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“All achievements, all earned riches, have their beginning in an idea”. 

- Nepoleon Hill 

 
 It gives me immense pleasure to note that the PG Department of  

Commerce (CA) is organizing the International Conference on 14th September 

2017 at KSR College of Arts and Science for women in the concept of   

“STATUS OF WOMEN IN CASHLESS ECONOMY”. In this conference huge 

number of legendary faculty members and professionals would share important 

themes of the conference. The PG Department of Commerce (CA) also proposes 

to bring out a souvenir on the conference containing the programmed, special 

articles of the conference.  

 
 I assure that the PG Department of Commerce (CA) will keep on doing their 

works as perfect and make our college to proud. 

 
 My whole hearted wishes to the entire department for the grand success of 

the conference. 
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“Capital isn’t that important in business .Experience isn’t that important you can 

get both of these things. What is important is ideas “ 

- Heruey Firestone   

        
 My elated  appreciation to the PG Department of Commerce (CA) for 

conducting the International  Conference on the theme “STATUS OF WOMEN IN 

CASHLESS ECONOMY ” on 14th September 2017 with full dedication. 

 
 It is really need of the hour. This conference will help many scholars and 

students to get idea and importance of women cashless economy. I hope that the 

conference will witness with strong output related to this topic.  

 
 I wish the entire team of the PG Department of Commerce (CA) for their 

concentrated work towards the Conference. 
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Vice Chairman 
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“You can have brilliant ideas, but if you can’t get them across, your ideas won’t 

get you anywhere” 

-Lee lacocca 

 
 I feel proud to appreciate the PG Department of Commerce (CA) organizing 

the International Conference on “STATUS OF WOMEN IN CASHLESS 

ECONOMY” on 14th September 2017. 

 
 This conference helps policy makers, academicians and research scholars to 

understand about many women face huge demands on their time, often 

balancing professional duties with family responsibility. 

 
 I extend my happiest wishes to the Principal, Head, Faculties and entire 

organizing team for their contribution to make conference in a successful 

manner. 
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Mrs. Kavitha Srinivasan 

Executive Director 

KSR Educational Institutions 
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Knowing is not enough; we must apply. Wishing is not enough; we must do.” 

-Johann Wolfgang von Goethe 

  

 I extend my jubilant wishes to the PG Department of Commerce (CA) 

organizing the International Conference on “STATUS OF WOMEN IN CASHLESS 

ECONOMY” on 14th September 2017.This conference aims to digital tools to 

protect and manage financial assets can be powerful enabler of security and 

empowerment for women.  

 
 The departments have really worked hard for this conference. Faculty 

members and research scholars from other colleges will surely share their views 

and knowledge. 

 
 I extend my wholehearted wishes to the Head, Faculty members and 

students for their incredible effort to make this conference a successful one. 

 

 

 

Principal 

 

 
 

 

 

 

 

                                                                             

  

 

Dr.M.Karthikeyan 

Principal 

K.S.R College of Arts and Science for Women 

 



 

                                                          

  

 

 

 

 

 

       

  

 

 

 
 

  



 

 

ORGANISING COMMITTEE 

 

 
CHIEF PATRONS 

 
Lion .Dr. Rangasamy, MJF  -  Founder and Chairman 

Mr. R. Srinivasan -  Vice Chairman 

Mrs. S. Kavitha  Srinivasan -  Executive Director 

 

PATRON & PRINCIPAL 

 
Dr. M. Karthikeyan   -  Principal 

 

CONVENOR 

 

Mr. O. Obulikrishnan   -  Head, Department of Commerce (CA)  

 

ORGANISING SECRETARY 

 
Dr. S .Chandra    -  Asst. Prof, Department of Commerce (CA)  

 

ORGANISING COMMITTEE 

 

Miss. S. Indhu Priya   -  Asst. Prof, Department of Commerce (CA)  

Mrs. J. Priyadharshini   -  Asst. Prof, Department of Commerce (CA)  

Mr. S. Tamil Selvan   -  Asst. Prof, Department of Commerce (CA)  

Miss. M. Sugashini   -  Asst. Prof, Department of Commerce (CA)   



  



CONTENTS 

    

 

S. 
No 

Title Authors Name 
Page. 

No 
1 Women In Cash Less Economy:  

An Out Look 

Dr.G.Parimalarani 01 

2 Cashless Economy of India and Its Affects Women 

in Rural Areas 

Ms.M.Anu & P.Saranya  06 

3 Banking in Cashless Economy L. Balaji 08 

4 Problems for Women in Cashless Economy Ms.R.Sathya Priya 11 

5 Digital Financial Services – A Boon for Women in 

the Cashless Economy 

Dr. K. Alamelu 13 

6 Perception of Women’s towards Cashless 

Economy in Salem District 

S.Gnanalakshmi 18 

7 Cashless Transaction: Women Behaviour in Salem 

City 

J.Priyadharshini &  

M. Selladurai 

24 

8 Impact of Cashless Economy in the Women’s 

Shopping World 

Dr.S.Chandra, M.Sugashini & 

M.Nalini 

30 

9 Prospects and Problems of Digital Transaction in 

Women Entrepreneurship 

Dr. M.Sreesakthivelan & 

S.TamilSelvan 

33 

10 A Study on Causes of Job Stress among 

Nationalised Bank Employees in Salem District 

Dr. T. Thirupathi &  

Mr. C. Jaganath 

37 

11 Impact of Cashless Economy on Women in India Dr.R.Selvakumar & 

Dr.G.Thangapandi 

41 

12 Women Entrepreneurs in the Digital Epoch Dr.B.Sudha 46 

13 E-Banking: Challenges and Opportunities- 

An Overview 

M.Jegan 52 

14 Cashless Society in India S.Tamilselvi & P.Manikandan 56 

15 Future and Scope of Cashless Economy  

in India 

V.Nanthini & S.Vinothini 62 

16 Cashless Economy in India – An Analytical Study Dr.B.Sudha & R.Ramprabu 67 

17 A Study on Occupational Stress and Its Impact on 

Female Advocates: Reflections in Professional and 

Personal Life in Salem City 

Dr. D.Suthamathi &  

G.Prabu 

75 

18 Driving to Digital India K. Thavamani & N.Abinaya 83 

19 A study on ‘Brand Preference and Relative Market 

Share of Nestle Chocolates in Chennai City 

N.Vijay Anand & 

Dr.P.Thillairajan 

87 

20 Problems for Women in Cashless Economy Dr.N.Naveena  94 

21 E-Banking in Cashless Economy M.Kavitha 98 

22 Study on Introduction of Cashless Economy in 

India 2016: Benefits & Challenge’s 

S.Dhilipkumar 102 

23 Cashless Payment: A Behavioral Change to 

Economic Growth in ‘Brand Preference and 

Relative Market Share’ 

N.Vijay Anand & 

Dr.P.Thillairajan 

107 

24 Advantages to Women in Cashless Economy G.Punitha & L.Priya 114 

25 Women Empowerment Avenues –  

An Outcome of Cashless Economy in India 

M.V. Malaimagal 119 



26 Problems Faced by Women in Cashless Economy K. Vignesh & J.S. Jithinraj 124 

27 Online Shopping – The Boon & Bane in Cashless 

Economy 

V.M. Suryaprakash &  

Dr.Hema Mary 

127 

28 Perception of Women towards Cashless Economy Dr. C. Mugunthan &  

K.R.Vijayamalleeswari 

134 

29 Status of Cashless Economy T. Abinaya & M. Then Mozhi 139 

30 Impact of Cashless Economy on Common Man in 

India 

Dr. P.B Banudevi &  

Mr. G.Shiva 

143 

31 Impact and Importance of Cashless Transaction in 

India 

Tmt.S.Kosalai 146 

32 Banking in Cashless Economy Dr.E.Shirley Elizabeth 152 

33 Cashless Economy - Challenges and Prospects Dr.S.Rani 155 

34 Effect of the Prevailing Demonetization and 

Cashless Economy on Women 

M. Reka & K.R.Sadhana 159 

35 Perception of Women towards Cashless Economy Jayantibhai V. Patel 162 

36 Exploratory Research to Cashless Economy for 

Women Empowering Development of Nation 

E. Kalavani & Dr. A. Lakshmi 169 

37 A Study on Health Problems of the Senior Citizens 

in Rural India 

E.Kandeepan & Dr.A.Annadurai 177 

38 Avenues of Cashless Transactions O.Obulikrishnan,  

S.Indhupriya & V.L.Suresh Babu 

185 

39 Sub Urban Train E-Ticket Booking B.B. Shantharam 191 

40 Stay Safe Application for Women M. Thilakavathi, N.Suguna & 

V.Sivakami 

194 

41 Go Cashless – Problems and Prospects in India Dr.M. Eswari 200 

42 Determinants of Customer Satisfaction towards E-

Ticketing System in IRCTC with Reference to 

Dharmapuri District 

A.Deepika  203 

43 A Study on Consumer’s Behaviour towards 

Electronic Ticketing with Reference to Transport 

C.Gajalakshmi & Dr. D.Paulraj 208 

44 Customer Preference towards Cashless Economy 

in Shopping 

Dr.M.Pitchaimani &  

Mrs. V. Ambika 

212 

45 Cashless Economy: A Study on Cashless 

Transaction and Work Life Balance of Women 

Dr.M.Pitchaimani &  

Mrs. V. Ambika 

218 

46 A Trend of Booking E-Ticket in Cash Less 
Economy 

K. Vadivukarasi &  
Dr.M.Pitchaimani 

223 

47 Risks in Online Shopping N. Thilagavathy 227 
48 E-Ticket (Electronic Ticket) V.Suresh & M.Shankar 234 

49 A Study on Purchase Behavior towards Cashless 

Transaction 

R.Srividhya, M.Preethi                                                     

& K.Vijay 

239 

50 Cashless Economy and Women Empowerment M.S.Suganthiya 247 

51 Cashless Transaction and Its Impact on Work Life 
Balance: A Study on Various Sectors Women 
Workers at Vellore District 

Dr.S.Mohamed Rafique & S.Vani 250 

52 A Study to Find Out Advantages to Women in 

Cashless Economy 

Prof. P.Meena 256 

53 Women Empowerment in Cashless India S.Kannan & Dr.P.Ravichandran 261 

54 Impact on Shopping in Cashless Economy 

 

K. Megala 264 



55 A Study on Problems Faced by the Women Self 

Help Groups in Erode District 

R.Selvi & Dr.R.Shanmughun 269 

56 E- Marketing in the Current Scenario Dr.B.Saranya & R.Akash 274 

57 Overview of Cashless Transactions Lata Kamboj &  

Indhumathi Krishnan 

281 

58 Indian Women – Realising the Dream of Cashless 

Economy 

Dr.E.Jalaja 285 

59 E-Ticketing A.Ramamani & R.Suresh 289 

60 Scope and Future of Cashless Economy in India Dr .P.Gurusamy, Dr.P.R.Kousalya 

& V.Vasanthakumar 

294 

61 Challenges and Problems in Digital Payment in  

Women Entrepreneurs 

S.Arun Joe Babulo 

S.Rukshana & S.Gowsalya 

301 

62 A Study on Export Performance of Steel 

Industries in India 

Ms.P.Swetha 304 

63 Swot Analysis of Women in Cashless Economy M.Y.Meharaj &  

C.Meenakshi Patel 

312 

64 India's Trending Digital Payment Growth in 

Banking Sector 

S.Gomathi & D.Vaidheki 316 

65 Cashless Economy Dr.R.Vasuki & Mrs.P.Gokulpriya 320 

66 Stress Free Shopping: Stepping towards 2020 

Digital India 

Y.A. Syed Khadar, K. Vanitha & 

P.Kavitha 

324 

67 A Study on Women Farmer’s Attitude towards  

Decision Making on Agriculture 

N.Bharathi 329 

68 Penetration of Financial Services among Rural 

Women – A Reality Check at Virudhunagar 

District 

Mrs.N.Dhanya & 

Dr.P.SundaraPandian 

335 

69 Rural Investors attitude towards Pradhan Mantri 

Jan-Dhan Yojana Account Holders in Dharmapuri 

Mrs.K.Revathi 340 

70 A Status of Women in Digital Transaction R. Pradeepkumar,  

S. Hari Prasad & S. Nandhinee  

350 

71 Women’s Behavioural Attitude Towards Cashless  

Transactions – A Study in Erode City 

Dr. M. Jayanthi 353 

72 The Effect Of Demonetisation on Household: 

Special Implication on Women in Cash Less 

Society 

Mr.Anagh 359 

73 Marching towards Cashless India- Opportunities 

and Obstacles in Achieving Cashless India 

Ms.J.Nisha & 

Ms.Seranila 

362 

74 Boon and Bane of Cashless Economy S. Kiruthika & K. Dhivya Prabha 366 

75 Customer Satisfaction towards Technology  

in E-Ticketing Services 

Mr.S.Prakash &  

P.Dominic Fernandes 

369 

76 Impact of Demonetization in E-Banking H.Fathima  375 

77 Perception of BPO Employees towards Cashless 

Economy 

M.Vasanthakumar & 

Dr.J.Arul Suresh 

380 

78 A Study of Cashless Economy in India Dr.K.Gnanaguru 385 

79 Problems and Prospects of Women 

Entrepreneurs 

towards Plastic Money in Hosur Taluk 

K. Saritha & Dr. B. Subatra 390 

80 Problems and Prospects of Rural Women  

in Cashless Economy 

R. Senthilkumar 395 



81 Women Entrepreneurs & Problems of Women 

Entrepreneurs 

B.Kalaivani 401 

82 Empowering Women in Cashless Economy-

Digitization Perspective 

K.S.Sujitha 405 

83 Future and Prospects of Cashless Economy in 

India 

Subin Thomas 410 

84 Cashless India and Its Economy Change T.Srinivasaraja 414 

85 Cashless Transactions and Work-Life Balance of 

Women in India 

Dhanya S Nair & 

Dr. M. Ayisha Millath 

417 

86 A Study of Cashless Transaction in Education Dr.S.Gunasekaran,  

Ms.A. Yuvarani &  

Ms. A. Pavithra 

420 

87 Impact of Cashless Economy for Common Man in 

India 

Dr.R.Nagalakshmi 426 

88 A Cashless Indian Economy: Effects of 

Demonetization on Women Empowerment and 

Online Shopping 

Mrs.K. Maragatham &                                                          

K.Kursith 

429 

89 Indian Cashless Economy – An Overview Mrs.K. Maragatham 437 

90 Cashless Economy in India Mrs.N. Savitha 444 

91 A Comparative Study on Government School and 

Private School with Special Reference to 

Coimbatore City 

B. Karthikeyan 447 

92 Overview of the E-Payment Systems in India P.Mythili 452 

93 Retail Preference of Promotion in Cashless  

Economy - FMCG Products 

Mr.D.Ravindran & 

Dr.R.Venkatesakumar 

457 

94 A Study on Benefits of Cashless Economy Dr. J. Mala Jayashree 463 

95 Policy Holder Perception towards Consumer 
Protection Scenario in life Insurance Sector: With 
special Reference to Salem City 

R.Subashini 470 

96 Economic Transactions of Women in the  
Pre and Post Cashless Era 

Dr.A. Jayarani 480 

97 Shopping in Cashless Economy R.Ramachandran 488 

98 Cashless Economy of India: Problems and 
Prospects 

Dr.N.Balakrishnan 493 

99 Methods of Cashless Transaction in India Mrs.S.Vanitha &  

Dr. S. Maheskumar 

497 

100 Vision and Mission of Cashless Economy in India N. Iyyappan 501 

101 Reason Why India Not Prepared to Use Cashless 

Transactions 

D.Sivakami & 

Dr. K.Visvanathan 

506 

102 Digital Payments and Security in Banking Sector 

in India 

Dr.P.Savitha 510 

103 Online Banking and The CRM in Indian Banks  

-An Instrumental View 

R.Kumaresan  516 

104 E-Ticketing for Airline Industry Dr. K. M.Sabitha 521 

   

 



Vol. 5     Special Issue 1        September 2017            ISSN: 2320-4168 

 

Shanlax International Journal of Commerce Page 1 

 

WOMEN IN CASH LESS ECONOMY: AN OUT LOOK 

 

 

 

 

 

 

Abstract 
 We all know that women face huge demands on their time, often balancing professional duties with family responsibilities. 
Women who are reliant on cash must often travel to pay bills for their children’s education or health care – which is time spent 

away from vital income-earning opportunities. And, for many women, cash is a vulnerable commodity – it can be stolen or taken 
by husbands or other family members, and diverted away from household needs.Having the digital tools to protect and manage 
financial assets can be a powerful enabler of security and empowerment for women, and a catalyst for the well-being of future 
generations. 

Key Words: Cash less economy, Empowerment, Digital payment, Financial Inclusion 

 

Introduction 

 The finance minister, in his budget speech, talked about the idea of making India a cashless 

society, with the aim of curbing the flow of black money. But what exactly is a cashless 

economy? It can be defined as a situation in which the flow of cash within an economy is non-

existent and all transactions have to be through electronic channels such as direct debit, credit 

and debit cards, electronic clearing, payment systems such as Immediate Payment Service 

(IMPS), National Electronic Funds Transfer and Real Time Gross Settlement in India. 

 India continues to be driven by the use of cash; less than 5% of all payments happen 

electronically. This is due to lack of access to banking for a large part of the population as well 

as cash being the only means available for many. Large and small transactions continue to be 

carried out in cash. Even those who can use electronic transfers, use cash. When A.T. Kearney 

surveyed consumer behaviour at malls, it found that close to 90% transactions happened by 

cash. E-tailers give the cash on delivery (COD) facility to expand consumer base. While the 

proportion of people opting for COD is decreasing, it still accounts for 60% of transactions. 

Even the luxury retail segment sees most transactions in cash.While cash remains the preferred 

choice, there has been a big build-up in the payments infrastructure. There are over 1 million 

point of sale terminals for over 500 million debit and 20 million credit cards. Cash and cheque, 

which formed 94% of all transactions in 2003, may fall to 13% by the end of this decade.  

 The telecom industry is expected to boost the digital shift. Analysts expect the smart phone 

market to exhibit a growth of four times over the next five years along with a growth of seven 

times in the number of customers using mobile banking. We can estimate the upside potential 

from the fact that India has less than 40 million mobile banking users while each of the top 

three Chinese banks have in excess of 100 million.  

 As per the annual report of the Reserve Bank of India (RBI) for 2013-14, the amount of 

currency in circulation stood at Rs.12.83 trillion with a compounded annual growth rate of 

10% over the past two years. About 5% of the amount is with banks. This implies that almost 

the entire amount is in daily circulation, which is reflected in the Rs.32.1 billion cost of just 

Dr.G.Parimalarani 
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printing the notes. Adding and running ATMs costs banks Rs.1,520 crore a year. Even the RBI 

governor had recently commented that it costs banks about Rs.75 per transaction when a 

customer uses another-bank ATM and that customers transacting less subsidize the frequent 

transistors. Even by liberal estimates, the direct cost of running a cash-based economy is close 

to 0.25% of Indian gross domestic product (GDP). The benefits of a less-cash economy are for 

individuals, too. No need for queues outside ATMs, no cashout during long holidays, no 

waiting for a deposited cheque to be credited, and no risk of carrying currency notes in the 

wallet. Cashless transactions with the enhanced security procedures address each of these 

problems. Reducing use of cash would also strangulate the grey economy, prevent money 

laundering and even increase tax compliance, which will ultimately benefit the customers at 

large. Usage of cashless mechanisms would also ensure that loopholes in public systems get 

plugged, and the intended beneficiaries are able to avail the benefits due to them. While there 

are many direct benefits of going cashless, the indirect benefits perhaps carry greater 

significance, most important of these being increase in the pace of circulation of money. Cash, 

being material, can be prevented from circulation. For example, cash that a tourist brings back 

unused from a foreign visit will lie idle till her next trip. Cards and electronic channels act to 

alleviate this friction and increase circulation. In economic terms, the velocity of money 

increases and we see the effect of the Keynesian multiplier.  

 
Does using cash cost money? If so, how does India fare in comparison with the rest of the 

world? 

 Cash, alas, is not free; its use comes at a significant cost. I have studied the cost of cash in 

over 70 countries, in research outlined in a recent article in the Harvard Business Review, titled 

‗The Countries that Would Profit Most from a Cashless World‘. Typically, these costs include 

costs to consumers (including ATM fees, money changers, etc. and the implicit cost of time 

spent to collect cash), costs to businesses (for handling cash and ensuring its security and 

transportation to safe locations), costs to banks and other institutions (for moving and storing 

cash, operating and maintaining ATMs) and costs to the government (from foregone tax 

revenues and because of costs of printing money). India‘s costs of cash score among the highest 

in a global comparison. We found that the costs of cash vary widely across countries.  

These costs do not correlate with levels of economic or political development. Consider a few 

tidbits: The costs of cash to consumers are high in some of the world‘s most populous 

countries. Unsurprisingly, cost to Indian consumers is among the highest. When weighted for 

population, India fares poorly in terms of ATM access compared to even lesser-developed 

countries, such as Kenya, Nigeria, or Egypt. Moreover, smaller cities in India have larger 

problems. Long before the current crisis, we found that residents of Delhi spent 6 million hours 

and Rs. 9.1 crore to obtain cash, while residents of Hyderabad spent 1.7 million hours and  

Rs 3.2 crore to do the same. Hyderabadi consumer costs were about twice as high as that of 

Delhiites on a per capita basis. ATM maintenance costs to banks are disproportionately high in 

many developing countries, particularly in sub-Saharan Africa and Latin America, with myriad 

security and infrastructure challenges, as well as in large, sparsely populated countries, such as 
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Canada, Russia, and Australia, where the logistics are costly. On balance, India fares well on 

this score. 

 
How Cashless Economies Can Boost Women’s Empowerment? 

 The developing economies of the world are going cashless. Driven by increasing rates of 

mobile penetration and a growing realization that ―going digital‖ brings a host of  

socio-economic benefits, governments and financial institutions worldwide are steadily moving 

away from cash-based commerce. The Kenyan mobile money payments system, M-Pesa, is a 

famous example of this trend, and there have been similar success stories in other countries, 

including Smart in the Philippines and EasyPaisa in Pakistan. And in India, the government is 

attempting to bring banking to the unbanked via an ambitious initiative called the Unified 

Payment Interface, a new system that will allow people to pay for goods, manage bills, and 

transfer and receive money as easily as sending texts or emails. The ability to conduct financial 

transactions in a completely cashless environment brings many rewards. The Mexican 

government has saved over $1 billion each year since shifting to electronic distribution of 

government payrolls, pensions and social benefits, according to The Better than Cash Alliance. 

Reducing the use of cash can make welfare programmes more efficient, as payments are 

transferred directly to beneficiaries, whilst also helping to prevent money laundering. 

 
What about women? How does the drive towards cashless economies benefit their lives? 

 We all know that women face huge demands on their time, often balancing professional 

duties with family responsibilities. Women who are reliant on cash must often travel to pay 

bills for their children‘s education or health care – which is time spent away from vital income-

earning opportunities. And, for many women, cash is a vulnerable commodity – it can be 

stolen or taken by husbands or other family members, and diverted away from household 

needs. Having the digital tools to protect and manage financial assets can be a powerful enabler 

of security and empowerment for women, and a catalyst for the well-being of future 

generations. According to the Gates Foundation, when a mother controls her family‘s budget, 

her children are 20 percent more likely to survive – and much more likely to thrive. And for 

women entrepreneurs, digital access is a crucial stepping stone to unlocking a range of services 

vital for business growth, including savings, credit and insurance. Digital finance has the 

potential to put in the hands of women the means to better carry out their roles. But it will not 

happen automatically. The gap between men and women in access to financial services is great. 

In developing economies, women are 20 percent less likely than men to have an account at a 

formal financial institution and 17 percent less likely to have borrowed formally in the past 

year. To reduce the gender gap—and to expand women‘s overall level of access—policymakers 

and financial services providers need to understand what women value when it comes to 

financial products and services. In a variety of settings, the answers that have come back are 

strikingly similar. Convenient Reliable. Secure. Private. When these attributes are taken into 

consideration in design, the benefits to women—in terms of greater economic participation and 

empowerment as well as greater account ownership and asset accumulation—are significant. 

http://www.forbes.com/sites/danielrunde/2015/08/12/m-pesa-and-the-rise-of-the-global-mobile-money-market/#67e740b123f5
http://www.forbes.com/sites/danielrunde/2015/08/12/m-pesa-and-the-rise-of-the-global-mobile-money-market/#67e740b123f5
http://www.forbes.com/sites/danielrunde/2015/08/12/m-pesa-and-the-rise-of-the-global-mobile-money-market/#67e740b123f5
http://www.investopedia.com/articles/investing/041316/unified-payment-interface-upi-rolled-out-india.asp
http://www.investopedia.com/articles/investing/041316/unified-payment-interface-upi-rolled-out-india.asp
http://www.investopedia.com/articles/investing/041316/unified-payment-interface-upi-rolled-out-india.asp
http://fortune.com/2013/12/03/electronic-payments-are-paying-off-for-mexico/
http://fortune.com/2013/12/03/electronic-payments-are-paying-off-for-mexico/
http://www.huffingtonpost.com/melinda-gates/empowered-women-make-nations-strong_b_3353321.html
http://siteresources.worldbank.org/EXTGLOBALFIN/Resources/8519638-1332259343991/N9gender.pdf
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 Digital financial services have the potential to address women‘s preferences in new and 

different ways than traditionally provided financial services. In Malawi, for example, with 

UNCDF support, Women‘s World Banking and NBS Bank have designed the Papfupi Savings 

Account to give ―mtima myaa‖ or peace of mind to its clients. By using mobile phones in rural 

areas as a transaction point to make deposits and withdrawals, and with the help of the mobile 

sales team, clients can open an account in ten minutes from anywhere. The product conveys 

information simply and visually so that the customer does not need to be literate. 

 In Niger, evidence from the social cash transfer program demonstrates that the greater 

privacy and control of mobile transfers compared to manual cash transfers shifts intra-

household decision-making in favour of women. In Kenya, the arrival of mobile money 

transfers increased women‘s economic empowerment in rural areas, by making it easier to 

request remittances from their husbands who migrated to urban areas for work. In India, where 

trust is a particularly important issue for women, agents played an essential role in training and 

supporting women in their use of the technology. 

 While digital financial services can be offered in many forms including ATMs, point of sale 

terminals, and cards (pre-loaded or debit), one that is promising particularly for women is 

mobile phones. Yet gaps in subscriptions—there are some 300 million fewer women subscribers 

than men—and ownership—women in developing countries are 21 percent less likely to own a 

mobile phone than men—must be addressed if digital financial services are going to deliver on 

their promise to women. 

 This may take longer than hoped for; however, through the Benazir Income Support 

Programme (BISP) G2P program in Pakistan, for example, it was thought that mobile phones 

would be a low-cost and convenient way for women in remote areas to interact with a bank. 

The reality was that many of the women did not have a phone and did not know how to use 

one. This experience and others like it point to the importance of ensuring that the product is 

simple and easy to use and that adequate customer support or training is provided, particularly 

for illiterate women who have had little experience with using technology or financial services 

or both. 

 The work of the Cherie Blair Foundation for Women‘s Mobile Technology Programme is 

anchored firmly in this new context. As banks continue to move their products and services 

towards cashless models, we know that there is a huge opportunity to generate economic 

opportunities for women, both as customers and sellers. In India a special show of Cashless 

Bano India campaign was organized, In that campaign they  look at how women can play an 

important role in driving digital transformation in India. In India Women constitute over 48% 

population in the country. If we look back at history, we see that whenever the women of India 

had adopted and supported any idea, it had become a success. In the cash less Bano India 

campaign , the organizers  explored why women must be made partners in economic 

development and how different means of digital payments can promote women's economic 

empowerment and yield social and economic gains. In order to impart knowledge among the 

women money voluntary organizations are taking keen step in bring the women under the 

purview of cash less economy. 
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Conclusion 

 As of now, a mix of cash and cashless transactions take place. in some cases using cash is 

cheaper, while in others cashless transactions are cheaperâ€‖cash transfer in banks versus using 

a cheque, or sending a money order versus transferring money online through, say, IMPS. Over 

the past few years, many enablers have been put in place to aid this journey. A tectonic shift, 

however, will definitely come from the Smartphone wave. In fact, 85 percent of consumer 

transactions are still conducted in cash. For many people, hard currency clearly remains a 

useful commodity. The reasons for this lingering predisposition vary widely between countries, 

and include both cultural factors, such as the extent to which consumer habits favour the status 

quo, and institutional factors, such as the level of government support and technological 

infrastructure for cashless transactions. But the landscape is changing rapidly, and for those 

concerned with unlocking development gains for the world‘s poorest and most excluded 

communities – and for women in particular – the drive towards cashless economies offers an 

exciting window of opportunity. 
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CASHLESS ECONOMY OF INDIA AND ITS AFFECTS WOMEN IN RURAL AREAS 

 

 

 

 

 

Abstract 
 Cashless Economy in India is very useful as it saves our time due to transaction. It makes our money very safety 
and reduce money demands. Cashless India is a mission launched by the Government of India led by Prime Minister 
Narendra Modi to reduce dependency of Indian economy on cash and to bring hoards of stashed black money lying 
unused into the banking system. It was on 8 November 2016 that the Government of India took the whole country by 
storm by announcing that the currency notes of Rs 500 and Rs 1,000 were no longer legal tender. Though it has many 
benefits, Inadequate internet infiltration, low internet speeds, limited smartphone and broadband penetration, very 
less PoS machines are the roadblocks towards achieving full digitalization that is here the main substitute for cash 
transactions. And women in India are facing too difficult to save their small money for their family.  In short, a 
cashless economy can only be possible with sufficient infrastructure and planning that are required for supporting an 
economy like India. 

 

Introduction 

 The developing economies of the world are going cashless. Driven by increasing rates of 

mobile penetration and a growing realisation that ―going digital‖ brings a host of socio-

economic benefits, governments and financial institutions worldwide are steadily moving away 

from cash-based commerce. In India, the government is attempting to bring banking to the 

unbanked via an ambitious initiative called the Unified Payment Interface, a new system that 

will allow people to pay for goods, manage bills, and transfer and receive money as easily as 

sending texts or emails. 

 The ability to conduct financial transactions in a completely cashless environment brings 

many rewards. The Mexican government has saved over $1 billion each year since shifting to 

electronic distribution of government payrolls, pensions and social benefits, according to the 

Better Than Cash Alliance. Reducing the use of cash can make welfare programmes more 

efficient, as payments are transferred directly to beneficiaries, whilst also helping to prevent 

money laundering. We all know that women face huge demands on their time, often balancing 

professional duties with family responsibilities. Women who are reliant on cash must often 

travel to pay bills for their children‘s education or health care – which is time spent away from 

vital income-earning opportunities. And, for many women, cash is a vulnerable commodity – it 

can be stolen or taken by husbands or other family members, and diverted away from 

household needs. Having the digital tools to protect and manage financial assets can be a 

powerful enabler of security and empowerment for women, and a catalyst for the well-being of 

future generations. According to the Gates Foundation, when a mother controls her family‘s 

budget, her children are 20 percent more likely to survive – and much more likely to thrive. 

And for women entrepreneurs, digital access is a crucial stepping stone to unlocking a range of 

services vital for business growth, including savings, credit and insurance. 

Ms.M.Anu., M.A.,& P.Saranya. M.A., M.Phil.,                                                       

Assistant Professors                   

 K.S.R College of Arts and Science for Women, Namakkal 

http://www.investopedia.com/articles/investing/041316/unified-payment-interface-upi-rolled-out-india.asp
http://fortune.com/2013/12/03/electronic-payments-are-paying-off-for-mexico/
http://www.huffingtonpost.com/melinda-gates/empowered-women-make-nations-strong_b_3353321.html


Vol. 5     Special Issue 1        September 2017            ISSN: 2320-4168 

 

Shanlax International Journal of Commerce Page 7 

 However, when it comes to how it affects women, especially rural women, there have grave 

concerns. 

1. Due to social/ cultural factors, many Indian women are homebound, have restricted 

mobility, restricted access to financial instruments. Few rural women (1/3rd of the figure 

for men) have access to bank accounts. They work longer hours and earn almost half of 

what men do. 

2. Many women stash away small nest eggs of money saved over the years in cash. This is 

their money hidden away from husbands and salted away in saree folds & flour tins. This 

money was snatched away by demonetization. Many had to hand over their 500/1000 

rupee notes to men as many women don‘t have bank accounts. Here we doubt whether 

women in rural India, for example, could openly go and stand in queues outside banks to 

exchange their own money without censure from family/society 

3. The gender gap is even more skewed when it comes to Indian women and smartphones & 

internet usage. Safety/ security reasons are often cited by families to withhold this access. 

(harassment & misuse of photos/ other personal information by men). With 

demonetization forcing people to move to digital payment methods, the women will be 

disenfranchised of their right even more. 

 Advantages of Demonetisation helped in large sums of black money were kept hidden by 

tax evaders. Demonetisation helped government uncover the huge amount of unaccounted 

cash. According to estimates made by RBI, people have deposited more than rupees 3 lakh 

crores worth of black money in the bank accounts. This has helped the government in slowing 

down the plague of parallel economy. To conclude cashless is economy moves our nation into 

next level but still it affects women from rural areas.  
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BANKING IN CASHLESS ECONOMY 

 

 

 

 

 

Introduction 

 We are in Digital Era, Technology plays a vital role in all fields, especially in Banking.  

At present, large number of Customers is using electronic devices such as Laptop, desktop with 

internet connection or mobile phone with data connection for accessing their Bank accounts. 

Government also taking many initiatives for Digital India, especially motivating Banks to 

develop many technology related products for reducing cash transactions. Demonetization is 

also aimed to motivate customers to use digital transactions through POS machines, mobile 

and internet banking and reducing cash transactions. 

 
Review of Literature 

1. Technological Advancement in Banks started on the basis of ‗First Rangarajan Committee 

report‘ on Bank computerisation submitted in the year 1984. The committee was 

constituted under the chairmanship of erstwhile Deputy Governor of RBI 

Dr.C.Rangarajan. Based on this report, Core Banking Solution implemented in Banks. 

2. Under the guidance of RBI, The Institute for Development & Research in Banking 

Technology (IDRBT) and National Payments Corporation of India (NPCI) conducted 

research on Banking technologies. Based on the results, presently, Banks and customers are 

enjoying various technologically advanced products in Banks. 

Advantages of using Technology in Banking: 

 Nowadays, many people are using Internet facility through smart phones, Laptops and 

Desktops. So, Banks along with Government motivate and create interest among customers to 

use Mobile data connection in smart phones to access their Bank accounts through Mobile 

Banking. Customers with Laptop, desktop with internet connection can access their accounts 

through Internet Banking. Major advantage of using technology in Banking is cost and time 

saving for customers as well as Banks and also all the above said facilities like Mobile Banking, 

Internet Banking are available 24x7. Customers can make fund transfers even on Holidays. 

When a customer walks into a branch to withdraw money, the cost to the bank may be as high 

as Rs 200 whereas an ATM transaction would cost around Rs 20 or even less and electronic 

funds transfers cost even less. So, both Customers and Banks are benefited by using 

Technology. 

