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Satisfaction of Patients on Health 
Care Services - A Study of Private 
Multi – Speciality Hospitals in 
Coimbatore District, Tamil Nadu

S.P.Murugan
Assistant Professor of Commerce & Head
PG and Research Department of Commerce
Government Arts College, Dharmapuri 

Abstract
The main objective of the study is to examine the level of satisfaction of patients and 
the factors influencing their level of satisfaction on healthcare services provided 
by the Private Multi – Speciality hospitals in Coimbatore District of Tamil Nadu. 
Data were collected from both In- Patients and Out-Patients through pre-structured 
interview schedules. The level of satisfaction of the patients on healthcare services 
provided by the Private Multi – Speciality hospitals are evaluated and analyzed by 
“Multiple Regression Analysis” by using Statistical Package for Social Sciences 
(SPSS Version 22.0). The level of satisfaction towards services offered by the private 
multi-speciality hospitals is positively associated with their Occupational Status, 
Residential Area, Sources of Awareness, Health Facility Centre and Nature of 
Treatment in the study area. On the other hand, the co-efficient of Age, Educational 
Qualification and Marital Status are negatively associated. Hence, the management 
of the hospitals has to initiative suitable steps and measure to improve the level of 
satisfaction of the patients on the various quality aspects.

Keywords: Healthcare Services, Medical facility, Medical treatment, Competent Doctors, 
Patients expectations and Patients’ satisfaction.

Introduction
 The level of satisfaction towards services offered by the Private 
Multi- Speciality hospitals has been measured on the basis of their 
opinion about their satisfaction factors, perceived against the variety 
of services offered by the hospitals in the following aspects.  Level 
of satisfaction in general, registration services, room environment, 
supportive services, physicians competence and medical care, 
medicine facilities, care and services of the support staff, dietary 
and canteen services, hospital charges, safety provisions / hygienic 
conditions in the hospital, discharge process and billing system and 
post discharge / post treatment services. 

Statement of the Problem
 Healthcare services have a distinct position among the various 
services due to the highly involving and risky nature of it. While, 
the large number of public and private hospitals existing all over 
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the country, it is found that many government hospitals are not able to provide quality services 
to patients. Furthermore the private hospitals also are not able to fulfill the requirements of the 
patients to a certain extent. The main problem of hospitals is that they are not able to provide 
quality service based on the needs and expectations of the patients. One of the main problems is 
lack of adequate and timely medical treatment to patients. The other problems are non availability 
of medical facility, inadequate competent doctors, nurses and employees etc.
 In this context, the researcher is interested in undertaking a study and an attempt is made to find 
out the Satisfaction of Patients’ towards the healthcare services offered by private multi - speciality 
hospitals in Coimbatore District. Based on the issues stated above and development in healthcare 
services, the researcher has raised the following question. 
 1. What is the level of satisfaction of the patients towards the various facilities provided by the 
private multi- speciality hospitals?
 In order to find out the answers for the above question, the researcher has undertaken the present 
study. It is hoped that the present study will contribute towards a better understanding of the 
healthcare services rendered by private multi - speciality hospitals in Coimbatore city. 

Objectives of the Study
 Based on the above issues, the study is to evaluate the level of satisfaction of patients on 
healthcare services provided by the Private Multi – Speciality hospitals in Coimbatore District of 
Tamil Nadu.

Research Methodology
Collection of Data
 Both primary and secondary data were used for the study. The primary data were collected 
from both in-patients and out patients of the hospitals through personal interview with the patients. 
For conducting the personal interview well framed interview schedule is prepared in a simple 
and understandable way so as to enable the patients to express their opinions freely and frankly. 
The interview is quite normal and in the natural conversational style and the data are recorded 
by the researcher in the interview schedule. In this process adequate care has been exercised to 
collect unbiased data. The secondary data were collected from the publication of reports, books and 
periodicals.

Field Work and Collection of Data
 The field work for the study was conducted during the period from July 2017 to December 2017. 

Sample Size
 This study is based on Convenience Sampling method. Private Multi- Speciality hospitals 
having bedding strength of above 300 were selected for the study.  Six such hospitals exist in 
Coimbatore District and are located in Coimbatore City. These six hospitals selected for the study 
are G.Kuppusamy Naidu Memorial Hospital (GKNMH), KG Hospial, Kovai Medical Center and 
Hospital (KMCH), Kongunad Hospital, PSG Hospital, Sri Ramakrishna Hospital.
Sample size was designed on the basis of sample size calculator using the following formula:

n =     
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Where,
 n =  Sample size
 p =  The probability value for ‘p’ is not known, if past information not available it can simply 
set the value of ‘p’ to 0.5.
 q = (1 – p) = 0.5.
 Z =  Confidence level of 95%, with Z Value of 95% is 1.96
 E =  Tolerance level of error is 0.04, i.e., 4% of error is estimated.

 N =     = 600.25 i.e., 600.

 The sample size of 600 respondents (Patients) were selected from the above selected hospitals 
by applying Disproportional (Non- Proportional) sample size under stratified random sampling 
technique i.e., an equal number 100 respondents (Patients) have selected from each stratum 
(hospitals) regardless of their existence in the population. In all the six hospitals totally 600 patients 
have selected for the study. 

Frame work of Analysis
 The level of satisfaction of the patients on healthcare services provided by the Private Multi 
– Speciality hospitals are evaluated and analyzed by “Multiple Regression Analysis” by using 
Statistical Package for Social Sciences (SPSS Version 22.0). 

Limitations of the Study
 The study was conducted in Private Multi – Speciality hospitals in Coimbatore City of Tamil 
Nadu State and not those in Government or other sector, so the findings cannot be generalized to 
apply to all the patients in whole of Tamil Nadu State. 

Results and Discussion: Level of Satisfaction towards Health Care Services of Private  
Multi-Speciality Hospitals - Multiple Regression Analysis
 The level of satisfaction of patients and the factors influencing their level of satisfaction on 
healthcare services provided by the Private Multi – Speciality hospitals is evaluated by Multiple 
Regression Analysis. In this analysis, it has been selected eleven independent factors to analyze the 
strength of relationship between the levels of satisfaction among the sample patient respondents 
towards health care services offered by private multi-speciality hospitals in Coimbatore District.

The selected eleven independent factors are listed below
1.  Age
2.  Gender
3.  Educational Qualification
4.  Occupational Status
5.  Monthly Income of the Family
6.  Marital Status
7.  Residential Area
8.  Sources of Awareness
9.  Health Facility Centre
10. Nature of Treatment
11. Kind of Admission
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 In order to measure the interdependence of independent factors and their level of satisfaction 
towards services offered by multi-speciality hospitals, the results were subjected to multiple 
regression analysis.  The results of multiple regression analysis are shown in table 1.

Table 1 : Level of Satisfaction towards Health Care Services of Private Multi-Speciality 
Hospitals - Multiple Regression Analysis

Sl. 
No.

Variables
Un standardized coefficients Standardized coefficients ‘t’ 

value Sig.
Beta Std. Error Beta

(Constant) 1.204 0.187
1 Age -0.090 0.014 -0.296 -6.423 1%
2 Gender 0.016 0.029 0.023 0.535 NS
3 Educational 

Qualification
-0.060 0.022 -0.106 -2.707 1%

4 Occupational 
Status

0.119 0.043 0.121 2.768 1%

5 Monthly Income 
of the Family

0.007 0.024 0.010 0.266 NS

6 Marital Status -0.029 0.011 -0.100 -2.656 1%
7 Residential Area 0.060 0.023 0.103 2.637 1%
8. Sources of 

Awareness
0.227 0.052 0.195 4.369 1%

9 Health Facility 
Centre

0.050 0.023 0.088 2.202 5%

10 Nature of 
Treatment

0.044 0.008 0.219 5.516 1%

11 Kind of 
Admission

0.025 0.015 0.071 1.662 NS

Source: Compiled from field data.

R-Value R2 –Value Degree of 
freedom – V1

Degree of 
freedom – V2 F Value Significance

0.886 0.785 11 588 195.49 1% Level
 The multiple linear regression co-efficient (dependent variable) is found to be statistically good 
fit as R2 is 0.785 for level of satisfaction towards health care services of private multi-speciality 
hospitals.  It shows that independent variables contribute about 78.5 per cent of the variation in 
the level of satisfaction felt by the selected sample patients towards health care services of private 
multi-speciality hospitals and this is statistically significant at 1% level and 5% level respectively.
 The resulted equation shows that level of satisfaction towards health care services of private 
multi-speciality hospitals is predicted by the -0.090 unit decrease of age, 0.016 unit increase of 
gender, -0.060 unit decrease of educational qualifications, 0.119 unit increase of occupational 
status, 0.007 unit increase of monthly income of the family, -0.029 unit decrease of marital status, 
0.060 unit increase of residential area, 0.227 unit increase of sources of awareness, 0.050 unit 
increase of health facility centre, 0.044 unit increase of nature of treatment and 0.025 unit increase 
of kind of admission.
 The table indicated that the co-efficient of Occupational Status, Residential Area, Sources of 
Awareness, Health Facility Centre and Nature of Treatment are positively associated with the 
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level of satisfaction.  On the other hand, the co-efficient of Age, Educational Qualification and 
Marital Status are negatively associated. Further, it indicated that the contribution of Occupational 
Status, Residential Area, Sources of Awareness, Health Facility Centre and Nature of Treatment 
are statistically significant and implying that their level of satisfaction is stronger than the other 
variables.
 Thus from the above analysis, the following observation could be made. The level of satisfaction 
towards services offered by the private multi-speciality hospitals is positively associated with their 
Occupational Status, Residential Area, Sources of Awareness, Health Facility Centre and Nature 
of Treatment in the study area.

Findings
 It was found that out of eleven, eight factors were closely associated with the level of satisfaction 
towards services offered by the Multi-Speciality hospitals by the selected sample respondents. 

Recommendations
 It is concluded that the management of the hospitals has to initiative suitable steps and measure 
to improve the level of satisfaction of the patients on variables such as Age, Gender, Educational 
Qualifications, Monthly Family Income and Marital Status.

Conclusion 
 In conclusion, the hospitals has to keep in mind the mantra that “ Customer (i.e., Patients) is the 
King” and hospitals exist to serve them and should practice full range of services that fulfill patients 
expectations. It is hoped that the health care providers would pay more attention to quality in every 
aspect of patient care, both medical and non-medical services to satisfy the patients. As patient 
satisfaction is the valuable asset of the health care providers, understanding the patients’ problem 
and believing that it is most important, goes a long way towards the success of every health care 
providers.  
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A Study on Brand Positionning of 
Ramraj Cotton

K.Malarvizhi
Assistant Professor 
Pachamuthu College of Arts and Science for Women, Dharmapuri

Abstract
Brand and package are two associated attributes of a product.  Both are important 
and integral attributes for the success of any product.  Adequate attention on Branding 
is essential as it is perceived by consumers as intrinsic part of the product and add 
Value to the product.  For example a bottle of ‘Parachute’ hair oil is understood as 
at high quality, expensive one.  But the same presented in an unmarked bottle would 
be viewed as, lower in quality even though the oil is identical. Branding is the act of 
naming a product of for its identification and distinction form that of competitors. The 
marketer can build up a bright image of his organization around the brand.  It enables 
national advertisement of a specific product and it is pre-sold through advertising.  
Branded product can be easily recognized by the customer in the retail shop.  It 
offers protection to the consumer as it identifies the firm behind the product. Branding 
enables the firm assured control over the market.  Repeat sales are stimulated and 
product substitution is not possible.  It creates an exclusive market for the product.  
When brands are successfully and effectively promoted, the very existence of the 
middleman depends upon a continued supply of each brand.

Introduction 
Brand Positioning 
 Brand/product positioning is what you do to the mind of the 
prospect.  That is you create and build up brand equity, which is the 
perceived value of the product position in the minds of consumers.  
The core thought behind positioning is the idea that your brand/product 
must occupy a particular space continuously in the consumer’s mind.  
It is called ‘renting mind space’, i.e., finding a suitable space in that 
mind and sit on it and do not let someone else (rival) to dislodge. 
Positioning is based on some Unique Selling Proposition (USP). It 
may be some unique feature of the product, some unique feature of 
the market or some feature of the competition which becomes the core 
idea and around that feature the product/brand is placed in the market. 
Brand positioning answers the question who am I and what is in me?  
By answering this question marketer can clearly differentiate his 
product/brand.  Great Shake, Soyamilk is positioned as a health drink.  
Complan an is positioned as a health builder. Amul milk powder 
(the milkman) is positioned as a convenient and a ready substitute to 
milk.  Limca is positioned as a thirst quenching softdrink.  Rasna is 
positioned on economy and convenience. Surf is positioned on quality 
‘High power Surf, washes whitest’. Vimal fabrics are positioned on 
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fashion for fashion-loving ad well-to-so market.  Maruti car is positioned on fuel efficiency.  Thus, 
we have some unique selling proposition for positioning, e.g., luxury, distinctiveness, convenience, 
novelty, usage etc.  Loyalty decision by the consumer is based on many considerations, value (price 
and quality), image (both the brand’s own personality and its reputation), convenience, fashion, 
ease of availability, satisfaction, service, economy, guarantee, warranty, and so on.  Savy marketer 
must build brand equity to create sustained brand position or space in the consumer mind-set.Note: 
Positioning is a policy document and is sacrosanct as the Geeta and should not be tampered with.  
Promises must be guaranteed by the marketer to ensure ‘renting mind space’.  Let marketers in 
India realize this.

Objectives of the Study
1. To find the positioning of Ramraj Cotton .
2. To know the influence the brand Ramraj Cotton.
3. To find channel of distribution of Ramraj Cotton brand.

Scope of the Study
1. The study highlights the importance of brand RAMRAJ cotton awareness in DHARMAPURI 

DISTRICT.
2. The common problem faced by consumer were also highlighted study.
3. It also provides certain remedial measures to eradicate the problem and to improve the 

importance of brand RAMRAJ cotton awareness.

Statement of the Problems
 The Ramraj Cotton brand manufacturing industry in Indiais growing and expanding the number 
and different brand in the marketing so the researcher decide to study the different brand preference 
to Ramraj brand cosumer at a particular area known their degree of satisfaction level.
 To examine the common feature and different feature among the different model in Ramraj 
Cotton Brand.

