to a Web-based system for interacting with 

government. 

 Citizens, employees and businesses can all have their biases with respect to how 

transactions should be processed. However, government entities and public policy 

administrators cannot ignore the changes that occur as a result of the implementation of 

information and communication technology (ICT) 
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Education about the value of the new systems is one step toward reducing some of the existing 

resistance. It can also be particularly useful for a leader or manager, to buy into the new system 

at an early stage in the adoption process 

 

Digital Divide 

 The digital divide refers to the separation that exists between individuals, communities, 

and businesses that have access to information technology and those that do not have 

such access. Social, economic, infrastructural and ethno-linguistic indicators provide 

explanations for the presence of the digital divide.Economic poverty is closely related to limited 

information technology resources An individual living below poverty line does not afford a 

computer for him to harness the benefits of e-government and other online services. As the 

digital divide narrows, broader adoption of e-government in the public domain becomes 

possible. Economic poverty is not the only cause of digital divide. It can also be caused by the 

lack of awareness among the people. Even some of the economic stable people don‘t know 

about the scope of e -governance. Awareness can only help to bring users to that service 

delivery channel once. It cannot guarantee sustained use of the system unless the system is also 

designed in such a way as to deliver satisfactory outcome. Procedures need to be simplified to 

deliver concrete benefits and clear guidelines provided to encourage their use by the actual end 

users and reduce user‘s dependence on middlemen/intermediaries. 

Cost 

 Cost is one of the most important prohibiting factor that comes in the path of e-governance 

implementation particularly in the developing countries like India where most of the people 

living below the poverty line. Elected officers and politician don‘t seem to be interested in 

implementing e-governance 

Privacy and Security 

 There will be three basic levels of access exists for e-

government stakeholders: no access to a Web service; 

limited access to a Web-service or full-access to a Web 

service, however when personal sensitive data exists the 

formation of the security access policy is a much more 

complex process with legal consideration. With the 

implementation of e-government projects, effective 

measures must be taken to protect sensitive personal information. A lack of clear security 

standards and protocols can limit the development of projects that contain sensitive 

information such as income, medical history. 

Conclusion 

 We have seen how the concept of e-governance and m-governance has evolved in Indian 

scenario and how much it is required for transparency and accountability on the part of 

government and at the same time it is also a toll to increase the participation of people in policy 

making by empowering them with the right information at right time. The penetration of 

internet, telecommunication services in India has increased in the last decade and this gives a 
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ray of hope to the citizens of 

India to fight with the long 

persisting problems of poverty, 

corruption, regional disparity 

and unemployment. But at the 

same time, due to slow pace of 

project completion, red-tape and 

resistance from the side of 

government employees and 

citizens too has not given the 

desired result.  
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Abstract 

 According to conventional theory of stock market, the institutionalinvestors and individual investors are rational 
by nature who would like to maximize their wealth within a stipulated period. However, there are many emerging 
paradigms related to financial behaviour of individuals where it influences the decisions, leading to behave in 
irrational ways. This irrational behavior is the basis of behavioral finance, a relatively new shift that combines 
psychological theory with traditional trading behaviour of investors as a whole. Behavioral finance predicts the 
trading behavior of investors based on some paradigms in the stock market and is used as a basis for creating more 
efficient trading strategies for the purpose of maximizing returns. In thisresearch study we have tried to understand 
and explain the impact of financial paradigms of stock market on individual trading behaviour around the world as 
well as we have also put some efforts  to find out the paradigms emerging and its reasons for existence and acceptance 

of behavioural biases in the modern financial theory. In present scenario there are most cases where the performance of 
the financial market depends on the attitude of investors who invest in criterion portfolio and play a major role 
towards the investment in financial market, so there is a need of studying the above said existing paradigms for the 
purpose of evaluating the performance of various stocks and shares of the organizations and others in the financial 
market. 
Keywords: Financial Paradigms, Behavioral Finance, Behavioral Biases. 

 
Introduction 

 Financial Paradigms existing and emerging in the stock market influences the agents to 

analyse the financial market, based on the behavioural factors lying in the process of investing 

in order to evaluate the return on their portfolios. Financial markets are evaluated based on 

various models of behavioural finance by financial agents who are rational in nature. Based on 

the existing information available in the market the financial practitioners make decisions to 

choose the portfolios for the achievement of anticipated returns on the investments. 

 The anomalies accepted by the academics to look to cognitive psychology to account for 

the rational and irrational behaviors of investors that modern finance had failed to explain. 

Behavioral finance and its paradigms tries to explain behaviour of investors towards the 

modern market and its reasons where it really influence the decision making process of the 
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individuals and agents of stock market in selecting the right portfolios for the achievement of 

better returns. 

 

Review of Literature 

Nicholas Barberis & Richard Thaler’s 

 A Survey of behavioural finance is of the opinion that the existing financial paradigms is 

based on the traditional finance paradigm which is a handbook to understand financial markets 

using models in which agents are rational in nature by 2 behavioural factors i.e., 1) New 

information availability in the market 2) Acceptable of information taking into consideration 

based on its consistency in earnings expected returns. 

Shleifer & Hirshlefir 

 In their survey states that the theoretical and empirical work on limits to arbitrage and its 

closer to financial paradigms in terms of materials covered in assets pricing and corporate 

financing and also investor behaviour based on their investment model.  They mention that 

when agents are rational and there are no frictions a securities price equals to its fundamental 

values and the study is on the expected future cash flow and also explains their stated 

hypothesis. 

Daniel et al. (1993) 

 He tries to explain by constructing amodel of investors sentiments aimed at reconciling the 

empirical findings of over reactions and under reaction to the market information.  Here he 

discusses about the psychology of investors which motivates them to identify the various 

portfolios on which various theories has been constructed. 

Bernard (1992) 

  He also deals with behavioural factors such as under reaction and over reaction of stock 

prices to the announcement of companies earnings which shows the results like when the stocks 

are sorted in to groups based on how much of a surprise is contained in their earnings, the one 

naïve way is to measure  an earnings surprise to look at SUE (standardized unexpected 

earnings) , which is defined has the difference between the companies earnings in a given 

quarter and its earnings during the quarter year.  Another way to measure an earningssurprise 

is by the stock price reactions to an earnings announcement.  But the finding is that stocks with 

the positive earnings announcements has public information about earnings is incorporated 

into prices and also a stock with higher earnings surprises then that also earnings higher returns 

in the period after portfolio formations. 

Bernard and Thomas (1990) 

 They also summarize some evidence on the actual properties of the time series of earnings 

and provide an interpretation for their findings. The relevant series is changes in a company‘s 

earnings in a given quarter relative to the same calendar quarter in the previous year and they 

also find that the series exhibit an auto correlation of about 0.34 at a lag of 1 quarter, 0.19 at 

two quarters, 0.06 @ three quarter and -0.24 at four quarters which states that the earnings also 

depend on the performance of company based on the investment pattern and past actions and 

reactions. 
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Fama and French (1992, 1996) 

 These people argue that glamour stocks are in fact less risky and value stocks are more 

risky, once risk is properly measured and have distinguished risk and overreaction sorts stocks 

on the basis of long-term growth rate forecasts made by professional financial analysts and finds 

evidence that analysts are excessively bullish about the stocks they are most pessimistic about 

based on the paradigms of the stock market. 

La porta et al. (1997) 

 He finds evidence of overreaction in glamour and value stocks defined using accounting 

variables. They finds that the paradigms which are existing in the market specifically shows 

that the glamour stocks earn negative returns on the day of their future earnings 

announcements and value stocks earn positive returns. The market learns when earnings are 

announced that its valuations have been too extremes. 

Andreessen and Kraus 

 They have basic findings for the investors to behave in a certain ways. So they say that the 

track price –Sell when the prices rise and buy when prices fall, even when the series they are 

offered is a random walk which is fairly a universal mode of behavior, which is consistent with 

the reaction to the new in the market. However when subjects are given a series of data with a 

ostensible trend, they reduce tracking, that is they trade less in response to price movements. 

De Bond l (1993) 

  He finds strong evidence that people extrapolate past trends. In one case, he asks subjects 

to forecast future stock price levels after showing them past stock prices over a period of time 

and he also analyzed a sample of regular forecasts of the Dow jones index from a survey of 

members of the American Association of Individual Investors. In both cases, the forecasts 

change in price level is higher following a series of previous price increases than following price 

decreases suggesting that investors indeed chase trends once they think they see them. 

Delong et al. (1990) and Shleifer and Vishny (1997) 

 According to these authors there is a risk for the investors about the mispricing of stocks 

which can be exploited by the arbitrages which worsens in the short run. Here they states that 

the noise trader risk matters a lot to liquidate their positions early, bringing them potentially 

steep losses. So they are of opinion that there is ‗a separation of brains and capital‘. 

Harris and Gurel (1986) and Shleifer 1986 

 According to them when a stock is added to the index, it jumps in price by an average of 

35% and much of this jump is permanent. The fact that a stock jumps in value upon inclusion is 

once again clear evidence of mispricing, the price of the share changes even though its 

fundamental value does not changes. 

 
Statement of Problem 

 In the present world many individuals and group of investors have found out that higher 

rate of return is gained only when higher risk is considered but no one would let their 

investment gain negative returns. So they become aware of market and try to analyse the 

paradigms of the stock market as a whole before selecting their portfolios, but since the risk is 
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uncertain, investors try to protect their portfolio in order to get benefit. Investors form their 

portfolio based on the market conditions which involve paradigms in the investment market 

wherein investors‘ would like to put in more efforts to overcome the negative impact on the 

portfolio what they have constructed. 

 

Objectives of the Study 

 To know the impact of paradigms on the investors behaviour on investment. 

 To know the core behavioural biases of investments. 

 To suggest investors to overcome the biases and to handle the paradigms. 

 
Methodology 

 Data for this study is purely based on secondary sources such as books, journals, articles 

and also internet. 

 

Discussion 

 Modern financial market with the financial economic theory is based on the assumption 

that the representative agent in economy is rational in two ways that is where investors makes 

unbiased forecasts of the future and also makes unbiased forecasts of the future and also makes 

decisions according to the axioms of expected utility theory. So it is mean to say that the 

investors assume the stock market before investing or trading. 

 Market obviously will have two kinds of investors i.e., rational and irrational. Rational 

investors are those who behave like agents in the stock market and irrational investors try to 

make good investment decisions but with predictable mistakes.  

 The investors who invest in the financial marketsare usually of heterogeneous behavioural 

mindset nature with the common objective of achieving high returns on their investments. 

Every investor has a portfolio who would like to maximize return and keep on track on their 

investment. As everybody knows that when market and behavioural factors is analyzed the two 

main biases come in the mind of agents and investors one is cognitive biases and other one is 

emotional biases.  

 The cognitive bias arises when investors‘ makes investment decision based on the incorrect 

information available in the market. The stock market also evidences that the investor‘s over 

reaction to a long series of bad news could produce predictable mispricing of stocks traded in 

stock markets, as it‘s like quasi-rational investors as explained before, where the paradigms of 

the financial market plays a very important role in investing pattern of investors on the other 

hand there is an existence of emotional biases which is also having link between investment 

and portfolio building of investors because investors emotions vary from one individual to 

other and its combined with various features of human beings which can neither be addressed 

nor it can be kept for discussion but equally it is important when investment patterns of 

investors come into picture. 

 Why investors‘ investment is based on behavioural financial factors? Investors focus on 

various aspects like 
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Volume of Returns 

 Many of the investors would like to trade very little and hold stocks on long run to earn 

better returns as per the standard models of asset market  

 

Forecasting: 

 It is obvious that future returns cannot be predicted on the basis of existing information in 

the efficient market. Now everyone argues that the market can be predictable to an extent on 

the basis of past performance and past experience of investors. Even past experience of 

investors would also contribute to behave considering biases while building portfolio. 

 

Volatility 

 In this rational world prices of the stocks changes when there is new information or any 

news about the performance of the companies and the economy will have an impact on the 

index of the stock market. The economists say that the aggregate stock prices changes or 

fluctuates based on the changes in the present value of future returns to be paid or dividends to 

be paid on investments. But to conclude prices of equity and debt in the financial market are 

more volatile than it is predicted. 

 

Dividends 

 According to Modigliani and Miller Approach of dividend policy in which dividend policy 

with no tax is irrelevant in efficient market. Dividend payment is left to the company who take 

dividend decisions but investors would like to prefer dividend with no taxes as they try to 

reduce the risk on their investments and also expects future growth on their stock holdings.  

 

Liquidity 

 Economists say wealth of individual should work for him according to his requirement. So 

every investor tries to look into how far it is benefiting him on long run and also how far it is 

helpful to rebalance the needs of the individual. As the individual‘s life is uncertain and full of 

opportunities and challenges, to meet is challenges and to overcome the uncertainties the 

liquidity of investment is must and is expected. 

 

Growth on Equity 

 Historically, the investment made before would use to fetch double or returns in the near 

future for certain portfolio selection after nationalization of financial institutions the situation is 

totally different all these safe zones of investment avenues for investors are not providing the 

expected returns so as a natural tendency people tries to shift, that trend of shift was investing 

in equities and other mutual funds on long run basis which fetches better returns on the 

investments. So it seems attractive than other avenues as people are ready to take risk to an 

extent-aggressive investors would like to gain equity premium on investment which is again 

based on certain assumptions in the stock market. 
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Findings, Suggestions and Conclusions 

 The trend of investment portfolio has changed from traditional approach to modern 

rational approach wherein there is an existence of financial paradigms for investors which 

influence the investor‘s investment behaviour which in turn leads to performance of index in 

the stock market as well. 

 Investors should make a thorough investigation before investing in the stock market 

without considering any biases he need to analyse the situation in the markets and keeping in 

mind the paradigms of market decision should be taken by the investors. 

 Many researchers and experts in the field of finance says that many respectable financial 

economists work in the field called behavioural finance as it is an agnostic approach to study 

financial market and also economists become accustomed to think the role of human behaviour 

in driving the stock prices. The existence of financial paradigms and behavioural finance in the 

financial models shows it has redundant phrase where it is enlightenment to financial agents 

and economists to know more about behavioural paradigms when it comes to financial market 

performance as a whole. 
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Abstract 

 Dynamic changes are taking place in companies that has led many managers to better appreciate the 
necessity and the advantages of comprehensive human resource management. This pressure to change has 
also helped to generate numerous social innovations within the field of human resource management. The 
purpose of the study was to know the employees perception towards the menstrual leave policy.  We have 
done an exploratory research. Primary and secondary sources were used to collect the data. The study gives 
the insight about the employees‟ perception towards menstrual leave policy special reference to IT sector in 

Kochi. The present study made an attempt to assess the perception of employees towards Menstrual Leave 

policy. 

