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PREFACE

 We are very much thankful to Sri.S.V. Subramanian, President, Sri.P.V. Karuppaiah B.Sc (Agri).,
Vice-President, Sri.S.Ramanathan M.A., Secretary and Correspondent and committee members of
management for our conference success. we also thank to Sri.Dr.T.Rajakumaran M.Com, M.Phil, Ph.D.,
Principal-in-charge for his support and encourage for organizing and conducting a One Day National
Level Conference on "Recent Innovation in Commerce, Economics and Management" on 15.10.2018
and publishing articles. The conference was largely attended by faculty members, research scholars and
students from various colleges were attended the conference and many research articles were presented
in the conference. The key note address was delivered by Dr.A.Sarath Babu Ph.D., Assistant Professor in
Accounting and Finance, Institute of Management Technology, Hyderabad.

 This conference aims to provide a platform for the exchange of ideas and research  ndings. Critically
assessing the changing scenario in Commerce, Economics and Management in the light of the recent global
developments and also hopes to develop future commerce peoples, economists, managers and professionals.
Organized our conference assists the participants to keep abreast of the recent trends, opportunities and
challenges in India's commerce, economics and management. The articles we have been published selected
papers in this volume. Besides some other research articles authored by professors of various colleges on
related areas also  nd place in this volume. We hope that the conference and the publication will help the
development of knowledge in the area of commerce.

With Regards,
Editor



 



FOREWORD

Dr.T.Raja Kumaran
Principal-in-charge

Cardamom Planters’ Association College
Pankajam Nagar, Bodinayakanur

 Global economic integration has been a powerful driver of increased economic ef ciency and improved
standard of living around the world. It has contributed to sizeable economic growth in global level. Economic
growth of the country depends on the infrastructure facility available in the country. Over the last decade
the internet and online marketing have changed many people to buy and sell goods and services particularly,
E-Commerce plays important role in our society. Today, Commerce, Economics and Management have been
highly technology oriented and sophisticated.

 I sincerely feel that, this conference proceedings would redress the needs of academicians, industrialists
and researchers. I would like to congratulate the Head and his team of staff memebers of PG Department of
Commerce (SF) for the eminent care for bringing the conference papers into a book.

 I wish to thank generously the management of Cardamom Planters’ Association College, Bodinayakanur.
for their permission, support and encouragement to bringing out this magazine.
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A Study on Level of Stress Among
The Top Executives in Public
Sector Banks in Dindigul District

C.Subasri
Guest Lecturer, Government Arts College (W), Nilakottai

Dr.S.Sekar
Assistant Professor, Government Arts College, Dharmapuri

Introduction
 The paper is to study the stress among the executives of public
sector banks in Dindigul District. For the purpose of this study, the
executives who have been working in  the public sector banks in
Dindigul District have been selected. It does not include any other
individuals and institutions which are directly or indirectly associated
with banks.

Objectives of the Study
 The main objectives of the study are as follows
• To study the conceptual aspects of stress
• To study the level of stress among the top executives of the

public sector banks in Dindigul District.
• To study the factors in uencing the level of stress
• To give suitable suggestions for minimizing the stress among

the executives of private and public sector banks.

Sample size
 For this study 50 samples selectedfrom public sector banks by
using convenient sampling method. Thus, the sample respondents
consisted of 50 executives of public sector banks in Dindigul District.

Methodology
 The primary data were collected from the sample respondents
through the questionnaire and by meeting top executives in their
work place. This study is based on the primary data and secondary
data.  The secondary data were collected from of ces of various
branches of banks, regional of ces of the banks, banking related web
sites, newspapers, journals, and reports.
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Data analysis
Age

Age No of Respondents %
Below 25 12 24
35-45 28 56
Above 45 10 20

Total 50 100

Gender
Gender No. of Respondents %

Female 18 36
Male 32 64

Total 50 100

Religion
Religion No. of Respondents %

Hindu 24 48
Muslim 4 8
Christian 22 44

Total 50 100

Marital Status
Marital Status No. of Respondents %

Married 38 76
Unmarried 12 24

Total 50 100

Annual Income
Annual Income No. of Respondents %

Below 1 lakh 15 30
1 – 2 lakhs 12 24
Above 3 lakhs 23 46

Total 50 100

Location
Location No. of Respondents %

Urban 5 10
Semi-urban 18 36
Rural 27 45

Total 50 100
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Staff Strength
Staff  strength No. of Respondents %

Below 10 13 26
10-20 23 46
Above 20 14 28

Total 50 100

 From the above table the majority of the respondents are in the age group of 35-45, married.
Also majority of the respondents have the earnings of Rs.3 lakhs and from rural areas. The majority
of the strength of the bank is between 10-20 .

Level of Stress

S.No. Age
Public Banks

Total
High Medium Low

1 Below 25 5 3 3 11
2 35-45 8 4 4 16
3 Above 45 12 4 7 23

Total 25 11 14 50

S.No. Religion
Public Banks

Total
High Medium Low

1 Hindu 4 11 3 18
2 Muslim 4 9 3 16
3 Christian 5 9 2 16

Total 12 29 9 50

S.No. Gender
Public Banks

Total
High Medium Low

1 Female 8 17 3 28
2 Male 7 11 4 22

Total 15 22 7 50

S.No. Annual Income
Public Banks

Total
High Medium Low

1 Below 1 lakh 4 11 3 18
2 1 – 2 lakhs 3 9 8 20
3 Above 3 lakhs 4 5 3 12

Total 11 25 14 50
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S.No. Location
Public Banks

Total
High Medium Low

1 Urban 2 8 3 13
2 Semi-urban 3 9 5 17
3 Rural 4 13 3 20

Total 9 31 8 50

S.No. Staff  Strength
Public Banks

Total
High Medium Low

1 Below 10 13 7 2 22
2 10-20 9 2 2 13
3 Above 20 7 4 4 15

Total 29 13 8 50

Findings
 From the above table it is found thatthe majority of the respondents above the 45 years have
experienced high level of stress. The respondents who belong to Hindu religion have experienced
the high level of stress whereas the Christian and Muslim religions have experienced medium
level of stress. The female respondents have experienced the high level of stress, the annual of the
respondents from 1,00,000 to 2,00,000 have experienced the high level of stress, strength of the
staff in the bank less than 10 and in the location from rural respondents experienced high level of
stress.

Suggestions
 People of all ages can go for walking,jogging, swimming, riding, bicycles, or playing tennis.
so that they can get relieved of pre-occupied stresses that are stored in their minds. They can
get relieved of stress , if they do these exercises. Time pressure is the prime source of stress for
managers. The use of time management techniques would avoid stress. There is some research
evidence that much meditation can have a desirable physical and mental impacts. Job should be
enriched. They should have positive attitudes always.Stressmangementprogrammes should be
conducted periodically.

Conclusion
 It is unavoidable that every top exceutives incurs stress when he discharges his duties but he must
know the art of overcoming stress. If he has less stress it will de nitely uncrease his ef ciency.

References
Cooper, C L. “Psychological Stress and Cancer.” New York; John wiley and sons, 1984.
Desai, T. “Stress and Mental workload: A study in an industrial organization.” Indian journal of

industrial relations, 1993.
Streufert. “The stress of excellence across the board.” New York: wiley, 1983.
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Managing the (Bank) Mangement

Miss.K.Preethi, MBA.,
Assistant Professor, Department of Business Administration
Jayaraj Annapackiam College for Women (Autonomous), Periyakulam, India

Abstract

Indian economy faces its worst twin balance sheet problems in history. With
BASEL III norms are just 2 years away the heavily stressed balance sheet of bank is
stranded with rising NPA’s and bad loans. In this situation banks have to function
at its best to become a game changer to the economy and also to meet the BASEL III
norms. This paper focus more on challenges that too especially on the management
side challenges along with its reasons and also proposes a combination of steps to
overcome the managerial challenges. Since Indian banking sector is dominated by
the Public Sector Banks (PSBs) this paper to focus more on public sector banks.

Keywords: PSBs – Public Sector Banks, NPAs – Non-Performing Assets, BBB – Bank
Board Bureau, PCA – Prompt Corrective Action

Introduction
 Indian banking sector is the one which always dominant by the
public sector due to various reasons like majority rural population,
catering the poor and economically weaker sections more, avoid
banking services to wealthy few etc. All these results in the
continuous rise of public banks in the last 7 decades. Even after the
1991 LPG Reforms (Liberalisation Privatisation and Globalization)
still there are 19 PSBs which accounts for more than half of the total
banking customer base in India. In that, government owns majority
stake in PSBs which accounts for more than 2/3rd of banking assets.
But the PSBs faces their rising NPAs since early 2000’s. Even the
government 2.11 Lakhs Crore funding to lift banks out of stressed
bank sheets not yields desired steps. Though many favors merging
of banks it is still debatable while merging under-performers. Today
NPA’s stand around Rs. 7 lakhs crore which roughly 10% of all the
loans. Banks today faces more of a management kind of challenges
which can be solved by long pending structural reforms rather than
the cosmetic changes. This paper focuses on the challenges at the
management levels along with its reasons and better solutions to
tackle management challenges.

Challenges faced in the management level by PSB’s
Lack of Loan Appraisal and Monitoring Systems
 Many of the PSB’s works on the basis of targets. The targets are
seen in number of lending given not based on the overall performance
of the given loan. This is grave especially for loans related to
government schemes. Government schemes like Pradhan Mandri
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Awas Yojana, Pradhan Mandri MUDRA Yojana where the prime examples of these approach.
Many of the infrastructure projects go for even 20 to 30 years without paying interest are also due
to the lack of loan appraisal and monitoring system.

Domination of Government Ownership
 All the PSB’s government stake stands at 51% and or above. This makes the banking sector
vulnerable to the instabilities like top management positions not given security of tenure, frequent
intervening in the management processes, protecting the interests of employees rather than seeking
performance, competition between PSB’s in many areas, lack of bringing in outside talent to top
position except on few rare occasions, political pressure, policy of announcing waives and freebees
on own and ignoring sound business principles etc.

Dual Control
 Reserve Bank of India and Department of Financial Services under Ministry of Finance both
involve in the overall management. Generally RBI takes care of the Governance aspects of banking
sector and Department of Financial Services takes care of the regulation aspects. Dual control is
neither advisable nor reliable. This creates ambiguity in at the top level of management.

Banking Laws
 Indian banking laws like RBI Act, Banking Regulation Act, State Bank of India Act, Bank
Nationalization Act, etc. needs urgent revisit to strengthen the managerial aspects of Banks as these
laws where decade old.

Functioning of BBB
 Though the Bank Board Bureau has formed and starts functioning the merger of SBI with its
associates and the recent Bank of Baroda, Dena Bank and Vijaya Bank mergers have initiated by
the government not by the Bank Board Bureau

Positioning of Chairman and Managing Director
 At present the position of Chairman and Managing Director is not split and they often interfere
in to each other domain and also create and command on their own especially in dif cult and
turbulent scenarios in banking administration.

Rivalry between PSBs
 In a country where the majority of the customer base of bank lies with PSBs one cannot eliminate
the possibility of inter-governmental bank rivalry.

Misgovernance and Policy Paralysis
 Indiscriminate lending by few PSBs are one of the major reason deterioration of asset quality of
banks. This also leads to willful defaulting of loans and also allows the upcoming heads to extend
the time period which ultimately hampers the performance of the banks.
The recent PNB Scandal is the great example for this.
 Apart from these core management challenges PSB’s also faces minor challenges like rivalry
between PSB’s, seniority over merit in promotion, weak loan recovery system (though Insolvency
and Bankruptcy Code is enabled it is still not activated in all types of loans) etc.
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Proposed solutions for the better management of PSBs
Fixing Target Based on the Loan Performance: This makes the management not only responsible
for lending but also responsible for recollecting. This will also develops the better banking practices
among people and reduce NPAs.

Rationalization of Manpower and Infrastructure: It is one of the most needed reform in the
present technologically driven banking sector. The banking sector today rely on computers and
super computers to perform base level operations and need human intervention only at the level
of managerial in nature. Today one ATM/ Cheque collection machine completes 2-3 clerk work a
day.
 There are many occasions where the merged banks and also the existing banks face lack of
infrastructure in few densely populated areas with far few man power and also the vice versa is also
true in few occasions this also has to be reduced to further better management and administration.

Reducing Government Stake: reduce to the level were the majority of the stake holder views
are accounted rather than government. Based on many economist’s predictions that level would
be 33% from the current 51%. This will induce the better participation of stake holders especially
minority stake holders in the decision making process, this will allow the bank to strive for the
prudent banking.

Abolition of Department of Financial Services: Former Chief Economic Advisor [1] is of the
view of abolition. Though the Department’s work was impeccable while nationalization of banks
in 1960’s the present function of the Department is questionable especially when RBI focusing on
governance and transparency of the system where the Department is not allowing bank to do so
(though it accepted prudent banking).
 Vesting the management of the Banks in one hands not only improves better balance sheets but
also provides stability and accountability to the banks.

Freedom of Management: Mergers, infusion of funds into the banking system and other measures
have to be complimented by freedom of management. Adequate freedom is the  rst breath for any
entity that too it is especially necessary for the entity which undertakes banking. Managers are
allowed to take risks and reduce the challenges they face. Absence of risk taking is one the bad
indicators for the prudency of banks.

Splitting the role of Chairman and Managing Director: It is necessary to avoid internal
ambiguity and internal power struggle.

Fixing their Tenure: Freedom has to be coupled with  xed tenure for top positions like 5 year for
Chairman and 3 year for Managing Director. This will allow the managers to make visible changes
and also provide adequate time to understand and resolve the challenges faced by the banks.
 Review of Banking Laws: The banking systems structural change would be incomplete if the
laws left as it is. RBI Act has to be amended to strengthen the position of RBI to govern and control
the banks and also Banking Regulation Act and SBI Act also has to be amended for enabling the
same. Repealing of the Bank Nationalization Act will further enable the smoother functioning.
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Establishment of Bank Investment Company (BIC) [2]: Currently the Bank Board Bureau is
running the PSB’s. Since there is no clarity over the powers and functions of the Board, the newly
created BIC will have the tooth and nail to curb the banking irregularities. This BIC will completely
comprises of banking of cials which allows the minimum government interference for maximum
effectiveness and ef ciency.

Introduction of Narrow Banking Concept [3]: It is the concept where weak banks will be allowed
to place their funds only in the short term and risk-free assets. This will complement the RBI’s ICU
measure of Prompt Corrective Action (PCA). Both the PCA and Narrow Banking will force the
banking system to follow rule based banking system rather than the personality based banking
system.

Introduction of Islamic Banking: This is one area where India explored much less. With Indians
are the top most Non-Citizen people in majority of the gulf countries the government if set up
an Islamic bank will get the sand storms of Islamic money and being a world’s 2nd highest Shia
country in the world it can also attract the local Islamic population into the banking system which
is largely left out of the banking networks. Introduction will provide the government an adequate
capital for further reforms and management.

Promotion of Merit rather than Seniority: Seniority may provide job security but the banking
system is not just about protecting jobs but about the better functioning of economy as a whole. So
the performance of the bank will improve only when the talented get selected and promoted to the
top most managerial positions.

Creating Adequate Loan Appraisal and Monitoring Systems: This system enables the banks to
properly assess and also able to monitor the performance of given loans and also makes a uni ed
system for further loan approvals. This system comes handy especially for the long pending
infrastructure and power sector projects which have long gestation period.

Forensic Audits: To bring out the further problems in the sector and also to ensure the proper
functioning of the banking sector.

Conclusion
 The growth of the Indian economy is largely related on the overcome of the Twin Balance Sheet
problem. Rather than addressing on cosmetics it is the high time for the structural changes since
banking challenges affects the larger macro-economic stability. Right steps, timely and concerted
actions and a revival of the banking management as whole will put an end to the further minor
challenges in the Indian banking sector.

References
Chief Economic Advisor Nitin Desai on Debate on Bank mergers, Need and implications in RSTV
Recommendations on prudent banking by PJ Nayak committee.
Based on the recommendations by Narashimham committee report – 2.
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Challenges and Opportunity of
Arti cial Intelligence in
Banking Sectors

Ms.Mani Fatima Raju, MBA.,
Assistant Professor, Department of Business Administration
Jayaraj Annapackiam College for Women (Autonomous)
Periyakulam, India

Abstract

Arti cial Intelligence is making a machine behave in a way that would be intelligent
if a human were so behaving. Many industrial sectors have adopted arti cial
intelligence for the development and customer satisfaction. Banking sectors were
lagging back in adopting this intelligence as this sector requires dependence of
human workforce to think and decide. Banks are now implementing Arti cial
intelligence for managing risk,  nancial analytics and portfolio/investment
management. It helps to make decision based on the various data the banks have
supplied to the Arti cial intelligence device. This is useful for the banks internally
and for the clients externally. Most of the work will become digitalized in future.
It will decrease the work load and it will save various processing cost. There is lot of
advantages with the adaption of Arti cial intelligence. At the same time, Technology
may replace human intelligence where machine may overtake human being.
They will also face some problem regarding unemployment; responsibility of the
transaction, decision taken by the arti cial intelligence won’t be fully trusted, and
many more. This paper discusses about the various opportunities and challenges a
banking sectors may face due to arti cial intelligence.

Keywords: Arti cial intelligence, digitalization, technology, blockchain

Introduction
 In the early decade, banks were functioning with the traditional
method following various process and procedures for banking
transaction and making decision regarding investment. Later with the
development of technology and adaptation of automation, banking
sectors came out with ATM’s, online banking, core banking, eKYC
and many more for the convenience of the customers. With the help
of these technology banks are now able to reach out with lots of
customers and provide better service to them. Banks generate lots of
data of the customer, it handle lots of transaction and offer various
service to them. To manage all this work in an effective way and at
right time, banks have adopted using Arti cial intelligence. It helps
them to offer more personalized and effective customer service.
 Arti cial intelligence is a form of computer science used to
create intelligent machine that can recognize speech, object and
can learn plan and solve problem like human. The various AI
applied technology are machine learning, deep learning, predictive/
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prescriptive analytics, virtual agents and natural language understanding technologies (Siri, Alexa,
Google home, Amelia, etc). Banks are implementing this technology in front end and back end
process for offering solution for both  nancial and business management operations. This helps to
save cost by eliminating a lot of back of ce and operations staff who manually reconcile transaction
and conduct investigation. Some research shows that the adaptation of AI has the potential to add
nearly $ 1 trillion to the Indian economy in 2035.
 Many banks have started implementing some AI technology like Bank of America launched
ERICA to help customer manage their saving, City banks acquired FEEDZAI, a data science
company that works in real time to identify and eliminate frauds, HDFC bank has developed an
AI based chatbot EVA (electronic Virtual Assistant). It gains knowledge from various sources and
provide answers within a second. It was helpful for the customer to clear their queries.

Application of AI
 The various area were AI are applied in banks are

Digital Wallets
  Digital wallets are the future payment technology which helps the customer to make the
transaction through Smartphone and not be dependent on physical cash. It will expand the
transaction of money at higher level in the future period. Eg: Paytm, BHIM App, etc

Chatbot
 It is an AI software that can understand human conversation (voice/text) and respond accordingly.
This help to sort out customers’ queries in large number. HDFC launched its  rst Chatbot EVA.

Blockchain
 It is a decentralized  nancial management from a centre authority to a widespread network of
computer. Financial transactions are broken down into encrypted packet or blocks which are then
added to the chain of computer code and encrypted for enhancing cyber security. It is to inculcate
the advantage of real time payment process, hastening up the procedure of payment thereby
increasing support and satisfaction. It could decrease billions of cash by reducing processing cost.

Fraud Detection and Security
 Securing the money of customers is one of the primary functions of bank. AI will provide security
to the customer by using Image/face recognition in ATM’s to detect and prevent fraud crimes.
Anomaly detection will increase the accuracy of credit card fraud and anti money laundering.
Digitalization and automation in back of ce
 Digitalization is simpli ed banking experience and enhances productivity. All the procedure and
documentation will be digitalized which in turn will cut down back of ce processing time and cost.

Challenges
 There is lot of bene ts using AI. Apart from this there are some challenges which people might
face by implanting AI in banking sectors.

Unemployment
 With the development of AI many jobs will be automated which will lead to unemployment.
Machine will take over the jobs of human which will shrink the opportunity for the job seekers.
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Low Digital Literacy in Rural Area
 It has been stated that there will be growth in the usage of digitilization in the upcoming years.
So the people in rural area will not have good knowledge of using and dealing bank transaction with
digital software. They might face problem handling their personal banking works with automated
device.

Quality Data
 Traditional banking methods are performed by some clear rules de ned in advance. But AI
application makes decision based on the data supplied to them. This means the quality of decision
made is based on the quality and quantity of data used. The outcome (decision) will be dependent
on the input (data). So the data should be clear and suf cient to make decision.

Scarcity of Skilled Workforce
 To work with AI banks need well trained employee to handle AI application. Customers can
gain the bene ts of AI when the employee makes use of the application in an effective way.

Voice recognition
 India is having diversity of language so the AI application has to be set according to their
regional language which is a biggest task. When people starts conversing with automated device
the usage of online banking and employee work will decrease.

Conclusion
 Technology has made our work easier; from home to of ce everything has become automated.
People are now more dependent on it. Like every sector using latest technology, banking sector
has also used latest technology of Arti cial intelligence to make their work digitalized and reduce
their time and cost. This method also helps to serve their customer more effectively. There are lots
of bene ts with regards to Arti cial intelligence. Despite this bene ts, there are lots of challenges
if AI is implemented in banking sectors. The bank have to make their employee skilled in using
AI application. They have to give training for their employee to make use of the bene ts properly.
The banks also have to give awareness program to the rural area as the people in rural area won’t
be able to use the digitalized and automate device for their banking transaction. AI should be
implemented in limited device and area. As automated device can take decision but it cannot take
the responsibilities for the decision which in turn may affect the customers’ decision on investment.
At the same time it may also affect the employability of the workers. If all the works have become
automated the jobs of the workers will be affected which is not good for the development of our
country. The AI application should be implemented in a limited source so that it may be bene cial
for the customers and not affect anyone.
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Reforms in Banking Sector in
India

S.Jeyalakshmi, M.Com., M.Phil., DCA.,
Assistant Profosser, Theni Kammavar Sangam College of Arts & Science, Theni

Abstract

For the past three decades India’s banking system has several outstanding
achievements to its credit. It is no longer con ned to only metropolitans or
cosmopolitans in India. In fact, Indian banking system has reached even to the
remote corners of the country. Since the process of liberalization and reform of
the  nancial sector were introduced in 1991, banking sector has undergone major
transformation. The underlying objectives of the reform were to make the banking
system more competitive, productive and pro table. Indian banks especially the
public sector banks and the old private sector banks are lagging far behind their
competitors in terms of both productivity and pro tability with the exception of
the State Bank of India and its associates. The other public sector banks and old
private sector banks need to go for the major transformation program for increase
their productivity and pro tability. After studying banking reform process it can
be suggested that the public sector banks must create strategic alliance with the
rural regional banks to open up rural branches and increased use of technology for
improved products and services for the same.

Introduction
 The  rst stage of reforms was shaped by the recommendations of
the Committee on the Financial System (Narasimham Committee),
which submitted its report in December 1991, suggesting reforms
in banking, the government debt market, the stock markets, and in
insurance, all aimed at producing a more ef cient  nancial sector.
 The Indian banking sector is an important constituent of the
Indian  nancial system. The banking sector plays a vital role through
promoting business in urban as well as in rural areas in recent years.
Without a sound and effective banking system, India can not be
considered as a healthy economy.
 Indian banking sector has undergone major changes and reforms
during economic reforms. Though it was a part of overall economic
reforms, it has changed the very functioning of Indian banks. This
reform have not only in uenced the productivity and ef ciency of
many of the Indian Banks, but has left everlasting footprints on the
working of the banking sector in India.
 The basic objectives of  nancial sector reforms, that is ef ciency,
stability and  nancial deepening, have been largely ful lled because
of priority sector lending liberalisation, prudential framework and
increased competition between nationalised banks and other banks.
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 Government of India appointed a high level committee headed by Shri M. Narsinham, a former
governor of the reserve bank of India. Government of India set up two committees.
• Narsinham committee on  nancial sector reform in 1991.
• Narsinham committee on banking sector reform in 1998.

Governance Now 3rd India Banking Reforms Conclave 2018
 Reforms is a journey, not a destination. With Hon’ble Prime Minister’s vision to make India a
cashless economy, there is a need to bring changes in banks and the way banking is done, for the
 nancial inclusion and smoother transition to the cashless regime.
 Financial inclusion does not end at opening bank accounts. It is just a beginning of a
multi-layered process. Financial inclusion itself is a process that encompasses the technology,
tools, products and the understanding to use them to navigate the complexities of life
 After the  nancial inclusion drive, demonetization has increased the  nancial transactions
on those accounts. To discuss the reforms in banking from inclusion to transactions, and from
agriculture to business, Governance Now India’s premier governance and public policy magazine
from Sri Adhikari Brothers (SAB) group, is pleased to announce the third edition of India Banking
Reforms Conclave. The conclave is scheduled to be held in September 2018 in Mumbai with
the objective of creating a dialogue amongst Banks (public and private), Regulators, Academia,
Economists and industry experts to generate insights into innovations and transformation in banks
for furthering  nancial inclusion in the country.

Digital Innovation
• Transforming banking through digital innovations
• How regulations can trigger disruption and innovation
• Future of digital currency

Financial Inclusion
• Analysing major challenges in expanding Financial Inclusion and services across India
• Next phase of  nancial inclusion in the country

Reforms
• Strengthening Corporate Governance regulations and practices to bring reforms in the Bank-

ing sector
• How to deal with the impact of Economic  uctuation on Financial Institutions and Regula-

tors
• Key reforms initiatives to spur performance and lower risks
• Emerging Regulatory and Supervisory issues in India with respect to  ntechs.