Technological Advancement in Banking: 

 Using Mobile app, touch and swipe the menus in Banking application is the new sounds of 

money. Todays modern technology is fastly replacing paper with dematerialised digital files, 

bank tellers with automated teller machines (ATMs) and file cabinets with server racks, and 

traditional old days manual registers and ledgers were replaced by Core Banking Solution 
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(CBS). Time spent on tallying huge ledgers during year end closing has been made really easy 

by CBS. Simply by executing commands by technical team of officers at servers available in 

Data Cenrres of Banks, all reports are generated. Top Management of Banks can get Balance 

Sheet, Profit and Loss statement on April 1st, very next day of year end closing. 

 With the help of Technological advancement, Bank branches are giving good customer 

service to servicing clients. "Due to e – commerce and technology in Banks, customers are 

shifting from branch banking to alternative delivery channels such as ATM, Internet and 

mobile apps". Modern Banking gives new facilities to Customers such as fund transfers, 

opening deposit accounts, ordering cheque books and demand drafts, paying utility bills, 

applying for loans, and getting account statements without visiting a branch. More and more 

customers are shifting to alternative delivery channels. Mobile smart phones play key role in 

electronic payments as the costs are low. Mobile transactions have increased in the past few 

years. Government of India and Reserve Bank of India (RBI) are taking serious efforts 

to move to paperless payments such as credit and debit cards, electronic fund transfers 

through net banking and mobile banking. Volume of online fund transfers through 

NEFT (National Electronic Funds Transfer) and RTGS (Real Time Gross Settlement) 

grew drastically due to efforts of RBI and demonitezation initiative of Government. 

 Cheque is one of the dominant mode of payment used by many customers, 

especially in business sector. Students from colleges and universities use demand drafts 

for their fees payments. Previously, cheques and demand drafts are cleared manually at 

clearing houses by sending physical instruments, which takes more time for clearing. 

Now, with the advancement in technology, Cheque Truncation System is a modern 

clearing system used by Banks for crediting customers accounts for successful cheque 

clearance by scanning the instruments and sending the image through CBS.  

So, customers can get status of their cheques very fast.  

Initiatives of Government of India on Banking in Cashless Economy 

 The government is trying to promote Digital Technology in Banking by pushing the subsidy 

delivery network online and making many government payments mandatorily done 

electronically, for example students scholarships, fellowships, LPG subsidy etc are now 

credited to customers accounts through online mode only. With collective efforts of Banks, the 

RBI and the government new products like Passbook Kiosk, SMS Banking, Cash Deposit 

Machines, various mobile apps etc.., are developed for the benefit of customers. Passbook kiosk 

is a machine placed at a convenient and accessible place to customers for printing passbook 

updates by self service. Similarly, Cash Deposit Machines are used by customers for remitting 

the cash on hand to their accounts through self service without visiting branch. 

 National Payments Corporation of India (NPCI) is an umbrella organization for all retail 

payments system in India. It was set up with the guidance and support of the Reserve Bank of 

India (RBI) and Indian Banks‘ Association (IBA). NPCI launched following technology driven 

products for Banks for 24x7 usage to customers without visiting Bank branch 

1. Bharat Interface for Money (BHIM) 
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2. Unified Payments Interface (UPI) 

3. Immediate Payment Service (IMPS) 

4. Aadhar Enabled Payment System (AEPS) 

5. National automated clearing House (NACH) 

6. Bharat Bill Payment System (BBPS) 

 To Promote Financial Inclusion in Rural areas, Government of India along with RBI and 

Banks appointed Field Business correspondents and handheld devices or micro-ATMs are 

provided to them for carrying out Banking transactions for limited amount. Government of 

India already asked to link Bank accounts with AADHAR number provided by Unique 

Identification Authority of India (UIDAI). Because linking this unique identification numbers 

to the customers Bank account is the first step towards a centralised KYC directory.  

The Unique Identification Authority of India (UIDAI) has also rolled out an online 

identification database (electronic KYC service) and biometric verification. RBI paved the way 

for use of UIDAI's biometric database for authenticating banking transactions. Few Banks in 

India already enabled ATM and other banking transactions through biometric verifications for 

preventing frauds. 

 

Conclusion 
 In present Digital era, technological advancement in Banks is a big boon to customers as 

well as Banks. Banks are saving cost through alternative delivery channels by way of reducing 

number of customers visiting the branches and also space required for banking hall is also 

reduced due to decrease in customer visit to Branches. Due to advancement in Banking 

technology, Banks are opening Ultra Small Branches with a minimum man power and also 

implementing Financial Inclusion programme of Government with the help of local people as 

Business Correspondents in rural unbanked areas. Customers also benefitted due to 

technological advancement in Banks by saving their time, cost, risk and energy to visit the Bank 

branch for doing transactions. Since alternate delivery channels are available 24x7, customers 

can do transaction on holidays also.  
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PROBLEMS FOR WOMEN IN CASHLESS ECONOMY 

 

 

 

 

 
Abstract 
 In the modern world everyone is running for the money and running behind the money. The main cause is, 
money has been playing an important role in every part of our life. We can fulfill our basic requires through money. 
To buy each and everything, the people have to pay cash. People are doing so many crimes like Bribery, Corruption 
and Black money in our country. In order to abolish this, our honorable Prime Minister Narendra Modi has banned 
the notes Rs.500 and Rs. 1,000 denomination from the economy overnight in the month of November 8, 2016. It 
makes the Indian economy is going cashless. Cashless economy refers to digital form of payments instead of cash 
payment of various expenses or transactions done by the individual. Individual does not need to carry cash with him 
or her everywhere. It is easier to track the black money and illegal transactions. Though, it sub serve in many ways, it 
cannot be used by everybody, especially women. Women’s are facing so many problems due to the insufficient internet 
connections, inadequate knowledge on digital transactions. This paper attempts to give more information about 
women problems that they have been facing in the cashless economy.  

Key Words: Cashless Economy, problems, digital transactions.  

 

Problems for Women in Cashless Economy 

 Cashless Economy is such a beneficial term launched by the Government of India, led by 

Prime Minister Narendra Modi. His main intention is to reduce dependency of Indian people 

on cash. The Government of India has been taking huge effort to create a digital India. Before 

demonetization, people used to take cash to everywhere. There are so many illegal activities 

like corruption; issuers of black money have been increasing in our country. In order to put a 

full stop for that our venerable Prime Minister Narendra Modi has announced that the old 

currencies Rs. 500 and Rs.1000 are invalid. Instead, the Reserve Bank of India has issued new 

currencies Rs. 500 and Rs. 2000. 

 By using this great opportunity Narendra Modi has introduced a new mission called 

―Cashless Economy‖. This effective term stimulates the people to use digital form of payments 

instead of cash payment of various expenses or transactions done by the individual (simply 

called as digital India). The main purpose of this system is to reduce the corruption which takes 

place mostly through the cash medium. On the other hand, it tracks the movement of money, 

to makes loan cheaper and affordable for everyone.  

 Cashless economy system emphasis the online transactions, its convenience and provides 

discrete benefits to the people. The ease of conduction financial transactions is probably the 

biggest motivator to go digital. The people will no longer need to carry wads of cash, plastic 

cards or even queue up for ATM withdraw. It‘s also a safer and easier spending option when 

we are traveling. It will be particularly useful in case of emergencies. The people will have full 

freedom to transact the money whenever and wherever they want. Moreover, it reduces the 

chance of theft. It will help the people to find out the track of black money and illegal 

transactions. The main advantage is for eg: if we are going abroad with much money we have 

to be very careful on it. We couldn‘t concentrate on other works. Even if we engage in other 
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works, our mind and heart keep on thinking over the money. But these digital transactions 

prevented us from these unnecessary tensions without money; we can stand boldly in the 

abroad. We can withdraw our money from the savings at anytime from anywhere.  

 Though our government has been taking efficacious efforts to implement the method but 

everybody may not has the knowledge of doing digital transactions and hence it reaches is 

limited to urban and semi urban centers only and therefore it is very difficult to implement 

cashless economy in the big country, where many sections of the society in rural areas is 

illiterate and poor. Now a day we can do our transactions through mobile phone. 

Unfortunately, if we lose our mobile phone we will lose everything. Our grandparents and our 

parents are struggling to adopt technology. They are not made up their mind to agree present 

innovative methods. They are having lack of awareness about the cashless economy. If we 

started to educate them about digital transactions is again a big task. Our country doesn‘t have 

the adequate internet connection in all the places. Some urban areas we could see the 

insufficient internet connections. There are so many advantages that we could find in cashless 

economy. Whereas, other side, people are suffering and facing so many obstacles in this digital 

system especially for women.  As famous saying‖ women empowered society empowered‖ 

 Men and women are equal. They have equal opportunities in all the places. But in some 

other places women are not allowed to get an education. They do not know what is happening 

in and around them. Household women are having very poor knowledge on digital India and 

cashless economy. It is applicable only for the working women. Women, those who are doing 

domestic words are not aware on transactions. Though, we teach them they will not know 

deeply about this.  If they are using debit cards, credit cards, paytm, they do not know the 

procedure that frequently changing by the government. After, withdraw of our money, we will 

receive a message from the bank about our account. In ATM they have Tamil options. So, 

easily they can withdraw their money but they don‘t know about the message which is in 

English. Sometimes they have been betrayed by some bankers.  

 Another hindrance is some women are completely depending on their family. So, they do 

not have any chance to know about digital transactions because their needs have been fulfilled 

by their family members. The digital transactions only available in the big shops, big markets 

etc… But household women used to buy the vegetables and daily usage items from the small 

shops. There they cannot use any cards to buy the things. They have to pay the cash for the 

small things. To each and every thing we cannot buy through cards. Through paying money 

only we can buy the small things.  

 For eg: When mother wants give pocket money for her children she has to give a little 

amount. She cannot give credit, debit cards to the children. If it is so, it will spoil the children‘s 

life. If it is cashless economy, surely women will be struggled to fulfill their routine demands. 

So the government of India should analyze the merits and demerits of cashless economy as 

soon as possible they could. They should do good deeds and take proper steps to make a better 

India. 
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DIGITAL FINANCIAL SERVICES – A BOON FOR WOMEN  

IN THE CASHLESS ECONOMY 

 

 

 

 

 
Abstract 
 According to a McKinsey Global Institute report, achieving gender parity between men and women could add 
$12 trillion to global growth (McKinsey & Company, 2015). Digital financial services are instrumental to achieving 
this goal, because they increase women’s financial autonomy, support women’s participation in the labour force, and 
improve the performance of their businesses. Digital financial services, which range from mobile phone-based bank 
accounts to debit cards and electronic financial transactions, also advance the third G20 Principle of Innovative 
Financial Inclusion, which advocates the use of technological and institutional innovations to expand access to 
financial services. Principles like this are crucial to boosting economic participation for more than 2 billion people 
worldwide who currently lack access to formal financial services. Most are women. This paper outlines the role of 
digital financial services in improving women’s economic participation, the challenges of increasing women’s access to 
digital financial services, and the opportunities governments and other sectors have to foster an inclusive global 
economy in which digital financial services are widely available to everyone, especially women. 
Key words: Gender, Women, Digital, Credit Card, Global, Technology, Financial Inclusion 

  
 G20 Leaders agreed in 2014 on the clear need to enable more women to participate in the 

global economy. Specifically, the 2014 G20 Leaders‘ Communiqué established the goal of 

―reducing the gap in participation rates between men and women in our countries by 25 

percent by 2025, taking into account national circumstances, to bring more than 100 million 

women into the labour force, significantly increasing global growth and reducing poverty and 

inequality.‖ 

 Digital financial services are instrumental to achieving this goal, because they increase 

women‘s financial autonomy, support women‘s participation in the labour force, and improve 

the performance of their businesses. Digital financial services also advance the third G20 

Principle for Innovative Financial Inclusion, which advocates the use of technological and 

institutional innovations to expand access to financial services. Principles like this are crucial to 

boosting economic participation for more than 2 billion people worldwide who currently lack 

access to formal financial services most of whom are women.  

 The role of digital financial services in improving women‘s economic participation, Digital 

Financial Services accelerate Financial Inclusion, which is essential to Women‘s Economic 

Empowerment. Digital financial services offer a viable solution to bridge the gender gap in 

account ownership and increase formal financial activity in both the volume and value of 

transactions. Digitization can produce a favourable environment that promotes transparent, 

affordable, accessible, and high-quality financial products and services for women.  

The outcomes include providing women the ability to save formally, which could increase their 

formal participation in the economy. 
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Digital Financial Services can give Women Greater Control over their Finances and 

Financial Decision-Making 

 Women particularly value privacy and reducing the risk of family members confiscating 

funds. Digital financial services also reduce travel and waiting time to access banks or make 

payments for services such as utilities, and they lower the risks of travelling with cash. 

Digital Financial Services can increase Women’s Labour Force Participation 

 This includes giving women greater opportunities to work remotely from their homes or 

communities. 

Digital Financial Services can improve the performance of Women-Owned Businesses 

 Improving access to credit, increasing access to insurance, reducing the risks of theft, and 

lowering administrative and disbursement costs are all ways that digital financial services 

support women-owned businesses. The financial footprint made possible through digital 

payments also allows for alternative methods of assessing the creditworthiness of women who 

do not have traditional credit assets or a financial transaction history. 

 

Challenges of increasing women’s access to digital financial services 

Demand side, Technology, Supply-Side, and Infrastructure Challenges are Barriers to Greater 

access to Digital Financial Services among Women: 

 Demand-Side- Women face social, cultural, and systemic barriers that limit demand for – 

and use of – digital financial services. For example: 

• To an even greater extent than men, women often lack the identification documents needed 

to open formal accounts. According to World Bank research, 2 billion people worldwide in 

2014 did not have any formal identification document, disproportionally women. 

• Women have low financial independence and financial autonomy in many economies. 

Women and girls often do not have equal access to education, and this continues to have a 

negative impact on their broader opportunities. 

• Women, on average, are less financially literate. 

• Women have lower technology adoption rates and greater risk aversion in many countries. 

• Social and cultural sanctions prevent women from accessing financial services. For 

example, starting a business in a developing country often requires a visit to a major city 

center; but in many countries it is difficult or unacceptable for a woman to travel freely. 

• Demand-side, technology, supply-side, and infrastructure challenges are barriers to greater 

access to digital financial services among women continued. 

 Technology- While technology offers a viable solution to address physical access barriers, 

many women do not have access to or control of technology, including mobile phones and the 

Internet. 

 Supply-Side-Legal, social, and systemic barriers limit digital financial services from being 

offered or success-fully marketed to women. For example: 

• In some countries, women lack rights to own property and other physical assets, or are 

required to get a man‘s signature to access formal financial services. 

• The design and marketing of digital financial applications usually are oriented toward men. 
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• Inadequate data privacy and data protection, as well as poor or non-existent recourse in 

digital financial services, can affect women disproportionately, given their typically lesser 

mobility and more limited technological and financial literacy. 

 Infrastructure- Broader infrastructure issues limit the use of digital financial services 

among both women and men who do not have access to the digital services. For example: 

 Technology and network infrastructure is not always accessible or reliable, which can 

discourage women from adopting digital services. This often is due in part to poor 

connectivity, because most developing countries still use 2/2.5G services and even those 

services are not universally and reliably available. Spectrum is a scarce public resource, and 

how governments allocate this resource has significant implications for affordability and 

access. 

 The legal and regulatory environment does not enable mobile phone-based or other non-

bank transaction services, and it does not encourage the development of a digital payments 

ecosystem. 

 Many countries lack policy integration between the banking and telecommunications 

sectors, particularly in relation to the following: taxation, proportional risk-based Know 

Your Customer (KYC) rules, a digital identification system, and flexible agent 

requirements. The benefits of digital financial inclusion provide a powerful basis for bank 

governments to act. Governments will unlock an economy where digital 

Digital Financial inclusion of women-A suggestive framework 

 The benefits of digital financial inclusion provide a powerful basis for bank governments 

to act. Governments will unlock an economy where digital payments are widely available to 

women if they take action to: 

• Digitize the payments and direct benefit transfers they make and receive. This presents 

governments with a powerful opportunity to expand women‘s financial inclusion, while 

also reducing economic leakage caused by corruption, fraud, and other inefficiencies. In so 

doing, governments help make the business case for private sector innovation and 

investment in commercial services to reach low-income women. For instance, 80 million 

unbanked women around the world receive government wages or transfers in cash. 

• Adopt and promote a financial customer protection framework to ensure that new female 

customers are treated fairly and have sufficient financial skills so they know and trust digital 

financial services enough to adopt them. This should include adequate disclosure 

requirements and legally authorized redress mechanisms. 

• Leverage new technologies, such as biometrics, to overcome the lower levels of technical 

adoption and literacy among women in some countries. 

• Create a digital financial identification system. 

• Provide a favourable regulatory environment that allows mobile financial services to be 

offered and aligns banking and telecom sector regulations. 

• Reform discriminatory policies that, in practice, make it harder for women to access or 

adopt digital financial services. Examples include requiring property or physical assets as 

collateral where there are limitations to women‘s ownership or requiring the signature of a 

man‘s to open an account or to borrow. 

• Digitize business registration procedures and license fee payments. 
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Large Businesses, Including Retailers and Technology Companies, Mobile can expedite the 

creation of an Economy where Digital Financial Services are widely available to Women if 

they take action to: 

• Leverage their status as large payers and payees to increase access to – and adoption of – 

financial services by paying wages through digital financial channels, developing a digital 

supply chain, and increasing electronic payments by retailers. 

• Invest in providing services through mobile phones or the Internet or other digital channels, 

which could contribute to bridging the gender gap in ownership and use of digital devices 

and services. 

• Ensure interoperability to increase the convenience and ease of using digital financial 

services. 

• Address issues related to low levels of technical and financial literacy, especially of women. 

• Provide a robust and reliable network for financial transactions as well as strong customer 

support to help address questions and deal with complications in the process. 

 
The Financial Services Industry is in the Unique Position to Address many Challenges and 

Barriers and make Digital Financial Services more widely available to Women if it takes 

action to: 

• Collaborate with other companies and governments to increase women‘s use of services 

while lowering transaction costs by building an inclusive digital payments ecosystem. 

• Leverage new technologies, such as biometrics, to overcome the lower levels of technical 

adoption and literacy among women in some countries. 

• Develop alternative credit scoring models. This can be done by using data derived from 

mobile phone use or utilizing alternative methods designed for women who do not have 

access to traditional credit assets or a credit history. 

• Design products and services to meet women‘s unique needs and preferences. 

• Contribute to the adoption of a financial customer protection framework. 

 

International Donors and Funders can play a significant role in supporting Digital Financial 

Inclusion if they take action to: 

• Support the policy and regulatory environment for digitization of financial services. 

• Fund market infrastructure, particularly in partnership with digital financial service 

providers, to help product and service providers meet market demand. 

• Support appropriate consumer protection frameworks at regulatory and industry level. 

 

Conclusion 

  Much greater participation by women in national economies can be an essential driver of 

macroeconomic growth and stability in the years ahead. Yet female participation in the labour 

force has remained stagnant. It has even declined in some countries. Turning the tide requires 

innovative and informed policies and strong leadership. As this paper explains, it will be vital to 

fully leverage the potential of digitizing payments. Greater use of digital financial services can 

accelerate the inclusion of hundreds of millions of unbanked women in formal financial 
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systems, leading to better lives for women and their families and more robust and inclusive 

growth. 
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PERCEPTION OF WOMEN’S TOWARDS CASHLESS ECONOMY  

IN SALEM DISTRICT 

 

 

 

 

 
Abstract 
 Higher income and education levels, allows for households to use alternative mediums of exchange other than 
cash. In these economies, plastic money and other mediums of exchange such as online transfers are widely used as 
mediums of exchange. Greater usage of these alternative mediums of exchange, not only reduces the costs associated 
with transacting in cash, but significantly reduces the opportunity costs associated with the traditional forms of 
banking.Most of the consumers have been using more on cash for purchase of products and serviceexcept few. 
Currently the government announced that all restrictions for the traditional cash transactionand offers for electronic 
transfer push the consumers to adopt and implement cashless transaction for theirneeds. In the context, the present 
study was undertaken to examined payment modes and actual purchase behavior of women’s in Salem district. 
Around 33 percent of the respondents preferred to use mobile payment to pay bills and transfer money followed by 
electronic product payment and so on. 
Keywords: Cashless economy, Mobile Paymentsand Purchasing Behavior 

 

Setting  

 Most developed economies with high degrees of financial inclusion are characterized by 

low usage of cash as a medium of exchange. Higher income and education levels, allows for 

households to use alternative mediums of exchange other than cash. In these economies, plastic 

money (credit, debit and prepaid cards) and other mediums of exchange such as online 

transfers are widely used as mediums of exchange. Greater usage of these alternative mediums 

of exchange, not only reduces the costs associated with transacting in cash, but significantly 

reduces the opportunity costs associated with the traditional forms of banking. According to 

World Bank Development report 2013, electronic payments can save over one per cent of 

India's gross domestic product (GDP). The "Cash may still be ―king‖ at times, but compared 

with electronic payments, cash payments are inefficient‖. PRICE Cash Survey-2014pointed out 

that the use of card based transactions is highest for e-commerce and online shopping, which is 

growing at a very fast pace in both big and small town India. However even here, e-commerce 

suppliers are offering cash on delivery options for consumers who would prefer to pay that way. 

In 1980s a stream of research emerged that focused on the impact of credit card use on 

consumers spending and purchase behaviour. All of these studies show that where credit cards 

are used purchase spend per transaction is increased (Prelec and Simester, 2001). In a cashless 

society, consumers can make payments over the internet, payment at ‗unmanned‘vending 

machine, ‗manned‘ Point of Sale (POS) using mobile phone device, Personal Digital Assistant 

(PDA), Smart Cards and other electronic payment systems, including debit and credit cards. 

Governments and commercial entities provide strong encouragement and support for cashless 

transactions (McDonald etal., 2006). In large urban centres with more Automated Teller 

Machine (ATM) facilities, consumers withdraw cash more often and in smaller amounts as 
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compared to rural centres, thereby avoiding the risk of loss of money orinterest. When a debit 

card is used, consumers access their accumulated funds (owned money) so it is not clear 

whether the increased spend is a function of the availability of credit or the absence of cash. 

 

Issues  

 Insufficient infrastructure is also a major barricade for cashless transaction. For a Large 

country like India, there are only 2.3 lakh ATMs and 14 lakh POS terminals are very low. 

Countries such as Brazil, Australia, France and the UK have POS terminals three or four times 

that of India. Also the customer awareness drive is virtually missing. The regulatory framework 

for card payment is sound. The current business model of card payment is also under pressure 

illiteracy is one of the major issue in the path of cashless transaction, as per UNESCO report 

India currently has the largest population of illiterate adults in the world with 287 million.  

 Hacking is one of the issues for cashless transaction as per the economic time 3.2 million 

debit cards information were compromised of the major banks such as SBI, HDFC, YES and 

AXIS (Saloni Shukla and Pratik Bhakta, 2016).Soman (2001) suggested that the use of a card 

creates a mental ‗decoupling‘ whereby the pain of paying is decreased. The tangibility of cash 

creates an increased awareness of theactual transaction cost. While cash and cheques are still 

prevalent in some parts of the world, electronic payment mechanisms and especially, mobile 

payments are gaining consumer acceptance in many economies due to the high penetration of 

mobile phone technology (Herzberg, 2003).  

 Au and Kauffman (2008) suggested that ―mobile payment is a type of electronic payment 

transaction in which at least the payer employs mobile telephony device for the realization of 

payment‖. An issue not resolved is whether it is the credit factor or the absence of ‗cash‘ that 

influences point of purchase behaviour. Conversion from cash to cashless is not just about 

consumer preferences. It requires the entire ecosystem of suppliers, big and small, in a market 

to also be ready, willing and able to convert. The present study focuses with fold objective to 

examine the relationship between payment modes and actual purchase behavior of women‘s in 

Salem district. 

 
Methods 

 The present study was undertaken to payment modes and actual purchase behavior of 

women‘s in Salem district. This study based on primary data. The study covers the  

socio-economic conditions like age, education, income, expenditure of the respondents.  

There were 120 samples selected on the basis of convenience.  

 
Analyses and Discussion  

 A lot of the studies around the cost of cash assume that people don‘t move away from cash 

to cardor other non-cash means because (i) they don‘t know the cost there is to dealing in cash 

and (ii)they don‘t have access or education about non-cash options.Soman (2001) examined the 

effect of past usage of payment mechanisms on future spending behaviour by creating 

differences in the retrospective evaluation of past payments. The author found that consumers 

who normally use credit cards vs. cheque to pay for transactions in the test situation were more 
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likely to purchase an additional discretionary product. Raghubir and Srivastava (2002) 

conducted four separate experiments in a single study to examine the relationship between 

spending behaviour and the mode of payment. The following table explores the socio-economic 

condition of the respondents in the study area. 

  Table -1 Age of the Respondents 

Source: Primary data 

 The above table shows that the age 

of the respondents in Salem district. 

Around 63percent of the respondents 

are in the age group of 21-30 years, 

18percent are below 20 years, 10 

percent are 31-50 years, five percent are 

above 50 years and balance four 

percent are 41-50 years. Around 29 

percent of the respondents are under 

graduate, 28 percent are post graduate, 

18percent of the respondents are others, 

16percentare SSLC and balance nine 

percent of the respondents are 

HSC.44percent of the respondents‘ 

occupations are private, 41percent are 

students, eight percent business, four 

percent of the respondents are 

professional and balances three percent 

of the respondents are government. 29 

percent of the respondents income 

are`5001- 10000, 25 percent are `3001-

5000, 23 percent are `10001-15000, 15 

percent of the respondents are above `15000 and balance eight percent of the respondents are 

below `3000. 

 

Table 2 Reason for Using Network 

Source: Primary Data 

 The above table shows that the reasons for using 

network by the respondents in Salem district.87 percent 

of the respondents are using the network for their 

personal, 11percent are using the network for business, 

three percent of the respondents using the network for 

social status. 

  

  

Age Frequency (N=120) 
Percent 

(100) 
Below 20  21 18 

21-30  76 63 

31-40  12 10 

41-50  5 4 

Above 50  6 5 

Education   

SSLC 19 16 

HSC 11 9 

UG 35 29 

PG 34 28 

Others 21 18 

Occupation    

Government 4 3 

Private 52 44 

Business 10 8 

Professional 5 4 

Students 49 41 

Monthly income (`)   

Below 3000 9 8 

3001- 5000 30 25 

5001- 10000 35 29 

10001- 15000 28 23 

Above 15000 18 15 

Reasons Frequency Percent 

Business 13 11 

Personal 104 87 

Social status 3 3 

Total 120 100 
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Table 3 Satisfied Service 

Source: Primary Data 

 Sahu (2009) revealed that cellular companies 

can deliver their services till their licenses have 

validity and they have to renew them for 

providing further service. The above table shows 

that the satisfied service of the respondents in 

Salem district.67 percent of the respondents are 

satisfied services of satisfied, 28 percent of the 

respondents are satisfied services of highly satisfied, four percent of the respondents are 

dissatisfied; only one percent of the respondents are highly dissatisfied.Butt and de Run (2009) 

study on modeling customer satisfaction in cellular phone services show that price and network 

coverage are the most influential factors and next on the rank was customer service and ease of 

usage. 

 
Table 3 Recharge Per Month 

Source: Primary Data 

 The above table shows that the 

expenditure of respondents for recharge 

per month in Salem district.38percent of 

the respondents are recharged per month 

below`100, 31percentare `100- `300, 

15percent are`301-`500, eight percent are 

above`1000 and balance eight percent of 

the respondents are`501-`1000. 

 Soman (2001) proposes retrospective theory to explain payment mode influences on 

spending behaviour. The theory involves mental accounting at the levels of the spending budget 

rather than at the point of purchase decision. Electronic payment mechanisms and especially, 

mobile payments are gaining consumer acceptance in many economies due to infrastructure 

support (Herzberg, 2003). Cheque usage has significantly declined (globally) since the  

mid-1990s; that debit card transactions grew at a rate of 20 percent between 1996 and 2005 and 

that ATM withdrawals and credit card use flattened over that period. This suggests more 

people are using their debit cards to effect transactions.   

 The theory suggests that individuals have an idea of what they spend and whether their 

current spending is above or below the budget; that is, the role of budgeting on spending 

decision is driven by retrospection of past expenses. Individuals use their memory of past 

spending as a reference point to guide their current spending. Past payment reduces purchase 

intention when payment mode requires the consumer to write down the amount paid  

(e.g. cheque) or is highly transparent (e.g. cash) and when the consumer‘s wealth is depleted 

immediately rather than with a delay. Credit cards lack transparency, causing underestimation 

of past spending, and decoupling of payment from consumption. The following table shows 

that preference regarding usage of Mobile for purchasing products/services in Salem district. 

Satisfied Service Frequency Percent 

Highly Satisfied 33 28 

Satisfied 80 67 

Dissatisfied 5 4 

Highly Dissatisfied 2 1 

Total 120 100 

Recharge Per Month (in `.) Frequency Percent 

Below  100 45 38 

100 - 300 37 31 

301 - 500 19 15 

501 - 1000 10 8 

Above 1000 9 8 

Total 120 100 
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Table 4 Preference Regarding Usage of Mobile for Purchasing Products/Services 

Source: Primary data. 

 Thomas et al., (2011) conducted a 

complex set of studies into payment 

mode influence on unhealthy food 

purchases and in one study that uses 

supermarket data they reported that 

expenditure is related to card use and 

that consumers spend more on 

unhealthy food items when they pay by 

credit card((M=$67.6) than when using 

cash (M= $37.9).But in the study area 

33 percent of the respondents are preferred to use mobile payment to pay bills and transfer 

money followed by electronic product payment and so on. 

Conclusion  

 Under a mobile payment condition, consumers may not, at that specific point, be mentally 

‗tuned in‘ to the actual amount of money being spent. When paying with mobile device such as 

mobile phone a consumer only has to flash the device in front of scanner. From this 

perspective, it is plausible that at the transaction point, the consumer is more aware of the price 

of the good if they pay with a cheque or cash than with a mobile phone. Around 63percent of 

the respondents are in the age group of 21-30 years. 29 percent of the respondents are under 

graduate,44percent of the respondents‘ occupations areprivate,29 percent of the respondents 

income are`5001- 10000,87 percent of the respondents are using the network for their personal 

and 31percent are `100- `300. It is one of the reasons for using mobile service to purchased 

goods.67 percent of the respondents are satisfied services of mobile phone networks service 

providers. In the study area 33 percent of the respondents are preferred to use mobile payment 

to pay bills. It is true that electronic banking has come to stay having exploited both sides of the 

vice. The impact of internet banking can be gainsaid by households, businesses, government, 

and its agents alike. The accomplished internet banking system has significantly aided banking 

services and added value to societal well-being. 

Suggestion  

 The cashless system of payments idea was well received by the majority of women‘s, but 

with some concerns/challenges which can hamper its success and must be addressed by 

providers. Hence before cashless system of payment can be widely accepted and used, 

consumers must trust and have full confidence in the system, which entails: Clear and practical 

communication., high level of security in the system-difficult for scammers/fraudsters, simple 

and easy processes especially for low income customers, accessible for all, minimal charges.  

The Government of India (GoI) and Telecom ministry should make necessary step to enhance 

broadband speed and wide coverage of internet to all areas. The government should continue 

and give some incentive benefits to those are using regular digital payments because it will 

motivate not only the regular user but also new user. 

 

Products /services No. of 

Respondents 

% 

To transfer money 22 18 

Cloths 10 8 

To pay bills 40 33 

Recharge Mobile 15 13 

Electronic products 20 17 

Others (books &movie tickets) 13 11 

Total 120 100 
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CASHLESS TRANSACTION: WOMEN BEHAVIOUR IN SALEM CITY 

 

 

 

 

 
 
 

 
 
 

Abstract 
 The cashless transaction produces a significant and immediate impact on the state of the Indian economy. 
Through the demonetization activity the cash transactions impacted by a decrease in liquidity, alternate payment 

services such as e-wallets, e-banking, online transactions, debit and credit card usages have increased significantly.  
It will increase the usage of such payment methods and enable an effective cashless infrastructure. Through the 
cashless transactions the concealed cash transactions are hereby removed from the traditional cash based transactions 
and also it will promote all the economic activities are to be transparent in nature. The objective of the study is to 
know the awareness, trust and confidence and problems faced by women on cashless transaction in Salem city. 
Key words: Cashless transaction, demonetization, digital India, e-banking, paytm 

 
Introduction 

 The Indian Government moves towards a cashless environment after the massive stoke of 

demonetization. In India, peoples use a lot of cash in day to day transactions. Of which,  

95 percent of the transactions were made not in electronic forms. According to World Bank 

Development report 2013, e-payments can save over one percent of India's gross domestic 

product. The cash may be the king over a period, but compared with electronic payments, 

payments by cash are inefficient. The multi-lateral agency reports that, the rising use of 

payment by electronic form can help to save 1.6 per cent of India‘s GDP. Practice and motive 

the people to cash-free transactions from cash transactions. In a growing global economic 

environment, so many countries are successfully implemented cashless electronic systems.  

In the present situation, India has initiated to show its pace in electronic method.   

The Government of India focused to promote the cashless transactions among the people.  

The Digital India policy is a leading programme by the government with a vision to transform 

India to digitally empowered community and knowledge economy. ―Faceless, Paperless, 

Cashless‖ is one of stated role of Digital India. Digital India is also a new program which 

promotes cashless economy directly. The cashless operation means to buy or sell the goods and 

services by using e-payments instead of paper currency and eradicate the cash based transaction 

from all over the nation.  

 Hidden cash transactions were hereby removed from the outdated cash based transactions 

and also it will encourage all the economic operations are to be transparent in nature. 

Supervising and monitoring all types of businesses all over the country is possible through 

cashless transactions. Highlighting the digital payment among the people is more important to 

eliminate corruption, tax evasion and money based activity. It can help to achieve positive and 
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transparency economic development. The budding information technology is quite helpful to 

the people to make cashless transactions. The increasing use of internet and smart phone, apps, 

internet banking, mobile banking, credit card, debit card and electronic exchange are simplify 

and promote the consumer payments and settlements. The government of India has taken a 

numerous steps to promote, utilize and stretch the cash-free transaction among people for better 

use. Direct and indirect restrictions on cashless payments will be prevented for the peaceful 

economic condition. 

 
Cashless Transaction in India 

 The RBI and the government were making several steps to reduce the use of direct cash in 

the economy by supporting the digital/payment services including prepaid devices and cards. 

RBI‘s effort to promote the new varieties of payment and clearing facilities aims to achieve the 

goal of ‗less cash‘ society. Here, the concept less cash society and cashless operation indicates 

the same thing of reducing direct cash transactions and settlement quite doing transactions 

digitally. Cashless transaction economy won‘t mean that, shortage of cash moderately it 

indicates a culture of persons settling via digital transactions. In the modern economy, money 

travels electronically. Hence the expansion of digital payment culture along with the spread of 

infrastructure facilities is much needed to achieve the goal. 

