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Abstract 

 The expansion of Internet get to, web based business frameworks are progressively critical as another and 
compelling strategy to convey, execute, and misuse advanced sight and sound substance. With the development of 
sight and sound substance, administration and assurance turn into a basic issue, making a requirement for advanced 
rights administration frameworks. Computerized Rights Management for E-Commerce Systems features creative 
innovations utilized for the outline and usage of cutting edge web based business frameworks encouraging advanced 
rights administration and security. Through thorough scope of the full scope of mechanical, lawful, and social issues 
identified with computerized rights administration, this legitimate academic work gives specialists, experts, and 
understudies with a total comprehension of the most basic worries of the present advanced substance industry.  
 Rights leeway is seen as another online exchange that presents certain mechanical and authoritative difficulties. 
An outline of the present licensed innovation rights enactment is utilized to portray the setting in which plans of 
action and advanced rights administration frameworks are called to perform sheltered and reasonable electronic 
exchange of merchandise. The section centers around the innovative parts of the emerging issues and researches the 
possibilities of utilizing propelled data innovation answers for encouraging on the web rights freedom. A contextual 
investigation that presents working on the web rights leeway and security framework is utilized to approve the 
appropriateness of the proposed approaches. 
Keywords: Digital commerce, innovative, technology systems. 

 
Introduction 

 Computerized Rights Management for E-Commerce Systems features inventive innovations 

utilized for the plan and execution of cutting edge online business frameworks encouraging 

advanced rights administration and security. Through far reaching scope of the full scope of 

innovative, legitimate, and social issues identified with computerized rights administration, this 

definitive insightful work gives analysts, experts, and understudies with a total comprehension 

of the most basic worries of the present advanced substance industry.  

 Rights leeway has dependably been an essential issue in each exchange that includes 

duplicate corrected questions however even in different exchanges, for example, arrive property 

procurement. Normally the proprietor (vender) needs to demonstrate that he has the privilege 

to make the exchange and the purchaser must make sure of the authenticity of the exchange that 

he will be a piece of. The general viewpoint of this part is to address each part of rights freedom 

in web based business exchanges chiefly from the specialized perspective. The real subjects that 

will be tended to in the staying of this section are the examination of on-line rights leeway 

foundation as far as wide, dialogs and repudiating sees, the ask of protected innovation rights 

as a major aspect of a Digital Rights Management framework and as for a conceivable plan of 

action, the investigation of the specialized parts engaged with on-line rights freedom, alongside 

 

DIGITAL RIGHTS MANAGEMENT FOR E-COMMERCE SYSTEMS 
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the emerging control and building issues and in addition the introduction of an agent DRM 

framework coordinating on-line rights leeway hones. 

 
Background 

 ―Rights clearance‖ is a term often used indiscriminately to describe a set of processes that 

are followed both in the physical and digital world. As a consequence, the ―bad‖ use of this 

term and in general the terminology related to rights clearance is usually a source of many 

ambiguities and misconceptions that prevent readers from acquiring a common understanding 

on the issue. The goal of this section is to outline the related topics, address controversial issues 

and eventually formulate a clear basis that will help the reader gain an insightful view of the 

subject. 

 
Problem Statement 

 Under The Directive, the information controller has a noteworthy information security 

consistence duty. There are presently no specialized arrangements that would meet all parts of 

The Directive. The issue focal point of this paper is the improvement and investigation of a PRM 

engineering that meets the prerequisites showed by the security standards of The Directive. 

Strangely, Digital Rights Management innovation, created for securing protected innovation 

rights, seems to offer the potential as an establishment for meeting these necessities. The 

following three areas of this paper depict how a non specific DRM framework might be 

adjusted to offer Privacy Rights Management. We first begin with a review of advanced rights 

frameworks. 

 
Review of literature 

 Hwang, Yoon, Jun and Lee (2004.) explored the issues associated with content distribution 

and DRM. They designed prototype DRM system that distributes due royalties among 

participants, enforces content usage rules, and distributes content keys securely in the 

content distribution channel. 

 It is obvious thou, that traditional Digital Rights Management (DRM) systems are not very 

effective in terms interoperability in open environments like the Internet. Also, they are not 

expressive enough to easily accommodate the licensing schemes required by the new 

knowledge networks emerging in the digital space (García, Gil, 2008.) DRM focuses on 

controlling content access, the last step in the copyright value chain, and pays little attention 

to the previous ones: creation, derivation, recording, communication, etc. 

 The use of digital rights management has encountered cynicism and criticism from users 

and owners alike. Content owners are concerned that the encryption remains vulnerable to 

attack and users complain that digital rights management systems can reduce the ease of 

use (Craig, Graham 2003). 

 Cohen (2003.) indicates that DRM technologies may include technologies that can be used to 

impose direct functionality restrictions on digital content which can generate added 
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transaction costs. Direct functionality restrictions also raise the risk of loss of access to 

content.  

 Brown and Adler (2008.) cite that the most visible impact of the Internet on education to 

date has been the Open Educational Resources (OER) movement 

(http://www.oercommons.org), which has provided free access to a wide range of courses 

and other educational materials to anyone who wants to use them. The movement began in 

2001. with MIT‘s Open Course Ware (OCW) initiative (http://ocw.mit.edu/), which today 

provides open access to undergraduate-and graduate-level materials and modules from 

more than 1,700 courses covering virtually all of MIT‘s curriculum. The OER and OCW base 

their DRM on Creative Commons licensing system. 

 
Objectives 

 Advances in innovation have enhanced the capacity to duplicate, appropriate, Oversee and 

distribute data. 

 The PC systems have changed the financial matters of appropriation. Systems empower 

sending mixed media content around the world, inexpensively and at a rapid.  

 The data structure has been incorporated into regular day to day existence, influencing 

specifically the protected innovation enactment.  

 The accessible web based business applications and data frameworks, fundamentally in 

light of the need of interoperability and stage freedom, don't consider the extraordinary 

attributes. 

 
DRM overview 

 Originally conceived to facilitate controlled distribution of digital content and to combat 

breaches of copyright law, digital rights management (DRM) involves all aspects of content 

distribution, ranging from content locking mechanisms, through content metering, to payment 

processes, and record keeping. DRM architectures support description, trading, protection, 

monitoring and tracking of the use of digital content. DRM technologies can control file access 

(number of views, lengths of views), altering, sharing, copying, printing, and saving. These 

technologies may be contained within operating systems, program software (e.g. specialized 

viewers), or in the hardware of a device. A simplified DRM  system. In order to present the 

concept of privacy rights management we adopt the client-server rather than the peer-to-peer 

architecture for reasons of simplicity. 

 
Intellectual Property Rights (IPR) and Current Legislation 

 Current legislation concerning intellectual property primarily aims at protecting artworks 

that exhibit a considerable level of creativeness and novelty, such as works originating from 

literature, theatre, music, art etc. Among the large corpora of law proceedings that concern 

intellectual properties, there is a considerable portion that attempt to address intellectual 

properties as formulated by digitizing and distributing content through computer networks. 

 Berne convention (supervised by World Intellectual Property Organization) [WIPO] 
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 The international convention regarding copyright (UCC) 

 TRIP‘s agreement (Trade Related Intellectual Property Rights) under the auspices of World 

Trade Organization. 

 
Rights Clearance 

 The term ―Rights Clearance‖ refers to the overall process of determining the terms and 

conditions that constrain the use of an artwork, identifying the person or organization that 

holds the right to grant its usage permissions and eventually transferring these permissions on 

the ground of a license agreement. Although different types of intellectual properties exist such 

as a) copyright b) database right c) moral rights d) rights bound to patents e) execution right etc, 

the process of rights clearance can be considered roughly uniform.  

 Rights Clearance in the Physical world 

 Rights clearance in the Digital world 

 
Protecting Digital Rights 

 Despite the fact that rights clearance, and digital rights management in general, is still in its 

infancy, numerous technological solutions deriving either from industry or academia have been 

recorded. The engineering of a holistic rights management system that could meet the 

requirements of all existing business models seems particularly difficult. However, certain 

aspects of the problem have been tackled successfully by custom solutions. The aim of this 

paragraph is to provide an overview of the current state in the field of digital rights protection 

and identify the areas open to further improvements. 

 Distribute digital content of low quality 

 Distribute encrypted content 

 Steganography  

 
Rights Clearance and DRM 

 The process of rights clearance involves many different players interacting in various 

modes. The purpose of this section is to describe a case of electronic trade with special focus on 

rights clearance. The key-entities will be identified and their interrelations will be outlined. This 

process is motivated by the necessity to trace the slots in the electronic transaction sequence 

where advanced technologies can be attached and bridge the gap between physical and 

electronic commerce. Rights clearance can be regarded as part of the general digital rights 

management objective that has emerged as one of the greatest challenges for content 

distribution. First generation DRM systems, used to rely on encryption techniques, limiting 

content distribution to a very restricted amount of legitimate users. Second-generation DRM 

systems facilitate the description, identification, trading, and protection, monitoring and 

tracking of all forms of rights usage over both tangible and intangible assets. 
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Functional Architecture 

 The core functionality of a DRM framework can be separated in the following three main 

areas: 

 Intellectual property (IP) asset creation and capture: Refers to the circumstances under 

which content is created in order to favor its trade. Asserting rights when content is initially 

created is one such example, since it reduces the complexity of subsequent rights clearance. 

 IP asset management: Asset management and trade, follows its creation and is carried out 

by a system that addresses trading requirements, such as descriptive and rights metadata 

management. 

 IP asset usage: Monitoring of content usage once it has been traded is the primary goal of 

this Component, which involves applying usage rules over traded content. 

 
Information Architecture 

 Entities and relations are two widely established notions that are used to model certain 

aspects of the real world. In this context, information architecture is primarily concerned with 

the entities and relations governing DRM functionality. Modeling all different aspects of DRM 

functionality requires the following actions: 

 Model the entities 

 Identify and describe the entities, and 

 Express the rights statements 

 
Digital Rights Management and E-Commerce Transaction 

Conclusion 

 Rights Clearance has always been an important 

issue in human transactions. The Internet revolution 

made the issue a lot more complicated since we 

passed from the material to the digital substance of 

an asset. Multiple copies of a digital resource exist 

over the internet, thus making the monitoring of its 

use and the identification of its origin an extremely 

difficult task. Throughout this chapter, we 

described the rights clearance process in the 

physical and digital world and the ways it can be accomplished online through a Digital Rights 

Management system. Important issues concerning a DRM system are the definition of key-

entities and relations of its functionality, the way a digital resource is represented, protected 

bound with metadata sets, uniquely identified and the way rights are digitally expressed and 

assigned. Finally we present an application of all discussed attributes of a DRM system, in an 

existing system (Silk DRM) that provides on-line Rights Clearance for digital images (or other 

digital assets). 
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Abstract 
 Entrepreneurs play a key position in any economy. These are the persons who have the skills and initiative vital 
to take good new information to market and make the right result to make the idea gainful. The reward for the risks 
taken is the possible financial profits the entrepreneur could earn. Strictly, a "women entrepreneur" is any women 
who organize and manages any enterprise, usually with substantial initiative and risk. However, quite often the term 
"women-owned business" is used relative to government constricting. In this instance, the entrepreneur (a woman) 
owns (more than 50%), controls and runs the enterprise. Data has been collected from number of articles, books, 
journal and websites. The present study has been an effort to generate consciousness and to understand meaning, 
rationale for diversification. An extensive literature review is done on women entrepreneur. At the end some major 
trouble faced by Indian women entrepreneurs, success stories of Indian women entrepreneurs, factors influence 
women entrepreneurship and steps taken by the government for upliftment of Indian women entrepreneurs 
Keywords: Meaning of women entrepreneur, rationale for diversification, problems faced by Indian women 
entrepreneurs, 

 
Introduction 

 Women entrepreneurs may be defined as a ―Woman or a group of women who start, 

organize and run a business enterprise‖. Government of India has defined women 

entrepreneurs based on women payment in equity and employment of a commerce enterprise. 

so, a woman run a enterprise is defined as ―an enterprise owned and controlled by a women 

having a smallest amount financial interest of 51% of the capital and giving at least 51%of the 

service generate in the enterprise to women‖. Women tycoons make up 10 % of the number of 

the figure of entrepreneur in the country. This has been a significant growth in self-employment 

of women with women now starting new venture at three times the rate of men. They constitute 

50% of the inhabitants of our country with a lower literacy rate than men. This arithmetical fact 

indicates that for the economic growth of the nation, women should not be positive to make 

their share of financial donation towards the country. One way of achieve is by making women 

come out and become entrepreneurs. In the conventional society, they were confined to the four 

walls, playing household roles, but in the modern society, they are coming out to participate in 

all sorts do activities  

 
Government of India  

 ―A woman entrepreneur can be defined as a confident, ground-breaking and original 

woman capable of attain self monetary independence independently or in teamwork, generates 

service opportunity for others through initiating, establish and management the enterprise by 

keeping pace with her personal, relations and social life. 

 

WOMEN ENTREPRENEUR IN INDIA 
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Rationale for Diversification 

 Women entrepreneur are risk bearer, organizes and innovators too. Indian women, who are 

regard as better half of the society, are not equal partner in society. Perceptual variables have a 

vital influence on the capitalist inclination of women and explanation for much of the gender 

differences in entrepreneurial styles. The low literacy rate ( 40% ), low input rate ( 10 %) of 

women as compare to 60%, 52%, 18% in that order of their male counterpart prove their harmful 

position in the society. The grades of the survey conduct by IIT, Delhi are: 

 Women own one-third of small trade in USA and Canada and the figure is likely 50% in the 

21st century.  

 Women explanation for 40% of the total work force in Asian countries 

 Women outnumber men by at slightest two lines in China. 

 The cut of women entrepreneurs has greater than before from 7.69% in 1992-93 to 10% in 

year 2000-01, but the number still is appreciably low as compared to on the whole work 

sharing rate i.e. 25.7%. 

 The number of women in logical courses, expert course and in manufacturing stream has 

shown a great rise. Polytechnics and IITs have only 15% girls out of total enthralled students 

and very less join and set their own enterprise. 

 
Problems Faced by Indian Women Entrepreneurs 
1. Family ties 
 Women in India are very expressively emotionally involved to their family. They are made-

up to attend to all the familial work, to look after the brood and other member of the kin. They 

are over burden with family household tasks like extra consideration to companion, children 

and in laws which take away a lots of their time and liveliness. In such position, it will be very 

difficult to focus and run the enterprise successfully 

2. Male dominated society 
 Even while our instrument of government speaks of fairness between sexes, male 

chauvinism is still the order of the day. Women are not treating equal to men. Their entry to 

business requires the consent of the head of the family. Entrepreneurship has traditionally been 

seen as a male preserve. All this puts a break in the growth of women entrepreneurs. 3 Lack of 

education: Women in India are lagging far in front in the field of education. Most of the women 

are illiterate. Those who are educated are provided either less or laughable education than their 

male counterpart partly due to early marriage, partly due to son's higher teaching and partly 

due to poverty. 

3. Social barriers 
 The customs and customs prevailed in Indian societies towards women from time to time 

stand as an obstacle previous to them to grow and prosper. Castes and religion dominate with 

one another and hinders women entrepreneurs too. In rural areas, they face more community 

barrier. They are always seen with doubtful eyes. 

4. Shortage of raw materials 

 Neither the scarcity of raw material, sometimes nor, accessibility of proper and satisfactory 

raw materials sounds the death-knell of the enterprise run by women entrepreneurs. Women 
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entrepreneurs in actual fact face a tough task in reaching the required raw stuff and other 

necessary inputs for the enterprise when the prices are very high 

5. Problem of finance 

 Women entrepreneurs stiffer a lot in raise and meeting the economic needs of the business, 

Bankers, creditors and financial institute are not coming forward to provide monetary assistance 

to women borrowers on the ground of their less credit worthiness and more chances of business 

failure. They as well face financial problem due to obstruction of funds in raw equipment, work-

in-progress ended goods and non-receipt of payment from clientele in time 

6. Tough competitions 

 Typically women entrepreneurs employ low knowledge in the process of manufacture. In a 

market where the rivalry is too high, they have to fight hard to live in the market against the 

organised sector and their male counterpart who have vast experience and capacity to adopt 

superior technology in overseeing enterprise 

7. High cost of production 

 Women Entrepreneur in India several factors including unproductive management 

contribute to the high cost of production which stands as a hesitant block before women 

entrepreneurs. Women entrepreneurs face knowledge obsolescence due to no adoption or slow 

adoption to altering skill which is a major factor of high cost of production. 

8. Low risk-bearing capacity 

 Women in India are by nature weak, shy and mild. They cannot bear the amount risk which 

is indispensable for running a venture. Lack of teaching, training and economic hold from 

outside also diminish their capacity to bear the risk mixed up in an enterprises 

9. Limited mobility 

 Women mobility in India is very limited and has turn out to be a problem due to 

conventional values and inability to drive vehicle. Moving alone and ask for a room to stay out 

in the night-time for business purpose are still looked upon with suspicious eyes. Sometimes, 

younger women feel uncomfortable in dealing with men who show extra notice in them than 

work connected aspect. 

10. Lack of entrepreneurial aptitude 

 Be short of entrepreneurial ability is a matter of anxiety for women entrepreneurs. They 

contain no capitalist bent of brain. Even after presence various tuition programme on 

entrepreneur ship women entrepreneurs fail to tide over the risks and dilemma that may come 

up in an organisational functioning.  

11. Limited managerial ability 

 Organization has become a particular job which only well-organized managers perform. 

Women entrepreneurs are not efficient in professional functions like planning, organising, 

controlling, coordinating, staffing, directing, motivating etc. of an enterprise. 

12. Legal official procedures 

 Fulfilling the legal official procedure required for organization an enterprise becomes an 

upheaval task on the part of a women entrepreneur since of the prevalence of corrupt practices 

in government office and technical delays for various license, electricity, water and shed 
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allotments. In such situations women entrepreneurs find it hard to muse on the horizontal 

functioning of the enterprise 

13. Utilization by focus men 

 Since women cannot run approximately for marketing, distribution and cash collection, they 

have to depend on centre men for the above activities. Middle man tends to develop them in the 

semblance of helping. They add their own profit edge which result in less sales and lesser 

revenue 

14. Exploitation by middle men 

 Since women cannot run around for promotion, sharing and money collection, they have to 

depend on middle men for the above deeds. Middle men tend to exploit them in the excuse of 

serving. They add their own profit margin which result in less sale and lesser proceeds 

 
Successful Leading Business Women in India 

The 21st leading business women in India:- 

 Akhila srinivasan, Managing Director, Shriram Investments ltd 

 Chanda Kocchar, Executive Director, ICICI Bank 

 Ekta Kapoor, Creative Director, balaji Telefilms Ltd 

 Jyoti Naik, President, Lijjat Papad. 

 Kiran Mazumdar Shaw, Chairman 

 Managing director, Biocon Ltd.  Lalita D.Gupte, JMD, ICICI Bank. 

 Naina Lal Kidwar, Deputy CEO, HBSE 

 Preetha Reddy, Managing Director, Apollo hospital 

 Priya Paul, Chairman, Apeejay Park Hotels. 

 Rashers Patchy, Chairman, Rajshree Sugars 

 Chemicals ltd.  Ranjana Kumar, Chairman, NABAR 

 
Conclusions 

 India is a male subjugated society and women are alleged to be expensively as well as 

socially dependent on male members. Women entrepreneurs faced lots of struggle like lack of 

schooling, social barriers, legal formalities, high cost of making, male dominated society, 

inadequate managerial ability, lack of self self-assurance etc. Various factor like Pull and Push 

factors influencing women entrepreneurs. Successful leading business women in India 
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Abstract 
 This paper highlights the applicability of Economic Value Added in Indian Banks.  Like other financial measure 
EVA is a measure of the incremental return that the investment earns more than the market rate of return. In simple 
terms, EVA measures the profitability, net of cost of capital. Thus EVA is a performance metric that estimates true 
economic profit or the amount by earnings exceed or fall short of the expected minimum rate of return that lenders 
and shareholders could earn by investing in other securities of comparable risk. EVA is alternative to the traditional 
performance measure. It is the most useful tool for measuring the directors’ performance of a company. 
Keywords: Economic value added, NOPAT, WACC, ROA, ROI. 

 
Introduction 

 The Success of the business depends on its proficient management having theoretically 

sound knowledge of time-honoured tools for planning, decision-making, forecasting and 

monitoring. Developing innovative financial and management accounting tool is an extremely 

contemporary subject matter for both the academicians engaged in business research and 

financial consultants in practice. During the recent past, the field of finance has become even 

more prominent. The concept of the Economic Value Added is similar to the traditional 

accounting concept of Residual Income. The concept emerges in several variations and 

incarnations, including the trademarked Stern Stewart & Co‘s EVA with its copious accounting 

adjustments, corresponding to Stewart [1991]. 

 Value Based Measurement is a new economic dimension which effectively reflects the 

opportunities and challenges. There are so many Value Based Measurements, for example Cash 

Value Added (CVA), Cash Flow Return on Investments (CFROI), Shareholder Value Analysis 

(SVA), Market Value Added (MVA) and Economic Value Added (EVA). Banks should be very 

cautious in choosing their performance measurement tools as it will substantially affect the 

resources of the Bank. The economic framework concept is an innovative way to evaluate the 

value of a company. This economic based measurement system ascertains companies‘ worth 

and performance based on their economic situation not based on numbers produced using 

accounting rules. The economic framework sets quality standards in measuring performance 

and it is essential for companies to create value for shareholders. 
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Historical Background 

 EVA is not a new concept. An accounting measure of performance called residual income is 

measured to be operating profit subtracted with capital charge. EVA is thus one variation of 

residual income with adjustments to how one calculates income and capital. According to 

Wallace (1997) one of the earliest to mention the residual income concept was Alfred Marshall in 

1890. Marshall defined economic profit as total net gains less the interest on invested capital at 

the current rate. According to Dodd & Chen (1996) the idea of residual income appeared first in 

accounting theory, literature, early in this century by e.g. Church in 1917 and by Scovell in 1924 

and appeared in management accounting literature in the 1960s. Also Finnish academics and 

financial press discussed the concept as early as in the 1970s. It was defined as a good way to 

complement ROI-control. In the 1970s or earlier residual income did not got wide publicity and 

it did not end up to be the prime performance measure in a great deal of companies. However, 

EVA, practicing the same concept with a different name, has done it in the recent years. 

Furthermore the spreading of EVA and other residual income measures does not look to be on a 

weakening trend. On the contrary, the number of companies adopting EVA is increasing 

rapidly. We can only guess why residual income had never gained a popularity of this scale. 

One of the possible reasons is that Economic value added (EVA) was marketed with a concept 

of Market value added (MVA) and it did offer a theoretically sound link to market valuations. 

 
Objective of the Study 

 To examine the extent of applicability of the Economic Value Added Concept of the Indian 

Banks.  

 
Significance of Eva  

 The Economic Value Added concept is based on the strong economic principle that firm 

value increases only if it is able to generate surplus over its cost of capital and therefore it is 

based on a sound theoretical foundation. As value added is widely recognized parameter of 

bank success. EVA is considered as a superior tool because of the following benefits. 

 EVA improves decision-making functions of the manager by reducing agency conflict. 

 EVA is highly linked to stock return than other measures. 

 EVA increases stock performance. 

 EVA is nearer to the real cash flows of the business entity. 

 MVA and EVA are correlated. 

 EVA provides more informational content in explaining stock returns. 

 
Eva as a Management Tool 

 EVA is superior to accounting profits calculated under Generally Accepted Accounting 

Principle, EVA is considered as a measure of value creation because it recognizes the cost of 

capital and, hence, the riskiness of a firm‘s operations. It is used as a value based performance 

measurement tool more widely. In this context, EVA is compared with some traditional 

measures and with some other value based measures as well.   
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In case of traditional measure the following problems may exist. 

 Sometimes profit may be manipulated by changing accounting treatment or by using 

different policies. 

 The decisions taken by the managers by relying on the traditional measures may improve 

profits in the short run, but may harm the business in the long run. 

 If any project selected on the basis of Return on Investment, there is a possibility of rejection 

of project which generate  a positive net present value 

 The above problems are avoided when an Economic Value Added is used –  

 Accounting manipulations can easily be removed when adjustments made in the profits at 

the time of NOPAT calculation. 

 Long – term value added expenditure can be capitalized in EVA calculation, so the decisions 

taken by the management may improve profits both in the long run and short run. 

 Projects with a positive net present value will also increase EVA. 

 
Calculation of Eva 

 EVA is calculated in the following ways 

 EVA = NOPAT – (CE × WACC) 

Where, 

 NOPAT = Net Operating Profit after tax  

 CE = Capital Employed 

 WACC = Weighted Average Cost of Capital 

 While in the NOPAT calculation, only operating items are taken into consideration, non-

operating items like interest on securities, dividend on shares invested in other business and 

operating expenses are not taken into consideration. Capital Employed includes both 

shareholders funds and borrowed funds. For WACC calculation, the cost of debt is ascertained 

as after tax cost and cost of equity is determined by using CAPM (Capital Asset Pricing Model). 

Under CAPM, Cost of Equity (Ke) is calculated by using the following formula. 

 Ke = Rf + bi (Rm – Rf)  

 Ke = Cost of Equity 

 Rf = Risk free return 

 Rm = Expected Market Rate of Return 

 Bi = Risk Co-efficient of particular investment 

 From the above it is very clear that the cost of capital is the most important measure of EVA. 