Important Reforms in The Banking Sector in India
Reduced CRR and SLR

The Cash Reserve Ratio (CRR) and Statutory Liquidity Ratio (SLR) are gradually reduced during
the economic reforms period in India. By Law in India the CRR remains between 3-15% of the
Net Demand and Time Liabilities. It is reduced from the earlier high level of 15% plus incremental
CRR of 10% to current 4% level. Similarly, the SLR Is also reduced from early 38.5% to current
minimum of 25% level. This has left more loanable funds with commercial banks, solving the
liquidity problem.
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Deregulation of Interest Rate
 During the economics reforms period, interest rates of commercial banks were deregulated.
Banks now enjoy freedom of  xing the lower and upper limit of interest on deposits. Interest rate
slabs are reduced from Rs.20 Lakhs to just Rs. 2 Lakhs. Interest rates on the bank loans above
Rs.2 lakhs are full decontrolled. These measures have resulted in more freedom to commercial
banks in interest rate regime.

Fixing Prudential Norms
 In order to induce professionalism in its operations, the RBI  xed prudential norms for
commercial banks. It includes recognition of income sources. Classi cation of assets, provisions
for bad debts, maintaining international standards in accounting practices, etc. It helped banks in
reducing and restructuring Non-performing assets (NPAs).

Introduction of CRAR
 Capital to Risk Weighted Asset Ratio (CRAR) was introduced in 1992. It resulted in an
improvement in the capital position of commercial banks, all most all the banks in India has reached
the Capital Adequacy Ratio (CAR) above the statutory level of 9%.

Operational Autonomy
 During the reforms period commercial banks enjoyed the operational freedom. If a bank satis es
the CAR then it gets freedom in opening new branches, upgrading the extension counters, closing
down existing branches and they get liberal lending norms.
6. Banking Diversi cation : The Indian banking sector was well diversi ed, during the economic
reforms period. Many of the banks have stared new services and new products. Some of them have
established subsidiaries in merchant banking, mutual funds, insurance, venture capital, etc which
has led to diversi ed sources of income of them.

New Generation Banks
 During the reforms period many new generation banks have successfully emerged on the
 nancial horizon. Banks such as ICICI Bank, HDFC Bank, UTI Bank have given a big challenge
to the public sector banks leading to a greater degree of competition.
8. Improved Pro tability and Ef ciency : During the reform period, the productivity and ef ciency
of many commercial banks has improved. It has happened due to the reduced Non-performing
loans, increased use of technology, more computerization and some other relevant measures
adopted by the government.

Major Contours of The Financial Sector Reforms in India
• Removal of the erstwhile existing  nancial repression
• Creation of an ef cient, productive and pro table  nancial sector
• Enabling the process of price discovery by the market determination of interest  rates that

improves allocative ef ciency of resources
• Providing operational and functional autonomy to institutions
• Preparing the  nancial system for increasing international competition
• Opening the external sector in a calibrated manner; and
• Promoting  nancial stability in the wake of domestic and external shocks.
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Future Role of The Development Banking
 In the context of the emerging scenario of liberalisation and the  nancial sector reforms the
development banks need to gear themselves to meet the varied requirements of the small and
medium scale sector. They need to create new product that are relevant and impactful. In the
new economic scenario, the role of technology has emerged as a strategic variable in uencing
manufacturing systems of the industrial units who need to reorient their strategies to meet the
challenges of the competition. With the upward revision of the investment ceiling, much potential
has now been created for technological upgradation and the vertical integration of the industrial
units so as to derive advantage from economies of scale.
 The liberalisation regime has also opened the doors for a large number of entrepreneurs to embark
upon the setting up of venture with innovative technologies and their commercial applications with
a high risk high return pro le, which requires assistance through the venture capital route.   Many
development banks have, therefore, taken steps to provide sector speci c Venture Capital funds to
the small and the medium sectors.   Various State Governments have already launched the Venture
Capital fund scheme for the targetted sectors.
 Another thrust area of the development bank is the marketing  nance which hitherto the promoters
had to bear.   Marketing is the crucial area in the present competitive market and the development
banks need to help the industrial units to market their product and/or encourage entrepreneurs to
develop the common marketing infrastructure.
 It has been suggested by the different industry associations to extend the merchant banking
services to the small and medium scale units which hitherto were available mainly for the large
scale units.

Conclusion
 Banking sector in Indian has given a positive and encouraging responses to the  nancial sector
reforms. Entry of new private banks and shaken up Public sector banks to competition. The
 nancial sector reforms have brought India  nancial system closer to global standards. With the
India increasingly getting integrated with the global  nancial world, the Indian banking sector has
a still long way to go to catch up with their counter parts.
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GST and Economic Growth

S.Nagalingam, M.Com., M.Phil.,
Assistant Professor, Department of Commerce
Theni Kammavar Sangam College of Arts and Science, Theni

Abstract

Goods and Services Tax (GST) is a comprehensive tax levy on manufacture, sale
and consumption of goods and services at a national level. One of the biggest
taxation reforms in India the (GST) is all set to integrate State economies and
boost overall growth. Currently, companies and businesses pay lot of indirect taxes
such as VAT, service tax, sales tax,  rtainment tax, octroi and luxury tax. Once
GST is implemented, all these taxes would cease to exist. There would be only one
tax, that too at the national level, monitored by the central government. GST is
also different in the way it is levied — at the  nal point of consumption and not at
the manufacturing stage. At present, separate tax rates are applied to goods and
services. Under GST, there would be only one tax rate for both goods and services.
The goods and services Tax will indeed be a further signi cant improvement
towards a comprehensive indirect tax reforms in the country. Integration of goods
and services taxation would give India a world class tax system and improve tax
collections. It would end distortions of differential treatments of manufacturing and
service sector. GST is expected to create a business friendly environment, as price
levels and hence in ation rates would come down overtime as a uniform tax rate is
applied. It will also improve government’s  scal health as the tax collection system
would become more transparent, making tax evasion dif cult. An attempt is made
in this paper to study the concept of goods and service tax and its impact on Indian
economy. The study also aims to know the advantages and challenges of GST in
Indian scenario.

Introduction
 GST the biggest tax reform in India founded on the notion of “one
nation, one market, one tax” is  nally here. The moment that the
Indian government was waiting for a decade has  nally arrived. The
single biggest indirect tax regime has kicked into force, dismantling
all the inter-state barriers with respect to trade. The GST rollout,
with a single stroke, has converted India into a uni ed market of
1.3 billion citizens. Fundamentally, the $2.4-trillion economy is
attempting to transform itself by doing away with the internal tariff
barriers and subsuming central, state and local taxes into a uni ed
GST. Tax policies play an important role on the economy through
their impact on both ef ciency and equity.The Goods and Services
Tax (GST) is a vast concept that simpli es the giant tax structure by
supporting and enhancing the economic growth of a country. GST is
a comprehensive tax levy on manufacturing, sale and consumption
of goods and services at a national level.
 Under this system, the consumer pays the  nal tax but an ef cient
input tax credit system ensures that there is no cascading of taxes- tax
on tax paid on inputs that go into manufacture of goods.
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 In order to avoid the payment of multiple taxes such as excise duty and service tax at Central level
and VAT at the State level, GST would unify these taxes and create a uniform market throughout
the country. Integration of various taxes into a GST system will bring about an effective cross-
utilization of credits.

Salient Features of Proposed Indian GST System
• The power to make laws in respect of supplies in the course of inter-State trade or commerce

will be vested only in the Union government. States will have the right to levy GST on in-
tra-State transactions including on services.

• Centre will levy IGST on inter-State supply of goods and services. Import of goods will be
subject to basic customs duty and IGST.

• GST de ned as any tax on supply of goods and services other than on alcohol for human
consumption.

• Central taxes like, Central Excise duty, Additional Excise duty, Service tax, Additional Cus-
tom duty and Special Additional duty and State level taxes like, VAT or sales tax, Central
Sales tax, Entertainment tax, Entry tax, Purchase tax, Luxury tax and Octroi will subsume
in GST.

• Petroleum and petroleum products i.e. crude, high speed diesel, motor spirit, aviation turbine
fuel and natural gas shall be subject to the GST on a date to be noti ed by the GST Council.

• 1% origin based additional tax to be levied on inter-State supply of goods will be non-cred-
itable in GST chain. The revenue from this tax is to be assigned to the Origin State. This tax
is proposed to be levied for initial two years or such period as recommended by the GST
Council.

• Provision for removing imposition of entry tax / Octroi across India.
• Entertainment tax, imposed by States on movie, theatre, etc will be subsumed in GST, but

taxes on entertainment at panchayat, municipality or district level to continue.
• GST may be levied on the sale of newspapers and advertisements and this would give the

government’s access to substantial incremental revenues.
• Stamp duties, typically imposed on legal agreements by the state, will continue to be levied

by the States.
• Administration of GST will be the responsibility of the GST Council, which will be the apex

policy making body for GST. Members of GST Council comprised of the Central and State
ministers in charge of the  nance portfolio.

Objectives of the Study
•  To study the concept of Goods and Services Tax (GST) and its impact on Indian Economy.
•  To understand how GST will work in India.
•  To know the advantages and challenges of GST in Indian context.

GST – How it Works in India?
 The GST system is based on the same concept as VAT. Here, set-off is available in respect of
taxes paid in the previous level against the GST charged at the time of sale. The GST model has
some aspects which are as follows:
Components: GST will be divided into two components, namely, Central Goods and Service Tax
and State Goods and Service
Applicability: GST will be applicable to all Goods and Services sold or provided in India, except
from the list of exempted goods which fall outside its purview.
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Payment: GST will be charged and paid separately in case of Central and State level. Input Tax
Credit: The facility of Input Tax Credit at Central level will only be available in respect of Central
Goods and Service tax. In other words, the ITC of Central Goods and Service tax shall not be
allowed as a set-off against State Goods and Service tax and vice versa.

Positive Aspects of GST
• The main reason to implement GST is to abolish the cascading effect on tax. A product on

which excise duty is paid can also be liable to VAT. Suppose a product A is manufactured in a
factory. As soon as it releases from factory, excise duty has to be paid to central government.
When the product A is sold in same state then VAT has to be paid to the State Government.
Also no credit on excise duty paid can be taken against output VAT. This is termed as cascad-
ing effect since double taxes is levied on same product.

• GST will lead to more transparent and neutral manner to raise revenue.
• Implementation of GST will help resolve various issues concerning taxationand logistics

with regard to e-commerce business, which has been recording rapid growth in the country,
says a study.

• Simpli ed and cost saving system as procedural cost reduces due to uniform accounting for
all types of taxes. Only three type of account; CGST, SGST & IGST have to be maintained.

• GST is structured to simplify the current indirect system. It is a long term strategy leading to
a higher output, more employment opportunities and economy boom.

• It is bene cial for both economy and corporations. The reduced tax burden on companies
will reduce production cost making exporters more competitive.

• GST will reduce transaction costs for taxpayers through simpli ed tax compliance.
• It will result in increased tax collections due to wider tax base and better conformity.
• For the Centre and the States: According to experts, by implementing GST, India will gain

$ 15 Billion a year. This is because it will promote more exports, create more employment
opportunities and boost growth.

• For individuals and companies: In the GST system, taxes for both Centre and State will be
collected at one point of sale. Both will be charge on manufacturing cost. Individuals will be
bene ted by this as prices are likely to come down. Lower price mean more consumption,
more consumption means more production

• The implementation of GST will make industry more competitive through dismantling of the
complex indirect tax structure and boost the tax revenue of states and thereby helping in the
growth of the companies.

Negative Aspects of GST
 At Present, lots of speculations are going as to when the GST will actually be applicable in India.
Looking into the political environment of India, it seems that a little more time will be required to
ensure that everybody is satis ed. The states are confused as to whether the GST will hamper their
revenues. Although the Central Government has assured the states about compensation in case the
revenue falls down, still a little mistrust can be a severe draw back. The GST is a very good type of
tax. However, for the successful implementation of the same, there are few challenges which have
to face to implement GST In India. Following are some of the factors that must be kept in mind
about GST
• Firstly, it is really required that all the states implement the GST together and that too at the

same rates. Otherwise, it will be really cumbersome for businesses to comply with the pro-
visions of the law. Further, GST will be very advantageous if the rates are same, because in
that case taxes will not be a factor in investment location decisions, and people will be able
to focus on pro tability.
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• For smooth functioning, it is important that the GST clearly sets out the taxable event.
Presently, the CENVAT credit rules, the Point of Taxation Rules are amended/ introduced for
this purpose only. However, the rules should be more re ned and free from ambiguity.

• The GST is a destination based tax, not the origin one. In such circumstances, it should be
clearly identi able as to where the goods are going. This shall be dif cult in case of services,
because it is not easy to identify where a service is provided, thus this should be properly
dealt with.

• More awareness about GST and its advantages have to be made, and professionals like us
really have to take the onus to assume this responsibility

Conclusion
 Tax policies play an important role on the economy through their impact on both ef ciency and
equity. A good tax system should keep in view issues of income distribution and, at the same time,
also endeavour to generate tax revenues to support government expenditure on public services
and infrastructure development. The ongoing tax reforms on moving to a goods and services tax
would impact the national economy, International trade,  rms and the consumers There has been
a good deal of criticism as well as appraisal of the proposed Goods and Services Tax regime. It is
considered to be a major improvement over the pre-existing central excise duty at the national level
and the sales tax system at the state level, the new tax will be a further signi cant breakthrough
and the next logical step towards a comprehensive indirect tax reform in the country. GST is not
simply VAT plus service tax, but a major improvement over the previous system of VAT and
disjointed services tax – a justi ed step forward. A single rate would help maintain simplicity
and transparency by treating all goods and services as equal without giving special treatment to
some ‘special’ goods and/or services. This will reduce litigation on classi cation issues. It is also
expected that implementation of GST in the Indian framework will lead to commercial bene ts
which were untouched by the VAT system and would essentially lead to economic development.
Hence GST may usher in the possibility of a collective gain for industry, trade, agriculture and
common consumers as well as for the Central Government and the State Government. Sooner or
later, the GST will surely knock the doors of India. And when that happens, we as future torch
bearers of the profession are required to be prepared and fully equipped with our knowledge
regarding GST. Forewarned is forearmed. Thus, must be ready to deal with GST and many other
changes that are going to take place in India. Slowly, India shall move to join the world wide
standards in taxation, corporate laws and managerial practices and be among the leaders in these
 elds.
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Table Corporates’ agreement on Implementation of the GST
Opinion Frequency Percent Frequency Count

Strongly Agree 31.3% 47
Agree 46.7% 70
Neither Agree nor Disagree 16.0% 24
Disagree 4.7% 7
Strongly Disagree 1.3% 2
Total 100% 150

 The GST is expected to unify the fragmented market in India and reduce cascading impact. In
this connection, the opinion was gathered from the respondents on competitiveness of GST. Table
1 reveals that, 31.3% of the respondents strongly agreed and 46.7% of the respondents agreed that,
“implementation of the proposed Goods and Services Tax (GST) would make their organization
and industry more competitive”. While, 16% of the respondents were undecided, 4.7% and 1.3%
of the respondents were disagreed and strongly disagreed, respectively, with the statement made.
In general, the overall picture generates the hope that, the GST will get good support from the
majority of business & industrial community in India in the global environment.

Review of literature
 Shilpa Parkhi: “Goods and service tax: The changing face of economy.” And explained the
concept of goods and service to be implemented in India and the changing face of Indian Taxation
and helps in understanding the present structure of induced taxes, such as central sales tax, service
tax etc. and the method of levy and collection of Goods and service tax.

Nitin Kumar (2014 studied): Goods and service tax in India: Away forward and explained the
background of GST, silent features, advantages and the impact of GST in the tax scenario in India.

Dr.R.Vasanthagopal (2011 studied): “GST in India: A Big Leap in the IndirectTaxation
System” and found that the positive impacts are dependent on a neural and rational design of the
GST, balancing the con icting interests of various stakeholders, full political commitment for a
fundamental tax reforms with a constitutional amendment, the method.

Nishitha Guptha (2014 studied): In her study stated that implementation of GST in the Indian
framework will lead to commercial bene ts which were untouched by the VAT system and would
essentially lead to economic development. Hence GST may usher in the possibility of a collective
gain for industry, trade, agriculture and common consumers as well as for the centralgovernment
and state government.
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Reforms of Goods  Services Taxes

S.Kannan, M.Com., M.Phil.,
Assistant Professor, Department of Commerce
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Abstract

The GST was launched at midnight on 1 July 2017 by the President of India, Pranab
Mukherjee, and the Government of India. The launch was marked by a historic
midnight (30 June – 1 July) session of both the houses of parliament convened at the
Central Hall of the Parliament. Goods and services are divided into  ve tax slabs
for collection of tax - 0%, 5%, 12%,18% and 28%. However, Petroleum products,
alcoholic drinks, electricity, and real estate are not taxed under GST and instead
are taxed separately by the individual state governments, as per the previous tax
regime.  There is a special rate of 0.25% on rough precious and semi-precious
stones and 3% on gold.[1] In addition a cess of 22% or other rates on top of 28%
GST applies on few items like aerated drinks, luxury cars and tobacco products.
Pre-GST, the statutory tax rate for most goods was about 26.5%, Post-GST, most
goods are expected to be in the 18% tax range. The single GST subsumed several
taxes and levies which included: central excise duty, services tax, additional customs
duty, surcharges, state-level value added tax and Octroi. Other levies which were
applicable on inter-state transportation of goods have also been done away with
in GST regime. GST is levied on all transactions such as sale, transfer, purchase,
barter, lease, or import of goods and/or services. The GST is imposed at variable
rates on variable items. The rate of GST is 18% for soaps and 28% on washing
detergents. GST on movie tickets is based on slabs, with 18% GST for tickets that
cost less than Rs. 100 and 28% GST on tickets costing more than Rs.100 and 5% on
readymade clothes. The rate on under-construction property booking is 12% Some
industries and products were exempted by the government and remain untaxed
under GST, such as dairy products, products of milling industries, fresh vegetables
& fruits, meat products, and other groceries and necessities.

Keywords:  GST – Introduction – Objective -  Review of Literature -  Reforms of GST -
Impact  of GST – Revenue of GST

Introduction
 The GST was launched at midnight on 1 July 2017 by the President
of India, Pranab Mukherjee, and the Government of India. The
launch was marked by a historic midnight (30 June – 1 July) session
of both the houses of parliament convened at the Central Hall of the
Parliament. Goods and services are divided into  ve tax slabs for
collection of tax - 0%, 5%, 12%,18% and 28%. The GSTN software is
developed by Infosys Technologies and the Information Technology
network that provides the computing resources is maintained by the
NIC. “Goods and Services Tax” Network (GSTN) is a nonpro t
organisation formed for creating a sophisticated network, accessible
to stakeholders, government and taxpayers to access information
from a single source (portal). The portal is accessible to the Tax
authorities for tracking down every transaction, while taxpayers have
the ability of connect for their tax returns.
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Objectives of the Study
• The single GST subsumed several taxes and levies which included: central excise duty,

services tax, additional customs duty, surcharges, state-level value added tax and Octroi.
• Other levies which were applicable on inter-state transportation of goods have also been

done away with in GST regime. GST is levied on all transactions such as sale, transfer,
purchase, barter, lease, or import of goods and/or services.

• India adopted a dual GST model, meaning that taxation is administered by both the Union
and State Governments. Transactions made within a single state are levied with Central GST
(CGST) by the Central Government and State GST (SGST) by the State governments. For
inter-state transactions and imported goods or services, an Integrated GST (IGST) is levied
by the Central Government.

• GST is a consumption-based tax/destination-based tax, therefore, taxes are paid to the state
where the goods or services are consumed not the state in which they were produced. IGST
complicates tax collection for State Governments by disabling them from collecting the tax
owed to them directly from the Central Government. Under the previous system, a state
would only have to deal with a single government in order to collect tax revenue.

Literature Review
•  “All your queries on GST answered”. The Hindu. Retrieved 2017-06-30.
•  “GST: Cars, durables face 28% rate; luxury vehicles to attract 15% cess”, Business Standard,

18 May 2017
•  “Film theatres in Tamil Nadu to begin inde nite strike against GST”. The Hindu. 2 July

2017. Retrieved 3 July 2017.
•  http://www.business-standard.com/article/economy-policy/gst-impact-trucks-travel-time-

in-interstate-movement-drops-20-says-govt-117073000276_1.html
•  “Looking back at GST’s journey: How an idea is now near reality”, Indian Express, 31

March 2017

Reforms of GST
• On growth the GST is, other things being equal, decisively positive for long-term sustainable

economic growth compared to the massively confusing “VAT + excise + service tax + octroi
+ other taxes and duties” regime that existed earlier.This indeed represents India signing a
revolutionary “free trade deal with itself”.

• The order effect of growth is of course higher tax revenue – one through existing tax
payers paying more, and second through the impact of formalisation (unorganised  rms are
 nding it much more dif cult to remain a part of larger supply chains without coming into
the GST system). Indeed, around 11 million businesses are registered under GST out of
which almost 5 million are new registrations!

• There is a tertiary impact of indirect tax returns being matched against direct returns
through analytics, and consequent higher compliance there as well. Indeed, we have seen a
bump in tax revenue though it is too soon to disentangle the various possible sources – GST,
demonetisation, bottoming out of the business cycle, digitalization, other reforms etc. To
conclude, the GST is good for growth, formalisation and state capacity although any one
number about percentage increase in long- term growth should be taken with a pinch of salt.
However, the GST has been criticised on grounds of ef ciency itself because of the multiple
tax rates – that point is addressed below.



CARDAMOM PLANTERS’ ASSOCIATION COLLEGE, Bodinayakanur

One Day National Level Conference on “Recent Innovation in Commerce, Economics and Management”

24

• On  the equity it is true that having fewer tax rates – or one tax rate to take the purist view
– would be considered good for growth in the neoclassical economics’ view. Moreover,
having less tweaking with rates by having fewer rates certainly reduces the chances of
cronyism or political favouritism. But this should be weighed against two concerns: equity
(or “progressivity”), Accepts the normative view that the rich must not only pay more taxes
but that they should pay a higher share of their income in taxes as well for the system to be
morally legitimate.Further, even if there were no equity concerns, a case can be made that
incentivising savings and discouraging luxury or “conspicuous” or “sinful” consumption
through tax rate tweaks (not crude bans etc.) may help economic growth (through more
investments) or social stability or both (though, one must always be sceptical - but not
cynical - when it comes to such social engineering).

• On the  federalism the GST as it stands today has been a brilliant example of cooperative
federalism and political leadership but it is still a potentially worrying development when
it comes to competitive federalism – because states once they think beyond guaranteed
revenues will realise that they still control spending but not tax generation policies, except
collectively with other states and the centre. This is likely to lead to higher-than-otherwise
but nonetheless lower quality expenditure at the state level, and the central government is
likely to face the consequences of these misaligned incentives at some point. The good news
is that whatever needs to be changed has been provided by the system itself – namely, the
critical GST IT network (GSTN) which lets the government verify that what X Co. in Punjab
said it bought from Y Co. in Kerala (or indeed in Punjab itself) was actually bought and at
that price.

• Member Dr.Hasmukh Adhia, IAS introduction  the plaque to inaugurate the New GST
Council Of ce, GST council is the governing body of GST having 33 members. It is chaired
by the Union   Finance Minister.

Revenue of GST

Data: Press Information Bureau

Impact of GST on The Indian Economy
 GST the biggest tax reform in India founded on the notion of “one nation, one market, one tax”
is  nally here. The moment that the Indian government was waiting for a decade has  nally arrived.
The single biggest indirect tax regime has kicked into force, dismantling all the inter-state barriers
with respect to trade. The GST rollout, with a single stroke, has converted India into a uni ed
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market of 1.3 billion citizens. Fundamentally, the $2.4-trillion economy is attempting to transform
itself by doing away with the internal tariff barriers and subsuming central, state and local taxes
into a uni ed GST.

Impact of GST on Manufacturers, Distributor, and Retailers
 GST is a boost competitiveness and performance in India’s manufacturing sector. Declining
exports and high infrastructure spending are just some of the concerns of this sector. Multiple
indirect taxes had also increased the administrative costs for manufacturers and distributors and
with GST in place, the compliance burden has eased and this sector will grow more strongly.
But due to GST business which was not under the tax bracket previously will now have to register.
This will lead to lesser tax evasion.

Impact of GST on Service Providers:  As of March 2014, there were 12, 76,861 service tax
assessees in the country out of which only the top 50 paid more than 50% of the tax collected
nationwide. Most of the tax burden is borne by domains such as IT services, telecommunication
services, the Insurance industry, business support services, Banking and Financial services, etc.
These pan-India businesses already work in a uni ed market and will see compliance burden
becoming lesser. But they will have to separately register every place of business in each state.

Sector-wise Impact Analysis
Logistics: In a vast country like India, the logistics sector forms the backbone of the economy. We
can fairly assume that a well organized and mature logistics industry has the potential to leapfrog
the “Make In India” initiative of the Government of India to its desired position.

E-commerce: The e-commerce sector in India has been growing by leaps and bounds. In many
ways, GST will help the e-com sector’s continued growth but the long-term effects will be
particularly interesting because the GST law speci cally proposes a Tax Collection at Source
(TCS) mechanism, which e-com companies are not too happy with. The current rate of TCS is at
1%.

Pharma:  On the whole, GST is bene ting the pharma and healthcare industries. It will create a
level playing  eld for generic drug makers, boost medical tourism and simplify the tax structure.
If there is any concern whatsoever, then it relates to the pricing structure (as per latest news). The
pharma sector is hoping for a tax respite as it will make affordable healthcare easier to access by all.

Telecommunications : In the telecom sector, prices will come down after GST. Manufacturers will
save on costs through ef cient management of inventory and by consolidating their warehouses.
Handset manufacturers will  nd it easier to sell their equipment as GST has negated the need to set
up state-speci c entities, and transfer stocks. The will also save up on logistics costs.