 On 8th November 2016, government withdrawn Rs.500 and Rs.1000 notes that, were the 

two major denominations in circulation. The main objective is to eliminate the fake money and 

black money. The action has given great improvement to cashless transactions as card based 

and digital payments were not delayed when all high value cash transactions suffered because 

of lack in high denomination currencies. 

 

  Source: Hindustan times, 2017 

 Cashless transactions had raised up 42% from 672 million in November 2016 to 958 million 

in December 2016, but it shows the fall of 20% over two months to 763 million in February 
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2017.Debit and credit card operations for the four major banks in India shows a little difference 

between November 2016 and February 2017. 205 million swiped transacting were made 

(Rs.35,200crore) in November 2016 and 212 million swiped transactions were done (Rs.39,200 

crore) in February 2017.December 2016 is the peak time for the digital transactions in India, 

after that the rate of transactions made has fallen.  

 
Modes of Cashless Transactions 

 Cheque 

 Demand Draft 

 Mobile/e-Wallets 

 Credit Card or Debit Card 

 Unified Payment Interface Apps 

 Aadhaar Enabled Payment System 

 Online Fund Transfer- NEFT or RTGS 

 Unstructured Supplementary Service Data (USSD) 

 A Point of Sale (POS) is the place where sales are made 

 
Conceptual Background 

 Kokila and Ushadevi (2017) had suggested that the government of Puducherry along with 

banks should be organize intensive awareness programmes about the benefits and need of 

cashless transaction or digital payments to students of colleges, higher educational intuitions. 

Women‘s are behind in using and adopting cashless transaction than the men, hence the banks 

in Puducherry state should organize awareness programme to women‘s SHG and also motivate 

the women‘s savings account holders to using more on cashless transaction. 

 Ramya (2017) had revealed that people were getting comfortable with cashless payments, 

some mindset issues are holding back many from embracing the newer platforms. The findings 

also suggests that, the usage habits of those who have taken to cashless modes could be 

exposing them to security threats. If it does, people are more likely to switch back to the former 

ease of using cash as it is a habit that they may find difficult to break. This is the reason that 

people could end up overspending, throwing their budgets into disarray. 

 Manpreet Kaur (2017) had concluded that the cashless transaction system is reaching its 

growth day by day, as soon as the market become globalised and the growth of banking sector 

more and more the people moves from cash to cashless system. All the online market basically 

depends on cashless transaction system. The cashless transition is not only safer than the cash 

transaction but is less time consuming and not a trouble of carrying and trouble of wear and 

tear like paper money. It also helps in record of the all the transaction done. 

 Mukhopadhyay (2016) had focused on some of the benefits of going cashless in India.  

To the existing body of the literature, our contribution is developing an insight both at a micro 

level (households and retailers), as well as to what sectors are likely to implement more cashless 

payments than others. Insights from our findings will be invaluable towards developing a 
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roadmap for promoting cashless payments. Its macro-economic effects, instruments and 

regulations that can promote cashless payments. 

 DeepikaKumari (2016) had demonstrated the methods, applications and challenges of 

cashless transaction. The author sprayed the light on the basic concept of cashless transaction 

its security issues. The different method of cashless transaction is also discussed. Its associated 

advantages and limitations are discussed. Authentication of a user is also a big challenge for 

cashless transaction. Some of the main methods are given which are being used now a day.  

At the end conclusion and future scope of the cashless transaction is given. 

 

Objectives of the Study 

1. To study the term cashless transaction 

2. To know the awareness on cashless transaction among women  

3. To assess the level of trust and confidence of women in cashless transaction 

4. To analyse the difficulties faced by the women while using cashless transaction 

 
Research Design 

 The study is framed in descriptive using both primary and secondary source of data.  

The primary information were collected through self-structured questionnaire. The sample size 

of the study consists of 50 respondents, from different socio-economic individuals were selected 

in and around Salem city. The study is purely based on simple random sampling method. 

Simple percentage analysis, ranking method and chi square test were initiated as statistical tools 

to analyse the data. The study has conducted in the month of August 2017. The survey is 

highly confined with the Salem city only and the results does not carry out the reflections in 

general.  

 
Analysis 

Socio-Economic profile of the respondents 

Particulars Variables Respondents Percentage 

Gender Women 50 100 

Age Below 25 years 15 30 

25 – 30 years 22 44 

Above 30 years 13 26 

Occupation Government Employees 13 26 

Private Employees 12 24 

Professionals 8 16 

Entrepreneurs 9 18 

Others 8 16 

Income / Revenue Below 10,000 12 24 

10,000 – 15,000 21 42 

10,001 – 20,000 10 20 

Above 20,000 7 14 

Source: Survey Data 

 The samples were collected at the survey area is 50 in and around Salem city. The socio-

economic profile of the sample respondents were obtained with the help of three major 
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variables namely age, occupation and revenue. It has been analysed that most of the 

respondents were in the age group of 25-30 years (44%) followed by the age group of below 25 

years (30%). It has clearly shows that more than half of the respondents were in the employees 

category scored 26% of government employees and 24% of private employees respectively. The 

table describes that, the income level of 10,000 – 15,000 got the maximum points (42%) and the 

income level of above 20,000 received the least point (only 14%). 

H0: There is no significant difference between socio-economic profile and awareness of 

cashless transactions. 

Relationship between socio-economic profile and awareness of cashless transactions 

Particulars Variables Level of Awareness Total χ2Value 

Low Medium High 

Age Below 25 years 7 5 3 15 33.84 

25 – 30 years 6 7 9 22 

Above 30 years 7 2 4 13 

Occupation Government Employees 3 4 6 13 31.21 

Private Employees 4 4 4 12 

Professionals 1 1 6 8 

Entrepreneurs 3 2 4 9 

Others 4 3 1 8 

Income / Revenue Below 10,000 5 4 3 12 31.26 

10,000 – 15,000 7 10 4 21 

10,001 – 20,000 3 2 5 10 

Above 20,000 2 2 3 7 

Source: Survey Data 

 The above table shows that, the relationship between socio-economic profile and level of 

awareness on cashless transaction of the respondents. Further, it clearly shows that the p-value 

is greater than 0.05 and hence, the null hypothesis on age, occupation and income/revenue is 

accepted at 5 percent level of significance and it is concluded that the three groups of age, five 

groups of occupation and four groups of income of the respondents were negatively associated 

with the three levels of awareness of cashless transactions. It can be concluded that there is no 

significant difference between socio-economic profile and awareness of cashless transactions. 

Difficulties faced by Women while using Cashless Transactions 

Difficulties 6 5 4 3 2 1 Total Mean Score Rank 
Service Tax 30 9 4 5 2 0 50 5.23 I 

Security Issues 21 17 5 4 2 1 50 4.89 II 

Trust Worthy 12 12 7 14 3 2 50 4.19 V 

POS Accessibility 10 15 8 9 5 3 50 4.10 VI 

Online Traffic 11 13 17 5 2 2 50 4.42 IV 

Convenience  22 10 10 2 4 2 50 4.77 III 

Source: Survey Data 

 The above analysis shows that, the weighted average of each factor regarding the difficulties 

faced by women while using cashless transactions. From the calculation of weighted average, 
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service tax (5.23) is the greatest difficulty in cashless transaction and it has been ranked top in 

the series according to the answers of the respondents. Followed by security issues (4.89), 

convenience to customers (4.77), online traffic (4.42). POS accessibility earned the least mean 

score (4.10) in the table. 

 
Conclusion 

 The government has implemented so many policy making acts for the sustainable growth 

and for the transparency of the economic development. The demonetization and digital 

payment systems are playing the most vital role in prompting revolutionary reforms. Cashless 

transaction is one of the gateway to eradicate the black money and corruption in the society. 

The public should be ready to go with the current trend and let us to drop the traditional way of 

approach. In Salem, it can be easily achieved with some obstacles. Because majority of the 

people were well educated and cultured. When compared with the neighbour metropolitan 

cities, Salem having the more number of literate women in Tamil Nadu. So, it is not so 

complicated to travel with the digital payments. But, the government and banks should initiate 

some awareness campaigns and practical exposure about the cashless transactions. If it 

happens, very soon Salem peoples especially Salem women will adopt them to discourage the 

cash payment in any circumstance.  
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Abstract 
 “We want to have one mission and target: Take the nation forward Digitally and Economically” 

--- Shri Narendra Modi 

 Our Prime Minister Shri Narendra Modi said that “A cashless economy is secure and it is clean and you have a 
leadership role to play in taking India towards an increasingly digital economy”. Cash is a basic need just like water 
and we cannot survive without it. The cashless era is introduced new methods of payments while shopping. Gujarat 
Narmada Fertilizers and Chemicals Limited (GNFC) is the first and only fertilizer company in the country for having 
adopted various methods of cashless transactions for sale of fertilizers since 3rd December 2016. It also organized 300 
training sessions for 1,90,000 farmers, retailers, housewives and students. The researcher likes to discuss the concept, 
benefits and impact of cashless economy on women’s shopping world.    
Keywords: Concept, Benefits, Women Shopping 

 
Introduction 

 In Cashless Economy, all types of transactions are carried out through digital means.  

It includes e-banking (Mobile banking or electronic clearing and payment systems such as 

Immediate Payment Service (IMPS), National Electronic Funds Transfer (NEFT) and Real 

Time Gross Settlement (RTGS), debit and credit cards, card-swipe or point of sales (POS) 

machines and digital wallets. In other words, it is simply refers to the application of 

information technology in the financial system. We make payments under this new system by 

using cheques, wire transfers, debit and credit cards, online transactions, and mobile banking. 

The benefits of cashless economy are huge for regulating, controlling, and securing the financial 

system of any economy. Today, credit cards and online payment systems are becoming more 

popular in urban India but paper currency notes are still an essential part of daily human life. 

One saying is revenue is pride, cash flow is wisdom but cash is king. Cash can be defined as 

any legal medium of exchange that is immediately negotiable and free of restrictions and India 

is the fourth largest user of cash in the world.  

Significance of the Study 

 This paper discusses the concept of cashless economy, benefits of it to the customers, 

retailers, suppliers and government. It also summarizes the impact of cashless economy on 

women‘s shopping world because its helps women to make shopping easy and save their time.   

Review of Literature 

 Pradeep H. Tawade (2017), discussed about the current scenario of Cashless India after 

demonization. It also strives to describe the focuses on the impact of devaluation on our 

economy, counterfeit currency and challenges towards cashless economy. 
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 TaruBaswan and BanarsidasChandiwala (2017), talked about the recent development 

―Demonetization‖ taken place with the objective of curbing the black money followed by, 

making the economy cashless. Through this work, we aim to uncover the impact of 

demonetization on the economy of India. The endeavour through this paper is to observe 

whether the move is actually welcomed by the masses with open hands and will it be a way 

towards making the economy cashless.  

 Pappu B. Metri and Doddayallappa Jindappa (2017) was to know the awareness about 

smart phone and the use of smart phone in rural India and to overcome from the problem of 

cashless services providing in rural India.  

 Maitanmi Olusola, et al (2013), examined how we can achieve a cashless society in Nigeria 

especially given her infrastructure deficits and also examined the cashless economic system so 

as to assess its feasibility in Nigeria with regards to timeless, preparedness and adequacy against 

the backdrop of our level of development both technologically and educationally.  

 Salihu Shakirat.A et al (2013) presented the current trend in the impacts of Information 

Technology (IT) in the cashless economy in Nigeria and give an insight into how quality 

banking has been enhanced through Information Technology (IT) and further reveals that the 

deployment of Information Technology (IT) facilities in the Nigerian banking industry has 

brought about fundamental changes in the content and quality of banking business in the 

country.  

Objectives of the Study 

The following are the objectives of this paper. There are: 

 To study the concept of cashless economy. 

 To identify the benefit of cashless economy. 

 To discuss the impact of cashless economy on women‘s shopping world.   

Research methodology 

 This paper is a descriptive in nature and the study has been carried out based on the 

collection of the relevant secondary data. The secondary data has been collected from various 

sources such as published books, articles published in different journals, periodicals, conference 

paper, working paper and websites, etc. 

Benefits of Cashless Economy 

Benefits to retail merchants: It provides safe and security against theft, loss and fraud. It helps 

the retailers for easy assess the business operations through e-payments and provides the ability 

to generate revenue from new channels and digital financial services.    

Benefits to customers: It helps the customers to pay the shopping amount easy and safe and 

also manage their accounts more comfortable than cash payments. The customers also use the 

credit cards for shopping without any interest and it enhances the ability to assess spending 

patterns and manage budgets.  

Benefits to suppliers: It reduces operational costs and risks from cash collections and better 

ability to provide short-term liquidity to retailers and managers, or enable a bank to better 

manage credit to retailers. It also enhanced infrastructure to manage marketing promotions, 

loyalty schemes and sales incentives and less frequent need for retailers to place large orders.  
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Benefit to governments: It is a best tool to monitor consumer spending and retail sectors.  

It helps expansion of financial access and inclusion and tax base through formalizing MSMEs 

and possible reduction of leakage. It growing evidence that shifting spending behaviour to 

electronic payments can increase overall economic output and enhances social welfare. 

Impact of Cashless Economy on Women’s Shopping 

 Women like shopping than men in the shopping world and they spend more time for 

shopping. It is the main hoppy for women. So, cashless economy makes easy the women 

shopping with high safe and comfortable. It reduces cash theft and secures women while 

shopping. Women don‘t bring cash and they swipe their debit or credit card while shopping. It 

makes green marketing and eco friendly environment. That is it reduces paper work and make 

clean environment. Hence, cashless economy creates a positive impact on women‘s shopping 

world. 

Conclusion 

 Our prime minister also likes cashless economy and easy to manage our accounts and make 

shopping more easy and comfortable. It has more benefits than drawbacks. An illiterate person 

is also easy to learn, how to use online payments. It removes black money and corruption and 

safe our nation.    
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Abstract 

 Women is the most important segment for the labour source and for the economic development. The role of 
women as business owners is generally increasing all over the world. Women entrepreneurship is an emerging aspect 
as well as it empowers the employment opportunities all over the nation. Women become aware of where they are 
going, what is the position they held, their status and rights. Women are becoming endowed personally and 
economically through business ownership. Women entrepreneurs were lying towards of utilizing cashless transactions. 
In practical, women entrepreneurs in India facing many problems in collaborating cashless transaction with their 
business. This paper discusses the problems and the opportunities of cashless transaction in women entrepreneurship 
in general and also it highlights the necessity to take right efforts in cashless transaction in women entrepreneurship 
and its effective utilizing. 
Key Words: Women Entrepreneurs, Cashless Transaction, Government Policy, Demonetization, Problems and 

Opportunities, e-Payment 

 
Introduction 

 Globally, there is a tremendous interest among policy makers, academicians, and 

commercial enterprises to explore the possibilities of moving towards a cashless economy. It is 

widely believed that the movement from cash to cashless economy has significant benefits. 

Before 20th century women operated business as a way of supplementing income. In the present 

day, women entrepreneurs are playing a vibrant role and they have become necessary part of 

the global corporate environment and it is really healthy one for the sustained economic 

development and social process. Women increasingly run their own enterprises. Today women 

entrepreneurs become significant tool for cashless transaction. Women entrepreneurs need to 

enhance their living standard in to a comfortable level along with their cashless transaction in 

banking sectors which is turn helps in development of the business. Women entrepreneur are 

highly utilizing cashless transaction. It will be increasing in the economics in all countries. 

Women entrepreneurs are a person who accept challenging role of cashless transaction to meet 

her personal needs and become economically independent. Today women are aware of cashless 

transaction in different situation. Women entrepreneur are having confidence to initiate the 

cashless transaction in business enterprises. Thus, the paper therefore takes the position that the 

status and role of women in the world today, especially in the developing world where India is 

classified; is to be a large extent hinged on the gender gap imbalance. 

Cashless India  

 The Union government ruled by Prime Minister Narendra Modi has been steering towards 

realising his vision on cashless India, ever since the demonetization of the long-standing 
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currency notes of Rs.500 and Rs.1000, which was declared by him on November 8, 2016.  

It was really a daring attempt when considering the fact that in India, public people were more 

dependent on cash than other nations of the world. Suddenly, there was severe scarcity of cash 

in the pass of this decision and people had to face greatest difficulties in buying and selling 

things they needed with so little cash available in banks and ATMs they would unavailable in 

endless queues by day and night. 

 However, the benefits of this attempt have now started dripping in with much of the people 

were switching to digital ways of receiving and paying payment. India is gradually 

transforming from a cash mode to cashless economy. Digital transactions were easily traceable, 

easily taxable and leaving no room for the flow of black money in the society. The whole 

nation is experiencing and practicing of modern isation in money transactions, with the help of 

e-payment services gaining first-time momentum. A huge number of businesses, even street 

vendors, were now ready to accept the electronic payments and motivating the people to learn 

to use the cashless way for a faster pace than ever before. 

 
Cashless Transaction in Women Entrepreneurs’ Environment  

 The lack of Point of Sale machines had kept the business holders isolated from cashless 

dealings, even after demonetisation was declared and promoting the digital payments kept 

feeding in and all sections of the government. Especially the women entrepreneurs had facing 

the difficulties in understanding, how the cashless mechanism functioned as they have been 

unfamiliar to it. To encourage financial digital literacy and empower women entrepreneurs to 

enable them to perform cashless transactions in their business activities as well. They need 

some awareness programmes and digital campaigns is fully focused on instructing knowledge 

on the concepts of digital business, usage of cashless methods of payment and common usage 

of debit cards and net banking facilities. 

 If these proposals were get charged in the society, it will ensure in economic independence 

of women entrepreneurs in this area. Yet now, this activity will ensure that women 

entrepreneurs will become well versed with digital financial systems and can easily transact 

using the several payment options offered today. Cash is no longer,and it won‘t be the only 

available instrument for making transactions. Functioning of small businesses will become very 

easier for women entrepreneurs on adoption of cashless transaction mechanisms. 

 
Benefits of Cashless India 

 This system travels more transparent, accessible, secure and more convenient by cashless 

applications 

 It reduces the use of hard cash as all transactions will done by the digital modes or by using 

credit/debit cards 

 This process becomesvery easy to handle as it has eliminated the paperwork and 

encouraging eco-friendly environment 

 It helped in the expansion of banks and it is needed for every Indian citizen to have their 

own bank account. 
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 Women entrepreneurs are gaining chances to drive a new business plan in form of digital 

payments, PoS and e-payments. 

 Application developers will get better market conditions to attract the business 

opportunities. 

 Underground dealing and terror funding wills gradually falling because of cashless 

economy. 

Opportunities of Cashless India 
 When we travel to Canada or Europe, we need to do cashless operations and we share our 

experience with proud and applause these kind of transactions and journeys. Why don't we 

create the same cashless transaction culture in India? Indian culture should adopt them to do 

online transactions for bill payment/ transferring funds/ ticket booking etc. It will be highly 

significant and more effective than we thought, why we need to stand in queue?We have plenty 

of choice to make it simple and should encourage our surrounded people to do digital financial 

transactions. Now a days, the donations and assistances are also accepted by cashless mode. 

Every Indian citizen have the right and chance to transform our nation more powerful ever 

since, but we hesitate to take first step towards to the growth of our life as well the nations‘. 

Cashless India is not corruption free, but we can say less corruption for sure. 

Challenges of Cashless India 

 Major challenge mentioned in research on cashless transaction in women entrepreneur in 

developing countries is that they enjoy a relatively low level of education and skill training. 

This combined with a lack of carrier guidelines generally seems to limit their access to various 

public and private sectors offered support services including business development services and 

information on business growth. Even though the literature is not conclusive, a common 

challenge for women to establish and run a business in access and control over finance women 

entrepreneurs appear to have less value of cashless transaction Varying across countries, the 

lack of governments support in terms of policy laws and services has support has been 

identified as a barrier of cashless transaction in women entrepreneurs. Most of the research 

indicates the regulations of taxation are the serious obstacles for running and starting the 

business. 

Highlights of Challenges of Women Entrepreneurs in India 

 From the current and earlier analysis, it will agree that women entrepreneurs in India were 

fundamentally deprived as a result of certain limits imposed on them by nature and culture. 

Below are the highlights of some challenges of women entrepreneurs in India. 

 Cultural embarrassment 

 Refinement in the money market place 

 Lack of security 

 Family responsibilities 

 Lack of independence and freedom 

 Limited mobility 

 Solid competition with men 

 Lack of knowledge in sourcing raw materials 

 Lack of technology and innovation 
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 Lack of confidence in taking risk 

 Limited capacity for expansion 

 
Conclusion 

 The money transacted through such home based women entrepreneur are very familiar in 

the rural areas. They feels very bad about the cashless transaction and they are not able to 

understand the modes of cashless transaction. Insufficient infrastructure is the main barrier for 

cashless transaction. Illiteracy is one of the main drawback in cashless transactions. As per 

UNESCO report, India presently having the largest population of illiterates in the world with 

28.7 crore. Government should give routine practices and training to the entrepreneurs towards 

e-payments for better transactions. Then only women entrepreneur will be ready to operate 

with such kind of payments and able toco-operate with the government policy. When women 

entrepreneurs are fully involved, the benefits can be seen immediately: families become 

healthier; their income, savings and investments will go up. By this note, the current research is 

concluded. 
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A STUDY ON CAUSES OF JOB STRESS AMONG NATIONALISED BANK 

EMPLOYEES IN SALEM DISTRICT 

 

 

 

 

 

 
 

 

 

 

 

Abstract 
 Stress has become a predominant aspect in every field now-a-days. In the field of banking sector the employees 
face a lot of stress due to technological revolution, increased customer expectations, and so on. The structures, 
processes, techniques are becoming complex because of regular advancement in the technology. The study focusses on 
finding the causes and coping strategies of stress among the employees belonging to nationalised banks in Salem 
district, Tamil Nadu. A sample of 50 respondents were taken for the study using convenient sampling method.  
The research brought out that majority employees undergo stress and they want to get them relieved from their stress. 
Stress coping strategies were also suggested in the paper. 

Keywords: Job stress, Stress management, Banking, Causes, Coping strategies. 

 
Introduction 

 Banking is one among the highly competitive sectors in India. Since the beginning of this 

decade, banking organizations have been facing greater challenges in terms of technological 

revolution, service diversification and global banking. This has led to rise in stress among 

employees. Any kind of stress/ pressure directly affects individual performance as well as 

performance of the organization. Every employee yearns for the luxurious life, high income, 

promotion, etc. Lot of efforts are taken to achieve work related targets. This increases stress 

among the employees. Every organization strongly competes with each other hence targets 

greater productivity with proper utilization of resource, high sale and high profit. The study 

discusses about the factors causing stress among the nationalised bank employees and coping 

methods of stress. 

 

Review of Literature 

 B.Vijayalakshmi and T.Navaneetha (2014) found that working conditions are the cause 

for stress and the workers could not cope with all activities and that the management must offer 

proper strategies to the employees. The workers also approve that training and development 

helps to cope with new technology reduces stress. 

 Dr. K. Chandrasekar (2011) found that environmental factors were conducive to work 

found that factors that affect attitude of employees to work were interpersonal relationships 

control over environment, shift, emotional factors, job assignment, overtime duty and extended 

work. 
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 R. Neelamegam and S. Asrafi (2010) stated that stress is a general term applied to the 

pressures felt in life. Stress at work is almost inevitable in many jobs. It has become a major 

buzzword and a legitimate concern of the time. 

 

Definition of Stress 

 Stress is a general term applied to various psychological (mental) and physiological (bodily) 

pressures experienced or felt by people throughout their lives. 

Stress can be positive or negative: 

 Stress is good when the situation offers an opportunity to a person to gain something. It 

acts as a motivator for peak performance. 

 Stress is negative when a person faces social, physical, organisational and emotional 

problems. 

 In medical terms stress is described as, ―a physical or psychological stimulus that can 

produce mental tension or physiological reactions that may lead to illness.‖ 

 
Definition of Stress Management 

 Stress management can be defined as interventions designed to reduce the impact of 

stressors in the workplace. These can have an individual focus, aimed at increasing an 

individual‘s ability to cope with stressors. The goal of stress management is to help the 

individuals to manage the stress of everyday life. The process of stress management is named as 

one of the keys to a happy and successful life in modern society. Although life provides 

numerous demands that are difficult to handle, stress management provides a number of ways 

to manage anxiety and maintain overall well-being. 

 
Causes of Stress of Bank Employees 

 Some of the factors creating stress on employees are organizational factors (like less 

promotional opportunities, strict rules and regulations, lack of effective communication, etc.), 

Individual factors (like being impatient, aggressive, rigid, personal financial problems, etc.),  

Job concerning factors (like unsecured feeling regarding the job, tedious nature of job, etc.), 

Extra-Organizational factors (like inflation, technological changes, rapid social changes, etc.). 

The major causes of stress for employees working in the banking industry include: 

 Heavy Work Pressure 

 Lack of support from higher officials 

 Technological Changes 

 Work-Family imbalance 

 
Coping Strategies of Stress 

 The person‘s current ways of coping with stress and anxiety are explored, suggestions are 

made to build on these strategies, and relevant practice is provided using simple stress 

management and relaxation techniques Stress coping strategies encompasses a range of 

modalities designed to treat the physical and emotional toll of stress. The approaches used can 
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include bodywork or exercise, yoga and meditation, counselling, energy work, and education, 

going for outing once in three or four months. 

 
Positive Aspects of Adopting Stress Management Techniques 

 The functioning of the immune system would be better 

 One can be in a soother mood 

 One can get a better sleep 

 Decision making can be better 

 A person can become more optimistic in his approach 

 One can get more enthusiasm and energy 

 One can perform their task better than before 

 One can improve in physical and mental terms 

 Once can feel the sense of relaxation 

 One can be more focused and concentrated in the work they do 

 
Objectives 

1. To enumerate the factors causing stress among nationalised bank employees in Salem 

district. 

2. To find out the coping strategies and effective ways to manage the level of stress among 

nationalised bank employees. 

 
Research Methodology 

 Primary data was collected from the employees belonging to Salem district, Tamil Nadu, 

who are working in nationalised banks like, Corporation Bank, Indian Overseas Bank. Books, 

journals, websites were used as a secondary data. Convenience sampling method has been 

adopted for the study. A sample of 50 respondents were taken for the study. Questionnaires 

were circulated to 50 employees working in the nationalised banks in Salem district. It was 

taken care that the questionnaires were filled in properly without bias. All the 50 questionnaires 

have been distributed among the employees and were filled in with utmost attention and care. 

Hence, the response rate is hundred percentage. The majority of respondents were male (83%) 

and married (71%). The average respondent was 36 years of age, having graduate and 

postgraduate qualifications 

Major Findings: The researcher lists out the major findings from the research conducted. 

Heavy Work Pressure 

 Eighty two percent of the respondents agree to the fact that they are pressurised due to 

heavy workload, which leads them to stress in the workplace.  

Support from Higher Officials 

 Seventy three percentage of the respondents agreed that they are supported and encouraged 

in a good way by their higher officials in the workplace.Sixty one percentage of the respondents 

are satisfied with the way they are encouraged by the management.44 percentage of the 

respondents agree that the rewards given by the management is satisfying them. 
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Technological Changes 

 Seventy nine percentage of the respondents agree that they find it difficult to cope up with 

the technological changes occurring in day-to-day life.And thirty six percentage of the 

respondents say that the procedures are quite difficult to be followed 

 
Work-Family Balance 

 Most of the respondents i.e., seventy six percent of them agree that it is hard to balance 

both family and the workplace issues. 

 

Stress Coping Strategy 

 Majority of the respondents adopt yoga as a best stress coping strategy with fifty one 

percent. And sixty four percent agree that social networks like facebook, whatsapp helps them 

to come out of their stress level. 

 

Suggestions 

 Most of the respondents feel that they are stressed due to their job. Hence, it is the 

responsibility of the management to look after this, since a stressed employee could not perform 

his task to the fullest satisfaction of the management. They should be given proper incentives, 

rewards, increments, in due course of time, according to the talent of the employees, which 

might be a boost for them to work with even more energy and sincerity. Proper counselling and 

awareness must be inculcated in the employees to come out of stress. Personal coping strategies 

like yoga, meditation, etc. can be adopted by the employees to reduce stress. 

 

Conclusion 

 If an employee is able to tolerate the pressure for the first few years, then usually the 

individual prefers to be in the sector. The awareness program pertaining to stress & satisfaction 

is to be taken up in the banking industries to make them aware of the benefits of knowledge of 

stress. A proper guide regarding how to balance between family and work should be given to 

employees. When the employees are given prior and proper guidance, then it would be easy for 

them to tackle the level of stress. 
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Abstract 
 The drastic digitalization over the past few years has indeed affected almost every sphere of our lives. One of the 
most recent effects has been the move towards a cashless economy in India. Starting with the note ban in November 
2016 due to the sudden withdrawal of the notes of Rs.500 and Rs.1000 denominations from the economy overnight, 
the Indian economy is going cashless. In other words, least paper transactions will be involved, substituted by more 
digital transactions with the help of internet banking, digital wallets, Point-of-Sale machines, credit and debit cards, 
etc. This paper is made an attempt to analyse the advantages and disadvantages, impact of demonetization on 
women, remedial measures to be taken by the government on the part of the women for the success of the empowered 
nation. 

 
Introduction 

 Cashless economy is an economy where maximum transactions are done without using the 

physical cash or the means of hard cash. It is the economy where economic transactions are 

done with the facilities like credit card, debit cards and on line transactions by means of fund 

transfer and using e-wallets. The introduction of cashless economy with the help of information 

technology these days is fully supported by the national government in India. This initiative has 

not only helped the fast transactions but at the same time it has saved lot of time and money in 

the country. If we see the global trend in the market it is clear that all over the world people 

have started taking interest in cashless transactions. Academicians, politicians, administrators 

and above all the economists all over the world has strongly advocated about going cashless 

from the cash rich economy. Every elite finds lots of benefits from this type of transactions 

rather carrying cash and move in the market. Moving toward the cashless economy can end up 

in number of benefits. It has been found in a study that cashless economies can lead to the 

increase in the consumption and hence definitely the GDP of the country. If we see the same 

from the Indian perspective it can be concluded that card and online transactions can lead to 

better spending avenues than the cash transactions. The bills of the people using cashless 

transactions are comparatively more than that of cash transactions. 

 The drastic digitalization over the past few years has indeed affected almost every sphere of 

our lives. One of the most recent effects has been the move towards a cashless economy in 

India. Starting with the note ban in November 2016 due to the sudden withdrawal of the notes 

of Rs.500 and Rs.1000 denominations from the economy overnight, the Indian economy is 

going cashless. In other words, least paper transactions will be involved, substituted by more 

digital transactions with the help of internet banking, digital wallets, Point-of-Sale machines, 

credit and debit cards, etc. These are having multiple implications on the economy with the 

following advantages and disadvantages. 
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Advantages 
 Cashless economy is definitely a wise move, given the fact that it provides the following 
advantages: 
 A cashless economy will allow less tension of tackling a wallet full of notes along with us, 

which is not at all safe in a world full of anti-socials. We can rather use our mobile as a one-

stop solution for all kinds of transactions such as bill payments, fees payments, funds 

transfer, recharge, etc. 

 It will ensure a ‗black-money free India‘ or rather the so-called ‗parallel economy‘ where 

people bypass the banks to gather money in their closets at home without coming under the 

purview of tax will suffer a setback. 

 Crime rates have already started diminishing due to cash ban as most of the terrorist 

activities are funded with black money that has bore the brunt of this. In addition to this, 

other crimes such as burglary, extortion, bank robbery, etc. are also declining. 

 One of the biggest advantages is the increase in the span of the income tax. Due to least 

involvement of cash, transactions have to be done through banks where proper KYC 

verifications will be done prior to banking transactions and hence, it will be easier for the 

Government to monitor and mend the income tax evasion by the unscrupulous persons. 

This will, in turn, enhance the revenue received by the Government. 

Above all, the cashless economy will lead to the most convenient and secure economy for all. 

Disadvantages:  
 Apart from the brighter sides of the cashless economy, there are also some darker sides 
associated with it as explained below: 
 The cashless economy will see a hike in the hacking of the personal information over the 

internet such as credit and debit card numbers, PINs, passwords and other sensitive 

information due to an increase of digital transactions. In short, cyber crimes will escalate 

like anything if proper internet security measures are not taken. 

 The poor section of India who is in majority and is scarcely covered under conventional 

banking system will suffer a lot, as they are solely dependent on cash for their daily wages. 

 Sectors such as real estate, retail, restaurants, cement and other MSMEs, where huge cash 

transactions are involved are going to be affected terribly. 

 Inadequate internet infiltration, low internet speeds, limited smart phone and broadband 

penetration, very less PoS machines are the roadblocks towards achieving full digitalization 

that is here the main substitute for cash transactions. 

 Funds will always be in control of the third party such as Government, banks, payment 

interfaces, etc. which lead to extreme uncertainty. 

 In short, a cashless economy can only be possible with sufficient infrastructure and 

planning that are required for supporting an economy like India. 

Assessing the Impact of Demonetization through the Gender Lens  

 Currency demonetisation is no doubt one of the boldest, yet most operationally onerous 

actions in the fight against black money undertaken in the recent history of India. As millions 

processed the shock of their cash holdings becoming devoid of any value on the morning of  

9 November 2016, my thoughts went to the differential impact of this move on men and 

women. This article aims to point out some of the specific issues women may face as a 
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consequence of this action, particularly due to lack of agency and access to formal banking, as 

well as certain specific recommendations for the government to ensure a successful transition, 

and move towards a cashless economy. 

Differential Impact of Currency Demonetization on Women 

 On the day after the announcement, several opinion polls, published in the news and social 

showed that more than 90% of people surveyed supported the government‘s action of currency 

demonetisation, popularly terming it a ‗surgical strike‘ on the black economy, and applauding 

the secrecy and element of surprise associated with the announcement. However, stories of 

distress started in the days that followed, when people complained of long queues, 

dysfunctional ATMs and differential access to the new currency. Stories of women in distress 

began circulating, with the All-India Democratic Women‘s Association and the All-India 

Progressive Women‘s Association decrying the PM‘s actions as disastrous for women.  

1. Consent: As per a UNDP study, 80% of women in India don‘t have bank accounts, as of 

FY15.  Women (across socio-economic groups) are often accompanied by male relatives who 

deal with banking officials to open a new bank account, make deposits, etc. on behalf of their 

female relatives. Documents carrying the name/signatures of a father or a husband are often a 

requirement. Opening and operating accounts on mobile wallets requires mobile phones 

(preferably smart phones equipped with access to the internet) to begin with, which several 

women may not even own. Therefore, in essence, women require the consent of male relatives 

to access formal financial channels, whereas cash offers them a certain amount of 

independence. 

2. Choice:  Informal workers including domestic help, agricultural laborers, workers in factories, 

micro-business owners, daily-wage workers, etc. receiving their salary in cash are severely 

disadvantaged. They often lack formal documentation required for exchanging their currency 

notes, and also suffer from time poverty, as they may not be allowed to take leave to get their 

currency exchanged. This disadvantage is amplified for female informal workers, particularly 

sex workers, as they become vulnerable to abuse from employers. Given that these women bear 

the triple burden of household work, childcare as well as wage labour, they would find it 

difficult to stand in daily queues for currency exchanges. Consequently, they are likely to lose 

agency over their earnings if the exchange is handled by male relatives/employers.  