In traditional measures most companies seems to be profitable, but in reality they are not. 

 
EVA vs. traditional measures 

 EVA is based on the regular accounting based items like interest bearing debt, equity capital 

and net operating profit. It varies from the traditional measures mainly by including the cost 

of equity. 

 Among all traditional measures, return on capital is very common and relatively superior 

performance measure. Different companies compute this return with different formulas and 
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call it also with different names like return on investment (ROI), return on invested capital 

(ROIC), return on capital employed (ROCE), return on net assets (RONA), return on assets 

(ROA) etc. The main shortcoming with all these rates of return is in all cases that 

maximizing rate of return does not necessarily maximize the return for shareholders. 

 Mathematically EVA gives accurately the same results in valuations as Discounted Cash 

Flow (DCF) or Net Present Value (NPV) (Stewart, 1990) which are long since widely 

acknowledged as theoretically best analysis tools from the stockholders‘ perspective. In the 

corporate control, it is worth remembering that EVA and NPV go hand in hand as also ROI 

and IRR. 

 The formers tell us the impacts to shareholders wealth and the latter tell us the rate of 

return. There is no reason to abandon ROI and IRR. They are very good and illustrative 

measures that tell us about the rate of returns. IRR can always be used along with NPV in 

investment calculations and ROI can always be used along with EVA in company 

performance. 

 However, we should never aim to maximize IRR and ROI and we should never base 

decisions on these two metrics. IRR and ROI provide us additional information, although all 

decisions could be done without them. Maximizing rate of returns (IRR, ROI) does not 

matter, when the goal is to maximize the returns to shareholders. EVA and NPV should be 

in the commanding role in corporate control and ROI and IRR should have the role of giving 

additional information.   

 
EVA vs. Other Value-based Measures 

 EVA is not the only value-based measure rather we have a number of tools that are also 

used for the same. Some are developed by consultants and others are by academics. Consultants 

like to use their particular acronym to establish it as their personal brand though it would not 

differ very much of the competitors‘ measures. Thus the range of these different acronyms is 

wide. Some of such measures are mentioned here in a tabular format so that readers can grasp 

them easily. 

EVA is a superior measure as compared to other performance measures on four counts. 

 EVA is nearer to the real cash flows of the banks. 

 EVA is easy to understand and calculate. 

 EVA has a higher correlation to the market value of the business entity. 

 Its application for employee compensation leads to the alignment of managerial interests 

with those of the shareholders, thus minimizing the supposedly dysfunctional behaviour of 

the management. 

 
Conclusion 

 Most of the Banks are still using traditional accounting measures that are known to be 

ineffective. EVA is alternative to the traditional performance measure. It is the most useful tool 

for measuring the performance of managers of a bank. Bankers  in the competitive regime must 

increase the shareholder wealth and encourage them for more investment in banks. To achieve 



Vol. 6                                     Special Issue 3                               March 2018                             ISSN: 2320 - 4168 
 

Shanlax International Journal of Commerce Page 15 

this the banks have to measure their performance from A shareholder‘s point of view. Bankers 

will have to follow wealth maximization as an objective to indicate that they are adding value to 

shareholder wealth and not deteriorating it. In order to determine this, bankers need to apply 

the Economic value added measure.  
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Abstract 
 This article delivers an introduction of knowledge management and Knowledge worker. Knowledge 
Management is constructed on the principle that, normally human beings are unable to pull on the full capability of 
their brains, organizations are generally unable to use the knowledge that they have. Through Knowledge 
Management, organizations seek to acquire or create potentially useful knowledge and to make it available to 
knowledge worker who can use it at a time and place that is suitable for them to achieve extreme effective usage in 
order to positively influence organizational performance. It is believed that if an organization rises its effective 
knowledge usage with small percentage, great benefits will be resulted. 
Keywords: Knowledge, Innovative, Creativity, Team, 

 
Introduction 
 Knowledge Management is a business philosophy. It is an emerging set of principles, 

Processes organizational structures and technology applications that help people share and 

leverage their knowledge to meet their business objectives. Successful implementation of 

knowledge management program should result in the ability of the organization to create a 

climate in which there is a free flow of knowledge .This free flow of knowledge is also called as 

knowledge sharing. The process of knowledge management comprises 5 steps: Knowledge 

generation, Knowledge sharing, Knowledge adaptation, Knowledge application, Knowledge 

Modification. 

 
Knowledge Management 

 In today‘s fast –changing global markets, success is no longer tied to the traditional inputs of 

labor, capital or land. The new critical resource is inside the heads of employees. What a 

company knows – and how it leverages that knowledge-has never been so essential for success. 

Suddenly, it seems, everyone is talking about ‖knowledge management‖. The biggest payback 

comes when a company maps its knowledge management efforts-its knowledge management 

efforts-its knowledge strategy-to a key aspect of its business strategy. For most companies, that 

means focusing on one or more of the following four areas: 

 
Innovation 

 Findings and nurturing new ideas, bringing people together in ―virtual‖ development 

teams, creating forums for brainstorming and collaboration. 

 

 

 

CORE COMPETENCIES OF KNOWLEDGE WORKERS 
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Responsiveness 

 Giving people permission to access the information they need when they need it, so they can 

solve the customer problems immediately, make better decisions more faster, and respond more 

quickly to changing market conditions. 

 
Competency 

 Developing the skill and expertise of employees through on-the-job, online training, and 

―distance‖ learning. People will share what they know and reuse the know-how of others if you 

make it easy for them, and if you make it worth their while. We have also learned that 

knowledge is often as much about whom you know as it is about what you know. It is difficult 

today to pick up a business or technology journal without coming across some mention of 

knowledge management.  

 
Knowledge Worker 
 Knowledge Work embodies experience, innovation, creativity, and transformation of 

experience into knowledge for leveraging products and services. Definition of a knowledge 

worker is a person who performs business and personal experience into knowledge through 

capturing, assessing, applying, sharing and disseminating it within the organization to solve 

specific problems or to create value.  

 
Personality of Knowledge worker 
A knowledge worker incorporates several personality and professional attributes: 

 Holds unique values and understands and adopts the culture of the organization. 

 Aligns personal and professional growth with corporate vision and the achievement of 

strategic goals. 

 Adopts an attitude of collaboration and sharing. 

 Has innovative capacity and a creative mind. 

 Has a clear understanding of the business in which he or she is a part 

 Is willing to learn, unlearn and adopt new ways that result in better ways of doing a job. 

 Is in command of Self-control and Self-learning. 

 Is willing to tolerate uncertainties and grow with the company. 

 
Core Competencies of Knowledge workers 
 Corporations preparing their human capital to be knowledge workers in a competitive 

environment must consider several core competencies of the self-directed knowledge worker: 
 

Thinking Skills 
 A knowledge worker is expected to possess strategic thinking skills that shed potential on 

the work performed or the ideas provided on the job. Strategic thinking means having a vision 

of how the company can improve by the value added contributions of its employees and how 

continuous learning contributes to a knowledge‗s career, loyalty to the firm, and satisfaction on 

the job. The point is for the knowledge worker to stretch his or her thinking to achieve 

worthwhile results. 
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Continuous Learning  

 Knowledge work implies innovation through continuous learning on the job, professional 

seminars and working in an environment conductive to creativity and advancement. This 

implies unlearning and relearning to be in tune with the fast-changing business. It also means 

the learning corporation must provide both the support and the funding for allowing its 

employees to continue to learn, in the hope that the outcome is better products or better quality 

service, or both. 

 
Innovative Teams and Teamwork 

 Teamwork requires collaboration, co-operation and co-ordination, based on a knowledge –

sharing attitude and commitment to knowledge exchange. A prerequisite for successful 

teamwork is management support and attractive rewards, both intrinsic and extrinsic. For a 

career oriented knowledge worker, intrinsic rewards (such as recognition) go farther than 

extrinsic rewards in the long run. 

 
Innovation and Creativity 

 The spirit behind innovation and creativity is for knowledge workers to expand their vision 

and ―dream‖ a new or a different product or service for the advancement of the firm. For that to 

happen requires open and equal opportunities to explore, to test, and to try things out. It means 

a solution focus mind-set, a passion to create knowledge, and a strong desire for idea generation 

and follow up. From management‘s view, it means providing an environment in which 

knowledge sharing is encouraged within the framework of people‘s abilities and potential to 

succeed on behalf of the firm. 

 
Risk Taking and Potential Success 

 Innovation and creativity mean risk taking. Like investing in stocks, the higher the risk, and 

the greater the chance of higher return on investment. It could also result in a greater loss. In 

risk taking, you have to be willing to lose as much as you hope to gain. Vision, experience and 

seasoned knowledge enter the picture in risk taking for the forward-looking firm. It is part of 

what a learning organization has to undergo to gain and advance its employee‘s knowledge 

base. 

 
Decisive Action Taking 

 All these factors considered, decisive action taking means that knowledge workers should 

be willing to hold professional discipline, patience and determination. Motivation is a critical 

factor in keeping the focus on a product or a service for the future. Analyzing, choosing among 

alternatives, testing and the selling of change must come before final adoption. 

 
A Culture of Responsibility toward Knowledge 

 This core competency means loyalty and commitment to one‘s manager or leader. 

Knowledge workers must consistently support their leaders, their peers and the company as a 

whole. When a problem rises, a knowledge worker is have to take the problem to responsible 
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source, discuss or brain storm it, settle on a ―best solution ―outcome ,and let it go at that. This 

route finds no winners. Related to this, core competency is a sub-culture of referrals and 

knowledge exchange. By that, we mean identifying knowledge workers who have specialized 

knowledge for certain problems and are willing to provide such knowledge on call. A network 

of knowledge availability is a critical component of the learning organizations. 

 
Conclusion 

 Knowledge Management is an organisational approach that is not simply implemented. 

Firstly, knowledge-sharing activities depend on the voluntary participation of employees. 

Therefore, management should be sensitive to the knowledge activities that are already going 

on within the company and seek mean to support them. Secondary, management needs to have 

some organisational change for changing the corporate culture. Employees can have all sorts of 

reasons for not joining in and employees who see benefit in KM have a hard time changing the 

corporate culture accordingly. A knowledge sharing culture can only found futile ground if top 

management supports it, showing benefits, incentives and rewards to those who do. Therefore 

KM cannot be just another project on the side; it requires structural change in the policy of the 

company. 
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Abstract 

 Entrepreneurship is seen as a viable and powerful job engine in India. There are many of the women are either 
an owner-manager of an established business or involved in early-stage entrepreneurial activity. For many women, 
entrepreneurship has been hailed as a welcoming workplace with great opportunity. Studies and growth projections 
by government and trade organizations such as the Small Business Administration (SBA), the Department of 
Labour, and the Center for Women's Business Research indicate that the ranks of women entrepreneur.  They are 
entrepreneurs and their businesses are growing rapidly. The Small Business Administration reported that far above 
the ground numbers of women want to become entrepreneurs and their lines are growing at a rate six times faster 
than the number of self-employed men. The study deals with the Women Entrepreneurship for the Opportunities and 
challenges in India.  
Keywords: Women Entrepreneurship, Opportunities, Challenges. 
 

Introduction 
 Women Entrepreneurs are said to encompass in the region of three of one of all 

entrepreneurs worldwide. Entrepreneurship has traditionally been defined as the process of 

manipulative, launching and running a new business, which typically begins as a small 

business, such as a start up company, offering a product, process or service for sale or hire. 

Traditionally, an entrepreneur has been defined as "A person who organizes and manages any 

enterprise, especially a business, usually with considerable initiative and risk". A business 

person is normally responsible for a business undertaking, coordinating the elements of 

production– the human, money related and material resources– that are required to misuse a 

business opportunity. While business enterprise is frequently connected with new, little, 

revenue driven new companies, entrepreneurial conduct can be found in little medium-and 

substantial measured firms, new and set up firms and in for-benefit and not-revenue driven 

associations, including deliberate area gatherings, magnanimous associations and government. 

 Enterprise commonly works inside a business biological system which regularly 

incorporates government projects and administrations that advance enterprise and bolster 

business people and new companies; non-legislative associations, for example, independent 

company affiliations and associations that offer exhortation and coaching to business people. 

 Along with the mid eighteenth century, it was famous for ladies to possess certain 

organizations like houses of ill-repute, alehouses, bars, and retail shops. The vast majority of 

these organizations were not seen with great notorieties; since, it was viewed as disgraceful for 

ladies to be in these positions. 

 

WOMEN ENTREPRENEURSHIP: OPPORTUNITIES AND  

CHALLENGES IN INDIA 
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Literature Review 

 Norhalimah Idris and Joyce Tan (2017) Participation of women entrepreneurs is getting 

more important in the transformation of social interactions along the gender lines. Majority of 

previous studies focus on entrepreneurs in general, thus leaving a gap for the current study to 

concentrate in women entrepreneurs. Therefore, this paper aims to review literature concerning 

major obstacles of women entrepreneurs in running their businesses. Additionally, it also 

highlights the driving forces that motivate women entrepreneurs into businesses. 

 Rupali Jitendra Khaire (2011) in this paper an attempt to critically analyses of statutory 

policy for women empowerment and its impact on women entrepreneurship. In this literature 

review a body of text that aims to review the critical points of current knowledge including 

substantive findings as well as theoretical and methodological contributions to women 

entrepreneurship through secondary sources, and as such, do not report any new or original 

experimental work. The article helps to under how women entrepreneurship has developed into 

an accepted concept which makes an important part of the economy. The researcher took the 

review of available literature with various secondary sources like book, periodicals, and 

websites. 

  
Challenges for Women Entrepreneur 

 Over the world, the primary impediment to ladies business enterprise is the absence of 

certainty and abilities and trouble in getting to entrepreneurial information. In India, there are 

four key explanations behind ladies not getting to be business people: 

 Entrepreneurial Mindset: Numerous ladies want to land into salaried positions, leaning 

toward the consistent working hours, wage and liven like medical coverage and paid takes off. 

Business enterprise is as yet seen as a more hazardous alternative, requiring longer work hours 

and without a settled wage each month. Most ladies business people however verify this isn't 

valid. They refer to adaptable working hours and being responsible for their timetables as a key 

explanation behind getting to be business people.  

 Difficulty Accessing Resources: Women have experience issues getting to stores and 

different assets because of a few reasons: laws directing the private circle particularly with 

respect to marriage, legacy and land can frustrate ladies' entrance to resources that can be 

utilized as guarantee to secure an advance; absence of familiarity with plans that are accessible 

to explicitly bolster them; couple of stages that particularly bolster ladies business people.. 

 Lack of Practical Experience: To one side from a couple of prominent female authors, ladies 

don't see an excessive number of business visionaries in their lives that they can turn upward to 

and gain from. Ladies business visionaries regularly know for a fact that it is so testing to fire up 

and set up an endeavour. So when ladies can contact and work with ladies business people, 

they will probably start up. 

  
Major challenges of Women Entrepreneurs 

 The literature review identified a number of micro and macro challenges to the women-

owned enterprises: 
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 Micro-level challenges: Education and managerial training: women entrepreneurs 

generally lack proper business education and managerial training on one hand and they also 

seem Women Entrepreneurship: Opportunities and Challenges in India short of necessary 

technical and management skills. Interpersonal and communication skills are of high 

importance for a successful business person including the difficulty to negotiate and work with 

financial institutions. 

 Macro-level challenges: (i) The cultural traditions of the country make it harder for women 

(e.g., rural women) to start up and run small business due to the expectations and demands of 

their traditional reproductive and domestic roles. Women‘s traditional reproductive and 

patriarchal culture leave limited opportunity for women to do business in rural areas. 

 
Women Entrepreneurs in India 

 Women Entrepreneurs can add to the GDP, as well as assume a key part in tending to 

societal difficulties. In any case, the quantity of ladies business visionaries in India remains 

generally low. There are just 14% of Entrepreneur in India are ladies. 

 In India, huge levels of ladies ventures are small scale undertakings that ladies embrace as a 

constrained monetary movement. 

 These small scale undertakings can be ordered into cultivate and off-cultivate ventures. 

They infrequently accomplish scale and serve just to scarcely maintain the ladies business 

visionaries and their families. 

 
Conclusion 

 The investment of ladies in monetary exercises is basic from a human asset advancement 

point of view as well as fundamental notwithstanding for the goal of raising the status of ladies 

in the public arena. Ladies support upgrades ladies strengthening and lessens financial 

disparity. The present research is planned to exhibit scrutinize on the surviving writing and 

give material to progressing level headed discussion and talk to persuade the scholarly 

community and expert group to improve understanding regarding the matter of women 

business visionary. 
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Abstract 
 Retailing, one of the principal sectors in the large-scale market, is going through a transition phase not only in 
India but the world over. India has emerged as the hottest retail destination. Most of the structured retailing in India 
has started recently and is engaged mainly in urban cities. Indian retail sector has been hailed as one of the sunrise 
sectors in the Indian economy. The retail industry in India is the second largest employer with an estimated 
35million people engaged by the industry. Though initially the retail industry in India was mostly unorganized, 
however with the change of taste and preferences of consumers, the Industry is getting more popular these days and 
getting organized as well. The Indian retail industry is the largest among all the industries, accounting for over 10 
percent of the country’s GDP and around 8 percent of the employment. 
Keywords: Retail, Industry, economy growth 

 
Introduction 

 Retailing worldwide is passing through a dramatic period of transformation in a climate 

where businesses are obliged to generate ever-increasing levels of differentiation just to 

maintain market share .These retailers normally do not pay taxes and most of them are not even 

registered for sales tax, VAT, or income tax. ―Unorganized retailing‖ is defined as an outlet 

which is run locally by the owner or the caretaker of a shop who lacks the technical and the 

accounting standardization. The growth of organized retailing in India has been so slower as 

compared to rest of the world. Liberalization of trade policies during first reform period has led 

India to become an investment friendly country. The total retail spending is estimated to double 

in the next five years. Of this, organized retail –currently growing at a CAGR of 22%- is 

estimated to be 21% of total expenditure. Generally the literature discusses the global impact of 

retailing on the global economies as well as Pakistan retailing industry. This paper explores the 

potential of Pakistan retailing industry. Lopsided economic development is transforming India 

from an agrarian economy directly to a service oriented post-industrial society. 

 
Objectives 

 To analyze the in attendance trends in trade commerce 

  To explain the current status of FDI in Indian retail sector along with others.   

 To study the factors having impact on growth of  organized retail sector 

 
Methodology 

 Information has been sourced from various books, trade journal, management publication, 

reporters etc. and examine is graphic in environment. Data presented in the form of tables and 

 

IMPACT OF RETAIL MANAGEMENT IN THE GROWTH OF INDIAN ECONOMY 



Vol. 6                                     Special Issue 3                               March 2018                             ISSN: 2320 - 4168 
 

Shanlax International Journal of Commerce Page 25 

analyzed in form of percent trend and chart. The paper is descriptive-analytical and exploratory 

in nature. It is descriptive to the extent that it traces current trends of India‘s retailing industry.    

 
Review of Literature 
 Shitole and Gomathy Thyagarajan (2014) examined the views and perceptions of the 

consumers with regard to FDI in multi brand retailing trade in India with special reference to 

Western Suburbs of Mumbai region. This study has used a single cross-sectional descriptive 

research design and causal-comparative design. Convenient sampling method was adopted and 

the sample size was 100 consumers who had awareness about the concept of FDI in Multi-brand 

retailing in India. From the findings of the study, it is concluded that majority of the educated 

respondents are in favour of FDI in Multi-brand retailing and the education level of the 

consumers has an influence on their perceptions. 

 Bhavani (2013) has undertaken a study to identify the emerging trends in Indian retail 

sector. The data is secondary in environment. The study concluded that as consumer behaviour 

and life style have changed, the buying pattern of the consumer also changed. The Technology 

used in retail helps in reducing costs, increasing efficiency and giving value added services to 

customers. The retailers also trigger the visitors‘ sensory experiences (smell, sight, and sound) to 

the hilt. The selling ambience has become a key strategic element for effective differentiation. 

This will facilitate retailers to achieve the advantage. Retailers may develop customized retail 

formats and deal with customized products suitable for consumers. 

  
Types of Retail Operations 
 Retail operations enable a store to function smoothly without any hindrances. The 

significant types of retail operations consist of: 

• Section store 

• Speciality store 

• Discount/Mass Merchandisers 

• Storehouse/comprehensive clubs 

• Manufacturing works outlet 
 

Retail Management 
 Structure targets small and midsize retailers seeking to computerize their stores. The 

package runs on personal computers to manage a range of store operations and purchaser 

marketing tasks, counting point of sale; operations; record control and tracking; pricing; sales 

and promotions; customer organization and marketing; employee management; customized 

reports; and information security. 
 

The Global Retail Scenario 
 The5 US$ 9 trillion sell commerce is one of the world‘s largest industries and still increasing. 

47 of the international chance 500 companies & 25 of Asia‘s Top 200 companies are retailer. Last 

decade has undeniably witnessed wonderful growth in Indian retail manufacturing and has 

integrated our Indian economy with the world. Operation in India is increasingly inching its 

way toward appropriate the next boom industry. 
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Indian Retail Scenario 

 Retail is India‘s most significant industry, office for over 10 percent of the country‘s GDP 

and roughly eight percent of employ. Now with growing market demand, the industry is 

expected to grow at pace of 25-30% annually. The Indian retail industry is currently growing at 

a great pace and is expected to go up to US $ 833 billion by the year 2013.  

 The development was being witnessed at various levels and the people of the nation were 

education to play changed roles as businessmen and trade. The organization for a strong 

economy were being laid, youth were beckon new awareness in all spheres. 

 As the Indian transaction is getting more and more structured various retail format are 

promising to imprison the potential of the market. 

 Extra-large Malls 

 Multiplex 

 Great and underdeveloped supermarket 

 Hypermarkets 

 Departmental stores are a few formats which flourishing in the both big and small district 

markets 

 As the major cities have made the present retail scenario pleasant, the future of the Indian 

Retailing industry lies in the rural regions. Catering to these consumers will bring tremendous 

business to brands from every sector. 

 
Growth of Retailing in India 

 Indian retailing industry has seen phenomenal growth in the last five years (2001-2006). 

Organized retailing has finally emerged from the shadows of unorganized retailing and is 

contributing significantly to the growth of Indian retail sector. Indian retail sector is wearing 

new clothes and with a three year compounded annual growth rate of 46-64%, retail is the 

fastest growing sector in the Indian economy. The sector is the second largest employer after 

agriculture, employing more than 35 million people with wholesale trade generating an 

additional employment to 5.5 million cores. 

 
Technology Impact 

 The other significant aspect of trade relates to information. It is widely felt that the key 

differentiator between the winning and not so successful retailers is principally in the area of 

machinery. Concurrently, it will be technology that will help the organised retailer score over 

the unorganised players, giving both cost and service compensate. Retail Information Systems 

(RIS), allow you to communicate more in order, more often. It's easy, most preferred, affordable, 

direct, actionable and highly effective. 

 Ready to use Templates - You can choose from a large eye-catching selection of ready to use 

professionally considered layout templates to meet your specific trade needs.  

 Campaign Wizards - No technical skills are compulsory. Operation wizards are easy for 

everyone for creating and sending product promotions, campaigns, newsletters.  
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 Modified emails - All the mails irrespective of the type you send to client can be 

personalized in many different ways. 

 Customer Specific - Our staff will work with you to create a layout template according to 

your qualifications, it can be personalized with supplementary graphics, fonts, and colours 

to match your preferences 
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Abstract 
 Premised on the main focus of companies to expose their social and ethical ambitions, and mainly to express the 
interest and attracting critical shareholder centrality (Ashforth & Gibbs 1990, Vallentin 2001) this research focuses 
on the cost benefits of the business of the internal and external communication of the societal responsibilities of the 
company (Maignan et al. 1999). Generally CSR communicates the ethical corporate virtues and address the 
reputation of the organization’s status and activities to its perceived social responsibilities (Brown & Dacin 1997). 
Corporate Communication is also to attract the critical companies and to convey the positive messages.   This study 
focuses on the review results of corporate communication and the CSR aspects on transparency and Accountability 
of the critical areas like CSR engagement, significance of CSR, channels of CSR Communication and corporate 
culture of CSR, and also an emphasis on societal priorities of CSR Communication. 

 
Introduction 

 There is developing advantage of growing importance of CSR in management of business 

society relationship (Porter & Kramer, 2006; Schwab, 2008; Wood, 1991). The extended attention 

has been given especially to their Engagement in CSR (Aguilera et al.2007). It‘s the accepted fact 

that employees are the key stakeholders group (Donaldson and Preston 1995; Freeman 1984; 

Greenwood 2007; Kaler 2009; Matten and Crane 2005) and a special reference to CSR context in 

crating organizational policies and strategies. There is always a positive responsiveness among 

employees on Engagement with CSR programs Collier and Esteban (2007). In Indian there is a 

tremendous change in global integration and its power towards social and economic implication 

towards society and in rise of CSR momentum CSR in India is generally understood in broad 

dimension of Societal development, Environmental dimension, Improving Education needs, 

Safety and Security measures.    