Textile: The Indian textile industry provides employment to a large number of skilled and unskilled
workers in the country. It contributes about 10% of the total annual export, and this value is likely
to increase under GST. GST would affect the cotton value chain of the textile industry which is
chosen by most small medium enterprises as it previously attracted zero central excise duty (under
optional route).
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Real Estate: The real estate sector is one of the most pivotal sectors of the Indian economy,
playing an important role in employment generation in India. The impact of GST on the real estate
sector cannot be fully assessed as it largely depends on the tax rates. However, the sector will see
substantial bene ts from GST implementation, as it has brought to the industry much-required
transparency and accountability.

Agriculture: The agricultural sector is the largest contributing sector the overall Indian GDP.
It covers around 16% of Indian GDP. One of the major issues faced by the agricultural sector is
the transportation of agri-products across state lines all over India. GST will resolve the issue of
transportation.

FMCG: The FMCG sector is experiencing signi cant savings in logistics and distribution costs as
the GST has eliminated the need for multiple sales depots.

Freelancers: Freelancing in India is still a nascent industry and the rules and regulations for this
chaotic industry are still up in the air. But with GST, it will become much easier for freelancers to
 le their taxes as they can easily do it online. They are taxed as service providers, and the new tax
structure has brought about coherence and accountability in this sector.

Automobiles: The automobile industry in India is a vast business producing a large number of cars
annually, fueled mostly by the huge population of the country. Under the previous tax system, there
were several taxes applicable to this sector like excise, VAT, sales tax, road tax, motor vehicle tax,
registration duty which will be subsumed by GST.

GST: The Short-Term Impact: From the viewpoint of the consumer, they would now have pay
more tax for most of the goods and services they consume. The majority of everyday consumables
now draw the same or a slightly higher rate of tax. Furthermore, the GST implementation has a cost
of compliance attached to it. It seems that this cost of compliance will be prohibitive and high for
the small scale manufacturers and traders, who have also protested against the same. They may end
up pricing their goods at higher rates.

What the Future Looks Like: Talking about the long-term bene ts, it is expected that GST would
not just mean a lower rate of taxes, but also minimum tax slabs. Countries where the Goods and
Service Tax has helped in reforming the economy, apply only 2 or 3 rates – one being the mean
rate, a lower rate for essential commodities, and a higher tax rate for the luxurious commodities.
Currently, in India, we have 5 slabs, with as many as 3 rates – an integrated rate, a central rate, and
a state rate. In addition to these, cess is also levied. The fear of losing out on revenue has kept the
government from gambling on fewer or lower rates. This is very unlikely to see a shift anytime
soon; though the government has said that rates may be revisited once the RNR (revenue neutral
rate) is reached.

The impact of GST on macroeconomic indicators: It is likely to be very positive in the medium-
term. In ation would be reduced as the cascading (tax on tax) effect of taxes would be eliminated.
The revenue from the taxes for the government is very likely to increase with an extended tax net,
and the  scal de cit is expected to remain under the checks. Moreover, exports would grow, while
FDI (Foreign Direct Investment) would also increase. The industry leaders believe that the country
would climb several ladders in the ease of doing business with the implementation of the most
important tax reform ever in the history of the country.
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Conclusion
 On priority, it is up to the government to address the capacity building amongst the lesser-
endowed participants, such as the small-scale manufacturers and traders. Ways have to be found
for lowering the overall compliance cost, and necessary changes may have to be made for the good
of the masses. GST will become good and simple, only when the entire country works as a whole
towards making it successful.
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Abstract

Micro, Small and Medium Enterprises (MSMEs) play a pivotal role in the economic
and social development of India. The MSME sector contributes to the manufacturing
output, employment and exports. It plays a key role in the development of the
economy with their effective, ef cient,  exible and innovative entrepreneurial
spirit. MSMEs contribute 45% to the industrial output, 40% of exports, employing
60 million people, create 1.3 million jobs every year. It produces more than 8,000
quality products for the Indian and international  markets. Its contribution to GDP
in 2011 was 17% which increased to 22% in 2012.

Introduction
 MSME are the engines of growth of any country’s economy. By
the provision of Micro, Small and  Medium Enterprises Development
Act 2006 the micro, small and medium enterprises are classi ed into
two classes, Namely1. Manufacturing enterprises and 2. Service
Enterprises. MSME sector has emerged as a dynamic and vibrant
sector of the economy. It is expected that the Indian economy will
grow by over 8% per annum until 2020. The major advantage of this
sector is its generating employment at low cost. But there are various
problems faced by these enterprises due to which the growth of the
enterprises is affected, in turn affecting the growth of the country.

Objectives of the Study
•  To study and examine MSME role in India.
•  To study issues and challenges faced by SME‘s in India.
•  To develop a review of the literature matrix model.
•  To Construct a conceptual model linking issues and challenges.

Methodology
 The study involves a critical analysis of functioning of some
micro, small and medium scale enterprises in the country both
in manufacturing and service sector and intends to identify the
potentialities for growth, opportunities, major issues and challenges
experienced by these enterprises. The data are collected mostly from
secondary sources by way of access to various Government policies/
programs including published Annual Reports, Journals, Books and
available of cial websites.
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Literature Review
• Dr. M.S.Vasu, Dr. K. Jayachandra Growth and Development of MSMEs in India;  Prospects

& Problems.
•  K, Vasanth, Majumdar M., K. Krishna (2012) in their paper have stated that since several

successful models of the sustainable SME are gradually evolving, networks of SMEs would
become essential for addressing the systemic problems under lying the industrial ecology,
enterprise resilience, and global supply chain sustainability.

•  Christopher J. Green, Colin H. Kirkpatrick, and Victor Murinde, (2006) in their paper have
examined how  nancial sector development policy might contribute to poverty reduction,
particularly by supporting the growth of micro and small enterprises (MSEs).

Role of MSME in India
 MSME is under Ministry of Micro Small and Medium Enterprises (MSME) headed by
Honourable union minister Shri Kalraj Mishra. Working in tandem with the larger goal of pushing
for economic growth, the implementation of many reforms made the SME/start-up space relatively
bullish in 2016 but not necessarily elated. These include re-implementation of Public Procurement
Policy, Pradhan Mantri MUDRA Yojana, Make in India, Startup India, and Skill India. Aimed at
increasing the growth of the manufacturing sector by 12-14% per annum and increase its share
of GDP to 25% by 2025, the government plans to make  nancial and technical support more
accessible.

Table Performance of MSME Sector in India

S.No. Year Total Working
Enterprises

Employment Generated
( In Lacs)

Market Values of
Fixed Assets ( Rs.in crores)

1 2007 – 08 361.76 805.23 868,546.79
2 2008– 09 377.36 842.00 920,459.84
3 2009 – 10 393.70 880.84 977,144.72
4 2010 – 11 410.80 921.79 1,038,546.08
5 2011 – 12 428.73 965.15 1,105,934.09
6 2012 – 13 447.64 1,011.69 1,182,757.64
7 2013 – 14 447.54 1,061.40 1,268,763.67
8 2014 – 15 488.46 1,114.29 1,363,700.54
9 2015 – 16 510.57 1,171.32 1,471,992.94

Sources: Annual Report of MSME, Government of India 2016 -2017.

Opportunities in MSME
 The lack of access to new and better technology has prevented Indian MSMEs from growing
at a rate that’s equivalent to their potential. The Ministry of MSME may provide the following
assistance to MSMEs for technology up-gradation.

Access to Foreign Technologies
 Promote low-cost ICT solutions: the Ministry of MSMEs in India should facilitate MSMEs
in procuring complete and low-cost ICT solutions to improve their capacity and productivity.
awareness of these tools should also be increased among MSMEs.
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Support for R&D
 Provide opportunities for international partnership for industries and clusters where Indian
MSMEs have an inherent competitive edge, the Ministry of MSME should create platforms through
institutions like the NSIC and also form private partnerships to allow Indian MSMEs network with
MSMEs abroad pp.

Create and Promote Innovation and R&D Culture
 Government sector institutions that are at the cutting edge of research and innovation should be
opened up for use by MSME innovators who are struggling to get funds and technology.

Assistance From Large Firms
 Involve large enterprises in the development of MSME clusters: a long-term strategic plan
should be implemented by the Ministry of MSME to facilitate and build long-term relationships
with large enterprises and research supply institutes.

E-Governance & E-Procurement
 E-governance and E-procurement, a must for easier compliance: online mechanisms should
be provided to MSMEs to carry out all the necessary transactions for conducting business in the
domestic and international markets. The government should also provide online access to rules and
regulations, electronic methods for registration and electronic applications for government.

Government Initiatives
• Implementation of the Micro, Small & Medium Enterprises Development (“MSMED”) Act

2006  and  Identifying existing and potential clusters.
• Providing strategic information such as benchmarking or trends.
• Boosting to investing in technology and infrastructure, Filling in investment gaps with FDI
• Linking  rms to training programs from local universities and centers.
• It classi es industries based on the investment in plant & machinery, and not on turnover or

employment, as is the case elsewhere.
• It de nes the Indian SME segment at par with the existing concept of SMEs worldwide.
• As per its de nition, an SME is an entity engaged in the production of goods and services in-

volving investment from INR1 million to INR100 million in plant and machinery. The Small
Industries Development Bank of India (“SIDBI”), which is the main  nancial institute for
the SME sector, plays a pivotal role.  It is:

•  Responsible for the development of venture capital  nancing in the country to support the
risk capital requirements of the sector.

•  Investing in several venture capital funds for onward investments in the SME sector Some
key funds, the SIDBI has invested in India leverage fund and India advantage fund.

•  India development fund SMERA Initiatives To further streamline the process of SME
 nancing, a dedicated rating agency called SME Rating Agency of India (“SMERA”) was
launched by the SIDBI in association with some leading public and private sector banks of
India, in 2005.

Issues  and Challenges
 The Committee on  nancial architecture of MSME sector in their Report submitted in February
2015 have identi ed some key issues16.
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Some of the Major Challenges
Lack of Adequate Capital and Credit
 The Report of the Working Group on Rehabilitation of sick MSMEs by the Reserve Bank of
India has identi ed this situation as a crucial reason for the industrial sickness of this sector.

Poor and Inadequate Infrastructural Facilities
 De ciencies in the infrastructure and poor support facilities marked by inadequate access to
basic facilities like water, power supply, road/rail connectivity, etc.

Inadequate Access and Marketing Linkages
 Poor marketing linkages characterized by inadequate Government support and patronage, lack
of adequate marketing infrastructure/ network facilities continue to be a greater challenge for
marketing and sale of MSME products. In a non-cluster situation, these enterprises get segregated
and are unable to ensure a reduction in procurement cost from big companies and fail to streamline
the output-supply chain.

Lack of Skilled Human Resources
 Non-availability of skilled workforce and better managerial/entrepreneurial expertise at the
affordable cost near the location of enterprises is another such big challenge for the MSMEs in our
country. Lack of managerial competence, the absence of proper training on resource planning and
capital management, etc. hinders the growth of enterprises.

Lack of Access to New Technology
 Most of the industries today require the application of advanced technology in their operations
whereas in the Indian context continuance of low technology base results in low productivity by
making these enterprises uncompetitive in the ever-widening market contexts.

Dilatory and Cumbersome Regulatory Practices
 Cumbersome and dilatory regulatory clearances relating to sanction and disbursement of loans
from commercial banks, collateral securities/guarantees, for construction permits, resolving
insolvency and taxation, etc. continue to be the constraining factors for many MSMEs.  No
adherence to RBI guidelines regarding revival/rehabilitation of seeking enterprises by the Banks is
another such constraint that needs to be addressed.

Suggestions
Easy Access to Finance and Credit
 Institutional  nance/credit from banks and other  nancing institutions should be promptly
available without long and cumbersome procedures. Sanction of credit/loan applications by public
sector banks should be made within a reasonable time frame at the affordable and reduced rate of
interest.

Stepping up Infrastructural and Support Facilities
 De ciencies in basic infrastructural facilities like water, power supply, road/rail and telephone
connectivity, etc. should be addressed on a priority basis. Use of solar or renewable energy as an
alternative source should be encouraged in rural areas on a subsidized basis.
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Creation of Adequate Marketing Linkages
      For enhancing the sale of products, regular trade fairs/exhibitions, etc. should be conducted for
the creation of a larger platform for better marketing facilities. The Govt. of India policy regarding
20% mandatory procurement of MSME products by government Departments/ State PSUs should
be ensured.

Skill Development and Capacity Building
 Initiatives should be taken for skill/competency development of human resources. Infrastructural
and professional support from rural Self Employment Training Institutes (RSETI) Awareness /
sensitization programmes and TV/Radio talks should be conducted.

Access to Modern Tools and Technology
         Technological obsolescence should be replaced by the adoption of modern and latest tools and
technology for increased productivity and quality product for competitive advantage.

Policy Intervention and Support Mechanisms
 Industry-friendly policies should be initiated by the government for promoting infrastructural
support facilities and for easy availability of  nance by the scheduled banks. Government and
Banks should take steps for revival of sick units as per RBI Guidelines and Credit Guarantee Fund
Trust for Micro and Small Enterprises (CGAMSE) Scheme.

Conclusion
The Micro, Small and Medium Enterprise (MSMEs are an important sector and plays a critical

role in the Indian economy. MSMEs will continue to play a very important and vital role in our
economy where the twin problems of unemployment and poverty constitute a major development
challenge. There are several challenges in the sector of MSMEs. If the Government, Bank and
Financial Institutions will take proper initiatives in the sector of MSME and they will take pride
while servicing the MSMEs, these challenges can be solved and the economic growth rate of India
will be 8-10% for the next decades.
 MSMEs over the years have assumed greater signi cance in our burgeoning national economy
by contributing to employment generation and rural industrialization. This sector possesses enough
potential and possibilities to pushbutton accelerated industrial growth in our developing economy
and well poised to support national programme like ‘Make in India.’

References
A Raghurama. “Role of Commercial Bank in Financing SSI - A Case Study Dakshine Kannada

Dt.” Ph.D. Thesis, Mysore University, 1991.
Carree, M. A., & Thurik, A. R. “The Lag Structure of the Impact of Business Ownership on Eco-

nomic Performance in OECD Countries.” Small Business Economics, 30(1), 2008, 101-110.
Dixit, A. and Pandey, A.K. “SMEs and Economic Growth in India: Cointegration Analysis. The

IUP Journal of Financial Economics, Vol. IX, No. 2, 2011, PP. 41-59
Nalabala Kalyan, Kumar. Sardar, Gugloth. “Competitive performance of micro, small and medium

enterprises in India.” Asia Paci c journal of social sciences, 2011, pp.128-146.
Pillai, K R. “The India11 Small-scale Sector in the New Economic Setting.” Productivity, July-

September 1994, P. 258 - 265.
Srinivas K T. International Journal of Engineering and Management Research.3 (4) August 2013

ISSN No.: 2250-0758.  And Annual Report 2015-16 Govt. of India, Ministry of Micro, Small
and Medium Enterprises



33

SHANLAX
International Journal of Commerce

http://www.shanlaxjournals.in

Thiripurasundari, K and V. Gurumurthy. “Challenges for Small Scale Industries in the Era of
 globalization” in “Small and Medium Enterprises under Globalization: Challenges and

Opportunities.” L. Rathakrishnan, 2009, Page No.332-346
Venkatesh, S. and Muthiah, K. “SMEs in India: Importance and Contribution. Asian Journal of

Management Research, Vol. 2, No. 2, 2012.
“Annual Report 2010-11 Govt. of India, Ministry of Micro.” Small and Medium Enterprises

Web Sources
http://psrcentre.org/images/extraimages/26%20513085.pdf
https://pdfs.semanticscholar.org/ac3a/0716ea01a9829cdabc32b1485992a057a13d.pdf
https://www.greatlakes.edu.in/herald/pdfs/march-2017/article-5.pdf
https://economictimes.indiatimes.com/small-biz/sme-sector/indian-sme-trends-the-year-gone-by-
and-2017/articleshow/56254240.cms
https://www.business-standard.com/article/companies/msmes-have-innate-capability-to-align-
with-the-global-value-chain-sanjay-bhatia-114011301071_1.html
https://www.youtube.com/watch?v=_i08pGHt3ec
http://www.sidbiventure.co.in/archives/archived_news/ecad.html
http://www.inspirajournals.com/uploads/Issues/17843069.pdf
http://ijbmi.org/papers/Vol(6)9/Version-4/D0609042831.pdf



CARDAMOM PLANTERS’ ASSOCIATION COLLEGE, Bodinayakanur

One Day National Level Conference on “Recent Innovation in Commerce, Economics and Management”

34

The Impacts of Cross Border
Merger and Acquisitions on the
Financial Performance of TATA
Motors Ltd

C.Kalaivani
Ph.D. Research Scholar, Department of Commerce
Mother Teresa Women’s University, Kodaikanal

Dr.G.Indhumathi
Assistant Professor, Department of Commerce
Mother Teresa Women’s University, Kodaikanal

Abstract

The trend of increasing Cross Border Merger and Acquisition has increased with
the globalization of the world economy. Indeed, the 1990s were a “golden decade”
for cross border M&A with a nearly 200 percent jump in the volume of such deals
in the Asia Paci c territory.  In the present scenario most companies wants to
develop their business and increase the shareholders’ wealth. Hence companies are
undergoing restructuring activities. Cross border Merger and Acquisition is one
of the preferred ways to revamp and expand the business. Emerging market  rms
have become strong contenders in the Cross Border Acquisition Market. This paper
has focused on the effects of cross border merger and acquisitions on the  nancial
performance of Tata Motors Ltd (India) after acquiring Jaguar Cars and Land
Rover (United Kingdom). The main objective of this paper is to analyze  nancial
performance of Tata Motors Ltd during cross border pre and post-merger period.
Financial performance has been evaluated with the help of ratios speci cally in the
areas of pro tability, Liquidity and Leverage. Data has been collected from Annual
Reports of Tata Motors Ltd for pre and post-merger period.

Keywords:  Financial Performance, Tata Motors Ltd, Liquidity & Pro tability Ratios,
Cross border Merger & Acquisitions.

Introduction
 The trend of increasing Cross Border Merger and Acquisition has
accelerated with the globalization of the world economy. Indeed,
the 1990s were a “golden decade” for cross border M&A with a
nearly 200 percent jump in the volume of such deals in the Asia
Paci c region. In the present scenario most companies wants to
improve their business and increase the shareholders’ wealth. Hence
companies are undergoing reconstructing activities. Cross border
merger and acquisitions are a reconstructing of industrial assets and
production structures on a worldwide basis. It promotes the global
transfer of technology, capital, goods and services and integrates for
universal networking. Cross border M&A’s leads to economies of
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scale and scope which helps in gaining ef ciency. Apart from this it also bene ts the economy such
as increased yield of the host country, increase in economic growth and development particularly
if the policies used by the government are favorable. According to World Investment the Cross
Border M&As is increased in the early 1990 till 2005. While in 2008 it was decreasing both in
terms of quantity and value, which is caused by the global economy crisis in the years 2007-2008.
However, based on the conspectus World Investment Report 2009, Cross Border M&A is in some
regions by 2010 tend to be continuously rising, especially in Asia (less impact by the crisis) and
this condition also in line with the increasing of global economy. Mergers and acquisitions are
used as a means to achieve crucial growth and are becoming more and more accepted as a tool
for implementing business strategy, whether they involve Indian companies wanting to expand or
foreign companies wishing to acquire market share in India. This paper has mainly focused on the
effects of cross border merger and acquisitions on the  nancial performance of Tata Motors Ltd
(India) after acquiring Jaguar Cars and Land Rover (United Kingdom).

Cross-Border Merger and Acquisitions
 A company in one country can be acquired by an subsistence (another company) from other
countries. The local company can be private, public, or state-owned company. In the event of the
merger or acquisition by foreign investors referred to as cross-border merger and acquisitions will
result in the transfer of control and authority in operating the merged or acquired company. Assets
and liabilities of the two companies from two different countries are combined into a new legal
substance in terms of the merger, while in terms of acquisition, there is revolution process of assets
and liabilities of local company to foreign company (foreign investor), and automatically, the local
company will be af liated.

Company Pro le
Tata Motors Limited
 Tata Motors is the country’s market leader in commercial vehicles and among the top three in
passenger vehicles. It is also the world’s  fth-largest truck and fourth-largest bus manufacturer.
Tata Motors commercial and passenger vehicles are being marketed in several countries in Europe,
Africa, the Middle East, South Asia, South East Asia, South America, CIS and Russia. The
company, heretofore known as Tata Engineering and Locomotive Company, began manufacturing
commercial vehicles in 1954 with a 15-year collaboration agreement with Daimler Benz of
Germany. Now Tata motors had over three million customers across the country. Tata Motors is
listed on the (BSE) Bombay Stock Exchange, where it is a division of the BSE SENSEX index,
the National Stock Exchange of India, and the New York Stock Exchange. The company is ranked
226th on the Fortune Global 500 list of the world’s biggest corporations as of 2016.

Jaguar Cars and Land Rover
 Jaguar Land Rover Automotive PLC is the holding company of Jaguar Land Rover Limited,
a British multinational automotive company with its headquarters in Whitley, Coventry, United
Kingdom, and a subsidiary of Indian automotive company Tata Motors. The principal activity of
Jaguar Land Rover Limited is the design, development, manufacture and sale of vehicles. Jaguar
Land Rover has been a supplementary of Tata Motors since they founded it for the acquisition
of Jaguar Cars Limited and Land Rover from Ford in 2008. On 1 January 2013 the operations of
Jaguar Cars Limited and Land Rover were merged as Jaguar Land Rover Limited and the parent
was renamed to Jaguar Land Rover Automotive PLC.
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Cross Border Merger and Acquisitions Made By Tata Motors Limited

Acquirer Target company Year Deal Value
($ in Billion) Country

Tata Motors Ltd Jaguar Cars and Land
Rover 2008 $2.3 billion United kingdom

 In the year 2008 Tata Motors completes acquisition of Jaguar Land Rover. Tata Motors introduces
new Super Milo range of buses. Tata Motors is Of cial Vehicle Provider to Youth Baton Relay
for The III Commonwealth Youth Games Pune 2008. Indica Vista the second generation Indica, is
launched. Tata Motors launches passenger cars and the new pick–up in D.R. Congo.

Review of Literature
Francoeur (2007) in their working paper entitled, long term  nancial performance of acquiring

 rms in overseas merger and acquisition and tries to identify the factors which in uence their
long term success. Researcher has used the “event time approach” and “buy and hold abnormal
returns” over a period of  ve years. Evidence suggests that cross border merger and acquisition
do not generate any abnormal return for the Canadian  rms. Findings also indicate that there is no
improvement in the  rms’ performance after the cross border merger and acquisition. Cross border
merger and acquisition could generate value only when the bidder posses high level of research and
development and a strong combination of intangible assets.

Selcuk (2008) This paper examines the impact of acquisition on the  nancial performance of
Turkish  rms. The sample consists of 30 companies. Empirical study was conducted by parametric
t test, regression and  nancial ratios. The conclusive result shows that there is no improvement in
the  nancial performance of the company after the cross border acquisition. It was also noticed that
the overseas deals have failed to create synergy.

Raja Rajeswari, M. (2010), she conducted a study to  nd out the trend in growth of current
pro tability and turnover position of the selected transport industry in India and compare the
overall  nancial performance of the sample companies, by using ratio analysis techniques. She
concluded that Air Traf c Enquiry Committee (established by government of India, in 1950) found
no justi cation for nationalization of airlines, it favored their voluntary merger.
 A paper on “Globalization and pro tability of cross-border mergers and acquisitions” done
by Pehr-Johan Norbäck and Lars Persson (2007) investigated how the surplus generated by
the globalization process is divided between MNEs and owners of domestic assets. For tested
the globalization process used by oligopoly model where the equilibrium acquisition pattern, the
acquisition price and  rms’ Green eld investments are endogenously determined. They concluded
that in markets where MNEs enter Green eld or where there is seller competition, they will capture
most of the surplus created and, in this case the domestic owner’s wealth decreases when foreign
entry takes place.

Objectives
 The present study is carried out with the following objectives.
•  To explore the Post Merger effect on liquidity position of the acquired company.
•  To explore the Post Merger effect on leverage standards of the acquired company.
•  To explore the Post Merger effect on pro tability standards of the acquired company.

Research Hypothesis
H(0): There is no signi cant change in liquidity position of the acquired company.
H(0): There is no signi cant change in leverage position of the acquired company.
H(0): There is no signi cant change in pro tability position of the acquired company.
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Scope of Study
 The focus of this research paper is on cross border merger and acquisition of Tata motors Ltd
which acquires Jaguar Cars and Land Rover. Financial performance has been analyzed by the
Comparison of cross border  Pre and Post merger details provided in the annual report.

Research Methodology
Sample Selection
 In this research paper, we have selected cross border merger of  Tata Motors Ltd from Automobile
Industry. The acquired company Tata Motors Ltd  has been selected and data calculated for pre and
post-merger period.

Data Collection
 In order to evaluate the  nancial performance of Tata motors Ltd on a comparative basis, two
years before merger and two years after merger will be considered.

Statistical Tools
 To analyze the data  nancial ratios has been calculated and mean and standard deviation were
used for Pre and Post merger period. Paired sample t-test (2 tailed with 95% signi cance level) has
been used for the testing of hypotheses. MS-Excel is the only statistical application used for the
study.

Data Description
 Current study analyzes the effect of merger and acquisition on pre and post  nancial performance
of  Tata Motors Ltd for the period of 2 years. Data for the years  from 2006-2007 and 2007- 2008
have been taken to analyze pre merger  nancial performance and data from 2008-2009 and 2009-
2010 has been taken to analyze post merger  nancial performance. For this study relevant ratios
have been identi ed and calculated for the said period.

Analysis
 To test the hypotheses pre and post merger  nancial ratios have been calculated and compared to
see if there are any signi cant statistical changes in  nancial performance by using paired   sample
t-test at a con dence level 0.05 or 95% (2 tailed). The results are shown in the following table for
the merged company.