Research Methodology 
 A system of models, process and techniques used to find the results of a research problem is 
called a research methodology.

Research Design                     
 A search design is a plan of action out in connection with a proposed research work.  It is the 
blue print of the proposed  study.

Area of the Study
 The study carried out in Dharmapuri District.

Source of Data
 There are two types of data using in this study.
1. Primary Data
2. Secondary Data

Primary Data
 It refers to information that is generated to meet the specific  requirements of the investigation 
at hand.  Primary data is known as the data collected for the first time through field survey.
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Secondary Data
 Secondary data refers to the information or facts already collected. Such data are collected with 
the objective of understanding the past status of any variable.

Tools of the Study
 Percentage Analysis

Percetage Analysis
 Percentage analysis refers to a special types of ratio.  Percentage is used in making comparison 
between two percentage analysis two or more series of data

Review of Literature
Introduction
 Reviewing the literatures, such as books, published articles and reports relevant to the study is 
much importance as it would provide the reader an in- depth view about various aspects underlying 
present research work.
 Ries and Trout (1985)1 Other marketing literatures brand positioning in contributing to the 
success of  a brand.  Distinctiveness is defined as the degree to which the consumer perceives that a 
brand is distinct from it, competitors. A brand can have a price premium if it is perceived as being 
different from its competitors.
 Zeithaml (1988)2 Perceived quality is the customer’s about a product’s overall excellence or 
superiority that is different from objective quality.  Objective quality refers to the technical and 
verifiable nature of products/service, processes and quality controls. E.g. brand name, quality, 
price, store, product information.   
 De Chernatony and Mc William (1989)3 Functional brand are the tangible features of a product.  
While evaluating a brand, consumers link the performance of the functional to the brand

Data Analysis and Interpretation
Gender of the Respondents

S.No Gender No of Respondent Percentage (%)
1. Male 17 57%
2. Female 13 43%

Total 30 100
Source: Primary data

Interpretation
 The  above  table 4.1 shows gender of the respondents out of 30 respondents in that,57% of the 
respondents are belonging to the female,43% of the respondents are belonging to the male.
   Majority (57%) of the respondents are belonging to the male

1 Ries, Al and Trout, Jack (1985), “Challenges and opportunities facing brand management:An 
introduction to special issue”, journal of marketing research 31:149-158.

2 Zeithaml, V.A. (1988), “Consumer perceptions of price, quality, and value:  ameans-endmodel and 
synthesis of evidence”, journal of marketing 52(3): 2-22.

3 DeChernatony, L. And  Mc William G. (1989), “The varying nature of brands as asset”, International 
journal of advertising 8: 339-49.
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Respondents Opinion about Using Ramraj Cotton
S.No Opinion No of Respondents Percentage (%)

1 Yes 18 60
2 No 12 40

Total 30 100
   Source: Primary Data

Interpretation
 The table 4.2 show that the opinion regarding using ramraj cotton out of 30 respondents (60%) 
of the respondents are using ramraj cotton and remaining (40%) of the respondents are using other 
brand.
 Majority (60%) of the respondents are opinion regarding using ramraj cotton.

Respondents Opinion about Goog Brand Position
S.No Opinion Good Brand Position No.of  Respondents Percentage (%)

1. Yes Yes 70%
2. No No 30%

Total 30 100

Interpretation  
 The table 4.3 shows that the respondents opinion about good brand out  30 of respondents 70% 
of the respondents are said Ramraj cotton  brand position and remaining 30% of the respondents 
are said not good brand position
  Majority (70%) of the respondents have providing a Ramraj cotton                                                                               

Finding
1. Majority (60%) of the respondents are opinion regarding using ramraj cotton.
2. Majority (57%) of the respondents are belonging to the male
3. Majority (70%) of the respondents have providing a Ramraj cotton

Suggestions
1. To give some more importance to the various promotional techniques through different 

medias.
2. By giving importance to the consumers feedback.
3. Make the customer delighted by having a good customer relationship.
4. The branding techniques should be changing according to the market  trends.

Conclusion
 Marketing plans a pivotal in the development of our country the development of marketing haw 
always kept face with the economic growth of country. Now in the modern marketing faced the 
high competition in their activities.
  The company ensures its advertisement, like more customer service, and buyers about better life 
style. The company uses a variety of Ramraj cotton .They start with a basic appeal, which is the 
main selling point, than the other theme of an advertisement. Are simply conveying  a  persuasive 
message reached the public area from this analysis we concluded that the advertisements has to 
reach the customers in satisfaction and opinion of the Brand quality product.    
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Scompany Innovative  
Leadership Model
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Introduction
 What is leadership? This question has been the object of 
investigation for social researchers for much of that 20th century and 
still there is no universally agreed-upon.

Definition of leadership 
 A large number of definitions have been advanced by spoolers. The 
care concept of almost all created and developed definitions involves 
the notion of influence. Leader influence other to pool effect to work 
towards achieving a particular aim the difficulty to provide a single 
definition of leadership comes to from the too broad scope of the 
term the effects and includes a big number of qualities, competences, 
skills, approaches, reaction and situations. Yet there is a definition 
which the globe (House et al.,2004) agreed upon and it real states that 
the leadership is the ability of an individual to influence, motivate and 
enable other to contribute toward the effectiveness and success of the 
organizations of which they are member (House et al.,2004, p.15). 

Leadership of a company
 What is the company’s leadership – why is it different from the 
personal leadership and what does it exactly mean? 
 Company leadership is not the same as personal leadership. In 
the company’s meaning, leadership is not related to personal and 
competences. Is the assumption true that a company is a leader due to 
its leaders? It might be true but there are a lot of examples that prove 
the contrary. They are companies that are able to build leaders on their 
own or to run the business irrespective of person at the helm of the 
company or at least not due to leader’s quantities and actions. Usually 
these companies have a long history, a large board of directors a wide 
product range, loyal customers, brands that have became house hold 
names for the market segment.A leader is someone who leads or 
commands a group or an organization. The meaning of leader could 
equal with a manager. 
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 Leadership honor is the ability to make people important some idea or work towards goal. 
In the sense of company leadership suggests a company’s ability and desire to be in the first 
positions by different criteria and accordingly be recognized as a leading company. In other words 
the company’s leading position in a sector is a consequence of its leadership ability. Some other 
perspectives reveal company leadership as the ability to set the direction of development in the 
sector of rearrange market shares with in the sector or launch new trends in the sector. In this 
study all theories are generalized and company leadership is assumed to be the company ability 
to be a leader in the respective business sector. Some of the most valuable indices are; Dow Jones 
indices, Forbes, NASDAQ, S&P 500 index among other indices. The indicators that reincorporated 
in indices net and operating profit, investment, return, market share, product diversity, growth 
quality, social environment, social incentives employment engagement ect. The evaluation could 
be performed annually, quarterly, or could be based on periodical data or cover a long period of 
time.

Indicators Details
Market share (%) As a percentage in the sector
Size of assets (M) According to balance sheet  
Volume of investments (in 3y) Volume of investments in last 3year according to profit and loss account
Number of employs How many employs work in the organization 
Sales revenue (M) According to turnover report 
EBITDA (M) Earnings before interest, tax, depreciation and amortization
Net profit (M) The difference between operational (EBITDA) and net profit is the 

sum of interest, tax, depreciation and amortization, which a part of the 
leadership management and their management should be taken into 
consideration 

Profit before tax (EBT) (M) In decides financial management of a company for all financial services 
interactions and practices

EBITDA margin EBITDA/sales revenue 
EBITDA change (%) Change in EBITDA(%) form previous year 
Equity (M) According to balance sheet  
Debt ratio (leverage) Ratio of liabilities to equity 
ROE (return if equity) Net profit/equity

Company innovative leadership model
 An innovative company is not some kind of specific company, innovative in stricture or 
with organization representation; it generates innovation thought innovative ways. A company 
innovative is an integral part of its characteristics, competences and mostly The Company innovative 
leadership model aims at evaluating the companies’ innovative capability and performance.  
It contains 12 criteria the innovation in indicators falls into three main groups; indicators measuring 
the company innovation activity, indicator measuring the company innovations potential and 
indicators measuring the company innovation competencies.

Innovation Competences
•  Competency is a persistent pattern of behavior resulting from a cluster of knowledge, skill, 

abilities, and motivations (Boyd et al., 2011). Prahalad and heal (prahalad and homely, 
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2006, pp.79-91) define it as “harmonized combination of multiple resources and skill that 
distinguish a firm in the market place” in their research both scholars arrive at the conclusion 
that ambition and desire for building competences is what characterizes global winners. The 
concept of competences was developed by McClelland (McCelland, 1973, pp-1-24) first in 
1973 and later on was clarified by Boyatzis (1982) in 1982.

•  The latter can be revealed only by set of creative such as skills, knowledge, abilities and 
motivations some of innovate competences a: creativity (generating ideas, critical thinking, 
and creative problem solving), ma nagging chance (sensitivity to situations, challenging the 
status quo, intelligent risk-taking, reinforcing change), integrating perspectives (openness 
to ides, resource orientations, collaborating), enterprising (identifying problem seeking 
improvement, gathering information independent thinking, technologic savvy, result 
orientation0, etc. (Boyd, 2011).

Innovation Potential and Capabilities
 In these sections matrices are organized in five subgroups for indicator. The section aims at 
measuring the company innovative potential as well as thru company current innovation related 
performance. The categories among which the different criteria are allocated are. Flexibility, social 
skills and commences Platform and date leadership, strategy business process.   

Layout
•  Trend raising
•  social
•  Platform and data
•  Leadership 
•  Strategy, planning and policies 
•  Resource and development cost and investment
•  Employees in R&B
•  Number of introduced product/process/ marketing organizational
•  Ratio between the number of innovation
•  R&D expenditure as a share of total revenue
•  Registered, trademarks ,patents, new designing
•  training and educational improvement 

(1) Trending rising
 If the trend is rising, then the company reaction to the markets and its innovative capabilities are 
good enough.
(2) Social
•  Social capabilities, communication and marketing and skills and associate data with these 

activities, complaints to build more powerful relationship with customer. the measured 
criterion that exposes a company innovate capabilities is how much have a company benefits 
from using main social interaction channels with potential customers to predict and forecast 
trends. 

•  The main channels faces book from office /shops, questions to customers faces book, tweeter, 
LinkedIn social net works, own company website, user drive innovation, test customers 
groups in Per-sales stages CRM, direct marketing, etc.

•  If it uses 1 or 2 of the channels – then the company revs points from 10 the most innovative 
companies this criterion are expected to use or possible 

•  channels for interaction with customers   
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(3)  Platform and data
•  Platform and data combine software, hard work, data analytics that allow companies to 

developed and manage at eco system of customers, partners or developers and to manage by 
optimum way the interactions between all dependencies which can possibly  stem from those 
main factors.

•  This criterion is measured by counting how many of the following platforms and data bases 
the company use: customers data bases, product database /catalog, process system, online 
trade channel, automatic and smart process CRM, time process measurement software, ect.

(4)  Leadership
 Leadership might be a significant factor that allows companies to make dramatic moves onto 
new markets and innovations. This indicators is measured by evaluating the companies  leadership 
practical’s if the there are policies for development leaders, coaching and mentoring programs then 
the company should be awarded the full point by this criterion the is measured by dichotomous 
base depend on exiting and such kind of leadership practices or the lack when a comparison among 
several companies is made, them more complicated scale should be applied by comparing the 
number of used procedures and the result they bring. 

(5)  Strategy, planning and policies
•  Refers to the collection of innovation methods and reveal companies as pioneers.
•  Innovations development policy, R&D deportments, decision making on innovation product 

and processes, innovation processes developments each policy bring one point. 
•  The scale consists of 10 points in basic measurement and might be extended when a 

comparison between several companies is realized. 
   
Innovation activity
 The third group of criteria is the well-known innovation metrics that uses some specific practices 
in companies. Such metrics are used in the innovation scoreboard and other innovation measurement 
indices. 
   
(6)   Research and development costs and investment
 Research and development costs and investment are any expenses associated with the research 
and development of a company goods or services R&D expenses are a type of operating expenses 
and are incurred in the process of finding and creating new products or services. 

(7)  Employees in R&D
 Deportments or terms (employees with innovation ideas from last 12 month – how many 
employees devoted to innovation activities.
                
(8)  Number of introduction
 The criterion directly reveals the company innovative activity ably some one compurgation with 
innovation product on could be accomplished or with innovated project still under construction.

(9)  Ratio between the number of innovation made in-house and the number of innovation 
made innovation collaboration.
 With some third parties (academic institutes, universities, innovated companies, consultants, 
customers, open innovation user-driven innovation, public sector, ect.
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(10)   R &D expenditure as a share of total revenue 
• This metric, also called Red / scale ratio is useful to compare the effectiveness and efficiency 

of R&D expenditure between companies in the same industry.
•  In the meaning of the company’s innovative leadership model, the criterion measures not 

effectiveness only but also innovation effects. 

(11)   Registered tread marks, patents, new designs
•  That criterion provides information about legal and registration procedures that a com 

company as been taken during the last year about its innovation
•  The result shows how the company ensures protection of its innovation and its activities it as 

performed 

(12)   Training and educational improvements 
•  (Degrees, diplomas) of the employees (number of activities/ number of employees) 

-innovative companies rely on its team innovativeness and that that is why the company 
should train and improve the skills, knowledge ad comments of the employees.

•  The criterion shows the type and number of training program and educational improvements 
employees attends.

•  The criterion is organized as an index order to eliminate any size or industry- related 
dependency.

•  The methodology for measuring leading innovative companies ensures will- balanced results. 
The reason why this approach has been chisel is that a lot of company’s running it business 
in particular economic fields tend to apply one tool more than the other. These companies 
cannot pursue a stable long – term innovative policy and ensure sustainable performance.

How does the company innovative leadership model differ from the other ones and what 
value does it bring to companies
•  They are a lot of indices aimed at indexing and evaluating the innovativeness no one of them 

emphasizes on the leafing position of innovative company or innovation leadership.
•   Most of them just distinguish innovative and ordinary organizations by some criteria. 