 The Society and government alike now have much higher expectations of Indian  companies 

(as well as foreign enterprises in India) to not only deliver economic benefits but also to 

contribute to building a ―harmonious society,‖ narrative and concept propounded by the 

current administration. These contemporary changes necessitate an empirical examination of 

CSR actions and communication in India.  Recent scholarship on CSR in India  has examined the 

topic from the perspective of ethically questionable outcomes  resulting from frequent recalls of 

tainted pet food and children‘s toys (e.g., Lu, 2008); the impact of corporate codes of conduct on 

labor standards (e.g., Yu, 2008); and comparative studies of CSR stakeholder practices in the 

U.S., china  and India. Based on institutional environments and organizational culture (e.g., Lo, 
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Egri, & Ralston, 2008) India‘s Confucian ethic is being viewed as an alternate philosophical basis 

for CSR in the face of the failures of western capitalism (e.g., Roper &Weymes, 2007).   

 But how is CSR perceived by Indian companies? What are their general practices in CSR 

engagement and   communication? 

 We report here the key findings from two surveys of corporate communication at Indian   

companies. 

 What are the drivers for CSR engagement in India? (RQ1).  

 What are the areas of CSR engagement? (RQ2). 

 How is CSR communication viewed? (RQ3).  

 What are the preferred channels for communicating CSR activities? (RQ4). 

 
Method 

 As a part of Research design convenience sampling design was adopted by the Researcher 

for both the studies. For both the studies the Researcher was very particular in selecting the 

companies. The researcher identifies the combination of industries and sectors like 

Telecommunication, Infrastructure, Real Estate , consumer Products, automotive, Logistics, 

hospitality, retail etc., 

 For the first study, the companies were chosen on the aspects of Size, Annual Revenue and 

national companies only was chosen for the study. Then in the second study, the regional 

companies were chosen and medium size companies were identified. 

 The structured questionnaire were used for the both the studies. The scales adopted were 

sorted out by complete reviews undergone for subsequent years relevant to the topic. The 

questionnaire adopted follows the Likert scales technique to identify the response of CSR 

engagement questions. 

 
Results 

 Researcher in conducting two comparison studies identified that both of the group agreed 

the idea of social obligation of business.  It was proven that very limited companies had a 

neutral opinion on the issue. 

 Accordingly to the Research question stated among the eight CSR drivers, there was a 

significant agreement on the two CSR Engagement i.e., ―Improve corporate reputation and to 

built corporate Culture.‖ 

 The researchers too identified that responses to statements like ―adhering government 

policies, respond to competition, contributions to social development are certainly on very less 

consensus. 

 In the second study companies reported ―meeting customers CSR expectations‖ as an 

important driver.  The respondents expressed median level on motivations such as ―to realize 

business strategy‖ and ―to meet general public‘s expectations.‖ 

 According to RQ2, the researchers identified whether the CSR engagement Areas and its 

importance on current CSR practicing areas. Both the cases, the researchers identified 

incongruence between desired CSR actions and current practices. 
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 Further the researchers identified that among the 15 areas on study, five dimensions were 

given more focus among the respondent companies like disaster relief, occupational health and 

safety, consumer rights, environmental protection and energy conservation. From the both 

studies we were able to find out that the Seventy per cent of the companies emphasized on 

Disaster relief efforts and next primary and secondary education was also focused as significant 

CSR practice area. 

 According to the researchers RQ3, CSR communication is viewed as non mandatory form of 

communication. Researchers found a positive response in both studies with regard to CSR 

Communication. None have marked ―no promotion‖. Responses were scattered equally on 

―promote promotion‖, ―Good work‖, ―and Limited promotion‖. 

 The Researcher found finally there is comparable responses between internal employees and 

external audience regarding the CSR communication, 

 According to the RQ4, Respondents were asked to indicate their companies‘ preferences in 

communicating CSR. The options were media platforms and Mass media. From both studies it 

was clearly found that there is a huge response towards mass communication like internet, 

Company publications, News media, corporate brochures, company websites, etc. It was also 

found that broadcast which is done out of the home media like billboards, trade magazines, 

ranking while radio communication, all such modes were not highly agreed by the respondents 

in both the studies. 

 
Discussion 

 After surplus of research, CSR remains a concentrated area and its practice and 

conceptualization vary accordingly. Off course, CSR communication is one of the critical area to 

do Research and it is not determined with limited focus. 

 This research indicates that the idea of CSR is widely accepted by the Indian companies and 

their CSR Engagement is motivated by both the internal and external consideration. It can very 

well be argued that external image of corporate reputation is also associated with the employees 

and corporation self image. The emphasis on corporate image and culture in our research might 

act as best example to the internal role of employees and domestic agenda of national 

development in the global market arena. 

 There is always a difference in opinion between the companies that have engaged in what 

the companies in practice really pursue. In broader view, the CSR beliefs and principles are not 

fully materialized in company programs and actions. The companies as respondents focus as 

common societal importance concentrates and focus on disaster relief clearly shows that, 

companies are not formed with comprehensive logical strategy. 

 The researchers also found that the Indian companies in surveys did not hesitate or disagree 

the real important of social responsible strategies which is required to fulfill the complete form 

of social citizen for the better deeds. There is always good expectation from the external 

stakeholders who represents the main pillars of corporate culture and social image of the 

companies. And it is always proved that not only the external stakeholders are responsible for 

the well determined corporate image and reputation, the internal influence among the 
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employees is more in corporate communication. Huge expectation from the public respondents 

on the corporate announcements and corporate campaign is expected from the mass media or 

through the company websites o any mass mode. 

 The reality of CSR action towards engagement is not yet conceptualized clearly for the 

understanding of internal employees. Similarly there is a lack of focus on the external influence 

too.  The collective response towards disaster relief for instance suggests that there should be a 

comprehensive model in implementing strategies which will benefit at large. 

 Companies which are interested in investments to foster meaningful dialogue with 

stakeholders and to demonstrate corporate commitment to CSR, communication professionals 

must not only understand the challenging Indian market and media environment in which they 

operate, but also be involved in formulating CSR strategy. This study helps to form the 

foundation for further exploration into the unfolding occurrence, as CSR efforts are set to 

expand in the world‘s largest emerging economy. 
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Abstract 
 The growing of demand for the massive information transmission created the data communication systems 
progressively engaging, greatest of communications became digital thanks to the benefits of digital Communication 
with analog communication. the benefits of data communication are helped to develop the social networks throughout 
the years to the modern-era diversity that uses digital media. The review the history of data communication, social 
networks. Also, this paper mentioned some facts and statistics regarding some standard social networks. 
Keywords: data communication, error protection, social network, Mobile Networking, WWW, Satellite 
communication. 

 
Introduction 

 The best of communications became digital thanks to the benefits of data communication 

over analog communication. data communication is powerful within the sense of shellproof to 

channel noise and distortion. Regenerative repeaters on the transmission route will notice a 

digital signal and refresh the transmitted signal and carry a replacement noise-free signal. This 

prevents the noise to accumulate on the trail. Digital signals will be coded to supply 

extraordinarily low error rates and hi-fi [2]. 

 The Social network has been outlined as a network of relationships and interactions, 

wherever the nodes composed of active actors and therefore the edges composed of the 

interactions or relationships between these active actors. A popularization of the social 

network's plan is that of knowledge networks, the nodes in these social networks consist either 

entities or actors and therefore the relationships between them indicated by edges. Obviously, 

the social networks term isn't restricted to the actual condition of an associate internet-based 

social network like Facebook; in typically the social networking drawback has been studied 

within the field of social science in ideas of generic interactions between and a bunch of active 

actors. With such interactions could also be in any ancient or non-traditional type, whether or 

not they be telecommunication interactions, E-mail interactions, face to face interactions or 

communication mail interactions [22][23]. 

 
History of Data Communication  
Telegraph  
 The telegraph was achieved by the discoverer. With few words transmitted by Morse‘s 

electrical telegraph between Washington, D.C., and urban center, Maryland, in 1844, a 

completely revolutionary means that of the period of time, long-distance communications was 

started. The Telegraph, ideally acceptable for manual keying, is that the indication of digital 
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communications. Explicitly, the Morse code may be a variable-length code utilizing associate 

alphabet of 4symbols: a dot, a dash, a letter area, and a word space; short sequences represent 

frequent letters, whereas long sequences represent occasional letters [4]. 

 
Telephone  

 The phone was unreal by Alexander Graham Bell in 1875. Period of time transmission of a 

speech created from the phone by encryption the electrical signal and replication of sound a 

sensible reality. the initial version of the phone was easy and weak; sanctioning users to speak 

over short distances solely. Especially, in 1897, A. B. Strowger, and a funeral undertaker from 

Kansas town, Missouri, unreal the automated piecemeal switch that bears his name. Overall the 

mechanical device switches unreal over the years, the Strowger switch was the foremost 

standard and ordinarily used. Harry Nyquist, 1928, printed his classical paper on the idea of 

signal transmission in telegraphy. particularly, Nyquist established criteria for the correct 

reception of telegraph signals transmitted over dispersive channels within the absence of noise. 

abundant of Nyquist‘s early work was applied later to the transmission of digital information 

over dispersive channels [5]. 

 
Error Protection  

 Throughout the transmission, probably bits error would possibly occur reckoning on the 

characteristics of the channel, and therefore the range of bit error depends on the quantity of 

noise within the communication. Such errors, naturally occur once the signals transmission, 

storage, or process of knowledge in digital type. Error management writing allows the processes 

of detection and correction that ends up in protective the transmitted digital info from those 

errors could have occurred. Error-control code techniques ar currently applied in nearly the 

complete vary of knowledge communication, storage, and process systems.  The Digital 

Revolution marked the ultimate section of the data age. folks in so many elements of the globe 

don't connect at once and data flow has shrunken the globe. one amongst the most important 

changes recently is that the interconnected immediacy of social networking. data 

communication has crystal rectifier to create the social networking by  3 vital applications of 

digital that pictured by the internet- World Wide net (WWW), mobile communication, and 

satellite communication [14]. 

1.  World Wide net (WWW)  

 The globe Wide net or World Wide Web is associate info service that's on the net. it's a 

trial to arrange the net, therefore, you'll be able to notice info easier moving threw document to 

document. If you recognize the way to utilize the cyber web, in only 5 minutes you may send 

and receive info and Comments with  innumerable  folks everywhere the globe, get a 

quick answer to a web question, computing, technical, business, investment, or the other subject 

[15].  

2.  Mobile communication network 

 Mobile networks are providing voice and information property which will improve billions 

of lives. they're serving to spice up native economies, deliver vital social services like attention 
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and education, improve democracy and customarily raise standards of living. they're cheaper 

and easier to use, they don‘t want an everyday power offer and might be utilized by those that 

don‘t have a previous expertise in technology [16]. 

3.  Satellite communication 

 Since the beginnings of the long-distance phone network, there has been a desire to attach 

the telecommunications networks of 1 country to a different. This has been accomplished in 

many ways in which. Submarine cables are used most often. However, there are several 

occasions wherever an outsized long distance carrier can prefer to establish a satellite-based 

mostly link to attach to the body of water points, geographically remote areas or poor countries 

that have very little communications infrastructure. teams just like the international satellite 

association Intelsat have consummated abundant of the world's want for this kind of service. 

they're used for mobile applications like communication to ships, vehicles, planes, hand-held 

terminals and for TV and radio broadcasting [17]. 

 
Positives and Negatives of Social Networks  
 Comparatively a social networking is that the new advance in technology, they're 

numerous sites that individuals will build personal profiles, share their footage, videos to their 

family, friends, and people from all the globe. Therefore it is easy to induce frantic with 

interactions and a spotlight you'll be able to have twenty-four hours per day on social networks 

sites, however, there are several positives or negatives of those social networks on our social life 

[27][28].  

 
A. Positives of Social Networks  

 The most goal of the social network is to be ready to confine bit with families and friends in 

today's fast and dynamic worlds. 

 Social networking may be a howling technique to finding folks with common interests. 

 By social network sites breaking news and different vital info spreads improbably quickly. 

 Social networks facilitate to catch and convict criminals. Typically folks typically don't take 

into their account the results of what they post on their social website. Photograph of 

themselves once doing non legal things, or maybe they bragging to share regarding crimes 

they need committed are all things that enforcement use to torment these criminals. Also, 

they use these social sites to spot and solve existing cases. 

B. Negatives of social networks  

 Social networks carry on false and unreliable info, within hours or days, something will 

diffusion to innumerable folks on social networks. Unluckily, this conjointly includes things 

that aren't true or created up. this info will cause a scare and intense info in society. 

 Cyber bullying may be a growing drawback in social networks. Not invariably having 

access to people's lives the least bit times may be a smart factor. a replacement direction of 

cyber bullying is wreaking destruction all across the globe. this can be notably true for 

young children. they're publically inconvenienced each other, and posting calumnious 

things that ar broadcasted to the complete cyberbullying world.  
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Four varieties of social networks are in brief mentioned below by the man of science during this 
study as follows: 
 
Facebook 

 Facebook was hierarchic because the most used the worldwide of social networks. on Jul 

2010, over five hundred million users have joined to the Facebook [30]. In could 2010, Google 

declared that the foremost sites within the world visited by folks are Facebook. It 

proclaimed that this was identified from findings on a thousand website round the world. Users 

in Facebook could produce a user profile, add different users "friends", and interchange 

message, as well as photos, comments, and automatic notifications. additionally, Facebook 

active users could enrollment common interest user teams, organized by the work, college, 

 faculty [31]. Every day, access to Facebook is a rise, it conjointly becomes the highest social 

network around eight individual markets in Asia. On October 2007, Microsoft declared that it 

had bought a one.6% share Facebook for $240 million. Microsoft's obtain comprised rights to 

put international ads on Facebook; different companies have equally followed suit. for instance, 

in 2010 FIFA soccer World Cup, Greek deity did ads with Facebook, within minutes, a 

median of eight million viewers had registered with Facebook [32] [33]. 

 
Twitter  

 Twitter has existed in 2006 whereas Facebook began to open its doors to folks. Twitter non 

heritable plenty of scalabilities as a result of first off it provided a lot of totally different 

selections like micro blogging and second, it absolutely was utilized by some renowned folks 

[34][35]. Till 2010, there were several social networks made, such Friend introduce 2007 and 

gained by Facebook in 2009 [34]. In 2008 Ping.fm was created and outlined as "the auto magic" 

micro blogging and networking website service that authorize users to post to many social 

networks at the constant time [36][37]. In 2009, internet log antecedently called Face box and Bin 

box may be a Belgian social networking website was started notably targeted at the ECU youth 

demographic [38]. 

 
Instagram  

 Instagram is an internet mobile video, photograph sharing and social network service that 

authorize its user to require videos and photos and share them on a many social networks 

platforms like Twitter, Facebook. In original, a special characteristic was that it restricted 

photos to an sq. form, like Kodak Instamatic and Polaroid, on the opposite hand to the 

4:3 ratio typically utilized by cameras of a mobile device. Version 7.5 was free in a Gregorian 

calendar month. 2015 that permits users to post their photos captured in any ratio. Also, 

users will build a digital filter to their photos [44] [45]. 

 
LinkedIn. 

          The most practicality of LinkedIn authorizes users to make "profile" and "Connections"  to 

every different which can represent real-world relationships. LinkedIn users will build the 

invite for anyone to become an affiliation even whether or not an internet site user or not. 
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However, if the invited person selects "I do not know" or "Spam", this can be against the inviter.  

If the inviter gains too several of same response, the user account could also be closed or 

restricted [57]. 

Below the list affiliation which will be employed in numerous ways: 

 Users will notice Job, business opportunities steered by somebody else in one's contact 

network.  

 Business homeowners will search and jobs for potential candidates. The LinkedIn will 

facilitate the work seekers to review the profile of achievement manager and verify that of 

their current contacts to introduce them. 

 To assist in identification, the users will post their photos and think about photos of others. 

 Users will follow numerous companies and might receive notifications on offers out 

there and new connexion. 

 Users will grasp World Health Organization has visited their profile page. The gated access 

approach "(where contact with associated skilled needs either an existing relationship or the 

intervention of a contact of theirs)" is aimed to construct trust among the service's users. 

LinkedIn participates in the"EU's International shark repellent Privacy Principles"[58].  

 
Conclusion  

 This paper was mentioned 2 vital sides, the data communication, and social network. 

In data communication, the authors bestowed an outline of the history of data communication, 

error protection, Internet- World Wide net, mobile communication system and Digital satellite 

system. whereas in social networks the authors reviewed the history of social networks, 

positives, and negatives of social networks and mentioned four varieties of social networks.  
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Abstract  
 Online business is certainly one of the business alternatives that one should investigate later on. Internet 
business is said to get regards to perspective change on the planet for exchanging. Forecast web based business is 
indicating huge business development in our nation. Supported by expanded online client base and cell phone 
introduction, Indian internet business has seen great development over the most recent couple of years. Considering 
India's statistic profit and rising web openness, the area is slated to scale more prominent statures. In spite of the fact 
that, India's general retail opportunity is considerable, the part is plagued with some genuine difficulties. The 
present examination has been attempted to depict the present status and future development of internet business in 
India. Investigate the present patterns of internet business in India and analyze the difficulties and chances of web 
based business in India. 
Keywords: E-Commerce, Online Business, Forecast, Development, Oppourtunity. 

 
Introduction 

 Web based business remains for electronic trade. It implies managing in products and 

administrations through the electronic media and web. Electronic trade or web based business 

comprises essentially of the conveying, purchasing, offering, advertising, and overhauling of 

items or administrations over electronic frameworks, for example, the Internet and other PC 

systems. The data innovation industry may consider it to be an electronic business application 

went for business exchanges. It can include electronic assets exchange, production network 

administration, e-advertising, web based promoting, online exchange handling, electronic 

information trade (EDI), robotized stock administration frameworks, and computerized 

information gathering frameworks. It regularly utilizes electronic interchanges innovation, for 

example, the Internet, extranets, email, eBooks, databases, and cell phones. Internet business is 

as of now showing up in every aspect of business, client administrations, new item 

improvement and outline. Online business is developing in India in light of extensive variety of 

item with least cost extensive variety of providers and client‘s web. In this advanced time each 

specialty units need to join online business in light of the fact that expanding proportion of web 

clients in India. Online business in India is still in developing stage however it offers extensive 

opportunity. 

 
Meaning of Ecommerce 

 E-commerce (electronic commerce or EC) is the buying and selling of goods and services, or 

the transmitting of funds or data, over an electronic network, primarily the internet. These 

business transactions occur either as business-to-business, business-to-consumer, consumer-to-
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consumer or consumer-to-business. The terms e-commerce and e-business are often used 

interchangeably. The term e-tail is also sometimes used in reference to transactional processes 

for online shopping. 

 
Definition 

 The buying & selling of products & services by businesses & customers through on 

electronic medium, without using any paper documents. E-commerce is widely considered the 

buying & selling of products over the internet, but any transaction that is completed solely 

through electronic measures can be considered e-commerce. E-commerce is subdivided into 

three- categories: business to business or B 2 B (Cisco), business to consumer or B 2 C (Amazon) 

& Consumer to consumer C 2 C (eBay). 

 
E-Commerce in India  

 For creating nations like India, web based business offers extensive opportunity. Web based 

business in India is still in developing stage, yet even the most-cynical projections demonstrate a 

blast. It is trusted that ease of PCs, a developing introduced base for Internet utilize, and an 

undeniably focused Internet Service Provider (ISP) market will help fuel online business 

development in Asia's second most crowded country. The main web based business website in 

India was rediff.com. It was a standout amongst the most trafficked entryways for both Indian 

and out-of-state people Indians. It gave an abundance of Indian-related business news an 

achieve motor, internet business and web arrangement administrations. The previous 2 years 

have seen an ascent in the quantity of organizations empowering online business advancements 

and the web in India. Significant Indian entryway destinations have likewise moved towards 

internet business as opposed to relying upon publicizing incomes. The web groups worked 

around these entrance locales with content have been successfully focused to offer everything 

from occasion and mouse tickets the basic need and PCs. The major in this administrations 

being Rediff.com and the net and India square with began a shopping area after regardless of 

RBI control low web utilization web based business locales have flown up wherever peddling 

things like basic supplies, pastry shop things, blessings, books, sound and video tapes, PC and 

so on none of the real players have been stopped by the low PC entrance and charge card. 

 
Classification of E-Commerce   

 According to Gebrezigabiher (2001), there are different forms of classifications that are used 

to group E-Commerce operations depending on the parameters that is been used by the author 

or commentator. Listed below are some of the classifications that are used: 

 Classification by seller/buyer. (Government, consumer, business, etc.)   

 Classification by product or activity.  (Search engine, online commercial, etc.)   

 Classification by sources of revenue. (Advertising revenues, fees from referrals, etc.)   

 Classification according to tasks. (Shopping, Investment, Banking etc.)  

 Classification with technology. (Internet infrastructure, internet Application framework, 

etc.) 
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E-Commerce Facilitates the Growth of Online Business 

It is categorized as follows: 

 Online marketing 

 Online advertising 

 Online sales 

 Product delivery 

 Product service 

 Online billing 

 Online payments 

 
E-Commerce advantages can be broadly classified in three major categories 

 Advantages to Organizations 

 Advantages to Consumers 

 Advantages to Society 

 
Advantages to Organizations 

 Using e-commerce, organizations can expand their market to national and international 

markets with minimum capital investment. An organization can easily locate more 

customers, best suppliers, and suitable business partners across the globe. 

 E-commerce helps organizations to reduce the cost to create process, distribute, retrieve and 

manage the paper based information by digitizing the information. 

 E-commerce improves the brand image of the company. 

 E-commerce increases the productivity of organizations. It supports "pull" type supply 

management. In "pull" type supply management, a business process starts when a request 

comes from a customer and it uses just-in-time manufacturing way. 

 
Advantages to Customers  

 E-commerce application provides users with more options and quicker delivery of 

products. 

 E-commerce application provides users with more options to compare and select the 

cheaper and better options. 

 A customer can put review comments about a product and can see what others are buying, 

or see the review comments of other customers before making a final purchase. 

 E-commerce provides options of virtual auctions. 

 
Advantages to Society 

 Customers need not travel to shop a product, thus less traffic on road and low air pollution. 

 E-commerce helps in reducing the cost of products, so less affluent people can also afford 

the products. 

 E-commerce has enabled rural areas to access services and products, which are otherwise 

not available to them. 
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Advantages and Disadvantages of Ecommerce 

 The invention of faster internet connectivity and powerful online tools has resulted in a new 

commerce arena – Ecommerce. Ecommerce offered many advantages to companies and 

customers but it also caused many problems. 

 
Advantages of Ecommerce 

 Faster buying/selling procedure, as well as easy to find products. 

 More reach to customers, there is no theoretical geographic limitations. 

 Low operational costs and better quality of services. 

 No need of physical company set-ups. 

 Easy to start and manage a business. 

 Customers can easily select products from different providers without moving around 

physically. 

 
Disadvantages of Ecommerce 

 Any one, good or bad, can easily start a business. And there are many bad sites which eat up 

customers‘ money. 

 There is no guarantee of product quality. 

 Mechanical failures can cause unpredictable effects on the total processes. 

 As there is minimum chance of direct customer to company interactions, customer loyalty is 

always on a check. 

 There are many hackers who look for opportunities, and thus an ecommerce site, service, 

payment gateways; all are always prone to attack. 

 

Major Benefits of E-Commerce Business For Retailers & Customers  
 Electronic Commerce is also known as e-commerce that consists of the purchasing and 

selling of products or services through electronic systems like computer networks and the 

Internet. In this modern world of technology, e-commerce is becoming a very significant option 

for many businesses as there are lots of companies that are interested in developing their online 

stores. 

1. Convenience & Easiness 
 For many people in the world, e-Commerce becomes one of the preferred ways of shopping 

as they enjoy their online because of its easiness and convenience. They are allowed to buy 

products or services from their home at any time of day or night. The best thing about it is 

buying options that are quick, convenient and user-friendly with the ability to transfer funds 

online. Because of its convenience, consumers can save their lots of time as well as money by 

searching their products easily and making purchasing online. 

2. Offer Product Datasheets 

 Consumers can also get description and details from an online product catalog. For your 

customers, it is very much important to get information about the product no matter whether the 

time of day and day of the week. Through information, your customers and prospects are 

making decision to purchase your products or not. 

http://www.perceptionsystem.com/e-commerce-application-development.html
http://www.perceptionsystem.com/e-commerce-application-development.html
http://www.perceptionsystem.com/e-commerce-application-development.html
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3. Selling Products across the World 

 If you are running a physical store, it will be limited by the geographical area that you can 

service, but with an e-Commerce website, you can sell your products and services across the 

world. The entire world is your playground, where you can sell your complete range of products 

without any geographical limits. Moreover, the remaining limitation of geography has dissolved 

by ecommerce that is also known as mobile commerce. 

4. Boost Brand Awareness 

 As like e-commerce business can help B2B organizations to get new customers, so it will be 

helpful for e-commerce businesses to boost their brand awareness in the market. Developing 

pages that can be indexed by search engines crawlers is one of the best ways to enhance your 

website‘ search engine optimization and enhance the target audience on your site. 

5. Decrease Costs 

 One of the most positive things about ecommerce is that you can decrease the costs of your 

business. Below are some of the costs that you can reduce by opting for ecommerce: 

 Advertising & Marketing Cost: If you opt for ecommerce, you don‘t have to spend your 

money on advertising and marketing. However, organic search engine traffic, social media 

traffic and pay-per-click are some of the advertising channels that are cost-effective. 

 Personnel: A complete automation of check-out, billing, inventory management, payments 

and other type of operational costs lower the total number of employees that you require to 

run your ecommerce business. 

 Eliminate Travel Cost: Now, customers do not have to travel long distances to reach their 

desired stores as ecommerce allows them to visit the e-store anytime without traveling. With 

few mouse clicks, customers can make their purchase and have wonderful shopping 

experience. 