Table Paired Sample T-Test For Financial Ratios

Ratios Mean Mean
Diff erence Standard Deviation t-Value p-value

(Two Tailed)
Pre Post Pre Post

Liquidity Ratios
Current ratio 1.175 0.67 0.505 0.106 0.159 0.069 0.333
Liquid ratio 1.04 0.515 0.525 0.297 1.887 0.069 0.270

Leverage Ratios
Debt equity 0.56 1.905 -1.345 5.264 0.566 0.334 0.068
Interest
coverage 10.54 2.61 7.93 1.365 3.592 0.142 0.231
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Pro  tability Ratios
Return on capi-
tal employed 18.47 10.225 8.245 1.004 7.446 0.399 0.085

Return on assets 9.65 5.195 4.455 10.508 3.613 0.364 0.076
Return on equity 27.845 17.085 10.76 0.148 12.551 0.443 0.070

Testing of Hypotheses
Liquidity Ratios
• Post-merger current ratio has been decreased by 57% showing that the company is not able

to pay off its short term liabilities in a year.
•  Falling of Liquid ratio shows the deteriorate position of the company as the mean difference

between pre and post-merger ratio is 0525. This indicates that company is not able to meet
its immediate current liabilities and dependents highly upon inventory.

 Based on the results of t-test (95% signi cance level), the null hypotheses H (0) = there is no
Indicative  progress in Liquidity Ratios of the merged company, is accepted. Data reveals that
there is no statistically signi cance changes between pre and post values because p value >
0.05 for all the selected liquidity ratios under study.

Leverage Ratios
• Post-merger Debt – Equity ratio increased by 29% showing the higher leveraged policy

adopting by the merged company and they are able to explore the debt funds of the market.
•  Interest coverage ratio is decreased by 25% showing a negative trend and reveal the inability

of the company to pay off its debt charges due to inadequate pro ts.
 Based on the results of t-test (95% signi cance level), the null hypotheses H(0)= there is no
signi cant change in Leverage Ratios of the merged company, is accepted. Data indicates that there
is no statistically signi cance difference between pre post values because p value > 0.05 for all the
selected liquidity ratios under study.

Pro tability Ratios
• All the pro tability ratios are showing the decreased trend which indicate the decrease   in

the performance of the company and yield as well.
• All Return on capital employed, Return On Assets and Return On Equity ratios are decreased

which reveal the decrease in the operating pro ts of  the company.
 Based on the results of t-test (95% signi cance level), the null hypotheses H(0)= there is no
Signi cant progress in Pro tability Ratios of the merged company, is accepted. Data reveals
that there is no statistically signi cance difference between pre post values because p value >
0.05 for all the selected pro tability ratios under study.

Conclusion
 Results showed that there is no signi cant improvement in the various ratios of the company in
pre and post-merger period. The null hypothesis of the study has not been rejected which stated
that there is no signi cant progress or growth in the  nancial position of the company in pre and
post period.  For this a comparison between pre and post-merger performance examined in terms of
current ratio, liquid ratio, Interest coverage, Return on Capital employed, Return on Equity and Debt
equity ratio. In the present case study the return on equity , debt –equity ratio and return on capital
employed  has shows there no improvement after the merger and for the purpose and objective
of the study, investigator apply t-test for analyzing the pre and post-merger performance of Tata
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Motors Ltd  and result suggested that after the cross border  merger the  nancial performance of
the Tata Motors Ltd  has not  increased due to various competitors of Automobile companies in the
market. Finally it concludes that there is no signi cant change in the  nancial performance of the
Tata Motors  Ltd  after the cross border merger and acquisition.
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Abstract
A USB  ash drive is a data storage device that includes  ash memory with an
integrated Universal Serial Bus (USE) interface.  USB  ash drives are typically
removable and rewritable, and physically much smaller than a  oppy disk.  Most
weigh less than 30 gram. This paper entitled “A study on consumer preference and
satisfaction towards Pen drive with  special reference to Theni” is carried out with
an objective to determine the consumer preference and  satisfaction. The primary
objective of this study is to  nd out the consumer preference and satisfaction
towards pen drive with special reference to Theni. The secondary data was collected
from related websites, books. For distribution of questionnaire to the consumer
convenience sampling method was used to select the customer and the survey was
taken among those selected users. After collecting the data from the respondents it
was  analyzing using simple percentage method for analyzing the collected data. To
identify the factors customer to buy pen drive. To know the customer satisfaction
towards the repeated purchase of particular Pen Drive in Theni District.

Keywords: consumer preferences and satisfaction, uses

Introduction
 A USB  ash drive is a data storage device that includes  ash
memory with an integrated Universal Serial Bus (USE) interface.
USB  ash drives are typically removable and rewritable, and
physically much smaller than a  oppy disk.  Most weigh less than
30 gram. As of January 2013drives of 1 terabytes (TB) are available,
and storage capacities as large as 2 terabytes are planned, with
steady improvements in size and price per capacity expected.  Some
allow up to 1,00,000 write/erase cycles (depending on the exact type
memory chip used) and 10 yeas shelf storage time.
     USB  ash drives are often used for the same purposes for which
 oppy disks or CDROMs were used.  They are smaller, faster, have
thousands of times more capacity, and are more durable and reliable
because they have no moving parts.  Until approximately 2005, most
desktop and laptop computers were supplied with  oppy disk drives,
but  oppy disk drives have been abandoned in favour of USB. This
paper mainly focused on the consumer preferences towards pen drive
in Theni.
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Uses of Pendrive
System Administrators’ Helper
 System and network administrators  nd USB pen drive highly handy to load them with
con guration information and software used for system maintenance, troubleshooting, and
recovery.  Such use of this portable device makes it popular among them.

As an Application Carrier
 USB pen drives are used to carry applications that run on the host computer without the necessity
of installation.  U3, backed by pen drive vendors, offers an API to pen drive-speci c functions.
Portableapps, a free and open-source software, has also been developed to allow U3 drives.  Air
WRX  is also an application framework that runs from a pen drive and turns its PC host and other
nearby PCs into a multi-screen, web-like work environment.

As Audio Players
 A number of companies make solid state digital audio players in a small form factor, essentially
producing pen drives with sound output and a simple user interface. The MP3 playback function
is the most popular addition to USB pen Drive.  Some of them also have LCD display for track
browsing and audio input jack and  rechargeable battery.

Review of Literature
 John 2008 in his Study analyzed that it is the youth which is the real growth driver of the
technology industry in India. Considering this fact the paper is an attempt to gives as naps hot of
how frequently young people use their pen drives for several embodied functions of the pen drive.
Data was collected from a sample of 200 peoples aged between 20 and 29. The study sheds light on
how gender, in uence the usage pattern of this device. Findings of the study would be helpful for
the pen drive manufacturers to formulate marketing segments.
 Ragul 2008 in his study titled “ A Study of pen drive usage among the post graduates students”
analyzed that it is important for Pen drive carriers, develops, equipments manufacturers as well
as parents and young people alike that the key characteristics of Pen drive technology is well
understood.So that the risks  associated with its potentially damaging or disruptive aspects can
be mitigated. This paper has tried to compare the usage difference by gender with respect to the
difference manufacturing companies.
 Rakesh 2006 in their study analyzed that majority of the respondents have givefavorable opinion
towards the pen drive brands but some problems exist that deserve the attention of the pen drive
manufacturers. They need to bridge gap between the product promised and product offered. The
overall customer’s attitude towards pen drive brands is that they are satis ed with the existing
brands but still they want more brands to be  provided. John 2008 in his Study analyzed that it is
the youth which is the real growth driver of the technology industry in India. Considering this fact
the paper is an attempt to gives as naps hot of how frequently young people use their pen drives for
several embodied functions of the pen drive..

Data Collection Technique
 The present study is completely based on primary data by adopting questionnaire method.
Questionnaire is a set of questions that the respondent has to answer.  The answer will be tabulated,
analysed and  nal conclusions will be drawn from  it Questionnaire was issued collected form the
consumer of Theni.

Scope of the Study
 The scope of the study is to  nd to behaviour of the consumer regarding the quality, price
and usage of pen drive.  This study is limited to the capability of the respondents appropriately
answering the questions, the study is conducted on 50 customers selected by sampling methods.
The study is of studying to customer’s “behaviour and satisfaction towards pen drives/USB  ash
drives”.
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Objective of the Study
 The main objective of the study are:
• To analyse the opinion of consumers behaviour towards usage of pen drives/USB  ash

drives.
• To make a competitive analysis on various brands of pen drives.
• To know the opinion of the consumer’s regarding the price, quality and usage.
• To know the customers readiness towards innovative products.
• To offer suggestion and conclusion based on the study.

Analysis and Interpretation
 The research has used the simple percentage analysis and diagrammatic presentation of data.

Table Age wise classi cation of the sample respondents
Age Number of Respondents Percentage of  respondents(100)

12-16 3           6%
17-21 25           50%

21-25 13           26%
Above 25 years 9           18%

Total 50           100%
Source: Primary data

 Table shows the age wise classi cation of the sample respondent.  This table implies that among
50 respondents 6% (3) are in the age group of 12 to 16; 50% (25) are in the age group of 17 to 21;
26% (13) are of 21 25; And 18% (9) are in the group of above 25 years.  The pen drive is most
effectively used by the members who are in the age group of 17 to 21 years.

Table Brands of pen drives preferred by the sample respondents
Brand Number of Respondents (50) Percentage of respondents (100)

Kingston 2 4%
Sony 10 20%
Transcend 10 20%
Sandisk 8 16%
HP 20 40%

Total 50 100%
Source: Primary data
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 Table in uences the brands of pen drives that are preferred by the sample respondents.  Among
the 50 respondents 4% (2) of the respondents prefer to use Kingston brand pen drives; 20% (10)
of the respondents are preferably using Sony brand; 20% (10) of them are preferring the brand of
Transcend; 16% (8) of them are using Sandisk pen drives; and 40% (20) of the respondents are
using HP brand of pen drives.  The pen drives are mostly preferable in the HP brand.

Table Storage capacity of the pen drives used by sample respondents

Storage Number of respondents (50) Percentage of
respondents(100)

2GB 0 0%
4GB 11 22%
8GB 10 20%

16GB 22 44%
32GB 4 8%
64GB 3 6%
Total 50 100%

Source: Primary data

 Table depicts the storage capacity of the pen drives that is being used by the sample respondents.
Among the 50 respondents 2 GB is used by 0%(0);22%(11) of the respondents are using 4 GB
pen drives; 20%(10) of the respondents are using 8GB capacity; 16GB is used by 44% (22)of the
respondents; and 8(4)of the respondents using 32GB pen drivesand 64 GB is used by the 6%(3).
From the above it is clear that the drives having storage capacity of 16 GB is widely used by the
respondents.

Table Purpose of using the pen drive by the sample respondents
Purpose Number of respondents (50)   Percentage of Respondents (100)

Entertainment      8      16%
For studies     28      56%
For professional use     11      22%
Others      3        6%

Total     50      100
Source: Primary data
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 Table describes the purpose of using pen rives by the sample respondents.  Among the 50
respondents 16% (8) of the respondents are using their pen drive for Studies;22% (11) of the
purpose;56% (28) of the respondents are using their pen drive for professional use; and 6% (3) of
the respondents are using their pen drive for other purposes.  Among the above purposes Pen drives
are mainly and mostly used for studies.

Findings
•  It is found that the majority of 17-21 age group are playing a vital role in the usage of pen

drive.
•  It is found that the HP brand is having a high recognition rate.
•  It is found that the highest storage capacity of pen drives used by the sample respondents is

16 GB
•  Most of the respondents are used their pen drive mainly for the purpose of studies.

Conclusion
 The collected data was analyzed using simple percentage and Bar charts.  Certain factors which
inhabit and facilities te customer preference of the availability and reduce the price were found
out.  Based on the inferences drawn certain suggestion have been recommended.  In this study an
attempt is made to measure the customer analysis and preference about these brands.  It is found
that customers are satis ed with their brands.
 The company should overcome the problems in the usage of the pen drives.  Still it has to create
awareness to all to make the usage of pen drive still more effective.  Based on this study it is clear
that maximum the students are making use of pen dries.  And they are Often suffering from the
problem of infection of Anti virus.  So the company should implement more innovative ideas for
promoting the product and to achieve more usage of it.
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Abstract

Women entrepreneur is an important phenomenon. Since there is a constant need to
utilize the skill of entrepreneurship among women for economic development and
women empowerment. The Government of India has undertaken several initiatives
and instituted policy measures to foster a culture of innovation and entrepreneurship
in the country. Job creation is a foremost challenge facing india with a signi cant
and unique demographic advantage, india, however, has immense potential to
innovate, raise entrepreneurs and create jobs for the bene t of the nation and the
world. In the recent years a wide spectrum of new programmes and opportunities to
nurture innovation have been created by the government of india across a number
of sectors.India is soon becoming the preferred manufacturing destination of most
investors’ across, make in india is the Indian governemnts’ efforts to harness
this demand and boost the Indian economy. Make in india will affect the young
entrepreneurs in a very positive way, if this programme delivers than it will bring
an attitudinal change the perception of the world towards india and at the same time
encourage and empower entrepreneurs to make in india.

Introduction
 Women entrepreneur may be de ned as a woman or group of
women who initiate, organize and run a business enterprise. In terms
of Schumpeterian concept of innovative entrepreneurs, women who
innovate, imitate or adopt a business activity are called “Women
entrepreneurs”. The emergence of women entrepreneurs and their
contribution to the national number of women entrepreneurs has
grown over a period of time. Several barriers and constraints, viz.
cultural, educational, technological,  nancial and legal problems are
in the way of women entrepreneurs throughout India. In some parts,
women are prevented by social customs from leaving their house
and going ot market. In other parts, women may be facing problems,
such as lack of transport and storage facilities, market information,
etc., and are also exploited by middlemen,  due to poor bargaining
power. It is often found that enterprises started by women and men
alike mostly experience  nancial problems at the nascent stage of the
enterprise.

Development Schemes for Women Entrepreneurs in India
 Women entrepreneurs can be seen everywhere in the
startup-up ecosystem of india. Women too are seen leaving their
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high-pro le jobs as well as some stepping out of the four walls of their homes and joining the pool
of entrepreneurship in india. The major factor to jumpstart the entrepreneurial journey is capital
and various banks offer specialized loans for women entrepreneurs that have slightly different and
more  exible set of terms and conditions pertaining to collateral security, interest rates, etc., Here
is a list of various schemes and loans exclusively for women that aim at promoting and easing out
the process for them

ASPIRE
 A Scheme for Promoting Innovation and Rural Entrepreneurship: This scheme is launched
by government of India for promotion of Innovation, Rural Industry and Entrepreneurship on
18.03.2015. The scheme was launched mainly for promoting entrepreneurship in agro industry.
Under this scheme various incubation centers set up to accelerate entrepreneurship. ASPIRE
provides required skill set for establishing business enterprises. For this scheme a budget of 200cr
is allotted in budget 2014.

Startup India
 Through the Startup India initiative, Government of India promotes entrepreneurship by
mentoring, nurturing and facilitating startups throughout their life cycle. Since its launch in January
2016, the initiative has successfully given a head start to numerous aspiring entrepreneurs. With
a 360 degree approach to enable startups, the initiative provides a comprehensive four-week free
online learning program, has set up research parks, incubators and startup centes across the country
by creating a strong network of academia and industry bodies.

Make in India
 Desingned to transform india into a global design and manufacturing hub, the make in india
initiative was launched in September 2014. It came as  a powerful call to India’s citizens and
businesss leaders, and an invitation to potential partners and investors around the world to overhaul
outdated processes and policies, and centralized information about opportunities in India’s
manufacturing sector.

Support to Training and Employment Programme for Women (STEP)
 STEP was launched by the Government of India’s Ministry of Women and Child Development
to train women with no access to formal skill traning facilities, especially in rural India. The
programme imparts skills in several sectors such as agriculture, horticulture, food processing,
handlooms, traditional crafts like embroidery, travel and tourism, hospitality, computer and IT
services.

Revamped coir udyamiYojana (CUY) & Coir VikasYojana(CVY)
 Coir UdyamiYojana is a credited linked subsidy scheme in coir sector that aims to integrate
and develop coir units. The scheme provides 40% as Govt.subsidy,55% as Bank loan and 5%
bene ciary contribution for setting up of coir units with project cost up tp Rs.10 lakh. Coir
VikasJojana(CVY) focuses on training for men &women coir workers also provides subsidized
Ratts to women workers apart from providing assistance for setting up and expansion of coir units.
This scheme also provided for participation in international and domestic exhibitions/Fairs.
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Trade Related Entrepreneurship Assistance and Development (TREAD) Scheme
 This Scheme focus on empowering women economically through trade related training,
information and counseling extension activities related to trades, products, services, etc,. Financial
loans are provides under this scheme by Nationalized Banks and grants by Government of india
at the rate of 30% of the loan subject to maximum limit of Rs.300lakh for undertaking self-
employment ventures by women in non-farm activites.

Mahila Coir Yojana
 Under this scheme  nancial assistance is provided for motorized ats for spinning coir yarn to
women artisans after giving training. Government provides motorized ats/motorized traditional
ats. The remaining 25% is raised by the bene ciaries. Fund allocated for these schemes during the
current year (2015-16) is Rs.6.70crore.

Atal Innovation Mission (AIM)
 AIM is the Government of India’s endeavor to promote a culture of innovation and
entrepreneurship, and it serves as a platform for promotion of world-class Innovation Hubs, Grand
Challenges, start-up businesses and other self-employment activities, particularly in technology
driven areas.

Pradhan Mantri Kaushal Vikas Yojana(PMKVY)
 A  agship initiative of the Ministry of Skill Development and Entrepreneurship (MSDE) this
is a Skill Certi cation initiative that aims to train youth in industry-relevant skills to enhance
opportunities for livelihood creation and employablility. Individuals with prior learning experience
or skills are also assessed and certi ed as a Recongnition of Prior learning. Training and Assessment
fees are entirely borne by the Government under this program.

Micro-credit (Rashtriya Mahila Kosh)
 Established in 1993, this national level organization has been set up under Ministry of Women
and Child Development.RMK provides micro-credit to women in the informal sector this credit is
provided in a hassle-free manner and is offered without collateral. The organization provides loans
to intermediary Organizations (IMO) which then lends to women Self Help Groups (SHGs).

Mudra Yojana Scheme for Women
 This scheme is launched by the Government of India in a bid to encourage women to start their
own ventures and be self-suf cient. There is no need for collateral to avail this loan.On getting
veri ed, the concerned person will receive a Mudra card, which is like a credit card and can be used
to buy required material for the business.

Conclusion
 The role of Women entrepreneur in economic development is also being recognized and steps
are being taken to promote women entrepreneurship. Women entrepreneurship must be molded
properly with entrepreneurial traits and skills to meet the changes in trends, challenges global
markets and also be competent enough to sustain and strive for excellence in the entrepreneurial
arena.
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Abstract

Implementation of GST would be a very important in the  eld of indirect tax reforms
in India. some of respondents gave a positive feedback about Implementation of
GST.  “A  study  on  awareness  of GST among commerce students in Theni District.”
This study based on personal interviews with commerce students. This study based
on primary data which are collected by distribution of questionnaire.

Keywords: GST, Rate structure.

Introduction
 “Goods and Services Tax” is a comprehensive indirect tax on
manufacture, sale and consumption of goods and services which was
implemented throughout India from 1st July, 2017. It replaced almost
all indirect taxes levied by Central and Sate Governments (e.g. VAT’
Service Tax, Exercise Duty, Octroi, etc. Goods and Service Tax is
levied and collected at each stage of sale or purchase of goods or
services based on the input tax credit method. This method allows
GST-registered business to claim to the value of GST they paid on
purchase of goods or services as part of their normal commercial
activity. Administrative responsibility would generally rest GST
Council to levy tax on goods and services.

History
Goods and Services Tax (“GST”) is a norm in more than 150
countries of the world and India is soon to join the guild. The start
towards a true Value added regime was made with the introduction of
MODVAT by the Central government and in the state level taxation
with the replacement of sales tax by state Value Added Tax (“VAT”)
laws. India gets its  rst discussion paper on GST released by the
ECSFM on November 10, 2009.

GST Tax Rate
•  GST rates are divided into  ve categories which are 0%, 5%,

12%, 18%, 28%.
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•  All the basic need requirement goods are pleased in 0% category like food grains, bread, salt,
books, etc…

•  Goods like paneer, packed food, tea, coffee, etc… are placed under 5% category.
•  Mobiles, sweets, medicine are under 18%category.
•  All other remaining luxury items are placed under the last head of 28%.
•  Petrol, gas, crude oil, diesel, etc,… are still out from the criteria of GST

Review of Literature
Ethical Ahmed and satie plodder (2009) studied Goods and Services Tax (GST) reforms
“Intergovernmental Consideration in India”. They found that introduction of GST will sustain
smooth and transparent tax system in India. But the success of GST is dependent on its rational
implementation.

Objectives of the Study
•  To know about the GST.
•  To  nd out the pro le of the sample respondents.
•  To analysis the awareness of GST.

Scope of Study
 This paper covers “A study on Awareness of GST among commerce students” in Theni district.

Data Collection
 Both Primary and secondary data used in the present study.
Primary data: The data was collected through personal research in the form of questionnaire from
65 respondents.
Secondary data: Data was collected from various journals, books and magazines.

Tools For Analysis
 Percentage

Analysis and Interpretation
Table Socio economic status of the respondents

variables Categories No of respondents percentage

Gender
Male 30 46
Female 35 54

Age of respondents

Age
17-20 years 43 66
21-23 years 10 15
Above 23 years 12 19

Education quali  cation of the respondents

Education quali  cation

B. Com 43 66
M. Com 10 15
M. Phil 7 11
Ph.D 5 8
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Marital status of the respondents

Marital status
Married 35 54
Un married 30 46

Total 65 100

 From the above table interpret that majority of the respondents 35 (54%) is under female
category, 43 (66%) respondents are under age group of between 17-20years; under Educational
quali cation of the respondents, most of the respondents are 43 (66%) studying B.com,and(54%)
of the respondents are married

Category of College
 There are 3 categories of college where respondents were working. The following tables explain
the category of college of the respondents

Table
S.no Types No of the respondents Percentage

1 Private 20 31
2 Aided 33 51
3 Government 12 18

Total 65 100

 From above Table No 1.2 show that, 33 (51%) of the respondents are studying Aided college,
20 (31%) of the respondents are studying private college, 12 (18%) of the respondents are studying
government colleges.

Analysis of Students Awareness on the Implementation of GST
Table

S.No Particulars No of respondents Percentage

1
GST
Implementation in
India

Yes 35 54
No 30 46

Total 65 100

2 Nature of GST
Yes 20 31
No 45 69

Total 65 100

3 Mechanism and ap-
plicability of GST

Yes 62 95
No 3 5

Total 65 100

4 GST council
Yes 58 89
No 7 11

Total 65 100

5 Slab rates
Yes 57 88
No 8 12

Total 65 100
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 From above table No. 1.3 show that, 54% of the respondents are aware of GST being implemented
in India, 69% of them are not aware that it is an Indirect tax, 95% of them know thatMechanism
and applicability of GST, 89% of the respondents know that the regulatory body for GST is GST
&  88% are aware about the existing slab rates.

Findings
 From the survey concluded in Theni district the following  nds were divided from total of
65 respondents.
• 35respondents were Female
• From these study 43 respondents belongs to the age group 17-20 years of category.
• 43 respondents were studying the educational quali cation of B.Com.
• Of the 65 respondents 35 respondents were married.

Sugession
• It is an idea that GST should be incorporated in the Commerce Educational subjects.
• Awareness and knowledge about GST should be conducted through regular seminars and

workshops.
• Practical knowledge about GST should be spread widely by professionals like C.A’s, LAW-

YER, etc.

Conclusion
 Students and young generation infact are elements or impact asset in the country and will be
leader in the future. There will continue to implement the national development program to achive
vision 2020. No doubt that GST will give India a world class tax system by grabbing different
treatment to manufacturing and service sectors. If is the needs of every student to have awareness
above the new GST Regime. The overall  nding show that even though the student were awareness
of the governments initiative to implement of Goods and Service Tax (GST) but they still have
medium level in knowledge relation to this matter.

