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Abstract 

 The expansion of Internet get to, web based business frameworks are progressively critical as another and 
compelling strategy to convey, execute, and misuse advanced sight and sound substance. With the development of 
sight and sound substance, administration and assurance turn into a basic issue, making a requirement for advanced 
rights administration frameworks. Computerized Rights Management for E-Commerce Systems features creative 
innovations utilized for the outline and usage of cutting edge web based business frameworks encouraging advanced 
rights administration and security. Through thorough scope of the full scope of mechanical, lawful, and social issues 
identified with computerized rights administration, this legitimate academic work gives specialists, experts, and 
understudies with a total comprehension of the most basic worries of the present advanced substance industry.  
 Rights leeway is seen as another online exchange that presents certain mechanical and authoritative difficulties. 
An outline of the present licensed innovation rights enactment is utilized to portray the setting in which plans of 
action and advanced rights administration frameworks are called to perform sheltered and reasonable electronic 
exchange of merchandise. The section centers around the innovative parts of the emerging issues and researches the 
possibilities of utilizing propelled data innovation answers for encouraging on the web rights freedom. A contextual 
investigation that presents working on the web rights leeway and security framework is utilized to approve the 
appropriateness of the proposed approaches. 
Keywords: Digital commerce, innovative, technology systems. 

 
Introduction 

 Computerized Rights Management for E-Commerce Systems features inventive innovations 

utilized for the plan and execution of cutting edge online business frameworks encouraging 

advanced rights administration and security. Through far reaching scope of the full scope of 

innovative, legitimate, and social issues identified with computerized rights administration, this 

definitive insightful work gives analysts, experts, and understudies with a total comprehension 

of the most basic worries of the present advanced substance industry.  

 Rights leeway has dependably been an essential issue in each exchange that includes 

duplicate corrected questions however even in different exchanges, for example, arrive property 

procurement. Normally the proprietor (vender) needs to demonstrate that he has the privilege 

to make the exchange and the purchaser must make sure of the authenticity of the exchange that 

he will be a piece of. The general viewpoint of this part is to address each part of rights freedom 

in web based business exchanges chiefly from the specialized perspective. The real subjects that 

will be tended to in the staying of this section are the examination of on-line rights leeway 

foundation as far as wide, dialogs and repudiating sees, the ask of protected innovation rights 

as a major aspect of a Digital Rights Management framework and as for a conceivable plan of 

action, the investigation of the specialized parts engaged with on-line rights freedom, alongside 

 

DIGITAL RIGHTS MANAGEMENT FOR E-COMMERCE SYSTEMS 
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the emerging control and building issues and in addition the introduction of an agent DRM 

framework coordinating on-line rights leeway hones. 

 
Background 

 ―Rights clearance‖ is a term often used indiscriminately to describe a set of processes that 

are followed both in the physical and digital world. As a consequence, the ―bad‖ use of this 

term and in general the terminology related to rights clearance is usually a source of many 

ambiguities and misconceptions that prevent readers from acquiring a common understanding 

on the issue. The goal of this section is to outline the related topics, address controversial issues 

and eventually formulate a clear basis that will help the reader gain an insightful view of the 

subject. 

 
Problem Statement 

 Under The Directive, the information controller has a noteworthy information security 

consistence duty. There are presently no specialized arrangements that would meet all parts of 

The Directive. The issue focal point of this paper is the improvement and investigation of a PRM 

engineering that meets the prerequisites showed by the security standards of The Directive. 

Strangely, Digital Rights Management innovation, created for securing protected innovation 

rights, seems to offer the potential as an establishment for meeting these necessities. The 

following three areas of this paper depict how a non specific DRM framework might be 

adjusted to offer Privacy Rights Management. We first begin with a review of advanced rights 

frameworks. 

 
Review of literature 

 Hwang, Yoon, Jun and Lee (2004.) explored the issues associated with content distribution 

and DRM. They designed prototype DRM system that distributes due royalties among 

participants, enforces content usage rules, and distributes content keys securely in the 

content distribution channel. 

 It is obvious thou, that traditional Digital Rights Management (DRM) systems are not very 

effective in terms interoperability in open environments like the Internet. Also, they are not 

expressive enough to easily accommodate the licensing schemes required by the new 

knowledge networks emerging in the digital space (García, Gil, 2008.) DRM focuses on 

controlling content access, the last step in the copyright value chain, and pays little attention 

to the previous ones: creation, derivation, recording, communication, etc. 

 The use of digital rights management has encountered cynicism and criticism from users 

and owners alike. Content owners are concerned that the encryption remains vulnerable to 

attack and users complain that digital rights management systems can reduce the ease of 

use (Craig, Graham 2003). 

 Cohen (2003.) indicates that DRM technologies may include technologies that can be used to 

impose direct functionality restrictions on digital content which can generate added 
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transaction costs. Direct functionality restrictions also raise the risk of loss of access to 

content.  

 Brown and Adler (2008.) cite that the most visible impact of the Internet on education to 

date has been the Open Educational Resources (OER) movement 

(http://www.oercommons.org), which has provided free access to a wide range of courses 

and other educational materials to anyone who wants to use them. The movement began in 

2001. with MIT‘s Open Course Ware (OCW) initiative (http://ocw.mit.edu/), which today 

provides open access to undergraduate-and graduate-level materials and modules from 

more than 1,700 courses covering virtually all of MIT‘s curriculum. The OER and OCW base 

their DRM on Creative Commons licensing system. 

 
Objectives 

 Advances in innovation have enhanced the capacity to duplicate, appropriate, Oversee and 

distribute data. 

 The PC systems have changed the financial matters of appropriation. Systems empower 

sending mixed media content around the world, inexpensively and at a rapid.  

 The data structure has been incorporated into regular day to day existence, influencing 

specifically the protected innovation enactment.  

 The accessible web based business applications and data frameworks, fundamentally in 

light of the need of interoperability and stage freedom, don't consider the extraordinary 

attributes. 

 
DRM overview 

 Originally conceived to facilitate controlled distribution of digital content and to combat 

breaches of copyright law, digital rights management (DRM) involves all aspects of content 

distribution, ranging from content locking mechanisms, through content metering, to payment 

processes, and record keeping. DRM architectures support description, trading, protection, 

monitoring and tracking of the use of digital content. DRM technologies can control file access 

(number of views, lengths of views), altering, sharing, copying, printing, and saving. These 

technologies may be contained within operating systems, program software (e.g. specialized 

viewers), or in the hardware of a device. A simplified DRM  system. In order to present the 

concept of privacy rights management we adopt the client-server rather than the peer-to-peer 

architecture for reasons of simplicity. 

 
Intellectual Property Rights (IPR) and Current Legislation 

 Current legislation concerning intellectual property primarily aims at protecting artworks 

that exhibit a considerable level of creativeness and novelty, such as works originating from 

literature, theatre, music, art etc. Among the large corpora of law proceedings that concern 

intellectual properties, there is a considerable portion that attempt to address intellectual 

properties as formulated by digitizing and distributing content through computer networks. 

 Berne convention (supervised by World Intellectual Property Organization) [WIPO] 
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 The international convention regarding copyright (UCC) 

 TRIP‘s agreement (Trade Related Intellectual Property Rights) under the auspices of World 

Trade Organization. 

 
Rights Clearance 

 The term ―Rights Clearance‖ refers to the overall process of determining the terms and 

conditions that constrain the use of an artwork, identifying the person or organization that 

holds the right to grant its usage permissions and eventually transferring these permissions on 

the ground of a license agreement. Although different types of intellectual properties exist such 

as a) copyright b) database right c) moral rights d) rights bound to patents e) execution right etc, 

the process of rights clearance can be considered roughly uniform.  

 Rights Clearance in the Physical world 

 Rights clearance in the Digital world 

 
Protecting Digital Rights 

 Despite the fact that rights clearance, and digital rights management in general, is still in its 

infancy, numerous technological solutions deriving either from industry or academia have been 

recorded. The engineering of a holistic rights management system that could meet the 

requirements of all existing business models seems particularly difficult. However, certain 

aspects of the problem have been tackled successfully by custom solutions. The aim of this 

paragraph is to provide an overview of the current state in the field of digital rights protection 

and identify the areas open to further improvements. 