3. Challenge Due to Safety Concerns: A casual observation of scenes outside ATMs makes it 

apparent that there are far fewer women in queues. A woman was recently met by astounded 

stares at an ATM in Delhi at just 9 pm in the evening, as she has committed the gross mistake 

of arriving there alone, without a male relative to chaperone. Women frequently do not risk 

going out alone late in the evening owing to the ever imminent threat of violence, be in cities or 

rural areas. This effectively reduces the time of women to access ATMs, thus making cash 

exchange far more challenging for women than men. 

4. Cache of Savings:  Stories abound of huge caches of savings stashed in the form of cash by 

homemakers, away from the prying eyes of husbands and other family members.  

The perception that years of savings that housewives often put away from household expense 

budgets would be rendered value-less compounded with the need to be disclose their quantum 

http://www.hindustantimes.com/india-news/govt-s-demonetisation-move-a-disaster-for-rural-women-say-activists/story-h65rTCQpNMLHSYFuyXk3hP.html
http://timesofindia.indiatimes.com/city/patna/Demonetization-a-direct-attack-on-women-of-country-says-AIPWA/articleshow/55404960.cms
http://timesofindia.indiatimes.com/city/patna/Demonetization-a-direct-attack-on-women-of-country-says-AIPWA/articleshow/55404960.cms
http://timesofindia.indiatimes.com/india/In-India-80-of-women-dont-have-bank-accounts-UNDP-report/articleshow/50179848.cms
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to the husband/family, severely impacts homemakers, even though they may be facing less 

scrutiny from the tax department. Further,  for women who may be victims of physical, mental 

or emotional domestic abuse, cash is a   safety net, having higher utility than even its monetary 

In these cases, women may be hesitant to disclose their savings, fearing abuse from 

husband/family members, and would end up facing greater insecurity in the future. 

5. Constrained by Physical Barriers: Despite recent measures (such as dedicating a full day for 

currency exchange of senior citizens) the physical barriers preventing access to banks, further 

intensified by the misinformation that there lifelong savings may be lost, can have a debilitating 

psychological impact on elderly and disabled. Mobile wallets and net banking can be difficult to 

understand owing to technological barriers. This impact is compounded in women‘s case, as 

they are generally used to their husbands/male relatives handling ―money related matters‖. 

Remedial Measures  

 While it is understood that demonetisation has been undertaken with a larger objective of 

eradicating the black money circulating in the form of cash, the differential impact on women 

necessitates that central and state governments, in partnership with NGOs, banks and mobile 

wallet operators, ensure a smooth exchange of currency for women in this period, as well as 

work towards improving women‘s access to non-cash based payment methods in the longer 

run. Some of the possible steps which could be taken in both the short and longer term could be 

as follows: 

1. Camps for Encouraging Women to Open Banks Accounts:  Urban local bodies/ village 

panchayats bodies could tie-up with banks to set up Aadhaar card registration and Jan Dhan 

Yojana camps, wherein persons lacking formal documents can register for an Aadhar card and 

set up a bank account under the Jan Dhan Yojana, This round of registrations could include 

specific targets to enlist women. Special female volunteers could be recruited at community-

level to educate women about the need to have independent bank accounts, and be taught how 

to operate them without male family members. This can be a short-term measure, which could 

be implemented until 30 December 2016, at the district level. 

2. Currency Exchange Services for Women:  Akin to the recent dedicated day for senior 

citizens, women could also be provided certain special currency exchange services. Banks and 

post offices could set-up separate queues for women; Resident Welfare Associations (RWA), 

community groups and village panchayats could partner with banks to set up women-only, 

physically accessible currency-exchange centres, with physically accessible facilities.  

These could be set-up on a single day of the week or on weekends, and women could be 

allowed to exchange an amount equivalent to the weekly withdrawal limit in one go at these 

centres. Volunteers could be selected by the RWA/village panchayat to help elderly and 

disabled (men and women) with the cash exchange at these centres – community level checks 

could be in place to ensure that only the cash of the elderly is exchanged, rather than that of 

family members. Women lacking formal documentation could be allowed to exchange their 

cash at these centres by providing alternate documents, for instance, photocopies of Aadhar 

card application. Finally, Government appointed/approved female workers, e.g. Anganwadi 

workers, could hold community level events, and undertake carefully chosen door-to-door 
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visits, to provide clarity on the currency exchange rules and assure women that their savings 

would remain safe. 

3. Increasing Use of Mobile Wallets amongst Women: Studies have shown that mobile 

wallets (e.g. M-Pesa) have resulted in significant gains for women across Africa.  They enable 

women to save securely, instead of living in the constant fear of it being stolen or misused by 

their male relatives. Further, their overall level of savings has been found to increase, as petty 

cash is not physically around for use. In addition, due to this money being part of a formal 

saving system, it can be used as collateral to raise loans to start small businesses. 

 Mobile wallet operators (MWOs) have already been marketing their services quite 

aggressively in the informal urban sector in India, with uptake seeing an increase in the past 

few days. To harness this momentum, MWOs could partner with NGOs, and micro-lenders to 

increase uptake amongst women, e.g. microloans could be disbursed through wallets. However, 

to achieve greater success, MWOs would need to a) ensure that both the buyer and seller side 

has access to its services – which in turn entails greater number of exclusive partnerships at 

retail level, and b) facilitate SMS-based transactions on feature phones. The government could 

also support this endeavor by mandating that sellers provide at least one other option to cash 

for transactions. 

4. Ease Access to Banking for Women: As shown in the figure, right from opening to making 

regular transactions, systemic changes are needed to ease women‘s access to banks. Specific 

guidelines may need to be issued by the central government to sensitise bankers about not 

questioning women about male relatives. Further, banks could use the opportunity presented 

by the currency demonetisation to go to the doorstep of their potential female customer, and 

encourage more housewives, female informal workers and other segments of unbanked women 

to move into the formal banking system. In addition, they could also offer financial incentives, 

for instance, offering nominally higher interest rates for accounts held in women‘s name, with 

central/ state governments supporting through policy action. 

5. Change Attitudes amongst Women: State governments, urban local bodies and village 

panchayats could forge long term partnerships with NGOs to educate women on why they 

should, and how they can, make greater use of non-cash based payment methods, by working 

on changing mindsets and reducing attachment to physical cash. 

Conclusion 

 The future of the Cashless India looks pretty promising as the response of the country 

people towards this move of the government and the support towards it is a clear indication 

that the government‘s move is likely to succeed. The transparency in the economy will increase 

through the e-commerce transactions and the digital payment gateways which will increase the 

GDP of the economy. This will increase the creditability of the country and make a rise in 

investments. This step of cashless is truly going to create ripples of big success and it will help 

to attain vision of Prime Minister Modi‘s vision of ―Digital India‖. It is incumbent upon the 

government to take note of women‘s role in society, and their specific constraints, and address 

them through simple, practical steps to ensure that they are not left out in this period of 

transition. 
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Abstract 
 Entrepreneurs have been recognized by many as the catalyst for economic growth and development.  
Women entrepreneurship represents a vast untapped source of innovation, job creation and economic growth in the 
developing world. Raising women as entrepreneurs is a part of current government initiative. Although women 
entrepreneurs have become more important players in the entrepreneurial landscape, the number is still small as 
compared to businesses owned by men. While e-commerce is still young in India, it has seen a number of startups 
evolving into big companies in a short period of time. Although no single person or a company has emerged as a single 
leader, a number of individuals together have become the face of this sector in this country. This paper will look into 
the successful women entrepreneurs in e-commerce. 
Key words: Women, entrepreneur, e-commerce. 

 
Introduction 

 In India, women have remained as a neglected section of work force. Women are lagging 

behind men mainly because of the relative absence of economic opportunities and minimal 

participation in decision making process. Educational backwardness is another major reason 

why women are lagging behind men. The participation of women in professional and technical 

work force is low. Therefore, the organizations concerned with the development of women 

considered empowerment of women as a solution to these problems. The specialists in 

economic development have considered entrepreneurship development as a possible approach 

to empower women. 

 Women entrepreneur may be defined as a woman or group of women who initiate, 

organize, and run a business enterprise. In terms of Schumpeterian concept of innovative 

entrepreneurs, women who innovate, imitate or adopt a business activity are called ―women 

entrepreneurs‖. B.R. Ambedkar once said, ―I measure the progress of a community by the 

degree of progress which women have achieved.‖ The same could apply for this ecosystem as 

well, which at the moment has a decent share of women contributing as the front runners, 

investors, innovators, analysts, journalists and more. 

 The Government of India has defined women entrepreneurs based on women participation 

in equity and employment of a business enterprise. Accordingly, the Government of India 

(GOI2006) has defined women entrepreneur as ―an enterprise owned and controlled by a 

women having a minimum financial interest of 51 per cent of the capital and giving at least  

51 per cent of the employment generated in the enterprise to women.‖ However, this definition 

is subject to criticism mainly on the condition of employing more than 50 per cent women 

workers in the enterprises owned and run by the women. 

 Kamal Singh, a woman entrepreneur from Rajasthan, has defined woman entrepreneur as 

―a confident, innovative and creative woman capable of achieving self-economic independence 

Dr.B.Sudha 
Associate Professor, Dept. of Bank Management, 

Alagappa University, Karaikudi, Tamilnadu 

 



Vol. 5     Special Issue 1        September 2017            ISSN: 2320-4168 

 

Shanlax International Journal of Commerce Page 47 

individually or in collaboration, generates employment opportunities for others through 

initiating, establishing and running the enterprise by keeping pace with her personal, family and 

social life.‖ In nutshell, women entrepreneurs are those women who think of a business 

enterprise, initiate it, organize and combine the factors of production, operate the enterprise 

and undertake risks and handle economic uncertainty involved in running a business enterprise. 

Statement of the Problem 

 In India, women comprise about 30 percent of corporate senior management positions, 

which is notably higher than the global average (24 percent). But in the overall workforce, India 

is one of the worst countries in the world 113th out of 135 when it comes to the gender gap. 

And women entrepreneurs constitute only 10 percent of the total number of entrepreneurs in 

the country. This paper will definitely motivate the young female students to become successful 

women entrepreneur.  

Objectives of the Study 

 To study the Government initiatives to promote women entrepreneurs. 

 To highlight the successful women entrepreneurs in the present scenario. 

Steps taken by the Government to Promote Women Entrepreneurs 

 Empowering women, giving women enough opportunities to show their worth, is the 

major concern of the government right now. From Indrani Nooyi, CEO of Pepsico to Shahnaz 

Hussain, owner of the biggest herbal cosmetics industry in India, India has many women 

entrepreneurs who are shining in the corporate world. More women are joining the world of 

business and entrepreneurship day by day. All they need is proper inspiration, training and 

promotions. The Government has also taken a few steps to ensure that women are properly 

educated, informed and guided about entrepreneurship and the countless opportunities it has to 

offer. Here is what the Government is doing to help women start their own businesses. 

1. Trade Related Entrepreneurship Assistance and Development (TREAD) scheme for 

 women: This scheme provides women with proper trade related training, information and 

counseling along with extension activities related to trades, products, services etc. Along with 

that, Government Grant also provides up to 30% of the total project cost as appraised by 

lending institutions which would finance the remaining 70% as loan Assistance to applicant 

women. It mostly helps poor & usually illiterate/semi-literate women to get started on their 

business. 

2. Mahila Vikas Nidhi: This fund has been set up by SIDBI to help women in rural area start 

their entrepreneurship easily. It grants loan to women are given to start their venture in the field 

like spinning, weaving, knitting, embroidery products, block printing, handlooms handicrafts, 

bamboo products etc. 

3. Co-operative Schemes: Women co-operatives schemes were formed to help women in agro-

based industries like dairy farming, poultry, animal husbandry, horticulture etc. with full 

financial support from the Government. 

4. Government Yojanas: Swarna Jayanti Gram Swarozgar Yojana and Swaran Jayanti 

Sekhari Rozgar Yojana were two important schemes launched by the government to provide 

reservations for women and encouraging them to start their ventures. 
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5. Private Organisations: Several NGOs, voluntary organizations, Self-help groups, 

institutions and individual enterprises from rural and urban areas are working to help new 

women entrepreneurs to set up their business and run it smoothly. 

Supportive Measures for Women's Economic Activities and Entrepreneurship 
• Direct & indirect financial support 
• Yojna schemes and programmes 
• Technological training and awards 
• Federations and associations 

Direct & Indirect Financial Support 

• Nationalized banks 
• State finance corporation 
• State industrial development corporation 
• District industries centers 
• Differential rate schemes 
• Mahila Udyug Needhi scheme 

• Small Industries Development Bank of India (SIDBI) 

• State Small Industrial Development Corporations (SSIDCs) 

Yojna Schemes and Programme  

• Nehru Rojgar Yojna 

• Jacamar Rojgar Yojna 

• TRYSEM 

• DWACRA 

Technological Training and Awards 

• Stree Shakti Package by SBI 

• Entrepreneurship Development Institute of India 

• Trade Related Entrepreneurship Assistance and Development (TREAD) 

• National Institute of Small Business Extension Training (NSIBET) 

• Women's University of Mumbai 

Women Entrepreneurship in India 

Successful Women Entrepreneurs in the 

present E-Commerce scenario 

Federations and Associations 

• National Alliance of Young 
 Entrepreneurs (NAYE) 

• India Council of Women 
 Entrepreneurs, New Delhi 
• Self Employed Women's 
 Association (SEWA) 
• Association of Women 
 Entrepreneurs of Karnataka 

 (AWEK) 
• World Association of Women  

              Entrepreneurs (WAWE) 
• Associated Country Women of the World (ACWW) 

States No of Units 

Registered 

No. of Women 

Entrepreneurs 

% 

Tamil Nadu  9618 2930 30.36 

Uttar Pradesh  7980 3180 39.84 

Kerala  5487 2135 38.91 

Punjab  4791 1618 33.77 

Maharastra  4339 1394 32.12 

Gujrat  3872 1538 39.72 

Karnatka  3822 1026 26.84 

Madhya 
Pradesh  

2967 842 28.38 

Other States 
& UTS  

14576 4185 28.71 

Total 57,452 18,848 32.82 
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 Women entrepreneurs are stepping up to show their skill and vision and prove that they 

have the ability to take their budding ventures to scaling heights. Let‘s have a look at some of 

the women who are making a difference in this growing e-commerce ecosystem. 

1. Swati Bhargava:  

 Swati Bhargava is the Chief Executive Officer and the Co-founder of Cash Karo.  

A graduate from London School of Economics (LSE), Swati started her first online 

entrepreneur venture cashback site Pouring Pounds in the UK in mid-2011 with her husband 

Rohan. Recognising the huge potential in India, in April 2013 they started CashKaro.  

The biggest challenge they faced while building Cashkaro was to educate the Indian market 

about the concept of Cashback and affiliate marketing. Her biggest strength and motivation has 

been her husband Rohan Bhargava. As Swati puts it, ―Being an entrepreneur is not easy, but if 

you have the right partner it‘s an incredible experience where you enjoy the journey as much as 

the destination!‖. She advices aspiring women entrepreneurs to be confident and determined on 

building a good business. She says ‗Be focussed in acquiring your dream, so as to win over or 

over ride any misconception or stereotypes people might hold about you. And take the limit off 

and go forth!‘ 

 
2. Neeru Sharma  

 Neeru Sharma is the Co-Founder and the Director of Corporate Development at Infibeam, 

an Indian online shopping portal. A graduate from Carnegie Mellon University, she has 

worked with Amazon. Amazon was her first e-commerce sector experience, which opened the 

doors for her to explore new business ideas and thus Infibeam was discovered. With a clear 

vision and the required skill set to succeed to make an impact she founded Infibeam.  

While building Infibeam, the biggest challenge she braved was finding the correct talent for her 

venture. Since, when the organisation was founded, startups were not common among the 

people. Her family is her pillar of support and strength that encourages her to endure bold bets. 

She loves poetry, dance and spending time with her family. Her advice for the aspiring 

entrepreneurs is, ―Chase your dreams till they become true!‖ 

 
3. Richa Kar  

 Richa Kar is a CEO and Co-Founder of  Zivame.Com, an online lingerie shopping portal 

in India. An NMIMS graduate, she has a prior work experience with the Spencers. Zivame was 

founded in August 2011. Her initial hurdles in setting up Zivame were incorporating the 

company, renting out a space for the company, getting a payment gateway etc. As Richa says 

people still are not really OK to talk about lingerie openly and for women lingerie shopping is a 

five minute hurried chore. To sort out this problem, for the Indian woman, she started her 

venture Zivame. Being a woman herself she understands her customer‘s requirement much 

better. Being a woman entrepreneur is a blessing in disguise for her. She believes if you are 

strong, focused and passionate about what you want to do, everything falls in place. 

 
  

http://www.infibeam.com/
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4. Suchi Mukherjee 

 Suchi Mukherjee is the Founder and CEO of online shopping portal Limeroad.com, which 

was founded in 2012. A graduate from LSE, she has worked with Gumtree, an eBay Inc 

Company and Skype. Apart from her business, Suchi‘s interests include theatre, painting and 

horse riding. Her experience in the international online companies has been her strength and it 

helped her start the venture. Limeroad gives an option where users can create their own 

scrapbook of looks and ideas. The challenge for her was to find the right talent for her venture 

and other complexities that come along while starting a company. Her advice for women 

aspiring for an entrepreneurial future is to have a fighter gene, for the journey is both 

extraordinarily satisfying yet fraught with enormous challenges. 

 
5. Upasana Taku  

 Upasana Taku is the CEO and Co-Founder of Zaakpay.com, a mobile app payment SDKs 

and web payment solutions to ecommerce companies in India. A Stanford University graduate, 

she has an extensive work experience in many technical firms, such as Wipro Spectramind, Sun 

Microsystems, Stanford Linear Accelerator etc. Her first startup venture was Mobikwik in 

February 2010 with her husband Bipin Preet Singh. Then later that year she launched Zaakpay 

with him. 

 
6. Bhawna Agarwal 

 Bhawna Agarwal is the CEO of Luxury Retail Services and is an Advisory Board member 

at VentureFund. She is an award winning digital leader with 16+ experience in media houses, 

internet companies and start-ups in India. Bhawna started her internet journey in 2000. Being a 

founding team member of Times Internet, her first challenge was to create an online travel 

platform, which she successfully achieved and today its known as Indiatimes Travel. She has 

also been a member of the founding team of Yatra.com, where she was heading P&L 

responsibility and provided operational leadership for Sales, Alliances, Product, Marketing etc. 

She is very active across the startup ecosystem in India. Her specialities are Start-up business, 

E-com & Online Travel Strategy, Internet Marketing, Online Customer behavior, etc. 

 
7. Pearl Uppal  

 Pearl Uppal is a Internet Startup and Growth specialist, an Entrepreneur and an Investor. 

After years of experience in companies like GE, Rediff and Yahoo, she foounded and led India 

based e-commerce marketplace Fashionandyou.com. After that stint, she moved on and 

founded 5ideas Startup Superfuel in 2012 with her husband Gaurav Kachru. The Startup 

Superfuel Fund is a seed & early stage fund focused on digital assets based in India. It has been 

13 years since Pearl is being a strong guide in helping building startups and high growth 

businesses in the Internet Industry across media and commerce. 

 
8. Anisha Singh  

Anisha Singh is a Founder and CEO of Mydala.com, a discount coupon website, which 

recently forayed into online retail. She is a graduate from American University and began her 
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career on Capitol Hill working with the Clinton administration helping women entrepreneurs 

raise funding for innovative women-led businesses. She then worked at Centra Software in 

Boston before returning to India and setting up, Kinis (Software) Solutions, a provider of 

customized e-learning solutions for Fortune 500 companies. And finally launched MyDala in 

2009. She was conferred the ‗Women Leadership Award‘ at the World Women Leadership 

Congress in 2014 and the ‗Leading Woman in Retail‘ Award in 2012. 

 
9. Vani Kola 

 Vani Kola is the Managing Director at the Kalaari Capital and the CEO at the IndoUS 

Venture Partners. Kalaari Capital, founded in 2011, is a USD 160 million venture capital fund 

which has funded more than 50 companies in India. A post-graduate from Arizona State 

University and a successful entrepreneur in Silicon Valley, she works with first time 

entrepreneurs to help build strong global companies. She has successfully led investments in  

e-commerce, mobile services, education and healthcare. Some of Vani‘s notable successes 

include Snapdeal, Myntra, VIA, Apps Daily, Urban Ladder, Zivame, Power2SME and 

Bluestone. Along with being a successful business woman she is an adventure hiker, dog lover 

and enthusiastic meditation practitioner. Her specialities lie in Indian venture capital, start-ups, 

mergers and acquisitions, technology, adventure travel, women VCs, women entrepreneurs and 

women issues. 

 
10. Sabina Chopra  

 Sabina Chopra is the EVP Operations at Yatra.com. She is a graduate from Delhi 

University and headed India based Operations of ebookers, a Europe based online travel 

company. Taking her learning and experience from her time at ebookers, in 2006, she co-

founded Yatra.com and shaped it into one of India‘s most popular travel portals. 

 
Conclusion 

 Women in India plunged into business for both pull and push factors.  Pull factors imply 

the factors which encourage women to start an occupation or venture with an urge to do 

something independently. Push factors refers to those factors which compel women to take up 

their own business to tide over their economic difficulties and responsibilities. With growing 

awareness about business and spread of education among women over the years, women have 

started shifting from traditional commerce to e-commerce. 
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E-BANKING: CHALLENGES AND OPPORTUNITIES-AN OVERVIEW 

 

1.  

2.  

3.  

 

 

Introduction   

  E-banking has the potential to transform the banking business as it significantly lowers 

transaction and delivery costs. This paper discusses some of the problems developing countries, 

which have a low penetration of information and telecommunication technology, face in 

realizing the advantages of e-banking initiatives. Major concerns such as the ‗digital divide‘ 

between the rich and poor, the different operational environments for public and private sector 

banks, problems of security and authentication, management and regulation; and inadequate 

financing of small and medium scale enterprises (SMEs) are highlighted. 

 
E-Banking 

  In simple words, e-banking implies provision of banking products and services through 

electronic delivery channels. Electronic banking has been around for quite some time in the 

form of automatic teller machines (ATMs) and telephone transactions. In more recent times, it 

has been transformed by the the internet – a new delivery channel that has facilitated banking 

transactions for both customers and banks. For customers, the internet offers faster access, is 

more convenient and available around the clock irrespective of the customer‘s location. 

 
E-Banking in India 

  There are not many inventions that have changed the business of banking as quickly as the 

e-banking revolution. World over banks are reorienting their business strategies towards new 

opportunities offered by e-banking. E-banking has enabled banks to scale borders, change 

strategic behaviour and thus bring about new possibilities. E-banking has moved real banking 

behaviour closer to neoclassical economic theories of market functioning. Due to the absolute 

transparency of the market, clients (both business as well as retail) can compare the services of 

various banks more easily. If clients are not happy with the products, prices or services offered 

by a particular bank, they are able to change their banking partner much more easily than in the 

physical or real bank-client relationship. 

 

International Standard Trends in E-Banking 

  Though data on internet banking are scarce, and differences in definitions make cross-

country comparisons difficult, a preliminary analysis by International Monetary Fund (IMF) 

shows that internet banking is particularly widespread in Austria, Korea, the Scandinavian 

countries, Singapore, Spain, and Switzerland, where more than 75 per cent of all banks offer 

such services. The Scandinavian countries have the largest number of internet users, with up to 

M.Jegan 

Part Time Research Scholar, Dept of Commerce 

Madurai Kamaraj Unversity, Madurai 

 



Vol. 5     Special Issue 1        September 2017            ISSN: 2320-4168 

 

Shanlax International Journal of Commerce Page 53 

one-third of bank customers in Finland and Sweden taking advantage of e-banking. In the US, 

Internet banking is still concentrated in the largest banks. While most US consumers have 

accounts with banks that offer internet services, only about 6 per cent of them use these 

services. As of today, most banks have combined the new electronic delivery channels with 

traditional brick and mortar branches, but a few that have emerged offer their products and 

services only through electronic distribution channels. These ‗virtual‘ or ‗internet only‘ banks 

do not have a branch network but might have a physical presence, for example, an 

administrative office or nonbranch facilities like ATMs. The US has about 30 virtual banks; 

Asia has two, launched in 2000 and 2001; and the European. 

 
Indian Scenario -Over View 

 To Scope with the pressures of growing competition, Indian commercial banks have 

adopted several initiatives and e-banking is one of them. The competition has been especially 

tough for the public sector banks (PSBs), as the newly established private sector and foreign 

banks have already sharpened their competitive edge. Some of the proactive PSBs have been 

striving hard to make their structures flexible enough to accommodate technological changes. 

Adoption of technology has facilitated alternative channels for delivery within the PSBs, and, 

in turn, put pressure on them to restrict or limit the branch network and employ a better skilled 

workforce. E-banking, facilitated by the technological revolution, has strongly impacted 

strategic business considerations for Indian banks (including the PSBs) by cutting down costs of 

delivery and transaction massively. In India, currently, there are two types of customers – one 

who is a multi-channel user and the other who still relies on the branch as the anchor channel.  

  The primary challenge for banks is to provide consistent service to customers irrespective of 

the kind of channel they use. The channels broadly cover the primary channels of branch (i e, 

teller, platform, ATM), phone (i e, call centre, interactive voice response unit), and internet 

channel (i e, personal computer, browser, wireless) banking.  

 
Challenges in E-Banking for Developing Countries 

  Based on ‗best practices‘ in developed countries, United Nations Conference on Trade and 

Development (UNCTAD) report has identified four challenges that developing countries, in 

general, are expected to overcome to achieve the advantages that e-banking initiatives can bring 

about [UNCTAD 2002] 

 The ability to adopt global technology to local requirements: An adequate level of 

infrastructure and human capacity building are required before developing countries can 

adopt the global technology for their local requirements  

 The ability to strengthen public support for e-finance: Historically, most e-finance 

initiatives in developing countries have been the result of cooperative efforts between the 

private and public sectors. 

 The ability to create a necessary level of regulatory and institutional  frameworks: The 

lack of regulatory frameworks, trust, security and privacy standards, high trade barriers, 

customer and investor protections impede progress in implementing e-banking initiatives on a 

larger scale in many developing countries. 
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E-Banking in India: Major Concerns for Indian Banks 

• First, in India, there is a risk of the emergence of a ‗digital divide‘ as the poor are excluded 

from the use of the internet and so from the financial system. Empirical evidence shows 

that richer countries possess higher concentrations of internet users (higher than income 

concentration) in comparison with poorer countries [Hawkins 2002]. 

• Second, even today, the operational environment for public, private and foreign banks in 

the Indian financial system is quite different. 

• However, challenges before the public sector banks are plenty and of a different kind. 

While, they have to handle volumes which are mind boggling, there are also issues of 

legacy, old habits and political pressures. 

• Third, confidentiality, integrity and authentication are very important features of the 

banking sector and were very successfully managed the world over in pre-internet times. 

• Fourth, e-banking has created many new challenges for bank management and regulatory 

and supervisory authorities. They originate not just from increased potential for cross 

border transactions but also for domestic transactions based on technology applications 

which raise many security related issues. 

• Fifth, there are some serious implications of international e-banking. It is a common 

argument that low transaction costs potentially make it much easier to conduct cross-border 

banking electronically. 

• Sixth, there is no commercial bank in India, which has exclusively specialized in the small 

business segment. SMEs in India have generic problems like the inability to provide quality 

data, to exhibit formal systems and practices and the lack of asset cover. 

 

State of E-Banking Regulations in India 

  At present, there are three major statutes or guidelines governing e-finance operations 

within India, notably, The Information Technology Act, 2000; The Information Technology 

(Certifying Authorities) Rules 2000; and Central Bank (Reserve Bank of India (RBI)) guidelines 

on Internet Banking in India. The RBI guidelines have defined the operational framework on 

internet banking with a focus on security issues. Though the RBI has mandated that the 

commonly used PKI technology standard should be followed, no compulsory timeframe has 

been set for the same so far. However, the guidelines detail the organizational, operational, and 

supervisory structures that banks will have to implement while offering internet banking.  

The IT. Act 2000 and the IT Rules for Certifying Authorities lay down the framework for 

appointment of digital certifying authorities, acceptance of digital signatures, etc, which would 

enable the orderly development of cyber business. 

 
Exploiting E-Banking in India for Strategic Advantage 

  Nobody would deny that electronic banking is the wave of the future. Though the ‗practice‘ 

of e-banking in India is quite limited, there is a huge potential for it given its impact on the cost 

and efficiency of financial intermediation. It may even be possible for them to leapfrog straight 

to the most advanced technologies. They can put in place appropriate policies (especially 

regarding security aspects) before e-banking becomes widespread rather than reacting to it at 
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the time of implementation. In this section, an attempt is made to see how India can exploit the 

ongoing e-banking wave to reap maximum possible benefits without incurring any major risks. 

As regards the problem of a possible ‗digital divide‘, there is a lot one can learn from the 

experiences of other developing Countries to include the poor within the net of e-banking. 

  There is also an awareness that such large-scale computerization is not going to help in 

other operational areas like back-office functions, management information systems (MIS), 

fraud prevention, marketing and higher value-added business. To avoid potential risks involved 

in cross border e-banking, India can make a gradual beginning. For instance, as suggested by 

Mathew and Nitsure (2002), to begin with, Indian banks should seek benefits in the export of 

remote processing services for which they have developed comparative advantage in recent 

years. 

 
Conclusion 

  The e-banking revolution has fundamentally changed the business of banking by scaling 

borders and bringing about new opportunities. In India also, it has strongly impacted the 

strategic business considerations for banks (including the PSBs) by significantly cutting down 

costs of delivery and transactions. It must be noted, however, that while e-banking provides 

many benefits to customers and banks, it also aggravates traditional banking risks. Compared 

to developed countries, developing countries face many impediments that affect the successful 

implementation of e-banking initiatives. In this paper, we have identified some such 

impediments in the Indian context and have suggested ways to overcome them in order to 

move forward with the wave of e-banking successfully. In India there is a major risk of the 

emergence of a digital divide as the poor are excluded from the internet and so from the 

financial system. Even today, the operational environment for public, private and foreign banks 

in the Indian financial system is quite different. 

  To avoid the risks involved in cross-border e-banking, India can make a gradual beginning, 

first by seeking benefits in the export of remote processing services in which it has a strong 

comparative advantage. In the case of SME-financing, it is strongly felt that after acquiring the 

necessary technical capabilities, PSBs are better situated to provide value propositions to SMEs 

given their comparatively extensive branching networks, close relationship with business clients 

and a good knowledge of their needs, requirements and cash positions. This actually offers 

them another growth channel unmatched by most private players. 

 

  



3
rd

 International Conference on Status of Women in Cashless Economy 

 

Page 56           K.S.R. College of Arts and Science for Women 

 

CASHLESS SOCIETY IN INDIA 

 

1.  

2.  

3.  

 

 
 

Abstract 
 A cashless society describes an economic state whereby financial transactions are not conducted with money in 
the form of physical banknotes or coins, but rather through the transfer of digital information (usually an electronic 
representation of money) between the transacting parties.Cashless societies have existed, based on barter and other 
methods of exchange, and cashless transactions have also become possible using digital currencies such as bit coin. 
However this paper  discusses and focuses on the term "cashless society" in the sense of a move towards, and 
implications of, a society where cash is replaced by its digital equivalent - in other words, legal tender (money) exists, 
is recorded, and is exchanged only in electronic digital form. 
Key words: cashless, Economy, Net banking, Digital payment. 

 

Introduction 

 A cashless society describes an economic state whereby financial transactions are not 

conducted with money in the form of physical banknotes or coins, but rather through the 

transfer of digital information (usually an electronic representation of money) between the 

transacting parties Cashless societies have existed, based on barter and other methods of 

exchange, and cashless transactions have also become possible using digital currencies such as 

bitcoin. However this paper  discusses and focuses on the term "cashless society" in the sense of 

a move towards, and implications of, a society where cash is replaced by its digital equivalent - 

in other words, legal tender (money) exists, is recorded, and is exchanged only in electronic 

digital form. 

 Such a concept has been discussed widely, particularly because the world is experiencing a 

rapid and increasing use of digital methods of recording, managing, and exchanging money in 

commerce, investment and daily life in many parts of the world, and transactions which would 

historically have been undertaken with cash are often now undertaken electronically. Some 

countries now set limits on transactions and transaction values for which non-electronic 

payment may be legally used.  The trend towards use of non-cash transactions and settlement 

began in daily life during the 1990s, when electronic banking became popular. By the 2010s 

digital payment methods were widespread in many countries, with examples including 

intermediaries such as PayPal, digital wallet systems operated by companies like Apple, 

contactless and NFC payments by electronic card or smartphone, and electronic bills and 

banking, all in widespread use. By the 2010s cash had become actively disfavored in some 

kinds of transaction which would historically have been very ordinary to pay with physical 

tender, and larger cash amounts were in some situations treated with suspicion, due to its 

versatility and ease of use in money laundering and financing of terrorism, and actively 
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prohibited by some suppliers and retailers, to the point of coining the expression of a "war on 

cash". By 2016 in the UK it is now reported that 1 in 7 people no longer carries or use cash.  

 It has also been described as a highly controversial and at times a "sinister" or "creepy" 

move and as a concept connected to negative interest rates, banking transaction tax and a 

global taxation regime, since such a move would be both potentially useful and potentially 

socially dangerous, with widespread implications for society. It has potential to be very helpful 

for central governments and economies, in the context of global negative inflation and 

quantative easing, and central control of the money supply. However a loss of cash also 

transfers complete control of transactions, interest, and individual use of money, and 

information about these, to the nation state and third party providers, since the individual 

cannot avoid their money being held in an external system capable of regulation and control. 

Many countries have regulated, restricted, or banned private digital currencies such as Bitcoin. 

While supposedly helpful to the global economy and in fighting against crime and terrorism, 

many concerns have been raised over "dangerous" unintended consequences. It would mean 

that negative interest rates can be fully enforced, and money could be controlled in great detail. 

For example, some kinds of money might be set to "expire" and be worthless if not spent in 

specific ways or by specific times, or to devalue gradually. It also makes individual savings, and 

information about individual incomes and transactions, accessible to any party able to access 

the records - either legitimately (police and tax related) or not (hackers and persons with access 

to the relevant data), and in this way, it facilitates population surveillance. It also means that 

groups, individuals and causes could be deprived of cash by the simple expedient of preventing 

their access to cashless transaction media.  

 

3 types of cashless transaction options via prepaid payment instruments 

 With limited cash in hand and an indefinite crunch in sight, most people are rushing to 

cashless transactions. "Digital transactions bring in better transparency, scalability and 

accountability. The new move will compel more merchants to accept digital money," says 

Abhay Doshi, Senior V-P & Head, Digital Services Platform Business, Flytxt. The RBI 

classifies every mode of cashless fund transfer or transaction using cards or mobile phones as 

'prepaid payment instrument'. These can be issued as smart cards, magnetic stripe cards, Net 

accounts, Net wallets, mobile accounts, mobile wallets or paper vouchers.  