Referrences
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Introduction
As the 21st century begins to unfold, globalization has become

more than just another piece of fancy jargon of the business lexicon.
In fact, globalization in the sense of  rms from all over the world
interacting and dealing with each other is expected to be the normal
state of affairs for the majority of businesses . In the industrial or
business-to business sector, this pattern may be even more pronounced
because advanced communications and transportation technologies
have the potential for enabling the laws of comparative advantage
to be realized to a very high degree. Thus, businesses that were
used to dealing with other businesses from all over the country will
now seek relationships from all over the world. Internet-based B2B
E-commerce, has, of course, been at the vanguard of the expected
revolution in the way global business will be conducted in the future
and has led to uncounted predictions of a worldwide e-business
revolution where virtually all industrial  rms will be linked together
in a gigantic electronic global network .Yet, this scenario seems a
bit too simplistic. All of the hype about global B2B E-commerce,
networks, hubs, electronic auctions, etc., implies that the only thing
standing in the way of electronically linked businesses on a global
scale is the right technological hardware and software that, once put
in place, will have global businesses operating with the precision
and reliability of a Swiss watch. After all, this technocentric view
suggests that the only difference between operating around the block
or around the world is geographical distance. Therefore, it is just a
matter of having the right satellites, telecommunications networks,
and supply chains in place to solve this problem of distance.
 The purpose of this article is to show that there is more to distance
in global business-to-business relationships than mere geography.
Distance can also be de ned in terms of culture so that one can think
of ‘‘cultural distance’’ as a challenge that must be addressed by
businesses from different countries around the globe who seek to
deal with each other.
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Culture and Cultural Distance
 In an era of relatively instantaneous contact between organizations across the seemingly
shrinking globe, why should one consider cultural distance at all? Simply because culture affects
virtually all of human behavior. For example, culture has been de ned as ‘‘the software of the
mind’’. Hofstadter’s extensive research on culture has helped conceptualize one of the most popular
theories of cultural types, as evidenced by well over 1000 citations from Cultural Consequences
reported in the Social Science Citation since 1980. His approach to culture initially identi ed four
underlying value dimensions:
•  Individualism vs. collectivism,
•  Large vs. small power distance,
•  Strong vs. weak uncertainty avoidance, and
•  Masculinity vs. femininity (a  fth dimension, long- vs. short-term orientation was added

later).
 Another framework for the understanding of culture was developed by Trompenaars and
Hampden-Turner. It was based on 50,000 cases of managers from multinational and international
corporations from over 100 countries. In their approach, cultures differ in the speci c solutions
they choose to problems. They then identify cultures based on seven fundamental dimensions.
Their approach is similar in some respects to Hofstede’s dimensions. While the above approaches
are relevant to the development of many types of managerial strategies and tactics, this study
is concerned speci cally with communication issues. An approach to national culture that was
developed by the cultural anthropologist Hall is, thus, appealing in this context. In fact, Hall
declared that ‘‘culture is communication’’. If a person is to communicate effectively with someone
from another culture, he/she must be able to ‘‘decode’’ the message properly. Without such a
code-breaker, two people from different cultures may see or hear the same message but may screen
that message very differently by unconsciously ignoring or increasing the importance of various
parts of the message. In addition, one may interpret the message content differently, ‘‘seeing’’
or ‘‘hearing’’ the message so that it is consistent with his or her cultural norms. Both the sender
and the receiver of a message are products of their own  elds of reference or expertise, that is, the
sender has been socialized given his or her own external cultural environment, as has the receiver.
 The less these two  elds of experience or reference overlap, the more ‘‘distant’’ one person’s
cultural background is from another’s, and the more dif cult clear communication and understanding
is between the two. Hall’s low- (LC) and high-context (HC) dichotomy provides a simple two-
category basis for grouping the cultures of many different countries to help understand the hidden
codes in communication. In his framework, in LC cultures, most of the information  owing
between sender and receiver is contained in the message itself. Consequently, the message needs
to be explicit and detailed because each party will rely almost solely on the information contained
in the message itself. On the other hand, in an HC culture, less explicit and detailed information
is carried in the message itself. Instead, the sender and receiver rely more on the context of the
communication process to convey the message. Consequently, the human element and personal
relationships tend to play a much larger role
in communication in HC cultures.
 yet most efforts addressing the importance of communication across cultures have been
primarily conceptual. It is accepted that it is an important facet of marketing channels and effective
communication in marketing channels is dif cult enough to achieve in domestic marketing channels
where culture is relatively homogeneous.
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Hypotheses
 As long as channel members from LC or HC cultures deal with foreign marketing channel
partners from similar LC or HC cultures, the cultural distance between the two will be relatively
small and, hence, few communication problems based on cultural distance are likely to appear
in the marketing channel. However, as is so often the case in international business, marketing
channel partners often come from both LC and HC cultures (e.g. the US and Brazil, the US and
Japan, the US and Mexico). Thus, the cultural distance may be relatively large and may become
a crucial issue in developing an effective and ef cient  ow of communication in international
channels of distribution.
 Countries Categorized As Low Context and High Context Low-Context Countries High-Context
Countries
• Australia Argentina
• Austria Brazil
• Belgium China
• Britain Israel
• Canada Italy
• France Japan
• Germany Korea
• New Zealand Mexico
• pain
• Turkey
  Communication in International Marketing Channels, the following hypotheses are offered:

Hypothesis 1: Fax communication frequency between international channel partners increases
when cultural distance is large.

Hypothesis 2: Telephone communication frequency between international channel partners
increases when cultural distance is large.

Hypothesis 3: E-mail communication frequency between international channel partners
increases when cultural distance is large.

Hypothesis 4: Written communication (business letters) frequency between international
channel partners increases when cultural distance is large.

Methodology
  To explore the impact of cultural distance on communication in international marketing channels,
a study of communication between US exporters and their distributors
in foreign countries was undertaken. Since all of the exporters in the study were US-based, by
de nition they are all LC.

Suggesstion
 Communication frequency was assessed by asking the export managers to indicate the frequency
of their communication with the foreign distributor over a period of 4 weeks.
They provided information about how frequently they contacted the foreign distributor via
telephone, fax, e-mail, and written letters. A  ve-point Likert scale ranging from very infrequently
to very frequently was used to measure respondents’ perceptions of foreign distributors’ contact
frequency. These respondents also provided information about how frequently they were contacted
by the foreign distributor via telephone, fax, e-mail, and written letters using the same  ve-point
Likert scale ranging from very infrequently to very frequently. Cultural distance was assessed via
Hall’s HC vs. LC cultural classi cation.
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Findings
 In order to provide the highest level of sensitivity possible for measuring respondents’
perception of how  frequently they needed to communicate due to cultural distance, only the very
frequently category is reported here. By focusing on the exporters’ responses at this very high
level of communication frequency, the chance of including what might be considered ‘‘normal’’
everyday communication between the US exporters and their foreign distributors is minimized. The
following sections report the  ndings for communication via fax, telephone, E-mail, and written
letters.

Conclusion
 Much of the promise of B2B e-commerce on a global scale is dependent upon the ef ciency that
can theoretically be gained by electronically linked channel participants. Thus, instead of intensive
communications between people at all levels of the marketing channel contacting each other to
make sure that the right products are moving through international channels at the right place
and time, Internet based e-commerce would replace all of these people-centered communication
processes. In short, communication among channel participants would be computer-to-computer
not person-to-person in the international B2B e-commerce scenario. Once such electronic networks
are in place, with the appropriate electronic marketplace architecture and B2B software, smooth
and continuous  ows of products from any given country to another would occur ‘‘automatically’’
based on virtually perfect  ows of communication through the electronic networks. In such a world,
good communication is dependent solely on having the right technology in place to traverse the
distances separating channel participants in different countries. Variations among nations, and their
peoples stemming from different cultures would be irrelevant in such a scenario. Cultural distance,
if it exists, would be erased by the awesome power of the Internet.
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Introduction
 Relationship marketing  is the process of building long term
mutually bene cial relationship with customers. The service
sectors in the developed countries are using this marketing tool
very effectively by taking full advantage of information and
communication technologies. Life Insurance Corporation of India
(LIC) characterized by a ritual style of functioning till 1991 had to
reinvent and strike a novel path for itself with the opening up of the
economy. The organization has begun to think of measures to attract
more and more new customer, while moving heaven and earth to
retain the existing customers. To – day , LIC of India faces unique
challenges to sustain their growth path for survival. The challenges
include customer retention, reduction of transaction costs, risk
management and regulation compliance. The industry is aware of
the vital needs for evolving new strategies.

Evolution of Customer Relationship Marketing
 One of  the important marketing tools in the developed countries
in relationship marketing. The Customer Relationship Marketing
(CRM) is a comprehensive approach for creating, maintaining and
expanding bene cial relationship with the customers.
 The concept of CRM is vital to the insurance sector. Good
customer service is the best brand ambassador for any mode of
insurance. The entire business process consists of highly integrated
efforts to discover, create, arouse and satisfy customers need.

Effectiveness of CRM in the Insurance Sector
 Integration of policy administration system and CRM
implementation would be useful for understanding the front of ce
process management.
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Customer – Centric Approach
 The element of focus is the end-customer, not policies. The CRM implementations need to
associate all the relevant information, including owned policies to the customer.

Strategy Enabling
The CRM  architecture would help in perpetually evolving the business functionality and

implementing digital innovation to support key strategies. Business and CRM should work in
incrementally provide added value without undertaking lengthy and costly projects for every
change.

Need for fhe Study
 LIC  Of India should provide quality service in tune with the customers expectations. They
should respond to the requirements of the customers faster than their competitors. LIC of  India
must focus constant attention on the competitors performance, their strategy and style of operations
and compare the same with its own  performance, since customers always make this comparison
before reaching decision.

Statement of the Roblem
 Insurance industry occupies the centre stage in a fact developing country. All services in the
insurance sector can be managed theoretically by information  technology applications and the
internet facility. LIC of India has come out with innovative measured to satisfy the needs of both
the present and the potential customers and at the same time has initiated procedures and modalities
to win back the lost customers. The philosophy and  practices of CRM merit due consideration
in the revival plan. The present study proposes to examine the CRM issues in Life Insurance
Corporation of India.

Scope of the Study
 The study has been undertaken mainly to highlight the customer relationship management
with Life Insurance Corporation  of India in Indigo District. This study is extremely useful to
reach scholars to gain knowledge in customer relationship management. It helps the practicing
manager to know about the trends in marketing scenario for arriving at better decisions. Based
on the components identi ed, the relative importance of the insurance industry with that of the
competitors is measured.

Objectives of the Study
• To study the demographic pro le and awareness levels of the respondents in dindigul dist.
• To examine the conceptual framework of CRM in Life Insurance Corporation of India in the

study area.
• To analyse the CRM practices implemented by the Life Insurance Corporation of India in the

study area.

Hypotheses of the Study
• There is no signi cant difference between the policyholders with different age groups, educa-

tional level, occupational status, size of the family and different monthly  income level relating
to their perception about service quality in Life Insurance Corporation of India of the study
area.

• There is no signi cant difference between the favourable and the unfavourable opinion of pol-
icyholders about customer retention in LIC of India.

• There is no signi cant difference between each segment.
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Limitations of the Study
• The study depicts the present scenario of LIC of India in dindigul district and hence the result

may not be  applicable to another period of time or any other place.
• The study has no considered other life insurance companies, as LIC of India is the dominant

player of the insurance in the dindigul district.
• Some respondents were neither motivated nor interested in expressing their perception about

CRM in LIC in  India.

Operational De nition of Concepts
Agent
 An  insurance company representative licensed by the state, who solicits, negotiate or effects
contracts of insurance, and provides service to the policyholder for the insurer.

Assurance
 Assurance is the coverage of risk on the happening of an event, which will happen during the
period of insurance.

Bank Of ce
 An of ce in which the administrative work of the business is carried out.

Bank Assurance
 The relationship between a bank and an insurance company whereby the insurance company
uses the bank sales channel in order to sell insurance products.

Brand Loyalty
 The tendency of consumer to continue buying the same brand of goods rather than competing
brands.

Claims
 A claims is the demand that the insurer should redeem the promise made in the contract.

Cross Selling
 The practice of selling an additional product or service to an existing customer.

Customer Loyalty
 Customer loyalty is all about attracting the right customer, getting them to buy often buy in
larger quantities and bring even more customers.

Conclusion
 Insurance company as an industry that needs to contact customers frequently should pay more
attention to customer relationship. The existing problems in the implementation of company
CRM are obvious, so more and more insurance companies have realized the importance of
customer relationship, but a perfect establishment of CRM also needs long – term efforts. The
result of research for the implementation of insurances CRM showed that insurance’s CRM is not
professional desired results. It is used to spread information to send product information and to
correspond with customers regarding their inquiries.
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Abstract

Banks have exhibited tremendous progress in deposit mobilization, credit
distribution, and service diversi cation with the concept of universal banking and
have made a shift from wholesale banking to retail banking. Hence, it is imperative
appraise the performance of the bank in the light of the new objectives set before
them with the ever growing demand. There has been an unprecedented growth and
diversi cation of banking industry and our banks like internet and mobile devices to
carry out transactions and communication with the masses.

Introduction
 Canara bank is one of the largest public sector banks owned by
the government of India. Its headquarters is in Bangalore. It was
established at Mangalore in 1906 by Ammembal SubbaRaoPai. It is
one of the oldest public sector banks in the country. The government
nationalized the bank in 1969.Asof 30 October 2017, the bank had a
network of 6639 branches and more than 10600 ATMs spread across
all over India. The bank also has of ces abroad in London, Hong
Kong, Moscow, Shanghai, Doha, Bahrain, South Africa, Dubai,
Tanzania and New York.

History
 Canara bank was found by Sheri Ammembal Rao Pai, a great
visionary and philanthropist, in July 1906, at Mangalore, then a small
port town in Karnataka. The bank has gone through the various phases
of its growth trajectory over hundred years of its existence. Growth
of canara bank was phenomenal, especially after nationalization
in the year 1969, attaining the status of a national level player in
terms of geographical reach and clientele segments. Eighties was
characterized by business diversi cation for the bank. In June 2006,
the bank completed century of operation in the Indian banking
industry. The eventful journey of the bank has been characterized by
the several memorable milestones.

Overseas Subsidiaries, Branches and Of ces
 Canara bank established its international division in 1976. In 1983,
Canara bank opened its  rst overseas of ce, a branch in London.
Two years later, Canara bank established a subsidiary in Hong Kong,
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Indo Hong Kong international  nance. In 2008-9, Canara bank opened its third foreign operation,
this one a branch in Shanghai. Later Canara bank established a branch each in Leicester and
Bahrain, and converted its Hong Kong subsidiary into a branch. It also has a representative of ce
ion Sharjah.

Subsidiary Companies
• Can n Homes Limited(CFHL), with a network of 110 branches and 28 satellite of ces

throughout India
• Canbank Factors Limited
• Canbank Venture Capital Fund Limited
• Canbank Computer Services Limited
• Canbank Financial Services Limited

Development Projects
 Canara bank partnered with UNEP to initiate a solar loan program. This four -year $7.6 million
effort launched in April 2003, to help accelerate the market for  nancing solar home systems in
southern India.

Empower
 Canara bank of cers Uni ed Payment Interface (UPI) app named “empower”. This app empowers
Canara bank and customers to perform pay and collect transactions using a single mobile app. On
19 November 2017, it launched Canarites app, a digital library, a  eld recover mobile app, a retail
loan (vehicle) tracking system, and a regulatory guidance tracking system.

Fees and Charges
• Cash withdrawal fee
• Card inactivity fee
• Service charges

Cash Withdrawal Fee
 Canara Credit card holders are permitted to draw cash at any of our designated Branches where
Electronic Data Capture EDC machine is installed and at ATMs up to stipulated limit. Cash
withdrew fee at the rate of 30% for every Rs1000of t% or part thereof would be charged on all such
transaction and billed to the Principal Cardholder in the monthly statement. The fee is subject to
change and at the discretion of the Bank.  Service Tax as applicable will also be charged. Uses of
other Bank’s ATMS attract extra charges levied by them.

Card Inactivity Fee
 This fee is applicable only when the card turnover is below a minimum stipulated amount during
a card year.  This fee is applicable for both primary and adds on cards.  These fees, including fees
for any add on cardholders as applicable, are charged the principal cardholders credit card account
on completion of each card year and will be re ected in the monthly credit card statement of the
month in which it is charged.

Service Charges
 Fees and charges, as may be applicable from time to time, are payable by cardholder /for speci c
services provided to the cardholder or for defaults by the cardholder with reference to his/her card
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account. Tariff structure is subject to change from time at the sole discretion of Canara Bank, with
due intimation to the cardholder. Such charges, other than changes in rate of interest will be made
with prospective effect giving notice of at least 30 days. As per standing rules of concerned tax
authorities, service tax (presently 10% service tax and 3%education cess thereon) will be levied on
all fees, and other charges.

Some of the Loans Provided by the Canara Bank Include
Bank Deposits
                   Savings Bank Deposits, Canara Super Savings A/c Canara Flex i A/c, Current Account,
Savings Bank Gold A/c, Canara Champ, Can premium Current Account

Loans & Advance
 Housing Loan, Loan for personal Needs ,Loan for personal needs of Teaching/Non-Teaching
Staff, Loan for pensioners, Loan against Security of Mortgage of property, Loan against approved
Shares/Debentures/Mutual funds/

Canara Bank Loans
 Canara Bank provides all conventional banking facilities and various contemporary banking
products. The various types of Canara Bank Loans, which are offered to the customers include.
Personal, Loan Home, Loan Vehicle, Loan Educational, Loan CEMAT.
Facilities Agricultural Loan
• Car Loans
• Home Loans
• Education Loans
• Personal Loan

Car Loans
 The loans are given to the salaried people with regular income and those who have the capacity
to repay the loan amount. corporate  rms and business people are eligible for car loans. for new car
loans, there is no ceiling on the loan amount. for the used cars, the bank offers  nance for the cars
that are older than 5years.

Home Loans
 Canara Bank Home Loans are provided for the purchase or constrution of houses and  ats. The
bank also offers loans for the renovation and furnishing of the existing house or  at. Loan amount
subject to the maximum of 1, 00,00,000 is provided to the customers. For site loans, the amount
should be repaid within a period of 5 to 10 years. For other loans, the loan amount can be repaid
within 5 to 20 years.

Education Loans
 The education loans by Canara Bank are provided to the meritorious students and needy students.
The funds are offered to the Indian students only. The loans are granted for pursuing graduate
courses, professional courses and technical courses. Finance is provided by the Canara Bank for
advanced studies abroad as well. For study in India, the maximum loan amount that is provided
is 7.50 lacs and for studies abroad, the ceiling is Rs.15 lacs. The loan amount needs to be repaid
within 5 to 7 years.
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Personal Loans
 Personal Loans are offered by Canara Bank to ful ll various personal needs of amount. Canara
Bank Loans are also provided to the Non-Resident Indians.

Interest Rates on FD Account at Canara Bank
 For deposits up to 1 core (per annum) interest rates vary from 4% p.a to9% p.a. for deposits
held for periods between 7 days to 1 year. For deposits above 1 core (per annum),rates range from
6.25% p.a to8.75% for deposits held between 1 year to 10 year. Apart from these rates, Canara
Bank offers 9.00% p.a interest rate for tenures of 500/1000 days and 8.75%p.a interest on tenure of
1200 days. For deposits of tenures of 444 days and 555 days, the bank offers 9.10% p.a. Under the
Canara Shikhar Deposit Scheme.

Taxes on Canara Bank FD Accounts
 TDS is applicable on interests paid on all Canara Bank  xed deposit schemes. There are two
categories of customers who have to pay TDS on  xed deposit account-people with PAN card and
people without PAN card. Those customers who have submitted their PAN details are to pay 10%
TDS on accumulated interests of more than 10,000. Customers who haven’t submitted their PAN
details to the bank have to pay 20%

Special Rates for Senior Citizens
 Senior citizens are provided an additional 0.50%intrest on all applicable deposit rates on the
various  xed deposit products from Canara Bank. The Ashraya Scheme as described in above
sections is primarily meant for senior citizens of India.

Canara Bank Fixed Deposits
 Fixed Deposit schemes from Canara Bank are a great way to channel savings so as earn high
returns with the advantage of capital protection. Canara Bank FDs are safe  xed income options
which offer  exible tenures and interest payout options which lets depositors balance liquidity and
returns.

Canara Bank Savings Account Interest Rate
 The interest is 4%p.a interest is calculated on the daily balance maintained in the account and
paid half-yearly, every February and August. This is applicable to all types of Canara Bank Savings
Account.

Types of Canara Bank Savings Account
• Canara Bank Basic Savings Deposit Account
• Canara Bank Small Savings Bank Deposit Account
• Canara Junior Savings Account

Canara Bank Basic Savings Deposit Account
• This product is designed to enable the common man to access basic banking facilities.
• A person opening a basic savings account cannot have any operative account with the branch/

bank
• The account can be opened in the individual’s name, jointly, or by a guardian in case of a minor.



CARDAMOM PLANTERS’ ASSOCIATION COLLEGE, Bodinayakanur

One Day National Level Conference on “Recent Innovation in Commerce, Economics and Management”

64

Canara Bank Small Savings Bank Deposit Account
 A small Savings bank deposit account is designed for people who cannot produce the KYC
(know your customer) documents required. Only the name, passport photo and signature or thumb
impression is required. The features are the same as a basic savings account except for a few
restrictions.
 Total withdrawals and transfers in a month should not exceed Rs10,000/.
 Foreign remittances can be credited only if the customer produces of cial valid documents to
fully establish his/her identity.
 The account will be operational only for 12 months. If the account holder provides evidence of
application for any of cial valid document, the account can be extended by another 12 months.

Canara Junior Savings Account
 Minors above the age of 10 can open this account with a declaration from parents/guardians and
operate it individually.

Features
• Personalized debit card with limit on withdrawals to Rs.5000 per month.
• Limit on total debit transactions to Rs.10,000 per month.
• Total credit should not exceed Rs 1 lakh per annum. Account should always be in cred SMS

alert sent to mobile number as provided.

Conclusion
 The reform to the old banking system with advent of technology has bought in a dramatic
change in its functioning and has increased customer relationship. Financial inclusion is a win-win
situation for the  nancially excluded, the corporates, the Govt and the banks.
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Abstract

This paper analysis  that  supply  chain  management (SCM) an ideal  for
development  therefore  making  it mandatory  is effective on sturdy development.
SCM has become important activities in all the companies. Competitive pressures
and changes in economic climate  have forced management of  companies to evaluate
afresh the operation  and structure  of SCM.  New approach to managingchange in
supply chains have emerged  and been proven in recentyears. Companies which may
have a good reputation  can risk  losing their hard  earned name when they fail to
put supply chain management. The purpose of this paper is to establish the exact
meaning and dimensions of SCM.

Keywords: SCM, Bene ts, Functions, Goals

Introduction
 Supply chain management (SCM) is the broad range of activities
to plan, control and execute a product’s  ow, from acquiring
raw materials and production through distribution to the  nal
customer, in the most streamlined and cost-effective way possible.
It encompasses the integrated planning and execution of processes
required to optimize the  ow-of material, information and  nancial
capital in the areas that broadly include demand planning, sourcing,
production, inventory management and storage, transportation – or
logistics – and return for excess or defective products. Both business
strategy and specialized software are used in these endeavors to
create a competitive advantage. I t is an expansive complex under
taking that relies on each partner-from suppliers to manufacturers
and beyond to run well.  Because of this, effective supply
 Chain management also requires change management,
collaboration and risk management to create alignment and
communication between all the entities.

History of SCM
 The term “supply chain management” was  rst coined by Keith
Oliver in 1982. However, the concept of a supply chain management
was ofgreat importancelong before, in the early 20th century,
especially with the creation of the assembly line. The characteristics
of this era of supply chain management include the need for large
scale changes, re-engineering, downsizing driven by cost reduction
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programs, and widespread attention to Japanese management practices. However, the term become
widely adopted after the publication of the seminal book Introduction to Supply Chain Management
in 1999 by Robert B. Hand eld and Ernest L. Nichols, Jr., which published over 25,000 copies and
was translated into Japanese, Korean, Chinese, and Russian.

Review of Literature
 Ganeshan and Harrison (1995) has de ne SCM as a network of facilities and distribution options
that performs the functions of procurement of materials, transformation of these materials into
intermediate and  nished products, and the distribution of these  nished products to customers.

Objectives
• To present the process of supply chain management.
• To show the dimensions of supply chain management.

Bene ts of SCM
 Supply chain management creates ef ciencies, raises pro ts, lowers costs, boosts collaboration
and more.  SCM enable companies to better manage demand, carry the right amount of inventory,
deal with disruptions, keep costs to a minimum and meet customer demand in themost  effective
way possible.  These SCM bene ts are achieved through the appropriate strategies and software to
help manage the growing complexity of today’s supply chains.

Figure process

Functions of SCM
 Supply chain management is a cross-functional approach that includes managing the movement
of raw materials into an organization, certain aspects of the internal processing of materials into
 nished goods, and the movement of  nished goods out of the organization and toward the end
consumer.  As organization strive to focus on core competencies and become more  exible, they
reduce their ownership of raw materials sources and distribution channels. These functions are
increasingly being outsourced to other forms that can perform the activities better or more cost
effectively. The effect is to increase the number of organization involved in satisfying customer
demand, while reducing managerial control of daily logistics operations.  Less control and more
supply chain partners lead to the creation of the concept of supply chain management. The purpose
of supply chain management is to improve trust and collaboration among supply chain management
partners thus improving inventory visibility and the velocity and inventory movement.
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Goals of SCM
• Achieve ef cient ful llment
• Drive Customer Value
• Enhance Organizational Responsiveness
• Build Network Resiliency
• Facilitate Financial Success

Achieve Ef cient Ful llment
 On the most basic level, the purpose of supply chain management is to make inventory readily
available in customer facing positions ful ll demand. The fresh produce business adage “You can’t
sell from an empty wagon” highlights this fundamental purpose of supply chain management.
Organizations must pursue the goal of matching supply with demand in a timely fashion through the
most ef cient use of cross-chain resources. Supply chain partners must work together to maximize
resource productivity, develop standardized processes, eliminate duplicate efforts, and minimize
inventory levels. Such steps will help the organization reduce waste, drive out costs, and achieve
ef ciencies in the supply chain.

Drive Customer Value
 Cost ef cient ful llment and inexpensive products are important, but supply chain management
must also focus on value creation for their customers.Customers are the lifeblood of the organization
and create the need for a supply chain. Hence, a fundamental objective in supply chain management
must be to consistently meet or exceed customer requirement. The goal of driving customer
value beings with a market-driven customer service strategy that is based on clearly understood
customer requirement. Supply chain strategies, design, and capabilities should emanate from these
requirements. The result will be higher quality service, reduced variability, and fewer exceptions
to address.

Enhance Organizational Responsiveness
 Another important rational for supply chain management capabilities is responsiveness to
change.  The current business environment is one of rapid change with multiple forces shaping
how businesses operate and survive.  Supply chain management can help organization adapt to the
challenges of globalization, economic upheaval, expanding consumer expectations, and related
issues.

Build Network Resiliency
 Beyond the business challenges that emerge over time, organizations may also encounter
sudden and severe supply chain disruptions. These a typical event -natural disasters, cataclysmic
weather, labor strikes, supplier failures, and so on - negatively affect the  ow of goods and make
the organization vulnerable to  nancial, reputational, and relational damages.  One study estimates
that supply chain glitches are associated with an abnormal decrease in shareholder value of more
than10 percent.

Facilitate Financial Success
One of the most important roles of supply chain management is to contribute to the  nancial

success of the organization.  Traditional initiatives focus on cost ef ciency - streamline stock levels
to reduce inventory carrying cost, automate ful llment operations to minimize labor expense,
consolidate orders to cut freight spend, and so on. In contrast, leading organizations use the supply
chain to enhance differentiation, increase sales, and penetrate new markets.  Their goal is to drive
competitive advantage and shareholder value.
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Conclusion
 SCM the management of the  ow of goods & services involves the movement and storage of
raw materials, of work in progress a inventory, and of  nished goods from point of origin to point
of consumption.SCM involves a more expansive range of activities, such as strategic sourcing of
raw materials, procuring the best prices on goods and materials, and coordinating supply chain
visibility efforts across the supply chain network of partners, to name just a few.