Keywords: Menstrual Leave Policy, IT Sector, Human Resource Management 

 
Introduction 

 Menstrual Leave Policy is an emerging trend in Indian corporate sector. Menstrual leave is 

a type of leave where a woman may have the option to take paid or unpaid leave from her 

employment if she is menstruating and is unable to go to work because of this. Few of the 

Indian companies have started giving paid leave or unpaid leave to women employees during 

their menstruation 

 Men and women are biologically different. However, the real progress of the human 

civilisation can only occur when we understand and honour these differences. The issue of 

whether women should take time off because of period pain has recently been thrown into the 

forefront of discussion. The present study made an attempt to assess the perception of 

employees towards Menstrual Leave Policy with special reference to IT sector employees in 

Kochi. 

 

Objectives of the Study 

 To understand and evaluate the Menstrual Leave policy implemented in corporate sector 

and how it works 

 To identify the employees perception towards Menstrual Leave policy with special 

reference to IT sector employees in Infopark Kochi. 
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Menstrual Leave Policy - World Scenario 

Japan 

 Japan was the first Country to come up with menstrual Leave in place since just after 

World War II. According to the 1947 Labour Standards Law, women suffering from painful 

periods or those whose job might exacerbate period pain are allowed ―Seirikyuuka‖ meaning 

―Physiological Leave‖. 

Taiwan 

 Taiwan‘s current Menstrual Leave legislation, however, is more recent. The 2013 

Amendment to the Country‘s Act of Gender Equality in Employment guarantees female 

workers 3 days of Menstrual Leave a year, in addition to the 30 days of half-paid Sick Leave 

allotted to all workers 

China 

 March 2016 onward, female employees in the Central Anhul Province of China will be able 

take 1 or 2 days off on production of certificate from a legal medical Institute or Hospital 

Indonesia 

 Indonesian women are entitled to take 2 days a month of Menstrual Leave, though many 

companies simply ignore the Law. 

Zambia 

 In 2015, Zambia passed a law entitling women to take a 'Mother's Day' off once a month 

with no notice due to menstrual pain. 

Italy 

 This country is the most recent addition to the list, Italy becoming the first country in 

Europe to offer a menstruation leave.  

Russia and Australia have proposed menstrual leave policy but they have not been 

implemented yet. 

 
Indian Scenario 

 Bihar and Jharkhand State government has already giving special leave to all women 

teachers in Government Schools every month. 

 Culture Machine, a media firm based in Mumbai with 75 employees, just introduced First 

Day of Period, an initiative that gives women the first day of their monthly cycles off. 

 Gozoop a digital marketing company is also providing paid menstrual leave to their 

women employees on their first day of period. 

 Industry ARC, a three year old start up in Hyderabad has already put in place its own 

Menstruation Leave Policy 

 Shree Lakshmi Steel Industries a Mumbai based steel company has been granting fully-

paid 'period leave‘ once in a month to its women employees since 2010.  

 Shailesh & Company a Mumbai based jeweller is providing special leave to their women 

employees 

 Infoanalytica An Ahmedabad base business and market research firm also providing 

Menstrual Leave to their women employees 
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Research Methodology 

Scope of the study 

 The scope of the study limited to 100 IT Employees of Infopark Kochi. 

Data collection for the study 

 The data for the study has been collected through primary as well as secondary sources. 

The primary data has been gathered in the form of scheduled questionnaire and Interview 

methods held with respondents. Secondary data has been collected from various published 

and non-published sources 

Sample Selection 

 Samples of 100 respondents were selected by convenience sampling method. The 

respondents were interviewed with the help of scheduled questionnaires and interview 

method. 

Tools and Techniques 

For the analysis of data, percentage method is used. 

Along with this,tables and diagrams were used to make the analysis more clear. 

Data Analysis 

Sl. 

No 
Category Details 

Number of  

Respondents 
Per cent 

1 Age 

20-30 48 48 

30-40 38 38 

40-50 12 12 

Above 50 2 2 

2 Gender 
Male 42 42 

Female 58 58 

3 Marital Status 

Single 46 46 

Married 52 52 

Widow 2 2 

4 Educational Qualification 

Professionally Qualified 39 39 

Post-Graduation 34 34 

Graduation 27 27 

Source: Primary data 

 According to the table, 48 per cent of the sample respondents are in the age group of 20-30 

years, 38% belongs to the age group of 30-40. Age group of 40-50 years and Above 50 

constitute 12 per cent and 2 percent of the sample respectively. 

 

Diagram showing the Respondents’ Awareness about the Menstrual Leave Policy existing 
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 According to the pie diagram, it is evident that 79% of the respondents are aware about the 

menstrual leave policy that is already existing in the corporate sector. 

 
 

Diagram showing Respondents Response Regarding Stress and Physical Distress 

  
 Out of 58 female respondents, 54 respondents 

responded that it is hectic and stressful to work a long 

day on their first day of periods. 

 

Diagram Showing the Response of Necessity of 

Menstrual Leave Policy 

 
 42% of the respondents strongly 

agree that menstrual leave  is necessary 

in an organisation and 19% agrees and 

there are 30% who neither agree nor 

disagree of whether  menstrual leave is 

necessary in an organisation, 7% 

strongly disagree and 2% disagree. 

 

 
Diagram Showing Respondents who Support Menstrual Leave Policy 

Majority(76%) of the respondents 

responded that they supports a menstrual 

leave policy and only 8 % does not 

supports menstrual leave policy. 

 

Findings 

 Employee‘s perception differs 

according to their age. It is noticed 

that majority of the respondents who 

supported Menstrual Leave are of the 

age group of 20-30. 

 It is found out from the research that 79% of the respondents already knows about the 

Menstrual Leave Policy that is existing in the corporate sector. 

 Out of 58 female respondents, 54 respondents responded that it is hectic and stressful to 

work a long day on their first day of periods and they always thought it would be better if 

they could take a day off. 

 76% of the respondents supports Menstrual Leave while 24% doesn't supports Menstrual 

Leave. 
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 Majority of the married employees (48 %) said being allowed to work from home or in a 

more comfortable position in their workplace would be beneficial. 

 Out of 58 female respondents, 46% are hesitant to reveal the reason that they need a day 

off. 

 Out of 58 female respondents 24% thinks that period symptoms just won‘t be taken 

seriously by their employer. 

 

Suggestions 

 Companies can have a menstrual leave policy, but without incurring cost to the company.  

 Employers can give paid or unpaid leave or the option of work from home if the female 

employees who are having menstrual pain and those who feel it would be better if they 

could get a day off.  

 Another option company can offer is proving menstrual paid leave on their menstruation 

and having a compensatory working day without affecting the productivity and profitability 

of the firm. 

 

Conclusion 

 Dynamic changes are taking place in companies that has led many managers to better 

appreciate the necessity and the advantages of comprehensive human resource management. 

This pressure to change has also helped to generate numerous social innovations within the 

field of human resource management. From the study it was evident that employee‘s 

perception towards menstrual leave is positive and it would enhance the employer -employee 

relationship by supporting women with strong pain and recognising it is not ―a sickness‖.  
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Abstract 
 FMCGs are Fast Moving Consumer Goods that are purchased frequently by people. Different types of media are 
used for the promotion of these FMCG products such as television, radio, newspaper, magazines, mobile phones and 
internet & social networking media. The study throws light over the effect of these media for the purchase of FMCGs 
among the rural and urban people. This would be helpful to know whether there is any significant difference between 
rural and urban people in their product purchase decision of FMCGs based on the media. It is also useful to know 
which media is more influencial among the rural and urban people. 

 
Introduction  

 FMCGs stands for Fast Moving Consumer Goods. They are also known as Consumer 

Packaged Goods(CPG).The characteristics of FMCGs is that it have relatively low cost, but 

quick turnover. The profit made per unit may be less but high turnover brings high profit to the 

firms. FMCGs are products with continous demand. Examples of Fast Moving Consumer 

Goods generally include a wide range of frequently purchased consumer products such as 

toiletries, soaps, cosmetics, teeth cleaning products and detergents. FMCGs are similar to non-

durable products. Non durable goods may be defined either as goods that are used up when 

used once or that have a life span of less than three years. The Fast Moving Consumer Goods 

sector is a corner stone of the Indian economy. This sector touches every aspect of human life. 

Purchase behaviour is the process by which individuals search for select, purchase, use and 

dispose of goods and services in satisfaction of their needs and wants. One of the most 

important factor which influence the purchase behaviour of individuals is media. Advertising 

media consist of any means by which sales messages can be conveyed to potential buyers. This 

media may Affect our beliefs, attitudes and ultimately affect our purchase behaviour.  

 
Objectives of the Study 

 To find out the influence of media on purchase decision of FMCGs among rural and urban 

households. 

 To analyse whether there is significant difference between the purchase behavior of rural 

and urban households through the influence of media. 

 To find out which advertising media is more influential among rural and urban households. 
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Scope of the Study 

 The study is on the influence of media on the purchase decision of Fast Moving Consumer 

Goods. The study has been conducted among both the rural and urban household, so as to 

have a comparison between their product purchase Decision due to the influence of advertising 

media. The urban area selected for study is Aluva and rural households are from Kuthiathode. 

The study has been conducted for the period 2015-2016.The study covers the influence of 

media like Television, Radio, Newspaper, Magazines, Mobile phones, Internet & Social 

networking media on rural and urban household's purchase decisions on FMCGs. 

 

Methodology 

 The study is conducted with the help of primary data. Primary data were collected through 

a field survey among rural and urban households. A sample of 20 households from Aluva 

(urban) and 20 households from Kuthiathode (rural) were selected. Structured questionnaires 

were used for collecting data. Additional information have been collected from journals, books, 

newspapers, periodicals and websites. Analysis of data is made using percentages. Chi-square 

test is used in the study. 

 
Hypothesis 

H1: There is no significant difference between rural and urban respondents in their influence of 

FMCG advertisements. 

 
Purchase Decision of FMCGS among Rural and Urban Households – an Analysis 

Table 1 Availability of Media 

Media 
Rural Urban 

No. of Respondents % No. of Respondents % 

TV 17 85 18 90 

Radio 5 25 10 50 

Newspaper 13 65 16 80 

Magazines 4 20 7 35 

Mobilephone 10 50 13 65 

Internet & social networking media 5 25 10 50 

Source: Primary data  

 Table1 shows the availability of media among rural and urban respondents. TV is the most 

available media for both rural(85%) and urban(90%)respondents. 

 
Table 2 Influence of Advertisements on Respondents Chi-Square Test 

 
 Ho: There is no significant 

difference between rural and urban 

respondents in their influence of 

FMCG advertisements. 
 

  

 
Rural Urban Total 

Influenced 13 12 25 

Not influenced 7 8 15 

Total 20 20 40 
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 Table value of chi-square for 1 

degree of freedom at 5% level of 

significance is 3.841. 

 Since the computed value of chi-

square is less than the table value,the 

null hypothesis is accepted.ie.,there 

is no significant difference between 

rural and urban respondents in their influence of FMCG advertisements. 

 

Table 3 Influence of Advertisements for the Purchase of FMCGs 

Details 
Rural Urban 

No. of respondents % No. of respondents % 

Very high 2 15.38 2 16.69 

High 2 15.38 3 25 

Moderate 5 38.46 4 33.33 

Low 3 23.08 2 16.67 

Very low 1 7.69 1 8.33 

Total 13 100 12 100 

Source: Primary data  

 Table 3 shows the influence of advertisements for the purchase of FMCGs.It shows the 

level of influence on respondents. Majority of the rural and urban respondents  showmoderate 

influence. 

Table 4 Role of Media in the Selection of FMCG Products 

Details 
Rural Urban 

No. of respondents Percentage No. of respondents Percentage 

Strongly agree 2 10 4 20 

Agree 9 45 9 45 

Neutral 5 25 5 25 

Disagree 2 10 1 5 

Strongly disagree 2 10 1 5 

Total 20 100 20 100 

Source: Primary data 

 Table 4 shows the role of media in the selection of FMCGs. Forty five percent of both 

urban and rural respondents agree that media have significant role in the selection of FMCGs. 

Twenty five percent of both rural and urban respondents have neutral opinion. Ten percent 

each of rural respondents strongly agree, disagree and strongly disagree with this. Twenty 

percent of the urban respondents strongly agree with the role of media in selection of FMCGs. 

Five percent each disagree and strongly disagree with it. 

 

  

O E (O-E)2 (O-E)2/E 

13 12.5 0.25 0.02 

12 12.5 0.25 0.02 

7 7.5 0.25 0.03 

8 7.5 0.25 0.03 

Chi-Square 0.1 
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Table 5 Media Wise Influence on FMCGs 

Media 
Rural Urban 

No. of respondents % No. of respondents % 

TV 13 65 14 70 

Radio - - 1 15 

Newspaper 3 15 4 20 

Magazines - - - - 

Mobilephone 3 15 - - 

Internet & social networking media 1 5 1 5 

Total 20 100 20 100 

Source: Primary data 

 Table 5 shows the media wise influence of FMCGs. Most of the rural ie., sixty five per cent 

and urban ie., seventy per cent respondents are influenced by TV. None of the rural 

respondents are influenced by radio and magazines. Twenty percent of the urban respondents 

are influenced by newspaper, fifteen per cent by radio and five per cent by internet & social 

networking media. None of the urban respondents are influenced by magazines and mobile 

phones. 

 
Findings 

 Television is the most available media among both rural and urban respondents. 

 There is no significant difference between the rural and urban people in their influence of 

FMCG advertisements. 

 Majority of both rural and urban respondents are only moderately influenced by the 

FMCG advertisements. 

 Majority of both rural and urban respondents agree with the role of media in the selection 

of FMCG products. So it is found that media have significant role in the selection of 

FMCGs among rural and urban people. 

 The most influential media for the purchase of FMCGs among both rural and urban people 

is television. None of the respondents are influenced by magazines. 

 

Conclusion  

 It can be concluded that media have significant role in the purchase decision of FMCGs 

among the rural and urban households. Both urban and rural households are moderately 

influenced by FMCG advertisements. It is also found that there is no significant difference 

between the purchase behaviour of rural and urban households through the influence of media. 

Television is the most influencial media among both rural and urban households. This is due to 

the reason that television is the most available media in both rural and urban area and most of 

the people are interested in watching FMCG advertisements in television. 

 

Suggestions 

 It is not desirable to give expensive advertisements for FMCGs, since this will increase the 

cost and in turn leads to high price which is unaffordable to common people. 