 Distribute digital content of low quality 

 Distribute encrypted content 

 Steganography  

 
Rights Clearance and DRM 

 The process of rights clearance involves many different players interacting in various 

modes. The purpose of this section is to describe a case of electronic trade with special focus on 

rights clearance. The key-entities will be identified and their interrelations will be outlined. This 

process is motivated by the necessity to trace the slots in the electronic transaction sequence 

where advanced technologies can be attached and bridge the gap between physical and 

electronic commerce. Rights clearance can be regarded as part of the general digital rights 

management objective that has emerged as one of the greatest challenges for content 

distribution. First generation DRM systems, used to rely on encryption techniques, limiting 

content distribution to a very restricted amount of legitimate users. Second-generation DRM 

systems facilitate the description, identification, trading, and protection, monitoring and 

tracking of all forms of rights usage over both tangible and intangible assets. 
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Functional Architecture 

 The core functionality of a DRM framework can be separated in the following three main 

areas: 

 Intellectual property (IP) asset creation and capture: Refers to the circumstances under 

which content is created in order to favor its trade. Asserting rights when content is initially 

created is one such example, since it reduces the complexity of subsequent rights clearance. 

 IP asset management: Asset management and trade, follows its creation and is carried out 

by a system that addresses trading requirements, such as descriptive and rights metadata 

management. 

 IP asset usage: Monitoring of content usage once it has been traded is the primary goal of 

this Component, which involves applying usage rules over traded content. 

 
Information Architecture 

 Entities and relations are two widely established notions that are used to model certain 

aspects of the real world. In this context, information architecture is primarily concerned with 

the entities and relations governing DRM functionality. Modeling all different aspects of DRM 

functionality requires the following actions: 

 Model the entities 

 Identify and describe the entities, and 

 Express the rights statements 

 
Digital Rights Management and E-Commerce Transaction 

Conclusion 

 Rights Clearance has always been an important 

issue in human transactions. The Internet revolution 

made the issue a lot more complicated since we 

passed from the material to the digital substance of 

an asset. Multiple copies of a digital resource exist 

over the internet, thus making the monitoring of its 

use and the identification of its origin an extremely 

difficult task. Throughout this chapter, we 

described the rights clearance process in the 

physical and digital world and the ways it can be accomplished online through a Digital Rights 

Management system. Important issues concerning a DRM system are the definition of key-

entities and relations of its functionality, the way a digital resource is represented, protected 

bound with metadata sets, uniquely identified and the way rights are digitally expressed and 

assigned. Finally we present an application of all discussed attributes of a DRM system, in an 

existing system (Silk DRM) that provides on-line Rights Clearance for digital images (or other 

digital assets). 
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Abstract 
 Entrepreneurs play a key position in any economy. These are the persons who have the skills and initiative vital 
to take good new information to market and make the right result to make the idea gainful. The reward for the risks 
taken is the possible financial profits the entrepreneur could earn. Strictly, a "women entrepreneur" is any women 
who organize and manages any enterprise, usually with substantial initiative and risk. However, quite often the term 
"women-owned business" is used relative to government constricting. In this instance, the entrepreneur (a woman) 
owns (more than 50%), controls and runs the enterprise. Data has been collected from number of articles, books, 
journal and websites. The present study has been an effort to generate consciousness and to understand meaning, 
rationale for diversification. An extensive literature review is done on women entrepreneur. At the end some major 
trouble faced by Indian women entrepreneurs, success stories of Indian women entrepreneurs, factors influence 
women entrepreneurship and steps taken by the government for upliftment of Indian women entrepreneurs 
Keywords: Meaning of women entrepreneur, rationale for diversification, problems faced by Indian women 
entrepreneurs, 

 
Introduction 

 Women entrepreneurs may be defined as a ―Woman or a group of women who start, 

organize and run a business enterprise‖. Government of India has defined women 

entrepreneurs based on women payment in equity and employment of a commerce enterprise. 

so, a woman run a enterprise is defined as ―an enterprise owned and controlled by a women 

having a smallest amount financial interest of 51% of the capital and giving at least 51%of the 

service generate in the enterprise to women‖. Women tycoons make up 10 % of the number of 

the figure of entrepreneur in the country. This has been a significant growth in self-employment 

of women with women now starting new venture at three times the rate of men. They constitute 

50% of the inhabitants of our country with a lower literacy rate than men. This arithmetical fact 

indicates that for the economic growth of the nation, women should not be positive to make 

their share of financial donation towards the country. One way of achieve is by making women 

come out and become entrepreneurs. In the conventional society, they were confined to the four 

walls, playing household roles, but in the modern society, they are coming out to participate in 

all sorts do activities  

 
Government of India  

 ―A woman entrepreneur can be defined as a confident, ground-breaking and original 

woman capable of attain self monetary independence independently or in teamwork, generates 

service opportunity for others through initiating, establish and management the enterprise by 

keeping pace with her personal, relations and social life. 

 

WOMEN ENTREPRENEUR IN INDIA 



Vol. 6                                     Special Issue 3                               March 2018                             ISSN: 2320 - 4168 
 

Page 8                            Shanlax International Journal of Commerce 

Rationale for Diversification 

 Women entrepreneur are risk bearer, organizes and innovators too. Indian women, who are 

regard as better half of the society, are not equal partner in society. Perceptual variables have a 

vital influence on the capitalist inclination of women and explanation for much of the gender 

differences in entrepreneurial styles. The low literacy rate ( 40% ), low input rate ( 10 %) of 

women as compare to 60%, 52%, 18% in that order of their male counterpart prove their harmful 

position in the society. The grades of the survey conduct by IIT, Delhi are: 

 Women own one-third of small trade in USA and Canada and the figure is likely 50% in the 

21st century.  

 Women explanation for 40% of the total work force in Asian countries 

 Women outnumber men by at slightest two lines in China. 

 The cut of women entrepreneurs has greater than before from 7.69% in 1992-93 to 10% in 

year 2000-01, but the number still is appreciably low as compared to on the whole work 

sharing rate i.e. 25.7%. 

 The number of women in logical courses, expert course and in manufacturing stream has 

shown a great rise. Polytechnics and IITs have only 15% girls out of total enthralled students 

and very less join and set their own enterprise. 

 
Problems Faced by Indian Women Entrepreneurs 
1. Family ties 
 Women in India are very expressively emotionally involved to their family. They are made-

up to attend to all the familial work, to look after the brood and other member of the kin. They 

are over burden with family household tasks like extra consideration to companion, children 

and in laws which take away a lots of their time and liveliness. In such position, it will be very 

difficult to focus and run the enterprise successfully 

2. Male dominated society 
 Even while our instrument of government speaks of fairness between sexes, male 

chauvinism is still the order of the day. Women are not treating equal to men. Their entry to 

business requires the consent of the head of the family. Entrepreneurship has traditionally been 

seen as a male preserve. All this puts a break in the growth of women entrepreneurs. 3 Lack of 

education: Women in India are lagging far in front in the field of education. Most of the women 

are illiterate. Those who are educated are provided either less or laughable education than their 

male counterpart partly due to early marriage, partly due to son's higher teaching and partly 

due to poverty. 

3. Social barriers 
 The customs and customs prevailed in Indian societies towards women from time to time 

stand as an obstacle previous to them to grow and prosper. Castes and religion dominate with 

one another and hinders women entrepreneurs too. In rural areas, they face more community 

barrier. They are always seen with doubtful eyes. 

4. Shortage of raw materials 

 Neither the scarcity of raw material, sometimes nor, accessibility of proper and satisfactory 

raw materials sounds the death-knell of the enterprise run by women entrepreneurs. Women 
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entrepreneurs in actual fact face a tough task in reaching the required raw stuff and other 

necessary inputs for the enterprise when the prices are very high 

5. Problem of finance 

 Women entrepreneurs stiffer a lot in raise and meeting the economic needs of the business, 

Bankers, creditors and financial institute are not coming forward to provide monetary assistance 

to women borrowers on the ground of their less credit worthiness and more chances of business 

failure. They as well face financial problem due to obstruction of funds in raw equipment, work-

in-progress ended goods and non-receipt of payment from clientele in time 

6. Tough competitions 

 Typically women entrepreneurs employ low knowledge in the process of manufacture. In a 

market where the rivalry is too high, they have to fight hard to live in the market against the 

organised sector and their male counterpart who have vast experience and capacity to adopt 

superior technology in overseeing enterprise 

7. High cost of production 

 Women Entrepreneur in India several factors including unproductive management 

contribute to the high cost of production which stands as a hesitant block before women 

entrepreneurs. Women entrepreneurs face knowledge obsolescence due to no adoption or slow 

adoption to altering skill which is a major factor of high cost of production. 

8. Low risk-bearing capacity 

 Women in India are by nature weak, shy and mild. They cannot bear the amount risk which 

is indispensable for running a venture. Lack of teaching, training and economic hold from 

outside also diminish their capacity to bear the risk mixed up in an enterprises 

9. Limited mobility 

 Women mobility in India is very limited and has turn out to be a problem due to 

conventional values and inability to drive vehicle. Moving alone and ask for a room to stay out 

in the night-time for business purpose are still looked upon with suspicious eyes. Sometimes, 

younger women feel uncomfortable in dealing with men who show extra notice in them than 

work connected aspect. 