These are classified into three types:  

 Closed: Issued by an entity for purchasing goods and services only from it, these don't 

allow cash withdrawal or redemption. Ola Money is one such closed wallet.  

 Semi-closed: These are used to buy goods and services, including financial services, from 

merchants that have a specific contract with the issuer. These too don't allow cash withdrawal 

or redemption and include wallets offered by service providers like Paytm and State Bank 

Buddy.  

 Open: These can be used to buy goods and services, including fund transfers at merchant 

locations, and also permit cash withdrawals at ATMs. All Visa and Master-Card cards fall into 

this category.  

  

http://economictimes.indiatimes.com/topic/withdrawal
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Cashless Modes  

Mobile wallet: This is basically a virtual wallet available on your mobile phone. You can store 

cash on the mobile to make online or offline payments. Various service providers offer these 

wallets via mobile apps, which you need to download on the phone. You can transfer the 

money into these wallets online using credit/debit card or Net banking. This means that every 

time you pay a bill or buy online via the wallet, you won't have to furnish your card details. 

You can use these to pay fees, bills and make online purchases.   

Plastic money: This includes credit, debit and prepaid cards. The latter can be issued by banks 

or non-banks and can be physical or virtual. These can be bought and recharged online via Net 

banking and can be used to make online or point-of-sale purchases, even given as gift cards.  

Net banking: This does not involve any wallet and is simply a method of online transfer of 

funds from your bank account to another bank account, credit card, or a third party. You can 

do it through a computer or mobile phone. Log in to your bank account on the Net and transfer 

money via national electronic funds transfer (NEFT), real-time gross settlement (RTGS) or 

immediate payment service (IMPS), all of which come at a nominal cost ranging from Rs 5-55. 

 
Benefits of cashless India 

• The first and foremost advantage of cashless economy is that an individual does not need to 

carry cash with him or her everywhere which in turn reduces the chances of theft from 

wallet, reduces inconvenience due to carrying cash, give freedom from problem of change 

when transaction is of odd amount, no risk of receiving counterfeit currency and so on. 

• Another benefit of cashless economy is that it is easier to track the black money and illegal 

transactions because if cash is used directly for doing transactions than it is not easy to track 

the transactions as the money does not come into the banking system however in case of 

digital transactions it is easy to track the transaction as all records are there with the banks 

which result in more transparent transactions which in turn leads to fall in corruption in the 

economy of the country. 

• Another advantage of cashless economy is that since all transactions will be done           

through organized channel that is through banks and financial institutions it results in 

increase in tax revenue for the government as all cash transactions which were done 

illegally come into banking system which in turn helps the government in tracking all 

transactions and levying tax on them which in turn can be used by the government for 

betterment of economy of the country. 

• Cashless transaction does away with any hassle to carry cash. 

• It is in keeping with the worldwide trend. People need not carry any cash in various 

countries around the world as most of the transactions there are done electronically. 

• In digital transactions, you can view history of your expenses at one go which helps you to 

manage your budget easily. 

• Since cashless transactions are traceable, they invite payment of taxes, wherever applicable, 

thus ruling out use of black money. 
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• As tax collections become easy through the cashless mode, it accelerates the pace of 

economic development, making it easier for the government to spend on education, health 

care, employment generation, infrastructure and the overall welfare of the people. 

• Increased tax collections lead to reduction and simplification of the tax structure. 

• Transfer of monetary benefits to the poor and the needy through bank transfer rules out 

their exploitation by the unscrupulous middle men. 

• Cashless transactions deal a body blow to counterfeit currency or distribution of black 

money through Hawala channels. It also cuts the supply of unaccounted money used in 

funding of criminal and terrorist activities. 

• It saves the government substantial costs in printing and circulation of currency notes. 

• Increased liquidity of money with the banks makes them lower their interest rates puts the 

huge amounts of cash deposited with them to some productive use. 

 
Disadvantages of Cashless Economy 

• The biggest disadvantage of the cashless economy is that not everybody has the knowledge 

of doing digital transactions and hence its reach is limited to urban and semiurban centers 

only and therefore it is very difficult to implement cashless economy in the big country 

where many sections of the society in rural areas is illiterate and poor. Hence the lack of 

proper infrastructure and education among citizens is disadvantageous as far as the cashless 

economy is concerned. 

• Another disadvantage of the cashless economy is that although it easy to do digital 

transactions but at the same time it is very risky as compared to cash related transactions. 

Hence people having half knowledge of digital payments are exposed to cyber fraud and 

losing their hard earned money to online scam and hacking of bank accounts and hence it is 

better to do cash transactions rather than doing digital transactions if one is not fully aware 

of the online medium of transactions. 

• Another demerit of the cashless economy is that digital mode of payments like the credit 

card, wallet payments, internet banking involves some transactions fee which is not the case 

with cash transactions and hence any individual thinking of doing online transactions will 

take into account these transaction costs and will not favor online medium of transactions. 

Hence the presence of transaction cost is a hindrance to cashless economy finding 

acceptance among the people of the country. 

 As one can see from the above that cashless economy has advantages as well as 

disadvantages and any government thinking of adopting cashless economy model should 

carefully analyze the merits and demerits and then take the decision as the cashless economy 

cannot be imposed on the people rather it can be gradually adopted by the people of the 

country. 

 
Whether or not India was ready for this cashless revolution is another question. 

 ―Look, you still have a reasonably large part of the population that doesn't even have a 

bank account,‖ said Arpan Nangia, the head of the India desk for HSBC‘s commercial banking 

division. ―Yes, our position is that everybody should have a bank account and everybody 
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should be transacting through that, but if a large part of your population doesn't even bank it is 

going to take some time for you to invest before you can say let's go completely cashless.‖ 

 However, reservations about the timing of India‘s big cashless push at this point are 

irrelevant. It‘s happening, ready or not. India is currently in the middle of an all out movement 

to modernize the way things are paid for. New bank accounts are being opened at a heightened 

rate, e-payment services are seeing rapid growth, cash-on-delivery in e-commerce has crashed, 

and digitally-focused sectors like the online grocery business have started booming. 

 ―Even the vegetable vendors on the streets have opened up Paytm accounts and they have a 

machine outside their shop where someone can scan the bar code and make the payment,‖ 

Nangia explained. ―A lot more retail outlets are accepting e-wallets, including my laundry 

provider and my dabbawala," Prasad proclaimed. "This is revolutionary, and survival of the 

fittest.‖ Demonetization initiative has been a boon for India‘s e-payment providers. Paytm 

reported a three-times surge in new users -- tacking on over 14 million new accounts in 

November alone. While Oxigen Wallet‘s daily average users increased by 167% since 

demonetization began. 

 ―Ever since Prime Minister demonetization announcement, we have suddenly seen a spike 

in both app downloads & merchant registrations. This spike is now coming from all cities, big 

and small, pan-India, consisting of small merchants like vegetable vendors, Kirana shopkeepers 

[small convenience stores], street vendors, rickshaw drivers, taxi‘s etc., who‘ve signed onto our 

Oxygen Wallet app for the merchant payments service,‖ said Pramod Saxena, the founder and 

CMD of Oxygen Services. 

 Crypto currencies like Bitcoin and Asiadigicoin have also been the recipients of a positive 

upswing from Modi‘s currency purge — with Bitcoin in particular being driven up in value.  

The lack of cash in the economy combined with the buzz around electronic payments systems 

has also sparked some very innovative solutions. The farmers‘ markets of Telangana began 

experimenting with their own electronic payment system where customers with Aadhar-linked 

bank accounts could buy vegetables using tokens which could be purchased via debit cards at 

specialized kiosks. 

 ―These changes indicate towards a more inclusive society in the future,‖ Saxena said.  

He then outlined several areas in which India is trying to improve its digital economy, which 

include simpler, more technologically advanced digital payment systems, increased merchant 

acceptance, improvements in UPI, which allows monetary transfers between any two bank 

accounts via a smartphone, as well as a reduction in cash-based transactions. 

 ―The Prime Minister's move to incentivize digital payments will offer a strong support to 

our ongoing efforts in helping the country leapfrog the cash generation to digital payment 

solutions," added Deepak Abbot, the senior vice president of Paytm. "This will not only help 

millions of Indians overcome the hassles of dealing in cash but also act as a significant step 

towards propelling India to emerge as a truly cashless economy.‖ 

 The biggest problem with India suddenly removing 86% of its currency from circulation 

without having an adequate supply of new notes ready to take their place is that fact that India 

is more reliant on cash than almost any other country on earth. Suddenly, hundreds of millions 

of people were left without the means to engage economically, to buy the things they wanted 
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and needed, and myriad businesses were left without a readily available mechanism to receive 

payment for their goods, to buy supplies, or pay their staff. 

 
Conclusion 

 A part of Digital India programme, the concept of cashless economy in India is centered 

around the vision of transforming the country into a society, which is digitally enabled and 

empowered by several modes of cashless transactions. Consequently, digital modes like 

credit/debit cards, mobile wallets, banks pre-paid cards, UPI, AEPS, USSD, Internet banking 

etc have gained in currency, leading to cashless India in near future. 
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FUTURE AND SCOPE OF CASHLESS ECONOMY IN INDIA 
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Abstract 
 Cash is like water a basic necessity without which survival is a challenge. Nevertheless, cash use doesn't seem to 
be waning all that much, with around 85% of global payments still made using cash. One of the main reasons is that 
there is nothing to truly compete with the flexibility of notes and coins. The digital era is something to embrace, and 
new methods of payments will continue to be introduced. But Indians need to recognize the risks and benefits of 
different payment instruments, the risks associated with electronic payment instruments are far more diverse and 
severe. Recently lakhs of debit card data were stolen by hackers; the ability of Indian financial institutions to protect 
the electronic currency came into question also an important reason why people favour cash. 
Keywords: Cash, payment instruments, debit card, financial institutions, electronic currency, etc. 

 
Introduction  

 A cashless economy or an e-payment system is a situation where there is little or very low 

cash flow in a given society, thus every other purchases and transactions will be made by 

electronic channels, examples of which are direct debit, electronic funds transfer, mobile 

payments, multi-functional ATMs, internet banking and a significant increase in point of sale 

(POS) penetration and usage. In other words, it simply refers to the widespread application of 

information technology in the financial system. Payments under this new system will range 

from a list of options such as cheques, wire transfers, debit and credit cards, online transactions, 

and mobile banking. The advantages of a cashless society are enormous; from regulating, 

controlling, and securing the financial system of any economy.  However, there has been drift 

towards electronic money, which is quite difficult to define because it blends technological and 

Analogous to this definition is that of cashless economy wherein there exist no notes and coins 

issued by central banks but by private financial institutions economic characteristics  According 

to , electronic money is broadly defined as an electronic store of monetary value on a technical 

device that may be widely used for making payments to undertakings other than the issuer 

without necessarily involving bank accounts in the transactions, but acting as a prepaid bearer 

instrument.  

 Also, present one of the earliest attempts to comprehensively estimate the private and social 

costs for nine separate payment instruments- cash, cheques, credit cards, money orders, point 

of sale (POS), Automated Clearing House Transfers (ACH), ATM bill payments, travellers 

cheques and wire transfers. They find that from a social cost perspective, cash is the cheapest 

payment instrument, followed by ACH, POS and ATM bill payment. From a private 

perspective, cheques emerge as the cheapest payment method followed by cash, ACH and POS 

bill payments. However, the influence of government intervention was prematurely considered 

as there was no calculation of net benefits of such payments instruments  In recent times, there 

is a consensus that central banks have the capacity to control the price level. One of the 

approaches is through controlling money supply (advocated by monetarists) and has led many 
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central banks to implement money-supply-targeting procedures. In examining the cost 

implications of cashless banking instruments,  studied how much it costs Norwegian banks to 

process various payment instruments. It finds that payment cards used for cash withdrawals at 

ATMs cost considerably more since the transactions involve cash replenishment, maintenance 

and security costs. In addition, the cost of using cheques for cash withdrawals was found to be 

three times more expensive than cash withdrawals at ATMs.s 

 
What is cashless economy? 

 ―A cashless economy is one in which 

all the transactions are done using cads or 

digital means. The circulation of physical 

currency is minimal‖. 

 

Current position of cashless India: 

1. The cash centric informal sectors like agriculture, real estate, etc., have been affected by 

demonetization. However the experts say that it's a short term scenario and this move will 

give positive long term consequences. 

2. To bring the economy on track again, government is promoting cashless economy because 

scrapping of cash needs an alternative to cash. In a country where 90% transactions are 

carried out on cash basis it was a revolutionary move to transform from cash to cashless 

transactions. 

3. India's black money has been estimated by the World Bank in 2010 to be worth about one 

fifth of the GDP. In a country where 90% transactions are carried out on cash basis it was a 

revolutionary move to transform from cash to cashless transactions. 

4. Under this scheme, 250 million bank accounts have been opened in two years. As per RBI 

reports bank branches increased by 5% per year but ATMs, debit cards and card swiping 

machines have doubled in four years and online transactions have grown 20 times in six 

years to 2016. 

5. All these data shows a gradual shift towards cashless economy. Demonetization has sped 

up this transition. 

Advantages of going cashless 

The whole country is witnessing the 

effects of demonetization and with our Prime 

Minister hinting at a cashless economy, 

many people are left in confusion.  

How would a cashless economy be beneficial 

is the question of many. The cashless transfer 

is soon becoming the most preferred option and there are a number of benefits of going 

cashless. The digital or electronic transaction of the capital by using net banking, credit cards 

etc. is called cashless transfer. People can easily pay their bills online, shop and schedule 

transactions and manage all the finances using their laptops or smart phones. Going cashless 

not only eases one's life but also helps authenticate and formalize the transactions that are 



3
rd

 International Conference on Status of Women in Cashless Economy 

 

Page 64           K.S.R. College of Arts and Science for Women 

done. This helps to curb corruption and the flow of black money which results in an increase of 

economic growth. The expenditure incurred in printing and transportation of currency notes is 

reduced. In a nation like India, cashless transactions are not widespread and this is due to the 

technology gap and the lack of proper education.  Though these are the matters of concern, the 

government or the financial institutes need to address them to create a strong cashless 

economy. 

• Saves Money and Time: Companies and governments will get efficient and they can 

reduce costs as they no longer need the manual accounting work to be done. The costs 

associated with accounting and handling cash is very high. 

• Less Cash Decreased Crimes: Business and individuals can also avoid other costs as well. 

Theft often leaves a big hole in one's pocket. The risk of theft will continue until people 

carry cash and by going cashless the same can be reduced. This also leaves an impact on the 

government as they can then reduce the costs that the government spends on nabbing the 

culprits. In countries like the US, burglary and assault have dropped by about 10 % once 

the government shifted the payment made for social welfare to electronic transfer.  

The government, however, has to take measures to curb the online scam and identity theft 

incidents. 

• Production Costs of Coins and Paper Currency are reduced: Production of coins and 

paper currency is indeed an expensive endeavor and the life span of most of the paper 

currencies is about 6 years. So, by going electronic the cost of production gets reduced. 

• Less Cash Means More Data: The government can use the data coming from the cashless 

transactions to improve and analyze their policies. By using such data, officials can predict 

or identify the patterns of activity and use such information for urban planning for sectors 

like energy management, housing, and transportation. 

• More Spending Helps Improved Economic Growth: When a nation is taking a step 

towards a cashless economy, a boost in the economic growth can be expected. Shopping 

online gets easy as one can use a number of payment options; from credit and debit cards to 

net banking. One can observe more spontaneous buying while making cashless payments. 

 
Disadvantages of cashless payments: 

Here are some of the problems which stand in the way of India becoming a cashless society: 

• Cyber security: In October 2016, the details of over 30 lakh debit cards were feared to have 

been exposed at ATMs. It was believed that the card and PIN details might have been 

leaked due to which customers were advised to change the PINs of their ATM-cum-debit 

cards. Stringent steps issuing new cards were also taken. Just a month later, the PM is 

motivating people to move to a cashless society. Is the cyber security in place? While a card 

is cloned, it takes several months to recover someone‘s hard earned money from the banks. 

• Network connectivity: Since the day demonetisation was announced, people are trying to 

use more of card transactions to save that dreaded trip to the bank and to save the last 

penny of the hard cash in hand. However, a sudden surge in card transactions has led to 

connectivity issues. Several people have faced trouble while standing in line to pay for a 
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transaction at a shop when the card machines have stopped working due to an overload on 

the network. Connectivity issues must be resolved before dreaming about a cashless society. 

• Internet cost: The internet cost in India is still substantially high. There is no Wi-Fi at 

public places and if people do not get their monthly data packs recharged, there is no way 

they can be connected to make online payments. Internet connectivity is needed even for 

the e-wallets. In order to convince people to do cashless transactions, the cost of the internet 

should be lowered and free Wi-Fi should also be provided at public places. 

• Charges on cards, online transactions: Heard of convenience charges? Of course, you 

would have if you do online transactions. These are additional charges that are levied by 

the vendors when they offer an online payment facility. But when the government is forcing 

us to go cashless, shouldn‘t this compulsory fee on online transactions be taken off? 

• Non-tech-savvy: While the new generation is glued to their phones and gadgets, computer 

literacy among the people in the over-50-age group is still low. Not many people are 

comfortable using computers or mobile phones and depend on their children when it comes 

to using the gizmos.  

• Smart phone affordability: Several companies have come up with new and inexpensive 

phones, but they still not affordable for most of the population in the country. 

• Infrastructure/phone battery: India still lacks when it comes to supporting a mobile 

society. It is extremely difficult to find a public charging point if the phone battery 

discharges. Even metro stations or railway stations in the tier one cities do not provide that 

infrastructure.  

• Not enough bank accounts: Most people still do not have bank accounts. Most often there 

is just one account per family which also limits the number of cards people can have 

individually. A family of even four people cannot be dependent on just one card for all 

household expenditure. 

• Encourage people to spend: Spending by cards often encourages people to spend more 

giving cash by hand helps people keep a check on their expenses but paying by cards gives 

people a free hand. Not just through credit but even the debit cards give that impression 

that you can make that payment immediately.  

 
Future prospects of cashless payments in India: 

• Smooth, simple and secure payment processes will help to bring about behavioural changes 

and faster adoption of digital payments and banking among un-banked segments. When 

new players enter the market, each with a slightly different take on the market and with 

differing business models, the increased competition will help the environment and offer 

more options for consumers to choose from. 

• The rapid growth of smart phones, Internet penetration and e-commerce is complementing 

these; card payment volumes have been growing in excess of 25 per cent. We expect this 

trend to continue, aided by the continued increase in debit card activation and usage; debit 

card transactions have been growing at 31 per cent each year. 

• Intense competition and strategic collaboration among existing and new market 

participants like the payments and small banks and wallets will help scale up acceptance 
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and foster more creativity, innovation and consumer choice. According to him, the future 

holds exciting times for the payments industry in India, as all stakeholders and regulatory 

authorities come together to achieve a ―less-cash dependent‖ and eventually ―cashless‖ 

society. 

 
Conclusion 

 However, the benefits of this move have now started trickling in with more and more 

people switching to digital modes of receiving and making payment. India is gradually 

transitioning from a cash-centric to cashless economy. Digital transactions are traceable, 

therefore easily taxable, leaving no room for the circulation of black money. The whole country 

is undergoing the process of modernisation in money transactions, with e-payment services 

gaining unprecedented momentum. A large number of businesses, even street vendors, are now 

accepting electronic payments, prompting the people to learn to transact the cashless way at a 

faster pace than ever before. The government needs to take the necessary steps and make some 

policy considerations when they are preparing for a cashless economy.  
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CASHLESS ECONOMY IN INDIA – AN ANALYTICAL STUDY 
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Abstract 
 Digital India is vision of our country in which cashless economy is core area. Awareness about cashless economy 
among people is an imperative one. This paper attempts to analyse the opinion respondents (150 private employees 
and 150 government employees) in Theni District on Cashless economy. The data were collected by using 
questionnaire with likert’s five-point scale and tested with cronbach’s alpha (0.753) before analysing Chi-square.  
The profile variables like sex, age, literacy, Job Nature and Experience are considered to associate opinion of the 
respondents. There is an association between opinion of respondents on cashless economy in India and the profile 
variables like literacy and Nature of Job. Other profile variables like sex, age and experience are not associated 
significantly.  
Keywords: Cashless Economy, Chi-Square 

 
Introduction 

 A cashless economy is one in which all the transactions are done through electronic 

channels such as debit / credit cards, Immediate Payment Service (IMPS), National Electronic 

Funds Transfer (NEFT) and Real Time Gross Settlement (RTGS). The circulation of physical 

currency is minimal. The Indian economy continues to be driven by the use of cashless than 5% 

of all payments happen electronically. Electronic based transaction seeks to drive the 

development and modernization of India‘s payment system. The essence of the policy is to shift 

the economy from a cash based economy to a cashless one. Efficient and modern payment 

system is a key enabler for driving growth and development. The policy also aims at improving 

the effectiveness of monetary policy, managing inflation in the economy, maintaining stable 

pricing system. In India, the ratio of cash to gross domestic product is 12.42 %in GDP; this is 

one of the highest in the world. It was 9.47% in China or 4 % in Brazil. Further, the number of 

currency notes in circulation is also far higher than in other large economies, India had 76.47 

billion currency notes in circulation in 2012-13 compared with 34.5 billion in US. 

 Financial Literacy is a must for bringing more and more people to digital platform. Digital 

payment or payment through banks, instead of paying cash should be encouraged. Linkage of 

all welfare activities with bank account is very appreciative step. According to an estimate, 

urban areas contribute about 70% in GDP. So, initially more focus can be given to urban areas 

to make them cashless, where infrastructure is already developed. Rural areas can be covered 

gradually. A strong banking base is the basic prerequisite for the cashless economy. Cyber 
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safety of the internet lack of which creates fear even literate people are not comfortable in doing 

money transactions online. 

 The government is working at various levels to reduce the dependence on cash.  

PM-Narendra Modi unveiled two schemes –Lucky GrahakYojna, Digi DhanVyapaarYojna for 

customers and traders like to promote mobile banking and e-payments. To encourage and 

strengthen cashless economy it‘s important to inculcate the habit of making e-payments. 

Government encourages cashless transactions like mobile banking, Ru-pay cards, UPI, USSD 

these are means and methods of digital payments. Less cash economy is in the interest of 

everyone and it will help in creating a clearer economy in future. A large part of black money is 

generated in illegal trades like selling drugs therefore without cash or less cash illegal trade 

might become difficult. RBI has also issued licenses to open new-age small finance banks and 

payments banks which are expected to give a push to financial inclusion and bring innovative 

banking solutions. Things are also falling in place in terms of technology for India. The recently 

launched Unified Payments Interface by National Payments Corporation of India makes digital 

transactions simple.  

Review of Literature 

 According to Woodford (2003), Cashless economy is defined as one in which there are 

assumed to be no transactions frictions that can be reduced through the use of money balances, 

and that accordingly provide a reason for holding such balances even when they earn rate of 

return. In a cashless economy, how much cash in your wallet is practically irrelevant. You can 

pay for your purchases by any one of a plethora of credit cards or bank transfer (Roth, 2010) 

observed that developed countries of the world, to a large extent, are moving away from paper 

payment instruments toward electronic ones, especially payment cards. Some aspects of the 

functioning of the cashless economy are enhanced by e-finance, e-money, e-brokering and  

e-exchanges. These all refer to how transactions and payments are effected in a cashless 

economy (Moses-Ashike, 2011). Marco and Bandiera (2004) argue that increased usage of 

cashless banking instruments strengthens monetary policy effectiveness and that the current 

level of e-money usage does not pose a threat to the stability of the financial system. However, 

it does conclude that central banks can lose control over monetary policy if the government 

does not run a responsible fiscal policy.  

Statement of Problem 

 The vision of India getting accustomed with cashless economy and the citizens opting for 

cashless transaction in daily life is. There is no alternate of this in near future and People should 

become more aware of the facts and procedures of applying cashless transactions in day to day 

life. Large part of the population is still outside the scope of Net banking like use of credit or 

debit cards, making transactions using mobile phones, and using the internet to pay bills they 

are not in a position to reduce its dependence on cash. Second, about 90% of the workforce, 

which produces nearly half of the output in the country, works in rural sector It will not be easy 

for this sector to become cashless. There is a general preference for cash transactions in India. 

Merchants prefer not to keep records in order to avoid paying taxes and buyers find cash 

payments more convenient. Although cashless transactions have gone up in recent times, a 

meaningful transition will depend on a number of things such as awareness, technological 
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developments and government intervention. For instance, mobile wallets have seen notable 

traction, and it is possible that a large number of Indians will move straight from cash to mobile 

wallets. The availability and quality of telecom network will play an important role. People face 

difficulties in making electronic payments even in metro cities because of poor network. Service 

providers will have to constantly invest in technology in order to improve security and ease of 

transaction. People will only shift when it‘s easier, certain and safe to make cashless 

transactions. The government will also need to play its part. It will have to find ways to 

incentivize cashless transactions and discourage cash payments. There are difficulties in 

changing attitudes and perception of people towards moving digital payments.  

Objectives 

 The main objective of the study is to analyse the opinion on cashless economy from  

300 respondents (150 Private Employees and 150 Government Employees) in Theni District. 

Methodology 

 Theni district is located at the foot hills of Western Ghats which bifurcate Tamil Nadu form 

Kerala and is situated between 90-300-00 and 100-300 of Northern Latitude and between 770 – 

000 and 780 – 300 of Eastern Longitude. It is located at a distance of 78 kilometer on the west of 

Madurai. It is the fourth largest district in Tamil Nadu. It is bounded by Madurai district in 

East, Kerala state in West and South and by Dindigul district in North. It has a geographical 

area of 2889.23 square kilometers with a population of 10,93,950 people. Agriculture is a 

prominent vocation in the district with nearly 51.9% agricultural labourers depending on it.  

The literacy rate in the district is 63.32%. The people of this district have access to education 

from primary to college level education. The district has large number of schools, Arts and 

Science Colleges, Polytechnics, Engineering Colleges, Medical Colleges, Para-medical 

institutions, B.Ed. Colleges, etc., which have been catering to the academic needs of the people 

of this district. Theni is an important trade centre in South India. It trades in almost all the 

agricultural products and many industrial goods. It abounds in many textile mills with 

Ginning, Spinning, Weaving and Dying units and Handloom and Power looms. The trade and 

industrial sector of the district provides employment oppourtunities to a large number of skilled 

and unskilled workers. The questionnaire was prepared for collection of data from 300 

respondents, 150 private employees and 150 government employees. 

Hypothesis 

 The following hypotheses were framed to analyse the significant association between 

Opinion of respondents and Personal Profile Variables. 

1. H0: There is no association between Age of respondents and level of opinion on cashless 
economy; 

2. HA: There is a significant association between Age of respondents and level of opinion on 

cashless economy. 

3. H0: There is no association between Sex of respondents and level of opinion on cashless 

economy; 

4. HA: There is a significant association between Sex of respondents and level of opinion on 
cashless economy. 

5. H0: There is no association between Literacy of respondents and level of opinion on 
cashless economy; 
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6. HA: There is a significant association between Literacy of respondents and level of opinion 
on cashless economy. 

7. H0: There is no association between Job Nature of respondents and level of opinion on 

cashless economy; 

8. HA: There is a significant association between Job Nature of respondents and level of 

opinion on cashless economy. 

9. H0: There is no association between experience of respondents and level of opinion on 

cashless economy; 

10. HA: There is a significant association between experience of respondents and level of 

opinion on cashless economy. 

Analytical Tools 

 To analyze the Opinion of the respondents about the launching of cashless economy in 

India, Chi-square test has been used to test the significance between Opinion about the cashless 

economy and independent variables such as sex, age, literacy level, occupation and experience 

after reliability tested. The overall position of all the respondents had been consolidated by 

categorizing them into three groups, namely high, medium and low level of opinion according 

to individual scores. Arithmetic mean (X) and standard deviation (σ) for 300 respondents were 

computed. Those who scored above (X + σ) were classified as High level and those who scored 

below (X – σ) was classified as Low level. These respondents who scored in between High level 

(X + σ) and Low level (X - σ) were classified as medium level of opinion.  

Results and Discussion 
 The level of opinion varies from respondents to respondent. Opinion being an abstract 

concept cannot be measured directly in quantitative terms. Hence Likerts‘ five point scaling 

technique has been used to measure the level of opinion of the respondents. Scores were given 

to each statement from five to one. In order to measure the level of opinion of the respondents 

ten statements were given about the cashless economy and their opinion were elicited on five-

point scale. Before using this data for analysis its validity should be verified by reliability test 

with cronbach‘s alpha. 

Table 1 Attributes on Cashless Economy in India with Reliability test 

S.No. Attributes Mean Score 
Cronbach’s 

Alpha 

1. Saving Money and Time 4.756 

0.753 

2. Less Cash decreased Crime 4.563 

3. Production Cost of Coins and Currency Paper reduced 4.343 

4. Less Cash means More Data 3.934 

5. More Spending helps improved Economic Growth 3.452 

6. Finding ‗Hawala‘ Transactions 3.342 

7. Less chance for Black Money 3.333 

8. Less Maintenance Costs 3.288 

9. Financial Records and Taxation 3.273 

10. Clean and Transparent Financial Transactions 3.227 

Source: Primary Data 

 Table 1 shows the list of attributes on Cashless Economy in India. Data validity and 

reliability was verified and cronbach‘s alpha is 0.753. It shows that data is valid and consistent 

for further analysis. 
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Classification of Respondents on the Basis of Level of Opinion 

 Accordingly, respondents who scored 52 and above were classified as having high level and 

those who scored 44 and below were classified as having low level. Members who scored 

between 45 and 51 were classified as having medium level. Respondents classified according to 

the level of opinion are given in Table 2. 

Table 2: Distribution of Respondents on basis of Level of Opinion on Cashless Economy 

S.No. Category No.of Respondents Percentage 

1. High Level 60 20 

2. Moderate Level 120 40 

3. Low Level 120 40 

Total 300 100 

Source: Primary Data 

 Table 2 depicts that out of three hundred respondents 60 respondents (20%), 120 

respondent (40%) and 120 respondent (40%) are high level category, moderate level category 

and low level category respectively. 

Attributes influencing Overall Opinion 

 In this section, an attempt has made to study the factors influencing the overall opinion of 

the sample respondents on cashless economy in India. 

The Formula for calculating the Chi-square test is X2 = (O-E)2 / E, 

where,  

O – Observed frequency; 

E - Expected Frequency; 

E = (Row Total X Column Total) / Grant Total 

Age and Opinion on Cashless Economy in India 

 Age of the respondents has a close relationship with their level of opinion. In order to test 

the significance between age and level of opinion, chi-square test has been applied.  

 H0: There is no association between Age-wise classification of respondents and level of 

opinion on cashless economy; 

 HA: There is a significant association between Age-wise classification of respondents and 

level of opinion on cashless economy. 

Table 3: Association between Age – wise Classification and Opinion Level 

S.No Age 
Level of Opinion 

Total 
High Moderate Low 

1 20-40 24 (23.53) 48 (47.06) 30 (29.41) 102 (100.00) 

2 Above 40 36 (18.18) 72 (36.36) 90 (45.45) 198 (100.00) 

Total 60 (20.00) 120 (40.00) 120 (40.00) 300 (100.00) 
Source: Primary data. 

 Degree of freedom: 2; Calculated Value of X2: 4.69; Table value at five per cent level: 5.99 

Since the Table value of X2 (5.99) is greater than the calculated value (4.69) at five per cent 

level, the hypothesis that sex of the respondents do not influence the level of opinion on 

cashless economy is accepted. 
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Sex and Level of Opinion 

H0: There is no association between sex of respondents and level of opinion on cashless 

 economy; 

HA: There is a significant association between sex of respondents and level of opinion on 

 cashless economy. 

 
Table 4 Association between Sex and Level of Opinion on Cashless Economy in India 

S.No. Sex 
Level of Opinion 

Total 
High Moderate Low 

1 Male 42 (21.88) 54 (28.13) 96 (50.00) 192 (100.00) 

2 Female 18 (16.67) 66 (61.11) 24 (22.22) 108 (100.00) 

Total 60 (20.00) 120 (40.00) 120 (40.00) 300 (100.00) 

Source: Primary Data. 

 Degree of freedom: 2; Calculated value of X2: 5.27; Table value of 5 per cent level: 5.99. 

Since the calculated value of X2 (5.27) is greater than the table value (5.99) at 5 per cent level, 

the hypothesis that age of the respondents does not influence the level of opinion on cashless 

economy is accepted. Hence there is no significant relationship between sex and level of 

opinion. 

Literacy and Level of Opinion 

H0: There is no association between Literacy of respondents and level of opinion on cashless 

 economy; 

HA: There is a significant association between Literacy of respondents and level of opinion on 

 cashless economy. 

Table 5 Association between Literacy and Level of Opinion on Cashless Economy in India 

S.No Literacy 
Level of Opinion 

Total 
High Moderate Low 

1 Up to Degree 8 (13.64) 60 (45.65) 54 (40.91) 132 (100.00) 

2 Above Degree 42 (25.00) 60 (35.61) 66 (39.29) 168 (100.00) 

Total 60 (20.00) 120 (40.00) 120 (40.00) 300 (100.00) 

Source: Primary 

 Degree of freedom: 2; Calculated value of X2 6.58; Table value of 5 per cent level: 5.99;  

Since the calculated value of X2 (6.58) than the table value (5.99) at 5 per cent level, the 

hypothesis that Period of Membership of the respondents do not influence their level of opinion 

on services rendered by the society is rejected. Hence, it may be concluded that a respondent 

who has degree and above has the higher level of opinion than that of these who were upto 

degree. 

Nature of Job and Level of Opinion 

H0: There is no association between Job Nature of respondents and level of opinion on cashless 

 economy; 

HA: There is a significant association between Job Nature of respondents and level of opinion 

 on cashless economy. 



Vol. 5     Special Issue 1        September 2017            ISSN: 2320-4168 

 

Shanlax International Journal of Commerce Page 73 

Table 6 Association between Job Nature and Level of Opinion on  

Cashless Economy in India 

S.No Job Level of Opinion Total 

High Moderate Low 

1 Government 30 (20.00) 72 (48.00) 48 (32.00) 150 (100.00) 

2 Private 30 (20.00) 48 (32.00) 72 (48.00) 150 (100.00) 

Total 60 (20.00) 120 (40.00) 120 (40.00) 300 (100.00) 
Source: Primary Data 

 Degree of freedom: 2; Calculated value of X2: 9.6; Table value of 5 per cent level: 5.99 

Since the calculated value of X2 (9.6) than the table value (5.99) at 5 per cent level, the 

hypothesis that Job Nature of the respondents do not influence their level of opinion on 

cashless economy in India is rejected. Hence, it may be concluded that Government employees 

have relationship with cashless economy than private employees. 

 

Experience and Level of Opinion 

H0: There is no association between experience of respondents and level of opinion on cashless 

 economy; 

HA: There is a significant association between experience of respondents and level of opinion on 

 cashless economy. 