                                                International Conference on Emerging Trends in Corporate Sector 

  

 
pg. 122                                                                          St.Xavier’s College for Women, Aluva, Kerala         

 It is not good to be too much influenced by media while making purchase decisions, 

because the advertisements shown in media may not be real. 
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Abstract 

 During the recent years the Government of India has introduced various initiatives like Make in India, Start up 
India, ,Digital India etc to make the Indian economy more stronger and vibrant. We all know MSME sector has 
emerged as one of the most vibrant sector of the Indian economy. To make available the bank credit without the 
hassles of collateral security and third party guarantee the government of India and SIDBI came out with a scheme 
known as Credit guarantee scheme. Credit Guarantee Fund Trust For Micro Small Medium Enterprises (CGTMSE) 
was launched in 2000 by Government of India and SIDBI in order to operationalise the Credit Guarantee Scheme for 
Micro Small Enterprises which guarantees credit facilities up to 200 Lakhs (2 crores) which is provided by the 
Member Lending Institution(MLI).The highlight of the scheme is that the MSE need not produce collateral security 
and third party guarantee.This article gives an idea about the CGTMSE Scheme and to know whether our state is 
actively participating in that scheme. 
Keywords: CGTMSE, Member Lending Institutions, Guarantee Cover, Proposals 

 

Introduction 

 Entrepreneurs always dream about setting up of their own Micro Small 

Enterprises(MSE). They find difficult to raise money from banks and financial institutions 

owing to their inability to provide collateral security. Keeping this in view, Ministry of Micro 

and Small Medium Enterprises and Government of India launched a Credit Guarantee 

Scheme(CGS)  which is being operationalised by the Government of India in consultation 

with SIDBI in the name CREDIT GUARANTEE FUND TRUST FOR MICRO SMALL 

MEDIUM ENTERPRISES(CGTMSE) in the year august 2000.The corpus of the fund stood 

at 2500 crore contributed by Government of India and Small Industries Development Bank 

Of India (SIDBI) in the ratio 4:1.The main highlight of the scheme is that availability of bank 

credit without collateral security and third party guarantee i.e. the lender  should give 

importance to the project viability. Here the credit facility is extended purely on the primary 

security. The borrower can obtain both term loan and working capital from a single lender. 

The role of the Guarantee trust comes when the MSME unit fails to discharge its liabilities to 

the lender, the trust promises to make good the losses incurred to the lender. The maximum 

cover of guarantee is 85% but for loans above 50 lakhs the cover of guarantee is 50% of the 

credit amount. Another pivotal element is that the scheme provides loan upto 2 crores that 

too without offering collateral security and third party guarantee. 
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Objectives of the Study 

 To understand the CGTMSE Scheme 

 To evaluate the CGTMSE scheme  with respect to kerala 

 

Importance of the Study 

 MSME‘s are the engine of growth. it is the largest provider of employment in most 

countries especially of new jobs. Some times SME‘s are the only source of employment in 

poor regions and rural areas. There are around 26 million Micro and Small Enterprises in the 

country providing employment to an estimated 60 million persons. The MSME sector 

contributes about 45% of the manufacturing sector output and 40% of the nation‘s export. 

Statistics from Ministry of Micro small and medium Enterprises also reflect the growth 

ofMSME in India. But the main problems faced by the MSME are non-availability of 

adequate credit at reasonable interest. Even though national and state governments extend 

support but  it is not sufficient for them to solve their problems. The major elements that have 

blocked the growth of MSME sector are poor infrastructure and insufficient market  

linkages. To fully utilizestheir potential and to reach in heights they need to develop further.  

So in order to promote such a vibrant sector, Government of India and SIDBI have 

introduced the Credit Guarantee Scheme. 

 
An Evaluation of CGTMSE Scheme 

 CGTMSE –―Credit Guarantee Fund Trust for Micro and Small Enterprises‖ was 

introduced by Government of India in consultation with SIDBI to make available collateral 

free credit to the Micro and Small Enterprise sector. The scheme was first named as Credit 

Guarantee Fund Scheme. It was formally launched on August 30, 2000 and its operations 

started with effect from 1st January 2000.CGTMSE has its registered office at Mumbai and 

Business Development Cell in New Delhi in Kolkata. The inability of entrepreneurs to provide 

adequate security to banks and low recovery rate are major constraints in flow of investment 

credit to SSI units. The problem is most seen in export oriented and tiny sector enterprises. To 

cut back these problems new credit insurance scheme known as CGTMSE has been 

introduced. The CGS seeks to reassure the lender that, in the event of a MSE unit which fails to 

discharge its liabilities to the lender, the guarantee trust would make good the loss incurred by 

the lender ranging between Rs.62.50 lakhs to 85% of the amount in default depending on the 

borrower category/quantum of credit facility. But from December 31st 2016 Prime Minister 

announced that the credit limit under Credit Guarantee Scheme has increased to Rs 2 crores. 

Till now, the coverage under CGTMSE is Rs.1 crores under which Micro, Small and Medium 

Enterprises can get collateral free loans. CGTMSE (Trust) has now issued circular on 9th 

January 2017 to increase the limit of CGTMSE coverage in terms of PM‘s announcement. 

Highlights of the 9thcircular are as under: 

 Coverage Limit of loans under CGTMSE increased to Rs.200 lakhs for Scheduled 

Commercial Banks and selected Financial Institutions and Rs.50 lakhs for Regional Rural 

Banks and Financial Institutions. 
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 Same will be applicable to Proposals sanctioned on or after 1st January 2017  

 Both term loan and working capital can be covered under the scheme. 

 Maximum extent of guarantee above Rs.50 lakhs and upto Rs.200 lakhs will be 50% of 

amount of credit in default subject to a maximum of Rs.100 lakhs.(upto 2016 it was Rs 50 

lakhs subject to ceiling of Rs 62.50 lakhs) 

 The enterprise who are in need of finance approach the banks/financial institutions  

(MLI).There is no direct relationship between the credit guarantee trust and the MSME 

borrowers. The eligible Member Lending Institutions (MLIs) includes all scheduled 

commercial banks selected Regional rural banks selected state financial corporation‘s (SFC) 

and some of the lending institutions. CGTMSE does not provide financial assistance but gives 

only guarantees for the collateral/third-party guarantee free loan provided by its MLI. The 

institutions which are eligible under CGTMSE (MLI‘s) are: 

 Scheduled Commercial Banks (Public sector/private sector and foreign banks for the 

time being included in the second schedule to the RBI Act 1930. 

 RRB (Regional Rural Bank) which have been classified under ‗Sustainable Viable‘ 

category by NABARD. 

 NSIC (National Small Industries Corporation Ltd), NEDFI (North Eastern Industries 

Finance Corporation Ltd, SIDBI (Small Industries Development Bank Of India)etc 

 Lending institutions registered as MLI‘s(Member Lending Institutions)of the trust 

comprising of 21 public sector banks 21private sector banks 7 RRB‘S,4 Foreign Banks, SBI 

and 7 other lending institutions. The objectives of CGTMSE are 

 Shift from collateral to merit based lending 

 Get collateral free loans up to Rs.2crore 

 Cash credit for meeting working capital financial requirements 

 Term loans for purchase of commercial assets and business expansion 

  Act as a catalyst of entrepreneur promotion 

 Facilitate institutional credit flow to MSE Sector 

 Addresses growth constraint of MSE sector 

 Enable financial inclusion or employment generation 

 Revive confidence in credit guarantee mechanism.  

 Government may on review of performance be able to remove any of the lending 

institution from the list of eligible institutions. . The trust will have no direct relation with small 

entrepreneurs but they offer the credit through MLI‘s (Member Lending Institutions) The 

eligible lending institutions are required to enter into an online agreement with CGTMSE for 

becoming MLI of the trust and it shall be entitled to a guarantee unless it has entered in to an 

agreement with the trust in such form as may be required by the trust. The MSME sectors have 

to approach the banks or financial institution with viable project for their credit requirements. 

MLI are expected to support only viable proposals using their commonsense and due diligence. 

All proposal for guarantee approval for credit facilities will have to be rated internally by the 

MLI and should be of investment grade. The credit facilities which are eligible to cover under 
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the scheme are both term loan and working capital facility up to Rs 100 lakh per borrowing unit 

(now it has increased to 2 crores), extended without any collateral security or third party 

guarantee to a new or existing micro and small enterprise. CGTMSE will have full trusts in the 

credit evaluation done by the MLI. The trust will not re-evaluate the proposals sanctioned by 

the MLI. Another important requirement under the scheme is that credit facility should be 

availed by the borrowing unit from a single lending institution. Any credit facility in respect of 

which risk are additionally covered under the scheme operated by the government or other 

agencies will not be eligible for coverage under the scheme. The guarantee cover under the 

scheme is to the extent of 75% of the sanctioned amount of the credit facility but not more than 

Rs.50 lakhs. Now Maximum extent of guarantee above Rs.50 lakhs and upto Rs.200 lakhs will 

be 50% of amount in default subject to a maximum of Rs.100 lakhs.( with effect from 2017)  

 

The Extend of Guarantee Cover is 80% for 

 Micro enterprises for loans up to 5 lakh 

 MSE operated and owned by women. 

 All loans in North East Region. 

  The guarantee cover under the scheme is for the agreed tenure of the term loan. In case of 

working capital the guarantee cover is of 5 years. The   fee payable to the trust under the   

scheme is one time guarantee fee of 1.5% and annual service fee of 0 .75% on the credit 

facilities sanctioned. For loans up to Rs 5 Lakh, one time guarantee fee and annual service fee 

is 1% and 0.5% respectively or loan in North East Region. The one time guarantee fee is only  

0.75%.Annual reports of CGTMSE revealed that during the year2000-2001, number of active 

MLI‘s was 9,it has increased  to 119 during the last years. And more number of proposals has 

been sanctioned by State Bank of India. CGTMSE cover is not available for Loans to 

enterprises engaged in Retail Trade, educational institutions, training centers, self help groups 

(SHGs) and joint liability groups (JLGs). To get CGTMSE cover In respect of eligible Loan 

accounts sanctioned in a quarter, apply before close of the following quarter. 

 Number of proposals approved in Kerala during the period 2014-2015 and 2015-2016 are 

41624 and 47120 respectively. In amount the value near to 1124 and 932 crores. During 2015 

the CGTMSE proposed to go for many changes including temporary suspension of the scheme 

coverage to some banks due to very high level of NPAs under the scheme accounts, reported by 

some banks. So in order to get guarantee cover the existing and new accounts banks are to take 

necessary measures to reduce the NPA level otherwise no such further lending is possible under 

the CGTMSE scheme. This may in turn pause some challenges to banks. Banks are to very 

careful while giving loan under the CGTMSE scheme 

District Wise Report of Guaranteed Approved for KERALA during 2016 

Sl. No District Name Proposals Approved Amount (in Rs. Crore) 

1 Alappuzha 4,155 93.85 

2 Ernakulam 73,313 2,064.51 

3 Idukki 794 22.39 

4 Kannur 6,798 198.94 
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5 Kollam 2,291 94.85 

6 Kottayam 9,733 273.41 

7 Kozhikode 35,412 771.18 

8 Malappuram 19,353 306.34 

9 Palakkad 4,065 126.86 

10 Pathanamthitta 2,696 96.84 

11 Thiruvananthapuram 76,504 1,510.52 

12 Thrissur 4,895 220.59 

Total 240009 5780 

 This table gives an idea about the number of proposals got approved in different districts in  

kerala in last year. In terms of number of proposals Thiruvantapuram bagged with the first 

position, but in terms of amount Ernakulam got the highest position. 

 These are the banks who actively participates in CGTMSE Scheme: 

Bank 

Current Year Approvals 

(Number) 

2016-2017 

Amount Approvee  

In Lakhs 

Cumulative Aaprovals 

(Number) 

State Bank of India 368340 1761069.94 415423 

Canara Bank 380335 1006650.65 415134 

Bank of India 288997 1595889.76 318381 

Indian Oversees Bank 134344 563477.41 139786 

Panjab National Bank 227043 843375.66 263460 

Union Bank 147073 336268.03 155112 

United Bank of India 40386 179900 46070 

Vijaya Bank 16811 127933 17776 

 The table above shows the approvals in the current year(2016-2017) and the number of 

cumulative proposals over the last 15 years. State Bank of India being the largest public sector 

banks is having the highest number of proposals.  

A year-wise guarantee approved growth position is indicated in the table below: 

Year 
No: of Active  

MLIS 

Credit Facilities  

Approved 

Guarantees 

Approved 

(In Crores) 

Cumulative  

Gurantees 

( In Crores) 

2000-2001 9 951 6.06 6.06 

2001-2002 16 2296 29.52 35.58 

2002-2003 22 4955 58.67 94.25 

2003-2004 29 6603 117.6 211.85 

2004-2005 32 8451 267.91 538.62 

2005-2006 36 16284 461.91 1000.53 

2006-2007 40 27457 704.53 1705.06 

2007-2008 47 30285 1055.84 2701.59 

2008-2009 57 53708 2199.4 4824.34 

2009-2010 85 150034 6875011 11559.61 



Vol. 5        Special Issue 2               August 2017    ISSN: 2320-4168 

 

 

Shanlax International Journal of Commerce       pg. 129 

2010-2011 106 254000 12589.22 23846.01 

2011-2012 109 243981 13783.98 37139.31 

2012-2013 117 288537 16062.48 52600.07 

2013-2014 117 348475 18188.12 70026.28 

2014-2015 119 403422 21274.82 90445.9 

2015-2016 119 513978 19949.38 108990.85 

 The table given above shows the number and amount of guarantees given under the 

CGTMSE scheme by the MLIs. We can see an increasing trend in the amount of guarantees 

under the scheme. The number of MLIs has decreased in the current year due to the merging of 

Sate Bank of India with its associates. 

 
Conclusion 

 The trust has completed sixteen years of its existence. This scheme helps the government to 

identify the socio-economic important areas which needs a support for their growth. The idea 

behind the success in CGTMSE has led to the formation of National Credit Guarantee Trust 

Company Ltd (NCGTC).During 2015 the CGTMSE proposed to go for many changes 

including temporary suspension of CGTMSE scheme coverage to some banks due to very high 

level of NPA under CGTMSE scheme reported by some of the banks. Even though the scheme 

has been temporarily suspended the CGTMSE has taken certain remedial actions. The MLIs 

should select only good proposals for guarantee cover. Proper appraisal and due diligence by 

the MLIs while selecting the proposals surely helps in reducing the level of NPA of the banks. 

No collateral security and third-party guarantee should be collected for these loans under any 

circumstances. The study proves our state is also takes maximum effort to uplift the Small 

enterprises through the CGTMSE Scheme. 
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Abstract 

 “Profitability for device vendors and carriers hinges on high-end mobile devices and the accompanying killer 
applications,” said Burchett. Perennial early adopters, such as the youth market, which are the least price sensitive, as 
well as more open to premium mobile content and applications, must also be a key target for device vendors. Since the 
launch of the iphone, mobile commerce has moved away from SMS systems and into actual applications. SMS has 
significant security vulnerabilities and congestion problems, even though it is widely available and accessible.  
In addition, improvements in the capabilities of modern mobile devices make it prudent to place more of the resource 
burden on the mobile device.  