10. Lack of entrepreneurial aptitude 

 Be short of entrepreneurial ability is a matter of anxiety for women entrepreneurs. They 

contain no capitalist bent of brain. Even after presence various tuition programme on 

entrepreneur ship women entrepreneurs fail to tide over the risks and dilemma that may come 

up in an organisational functioning.  

11. Limited managerial ability 

 Organization has become a particular job which only well-organized managers perform. 

Women entrepreneurs are not efficient in professional functions like planning, organising, 

controlling, coordinating, staffing, directing, motivating etc. of an enterprise. 

12. Legal official procedures 

 Fulfilling the legal official procedure required for organization an enterprise becomes an 

upheaval task on the part of a women entrepreneur since of the prevalence of corrupt practices 

in government office and technical delays for various license, electricity, water and shed 
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allotments. In such situations women entrepreneurs find it hard to muse on the horizontal 

functioning of the enterprise 

13. Utilization by focus men 

 Since women cannot run approximately for marketing, distribution and cash collection, they 

have to depend on centre men for the above activities. Middle man tends to develop them in the 

semblance of helping. They add their own profit edge which result in less sales and lesser 

revenue 

14. Exploitation by middle men 

 Since women cannot run around for promotion, sharing and money collection, they have to 

depend on middle men for the above deeds. Middle men tend to exploit them in the excuse of 

serving. They add their own profit margin which result in less sale and lesser proceeds 

 
Successful Leading Business Women in India 

The 21st leading business women in India:- 

 Akhila srinivasan, Managing Director, Shriram Investments ltd 

 Chanda Kocchar, Executive Director, ICICI Bank 

 Ekta Kapoor, Creative Director, balaji Telefilms Ltd 

 Jyoti Naik, President, Lijjat Papad. 

 Kiran Mazumdar Shaw, Chairman 

 Managing director, Biocon Ltd.  Lalita D.Gupte, JMD, ICICI Bank. 

 Naina Lal Kidwar, Deputy CEO, HBSE 

 Preetha Reddy, Managing Director, Apollo hospital 

 Priya Paul, Chairman, Apeejay Park Hotels. 

 Rashers Patchy, Chairman, Rajshree Sugars 

 Chemicals ltd.  Ranjana Kumar, Chairman, NABAR 

 
Conclusions 

 India is a male subjugated society and women are alleged to be expensively as well as 

socially dependent on male members. Women entrepreneurs faced lots of struggle like lack of 

schooling, social barriers, legal formalities, high cost of making, male dominated society, 

inadequate managerial ability, lack of self self-assurance etc. Various factor like Pull and Push 

factors influencing women entrepreneurs. Successful leading business women in India 
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Abstract 
 This paper highlights the applicability of Economic Value Added in Indian Banks.  Like other financial measure 
EVA is a measure of the incremental return that the investment earns more than the market rate of return. In simple 
terms, EVA measures the profitability, net of cost of capital. Thus EVA is a performance metric that estimates true 
economic profit or the amount by earnings exceed or fall short of the expected minimum rate of return that lenders 
and shareholders could earn by investing in other securities of comparable risk. EVA is alternative to the traditional 
performance measure. It is the most useful tool for measuring the directors’ performance of a company. 
Keywords: Economic value added, NOPAT, WACC, ROA, ROI. 

 
Introduction 

 The Success of the business depends on its proficient management having theoretically 

sound knowledge of time-honoured tools for planning, decision-making, forecasting and 

monitoring. Developing innovative financial and management accounting tool is an extremely 

contemporary subject matter for both the academicians engaged in business research and 

financial consultants in practice. During the recent past, the field of finance has become even 

more prominent. The concept of the Economic Value Added is similar to the traditional 

accounting concept of Residual Income. The concept emerges in several variations and 

incarnations, including the trademarked Stern Stewart & Co‘s EVA with its copious accounting 

adjustments, corresponding to Stewart [1991]. 

 Value Based Measurement is a new economic dimension which effectively reflects the 

opportunities and challenges. There are so many Value Based Measurements, for example Cash 

Value Added (CVA), Cash Flow Return on Investments (CFROI), Shareholder Value Analysis 

(SVA), Market Value Added (MVA) and Economic Value Added (EVA). Banks should be very 

cautious in choosing their performance measurement tools as it will substantially affect the 

resources of the Bank. The economic framework concept is an innovative way to evaluate the 

value of a company. This economic based measurement system ascertains companies‘ worth 

and performance based on their economic situation not based on numbers produced using 

accounting rules. The economic framework sets quality standards in measuring performance 

and it is essential for companies to create value for shareholders. 
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Historical Background 

 EVA is not a new concept. An accounting measure of performance called residual income is 

measured to be operating profit subtracted with capital charge. EVA is thus one variation of 

residual income with adjustments to how one calculates income and capital. According to 

Wallace (1997) one of the earliest to mention the residual income concept was Alfred Marshall in 

1890. Marshall defined economic profit as total net gains less the interest on invested capital at 

the current rate. According to Dodd & Chen (1996) the idea of residual income appeared first in 

accounting theory, literature, early in this century by e.g. Church in 1917 and by Scovell in 1924 

and appeared in management accounting literature in the 1960s. Also Finnish academics and 

financial press discussed the concept as early as in the 1970s. It was defined as a good way to 

complement ROI-control. In the 1970s or earlier residual income did not got wide publicity and 

it did not end up to be the prime performance measure in a great deal of companies. However, 

EVA, practicing the same concept with a different name, has done it in the recent years. 

Furthermore the spreading of EVA and other residual income measures does not look to be on a 

weakening trend. On the contrary, the number of companies adopting EVA is increasing 

rapidly. We can only guess why residual income had never gained a popularity of this scale. 

One of the possible reasons is that Economic value added (EVA) was marketed with a concept 

of Market value added (MVA) and it did offer a theoretically sound link to market valuations. 

 
Objective of the Study 

 To examine the extent of applicability of the Economic Value Added Concept of the Indian 

Banks.  

 
Significance of Eva  

 The Economic Value Added concept is based on the strong economic principle that firm 

value increases only if it is able to generate surplus over its cost of capital and therefore it is 

based on a sound theoretical foundation. As value added is widely recognized parameter of 

bank success. EVA is considered as a superior tool because of the following benefits. 

 EVA improves decision-making functions of the manager by reducing agency conflict. 

 EVA is highly linked to stock return than other measures. 

 EVA increases stock performance. 

 EVA is nearer to the real cash flows of the business entity. 

 MVA and EVA are correlated. 

 EVA provides more informational content in explaining stock returns. 

 
Eva as a Management Tool 

 EVA is superior to accounting profits calculated under Generally Accepted Accounting 

Principle, EVA is considered as a measure of value creation because it recognizes the cost of 

capital and, hence, the riskiness of a firm‘s operations. It is used as a value based performance 

measurement tool more widely. In this context, EVA is compared with some traditional 

measures and with some other value based measures as well.   
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In case of traditional measure the following problems may exist. 

 Sometimes profit may be manipulated by changing accounting treatment or by using 

different policies. 

 The decisions taken by the managers by relying on the traditional measures may improve 

profits in the short run, but may harm the business in the long run. 

 If any project selected on the basis of Return on Investment, there is a possibility of rejection 

of project which generate  a positive net present value 

 The above problems are avoided when an Economic Value Added is used –  

 Accounting manipulations can easily be removed when adjustments made in the profits at 

the time of NOPAT calculation. 

 Long – term value added expenditure can be capitalized in EVA calculation, so the decisions 

taken by the management may improve profits both in the long run and short run. 

 Projects with a positive net present value will also increase EVA. 

 
Calculation of Eva 

 EVA is calculated in the following ways 

 EVA = NOPAT – (CE × WACC) 

Where, 

 NOPAT = Net Operating Profit after tax  

 CE = Capital Employed 

 WACC = Weighted Average Cost of Capital 

 While in the NOPAT calculation, only operating items are taken into consideration, non-

operating items like interest on securities, dividend on shares invested in other business and 

operating expenses are not taken into consideration. Capital Employed includes both 

shareholders funds and borrowed funds. For WACC calculation, the cost of debt is ascertained 

as after tax cost and cost of equity is determined by using CAPM (Capital Asset Pricing Model). 

Under CAPM, Cost of Equity (Ke) is calculated by using the following formula. 

 Ke = Rf + bi (Rm – Rf)  

 Ke = Cost of Equity 

 Rf = Risk free return 

 Rm = Expected Market Rate of Return 

 Bi = Risk Co-efficient of particular investment 

 From the above it is very clear that the cost of capital is the most important measure of EVA. 

In traditional measures most companies seems to be profitable, but in reality they are not. 

 
EVA vs. traditional measures 

 EVA is based on the regular accounting based items like interest bearing debt, equity capital 

and net operating profit. It varies from the traditional measures mainly by including the cost 

of equity. 