 
Five Unique Features of E-Commerce 

 Ubiquity- The traditional business market is a physical place, access to treatment by means 

of document circulation. For example, clothes and shoes are usually directed to encourage 

customers to go somewhere to buy. E-commerce is ubiquitous meaning that it can be 

everywhere. E-commerce is the world‘s reduce cognitive energy required to complete the 

task. 

 Global Reach- E-commerce allows business transactions on the cross country bound can be 

more convenient and more effective as compared with the traditional commerce. On the e-

commerce businesses potential market scale is roughly equivalent to the network the size of 

the world's population. 

 Universal Standards- E-commerce technologies is an unusual feature, is the technical 

standard of the Internet, so to carry out the technical standard of e-commerce is shared by 

all countries around the world standard. Standard can greatly affect the market entry cost 

and considering the cost of the goods on the market. Richness- Advertising and branding 

are an important part of commerce. E-commerce can deliver video, audio, animation, 

billboards, signs and etc. However, it's about as rich as television technology. 
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 Interactivity- Twentieth Century electronic commerce business technology is called 

interactive, so they allow for two-way communication between businesses and consumers. 

 Information Density- The density of information the Internet has greatly improved, as long 

as the total amount and all markets, consumers and businesses quality information. The 

electronic commerce technology, reduce the information collection, storage, communication 

and processing cost. At the same time, accuracy and timeliness of the information 

technology increases greatly, information is more useful, more important than ever. 

 
Conclusion 

 Today, we are discussing online business advance level of India, the seventh-biggest by land 

territory, the second most populated nation, and the most crowded majority rules system on the 

planet. Indian E-business space rate is getting higher as an ever increasing number of online 

retailers enter the market. The more prominent selection of Internet and advanced cells is the 

greatest driver of online business in India. Web entrance is quickly expanding with around 300 

million clients in 2014. The advanced mobile phone is consistently developing and comprises of 

35% of the general cell phones advertise in the nation. The examination uncovers the centrality of 

reception of web based business India. The real finding of this examination affirmed that 

development of web based business demonstrates acknowledgment with most recent 

innovations. Web based business significantly affects client steadfastness and goes about as a go-

between for each piece of the nature of the UI and information quality, and consumer loyalty. In 

any case, shopper trust in online business influences the acquiring choices. The UI and the nature 

of data on online business destinations were watched in roundabout way influence customer 

reliability. 
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Abstract 
 This article develops the conceptual firm work the globalization its characterized by the trends and development. 
Digital commerce and globalisation, evaluation of digital commerce its principles, realationship between commerce 
and globalisation ,Digital commerce firm performance, importance and ICT infrastructure new era of tis challenges 
for new growth and open flat form for new participants are discussed and user have been attract towards. This article 
mainly focused to know various fields digital commerce used. 
Keywords: conceptual, globalisation principles, digital commerce, ICT, infrastructure. 

 
Introduction 

 Globalization and technological change have created a new global economy ―powered by 

technology, fuelled by "information" and driven by "knowledge". In the emerging new global 

economy, the use and integration of information and communication technologies (ICT) in 

business and has revolutionized relationships within organizations and those between and 

among organizations and individuals The ICT is being used by the firms to deliver their services 

at the locations convenient. Specifically, the use of ICT in business and marketing has enhanced 

productivity, encouraged greater customer participation, and enabled mass customization, 

besides reducing costs. 

 Two major powerful social and economic trends are globalization and the widespread 

adoption of ICT. Many argue that these two trends are closely associated, each driving the other 

forward, and both being driven by other common forces, such as trade liberalization, 

deregulation, migration, and the expansion of capitalism .  

 
Objectives of the study 

 To study evaluation of the digital commerce and principles. 

 To study relationship between the digital commerce and globalization and new era. 

 To study create new challenges in digital commerce and open platform for new participants. 

 
Conceptual Framework 

 Globalization is one of the most contested topics; in fact even the definition of globalization 

is hotly debated and often contested, it has not been reached widely-agreed and precise 

definition. In fact the concept of globalization is wide and rarely defined in its boundaries and 

encompasses a range of disciplines and different perspectives. It represents one of the main 

important concepts for understanding the contemporary world reality. This process develops 

 

DIGITAL COMMERCE ON GLOBALIZATION 



Vol. 6                                     Special Issue 3                               March 2018                             ISSN: 2320 - 4168 
 

Page 44                            Shanlax International Journal of Commerce 

changes that are noticed throughout different fields: social, political and economic aspects. The 

process of migration and the demographical tendencies influence the movement of work forces 

in the work market. The concept of globalization is used in different types of definitions. 

Globalization is conceptualization of the international political economy which suggests and 

believes essentially that all economic activity must be conducted within a perspective and 

attitude that constantly is global and worldwide in its scope. 

 
Globalization is Characterized by Four Major Trends 

 Increased flows of commodities and persons 

 Expansion and diversification of financial activities 

 Development of communication, networks, knowledge and relationships 

 increasing disparities, even though it must also be recognized that overall wealth has 

increased enormously as a result of globalization and of the more open trade it has brought 

– both globally and for many rapidly evolving countries such as China and India, and in the 

transition countries in central and eastern Europe. The analysis in this paper is based on a 

conceptual framework that relates globalization, e-commerce adoption and impacts on firm 

performance. The framework posits that the degree of globalization will influence directly 

the performance of firm firm y as well as indirectly. 

 
E-Commerce and Globalisation 

 The internet has been likened, in its ability to change the nature and operations of markets, 

to such past epochal events as the advent of railroad and the introduction and growth of the 

telephone system. Globalization has been defined as the process by which markets and 

production in different countries are becoming increasingly inter-dependent due to the 

dynamics of trade in goods and services and flows of capital and technology. Globalization can 

be defined as any economic transactions where the buyer and seller come together through the 

electronic media of the Internet, form a contractual agreement concerning the pricing and 

delivery of particular goods and services, and complete the transaction through delivery of 

payments and goods and services as contracted. E-Commerce refers to a wide range of online 

business activities for products and services. E-commerce is generally considered to be the sales 

aspect of e- business. It also consists of the exchange of data to facilitate the financing and 

payments. E-commerce is the exchange of goods and services between four broad groups over 

the Internet. This can happen between businesses and consumers, businesses and businesses, 

intra-companies, and consumers and consumers. E-commerce encompasses any commercial 

activity that takes place directly between a business, its partners or its customers through a 

combination of computing and communications technologies. It takes into account sales, 

marketing, communications, service, and workflow. The entire workflow in an e-commerce 

model is automated and streamlined in order to avoid mistakes and eliminate paperwork.  

E-commerce is considered to be a new way of trade communication and is one of ten trends 

predicted to transform the printing industry .There is several systems out on the market for 

implementing this process. 
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 While any evaluation of the potential consequence of the growth of e-broker age activity is 

necessarily speculative, it seems plausible that those consequences will derive primarily from 

changes in the costs of acquiring, processing and transmitting information among market 

participants. In this regard, segmenting the brokerage process into a number of components or 

value-added activities facilitates an evaluation of how ecommerce might alter the completive 

process. The first component involves the basic linking of buyers and sellers. Here the booker's 

primary role is to serve as an intermediary between those selling and those purchasing 

securities. The advent of e-broker services has significantly expanded the scope for competing in 

the transaction function. It is clear that the growth of e-brokerage services has contributed to 

substantial reductions in average brokerage commission wherever those services have taken 

hold. Most obviously, the Internet has dramatically reduced the cost of communicating 

information on a point to multi point basis. In addition, e-commerce is enhancing the 

underlying economies of scale in processing securities transactions. 

 
Evolution of E-Commerce 

 In the 1990s the information technology led to a new revolution through the 

commercialization of internet. The limitations of networked systems like the cost structure and 

that related to geographical limits became irrelevant. Old traditions about the cost structure and 

geographic limits of networked systems turn out to be irrelevant and it became easy to form a 

worldwide system quickly and inexpensively. Business people seized this opportunity and 

responded by creating entirely new types of businesses and fundamentally altering existing 

businesses 

 In the present scenario we can see the business world is transitioning from a physical reality 

based on atoms to a digital one of bits .The term commerce is viewed by some as transactions 

conducted between business partners. Therefore, the term eCommerce seems to be fairly narrow 

to some people. Thus the term eBusiness refers to a broader definition of eCommerce, not just 

buying and selling but also servicing customers and collaborating with business partners, and 

conducting electronic transactions within an organization. 

 
Principles of E-Commerce 

1. Ecommerce transforms the marketplace: ecommerce is changing the way business is 

conducted. Traditional intermediary functions will be replaced, new products and markets 

will be developed, and new and far closer relationships will be created between business 

and consumers. It will change the organization of work: new channels of knowledge 

diffusion and human interactivity in the workplace will be opened with more flexibility and 

adaptability will be needed, and workers' functions and skills will be redefined. 

2. Ecommerce has a catalytic effect: Ecommerce will serve to accelerate and diffuse more 

widely changes that are already under way in the economy, such as the reform of 

regulations, the establishment of electronic links between businesses (EDI), the globalization 

of economic activity, and the demand for higher-skilled workers. Likewise, many sectorial 
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trends already underway, such as e-banking, direct booking of travel, and one-to-one 

marketing, are accelerated by ecommerce. 

3. ECommerce over the Internet vastly increases interactivity in the economy: These linkages 

now extend down to small businesses and households and reach out to the world at large. 

Access will shift away from personal computers to cheap and easy-to-use TVs and 

telephones to devices yet to be invented. People will increasingly have the ability to 

communicate and transact business anywhere, anytime. This will have a profound impact, 

not the least of which will be the erosion of economic and geographic boundaries. 

 
The Relationship between Globalization and E-Commerce 

 Economic Structure Globalization and e-Commerce are expected to change economic 

structure of nations. The expected superior economic structure is mainly influenced by the 

above two factors. In the literature the new structure is generally referred as Knowledge 

Economy, New Economy or Economy. E-Commerce not only reduces communication costs, but 

also increases flexibility in locating activities. Research posits that internet technology has lead 

to an increase in international trade 

 International trade has increased over time, with one hypothesized cause being the use of 

technologies such as eCommerce. E-Commerce is a nebulous term used to describe business 

sales transactions mediated by the Internet 84 International Journal of e-Education, e-Business, 

e-Management and e-Learning, or other computer networks rather than through direct 

interaction between humans. E-Commerce benefits internationalization in two ways: 

 There is a direct substitution of e-business technology and processes for physical locations, 

manual processes, or other expediting functions. 

 E-Commerce reduces coordination costs, which can reduce the costs of working with those 

foreign subsidiaries still required because of the nature of the product or service or because 

of regulation or cultural issues. 

 
Firm Performance 

 We also expect that there will be a direct relationship between firm globalization and firm 

performance. We would expect highly global firms to perform better in terms of increased sales, 

lower costs, and improved competitive position. It is likely that global firms will realize greater 

impacts on performance, because they can employ knowledge and resources developed 

throughout their global operations to improve business processes and more effective commerce 

technologies. Global firms are also in a better position to benefit from e-Commerce as they can 

achieve economies of scale and global reach. 

 
Relationship 

 Firm globalization is heralded as a key driver of eCommerce diffusion .We expect that 

highly global firms are likely to employ e-Commerce more intensively than less global firms, for 

several reasons. 



Vol. 6                                     Special Issue 3                               March 2018                             ISSN: 2320 - 4168 
 

Shanlax International Journal of Commerce Page 47 

 Firms facing foreign competition are under greater pressure to adopt technologies such as e-

Commerce that enable them to protect or expand market share and operate more efficiently. 

 Firms doing business outside their own country may be more motivated to lower their 

transaction costs (such as search for information, negotiation, and monitoring of 

performance) by using information technology. 

 Firms that buy and sell in international markets are under pressure from trading partners to 

adopt eCommerce to improve coordination with other members of the value chain. This is 

especially true in the case of global production networks dominated by multinational 

corporations that may require partners to adopt ecommerce in order to do business with the 

multinational corporations 

 
Importance of E-Commerce 

 In fact, e-commerce come to be one of the catalysts that can promote the way for better 

trading and better economy, Mahesh and Vishnu (2005) discuss how E-commerce has a 

tremendous growth potential and also generates economic growth in the country. Furthermore 

―E-commerce promises better business for SME's and sustainable economic development for 

developing countries‖ 

 In addition, at the beginning of conducted a survey of the IS World Community on the 

―Electronic Commerce Top Research Questions‖. The result of that survey indicates e-commerce 

success as one of the important electronic commerce research issues. And the measurement of E-

commerce success is one of the research questions which are identified in that survey. Therefore, 

while implementing e-commerce, we have to measure of E-commerce success to understand 

where we are now and which factors are more crucial for better implementing. 

 
E-Commerce Perspectives 

 ―Electronic commerce and its related activities over the internet can be the engines that 

improve domestic economic well-being through liberalization of domestic services, more rapid 

integration into globalization of production, and leap-fogging of available technology. 

Electronic commerce integrates the domestic and global markets from its very inception.‖  

 E-commerce often through to refer to the buying and selling of goods through the internet 

only. However, E-commerce involves much more than electronically mediated financial 

transactions between organization and customer . 

 
ICT Infrastructure  

 The low Internet penetration rate is mainly due to the lack of competition and of modern 

equipment in the telecommunications sector. In order to continue the promising growth in 

terms of Internet access, the government has run a program for the development of the 

telecommunications sector in 2005. The program includes a phased liberalization of 

telecommunications market to achieve a competitive environment by allowing new operators to 

enter the market. In addition the telecommunications infrastructure is being modernized by 

using state-of-the-art technologies such as fiber-optic cables. 
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 In implementing the program for development of the telecommunications sector, 

accessibility to the Internet will be improved especially in remote areas. At the same time, 

increased bandwidth and affordable rates for Internet access will contribute to improve the 

quality and increasing the use of the Internet in the business sector as well as in private 

households. 

 
A New Era of Digital Globalization 

 For decades, the movement of traded goods, services, and finance defined our image of 

globalization and deepened the connections between nations. Today, however, those traditional 

flows have lost their momentum. At least part of this shift appears to be structural rather than a 

temporary cyclical dip. But this does not mean that globalization has moved into reverse. 

Enormous streams of data are transmitted across borders every minute, and they are growing 

exponentially in both volume and variety. Today globalization is being accelerated and 

redefined by flows of data that embody ideas, information, and innovation. Increasingly, the 

World Wide Web provides the ties that bind the global economy together. Consider that of the 

world‘s traded services are already digitized. Approximately 12 percent of the global goods 

trade is conducted via international e-commerce. Cross-border Skype calls equal 46 percent of 

the volume of traditional international calls. Across 18 countries analyzed by eBay, anywhere 

from  the SEMS that use its platform are exporters. By lowering the costs of communication and 

transactions, digitization opens new possibilities for conducting business across borders. As 

digital platforms grow in scale and sophistication, they are creating more efficient and 

transparent global markets in which far-flung buyers and sellers find each other with a few 

clicks. They provide businesses with enormous built-in customer bases and effective ways to 

connect with them—and they enable even micro enterprises to participate directly in global 

flows. Digital flows are also shifting globalization into a faster gear as information ricochets 

around the world and collaboration spans time zones. Taken together, these shifts create 

economic value by increasing innovation, competition, and productivity. 

 Many of the challenges associated with digitizing national economies are now playing out 

on a global scale. Industries are being disrupted by new entrants, value chains are re-forming, 

and profit pools are shifting. Much of the value of digitization is going into unpriced benefits for 

consumers that are not captured in official GDP statistics. While the digital world may be more 

inclusive and closely connected, it is not truly ―flat‖—and digitization tends to accentuate 

disparities. 

 Digital platforms are creating more efficient and transparent global markets. 

 Data flows include a huge variety of business and personal communications, transactions, 

information, videos, and other digital media content, gaming, and much more. We also 

analyzed cross-border digital calls. 

 Data flows—both within countries and between them—reflect the activities of individuals 

and of businesses. Many people assume that the Internet is dominated by individuals viewing 

YouTube and other streaming videos, trading e-mails, and posting on social media. But a large 

share of Internet traffic is also driven by companies interacting with their foreign operations, 
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suppliers, and customers. The business aspect of data flows is likely to take on a deeper 

dimension in the near future as more companies embed monitors, sensors, and tracking devices 

into their physical assets. 

 
Digital Globalization is Creating New Challenges As well As New Channels for Growth 

 Just as digitization is transforming individual economies and the business models of 

individual companies around the world, it is altering the broader global economy—and these 

shifts are even bigger and more complex since they are taking place across nations with 

different factor costs, levels of development, and regulatory regimes. Opening to all types of 

flows, and particularly data flows and global platforms, has the potential to disrupt traditional 

industries even as it creates new channels for growth.  

 Information can be transmitted halfway around the world in the blink of an eye, but so can 

disruptions. Students can educate themselves online from anywhere on earth, but their view 

into how other societies live can heighten their impatience with bleak job prospects at home. 

Social media creates global communities in a positive sense, but it also allows networks of 

extremists to form and strategize. 

 
Digital Platforms Open the Door to New Participants 

 Globalization is no longer just the purview of the world‘s largest multinational corporations. 

Today digitization has erased many of the barriers that once prevented small and medium sized 

enterprises (SMEs), entrepreneurs, and ordinary citizens from making cross border connections. 

 Companies once had to grow to substantial size before they could afford the resources 

needed to export, but digitization has dramatically reduced the minimum scale required to do 

business across borders. Small businesses are joining the biggest e-commerce marketplaces to 

connect with customers and suppliers anywhere in the world.  

 The more inclusive nature of digital globalization has significant implications for businesses 

and economies, particularly in developing countries. In these nations, companies and 

individuals can use digital platforms as a way to overcome constraints in their local markets and 

tap into global customers, suppliers, financing, and talent. Instead of waiting for the benefits of 

globalization to trickle down from large corporations, SMEs can become micro multinationals in 

their own right, and startups can be ―born global.‖ Individuals can discover opportunities, 

information, and ideas from anywhere in the world. 

 
Conclusion 

 This research mainly concluded that features of the digital commerce and globalisation its 

providing benifits for the various fields firm performance relationship and new era of the 

globalisation, its makes open  platform for service providers and entrepreneurs and this paper 

share information about the various thing about digital commerce such as evoluation, 

relationship between digital commerce and globalisation and principles, challenges and 

contribution of major role of  E-commerce perspectives and ICT infrastructure in future 

development of digital commerce and its growth are narrow. 
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Abstract 
 Stress is an emotional strain resulting from unfavourable circumstances. Job stress is the stress faced by the 
employee or an individual in the job. Job stress at work place may negatively affect the productivity and performance 
of an employee in an organisation. Stress management is a wide area of techniques aimed at governing a person’s 
level of stress normally to improve ordinary functioning. Employees in life insurance sector have to cope with various 
types of job stress like heavy workload, target attainment etc. The study is based on data obtained from 100 samples 
from the branches of pathanamtitta district. The investigator adopted convenience sampling method for choosing the 
samples. The statistical tool used for analysis was Chi-square test. The conclusion is that stress management has a 
significant with number of training programmes availed by Life Insurance Corporation of India. 
Keywords: Stress, Job stress, Stress management, LIC  

 
Introduction 

 Stress is exceedingly a complex concept. It is a type of psychological strain. Its symptoms 

can be identified both in psychological and physiological. Stress may be positive or negative. 

Positive stress may lead to motivation and transformation to surroundings. Negative stress may 

lead to entire change in normal routine and causes hardship, uneasiness and unfamiliarity. 

 Hanselyn the world‘s foremost authority on stress was the first to describe systematically 

the changes through which the body passes to deal with a perceived threat. He described what 

he called the General Adoption Syndrome (GAS), an adaptive response that occurs in three 

phases: A, an alarm reaction; B, stage of resistance; and C, the stage of exhaustion¹. Stress shows 

many physical and mental syndrome that leads to physical health decline as well as depression. 

Stress management facilitates several ways to diminish distress and comprehensive sustainment 

of human beings. Stress management is to be enabled in order to facilitate productivity and 

performance among employees. Stress management techniques helps to reduce stress level 

among individuals and helps to emerge positive feelings over individuals. Traditional and 

different therapies are being promoted by many professional organisations.  

 Stress may be caused by the mental strain or pressure from the outside world. The 

syndrome of stress includes tension, annoyance, and inability to focus, feeling tiredness and 

having sleeplessness. Stress may lead to emotional disorders and serious diseases. Stress may be 

caused the organisational culture prevailing in the organisation. It may be occurred by bad 

management practises in an organisation. The problematic work environment may cause 

unhappy situation thereby emerge in to stress. Stress management enables employees of LIC to 

 

STRESS MANAGEMENT AMONG EMPLOYEES IN LIFE INSURANCE CORPORATION 

OF INDIA- A STUDY WITH SPECIAL REFERENCE TO BRANCHES IN 

PATHANAMTHITTA DISTRICT 
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manage performance in their work level. Stress management helps to achieve control over life. 

Stress management can be evaluated with the help of occupational stress and work traits. Stress 

management facilitates job satisfaction among employees of Life Insurance Corporation of 

India. Several management programmes have been enabled to facilitate stress management in 

Life Insurance Corporation of India. Training programmes have been implemented by Life 

Insurance Corporation of India to enhance stress management. Life Insurance Corporation of 

India ensures better stress management that helps the employees to have good job security.  

1. School of Distance Education, Bharathiar University, ―Principles of Management and 

Organisational Behaviour P 256. 

 
Review of Literature 

 Coetzer, and W.J.; Rothmann, S. 42 in their article titled “Occupational stress of 

employees in an insurance company”, (2006) they found job aggravation for workers in an 

insurance company. The results showed that job uncertainty as well as income and perks were 

the paramount stressors in the insurance industry. They also found the affinity between 

occupational stress, ill health and organisational commitment. 

 Rees, Christopher J.; Redfern, David86 In their article titled, “Recognising the perceived 

causes of stress--a training and development perspective”, (2000) directed to administer 

instances of how divergent viewpoint of job stress diagnosed and displayed. Training and 

development professionals have a significant role in making an equitable and broad approach to 

job stress is maintained in the workplace. 

 
Statement of the Problem  

 Due to LPG the job places of organisations have been entirely changed. Nowadays 

occupational places have been facing drastic changes. Due retrenching the organisations most 

employees are losing the jobs and rest ones have to work hard in sustaining in the organisation. 

Technology revolution has caused drastic changes in insurance sector too. In fact the entry of 

private sector insurance companies and technology change had caused a huge stress in life 

insurance sector. The present study helps to identify more pertinent to overcome work stress. 

Many training and development programmes have been implementing to cope with job stress. 

Hence the study is entitled as ―Stress Management Among Employees In Life Insurance 

Corporation Of India- A Study With Special Reference To Branches In Pathanamthitta District”. 

 
Objectives of the Study 

 To study about various measures for stress management in the organisation for better 

organisational performance. 

 
Limitations of the Study 

 For the purpose of the study, the data given by the respondents are used. Its reliability is not 

assured. 

 Due to the time constraints, an elaborate study could not be conducted. 
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Sources of Data 

 Primary data was collected from the selected respondents with the help of questionnaire 

specially designed for the purpose. Secondary data was collected from books, journals for the 

purpose of the study. 

 
Research Methodology 

Sample size 

The sample size taken for the study is 100. 

 
Sampling Design 

The researcher adopted convenient sampling technique to select the respondents. 

 
Tools used for Analysis  

 Chi-square: Chi-square test is an important non-parametric test. The analysis of dependent 

and independent variable. 

 Chi-square = ∑ (O-E) 2 / E 

 
Hypothesis Testing 

 H0=There is no significant relationship between the stress management and the number of 

training programmes availed by life insurance corporation of india. 

 
Table 1.1 Stress Management and no. of Training Programmes 

No of Weeks 
Strongly 

agree 
Agree Neutral Disagree 

Strongly 
Disagree 

Total 

0 to 1 7 2 1 0 0 10 

1 to 2 4 8 5 3 0 20 

2 to 3 9 19 2 0 0 30 

More than 3 8 31 1 0 0 40 

Total 28 60 9 3 0 100 

 

O E O-E (O-E)² (O-E)²/E 

7 3 4 16 5.34 

4 6 -2 4 0.67 

9 3 4 16 5.3 

8 11 -3 9 0.82 

2 6 -4 16 2.67 

8 12 -4 16 1.33 

19 18 1 1 .06 

31 24 7 49 2.05 

1 0.9 .1 .01 0.01 

5 2 3 9 5 

2 2.7 -0.7 0.49 0.2 

1 3.6 -2.6 6.8 2 

0 0.3 -0.3 0.09 .3 

3 0.6 2.4 5.8 9.7 
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0 0.9 0.9 0.81 0.9 

0 1.2 -1.2 1.44 1.2 

0 0 0 0 0 

0 0 0 0 0 

0 0 0 0 0 

0 0 0 0 0 

Total    37.55 

  
The expected frequencies (E) are given in the bracket.       

 E= Row total*Column total                                                  

Grand total 

1.  By substituting the figures as per Table1.1, using formulae of Chi square, the investigator 

got the following calculated value: 37.55 

 DOF=(r-1) (c-1) 

 = (4-1) (5-1) =12 

 Table value at .05 level of significance = 21.026 

 Since the table value is less than the calculated value, we reject null hypothesis and accept 

that there is significant relationship between stress management and the number of training 

programmes by LIC. 

 
Findings of the Study  

 Occupational stress can be diminished with the help of effective stress management. 