 

Introduction 

 M-Commerce (Mobile Commerce) is the buying and selling of goods and services through 

wireless handheld devices such as cellular telephone and personal digital assistants (PDAs) 

known as next generation e-commerce, M-Commerce enables users to access the internet 

without needing a place to plug in. The emerging technology behind M-Commerce, which s 

based on the Wireless Application Protocol (WAP), has made far greater strides in Europe, 

where mobile devices equipped with web-ready micro-browsers are much more common than 

in the United States. 

 In order to exploit the M-Commerce market potential, handset manufacturers such as 

Nokia, Ericsson, Motorola, and Qualcomm are working with carriers such as AT&T Wireless 

and Sprint to develop WAP enabled Smart phones, the Industry‘s answer to the Swiss Army 

knife, and ways to reach them. Using Bluetooth technology, Smart phones offer fax, e-mail and 

phone capabilities all in one, paving the way for M-Commerce to be accepted by an 

increasingly mobile workforce. 

 As content delivery over wireless devices becomes faster, more secure and scalable, there is 

wide speculation that M-Commerce will surpass wire line e-commerce as the method of choice 

for digital commerce transactions. The industries affected by M-Commerce include: 

 Financial Services, which include mobile banking (when customers use their handheld 

devices to access their accounts and pay their bills) as well as brokerage services, in which 

stock quotes can be displayed and trading conducted from the same handheld device. 

 Telecommunications, in which service charges, bill payment and account reviews can all be 

conducted from the same handheld device. 
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 Service/retail, as consumers are given the ability to place and pay for orders on-the-fly. 

 Information Services, which include the delivery of financial news, sports figures and traffic 

updates to a single mobile device. 

 IBM and other Companies are experimenting with Speech Recognition Software as a way 

to ensure security for M-Commerce transactions. 

 M-Commerce is a term that is used to refer to the growing practice of conducting financial 

and promotional activities with the use of a wireless handheld device. While still in infancy the 

concept of M-Commerce has been refined in recent years and is beginning to become more 

popular. One of the basic examples of M-Commerce has to do with receiving sales promotion 

via handheld devices. The most common application would involve the service provider 

sending text messages to that promote new product offerings, free trials on additional services, 

or charged a fee for the text messages, and often can respond with a return text message 

without incurring any type of fee. Several major cellular services offer subscribers to opt this 

type of M-Commerce, or be excluded from receiving the message. 

 

Significance of the study 

 In the contemporary world of risky business, time factor is considered to be the most 

important aspect. Technological adoption in mobiles for buying and selling transactions 

enabled time saving and made it more convenient. It is this aspect increasing the prospect of M-

Commerce. 

 

Objectives of the study 

The study intends to cover the following objectives: 

1. To identify the customer perception on M-Commerce3 among different age groups. 

2. To study the motivational factors for the selection of M-Commerce. 

3. To identify the problems relating to M-Commerce. 

4. To identify the risk involved in various M-Commerce payment methods. 

 

Methodology 

 Primary data have been mainly used for the study. Primary data have been collected 

through a structured questionnaire. It is distributed among 30 sample respondents. Convenient 

sampling is used for selecting the respondents. The secondary data have been collected from 

magazines and websites. 

 
Tools used for the study 

  To analyze the data percentage method is used.  

 
Limitations of the study 

 The study of M-Commerce is a vast one. Here the study is restricted to 30 respondents 

only. 
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Table 5.1 Classification on the Basis of Age 

        Table 5.1 shows that majority of 

respondents i.e.56.67% belongs to the age 

group of 20-30.Here 23.33% belong to the 

age group of 30-40 and in below 20 and 

above 40 the percentage respondent are 10% 

and 6.67% respectively. 

 

Source: primary data 
 

Table 5.2 Classification on the Basis of Gender 

      Table 5.2 shows gender wise  

classification. Most of the customers (60%) were 

male and balances (40%) were female. 

 

Source: primary data 

 

Table 5.3 Classification on the Basis of Marital Status 

        Table 5.3 shows marital status wise 

classification. Most of the respondents 

(60%) were single and only 40% of the 

respondents is married. 

Source: primary data 
 

 Table 5.4 Classification on the Basis of Educational  

    Qualification 

         Table 5.4 shows educational 

qualification wise classification. Most 

of the respondents (i.e.56.67%) were 

graduates.23.33% were post graduates 

and 13.33 is from other fields. 

 

Source: primary data 
 

 Table 5.5 Classification on the Basis of  

  Awareness of M-commerce 

     Table 5.5 reveals that out of the total 

respondents all are aware about M-

commerce 

 

Source: primary data 
 

  

Age group No. of Respondents Percentage 

Below 20 3 10 

20-30 17 56.67 

30-40 7 23.33 

40-50 2 6.67 

50-60 1 3.33 

Total 30 100 

Gender No. of Respondents percentage 
Male 18 60 

Female 12 40 

Total 30 100 

Marital status No. of Respondents percentage 

Single 18 60 

Married 12 40 

Total 30 100 

Qualification No. of Respondents percentage 
Below graduation 2 6.67 

Graduation 17 56.67 

Post graduation 7 23.33 

others 4 13.33 

Total 30 100 

Familiarity No. of Respondents percentage 
Yes 30 100 

No 0 0 

Total 30 100 
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 Table 5.6 The Preferences towards Different  

    Types of Commerce 

Source: primary data 

          It is evident from this table most 

of the 30 respondents, 15 of them 

preferred traditional commerce. 

Traditional commerce got first rank in 

preference of different types of 

commerce, followed by E-commerce 

and M-commerce.but e-commerce services and m-commerce services are least preferred among 

the respondents. 

 
 Table 5.7 Frequency of M-commerce  

    availed by customers 

      Table 5.7 shows that 40% of the customers 

prefer M- commerce less than 10% and 36.67% 

of the respondents prefer 10-25% of M-

commerce. Only 23.33% respondents prefer it 

less than 10%.    

Source: primary data 

 
 Table 5.8 Motivational Factors Encouraging  

  Customers to Select M-Commerce 

          Table 5.8 analyses the motivational 

factors encouraging customers to select 

M-commerce. Here the highest factor is 

accessibility and following Quick 

selection. Cost effectiveness and accurate 

information are other factors which 

attract them to choose M-commerce. 

Source: primary data 

 

Table 5.9 Level of Satisfaction with Quality of  

Products Received through M-Commerce 

      
  Table 5.9 shows the level of satisfaction with 

quality of products received through m-

commerce.it is examined that 50%are satisfied with 

m-commerce products and remaining 50% are 

moderately satisfied with m-commerce products. 

Source: primary data 

Commerce 
No. of  

Respondents 
Percentage 

Traditional Commerce 15 50 

E-commerce 8 26.67 

M-commerce 7 23.33 

Total 30 100 

Usage 
No. of  

Respondents 
Percentage 

Less than 10% 12 40 

10-25% 11 36.67 

More than 25% 7 23.33 

Total 30 100 

Factors 
No. of  

Respondents 
Percentage 

Cost effective 5 16.67 

Accessibility 12 40 

Accurate information 4 13.33 

Quick selection 9 30 

Total 30 100 

Particulars 
No. of 

Respondents 
Percentage 

Satisfactory 15 50 

Good 12 40 

Very good 3 10 

Total 30 100 
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Table 5.10 Responses Regarding Problems Faced  

  while Conducting M-commerce 
          Table 5.10 examines the problems 

faced by the respondents while using M-

commerce. It shows that delay in delivery 

(40%) and Quality of product (30%) are the 

most dominant problem faced by a majority 

of the respondent. Product damage (6.67%) 

and non delivery (6.67%) are also the major 

problems faced by the respondent. 

 

Source: primary data 
 

 Table 5.11 Responses Regarding Risk Involved  

  in Credit Card Payment Method 
          
  Table 5.11 shows that credit cards 

have Moderate risk (46.67%) and 30% of 

the respondents prefer it as high risky 

payment method.   

 

Source: primary data 
 

Table 5.12 Responses Regarding Risk Involved  

         in Debit Card Payment Method 

 Table 5.12 shows that majority of the 

respondents (50%) prefer debit card as moderate 

risky payment method and 40% and 10% of the 

respondents prefer it as high risk and low risk 

payment method respectively. 

 

Source: primary data 
 

Table 5.13 Responses Regarding Risk Involved  

        in Net Banking Payment Method 

 Table 5.13 shows that 60% of the 

respondents prefer net banking as high 

risky payment method and 16.67% of the 

respondents prefer it as low risk payment 

method. 

 

Source: primary data 

  

Problems 
No. of  

Respondents 
percentage 

Product damage 2 6.67 

Quality of product 9 30 

Non delivery 2 6.67 

Delay in delivery 12 40 

Others 5 1.67 

Total 100 100 

Risk No. of Respondents percentage 

Low risk 7 23.33 

Moderate risk 14 46.67 

High risk 9 30 

Total 30 100 

Risk 
No. of 

 Respondents 
percentage 

Low risk 3 10 

Moderate risk 15 50 

High risk 12 40 

Total 30 100 

Risk No. of Respondents percentage 

Low risk 5 16.67 

Moderate risk 7 13.33 

High risk 18 60 

Total 30 100 
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Table 5.14 Responses Regarding Risk Involved  

in COD (Cash on delivery) Payment Method 

             Table 5.14 shows that more than half of 

the respondent‘s (80%) favorite instrument for 

making payment in M-commerce is cash on 

delivery and only 3.33% of respondents prefer it 

as high risky payment method. 

 

 

Source: primary data 

 
Table 5.15 Aware about hidden cost in M-commerce 

          Table 5.15 shows the awareness level of 

respondents about the hidden cost in M-commerce. It is 

examined that 40% are ignorant of hidden cost and 

remaining 60% are not ignorant about the hidden cost in 

M-commerce. 

 

Source: primary data 

 
 Table 5.16 Recommendation of  

M-commerce Services to Others 

 Table 5.16 shows the recommendations of  

M-commerce services to others. It is examined that 70% 

recommend M-commerce services to others, and 

remaining 30% are not recommended. 

 

 

Source: primary data 

 
Findings, Conclusion and Suggestions 

 The present study is concerned with a view to find out the customer perception towards  

M-commerce. The view perception of the respondents is collected by the questionnaire.  

Here, sample of 30 respondents are selected in order to access the customers attitude and 

perception towards M-commerce. 

 

The Objectives of the Study are 

1. To identify the customer perception towards M.commerce 

2. To identify the motivational factors that influence customers to select M.commerce 

3. To show the problems faced by the customers by using M.commerce 

4. To identify the risk involved in M.commerce payment method. 

Risk 
No. of  

Respondents 
Percentage 

Low risk 24 80 

Moderate risk 5 16.67 

High risk 1 3.33 

Total 30 100 

Status 
No. of  

Respondents 
percentage 

Yes 12 40 

No 18 60 

Total 30 100 

Status 
No. of  

respondents 
percentage 

Yes 21 70 

No 9 30 

Total 30 100 
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Methodology 

 This study is based on primary data and secondary data. Primary data has been collected 

from 30 customers by distributing structured questionnaire. The secondary data is collected 

from books, magazines and web sites etc. 

 
Findings 

The inferences drawn from the analysis are: 

1. Majority of the respondent‘s i.e.56.67% belongs to the age of 20-30. 

2. Most of the customers (60%) were male and balances 40% are females. 

3. Most of the respondents are single (60%) and only 40% are married. 

4. Majority of the respondents were graduates (56.67%).23.33% were post graduates and 

6.57% were below graduation.13.33% of the respondents is from other fields. 

5. All of the respondents are aware about m-commerce. So there is an overall general 

awareness about m-commerce. 

6. Among the selected respondents only half prefer E-commerce and m-commerce and the 

rest 50% prefer traditional commerce. 

7. Only 23% of the respondents use M-commerce for more than 25% of their shopping. 

36.67% use it for making their 10-25%of shopping.40% use it for less than 10%of shopping. 

8. Accessibility of mobile phones is the strongest motivational factor behind m-commerce.the 

second element which motivates m-commerce users is its Quick selection of products. 

9. Most of the respondents 50% are very much satisfied with M-commerce products whereas 

remaining 50% is only moderately satisfied with M-commerce products 

10. The main problem faced by the m-commerce users is that they are not receiving the 

products on that day offered by the company. Another problem mentioned by the 

respondents is about the quality of products. Because they are not able to physically see the 

products the time of selection. 

11. Among the various payment method most of the respondents prefer cash on delivery 

(COD). 

12. About 40% are aware about the hidden cost of M-commerce like delivery charges, service 

tax etc. and remaining 60% are not aware about the hidden cost in M-commerce. 

13. Majority of the respondents (70%) recommends M-commerce services to others as it is easy 

to access and convenient and remaining (30%) do not recommend.  

 

Conclusion 

 From this study, we can conclude that customers prefer m-commerce only to a certain 

extent. There is an overall awareness of m-commerce services among customers but only half of 

the customers preferred it as good shopping method, due to high accessibility and quick 

selection. In spite of all these benefits m-commerce has some limitations like delay in delivery, 

quality of products. M-commerce is the rising star of e-commerce world. 
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Suggestions 

1. M-commerce Companies should make their services more accessible, convenient and 

secure from information loss. 

2. M-commerce companies should disclose the full information regarding service charges, 

service tax, delivery charges etc to the customers to win their confidence. 
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Abstract 

 The business sector or corporate sector is "the part of the economy made up by companies ".It is a subset of the 
domestic sector, excluding the economic activities of general government, of private households, and of non-profit 
organizations serving individuals. This study gives an overview about the major emerging trends in corporate sector. 
The two major revolutions which transformed the corporate sector to the present technological world from the manual 
production processes were Industrial revolution and Globalization. The objective of the study is to analyze the factors 
which are going to bring major changes in the corporate sector. 

 
Introduction 

 The introduction of changes in corporate sector can be traced back from the period of 

industrial revolution. Industrial Revolution, in modern history, can be referred as the process of 

change from an agrarian and handicraft economy to one dominated by industry and machine 

manufacturing.  This process began in Britain in the 18th century and from there spread to 

other parts of the world.  

 The other major revolution that affected corporate sector was globalization. Globalization 

means the dismantling of trade barriers between nations and the integration of the nations 

economies through financial flow, trade in goods and services, and corporate investments 

between nations. Globalization has increased across the world in recent years due to the fast 

progress that has been made in the field of technology especially in communications and 

transport brought in highly advanced technology with them and this helped to make the Indian 

Industry more technologically advanced. 