 Among all traditional measures, return on capital is very common and relatively superior 

performance measure. Different companies compute this return with different formulas and 
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call it also with different names like return on investment (ROI), return on invested capital 

(ROIC), return on capital employed (ROCE), return on net assets (RONA), return on assets 

(ROA) etc. The main shortcoming with all these rates of return is in all cases that 

maximizing rate of return does not necessarily maximize the return for shareholders. 

 Mathematically EVA gives accurately the same results in valuations as Discounted Cash 

Flow (DCF) or Net Present Value (NPV) (Stewart, 1990) which are long since widely 

acknowledged as theoretically best analysis tools from the stockholders‘ perspective. In the 

corporate control, it is worth remembering that EVA and NPV go hand in hand as also ROI 

and IRR. 

 The formers tell us the impacts to shareholders wealth and the latter tell us the rate of 

return. There is no reason to abandon ROI and IRR. They are very good and illustrative 

measures that tell us about the rate of returns. IRR can always be used along with NPV in 

investment calculations and ROI can always be used along with EVA in company 

performance. 

 However, we should never aim to maximize IRR and ROI and we should never base 

decisions on these two metrics. IRR and ROI provide us additional information, although all 

decisions could be done without them. Maximizing rate of returns (IRR, ROI) does not 

matter, when the goal is to maximize the returns to shareholders. EVA and NPV should be 

in the commanding role in corporate control and ROI and IRR should have the role of giving 

additional information.   

 
EVA vs. Other Value-based Measures 

 EVA is not the only value-based measure rather we have a number of tools that are also 

used for the same. Some are developed by consultants and others are by academics. Consultants 

like to use their particular acronym to establish it as their personal brand though it would not 

differ very much of the competitors‘ measures. Thus the range of these different acronyms is 

wide. Some of such measures are mentioned here in a tabular format so that readers can grasp 

them easily. 

EVA is a superior measure as compared to other performance measures on four counts. 

 EVA is nearer to the real cash flows of the banks. 

 EVA is easy to understand and calculate. 

 EVA has a higher correlation to the market value of the business entity. 

 Its application for employee compensation leads to the alignment of managerial interests 

with those of the shareholders, thus minimizing the supposedly dysfunctional behaviour of 

the management. 

 
Conclusion 

 Most of the Banks are still using traditional accounting measures that are known to be 

ineffective. EVA is alternative to the traditional performance measure. It is the most useful tool 

for measuring the performance of managers of a bank. Bankers  in the competitive regime must 

increase the shareholder wealth and encourage them for more investment in banks. To achieve 
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this the banks have to measure their performance from A shareholder‘s point of view. Bankers 

will have to follow wealth maximization as an objective to indicate that they are adding value to 

shareholder wealth and not deteriorating it. In order to determine this, bankers need to apply 

the Economic value added measure.  
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Abstract 
 This article delivers an introduction of knowledge management and Knowledge worker. Knowledge 
Management is constructed on the principle that, normally human beings are unable to pull on the full capability of 
their brains, organizations are generally unable to use the knowledge that they have. Through Knowledge 
Management, organizations seek to acquire or create potentially useful knowledge and to make it available to 
knowledge worker who can use it at a time and place that is suitable for them to achieve extreme effective usage in 
order to positively influence organizational performance. It is believed that if an organization rises its effective 
knowledge usage with small percentage, great benefits will be resulted. 
Keywords: Knowledge, Innovative, Creativity, Team, 

 
Introduction 
 Knowledge Management is a business philosophy. It is an emerging set of principles, 

Processes organizational structures and technology applications that help people share and 

leverage their knowledge to meet their business objectives. Successful implementation of 

knowledge management program should result in the ability of the organization to create a 

climate in which there is a free flow of knowledge .This free flow of knowledge is also called as 

knowledge sharing. The process of knowledge management comprises 5 steps: Knowledge 

generation, Knowledge sharing, Knowledge adaptation, Knowledge application, Knowledge 

Modification. 

 
Knowledge Management 

 In today‘s fast –changing global markets, success is no longer tied to the traditional inputs of 

labor, capital or land. The new critical resource is inside the heads of employees. What a 

company knows – and how it leverages that knowledge-has never been so essential for success. 

Suddenly, it seems, everyone is talking about ‖knowledge management‖. The biggest payback 

comes when a company maps its knowledge management efforts-its knowledge management 

efforts-its knowledge strategy-to a key aspect of its business strategy. For most companies, that 

means focusing on one or more of the following four areas: 

 
Innovation 

 Findings and nurturing new ideas, bringing people together in ―virtual‖ development 

teams, creating forums for brainstorming and collaboration. 

 

 

 

CORE COMPETENCIES OF KNOWLEDGE WORKERS 
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Responsiveness 

 Giving people permission to access the information they need when they need it, so they can 

solve the customer problems immediately, make better decisions more faster, and respond more 

quickly to changing market conditions. 

 
Competency 

 Developing the skill and expertise of employees through on-the-job, online training, and 

―distance‖ learning. People will share what they know and reuse the know-how of others if you 

make it easy for them, and if you make it worth their while. We have also learned that 

knowledge is often as much about whom you know as it is about what you know. It is difficult 

today to pick up a business or technology journal without coming across some mention of 

knowledge management.  

 
Knowledge Worker 
 Knowledge Work embodies experience, innovation, creativity, and transformation of 

experience into knowledge for leveraging products and services. Definition of a knowledge 

worker is a person who performs business and personal experience into knowledge through 

capturing, assessing, applying, sharing and disseminating it within the organization to solve 

specific problems or to create value.  

 
Personality of Knowledge worker 
A knowledge worker incorporates several personality and professional attributes: 

 Holds unique values and understands and adopts the culture of the organization. 

 Aligns personal and professional growth with corporate vision and the achievement of 

strategic goals. 

 Adopts an attitude of collaboration and sharing. 

 Has innovative capacity and a creative mind. 

 Has a clear understanding of the business in which he or she is a part 

 Is willing to learn, unlearn and adopt new ways that result in better ways of doing a job. 

 Is in command of Self-control and Self-learning. 

 Is willing to tolerate uncertainties and grow with the company. 

 
Core Competencies of Knowledge workers 
 Corporations preparing their human capital to be knowledge workers in a competitive 

environment must consider several core competencies of the self-directed knowledge worker: 
 

Thinking Skills 
 A knowledge worker is expected to possess strategic thinking skills that shed potential on 

the work performed or the ideas provided on the job. Strategic thinking means having a vision 

of how the company can improve by the value added contributions of its employees and how 

continuous learning contributes to a knowledge‗s career, loyalty to the firm, and satisfaction on 

the job. The point is for the knowledge worker to stretch his or her thinking to achieve 

worthwhile results. 
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Continuous Learning  

 Knowledge work implies innovation through continuous learning on the job, professional 

seminars and working in an environment conductive to creativity and advancement. This 

implies unlearning and relearning to be in tune with the fast-changing business. It also means 

the learning corporation must provide both the support and the funding for allowing its 

employees to continue to learn, in the hope that the outcome is better products or better quality 

service, or both. 

 
Innovative Teams and Teamwork 

 Teamwork requires collaboration, co-operation and co-ordination, based on a knowledge –

sharing attitude and commitment to knowledge exchange. A prerequisite for successful 

teamwork is management support and attractive rewards, both intrinsic and extrinsic. For a 

career oriented knowledge worker, intrinsic rewards (such as recognition) go farther than 

extrinsic rewards in the long run. 

 
Innovation and Creativity 

 The spirit behind innovation and creativity is for knowledge workers to expand their vision 

and ―dream‖ a new or a different product or service for the advancement of the firm. For that to 

happen requires open and equal opportunities to explore, to test, and to try things out. It means 

a solution focus mind-set, a passion to create knowledge, and a strong desire for idea generation 

and follow up. From management‘s view, it means providing an environment in which 

knowledge sharing is encouraged within the framework of people‘s abilities and potential to 

succeed on behalf of the firm. 

 
Risk Taking and Potential Success 

 Innovation and creativity mean risk taking. Like investing in stocks, the higher the risk, and 

the greater the chance of higher return on investment. It could also result in a greater loss. In 

risk taking, you have to be willing to lose as much as you hope to gain. Vision, experience and 

seasoned knowledge enter the picture in risk taking for the forward-looking firm. It is part of 

what a learning organization has to undergo to gain and advance its employee‘s knowledge 

base. 

 
Decisive Action Taking 

 All these factors considered, decisive action taking means that knowledge workers should 

be willing to hold professional discipline, patience and determination. Motivation is a critical 

factor in keeping the focus on a product or a service for the future. Analyzing, choosing among 

alternatives, testing and the selling of change must come before final adoption. 

 
A Culture of Responsibility toward Knowledge 

 This core competency means loyalty and commitment to one‘s manager or leader. 