References
https://searcherp.techtarget.com
https://en.wikipedia.org
https://www.informit.com
https://www.google.co.in
https://www.researchgate.net



69

SHANLAX
International Journal of Commerce

http://www.shanlaxjournals.in

Mobile Banking Services Security
and Systematic Techniques - An
Alytical View

Dr.S.M.Krishnan
Assistant Professor  & Head, Research Department of Commerce
Government Arts College for Men, Krishnagriri

K.Usha
Assistant Professor & Head, Department of Commerce
Gonzaga College of Arts & Science for Women, Elathagiri
Krishnagiri District

Introduction
 India has a great prospect to leverage the potential of e/m-banking
and build a cash-light economy. In addition to IT edge and relatively
dense population, the Government of India is clearly determined to
achieve  nancial inclusion and is taking aggressive steps to see this
happen.
 Rendering  nancial services to the un-served or poor through a
market-led approach is important for the sustainability of  nancial
inclusion. However the lack of feasible business models has impeded
market-led approaches being followed at scale. While this is evident
across many countries and so does in India, which has seen many
pilot projects that are still not sustainable.
 There are many reforms and enrollment drives which have been
undertaken by the Reserve Bank of India (RBI) and the Government
of India over the last  ve years to give drift to the  nancial inclusion
agenda. This has had its own positive and negative effects on the
branchless banking initiatives. While the intervention of government
has ensured some hope for the players involved like bank agents,
it has also, diverted the focus from savings and credit services for
the poor to remittances and government social security payments.
This manifest one key risk in India which is  nancial inclusion agenda
is largely determined by broader interests such as the distribution of
MNREGA and other government transfers (EBTs).
 It can be safely said that the RBI and government policy
initiatives and reforms have considerably helped the development
of e/m-banking systems. They have adopted technology prototypes
(like smart cards and mobile based options). These infrastructure
advancements have given vent to a more market driven environment,
which in fact, is the future face of the economy. Although, there has
been an upsurge in the consumer demand for electronic remittance
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and Electronic Bene t Transfers (EBT), the absence of compelling value-proposition in basic no-
frills saving accounts is keeping the customers, the Business Correspondent Network Managers
and the Indian banking system from realizing the full potential of the branchless banking model.

Emergence of Business Correspondent Network Managers
 Business correspondent network managers (BCNM) as channel intermediaries depend on banks
to a large extent for their products, pricing, branding, marketing and promotions and also for
their survival. However, there are exceptions which are the analogous to IFMR, adopting a well-
diversi ed approach to build portfolios of partnerships and products. As a result, early moving
BCNM’s look cast down in the past in many prospects. The major issues being concerned about
are:-

Developing legal relations of this e-banking with their banking partners on one hand and with
the agents or Customer Service Points (CSP’s) and the consumers on the other hand.

Negotiating revenue streams (the commissions received because of various activities
undertaking on behalf of the banks) and a broader product mix to offer, in order to achieve liability,
within time constraints.
  Banks are rendering a yeoman’s service in enhancing legitimacy of Business Correspondents as
their new distribution and service channel. Prominent banks like SBI, PNB and UBI are an upstart
in their market endeavor by signi cantly displaying signage, tariff cards and service information
at CSP locations. Local branch manager and staff are now more in light about BC activities and
have been assigned mandates to supervise the Performance of the agents linked to their branches,
to render the required operational assistance and acknowledge their issues.
 Information of the agents linked to a particular branch is increasingly revealed at branches, to
create awareness. At times, banks recruit new agents within the branch, by training and teaching
them and enabling customers to open accounts and transact with the new agent, building familiarity
and trust before the agent moves to an apprehended environment. Progressive banks have enabled
integration BCNM’s to their Core Banking Systems (CBS) resulting in ease of access by BCNM’s
to banking products, transactions and information, providing signi cant boost to their initiatives.

Now – a – Days in System of Security
 In the technological world, one-third of mobile phone users are expected to use mobile banking
services. Already, one out of  ve Americans accesses  nancial information through a mobile
phone, according to March 2012 research conducted by the Federal Reserve Board’s Division of
Consumer and Community Affairs.
   The increasing use of mobile  nancial services has been accompanied by increased risk.
According to Javelin Strategy’s 2012 Identity Fraud Report, smartphone owners are one-third
more likely to have been victims of identity fraud in the past year. In part, these wounds are self-
in icted by smart phone owners who use outdated software, fail to use a home screen password or,
most disturbingly, store their passwords as plain text on their mobile devices. The most advanced
password protection in the world is no protection against someone who insists on saving his or her
login details on an unprotected notebook page. It’s the mobile version of writing your password on
a Post-It note attached to your monitor, made worse by the ease of losing a mobile device.
  Because regulations generally protect consumers from monetary loss in the case of online fraud,
it’s not surprising that industry leaders say that they’re more concerned about fraud than their
customers are. In a 2011 KPMG surveyof business leaders in the  nancial services, technology,
telecom and retail industries, security was viewed as the chief obstacle to the development of
mobile payments strategies. By contrast, the same respondents believe consumers are much more
interested in convenience, accessibility and ease of use.
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  Banks have to get both parts right. Mobile devices are designed for usability, with pared-down
user interfaces and input options. Customers expect ease-of-use and seamless operation, and these
factors have to be combined with effective security practices that maintain competitive parity with
industry peers while meeting or exceeding regulatory requirements.
  As more customers take to the mobile channel to perform higher-value activities, the threat of
fraud increases. “Phones are little computers, facing the same malware threat that exists online,”
says Julie Conroy-McNelley, research director for Aite Group’s retail banking practice. “Banks are
very aggressively pushing higher-risk functionality out to mobile and tablet devices, and the fraud
will follow.”
 A truly comprehensive approach to mobile security involves security measures at up to  ve
different points:
• The back end, with risk-based authentication and anomaly detection that examine requests

for unusual or unexpected activity
• The application itself, which can contain multiple security features
• Out-of-band authentication, which relies on a separate device rather than just the smart phone

itself
• The mobile operating system, which may offer security-oriented characteristics and settings
• The hardware, which might include layers of security beyond what a mobile OS can offer by

itself
 This special report reviews the state of the art and discusses promising avenues for development
for each of these  ve areas. The rapid pace of growth in the mobile banking and payments industries
combined with the threat of fraud points to likely innovation at each of these levels, turning today’s
R&D into tomorrow’s reality

Mobile Network Operators and Large Corporate Houses Co-Venture
 The popularity of collaborations between mobile network operators (MNO’s) and banks live
up to the promise of  nancial inclusion, the RBI and TRAI (Telecom Regulatory Authority of
India) have announced that they will harmonize and coordinate with each other to avoid any
form of regularity con ict. The RBI is gradually strengthening and revising regulations based
on mobile banking working group’s 2008 pragmatic perception and recommendations. Some of
these encompass measures and procedures for banks to be hand and glove with telecom providers,
fortifying the security framework, suggesting common standards for completing transactions etc.
TRAI is focusing on dispute settlements and  xing tariff rates for mobile banking access.
 In the previous year, many large Indian banks have partnered/co-ventured with large mobile
network operations (MNO’s) and handset vendors to facilitate their connection through mobile
channel by providing access to  nancial services. Few such deals are:
• State Bank of India (India’s largest bank) with Airtel (India’s largest MNO)
• ICICI Bank (India’s largest private sector bank) with Vodafone (India’s second largest MNO)
• HDFC Bank with Vodafone (now rolling out after a pilot-test in Rajasthan)
• Axis Bank (India’s second largest private sector bank) with Idea Cellular (an innovative and

well penetrated MNO)
• Union Bank (another large public sector bank) with Nokia Money
  These MNOs have a distribution network of around 1.0 to 1.5 million retailers across India. This
presents a great opportunity to build a nationwide network of agents – something that has so far
been a challenge due fragmentation in  nancial inclusion space.
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Future Drivers for Electronic/Mobile Banking
  There are various factors, drivers that will empower Indian electronic and mobile banking to
grow exponentially in the coming years.

Under-banked and Un-Banked Population
  Out of 600,000 villages in India only one sixth, have banking services. Almost half of the country’s
population is unbanked. The large section of the Indian population not just in rural areas but also
in many segments of urban markets, offers a large untapped market with a tremendous business
potential. Financial inclusion is slowly but surely being seen not just as a social responsibility, but
as a potential business model too, for two reasons.
  Firstly, the RBI is looking for real business cases and forcing banks for the same and secondly,
because of the huge untapped market for banking services.

Demographic Factors
 In India the population of youth (between the age of 14-29) is the largest youth population
globally, which is around 27% of the total 1.2 billion. Furthermore, adding the age group of 30-44,
the proportion is 47%. %. Apart from the huge size of this segment, they are among those who are
the early adopters of latest technology and new services, which presents a huge opportunity for
e/m-banking service providers.
  It has been observed that for the majority, access to  nancial services is a household need, and
not only an individual need, and if the account holder is illiterate, other members of the family are
competent enough to execute transactions and use electronic or mobile banking services.

Bank Based Services
 It has been observed that poor people, whether in urban or rural completely understand the
need for formal  nancial services and are well aware of the fact that they are losing money in the
informal sector and whenever they leave money in the household. Many low income households
also express a clear need for credit facilities – but 51% remain dependent on informal sector (other
sources) moneylenders. Similarly, they are very aware of the drawbacks and costs of informal
remittance schemes, and are to send money to family and friends.
 For doing one transaction from a bank, a poor has to incur signi cant direct and opportunity
cost. The direct cost associated with traveling to a bank branch is not insigni cant. They have to
incur about Rs.20 and opportunity costs of wage labour range from Rs.50 to Rs.150 and sometimes
more. As a result there is growing willingness to conduct transactions through agents and to pay
for these services. Majority of villagers are willing to pay for services that will reduce their real and
opportunity costs.
 India continues to be a unique market and regulatory environment with intense involvement of
the regulator and the government. Hopefully, the rapid outreach will make the model sustainable
for all the players, banks, BCNMs and agents and at the same time offer services really needed by
the clients. These two ends are, of course, aligned and mutually bene cial. The gradual regulatory
evolution to support BCs and banks in their outreach efforts continues – and the results are beginning
to emerge.
  The other exciting development is the move to encourage banks to have 25% of their branches
in rural areas. These, presumably low cost branches, can become the hub for  nancial inclusion and
support wider outreach of branchless banking outlets, while acting as nodes or hubs of the model.
The antiquated post-of ce structure is also undergoing rapid transformation and all records will be
computerized with plans to link post-of ces within the next year.
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  Many of the lessons learned in the past can very well be applied by the banking sector. With
government goading, the banks in India will soon recognize and respond to this.

Conclusion
  Existing competitive market dynamics, even small banks now offer mobile solutions to their
customers. Online banking, or for that matter any important  nancial mobile application rollout,
takes on increased strategic importance since success there is critical to moving forward. Sencuring
any and all feature-packed mobile apps is therefore exceedingly critical.
  New threats are always emerging so security architects need to be forewarned and forearmed on
the trends and vulnerabilities to ensure their organizations’ mobile apps are safe and hard to hack, if
not impenetrable, before they are implemented. Mobile applications and related security breaches
receive much media attention and can undermine a company’s reputation. The above guidelines
offer a comprehensive approach and tangible recommendations for defending mobile apps from
security breaches. By building comprehensive security features into strategic, feature-rich mobile
apps from the get-go, organizations can keep sensitive transactional and interactional data from the
prying eyes of those who wish to do them harm over the near and long term.
  Security and privacy as well as convenience are key drivers from a consumer perspective. Strong
assurance from independent trusted third parties as well as the development of, and adherence
to, best business practices within the mobile payments ecosystem will be required to encourage
widespread consumer adoption. Compelling business cases will need to be made for enterprises to
retool to accommodate mobile payment technologies such as NFC.
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Abstract

Housing  nance may be de ned as the need to reconcile the three partially
con icting objectives of affordability of households, viability of  nancial institutions
and resource mobilization for the expansion of housing sector and of the national
economy. In this paper mainly concentrated of housing  nance system in India. The
rapid increases in population and migration of rural people to urban areas and
expansion of industrial and commercial activities have created huge demand for
housing in urban centres. The problem is actually felt in urban areas and the worst
affected are the migrants from rural areas belonging to the low income groups. The
critical problem of housing  nance is that of capital mobilization for construction
purpose. Both private and public agencies are invested in construction of housing
sector.

Housing Finance System in India
 Every economic activity requires  nance or it can be stated
that economic development is the function of  nance. The scarce
 nancial resources are to be allocated and utilised in such a way
that it should lead to overall economic development of the nation.
But the allocation of funds to various sectors depends upon the
urgency and the policy of the government, which is in uenced by the
philosophy of the political party at line helm of affairs. As s result,
there will be asymmetrical development in some sectors and they
demand for more funds to meet the emerging challenges. Especially
the social services are paid less attention in the allocation of funds
by the successive governments, as seen in the budgets of state and
central governments. Housing being one among the several social
services has been suffering from inadequate  nancial resources since
along time. There is no  nancial assistance at required level either
from the public sector or from the private sector. The individual
household savings are not suf cient to construct dwelling units of
their own and as a result, there is a huge gap between the demand
and supply of dwelling units. It is estimated that Rs. 1,50,000 crores
will be needed merely for wiping out the de cit at the end of the
present millennium. So there is need for a conscious, co-coordinated
and relentless exercise by individuals,  nancial institutions, state
governments, the union Government and various agencies operating
in the  eld of housing  nance to eliminate the de cit.
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Origin and Growth of Housing Finance System in India
 Housing Finance system in India is an important subject. The Central Government formulates
the plans and schemes and the State Governments are expected to implement them. The Indian
 nancial system expanded rapidly and, at the same time, experienced reasonable stability since
independence days. It should be noted that at the time of Independence, India’s  nancial system
was rather small although both savings and investment rates were around 10 percent and 11 per
cent respectively to GDP. The rapid increases in population and migration of rural people to urban
areas and expansion of industrial and commercial activities have created huge demand for housing
in urban centres. The problem is actually felt in urban areas and the worst affected are the migrants
from rural rural areas belonging to the low income groups. The following table shows that urban and
rural population growth in India. The increasing urban population naturally leads to more demand
for housing units in the urban areas of the country. After getting Independence the Government
of India have been given a major priority to housing from the First Five Year Plan to till date.
But in the last three to four decades there has been signi cant institutional development in the
areas of housing  nance in our country. In 1970 a national level public sector institution, Housing
Urban Development Corporation (HUDCO), was established for catering to all income groups in
an integrated and  nancially viable composition. In the private sector, the Housing Development
Finance Corporation (HDFC) was established in 1977 and it is the  rst primary housing institution
catering to individual loan requirements and there are moves to setup more HDFC type institutions
in the country. In the last few years there has been a large increase in the number of Housing
 nance institutions (HFIs) both in the public as well as in private sector. National Housing Bank
has been set up by the Government of India with the primary objective of mobilising deposits
required for the housing sector through local savings etc. Deliberations are at an advanced stage to
promote a separate Company to take on the job of introducing mortgage insurance in India.

Statement of the Problem
 Home in an individual’s life is an essential basic need and it has been a mark of human
civilization. Man who lived in the caves in the midst of beasts gradually improved upon by
constructing thatched make-shift houses, kaccha houses, mud, brick and mortar houses concrete
structures and even labyrinthine sky scrapers today. Problem of housing is very acute these days
with teeming population adding further to the demographic confrontation everywhere. Large scale
migration of people in search of livelihood also adds to the problem. In industrially concentrated
cities like Mumbai, Calcutta and the like, lot of people are stranded and they resort to sleep on the
pavements and squat in the open for want of a roof above their heads. In a bid to  nd a solution
to the problem of housing in India, many housing schemes have been introduced from time to
time by the government and the private housing sectors it was in the year 1970,an exclusive
housing  nance corporation was established namely Housing and Urban Development Corporation
(HUDCO)) followed by India’s a formal institutional system for housing was established with the
formation of National Housing Board (NHB) in 1988  rst private sector housing  nance company
named Housing Development Finance Corporation(HDFC) these public and private sector housing
 nance institutions have been doing yeoman services in the housing sector throughout the country
and millions of home hers population are availing such  nancial assistances in the form of loans.

Need of the Study
 Found that, the objectives of National Housing bank is service motto rather than pro t motto
because NHB is promoting housing  nancial Institutional, in turn housing  nance Institutions
lending money for construction of houses which is basic need of the people. In this background
present study is made an attempt to know  nancial performance of the National Housing bank.
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Objectives of the Study
• To study about overview of National Housing Bank
• To study about Pro tability Indicators of National Housing Banks
• To offer suggestions based on  ndings of the study

Scope of the Study
 The present study is con ned to National housing bank of India and data was collected from
available sources to achieve the above said objectives.

Data Collection and Methodology
 To achieve the aforesaid objectives data is gathered from secondary sources like annual reports
of National Housing bank, website, research papers and books etc. and collected data is analyzed
with the help of comparative statements, percentages etc as per the requirement

Disbursements by National Housing Bank

Year (July-June)
Disbursements

Housing Finance
Companies

Disbursements

Banks
Disbursements

Others
Disbursements

Total
Disbursements

2004-05 26.23 54.04 0.35 80.62
2005-06 18.40 37.91 0.02 56.33
2006-07 12.10 42.80 0.10 55.00
2007-08 11.89 73.98 0.00 85.87
2008-09 70.55 37.99 0.00 108.54
2009-10 35.44 43.35 2.29 81.08
2010-11 33.09 84.14 3.12 120.35
2011-12 53.02 89.94 0.93 143.89
2012-13 76.93 98.48 0.00 175.41
2013-14 96.32 82.23 0.00 178.55

Total 433.97 644.86 6.81 1085.64
Source: National Housing Bank Report

Showing National Housing Bank’s Cumulative Re nance Disbursement up to 2013-2014

Institutions Amount(Crore) % of Total
Housing Finance Companies 433.97 39.97
Scheduled Commercial Banks 644.86 59.40
Regional Rural Banks 6.81 0.63

Total 1085.64 100
Source: National Housing Bank Report
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Conclusion
 The core theme of National Housing banks is to operate as a principal agency to promote housing
 nance institutions both at local and regional levels and to provide  nancial and other support to
such institutions and for matters connected therewith or incidental thereto with service motto rather
than pro t motto. Then also if we look into the  nancial performance of National housing bank is
really commendable as compare to other service motto banks like co-operative institutions etc.
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Abstract

Online banking conjointly referred to as net banking is associate degree electronic
payment system that permits customers of a bank or alternative  nancial organisation
to conduct a money dealing through the money establishments web site. The web
industry can usually hook up with or be a part of the core industry operated by a
bank and is in distinction to branch banking that was the standard means customers
accessed banking services. Today virtual banks or direct banks have solely a web
presence that allows them to lower value than ancient brick and mortal bank.

keywords: E-Banking , Functions, Advantages and Technology.

Introduction
 Around 1994 bank was the rising quality of net as an honest
chance to advertise for his services is can reached well. may be a
sensible at  rst for a bank they used the net as another branches while
not interaction with the client. The bank’s workplace or building and
provided customers with maps of branches and ATM location signal
to imply more info.
 In order for patrons to use their banks on-line services they have
to own a private pc and net association. Their personal computers
becomes their virtual banker UN agency can assist them in their
banking errands. These services square measure offered by e-banking
and dynamical has being improved attributable to the extreme
competition between the banks on-line. industry should adapt to the
physics age, that in its  ip in dynamical all the time.
 Electronic Funds Transfer square measure activated throughout
e-banking procedures. varied strategies of e-banking embody.

Telephone banking
Online banking
Short message service(SMS) banking
Mobile banking
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Meanings
 Electronic banking conjointly referred to as Electronic Funds Transfer (EFT), it merely  use of
electronic suggests that to transfer fund directly from one account to a different account instead of
by cheque or money.
 And you’ll conjointly deposit your cash directly in to the bank. And you’ll check your balance
in ATM in (24X7) any time any wherever else.

E-Banking Impacts
 E-banks square measure simple to line up. therefore several new entrants can arrive. previous
world systems cultures and structures won’t con ne those new entrants. Instead they’ll be adjustable
and responsive. E-banking provides customers rather more selection. customers are less inclined
to stay loyal. there’s in fact associate degreeother read that sees e-banking a lot of as an evolution
than a revolution.
 E-banking is simply banking offered via a replacement delivery channel. It merely provides
customers another services(just as ATM’s did). Like ATMs e-banking can impact on the character
of branches however won’t take away their worth. ancient bank’s square measure getting down to
 ght back.

E-Banking Registration
• Open commonplace hired on-line banking
• Select on-line banking within the navigation menu on the hand facet
• Click “sign up for on-line banking”
• Check “I have browse and united to the Terms and conditions” and click on “Accept”
• Enter your positive identi cation range and Pin , click “Next” to substantiate
• Select “Con rm” and that we can send the just one occasion word (OTP) to your mobile.
• Enter the just one occasion word sent to your mobile and click on “Next”
• Setup your username and word and click on “Next”
• Enter your registered username and word and click on “Login” to enter

Various Cyber Attacks
• Viruses and worms
• Spam Emails
• Denia – of – service (Dos)
• Malware
• Scare bare

Features of E-banking
 A bank client will perform non-transactional tasks through on-line banking conjointly as well as
• To viewing account balances
• To viewing dealing
• To transfer a statement for a examples in pdf
• To viewing pictures of paid cheques
• To ordering cheque books
• A bank customers will interact banking tasks through a on-line banking
• A funds transferred between the shoppers connected account
• A loan somebody and a dealing like repayments of enrollments
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Advantages
• A permenant Access to the bank
• To access any device for a mobile or work out terribly security or safe methodology simple

to use
• A comfort and convenience
• A banking type anyplace
• Ef ciency
• A Cost Effective Banking
• A faster dealing
• To Pay EB bill, Net bill, bill etc.,

Disadvantages
• To lacking personal contracts
• To security in concern
• A Credit scores
• A Lacking awareness?
• A High begin –up value
• A Training and Maintenance
• A Transaction issues

Challenges of E-Banking Square Measure as Follows
1. Demand facet pressure because of increasing access to low value electronic services
2. Emergence  of open standards for banking practicality
3. Dual responsibility, shield to guard to shield to safeguard} customer’s privacy and protect

against fraud
4. Proper understanding of client Bank ought to adequately and properly establish customer’s

needs and needs.
5. To identify the shoppers actual desires bank ought to conduct a probe survey.
6. Due to important increase in customers awareness, the requirement of maintaining transpar-

ency has raised considerably
7. Branch of Privacy: whereas customers conductivity banking transactions on-line, it directly

enters into banking records that reveal the indentify of consumers. so nobody will simply
transfer black cash

8. Band Width: though net facility suppliers claim to produce speedy and high band dimension,
still the matter of high speed net prevails. Banking will popularize move solely with adequate
infrastructure comprising telecommunication and band with.

 The level of pc literary remains terribly low in Republic of India and it works as a bottleneck
within the quick acceptance of e-banking. Bank ought to have correct security measures to shield
is customers against “net- jacked” or From frauds.

Conclusion
E-banking may be a borderless entity allowing anytime and anyplace industry. This facilitates US with

all the functions and plenty of bene ts as compared to ancient banking services. throughout this step of the
method controls that might or eliminate the known risks as acceptable to the organizations operations square
measure provided.
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Abstract

The purpose of this study is to see the impact of up provide chain management
on fostering innovation inside Lebanese SMEs. The results and conclusions
were obtained when learning professionals and playing responsibility analysis,
correlational analysis, and multivariate analysis.

The positive relationship was found, and improved provide chain management
was proved  as a primary supply of innovation in businesses that is very needed
within the current international world characterised by  erce competition, and
unexampled challenges.

Introduction
General background
 Today, competition is a smaller amount between organizations,
and a lot of between provide chains. the varied practices of provide
chain management (SCM) area unit essential in competition. These
SCM practices will facilitate in up structure performance.
 Supply chain activities have vital in uences on the entire business,
and plenty of CEOs aren’t conscious of this reality. once a business
neglects problems associated with these vital functions, severe
damages could occur. To assess the performance of people within
the provide chain, a chief operating of cer should be updated within
the latest trends and data of SCM

Origin of the Term and De nitions
 In 1982, Keith Oliver, a adviser at Booz Allen Hamilton introduced
the term “supply chain management” to the general public domain in
Associate in Nursing interview for the money Times.
 In the mid-1990s, over a decade later, the term “supply chain
management” gained currency once a  urry of articles and books
came out on the topic. provide chains were originally outlined as
encompassing all activities related to the  ow and transformation
of products from raw materials through to the top user, yet because
the associated info  ows. provide chain management was then
more outlined because the integration of provide chain activities
through improved supply-chain relationships to attain a competitive
advantage. within the late Nineties, “supply-chain management”
(SCM) rose to prominence, and operations managers began to use it
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in their titles with increasing regularity. different ordinarily accepted de nitions of supply-chain
management include: The management of upstream and downstream added  ows of materials,
 nal merchandise, and connected info among suppliers, company, resellers, and  nal customers.

Functions
 Supply-chain management could be a cross-functional approach that has managing the
movement of raw materials into a corporation, bound aspects of the inner process of materials into
 nished merchandise, and also the movement of  nished merchandise out of the organization and
toward the top shopper. As organizations try to specialise in core competencies and become a lot of
versatile, they scale back their possession of raw materials sources and distribution channels. These
functions area unit {increasingly|progressively|more and a lot of} being outsourced to different
companies which will perform the activities higher or more affordably. The impact is to extend the
quantity of organizations concerned in satisfying client demand, whereas reducing management}
control of daily supplying operations. Less management and a lot of provide chain partners result
in the creation of the idea of provide chain management. the aim of provide chain management is
to boost trust and collaboration among provide chain partners so up inventory visibility and also
the rate of inventory movement.