Actually the commonly employed innovativeness, but the innovativeness of a sector or even 
of a country. That is why for a company it is difficult to analyze what effects should be made 
in order to achieve innovativeness.

•  These it what the leading innovative company modal guarantees if encompass 12 factor that 
expose the company innovative performance, capabilities and competencies and allow for 
making some competence, whether between two or more companies between the company 
and its sector, amongst sectors, ect. This comparison is made possible by the commonly used 
indices to measure innovation leadership.

•  The innovation union score board measure three main types of indicators and eight innovation 
dimensions, capturing in total 25 different indicators.

•  It aims at measuring moco level innovation performance. As a result, the innovation union 
score board use on over view of the innovation activities and effects of EU member countries. 
They are clustered in four categories: innovation leaders, innovation followers, moderate 
innovator, and modest innovator, where exactly has been plased Bulgaria. 
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Leading innovative company’s profit
 A company might pleased at the top according this model if it flow as and uses those principals 
in its innovation activities, polices and performance
1.  It should be flexible to the market, customer technical and environment circumstances.  

This flexibility should be visible in the sales revenue growth each year.
2.  Social capabilities and communication with all other innovator in the business are essential. 

The strong and well controlled relations build long- lasting and stable business environment in 
an otherwise unstable business world. Company should use all possible integration channels 
with internal and external environment to collect feedback, to communicate effectively.

3.  As gentle rule the data hidden the most impartment information in itself. It just must be 
grinded, structured, analyzed and used. Now days there is a long number of soft doing that a 
high performed company by the leading innovative muddle uses at minimum those method 
for summarizing and applying the valve of the information: customer data base product 
database/catalog, process system, online tread channel, automatic and smart process, CRM, 
time process measurement software, ect.

4.  Leadership is one of the strongest and useful tools for boosting a company to an innovation. 
The leadership itself is a capability of gaining followers. That is why the personal or 
companies leadership is often used for the purpose of increasing the innovativeness with in 
an organizations. 

Website
1. http//www.oecdepiblishing.org
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Abstract
Quality of work life significantly contributes towards increasing the job satisfaction 
or dissatisfaction depending upon the Teachers negative or positive perception of 
quality of work life dimension. Teachers indicated positive job satisfaction and 
would continue to stay in the same job only if they have opportunity for growth and 
development along with organizational prestige and financial factors. The main 
objectives of the study are to examine the effectiveness of teachers in achieving their 
quality of work life in their job, to know the impact of job satisfaction on quality of 
work life among the self financing college teachers and gives the suitable suggestions 
on the basis of the study. The study pop¬ulation comprised the self financing college 
teachers of Dindigul District. By using proportionate random sampling method  
120 women teachers were considered as final sample for the study. In this study it is 
founded that there is no significant relationship between job satisfaction and quality 
of work life of women teacher. Also the study reveals that working environment has 
more impact on the quality of work life than pay and job security aspects.

Introduction
 Teachers role is pivotal in providing education, creating knowledge, 
facilitate technological advancement and enriching the national 
culture. The concept of work life is based on the assumption that a 
job is more than just a job. This value based process is aimed towards 
meeting the twin goals of enhanced effectiveness of educational 
institution and improved quality of life at work for teachers, it is 
concerned with increasing teachers and managements cooperative to 
solve the problems of Improving institution performance and teachers 
satisfaction. Quality of work life and quality of life has a significant 
association in teaching environment. Quality of academicians, 
particularly in the private technical institute, is not in a better 
condition. Factors such as salary and wages biasness for growth is 
low salary and job security issues are badly affecting the relationship 
with administration and academicians, dissatisfaction regarding leave 
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flexibility etc, are responsible for low quality of work life of respondents.Teaching effectiveness is 
important because effective teaching helps students learning and improve the quality of work life 
of teachers.

Statement of the Problem
 The study is reference to the impact of quality of work and job satisfaction self financing college 
teachers in Dindigul district. The self financing college teachers have realized that quality of work 
life improves employee motivation, job performance and institution growth but some of the factors 
influence the quality of work life are individual employee’s wages, working hours, work place 
condition, and fairness in the work place personal characteristics such as anxiety or depression. 

Objectives of the Study
•  To examine the effectiveness of teachers in achieving their quality of work life in their job.
•  To know the impact of job satisfaction on quality of work life among the self financing 

college teachers.
•  To give the suggestions on the basis of the findings of the study.

Review of Literature
 The study analyzed on the College Teachers revealed that, there is a positive relationship between 
job satisfaction and QWL dimensions. They founded that QWL of college teachers, particularly 
in the Private Technical and Professional Institute is not in a better condition. There is a huge 
difference between salary and job security of the same qualified teachers of private aided and 
unaided institutes. [1]. The study stated that there is a positive significant relationship between 
job satisfaction and quality of work life of women teacher. Also the study reveals that working 
environment has more impact on the quality of work life than pay and job security aspects. So 
educational institutions need to concentrate more on better working conditions to increase the 
quality of work life of working women teachers [2]. The study regards to the results of hypotheses 
and theoretical and experimental studies, they analyzed the hypotheses and discussed their 
comparisons with the literatures.[3].  

Sampling Technique
 By using proportionate random sampling method 120 women teachers were considered as final 
sample for the study. The data was collected from the sample respondents through survey method 
by administering questionnaire developed for the purpose.
 
Analysis and Interpretation

Basis No.  of respondents Percentage

Age Group

20-25 11 9.2
26-35 years 107 89.0
36-45 years 2 1.8

Total 120 100

Gender
Male 27 22.5
Female 93 77.5

Total 120 100
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Marital Status
Married 84 70
Unmarried 36 30

Total 120 100

Qualification

PG 14 11.7
M.PHIL 100 83.3
PhD 6 5.0

Total 120 100

Income

Upto Rs.8000 113 94.2
Rs.11,000-20,000 6 5
Above 20,000 1 0.8

Total 120 100

 The above table reveals that more than half of the respondents (89%) come under the age group 
of 26-35years and 9.2% of the respondents belong to the age group of 20- 25years and Only 1.8% 
of the respondents were in the age group of 36-45years and below. It is understood from the table 
given above that vast majority of (89%) of self financing college teachers were in the middle age.  
To analyze the hypothesis whether “there is no significant relationship between age of the 
respondents and quality of work life on job satisfaction of college teachers”. The analysis of 
variance was applied and the result shown in the following table.      
                           

Sum of square d.f Mean square F Sig
Between group (combined)
Within group

0.134
12.191

2
117

0.642
0.104

0.642 0.528

12.325 119

 The table reiterate (77%) of respondents are female whereas (22.5%) of respondents are male. 
A best part of the respondents (77%) are female respondent. To analyze further whether “there is 
no significant relationship between gender of the respondents and impact of quality of work life on 
job satisfaction. The analysis of variance was applied and the result shown in the following table.
    

Sum of square d.f Mean square F Sig
Between group (combined)
Within group

0.965
19.960

2
117

0.483
0.171

2.829 0.063

20.925 119
 
 The table interprets (70%) respondents are married and at the level of quality of work life on 
job satisfaction whereas (30%) of respondents are unmarried to analyze furthermore hypothesis is 
framed that “there is a no significant relationship between marital status of respondents and quality 
of work life on job satisfaction of respondents” the analysis are made through analysis of variance 
and the results are shown below. 
 

Sum of square d.f Mean square F Sig
Between group (combined)

Within group
0.179
25.021

2
117

0.090
0.214

0.419 0.659

25.200 119
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 It is also evident from the table that (83.3%) of respondents where completed M.Phil and they 
have a medium level of quality of work life on job satisfaction and (11.7%) respondents who are 
post graduates and (5%) of respondents are Ph.D. Most of the respondents are M.phil graduates.
 Their level of quality of work life towards job satisfaction “ there is no significant relationship 
between educational qualification of the respondents and the level of quality of work life towards 
job satisfaction of respondents the results are shown below

Sum of square d.f Mean square F Sig
Between group (combined)
Within group

0.633
18.83

2
117

0.317
0.161

1.968 0.144

19.467 119
 
 The above table also indicates that (94.2%) of respondents are earning below Rs,6000 and (5%) 
of respondents are earning Rs.6000-Rs.10000 and (0.8%)  of respondent earning above 20000 
hypothesis is framed for further analysis that “there is a no significant relationship between income 
of the respondents and quality of work life toward job satisfaction of respondents”.

Findings of the Study
•  The major findings of the study stated that the  Respondents belonging to the age group of 

above 26-35years have a  high level of quality of work life on job satisfaction than other two 
groups .

•  Respondents of female have a high level of quality of work life on job satisfaction when 
comparing to male respondents. 

•  Respondents with M.Phil qualification have a high level of quality of work life on job 
satisfaction   than with the qualification of P.G and Ph.D. 

•  Respondents earnings Rs. 8000 having high level of significant.
•  The analysis of variance shows the result that there is no significant relationship between 

age, gender, marital status, educational qualification, income and quality of work life on job 
satisfaction of respondents. 

Suggestion
•  The study suggested that Faculty members play a significant role for economic growth by 

contributing their knowledge, skills and efforts. So in Self financing colleges the management 
should emphasize on the policy implications based on the concerned issues of Quality of 
Work Life improvement. 

•  To encourage the faculty members, they should use motivational factors such as, providing 
compensation and salary, adequate conditions for work, perfect appreciation of their work; 
develop a sense of belonging and collaboration to do duty, sympathetic understanding etc. 
These should be considered as satisfying motivators of their job.

•  The government should also take a measure to improve the quality of work life and job 
satisfaction by reducing the turnover rate of self financing college teachers.    

Conclusion
 Based on the above discussion it is concluded that, the study reveals that working environment 
has more impact on the quality of work life on job satisfaction. If college teachers are happy with 
the factors such as attention paid to their opinion, responsibility, recognition, and attention paid 
to their suggestions, they experience better quality of work life. So educational institutions need 



Pachamuthu College of Arts & Science for Women, Dharmapuri

National Conference on  

21

to concen¬trate more on better working conditions to increase the quality of work life of teachers. 
The present study was limited to the population of the self financing college teachers in Dindigul 
District only. Hence, the generality of the results may not represent the entire college teachers 
across the all over state or country.
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Abstract
By 2017, World Bank estimates that there will be about 4 billion youths less than 
25 years old and a big portion of that will be in India. Many young people cannot 
find employment. This has become particularly acute since the education explosion 
in early 2000’s. These outcomes are both inefficient and inequitable. Evidence 
shows that the unemployed are unhappier, more likely to experience a range of 
health issues, and face difficulties in integrating back into the labour market place. 
The development of Indian society in general and the growth of the economy in 
large, requires the strong empowerment of youth. In developing economy like 
India, promotion of entrepreneurs and entrepreneurship has become a priority 
for the government, financial institutions and academic institutions. One potential 
way of integrating young people into the global economy is to increase youth 
entrepreneurship. The objective is simple - to understand youth entrepreneurship 
and its role with focus on Indian scenario.

Introduction
 The role of entrepreneurship plays in the socio-economic 
development of a country is well acknowledged. A large number 
of programmes to support entrepreneurship by government and 
international organisations. Youth entrepreneurship is gained more 
importance in recent years in many countries.
 India is one of the fastest growing economies in the world.  
It needs to minimise barriers and provide support that will accelerate 
entrepreneurial growth. Indian youth facing similar problems like 
lack of soft skills, lack to start own business. Government and local 
communities across the world have recognised to build prosperity and 
stimulate regional growth. The main factor for its growing attention 
is the increased number of unemployed young people. Youth 
entrepreneurship will not only help in reducing unemployment but 
they have own creative and destiny by starting the business as their 
own companies. Some of the barriers found in youth entrepreneurship 
like lack of capital, poor infrastructure, strict government regulations, 
lack of guidance and awareness etc. 
 It also offers societal benefits. Entrepreneurs create jobs, increase 
innovation, raise competition and are responsive to changing 
economic opportunities and trends. Entrepreneurship offers other 
positive externalities. A young person setting up a new business may 
provide ‘demonstration’ or learning externalities in that they may act 
as a role model for other young people. In India we have so many 
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advantages of rich minerals, natural resources, forests, water bodies, marine resources and highest 
population though to accelerate the progress of economic growth through industrial development. 
During the periods of 1980’s and till now industrial policy had encouraged small scale industry 
(SSI).
 Entrepreneur and entrepreneurship has defined different authors in various ways.
 Peter Drucker defines “it is one who always searches for change, respond to it and exploit it as 
an opportunity”.
 According to Schumpeter, ‘an entrepreneur is a person who is willing and able to convert new 
idea or invention into a successful innovations’.

Objectives 
  The main objective of youth entrepreneurship to be developed by the more and more interesting 
job, freedom and autonomy in Indian scenario. Entrepreneurship is seen as a channel for the talents 
of mainly educated young people to explore their potential and cash their acumen. Becoming an 
entrepreneur offers benefits to young person through their human capital attributes (Self-reliance, 
skill development) and increasing the level of happiness.
 The passion for going the entrepreneur way, outlining king - size ventures, intrinsic moves 
and the risk taking capacity to think, the government and the people need to take the drive come 
together and work to shine.

Importance of Youth Entrepreneurship 
 Entrepreneurship is highly regarded as an important strategy to solve unemployment. Investing 
in entrepreneurial ventures and educating people to start-up those ventures can be an invaluable 
tool to advance human resources to promote socio- economic development. Therefore youth 
entrepreneurs have important role to play in the process of industrial as well as economic.
 Successful entrepreneurs are likely to be optimistic, goal oriented and persistent. Entrepreneurs 
create new technologies, products and services to meet societies needs. Youth run enterprise 
provide valuable goods and services to society, especially the local community. Owing to the on-
going GST, globalisation process youth entrepreneurship also promotes innovation and creative 
ideas, through experienced based learning.

Background Factors
Idea for establish
 Starting new business means having a business idea must be based on concrete and structured 
plan. to evaluate the feasibility of the entrepreneurial idea through careful analysis of the product 
of its reference market. The Friends and relatives, Media coverage of business and business people, 
Ideas received from Training Programmes and Others.