Knowledge workers must consistently support their leaders, their peers and the company as a 

whole. When a problem rises, a knowledge worker is have to take the problem to responsible 
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source, discuss or brain storm it, settle on a ―best solution ―outcome ,and let it go at that. This 

route finds no winners. Related to this, core competency is a sub-culture of referrals and 

knowledge exchange. By that, we mean identifying knowledge workers who have specialized 

knowledge for certain problems and are willing to provide such knowledge on call. A network 

of knowledge availability is a critical component of the learning organizations. 

 
Conclusion 

 Knowledge Management is an organisational approach that is not simply implemented. 

Firstly, knowledge-sharing activities depend on the voluntary participation of employees. 

Therefore, management should be sensitive to the knowledge activities that are already going 

on within the company and seek mean to support them. Secondary, management needs to have 

some organisational change for changing the corporate culture. Employees can have all sorts of 

reasons for not joining in and employees who see benefit in KM have a hard time changing the 

corporate culture accordingly. A knowledge sharing culture can only found futile ground if top 

management supports it, showing benefits, incentives and rewards to those who do. Therefore 

KM cannot be just another project on the side; it requires structural change in the policy of the 

company. 
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Abstract 

 Entrepreneurship is seen as a viable and powerful job engine in India. There are many of the women are either 
an owner-manager of an established business or involved in early-stage entrepreneurial activity. For many women, 
entrepreneurship has been hailed as a welcoming workplace with great opportunity. Studies and growth projections 
by government and trade organizations such as the Small Business Administration (SBA), the Department of 
Labour, and the Center for Women's Business Research indicate that the ranks of women entrepreneur.  They are 
entrepreneurs and their businesses are growing rapidly. The Small Business Administration reported that far above 
the ground numbers of women want to become entrepreneurs and their lines are growing at a rate six times faster 
than the number of self-employed men. The study deals with the Women Entrepreneurship for the Opportunities and 
challenges in India.  
Keywords: Women Entrepreneurship, Opportunities, Challenges. 
 

Introduction 
 Women Entrepreneurs are said to encompass in the region of three of one of all 

entrepreneurs worldwide. Entrepreneurship has traditionally been defined as the process of 

manipulative, launching and running a new business, which typically begins as a small 

business, such as a start up company, offering a product, process or service for sale or hire. 

Traditionally, an entrepreneur has been defined as "A person who organizes and manages any 

enterprise, especially a business, usually with considerable initiative and risk". A business 

person is normally responsible for a business undertaking, coordinating the elements of 

production– the human, money related and material resources– that are required to misuse a 

business opportunity. While business enterprise is frequently connected with new, little, 

revenue driven new companies, entrepreneurial conduct can be found in little medium-and 

substantial measured firms, new and set up firms and in for-benefit and not-revenue driven 

associations, including deliberate area gatherings, magnanimous associations and government. 

 Enterprise commonly works inside a business biological system which regularly 

incorporates government projects and administrations that advance enterprise and bolster 

business people and new companies; non-legislative associations, for example, independent 

company affiliations and associations that offer exhortation and coaching to business people. 

 Along with the mid eighteenth century, it was famous for ladies to possess certain 

organizations like houses of ill-repute, alehouses, bars, and retail shops. The vast majority of 

these organizations were not seen with great notorieties; since, it was viewed as disgraceful for 

ladies to be in these positions. 

 

WOMEN ENTREPRENEURSHIP: OPPORTUNITIES AND  

CHALLENGES IN INDIA 
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Literature Review 

 Norhalimah Idris and Joyce Tan (2017) Participation of women entrepreneurs is getting 

more important in the transformation of social interactions along the gender lines. Majority of 

previous studies focus on entrepreneurs in general, thus leaving a gap for the current study to 

concentrate in women entrepreneurs. Therefore, this paper aims to review literature concerning 

major obstacles of women entrepreneurs in running their businesses. Additionally, it also 

highlights the driving forces that motivate women entrepreneurs into businesses. 

 Rupali Jitendra Khaire (2011) in this paper an attempt to critically analyses of statutory 

policy for women empowerment and its impact on women entrepreneurship. In this literature 

review a body of text that aims to review the critical points of current knowledge including 

substantive findings as well as theoretical and methodological contributions to women 

entrepreneurship through secondary sources, and as such, do not report any new or original 

experimental work. The article helps to under how women entrepreneurship has developed into 

an accepted concept which makes an important part of the economy. The researcher took the 

review of available literature with various secondary sources like book, periodicals, and 

websites. 

  
Challenges for Women Entrepreneur 

 Over the world, the primary impediment to ladies business enterprise is the absence of 

certainty and abilities and trouble in getting to entrepreneurial information. In India, there are 

four key explanations behind ladies not getting to be business people: 

 Entrepreneurial Mindset: Numerous ladies want to land into salaried positions, leaning 

toward the consistent working hours, wage and liven like medical coverage and paid takes off. 

Business enterprise is as yet seen as a more hazardous alternative, requiring longer work hours 

and without a settled wage each month. Most ladies business people however verify this isn't 

valid. They refer to adaptable working hours and being responsible for their timetables as a key 

explanation behind getting to be business people.  

 Difficulty Accessing Resources: Women have experience issues getting to stores and 

different assets because of a few reasons: laws directing the private circle particularly with 

respect to marriage, legacy and land can frustrate ladies' entrance to resources that can be 

utilized as guarantee to secure an advance; absence of familiarity with plans that are accessible 

to explicitly bolster them; couple of stages that particularly bolster ladies business people.. 

 Lack of Practical Experience: To one side from a couple of prominent female authors, ladies 

don't see an excessive number of business visionaries in their lives that they can turn upward to 

and gain from. Ladies business visionaries regularly know for a fact that it is so testing to fire up 

and set up an endeavour. So when ladies can contact and work with ladies business people, 

they will probably start up. 

  
Major challenges of Women Entrepreneurs 

 The literature review identified a number of micro and macro challenges to the women-

owned enterprises: 
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 Micro-level challenges: Education and managerial training: women entrepreneurs 

generally lack proper business education and managerial training on one hand and they also 

seem Women Entrepreneurship: Opportunities and Challenges in India short of necessary 

technical and management skills. Interpersonal and communication skills are of high 

importance for a successful business person including the difficulty to negotiate and work with 

financial institutions. 

 Macro-level challenges: (i) The cultural traditions of the country make it harder for women 

(e.g., rural women) to start up and run small business due to the expectations and demands of 

their traditional reproductive and domestic roles. Women‘s traditional reproductive and 

patriarchal culture leave limited opportunity for women to do business in rural areas. 

 
Women Entrepreneurs in India 

 Women Entrepreneurs can add to the GDP, as well as assume a key part in tending to 

societal difficulties. In any case, the quantity of ladies business visionaries in India remains 

generally low. There are just 14% of Entrepreneur in India are ladies. 

 In India, huge levels of ladies ventures are small scale undertakings that ladies embrace as a 

constrained monetary movement. 

 These small scale undertakings can be ordered into cultivate and off-cultivate ventures. 

They infrequently accomplish scale and serve just to scarcely maintain the ladies business 

visionaries and their families. 

 
Conclusion 

 The investment of ladies in monetary exercises is basic from a human asset advancement 

point of view as well as fundamental notwithstanding for the goal of raising the status of ladies 

in the public arena. Ladies support upgrades ladies strengthening and lessens financial 

disparity. The present research is planned to exhibit scrutinize on the surviving writing and 

give material to progressing level headed discussion and talk to persuade the scholarly 

community and expert group to improve understanding regarding the matter of women 

business visionary. 
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Abstract 
 Retailing, one of the principal sectors in the large-scale market, is going through a transition phase not only in 
India but the world over. India has emerged as the hottest retail destination. Most of the structured retailing in India 
has started recently and is engaged mainly in urban cities. Indian retail sector has been hailed as one of the sunrise 
sectors in the Indian economy. The retail industry in India is the second largest employer with an estimated 
35million people engaged by the industry. Though initially the retail industry in India was mostly unorganized, 
however with the change of taste and preferences of consumers, the Industry is getting more popular these days and 
getting organized as well. The Indian retail industry is the largest among all the industries, accounting for over 10 
percent of the country’s GDP and around 8 percent of the employment. 
Keywords: Retail, Industry, economy growth 

 
Introduction 

 Retailing worldwide is passing through a dramatic period of transformation in a climate 

where businesses are obliged to generate ever-increasing levels of differentiation just to 

maintain market share .These retailers normally do not pay taxes and most of them are not even 

registered for sales tax, VAT, or income tax. ―Unorganized retailing‖ is defined as an outlet 

which is run locally by the owner or the caretaker of a shop who lacks the technical and the 

accounting standardization. The growth of organized retailing in India has been so slower as 

compared to rest of the world. Liberalization of trade policies during first reform period has led 

India to become an investment friendly country. The total retail spending is estimated to double 

in the next five years. Of this, organized retail –currently growing at a CAGR of 22%- is 

estimated to be 21% of total expenditure. Generally the literature discusses the global impact of 

retailing on the global economies as well as Pakistan retailing industry. This paper explores the 

potential of Pakistan retailing industry. Lopsided economic development is transforming India 

from an agrarian economy directly to a service oriented post-industrial society. 