Table 7 Association between Experience and Level of Opinion on Cashless  

Economy in India 

S.No Experience 
Level of Opinion 

Total 
High Moderate Low 

1 Below 3 Yrs 12 (16.70) 27 (37.50) 33 (45.80) 72 (100.00) 

2 3 – 5 Yrs 16 (21.10) 33 (43.40) 27 (35.50) 76 (100.00) 

3 5 – 10 Yrs 15 (20.00) 36 (48.00) 24 (31.20) 75 (100.00) 

4 Above 10 Yrs 17 (22.10) 24 (31.20) 36 (46.80) 77 (100.00) 

Total 60 (20.00) 120 (40.00) 120 (40.00) 300 (100.00) 

Source: Primary Data 

 Degree of freedom: 2; Calculated value of X2: 6.715; Table value of 5 per cent level: 12.592. 

Since the calculated value of X2 (6.715) than the table value (12.592) at 5 per cent level, the 

hypothesis that Experience of the respondents do not influence their level of opinion on 

cashless economy in India is rejected. Hence, it may be concluded that Experience of 

respondents have no relationship with opinion on cashless economy. 
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Conclusion 

 The cash centric informal sectors like agriculture, real estate, etc., have been affected by 

demonetization. However the experts say that it's a short term scenario and this move will give 

positive long term consequences. To bring the economy on track again, government is 

promoting cashless economy because scrapping of cash needs an alternative to cash. India's 

black money has been estimated by the World Bank in 2010 to be worth about one fifth of the 

GDP. In a country where 90% transactions are carried out on cash basis it was a revolutionary 

move to transform from cash to cashless transactions. Cashless economy cannot be achieved in 

few days or months, it is a long process. People have to be prepared to adapt this change.  
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A STUDY ON OCCUPATIONAL STRESS AND ITS IMPACT ON FEMALE ADVOCATES: 

REFLECTIONS IN PROFESSIONAL AND PERSONAL LIFE IN SALEM CITY 
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Abstract 
 The role of working women has changed all through the world due to economic circumstances and social 
demands. The ever-increasing work burden is taking a toll on the working women leaving them with less time for 
themselves. The increasing responsibilities on the personal front with the technological  like advanced mobile phones, 
notepads, etc. that keeps professional life integrated with personal life also creates stress on personal and professional 
fronts in this knowledge age. This can be affect person’s physical, emotional and social well-being. Thus, achieving 
professional life balance is a necessity for working women to have a good quality of life. This paper is an effort to 
explore the hard challenges faced by women in maintaining a balance between their personal and professional life. 
The various factors affecting the professional and personal life balance of women have been examined in this study. 
The tool used for the study is the manual on professional–life balance of the advocate Society. Data were subjected to 
descriptive statistics and it was found that the problems faced by the female advocate in terms of professional and 
personal life balance are quite high. The results also indicate that the professional and personal life balance of 
individuals affect their quality of life. 

Keywords:  Professional and personal life, Female advocates, Occupational stress. 

 

Introduction 

 Occupational Stress is a common term applicable to various psychological and 

physiological pressures experiences by people throughout their lives. Stress affects our mind 

and body when it reacts to some real or critical situation. Every activity in our daily life causes 

many kinds of stress; it is unrealistic and impractical to escape from our life. The level of stress 

differs from one to another neither in professional nor in personal. Through this research, the 

researcher plan to identify the impact of such occupational stress affected by female advocates. 

Stress is a pressures people feel in the life due to their reaction based on the situation. Stress will 

lead strain and it affects physique, psychology and behavior. Hans Selye a pioneer in stress 

research, Fifty years ago he developed comprehensive model to explain stressful situations. The 

model is known as General Adaptation Syndrome (GAS). The defense system occurs in three 

stages. 

 Stage I Alarm Reaction: It helps the individual to cope with stress and prepares the body 

for the resistance stage. 

 Stage II Resistance: During this stage body has activated biochemical, psychological, and 

behavioral mechanism increases from the normal level. 

 Stage III Exhaustion: People have a limited resistance capacity, when the level begins to 

decline abruptly the organism gets collapsed. 
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Definition 

 ―A condition of psychological strain occurring in people and animals, usually in response 

to adverse events and capable of causing symptoms and signs such as increased blood pressure, 

insomnia, and irritability.‖Richard Paul. 

 
Women Professionals 

 Women are playing a vital role in the economic and social development of the nations all 

over the world. Professional women have a whole set of problems it includes both professional 

and personal life. Women have to play their role in different nature; they have to manage their 

professional role also while maintaining traditional roles. That means for professional women 

has to play two sets of added responsibilities. Therefore, in addition to their traditional roles, 

professional roles seem to be one of the major sources of stress that professional women have 

force to face.  

Female Advocates in Current Scenario 

 The 21stCentury, according to Supreme Court Judges women advocates have a greater role 

to play in effective administration of justice and are vital for transformation of future society. 

Justice P.Sathasivam, Judge of Supreme Court, said only a few women advocates are enrolled 

in the Bar and fewer really practiced. ―There is an almost equivalent ratio of women and men 

in law schools and colleges, but when they turn up in the ladder from students to advocates and 

then Benches, the number of females in the profession drastically reduces. 

Review of Literature  

 Gardner (2013)Various studies have confirmed the build-up of professional burnout, 

emotional exhaustionand occupational stress among university teachers (Tamres, Janicki and 

Helgeson, 2002; Siu, 2012).Stress factors contributed to a decrease inquality of education and 

research and high levels of occupational stress was reported in a study conducted on staff 

members across several Australian universities. 

 Kavitha (2012), in her research titled ―Role of stress among women employees forming 

majority workforce at IT sector in Chennai and Coimbatore.‖ she has focuses on the 

organizational role stress for the employees in the IT sector. She found in her research that, 

women face more stress than men in the organization and she viewed to be more specific 

married women faces more stress than the unmarried women. 

 Satija S. & Khan W. (2013), in their research work titled ―Emotional Intelligence as 

Predictor of work place Stress among Working Professionals.‖ According to them 

Occupational Stress is as same as Job Stress that needs to be controlled at the workplace 

otherwise it will negatively affect on employee‘s work attitudes and behaviour. This study 

investigates that, the relationship between Emotional Intelligence and Occupational Stress. 

 This study revealed findings that, Emotional Intelligence is a most significant predictor of 

Occupational Stress. P.S. Swaminathan & Rajkumar S.(2013,) in their work on ―Stress levels in 

Organizations and their Impact on Employees‘ Behaviour.‖ They have conducted a study that 

focused on the levels of stress among the age group, profession, different varieties of jobs, hours 

of work and the influence of work environment on the degree of stress faced by employees. 
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Stress in an employees’ individual in nature. This study indicates that, an optimum level in 

which every individual can perform with his full capacity and identified three conditions 

responsible for work stress they are 1) Role overload 2) Role self distance 3) Rolestagnation. 

 Chang and Taylor, (2014), Stress Symptoms if demands of workplace exceed the individual 

working capabilities of employees,a general tendency are developed where employees exhibit 

the signs of being stressed out. However, these tell-tale signs are not recognized by employees 

themselves and hence such symptoms often go unheeded. A professional overlook of such 

symptoms assists the management to deftly handle such stressors and provide alternative work 

procedures. Negligence of such situations leads to abnormal mental and physical exertions 

paving the way for accumulation of unwanted stress. Employees need to be cautious enough in 

identifying such scenarios, thereby helping both themselves and other fellow workers to stay 

clear of stress. Stress tests need to be conducted periodically to keep a check on the progression 

stages and symptoms of stress. 

Work Related Stress 

• Work-related stress is the response people may have when presented with work demands 

and pressures that are not matched to their knowledge and abilities and which challenge 

their ability to cope. 

• Stress occurs in a wide range of work circumstances but is often made worse when 

employees feel they have little support from supervisors and colleagues, as well as little 

control over work processes. 

• There is often confusion between pressure or challenge and stress and sometimes it is used 

to excuse bad management practice. 

Objectives of the Study 

• To study conceptual frame work of occupational stress in general and profile of the female 

advocates.  

• To identify the causes of stress in professional and personal life. 

• To analyze the impact of occupational stress in professional and personal life. 

• To ascertain the outcome of occupational stress in professional and personal life. 

• To suggest better coping mechanism to manage occupational stress and striking balance 

between professional and personal life. 

Need for the Study 

 Through this research, the researcher plan to identify the reasons of stress affected by 

female advocates. The researcher has passion in female studies especially in the area of stress. 

This will enable to the researcher will take up some concrete work. This research study mainly 

focuses on female advocate’s professional and personal life. The research will lead solution for 

not only female advocates’ occupational stress but also they join the hands to protect the 

female.Justice P.Sathasivam, Judge of Supreme Court “In the 2011 report of National Crime 

Record Bureau, the statistics reveal that the percentage of trials pending in rape cases is 83.6 per 

cent.  There are more than 677 rape cases which had been registered in Tamil Nadu in 2011, 

which aggregates to two cases being recordedon every day. Thus, women lawyers have a 

greater role to play in such kind of situations.” 
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Research Methodology 

 The hypotheses deal with the main problem of research that is the occupational stress and 

its impact on female advocates. The occupational stress reflects in both professional and 

personal life. 

Tools for data Collection 

 The present study is an empirical in character with questionnaire as the tool for data 

collection. Taking into consideration the objectives of the study, a questionnaire prepared based 

on after perusal of available literature for collecting primary data. The secondary data collected 

mainly from journals, bar council ledgers, reports, books, and records. The more relevant 

secondary sources of information received from District Courts, Court records, Indian Institute 

of Management, Bangalore; Documentation Centre, Indian Council of Social Science 

Research. 

Sampling for the Study 

 A study was conducted with 180 female advocates to identify theoccupational stress and its 

impact: it’s reflections in professional and personal life, and the study is useful to prepare the 

statement of problem. In the light of collection of data, the researcher found out what are the 

occupational stresses affected by the female advocates and its impact on professionally as well 

personally. 

Statement of the Problem 

 The people think that female advocates solve the societal problem in vast but basically 

female advocates also affected by many problems in general. We can classify into two 

categories as professional and personal. 

Professional Problems 

• Female advocates dominated by male advocates. 

• They want to face harassment by the judges. 

• They are in the position to tolerate peers conquered 

• Court staff, policeman, acquiesced, clients, politicians and unforeseen persons misbehavior.   

 

Personal Problems 

• Late marriage,  

• Failure in personal life,  

• Hard to become a ordinary person in society,  

• Physical and psychological issues,  

• No recreation facilities to reduce stress,  

• Lack of time to spend with their family and  

• There are no proper facilitating facilities. 

 

Results and Discussions 

 Profile of the Respondents: Among the 180 Female advocates, maximum number of 

respondents belonged to the age group of 30-40 (38.9%). Many respondents (65.0%) had two 

children. In terms of Spouse’s Profession, 18.9% were engaged in business, 17.2% in the 

Academic sector and so on respectively. 
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Demographic characteristics of Respondents Frequency Percentage 

Age group of respondents 
Under 30 Years 

30 to 40 years 
Over 40 years 

50 

67 
63 

27.2 

38.9 
33.9 

Total 180 100 

Spouse’s Profession 
Business 

IT Industry 
Healthcare 
Academic 
Insurance 
Marketing 
Others 

34 

30 
25 
31 
18 
23 
19 

18.9 

16.7 
13.9 
17.2 
10.0 
12.8 
10.6 

Total 180 100 

No. of Children 
None 
One 
Two 
Three or more 

25 
27 

117 
11 

13.9 
15.0 
65.0 
6.1 

Total 180 100 
Mean and Standard Deviation: The mean and standard deviation of responses for each statement 

in the checklist are tabulated as below: 

S.No Statements N Mean S.D 

Q1 Because of the job demand, usually work long hours. 180 2.58 .747 

Q2 There is not much time to socialize or relax with my friends/ 

family in the week. 

180 2.53 .780 

Q3 I have to take work home most evenings 180 2.03 .765 

Q4 I often work late or at weekends to dealwith paperwork without 

interruptions. 

180 2.14 .898 

Q5 Relaxing and forgetting about work issuesis hard to do 180 2.21 .837 

Q6 I worry about the effect of work stress onmy healthMy  

relationship  with  my  partner  is 

180 2.57 .702 

Q7 suffering because of the pressure or longhours of my work 180 2.39 .808 

Q8 My family is missing out on my input either because I don‘t see 

enough ofthem/am too tired. 

180 2.65 .744 

Q9 Finding   time   for   hobbies,   leisure activities, or to maintain 

friendships andextended family relationships is difficult. 

180 2.76 .657 

Q10 I would like to reduce my working hoursand stress levels, but feel I 

have no controlover the current situation 

180 2.63 .732 

• Among all of the presented statement " Finding time for hobbies, leisure activities, or to 

maintain friendships and extended family relationships is difficult "was rated highest, with 

a mean score of 2.76, which comprises that working women experience ‗time-squeeze‘ and 

hence find it really very hard to have time for themselves by means of hobbies/leisure 

activities or maintain friendship and extended family relations.  

• The above statements ―My personal life are missing out on my input either because I don‘t 

see enough /am too tired‖ and ―I would like to reduce my working hours and stress levels, 

but feel I have no control over the current situation‖ had closer mean scores of 2.65 and 

2.63 respectively. 
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• The next mean scores of 2.58 and 2.57 were for the statements ―At the moment because the 

job demand, usually work long hours‖ and ―I worry about the effect of work stress on my 

health‖ respectively. 

• ―There isn‘t much time to socialize or relax with my partner/see family in the week‖ and 

―My relationship with my partner is suffering because of the pressure or long hours of my 

work‖ with the mean scores of 2.53 and 2.39 respectively. 

• ―Relaxing and forgetting about work issues is hard to do‖ and ―I often work late or at 

weekends to deal with paperwork without interruptions‖ have the mean scores of 2.21 and 

2.14 respectively.  

• On the other hand, "I have to take work home" scored the lowest mean score, 2.03, which 

implies that the majority of respondents didn‘t take work home in the evenings. 

Cross tabulation: 

a) Following table represents the cross tabulation of the responses of the respondents. - ―I am 

able to balance my personal and professional life well‖ with their age groups. 

Age Group * I am able to balance my personal and professional life well –Crosstabulation 

 I am able to balance my personal and professional life well 

Age Group 

 

 Responses 

  No Yes Total 

Under 30 Years Count 45 5 50 

% within age group 90 % 10 % 100 % 

30 to 40 Years Count 57 10 67 

% within age group 85.1% 14.9% 100% 

Over 40 years Count 46 17 63 

% within age group 73% 27% 100% 

Total Count 148 32 180 

% within age group 82.2% 17.8% 100% 

 From the above table, we find that out of the total 50 respondents in the age group under  

30 years, 45 (90%) of them feel that they are not able to balance their professional and personal 

life while only 5 (10%) of them feel that they are able to balance. We find that out of the total 

67 respondents in the age group 30 to 40 years, 57 (85.1%) of them feel that they are not able to 

balance their work and family life while only 10 (14.9%) of them feelthat they are able to.  

We find that out of the total 63 respondents in the age group over 40 years, 46 (73%) of them 

feel that they are not able to balance their work and family life while only 17 (27%) of them feel 

that they are able to. 

b) Below table represents the cross tabulation of the responses of the respondents to the 

statement- ―I am able to balance my personal and professional life well‖ with their Spouse‘s 

Profession. 
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Spouse’s Profession * I am able to balance my personal and professional life well –Cross 

tabulation 

 I am able to balance my personal and professional life well 

Spouse’s Profession  Responses  

  No Yes Total 

Business Count 30 4 34 

% within age group 88.2% 11.8% 100% 

IT Industry Count 26 4 30 

% within age group 86.7% 13.3% 100% 

Healthcare Count 21 4 25 

% within age group 84% 16% 100% 

Academic Count 23 8 31 

% within age group 74.2% 25.8% 100% 

Insurance Count 12 6 18 

% within age group 66.7% 33.3% 100% 

Marketing Count 20 3 23 

% within age group 87% 13% 100% 

Others Count 16 3 19 

% within age group 84.2% 15.8% 100% 

Total Count 148 32 180 

% within age group 82.2% 17.8% 100% 

 From the above table, we find that out of the total 34 respondents with spouse‘s profession 

as business, 30 (88.2%) of them feel that they are not able to balance their professional and 

personal life while only 4 (11.8%) of them feel that they are able to.  We find that out of the 

total 30 respondents with their life partner profession in IT Industry, 26 (86.7%) of them feel 

that they aren‘t able to balance their professional and personal life while only 4 (13.3%) of them 

feel that they are able to. We find that out of the total 25 respondents with their partner 

profession in Healthcare Industry and 21 (84%) of them feel that they are not able to balance 

their professional and personal life while only 4 (16%) of them feel that they are able to.  

 We find that out of the total 31 respondents with their life partner profession in Academic 

Industry, 23 (74.2%) of them feel that they are not able to balance their professional and 

personal life while only 8 (25.8%) of them feel that they are able to.  

 We find that out of the total 18 respondents with spouse‘s profession in the Insurance 

Industry, 12 (66.7%) of them feel that they are not able to balance their professional and 

personal life while only 6 (33.3%) of them feel that they are able to. We find that out of the total 

23 respondents with spouse‘s profession in Marketing, 20 (87%) of them feel that they are not 

able to balance their professional and personal life while only 3 (13%) of them feel that they are 

able to. We find that out of the total 19 respondents with spouse‘s profession listed as ‗others‘, 

16 (84.2%) of them feel that they are not able to balance their professional and personal life 

while only 3 (15.8%) of them feel that they are able to. 

 The perception of respondents towards their personal and professional-life balance doesn‘t 

seem to vary much with their spouse‘s profession. The respondents‘ partner with occupation in 

insurance sector seems to have better personal and professionalbalance than others. This 

implies that the profession of partner doesn‘t really matter for the female advocate when they 

try to balance their personal and professional life. 
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Outcome of the Research 

 The female advocates are practicing without occupational stress they definitely will become 

very much stronger than the male advocates. If female advocates are enjoying stress free 

environment, they voluntarily come forward to work against male domination. Positively it 

reflects against children or women harassment, women protection, reduce the kidnapping and 

rape percentage also. If female advocates are strong enough in their practice many females are 

share their problems with them for finding solution. 

Conclusion 

 An individual‘s success of failure in coping stress depends on his physical and psychological 

power. The female advocates face the stress with a positive attitude; it will create a lot of 

positive energy to reach the task. The commitment of the organization and the individual are 

very important sources to manage the stress effectively. The stress is very expensive because it 

affects the individual, clients, family as well society. 
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DRIVING TO DIGITAL INDIA 

 

1.  

2.  

3.  

 
Abstract 
 In this paper we study how women can play an important role in driving digital transformation in India. 
Women constitute over 48% population in the country. If we look back at history, we see that whenever the women of 
India had adopted and supported any idea, it had become a success.  We explore why women must be made partners 
in economic development and how different means of digital payments can promote women's economic empowerment 
and yield social and economic gains.  
Key Words: Cashless Economy, Digital India, PAYTM 

 

Introduction 

 The developing economies of the world are going cashless. Driven by increasing rates of 

mobile penetration and a growing realization that ―going digital‖ brings a host of socio-

economic benefits, governments and financial institutions worldwide are steadily moving away 

from cash-based commerce. India continues to be driven by the use of cash; less than 5% of all 

payments happen electronically however the finance minister, in 2016 budget speech, talked 

about the idea of making India a cashless society, with the aim of curbing the flow of black 

money. 

 Even the RBI has also recently unveiled a document — “Payments and Settlement 

Systems in India: Vision 2018” — setting out a plan to encourage electronic payments and to 

enable India to move towards a cashless society or economy in the medium and long term. 

Cashless Economy  

 A cashless economy is one in which all the transactions are done using cards or digital 

means. The circulation of physical currency is minimal. 

Cashless Transaction  

 Cashless Transaction can be defined as a situation in which the flow of cash within an 

economy is nonexistent and all transactions must be through electronic channels such as direct 

debit, credit cards, debit cards, electronic clearing, and payment systems such as Immediate 

Payment Service (IMPS), National Electronic Funds Transfer (NEFT) and Real Time Gross 

Settlement (RTGS) in India 

Modes of Cashless Transactions 

  As part of promoting cashless transactions and converting India into less-cash society, 

various modes of digital payments are available, such as 

1. Banking Cards (debit / credit / cash / travel / others) 

2. Unstructured Supplementary Service Data (USSD)  

3. Aadhaar Enabled Payment System (AEPS)  

4. Unified Payments Interface (UPI) 
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5. Mobile Wallets - Paytm, Freecharge, Mobikwik, Oxigen, Mruppee, Airtel money, Jio 

money, Sbi buddy, Itz cash, Citrus pay, Vodafone M-pesa, Axis bank lime, ICICI pockets, 

Speedpay etc.  

6. Banks Pre-paid Cards  

7. A Point of Sale (POS) is the place where sales are made 

8. Internet Banking also known as Online Banking, E-banking or Virtual Banking  

9. Mobile Banking is a service provided by a bank or other financial institution 

10. Micro ATM meant to be a device that is used by a million business correspondents (BC) 

Woman Role in Cashless Economy 

 We all know that women face huge demands on their time, often balancing professional 

duties with family responsibilities. Women who are reliant on cash must often travel to pay 

bills for their children‘s education or health care – which is time spent away from vital income-

earning opportunities. And, for many women, cash is a vulnerable commodity – it can be 

stolen or taken by husbands or other family members, and diverted away from household 

needs. 

 Having the digital tools to protect and manage financial assets can be a powerful enabler of 

security and empowerment for women, and a catalyst for the well-being of future generations.  

According to the Gates Foundation, when a mother controls her family‘s budget, her children 

are 20 percent more likely to survive – and much more likely to thrive. And for women 

entrepreneurs, digital access is a crucial stepping stone to unlocking a range of services vital for 

business growth, including savings, credit and insurance. 

 For the past two years, we have been collaborating with Visa, Maestro etc., First Bank 

Nigeria and the Youth for Technology Foundation to offer 2,500 Nigerian women the 

opportunity to become branchless banking agents for ―FirstMonie,‖ the mobile banking 

platform of First Bank Nigeria. As well as earning income for themselves, these women agents 

are also extending financial services to thousands of Nigerians, enabling them to register 

accounts, make deposits and pay bills via a simple mobile handset.  Likewise now India is 

stepped into PAYTM.   

 We are also exploring the wider issue of how recruiting and training women as mobile 

money agents can help to narrow the persistent gender gap in financial inclusion and bring 

more women customers into the formal financial ecosystem. Recruiting women to act as 

mobile banking agents may be crucial to breaking down some of the anxieties preventing many 

unbanked people – the majority of whom are women – from using formal financial services. 

And we know that the gendered demands for this type of service are huge, as one of the women 

agents in the project, Tope Ajelewa, told us: ―I realized that as there are no bank branches 

around here, it was an opportunity to help those women needing to pay school fees.‖ 

Advantages of Cashless  

  The ease of conducting financial transactions is probably the biggest motivator to go digital. 

You will no longer need to carry wads of cash, plastic cards, or even queue up for ATM 

withdrawals. It‘s also a safer and easier spending option when you are travelling. ―The benefits 

are enormous if you leave out the low-income group, which will face a huge challenge. It will 

be especially useful in case of emergencies, say, in hospitals. 

http://www.worldbank.org/en/news/feature/2015/04/20/global-findex-2014-unveils-worlds-most-comprehensive-set-of-data-on-financial-inclusion
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“You have the freedom to transact whenever and wherever you want                      

You don’t have to be physically present to conduct a transaction” 

 The recent waiver of service tax on card transactions up to Rs 2,000 is one of the incentives 

provided by the government to promote digital transactions. This has been followed by a series 

of cuts and freebies. It’s a good time to increase your savings if you take advantage of these.  

For instance, 0.75% discount on digital purchase of fuel means that the petrol price in Delhi at 

Rs 63.47/ litre can be brought down to Rs 62.99/ litre with digital payment.  

 Similarly, saving on rail tickets, highway toll, or purchase of insurance can help cut your 

costs. Add to these the cash back offers and discounts offered by mobile wallets like Paytm, as 

well as the reward points and loyalty benefits on existing credit and store cards, and it could 

help to improve your cash flow marginally.  

Tracking spends  

 “If all transactions are on record, it will be very easy for people to keep track of their 

spending. It will also help while filing income tax returns and, in case of a scrutiny, people will 

find it easy to explain their spending.  “Besides the tax, it will have a good impact on 

budgeting,”  

Lower risk  

  If stolen, it is easy to block a credit card or mobile wallet remotely, but it’s impossible to get 

your cash back. “In that sense, the digital option offers limited security”. This is especially true 

while travelling, especially abroad, where loss of cash can cause great inconvenience. Besides, if 

the futuristic cards evolve to use biometric ID (finger prints, eye scan, etc), it can be extremely 

difficult to copy, making it a very safe option. 

Small gains  

  It may not seem like much of an advantage, but being cashless makes it easy to ward off 

borrowers. Another plus is that you can pay the exact amount without worrying about not 

having changed or getting it back from shopkeepers. 

List of Discount Offered by Digital Economy 

 Service tax: Waiver of service tax of 15% on digital transactions up to `2,000.  

 Fuel: 0.75% discount on digital purchase of fuel through credit/debit cards, e-wallets or 

mobile wallets.  

 Rail tickets: 0.5% discount on monthly and seasonal suburban railway tickets from  

1 January 2017. Online rail ticket buyers get up to 10 lakh free accident insurance too.  

 Rail catering: 5% discount on digital payments for railway catering, accommodation, 

retiring rooms, etc.  

 Highway toll: 10% discount on NH toll payment via RFID or fast-tags in 2016-17.  

 Insurance: 10% discount by government general insurers on premium paid online via their 

portals. 8% discount on new LIC policies bought online via its site. POS: Rs 100 a month is 

the maximum rent that PSU banks can charge for POS terminals.  

 Rupay : Kisan credit card holders to get RuPay Kisan cards.  
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Electronic Payment Provides Numerous Benefits to Nations 

 Drives economic growth 

 Increased card penetration can increase growth of digital payment. 

 Shift from cash payment reduces social costs. 

 Increases financial inclusion 

 Greater acceptance of e-payments provides an on-ramp to financial inclusion. 

 Requires an enabling regulatory framework.  

 Reduces the shadow economy 

 Cash enables and perpetuates shadow economies.  

 Electronic payment penetration correlates to size of shadow economy. 

 Enable digital commerce 

 Electronic payments facilitate trusted transactions online.  

 Reduction in cash payments enables e-commerce growth, although in India cash-on-    

delivery has played an important role. 

Conclusion  

 The number of currency notes in circulation is also far higher than in other large 

economies. India had 76.47 billion currency notes in circulation in 2012-13 compared with  

34.5 billion in the US.  This circulation of currency note is controlled by the cashless economy.  

Not only a circulation it also minimize the corruption. This cashless world can create many 

opportunities to the youth. In India uses too much cash for transactions. The ratio of cash to 

gross domestic product is one of the highest in the world—12.42% in 2014. Less than 5% of all 

payments happen electronically. The benefits of this move have now started trickling in with 

more and more people switching to digital modes of receiving and making payment. India is 

gradually transitioning from a cash-centric to cashless economy. Digital transactions are 

traceable, therefore easily taxable, leaving no room for the circulation of black money. The 

whole country is undergoing the process of modernization in money transactions, with e-

payment services gaining unprecedented momentum. A large number of businesses, even street 

vendors, are now accepting electronic payments, prompting the people to learn to transact the 

cashless way at a faster pace than ever before. 
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A STUDY ON ‘BRAND PREFERENCE AND RELATIVE MARKET SHARE  

OF NESTLE CHOCOLATES IN CHENNAI CITY’ 
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Abstract 

  This project titled "Consumer Brand Preference and Relative Market Share of Nestle Chocolates in Chennai 

City" is an effort of the researcher in exploring the influence of brand equity on customer preferences and buying 
intentions. Sale volume of a product itself does not reveal how well a company is performing than that of its 
competitors: instead it needs to keep an eye on its market share also. In marketing term, if a brand’s market share goes 
up, the brand is gaining on competitors; if it is reverse, the brand is losing relative to competitors. In this study, the 
researcher had done extensive market research with customers of Nestle Chocolates and its competitors. Different 
variables were employed to gain perception of chocolate lovers to diagnose the underlying cause of market shares of 
various brands and to evaluate how brand utility and customer loyalty gains a good market share to Nestle Chocolates 
in Chennai City. 

 
Introduction – Brand Preference 

 ‘Brand preference can be defined as the subjective, conscious, and behavioural tendencies 

which influence consumer’s pre-disposition toward a brand’. All marketing efforts are for the 

sake of consumer. A consumer’s decision among brands is based on his ‘evoked set’. 

Prof.Campell (1973) defines evoked set as the ‘set of alternative brands of a product, which the 

buyer actually considers when making a specific brand preference’. Having a strong brand is 

invaluable as competition intensifies.   

 

Market Share of a Product 

 A good market share is the symbol of a good brand. Market share is the percentage of 

a market (defined in terms of either units or revenue) accounted for by a specific entity.  

The value of the market share is not established by how big or small the quantum of sale is -- 

but instead it is determined by what exact "market" is defined as the area within which 

competitors are trying to get and hold consumer's attention in relationships with the business. 

The vision of the business is to convert the opportunity into more revenue than it costs to keep 

up the relationships.  

 
Top Chocolate Brands in India 

 Chocolate is probably one of the most favourite foods ever. Most popular chocolates like 

Munch, Kit Kat, Diary Milk and Five Star can be bought for just Rs. 5. The top chocolate 

winners in India are as follows, 
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 Cadbury is a British multinational chocolate major. It is handled by Mondelez India 

(earlier Cadbury India). Cadbury entered India in 1948. Here are some of the most famous 

Cadbury variants: 

 Dairy Milk         5 Star         

 Gems         Perk       

 Silk        Bournville        

 Celebrations 

 Nestle, Founded in 1866, came to India in the late 1950s. Some of the widely consumed 

Nestle brands are as follows: 

 Extra Smooth  Kit Kat Senses   

 Kit Kat    Dark Senses   

 Alpino    Kit Kat    

 Bar-One   Munch 

 Amul is India's indigenous dairy cooperative primarily dealing in dairy products. It is also 

one of the biggest players involved in chocolate manufacturing industry of India. Its variants 

are, 

Milk Chocolate   Dark Chocolate   

Fruit & Nut Chocolate   Tropical Orange Chocolate   

Almond Bar 

 Parle, World's best-selling biscuit Parle-G is the flagship product of Parle, an Indian 

manufacturer of consumer goods. Chocolate variants of Parle are as follows: 

 Kismi Bar  Kismi Toffee   

 2-in-1 Eclairs 2-in-1   

 Fruit Drops 

 Candyman is owned by Indian conglomerate ITC founded in 1910 and based in Kolkata. 

Its product variants are; 

 Choco Double   Eclairs   

 Eclairs   Creme Lacto  

 Toffichoo   Cofitino 

Competitive Analysis of Nestle 

 Indian confectionaries industry is highly competitive & is overcrowded by local and 

national and international players. Nestle is the world leader in chocolates and bars for all age / 

income group.  

SWOT Analysis of Nestlé’s Confectionery Brands 

Strength 

• Nestlé is the most established brand in India 

• It enjoys good market share in Chennai as well as the country as whole 

• Likeliness towards taste of Nestlé brands is superior to others 

• Brand promotion and advertisements are aggressive 

• Loyalty of young generation is more than other brands 
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Weakness 

• May lose taste where adverse climatic condition 

• With regard to level of price 

• Medical barriers 

• Tough competition result in increase of sale promotion expense 

Opportunities 

• The market demand and growth rate is very high 

• The slogan spell by Nestlé brands is superior than all other brands 

• Target audience irrespective of age, sex, education etc. 

Threats 

• Health conscious, especially dental health 

• Low priced local competitors 

• Increasing procuring cost of ingredients 

 
Study Area Profile 

 This study is conducted with the mass of in and around Chennai city. According to the 

2011 census Chennai then had a total population of 4,681,087 at a density of 26,902 per square 

kilometre; the sex ratio was 986‰ and literacy rate was 90.33%.  The most widely spoken 

languages are Tamil, Telugu and English Hinduism is followed by a majority of the populace 

followed by Christianity, Islam, Sikhism, Jainism, Buddhism, and Zoroastrianism are other 

religions practiced.  

 
Theoretical Foundation 

 Dr.Shendge (2012) on his study “A Comparative Study of Consumer Preference towards 

Cadbury and Nestle Chocolates” reported how customers show variations in preference to 

chocolate brands of Cadbury and Nestle. 

 Kaberi Bhattacharyya (2011) in his study “The Role of Media in Influencing Customers’ 

Brand Choice: Some Observations”, generations of customers are made known that a brand 

has still remained relevant in the changing context of time and space. 

 U. Thiripurasundari and P. Natarajan (2011) on their study “Determinants of Brand Equity 

in Indian Car Manufacturing Firms” stated that brands have become increasingly important 

components of culture and the economy, now being described as “cultural accessories and 

personal philosophies”. 

Objectives of the Study 

• To find out the effect of brand preference on market share of Nestlé chocolates in Chennai 

City. 

• To know about the performance level and equity of other market players 

• To know about the customer satisfaction level associated with the product and the 

customer preference level. 

• To study factors which affects buying decision and consumption pattern of consumer. 

• To learn about Hunger /Status / Taste / Pleasure recognition as reason to relish chocolates 

• To offer concrete suggestions to improve the market share of Nestlé chocolates 

https://en.wikipedia.org/wiki/Sex_ratio
https://en.wikipedia.org/wiki/Literacy_rate
https://en.wikipedia.org/wiki/Tamil_language
https://en.wikipedia.org/wiki/Telugu_language
https://en.wikipedia.org/wiki/English_language
https://en.wikipedia.org/wiki/Hinduism
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Limitations of the study 

 In lucubrate effort to make this project authentic and reliable, every possible aspect of the 

topic was kept in mind. Certain constraints are unavoidable for which any researcher has to 

face.  

• Sufficient numbers of samples were unable to employ due to time constraint. 

• Self-administered questionnaires were utilized as primary data source and hence 

probabilities of unbiased information are less. 

• The views spelt by respondents are based on how their state of mind at the time of research. 

So the degree of reliability may not be accurate.  

• As this study is conducted in and around Chennai City, its results cannot be comparable 

with any other geographic location 

Brief View of Research Methodology 

Survey Plan 

Survey Pattern   : Exploratory & Descriptive 

Target Segment  : Chocolate Consumers 

Sample Size    : 210 Respondents 

Sample Design   : Convenience & Non Probability Sampling 

Survey Plot   : Chennai City (Cross Sectional Study) 

Data Collection Technique 

Research Instrument  : Primary Data (Questionnaire, Interview-Schedule) 

Response Mode  : Through Personal Interaction 

Questionnaire Type  : Open Ended and Multiple Option Questions 

Research   : Consumer Survey 

Data Analysis   : Mathematical Tabulation & Interpretation 

Data Analysis and Interpretation 

Table 1 Demographic information of respondents 

Demographic information Frequency Percentage 

Gender   

Male 108 51 

Female 102 49 

Total 210 100 

Age   

Below 18 years 92 44 

19-25 years 71 34 

26-50 years 36 17 

Above 50 years 11 5 

Total 210 100 

Education   

Upto SSLC 78 30 

Upto Hsc 69 19 

Under Graduates 41 27 

Post Graduates 22 25 

Total 210 101 

    Source: Survey data of the researcher 
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Inference 

 Gender: A majority of 51% of respondents are male and 49% are female. There is no vast 

quantitative difference between male and female respondents. This shows that both male and 

female are relatively equal in love to chocolate consuming 

 Age: A majority of 44% of respondents belongs to age category below 18 years followed by 

34% of age category 19-25. Through this analysis, it can be inferred that young age and middle 

age group of people mostly like chocolates. 