Reason for Choosing as a Career
 Many people opt for entrepreneurship as their career because their desire to be independent, 
some may to create Jobs for others , Inability to get desire jobs, Dislikes for the previous jobs, to 
earn more money and most of them to manage family business.

Family Role
 Role model plays an important role because they function as carriers of value , emotions and 
experience towards employment. Young people whose parents own their business ventures may 
influence entrepreneurial attitudes for young people who live together in the same environment.



Pachamuthu College of Arts & Science for Women, Dharmapuri

National Conference on  

24

Access to Finance
 The sources of capital for a business 50% make on their family funds,20% from their own funds 
followed by loan from others and also from Financial institutions were f SIDBI, IDBI, IFC, SFC, 
NAYE the major sources.
 Government plays a vital role in creating a conductive atmosphere, taken many initiatives, 
launching many Programmes for development of young entrepreneurs. The lack of finance was 
also considered to be more severe barrier. The chances of creating a successful and sustainable 
business depends on assistance a young entrepreneurs obtains in the start - up and new business 
phases.

Social Cultural Constraints
 Social and cultural backgrounds have important role on an individual approach to life. Culture is 
defined as a set of attitude, values and beliefs within a particular society. Thus social and cultural 
attitude influence the entrepreneurial activities of a population, a country region or ethnic group. 
Attitude not comes from ourselves but also from the environment.

Barriers in start of business
 The success or failure of an enterprise dependent on overcoming potential barriers Examples are 
financial backing, adequate and guidance and Training. The lack of adequate access to finance and 
business support was the obstacles faced in starting up of the business. The regulative barriers are 
Tax rates, Subsidy Policy, Trade policy and others.

Risk and Fear
 It was found that financial risk had a significant impact are Financial risk, Access to Finance, 
Social risks, Lack of Skills, Administrative Hurdles, Workload, Corruption, Competitions, and 
Market demand. It is considered to be important de -motivating factor for young entrepreneurs in 
setting up an enterprise.

Emphasis by The Family
 The adventure and learning areas on which families emphasized laid upon on Education, 
Adventures, Honesty, Religion, Innovation, Learning, Independent, Hard Work.

Enhancing Entrepreneur skills
 The Indian Government up to1980-1990’s did not encourage free entrepreneurship due to policy 
of mixed economy. But today we have from job seekers they were channelizing their creative skills 
and energy towards successful business ventures

Conclusion
 The young entrepreneurs even though had other occupational opportunities ,they chose 
entrepreneurship as a career because they aspire to earn more money. Most of the young 
entrepreneurs facing different problems of deficiency of working capital, tax regulations .
 Today ,youth is more daring and hard working and career oriented. the country’s government 
should create environment for business development. According to Indian scenario youth 
entrepreneurs share their past experience with social learners, mass media and communications 
should be used to create awareness about issues and problems encountered. 
 Our educational system also rarely exposes the students to become entrepreneur, he needs more 
aptitude to set up business. He / She is discouraged by adverse factors which arises lack of network, 
lack of mentoring support, lack of supportive system which hinders the emergence of entrepreneur 
in adequate measure. 
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Study on Customer’s Satisfacation 
Towards Green Remit Card users 
of SBI at Kaveripattinam Branch

K.Megala, M.Com(CA)., M.Phil.,
Assistant Professor, Department of Commerce 
Pachamuthu College of Arts & Science for Women, Dharmapuri

Abstract
The present study focuses on the utilization of card holders towards green remit card. 
The study was designed to gain a better understanding of the factors influencing 
utilization and satisfaction of card holders. The study also analyses the extent of 
satisfaction of green remit card by card holders and the level of awareness, services 
and perception of card holders. The study could be beneficiary to both the banker 
and the customers. Form this study the preference and problems of the customer can 
be study and offer suitable suggestions based on the result of the study.

Introduction
 Green remit card/green channel counter (our green initiatives for an 
environment friendly banking) facilitates faster deposit/withdrawal 
and eliminates the need of manual forms. However, you may also 
deposit cash as permitted without GREEN REMIT CARD.
 SBI green remit card is a simple magstripe based card without 
PIN. After the initiative of digital India, cash transactions are mostly 
avoided. Green card helps in reducing paper work as it is linked to a 
specific account only to which you can deposit the money you don’t 
have to fill any receipts. Just visit the counter or cash deposit machine, 
swipe your card enter amount deposit the amount. It is that simple. It 
is felt by that bank that customers should use these technologies and 
move towards green India. It is not compulsory but to change habits 
we have to be forced to accept change.
 
Review of Litreature
 Dr. Arvind A. Dhond (2013) conducted study titled “An empirical 
study on green channel counter in banks”. The researcher identified 
some problem faced by the customers and banks, he gives solution 
that the green channel counter helps to solve the problems.
 Moorthy and pradeepa (2014), conducted study on customer 
satisfaction towards SBI green remit card- an empirical study, they 
opined that banking sectors played an active role in the economic 
development of the country. The green channel counter is functioning 
in all branches of state bank of India. The new technologies help the 
banks to reduce the work load. They are ready to use such facility 
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because they can save their time and money of personal visit to branch. The green channel counters 
help the customers to have convenient and comfortable banking transactions.
 Vijayasarathi and velmurugan (2015) In banking the most important operation like cash deposit, 
cash withdrawal and inter banking transfer can be done by the way of writing channels and using 
cheque leaves. The banks have implemented the certain technology services to cut down the usage 
of more paperwork and reduce transaction cost. Green remit card avoids as much paper work 
in their banking transaction. The green remit card helps the customers to have convenient and 
comfortable banking transactions.

Objectives of the Study
1. To study the satisfaction level of customers using by SBI green remit card system.
2. To identify the factors that influences the customer satisfaction of SBI green remit card.
3. To study the level of understanding about the areas for green remit card system among The 

SBI customers.

Scope of the Study
1. The present study focuses on the utilization of card holders towards green remit card.
2. The study was designed to gain a better understanding of the factors influencing utilization 

and satisfaction of card holders.
3. The study also analyses the extent of satisfaction of green remit card by card holders and the 

level of awareness, services and perception of card holders.

Research Methodology
Type of Research
 The research was descriptive research.

Source of Data
1. Primary data
2. Secondary data

Primary data
 The primary data are those which are collected for first time and information that a researcher 
should top way with his interest and types source. 
Secondary data
 Secondary data consist of information that already exists somewhere, which has been collected 
for specific purpose in this study. The secondary data for this study was collected from various 
books, websites, journals, magazines and organization brochures.

Sampling Design
 Convenience sampling is used for collection of data by the researcher from the respondents in 
the premises of krishnagiri.
 
Sampling Size
 In this study sample size made as 66 based on convenience sampling.
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Data Analysis and Interpretation
Table 

Gender of the Respondents
S.No Gender No.of Respondents Percentage (%)

1 Male 38 57
2 Female 28 43

Total 66 100
    Source: Primary Data

Interpretation
 From the above table 1 shows that the gender of the respondent, out of 66 respondents, 57% of 
the respondents are male, and remaining 43% of the respondents are female.
 Majority (57%) of the respondents are male.

Table
Age Group of the Respondents

S.No Age group No.of Respondents Percentage (%)
1 Below 30 years 24 36
2 31-40 years 26 40
3 41-50 years 11 16
4 Above 50 years 5 8

Total 66 100
   Source: Primary Data

Interpretation
 From the above table 2 clear that the age group of the respondents, among the 66 respondents, 40% 
of the respondents are belonged to the age group of between 31-40 years, 36% of the respondents 
are belonged to the age group of between 20-30 years, 16% of the respondents are belonged to the 
age group of between 41-50 years, 8% of the respondents are belonged to the age group of above 
50 years.
 Majority (40%) of the respondents are belonged to the age group between 31-40 years.

Table
 Level of Satisfaction Towards SBI Green Remit Card Services

S.No Level of Satisfaction No.of Respondents Percentage (%)
1 Highly satisfied 8 13
2 Satisfied 48 71
3 Dissatisfied 6 10
4 Highly dissatisfied 4 6

Total 66 100
  Source: Primary Data

Interpretation
 From the above table 3 shows that the respondents level of satisfaction towards green remit 
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card services, out of 66 respondents, 71% of the respondents are satisfied for the green remit card 
service, 13% of the respondents are highly satisfied for the green remit card service, 10% of the 
respondents are dissatisfied for the green remit card service, 6% of the respondents are highly 
dissatisfied for the green remit card service.
 Majority (71%) of the respondents are satisfied for the green remit card services.

Findings
1. Majority (57%) of the respondents are male.
2. Majority (40%) of the respondents are belonged to the age group between 31-40 years.
3. Majority (71%) of the respondents are green remit card is important in the technical world.
 Suggestions
4. Agriculture people are interested to utilize more green remit card services.
5. SBI should adopt go green remit card by this method bank could reduce the carbon footprint 

from the environment.
6. To improve the usage of green remit card is necessary in the generation.

Conclusion
 For effective green remit card, the RBI and the Indian government should play a pro active role 
and formulate green policy guidelines and financial incentives. This initiative save more papers, 
reduce work burden and transaction cost. This system was mainly introduced to avoid the token 
system and waiting in queue. Using this system customer can directly go to the counter, at the time 
of customers to feel no pin number to green remit card. So alternate solution for providing the pin 
number for green remit card users. This system is more helpful to the customers, to do the banking 
transaction at easy. 

References
1. Statistical methods- Dr.s.p.Gupta, sulthan chand & sons publication 1990.
2. Marketing management- R.S.N.Philai and bagavathi, Himalaya publishing house, Bombay.
3. Principles of marketing- Philpkotler, Grey Am strong, new delhi, Asoko k. Ghosh 1999.
4. Kothari C.R, “Research methodology” New Delhi, New International (P) Limited publishers, 

1985.
5. Pillai & Bagavathi.., “Statistical method”, New Delhi, chands& co, ltd., 1992.



Pachamuthu College of Arts & Science for Women, Dharmapuri

National Conference on  

30

A Stuty on Job Satisfaction of 
Employees with Special Reference 
to Private Hospital in Dharmapuri

A.Deepika, M.Com(CA)., M.Phil.,
Assistant Professor, Department of Commerce
Pachamuthu College of Arts & Science for Women, Dharmapuri

Abstract
Job satisfaction refers to a person’s feeling of satisfaction on the job, which acts as 
a motivation to work. It is not self-satisfaction, happiness or self-contentment but 
satisfaction on the job. Human resources management means employing people, 
developing their resources, utilizing, maintaining and compensating their services 
in tune with job and organization requirements with a view to contribute to the 
goals of the organization, individual and the society. The study is to analyze the 
relation between job satisfaction and the performance of private hospital employees 
and identify the problems faced by an employee and give suggestions based on the 
research.

Introduction
 Job satisfaction refers to a person’s feeling of satisfaction on the 
job, which acts as a motivation to work. It is not self-satisfaction, 
happiness or self-contentment but satisfaction on the job.
 The term relates to the total relationship between an individual 
and the employer for which he is paid satisfaction does mean the 
simple feeling, state accompanying the attainment of any goal, the 
end-state is feeling accompanying the attainment by an impulse of 
its objective. Job dissatisfaction does mean absence of motivation at 
work. 

Objectives of the Study
1. To find out the satisfaction regarding the job factor.
2. To analyze the relation between job satisfaction and the 

performance of private hospital employees.

Scope of the Study
1. The study was conduct among the selective private hospital in 

Dharmapuri.
2. The study explores the views expressed by the respondents 

about motivation providing solution in the attempt to develop 
a better system in the hospital.
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Limitations of the Study
1. The data have been collected from the present employee only. So it may vary in the future.
2. The duration of the study is limited. So it may not be able to cover the entire scope.
3. The study was restricted only in selected private hospitals in Dharmapuri.

Research Methidology
 Research methodology is a way to systematically solving the research problems. Research 
methodology deals with the research design used and methods used to present the study.

Research Design
 A research design is the arrangement of conditions for collections and analysis of data in the 
manner that aims to combine relevance to the research purpose with economy in procedure.

Sampling and Sample Size
 The sample method used for this project is simple random sampling method which comes under 
probability sampling.

Simple Random Sampling
 This type of sampling is also known as chance sampling or probability sampling were each item 
in the population has an equal chance of inclusion in the sample and each one possible samples, in 
case of finite universe, has the same probability of being selected. For this study, respondents were 
approached in random and their responses were recorded in the questionnaire provided to them.

Sample Size
 Sample size refers to the number of the respondents included in the project. The sample size of 
the project is 56 employees. The entire population has been covered for the study.

Sources of Data
 Both primary as well as secondary sources were utilized in this study. A well designed pretested 
questionnaire was used by the researcher to collect the necessary information from the respondents.
1. Primary data
 The primary data are those which are collected for the first time and a fresh and thus happen to 

be original in character. Primary data may be mode through either by complete enumeration 
or sampling survey method.

2. Secondary data
 Secondary data is refers to the data which is originally collected and published by the 

authorities other than who require it such data is already available in some government 
publication research study journals or newspapers.

Tools Used in this Study
 Percentage analysis

Percentage analysis
 Percentage analysis refers to a special type of ratio. Percentage is used in making comparison 
between two percentage analyses and two or more series of data.
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Formula                                 

                                  
Review of Literature
 Karin and William (1990)1 investigated how in store price promotions affect market share after 
the promotion have been retracted. They find that effects of promotion are contingent on both the 
choice pattern of subjects.  Whether or not subjects switch in a product category.
 Avis, Inman and, McAlister’s (1992)3 that promotion do not effect brand evaluation can be 
understood better. They study categories with which consumer had considerable prior experience 
and which promotions were common. Furthermore, the brands they examine mad been promoted 
in the past stores frequently use price promotions to attract customers.
Amber, T.(2003)8 may companies measure brand equity to ensure that marketing activities are 
aligned with the company’s strategy  and to ensure that investment is used for the right.
 Marioka palazon (2005)9 adopted a consumer- based approach to consider that sales promotion 
as s part of marketing communication also have an effect at a cognitive and emotional level and 
provide the consumer with multiple hedonic and utilitarian benefits.
 Nelson (2005)10 the impact of sales promotion tools, namely coupon price discount free sample 
bonus pack and in store displays on product trial and repurchase behavior of consumers. 