 Peer communication enables the work groups to reduce their work stress. 

  
Suggestions  

 More training programmes have to be implemented for effective stress management 

 The employees must be well informed about any change that conveys to the organisation. 

   
Conclusion 

 Stress is unavoidable. It harms health and performance of employees. Stress has to be 

reduced least minimum enables to have good working condition. Stress can be managed with 

the help several strategies adopted by the organisation. More strategies to be taken at personnel 

level in an organisation. Stress management bring forwards positive behaviour among 

employees. Stress management brings tremendous progress in the attitude of employees. 
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Abstract 
 Succession planning is possibly one of the most modern topics today as a result of moral issues, reward, 
expansion and execution. Nowadays Organizations are faced with a huge number of difficult challenges. Succession 
planning helps make out most excellent fit candidates for key roles. It is a complete plan to deal with both present and 
prospect management needs while maintaining the obtainable merit principles. One of the real reasons why a 
succession plan is a vital that it keeps up peace inside a people or assembly of persons in the event that the 
administrator is never again there to give his end in the issue. Succession planning has the overall goal of providing 
“the right leadership at the right place at the right time with the right skills.”  This guide is planned for the use of 
state agencies as an result of their Strategic Workforce Planning activities. One of the most important things leaders 
do is to prepare for their own succession. Takeoff characterized succession planning is a procedure that is set up for a 
future arranged retirement or changeless exit of the official. 
Keywords: succession planning, strategic planning, Elements of sucession planning.  

 
Introduction 

 The present associations are looked with a huge number of muddled difficulties including: 

initiative ruptures in moral basic leadership; sustaining faithfulness and trust among specialists; 

contending in a more globalized work world; holding and creating abilities; keeping pace with 

mechanical advances and industry changes; and driving inside a more expanded structure. 

Thus, progression arranging is a famous subject in associations today. 

 Succession planning typically covers the most senior jobs in the charity, this applies to paid 

staff and trustees equally, together with short-term and longer-term successors for these posts. 

 Succession planning recognizes best fit possibility for key parts. Nonetheless, troubles in 

cultivating coach mentee (i.e., a particular sort of relational) connections have upset endeavors 

to recognize these hopefuls. In a current report, 40% of the 200 experts surveyed revealed that 

their organizations were unsuccessful in empowering joint effort amongst more youthful and 

more seasoned laborers (Barnett and Davis, 2008). This absence of joint effort conceivably 

undermines a more youthful worker's odds at quality initiative improvement. 

 Planning implies having an arrangement and making arrangements to make constructive 

and facilitated streams of initiative, crosswise over numerous years and various individuals." 

Effective progression administration tends to the requirement for the enlistment, preparing, and 

on-going help of all school managers (Hargreaves, 2003).It guarantees that first-time school 

overseers have satisfactory time to get ready for authoritative parts, that the preparation bolster 

is connected to obviously characterized administration models and capabilities, and that solid 

expert groups are manufactured that develop the pools of authority ability. 

 

THE IMPORTANCE OF SUCCESSION PLANNING AND PRACTICES 
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History of Succession Planning 

 Organizations utilize progression arranging as a procedure to guarantee that representatives 

are selected and created to fill each key part inside the organization. Through one's progression 

arranging process, one enlisted people prevalent employees, builds up their insight, aptitudes, 

and capacities, and sets them up for headway or advancement into perpetually difficult parts. 

Currently seeking after progression arranging guarantees that workers are continually created 

to fill each required part. As one's association grows, loses key workers, gives special openings, 

or builds deals, one's progression arranging means to guarantee that one has representatives 

available prepared and holding up to fill new parts. 

 As indicated by a 2006 Canadian Federation of Independent Business survey, marginally in 

excess of 33% of proprietors of free organizations intend to leave their business inside the 

following 5 years - and inside the following 10 years 66% of proprietors intend to leave their 

business. The study additionally found that Small and medium-sized ventures (SMEs) are not 

sufficiently arranged for their business progression: just 10% of proprietors have a formal, 

composed progression design; 38% have a casual, unwritten arrangement; and the staying 52% 

don't have any progression design whatsoever. A 2004 CIBC review recommends that 

progression arranging is progressively turning into a basic issue. The CIBC assessed that by 

2010, $1.2 trillion in business resources would be ready to change hands. 

 
Objectives 

 The objective of the research is to determine the importance of succession planning in 

practices of leaders and find out the steps for success in organizations 

 
Review of Literature 

 Groves, 2003states that over time, however, succession planning has evolved into much 

more than this. Today, succession planning serves as a tool to manage knowledge and change, 

develop leadership capacity, build smart teams, and retain and deploy talent in a manner that 

helps an organization operate to its greatest potential. 

 Haraf 2005states that, the need for effective succession plans is increasing in the 

organizations, but many companies and organizations do not pay enough attention to such 

plans and many of them are facing many challenges and barriers in the process of these 

programs 

 Fink & Brayman, 2006; Zepeda et al., 2012found that Organizations must be proactive in 

identifying and developing qualified talent that can be called upon during both expected and 

unplanned succession events. Third, and importantly, planning for succession is necessary to 

maintain and develop knowledge and talent in a volatile political economy marked by 

international competition and the omnipresent need to be cost effective.  

 Rothwell, 2010states thatSuccession planning was initially conceived of as a risk 

management strategy designed to mitigate the loss of key leaders in large organizations. 

 Fink 2010 examined individuals are becoming more and more strategic in their own career 

development and job searches. It is, therefore, increasingly important that organizations follow 
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suit and develop strategies to ensure that they are able to attract and retain talent. Second, the 

complex nature of work and business in both the private and public sectors means that 

organizations cannot rely on the serendipitous replacement of talent, nor can they expect to 

have a pool of willing and qualified candidates ready and waiting, even during a recession  

 Luna, 2012states Succession planning can be defined as a "systemic, long-term process of 

determining goals, needs, and roles within an organization and preparing individuals or 

employee groups for responsibilities relative to work needed within an organization"  

 
Conceptual Frame Work 

The Importance of Succession Planning 

 Succession planning is an essential part of doing business, no matter how certain your 

future appears. It‘s easy to put off planning when everything seems to be going so well, right? 

Wrong. Now is the time to begin succession planning.Here are some reasons why it can‘t—and 

shouldn‘t—wait: 

 You can’t plan for disaster. No matter how good you and your staff are at revenue 

projections or economic predictions, no one can truly plan for disaster. Whether it‘s an 

unforeseen illness, a natural disaster, or a CEO‘s decision to suddenly retire, the reasons for 

having a succession plan in place before it is needed are endless. So while you can‘t plan for 

disaster, you can put into place a series of contingencies that will help your company stay 

afloat if, in fact, catastrophe occurs. 

 Succession planning benefits the business now. Just as business practices have evolved 

over the years, succession planning has also grown and changed. It‘s no longer a plan that 

can only be accessed when leadership is going to change; a succession plan can be used 

before its ―real‖ intent is necessary. It can be used to build strong leadership, help a business 

survive the daily changes in the marketplace, and force executives to review and examine 

the company‘s current goals. 

 Succession planning gives your colleagues a voice. If you‘re running a family business, the 

process of succession planning will give family members an opportunity to express their 

needs and concerns. Giving them that voice will also help create a sense of responsibility 

throughout the organization, which is critical for successful succession planning. Resist the 

temptation to solely carry the entire weight of creating and then sustaining a plan. 

 A succession plan can help sustain income and support expenses. Talking about money 

should be a priority. People generally don‘t want to work for free and things don‘t pay for 

themselves. A succession plan can provide answers as to what you—and your staff—will 

need for future income, as well as what kinds of expenses you may incur once you step out 

of the main leadership role. Ask yourself questions about your annual income and other 

benefits including health and dental insurance for you and your dependents, life insurance 

premiums paid for by the company, your car, professional memberships, and other 

business-related expenses. 

 Succession planning gives you a big picture. Some companies mistakenly focus solely on 

replacing high-level executives. A good succession plan can go further, however, and force 
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you to examine all levels of employees. The people who do the day-to-day work are the 

ones keeping the business going. Neglecting to add them to the succession planning mix 

could have dire consequences. As you develop your plan, incorporate all layers of 

management and their direct reports. 

 Succession planning strengthens departmental relationship. When regular 

communication occurs between departments you are more likely to experience synergy, 

which breeds a culture of strength. Make sure that you link your succession planning 

activities with human resources. After all, HR is about people. By including HR in 

succession planning, you can incorporate elements like the employee-evaluation process, 

which can help when deciding whether to fill vacancies with internal candidates. 

 Succession planning keeps the mood buoyant. Change—a major component of a 

succession plan—is exciting and can bring a company unforeseen rewards. Still, change can 

be a source of tremendous stress, especially when people‘s livelihoods are at stake. As you 

put your succession plan together, consider its positive effects on the business. Planning for 

the future is exciting and, if done correctly, can inspire your workers to stay involved and 

maintain company loyalty.  

 
Elementsof the Succession Planning 

 
1. Identifying key positions for which a succession plan is necessary 

The association may have a few key positions or it might have many. The central staff officer 

part is unquestionably one to be incorporated into the progression design. When choosing 

which others to incorporate, consider: 

Is this a key part basic to the achievement of the association, and if the individual in this part 

all of a sudden leaves or is inaccessible and the position ends up empty is the association in 

danger. 

Does the individual as of now involving this position hold a decent arrangement of learning 

about procedures or other institutional memory that will viably leave when the officeholder 

withdraws the activity? For instance, the activity systems and results are not completely 

recorded. 

2. Identifying the successor or successors. 

 The association may have in excess of one worker who has shown the information, 

aptitudes, potential, and the enthusiasm to create to a level of extra duty. The sense of duty 
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regarding the procedure, and capacities, of the progression competitor are indispensable to 

distinguishing who to create. 

3. Identifying job requirements 

 The undertaking is to comprehend what necessities will exist inside at least one key 

positions later on. This makes a stock of aptitudes and characteristics that will fill in as an 

agenda to review what a progression hopeful by and by offers and needs to create. 

4. Building competencies 

 The progression arranging process must take a gander at building the capabilities and 

aptitudes for present and future authoritative needs. It has been accurately watched that 

progression arranging is about "what is straightaway?" not simply "who is straightaway?" 

There will be one arrangement of capabilities (i.e., learning, aptitudes, and capacities) for 

each position.  

5. Assessing progress 

 As the father of present day administration, Peter F. Drucker, accurately watched "what 

completes estimated gets." It is basic that the association that makes a progression design, and 

puts resources into the improvement of representatives, evaluates its encouraging toward the 

proposed result. 

 
Practices 

 Organizations devise expand models to describe their succession and improvement 

practices.      

 Most mirror a recurrent arrangement of exercises that incorporate these basics 

 Distinguish key parts for progression or substitution arranging  

 Characterize the capabilities and motivational profile required to attempt those parts  

 Survey individuals against these criteria - with a future introduction  

 Recognize pools of ability that could possibly fill and perform very in key parts  

 Create workers to be prepared for progression into key parts - fundamentally through the 

correct arrangement of encounters. 

 Evaluation is a key practice in compelling progression arranging. There is no broadly 

acknowledged recipe for assessing the future capability of pioneers, however numerous 

instruments and methodologies keep on being utilized today, going from identity and 

intellectual testing to group based meeting and recreations and other Assessment focus 

techniques. Elliott Jaques and others have contended for the significance of concentrating 

appraisals barely on basic differentiators of future execution. Jaques built up a powerful case for 

estimating hopefuls' capacity to oversee multifaceted nature, detailing a strong operational 

meaning of business intelligence. The Cognitive Process Profile (CPP) psychometric is a case of a 

device utilized as a part of progression intending to quantify applicants' capacity to oversee 

many-sided quality as indicated by Jaques' definition. 

 Organizations battle to discover hones that are powerful and functional. Unmistakably 

pioneers who depend on intuition and gut to settle on advancement choices are frequently not 

effective. Research shows that the most legitimate practices for evaluation are those that include 
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numerous techniques and particularly different raters."Alignment gatherings" made out of 

senior pioneers can be very compelling in judging a slate of potential senior pioneers with the 

correct apparatuses and help. 

 
Conclusion 

 Succession planning is an efficient means to preserving institutional reminiscence and 

recovering institutional information. Succession plans are deliberate to classify and select Best fit 

candidates for management positions, assure effective leadership development, and preserve 

executive knowledge and intellectual capital.Succession planning likewise decreases the impact 

of scaling back, given the adjustment in the worldwide economy progression designs will 

guarantee that key positions which have been disposed of can be filled or consumed by different 

workers. 

 In conclusion, associations support orderly progression arranging programs for different 

reasons. The three most essential are:  

 To give expanded chances to "high potential" laborers.  

 To distinguish "substitution needs" as a methods for focusing on important preparing, 

worker instruction, and representative improvement. ·  

 To build the ability pool of promotable representatives. (Rothwell, 2001). 
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Abstract 
 Digital India is a flagship programme to transform the entire ecosystem of public service through the use of 
information technology, with a vision to transform India into a digitally empowered society and it is expected to 
further accelerate into awareness, availability and adoption of Digital Technologies in India. The Demonetisation in 
November 2016, and “Digital India” initiative in 2015 have provided substantial boost to the digital ecosystem, with 
initiatives such as “DigiShala” and the Government aims to build a conducive ecosystem for “Cashless Economy” 
and other initiatives such as the National Optical Fibre Network (NOFN), Introduction of Unified Payment 
Interface (UPI), and Bharat Interface for Money (BHIM) help to support faster adoption and transition to Digital 
Payments and it creates “Faceless, Paperless, Cashless” mode of payments in India.  
Keywords: Digital India, Non-Cash, Cashless, Demonetisation 
 

Introduction 

 Cashless India is a mission launched by the Government of India led by Prime Minister Shri 

Narendra Modi to reduce dependency of Indian economy on cash and to bring hoards of 

stashed black money lying unused in the banking system. The country embarked upon this 

transition to a cashless economy when the government took the revolutionary step of 

demonetisation of old currency notes of Rs 500 and Rs 1000 on November 08, 2016. The Indian 

Government, is transforming the cash-based economy into cashless through digital means.  

 
Promoting Digital Payments 

 India is largely cash based economy with cash accounting for more than 78% of all retail 

payments. Compared to some other countries, like China, Mexico and Brazil, India ranks very 

low relating to Non-cash transactions by non-banks per capita per annum as well as number of 

pay points (for digital payments) per million people.  

 The cash dependence, in turn, has impacted government‘s ability to widen tax compliance 

and improve tax revenue. Digitalisation of transactions is an obligation for India; it will benefit 

the poor, middle class, businesses and nation.  

 India is significantly behind peers on digital transactions, and digitalisation will create a 

multiplier benefit in efficiency of capital and resource allocation through greater transparency, 

traceability of transactions, enforceability of law and significantly buoyed tax revenues which 

will augment State‘s resources for social welfare.  

 Digital payments and per capita transactions in India are one of the lowest compared to 

similar countries as indicated in the following table. 

 

 

CASHLESS ECONOMY IN INDIA- TRENDS AND PATTERNS 
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Table 1 Digital Payments and Per Capita Transactions 

Country 
Non-cash payment transactions by non-

banks per capita per annum 
No. of pay points 

per million people 

India 11 1008 

China 26 16,602 

Mexico 32 7,189 

South Africa 70 7,267 

Brazil 142 25,241 

UK 355 30.078 

Singapore 728 31,096 

Source: Interim Report of the Committee of the Chief Ministers on Digital Payments Jan- 2017 

 Table 1 reveals that number of pay points per million people in Singapore is 31,096 followed 

by United Kingdom 30,078 and Brazil 25,241. In India, it is 1008. It is to be increased for 

strengthening digital payments at par with global standards. It is further revealed that Non-

Cash payment transactions by non banks per capita per annum in Singapore is 728 followed by 

United Kingdom 355, Brazil 142 and in India it is far below compared to other countries. 

 
Table 2 Payment of Digital Transactions in Volume  in Million 

Digital Payment Gateways Nov-16 Dec-16 Jan-17 Feb-17 Mar-17 Apr-17 May-17 Jun-17 Rank 

RTGS 7.9 8.8 9.3 9.1 12.5 9.5 10.4 9.8 9 

NEFT 123.0 166.3 164.2 148.2 186.7 143.2 155.8 152.3 3 

CTS 87.1 130.0 118.5 100.4 119.2 95.3 97.1 91.9 4 

IMPS 36.2 52.8 62.4 59.7 67.4 65.1 66.7 65.8 7 

NACH 152.5 198.7 158.7 150.5 182.1 212.6 194.4 197.3 2 

UPI 0.3 2.0 4.2 4.2 6.2 6.9 9.2 10.2 8 

Debit and credit cards 205.5 311.0 265.5 212.3 229.7 231.1 233.4 232.4 1 

PPI 59.0 87.8 87.3 78.4 90.0 89.2 91.3 84.7 5 

Mobile Banking 72.3 70.2 64.9 56.2 60.8 61.0 64.9 77.1 6 

Source:  National Payment Corporation of India (NCPI)  

 Table 2 shows payment of digital transactions in volume, for the period November-2016 to 

June-2017. People are predominantly using debit and credit cards for the payment of cashless 

transaction. Among the digital payment modes people are highly using debit and credit cards, it 

is increased from, 205.5 million in November 2016 to 232.4 million in June-2017, and NACH 

(National Automated Clearing House) it is increased from 152.5 million in November-2016 to 

197.3 million in June-2017. People are less aware of RTGS.  

 
Table 3 Payment of Digital Transactions in Value 

Digital Payment 

Gateways 
Nov-16 Dec-16 Jan-17 Feb-17 Mar-17 Apr-17 May-17 Jun-17 Rank 

RTGS 78479.2 84096.5 77486.1 74218.8 123375.8 88512.2 90170.5 92812.6 1 

NEFT 8807.8 11537.6 11355.1 10877.9 16294.5 12156.2 12410.8 12694.2 2 

CTS 5419.2 6811.9 6618.4 5993.9 8062.8 6990.6 6745.9 6409.9 3 

IMPS 324.8 431.9 491.2 482.2 564.7 562.1 585.6 596.5 6 

NACH 606.6 626.8 541.4 592.0 829.4 905.2 692.4 708.6 5 
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UPI 0.9 7.0 16.6 19.0 23.9 22.0 27.7 30.7 8 

Debit and credit 

cards 
352.4 522.2 481.2 391.5 416.2 431.4 450.8 468.2 7 

PPI 13.2 21.3 21.0 18.7 21.5 22.3 25.3 24.1 9 

Mobile Banking 1244.9 1365.9 1206.7 1080.0 1499.9 1443.8 1940.7 1584.7 4 

Value in Rs. billion 

Source:  National Payment Corporation of India (NCPI)  

 Table 3 reveals that payment of digital transactions in value, for the period of November-

2016 to June-17. In terms of value of transactions RTGS and it is increased from Rs.78479.2 

billion in November-2016 to Rs. 92812.6 billion in June-2017. In RTGS, volume of transaction is 

less but the value of transaction is high compared to other digital payment modes. Value of 

digital transaction through NEFT is increased from Rs. 8807.8 billion in November-2016 to 

Rs.12694.2 billion in June-2017 and CTS (Cheque Truncation System) increased from Rs.5419.2 

billion in November-2016 to Rs.6409.9 billion in June-2017.  

 
Barriers of Digital Payments   

 Non availability of point of sale system 

 Lack of awareness 

 Lack of strong ecosystem for cashless payments 

 Security concern 

 Instability of the mobile network 

 Additional charges, low regulations 

 Lack of effective complaints and redressel mechanism of digital payments  

 
Figure 1 Factors Stimulating Digital Payments 

 
 

Table-4 India is become a Digital Country 

                                                                            In Millions  

Year People Mobile Phone User Internet User Smart Phone 

2015 1250 1000 300 240 

2020 1350 1200 650 520 

Source: e-Marketer, Ericssion, UN estimates, BCG Research 
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 Table 4 shows that India stands second in the world‘s population, and it is going to 

increased 8 per cent of the population in 2020. Out of 1250 million people, 80 per cent of the 

people using Mobile phones and it is going to increase 88 per cent in 2020. Out of 1000 million 

users 30 per cent of the people are internet users and it is going to increase 54.16 per cent in 

2020. Out of 300 million internet users 80 per cent of the people are using smart phones and it is 

going to increase the same in 2020.  

 
Conclusion 

 The cashless payment transaction system is still at a budding stage. The retailers are not 

aware of non-cash payments, and sometimes charge extra if payments are being done through 

debit or credit cards. However, the demonetization move leads to huge changes in the cashless 

payment system. Most of the people have started transacting in cheques, debit and credit cards. 

All small and large merchants, street dwellers have started accepting mobile wallet payments. 

This is certainly flourishing the cashless transaction in banking system in India. 
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Abstract 
 Food processing involves any type of value addition to agricultural or horticultural produce and the products 
and also includes grading, processing and packaging of foods all fall under this umbrella. Food processing is an 
important activity in Indian economy. Food processing sector is one of the prime sectors of India in terms of 
production, growth, consumption, and export. This sector serves as a dynamic link between agriculture and 
manufacturing activities in India. In this paper, a modest attempt has been made to study the Gross Value Additions, 
Foreign Direct Investment in Food Processing Industry, Composition of Processed Food Exports and major 
destination of Processed Food Exports in India. 
Keywords: Foreign Direct Investment, Processed Food, Value Addition, Export. 

 
Introduction 

 Food processing sector covers activities such as agriculture, horticulture, plantation, animal 

husbandry and fisheries. The Indian food industry is poised for huge growth, increasing its 

contribution to world food trade every year. In India, the food sector has emerged as a high-

growth and high-profit sector due to its immense potential for value addition, particularly 

within the food processing industry. Accounting for about 32 per cent of the country‘s total food 

market, The Government of India has been instrumental in the growth and development of the 

food processing industry. The government through the Ministry of Food Processing Industries 

(MoFPI) is making all efforts to encourage investments in the business. It has approved 

proposals for joint ventures (JV), foreign collaborations, industrial licenses, and 100 per cent 

export oriented units. 

 According to the data provided by the Department of Industrial Policies and Promotion 

(DIPP), the food processing sector in India has received around US$ 7.54 billion worth of 

Foreign Direct Investment (FDI) during the period April 2000-March 2017. The Confederation of 

Indian Industry (CII) estimates that the food processing sectors have the potential to attract as 

much as US$ 33 billion of investment over the next 10 years and also to generate employment of 

nine million person-days. 

 
Objectives of the study 

1. To study policy and performance of Food Processing sector in India. 

2. To analyse the growth and export performance of Processed Food exports in India. 

 

PROCESSED FOOD EXPORTS IN INDIA: GEARS AND GLOWS 
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Review of Literature 

 Tambe, P. R. (2015) in his paper ―Status of Food Processing Industry in India‖ has narrated 

that the decade-and-a-half of Indian economic reforms have now reached a stage where it is 

bringing about changes in the agriculture and food processing sectors. However, demographic 

factors, changing lifestyles and consumer demand for greater variety has increased pressures on 

the food processing sector to provide products at competitive prices. Experience of large 

developed agricultural economies has proven that the integration of production and processing 

stages is a universal feature of efficient food marketing systems in the advanced stages of 

economic development. 

 Dave, R., & Amin, A. (2013) in his article “Indian Processed Food: Recent Trends and 

Future Prospects‖ has stated that India is the hub of processed food Exports. India's food 

processing sector includes fruit and vegetables, spices, meat and poultry, milk and milk 

products, beverages, fisheries, plantation, grain processing and other consumer product groups 

such as confectionery, chocolates and cocoa products, soya-based products, mineral water, high 

protein foods etc. Dairy Industry is also growing. Government has implemented various 

schemes to promote at the same time favourable EXIM policy is also benefiting equally. It is in 

the unorganized segment. It has export potentials. Food processing sector is indispensable for 

overall development of an economy as it provides a vital linkage and synergy between the 

agriculture and industry. It helps to diversify and commercialize farming; enhance income of 

farmers; create markets for export of agro foods as well as generate greater employment 

opportunities. 

 
Research Methodology 

 The study is based on secondary data. The data are collected from Annual reports of 

Ministry of Food Processing Industry in India, Agriculture Processed Food Export Development 

Authority (APEDA) and Food and Agriculture Organisation (FAO). The period of the study is 

from 2011-12 to 2015-16 based on 2011-12 prices 

 
Table 1 Gross Value Added (GVA) By Food Processing Industries (FPI) at  

Constant 2011-12 Prices Rs.in Lakh Crore 

Year 
GVA*- All 

India 

GVA in 
Agriculture 
Forestry,& 
Fisheries 

Share of GVA in 
Agriculture 
Forestry,& 

Fisheries in GVA  

GVA FPI** 

Share of FPI in 
GVA in 

Agriculture 
Forestry,& 
Fisheries 

2011-12 81.07 15.02 18.53 1.47 9.79 

2012-13 85.47 15.24 17.83 1.33 8.73 

2013-14 90.84 15.88 17.48 1.35 8.50 

2014-15 97.27 15.84 16.28 1.43 9.03 

2015-16 104.27 16.04 15.38 1.53 9.54 

CAGR (%) 5.2 1.3 --- 0.8 -- 

Source: Ministry of Food Processing Industry, Annual report 2015-16. 

*GVA- Gross Value Added **FPI- Food Processing Industry 
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 The table 1 shows Gross Value Addition of Food Processing Industries in India during the 

period of 2011-12 to 2015-16. Gross Value Addition in all India is increased from Rs.81.07 lakh 

crore in 2011-12 to Rs.104.27 lakh crore in 2015-16 and it is registered a CAGR of 5.2 per cent. 