Importance
 Organizations more and more realize that they have to consider effective provide chains, or
networks, to vie within the international market and networked economy. In Peter Drucker’s (1998)
new management paradigms, this idea of business relationships extends on the far side ancient
enterprise boundaries and seeks to prepare entire business processes throughout a worth chain of
multiple  rms.
 In recent decades, globalisation, outsourcing, and knowledge technology have enabled several
organizations, like dingle and Hewlett Packard, to with success operate cooperative provide
networks within which every specialised business partner focuses on solely a couple of key
strategic activities (Scott, 1993). This inter-organisational provide network will be acknowledged
as a replacement kind of organisation. However, with the dif cult interactions among the players,
the network structure  ts neither “market” nor “hierarchy” classes (Powell, 1990). it’s not clear
what quite performance impacts totally different provide network structures may wear companies,
and small is thought regarding the coordination conditions and trade-offs which will exist among
the players. From a systems perspective, a fancy network structure will be rotten into individual
part companies (Zhang and Dilts, 2004). historically,  rms in a very provide network consider the
inputs and outputs of the processes, with very little concern for the inner management operating
of different individual players. Therefore, the selection of an indoor internal control structure is
thought to impact native  rm performance (Mintzberg, 1979).
 In the twenty  rst century, changes within the business surroundings have contributed to
the event of supply-chain networks. First, as Associate in Nursing outcome of globalisation
and also the proliferation of international  rms, joint ventures, strategic alliances, and business
partnerships, important success factors were known, complementing the sooner “just-in-time”,
lean manufacturing, and agile producing practices. Second, technological changes, notably
the dramatic fall in communication prices (a major factor of group action costs), have LED to
changes in coordination among the members of the availability chain network (Coase, 1998).
Many researchers have recognized provide network structures as a replacement organisational
type, exploitation terms like “Keiretsu”, “Extended Enterprise”, “Virtual Corporation”, “Global
Production Network”, and “Next Generation producing System”. In general, such a structure will
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be outlined as “a cluster of semi-independent organisations, every with their capabilities, that
collaborate in changing constellations to serve one or a lot of markets so as to attain some business
goal speci c to it collaboration” (Akkermans, 2001). Supply-chain management is additionally vital
for structure learning. companies with geographically a lot of in depth provide chains connecting
various commerce cliques tend to become a lot of innovative and productive.
 The security management system for provide chains is delineated  in ISO/IEC 28000 and ISO/
IEC 28001 and connected standards revealed conjointly by the ISO and also the IEC. Supply-Chain
Management attracts heavily from the areas of operations management, logistics, procural, and
knowledge technology, Associate in Nursingd strives for an integrated approach.

Historical Developments
Creation era
 The term “supply chain management” was 1st coined by Keith Oliver in 1982. However, the
idea of a provide chain in management was of nice importance long before, within the early
twentieth century, particularly with the creation of the production line. The characteristics of this
era of provide chain management embrace the requirement for large-scale changes, re-engineering,
curtailment driven by price reduction programs, and widespread attention to Japanese management
practices. However, the term became wide adopted when the publication of the seminal book
Introduction to provide Chain Management in 1999 by Henry Martyn Robert B. Hand eld and
Ernest L. Nichols, Jr. that revealed over twenty  ve,000 copies and was translated into Japanese,
Korean, Chinese, and Russian.

Integration era
 This era of supply-chain-management studies was highlighted with the event of electronic
information interchange (EDI) systems within the Nineteen Sixties, and developed through the
Nineties by the introduction of enterprise resource designing (ERP) systems. This era has continuing
to become the twenty  rst century with the enlargement of Internet-based cooperative systems.
This era of provide chain evolution is characterised by each increasing price supplementary and
value reductions through integration. A provide chain will be classi ed as a stage one, a pair of or
three network. in a very stage 1–type provide chain, systems like production, storage, distribution,
and material management aren’t connected and area unit freelance of every different. in a very
stage a pair of provide chain, these area unit integrated below one arrange and enterprise resource
designing (ERP) is enabled. A stage three provide chain is one that achieves vertical combination
with upstream suppliers and downstream customers. Associate in Nursing example of this type of
provide chain is Tesco.

Globalization era
 The third movement of supply-chain-management development, the globalisation era, will
be characterised by the eye given to international systems of provider relationships and also the
enlargement of provide chains on the far side national boundaries and into different continents.
though the utilization of worldwide sources in organisations’ provide chains will be copied back
many decades (e.g., within the oil industry), it absolutely was not till the late Eighties that a
substantial variety of organizations began to integrate international sources into their core business.
This era is characterised by the globalisation of provide chain management in organizations with
the goal of accelerating their competitive advantage, adding price, and reducing prices through
international sourcing.
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Specialization era (phase I): outsourced producing and distribution
 In the Nineties,  rms began to specialise in “core competencies” and specialization. They
abandoned vertical combination, sold  off non-core operations, and outsourced those functions
to different  rms. This modi ed management necessities, by extending the availability chain
on the far side the corporate walls and distributing management across specialised supply-chain
partnerships.
 This transition conjointly refocused the basic views of every organization. Original instrumentality
makers (OEMs) became complete house owners that needed visibility deep into their provide base.
that they had to regulate the complete provide chain from higher than, rather than from inside.
Contract makers had to manage bills of fabric with totally different part-numbering schemes from
multiple OEMs and support client requests for work-in-process visibility and vendor-managed
inventory (VMI).
 The specialization model creates producing and distribution networks composed of many
individual provide chains speci c to producers, suppliers, and customers that job along to style,
manufacture, distribute, market, sell, and repair a product. This set of partners could amendment
consistent with a given market, region, or channel, leading to a proliferation of commerce partner
environments, every with its own distinctive characteristics and demands.

Specialization era (phase II): supply-chain management as a service
 Specialization inside the availability chain began within the Eighties with the origination of
transportation brokerages, warehouse management (storage and inventory), and non-asset-based
carriers, and has matured on the far side transportation and supplying into aspects of provide
designing, collaboration, execution, and performance management.
 Market forces typically demand fast changes from suppliers, supplying suppliers, locations, or
customers in their role as parts of provide chain networks. This variability has important effects on
provide chain infrastructure, from the muse layers of building and managing transmission between
commerce partners, to a lot of complicated necessities like the con guration of processes and work
 ows that area unit essential to the management of the network itself.
 Supply-chain specialization permits  rms to boost their overall competencies within the same
means that outsourced producing and distribution has done; it permits them to specialise in their core
competencies and assemble networks of speci c, best-in-class partners to contribute to the price
chain itself, thereby increasing overall performance and potency. the  exibility to quickly acquire
and deploy this domain-speci c provide chain experience while not developing and maintaining
a wholly distinctive and sophisticated competence in home is a number one reason why provide
chain specialization is gaining quality.
 Outsourced technology hosting for supply-chain solutions debuted within the late Nineties and
has taken root primarily in transportation and collaboration classes. This has progressed from the
appliance service supplier (ASP) model from roughly 1998 through 2003, to the on-demand model
from close to 2003 through 2006, to the computer code as a service (SaaS) model presently focused
these days.

Supply-chain management a pair of 0 (SCM 2.0)
 Building on globalisation and specialization, the term “SCM a pair of.0” has been coined to
explain each changes inside provide chains themselves yet because the evolution of processes,
methods, and tools to manage them during this new “era”. The growing quality of cooperative
platforms is highlighted by the increase of TradeCard’s provide chain collaboration platform,
which connects multiple consumers and suppliers with money establishments, sanctionative them
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to conduct machine-controlled supply-chain  nance transactions. Web 2.0 could be a trend within
the use of the planet Wide net that’s meant to extend ability, info sharing, and collaboration among
users. At its core, the common attribute of net a pair of.0 is to assist navigate the large info accessible
on the online so as to seek out what’s being bought. it’s the notion of a usable pathway. SCM
2.0 replicates this notion in provide chain operations. it’s the pathway to SCM results, a mix of
processes, methodologies, tools, and delivery choices to guide  rms to their results quickly because
the complexness and speed of the availability chain increase thanks to international competition;
fast value  uctuations; dynamical oil prices; short product life cycles; enlarged specialization;
near-, far-, and off-shoring; and talent scarceness.
 SCM 2.0 leverages solutions designed to chop-chop deliver results with the lightsomeness
to quickly manage future amendment for continuous  exibility, value, and success. this can be
delivered through competence networks composed of best-of-breed provide chain experience to
grasp that parts, each operationally and organizationally, deliver results, yet as through intimate
understanding of a way to manage these parts to attain the required results. The solutions area unit
delivered in a very kind of choices, like no-touch via business method outsourcing, mid-touch
via managed services and computer code as a service (SaaS), or high-touch within the ancient
computer code preparation model.

Conclusion
 We hope this study contributes to a stronger understanding of the direction in SCM analysis.
relating to the methodologies used by researchers, the searching reviews has been the most used,
followed by the Normative study, Methodological reviews, Literature review and Hypothesis
testing. This literature review  nds that searching sort of research is generally most popular it’s
expected that with the maturity of SCM the hypothesis testing technique can acquire.
 Content wise categorization disclosed that paper on provide chain strategy dominates over others
that the papers within the  eld of provider development and management and environmental and
social accountable classes ought to even be promoted. There is associate enhanced interest in SCM
and web by academicians and practitioners. Some directions for more research that we’ve known
are: to conduct empirical studies regarding the impact of web on many e-SCM processes, as for
instance the reverse and demand management processes that, so far, have solely been considered
by a handful of authors. Another vital space of research is that the application of call models and
technologies on web. As additional and additional corporations have high quality and period of
time info obtainable, the utilization of those decision technologies can increase, since they add vital
value to the members of a provide chain

References
Adhitya A., Srinivasan R., & Karimi I. A. “A model-based rescheduling framework for managing

abnormal supply chain events.” Journal of Computers and Chemical Engineering, (31: 5/6),
2007, pp. 496-518.

Agatz N. A. H., Fleischmann M. & Nunen J. A. E. E. V., “E-ful llment and multi-channel
distribution – A review”, European Journal of Operational Research (), 2007.

Balakrishnan J., & Cheng, C. H., “The theory of constraints and the make-or-buy decision: an
update and review.” The Journal of Supply Chain Management, (41: 1), 2005, pp. 40-47.

Baumgartner H. & Pieter R., “The Structural In uence of Marketing Journals: A Citation
Analysis of the Discipline and Its Sub areas Over Time”, Journal of Marketing, (67: 2), 2003,
pp 123-139.



CARDAMOM PLANTERS’ ASSOCIATION COLLEGE, Bodinayakanur

One Day National Level Conference on “Recent Innovation in Commerce, Economics and Management”

86

Ben-Daya M., Hariga M. & Khursheed S. N., “Economic production quantity model with a
shifting production rate.” International Transactions in Operational Research, (15: 1), 2008,
pp 87-101.

Blackhurst J., Craighead C. W., Elkins D. & Hand eld R. B. “An Empirically Derived Agenda of
Critical Research Issues for Managing Supply Chain Disruptions.” International Journal of
Production Research, (43: 19), 2005, pp. 4067-4081.

Burgess K., O. J. Singh & R. Koroglu. “Supply Chain Management: A Structured Literature
Review and Implications for Future Research.” International Journal of Operations and
Production Management, (26: 7), 2006, pp. 703-729.



87

SHANLAX
International Journal of Commerce

http://www.shanlaxjournals.in

Life Insurance

P.Venkatesan
M.K. University College

Dr.S.Rositha
Head in Charge Department of Commerce, M.K. University

Abstract

During the post 1990 amount, service sector in most of the Asian economies
witnessed growth fueled  by important changes in their money sector. Asian country
is currently being hierarchic joined of the quickest growing economy of the globe.
throughout last one decade approximately, role of Indian insurance and fund
business as a big money service in money market has extremely been noteworthy.
actually since 1992, variety of analysis studies have underlined the importance of
those 2 within the national capital market surroundings as vital investment vehicles.
however the prevailing ‘Behavioral Finance’ studies on factors in uencing choice
of fund and life assurance schemes area unit only a few and extremely very little data
is obtainable regarding capitalist perceptions, preferences, attitudes and behavior.
Yet again, maybe no efforts area unit created to investigate and compare the
choice behavior of Indian retail investors towards mutual funds and life insurances
signi cantly in post-liberalization amount. With this background this paper makes
associate degree earnest plan to study the behavior of the investors within the choice
of those 2 investment vehicles in associate degree Indian perspective by creating a
comparative study.

Keywords: Investor’s Behavior, Retail Investors, fund, life assurance, India

Introduction
 Economic success and sound  nancial set-up is tangled in each
literature and follow. Economic reform method of 1991 had an
excellent impact on rede ning the  nancial set-up of Asian country
resulting in overall economic development of the country. Today,
India’s  nancial set-up is taken into account to be sound and stable
as compared several|to several} different Asian countries wherever
the money market is facing many crises. Asian country is currently
being hierarchic joined of the quickest growing economy of the
globe. because the eleventh  ve-year set up has already ongoing,
Asian country is targeting a gross domestic product rate of growth
of around 11th of September. The savings of the country is currently
around twenty ninth. Foreign investors area unit  nding Indian
market with high potential. India’s forex reserve is around $185
billion. In ation is around seven-membered that is taken into account
smart for a developing economy. Sensex is over sixteen 000 points
in city stock market. Some specialists have opined that the share of
the USA in world gross domestic product is predicted to fall (from
twenty one per cent to eighteen per cent) which of Asian country to
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rise (from six per cent to eleven per cent) by 2025, and Asian country can emerge because the third
pole within the world economy when the USA and China. of these favorable things may haven’t
been attainable while not the sound money market. The role of Indian fund and insurance business
as important money services in money market has extremely been noteworthy throughout last one
decade approximately. In fact, each of those product have emerged as a very important section of
economic market of Asian country, particularly in channelizing the savings of voluminous people
into the investment in equity and debt instruments. From retail investors’ purpose of read, keeping
great deal of cash in bank isn’t wise as presently bank discount has fallen down below the rate of
in ation. As in real terms the worth of cash decreases over a amount of your time, the sole choices
obtainable for them is to take a position their cash available market. but retail investors face tons of
drawback within the stock market; viz. restricted resources, lack of skilled recommendation, lack
of data so on.

Background of the Study
 The pre-liberalized Asian country had a really poor rate of savings and most of the cash attained
was spent on consumption instead of accumulation. however within the post-liberalization amount,
Asian country saw associate degree upsurge in volume of savings as portrayed in Table-1.

Insert Table one Here
 So, investment  rms ought to frequently introduce new kinds of funds in a trial to draw in
investor’s capital and maximize assets underneath management (Khorana and Servaes 1999).
but investment is more and more thought-about as a topic falling underneath behavioural science
instead of  nance or social science. it’s ruled additional by trends and cluster behavior instead of
rationality and cold calculations. Investors like shoppers also are vastly in uenced by fashions and
what’s “in-thing”. Moreover, investors area unit distinctive and area unit a extremely heterogeneous
cluster at the retail level. Hence, planning a general product and expecting an honest response are
futile (Odean 1999). it’s wide believed that Mutual funds (MFs) and Life Insurances (LIs) area
unit designed to focus on little investors, salaried individuals et al WHO area unit intimidated
by the stock market; however on the opposite hand, wish to reap the advantages of securities
market investment. In spite of this, the long run of fund and life assurance business in Asian
country are undeniably competitive not solely from at intervals the business however additionally
from different money product that will offer several of an equivalent economic functions, that is
currently determined in USA. All this in mixture, heightens the consumer’s confusion in choice
of the investment product. Unless the fund and life assurance schemes area unit tailored to his
dynamic  wants, and unless investment  rms perceive the fund selection/switching behavior of the
investors, survival of funds are troublesome in future. Tripathy (1996) in her study determined that
with the structural relaxation policies little question Indian economy is probably going to come to
a high grow path in few years, at an equivalent time fund (and life insurance) organizations area
unit required to upgrade their skills and technology. With this background, a humble try is created
during this paper to check the factors in uencing the fund/scheme choice behavior of Indian retail
investors with regards to fund and life assurance product by creating a comparative study between
these 2.

Utility of the Study
 The study can facilitate the people to form a wise call in investment their savings; such as: whom
to shop for from and wherever to shop for. more this study can facilitate fund and life assurance
 rms to know the pro le of Indian retail investors and their behavioural pattern. By knowing this,
 rms will improve their product and may adopt apt strategy to faucet undiscovered market in a very
higher method.
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Objective of the study
 In order to look at the problems as raised higher than, this paper has the subsequent objectives:
• To perceive the retail investors’ behavior towards completely different savings avenues on

the idea of their age, gender, education and profession.
• To determine the options because the retail investors rummage around for in investment

product
• To determine the theme preference of investors
• To determine the factors those in uence the investor’s fund/scheme choice
• To determine the supply of data that in uences the fund/scheme choice call.

Limitations of the Study
 Like most of the opposite social researches, the study suffers from the subsequent limitations
that ought to be thought-about fastidiously at the time of generalizing the  ndings of the study:
• Sample size is restricted to a hundred educated investors in railroad cities solely. The sample

size might not adequately represent the national market.
• This study has not been conducted over associate degree extended amount of your time hav-

ing each market ups and downs. The market state incorporates a important in uence on the
shopping for patterns and preferences of investors.

• With these limitations, ensuing section in short describes the abstract framework of mutual
funds and life assurance moreover as offers an outline Indian mutual funds and life assurance
business. Then reviews from the obtainable literature on the topic area unit conferred fol-
lowed by a discussion on the methodology adopted for the study. Later on, a detail analysis is
conferred on the choice behavior of retail investors towards mutual funds and life assurance
product. Finally, the paper is  nished with the  ndings of the study and a few  nal remarks.

Conceptualization of fund and life assurance
 A fund could be a trust that pools the savings of variety of investors WHO share a typical money
goal. the cash so collected is then invested with in capital market instruments like shares, debentures
and different securities. The  nancial gain attained through these investments and also the capital
appreciations completed area unit shared by its unit holders in proportion to the quantity of units in
hand by them. so a fund is that the best suited investment for the investment-illiterate individuals
because it offers a chance to take a position in a very heterogeneous, professionally managed
basket of securities at a comparatively low value. The  ow chart below (Figure 1) describes loosely
the operating of a mutual fund:

Insert Figure one here
 Life Insurance or life insurance, on the opposite hand, could be a contract between the policy
owner and also the nondepository  nancial institution wherever the nondepository  nancial
institution agrees to pay a total of cash upon the prevalence of the insured. Insurance ought to be
thought-about a key element of economic development and also the best mechanism to require care
of dimensional risks in trendy economies (Lindley 2007).

Indian Mutual Funds and Insurance business - an outline
 The origin of fund business in {india India Republic of Asian country Bharat Asian country
Asian nation is with the introduction of the conception of fund by investment  rm of India (UTI)
within the year 1963. tho’ the expansion was slow ab initio, it’s been accelerated from the year
1987 once non-UTI players entered the business. With the boom of June 1990 and so once more
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1991 because of the implementation of recent economic policies resulting in structural amendment
of securities rating available market, the performance of the fund business is encouraging. Because,
individual investors are stressed in Asian country in distinction to advanced countries wherever
mutual funds rely mostly on institutional investors. In general, it seems that the fund in Asian
country have given an honest account of itself to date. With the entry of personal sector funds in
1993, a replacement era started within the Indian fund business, giving the Indian investors a wider
alternative of fund families. The business currently functions underneath the SEBI (Mutual Fund)
rules 1996. the quantity of fund homes goes on increasing with several foreign mutual funds  tting
funds in Asian country and additionally the business has witnessed many mergers and acquisitions.
As at the top of Gregorian calendar month 2005, there have been thirty three mutual funds with
total assets of Rs.121805 cores. The business has fully grown in size and manages total assets
of over $30351 million. Of the varied sectors, the non-public sector accounts for nearly ninety
one of the resources mobilized showing their overwhelming dominance within the market. people
represent ninety eight.04% of the whole range of investors and contribute USA $12062 million,
that is  fty  ve.16% of Infobahn assets underneath management.

Parties to contract
 The person who wrote it for creating payments for a policy is that the policy owner, whereas the
insured is that the person whose death can trigger payment of the bene t. The owner and insured
might or might not be constant person. for instance, if Joe buys a policy on his own life, he’s each
the owner and therefore the insured. however if Jane, his wife, buys a policy on Joe’s life, she is
that the owner and he’s the insured. The policy owner is that the warranter and he are going to be
the person to get the policy. The insured may be a participant within the contract, however not
essentially a celebration to that.
 The bene ciary receives policy issue upon the insured person’s death. The owner designates the
bene ciary, however the bene ciary isn’t a celebration to the policy. The owner will modi cation the
bene ciary unless the policy has associate sealed bene ciary designation. If a policy has associate
sealed bene ciary, any bene ciary changes, policy assignments, or money worth borrowing would
need the agreement of the  rst bene ciary.
 In cases wherever the policy owner isn’t the insured (also mentioned because the celui qui vit or
CQV), insurance  rms have wanted to limit policy purchases to those with associate stake within
the CQV. forever insurance policies, shut relations associated business partners can typically be
found to possess an stake. The stake demand typically demonstrates that the customer can truly
suffer some reasonably loss if the CQV dies. Such a demand prevents individuals from making
the most of the acquisition of strictly speculative policies on individuals they expect to die. With
no stake demand, the danger that a customer would murder the CQV for insurance issue would be
nice. In a minimum of one case, associate insurer that sold-out a policy to a customer with no stake
(who later dead the CQV for the proceeds), was found liable in court for causative to the decease
of the victim (Liberty National Life v. Weldon, 267 Ala.171 (1957)).

Contract terms
Special exclusions might apply, like suicide clauses, whereby the policy becomes null and void

if the insured commits suicide at intervals a mere time (usually 2 years when the acquisition date;
some states offer a statutory annual suicide clause). Any misrepresentations by the insured on
the appliance may additionally be grounds for nulli cation. Most North American country states
specify a most contestability amount, typically no over 2 years. as long as the insured dies at
intervals this era can the nondepository  nancial institution have a right to contest the claim on the
premise of falsity and request further data before deciding whether or not to pay or deny the claim.
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 The face quantity of the policy is that the initial quantity that the policy can pay at the death of
the insured or once the policy matures, though the particular bene t will offer for larger or lesser
than the face quantity. The policy matures once the insured dies or reaches a mere age (such as a
hundred years old).

Conclusion and Findings
Under the study, the researchers have tried to sketch the activity pattern of retail investors

towards 2 necessary investment opportunities, i. e., investment  rm and life assurance. a few of
hypothesis during this regard are selected  and tested to achieve to conclusions. and therefore the
analysis concludes with some necessary  ndings which will be valuable for each the investors and
therefore the  rms having such investment opportunities.
1.  It is found that, the various investment pattern don’t offer constant level of services with

relevance age of the retail investors in Bharat.
2.  Although the investment patterns offer a lot of or less constant service, there exist variations

betting on the education level of the investors. it’s discovered that investors with the graduate
& postgraduate level of educational quali cation ar  nance a lot of in life assurance and
therefore the professionals ar  nance a lot of in investment  rm.

3.  The investors have a large distinction with relevance their profession and additionally the
various investment patterns vary wide.

4.  It is found that on associate average; the govt. servants ar  nance to the utmost extent
(7.16%), wherever because the students and different skilled teams ar  nance the smallest
amount (0.6%).

5.  Male investors ar a lot of as compared to females in Indian retail market.
6.  It is obvious that majority of the individuals (35%) ar  nance with the target of capital

growth, followed by Tax saving (28%) and solely Revolutionary Organization 17 November
ar  nance for the program.

7.  Maximum investors (30%) prefer to invest in life assurance followed by investment  rm
(20%) & Government saving schemes (18%).

8.  Majority of the respondents (58%) belongs to the  nancial gain cluster of two.5-5 lakhs,
followed by 5-7.5 lakhs  nancial gain cluster.

9. 75% of the investors within the  nancial gain cluster of two.5-5lakhs opt to invest within the
life assurance.

10. 52% of the investors hierarchic LIC as favorite, thirty third hierarchic ICICI as variety 2 and
V-day hierarchic HDFC as variety 3 in Indian insurance business.

11. Majority (68%) of the investors is of read that the general public sector insurance is healthier
than the personal sector.

12. The whole image and therefore the past performance of the Mutual funds ar extremely
absolutely related to (0.975).

13. The variables, past performance and whole image of the Mutual funds ar a lot of closely
associated.

14. 63% of the investors prefer to invest in open-ended investment  rm schemes, whereas solely
one year like Closed-ended ones.

15. Investors World Health Organization lie at intervals the  nancial gain cluster of Rs.1-2.5
lakhs invest heaps, whereas the investors within the  nancial gain cluster of Rs.7.5 lakhs and
higher than invest a bit either in investment  rm or in life assurance.

16. The Government servants invest a lot of in life assurance and therefore the personal sector
workers in Mutual funds.
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Women Entrepreneurship in
India – Problems and Prospects

Mrs.A.Sabina
Ph.D. Research Scholar, Department of Commerce

Introduction
 Women Entrepreneurs India provides the right tools that help in the
start up and expansion of businesses, run by women entrepreneurs.
We aim to create the required platform for idea exchange, business
advising, entrepreneurship awareness, development, marketing
support, mentorship opportunities, etc., which can help in the
professional growth of the businesses. An Indian woman in the
pursuit of the entrepreneurial dream. Women have always been
involved in small, usually home-based businesses but this is
different. We are more visible, we are more ambitious and we hear
more women talking about building businesses, not just earning an
income. What is driving so many women to start businesses? What
challenges do they face? What helps them succeed? Does gender
enter the entrepreneur’s mind at all? These were only some of the
questions we had, and out of that emerged the Women’s Web Women
& Entrepreneurship in India 2012 Study.
 The study was conducted online between June 1st and 20th
and we received responses from 114 women entrepreneurs across
the country. Below are the results, which will be of interest to
entrepreneurs, entrepreneurs-in-the-making, mentors, advisors,
funding  rms and anyone with an interest in the story of women and
entrepreneurship in India.