Data Analysis and Interpretation
Table 

Respondents Opinion Regarding Working in Ward
S. No    Working Ward No. of Respondents Percentage (%)

1 Medical/ internal 16 29
2 Operating room 12 21
3 Surgical 9 16
4 Emergency ward 19 34

Total 56 100
Source: Primary data

Interpretation
 The above table 1 shows the 29% of the respondent are working in Medical/ internal ward, 21% 
of the respondents are working in Operating Room,16% of the respondent are working in Surgical, 
and remaining 34% of the respondents are working in Emergency ward.
 Majority (34%) of the respondents are working in Emergency ward.

Table 
Working Experience of the Respondents

S. No Experience No of Respondents Percentage (%)

1 Below 3 years 12 21
2 3 to 5 years 22 39
3 5 to 10 years 16 29
4 Above 10 years 6 11

Total 56 100
Source: primary data
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Interpretation
 The above table 2 shows that the experience of the respondents among the total 56 respondents, 
21% of the respondents total experience of below 3years, 39% of the respondents are said the 
experience 3 to 5 years, 29% of the respondents are said the experience is 5 to 10 years, 11% of the 
respondents belonged to the experience above 10 years.
 Majority (39%) of the respondents are working experience between 3-5 years.

Table 
Respondents Relationship with Co-Workers

S.No Co-Workers Relationship No.of Respondents Percentage (%)
1 Good 22 39
2 Very good 12 21
3 Poor 13 24
4 Very poor 9 16

Total 56 100
Source: primary data

Interpretation
 The above table 3 of the respondents shows the co - workers relationship of the respondents in 
that 39% of the respondents are good, 21% of the respondents are very good, 23% of the respondents 
are poor and remaining 16% of the respondents are very poor.
 Majority (39%) of the respondents are said good relationship with co-worker.

Suggestions
1. By giving training & motivation management can develop more skill among the employees.
2. The hospital may encourage the workers through job for their awards & rewards.
3. The hospital may also give additional opportunity and training program for the workers if 

they prefer.

Conclusion
 Hence we conclude, we have to say that job satisfaction is a very important aspect of employee’s 
life. While the concept of job satisfaction is prevalent in the developed countries, there is still 
very little scope for expectation in the developing countries. However the job satisfaction is 
not significant with job itself and pride. The study draws conclusion that employee relationship 
with co-workers influences their satisfaction level. Hospital could clearly define the promotional 
opportunities. 
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A Study on Passegers Satisfaction 
towards Transport Services of 
TNSTC Buses

M.Neela
Research Scholar

Abstract
The aim of this study is to figure out what factors are most important in explaining 
different level of satisfaction concerning passengers with regard to Transport 
Corporation, Problem faced by such passengers and to provide suggestions to 
overcome the problems .The state road transport undertakings have a place 
of prominence in the road transport sector. They perform very vital road in the 
daily life of millions of our country. The STUs carried (satisfaction, there financial 
position of STU in India had been for from satisfactory).

Introduction
 Transportation moves people and goods from one place to another 
using a variety of vehicles across different infrastructure systems. It 
does this using not only technology (namely vehicles, energy, and 
infrastructure), but also people’s time and effort, producing not only 
the desired outputs of passenger trips and freight shipments, but also 
adverse outcomes such as air pollution, noise, congestion, crashes, 
injuries, and fatalities.

Meaning of Transportation
 Transport (British English) or transportation (American English) 
is the movement of people and goods from one place to another. 
The term is derived from the Latin trans (“across”) and portare (“to 
carry”).

Statement of the Problem
 Transport sector occupies a place of pivotal importance in Indian 
economy. The tremendous growth in transport sector has expanded 
trade, commerce and industries phenomenally. Technological 
advancement has resulted in newer vehicles with advanced features 
in the buses. Burgeoning gap between expectation of passengers 
and existing level of facilities and convenient offered in the buses 
have a definite bearing on the service quality in transport sectors. 
The present study seeks to explore what the passengers using public 
transport corporation in Dharmapuri District perceive in general and 
in specific about the various aspects of the services provided by the 
corporation in particular.
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 In other words, the entire study explores whether transport corporation in Dharmapuri district 
measuring passenger satisfaction and if not what problems under the corporation in Dharmapuri 
from providing quality services. This is the research problem pursued in the study.

Need and Importance of the Study
 Moment of the people from one place to another place and the increase in population resulted 
in heavy demand for quick, efficient transport service. Under these circumstances, there is every 
possibility for determination of the quality of services provided bus transportation industries 
because of heavy competition. TNSTC have to provide better service because it is a questionnaire 
of survival for them. The importance of the study is to find out answer for the questions.

Objectives of the Study
•  To measure the level of satisfaction of passengers of Tamil Nadu  state transport corporation 

ltd. Dharmapuri.(D.T)
•  To analyze the problems faced by the passengers’ of Tamil Nadu state transport corporation 

ltd.

Limitation of the Study
 The researcher focuses and collects the data only from the respondents who are able to understand 
and to give their answers for the questions asked for this research work.
The study only based on passengers satisfaction.
Sources of Data
 For the research purpose both the data are collected. Primary data as well as secondary data.
Primary data 
 Primary data is fresh data first hand information collected by way of questionnaire from the 
respondents.
Secondary data
 Secondary data is second hand information already collected someone else information gathered 
through books Journals, magazines, reports, newspapers and various websites.

Review of Literature
 UK Department for Transport (2003)15 has also conducted its study regarding customer need 
toward public transport. High frequency of service, reliable services and reasonable fares which 
offer value for money are revealed as important needs of UK public transport users. The bus 
should also have a broad range of destinations to fulfill travel-related demand of customers. In 
this study, the users also reported the importance of understandable time schedule information in 
bus stop and in local newspaper to make them aware of existing available services. Simple ticket 
booking arrangements or mode of  reservationare also important in order to make them avail public 
transportation services. 
 Gunaseelan G. (1996)19in this article “Public Bus Transport Services in Tamilnadu – An 
Appraisal”. The process of nationalization of passenger road transport services in Tamilnadu goes 
back to the period immediately after the Independence of India. Perhaps Tamilnadu has been one 
of the pace setting States in India to nationalize road transport services in the country. The Madras 
city bus services were the first to be nationalized in Tamilnadu in July 1948 and thus in the year 
1997 in will be completing 50 years of bus transport service to the travelling public in the region. 
With the economic liberalization and privatization programmes in India there is a great debate 
over the tradeoff between the commercial objective and the social service goal of State Transport 
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Undertakings (STUs). In the changing economic scenario it is felt necessary to make a detailed 
study of the performance of the Road Transport Corporations (RTCs) in Tamilnadu.

TNSTC Transport An Overview
 Tamil Nadu State Transport Corporation Limited (TNSTC) is a public transport bus operator in 
Tamil Nadu, India. It operates intercity bus services to cities within Tamil Nadu, and from Tamil 
Nadu to its neighbouring states with a combined fleet strength of 22203 buses as of 2016-17. It also 
operates Public transport bus service in many cities of Tamil Nadu, with the exception of Chennai, 
where the public bus service is operated by MTC, and a subsidiary of TNSTC
 Tamil Nadu State Transport Corporation
 Founded: 1972
 No. Board of Directors: 7
 Functions: The functions of Tamil Nadu State Transport Corporation is exclusively for operating 
long distance express services connecting all the district Headquarters in the State (Tamil Nadu).
Services: Deluxe Buses, Ultra Deluxe Buses, AC Buses, Volvo Buses
 Tamil Nadu State Transport Corporation issues online applications to fill various vacancies. 
Those Candidates who are interested are supposed to fill those applications and submitting them 
through online mode before the last date ends.

Respondents Opinion Regarding Satisfaction of TNSTC Bus Schedule
S.No. Satisfaction No. of Respondents Percentage %

1 Very satisfied 97 32
2 Somewhat satisfied 116 39
3 Somewhat dissatisfied 39 13
4 Dissatisfied 48 16

Total 300 100
Source: Primary data

Interpretation
 Thus the above the table 4.8 shows that 32%of the respondents are very satisfied and 39% of the 
respondents are somewhat satisfied and 13% of the respondents are somewhat dissatisfied and 16% 
of the respondent  are dissatisfied. Majority (39%) of the respondents are somewhat satisfied about 
TNSTC Bus service schedule.

Respondents Opinion Regarding Satisfaction of TNSTC Bus Schedule 

          Source: Primary Data
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Findings
•  Majority (54%) of the respondents are female 
•  Majority (47%) of the respondents are belonged to the age group between of 21-40 years.
•  Majority (51%) of the respondents are married.
•  Majority (26%) of the respondents are Business man.
•  Majority (24%) of the respondents are earning annual income of Rs.50,000 to Rs.1,00,000
•  Majority (26%) of the respondents are once in a week travel by bus
•  Majority (39%) of the respondents are regularly travel by bus for working place
•  Majority (39%) of the respondents are somewhat satisfied about Bus service schedule of 

TNSTC
•  Majority (38%) of the respondents are mostly using local (or) town bus.
•  Majority (31%) of the respondents are somewhat dissatisfied about satisfaction of TNSTC 

Bus service Routes.
•  Majority (68%) of the respondent are said convenient while travelling in TNSTC bus service
•  Majority 61% of the respondents are said TNSTC provide special buses for student, women 

and senior citizen.
•  Majority (33%) of the respondents are said sometimes over crowed in TNSTC buses.
•  Majority (64%) of respondents are said TNSTC not providing nonstop from majestic to 

major destinations.
•  Majority (64%) of respondents are said need improvement of behavioral conduct of drivers 

and conductors 
•  Majority (44%) of the respondents are said major problem of TNSTC bus transport is traffic.
•  Majority (36%) of the respondents are strongly agree regarding internal space and sitting 

arrangement in TNSTC Buses Very convenient.
•  Majority (51%) of the respondents are said high price is charged in TNSTC Buses.
•  Majority (67%) of respondents are said right location for Dharmapuri bus stand is providing 

bus service facilities.
•  Majority (51%) of the respondents are said TNSTC providing express time table through 

SMS to passengers. 
•  Majority (63%) of the respondents are said TNSTC bus free for school and college students.
•  Majority 50% of the respondents are getting Bus timing information from TNSTC information 

centre. 
•  Majority (64%) of respondents are said online facilities available in TNSTC bus service.
•  Majority (52%) of the respondents said correct time buses arrival on stage.
•  Majority (68%) of the respondents are said maintenance of TNSTC buses are good conditions.
•  Majority (52%) of the respondents are said TNSTC provide special buses for festival time.
•  Majority (51%) of the respondents are told first aid box is available in TNSTC bus.

Suggestions
•  After analysing of data find out the result based on the result offer some  suggestion to 

improve the passengers satisfaction of TNSTC Ltd., in dharmapuri district. It as given below.
•  There should be uniformity in the frequency of buses for different place.
•  Proper maintenance of buses and bus stands should be required to retain the                                                                                                                                              

existing and attracting the new passengers for the survival of transport industries in the long 
run.

•  All buses can have radio/ music system or provision for video to be played. So that the 
passengers don’t feel the stress & strain while travelling.
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•  First aid facilities have to be made both in bus stations and in buses. The first aid boxes need 
to have general medicines which have to be checked and if medicines expire, they to be 
replaced with new ones.

•  The time table boards showing timings of arrivals and departures of buses should be 
prominently displayed and corrected when ever required. The boards should be clear and 
legible, simple abed precise to see, so that there will be no confusion to passengers. 

•  Additional security personnel have to be deployed at all key junctions and at place where 
there is more of passenger traffic.

•  The conductors need to bring more “coins /change” to return to the passengers then and there 
instead of using abusive words.

Conclusion
 A good Public Transport System must be easy, fast, safe and also affordable. Tamil Nadu has a 
well-established transportation system which connects all parts of the state. The bus fare in Tamil 
Nadu is the lowest among all the various states in the country. The present study revealed the level 
of satisfaction of passengers on information about bus routes and timings. However, most of them 
have either moderate or low level of satisfaction towards the services of TNSTC. Maintenance of 
buses, efficient crews and congenial relationship with the passengers were the main requirements 
to promote the level of satisfaction of passengers towards the services of TNSTC.
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A Study on Customers Perception 
Towards Life Insurance 
Corporation of India Special 
Reference to Dharmapuri District

R.Udhaya, M.Com(CA).,M.Phil.,
Assistant Professor, Pachamuthu College of Arts and Science for Women 
Dharmapuri

Introduction of the Study
Introduction
  The word “perception” comes from the Latin words Perciptio, 
percipio means “receiving collecting, action of taking possession, 
anxiety with the mind and senses’. Perception is the process by which 
organisms interpret and organize sensation to produce a meaningful 
experience of the world. Perception on the other hand, better describe 
one’s ultimate experience of the world and typically involves further 
processing of sensory input.
 Thus, perception in humans describes the process whereby 
sensory stimulation is translated into organized experience. That 
experience, or percept, is the joint product of the stimulus and the 
process itself.  Relation found between various types of stimulation 
and their associated percepts suggest inferences that can be made 
about the properties of the perceptual process, theories of perceiving 
that can be developed on the basis of these inferences. Because 
the perceptual process is not itself public or directly observable 
the validity of perceptual theories can be checked only indirectly 
perception is the process of attaining awareness or understanding of 
sensory information.

What is Insurance?
 Insurance is a tool by which fatalities of a small number are 
compensated out of funds (premium payments) collected from 
plenteous. Insurance is a safe guard against uncertain events that may 
occur in the future. It is an deal where the losses experienced by a 
few are extended over several who are exposed to similar risks. It 
is a protection against financial loss arising on the happening of an 
unexpected event. Insurance companies collect premium to provide 
security for the purpose. Loss is paid out of the premium collected 
from people and the insurance companies act as trustees to the amount 
so collected. These companies have proposal forms which are filled 
to give details of insurance required. Depending upon the answer 
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in the proposal from insurance companies assess the risk and decide on the premium. Insurance 
companies are risk bearers. 