Gross Value Addition in Agriculture Forestry, & Fisheries increased from Rs.15.02 lakh crore in 

2011-12 to Rs.16.04 lakh crore in 2015-16 and it is registered a CAGR of 1.3 per cent. Gross Value 

Addition in Food Processing Industry is increased from Rs.1.47 lakh crore in 2011-12 to Rs.1.53 

lakh crore and it is registered CAGR of 0.8 per cent.   

 
Table 2 Processed Food Exports in India (US $ Million) 

 The table 2 reveals Processed 

Food Exports in India during the 

period of 2011-2012 to 2016-17 

(April- Sept). India total export 

is declined from $305963.9 

million in 2011-12 to $262290.1 

million in 2015-16, during the 

study period Indian export is 

fluctuating trend. In the year 

2011-12 is $31459.58 million   to 2013-14 is $ 38051.43 million increasing trend and the remaining 

year it is decreasing trend. The share of processed food export is increased from 10.28 per cent 

in 2011-12 to 11.31 per cent in 2015-16; during the study period share of processed food exports 

in total export is declining trend. 

 
Table 3 Foreign Direct Investment in Food Processing Industry (US $ Million) 

 The table 3 depicts Foreign Direct 

Investment in Food Processing 

Industry in India during the period 

2011-12 to 2016-17. FDI in India is 

simultaneously increasing trend and 

it is increased from $46556 million in 

2011-12 to $60082 million in 2016-17 

and it is registered a CAGR of 4.3 per 

cent. FDI in Food Processing 

Industry is fluctuating trend and it is 

increased from $170.21 million in 2011-12 to $500.77 million in 2016-17. 

 

Fig 1 Major destinations of processed food and agricultural related product exports in FY16 

 
Source: IBEF, Food Processing, January, 2017. 

Year 
Total 

Exports 
Processed 

Food Exports 

Share of 
Processed Exports 
in Total Exports 

2011-12 305963.9 31459.58 10.28 

2012-13 300400.7 35898.06 11.95 

2013-14 314415.7 38051.43 12.10 

2014-15 310352 36171.92 11.66 

2015-16 262290.1 29672.37 11.31 

2016-17 
(April- Sept) 

276547 14483.06 5.24 

Source: Ministry of Food Processing Industry, Annual report 2015-16. 

Year FDI in India FDI in FPI 
Share of FPI 

in FDI 

2011-12 46556 170.21 0.37 

2012-13 34298 401.46 1.17 

2013-14 36046 3,982.89 11.05 

2014-15 45148 515.86 1.14 

2015-16 55559 505.88 0.91 

2016-17 60082 500.77 0.83 

CAGR % 4.3 19.7 -- 

Source: Ministry of Food Processing Industry, Annual report 
2015-16. 



Vol. 6                                     Special Issue 3                               March 2018                             ISSN: 2320 - 4168 
 

Shanlax International Journal of Commerce Page 69 

Fig 2 Exports of key processed products, 2016 

 
Source: IBEF, Food Processing, January, 2017 

 
Hypothesis Testing 

 1. H0: There no significant relationship between FDI in Food processing Sector and Export 

of Processed Food exports in India.   

 H1: There is a significant relationship between FDI in Food processing Sector and Export of 

Processed Food exports in India.  

 
Table 4 Correlation of FDI in Food Processing Sector and Export of Processed Food exports 

 The table - 4 shows that 

correlation between FDI in 

Food Processing Sector and 

Processed Food Exports. The 

FDI in Food Processing 

Sector and Processed Food 

Export is positively 

correlated (r=0.618) and it is 

statistically not significant 

(0.267>0.05).  

 2. H0: There is no significant relationship between GDP in Agriculture & allied and GDP in 

Food Processing Industry. 

 H1: There is a significant relationship between GDP in Agriculture and allied and GDP in 

Food Processing Industry.  

 
Table 5 Correlation of GVA in Agriculture Forestry & Fisheries and GVA in  

Food Processing Industry 

 Particulars 
GVA in Agriculture Forestry 

& Fisheries 
GVA Food Processing 

Industry 

GVA in Agriculture 
Forestry,& Fisheries 

Pearson 
Correlation 

1 .233 

Sig. (2-tailed)   .706 

N 5 5 

GVA Food Processing 
Industry 

Pearson 
Correlation 

.233 1 

Sig. (2-tailed) .706   

N 5 5 

Particulars 
FDI in Food 
Processing 
Industry 

FDI in Food 
Processing 
Industry 

FDI in Food 
Processing 
Industry 

Pearson 
Correlation 

1 0.618 

Sig. (2-tailed)  -- 0.267 

N 5 5 

Processed 
Food Exports 

Pearson 
Correlation 

0.618 1 

Sig. (2-tailed) 0.267  -- 

N 5 5 
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 The table 6 shows that correlation between GVA in Agriculture Forestry & Fisheries and 

GVA in Food Processing Industry. The GVA in Agriculture Forestry & Fisheries and GVA in 

Food Processing Industry (r=0.233) and it is statistically not significant (0.706>0.05).  

 
Conclusion 

 The Government of India approved 100 per cent FDI through automatic route in food 

processing sector. Concessional rate of Customs Duty applicable on imported equipment under 

the project import benefits. Gross Value Addition in Agriculture Forestry, & Fisheries increasing 

trend, and registered a CAGR of 1.3 per cent. Gross Value Addition in Food Processing Industry 

registered a CAGR of 0.8 per cent. The FDI in Food Processing Sector and Processed Food 

Export is positively correlated (r=0.618) and it is statistically not significant (0.267>0.05). The 

GVA in Agriculture Forestry & Fisheries and GVA in Food Processing Industry (r=0.233) and it 

is statistically not significant (0.706>0.05). 
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Abstract 
 Emerging strong even during the scariest segment of global financial scariest portion of worldwide money 
related diminish, India has turned out to be one of the most loved venture goals for the remote speculators over the 
globe. The speculation situation in India is improving and better because of high confirmation level of the financial 
specialists. Today, India is viewed as the fourth greatest economy on the planet. Its noteworthy GDP rate, 
particularly in the field of buying power, has shot it to the second position among all the creating countries.  
 In the creating financial one can gain increasingly cash. More dangers prompt more benefits. Financial 
specialists can't keep away from dangers however they can limit the hazard by putting their cash in different types of 
safe speculations so they can get a sensible benefit. 
Keyword: Investment, Risk, Fund, Investment Management 

 
Introduction 

 India is getting to be top venture goal today; it has a tremendous likely for outside 

speculation and remote players. India is the fourth biggest economy on the planet and it has the 

second biggest GDP among creating nations as far as acquiring power. Distinctive research 

thinks about did over the globe affirm the way that India and China will govern the world in 

the 21 century. The affluent nations of Europe had seen an extreme decrease in worldwide GDP 

share by 4.9% focuses, trailed by the US and Japan with a decay of around 1 percent focuses 

each. Late investigations demonstrate the offer of the US in world GDP is unsurprising to 

tumble from 21 percent to 18 percent and that of India to ascend from 6 % to 11% out of 2025 

and consequently India will rise as the third post in the worldwide economy after the US and 

China. By 2025 the Indian economy is anticipated to be around 60% of the span of the US 

economy. The change to a tri-polar economy will be finished by 2035, with the Indian economy 

just a little littler that the US economy, however, bigger than that of Western Europe. By 2035 

India is probably going to be a bigger development driver than the six biggest nations in the EU, 

however, its effect will be a little finished a large portion of that of the US. India which is 

currently the fourth biggest economy as far as buying power equality, will overwhelm Japan 

and turn out to be third major monetary power within 10 years. 

 
Meaning 

 Investment is the employment of funds on assets with the aim of earning income or capital 

admiration Investment has two attributes namely time and risk. Present utilization is sacrificed 

to get a return in the future. The sacrifice that has to be borne is certain but the return in the 

 

A STUDY ON OVERVIEW OF INVESTMENT MANAGEMENT 
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future may be unsure. This feature of investment indicates the risk factor. The risk is undertaken 

with a view to reap some return from the investment. 

 For a layman, investment means some monetary obligation. A person‘s commitment to buy 

a flat or a house for his personal use may be an investment from his point of view. This cannot 

be considered as an actual investment as it involves sacrifice but does not yield any financial 

return. Financial investment is the allocation of money of assets that are expected to yield some 

gain over a period of time. It is a switch over of financial claims such as stocks and bonds for 

money. They are expected to yield returns and experience capital growth over the years. 

 
Objectives of the Study 

 To study characteristics, nature and scope of investment management. 

 To examine the types and process of investment management. 

 To know the role of investment management department. 

 To identify the benefits of investment management. 

 
Characteristics of Investment 

 Restore: All speculations are portrayed by the possibility of an arrival. Indeed, ventures are 

made with the essential target of inferring an arrival. The arrival might be gotten as yield in 

addition to capital appreciation. The distinction between the real cost and the price tag is capital 

esteem. The profit or premium got from the venture is the yield. Diverse sorts of speculations 

guarantee distinctive rates of return. The arrival from a speculation relies on the idea of the 

venture, the development timeframe and a large group of different elements.  

 Risk: Risk is inalienable in any venture. This hazard may identify with the loss of capital, 

delay in settlement of capital, non-installment of intrigue, or fluctuation of profits. While a few 

ventures like government securities and bank stores are relatively riskless, others are more 

unsafe. The danger of a venture relies upon the accompanying variables. 

 The more drawn out the development time frame, the bigger is the hazard. 

 The lower the credit value of the borrower, the higher is the hazard.  

 The hazard changes with the idea of the venture. Interests in proprietorship securities like 

value shares convey higher hazard contrasted with interests paying off debtors instruments 

like debentures and bonds. 

 Hazard and return of a speculation are connected. Typically, the higher the hazard, the 

higher is the arrival. 

 Security: The wellbeing of on speculation infers the affirmation of return of capital without 

loss of cash or time. Security is another component which a speculator wants for his ventures. 

Each speculator hopes to get back his capital on development immediately.  

Liquidity: A venture which is effortlessly saleable or attractive without loss of cash and without 

loss of time is said to claim liquidity. A few speculations like organization stores, bank stores, 

P.O. Stores, NSC, NSS, and so on are not attractive. Some speculation instruments like 

inclination offers and debentures are attractive however, there are no purchasers much of the 

time and henceforth their liquidity is immaterial. Value offers of organizations recorded on 
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stock trades are effectively attractive through the stock trades. A financial specialist by and large 

lean towards liquidity for his ventures, security of his finances, a great come back with least 

hazard or minimization of hazard and amplification of return. 

 
Nature and Scope of Investment Management 

 Nature and extent of venture can be resolved from the significance of money related 

speculations and how it is exceptional from a financial venture. It is likewise decided from the 

day and age and the hazard and its disparities with presumption, betting, and arbitrage. 

The nature of scope of investment management is: 

 To comprehend the correct significance of venture  

 To discover diverse roads of venture  

 To expand return and limit hazard  

 To make a software engineer for the venture through assessing securities, developing a 

portfolio and looking into a portfolio  

 To discover an era of speculations to get put  

 To assess through different methods to get the best return for the financial specialist 

 
Types of Investment 

 Bank items: Banks and credit associations can give a protected and advantageous approach 

to collect funds and a few banks offer administrations that can enable you to deal with your 

cash. Checking and bank accounts offer liquidity and adaptability.   

Bonds: A bond is a credit a financial specialist makes to an association in return for intrigue 

installments over a predetermined term in addition to reimbursement of a key at the band's 

development date. Figure out how corporate, muni, organization, Treasury and different 

kinds of securities work.  

 Stocks: When you purchase offers of an organization's stock, you possess a bit of that 

organization. Stocks arrive in a wide assortment, and they regularly are depicted based the 

organization's size, type, execution amid showcase cycles and workable for short-and long 

haul development. Take in additional about your decisions from penny-stocks to huge tops 

and that's only the tip of the iceberg. 

 Venture reserves: Funds, for example, shared assets, shut end supports and trades 

exchanged assets pool cash from numerous financial specialists and contribute it as per a 

particular speculation system. Assets can offer enhancement, proficient administration and a 

wide assortment of speculation systems and styles. Be that as it may, not all assets are the 

same. See how they function, and research subsidizes charges and costs. 

 Protection: Life protection items come in different structures, including term life, entire life, 

and widespread life strategies. There additionally are a minor departure from this variable 

disaster protection and variable widespread life which are thought about securities. Perceive 

how protection items may fit into general money related arrangement. 

 Retirement: Numerous kinds of speculations become possibly the most important factor 

when putting something aside for retirement and overseeing wage once you resign. For 
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sparing, impose advantaged retirement choices, for example, a 401(k) or an IRA can be a 

brilliant decision. Overseeing retirement wage may require moving out of specific 

speculations and into ones that are more qualified to a retirement way of life. 

 
Process of Investment Management  

 Exhortation and Planning: We attract on broad experience to ask the correct inquiries and 

establish a strong framework for your speculation design. We survey your current money 

related circumstance in detail to better comprehend your short-and long haul goals, for 

example, chance resilience, liquidity prerequisites, return destinations and wage necessities. We 

utilize this data to characterize and report your objectives and desires. Portfolio Modeling and 

Design: Our goal is to help augment your venture returns potential inside the setting of your 

money related objectives while working on your expressed hazard resilience. We utilize refined 

demonstrating apparatuses that outline the future ramifications of various portfolios connected 

to your budgetary circumstance, resources, and income needs. Together we at that point 

concede to your ideal assignment and report this in your individualized venture approach 

proclamation.  

 Administrator Search and Selection: We consider supervisor determination a craftsmanship 

and in addition science and trust that customers require access to a wide universe of cash 

directors. These are browsed a blend of institutional cash supervisors, shared reserve 

organizations or trade exchanged assets. With more than 17,000 common assets accessible, we 

will likely enable financial specialists to influence successful determinations by applying a 

taught choice to process. Chiefs are chosen in light of various components including 

administration honesty, venture hazard, speculation style, support execution, cost proportion, 

supervisor residency, focus, and turnover of possessions.  

Usage: We will give you a prescribed portfolio to 

help towards accomplishing your objectives. In the event 

that you are in the assertion, we will actualize the 

determinations for you. We never have optional control 

over your record and can't put any exchanges without 

your endorsement.   

 Checking and Reporting: We survey the 

administrators we have chosen for you and will 

proactively tell you if changes are suggested. Venture customers get month to month and 

quarterly articulations, and we hold face to face gatherings every year or as required. 

 
Role of Investment Management Department  

 The part of the Investment Management office is to oversee Wespath Benefits and 

Investments (Wespath) finances in a judicious way steady with its guardian commitment to 

profit design members and institutional customers. Division duties incorporate choosing 

venture directors, checking execution, screening speculations and dealing with the Positive 

Social Purpose Lending Program.  
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 Choosing Managers: Wespath draws in the administrations of an assortment of autonomous 

speculation directors to deal with the assets (barring stores put resources into the Positive 

Social Purpose Investment Program). The division distinguishes, chooses and screens 

venture supervisors utilizing a thorough procedure.  

 Observing Performance: The speculation execution for every individual venture chief and 

each store all in all is checked on a day by day, month to month, quarterly and yearly 

premise. Speculations are likewise assessed to guarantee that they are the inconsistency with 

every venture administrator's particular command and with the Investment Strategy 

Statement and Statement of Administrative Investment Policy (all in all named "Speculation 

Policy"  

 Screening Investments: The Investment Management office is in charge of guaranteeing that 

each venture choice holds fast to the Investment Policy). Screening is a continuous 

procedure that includes checking value and settled pay property to guarantee that Wespath 

does not put resources into organizations that get huge incomes from betting or from the 

make, deal or circulation of mixed drinks, tobacco-related items, explicit entertainment, 

weapons, or the administration or activity of private jail offices. Ventures are observed on a 

nonstop premise to guarantee they stay inconsistency with the Wespath's Sustainable 

Investing Guidelines. 

 Dealing with the Positive Social Purpose Investment Program: Another real duty of the 

Investment Management division is overseeing and directing Wespath's Positive Social 

Purpose Lending Program, which endeavors to have a positive social effect in the U.S. 

Furthermore, around the globe. The division performs careful due tirelessness for every 

potential venture. All credits in which Wespath takes an interest are proposed to create 

focused rates-of-return similar to the hazard evaluation for each qualifying venture. 

 
Benefits of Investment Management 

 The normal Investor commonly looks for data, for example, sentiments, gauges, systems, 

exchanging thoughts, and hot tips keeping in mind the end goal to settle on venture choices. 

What is regularly disregarded, in any case, is a sound logic around cash administration with 

nonstop development, and fixing to vital monetary objectives - to be specific Investment 

Management Speculation administration is the expert administration of different securities 

and resources, to meet determined venture objectives for speculators. 

 Our venture administration process thinks about your whole budgetary picture. We alter a 

portfolio procedure particular to your circumstance, execute the technique and make 

modifications while observing the outcomes after some time. More than just getting 

restores, our approach centers around utilizing your speculations to enable you to 

accomplish your monetary objectives.  

 Considerable investment funds, higher returns, less unpredictability and more noteworthy 

genuine feelings of serenity. Getting wage and development in their speculation portfolios 

and Unbiased, autonomous, target venture counsel. 
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Conclusion  

 Indian financial changes, yearly development rate, shortening expansion rate and so forth 

are advantageous for the local and outside interest in the current years. So financial specialists 

ought to comprehend about putting resources into India is that India is a venture 

accomplishment for long haul development. While here and now benefits might be a blend out 

every now and then, however, they are not of cash worth in the more drawn out run. India has 

an immense potential for the remote venture and outside players discover it as next speculation 

goal. India's venture has been anticipated as the driving (help) compel towards the nations 

fulfillment of self-constant development by quick industrializations. 
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Abstract 
 This research paper deals with “A Study on the Usage of Knowledge Management” with Special Reference to 
Industrial Sectors in Puducherry Region. “A firm’s competitive advantage depends more than anything on its 
knowledge: on what it knows - how it uses - and how fast it can know something new.” KM depends on the 
development of organizational processes that make it possible to measure and capture the know-how of the 
organization. KM as a discipline has been a focal point of discussion over the past decades. In recent years, because of 
the importance of KM the foundations of industrialized economies shifted from natural resources to intellectual 
assets. The objective of this research paper is to study the best HR practices, of Knowledge Management, to 
understand the present status of Knowledge Management, to identify the strengths and weaknesses of Knowledge 
Management, to suggest for converting the weakness into strength, to study the employee satisfaction about the 
supervision, to create the awareness among employees about the policies of Knowledge Management. Both primary 
and secondary data were used for this research paper. The data mainly deals with the Usage of Knowledge 
Management towards employees in the organization. And also about new knowledge creation in the organization. 
Since the study is the general one, it can be adopted by many organizations. The analysis part carried out in this 
research paper is by using Chi-square test and Correlation through the statistical package SPSS.    
Keywords: Knowledge management, organizational innovation, organizational performance, HR Practices, 
Employee Satisfaction 

 
Introduction 

 Knowledge Management (KM) is the process of gathering, managing and sharing 

employees' knowledge capital throughout the organization. Knowledge sharing throughout the 

organization enhances existing organizational business processes, introduces more efficient and 

effective business processes and removes redundant processes. It is a discipline that promotes a 

collaborative and integrated approach to the creation, capture, organization access and use of an 

enterprise's knowledge assets. KM has now become a mainstream priority for companies of all 

sizes. 

 
Review of Literature 

 This research focuses on the management of knowledge on organizational innovation and 

measurement of the influence of this knowledge once it is managed. Knowledge depends on the 

human action and results from the interaction of insights, judgment and intuition about 

information, being influenced by the personality, imagination and experience of its holder (Lee 

and Yang, 2000). For practitioners, KM practices enhance the quality of decision-making and 

problem solving which can help to sustain the competitiveness of organizations in the new 

economy (Salleh & Ahmad, 2008; Birkinshaw & Sheehan, 2002). Zack (2003) further says that 

even companies in the traditional industries, such as cement, can benefit greatly from KM. In 

essence KM is beneficial to all sectors, be it educational, banking, telecommunications, 
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production/manufacturing, and even the public sectors. This view is similarly supported by 

Ribière & Khorramshahgol (2004) who believe that organizations cannot achieve worldwide 

performance excellence without focusing on KM alongside other quality disciplines, to meet 

customer expectations. In summary, there are three main approaches of KM research over the 

last twenty years: measuring knowledge, managing knowledge (either with emphasis on 

human capital or on information technologies) and creating knowledge (Lloria, 2008). The wide 

spectrum of publications comprises a variety of topics ranging from knowledge definitions and 

theories to several technologies and managerial implementation approaches (Timbrell et al. 

2005; Kane, Ragsdell and Oppenheim 2006). Knowledge Management (KM) has already reached 

the level of a scientific discipline (Serenko 2013) and attracts increasing interest in research and 

practice (Dwivedi et al. 2011). As a consequence, the number of KM publications is growing 

exponentially (Ragab and Arisha 2013). It is the type of knowledge that is used mostly by 

organizational members in the performance of duties. Tacit knowledge is hard to verbalize 

because it is expressed through action based skills and cannot be reduced to rules and recipes. It 

is deeply rooted in procedures, commitment, idea, values and it can only be indirectly accessed 

(Baloh et al. 2011). It is stated by Teng and Song (2011) that the importance of KM is no longer 

restricted to knowledge intensive firms in the high-tech industries but to all sectors of the 

economy. The management of knowledge has generated considerable interest in business and 

management circles due to its capability to deliver to organizations, strategic results relating to 

profitability, competitiveness and capacity enhancement (Chua, 2009; Jeon, Kim and Koh 2011). 

 
Objectives of the Study 

1. To study the best HR practices of Knowledge Management. 

2. To understand the present status of Knowledge Management. 

3. To identify the strengths and weaknesses of Knowledge Management and also suggest 

for converting the weaknesses in to strength. 

4. To study the employee satisfaction about the supervision. 

5. To create awareness about Knowledge Management and its policies. 

 
Methodology  

 The sampling procedure used for this study was convenient sampling technique and the 

respondents were selected on a convenient basis. Primary Data collected and analyzed using 

Chi Square test and Correlation. The data gathered from the field through the questionnaires 

administered were recorded and coded into Statistical Package for Social Science (SPSS) 

software version 16.  

 
Theoretical Background 

Definition 

Knowledge Management (km) 

 Knowledge management (KM) has become an important theme at many large business 

firms as managers realize that much of their firm‘s value depends on the firm‘s ability to create 
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and manage knowledge. Managers must play their role for effective knowledge management 

practices for gaining a sustainable competitive advantage which is the direction for innovation 

and better organizational performance. The competitive scenario of the domestic and global 

market heads up with the emergent need for smart management of knowledge in all aspects 

either within or outside the organization Every day, organizations and their knowledge workers 

are facing problems in efficient knowledge management. The ability to create and distribute 

knowledge across the entire organization is therefore compelling drivers for knowledge 

management. It is imperative to study the effects of knowledge management practices on the 

organizational performance. 

 
There Are Two Types of Knowledge Management (Km) 

 Explicit 

 Implicit 

 Explicit - also referred to as information, and tangible knowledge. Example: e-mail, 

status and case updates, contract and policy templates, audio content. 

 Implicit – also referred to as tacit knowledge, and information stored in people‘s heads. 

Example: Expertise in certain areas, knowledge about a specific law, knowledge about a 

specific case. 

Knowledge Creation. It comprises activities associated with 
the entry of new knowledge into the system, and includes 
knowledge development, discovery, and capture. 
 Knowledge Retention. It includes all activities that 

preserve knowledge and allows it to remain in the system 

once introduced. It also includes those activities that 

maintain the viability of knowledge within the system. 

 Knowledge Transfer. It refers to activities associated 

with the flow of knowledge from one party to another. It 

also includes communication, translation, conversion, filtering and rendering. Transfer of 

Knowledge improves quality by providing quick feedback, a variety of alternatives, 

predictable screen changes, and enhanced customer support. 

Knowledge Utilization. It includes the activities and events connected with the application 

of knowledge to business processes. 

 
Knowledge Management Applications 

 The four applications of knowledge management are based on a model that regards 

knowledge management‘s primary role as the sharing of knowledge throughout the 

organization in a way that each individual or group understands the knowledge with 

sufficient depth and in sufficient context as to apply it effectively in decision making and 

innovation. 

These four applications of knowledge management are: 

 intermediation 

 externalization 

The General Knowledge Model 
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 internalization   and 

 Cognition 

 
Intermediation 
 Intermediation is the connection between knowledge and people. Intermediation refers 

to the brokerage function of bringing together those who seek a certain piece of knowledge 

with those who can provide that piece of knowledge. It is a fundamental step in internal and 

external responsiveness. Its role is to ‗‗match‘‘ a knowledge seeker with the optimal personal 

source(s) of knowledge for that seeker. Two types of intermediation are common, 

asynchronous and synchronous. 

 Asynchronous intermediation occurs when externalization and internalization do not 

occur simultaneously. In this case, an external knowledge repository stores the knowledge 

while it is in transit. Knowledge is captured in the knowledge base, often before a specific 

need for that knowledge elsewhere in the organization has arisen. When a knowledge 

seeker requires that knowledge, the knowledge base can be searched and the relevant 

knowledge extracted. This approach is typically best suited to explicit knowledge. 