Concept of Women entrepreneurs in India
Age & Education
 A signi cant chunk (58%) of the entrepreneurs we surveyed had
started their businesses between the ages of 20 and 30; interestingly,
25% had started up even before turning 25. It raises the possibility
of at least some women starting up businesses without  rst holding
a job, right after their education. As expected, most were either
graduates or post-graduates.
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Which cities are producing India’s women entrepreneurs?
Bangalore leads all other cities head and shoulders in the presence of women entrepreneurs.

Kolkata is the only absentee large metro (tucked away under ‘others’), with all the others such as
Chennai, the National Capital Region (NCR), Pune, Mumbai and Hyderabad  guring in the list.

Industry Type
 As for industry type, Professional services, IT/ITES, Apparel/accessories and Food & Beverages
are the four major sectors in which women own businesses (59% of those surveyed). The majority
of women-owned businesses are micro-enterprises or small/mid-sized businesses, with 73%
reporting a revenue of under Rs.10,00,000 (Rs. Ten lakh or One million) in the last  nancial year.
Corresponding to this, the majority had fewer than 5 employees (71%).

Women starting businesses: Motivation and capital
57% of women entrepreneurs had started their businesses alone, while 35% had a co-founder

and 8% were part of teams that involved more than 2 co-founders.
The opportunity to work more creatively and the perceived bene t of being one’s own boss

were the top reasons chosen. While work-life balance was also chosen (by 36%), that was not
the biggest reason for women turning entrepreneurs, as is commonly perceived. 60% of women
entrepreneurs started their business with a capital of under Rs.1,00,000, and personal funds and
savings were used to start the business in a majority of cases. However, 30% of those surveyed
stated that they had used more 1 source of funding.

Challenges, support, joys, goals
 We asked women entrepreneurs to pick their challenges, both at the time of starting up and at
present; they are not the same. Financial and Marketing related challenges emerge as the top pick
at both times. People challenges however are stronger at present than while starting up indicating
that as teams grow, so do the challenges associated with them. Personal challenges (bandwidth/
time management) however, drastically taper off suggesting that women’s con dence in their own
abilities as entrepreneurs has grown with the experience.

As for support in their entrepreneurial journey, besides friends and family (the top choices), the
growing importance of the entrepreneurial community is re ected in the fact that 26% mentioned
other entrepreneurs and entrepreneur groups. 23% also mentioned mentors and advisors. Perhaps
my personal favourite among all the charts that emerged from this survey is the one below. When
asked the biggest bene t they had derived from starting up their businesses, this is what women had
to say.

The majority chose growth and pro tability related goals (81 and 53% respectively). This may
not directly answer the question of whether women entrepreneurs want to scale up their businesses
or not, but it does indicate that women’s businesses are not just hobbies or life style businesses, as
sometimes alleged. We received a total of 107 responses on what would help them achieve these
goals, and the ones listed most often were recruiting skilled people (21%) and funding or  nancial
support (20%).
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Gender & Entrepreneurship
 We asked our respondents to consider the question of entrepreneurship through the prism of
gender. What did they believe? In short: Yes, it is harder to start a business if you are a woman
(55%). Yes, knowing other women who run businesses is a big support (73%). Yes, being a woman
impacts decisions on how large/fast the business should grow (52%). On the question of whether
a female mentor was better for women entrepreneurs, opinion was more divided. The Women’s
Web Women & Entrepreneurship in India 2012 Study has been boundaries.

How to Develop Women Entrepreneurship
 A Right efforts on from all areas are required in the development of women entrepreneurs and
their greater participation in the entrepreneurial activities. Following efforts can be taken into
account for effective development of women entrepreneurs.
• Consider women as speci c target group for all developmental programmers.
• Better educational facilities and schemes should be extended to women folk from govern-

ment part.
• Adequate training programmed on management skills to be provided to women community.
• Encourage women’s participation in decision-making.
• Vocational training to be extended to women community that enables them to understand the

production process and production management.
• Skill development to be done in women’s polytechnics and industrial training institutes.

Skills are put to work in training-cum-production workshops.
• Training on professional competence and leadership skill to be extended to women entrepre-

neurs.
• Training and counseling on a large scale of existing women entrepreneurs to remove psycho-

logical causes like lack of self-con dence and fear of success.
• Counseling through the aid of committed NGOs, psychologists, managerial experts and tech-

nical personnel should be provided to existing and emerging women entrepreneurs.
• Continuous monitoring and improvement of training programmers.
• Activities in which women are trained should focus on their marketability and pro tability.
• Making provision of marketing and sales assistance from government part.
• To encourage more passive women entrepreneurs the Women training programmed should

be organized that taught to recognize her own psychological needs and express them.

Advantages of Female entrepreneurship
• Social Networking Let’s face it-women are natural networkers. They love to talk, mingle,

and rub elbows. This is the very reason why husbands rarely ever manage the social calendar.
In today’s business environment, mastering social media is mandatory, and the ladies abso-
lutely have a leg up.

• Intuition They call it “women’s intuition” for a reason. Women in general can size up an-
other person much faster than her male counterpart. In today’s ultra-fast paced business
environment, you need the ability to quickly identify the allies and the enemies. Regardless
if you are a male or female, you need to trust your gut.

• Pain Tolerance Okay, initially I would have said this is irrelevant. But after watching my
children be born, there is no question that my wife can handle a lot more pain than I can. And
I am not just talking physical pain, I mean emotional, too (have you seen how tough children
can be on their mothers?). In business, there are a lot of painful moments. Women de nitely
have an advantage in this area.



95

SHANLAX
International Journal of Commerce

http://www.shanlaxjournals.in

• Multi-tasking Women are known for juggling many tasks at the same time and still being
able to produce excellent results. Conversely, the guys are masters at focusing on one thing.
Still, the advantage in today’s distracting environment goes to women.

• Patience Women inherently seem to have more patience. And in today’s business environ-
ment, patience is key Aggressive business strategies are not paying off like they once did.
Slow and steady wins the race in this category.

• Listening A friend of mine went to buy a new bed at a small bedding store owned by a hus-
band and wife team. The female owner approaches my friend and asked all kinds of ques-
tions about why they needed a new bed, if they could  x their old bed, what else they were
considering, etc. She asked questions and listened closely. She clearly showed that she cared
about helping to meet their needs. My friend was moments away from buying any bed that
she recommended. But just then, the frustrated husband on the sales team ran up and said “let
me handle this.” Then he just tried to hard close the sale. He was pushy, telling them what
he recommended and what they had to have. Guess what? The sale was lost the second he
began speaking! They walked out. I am sure he blamed her, but it was him. The key is to ask
questions and really listen. Quite frankly, any great sales person knows this, man or woman,
it just seems that the ladies are naturally better at doing it.

A Case study success female entrepreneurship in India
 Women have come a long way from just being a homemaker. Narendra Modi’s start up friendly
environment in the country has proved to be a blessing for female entrepreneurs and instrumental
and instrumental in  ghting gender stereotyping in the business community.

Indu Jain
 Indu Jain belongs to the Sahu Jain family and is the current chairperson of India’s largest media
group, Bennett, Coleman & Co. Ltd., which owns the Times of India and other large newspapers.
She is widowed with two sons. Indu Jain is known by many different identities such as that of a
spiritualist, humanist, entrepreneur, an a cionado of culture and the arts, an educationalist but
her most prominent and eminent role has been that of Chairman.Ms Jain was awarded the Padma
Bhushan by the Government Of India in January 2016 .She is also the guiding force behind The
Oneness Forum, formally launched by the President of India in 2003. The Forum recently awarded
the Mahatma-Mahavira Awards to outstanding individuals from all of walks of life and is involved
in several activities that seek to bring, and highlight, a sense of Oneness in the world.

Kiran Mazumdar Shaw
 She is the founder Chairman and Managing Director (CMD) of Biocon Limited. Born in
Bangalore, Shaw completed her Bachelors in Zoology from Mount Carmel College, Bangalore
University. She later did her post-graduation in Malting and Brewing from Ballarat College,
Melbourne University. She worked as a trainee brewer in Carlton and United Breweries, Melbourne
and as a trainee maltster at Barrett Brothers and Burston, Australia. She started Biocon in 1978 and
spearheaded its evolution from an industrial enzymes manufacturing company to a fully integrated
bio-pharmaceutical company. Today Biocon under Shaw’s leadership has established itself as a
leading player in biomedicine research with a focus on diabetes and oncology. Kiran is also a
member of the board of governors of the prestigious Indian School of Business and Indian Institute
of Technology Hyderabad. Kiran received the padma shri (1989) and padma Bhushan (2005) from
the government of India.
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Indra Nooyi
 The most well-known face amongst Indian women entrepreneurs -Indra Nooyi is the CFO
and President of PepsiCo.With a Masters Degree in Public Management from Yale University
and Masters in Finance and Marketing from IIM, Kolkata, Nooyi held several senior positions
at Motorola and Asea Brown Boveri before joining PepsiCo.Born in Chennai, Indra did her
Bachelor’s in Science from Madras Christian College in 1974. Beginning her career in India,
Nooyi held product manager positions at Johnson & Johnson and textile  rm Mettur Beardsell.
Nooyi joined PepsiCo in 1994 and was named president and CFO in 2001.She has been conferred
with prestigious Padma Bhushan for her business achievements and being an inspiration to India’s
corporate leadership.Her strong acumen for business has helped the company garner as much as 30
billion dollars worth of crucial deals within the last couple of years.

Vandana Luthra
 VLCC, a beauty and wellness giant has it’s presence in 11 countries across Asia, Africa and the
GCC (Gulf Cooperation Council) and the credit goes to Vandana Luthra. Initially, a homemaker,
Vandana started her journey in 1989 when the  rst of her two daughters was only 3 years-old.
Born in Kolkata, West Bengal, this beauty expert got herself well versed with beauty,  tness, food
and nutrition and skin care when she pursued higher education in Germany, UK and France, after
completing a professional course from the Polytechnic for Women in New Delhi. She was awarded
the Padma Shri in 2013 for her contribution. and in 2015, she was listed as the 33rd most powerful
woman in business in India by Fortune India.

Naina Lal Kidwai
 Naina has a Bachelor’s degree in Economics from Delhi university and an MBA from Harvard
Business school. In fact, Kidwai was the  rst Indian woman to graduate from Harvard Business
School. From being Head of Investment Banking at ANZ Grindlays during 1982-1994 to Vice
Chairman JM Morgan Stanley, Naina Lal Kidwai is one of the most successful and famous Indian
businesswomen of today. She is currently Country Head and Group General Manager HSBC
Group India. Apart from working at HSBC, Kidwai has also held other eminent positions such
as that of Global Advisor, Harvard Business School, non-executive director at Nestle SA and as a
member of Governing Board NCAER, Auditor General of India and several other positions. Indian
government conferred Padma Shri award on Naina for her contributions in the  eld of Trade and
Industry.

Chanda Kochar
 She is currently the MD & CEO of india’s largest private bank ICICI Bank. Rajasthan born chanda
got Masters Degree in Management Studies from Jamnalal Bajaj Institute of Management Studies,
Mumbai. She received the Wockhardt Gold Medal for Excellence in Management Studies as well
as the J. N. Bose Gold Medal in Cost Accountancy.Chanda Kochhar is married to Deepak Kochhar,
a wind energy entrepreneur and her Business schoolmate.Under Kochhar’s leadership, ICICI Bank
won the “Best Retail Bank in India” award in 2001, 2003, 2004 and 2005 and “Excellence in Retail
Banking Award” in 2002; both awards were given by The Asian Banker. Kochhar personally was
awarded “Retail Banker of the Year 2004 (Asia-Paci c region)” by the Asian Banker, “Business
Woman of the Year 2005” by The Economic Times and “Rising Star Award” for Global Awards
2006 by Retail Banker International.
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Ekta Kapoor
 The woman who changed the face of Indian television – Love them or hate them, you just cannot
ignore Balaji serials and Ekta Kapoor is the woman who single-handedly founded and made Balaji
Tele lms the household name it is today. This baby-faced teenager, who once dreamed of marrying
and settling down just like any other woman in India, is the creative head of Balaji Tele lms and
counted as one of the top 10 women entrepreneurs of today. Her production house has many hit
serials to its credit – ‘Kyunki Saas Bhi Kabhi Bahu Thi’, ‘Kahani Ghar Ghar Ki’ and many others,
making her the Queen Bee of the Indian soap opera scene. She has won the Hall of Fame award
at the 6th Indian Telly Awards during 2006 for her contribution to the Indian television industry.
Known to be  ercely protective of her company and brand, Ekta is also very professional and has
strong business acumen.

Suchi Mukherjee
 Limeroad was started in 2012 by Suchi along with Manish Saksena, Ankush Mehra and Prashant
Malik. The company has raised a funding of $20 Million from Lightspeed venture partners, Matrix
partners and Tiger Global. Suchi post graduated from London School of Economics and graduated
from St. Stephen’s College, Delhi. In his life Suchi received many awards and recognition like K.C.
Nag Economics Prize for best student in Economics, George K. George Memorial Scholarship for
overall contribution, all at St. Stephen’s College, Delhi University, Cambridge Commonwealth
Trust, Scholarship & Fellowship, and Chadburn Scholarship for merit, both at Cambridge University
and British Chevening Scholarship, at the London School of Economics. Suchi was selected as 1 of
15 women worldwide ‘Rising Talents, high potential leaders under 40. Suchi is an ex-ebay, Skype
and Gumtree.

Richa Kar
 Richa is the founder of online lingerie store Zivame , she grew up in Jamshedpur and completed
her engineering from BITS Pilani (2002) and after having worked brie y in the IT industry she
acquired Masters’ degree from Narsee Monji Institute of Management Studies in 2007, and worked
with a retailer and global technology company before starting  Zivame.com. Zivame is probably
the  rst in the online lingerie space in India and has played a role in educating women across the
country about intimate wear and shaping consumer behaviour.

Aditi Gupta
 One the most common taboos is Menstruation, but with time, it is getting the attention that is
needed for the society to accept the fact and talk openly about it. One such initiative has been taken
by Aditi Gupta. In 2012, she co-founded Menstrupedia with Tuhin Paul, a crowdfunded initiative.
The company provides a resourceful guide about menstruation which helps women to stay healthy
and active during their menstruation. Aditi is a post-graduate in New Media Design from National
Institute of Design, and graduated in Electronics and Instrumentation Engineering. Aditi  rst got
the idea for Menstrupedia while doing her thesis on the very subject for her post graduation at
NID (National Institute of Design).Aditi was born and brought up in Garhwa, a small town in
Jharkhand.

Problems of Women Entrepreneurship in India
 A very long time business was considered a male-dominated sphere. Women did not have any
access to the business. There was not the slightest possibility for a woman to introduce herself with
a start-up or establish her own business some gender stereotypes appeared to be too deeply rooted



CARDAMOM PLANTERS’ ASSOCIATION COLLEGE, Bodinayakanur

One Day National Level Conference on “Recent Innovation in Commerce, Economics and Management”

98

to disappear quickly. Though we can see a number of women entrepreneurs, fewer women still
manage to succeed in their business.
 Here you  nd some of the most common challenges women entrepreneurs face on every step.
So, let’s get known with problems of women entrepreneurship, which are a nasty burden for each
woman in business. Let’s explore the main factors which build barriers for women’s full integration
in that men-possessed sphere.
 A woman full of enthusiasm, new ideas, and readiness to ful l her plans and ideas, is about to
start her new business. She has considered everything connected with the risks,  nances and the
remaining stuff. The chance of failure is little. Everything is clearly taken into account. A woman
is passionate to follow her dream and takes the  rst necessary steps to ful l her plans. However,
things don’t go their logical way. What’s wrong? The action plan doesn’t work! From the very
beginning of establishing her business, the woman starts facing some barriers. Oh, wait: is there
anything she didn’t take into consideration? Where this kind of barriers come from? Maybe all
these are just because she’s a woman?
 Media shouts about gender equality as loud as it can. “Women, like men, can try themselves in
all the spheres,” they say. The facts, however, come to prove the opposite. Very often women in
business and social entrepreneurs face a number of challenges because of some gender stereotypes
existing today.

Having a hard time to be you
 Many women in the business face this problem. There is a widely ruling stereotype that a real
leader should look manly. Many women in business take this idea for granted and tend to look like
their male counterparts.
 In this way, they think their ideas would look more convincing and trustworthy. We can witness
the example of such like behavior during many board meetings where women dress men style
suits trying to look more masculine.This is a typical representation of deeply rooted stereotype
and what’s more upsetting is that women themselves become the victims of the stereotype without
realizing it.
 Women, always remember never lose your personality and be yourself regardless how the
opposite sex perceives it. Your skills and talents have nothing in common with your sex, appearance,
and behavior. Make everybody  nally get it.

Funding gets dif cult if you are a woman
 Many women social entrepreneurs are constantly complaining about the fact that getting funding
is much more dif cult for women than for men.They are pretty sure men are more inclined to fund
those people who belonged to the same gender as they are. This can become a real challenge for a
woman. It’s essential to state that the majority of venture capitalists are males.

Con dence, con dence and once again con dence needed
 There is no way to a successful women entrepreneurship if there is a lack of con dence. Society
likes to give people roles and is always strict towards those who deny following their roles.However,
hold on for a second, ladies: is that really what you want? Never be humble to the place and role the
society suggests you.If you’ll planning to  y high and reach never achievements in business then,
you’ll also have to be ready to become Johnathan Livingston Seagull.



99

SHANLAX
International Journal of Commerce

http://www.shanlaxjournals.in

Lack of strength to admit your own achievements
 Many girls and women come from the societies where the role of a woman is highly
underestimated. This can be a reason for different cultural values ruling in the society.This kind
of approach towards women affects women during their life and on their further actions. Women
raised in such environment always lack the ability to appreciate the true value of their efforts and
input in the business. Those factors very often create a huge barrier for a woman to succeed as an
entrepreneur and have her deserved a place in business. Even if they somehow manage to overcome
the barrier and enter the world of business, they still avoid of speaking their own accomplishments.
 Speaking of their achievements, very often tend to use the word “we” instead of “I”. Well
speaking of the second person is sometimes very ef cient for team building, however very often
it is viewed as an underestimation of your old powers .Still, if you really think that you deserve
appreciation, then don’t be afraid to state it and draw everybody’s attention to it. Always remember
nobody will appreciate your job until you don’t do it yourself. Con dence is the key to success so
keep it always with you.

Still  nding time for family
 A woman entrepreneur becomes a real hero when she combines two extremely responsible jobs:
being a mommy and also being a successful business lady. It’s out of suspicion that the task of
women while being engaged in the job and at the same time taking care of the baby is much more
dif cult than that of a man. Moreover, in many societies, the main duty of women is considered
taking care of the babies so, it’s not acceptable for a woman to have another job than being a full-
time mommy. If a woman is married she may face even a disapproval of husband. This will put
women a step further from business activities.

Living in a male-dominated society
 Living in a society where a role of a woman is underestimated and the responsibilities of women
are limited, brings another challenge for a woman to become an entrepreneur. Woman will have
same rights and responsibilities as men, the perception towards women at workplace will de nitely
differ from the perception towards men. Men will have higher opportunities to be promoted even
though a woman will be more skilful and talented.

Education
 We’re coming across with a question why the number of women entrepreneurs is considerably
fewer than the number of male entrepreneurs in less developed societies. Well, one of the key
factors in uencing it is the lack of education among women. In many societies, women don’t have
access to getting a proper education. They are not aware of business technology and marketing.

Conclusion
 Women entrepreneur is a person who accepts challenging role to meet her personal need and
become economically independent. There are economical, social, religious, cultural and other
factors existing in the society which responsible for the emergency of the entrepreneurs.“Women
entrepreneur refers equally to someone who has started a one women business to someone who is a
principal in family business or partnership or to someone who is shareholder in a public company
which she runs”. The Government of India has de ned a women entrepreneur is ” an enterprise
owned and controlled by a women having a minimum  nancial interest of 51% of the capital and
giving at least 51% of the employment generated in the enterprise to women”.
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A Study on Awareness and
Usage of Internet Banking in Theni

B.Ramya, B.Com., & M.Gnana Soundharya, B.Com.,
Nadar Saraswathi College of Arts and Science., Theni

Abstract

The “Banking reforms” are directed towards improving the policy framework,
 nancial health and the institutional framework. The Banking sector reforms
measures to enhance ef ciency and productivity through competition were initiated
and sequenced to create an enabling environment for banks to overcome the external
constraints from credit allocation to certain sector. The reforms measures have
brought about sweeping changes in this critical sector of the Indian’s economy.
Banking in India is generally fairly mature in terms of supply, product range and
foreign banks. The major banking sector reforms comprises of modifying the policy
frame work.

Keywords: Save time, Transaction easily, Technology  improvement.

Introduction
Reforms in the  nancial sector, covering banking, insurance,

 nancial markets, trade, taxation   etc have been major catalyst in
strengthening the fundamentals of the Indian economy. Reforms in the
banking sector were introduced on the basis of the recommendations
of different committees. Further, deregulation has opened up new
opportunities for banks to increase revenues by diversifying into
investment banking, insurance, credit cards, depositary services,
 nancing, securitization etc. The “New Economic Policy” of
structural adjustments and stabilization program was announced in
June 1991.

History of Bank
 Bank has developed during the British era. First bank was
established by British East India Company.  They have introduced
three banks namely;
•  Bank of Bengal in 1809,
•  Bank of Bombay in 1840,
•  Bank of Madras in 1843
 These three banks were later amalgamated and is called Imperial
bank. Then state Bank of India was taken over in 1955.The Reserve
Bank of India was established in 1935. Banking sector reforms
were an important part of the broader agenda of structural economic
reforms introduced in India in 1991. The  rst stage of reforms was
shaped by the recommendations of the committee on the  nancial
system (narasimham Committee) which submitted its report in
December 1991.
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Review of Literature
 Sanchez and Gallie (2010) investigated the factors determining the usage of online banking in
France. The authors compared the internet banking users of Mexican and French banks. They used
the data of available Mexican study and survey analysis from 398 French bank users. The results of
the survey revealed that there are six common factors affecting the usage of internet banking that
are dif culty, compatibility, trust, third-party concerns and group in uence.

Scope of the Study
 The study is based on the awareness and usage of internet banking in Theni. This study covers a
Internet Banking.

Objectives of the Study
For every work there should be an aim. Like that, this study has the following objectives:
•  To know about the bank.
•  To  nd out the pro le of the sample respondents.
•  To analysis the awareness and usage of internet banking in Theni.
•  To offer the  ndings and suggestion of the study.

Data Collection
Both Primary and secondary data used in the present study.
Primary data: The data was collected through personal research in the form of questionnaire from
60 respondents.
Secondary data: Data was collected from various journals, books and magazines.

Tools for Analysis
• Percentage.
• Simple ranking.

Analysis and Interpretation
 Socio Economic Status Of The Respondents

Table No. 1.1
Variables Categories No.of respondents Percentage

Gender
Male 35 58.33
Female 25 41.67

Age of the respondents

Age
20-30 years 18 30
30-40 years 22 36.67
Above 40  years 20 33.33

Education quali  cation of the respondents

Education quali  cation

SSLC 10 16.67
HSC 12 20
UG 30 50
PG 8 13.33
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Marital status of the respondents
Marital status Married 35 58.33

Un married 25 41.67
Total 60 100

(Source: Primary data)
 From the above table 1.1 interpret the majority of the respondents (58.33% ) is under male,
(36.67%) respondents are under age  group of between 30-40 years; under educational quali cation
of the respondents, most of the respondents are (50%)  having the quali cation of UG degree and
(58%) of the respondents are married.

Category of Bank

Table No. 1.2
S.No. Types Respondents Percentage

1 ICICI 9 15
2 Indian Bank 15 25
3 TMB 10 16.67
4 SBI 20 33.33
5 Other Banks 6 10

Total 60 100
 From the above Table No 1.2 interpret the majority of the respondents(33.33%) are using SBI
bank. And (25%) respondents are using Indian bank.

Frequency of the Usage of Internet Banking

Table No. 1.3
Durations Respondents Percentage

Daily 20 33.33
Weekly 15 25
Monthly 11 18.33
Yearly 14 23.33

Total 60 100

Simple Ranking
 Simple Ranking is used to verify that banking reforms performed by the customers.

Table No. 1.4
Save time 12 I
24 hours availability 11 II
Banking transaction is easy 9 IV
Transaction cost is cheap 10 III
Be technologically 7 V
Security 5 VII
Curiosity 6 VI
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 From the Table No. 1.4 it is observed that  rst rank was given to save time, second rank is
provided to 24 hours availability, 3rdrank is provided to Transaction cost is cheap, 4th rank is
provided to Banking transaction is easy, 5thrank is provided to  Be technologically, 6th rank is
provided to Curiosity,  7th rank is provided to Security.

Findings and Suggestions
Findings
 This paper  nds the usage of internet banking to know about the banking awareness to the
people. The primary data collected from the 60 respondents regarding A Study on awareness and
usage of internet banking.
•  Of the 60 respondents selected for the study 35 respondents were male and 25 respondents

were female.
•  From these study 22 respondents belongs to the age group of 30-40 category.
•  30 respondents were having the education quali cation of UG-degree.
•  From 60 respondents, 35 respondents were married.
•  From 60 respondents, 20 respondents Were using SBI.

Suggestion
 From this above  ndings the researcher suggests the following points for the banking reforms to
the customer.
 Based on the research  ndings, it can identify the problem areas resulting in the lack of usage
of internet banking in Theni. Hence, the banks need to improve the simplicity and operation
convenience of banks online platforms. Further, the bank should educate the customers on how to
operate internet banking on the internet.

Conclusion
 The research  ndings revealed insights into the reasons that hinder the usage of internet banking
services in Theni. The banks and policy makers have a major role to adopt in spreading knowledge
of awareness about internet banking. Most of the customers have started to priority to prefer
internet banking instead of traditional usage in Theni. According to customers internet banking is
more effective than branch banking about time saving but still internet banking are improved.
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