Characteristics of Insurance 
• Sharing of risks
• Cooperative device
• Evaluation of risk
• Payment on happening of a special event
• The amount of payment depends on the nature of losses incurred.
• The success of insurance business depends on the large number of people insured against 

similar risk.
• Insurance is a plan, which spread the risk and losses of few people among a large number of 

people. 
• The insurance is a plan in which the insured transfers his risk on the insurer.
• Insurance is a legal contract which is based upon certain principles of insurance which 

includes utmost good faith, insurable interest, contribution, indemnity, subrogation, etc.,

Function of Insurance
Primary Function
1. Provide protection: Insurance cannot check the happening of the risk, but can provide for the 

losses of risk.
2. Collective bearing of risk: Insurance is a device to share the financial losses of few among 

many other.
3. Assessment of risk: Insurance determines the portable volume of risk by evaluating various 

factors that give rise of risk.
4. Provide certainty: Insurance is a device, which helps to change from uncertainty to certainty.

Secondary Function
1. Prevention of losses: Insurance cautions businessman and individual to adopt suitable device 

to prevent unfortunate consequences of risk by observing safety instructions.
2. Small capital to cover large risks: Insurance relives the businessman from security investment, 

by paying small amount of insurance against large risks and uncertainty.
3. Savings and investments:  Insurance companies are business houses. The product they sell 

in financial protection. To succeed and survive, they must cover their cost, which include 
payments to cover the losses of policy holders, as well as sales and administrative expenses, 
taxes and dividends. 

Sources of Income
 Insurance companies have two sources of income are
1. Premiums and
2.  Investment income
 Premiums are collected on a regular basis and invested in government bonds, stocks, mutual 
funds, real estates and other conventional avenues.
 Investment income depends upon market conditions, interest rates, economy and varies from 
year to year. Because of the indecision associated with the investment income, insurance companies 
must generate enough income from premiums to cover the bulk of their expenses.
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Advantages of Life Insurance
1. It is superior to an ordinary saving plan:  Unlike other saving plans, if affords full protection 

against risk of death. In case of death, the full sum assured is made available under a life 
assurance policy; whereas under saving scheme the total accumulated saving alone will be 
available.

2. Easy settlement and protection against creditors: The life assured can name person(s) called 
nominee to whom the policy money would be payable in the event of his death. The proceeds 
of a life policy can be protected against the claim of the creditors of the life assured by 
effecting a valid assignment of the policy.

3. Ready marketability and suitability for quick borrowing: If the policyholder finds him unable 
to continue payment of premiums, he can surrender the policy for a cash sum. Alternatively, 
he can tide over a temporary difficulty by taking loan on the sole security of the policy 
without delay.

4. Tax relief: The Indian Income – Tax allows deduction of certain portion of the taxable 
income, which is diverted to payment of life insurance premiums from the total income tax 
liability. When this tax relief is taken into account, it will be found that the assured is in effect 
paying a lower premium for his insurance.

Various Types of Life Insurance Policies
1. Endowment policies: This type of policy covers risk for a specified period and at the end of 

the maturity sum assured is paid back to policyholder with the bonuses during the term of the 
policy.

2. Money back policies: This types of policy is for periodic payments of partial survival benefits 
during the term of the policy as long as the policy holder in alive.

3. Group insurance: This type of insurance offers life insurance protection under group policies 
to various groups such as employers- employees, professionals, co-operations etc., it also 
provides insurance coverage for people in certain approved occupation at the lowest possible 
premium cost. 

4. Term life insurance policies: This type of insurance covers risk only during the selected term 
period. If the policy holder survives the term, risk cover comes to an end. These types of 
policies are for those people who are unable to pay larger premium required for endowment 
and whole life policies.

5. Joint life insurance policies: These policies are similar to endowment policies in maturity 
benefits and risk cover, but joint life policies cover two lives simultaneously such as married 
couples. Sum assured is payable on the first death and again on the death of survival during 
the term of the policy.

6. Pension plan: A pension plan or annuity is an investment over a certain number of years but 
does not provide any life insurance cover. It offers a guaranteed income either for a life or 
certain period.  

Objective of LIC 
1. Spread life insurance widely in particular to the rural areas to socially and economically 

backward class. This is done with a view to reach all the insurable persons in the country to 
provide them adequate financial cover against death at a reasonable cost.

2. To maximize mobilization of people’s savings by making insurance linked savings adequately 
attractive.
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3. Bearing in mind, the primary obligation to its policyholders, whose money hold in trust, the 
investible fund to be deployed to the best advantage of the investors as well as the national 
priorities and the obligations of attractive returns.

4. To conduct business with utmost economy and keeping in mind that the money belongs to 
the policyholders.

5. It acts as a trustee of the insured public in its individual and collective capacities.

Research methodology
 Methodology is a systematic way of solving a problem it includes the research methods for 
solving a problem it includes the research methods for solving the problem. 

Type of research
 Descriptive cum Exploratory research 

Data source 
 Primary and Secondary data 

Data collection tools 
 Questionnaires

Sampling universe
 Dharmapuri

Sample size
 200

Sample Design 
 The target population of the study consists of various respondents of Dharmapuri. This survey 
will be done by collecting the data from the respondents. 

Sample Size 
 After due consultation with the company supervisor as well as with the college guide, also 
keeping in mind the requirements of the company for the research, the sample size that was found 
to be appropriate for the study will be 150.

Sampling Technique 
 The sampling technique that adapted to conduct the survey was ‘Convenience Sampling’ and 
the area of the research was concentrated in the town of Dharmapuri. The survey was conducted by 
visiting different places like colleges, corporate offices, respondent’s home etc.. 

Data Source 
 The task of data collection begins after a research problem has been defined. In this study data 
will be collected through both primary and secondary data source. 
 
Primary Data
 A primary data is a data, which is collected for gathering information first time and to analyze the 
problem. In this study the primary data was collected among the consumers using questionnaire. 
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Secondary Data
 Secondary data consist of information that already exists somewhere, having been collected for 
some other purpose. In this study secondary data was collected from company websites, magazines.

Review of Literature
 Agarwala (1961)1The LIC in India pointed out that in the developing countries, life insurance 
was an expanding phenomenon. Before the nationalization of the LIC, the life insurance market 
way narrow and highly imperfect, which was due to the under development of the country’s 
national economy. But after nationalization, the LIC has made an excellent progress in the number 
of policies sold and the sum assured mobilized
 Desai (1973)2 in his study entitled, ‘ Life Insurance in India – its history and Dimensions of 
growth’ stated that the origin and development of the life insurance in India over the years has 
wide spread mindedness in insurance and the significant sales through service initiatives, executive 
efficiency, economy and promptness and spreading the benefits of life insurance to vast section 
of the rural population and industrial workers throughout the country could achieve a formidable 
growth in LIC.
 Chowdhury et al., (2004)7 Life Insurance Corporation (LIC) was the only company which dealt 
in Life Insurance and after opening of this sector to other private companies, all the world leaders 
of life insurance has started their operation in India. With their world market experience and 
network, these companies have offered many good schemes to lure all type of Indian consumers 
but unfortunately failed to get the major share of market. 
 Jain and Goyal (2006)10 (LIC) is adopting various strategies to develop customers’ perception 
about the various products as well as involving in the fulfillment of various needs and requirements 
of the customers through their selection of different life insurance policies available in the market 
.Observing present scenario of the LIC customers’ perception and their current transactional life 
insurance policies, in this study the investigation of customers’ product awareness and transaction 
gap in Life Insurance Corporation of India.
 Narendar and Sampath (2007)11 The study tries to understand the awareness of the people 
towards the rights and duties towards life insurance products after the privatization of the insurance 
sector with special reference to Indian insurance sector. To actually understand this, a primary 
research was conducted to find out the level of awareness towards the rights and duties of the 
policy holders across demographic profiles and about the level of awareness towards life insurance 
policies prevailing in the Indian market. The study totally concentrates on the individual behavior, 
attitudes and also crating the awareness regarding their contribution on Indian insurance sector.

Table 
Respondents Opinion Regarding Insured

S.No Respondents opinion No. of respondents Percentage %
1 Yes 135 68
2 No 65 32

Total 200 100
Source: Primary data

Interpretation
 Thus the above the table 4.8 shows that 68%of the respondents are insured in LIC and 32% of 
the respondents are not insured in LIC.
 Majority(68%) of the respondents are insured in LIC.
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Table 
Respondence Opinion Regarding Towards Scheme of Insurance Policy

S. No Scheme of insurance policy No. of respondents Percentages %
1 Whole life 51 25
2 Money back 74 37
3 Pension fund 63 32
4 others 12 6

Total 200 100
Source : Primary data
 
Interpretation
 Thus the above table 4.13 shows that the respondents are prefer the insurance policy. 25% of 
the respondents are prefer whole life, 37% of the respondents are prefer money back, 32% of the 
respondents are prefer pension fund, 6% of the respondents are prefer others.
 Majority(37%) of the respondents are prefer money back scheme in insurance policy. 

Table 
Respondents Opinion Regarging Satisfaction Level Towards Services Offered by Lic

S. No Satisfaction level Satisfaction level Percentages %
1 Highly satisfied Highly satisfied 16
2 Satisfied Satisfied 42
3 Neutral Neutral 36
4 Dissatisfied Dissatisfied 6

Total 200 Satisfaction level
Source : Primary data

Interpretation 
 The above the table 4.15 shows that the respondents satisfaction towards service offered by LIC. 
16% of the respondents are highly satisfied to service offered by LIC, 42% of the respondents are 
satisfied to service offered by LIC,36% of the respondents are neutral to service offered by LIC and 
6% of the respondents are dissatisfied to service offered by LIC.
 Majority(42%) of the respondents are satisfied to service offered by LIC.
 
Suggestions
1. To increase the level of insurance diffusion LIC may focus on bringing products that suit to 

the rural customers.
2. LIC should keep a check that its agents equally promote all its products.
3. The company if possible should invest in advertising, conduct road shows, and spend money 

on hoardings, so that it can better propagate awareness about its various lesser known 
products.

Conclusions 
 Insurance is a tool by which fatalities of a small number are compensated out of funds collected 
from plenteous. Insurance is a safeguard against uncertain events that may occur in the future. 
Company image is the highly important criteria that consumers consider before taking up a life 
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insurance. This is mainly because people expect safety and secure for their money which they 
invest, followed by the factor Premium which we pay to the insurer and then Bonus, interest paid 
and good service provided by the company.
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Impact of Black Money in India

Mrs. S. Meenakshi, M.Com., M.Phil., M.B.A., 
Assistant Professor, Department of Commerce
Pachamuthu college of Arts and Science for Women, Dharmapuri

Abstract
Black money is refers to the funds earned on the black market; on which insure and 
other taxes have not paid or which is the process of criminal activity such as bribery 
kick backs and corruption. As for as Indian society the black income or money is 
an important evils source to the growth of the economy.  It is should be controlled 
by the strict rules of the government.  The resent steps of the central Government, 
demonization of the currency are one of the bold steps to control the black money in 
India. This papers aims to explain about to what are the source of black money, what 
are the effect and suggestions for the control of black money in India.

Keywords: Black income, money tax evasion, fiscal system.
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A Study on Consumer Preference 
towards Health Drinks

R.Sanjutha & M.Sangeetha 
Pachamuthu College of Arts & Science for Women, Dharmapuri

Abstract
Marketing plays a major role in our daily lives. Each day is filled with consuming 
products made available by marketers. Marketing is responsible for satisfying 
customers, which in turn, increases our standard of living and quality of life. 
Objectives of marketing to analyse the customer preference level of health drinks. To 
find out which factors has got influence on customer awareness in health drinks. To 
identify the customer requirements about the health drinks. The sample is selected 
from large size of population, but the member were selected at random. The study 
aims to collect primary data from the health drinkers. And the study further analysis, 
identified and problems of the consumer preference of health drinks and also attempts 
to find the right solution to serve them better. The marketing intelligent and capable 
application of modern marketing policies. 

Introduction
 Marketing plays a major role in our daily lives. Each day is filled 
with consuming products made available by marketers. Marketing 
is responsible for satisfying customers, which in turn, increases 
our standard of living and quality of life. Marketing being with the 
fundamental idea that most human behavior is a purposeful quest for 
need satisfaction and this activity is rooted in “exchange” notion. 
Marketing requires the existence of two or more persons or grups 
each having certain wants, and also possessing certain products. Each 
believes that his total satisfaction will be increased if he exchanges 
some of the products that possessing for some products of the other 
party. Exchange is, therefore, the process of satisfying human wants 
via trade.

Objectives of Study
•  To analyses the customer preference level of health drinks. 
•  To find out which factors has got influence on customer 

awareness in health drinks.
•  To identify the customer requirements about the health drinks.
•  To final step is to develop a sound business plan to insure the 

survival of their chosen firm within its competitive environment.
•  To offer suitable suggestions based on the result of the study.
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Methodology of the Study 
Descriptive Research 
 Descriptive research design is also called explanatory design. This the one that simply describes 
something such as demographic characteristics of consumers who use the product. The descriptive 
study is typically concerned with determining frequency with which something occurs or how to 
variables vary together. This is study guided by an initial hypothesis. 

Sample size 
 In this study sample size 120 respondents is made as based on convenience sampling. 

Collection of Date
 The both of Primary date & Secondary date have been collected for research work.
Primary date
 The primary date are those which are collection for the first time and a fresh and thus happen to 
be original in character. The source of information that a researcher should tap way with his interest 
and types sources. The date from field sources may be collected from person who has a fund of 
knowledge about social conditions by following observation interview questionnaire and other 
devices.
Secondary data
 Secondary data consists of information that already exists somewhere, which has been collection 
for specific purpose in this study. The secondary data for this study was collected from various 
books, websites and organization brochures.

Tools used in this Study
•  Percentage analysis
•  Chi-square test

Percentage analysis
 Percentage analysis refers to a special type of ratio. Percentage is used in making comparison 
between two percentage analyses and two or more series of data. 

Chi-square test
 This method is used non-parametric test in statistical work it makes no assumption about being 
sampled. the quantity chi-square describes the magnitude of discrepancy between theories and 
observation.