 Synchronous intermediation occurs when externalization and internalization occur 

simultaneously. Knowledge is not stored while being transferred. Knowledge provider and 

knowledge seeker engage in direct communication. The challenge is to match knowledge 

providers with knowledge seekers intuitively and promptly. This approach is far more 

common in tacit knowledge transfer.  

 
Externalization 
 Externalization is the connection of knowledge to knowledge. It refers to the process of 

capturing knowledge in an external repository and organizing the knowledge according to 

some classification framework or ontology. A map or structure of the knowledge collection 

is provided as a facilitator to knowledge discovery. It is focused on bringing order to 

internal and external awareness. 

 
Internalization 
 Internalization is the connection of knowledge to query. It is the extraction of knowledge 

from an externalized repository, and filtering it to provide personal relevance to the 

knowledge seeker. Closely tied to an externalized knowledge base, internalization reshapes 

the knowledge base specifically to address the focal point of the query issuer. 

 
Cognition 
 Cognition is the linking of knowledge to the process. It is the process of making or 

mapping decisions based on available knowledge. Cognition is the application of 

knowledge that has been exchanged through the preceding three functions. It is a highly 

proactive form of internal and external responsiveness. In its simplest form, cognition is 

achieved by applying experience to determine the most suitable outcome to an 

unprecedented event, opportunity or challenge. 
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Analysis and Interpretation 

Results of demographical variables 

Table 1 Number of male and female 

Inference 

 From the above frequency table and bar diagram, we 

interpret that there are more female employees (82%) than 

the male employees (18%). 

 

Chart 1 Number of male and female 

 
 Table 2 Age-wise employee status 

Inference 

 From the above frequency table and bar 

diagram, we interpret that the most of the 

employees belong to age group 20-25(58%). 

 

 

Chart 2 Age-wise employee status 
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Sl. No Sex Frequency % 

1 Female 41 82 

2 Male 9 18 

 Total 50 100 

Sl. No. Age Frequency % 

1 20-25 29 58 

2 26-35 14 28 

3 36-45 6 12 

4 46-60 1 2 

 Total 50 100 
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Table 3 Current Status of Knowledge Management 

Inference 

 From the above frequency table and bar diagram, we 

interpret that the current status of the knowledge 

management is in introduction stage. 

 

Chart 3 Current Status of Knowledge Management 

 
Table 4 Role of knowledge management 

Inference 

 From the above frequency table and 

pie chart, we infer that 34 out of 50 

employees feel that role of knowledge 

management is a part of their business. 

 

Chart 4 Role of knowledge management  

 
Results of Chi-Square Tests 

Table 5:  Age vs. Time take for an employee to get the relevant knowledge 

To get relevant knowledge 
Total 

Age A few days Week or More 

1 20-25 15 14 29 

2 26-35 4 10 14 

3 36-45 3 3 6 

4 45 and above 1 0 1 

Total 23 27 50 
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Stages Frequency % 

1 Not in existence 3 6 

2 Growth stage 12 24 

3 Introduction 35 70 

 Total 50 100 

About KM Frequency % 

1 Never heard of it 6 12 

2 It is strategy part of their business 34 68 

3 
Something that could be beneficial 
for the organization 

8 16 

4 Others 2 4 

 Total 50 100 
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Chart 5:  Age vs. Time take for an employee to get the relevant knowledge 

 
Inference 

 From the above frequency table and bar diagram, we infer that the employee gets the 

relevant knowledge in a week or more in the age group 20-25. 

 
Table 6 New Knowledge Creation 

New Knowledge Creation Frequency Percent 

1 They view it as everyone's job , and everybody contributes to it 7 14 

2 Top management takes an active interest in it and supports it continuously 21 42 

3 It's part of our organizational philosophy and culture 22 44 

 Total 50 100 

 
Chart 6: New Knowledge Creation 

 
Inference 

 From the above frequency table and bar diagram, we infer that 44% of the employee thinks 

that the new knowledge creation is a part of the organizational philosophy and culture. 

 
Table 7: Gender vs. Opinion about leaving  the organization 

 

 

 

 

 

 

Leaving organization 
Total 

Gender No No opinion 

1 Female 27 7 34 

2 Male 11 5 16 

Total 38 12 50 
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Chart 7: Gender vs. Opinion about leaving the organization 

 
Inference 

 From the above frequency table and bar diagram, we infer that most of the employees are 

don’t want to leave the organization. To test whether gender is independent of facing 

difficulties in the company. 

 
Table 8:  Frequency table of Gender vs. facing difficulties in the company 

Difficulties 

Gender Yes, communication no can‘t say Total 

1 Female 19 6 9 34 

2 Male 8 3 5 16 

Total 27 9 14 50 

 
Table 9: To test whether gender is independent of facing difficulties in the company. 

(Chi-Square Tests) 

 H0: Gender is independent of facing difficulties in the company. Chi-Square Tests 
 Value Degrees of freedom Asymp. Sig. (2-sided) 

Pearson Chi-Square .166 2 .920 

N of Valid Cases 50   

 
Inference 

 If the significant value is less than 0.05 then reject null hypothesis and accept alternate 

hypothesis. In the above obtained result the significant value is greater than 0.05 so, accept null 

hypothesis. Thus we conclude that the Gender is independent of facing difficulties in the 

company. 

 

Results of Correlation 
Table 11: Frequency table of Gender vs Time takes for an employee to get the relevant 

knowledge 

 

Gender 
 

To get relevant knowledge 
Total 

a few days week or more 

 
Female 15 19 34 

Male 8 8 16 

Total 23 27 50 
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Table 12: Gender vs. Time takes for an employee to get the relevant knowledge (correlation) 
H0: There is no significant difference between gender and Time take for an employee to get 

the relevant knowledge Correlation 

 Value Asymp. Std. Error Approx. T Approx. Sig. 

1 Pearson's R -.055 .142 -.382 .704(c) 

2 Spearman Correlation -.055 .142 -.382 .704(c) 

N of Valid Cases 50    

 
Inference 

 From the above analysis, the correlation value is -.055 and asymptotic significant value is 

above .05. Hence, there is no evidence to reject the null hypothesis. Thus we conclude that there 

is no significant difference between the gender and time taken for an employee to get the 

relevant knowledge. 

 
Conclusion 

 Knowledge management is a set of relatively new organizational activities that are aimed at 

improving knowledge, knowledge-related practices, organizational behaviors and decisions and 

organizational performance. At present in every organization, the Current status of the 

knowledge management is in introduction stage. They think knowledge management as a 

strategic part of their business. By using knowledge management, they satisfy their employees 

by providing all necessary facilities. The new knowledge creation is a part of the organizational 

philosophy and culture. Many organizations have been managing knowledge management for 

decades, but few of them use KM on a regular basis. Looking at the advantages, to implement a 

KM strategy successfully, the creation, organization, leveraging (sharing) and application of 

knowledge must have to be taken into account. 
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Abstract   
 FDI plays a very important role in the development of the country. FDI has the potential to generate 
employment, raise productivity, transfer skills and technology, increase incomes, enhance exports and contributes to 
the long-term economic development of the world’s developing countries. It is essentially through an investment in 
equity or starting a subsidiary company, technology transfer with managerial skills and applying improved 
management methods leading to cost reduction and may lead to increase in productivity. MNCs are one of the key 
roles played in GDP factor of Indian economy. This paper will give details on the FDI and in-relation to the 
development of production and export of MNCs in India. 

 
Introduction 

 Multinational corporations are those great firms which are built-in in one country but which 

own, control or manage production and distribution facilities in several countries. Therefore, 

these multinational corporations are also known as transnational corporations. 

 They transact business in a large number of countries and often function in diversified 

business activities. The engagements of private foreign capital take place through the medium 

of these multinational corporations. Thus multinational corporations are the important source of 

foreign direct investment (FDI). Besides, it is through multinational corporations that modern 

lofty technology is transferred to the developing countries. 

 Apart from being a vital driver of economic growth, foreign direct investment (FDI) is a 

major source of non-debt financial resource for the economic development of India. Foreign 

companies invest in India to take advantage of fairly lower wages, special investment privileges 

such as tax exemptions, etc. For a nation where outside ventures are being made, it additionally 

implies accomplishing specialized know-how and producing business.  

 The Indian government's great approaches administer and strong business conditions have 

guaranteed that outside capital continues streaming into the nation. The legislature has taken 

numerous activities as of late, for example, unwinding FDI standards athwart divisions, for 

example, safeguard, PSU oil refineries, telecom, control trades, and stock trades, MNCs, among 

others. 
 

Objective of the study 

 To study the promotion of FDI in MNCs 

 To describe the four modes of foreign investment in MNCs 

 To explore the Benefits and barriers of FDI in MNCs 

 Promotion of Foreign Investment in MNCs: In the recent years, external assistance to 

developing countries has been waning. This is because the benefactor developed countries have 

not been willing to part with a larger proportion of their GDP as assistance to developing 

 

FOREIGN DIRECT INVESTMENT IN MNCs 
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countries. MNCs can connect the hole between the necessities of remote capital for expanding 

outside interest in India.  

 The changed remote venture sought after since 1991, enables MNCs to make an interest in 

India subject to various roofs settled for various businesses or activities. Nonetheless, in a few 

businesses 100 for each penny send out arranged units (EOUs) can be set up. It might be noted, 

similar to local venture, remote speculation has additionally a multiplier impact on wage and 

work in a nation.  

 For instance, the impact of Suzuki company's interest in Maruti Udyog producing autos isn't 

restricted to pay and work for the laborers and representatives of Maruti Udyog however 

ventures out in front of that. Numerous laborers are utilized in merchant firms who offer Maruti 

autos. 

 Moreover, many intermediate goods are supplied by Indian suppliers to Maruti Udyog and 

for this many workers are employed by them to manufacture various parts and components 

used in Maruti cars. Thus their incomes also go up by investment by a Japanese multinational in 

Maruti Udyog Limited in India. 

 
Four main modes of foreign investment in MNCs 

1. Agreement with Local Firms for Sale of MNCs Products 

A multinational firm can go into an agreement with neighborhood firms for sending out the 

item delivered by it in the nation of origin to them available to be purchased in their nations. 

For this situation, a multinational firm enables the outside firms to offer its item in the 

remote markets and control all parts of offer activities. 

2. Setting up of Subsidiaries 

The second mode for investment abroad by a multinational firm is to set up a wholly owned 

supplementary to operate in the foreign country. For this situation, a multinational firm has 

finish control over its business tasks running from the generation of its item or 

administration to its deal to the conclusive utilize or buyers.  

A backup of a multinational organization in a specific nation is set up under the 

organization demonstration of that nation. Such backup firm advantages from the 

administrative aptitudes, money related assets, and global notoriety of their parent 

organization. Be that as it may, it appreciates some freedom from the parent organization. 

3. Branches of Multinational Corporation 

Instead of establishing its subsidiaries, Multinational Corporation can set up their branches 

in other countries. Being brushwood they are not a legally independent business unit but 

are linked to their parent company. 

4. Foreign Collaboration or Joint Ventures 

Thirdly, the multinational corporations set up joint ventures with foreign firms to either 

produce its product jointly with local companies of foreign countries for sale of the product 

in the foreign markets. A multinational firm may set up its business operation in association 

with foreign local firms to obtain raw materials not available in the home country. All the 

more frequently, to decrease its general generation costs multinational organizations set up 
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joint endeavors with neighborhood remote firms to fabricate inputs or subcomponents in 

outside business sectors to create the last item in the nation of origin. 

 
Some of the world’s largest multinational corporations are given below 

Table 1: World’s Some Important Non-Financial  

Multinational Corporations 

Benefits of FDI in MNCs 

 MNCs might be inspired to attempt 

FDI to get more request and in addition 

get into the business sectors where they 

could produce more prominent benefits. 

Both these thought processes are 

normally in light of chances to get higher 

incomes in remote markets. Other 

motives are related to the cost 

effectiveness when using foreign factors 

of production: raw materials or 

technology. Moreover, MNCs may be 

involved in FDI in order to protect foreign to protect their foreign market share, to respond to 

exchange rate changes or to dodge trade restrictions. 

 For instance, a company considering FDI in Asia or USA may still be fascinated by Asia due 

to higher growth potential for a company as well as higher profit margins. Moreover, in case the 

local currency depreciates there will be fewer costs necessary to launch a subsidiary. 

 When foreign direct investment occurs, constant re-evaluation is needed in order to predict 

whether the further expansion should take place. The decision is influenced by the economic 

conditions in the subsidiary's country, parent's country, host country government as well as 

MNCs experience in operating abroad. 

 Usually, the ideal FDI is the one by the means of which the problems of local unemployment 

and technological shortage is solved with no warning to the local firms. 

 Global markets join those who may offer capital and those who require capital, hence 

promoting economic growth. Moreover, global markets create satisfying conditions for 

mutually beneficial trading. 

 Huge corporations, like Coca-Cola, Nestle, and Gillette took advantage of the globalization 

by spreading their international operations across borders, hence to become more competitive, 

meet global demand as well as cut their production costs. Investing in emerging markets has 

brought much of victory to these companies. 

 So these are some of the Advantages of FDI in MNCs 

 The conceivable advantages of a multinational putting resource into a nation may include: 

 Improving the balance of payments - Inward investment will generally help a country's 

balance of payments situation. The investment itself will be a direct flow of capital into the 

country and the investment is also probable to result in import substitution and export 
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promotion. Fare advancement comes because of the multinational utilizing their generation 

office as a reason for trading, while import substitution implies that items already transported 

in may now be purchased locally. 

 Providing employment - FDI will usually result in employee benefits for the host country as 

most employees will be locally recruited. These advantages might be genuinely more prominent 

given that legislatures will for the most part endeavor to draw in firms to zones where there is 

genuinely high joblessness or a decent work supply. 

 Source of tax revenue - Earnings of multinationals will be subject to local taxes in most 

cases, which will provide a valuable source of revenue for the domestic government. 

 Technology transfer - Multinationals will bring with them technology and production 

methods that are most likely new to the host country and a lot can therefore, be learned from 

these techniques. Laborers will be prepared to utilize the new innovation and creation strategies 

and household firms will see the advantages of the new innovation. This procedure is known as 

innovation exchange. 

 Increasing choice - If the multinational manufactures for domestic markets as well as for 

export, then the local population will gain from a wider choice of goods and services and at a 

price maybe lower than imported substitutes. 

 National reputation - The presence of one multinational may improve the reputation of the 

host country and other large corporations may follow ensemble and locate as well. 

  
Barriers of FDI in MNCs 

 The conceivable disadvantages of a multinational investing in a country may include: 

 Environmental impact - Multinationals will want to turn out in ways that are as efficient 

and as cheap as possible and this may not always be the best environmental practice. They will 

regularly campaign governments difficult to endeavor to guarantee that they can profit by 

directions being as thoughtless as would be prudent and given their monetary significance to 

the host nation, this campaigning will frequently be very successful. 

 Uncertainty - Multinational firms are gradually more 'Footloose'. This means that they can 

move and change at very short notice and frequently will. This creates ambiguity for the host 

country. 

 Increased competition - The impact the local industries can be severe, because the presence 

of newly inwards multinationals increases the competition in the economy and because 

multinationals should be able to produce at a lower cost. 

 Influence and political pressure - Multinational investment can be very important to a 

country and this will often give them an inconsistent influence over government and other 

organisations in the host country. Given their economic importance, governments will often 

agree to changes that may not be beneficial for the long-term benefit of their people. 

 Transfer pricing - Multinationals will always aim to decrease their tax liability to a 

minimum. One way of doing this is through transfer pricing. The aim of this is to reduce their 

tax liability in countries with high tax rates and increase them in the countries with low tax 

rates. They can do this by exchanging segments and part-completed merchandise between their 
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tasks in various nations at contrasting costs. Where the assessment obligation is high, they 

exchange the products at a generally high cost to influence the expenses to seem higher. This is 

then recovered in the lower assess nation by exchanging the products at a generally bring down 

cost. This will decrease their general expense charge. 

 Low-skilled employment - The jobs created in the local environment may be low-skilled 

with the multinational employing emigrant workers for the more senior and skilled roles. 

 Health and safety - Multinationals have been accused of cutting corners on health and 

safety in countries where regulation and laws are not as meticulous. 

 Export of Profits -Large multinationals are likely to send back profits back to their 'home 

country', leaving little financial benefits for the host country. 

 Cultural and social impact - Large numbers of foreign businesses can dilute local customs 

and traditional cultures. For example, the sociologist George Ritzer coined the 

term McDonaldization to describe the process by which more and more sectors of American 

society as well as of the rest of the world take on the characteristics of a fast-food restaurant, 

such as increasing standardization and the movement away from traditional business 

approaches. 

  

Conclusion 

 We have seen above foreign investment by multinational companies have both advantages 

and disadvantages. Therefore, they need regulation and should be permitted in selected sectors 

and also subject to a cap on their investment in particular fields. If the objective of economic 

growth with stability and social justice is to be achieved, there should not be completely open 

door policy for them. It is true that multinational corporations take a risk in making an 

investment in India, they bring capital and foreign exchange which are non-debt creating, they 

generally promote technology and can help in raising exports. But they must be regulated so 

that they serve these goals. They should be allowed to invest in infrastructure, high-technology 

areas, and in industries whose products they can export and if they help in generating new 

employment opportunities. 
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Abstract 

 Entrepreneurs curious about getting into completely different cultures and countries may be confronted with a 
unclear array of variations in ethical values. Entrepreneurs select a specific manner of life with the twin aim of 
maximizing profit and gaining a way of complacency. In these endeavors, entrepreneurs generally stick out the threat 
of competition and therefore the risk of business failure, whereas making an attempt to try to to their best among the 
restrictions of their resources. This study examines existing theories of ethics and ways in which of applying business 
ethics and therefore thereafter investigates entrepreneurs’ actual experiences by means that of in-depth interviews 
and the use of school of thought. It found that entrepreneurs don't seem to be target-hunting by any specific code of 
conduct, and should decide for themselves what's right. It describes the entrepreneurial business ethic, a number of 
the kinds of dilemmas that they expertise and therefore the ways that they need developed to contend with the 
dilemmas. The study suggests that cultural and inventive entrepreneurs actively develop Associate in nursing 
entrepreneurial identity which self-reflection, communication with alternative entrepreneurs and entrepreneurs’ 
expertise square measure the most drivers of their identity development. Nonetheless, their cultural and inventive 
identity will have Associate in nursing influence on their entrepreneurs’ identity. 
Keywords: Entrepreneurs, Ethics in Business, Code of Conduct, Challenges. 
 
Introduction 

 Ethical Challenges in entrepreneurship square measure of nice importance these days 

permanently reason. Entrepreneurial actions aim to realize numerous goals, like survival; profit; 

increased self-satisfaction; limitation of risk and threat; and therefore the optimum use of 

restricted resources. However will the pursuit of those interests replace the a lot of general have 

to be compelled to behave ethically Entrepreneurs‘ square measure concerned in many choices, 

a number of that demand the creating of decisions that involve moral problems. The prevalence 

of scandals, fraud and numerous types of government misconduct in corporation has spurred 

the watchful eye of the general public. Ethics isn't a brand new topic, as a result of it patterned 

conspicuously in philosophical thought since the time of Socrates, philosopher and Aristotle. As 

a result of society operates during a dynamic and changing atmosphere, however, a accord on 

moral behavior doesn't exist. In fact, continual conflict over the moral nature of selections is sort 

of prevailing. it's clear that entrepreneurial ethics can perpetually be extraordinarily 

troublesome to outline, systemise and implement owing to the non-public values and morality 

problems it surfaces. However the Importance of ethics and entrepreneurs with their new  

enterprises should be frequently examined.  

 

ETHICAL CHALLENGES OF ENTREPRENEURS; UNDERSTANDING  

THE CODE OF CONDUCT 
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     The advanced world atmosphere for entrepreneurship and innovation has tough important 

modification throughout the past decade requiring a deeper understanding of the moral 

challenges because of economic, capital, technological, environmental and social forces those 

square measure Endeavour organizations. Analysis in ethics and entrepreneurship could also be 

vital for the discovery and dissemination of the latest views during this vital domain. This 

volume presents a body of scholarship with a third-dimensional read of ethics and 

entrepreneurship. Papers and discussion topics vary from info, philosophical, to a range of 

situational views. Owing to the core topic ―ethics and Entrepreneurship‖, these square measure 

all closely connected and therefore the works typically span all areas. The views square measure 

as attention-grabbing as entrepreneurship itself, the potential of on-line name management 

systems utilized in e-commerce to impact entrepreneurs on the ethics of each on-line and face-

to-face business transactions and business structures, ethics associated with IPOs, guerrilla 

behavior and ethics, entrepreneurship and philosophical doctrine and therefore the role and 

presence of ethics in actual entrepreneurship course of study style. The combined body of labor 

bestowed within the volume will give students and practitioners with distinctive insight 

relating to moral behavior and frameworks for deciding in contexts that mirror values, 

deliberate values, instead of default in today‘s chop-chop dynamic entrepreneurial atmosphere. 

The aim of the study is thus to achieve a first-hand understanding of however entrepreneurs 

expertise and contend with moral dilemmas. 

 
Normative Ethics 

 Normative ethics is that the branch of philosophy that's involved with obligation and 

intrinsic price within the actions and character of personalities. The term normative refers to 

theoretical ideals – norms – against that we have a tendency to square measure ready to valuate 

practices. 2 main branches of normative ethics square measure virtue ethics and     rule-based 

ethics. Somebody‘s virtue may be a comparatively stable character facet that disposes someone 

to act during a benevolent manner. Virtues square measure thus what we'd think about pretty 

much as good habits, like bravery, generosity or loyalty; vices could also be seen as unhealthy 

habits, like spirit, stinginess or infidelity. Virtue ethics square measure primarily concerning 

cultivating excellence.  In Hellenic literature, the study of ethics offered powerful account of the 

virtues. These were recorded by philosopher and Aristotle within the fourth century B.C. Virtue 

ethics centered on the formation of character to equip folks permanently citizenship in Associate 

in Nursing organized community, within the belief that a community created from folks of 

excellent character would ipso facto be an honest community. Virtue ethics consummated the 

necessities for morality by accenting the roles of character and reason. Since not all folks square 

measure virtuous, virtue ethics couldn't guarantee virtuously acceptable behavior. one thing a 

lot of was required. This gave rise to a lot of prescriptive types of normative ethics, remarked as 

rule primarily based ethics. Rules were divided into 2 main classes. the primary was 

consequentialism – actions ought to be judged in terms of their consequences − and therefore 

the second was deontology – wherever the alternative was assumed, i.e. that rightness or 
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wrongness may be a judgment that's not smitten by consequences, however rather on the 

intrinsic goodness of Associate in Nursing action. 

 In direct opposition to ethical objectivism, moral philosophical theory claims that there may 

be no definite or objective ethical truth. With the appearance of a ‗global village‘ and therefore 

the resultant exposure to completely different cultures, folks square measure currently realizing 

that cultural diversity may be a important issue that influences the appropriateness of any 

ethical theory ―what is correct in one culture isn't essentially right in somebody else‘s‖. Some 

say that there‘s very little purpose in following any ethical discussion within the absence of 

objective criteria with that to come to a decision World Health Organization is correct. Associate 

in nursing extreme sort of moral philosophical theory is ethical subjectivism, that holds that 

every person is entitled to his own beliefs, and so he or she can't be judged by another. Whereas 

philosophical theory claims that there will ne'er be general agreement on ethical problems, 

subjectivism takes ethical dissensus to the intense – agreement on ethical problems can't be 

expected between any 2 folks, as a result of individual preference is that the solely valid 

customary of ethical judgment. 

 
Codes of Conduct 
 There  square measure general tips for the creating of moral choices anybody of the 

subsequent approaches could also be adopted: The golden rule, the utilitarian principle and 

therefore the moral principle. However, up to date business is a lot of advanced than ever 

before. A recent advance within the current effort to make sure the appliance of moral principles 

in business includes the introduction of a code of conduct. Some industries, and notably most of 

the professions, have Associate in nursing association or institute that's sometimes charged with 

amongst alternative things the responsibility of drawing up and sporadically reviewing a group 

of tips for moral conduct with that its member‘s square measure needed to obey. As members 

square measure target-hunting by the principles contained within the code, it provides a 

convenient short-cut for them once they square measure visage with the creating of Associate in 

nursing moral alternative. The primary downside is that the players in Associate in nursing 

business don't all belong to the association. The result there from is that once unethical practices 

square measure related to that business, the association could also be powerless to act against 

non-member perpetrators. The second downside is that the members of Associate in Nursing 

association don't all accommodates its code of conduct, which implies that the association has to 

police its members in how. The third downside is that industries square measure typically 

impelled to implement a code of conduct solely when a series of unethical events have occurred, 

that amounts to protection the barn when the horse has barred. The fourth downside – and one 

that pertains particularly to entrepreneurs – is that, as results of the opposite pressures exerted 

on them, entrepreneurs typically don't involve themselves in business associations. In response 

to the shortage of involvement, some professions, notably medication, accounting auditing, 

pharmacy and consulting engineering, have created a legal demand, instituted by Associate in 

nursing act of parliament that needs all active members of the profession to register with the 

skilled institute or governing council.  In alternative professions, registration isn‘t legal demand, 
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however is a powerful recommendation. Prospective shopper‘s square measure suggested 

making sure that they use the services of registered members solely, as an example travel 

agents, management consultants, estate agents and security services. State the company leaders‘ 

dominant values and beliefs, that square measure the inspiration of the company culture, the 

ethical identity of the corporate, each internally and outwardly, and to line the ethical tone of 

the work atmosphere. 