  It can be summarized that 

industrial revolution witnessed a 

major change in blue color jobs 

jobs, but the knowledge based jobs 

or the white color jobs still 

remained un disrupting or least 

impacted.  And the effect of 

globalization in knowledge based 

jobs was also limited. There were 

no major change in the technologies 

used; rather globalization shifted 

https://www.britannica.com/topic/industrialization
https://www.britannica.com/topic/industry
https://www.britannica.com/place/Great-Britain-island-Europe
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the jobs from one country to another or one place to another. The emerging trends which are 

going to affect these Knowledge based jobs are: Automation, Artificial Intelligence, and 

Addictive Manufacturing.  

 

Literature Review 

 According to PANKAJ BANSAL, co-founder and chief executive officer of human 

resources (HR) solutions firm People Strong :  ―A quarter of people losing their jobs 

because of automation by 2021 will be from India, These job cuts due to automation will 

not happen immediately, but the impact will become prominent by 2020. The change has 

started, with companies introducing bots for customer service, managing warehouses, etc.,‖ 

According to the company‘s research, India will make up around 23% of jobs to be lost to 

automation globally by 2021 

 According to SUNIL KANT MUNJAL, chairman of Hero Corporate Service Pvt. Ltd :―As 

the world gets more competitive, as manufacturing gets more competitive, it will use more 

automation, robotics, technology,‖  

 According to STEPHEN HAWKING: ―The development of full artificial intelligence 

could spell the end of human race.‘‘ Earlier entrepreneur Elon Musk called Artificial 

Intelligence ― our biggest existential threat ― and compared the research under way to           

―summoning the demon‖ 

 

Statement of the Problem 

 A study on the Emerging Trends In Corporate Sector.  

 

Objectives 

 To find out the major changes those are going to affect the corporate sector. 

 To analyze the effect of emerging trends in corporate sector 

 
Research Methodology 

 A descriptive research is used in the study which analyzed the emerging trends in corporate 

sector. 

 Automation 

 The term automation refers to the use or introduction of automatic equipment in a 

manufacturing or other process or facility. It means the technique, method or system of 

operating or process by highly automated means, as by electronic devices, reducing human 

intervention to minimum. 

 Automation or automatic control is the use of various control systems for operating 

equipment such as machinery, processes in factories, boilers and heat treating ovens, switching 

on telephone networks, steering and stabilization of ships, aircraft and other applications and 

vehicles with minimal or reduced human intervention. Modern factories, airplanes and ships 

typically use all these combined techniques. The biggest benefit of automation is that it saves 

https://en.wikipedia.org/wiki/Control_system
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labor; however, it is also used to save energy and materials and to improve quality, accuracy 

and precision. 

Automation provides benefits to virtually all of industry: 

 Manufacturing, including food and pharmaceutical, chemical and petroleum, pulp and 

paper 

 Transportation, including automotive, aerospace, and rail 

 Utilities, including water and wastewater, oil and gas, electric power, and 

telecommunications 

 Defense 

 Facility operations, including security, environmental control, energy management, safety, 

and other building automation 

 And many others 

 Automation crosses all functions within industry from installation, integration, and 

maintenance to design, procurement, and management. Automation even reaches into the 

marketing and sales functions of these industries. Automation involves a very broad range of 

technologies including robotics and expert systems, telemetry and communications, electro-

optics, Cyber security, process measurement and control, sensors, wireless applications, 

systems integration, test measurement, and many, many more. 

 

Advantages of Automation  

 High flexibility 

 High information accuracy 

 Increase productivity 

 Provide optimum cost of operation 

 Improve product quality 

 Reduce routine checks 

 Raise the level of life style 

 

 Artificial Intelligence [Ai]  

 From SIRI to self-driving cars, artificial intelligence (AI) is progressing rapidly. While 

science fiction often portrays AI as robots with human-like characteristics, AI can encompass 

anything from Google‘s search algorithms to IBM‘s Watson to autonomous weapons. 

 Artificial intelligence (AI) is intelligence exhibited by machines. In computer science, the 

field of AI research defines itself as the study of "intelligent agents": any device that perceives 

its environment and takes actions that maximize its chance of success at some 

goal.Colloquially, the term "artificial intelligence" is applied when a machine mimics 

"cognitive" functions that humans associate with other human minds, such as "learning" and 

"problem solving". 

 As machines become increasingly Capabilities currently classified as AI include 

successfully understanding human speech,competing at a high level in strategic game systems 

https://en.wikipedia.org/wiki/Intelligence
https://en.wikipedia.org/wiki/Machine
https://en.wikipedia.org/wiki/Computer_science
https://en.wikipedia.org/wiki/Intelligent_agent
https://en.wikipedia.org/wiki/Human_mind
https://en.wikipedia.org/wiki/Natural_language_processing
https://en.wikipedia.org/wiki/Strategic_game
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(such as chess and Go), autonomous cars, intelligent routing in content delivery networks, 

military simulations, and interpreting complex data. 

 The field was founded on the claim that human intelligence "can be so precisely described 

that a machine can be made to simulate it". Although we don‘t know the exact future, it is quite 

evident that interacting with AI will soon become an everyday activity. These interactions will 

clearly help our society evolve, particularly in regards to automated transportation, handling 

dangerous duties etc 

 Artificial intelligence is already transforming the world of work, but the future is hard to 

predict. Some see most jobs at risk of automatisation, while others argue robots will only take 

on a narrow range of tasks in the coming decades.  

 

 Additive Manufacturing 

 3D Printing, also known as Additive Manufacturing (AM), refers to processes used to 

create a three-dimensional objectin which layers of material are formed under computer 

control to create an object. The creation of a 3-D object through an additive printing process. 3-

D printing allows the small scale manufacturing of objects out of a variety of materials, 

including plastics and powders, through a variety of processes. The additive processes used 

vary according to materials used and budget, and may include laminates (laminated object 

manufacturing, LOM), resins (stereo lithography, SLA), or melted materials (selective laser 

melting).In 3-D printing the object details, such as its shape and structure, are outlined using 

computer aided design (CAD) software or a digital scanning device. The details are stored in a 

computer, which determines how the 3-D printer will create the desired object. 

 Printing an object using a 3-D printer is different than printing a word document. The 3-D 

printer follows an additive process, meaning that the print nozzle lays down successive layers of 

a material, such as plastic or powder. The layers are built up until the object is complete, 

though further finishing may be required in order to add details or remove imperfections. 

 The amount of time it takes to print an object depends on its size and complexity. Objects 

constructed using thin layers will likely take longer to produce, though may provide greater 

detail than objects constructed of thicker layers. Layer thickness and the size of material 

particles are typically measured in micrometers. 

 As a technology, 3-D printing has been lauded for its ability to give small scale 

manufacturers the ability to create prototypes of new products quickly and cheaply, especially 

when compared to older manufacturing processes. Because it follows an additive process, 3-D 

printing could be used to create complicated objects, such as those with holes or curves. While 

objects can be highly customized, the slow speed at which 3-D printed objects are created 

makes it difficult to create objects through mass production. 

 
Conclusion  

 The emerging trends in corporate sector, which we discussed above, are automation, 

artificial intelligence and additive manufacturing. The benefits are clear, but there are also 

concerns for the future of human work and employment. If indeed machines continue to 

https://en.wikipedia.org/wiki/Chess
https://en.wikipedia.org/wiki/Go_(game)
https://en.wikipedia.org/wiki/Autonomous_car
https://en.wikipedia.org/wiki/Content_delivery_network
https://en.wikipedia.org/wiki/Human_intelligence
https://en.wikipedia.org/wiki/Three-dimensional_space
https://en.wikipedia.org/wiki/Numerical_control
https://en.wikipedia.org/wiki/Numerical_control
https://en.wikipedia.org/wiki/Numerical_control
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improve their performance beyond human levels, a natural question to ask is whethermachines 

will put humans‘ jobs at risk and reduce employment. Such a concern is not new but in fact 

dates back to the 1930s, when John Maynard Keynes postulated his ―technological 

unemployment‖ theory. 

 

In General, these Trends Affect Employment in Two Opposing Ways 

• Negatively – by directly displacing workers from tasks they were previously performing 

(displacement effect). For example, the mechanization in agricultural sector caused 

displacement of labour from this sector.  

• Positively – by increasing the demand for labour in other industries or jobs that arise due to 

automation (productivity effect) 

 So, past cases suggest that in the short run the displacement effect may dominate. But, in 

the longer run, when markets and society are fully adapted to major changes, the productivity 

effect can dominate and lead to a positive impact on employment.The number of jobs lost to 

more efficient machines is only part of the problem. What worries many job experts more is 

that automation may prevent the economy from creating enough new jobs. . . . Throughout 

industry, the trend has been to bigger production with a smaller work force. . . . Many of the 

losses in factory jobs have been countered by an increase in the service industries or in office 

jobs. But automation is beginning to move in and eliminate office jobs too. . . . In the past, new 

industries hired far more people than those they put out of business. But this is not true of many 

of today‘s new industries. . . . Today‘s new industries have comparatively few jobs for the 

unskilled or semiskilled, just the class of workers whose jobs are being eliminated by 

automation. 
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Abstract 
 The study mainly focuses to find if motivation and job satisfaction has an impact on an employee‟s turnover 
intention. The objective of this study is to identify the motivation level, job satisfaction level, turnover intention and 
the impact of motivation and job satisfaction on turnover intention of employees in IT industry mainly TCS and 
UST Global.As job satisfaction has impact on employee‟s turnover intention, HR professionals in IT sector should 

initiate surveys or interactive methods to assess the level of job satisfaction of the employees and accordingly should 
plan for programs and activities that boost the job satisfaction level of the employees. Even though motivation is not 
playing a direct role in the turnover intention level, it does play a vital role in increasing the job satisfaction level, 
which has direct impact on turnover intention. 
 

Introduction 

 Every organization faces turnover of employees, some of them leaves the organization 

voluntarily while the organizations discharge some of their employees from the organization. 

As the attrition level is very high in IT industry, this study will help the management to have an 

insight into the motivation strategies and job satisfaction level of the employees and see the 

amount in which it effects on employee turnover intention. The study mainly focuses to find if 

motivation and job satisfaction has an impact on an employee‘s turnover intention.  

The objective of this study is to identify the motivation level, job satisfaction level, turnover 

intention and the impact of motivation and job satisfaction on turnover intention of employees 

in IT industry mainly TCS and UST Global. 

 
Turnover intention 

 Turnover is defined by (Campion, 1991) ―as an individual motivated choice behavior‖ and 

has been a widely studied outcome variable in industrial and work psychology literature for 

over a long period by now. All kinds of turnover incurs cost of replacement of the separator, 

recruitment, selection etc. Studying the behavior of employees who quit their organization is 

turnover analysis of employees. The organizations can reduce turnover rate but they cannot 

reduce it to 0%, high turnover rates are not good for the organization so, the organizations try 

to retain their employees and save their cost. When the employees are not satisfied with their 

jobs and organizations do have not trust in their employees, the employee‘s intention towards 

turnover will be greater, they will leave the organization and the duration of their job will be 

smaller (Jeffrey, 2007). Turnover is of two types: voluntary turnover and involuntary turnover, 
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when employer fires the employees it is said to be involuntary turnover and when the 

employees quit their job by their willingness it is called voluntary turnover 

 
Job satisfaction 

 The satisfaction that arises and kindles a sense of inner fulfilment achieved by an individual 

when he/she performs a particular task or job. Job Satisfaction is said to be achieved by a 

person when he/she as an employee feels that he/she has done justice to his/her job, initiating 

the feeling of accomplishment that he/she has done something important for which he/she will 

be recognized and has a sense of joy. 

 
Work Motivation  

 Work motivation has been defined as a force that drives employee to perform a particular 

action to achieve personal and his organization goals (Vroom, 1964). While recent have 

defined work motivation, as the concept of employee enhancing and maintaining effort toward 

some expected goal (Humphreys & Einstein, 2004). Similar to Berman, (Bowman, West and 

Wart, 2010) defined work motivation as the power that drives employees to deal with some 

actions to accomplish some goals. A motivating employee typically produces a high job 

satisfaction. The study of Roos and Eeden (2008) found that when an employee is motivated, 

he/she will be able to give his/her best contributions toward the job assigned and it will mostly 

create or increase job satisfaction. However, strategies for motivation might be different from 

organization to organization because it is depending upon the preference of employees 

(Velnampy, 2007). 

 

Objectives of the research 

 To study the motivation level in IT employees  

 To study the job satisfaction level in employees  

 To study the turnover intention in IT employees  

 To study the impact of motivation and job satisfaction on turnover intention  

 

Hypothesis  

The following hypothesis was proposed:  

1. HA1:- There is a relationship between motivation and turnover intention.  

    HA0:- There is no relationship between motivation and turnover intention.  

2. HB1:- There is a relationship between job satisfaction and turnover intention.  

    HB0:- There is no relationship between job satisfaction and turnover intention. 

 

Research Methodology 

 Primary data and Secondary data have used to collect the data. The researcher collected 

primary data with the help of 3 standardized tools to assess work motivation level, job 

satisfaction level and turnover intention level of the employees. A sample of 50 employees has 

been selected for the study from TCS and UST Global. The sample has been selected by using 

convenience sampling method. The data was collected by uploading the questionnaire on 
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Google Docs, sending the link to the participants for their inputs. Secondary data has been 

collected using websites, magazines and journals. 

 

Tools Used for Data Collection  

Work Motivation Questionnaire 

 To assess Work Motivation the researcher used a standardized work motivation scale, 

developed by Saleem, Mahmood and Mahmood (2010). This questionnaire has eight items to 

assess the overall work motivation level of the participants. The Cronbach‘s alpha of this scale 

is 0.77. The questionnaire composed of five item scale ranging from ‗strongly disagree‘ to 

‗strongly agree‘.  

 

Job Satisfaction Questionnaire 

 To assess job satisfaction the researcher used two standardized questionnaires of job 

satisfaction scale, developed by Jaidee (2007) and Thomas,P . The Cronbach‘s alpha of this 

scale is 0.85.This questionnaire has seven items to assess the overall job satisfaction level of the 

participants. The questionnaire composed of five item scale ranging from ‗strongly disagree‘ to 

‗strongly agree‘. 

 
Turnover Intention Questionnaire 

 To assess Turnover Intention the researcher used a standardized work motivation scale, 

developed by Kelloway, Gottlieb and Barham (1999). This questionnaire has four items to 

assess the overall turnover intention level of the participants. The questionnaire composed of 

five item scale ranging from ‗strongly disagree‘ to ‗strongly agree‘. 

 

Statistical Analysis  

 Statistical package for Social Sciences (SPSS) Version 20.  

 

Analysis Tools 

 Percentage 

 Correlation 

 Statistical graphs and diagrams for data representation  

 

Data Analysis and Interpretation    Figure 1 – Age of the Participants 

Demographic details of the participants 

 In the study conducted among 50 

participants who are employees working in 

the IT sector,80% of them fall under the age 

group of 20-30, showing that the sample is 

not very representative across the age groups. 