Review of Literature
 Review of literature is essential for researcher to carry on the investigation successfully the 
review of literature helps the researcher to have a first hang knowledge about the parallel work 
done by other. 
 Aker (1996) has mention that brand of a particular product plays a fundamental function in 
consumer’s perception of a product. It helps the brand constitutes a mechanism of risk reduction 
hence selection of brand is another major review of constituent of consumer behavior.
 Singh (2007) is of view that production oriented market has been shifting towards consumer 
oriented market; traditional consumption pattern has also been facing large-scale change.
 Shophia. R (2009) in her research thesis entitled, a study on consumer’ satisfaction towards 
various brands of malted milk food in gobichettipalayam town” reveals that majority of the samples 
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respondents prefer to buy health drinks for its reasonable price, quality, quantity, packing, health 
care, doctor’s advice, content of vitamin and mineral’s. However, different type of malted milk 
FOOD manufactures have to concentrate on those aspects and work out better strategy to attract 
more on of consumers for their brands. 
 Arun. Kumar. S.K.(2010) in his study on “brand preferences” and consumer satisfaction towards 
health drinks - A study in Coimbatore city concluded that majority of the respondents preferred by 
the brand of health drinks, followed by boost. The socio-economic factors like age. Genter, marital 
status, educations, occupation, income, ect.do not influence the satisfaction of the customer. 
 Sivakumar. p(2012) in his A study on consumer behavior and preference of health drinks in 
erode town” “concluded that health drinks is the leading brand in the health food drink market in 
Indian and as the most trusted drink brand” in India enjoys more than half of the health food drink 
market. With revitalized packaging synergetic with the new brand personality, it is a favorite its 
both mother, for its nourishments and with the kids for its great taste and variety.

Gender of the Respondents
S.No Gender No. of Respondents Percentage (%)

1. Male 40 33
2. Female 80 67

Total 120 100

Interpretation
 From the above table 4.1shows, gender of the respondents in that 67% of the respondents are 
female and the remaining 33% of the respondents are male. 

Age Group of the Respondents 
S.No. Age Group No.of Respondents Percentage (%)

1. Below 20 years 40 34
2. 21 years - 30 years 60 50
3. 31 years - 40 years 10 8
4. Above 40 years 10 8

Total 120 100

Interpretation 
 From the above table 4.3 shows age group of the respondents out of 120 respondents, 50% of 
the respondents are belonging to the age group between 21-30 years, 34% of the respondents are 
belonging to the age group of below 20 years, 8% of the respondents are belonging to the age group 
between 31-40 years, and 8% of the respondents belonging to the age group of above 40 years.

Educational Qualification of the Respondents
S.No. Educational Qualification No. of the Respondents Percentage (%)

 1. Illiterate 29 24
 2. Higher secondary 20 17
 3. Diploma 10 8
 4. Graduate 61 51

Total 120 100
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Interpretation
 The table 4.2 indicate that the educational qualification of the respondents, 51% of the respondents 
are coming under the category of graduate, 24% of the respondents are coming under the illiterate, 
17% of the respondents are coming under higher secondary, 8% of the respondents are coming 
under the diploma.

Suggestions 
•  The companies should come up with new types of schemes which would attract more 

numbers of people toward their product.
•  The feedback of the retailer should be collected regularly so that companies can come to 

know that were they are standing.
•  I would recommend that the company should strength its distribution channel especially at 

local retailer, which is the biggest market for health drinks.
•  The company should make use of more advertising media like TV, display at various outlets, 

etc, that are very useful to increase the awareness regarding the product. 

Conclusion
•  As the customer is considered to be the king of the market, this fact is very much true for the 

liquid food drink industries.
•  From the survey carried out and after data analysis of the information obtain it can be 

concluded that people are aware of health drink.
•  It is also concluded that television has played a vital role in spreading awareness of health 

drinks.
•  All the information gathered during this survey and after analysis it properly one come to 

only one conclusion that liquid food drink industries has a great scope in future.
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Consuemer Perception  
towards Mall

R.Amutha & N.Bhuvaneswari
Pachamuthu College of Arts and Science for Women

Abstract
Marketing is a comprehensive term and it includes all resources and a set of activates 
necessary to direct and facilitate the goods and services from producer to consumer.
businessman regards marketing as a management function to plan, promote and  
deliver products to the clients or customers. Human efforts, finance and management 
constitute the primary sources in marketing. Marketing states with identification of 
customers wants through products and services. The modern concept of marketing 
is customer-oriented focuses on earning profit through customer satisfaction. The 
main objective of this study is to carryon brief study on customer satisfaction and 
preference on purchasing behavior of the offer suitable suggestion based on the 
result of the study. The factors influencing the consumer perception and performance 
towards mall. The customer awareness level about mall for international. The offer 
suitable suggestion based on result of the study.

Introduction
 The only thing static in human life is “change”. Shopping in India 
has witnessed a revolution with the change in consumer behavior and 
the whole format of shopping mall is rocking Indians metros and even 
the internation stages and the smaller towns are buzzing with the small 
mania. The recent surge in the growth of shopping malls in changing 
the way of peoples shop.

Review of Litrerature 
1.  leszczyc, sinha and timmermans, (2000)[2] formulated and 

tested a model of malls choice dynamics to measure the effects 
of consumer demographics on consumer grocery malls choice 
and switching behavior a dynamic hazard model was estimated 
to obtain an understanding of the components influencing 
consumer purchase timing malls choice and the competitive 
dynamics of retail competition. The hazard model was combined 
with an internal market structure analysis using a generalized 
factor analytic structure.

2.  Ana et al. (2000) [2] conducted an empirical study to find out 
the factors that influence people of a specific geographic area to 
shopping centers. They identified three benefits that shoppers 
receive by going to a specific shopping center, the time it takes 
the buyer to get to the shopping center, a new factor called first 
visit.

OPEN ACCESS

Volume: 7 

Special Issue: 1

Month: April

Year: 2019

ISSN: 2320-4168

Impact Factor: 4.118

Citation: 

DOI: 



Pachamuthu College of Arts & Science for Women, Dharmapuri

National Conference on  

52

3.  Carpenter and Moore, (2006) [3] identified that product assortment was the single most 
influential variable affecting the choice of retail format across discount stores, hypermarkets 
and conventional supermarkets. The customer’s perception on the quality of products and 
assortment are positively related to the patronage of a store image.

4.  Eric R.Spangenberg et al.,(2004) [4] the researchers elaborated that in the presence of gender-
congruent ambient scent, shoppers spent more time in the store bought more items and spent 
more money on their purchasing and the shopper had intention to visit the store in the future.

5.  Kang and James, (2004) [5] found a positive relationship between consumers’ perceptions 
of service quality and their willingness to buy. Service quality perceptions contribute to 
purchase intentions, also uncovered a significant correlation between service quality and 
behavioral intentions.

Objectives of the Study
• To study the level of awareness of customers towards the shopping malls in international.
• To find out the customers preferences towards the various aspects of shopping mall.
• To offer suitable suggestion based on the result of the study.

Research Methodology
1. Type of Research
    The research was descriptive research.

2. Source of Data
a)  Primary data
b)  Secondary data

Primary data
 The primary data are those which are collected for first time and information that a researcher 
should top way with his interest and types source. The data from field sources may be collected from 
person who has a find of knowledge about social conditions by following observation interview 
questionnaire or sampling survey.

Secondary data
 Secondary data consist of information that already exist somewhere, which has been collected 
for specific purpose in this study. The secondary data for this study was collected from various 
books, websites, journals, magazines and organization brochures.

3.  Survey Method
 The related data or information was obtained by personal administration of questionnaire.

Sample size
 The sample sizes are 150 respondents by using convenience sampling.

Sampling method
 The method for survey was non-probabilistic convenience sampling method analysis with the 
secondary data. With the data collected from the secondary source we can clearly interoperate that 
the consumer will prefer to visit malls during offer period. In a time frame of two month there were 
totally three different offers were executed.
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Table 1: Classification of Sample Respondents based on Gender
S.No. Gender Frequency Percentage

1 Male 41 27
2 Female 109 73

Total 150 100
Source: primary data
 Classification of responds based on gender. Gender is an important factor to assess the level of 
consumers shopping awareness, preferences and perceptions. The sample respondents have been 
classified according to their gender as male and female. It was found that out of the 900 respondents, 
27 percentages of the respondents are male and 73 percentages are female. This study shows that 
female customers are visiting shopping mall over than mall customers.

Table 2: Classification of Sample Respondents based on Age
S.No. Age Group Frequenly Percentage

1 Below 20 years 23 15
2 21-30 years 51 34
3 31-40 years 57 38
4 Above 41-50 years 19 13

Total 150 100
Source: primary data
 The age group of the respondents, 15% of respondents are in the age group of below 20 years, 
34% of the respondents are in the age group of 21-30 years, 38% of the respondents are in the age 
group of 31-40 years, and 13% of the respondents are in age group of above 41-50 years. This study 
shows that 38% of the respondents are in age group 31-40 years people visiting shopping malls 
frequently.
         

Table 3: Classification of Sample Respondents based on Education Qualification
S.No. Education Qualification Frequently Percentage

1 Illiterate 39 26
2 10th 30 20
3 12th 21 14
4 Degree 60 40

Total 150 100
Source: primary data
 Education qualification also determines the level of consumers shopping awareness, preferences 
and perceptions. Education has a positive impact on social life and the quality of life and vice 
versa with illiteracy. The educational status of sample respondents has been classified into four 
categories, i.e., illiterate or not been educated 26% of respondent, 20% of the respondents are 
educational qualified in10th, 14% of the respondents are educational qualified in 12th 40% of the 
respondents are educational qualified in degree. This study shows that majority of the 40% of the 
respondents are educational qualified in degree.
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Table 4: Classification of Sample Respondents based on Marital Status
S.No.  Marital Status Frequency Percentage

1 Married 112 75
2 unmarried 38 25

Total 150 100
 Source: primary data
 The above table shows that out of the total sample of 150 respondents surveyed, 75% of the 
respondents are married categories. 25% of the respondents are unmarried categories they are 
majority 75% of the respondents are married in their marital status.

Table 5: Classification of Sample Respondents based on Type of the Family
S.No. Type of the Family Frequency Percentage 

1 Joint family 61 51
2 Nuclear family 89 49

         Total 150 100
Source: primary data
 To mention about the type of the family of the respondents, it may be 59% of the respondents are 
under the unclear family, 41% of respondents are under the joint family. It is conclude from most 
59% of the respondents are under the unclear family category.

Table 6: Ranking of Shopping Malls-using Kendall Coefficient of Concordance  
Shopping Malls Mean Rank Rank

Brookfield’s plaza 1.68 2
Fun republic mall 1.52 1
Unitea mall 3.07 3
Sri laxmi complex 4.40 4
Cheran towers 4.70 5
Asoka plaza 6.05 6
Singapore plaza 6.59 7

Source: primary data
 The respondents were asked to assign the ranks by giving rank 1 to most preferred item and rank 
2 to the next most preferred item and likewise the least preferred item by giving rank 7.

Findings
 There is no significance difference between reason for purchasing in shopping malls and personal 
profile of the customers (1. Gender 2. Age 3. Education 4. Occupation 5. Monthly income of the 
respondents 6. Number of members in the family 7. Earning members in the family 8.Marital status 
and 9.Type of the family).
 There is no significant relationship between perception towards shopping malls and personal 
profile of the customers (1.gender 2.age 3.education 4.occupation 5.monthly income of the 
respondents 6.number of members in the family 7.earning members in the family 8.marital status 
9.type of the family).
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Conclusion
 Economic development and the change in consumer culture, shopping malls in India have 
impressive growth and gradually replaced the traditional department stores and retail outlets. 
The shopping malls become the major avenue for shoppers. It facilitates variety of shops and 
create pleasant environment for the shopper, leading the shopper to visit and stay longer. The main 
affecting factors towards mall have been identified as availability of parking facility, quality and 
variety of product, reasonable price, mall ambience, entertainments and discount offers. Availability 
of international brands and new product is also influences the customers to visit shopping mall.
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Human Resource Management 

T.Vidhya & M.Sumathi 
Pachamuthu College of Arts and Science for Women, Dharmapuri 

Abstract 
The Human Resources are the important asset of an organization. The success or 
failure of an organization is largely depends on calibre of the people therein. Without 
positive and creative contribution from the people, organizations cannot progress 
and prosper. In order to achieve the goals or activities of an organization, they need 
to keep the present as well as the future the feature recruitments of the organization. 
A RECRUITMENT is defined as, “a process to discover thee sources of manpower 
to meet the recruitments of the staffing schedule and to employ effective measures 
for attracting that manpower in adequate numbers to facilitate effective selection 
of an efficient workforce”. I am doing my Business Research Project on the topic of 
“RECRUITMENT SYSTEM AND PROCESS IN ORGANAIZATION” to figure out 
how effectively organization finding its employee. 

Introduction  
 Recruitment is a process of finding and attracting the potential 
resources for filling up the vacant positions in an organization. It 
sources the candidates with the abilities and attitude, which are 
required for achieving the objectives of an organization. To increase 
the efficiency of hiring, it is recommended that the HR team of an 
organization follow the four best practices. These four practices ensure 
successful recruitment without any interruptions. In addition, these 
practices also ensure consistency and compliance in the recruitment 
process. 
•  Recruitment Planning
•  Strategy Development
•  Short Listing
•  Evaluation

Recruitment Planning 
 It is the first step of the recruitment process, where the vacant 
positions are analysed and described. It includes job specifications and 
its nature, experience, qualifications and skills required for the job, 
etc. The candidates profile should match the organization objective to 
take responsibilities of the organization. Training to new employee’s 
explanation to the working information.  Development of company 
strategies   
To seek out non-conventional development grounds of talent,
•  Identifying Vacancy 
•  Job Analysis 
•  Job Description 
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•  Job Specification 
•  Job Evaluation 

Identifying Vacancy 
 This process begins with receiving the requisition for recruitments from different department of 
the organization to the HR Department, which contains Number of positions 
•  Duties and responsibilities to be performed 
•  Qualification and experience required 
•  Permanent or Temporary
•  Full time or Part time  
•  Development of company strategies 

Job Analysis 
 Job analysis is a process of identifying, analysing, and determining the duties, responsibilities, 
skills, abilities, and work environment of a specific job, job autonomy. It helps to understand the 
importance of task.                                                                                                                                                                                                                                                                                                 
                                   
Benefits or uses of job analysis
•  Employment
•  Training and development programmes
•  Promotion and transfer
•  Job rotation

Job Description 
 A job description is a basic HR management tool that can help to increase individual and 
organizational effectiveness. For each employee, a good job description helps to understand: 
•  Their duties and responsibilities 
•  Reduce employees burden   
•  Future development of work standards 
•  Health Hazards 
•  Summary of Job 
•  Training and development facilities

Job Specification 
 The First step is to list all jobs in the organization and its locations. In addition, it mainly focus 
on whom they going to recruit. 
It contains information about, 
•  Qualification 
•  Physical specifications and mental specifications
•  Training and development 
•  Skills 
•  Behavioural
•  Planning of career 

Job Evaluation 
 Job evaluation is a comparative process of analysing, assessing, and determining the relative 
value of a job in an organization. The main objective of job evaluation is to analyse and determine 
which job commands how much pay. There are several methods such as, 
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•  Job Grading 
•  Job Classifications 
•  Job Ranking Etc., 
 Job evaluation forms the basis for salary and wage negotiations. 