 Educational status: A majority of 30% of respondents are school students below SSSLC 

standard. 27% of them are students at Higher Secondary level. This ratio shows that school 

students are fond of attraction to chocolates. 

Table 2 Respondents’ preference to specific brands 

Source: Survey data of the researcher 

 

Inference 

A top majority of 44% of respondents in Chennai city prefer 

Nestlé chocolates whereas 29% of respondents prefer 

Cadbury sweets followed by Amul, Candiman, Parle and 

others. This result depicts that Nestlé is the preferred brand 

of most. 

 

 

 

Table 3 Is perceived quality influences price of chocolates? 

Source: Survey data of the researcher 

Inference 

 Table no.5 shows that 46% of sample 

respondents strongly agree and 44% agree 

that a higher price reflects a higher 

quality. This is true in the case of Nestlé 

as the sale price is fixed by them on the 

basis of actual cost of making high quality and hygienic chocolates. 

 
Table 4 Rating of attributes of major chocolate brands 

Options 
No. of 

respondents 
% 

Nestlé 93 44 

Cadbury 61 29 

Amul 27 13 

Candyman 13 6 

Parle 10 5 

Others 6 3 

Total 210 100 

Option No. of respondents Percentage 

Strongly agree 96 46 

Agree 92 44 

Disagree 13 6 

No opinion 9 4 

Total 210 100 

Attributes Brands Rank 
No. of 

Respondents 

% of 

Respondents 

Taste Nestlé 1 79 38 

Cadbury 2 56 27 

Parle 3 27 13 

Amul 4 23 11 

Candyman 5 18 9 
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Source: Survey data of the 

researcher 

Inference 

 Taste: It is a well known 

fact that an eatable which 

tastes more are preferred more 

by taste seekers. In this study, 

a majority of 38% of 

respondents allots rank one to 

Nestlé chocolates and 27% 

allotted second rank to 

Cadbury. It shows that Nestlé 

stands top in providing tastiest 

chocolates. 

 Packing: Majority of 42% 

of respondents are impacted 

by attractive packing of Nestlé 

chocolates. 29% of 

respondents are attracted to 

package of Cadbury products. 

 Ingredients / Calorific 

values: A majority of 41% of respondents ranked number one to Nestlé in its ingredients and 

calorific values. 24% of respondents ranked two for Cadbury‘s.                              

 Price: In this category the other brands play a dominant role in pricing. A majority of 23% 

of respondents considers pricing is low as compare with branded chocolates like Nestlé which 

gains only 21% of response and Cadbury which gains 18% of responses. 

 Brand name: Good brand image is essential to capture and retain good market share.  

A majority of 46% of respondents prefer Nestlé chocolates for the sake of its brand name itself. 

33% of respondents are impacted by brand name of Cadbury. 

 
Suggestions 

 It is suggested to launch new variants as variant seekers and brand switchers are increasing 

in the market. 

• Improvement can be bring on its packing and package size can be adjusted to size of family 

• It is suggested for price revision as it is the expectation of Nestlé lovers. 

• Retaining brand preference of consumers is highest need of the day. So advertisement and 

promotional activities has to be improved. 

• Customer relationship management should be improved 

• Price of chocolates should not be altered then and there. Price stability should be 

maintained. 

• When competitors are acting aggressively in the market, Nestlé should also cope with them 

with promotional tactics. 

Others 6 7 3 

Packing Nestlé 1 89 42 

Cadbury 2 61 29 

Amul 3 30 14 

Parle  4 17 8 

Others 5 8 4 

Candyman 6 5 2 

Ingredients  / 

Calories 

Nestlé 1 87 41 

Cadbury 2 51 24 

Amul  3 27 13 

Parle 4 21 10 

Candyman 5 15 7 

Others 6 9 4 

Price Others  1 49 23 

Nestlé 2 44 21 

Cadbury 3 38 18 

Parle  4 34 16 

Candyman 5 33 16 

Amul 6 12 6 

    

Brand Name Nestlé 1 97 46 

Cadbury 2 69 33 

Parle 3 15 7 

Amul 4 12 6 

Candyman 5 9 4 

Others 6 8 4 
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• Schemes can be improved at retailer level as they act as a deciding factor in lending 

particular brand of chocolates instead of coin change. 

• Corporate social responsibility activity has to be improved to capture new customers and to 

serve better for the existing customers 

• As Chennai being a marketing hub for Nestlé products, it should expand its market share 

by targeting one or more competitor, new uses & users of the product 

 
Conclusion 

 Brand preference induces a desire to buy a particular company‘s products or services even 

though they are equally available and equally priced that of competitor‘s. A product with good 

brand image lacks turnover of customers encourages new prospective customers with reduced 

publicity cost. A successful brand like Nestlé make people to attached with its quality of 

products and remains in the front and centre in the hearts and minds of current and potential 

consumers especially with population of Chennai City. 
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PROBLEMS FOR WOMEN IN CASHLESS ECONOMY 

 

 

 

 

 
Abstract 
 A cashless economy is a system where any type of money transactions are done through digital means like debit 
cards, electronic fund transfer, mobile payments, internet banking, mobile wallets, and other newly evolved payment 
channels, this will leave very little scope for flow of hard cash in economy. Women can play an important role in 
driving digital transformation in India. Women constitute over 48% population in the country. Women who are 
reliant on cash must often travel to pay bills for their children’s education or health care – which is time spent away 
from vital income-earning opportunities. If we look back at history, we see that whenever the women of India had 
adopted and supported any idea, it had become a success. In the show, we explore why women must be made partners 
in economic development and how different means of digital payments can promote women's economic empowerment 
and yield social and economic gains.  
Key words: Cashless, Economic, Women, digital, payment. 
 

Introduction 

 A cashless economy is a system where any type of money transactions are done through 

digital means like debit cards, electronic fund transfer, mobile payments, internet banking, 

mobile wallets, and other newly evolved payment channels, this will leave very little scope for 

flow of hard cash in economy. In economy, cashless nation‘s many problems like black money, 

corruption, high taxes, unemployment can be solved. Women can play an important role in 

driving digital transformation in India. Women constitute over 48% population in the country. 

If we look back at history, we see that whenever the women of India had adopted and 

supported any idea, it had become a success. In the show, we explore why women must be 

made partners in economic development and how different means of digital payments can 

promote women's economic empowerment and yield social and economic gains. Also on the 

show, we see how programmes like Digital Sakhi are imparting digital financial literacy 

training to women across the country. 

 
Types of Cash less Transaction 

• Closed: Issued by an entity for purchasing goods and services only from it, these don't 

allow cash withdrawal or redemption. Ola Money is one such closed wallet. 

• Semi-closed: These are used to buy goods and services, including financial services, from 

merchants that have a specific contract with the issuer. These too don't allow cash 

withdrawal or redemption and include wallets offered by service providers like Paytm and 

State Bank Buddy. 

• Open: These can be used to buy goods and services, including fund transfers at merchant 

locations, and also permit cash withdrawals at ATMs. All Visa and Master-Card cards fall 

into this category. 
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Why a Cashless Society? 

 A nationwide financial literacy campaign accompanied by a medium-term strategy to 

improve access to, and awareness of, electronic payments. Targeted financial 

education programmes can improve financial skills and credit management, and increase 

account ownership. 

Women in Cashless Economy 

 The developing economies of the 

world are going cashless. Driven by 

increasing rates of mobile penetration 

and a growing realisation that ―going 

digital‖ brings a host of socio-

economic benefits, governments and 

financial institutions worldwide are 

steadily moving away from cash-based 

commerce. 

 We all know that women face 

huge demands on their time, often 

balancing professional duties with 

family responsibilities. Women who are reliant on cash must often travel to pay bills for their 

children‘s education or health care – which is time spent away from vital income-earning 

opportunities. And, for many women, cash is a vulnerable commodity – it can be stolen or 

taken by husbands or other family members, and diverted away from household needs. 

 

Problems for Women in Cashless Economy 

1. Mindset of keeping and saving: This is the most dominating factor for women which will 

give challenges to this information. But this can be solved if government give 

reasons/advantages for moving to digital economy. Be it incentives or bonuses or other 

benefits, if government use the money which is saved because of going digital in these kind of 

promotion, I think there will be more acceptability.  

2. Financial Institution: Still many people are not in the financial inclusion of the country. 

For women the inclusions are really bad. Government should promote the cashless economy 

by using the platforms of women empowerment so that be it entrepreneurial role or housewife 

role or a mother role the transaction through digital channel gets increased. 

3. Number of women on mobile: Not all women having mobile phones in the country, leave 

alone net connections. While state-wise data for wireless teledensity is not available, it won‘t be 

very different, since most connections in India are wireless. Note that these are number of 

connections, not users, so you will have to discount this significantly, because many users have 

multiple SIM cards. 

4. Digital Literacy: Many women who do not know how to use payment apps like Paytm. 

Some do not know how to make online payments. Despite of bearing pain of standing in queue 

many women do money transfer standing in queues especially in rural areas and tier 3 cities 

https://openknowledge.worldbank.org/bitstream/handle/10986/9322/WPS6107.pdf?sequence=1&isAllowed=y
https://openknowledge.worldbank.org/bitstream/handle/10986/9322/WPS6107.pdf?sequence=1&isAllowed=y
https://openknowledge.worldbank.org/bitstream/handle/10986/9322/WPS6107.pdf?sequence=1&isAllowed=y
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and places which are close to such areas. And this happens because they are not knowing how 

to use such tools. 

5. Connectivity: Still many areas do not get proper Internet connections. Especially in remote 

areas. We really cannot understand what kind of infrastructure do these companies have 

developed. In any village areas in home state the connectivity and speed are the issues always 

existing. In case of connectivity, it is so terrific sometimes we skipped the idea of using mobile 

in such areas. 

6. Availability of user devices: According to Idea Cellular CEO Himanshu Kapania, there 

are currently over a billion mobile phones in our country. Airtel India MD and CEO Gopal 

Vittal recently said that, ―What we have found is that people who have smart phones, not all of 

them use data and the new smart phones that are coming are not necessarily the smart phones 

that people are naturally using data‖ ―…one of the big jobs for us is to actually get all of those 

smart phone devices to also consume data.‖ 

7. Merchant acceptance: In our country had million debit cards and million transactions. 

Don‘t have enough women with debit or credit cards, and not enough POS machines to use 

them. This is apart from the fact that not enough women have mobile connections in India with 

an Internet connection. A reliable Internet connection, with handsets that support Indian 

payment apps, and are active online daily. 

8. Payment and mobile network capacity: What we‘ve seen with Demonetization and the 

increase in usage of cards and online payments is that somewhere in the value chain, banks 

and/or payment gateways were not in a position handle the load. Transactions failed. More 

importantly, do we have the network capacity to deal with this? What happens in an 

emergency situation, when networks are down because everyone is trying to call everyone, as 

we‘ve seen previously in India? If you don‘t have cash, and there is insufficient connectivity, 

how will you be able to buy anything, use public transportation etc? 

9. Time taken for a transaction: If you‘ve driven through a toll booth, or paid for parking, 

you know that operators keep exact change because they expect notes to come in with a specific 

denomination. The time taken isn‘t usually to tender change for notes, but for printing a 

receipt. Watch a small shop selling high frequency purchases like mobile recharge cards, 

candies and you‘ll see that the pace at which they close a transaction with a customer is critical 

for them: they don‘t typically give a bill for each transaction, and that‘s a problem when it 

comes to taxation. 

10. Security issues: The weakest security link in any transaction is not the technology system, 

but the user, and their lack of understanding of security issues. To get a sense of this, to 

withdraw money from ATM‘s, some people were giving others their card and PIN numbers. 

For example: this and this.But there are other risks too: In 2011, it was believed that payment 

gateway CC Avenue was hacked. HDFC Bank too. Last month, HDFC and Axis Bank were 

hacked too. Surekha Pillai found that her card had been used for international purchases, and 

had to jump through several hoops, from customer care to customer care, to get transactions 

reversed. 

 

  

http://www.airtel.in/wps/wcm/connect/ca8af609-26aa-4882-97fe-000b12cf3028/Transcript+of+Bharti+Airtel+Limited+Second+Quarter+ended+September+30th+2016+Earnings+Conference+Call+held+on+October+26th+2016+at+1430+hrs.pdf?MOD=AJPERES&CONVERT_TO=url&CACHEID=ca8af609-26aa-4882-97fe-000b12cf3028
https://twitter.com/jackerhack/status/799913489305321473
https://twitter.com/KartikParija/status/799915126660874242
http://www.medianama.com/2011/05/223-ccavenue-hacked/
http://www.medianama.com/2011/05/223-ccavenue-hacked/
http://www.medianama.com/2011/05/223-ccavenue-hacked/
http://www.medianama.com/2011/09/223-hdfc-banks-database-was-hacked/
http://www.medianama.com/2016/10/223-axis-bank-and-sbi-hacks-security/
http://www.medianama.com/2016/10/223-axis-bank-and-sbi-hacks-security/
http://www.medianama.com/2016/10/223-axis-bank-and-sbi-hacks-security/
https://medium.com/@surekhapillai/my-amazon-account-was-hacked-584c9cfc712
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Conclusion 

 Not enough women have mobile connections, an Internet connection (which can survive 

massive usage in times of emergency), or use it regularly, on a smart phone, which supports all 

Indian languages, with an application that supports all Indian languages. Internet connectivity 

isn‘t reliable or available or as cheap for users as cash. The process of making digital payments 

in India is not easy, and is time consuming. Making digital payments is costlier either for the 

merchant or the customer, or both. Digital payments can lead to major security risks, with 

adequate processes not in place for easy redressal, for either merchant or customer. Above all, 

not enough is being done to educate the consumer, the weakest chain in the link. Digital 

payments aren‘t a single standard like cash: money in one type of account is not the same as in 

another type of account, and it is not inter-operable, unlike cash. 
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E-BANKING IN CASHLESS ECONOMY 

 

 

 

 

 

 
Abstract  
 The demonetization by government of India which came into effect from 8th  November 2016, has brought in a 
sudden boom in cashless transactions. The people with limited money in their pocket, rushing towards cashless 
transactions. In many countries introduction of cashless economy can be seen as steps in the right direction. Electronic 
banking has made banking transactions to be easier by bringing services closer to its customers and improving banking 
industry performance also. The financial safety over the digital payment channel is important for pushing the cashless 
economy idea. A major step for the quick adoption of alternate mode of payment is mobile internet penetration, which 
is crucial, because Point Of Sales (POS) terminal works over mobile internet connection, while banks have been 
charging money on card-based transaction which is seen as a hurdle. India has been using electronic payment system 
for many years now, however the retail sector still has predominance of cash transaction and payment through cash is 
yet to pick up in replacing card as one of the most secured, convenient mode of cashless payment in retail market.  
The economists are busy in estimating the extent to which economic growth will be hit by the ongoing drive to replace 
high value banknotes. There has been a lot of discussion on whether the Government can use the current situation to 
push India towards a cashless future. The cashless economy will help in curbing black money, counterfeit currency, 
fighting against terrorism, reduce cash related robbery and help in improving economic growth of our country.  
Major challenges that can hinder the implementation of the policy are cyber fraud, high illiteracy rate, attitude of 
people, lack of transparency and efficiency in digital payment system. The E-banking cashless economy in India can 
be seen as a step in right direction. It helps in growth and development of economy in India.     
Key Words: Demonetization, Cashless money, E-banking, POS, Cash transaction, Mobile banking. 

 

Introduction 

 Ordering a product from an e-commerce site and realizingthat you have Rs.500 and 

Rs.1000 rupee notes make you drive crazy but a mobile wallet and that incoming message that 

you‘re transaction successful as an alternative payment method relieve your heart. Cashless 

India or an economy with lower cash transactions seems to be unreal when we used to look at 

the older picture of the economy. But, the current scenario is deviating Indian economy 

towards a cashless future the Indian economy is experiencing a series of deviations after the 

midnight of November 8th 2016. With the aim to revert back the black money to the 

government of India, the signs are likely that cashless is not very far. 

 

What is cashless economy? 

 Cashless economy or cashless means all the transactions carried out between two 

individuals will occur by payment through payment gateways or through the plastic money.  

It is done with the primary aim of uncovering the non-registered transactions. The Indian 

government with another aim to promote the economy through non-cash transactions has 

introduced mediums such as:Banking cards, USSD, AEPS, UPI, Mobile Wallets, Banks  

Pre-paid Cards, Point Of Sale, Internet Banking, Mobile Banking, Micro ATM‘s 

 Reducing the economy‘s dependence on the cash and making it more deviated towards 

these mediums would result into the betterment of the country and the economy. 
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E-banking 

 E-banking refers to electronic banking, wherein the entire operations are done by the 

customer through his computer system by using a code. It maintains secrecy of transactions. 

The customer will be instructing the banker through the computer with regard to transfer, 

investment and repayment of loans or appropriation of different payments. By this, the use of 

cheques is very much minimized and the customer will be able to contact the banker or his 

particular branch from any part of the world, even when he is flying or on a sea voyage.  

Thus, banking operations are done throughout the day and global transactions are made much 

easier. Banks will have trans-national customer which enable the banks to earn more foreign 

exchange. Off-shore banking becomes much easier by e-banking.  In the case of stock market 

investments, current changes will be given effect through e-banking, both by the customers as 

well as by the banker. In India, it is likely to pick-up during the latter half of the year 2001.  

This will also enable the central bank to monitor the commercial banks effectively.  

Objectives of the study  

i. To find out the benefits in going cashless. 

ii. To chalk out the major challenges in making India cashless. 

iii. To access growth of India on the path of being cashless in terms of digital transactions 

such as Point Of Sales (pos) debit cards and payment banks. 

iv. To know what a cashless transaction means. 

v. To know e- Banking of cashless transaction system. 

vi. To analyze the future trend of cashless transaction. 

Merits of E-Banking 

• The cashless economy has merits of E-banking attached to it in the following  

• The other need for the cashless economy is that every shady transaction that is left 

unrecorded will now comes into the picture making India one of the fastest-growing 

economies in the world. 

• A cashless economy is required to make the transactions more convenient for the layman 

rather than carrying the bulk of cash in the wallet along with plastic money. 

• Cashless economy is needed to reduce the taxes that are charged by the government due to 

the lack of funds in the government bodies. 

• Cashless India is important because it will decrease the tax avoidance and the money 

laundering cases subsequently resulting in the benefits for the customers. 

• Cashless is needed as 1 out of 7 notes present in the economy is fake which results into a 

bad image of the economy. 

Implementation 

 For different mediums present in the digital transactions different requirements are 

necessary to carry out transactions in the economy. But we are going to shower light on the 

basic requirements if you want to deviate to a digital transaction medium. 

Banking cards  

 Banking cards are available by the bank by providing the KYC (Know Your Customer) 

information to the bank. Applying for a card and getting a pin for the same. 
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USSD 

 You should be handling a bank account and have your mobile number attached to the 

same. You should register for mobile banking and you will get the MPIN (Mobile PIN) and 

MMD (Mobile Money Identifier) for the transaction. 

AEPS 

 You should be having a bank account opened along with your ‗Aadhar‘ Card information 

linked with it. 

UPI 

 For this digital service you need a bank account with your mobile number linked to it. 

Also, the phone should be a smartphone and a debit card to set the MPIN 

Mobile Wallets 

 Option to open a zero KYC or a full KYC Wallet along with your mobile number and the 

application to be downloaded to your smartphone. 

Banks Pre-paid cards 

 For this service, a bank account should be there with wallet or a pre-paid card and a 

smartphone to generate the MPIIN 

Point of Sale  

 A handed device with the biometric reader along with a merchant bank account and 

internet connectivity 

Internet banking  

 For this type of digital service to take benefit, the individual must hold a bank account and 

opt for the online service same. 

Mobile banking   

 A bank account is required along with a mobile phone application of the bank and internet 

connectivity to take benefit of this digital service. 

Micro ATM 

 This type of digital service can be used by the users of low costs devices and would be 

beneficial to them. 

Future 

 The future of the cashless India looks pretty promising as the response of the country 

people towards this move of the Government and the Government and the support towards it is 

a clear indication that the Government‘s move is likely to succeed. The transparency in the 

economy will increase through the e-commerce transactions and the digital payment gateways 

which will increase the GDP of the economy. This will increase the creditability of the country 

and make a rise in investments. This step of cashless is truly going to create ripples of big 

success.For the industrialists, it is a great time to integrate the cashless practice which will be 

benefitting in the near future.  

 
Conclusion  

 The demonetization undertaken by the government is a large shock to the economy.  

The impact of the shock in the medium term is a function of how much of the currency will be 

replaced at the end of the replacement process and the extent to which in circulation is 
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extinguished while it has been argued that the cash that would be extinguished to set right the 

perverse incentive structure in the economy. This argument is based on impressions rather than 

on facts. While the facts are not available to anybody, it is possible that cash balances were 

used as a medium exchange. In other words, while the cash was mediating in legitimate 

economic activity, if this currency is extinguished there would be a contraction of economic 

activity in the economy and that is a cost that needs to be factored in assessing the impact of the 

demonetization on the economy and its agents. 

 At the outlet, this e-banking economy is expected to bring out the black money and also has 

been done so far to some extent. But the real full benefit of the economy is yet to be assessed, as 

it is too early to assess. But this system is beneficial to the office going women. Who are in the 

situation of taking care of both the, house and their career. If the rate of literacy is improved, 

may be this system can be successfully implemented to the fullest possible extent. 
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Abstract 
 This paper studied the views of people on introduction of cashless economy in India. The study was conducted in 
Delhi region & data was collected with the help of structured questionnaire and analyzed using simple percentage 
method.  Responses from  respondents  shows that cashless economy will help in curbing black  money,  counterfeit‟s  
fake currency, fighting against terrorism, reduce cash related robbery, helps in improving economic  growth of our 
country. Major challenges that can hinder the implementation of the policy are cyber fraud, High illiteracy rate, 
attitude of people, lack of transparency & efficiency in digital payment system. The study shows that the introduction 
of cashless economy in India can be seen as a step in right direction.  It helps in growth and development of economy 
in India. 

Keywords: cashless economy, corruption, Black money, India, Digital Payments. 
 

Introduction 

 The government has implemented a major change in economic environment by 

demonetizing the high value currency notes of – Rs 500 and Rs 1000 from 8th November 2016 

and push India towards cashless future. What is cashless economy: A cashless economy is one 

in which all the transactions are done through electronic channels such as debit/credit cards, 

Immediate Payment Service (IMPS), National Electronic Funds Transfer (NEFT) and Real 

Time Gross Settlement (RTGS). The circulation of physical currency is minimum. The Indian 

economy continues to be driven by the use of cashless than 5% of all payments happen 

electronically. Electronic based transaction seeks to drive the development and modernization 

of India‘s payment system. The essence of the policy is to shift the economy from a cash based 

economy to a cashless one. Efficient and modern  payment system is a key enabler  for  driving 

growth  and development.  The policy also  aims  at improving  the effectiveness  of monetary 

policy, managing  inflation in the economy, maintaining stable pricing system. In India, the 

ratio of cash to gross domestic product is 12.42 %in GDP; this is one of the highest in the 

world. It was 9.47% in China or 4 % in Brazil. Further, the number of currency notes in 

circulation is also far higher than in other large economies, India had 76.47 billion currency 

notes in circulation in 2012-13 compared with 34.5 billion in US. 

 The government is working at various levels to reduce the dependence on cash. 

PM-Narendra Modi unveiled two schemes –Lucky GrahakYojna, Digi DhanVyapaarYojna for 

customers  and traders  like  to promote  mobile banking and e-payments. To encourage and 

strengthen cashless economy it‘s important to inculcate the habit of making e-payments. 

Government encourages cashless transactions like mobile banking, Ru-pay cards, UPI, USSD 

these are means and methods of digital payments.  Less cash economy is in the interest of 

everyone and it will help in creating a clearer economy in future.  Government   have also 

introduced Aadhar based payment system, this is for those people who don‘t have cards or 
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mobile phones. Reducing Indian economy‘s dependence on cash is desirable for a variety of 

reasons. To control counterfeit notes that could be contributing to terrorism, It also affect the 

monetary  policy  of our country  and to eliminate the ―black money, hawala transfers can't be 

made without paper currency, Curbs illegal activities altogether. A large part of black money is 

generated in illegal trades like selling drugs therefore without cash or less cash illegal trade 

might become difficult. 

 RBI has also issued licenses to open new-age small finance banks and payments banks 

which are expected to give a push to financial inclusion and bring innovative banking solutions. 

Things are also falling in place in terms of technology for India. The recently launched Unified 

Payments Interface by National Payments Corporation of India makes digital transactions 

simple. Even the RBI has also recently unveiled a document, ―Payments and Settlement 

Systems in India: Vision 2018‖, setting out a plan to encourage electronic payments and to 

enable India to move towards a cashless society or economy in the medium and long term. 

 

Benefits of Cash less Economy 

 Cash less economy helps in curbing generation of black money. As a result it reduces real 

estate prices because most of black money is invested in Real estate which inflates the prices of 

Real estate markets.1 in 7 Study on Introduction of Cashless Economy in India 2016: Benefits  

& Challenge‘s notes is supposed to be fake,  which has a huge negative  impact  on economy,  

by going cashless,  that can be avoided. An increased use of digital payment instead of cash 

would enable a more detailed record of all the transactions which take place  in the society, 

allowing more transparency in business operations and money transfers which reduce tax 

avoidance and money laundering .Cashless Economy also reduces the cost of banking services. 

It also improves monetary policy in managing inflation and increases economic growth in our 

country. Another benefit of cashless economy is that it discourages  cash related robberies and 

other cash- related crimes. 

 
Challenges in Making India a Cashless Economy 

 Large part of the population is still outside the scope of Net banking like use of credit or 

debit cards, making transactions using mobile phones, and using the internet to pay bills they 

are not in a position to reduce its dependence on cash. Second, about 90% of the workforce, 

which produces nearly half of the output in the country, works in rural sector. It will not be 

easy for this sector to become cashless. There is a general preference for cash transactions in 

India. Merchants prefer not to keep records in order to avoid  paying  taxes  and buyers  find  

cash payments more  convenient. Although cashless transactions have gone up in recent times, 

a meaningful transition  will  depend on a  number  of  things  such as  awareness, 

technological  developments  and government  intervention. For  instance, mobile wallets have 

seen notable traction, and it is possible that a large number of Indians will move straight from 

cash to mobile wallets. The availability and quality of telecom  network will play an important  

role. People face difficulties in making electronic payments even in metro cities because of poor 

network. Service providers will have to constantly invest in technology in order to improve 

security and ease of transaction. People will only shift when it‘s easier, certain and safe to make 



3
rd

 International Conference on Status of Women in Cashless Economy 

 

Page 104           K.S.R. College of Arts and Science for Women 

cashless transactions. The government will also need to play its part. It will have to find ways 

to incentivize cashless transactions and discourage cash payments. Difficulties   in  changing  

attitudes  and perception  of  people towards moving digital payments. India is dominated by 

small retailers. They don‘t have enough resources  to  invest  in  electronic   payment 

infrastructure. 

 

Review of Literature 

 Review of literature paves way for a clear understanding of the areas of research already 

undertaken and throws a light on the potential areas which are yet to be covered. Keeping this 

view in mind, an attempt has been made to make a brief survey of the work undertaken on the 

field of Cashless economy. The reviews of some of the important studies are presented below. 

 Cashless economy is not the complete absence of cash, it is an economic setting in which 

goods and services are bought and paid  for through electronic media. According to Woodford 

(2003),  Cashless economy is defined as one in which there are assumed to be no transactions 

frictions that can be reduced  through  the use of money balances,  and that accordingly provide 

a reason  for holding such balances even when they earn rate of return. In a cashless economy, 

how much cash in your wallet is practically irrelevant. You can pay for your purchases  by any 

one of a plethora  of credit  cards  or  bank transfer  (Roth, 2010) observed  that developed 

countries of the world, to a large extent, are moving away from paper payment  instruments  

toward  electronic  ones, especially payment cards. Some aspects of the functioning of the 

cashless economy are enhanced by e-finance, e-money, e-brokering and e-exchanges. These all 

refer  to how transactions  and payments are  effected in  a  cashless economy (Moses-Ashike,  

2011). Marco  and Bandiera (2004) argue that increased usage of cashless  banking instruments 

strengthens monetary policy effectiveness and that the current level of e-money usage does not 

pose a threat to the stability of the financial system. However, it does conclude that central 

banks can lose control over monetary policy if the government does not run a responsible fiscal 

policy. According to a 2015 report by Price Water House Coopers, India‘s unbanked 

population was at 233 million. Even for people with access to banking, the ability to use their 

debit or credit card is limited because there are only about 1.46 million points of sale which 

accept payments through cards. A study by Boston Consulting Group and Google in July noted 

that wallet users have already surpassed the number of mobile banking users and are three  

times the number of credit card users. 

 

Objectives 

Objectives of present study are as follows: 

1. To study the benefits of cashless economy 

2. To assess the preparedness for the implementation of the cashless economy by Indian 

Government. 

Research Methodology 

 The study is conducted to obtain data on Introduction of Cashless economy in India.  

The study is conducted in Delhi region. A sample size of 100 was selected using the 

convenience sampling procedure out of which 87 copies were retrieved in usable form.  
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This represents a response rate of 87%.The sample includes both literate and illiterate 

population since they are the ones who give their views on introduction of cashless economy 

and use of digital payment methods, there response determine the reliability of survey.   

Survey method is used for collecting data with the help of questionnaire. The responses from 

the respondents were collected and analyzed using the simple percentage method. 

 
Data Analysis & Interpretation 

 Above that there is a high degree of awareness among the population about 88% of the 

respondents are aware of cashless economy in India. The study considered academic 

community which means, by all standards they are expected to be fairly aware of the 

happenings in the society. Few respondents however show a strong dislike for the cashless 

economy. While 55.1% of the respondents prefer that cashless economy should be introduced 

in India. The following reasons might have accounted for the low enthusiasm about its 

immediate introduction, the lack of preparedness for the system, the nation having other 

problems to solve now, freedom to use cash to any amount, inadequate technology, and that 

the flow of money will be hampered. 

 Above that 80.4% of the respondents believe that the most significant benefit of the cashless 

economy is reducing the risk of fake currency. In the same spirit, 55.2% of the respondents 

believe that the cashless economy will help to fight against money laundering as the money 

flowing through the system can easily be traced. 41.3% of the respondents believe that it 

contribute towards reducing corruption. Another benefit is that it will stimulate economic 

growth as money hidden in other illegitimate areas will now be freed up. 66.3% believe that 

efficient and modern payment system is positively correlated with the economic development 

and economic growth of country. 

 Above that there are some problems which respondents are facing to come with the 

cashless economy. Increase number of cybercrime, 63.2% believe that cybercrime will hinder 

the free implementation of cashless economy.57.4% population are literate they easily operate 

digital payment system; operate mobile phones, which will ultimately increase the users of the 

digital payment methods. 60.9% of the respondents believe that lack of transparency & 

efficiency in payment system. Internet fraud is the major problem to  be  tackled   in  the 

cashless  economy as  59.8%  of  the respondents see exposure to fraudulent activities as a big 

problem. 

 

Findings and Policy Implication 

 From the above analysis it also appears that many people actually agree with the 

government on the usefulness of cashless economy as it helps to fight against terrorism, 

corruption, money laundering but one biggest problem in the working of cashless economy in 

India is cybercrime and illegal access to primary  data. Therefore it‘s important to strengthen 

Internet Security from protection against online fraud. Large  number of population is  still 

below  literacy  rate  living in rural areas  .For  smooth implementation of cash less system in 

India, the following measures are recommended Government have to bring transparency and 

efficiency in e- payment system, strategies used by government and RBI to encourage cashless  
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transactions  by licensing  payment banks,  promoting  mobile wallets and withdrawing service 

charge on cards and digital payments. A financial literacy campaign should be conducted by 

government time to time to make population aware of benefits of electronic payments. 
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CASHLESS PAYMENT: A BEHAVIORAL CHANGE TO ECONOMIC GROWTH  

IN ‘BRAND PREFERENCE AND RELATIVE MARKET SHARE’ 

 

 

 

 
 

 

 

 
Abstract 
 A cashless society  describes an economic state whereby financial transactions are not conducted with money in 
the form of physical banknotes or coins, but rather through the transfer of digital information (usually an electronic 
representation of money) between the transacting parties. Cashless economies are those that use mostly plastic or 
digital money and thus minimal cash or money in paper form. The ease of conducting financial transactions is 
probably the biggest motivator to go digital. The study develops a conceptual framework to understand the working of 
cashless economy. The paper highlights the various objective of being cashless. It studies the different methods of 
cashless payment and the essentials for being cashless. The benefits of making a country cashless have also been 

included. The study also explains the hurdles coming in the way of making an economy cashless. The study examines 
the effect of adopting cashless payment on economic growth and development of the developing countries. The result 
put together gives us an important policy direction towards what can enable the country to increase cashless payments. 
Keywords: Cashless Economy, Digital India, Economic Growth, Physical Currencies, Retail Market. 

 

Introduction – Brand Preference 

 ‗Brand preference can be defined as the subjective, conscious, and behavioural tendencies 

which influence consumer‘s pre-disposition toward a brand‘. All marketing efforts are for the 

sake of consumer. A consumer‘s decision among brands is based on his ‗evoked set‘.  

Prof. Campell (1973) defines evoked set as the ‗set of alternative brands of a product, which the 

buyer actually considers when making a specific brand preference‘. Having a strong brand is 

invaluable as competition intensifies.   

 
Market Share of a Product 

 A good market share is the symbol of a good brand.Market share is the percentage of 

a market (defined in terms of either units or revenue) accounted for by a specific entity. The 

value of the market share is not established by how big or small the quantum of sale is -- but 

instead it is determined by what exact "market" is defined as the area within which competitors 

are trying to get and hold consumer's attention in relationships with the business. The vision of 

the business is to convert the opportunity into more revenue than it costs to keep up the 

relationships 

 
Objectives of Being Cashless 

 The cashless transactions are evolution of cashless economy. It is a first step to buy and sell 

without physical cash. The study highlights various objective of being cashless which are as 

follows: 
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Modernization of Payment System:  

 To drive development and modernization of payment system electronic payment is first 

step. An efficient and modern payment system is positively correlated with economic 

development, and is a key enabler for economic growth. 

1. Efficient Transaction: To reduce the cost of banking services (including cost of credit) and 

drive financial inclusion by providing more efficient transaction options and greater reach. 