Given the age of the participants, the results 

and findings of the research on the 

relationship between motivation, job 
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satisfaction and turnover intention will have limitations because a mix of married and 

unmarried participants fall under this age group. 

 

Gender of the Participants 

Among the 50 participants involved in the 

study, 20 are female participants and 30 are male 

participants in IT sector. A major limitation in 

the research due to the given number of 

participants of males and females is that, it just 

satisfies the minimum number of required 

participants for analysis. Thus, it may not give 

the researcher significant results in identifying 

relationship differences in motivation, job 

satisfaction and turnover intention based on the 

gender of the participants. 

 

Length of Service of the participants in the current organization 

Out of the 50 participants of the study, 

very few (n=4) participants hold work 

experience in the current organization for 

more than 20 years. Majority of the 

participants have a work experience between 

2-5 years (n=25). The results interpret that, 

people who are satisfied with their jobs tend 

to stick with their organizations for a longer 

term. The participants who have 1-2 years of 

work experience are mostly those who fall 

under the age group of 22-25.                 Figure – 3: Length of Service of the Participants 

 
Level in the Organization of the Participants 

Out of the 50 participants of the study, 

very few (n=10) participants are in a junior 

level. Majority of the participants were in 

the middle level (n=29). The results 

interpret that, people who are satisfied with 

their jobs tend to stick with their 

organizations for a longer term and are 

promoted accordingly.              

            Figure – 4: Level in the Organization  

                 of the Participants 
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Bar Graph Representing the Motivation Level of the 50 Participants  

Figure 5 – Work motivation level of the participants 

The levels of work 

motivation of the participants 

were assessed using a 

standardized tool, which 

categorizes the levels of 

motivation into strongly agree, 

agree, neutral, disagree and 

strongly disagree. It has been 

analyzed that majority of the 

participants have agreed that 

they are having work motivation (32 out of 50) and none of them indicated a total disagreement 

of level of work motivation. 

 

Bar Graph Representing the Job Satisfaction Level of the 50 Participants  

 The levels of job satisfaction of the 

participants were assessed using a 

standardized tool, which categorizes the 

levels of job satisfaction into strongly agree, 

agree, neutral, disagree and strongly 

disagree. It has been analyzed that majority 

of the participants have agreed that they are 

having job satisfaction (21 out of 50) and 

almost the same number of participants 

have taken a neutral stand in the level of 

job satisfaction (20 out of 50).        Figure 6 – Job Satisfaction Level of the Participants 

 

Bar Graph Representing the Turnover Intention Level of the 50 Participants  

The levels of turnover intention of the participants were assessed using a standardized tool, 

which categorizes the levels of turnover 

intention into strongly agree, agree, neutral, 

disagree and strongly disagree. It has been 

analyzed that majority of the participants 

tend to take a neutral stand in turnover 

intention (17 out of 50) and almost the same 

number of participants agree and disagree to 

the level of turnover intention (13 out of 50 

each). 

 

Figure 7 – Turnover intention of the participants 
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Correlation Analysis (Work Motivation, Job Satisfaction and Turnover Intention 

Relationship Analysis)  

 Relationship between work motivation, job satisfaction and turnover intention relationship 

 

Table-1: Mean, Standard Deviation and Pearson Correlation Scores for Work Motivation, 

Job Satisfaction and Turnover Intention Relationship 

 A correlation analysis is done 

between the overall work motivation, job 

satisfaction and turnover intention of the 

participants which is presented in  

Table-1. The relationship between work 

motivation and turnover intention is not 

found to be significant. Thus, a conclusion can be interpreted that there is no relation or impact 

of work motivation on turnover intention. Thus, rejecting HA1 and accepting null hypothesis, 

indicating that there is no relationship between work motivation and turnover intention.  

 The relationship between job satisfaction and turnover intention is found to be significant 

andthere is a negative relationship. Thus, a conclusion can be interpreted that there is negative 

relation or impact of job satisfaction on turnover intention, that is higher the job satisfaction 

lower the turnover intention. Thus, accepting HB1, indicating that there is relationship between 

job satisfaction and turnover intention.  

 The relationship between work motivation and job satisfaction is found to be significant 

and there is a positive relationship. Thus, a conclusion can be interpreted that there is positive 

relation or impact of work motivation on job satisfaction, that is higher the work motivation, 

higher the job satisfaction. 

 

Findings  

 In this study, the aim of the researcher was to analyze and identify the type of impact that 

exists between work motivation and turnover intention as well as job satisfaction and turnover 

intention of participants in the IT sector. From the data collected and analyzed the following 

key findings were identified by the researcher:  

1. Majority of the participants are between the age group of 20-30; the study includes 20 

female employees and 30 male employees; out of 50 participants. Majority of the 

participants belongs to middle level in the organization; and most of the participants have 

between 2-5 years of work experience with the current organization.  

2. From the data analyzed and assed the levels of Work Motivation in participants, was 

identified that 64 percent of the respondents agreed to have work motivation and none of 

them disagree that they have work motivation.  

3. While assessing overall Job Satisfaction level majority of the participants have agreed that 

they are having job satisfaction, which is around 42 percent and almost the same number of 

participants which is about 40 percent takes a neutral stand regarding the job satisfaction 

level.  

 Mean Std Deviation WM JS TOI 

WM 

JS 

TOI 

3.748 

3.586 

2.868 

.5581 

.7340 

.9983 

1 

 

.498 

1 

-.190 

-.367 

1 
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4. From the data analyzed majority of the participants tend to take a neutral stand in the level 

of turnover intention, which comes to 34 percent and almost the same number of 

participants agree and disagree to the level of turnover intention, which is 26 percent.  

5. In correlation analysis, to test both the hypothesis it was identified that there is no 

relationship between work motivation and employee turnover intention, which rejects the 

first hypothesis and accept the null hypothesis.  

6. From correlation analysis, it was also identified that there is a negative relationship 

between job satisfaction and employee turnover intention, which accepts the second 

hypothesis.  

7. The researcher was also able to find a significant relationship between work motivation and 

job satisfaction, the analysis shows a positive relationship between both the variables.  

 
Suggestions  

 As job satisfaction has impact on employee‘s turnover intention, HR professionals in IT 

sector should initiate surveys or interactive methods to assess the level of job satisfaction of the 

employees and accordingly should plan for programs and activities that boost the job 

satisfaction level of the employees. Even though motivation is not playing a direct role in the 

turnover intention level, it does play a vital role in increasing the job satisfaction level, which 

has direct impact on turnover intention. So, management should make it a point to keep the 

employees motivated throughout.  

 
Conclusion  

 The findings suggest that work motivation and employee turnover intention do not have a 

relationship, in the sense they do have an impact on each other, contradicting the research 

findings of other researcher in this field of study (MORRISON, 2012). The findings also 

suggest that job satisfaction has a relationship with the employee turnover intention supporting 

research findings of other researcher in this field of study (Ramsey, 2007). This means that even 

though work motivation is not playing a direct role in the turnover intention level, it does play 

a vital role in increasing the job satisfaction level, which has direct impact on turnover 

intention. 
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Abstract  

 The State of Kerala has always been a forerunner among the states of India in the adoption and application of 
ICT be it the services /support to its citizens or enabling smoother functioning of the business community. Numerous 
initiatives have been taken up over the years, which have enabled the State to be at the forefront in implementing ICT 
projects and pioneer in E-governance activities. Government of Kerala acknowledges the critical importance of 
Information and Communication Technology as the key vehicle for the State‟s overall equitable development and 
reiterates its commitment to the Sector. The purpose of this paper is to analyse the various emerging trends in 
IT/ITeS sector in the state of Kerala. 
Keywords: Information and Communication Technology, Kerala 

 

Introduction 

 Information and Communication Sector has been playing an important role in the 

development of the state, since the 9th Five Year Plan. Realising its potential and critical 

importance, the State Government has made earnest efforts to create a sound and world class 

infrastructure for the sector to transform the state into a digital one. This has enabled the state 

to be at the forefront in implementing Information and Communication Technology projects,  

e-governance initiatives, e-literacy programmes and in the creation of basic infrastructure 

facilities. Currently the state has nationally the highest mobile penetration of about 32 million 

connections, the highest internet penetration covering about 20 percent of households through 

broadband and another 15 percent through mobile, and is making significant strides in 

transforming the state into a knowledge powered economy. Kerala is one of the significant IT 

destinations in India and ranks 8th in the export by STPI registered IT/ITeS units. Moreover, 

Kerala is fast emerging as a Digital State in India.  

 

Objectives and Methodology 

 The study aims to make an overview about the emerging trends in IT and ITES industry in 

Kerala. The study is descriptive in nature. The sources include secondary data which comprises 

of websites, journals and various government reports. 

 

Growth of IT/ITES Sector in Kerala 

 ‗For the industrial development of Kerala, IT has a substantial role to play and IT growth 

results in the educational and economical well being of the state, which is a fertile land for IT‘. 

Kerala is one of the states to make pioneering attempts towards developing electronics industry 
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which was the forerunner of IT industry at the regional level as early as in 1972. Accordingly, 

substantial investments were made by the state in setting up of Kerala State Electronics 

Development Corporation (KELTRON). KELTRON was engaged not only in the production 

of wide range of electronic equipments and components but also in the promotion of 

electronics industry in the state. From this experience in the field of electronics, the state 

understood the tremendous potential offered by software development as an industry in 

creating maximum employment opportunities with comparatively less capital investment. In 

1989, the Government constituted a Working Group to look into the possibility of establishing 

technology parks in Kerala. The Working Group entrusted Tata Consultancy Service (TCS) to 

make a study and a report was submitted to the Government in April 1990 based on which 

TechnoPark was registered as an autonomous society on 28th July 1990. Techno Park, the first 

Electronics Technology Park in India was dedicated to the nation on 18th November 1995. 

With the setting up of the park, the State witnessed a substantial improvement in the software 

development activity. The state government supports the sector by way of single window 

clearance, developing Kerala ―IT Brand‖, incentivising investment and making direct 

investment. 

 

Present Scenario of it Industry 

 The State Government envisages expansion of IT industry in the state in a manner that 

benefits all the districts in the state. A hub and spoke model has been planned. 

Thiruvananthapuram (Techno Park), Kochi (Info Park) and Kozhikode (Cyber Park) will act as 

hubs and the remaining districts will be the spokes. Following are the major agencies involved 

in the implementation of IT programmes in the state under IT Department: 

 Kerala State IT Mission 

 Indian Institute of IT and Management-Kerala 

 Techno Park 

 Info Park 

 Cyber Park 

 Kerala State IT Infrastructure Limited 

 International Centre for Free and Open Source Software 

 Kerala Start up Mission 

 Government‘s endeavour to build an entrepreneurial society in Kerala paved way towards 

the concept called ‗Start up Village‘. Startup Village is a not-for-profit business incubator based 

in Kochi, Kerala, India. Started in April 2012. In January 1, 2016 Kerala Startup Mission took 

over the physical space of the iconic Startup Village at Hi-Tech Park in Kalamassery. The 

organisation aimed to launch 1,000 technology startups over the next ten years and start the 

search for the next billion-dollar Indian company. It focusses primarily on student startups and 

telecom innovation. It is India's first incubator that is funded jointly by the public and private 

sectors. As of October 2013, Startup Village has incubated 450 startups. The promoters of 

Startup Village are Department of Science and Technology, Government of India, Government 

of Andhra Pradesh, Technopark, Trivandrum and MobME Wireless. Kris Gopalakrishnan,  

https://en.wikipedia.org/wiki/Business_incubator
https://en.wikipedia.org/wiki/Kochi
https://en.wikipedia.org/wiki/Kerala
https://en.wikipedia.org/wiki/Kerala_Startup_Mission
https://en.wikipedia.org/wiki/Department_of_Science_and_Technology_(India)
https://en.wikipedia.org/wiki/India
https://en.wikipedia.org/wiki/Andhra_Pradesh
https://en.wikipedia.org/wiki/Technopark,_Trivandrum
https://en.wikipedia.org/wiki/MobME
https://en.wikipedia.org/wiki/Kris_Gopalakrishnan
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co-founder of Infosys and an IT entrepreneur from Kerala, is the chief mentor at Startup 

Village. On January 1, 2016 Kerala Startup Mission of Kerala Government undertook the 

operations of Startup Village and now it's functioning as the Technology Innovation Zone. 

 

Table No.1: It Initiatives 

 Source: https://kerala.gov.in/information-technology 

 
Advantage – Kerala 

 HR Advantage 

 53 pc Kerala techies are from rural areas 

 Kerala has great talent pool 

  IT Mission initiative to support students 

 Yes@Kerala for ITES development 

 Kerala to support HR development 

  SPEED - IT to give fillip to research 

 Model Finishing Schools to fine tune talents 

 State with highest literacy rate in the country 

 High density of Science & Technology manpower 

  Talent pool of English speaking personnel  

 Annual intake of  over 25,000 engineering students each year 

 Employee attrition < 10% 

 Pro-Active Initiatives 

 HRD and Labour policy attuned to industry 

 Path breaking IT Policy 

 Sustained promotional campaign 

 Incentives for knowledge sector 

 Single window clearance 

  Focus on development of infrastructure, education, healthcare and protection of 

environment 

 Key Differentiators 

 Stress free, easy paced quality life 

 Clean, green environs 

Akshaya Friends Insight Entegramam 

Malayalam 

Computing 

Sameeksha- Village 

Documentation Center 
E-Krishi 

Digitization of 

Government Records 

E-District 

Payroll and Personnel 

Management System - 

SPARK 

E-Pay 

Integrated Govt. 

Service Gateway 

(IGSG) 

File Tracking 

System - IDEAS 

Kerala Innovation 

Foundation (KIF) 

E-Inventory 

Management System - 

AASTHI 
 

https://en.wikipedia.org/wiki/Infosys
https://en.wikipedia.org/wiki/Kerala_Startup_Mission
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 Less congestion on the road/less commuting time to office/quality time with     family 

 Knowledge focussed society 

 Proximity to tourist hotspots enables weekend relaxation/combining work and leisure 

 Authentic wellness centres 

 
It Parks in Kerala 

 Techno Park in Thiruvananthapuram, Info Park in Kochi, and Cyber Parkin Kozhikode 

are the three IT Parks promoted by the Government of Kerala. All theseParks have world-class 

facilities and excellent growth prospects. They operate in Huband Spoke model and continue to 

construct more built up space. In order to increase the availability of IT infrastructure 

government ispromoting IT Parks in the Private Sector outside the Government owned IT 

Parks.Following are the major IT parks in Kerala. 

 

Table No.2: IT Parks in Kerala 

Major it parks Private it parks 

Technopark Smart city- kochi 

Infopark Lulucyber tower 

Cyberpark Carnival group- infopark 

Ites habitat centre Brigade park 

Rural it parks/techno-lodges Muthoot technopolis 

 

Aims and Objectives of IT Parks  

 The IT Parks are set up with the following objectives in view  

 They serve the purpose of technological advancement.  