Recruitment Strategy 
 A recruiting strategy is formal plan of action involving an organization’s attempts to successfully 
identify, recruit, and hire high-quality candidates for filling its open positions.  Recruiting agencies 
that the organization enlists in its attempts to hire. 
•  Finding clients 
•  Getting job orders 
•  Office maintenance 
•  Recruiting candidates 
•  House –keeping
•  Plant maintenance

Short Listing 
 After the completion of sourcing job candidates, next step is to filter the potential candidates. It 
is a key part in recruitment process. Three steps of screening process, 
•  Review resumes and cover letters 
•  Conduct a video or phone interview 
•  Identify top candidates 

Evaluation  
 This is the last stage of the recruitment process. Recruitment is the costly process hence it is 
important to measure the effectiveness of the process. 
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A Study on Impact of Social Media 
among the College Students with 
Special Reference in Dharmapuri 
(DT)

V.Anandhi & V.Lavanya
Pachamuthu College of Arts & Science for Women

Abstract
Social media is a catch –all term for a variety of internet application that allows 
users to create content and interact with each other .this interaction can take many 
forms but some common types include;

1. Sharing links to interesting content produced by third parties.

2. Public updates to a profile, including information on current activities and 
even location data.

3. Sharing photos, videos and posts. 

4. Commenting on the photos, posts, updates, videos and links shared by others. 

Meaning of Social Media 
 Refers to techniques that target social networks and applications to 
spread brand awareness or promote particular products, social media 
marketing campaigns usually center around.
1. Establishing  a social media presence on major platforms. 
2. Creating shareable content and advertorials .
3. Cultivating customer feedback throughout the campaign 

through surveys and contest 
 Social media marketing is perceived as a more targeted type of 
advertising and is therefore believed to be very effective in creating 
brand awareness. 

Objective of Study  
1. To understand the awareness level of usage of different social 

networking sites.
2. To find out the relevance of information received from social 

networking sites.
3. To know the impact of social networking sites among the 

college students.                                                          

Limitation
1. The survey conducted may not be considered as comprehensive 

as only limited  respondents could be contacted because of the 
time constraint. 
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2. Objectives and the purposes of the study and the questions had to  be explained to the their 
response may be biased.

Statement of the Problem
1. A statement of problem is used in research work as a claim that outlines the problem  

addressed by a study.
2. The good research problem should address and existing  gap in  knowledge in the field and 

lead to future research of the entire population.

Research Methodology
 A system of models, process and techniques used to find the results of a research problem is 
called a research methodology.

Research Desgin
 Research design is the outline of the study that guides the researcher in collecting and analyzing 
the data, which is the important part of the project 

Source of Data
Primary data
 The primary data are those which are collected for first and a fresh hand thus happen to be 
original  in character . The sources of information that a researcher should tap way with his interest 
and types sources .The data from field sources may be collected from person. primary data may be 
made through either by complete enumerations  or sampling survey method.

Secondary data
 Secondary data consist of information that already exists somewhere, which has been collected 
for specific purpose in this study. The secondary data for this study was collected from various 
books, websites and  journals.

Sample Size
 The sample size selected for the study is 35 respondents in Dharmapuri .sampling technique 
used for the study is simple random sampling method.    

Tool & Techniques 
1.  Percentage analysis
2.  Simple percentage

Percentage Analysis
 Percentage analysis refers to a special type of ratio percentage is used in making comparison 
between two percentage analysis two or more series of data. Percentages are used to describe the 
relationship between the data
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Table Education Qualification 
S.No Educational qualification No .of respondents Percentage(%)

1 Ug     11   31%
2  Pg    14   40%
3  Other    10   29%

Total    35    100%
 Sources:  Primary data
                                         

Chart -  Educational qualification
                     

                    

Findings, Suggestion and Conclusion
Findings
 Majority (39%) of the respondents are coming under the category PG of level.

Suggestion
 Seminars should be organized in the colleges to enlighten the students more about the possible 
implications of social media using on their academic performance.

Conclusion
 The purpose of this research work was to examine the social media networking sites patterns of 
students and the impact of social networking sites on their lives and behavior .It is found that social 
networking sites are very popular among the students with the majority of the stating that they are 
active  members of social networks .
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A Study on Customer Opinion for 
ATM Quality Sevices in Selected 
Public Sectors Bank with Special 
Reference to Dharmapuri

P.Anandhalakshmi
Research Scholar
Pachamuthu College of Arts & Science for Women, Dharmapuri

Introduction and Design of the Study
Introduction
 In banking industry, e-services are revolutionizing the way 
business is conducted. Electronic based business models are replacing 
conventional banking system and almost of banks are rethinking 
business process designs and customer relationship management 
strategies. It is also known as e-banking, online banking which 
provides various alternative e-channels to using banking services 
i.e. ATM, credit card, debit card, internet banking, mobile banking, 
electronic fund transfer, electronic clearing services etc. however, as 
per Indian e-banking scenario ATM is most acknowledged than other 
e-channels.
 The history of ATM can be traced back to the 1960s, when the 
first ATM machine was invented by John Shepherd-Barron he was 
managing director of De La Rue Instruments. That machine used by 
Barclays Bank (Barclays Bank in Enfield Town in North London, 
United Kingdom) in 27 June 1967 (Wikipedia E-encyclopedia). 
However, the first bank to introduce the ATM concept in India was 
the Hong Kong andnShanghai Banking Corporation (HSBC)in the 
year 1987 followed by Bank of India in 1988. According to R.B.I. 
annual report (2008-09) almost commercial banks are providing 
ATM facilities to its customers and to date 27,277 ATMs installed by 
public sector banks and 15320 ATMs installed by private sector banks 
in India The Indian economy is emerging as a one of the strongest 
economy of the world with the GDP growth of more than 8% every 
year. A strongest banking industry is important in every country and 
can have a significant affect in supporting economic development 
through efficient financial service. Banking sectors play a vital role in 
growth and development of Indian economy

Objectives of the Study
• The main objectives of this study is to carry-on the brief on 

“customer atm quality service preference and survey of selected 
“Public sector banks” in Dharmapuri District.

OPEN ACCESS

Volume: 7 

Special Issue: 1

Month: April

Year: 2019

ISSN: 2320-4168

Impact Factor: 4.118

Citation: 

DOI: 



Pachamuthu College of Arts & Science for Women, Dharmapuri

National Conference on  

63

• To understand the wole aspects of banking industry in India.
• To examine the extent of utilization of banks atm service by customers.

Statement of the Problem
 In recent times, there has been a growing importance of service sector worldwide and in Indian 
context also this sector is gaining momentum. This indicates the growing demand for the service of 
banking and insurance sectors. This is due to the effect of the financial sectors reforms which has 
resulted in the increased competition among the banks. However, the human perceptions change 
from time to time and from individual to individual. 

Pushpangadharan, G. (2002). A Study on the Quality of Customer Service in Public Sector Banks. 
Ph D Thesis, Kerala University.
Bharathi, Pathak (2003). A Comparison of Financial Performance of Public Sector Banks. Finance 
India, XVII (4), 1345-1356. 
Gilotra, A. (2003). Retail Banking: Lending. IBA Bulletin, 25 (11), 22-25.

Conceptual Background of the Study
Introduction to Banking 
 Any company, which transacts the business of banking defined above is termed as banking 
company. In simple words, Banking can be defined as the business activity of accepting and 
safeguarding money owned by other individuals and entities, and then lending out this money 
in order to earn a profit.  However, with the passage of time, the activities covered by banking 
business have widened and now various other services are also offered by banks. The banking 
services these days include issuance of debit and credit cards, providing safe custody of valuable 
items, lockers, ATM services and online transfer of funds across the country / world.

 

 It is well said that banking plays a silent, yet crucial part in our day-to-day lives. The banks 
perform financial intermediation by pooling savings and channelizing them into investments through 
maturity and risk transformations, thereby keeping the economy’s growth engine revving.Banking 
business has done wonders for the world economy. The simple looking method of accepting money 
deposits from savers and then lending the same money to borrowers, banking activity encourages 
the flow of money to productive use and investments.

Vision and Mission of SBI 
Vision
• My SBI.
• My Customer first.
• My SBI: First in customer satisfaction
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Mission
• We will be prompt, polite and proactive with our customers.
• We will speak the language of young India.
• We will create products and services that help our customers achieve their goals.
• We will go beyond the call of duty to make our customers feel valued.
• We will be of service even in the remotest part of our country

Symbol of State Bank of India

 

 State Bank of India is a blue circle with a small cut at the bottom. ItWas designed by Shepherd 
Kamath, an alumni of National Institute of Design, Ahmedabad.

Introduction to IOB
History
 In 1937, Thiru M. M Chidambaranchettyar established the Indian Overseas bank to encourage 
overseas banking and foreign exchange operation IOB started up simultaneously at three bankers 
one each in karaikudi, Madras, and Rangeon. It brickly opened a branch in penangkualalumpur 
11937 or 1941. The bank served the nattukottaichettiars who were a mercantile class that at the 
time had spread from chettinadu in Tamil Nadu. State to Ceylon Burma Malaya Singapore java 
Sumatra and sayon. In 1992 bank of commerce (BOC) a Malaysian bank, required United Asian 
Bank (UAB).

Interpretation
 It is found from the table 4.2 shows that age group of the respondents out of 150 respondents, 
33.33% of the respondents are in the age group of below- 30 years, 26.67% of the respondents are 
in the age group of 31- 40 years, 20% of the respondents are in the age group of 41- 50 years, 20% 
of the respondents are in the age group of above 51 years.
 The above analysis shows that majority (33.33%) of the respondents are in the age group of 
below 30 years.
 The above table 4.3 shows that educational qualification of the respondents 33.33% of the 
respondents are in the educational qualification of Up to H.sc, 26.67% of the respondents are in the 
educational qualification of illiterate, 20% of the respondents are in the educational qualification of 
Diploma level, 20% of the respondents are in the educational qualification of PG and above of the 
respondents.
 The majority (33.33%) of the respondents are in the educational qualification of Up to H.sc. It is 
identified from table 4.9 shows that type of account of the respondents, 40% of the respondents are 
in the type of your bank of saving bank account, 26.67% of the respondents are in the type of your 
bank fixed deposit account, 20% of the respondents are in the type of your bank current account, 
13.33% of the respondents are in the type of your bank recurring deposit account.
 Majority (40%) of the respondents are in the type of your bank of saving bank account. From 
the analysis above table 4.24 of shows that respondents satisfaction level about the service quality 
of our bank, 33.33% of the respondents are highly satisfied, 26.67% of the respondents are highly – 
dis – satisfied, 20% of the respondents are satisfied, and 20% of the respondents are dis – satisfied.
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 Majority (33.33%) of the respondents are satisfaction level about the service quality of our bank 
are” highly satisfied”.

Findings
• Majority (66.67%) of the respondents are male when compared to female.
• The above analysis shows that majority (33.33%) of the respondents are in the age group of 

below 30 years.
• The majority (33.33%) of the respondents are in the educational qualification of Up to H.sc.
• It is concluded from the above analysis that maximum (33.33%) of the respondents under 

“agriculture” category.
• The majority (40%) of the respondents are in the income level of Rs.11, 000- Rs. 20,000 per 

month.
• The above analysis shows that the majority (46.67%) of the respondents are in the residing 

location of rural area.
• The above analysis shows that the majority (46.67%) of the respondents are in the prime 

bank of Indian bank.
• Majority (53.33%) of the respondents are in the nature of account is “Individual Account.”

Suggestions
•  Customer satisfaction is the care of any banking institution satisfying the customer involves 

the provision of expected services faster.
•  It suggested increasing the no.of delivery channels cite credit card, Debit card, ATM card, 

anywhere banking, Multiple delivery channels, Single window service, Mobile banking, 
Phone banking, E-banking and services at the door steps would improving the customer 
satisfaction and also increasing the number of customer.

•  The response of the employees to the service request of the customers is a major area where 
more concentration is required by the employees, this would help the employees to carry out 
their services promptly and faster.

•  To understand the customers needs and theirto help them in opening an amount for new 
clients, a “May I Help You” counter can be improved,.

•  It suggested A separate enquiry cell can be opened in which an experienced employee can be 
placed.

•  The banks can observe a specific day on every month as the day of “Customer meat”. This 
meeting can be utilized as an opportunity to have personal contract with the customers. This 
meat can help and in creating awareness on the new schemes introduced and guide them 
in choosing the right scheme based on their requirement. Above all such meets result in 
creating trend and loyalty.

Conclusion
 The study could also re-establish the conclusions of the earlier studies that the customers consider 
the reliability dimension as the foremost important factor in banking service. This shows that, a 
part from availability of man, machines and other infrastructure the employees play a deterministic 
role in customer service. With better understanding of customers perceptions, the banks can 
determine the best actions required to meet the customers needs. They can understand their own 
strengths, weaknesses, identify opportunities and chart out proper awareness for further progress 
and improvement. This study also establish a strong relationship between the socio economic status 
of the customers and their satisfaction on the service quality.
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