 
Literature Review 

Hartman, Wilson, & Arnold, 
(2005; Warren, (2003) 

A firm‘s innovative behavior runs counter to established societal 
norms, is this an example of organizational misconduct, or ―positive 
ethical deviance‖ 

Kuratko, Hornsby, & Goldsby, 
(2007) 

How do stakeholders influence corporate entrepreneurship 

Sommer, Welsh, & Gubman, 
(2000). 

cognitive differences among entrepreneurs may be due to socio-
cultural influence 

Spence & Schmidpeter, (2003) 
Effects of culture, context, and social capital on civic orientation of 
entrepreneurial organizations 

Morris et al. (2002) 
the values of the entrepreneur play a substantial role in the new 
venture‘s ethical climate, subject to other moderating influences 

Goel & Karri, (2006); Karri & Goel, 
(2008); Sarasvathy & Dew, (2008) 

A focus on ethics and fairness on the part of the entrepreneur may 
bring its own risk 

(Xu & Ruef, 2004) 
The existence of stable, systematic differences between entrepreneurs 
and non-entrepreneurs on dimensions such as risk tolerance 

 
Framework of the Study 

 Several decades ago, the Significant and growing scholarly interest in entrepreneurs and the 

new venture creation has resulted in the shaping of entrepreneurship as a rigorous academic 

field of the study, including the creation of several dedicated scholarly journals, modification of 

business curricula, and rise of entrepreneurship. In a similar manner, the field of business 

ethics–includes the study of both the ethical behavior and societal impact of profit-seeking firms 

This study aims to analyze the Code of Conduct and ethical Challenges influence the 

Entrepreneur development. The structured questionnaire has been used as a tool for data 

collection. 

 
Figure 1: Conceptual Model 

 
Table 1 Inter-correlations between study variable 

 Mean SD F1 F2 F3 F4 F5 F6 

F1 4.82 0.650 1.000      

F2 5.24 0.867 0.170** 1.000     

 
Values (F1) 

Principles (F2) 

Personal Responsibility(F3) 

Support (F4) 

Compliance (F5) 

Ethical Challenges (F6) Entrepreneurship 

Development 
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F3 4.13 0.786 0.141** 0.133** 1.000    

F4 6.46 0.646 0.276** 0.532** 0.150** 1.000   

F5 5.28 0.616 0.171** 0.290** 0.278** 0.161** 1.000  

F6 4.75 0.596 0.380** 0.691** 0.388** 0.673** 0.343** 1.000 

 Notes: **Correlation is significant at the 0.01 level (2-tailed); F1-Values,  F2-Principles, F3-

Personal Responsibility, F4-Support, F5-Compliance and F6-Ethical Challenges of 

Entrepreneurs.   

 The hypothesized positive impact of moral Challenges was tested by examining the impact 

of moral Challenges of Entrepreneurs through SEM victimization the sample variance matrix. 

Analysis of variance structure has historically relied on quantitative relation check to assess 

model work, it's terribly sensitive to sample size, range of things, and range of things within 

the model. Therefore, alternative work indices, All indices indicate an honest work between the 

hypothesized model and therefore the information. The leads to Table X indicate that the 

hypothesized linkages among all constructs were statistically important. That is, the t-test of 

the causative path from moral Challenges to Code of Conduct is important. H1, H2, H3, H4 and 

H5 were all supported considerably; therefore the empirical results provided more support for 

the hypothesized relationship. 

 
Table 2 Effects of Ethical Challenges: Estimated  

standard path coefficient. 

 Confirmatory Factor Analysis though in step with 

EFA, a five-dimension model may be determined, 

there still needs to assess confluent validity of a live is 

to use CFA to measure the work of the projected 

activity model to the variance or correlation 

information at hand so as to justify the degree of this 

model fitting for the initial information, that successively its validity may be examined. so as to 

make sure this study‘s validity, apart from the five-dimension model (M0), another 2 models 

square measure chosen, that is, the primary model of independence (M1), that hypothesizes that 

every item may be indicate Associate in Nursing freelance dimension, and therefore the second 

model of 1 dimension (M2), that hypothesizes that every one things simply belong to just one 

dimension. The proof suggests that convergence has been achieved for measures of moral 

Challenges influencing Entrepreneurship development and Code of Conduct as operate of 5 

components: Values, Principles, Personal Responsibility, Support and Compliance. so as to 

demonstrate the accuracy of the model M0, we will yield the relevant parameter estimates and 

check statistics of all parameters. All parameters have the importance within the statistics at the 

extent zero.05, that indicates all measures square measure belong to 5 dimensions may be 

accepted. 

 

 

 

 Path coeficient S.E t-value 

F3-F6 0.41 005 7.90 

F5-F6 0.15 0.03 4.81 

F1-F6 0.18 0.02 7.69 

F4-F6 0.18 0.02 7.45 

F2-F6 0.34 0.03 10.91 
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Table 3 Key indicator of Factor Analysis 

Factors Variables Name 

F1 X7, X8, X9, X10 Values 

F2 X14, X15, X16 Principles 

F3 X1, X2, X3 Personal Responsibility 

F4 X11, X12, X13 Support 

F5 X4, X5, X6 Compliance 

F6 Y1, Y2, Y3, Y4, Y5, Y6 Ethical Challenges 

 
Table 4 Rotated Compound Matrix 

Measure 
Factors 

Cronbanch’s 
alpha 

Total 
Cronbanch’s 

alpha 
Items 1 2 3 4 5 6 

Ethical Challenges of 
Entrepreneur 

Y1      0.881 

0.8035 

0.8466 

Y2      0.838 

Y3      0.752 

Y4      0.549 

Y5      0.893 

Y6      0.913 

Code of Conduct 

X1   0.726    

0.8811 X2   0.691    

X3   0.931    

X4     0.760  

0.9008 X5     0.651  

X6     0.876  

X7 0.856      

o.8739 
X8 0.871      

X9 0.756      

X10 0.927      

X11    0.853   

0.9052 X12    0.798   

X13    0.904   

X14  0.923     

0.9449 X15  0.902     

X16  0.891     

 
Conclusion 
 The analysis unconcealed some apparent contradictions. This finding isn't stunning, as long 

as the participants were seven distinct people. The character of their perplexity and their 

numerous ways in which of handling them square measure greatly dependent upon their 

individual characters and personalities. Nonetheless, it had been found that they share a typical 

business ethic that emphasizes honesty, service and quality of life.  additionally, the authors 

came to the subsequent conclusions: Entrepreneurs can't be typecast, either normatively or 

meta-ethically, as a result of individual beliefs and practices might modification over time and 

in response to the conditions of existence.  

 Business choices mirror the non-public ethics of the bourgeois, that may be a advanced 

mosaic of meta-ethical and normative assumptions that square measure distinctive to the 

individual.  at a lower place the apparent realistic business orientation, that is typically related 

to entrepreneurs, there lies a a lot of tentative, anxious, sensitive and  looking  inner being  

World Health Organization is deeply  involved concerning the encompassing world and the 
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way it's stricken by the items that he or she will. This inner being is characterized by a fancy and 

individualistic mixture of issues, that embrace the necessity to behave genuinely (in line 

together with his or her values, Principles, and sense of duty), the will to be credible and triple-

crown within the eyes of others; and a belief that a worthy contribution is being created to 

society. Honesty in business is taken into account to be a necessary condition for vanity. All the 

business choices contain associate in nursing moral part, though it‘s not perpetually directly 

recognizable. The moral part ought to thus be created express. 
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Abstract 

 The Online Banking Services is expanding step by step in the Banking area in India. In this paper intends to 
look at the Online Banking Services in the Banking segment in India. In this investigation used to gathered 
information from essential and optional sources which are gathered from Banking Customers, Online, Website and 
different sources. Web based Banking Services, for example, Computers, Mobile Phones, Televisions, Internet, E-
Mail and so on. The specialist presumes that through successful control, making consciousness of the Online 
Banking Systems. 
Keywords: Online Banking Services, Enlargement, Net Banking and Mobile Banking Services 
 
Introduction 

 Web based managing an account, otherwise called web saving money, e-keeping money or 

virtual saving money, is an electronic installment framework that empowers clients of a bank or 

other budgetary foundation to direct a scope of monetary exchanges through the monetary 

establishment's site. The internet keeping money framework will commonly interface with or be 

a piece of the centre saving money framework worked by a bank and is rather than branch 

managing an account which was the customary way clients got to saving money 

administrations.  

 To get to a money related organization's web based managing an account office, a client 

with web access should enlist with the foundation for the administration, and set up a secret key 

and different qualifications for client confirmation. The accreditations for internet managing an 

account is ordinarily not the same with respect to phone or versatile saving money. Monetary 

organizations now routinely assign clients numbers, regardless of whether clients have 

demonstrated an expectation to get to their internet keeping money office. Client numbers are 

regularly not the same as record numbers, in light of the fact that various client records can be 

connected to the one client number. In fact, the client number can be connected to any record 

with the budgetary organization that the client controls, however the money related 

establishment may constrain the scope of records that might be gotten to, say, check, reserve 

funds, advance, Visa and comparative records.  

 Web based saving money enables a client to execute monetary exchanges by means of the 

web. Web based keeping money is otherwise called "web managing an account" or "web saving 

money." An online bank offers clients pretty much every administration generally accessible 

through a nearby office, including stores, which is done on the web or through the mail, and 

online bill installment. 

 

ONLINE BANKING SERVICES – AN OVERVIEW 
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Review of Literature 

 Prasad and Ravinder (2011) analyzed the profitability of four major banks in India, i.e., State 

Bank of India, Punjab National Bank, ICICI Bank and HDFC Bank for the period 2005-06 to 

2009-10. Statistical tools like arithmetic mean, one-way ANOVA, Tukey HSD Test have been 

employed for the purpose of study. The profitability of these banks have been evaluated by 

using various parameters like Operating Profit Margin, Gross Profit Margin, Net Profit Margin, 

Earning per Share, Return on Equity, Return on Assets, Price Earnings Ratio and Dividend 

Payout Ratio. The study revealed that State Bank of India performed better in terms of earning 

per share and dividend payout ratio, while Punjab National Bank performed better in terms of 

operating profit margin and return on equity. The study found that HDFC Bank outperformed 

in terms of gross profit margin, net profit margin, return on assets and price earnings ratio. The 

study evidenced that ICICI Bank paid highest portion of earning as dividends to shareholders. 

Analysis ranked HDFC Bank on the top position followed by Punjab National Bank, State Bank 

of India and ICICI Bank. 

 Gokilamani and Natarajan (2014) in their study opine that customers of Indian commercial 

banks are positively responding to retail banking. It is important for banks to focus on service 

quality for strengthening their competitive edge and to allocate the limited resources to serve 

the personal banking division. They further views that the success of a retail bank will depend 

on product innovation, technological developments and strategies to retain the retail customers. 

 
Objectives of the Study  

 To Study the recent development in Online Banking Services. 

 To identify the factors influencing Online Banking Services. 

 
The Recent Development in Online Banking Services 

Scenario of Indian Banking Industry  

 The Indian Banking industry, which is governed by the Banking Regulation Act of India, 

1949 can be broadly classified into two major categories as non-scheduled banks and scheduled 

banks. Scheduled banks comprise commercial banks and the co-operative banks. In terms of 

ownership, commercial banks can be further grouped into nationalized banks, the State Bank of 

India and its group banks, regional rural banks and private sector banks (the old/ new domestic 

and foreign). These banks have over 67,000 branches spread across the country.  

 
Current Scenario 

 The industry is currently in a transition phase. On the one hand, the PSBs, which are the 

mainstream of the Indian Banking system, are in the process of shedding their flab in terms of 

excessive manpower, excessive non Performing Assets (NPA) and excessive governmental 

equity, while on the other hand the private sector banks are consolidating themselves through 

mergers and acquisitions.  
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Rural and Social Banking Issues 

 The banking system is expected to reorient its approach to rural lending.―Going Rural‖ 

could be the new market mantra. Rural market comprises 74% of the population, 41% of Middle 

class and 58% of disposable income. Consumer growth is taking place at a fast pace in 17113 

villages with a population of more than 5000. Of these, 9989 villages are in 7 States, namely 

Andhra Pradesh, Bihar, Kerala, Maharashtra, Tamilnadu, Uttar Pradesh and West Bengal. Banks 

approach to the rural lending will be guided mainly by commercial considerations in future.  

 Commercial Banks, Co-operatives and Regional Rural Banks are the three major segments of 

rural financial sector in India. Rural financial system, in future has a challenging task of facing 

the drastic changes taking place in the banking sector, especially in the wake of economic 

liberalization. There is an urgent need for rural financial system to enlarge their role functions 

and range of services offered, so as to emerge as "one stop destination‖ for all types of credit 

requirements of people in rural/semi-urban centres.  

 In the next ten years, SME sector will emerge more competitive and efficient and 

knowledge-based industries are likely to acquire greater prominence. SMEs will be dominating 

in industry segments such as Pharmaceuticals, Information Technology and Biotechnology. 

With SME sector emerging as a vibrant sector of the Indian economy, flow of credit to this sector 

would go up significantly. Banks will have to sharpen their skills for meeting the financial needs 

of this segment. Some of the Banks may emerge as niche players in handling SME finance. Flow 

of credit to this Sector will be guided purely by commercial considerations as Banks will find 

SMEs as an attractive business proposition. 

 
Services Offered by Banks 

 The services offered by banks can be broadly classified into four categories.  

1. Payment services: The Payment service is the backbone of the entire money flow in an 

economy. Previously the payment system was supported by cheques, demand drafts etc., 

which have now been replaced with direct online money transfer with the evolution of 

technology. 

2. Financial intermediary: This is one of the oldest functions of the bank which specifies 

accepting deposits from customers and then lending these funds to borrowers. This is the 

main core business of the banking system and will continue as long as the banking system 

exists. 

3. Financial Services: Financial services include new services which were launched by different 

financial institutions with time. These services include investment banking, foreign 

exchange business, line of credit services, wealth management and broking services. These 

services generate income for the commercial bank in the form of commissions etc., which is 

also termed as non- fund income for banks.  

4. Ancillary Services: other services that the banks offer to the common men along with the 

necessary banking services. These ancillary services form a very minuscule of the services 

offered by the banks. Typical ancillary services include safe deposits lockers for gold, 

cheque pick up facility, door step banking etc. 
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Banking Services  

 Banks are likewise adding administrations to their clients. The Indian saving money 

industry is going through a period of clients advertise. The clients have more options in picking 

their banks. An opposition has been set up inside the banks working in India. With hardened 

rivalry and progression of innovation, the administrations gave by banks have turned out to be 

all the more simple and helpful.  

 10 years before it was hard to trust that keeping money area will be at a fingertip. Presently 

it's conceivable. A portable hand set with an association is the main instrument expected to 

make a passage to your managing an account exchange, the most recent advancement of 

innovation. With the headway of innovation, keeping money part has turned out to be simpler, 

quick, exact and furthermore efficient. Distinctive kinds of records and credits, encouraging 

with plastic cash and cash exchange over the globe, ATMs, Mobile Banking, SMS Banking and 

Net Banking is just the tip of an ice sheet.  

 The different administrations gave by the banks ought to draw in and ought to be arranged 

in a path as per the client's discernment and desires towards the bank. The impression of the 

clients contrasts starting with one then onto the next. It is basic for the bank to comprehend the 

view of the clients and modify the administrations. In the present situation the client desires 

towards the saving money administrations continue expanding enomorously. In light of the 

expectations for everyday comforts of the general population and way of life of the clients they 

began getting a charge out of more offices in which the keeping money administrations have no 

exclusions.  

 Understanding the impression of the client and meeting the desires of the client will bring 

about consumer loyalty. The consumer loyalty is of a urgent worry to every one of the 

associations which give administrations to the clients like the saving money administrations to 

pull in the clients and to hold them they need to encourage more esteem included 

administrations and expanded administrations which will bring about high fulfillment of 

clients. Client Relationship Management assumes an imperative part which causes the bank to 

comprehend them bitterly and keep up them in the association for a more extended period. 

Making a dedicated client is the most critical factor which will guarantee the business 

improvement of the association. 
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Abstract 

 A logistics and inventory network administration have risen as key business concerns. Be that as it may, despite 
the fact that familiarity with the significance of co ordinations and the inventory network is currently substantially 
more prominent, there are as yet numerous organizations where these thoughts still can't seem to be completely 
executed. The uplifting news however is that, by and large, logistics and store network administration have moved 
significantly higher up the plan in associations in each industry and area. 
 This new release of Logistics and Supply Chain Management expands on the thoughts and ideas of the prior 
renditions yet as new reasoning develops and best practice shows signs of improvement, the requirement for 
correction and refreshing winds up unavoidable. For instance, in this third release there is a much more prominent 
accentuation on responsiveness, mirroring the expanded instability of interest in numerous business sectors. Another 
expansion is another section on production network chance, perceiving that as systems turn out to be more 
perplexing so does their weakness to disturbance increment. 
Keywords: Logistics, Supply Chain Management, Distribution network, Business agency, Outside Suppliers 

 
Introduction 

 Logistics and inventory network administration are not new thoughts. From the working of 

the pyramids to the help of yearning in Africa, the standards supporting the viable stream of 

materials and data to meet the necessities of clients have modified pretty much nothing. All 

through the historical backdrop of human kind wars have been won and lost through co 

ordinations qualities and abilities of the absence of them. It has been contended that the 

annihilation of the British in the American War of Independence can to a great extent be 

ascribed to co ordinations disappointment. The British Army in America depended altogether 

upon Britain for provisions. At the tallness of the war there were 12,000 troops abroad and 

generally they had to be prepared, as well as bolstered from Britain. For the initial six years of 

the war the organization of these essential supplies was absolutely deficient, influencing the 

course of activities and the spirit of the troops. An association equipped for providing the armed 

force was not created until 1781 and by then it was past the point of no return.  

 In the Second World War co ordinations likewise assumed a noteworthy part. The Allied 

Forces' attack of Europe was a profoundly gifted exercise in co ordinations, similar to the 

annihilation of Rommel in the abandon. Rommel himself once said that '… before the battling 

legitimate, the fight is won or lost by officers'. In any case, while the Generals and Field 

Marshals from the most punctual circumstances have comprehended the basic part of co 

ordinations, oddly it is just in the current past that business associations have come to perceive 

the imperative effect that co ordinations administration can have in the accomplishment of 

 

 

LOGISTICS AND SUPPLY CHAIN MANAGEMENT - AN OVERVIEW 
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upper hand. Somewhat this absence of acknowledgment springs from the generally low level of 

comprehension of the advantages of incorporated co ordinations. 

 
Review of Literature 

 The supply chain, also known as value chain is a concept from business management that 

was first described and popularized by Michael Porter in his book, Competitive Advantage: 

Creating and Sustaining Superior Performance. Porter, M. E. (1985). 

 A broader definition is given by Raphael Kolinsky and Mike Morris (2000). Which defines 

the value chain as the full range of activities which are required to bring a product or service 

from conception, through the different phases of production (involving a combination of 

physical transformation and the input of various producer services), delivery to final 

consumers, and final disposal after use. The definition recognizes the flow of services as 

well as products in value chains. 

 According to a USAID brief (2008) The premise underlying both value chain and cluster 

approaches is that individual firms often face sector-level constraints that they cannot 

address alone. Therefore, any effort to increase competitiveness must do more than support 

individual firms, since inter-firm cooperation is important to achieving this goal.  

 
Current Issues in SCM 

 The term supply system will likewise show up in this content given the idea of the supply 

connections at exhibit, that is, non-straight streams, arrange like frameworks and networks of 

providers and clients. Supply systems, as we will see, may turn into a to a great degree capable 

upper hand for mechanical associations; Notice that the nearness of these supply systems turns 

out to be relatively obligatory in situations where organizations need to convey more an 

incentive in new routes; to be speedier to showcase, to wind up more adaptable in reacting to 

request changes and to bring down expenses. To give these higher administration levels 

numerous organizations have swung to outside providers to furnish them with abilities that 

they themselves could never again give. Obviously, in such cases, genuine rivalry is never again 

organization versus organization. Because of this, what is the supply arrange abilities required 

for achievement in the commercial center? How would we incorporate capacities through 

contracts portfolios, remarkable items or potentially administrations or connections. 

 
Objectives 

 To think about the include an incentive for clients and partners.  

 To consider the enhance client benefit.  

 To examine the viably utilize framework wide assets.  

 To ponder the proficiently utilize framework wide assets.  

 

Purpose of the study Logistic is required for a train to develop. This exploration means to give a 

synopsis examination of the speculations being utilized as a part of contemporary logistics and 

Supply Chain Management (SCM) thinks about. 
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Methodology 

 A writing audit on production network administration (SCM) and logistics was directed to 

incorporate the current information of SCM, key business procedures, and co-ordinations; the 

last is basic component for the achievement of SCM. An arrangement of logistics exercises and a 

reasonable structure are introduced to manage their usage in every one of the key business 

procedure of the model. These investigations were led to check the pertinence of the proposed 

co-ordinations exercises, their portrayal, and the applied structure.  

 
Logistics activities and fields 

Inbound: Logistics is one of the essential procedures of co-ordinations focusing on obtaining 

and organizing the inbound development of materials, parts, or incomplete stock from 

providers to assembling or gathering plants, stockrooms, or retail locations.  

Outbound: Logistics is the procedure identified with the capacity and development of the last 

item and the related data streams from the finish of the generation line to the end client.  

Given the administrations performed by logisticians, the fundamental fields of  logistics can be 

separated as takes after:  

 Procurement logistics 

 Distribution logistics  

 After-deals logistics  

 Disposal logistics  

 Global logistics  

 
Business logistics 

 One meaning of business logistics talks about "having the correct thing in the correct 

amount at the ideal time at the opportune place at the correct cost in the correct condition to the 

correct client". Business logistics consolidates all industry parts and means to deal with the 

realization of undertaking life cycles, supply chains, and resultant efficiencies. The expression 

"business logistics" has developed since the 1960s because of the expanding intricacy of 

providing organizations with materials and sending out items in an undeniably globalized 

production network, prompting a call for experts called "store network logisticians". 

 
Nodes of a distribution network 

 Factories where items are produced or amassed.  

 A terminal or store is a standard kind of distribution center idea for putting away stock 

(abnormal state of stock).  

 Distribution focuses are for arrange handling and request satisfaction (bring down level of 

stock) and furthermore to receive returning things from customers.  

 Transit focuses are worked for cross docking exercises, which comprise in reassembling 

freight units in view of conveyances booked (just moving stock).  

 There might be a few middle people working for delegate matters between hubs, for 

example, deals operators or representatives. 
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Major Challenges Faced By Supply Chain Managers  

Capacity/Resource availability 

 The round of the Supply is to take care of the Demand. Overinvesting or preparing assets 

pointless prompts the wastage and underutilization of assets. The proprietors of Supply Chain 

organizations confront million dollars inquiries in the matter of whether buy, lease or contract 

extra resources or work to have the capacity to adapt to the request. It is frequently simpler said 

than done.  

Talent 

 Keeping gifted abilities who will submit wholeheartedly to their work and obligations and 

complete clients' shipment is another colossal test that Supply Chain Manager needs to confront. 

Particularly turnover rates are high in this segment. The maintenance of good representatives is 

a basic factor for the inventory network and logistics suppliers.  

Unpredictability  

 The idea of the Supply Chain business can be exceptionally mind boggling, process driven 

and dexterous. It is difficult to deal with the every day timetable and responsibility with either 

shippers or beneficiaries toward the finish of the inventory network.  

Dangers/Challenges  

 There is a colossal rivalry whether you are nearby, territorial or worldwide organization 

that is associated with the Supply Chain biological system. Managing and planning with 

various gatherings for straight forward neighborhood transportation benefit, cross-outskirt or 

mainland shipment. Staying up with the latest documentation, managing confinements, kinds 

of allow, protection scope, culture and time zones are regularly the significant difficulties of a 

Supply Chain director.  

Consistence  

 Inventory network Manager needs a decent comprehension of consistence. Delivery 

limitations of load, ban, unique well being pressing and taking care of prerequisites are a major 

test. Allows and Shipping documentation required for introduction to the neighborhood ports, 

transportation administrative bodies and beneficiaries of the foreign made nation are required 

to be announced in a legitimate request.  

Cost/Purchasing issues  

 Are perplexing particularly when engaged with a various money trades, for example, 

charges for Airport or Sea Port taking care of, transshipment, drop shipment or neighborhood 

transportation administrations and protection charges and  so on. 

 
Figure 1: Logistics and Supply Chain Management 

http://coolasia.net/6-major-challenges-faced-supply-chain-managers/
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Conclusion 

 Logistics and production network administration are seen as the zones in which logistics 

specialist co-ops, by uprightness of their aptitude, can offer the most increased the value of 

exchanges in the cargo exchange. Cargo forwarders, as "logistics specialist co-ops," assume an 

essential part in inventory network administration, as an expanding number of firms outsource 

their logistics work. These outsider logistics suppliers are presently winding up more engaged 

with the plan, administration, and control of firms' supply chains. Asia-based provincial 

logistics suppliers are the best prepared to oversee supply chains in Asia as they know about the 

setting in which they work. This implies logistics suppliers are included not just in bringing 

down their client's expenses by decreasing waste in requesting activities, yet in addition in 

incorporating the supply chains. The goal was to make the associations so tight and consistent 

that the calculated administrations gave turn out to be a piece of the clients' own particular 

organizations. 
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