 
Objectives 

 To analyze the in attendance trends in trade commerce 

  To explain the current status of FDI in Indian retail sector along with others.   

 To study the factors having impact on growth of  organized retail sector 

 
Methodology 

 Information has been sourced from various books, trade journal, management publication, 

reporters etc. and examine is graphic in environment. Data presented in the form of tables and 

 

IMPACT OF RETAIL MANAGEMENT IN THE GROWTH OF INDIAN ECONOMY 
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analyzed in form of percent trend and chart. The paper is descriptive-analytical and exploratory 

in nature. It is descriptive to the extent that it traces current trends of India‘s retailing industry.    

 
Review of Literature 
 Shitole and Gomathy Thyagarajan (2014) examined the views and perceptions of the 

consumers with regard to FDI in multi brand retailing trade in India with special reference to 

Western Suburbs of Mumbai region. This study has used a single cross-sectional descriptive 

research design and causal-comparative design. Convenient sampling method was adopted and 

the sample size was 100 consumers who had awareness about the concept of FDI in Multi-brand 

retailing in India. From the findings of the study, it is concluded that majority of the educated 

respondents are in favour of FDI in Multi-brand retailing and the education level of the 

consumers has an influence on their perceptions. 

 Bhavani (2013) has undertaken a study to identify the emerging trends in Indian retail 

sector. The data is secondary in environment. The study concluded that as consumer behaviour 

and life style have changed, the buying pattern of the consumer also changed. The Technology 

used in retail helps in reducing costs, increasing efficiency and giving value added services to 

customers. The retailers also trigger the visitors‘ sensory experiences (smell, sight, and sound) to 

the hilt. The selling ambience has become a key strategic element for effective differentiation. 

This will facilitate retailers to achieve the advantage. Retailers may develop customized retail 

formats and deal with customized products suitable for consumers. 

  
Types of Retail Operations 
 Retail operations enable a store to function smoothly without any hindrances. The 

significant types of retail operations consist of: 

• Section store 

• Speciality store 

• Discount/Mass Merchandisers 

• Storehouse/comprehensive clubs 

• Manufacturing works outlet 
 

Retail Management 
 Structure targets small and midsize retailers seeking to computerize their stores. The 

package runs on personal computers to manage a range of store operations and purchaser 

marketing tasks, counting point of sale; operations; record control and tracking; pricing; sales 

and promotions; customer organization and marketing; employee management; customized 

reports; and information security. 
 

The Global Retail Scenario 
 The5 US$ 9 trillion sell commerce is one of the world‘s largest industries and still increasing. 

47 of the international chance 500 companies & 25 of Asia‘s Top 200 companies are retailer. Last 

decade has undeniably witnessed wonderful growth in Indian retail manufacturing and has 

integrated our Indian economy with the world. Operation in India is increasingly inching its 

way toward appropriate the next boom industry. 
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Indian Retail Scenario 

 Retail is India‘s most significant industry, office for over 10 percent of the country‘s GDP 

and roughly eight percent of employ. Now with growing market demand, the industry is 

expected to grow at pace of 25-30% annually. The Indian retail industry is currently growing at 

a great pace and is expected to go up to US $ 833 billion by the year 2013.  

 The development was being witnessed at various levels and the people of the nation were 

education to play changed roles as businessmen and trade. The organization for a strong 

economy were being laid, youth were beckon new awareness in all spheres. 

 As the Indian transaction is getting more and more structured various retail format are 

promising to imprison the potential of the market. 

 Extra-large Malls 

 Multiplex 

 Great and underdeveloped supermarket 

 Hypermarkets 

 Departmental stores are a few formats which flourishing in the both big and small district 

markets 

 As the major cities have made the present retail scenario pleasant, the future of the Indian 

Retailing industry lies in the rural regions. Catering to these consumers will bring tremendous 

business to brands from every sector. 

 
Growth of Retailing in India 

 Indian retailing industry has seen phenomenal growth in the last five years (2001-2006). 

Organized retailing has finally emerged from the shadows of unorganized retailing and is 

contributing significantly to the growth of Indian retail sector. Indian retail sector is wearing 

new clothes and with a three year compounded annual growth rate of 46-64%, retail is the 

fastest growing sector in the Indian economy. The sector is the second largest employer after 

agriculture, employing more than 35 million people with wholesale trade generating an 

additional employment to 5.5 million cores. 

 
Technology Impact 

 The other significant aspect of trade relates to information. It is widely felt that the key 

differentiator between the winning and not so successful retailers is principally in the area of 

machinery. Concurrently, it will be technology that will help the organised retailer score over 

the unorganised players, giving both cost and service compensate. Retail Information Systems 

(RIS), allow you to communicate more in order, more often. It's easy, most preferred, affordable, 

direct, actionable and highly effective. 

 Ready to use Templates - You can choose from a large eye-catching selection of ready to use 

professionally considered layout templates to meet your specific trade needs.  

 Campaign Wizards - No technical skills are compulsory. Operation wizards are easy for 

everyone for creating and sending product promotions, campaigns, newsletters.  
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 Modified emails - All the mails irrespective of the type you send to client can be 

personalized in many different ways. 

 Customer Specific - Our staff will work with you to create a layout template according to 

your qualifications, it can be personalized with supplementary graphics, fonts, and colours 

to match your preferences 
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Abstract 
 Premised on the main focus of companies to expose their social and ethical ambitions, and mainly to express the 
interest and attracting critical shareholder centrality (Ashforth & Gibbs 1990, Vallentin 2001) this research focuses 
on the cost benefits of the business of the internal and external communication of the societal responsibilities of the 
company (Maignan et al. 1999). Generally CSR communicates the ethical corporate virtues and address the 
reputation of the organization’s status and activities to its perceived social responsibilities (Brown & Dacin 1997). 
Corporate Communication is also to attract the critical companies and to convey the positive messages.   This study 
focuses on the review results of corporate communication and the CSR aspects on transparency and Accountability 
of the critical areas like CSR engagement, significance of CSR, channels of CSR Communication and corporate 
culture of CSR, and also an emphasis on societal priorities of CSR Communication. 

 
Introduction 

 There is developing advantage of growing importance of CSR in management of business 

society relationship (Porter & Kramer, 2006; Schwab, 2008; Wood, 1991). The extended attention 

has been given especially to their Engagement in CSR (Aguilera et al.2007). It‘s the accepted fact 

that employees are the key stakeholders group (Donaldson and Preston 1995; Freeman 1984; 

Greenwood 2007; Kaler 2009; Matten and Crane 2005) and a special reference to CSR context in 

crating organizational policies and strategies. There is always a positive responsiveness among 

employees on Engagement with CSR programs Collier and Esteban (2007). In Indian there is a 

tremendous change in global integration and its power towards social and economic implication 

towards society and in rise of CSR momentum CSR in India is generally understood in broad 

dimension of Societal development, Environmental dimension, Improving Education needs, 

Safety and Security measures.    

 The Society and government alike now have much higher expectations of Indian  companies 

(as well as foreign enterprises in India) to not only deliver economic benefits but also to 

contribute to building a ―harmonious society,‖ narrative and concept propounded by the 

current administration. These contemporary changes necessitate an empirical examination of 

CSR actions and communication in India.  Recent scholarship on CSR in India  has examined the 

topic from the perspective of ethically questionable outcomes  resulting from frequent recalls of 

tainted pet food and children‘s toys (e.g., Lu, 2008); the impact of corporate codes of conduct on 

labor standards (e.g., Yu, 2008); and comparative studies of CSR stakeholder practices in the 

U.S., china  and India. Based on institutional environments and organizational culture (e.g., Lo, 
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Egri, & Ralston, 2008) India‘s Confucian ethic is being viewed as an alternate philosophical basis 

for CSR in the face of the failures of western capitalism (e.g., Roper &Weymes, 2007).   

 But how is CSR perceived by Indian companies? What are their general practices in CSR 

engagement and   communication? 

 We report here the key findings from two surveys of corporate communication at Indian   

companies. 

 What are the drivers for CSR engagement in India? (RQ1).  

 What are the areas of CSR engagement? (RQ2). 

 How is CSR communication viewed? (RQ3).  

 What are the preferred channels for communicating CSR activities? (RQ4). 