 They aim to bring up the economic standard of the country in which they position 

themselves.  

 Through foreign investments and infrastructure build- ups, development of IT Parks would 

create job opportunities for the domestic people.  

 

Major IT Parks 

 Techno Park 

 Technopark is an autonomous organisation fully owned by Government of Kerala 

registered under the Travancore-Cochin Literary, Scientific and Charitable Societies 

Registration Act, 1955. This is a CMMI Level 4, ISO 9001:2008, ISO 14001:2004 and 

OSHAS 18001:2007 certified Technology Park. Being one of India's largest IT Parks, it is one 

of world's greenest Technopolis as well. Technopark came into existence in 1990 at Kerala 

State Capital. Technopark companies employ more than 50000 IT professionals. Spread across 

760 acres of land with 9.33 million sq.ft built up space (completed ) & 3.5 million sq.ft ( Work 

in Progress ) and over 350 companies operational at present. Technoparks ongoing projects 

include- Technopark Phase III, Technocity and Kollam Technopark. 
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 Info Park 

 Infopark located at Kochi, is the new IT Park being developed by the Government of 

Kerala. To set up this project, Government has transferred 100 acres of land which is now 

under the ownership and possession of Infoparks Kerala, which is an independent Society fully 

owned by the Government.Infopark has ambitious plans to become one of the major IT Parks 

in the country. With this vision, it has been growing fast ever since its inception in 2004, and 

within a short period of time, has attracted investments from IT majors like Tata Consultancy 

Services, Wipro, Affiliated Computer Services, OPI Global, IBS Software Services and US 

Technology. Because of the fast growth rate achieved and strategic positioning of the Park in 

the upcoming city of Kochi (previously known as Cochin), Infopark is well known among the 

IT/ITES investors as a very potential destination. For further expansion of Infopark 

Kochi(Phase II), considering the requests of various IT companies and developers for space and 

land, Infopark Kochi is expanding its activities to the neighbouring Kunnathunad and 

Puthencruz villages of Kunnathunad Taluk of Ernakulam District as its second phase in 160 

acres.Infopark Cherthala is located in Pallipuram village, Cherthala taluk of Alappuzha District 

. Total area of the park is 66 acres of which 60 acres has been notified as a sector specific 

Special Economic Zone by the Ministry of Commerce , Government of India vide notification 

dated 8th June 2009. The First IT Building by Infopark having an area of 2.4 lakhs sq.ft is now 

ready for operations. Ready to move in Plug n Play options for Start-ups and Small Medium 

Companies and Warm shell options for Companies who are looking for a big scale space. The 

IT Building is well equipped to suit the IT Companies with Food courts, Conference Hall, 

Discussion Rooms, Game Zones etc.Infopark, Thrissur is located at Koratty which is around 

45 KM from Kochi in Thrissur District. It is approximately 20 Km from Cochin International 

Airport at Nedumbassery. The park is situated very close to the National Highway 47. 

Currently Infopark, Thrissur possesses 30 acres of prime land. The first set of IT Buildings of 

approximately 40,000 sft area with plug and play facilities is ready and companies have started 

setting-up operations at Thrissur.  

 Cyber Park 

 Government of Kerala could foresee the potential in IT sector as early as in 1990 and had 

successfully built and marketed Techno Park (in the southern region) and InfoPark (in the 

Central region) and has now launched Cyber Park for the IT and Infrastructure development of 

the northern region of the State. Its first project is the development of Cyberpark in Kozhikode 

and as its spokes Kannur and Kazargode IT parks are on the pipe line. Accommodating a 

number of reputed educational institutions including the Indian Institute of Management and 

National Institute of Technology, Kozhikode has been in the radar of the IT/ITES investors for 

a number of years now. Further the lower cost of Infrastructure, closeness to major IT 

destinations like Bangalore, Mysore and Mangalore puts Malabar as the next strategic location 

for any kind of IT/ITES developments. While tapping into the large pool of locally available 

skilled resources and reputed educational institutions, the purpose of Cyberpark is to provide a 

friendly, cost effective and top of the line infrastructure to the IT/ITES investors, there by 

acting as a catalyst for the social and infrastructure development of the region with a vision to 
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provide unlimited employment opportunities and a substantial contribution to economical 

development of the state especially the Malabar Region.Cyberpark is a society formed by 

Government of Kerala under the Societies Registration Act, 1860 with the main object of 

acting as a hub for the development of the IT/ITES industry in northern region of the Kerala 

State. 

 ITES Habitat Centre 

 To augment the potential of Kochi as an emerging destination for the ITES industry, the 

Department of IT, Government of Kerala, has set up India's first exclusive ITES training centre 

in Kochi. ITES Habitat Centre is a training and facilitation centre for IT/ITeS industry. ITES 

Habitat is located in the heart of the city of Kochi with approximately 15000 sq ft of built up 

space. ITES Habitat Centre conducted various training programmes for students in Spoken 

English, Business English Certification (BEC), and Call Centre aimed to enhance the 

Communication skills required for IT/ ITES industry. The Habitat Centre also incorporates 

facilities for pioneering ITES units to demonstrate BPO and Call Centre operations. The centre 

offers support facilities for IT/ITeS companies in the budding stage by providing facilities at 

par with industry standards at affordable cost. 

 

 Rural IT Parks/Technolodges 

 Technolodge Piravom is the first rural IT Park of Kerala. The main objective of 

Technolodge is to encourage ITeS and BPO companies to operate from low cost rural centres 

and thereby to create employment in rural areas. The Techno-Lodges supplement the local 

economy by creating jobs for the unemployed youths. The Technolodge concept is being 

overseen by the Kerala State Information Technology Infrastructure (KSITIL), a state 

government-promoted company and PEEBO Rural IT Infrastructure developers. Its mission is 

to encourage rural employment generation and rural entrepreneurs development. Technolodge 

gives more importance to backward sectors in the state. It is meant for the people who are 

interested in IT based ventures. In present situation, an entrepreneur who is aiming an IT 

industry is very cost effective and it will success only in cities. But this project facilitates the 

rural IT based entrepreneurs to start the industry in rural areas without more investment. 

Kerala IT Policies 

 Information Technology (IT) is the world's fastest growing economic activity. The IT 

industry has been found to be ideal for Kerala in terms of its potential to generate opportunities 

and employment with little pressure on land, environment and other resources. This is one of 

the most people-friendly and environment-friendly industries of modern times. The State 

Government announced its first Information Technology Policy in 1998.The Policy Statement 

addresses the following components: 

 Increased application of Information Technology in all walks of life. 

 Enhancing the IT industry base so as to make Kerala a very fertile location for ventures in 

Information Technology. 

 Creating a robust State Information Infrastructure. 

 Human Resource Development for Information Technology. 
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 Specific proposals include strengthening of Techno park and setting up of Software 

Technology Parks and Software Complexes in major cities in the State. A venture capital fund 

is also proposed to cater to the financing requirements of the IT industry. 

 The state Government announced its second IT Policy during the year 2001.This IT 

Industry Policy document endeavors to delineate a strategy for harnessing the opportunities 

and the resources offered by Information Technology for the comprehensive social and 

economic development of the State. This strategy has been conceived keeping in view the fact 

that Information Technology constitutes the primary instrument for facilitating Kerala‘s 

emergence as a leading knowledge society in the region. The Government has formulated a 

comprehensive and unique package of incentives for the IT products, software and ITES 

industry in the State, which seeks to reward value creation, employment generation and 

enterprise excellence. The scheme  is called the Kerala IT Industry Incentive Scheme. The city 

of Kochi will be promoted as an ICT hub where facilities offered will match the best available 

worldwide. A hi-tech park will be developed here, comprising an area of 200 acres. An IT 

Corridor connecting the new international airport at Nedumbassery with the city will also be 

established as part of the larger proposed Special Economic Zone. 

 The Govt. has identified target beneficiaries of IT led development as  

(i) citizens/individuals (ii) industry (iii) academic institutions and (iv) the different bodies 

ofGovernment. For the benefits of IT to be exploited in full measure, but at minimal cost, the 

Government recognizes the need for a communication infrastructure backbone- the State 

Information Infrastructure - that spreads across the State and reaches out toall targeted 

beneficiaries. The Kerala IT Department has set up a Business Promotion Cell for IT industry. 

The Government shall work closely with industry associations including NASSCOM,MAIT, 

CII, and GTECH (Group of Techno park Companies that represents Kerala IT industry) and 

others to ensure a coordinated and smooth industry-Government interface on all matters of 

common concern, for the vibrant development of the IT industry in the State. 

 Kerala Government announced its third IT Policy during the year 2007.  Keeping in view 

the pivotal role of ICT in the functioning of the modern society, the Government will strive to 

promote the use of ICT in the society and make it accessible to its entire citizen. The 

Government has taken up initiatives to make ICT accessible to all citizens, thereby addressing 

the issue of digital divide in a holistic manner. Projects such as Akshaya, IT@School, 

FRIENDS and Citizen Call Center will be strengthened. The Government aims to make Kerala 

the destination for knowledge intensive and high value ICT services. By having IT parks in 

smaller cities, regional disparities can be minimized, employee attrition and cost of operation 

lowered, and local talent nurtured. The Government will identify suitable land across the state 

for this purpose. Special incentives will be given to companies commencing operations outside 

main IT hubs of Thiruvananthapuram and Kochi. The Government will promote R&D in ICT. 

The Government intends to build an International Research and Development Center for Free 

Software and Free Knowledge, in collaboration with other countries. Programmes will be 

created to impart ICT skills among all students and teachers of both schools and colleges. 

Taking into consideration the increasing demand of IT companies to start operations from 



                                                International Conference on Emerging Trends in Corporate Sector 

  

 
pg. 158                                                                          St.Xavier’s College for Women, Aluva, Kerala         

these parks, the Government shall expand Technopark and Infopark even further on its own 

accord and also in partnership with private infrastructure providers. 

 The Government of Kerala in the IT Policy 2012 acknowledges the critical importance of 

Information and Communication technology as the key vehicle for the State‘s overall equitable 

development. Numerous initiatives have been taken up over the years, which have enabled the 

state to be at the forefront in implementing ICT projects and pioneer in E-governance activities. 

The vision of the State‘s IT Policy is to ―Plan, develop and market the state as the most 

preferred IT/ITES investment/business destination in India.‖ The main thrust areas mentioned 

in the policy include: 

 Commitment to environmental protection by ensuring proper e-waste management. 

 Increased use of new and evolving technologies such as cloud computing, wireless 

technologies and next generation networks etc. to enhance the public service delivery and 

to ensure optimal use of resources and maximizing public value. 

 All Government websites shall also be available in Malayalam. 

 Ensure highest level of security and privacy of citizen data. 

 Specific ICT Programs will be developed to cater to the needs of different sections of 

society like tribal population, programmes aimed at gender equality etc. 

 The Akshaya e-centres established by the State, with over 2300 outlets will in addition to 

regular e-literacy services will be upgraded to career and entrepreneurship skill development 

programs and Technology Literacy to the rural populace. 

 Government will setup an Integrated Government Call Center (IGCC) to enable the citizen 

to interact with the Government for accessing various services and to expedite grievance 

redress. 

 IT Parks established in the State will be equipped with green, eco-friendly, energy efficient 

layouts and interiors to provide world class, cost effective work space to target small, mid-

size and large Indian and multi-national IT/ITeS companies to set up their operations 

within IT Parks. 

 The Government aims to make Kerala a cosmopolitan place for working that will enable 

people from outside Kerala and outside India to work in Kerala. 

 The Government envisages removing the infrastructure bottlenecks which can hamper the 

growth of IT industry. 

 The Government will encourage investment in PPP mode for bringing world-class schools 

and hospitals. 

 The Government wants to promote the growth of micro IT firms operating from homes. IT 

as a cottage industry can percolate down to remote villages and homes. 

 Government IT parks shall introduce solar power generation in their buildings and 

introduce rainwater harvesting in their parks. 

 Kerala State IT Infrastructure Ltd (KSITIL) will create basic infrastructure including road 

access, water, and electricity for each project. KSITIL shall then allot land to Private 

Developer / IT company for development of IT parks/SEZs/townships. 
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 In order to increase the availability of IT infrastructure government shall promote IT Parks 

in the Private Sector (Private IT Parks) outside the government owned IT parks. 

 The major factor for IT growth is availability of talented human resources. IT professionals 

prefer locations that provide good quality of life and infrastructure. Employees in all IT parks 

prefer to do ―walk to work‖ instead of hours of commute. The need for commercial amenities 

such as malls, budget apartments, schools, guesthouse, star and budget hotels, multiplexes, 

entertainment centers, hospitals, sports and recreation centers, day care centers, working 

women‘s hostel, restaurants, boat clubs, etc inside IT Park arises from this concept. Up to 30% 

of the land in Government owned IT Park may be allotted for creating commercial amenities as 

determined based on the needs of each park by the respective boards, to make the location a 

happening and an attractive destination for IT community. 

 The Kerala state IT Policy 2017 attempts to outline a strategy for harnessing the 

opportunities and the resources offered by Information Technology for the comprehensive 

social and economic development of Kerala. The policy has been developed and conceived 

keeping in view the fact that Information Technology constitutes the primary instrument for 

facilitating Kerala‘s emergence as a leading knowledge society.  

 

The Policy Mainly Focuses on Three Areas viz. 

 Digitally empowered Citizens, 

 Digitally empowered Lifestyle and 

 Digitally empowered Commerce 

 These three areas shall between them cover the entire gamut of activities and functions 

under the department which will enable the state attain its vision of a Knowledge Empowered 

Digital Society. 

 
Conclusion 

 The Government of Kerala is unleashing a unified IT brand initiative to drive the state 

towards the status of a holistic and preferred IT destination in India. Kerala holds a distinct 

cutting edge over its competitors in IT industry as it has an impressive world class English 

speaking manpower and the requisite infrastructure facilities. Kerala IT, with its hub-and-spoke 

model of building IT centers, has really succeeded in bringing the benefits of IT to every citizen 

in the state. Kerala is offering a place that is family-friendly, with a good education and medical 

infrastructure, and a professional environment that is gearing for growth. The state is 

implementing novel concepts like Certified Private IT Parks, IT Townships and Innovations 

Zones etc., to give a thrust to the development of the sector. The government initiatives to 

make Kerala a totally investor friendly state by developing sound infrastructure coupled with a 

pro-active IT policy that is aimed at laying the red carpet to all companies makes it one of the 

best IT destinations in the world. 
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Abstract 

 CSR activities refer to the initiatives of an individual corporate entity undertakes as an extra effort for the welfare 
of the society and environment as a whole. Corporate Social Responsibility creates a landing place in the minds of the 
target consumers. It not only caters to the Brand Equity awareness among the consumers but also leads to a positive 
Brand Image in the minds of the potential consumers. Brands must be inspirational in a socially responsible way to 
its stakeholders. To achieve the same Corporate Social Responsibility has become more common business practices. 
Companies can build sustainable brand image by emphasizing on social, economic and environmental problems of the 
society. Customers will perceive such organisation as socially conscious organisation. The purpose of this paper is to 
understand how Corporate Social Responsibility can lead to the creation of better brand image. It investigates the 
efficacy of Corporate Social Responsibility initiatives creating positive brand image in the minds of the consumers. 
This study is based on secondary data, information, books, journals, magazines and research reports and web sites. 
Different types of conceptual information presented in the study is the result of observation, in depth reading, 
experiences and rational judgement of the author. 

 

Introduction 

 With the advent of the era of globalization and cut-throat competition concern of the 

companies has shifted to Corporate Social Responsibility. ―Giving back to the society‖ seems 

to be the new slogan for many brands from 2010. After a year economic misery and banking 

crisis, consumers want to get associated with the brands that believe more than a profit. CSR 

has become increasingly prominent in the Indian corporate scenario because organisations have 

realised that besides growing their businesses it is also vital to build trustworthy and sustainable 

relationships with the community at large. Corporate social responsibility is about businesses 

transforming their role from merely selling products and services with a view to making profits 

and increasing their revenue to the development of a society through their abilities of 

generating capital and investing it for social empowerment. 

 Different concerns define Corporate Social Responsibility differently. World Business 

Council for Sustainable Development defines Corporate Social Responsibility as ―The 

continuing commitment by business to behave ethically and contribute to economic 

development while improving the quality of life of the workforce and their families as well as of 
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the local community and society at large. Jamshedji Tata has very beautifully defined the 

Corporate Social Responsibility as ―The clear definition of Corporate Social Responsibility is 

that the community is not just another stakeholder in our business but the very purpose of our 

existence.‖ 

 

Historical Aspects of CSR in India  

 In recent years, frequent researches have been conducted on CSR from various 

perspectives. In the Indian context, the origin of CSR can be traced from the Vedic literatures 

such as the Valmiki Ramayana, the Mahabharata (includes the Bhagavad-Gita) 

Kautilya‘sArthasastra, which was also written in Sanskrit in the 4th century BC. and the 

Puranas. These literatures were written more than 5,000 years ago in Sanskrit language.  

The ancient Indian folklore and sacred Hindu texts have embodied rules and regulations 

pertinent to preservation of environment and ecology. They have constantly espoused the 

concept of ‗Dharma‘ (balancing act between own duties and others‘ rights) and ‗Satkarma‘ 

(good deeds) through various scriptures and texts. According to Lord Krishna in Bhagvad Gita, 

Karma refers to the totality of our actions and is responsible for the cycle of birth and rebirths.  

 Vedic literature emphasises that the role of the king or the accumulator of wealth to take 

care of the welfare of the subjects (stakeholders) and in return the king will grow as the Sun 

grows and shines at dawn and after its rise. It is further expressed that whatever is given to the 

society, it returns getting multiplied several times (Rig-Veda). 

 Amidst different perspectives on CSR, the thoughts of vedic literature on the topic are very 

affluent and refreshing. Based on the Vedic insights, CSR should ideally begin with ISR 

(Individual Social Responsibility includes Personal Social Responsibility) and to go beyond 

CSR with GSR (Global Social Responsibility). Besides Vedic Samhitas and Upanishadas; 18 

Puranas, Shrimad Bhagwat Geeta, the Ramayana, the Mahabharata, Dharmasastras, 

Arthasastras etc. have also enchanted a lot not only about anxiety for environment but they 

have specifically emphasized on ‗Raj Dharma‘ (duties of a king) which pertains to modern days‘ 

Corporate Social Responsibility.  

 

Phases of CSR Practices in India 

 It is interesting to peruse the development CSR in India. The culture of corporate social 

responsibility in India can be studied in four phases corresponding to evolution in the political 

and economic history. 

 

Phases of CSR 

Practices in India 

Phase 

Key Thrust Key strategies 

Phase I 

(Till 1914) 

CSR motivated by charity and 

philanthropy 

The oldest form of CSR was motivated 

by charity and philanthropy with direct 

influence from culture, religion, family 

tradition, and industrialization process. 
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Phase II 

19141960) 

CSR for India‘s social 

development 

Dominated by the country‘s struggle for 

independence and influenced 

fundamentally by Gandhi‘s theory of 

trusteeship for consolidation and 

amplification of social development. 

Gandhi‘s reform programs which 

included activities that sought in 

particular abolition of untouchability, 

women‘s empowerment and rural 

development. 

Phase III 

(19601980) 

CSR under the paradigm of the 

mixed economy 

The paradigm of mixed economy with 

the emergence of legislation on labour 

and Environmental standards, affected 

the third phase of Indian CSR This 

phase Is also characterized by a shift 

from corporate self regulation to strict 

legal and public regulation of business 

activities. 

Phase IV 

(1980 onwards) 

CSR at the Interface between 

philanthropic and business 

approaches 

Indian companies and stakeholders 

began abandoning traditional 

philanthropic engagement and, to some 

extent, integrated CSR into a coherent 

and sustainable business strategy, partly 

adopting the multi stakeholder 

approach. 

 

Brand Image & Brand Loyalty  

 Brand is not a logo, a tagline, or an advertising campaign. It's a multidimensional platform 

that can be your greatest differentiator and competitive edge, if built correctly. It represents 

both a rational and emotional connection to your various stakeholders and the consumer that 

ultimately decides to purchase and engage with you. Businesses use the brand to create and 

communicate their identity and building their image in the consumers‘ perspective. The brand 

image of a successful brand is a valuable business asset because consumers identify more easily, 

products and services through the respective brands, than otherwise. Another important aspect 

of branding is that, they provide the basis to positioning and differentiation strategies. 
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Factors Affecting Brand Building 

 Several factors affect in building successful brands, as illustrate in the diagram below: 

 
 

Review of Literature 

 Individuals who were aware of the CSR initiative had more positive company-related 

associations, displayed greater organizational identification with the company and indicated 

a greater intent to purchase products, seek employment, and invest in the company than 

respondents who wereuna ware of the initiative. Therefore, CSR activity has the potential to 

increase not only CSR associations, attitudes, and identification but also the intent of 

stakeholders to commit personal resources (e.g., money, labor, etc.) to the benefit of the 

company. Within the academic literature there is a vast amount of research on the effects of 

CSR on brand performance metrics, such as brand evaluations and brand loyalty, and firm 

performance (e.g. Luo & Bhattacharya, 2006; Du, Bhattacharya & Sen, 2007a; Klein & Dawar, 

2004; Orlitzky, Schmidt &Rynes, 2003). 

 The role of business in society has undergone several changes. Awareness of the impact of 

business on society and environment has grown along with the increasing socio-regulatory 

pressures. It is no longer simple enough to employ people, make profits and pay taxes. 

Companies are now expected to be responsible, accountable and benefit the society as a whole 

(Brown, 2001). Business cannot escape from society and society cannot exist without business 

(Davis and Frederick, 1985). Thus, there is a two-way relationship between business and 

society, Cannon (1994) holds the view that business is expected to create wealth, supply 

market, generate employment, innovate and produce a sufficient surplus to sustain its activities 

and improve its competitiveness while contributing to the maintenance of community in which 

it operates.  

 CSR has an important role to play especially in building up trust in the minds of the 

consumers. In an emerging market where consumers are looking for functional products which 

last longer  and accelerated obsolescence is not a problem like in developed markets, the 

consumer perception about the company brand assumes significance. A company which builds 

the image of producing quality products that last longer though they may not be on the cutting 

edge of technology will actually be able to gain strategic advantage in emerging economies. 

Firms all over the world are beginning tograsp the  importance  of  intangible  assets,  be  it  
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brand  name  or  employee  morale.  Only firms that have gained the good will of the general 

public  and are  ideal  corporate citizens will  be to develop these intangible assets into strategic 

advantages (Edenkamp, 2002).  

 In 1970, Milton Friedman of New York Times rightly wrote: ―the social responsibility of 

business is to increase profits.‖ The concept of CRM is a very effective tool for earning a profit 

while at the same time being socially responsible.  This is in essence what marketing isall  about 

and by  using CSR in  the form of  CRM companies  also involve  the customers  in the  process 

(Rickard,  Richard Backteman &Temuulen Batmunkh, 2009).  

 

Initiatives of Indian Companies to Promote Brand Image with the Help of Corporate Social 

Responsibility  

 The 2010 list of Forbes Asia‘s 48 heroes of Philanthropy contains four Indians. Nearly all 

leading corporate in India are involved in Corporate Social Responsibility programmes in areas 

like education, health, livelihood creation, skill development and empowerment of weaker 

sections of society. Notable efforts have come from the Tata Group, Infosys, Bharti Enterprises, 

ITC Welcome group, IOC among others. For brands, it is an excellent way to show they care, 

taking the lead with innovative ―giving back‖ schemes.  

 A recent initiative of Corporate Social Responsibility by Procter and Gamble is that it 

joined hands with the International Olympic Committee (IOC) jointly announced a 

sponsorship scheme wherein Procter and Gamble‘s portfolio of brands will sponsor ―Proud 

Sponsor of Moms‖ campaign globally. To celebrate the dedication and sacrifices of moms, 

families and Olympians, Procter and Gamble will produce a documentary video series called 

―Raising an Olympian‖ that will provide the insight into the experiences of mom of an 

Olympian which will guide and improve the lives of forthcoming athletes. 

 Chairman and managing director of Bharti Enterprises, runs the country's largest 

affirmative action project imparting quality education to 30,000 underprivileged children in 

rural India across five states. The initiative is housed under the Bharti Foundation.  

 Idea is a telecom service provider, which historically lacked the market leaders in terms of 

performance. With its new campaign, which sets the tagline ―What an idea‖ in the landscape 

of rural India, it has managed to become a stronger and more credible player. The advertising 

focuses on stories that demonstrate how the mobile phone helps education and democracy to 

rural India, not to mention solving the caste problem.  

 Another instance is that of a leading tea brand from India‘s most respected business house, 

Tatas. Tata Tea uses the tag line ―Jaago re‖ (wake up) and its advertising shows its protagonists 

handing out cups of tea to young people in college insisting that they are asleep and need to 

―wake up‖. The waking up in question involves their going out and voting. In this case, the 

advertising leads us to a website which actually allows people to register on-line as voters.  

 ITC Limited operates in the diversified business sectors of the economy in India. ITC has 

crafted innovative business models that create larger and enduring value by not only generating 

new sources of competitive advantage for its businesses, but also in the process augmenting 

natural capital and sustainable livelihoods for the nation. The major CSR initiatives of the ITC 
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Include, E-Choupal-The programme involves the installation of computers with Internet access 

in rural areas of India to offer farmers up-to-date marketing and agricultural information.4 

million farmers empowered, 6,500 e - Choupals installed.  

 IT companies like TCS and WIPRO have developed software to help teachers and children 

in schools across India to further the cause of education. The adult literacy software has been a 

significant factor in reducing illiteracy in remote communities. 

 At Mahindra & Mahindra, The K. C. Mahindra Education Trust was established in 1953 

with the purpose of promoting education. Its vision is to renovate the lives of people in India 

through education and financial assistance across age groups and across income strata. The K. 

C. Mahindra Education Trust undertakes a number of education plans, which make a 

difference to the lives of worthy students. The Trust has provided more than Rs. 7.5 crore in the 

form of grants, scholarships and loans. It promotes education mostly by the way of 

scholarships. The Nanhi Kali (children) project has over 3,300 children under it and the 

company aims to increase the number to 10,000 in the next two years by reaching out to the 

underprivileged children, especially in rural areas. 

 Every year, Indian Oil sets aside a fixed portion of its profits for spreading smiles in 

millions of lives across the country through a comprehensive community welfare and 

development programme. About one-fourth of the community development funds are spent on 

the welfare of Scheduled Caste and Scheduled Tribe beneficiaries. Indian Oil has a concerted 

social responsibility programme to partner communities in health, family welfare, education, 

environment protection, providing potable water, sanitation, and empowerment of women and 

other marginalised groups. 

 Hindustan Unilever is involved in number of CSR initiatives in India. The main objective 

of Project Shakti of Unilever is creating rural entrepreneurs. It trained 13,000 underprivileged 

Indian women distribute the company‘s products to 70 million rural consumers. The company 

is working with women‘s self-help groups to teach selling and book-keeping skills and build 

commercial knowledge. The women who participate in this programme are, by and large, able 

to double their household income. Shakti has also allowed Unilever to increase its reach to 30% 

more of India‗s rural population since its inception in 2000. 

 

Understanding the Effect of Corporate Social Responsibility in Creating Brand Image  

 A promotional initiate emphasizing a brand‘s affiliation with a social cause has a high 

degree of affinity. How much a given initiative will help or hurt a given brand will depend on 

the characteristics of its target markets. A high degree of affinity can enhance the effectiveness 

of a promotional initiative that increases the likelihood of consumers treating the initiative as 

an important and positively weighted attribute of the brand. Corporate Social Responsibility 

driven efforts does not only relate to donating money but it talks about integrating social and 

ethical practices into business strategies that help the consumer in creating a positive brand 

image. 
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The content of Corporate Social Responsibility creates an emotional connection with 

consumers and builds connections between the brand, its Corporate Social Responsibility 

initiatives and the viewers. Promoting brand image with the help of Corporate Social 

Responsibility initiatives encourages positive comments and ultimately has a positive effect on 

the brand, because the company is being transparent about its external communications and 

internal practices which show alignment. The benefits of using Corporate Social Responsibility 

in branded content are endless; foremost it helps to build a brand‘s reputation and is a point of 

differentiation.  

 

Conclusion  
 The benefits of using Corporate Social Responsibility in branded content are endless. The 

most important one is that it helps to build a brand‘s reputation and is a point of differentiation. 

It also encourages consumer trust and loyalty. If the consumers see that brands are addressing 

the issues that are important to them, it follows that they are likely to continue to buy their 

products.  

 Corporate Social Responsibility is not a marketing gimmick but one way in which 

responsible companies can use advertising and buying to help play their part in promoting 

sustainable behaviour. It‘s a great contribution in which consumers, stakeholders and 

companies can take small steps to improving lives. 

 The need for more emphasis on the Corporate Social Responsibility concept and its 

company-to-consumer communication is mandatory. Though a number of companies websites 

and their annual reports include information on these practices but it is seen that either this 

information does not reach the consumers or the current communication strategy is not strong 

enough to link the Corporate Social Responsibility actions to brands. 
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