 
Method 

 As a part of Research design convenience sampling design was adopted by the Researcher 

for both the studies. For both the studies the Researcher was very particular in selecting the 

companies. The researcher identifies the combination of industries and sectors like 

Telecommunication, Infrastructure, Real Estate , consumer Products, automotive, Logistics, 

hospitality, retail etc., 

 For the first study, the companies were chosen on the aspects of Size, Annual Revenue and 

national companies only was chosen for the study. Then in the second study, the regional 

companies were chosen and medium size companies were identified. 

 The structured questionnaire were used for the both the studies. The scales adopted were 

sorted out by complete reviews undergone for subsequent years relevant to the topic. The 

questionnaire adopted follows the Likert scales technique to identify the response of CSR 

engagement questions. 

 
Results 

 Researcher in conducting two comparison studies identified that both of the group agreed 

the idea of social obligation of business.  It was proven that very limited companies had a 

neutral opinion on the issue. 

 Accordingly to the Research question stated among the eight CSR drivers, there was a 

significant agreement on the two CSR Engagement i.e., ―Improve corporate reputation and to 

built corporate Culture.‖ 

 The researchers too identified that responses to statements like ―adhering government 

policies, respond to competition, contributions to social development are certainly on very less 

consensus. 

 In the second study companies reported ―meeting customers CSR expectations‖ as an 

important driver.  The respondents expressed median level on motivations such as ―to realize 

business strategy‖ and ―to meet general public‘s expectations.‖ 

 According to RQ2, the researchers identified whether the CSR engagement Areas and its 

importance on current CSR practicing areas. Both the cases, the researchers identified 

incongruence between desired CSR actions and current practices. 
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 Further the researchers identified that among the 15 areas on study, five dimensions were 

given more focus among the respondent companies like disaster relief, occupational health and 

safety, consumer rights, environmental protection and energy conservation. From the both 

studies we were able to find out that the Seventy per cent of the companies emphasized on 

Disaster relief efforts and next primary and secondary education was also focused as significant 

CSR practice area. 

 According to the researchers RQ3, CSR communication is viewed as non mandatory form of 

communication. Researchers found a positive response in both studies with regard to CSR 

Communication. None have marked ―no promotion‖. Responses were scattered equally on 

―promote promotion‖, ―Good work‖, ―and Limited promotion‖. 

 The Researcher found finally there is comparable responses between internal employees and 

external audience regarding the CSR communication, 

 According to the RQ4, Respondents were asked to indicate their companies‘ preferences in 

communicating CSR. The options were media platforms and Mass media. From both studies it 

was clearly found that there is a huge response towards mass communication like internet, 

Company publications, News media, corporate brochures, company websites, etc. It was also 

found that broadcast which is done out of the home media like billboards, trade magazines, 

ranking while radio communication, all such modes were not highly agreed by the respondents 

in both the studies. 

 
Discussion 

 After surplus of research, CSR remains a concentrated area and its practice and 

conceptualization vary accordingly. Off course, CSR communication is one of the critical area to 

do Research and it is not determined with limited focus. 

 This research indicates that the idea of CSR is widely accepted by the Indian companies and 

their CSR Engagement is motivated by both the internal and external consideration. It can very 

well be argued that external image of corporate reputation is also associated with the employees 

and corporation self image. The emphasis on corporate image and culture in our research might 

act as best example to the internal role of employees and domestic agenda of national 

development in the global market arena. 

 There is always a difference in opinion between the companies that have engaged in what 

the companies in practice really pursue. In broader view, the CSR beliefs and principles are not 

fully materialized in company programs and actions. The companies as respondents focus as 

common societal importance concentrates and focus on disaster relief clearly shows that, 

companies are not formed with comprehensive logical strategy. 

 The researchers also found that the Indian companies in surveys did not hesitate or disagree 

the real important of social responsible strategies which is required to fulfill the complete form 

of social citizen for the better deeds. There is always good expectation from the external 

stakeholders who represents the main pillars of corporate culture and social image of the 

companies. And it is always proved that not only the external stakeholders are responsible for 

the well determined corporate image and reputation, the internal influence among the 
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employees is more in corporate communication. Huge expectation from the public respondents 

on the corporate announcements and corporate campaign is expected from the mass media or 

through the company websites o any mass mode. 

 The reality of CSR action towards engagement is not yet conceptualized clearly for the 

understanding of internal employees. Similarly there is a lack of focus on the external influence 

too.  The collective response towards disaster relief for instance suggests that there should be a 

comprehensive model in implementing strategies which will benefit at large. 

 Companies which are interested in investments to foster meaningful dialogue with 

stakeholders and to demonstrate corporate commitment to CSR, communication professionals 

must not only understand the challenging Indian market and media environment in which they 

operate, but also be involved in formulating CSR strategy. This study helps to form the 

foundation for further exploration into the unfolding occurrence, as CSR efforts are set to 

expand in the world‘s largest emerging economy. 

 
References 

1. Boehm, A. (2002). Corporate social responsibility: A complementary perspective of 

community and corporate leaders. Business and Society Review, 107(2), 171–194. 

2. Gerson, B. (2007). CSR best practices. China Business Review, (May/June), 20–25. 

3. Lo, C.W. H., Egri, C. P., & Ralston, D. A. (2008). Commitment to corporate, social, and 

environmental responsibilities: An insight into contrasting perspectives in China and the 

US. Organization Management Journal, 5, 83–98. 

4. Lu, X. (2008). A Chinese perspective: Business ethics in China now and in the future. Journal 

of Business Ethics, doi:10.1007/s10551-008-9857-2. Online article 

5. Porter, M. E., & Kramer, M. R. (2006). Strategy and society: The link between competitive 

advantage and corporate social responsibility. Harvard Business Review, 84 (December), 78–

92. 

6. Roper, J., & Weymes, E. (2007). Reinstating the collective: A Confucian approach to well-

being and social capital development in a globalised economy. Journal of Corporate 

Citizenship, 26, 135–144. 

7. Schwab, K. (2008). Global corporate citizenship: Working with governments and civil 

society. Foreign Affairs, 87(January/February), 107–118. 

8. The Center for Corporate Citizenship. (2005). The state of corporate citizenship in the U.S.: 

Business perspectives in 2005. Boston, MA: The Center for Corporate Citizenship at Boston 

College. 

9. Wood, D. J. (1991). Corporate social performance revisited. Academy of Management Review, 

16, 691–718. 

10. Yu, X. (2008). Impacts of corporate code of conduct on labor standards: A case study of 

Reebok‘s athletic footwear supplier factory in China. Journal of Business Ethics, 81, 513–529. 

 

 



Vol. 6                                     Special Issue 3                               March 2018                             ISSN: 2320 - 4168 
 

Page 32                            Shanlax International Journal of Commerce 

 

 
 

Dr.T.R.Gurumoorthy 

Professor and Head, Department of Commerce, Alagappa University, Karaikudi 
 

A.Vanitha 

M.Phil. Research Scholar, Department of Commerce, Alagappa University, Karaikudi 

 
Abstract 
 The growing of demand for the massive information transmission created the data communication systems 
progressively engaging, greatest of communications became digital thanks to the benefits of digital Communication 
with analog communication. the benefits of data communication are helped to develop the social networks throughout 
the years to the modern-era diversity that uses digital media. The review the history of data communication, social 
networks. Also, this paper mentioned some facts and statistics regarding some standard social networks. 
Keywords: data communication, error protection, social network, Mobile Networking, WWW, Satellite 
communication. 

 
Introduction 

 The best of communications became digital thanks to the benefits of data communication 

over analog communication. data communication is powerful within the sense of shellproof to 

channel noise and distortion. Regenerative repeaters on the transmission route will notice a 

digital signal and refresh the transmitted signal and carry a replacement noise-free signal. This 

prevents the noise to accumulate on the trail. Digital signals will be coded to supply 

extraordinarily low error rates and hi-fi [2]. 

 The Social network has been outlined as a network of relationships and interactions, 

wherever the nodes composed of active actors and therefore the edges composed of the 

interactions or relationships between these active actors. A popularization of the social 

network's plan is that of knowledge networks, the nodes in these social networks consist either 

entities or actors and therefore the relationships between them indicated by edges. Obviously, 

the social networks term isn't restricted to the actual condition of an associate internet-based 

social network like Facebook; in typically the social networking drawback has been studied 

within the field of social science in ideas of generic interactions between and a bunch of active 

actors. With such interactions could also be in any ancient or non-traditional type, whether or 

not they be telecommunication interactions, E-mail interactions, face to face interactions or 

communication mail interactions [22][23]. 

 
History of Data Communication  
Telegraph  
 The telegraph was achieved by the discoverer. With few words transmitted by Morse‘s 

electrical telegraph between Washington, D.C., and urban center, Maryland, in 1844, a 

completely revolutionary means that of the period of time, long-distance communications was 

started. The Telegraph, ideally acceptable for manual keying, is that the indication of digital 
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communications. Explicitly, the Morse code may be a variable-length code utilizing associate 

alphabet of 4symbols: a dot, a dash, a letter area, and a word space; short sequences represent 

frequent letters, whereas long sequences represent occasional letters [4]. 

 
Telephone  

 The phone was unreal by Alexander Graham Bell in 1875. Period of time transmission of a 

speech created from the phone by encryption the electrical signal and replication of sound a 

sensible reality. the initial version of the phone was easy and weak; sanctioning users to speak 

over short distances solely. Especially, in 1897, A. B. Strowger, and a funeral undertaker from 

Kansas town, Missouri, unreal the automated piecemeal switch that bears his name. Overall the 

mechanical device switches unreal over the years, the Strowger switch was the foremost 

standard and ordinarily used. Harry Nyquist, 1928, printed his classical paper on the idea of 

signal transmission in telegraphy. particularly, Nyquist established criteria for the correct 

reception of telegraph signals transmitted over dispersive channels within the absence of noise. 

abundant of Nyquist‘s early work was applied later to the transmission of digital information 

over dispersive channels [5]. 

 
Error Protection  

 Throughout the transmission, probably bits error would possibly occur reckoning on the 

characteristics of the channel, and therefore the range of bit error depends on the quantity of 

noise within the communication. Such errors, naturally occur once the signals transmission, 

storage, or process of knowledge in digital type. Error management writing allows the processes 

of detection and correction that ends up in protective the transmitted digital info from those 

errors could have occurred. Error-control code techniques ar currently applied in nearly the 

complete vary of knowledge communication, storage, and process systems.  The Digital 

Revolution marked the ultimate section of the data age. folks in so many elements of the globe 

don't connect at once and data flow has shrunken the globe. one amongst the most important 

changes recently is that the interconnected immediacy of social networking. data 

communication has crystal rectifier to create the social networking by  3 vital applications of 

digital that pictured by the internet- World Wide net (WWW), mobile communication, and 

satellite communication [14]. 

1.  World Wide net (WWW)  

 The globe Wide net or World Wide Web is associate info service that's on the net. it's a 

trial to arrange the net, therefore, you'll be able to notice info easier moving threw document to 

document. If you recognize the way to utilize the cyber web, in only 5 minutes you may send 

and receive info and Comments with  innumerable  folks everywhere the globe, get a 

quick answer to a web question, computing, technical, business, investment, or the other subject 

[15].  

2.  Mobile communication network 

 Mobile networks are providing voice and information property which will improve billions 

of lives. they're serving to spice up native economies, deliver vital social services like attention 
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and education, improve democracy and customarily raise standards of living. they're cheaper 

and easier to use, they don‘t want an everyday power offer and might be utilized by those that 

don‘t have a previous expertise in technology [16]. 

3.  Satellite communication 

 Since the beginnings of the long-distance phone network, there has been a desire to attach 

the telecommunications networks of 1 country to a different. This has been accomplished in 

many ways in which. Submarine cables are used most often. However, there are several 

occasions wherever an outsized long distance carrier can prefer to establish a satellite-based 

mostly link to attach to the body of water points, geographically remote areas or poor countries 

that have very little communications infrastructure. teams just like the international satellite 

association Intelsat have consummated abundant of the world's want for this kind of service. 

they're used for mobile applications like communication to ships, vehicles, planes, hand-held 

terminals and for TV and radio broadcasting [17]. 

 
Positives and Negatives of Social Networks  
 Comparatively a social networking is that the new advance in technology, they're 

numerous sites that individuals will build personal profiles, share their footage, videos to their 

family, friends, and people from all the globe. Therefore it is easy to induce frantic with 

interactions and a spotlight you'll be able to have twenty-four hours per day on social networks 

sites, however, there are several positives or negatives of those social networks on our social life 

[27][28].  

 
A. Positives of Social Networks  

 The most goal of the social network is to be ready to confine bit with families and friends in 

today's fast and dynamic worlds. 

 Social networking may be a howling technique to finding folks with common interests. 

 By social network sites breaking news and different vital info spreads improbably quickly. 

 Social networks facilitate to catch and convict criminals. Typically folks typically don't take 

into their account the results of what they post on their social website. Photograph of 

themselves once doing non legal things, or maybe they bragging to share regarding crimes 

they need committed are all things that enforcement use to torment these criminals. Also, 

they use these social sites to spot and solve existing cases. 

B. Negatives of social networks  

 Social networks carry on false and unreliable info, within hours or days, something will 

diffusion to innumerable folks on social networks. Unluckily, this conjointly includes things 

that aren't true or created up. this info will cause a scare and intense info in society. 

 Cyber bullying may be a growing drawback in social networks. Not invariably having 

access to people's lives the least bit times may be a smart factor. a replacement direction of 

cyber bullying is wreaking destruction all across the globe. this can be notably true for 

young children. they're publically inconvenienced each other, and posting calumnious 

things that ar broadcasted to the complete cyberbullying world.  
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Four varieties of social networks are in brief mentioned below by the man of science during this 
study as follows: 
 
Facebook 

 Facebook was hierarchic because the most used the worldwide of social networks. on Jul 

2010, over five hundred million users have joined to the Facebook [30]. In could 2010, Google 

declared that the foremost sites within the world visited by folks are Facebook. It 

proclaimed that this was identified from findings on a thousand website round the world. Users 

in Facebook could produce a user profile, add different users "friends", and interchange 

message, as well as photos, comments, and automatic notifications. additionally, Facebook 

active users could enrollment common interest user teams, organized by the work, college, 

 faculty [31]. Every day, access to Facebook is a rise, it conjointly becomes the highest social 

network around eight individual markets in Asia. On October 2007, Microsoft declared that it 

had bought a one.6% share Facebook for $240 million. Microsoft's obtain comprised rights to 

put international ads on Facebook; different companies have equally followed suit. for instance, 

in 2010 FIFA soccer World Cup, Greek deity did ads with Facebook, within minutes, a 

median of eight million viewers had registered with Facebook [32] [33]. 

 
Twitter  

 Twitter has existed in 2006 whereas Facebook began to open its doors to folks. Twitter non 

heritable plenty of scalabilities as a result of first off it provided a lot of totally different 

selections like micro blogging and second, it absolutely was utilized by some renowned folks 

[34][35]. Till 2010, there were several social networks made, such Friend introduce 2007 and 

gained by Facebook in 2009 [34]. In 2008 Ping.fm was created and outlined as "the auto magic" 

micro blogging and networking website service that authorize users to post to many social 

networks at the constant time [36][37]. In 2009, internet log antecedently called Face box and Bin 

box may be a Belgian social networking website was started notably targeted at the ECU youth 

demographic [38]. 

 
Instagram  

 Instagram is an internet mobile video, photograph sharing and social network service that 

authorize its user to require videos and photos and share them on a many social networks 

platforms like Twitter, Facebook. In original, a special characteristic was that it restricted 

photos to an sq. form, like Kodak Instamatic and Polaroid, on the opposite hand to the 

4:3 ratio typically utilized by cameras of a mobile device. Version 7.5 was free in a Gregorian 

calendar month. 2015 that permits users to post their photos captured in any ratio. Also, 

users will build a digital filter to their photos [44] [45]. 

 
LinkedIn. 

          The most practicality of LinkedIn authorizes users to make "profile" and "Connections"  to 

every different which can represent real-world relationships. LinkedIn users will build the 

invite for anyone to become an affiliation even whether or not an internet site user or not. 
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However, if the invited person selects "I do not know" or "Spam", this can be against the inviter.  

If the inviter gains too several of same response, the user account could also be closed or 

restricted [57]. 

Below the list affiliation which will be employed in numerous ways: 

 Users will notice Job, business opportunities steered by somebody else in one's contact 

network.  

 Business homeowners will search and jobs for potential candidates. The LinkedIn will 

facilitate the work seekers to review the profile of achievement manager and verify that of 

their current contacts to introduce them. 

 To assist in identification, the users will post their photos and think about photos of others. 

 Users will follow numerous companies and might receive notifications on offers out 

there and new connexion. 

 Users will grasp World Health Organization has visited their profile page. The gated access 

approach "(where contact with associated skilled needs either an existing relationship or the 

intervention of a contact of theirs)" is aimed to construct trust among the service's users. 

LinkedIn participates in the"EU's International shark repellent Privacy Principles"[58].  

 
Conclusion  

 This paper was mentioned 2 vital sides, the data communication, and social network. 

In data communication, the authors bestowed an outline of the history of data communication, 

error protection, Internet- World Wide net, mobile communication system and Digital satellite 

system. whereas in social networks the authors reviewed the history of social networks, 

positives, and negatives of social networks and mentioned four varieties of social networks.  
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