2. Managing Inflation and Driving Economic Growth: To improve the effectiveness of 

monetary policy in managing inflation and driving economic growth. In addition, the cash 

policy aims to curb some of the negative consequences associated with the high usage of 

physical cash in the economy. 

3. High cost of Cash: There is a high cost of cash along the value chain from the banks, to 

corporations and traders; everyone bears the high costs associated with volume cash handling. 

4. High risk of Using Cash: Cash encourages robbery and other cash related crimes. It can 

also lead to financial loss in the case of fire and flooding incidents. It can be reduced by cashless 

transactions. 

5. Informal Economy: High cash usage results in a lot of money outside the formal economy, 

thus limiting the effectiveness of monetary policy in managing inflation and encouraging 

economic growth. 

6. Inefficiency and Corruption: High cash usage enables corruption, leakages and money 

laundering, amongst other cash-related fraudulent activities can be reduced by cashless 

payments. 

 

Modes of Cashless Payment 

 Modes of cashless payment are ways of paying without cash. A cashless method is more 

transparent as every transaction can be traced easily as it leaves its footprints. Many smart 

people have adopted new cashless payment options. The alternative means of payment are as 

follows: 

 Cheques: The cheque is one of the oldest modes of cashless payments. In this method you 

issue a cheque for the specific amount to someone else. The cheque gets deposited in the 

respective bank. The bank processes a payment through a clearing house. The entire 

transaction done through cheque gets recorded and there is a proof of payment. However, there 

are instances where cheque payments get dishonoured due to signature mismatch or 

insufficient fund. In order to avoid such issue, you can use other cashless payment options 

(Parekh, 2016). 

 Demand Drafts: Another mode of cashless payments is bank drafts. Demand draft never 

gets defaulted as it is signed by banker, except if they are fraudulent. However, they are less 

popular because you need to visit a bank in order to deposit cheque and demand draft. 

 NEFT: It is an online platform where banks exchange value thereby enabling the 

performance of interbank transfers such as NEFT and NIBSS instant transferring funds 

between banks for single or multiple beneficiaries for individual. NEFT payments are instant 

and immediate. 
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 RTGS: Real Time Gross Settlements is used to transfer sums in favour of a single 

beneficiary. Online transfer using RTGS is comparatively faster than cheque or DD. Online 

transfer can be done from anywhere using internet facility. 

 Mobile Money: This is a product that enables users to conduct funds transfers, make 

payments or receive balance enquiries on their mobile phones. 

 E- transfers: E – transfer refers to electronic transfers which can be affected via the internet 

on PCs, laptops and other devices. Bank customers who have subscribed to internet banking 

can do basic banking transactions via the web. 

 POS Terminal: Point of Sale (POS) terminals are deployed to merchant locations where 

users swipe their electronic cards through them in order to make payment for purchases or 

services instead of using raw cash. As the POS terminals are online real-time, the customers 

bank account is debited immediately for value of purchases made or services enjoyed. 

 Electronic Purses/Wallets: E-wallets that store card numbers and cash. This is a virtual 

wallet that can store credit card, debit card and other information. E – Wallets customer and 

merchant both require a smart phone with active internet connection. The most popular 

example of E – Wallet is PayPal. E – Wallet is simplest cashless method. 

 Mobile Wallets: The next cashless payment method is Mobile Wallet. You do not need a 

debit card, credit card or internet banking password for making payment using a mobile wallet. 

Just load money in your wallet via IMPS and use it on the move. You can download mobile 

wallet app from play store. For example: Paytm, PayUmoney, Oxigen, Lime etc. 

 Credit Cards: This is a plastic card for payment for the goods or items delivered.  

The limitation of this method is an availability of swipe card facilities (POS) at merchant end. 

 Debit Cards: These were a new form of value transfer, where the card holder after keying 

of a PIN, uses a terminal and network to authorize the transfer of value from their account to 

that of a merchant. 

 Smart Cards: A smart card is a plastic card with a computer chip inserted into it and that 

store and transacts data between users. 

 Personal Computer Banking (Home Banking): This term is used for a variety of related 

methods whereby a payer uses an electronic device in the home or workplace to initiate 

payment to a payee. 

 Electronic Cheque: Electronic cheques are used in the same way as paper cheque – the 

clearing between payer and payee is based on existing and well known banking settlement 

system. 

 Digitized 'E-Cash' Systems: E-cash payment system takes the form of encoded messages 

and representing the encrypted equivalent of digitized money. 

 UPI Apps: UPI is a mobile payment system which allows you to do various financial 

transactions on your smart phone. UPI allows you to send or receive money using virtual 

payment address without entering bank information. Merchant can enroll with banks to accept 

payments using UPI. The example of few UPI apps are SBI pay, ICICI pocket, PNB UPI. 
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Essentials for Being Cashless 

 Investments: Technology is not cheap and ever changing at a very fast pace. Investments in 

billions of dollars made in infrastructure, training, marketing, security, maintaining its networks 

and so on will be on a yearly basis for the years to come and should be a collaboration of efforts 

by all invested parties. 

 Security: The security of the proposed and existing systems of payment must be enhanced 

to protect the users from malware, hackers, fraudsters, viruses and identity theft. As it relates to 

laws, there are needs to enforce new methods of transactions and a changing culture, the 

government must partner and work with the National Assembly to ensure proper legislation is 

been formulated. 

 Online, Real-time, Every Time: These alternative means of payment requires that the 

different media used should be online real-time and every time. For those who have 

experienced downtime in banks, it is totally a frustrating experience. The devices must be 

online for the transactions to sail through. For POS terminals, it has been announced that dual-

sim POS terminals will be used to minimize downtime (Okoye and Ezejiofor, 2013). 

 Awareness and literacy among masses: Another very important factor in the successful 

implementation of a cashless economy is the levels of awareness and literacy, of the populace. 

 Security from internet-related crimes: The issue of security is very serious, with country like 

India, having been described as the hub of internet scam; one can only wonder how the 

vulnerability of the cashless system to various forms of internet-related crimes will be 

addressed. The regulatory agencies in the financial sector ensures that service providers adhere 

to minimum security standards on their web-based platform, the current move by the country 

towards a cashless economy may end up being a fruitless exercise (Azeez, 2011). Thus, security 

concerns on the web, the platform of cashless economy, are massive. India is replete with cases 

of internet scam and this will only increase as we enter into the e-payment era if the issue of 

security is not comprehensively addressed. Another facet to the cyber security concerns is the 

recent spate of cyber attacks worldwide. Can we guarantee a sufficiently sophisticated system 

as to scale the hurdle of cyber attacks which are capable of derailing the whole cashless system? 

If the case is so with the more organized economies, it can only be imagined what can take 

place in an unorganized and vastly lawless economies. Like the saying goes – ―if gold rusts 

what will happen to iron?‖  If we must go cashless, cyber security must be guaranteed by 

government first. There is the need for proactive measures by companies in the country to put 

up a defensive mechanism against these attacks. 

 
Benefits of a Cashless Economy 

 The ease of conducting financial transactions is probably the biggest motivator to go digital. 

Cash less payments have several advantages, which were never available through the 

traditional modes of payment, some of which are; privacy, integrity, compatibility, good 

transaction efficiency, acceptability, convenience, mobility, low financial risk, anonymity 

(Keck, 2012). There are many benefits of a cashless discussed as under: 

1. Ease of Conducting Financial Transactions: First of all there is an ease of conducting 

financial transactions, which is probably the biggest motivators to go digital. In cashless 
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payment there is no need to carry wads of cash or even stand in long queues in bank. It will be 

easy to carry money with you during travelling. It will be especially useful in case of medical 

emergencies. You can pay easily during working hours also. 

2. Reduce Risk: The policy will help fight against corruption/money laundering and reduce 

the risk of carrying cash, reduced cost, corruption and money laundering. 

3. Reduced Tax Avoidance: Thirdly, the cashless economy gets benefit of reduced tax 

avoidance. The recent waiver of service tax on card transactions also promotes digital 

transactions. This has been followed by a series of cuts and freebies. People will get discount on 

digital purchase which will cut their cost. Add to these the cash back offers and discounts 

offered by mobile wallet like Paytm, as well as the reward points and loyalty benefits on 

existing credit and store cards, and it could help improve your cash flow marginally (Dave, 

2016). 

4. Reduced Tax: Taxation with lesser availability of hard cash at homes and more in banks, 

there is lesser scope of hiding income and evading taxation and when there is more tax payer it 

ultimately leads to a lesser rate of taxation for the whole country (Sparrow, 2016). 

5. Transparency: It is not just the easiest way to transact but also brings about a lot more 

transparency in the financial system, which helps to curb generation of black money. 

6. Reduce prices of real estate: Further, it will reduce real estate prices because of curb on 

black money as most of black money is invested in real estate prices which inflates the prices or 

real estate markets. In India, every year RBI spent lots of money (2 billion, 2015) on just the 

activity of currency issuance and management. It will also leads to lesser funding for illegal 

trades and activities including terrorism. 

6. Hygiene: It will also help in improving hygiene on site eliminating the bacterial spread 

through handling notes and coins. 

7. Reduced Fear of Theft: It will lower risk, it is easy to block a credit card or mobile wallet 

remotely, but it is impossible to get your cash back. 

8. Reduced Red Tapism and Bureaucracy: With cashless transactions through electronic 

means the wire transfers are tracked and people are accountable which in turn reduces 

corruption and improve service time. 

9. Lesser Interest Rates: More currency in bank will mean more circulation of money in the 

economy, leading to greater liquidity and would eventually mean lesser interest rates (Sparrow, 

2016) 

10. Efficiency: Cash collection made simple as time spent on collecting; counting and sorting 

cash is eliminated it will lead to efficiency gains. There will be greater efficiency in welfare 

programmes as money is wired directly into the account of recipients‘. Further it reduces 

transfer/processing fees, increases processing/transaction time, offers multiple payment options 

and gives immediate notification on all transactions on customers‘ account. 

11. Track on Spending: If all transactions are on record, it will be very easy for people to keep 

track of their spending. 

12. Benefits to Banks: It is also beneficial to the banks and merchants; there are large customer 

coverage, international products and services, promotion and branding, increase in customer 
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satisfaction and personalized relationship with customers and easier documentation and 

transaction tracking (Ashike, 2011). 

13. Benefit to Government: The government will benefit from the cashless economy in the 

area of adequate budgeting and taxation, improved regulatory services, improved 

administrative processes (automation), and reduced cost of currency administration and 

management (Ashike, 2011). Jimi Agbaje, one of the former governorship candidates on the 

platform of DPA in Lagos State states that the advantages of a cashless society range from 

regulating and controlling to securing the financial system of our economy. 

 

Conclusion 

 Brand preference induces a desire to buy a particular company‘s products or services even 

though they are equally available and equally priced that of competitor‘s. A product with good 

brand image lacks turnover of customers encourages new prospective customers with reduced 

publicity cost. A successful brand like Nestlé make people to attached with its quality of 

products and remains in the front and centre in the hearts and minds of current and potential 

consumers especially with population of Chennai City. 
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Abstract 
 A Cashless Economy is an economy in which all types of transactions are carried out through digital means. It 
includes e-banking (Mobile banking or banking through computers), debit and credit cards, card-swipe or point of 
sales (POS) machines and digital wallets. The study shows that the introduction of cashless economy in India can be 
seen as a step in right direction. It helps in growth and development of economy in India As the people of India are 
showing amazing response towards move of digitalization, it is the big indicator of prosperous future for India to be 
cashless India. So the need of an hour is to spot the weaknesses involved in cashless transactions and work out on them 
to achieve the vision of Prime Minister Modi‟s Digital India. Cashless transaction economy doesn‟t mean shortage of 
cash rather it indicates a culture of people settling transactions digitally. In a modern economy, money moves 
electronically. Hence the spread of digital payment culture along with the expansion of infrastructure facilities is 
needed to achieve the goal. 
Keywords: Cashless economy, Digital India, Digital Payments. 
 

I. Introduction 

 The government has implemented a major change in economic environment by 

demonetizing the high value currency notes of – Rs 500 and Rs 1000 from 8th November 2016 

and push India towards cashless future. What is cashless economy: A cashless economy is one 

in which all the transactions are done through electronic channels such as debit/credit cards, 

Immediate Payment Service (IMPS), National Electronic Funds Transfer (NEFT) and Real 

Time Gross Settlement (RTGS). The circulation of physical currency is minimum. The Indian 

economy continues to be driven by the use of cashless than 5% of all payments happen 

electronically. Electronic based transaction seeks to drive the development and modernization 

of India‘s payment system. The essence of the policy is to shift the economy from a cash based 

economy to a cashless one. The policy also aims at improving the effectiveness of monetary 

policy, managing inflation in the economy, maintaining stable pricing system.PM-Narendra 

Modi unveiled two schemes –Lucky GrahakYojna, Digi DhanVyapaarYojna for customers and 

traders like to promote mobile banking and e-payments. Government encourages cashless 

transactions like mobile banking, Ru-pay cards, UPI, USSD these are means and methods of 

digital payments. Government have also introduced Aadhar based payment system, this is for 

those people who don‘t have cards or mobile phones. Reducing Indian economy‘s dependence 

on cash is desirable for a variety of reasons. To control counterfeit notes that could be 

contributing to terrorism, It also affect the monetary policy of our country and to eliminate the 

―black money, hawala transfers can't be made without paper currency, Curbs illegal activities 

altogether. Even the RBI has also recently unveiled a document, “Payments and Settlement 
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Systems in India: Vision 2018”, setting out a plan to encourage electronic payments and to 

enable India to move towards a cashless society or economy in the medium and long term.  

 
Benefits of Cash less Economy 

 Cash less economy helps in curbing generation of black money. As a result it reduces real 

estate prices because most of black money is invested in Real estate which inflates the prices of 

Real estate markets. Notes is supposed to be fake, which has a huge negative impact on 

economy, by going cashless, that can be avoided. An increased use of digital payment instead 

of cash would enable a more detailed record of all the transactions which take place in the 

society, allowing more transparency in business operations and money transfers which reduce 

tax avoidance and money laundering .Cashless Economy also reduces the cost of banking 

services. It also improves monetary policy in managing inflation and increases economic 

growth in our country. Another benefit of cashless economy is that it discourages cash related 

robberies and other cash-related crimes. 

 
Why cashless economy for India is important? 

 Reducing Indian economy‘s dependence on cash is desirable for a variety of reasons. India 

has one of the highest cash to gross domestic product ratios in the word, and lubricating 

economic activity with paper has costs. According to a 2014 study by Tufts University,  

The Cost of Cash in India, cash operations cost the Reserve Bank of India (RBI) and 

commercial banks about Rs 21, 000 crore (~A$2.4bn) annually. Opening bank accounts for the 

unbanked under the Jan Dhan Yojana (Prime minister Financial Inclusion scheme) and 

adoption of direct benefit transfer is part of the overall idea to reduce usage of cash and increase 

transparency. RBI has also issued licenses to open new-age small finance banks and payments 

banks which are expected to give a push to financial inclusion and bring innovative banking 

solutions. Things are also falling in place in terms of technology for India. The recently 

launched Unified Payments Interface by National Payments Corporation of India makes digital 

transactions as simple as sending a text message. So, will the exercise to exchange currency 

notes and the ongoing currency crunch be a decisive factor in making India a truly cashless 

economy? Nandan Nilekani, in an interview to this newspaper, termed this as ―a defining point 

in India moving to cashless‖. Shortage of cash has significantly increased the use of digital 

modes of payment, but the actual shift will only be visible after the cash crunch eases. It is 

possible that a section of people who has used electronic mode of payment for the first time due 

to the cash crunch will continue to transact through this medium, but there are still a number of 

hurdles in making India a cashless economy. 

What is mean by cashless transaction economy? 

The RBI and the Government are making several efforts to reduce 

the use of cash in the economy by promoting the digital/payment 

devices including prepaid instruments and cards. RBI‘s effort to 

encourage these new varieties of payment and settlement facilities 

aims to achieve the goal of a ‗less cash‘ society. Here, the term less 

cash society or cashless transaction economy indicate reducing the use 
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of physical cash for payments. Instead of cash, digital payments are made to settle the 

payments. On November 8th, government withdrawned Rs 500 and Rs 1000 notes- two highest 

denominations in circulation. Main objectives were to fight counterfeit money and black 

money. The action has given tremendous boost to cashless transactions as card based and 

digital payments were not hindered when all high denomination cash transactions suffered 

because of absence of high denomination currencies.  

 
Advantages of cashless transactions to women 

 There are several reasons why the government and the RBI brings up measures to promote 

cashless transaction economy. Besides convenience, digital transaction gives more scope for 

recording of transactions and in this way it is a first step against the spread of unaccounted 

money or black money. Secondly, the problem of counterfeit notes can also be avoided when 

payment is settled digitally.  

1. The first and foremost advantage of cashless economy is that an individual does not need to 

carry cash with him or her everywhere which in turn reduces the chances of theft from 

wallet, reduces inconvenience due to carrying cash, give freedom from problem of change 

when transaction is of odd amount, no risk of receiving counterfeit currency and so on. 

2. Another benefit of cashless economy is that it is easier to track the black money and illegal 

transactions because if cash is used directly for doing transactions than it is not easy to track 

the transactions as the money does not come into the banking system however in case of 

digital transactions it is easy to track the transaction as all records are there with the banks 

which result in more transparent transactions which in turn leads to fall in corruption in the 

economy of the country. 

3. Another advantage of cashless economy is that since all transactions will be done through 

organized channel that is through banks and financial institutions it results in increase in 

tax revenue for the government as all cash transactions which were done illegally come into 

banking system which in turn helps the government in tracking all transactions and levying 

tax on them which in turn can be used by the government for betterment of economy of the 

country. 

Convenience  

 The ease of conducting financial transactions is probably the biggest motivator to go digital. 

You will no longer need to carry wads of cash, plastic cards, or even queue up for ATM 

withdrawals. It‘s also a safer and easier spending option when you are travelling. The benefits 

are enormous if you leave out the low-income group, which will face a huge challenge. For the 

rest of the country, it is constructive and simple. It will be especially useful in case of 

emergencies. The freedom to transact whenever and wherever you want. You don‘t have to be 

physically present to conduct a transaction or be forced to do so only during office hours. 

Discounts  

 The recent waiver of service tax on card transactions up to Rs 2,000 is one of the incentives 

provided by the government to promote digital transactions. This has been followed by a series 

of cuts and freebies. It‘s a good time to increase your savings if you take advantage of these. For 
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instance, 0.75% discount on digital purchase of fuel means that the petrol price in Delhi at Rs 

63.47 per litre can be brought down to Rs 62.99/l with digital payment.  

 Similarly, saving on rail tickets, highway toll, or purchase of insurance can help cut your 

costs. Add to these the cashback offers and discounts offered by mobile wallets like Paytm, as 

well as the reward points and loyalty benefits on existing credit and store cards, and it could 

help improve your cash flow marginally.  

Tracking spends  

 If all transactions are on record, it will be very easy for people to keep track of their 

spending. It will also help while filing income tax returns and, in case of a scrutiny, people will 

find it easy to explain their spending. Besides the tax, it will have a good impact on budgeting.  

Budget discipline  

 The written record will help you keep tabs on your spending and this will result in better 

budgeting. Various apps and tools will help people analyse their spending patterns and throw 

up good insights over a couple of years. Controlled spending could also result in higher 

investing. If the same amount of cash does not flow back into circulation and people continue 

to use mobile wallets and cards, it is also likely to bring down the latte factor. This means that 

the Rs 10 you spent on candy or chips, or that regular cup of coffee office is likely to take a hit 

since you will be short of loose change and smaller currency notes. There‘s a lesser chance of 

budgetary leaks and unaccounted for spends sneaking into your budget at the end of the month.  

Lower risk  

 If stolen, it is easy to block a credit card or mobile wallet remotely, but it‘s impossible to get 

your cash back. ―In that sense, the digital option offers limited security,‖ says Pai. This is 

especially true while travelling, especially abroad, where loss of cash can cause great 

inconvenience. Besides, if the futuristic cards evolve to use biometric ID (finger prints, eye 

scan, etc), it can be extremely difficult to copy, making it a very safe option.  

Small gains  

 It may not seem like much of an advantage, but being cashless makes it easy to ward off 

borrowers. Another plus is that you can pay the exact amount without worrying about not 

having change or getting it back from shopkeepers.  

 Go digital, get discounts Service tax: Waiver of service tax of 15% on digital transactions 

up to `2,000. Fuel: 0.75% discount on digital purchase of fuel through credit/debit cards,  

e-wallets or mobile wallets.  

 Rail tickets: 0.5% discount on monthly and seasonal suburban railway tickets from  

1 January 2017. Online rail ticket buyers get up to `10 lakh free accident insurance too. 

 Rail catering: 5% discount on digital payments for railway catering, accommodation, 

retiring rooms, etc.  

 Highway toll: 10% discount on NH toll payment via RFID or fast-tags in 2016-17.  

 Insurance: 10% discount by government general insurers on premium paid online via their 

portals. 8% discount on new LIC policies bought online via its site. POS: Rs 100 a month is the 

maximum rent that PSU banks can charge for PoS terminals.  
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 Rupay: Kisan credit card holders to get RuPay Kisan cards redressal, people will have no 

easy recourse if they lose money online. There is no stringent legal process to deal with this 

kind or scale of fraud. Add to it the mass identity theft from banks‘ or companies‘ databases 

and it can turn into a financial nightmare akin to the data breach in the India 

 
Conclusion 

 This demonetisation will help eradicate the 5% of the Black Economy which is put in cash 

which might push the bank to decrease interest rate by 0.5% in feb/mar. Also we might move 

towards digital economy. But looking at some digital economy like Brazil or USA, there is no 

guarantee that it will put brake to corruption. There are many reasons for demonetisation,  

I personally accept it and conclude that it probably wasn't as great of a success as it was 

promoted to be but it wasn't a failure either. The government curbed almost fifty lack crores 

black money in this process, and fifty lack crores isn't a small amount. However, Its basically 

my opinion but still am supporting cashless transactions because its good for the growth our 

country and people especially women. 
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WOMEN EMPOWERMENT AVENUES – AN OUTCOME  

OF CASHLESS ECONOMY IN INDIA 

 

 

 

 
Abstract 
 Women Empowerment has been an unrealized dream for eras since the time of the great reformer Mahakavi 
Bharathiyar, who laid the implant of the thought in the Indian soil more than a century ago. The virtue had been an 
unclaimed evidence at large due to various reasons - cultural and political, but for, few in the urbs and suburbs.  
The concept of Cashless Economy has driven a great deal of opportunities to propel Women Empowerment by lateral, 
passive and active itineraries. This article showcases the influence of cashless economy as the potential device to 
materialize actual women empowerment. Authentic evidences of initiatives for women empowerment strived at the 
national level by Governmental and Non-Governmental Organizations and the eventual outcome of the same to instill 
confidence in women are discussed in detail in this article.  

 

Introduction 

 A cashless society describes an economic state whereby financial transactions are not 

conducted with money in the form of physical banknotes or coins, but rather through the 

transfer of digital information (usually an electronic representation of money) between the 

transacting parties. In cashless economy all the transactions are done using cards or digital 

means. The circulation of physical currency is minimal. 

Cashless Economy in India 

 The Digital India programme is a flagship programme of the Government of India with a 

vision to transform India into a digitally empowered society and knowledge economy. 

―Faceless, Paperless, Cashless‖ is one of professed role of Digital India. India continues to be 

driven by the use of cash; less than 5% of all payments happen electronically however the 

finance minister, in 2016 budget speech, talked about the idea of making India a cashless 

society, with the aim of curbing the flow of black money. Even the RBI has also recently 

unveiled unveiled a document — ―Payments and Settlement Systems in India: Vision 2018‖ — 

setting out a plan to encourage electronic payments and to enable India to move towards a 

cashless society or economy in the medium and long term. 

India‟s status with regard to cashless economy: 

 India uses too much cash for transactions. The ratio of cash to gross domestic product is 

one of the highest in the world—12.42% in 2014, compared with 9.47% in China or 4% in 

Brazil. 

 Less than 5% of all payments happen electronically 

 The number of currency notes in circulation is also far higher than in other large 

economies. India had 76.47 billion currency notes in circulation in 2012-13 compared with 

34.5 billion in the US. 

 Some studies show that cash dominates even in malls, which are visited by people who are 

likely to have credit cards, so it is no surprise that cash dominates in other markets as well. 
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Benefits of Cashless economy 

1. Reduced instances of tax avoidance because it is financial institutions based economy 

where transaction trails are left. 

2. It will curb generation of black money 

3. Will reduce real estate prices because of curbs on black money as most of black money is 

invested in Real estate prices which inflates the prices of Real estate markets 

4. In Financial year 2015, RBI spent Rs 27 billion on just the activity of currency issuance and 

management. This could be avoided if we become cashless society. 

5. It will pave way for universal availability of banking services to all as no physical 

infrastructure is needed other than digital. 

6. There will be greater efficiency in welfare programmes as money is wired directly into the 

accounts of recipients. Thus once money is transferred directly into a beneficiary‘s bank 

account, the entire process becomes transparent. Payments can be easily traced and 

collected, and corruption will automatically drop, so people will no longer have to pay to 

collect what is rightfully theirs. 

7. There will be efficiency gains as transaction costs across the economy should also come 

down. 

Review of Literature: 

 1. Das, Ashish; Agarwal, Rakhi. Cashless Payment System in India- A Roadmap: India has 

been using electronic payment systems for many years now. However, the retail sector still has 

predominance of cash transactions, and payment through cards is yet to pick up. Cards (both 

credit and debit) are one of the most secure and convenient modes of cashless payment in retail 

market. The card payments data shows that even though we have 19 million credit cards, 190 

million debit cards and half a million point-of-sale terminals, on an average there is just one 

transaction annually for every debit card and 11 transactions annually for every credit card. 

While trying to look for the reasons of poor usage of payment cards, this paper studies the costs 

involved in India by holding independent interactions with all players in the system— the 

banks, the card companies and the merchants; and by comparing the practice in different 

countries. The objective is to rationalise the costing in such a way that the merchants and 

customers prefer card payments as against cash and it becomes the attractive mode of payment 

even in the country‘s hinterland. With the rationalization in costs, the banks and card 

companies would continue to gain, as revenues would increase due to increase in usage and 

user base. Additionally, for the Government, with the new pricing the gain will be twofold— 

firstly there will be sizable reduction in the growth of currency management cost, and secondly, 

the system will generate volumes of data on spending behaviour of individuals that can be used 

by the Government for developmental planning. It is expected that the report would prove 

useful for RBI and Government to further their endeavour towards bringing in an efficient 

cashless payment system in the country. 

 2. Tracey L. Moyle, Maureen Dollard, Saswata Narayan Biswas. Personal and Economic 

Empowerment in Rural Indian Women - A Self-help Group Approach. International Journal 

of Rural Management: The present study examined the empowerment of women by addressing 

two dimensions: economic empowerment and personal empowerment. One hundred women, 
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aged between 16 and 65 years, participating in self-help groups from two rural Indian villages in 

North-West India took part in the study. Both quantitative and qualitative data were gathered 

through self-report surveys and interviews, with the analysis yielding contradictory findings. 

The quantitative data found that working women reported moderate to high levels on collective 

efficacy, proactive attitude, self-esteem and self-efficacy with no significant reporting of 

psychological distress. In contrast, examination of the qualitative data revealed positive 

appraisals of self-worth, purpose and independence and negative appraisals of pressure, 

challenge and stress. The implications of these findings and the importance of this study are 

discussed. 

Advantages of women in cashless economy: Women face huge demands on their time, often 

balancing professional duties with family responsibilities. Women who are reliant on cash must 

often travel to pay bills for their children‘s education or health care – which is time spent away 

from vital income-earning opportunities. And, for many women, cash is a vulnerable 

commodity – it can be stolen or taken by husbands or other family members, and diverted away 

from household needs. 

 Having the digital tools to protect and manage financial assets can be a powerful enabler of 

security and empowerment for women, and a catalyst for the well-being of future generations. 

According to the Gates Foundation, when a mother controls her family‘s budget, her children 

are 20 percent more likely to survive – and much more likely to thrive. And for women 

entrepreneurs, digital access is a crucial stepping stone to unlocking a range of services vital for 

business growth, including savings, credit and insurance. 

Women Empowerment Initiatives in Cashless Economy: Cashless Economy indirectly fuel 

Women Empowerment in multiple ways. In view of enabling women to make themselves 

compatible to going cashless, several initiatives are embraced from the Government and non-

Governmental organizations. Two of such major initiatives in India are cited below.  

Citation 1: 

Digital Sakhi Programme Objective: “Women Empowerment Via Digital Finance” 

Highlights: 

1. The programme was designed to train 100 women in its first phase 

2. The women will be trained from Pune, Solapur and Osmanabad 

3. Maharashtra plans to install 30,000 PoS systems in rural areas 

 The Digital Sakhi programme is focused particularly towards imparting knowledge on the 

concepts of digital finance, usage of cashless methods of payment and general usage of debit 

cards and netbanking facilities. Apart from low penetration of internet in rural areas, low 

awareness on cashless payment methods and instruments is a major deterrent for rural people 

when it comes to going cashless. The Digital Sakhi initiative aims to ensure that rural women 

in Maharashtra are flexible with all methods of cashless payment. 

 In Agalgaon village of Maharashtra's Solapur district, the lack of ATMs or Point of Sale 

(Pos) machines had kept the villagers alienated from cashless transactions, even after 

demonetisation was announced and encouragement for digital transactions kept pouring in 

from all sections of the government. The rural women of the village especially, had difficulties 

in understanding how the cashless mechanism worked as they have been alien to it.  
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To promote financial digital literacy and empower women to enable them to conduct cashless 

transactions, L&T Financial Services in partnership with the NGO Action for Agricultural 

Renewal in Maharashtra (AFARM) launched the Digital Sakhi programme on June 29. 

 Under the Digital Sakhi initiative, rural women will now be able to use various modes of 

digital payment within the coming few months. As the whole country is going through a 

financial revolution in terms of digitisation, being adept at the use of digital methods of 

payment will help these women, said Chandrakant Dalvi, Divisional Commissioner, Pune. 

 This programme will ensure financial independence of rural women in these areas. Though 

experimental, this programme will ensure that women entrepreneurs are well versed with 

digital payments systems and can easily transact using the various payments options available 

today. The programme has been designed to not just help them learn the various methods of 

digital payment, but also to ensure that they understand what going cashless means and the 

associated benefits.  

Citation 2:333Rachna.com 

Objective: Bridging the digital divide towards women empowerment. 

 Women Empowerment: Leading Women To A Brighter Tomorrow: With the advent of 
digitalization, Indian communities and societies have seen a change in the way financial 
transactions are done. Keeping this in mind, 333Rachna.com strives to create digitally 
advanced networks for women to capitalize on, through economic benefits, social advances 

and digital success. 

 Power to Empower: Much like Digital India, 333Rachna.com also works to make women 
access entrepreneurship opportunities. Mentoring, skilling, leading and fostering work oriented 
skills in women, 333Rachna.com is a step forward for helping women from all walks of life to 
get chances for career advancement. For women, 333Rachna.com aims to bring about digital 

empowerment. Women will be encouraged to access broadband connectivity and contribute to 
the economic upsurge. Job creation, business opportunities and a brighter future for women is 
now possible.  

 Tapping Opportunities For Women: A 15000+ strong Facebook following is just one of 

the waves of support that 333Rachna.com has created. Now, with active participation and 

leadership of women, the transition to a cashless economy will be easier for the nation. Ending 

corruption and creating opportunities, Digital India has immense potential for the community. 

This is why 333Rachna.com has made a difference too. Ending the burden of cash transactions, 

serving to educate and create awareness about the immense potential of Digital India, 

333Rachna.com provides women a chance to empower themselves and succeed on their own 

terms. With each step forward with 333Rachna.com, women will emerge as leaders in their 

own right, and pioneers in many different fields. 

Citation 3: Slum women receive tips about cashless economy 

 Women of the Ramabai Nagar slums in Ghatkopar, Mumbaiwere getting their first taste of 

cashless living. An NGO trained them to use ATM machines, credit and debit cards as well as 

Internet banking. From opening bank accounts to teaching them the advanced use of 

smartphones, the NGO's programme covers cashless transactions in great detail. A few women 

aged 20-40 who own smartphones or credit and debit cards are early beneficiaries. The Ojus 

Medical Trust and Cox & Kings Foundation, which work with these slum clusters as part of 

their CSR activity, are also alerting these first-time users to the pitfalls of online usage. The 
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women are being instructed to not share their PIN numbers with others lest their accounts be 

compromised. 

Influence of Cashless Economy in Women Empowerment: 

 Women's economic empowerment refers to the ability for women to enjoy their rights to 

control and benefit from resources, assets, income and their own time, as well as the ability 

to manage risk and improve their economic status and wellbeing. Cashless Economy initiative 

is taking its evidential momentum since the demonetization in November 2016, has been 

proving to be the potential trigger to induce women empowerment especially the rural 

background. The Government and Non-Government organizations have laid conspicuous 

efforts in enabling skills of women to go cashless, which has passively effected women 

empowerment. The avenues of possible women empowerment that has occurred and would 

soon occur include: 

1. Uncompromised need to have a bank account for themselves. 
2. Literacy to use ATM and online transactions. 
3. Elevated confidence, self-esteem and autonomy that has been set in through the above 

activities. 
4. Economic independence for women. 
5. Better work-life balance for working women. 
6. Increased scope for women entrepreneurship, individual and Self-help groups. 
7. Ascended security in handling cash. 

8. Ensuring pursuing of basic records like PAN card, Aadhar card, etc.  
9. Improved eligibility for financial opportunities like loans. 
10. Protection against misuse of women for unauthorized financial transactions. 

Conclusion: Entry into cashless economy, though seems to be a challenging and inconvenient 

factor, comprises a great host of advantages to the society at large. Debates on the whether 

cashless economy is beneficial or does it have hidden agenda continues to exist in the form of 

criticism and public opinions. Surpassing all the said factors, cashless economy has evidentially 

proven to be a powerful tool to groom women empowerment at its radical. This article has 

thrown light on the women empowerment scope as a lateral yet virulent benefit of cashless 

economy in India. 
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PROBLEMS FACED BY WOMEN IN CASHLESS ECONOMY 

 

 

 

 

 
Abstract 
 Cashless economy means doing the transactions without using paper notes issued by RBI, instead of that using 
digital cash like credit & debit card, net banking etc... The government of India is trying to make our nation in to 
cashless economy. It is mainly to stop the overflow of black money to the economy. In the country India, most of the 
women doesn‟t know how to do the transactions through digital system especially in rural areas because most of 
women in such places are illiterates and they doesn‟t know about the developed world or developing world. For them 
all types of exchange of money are in the way of cashless funds it will be a large problem. The study indicates what are 
the problems faced by women in the economy about the decision by central government (i.e.; cashless economy), how it 
will affect in their standard of living and how they can over come from such a problem and what are the measures that 
the government has taken to help them. 

 
Introduction 

 A cashless society describes an economic state whereby financial transactions are not 

conducted with money in the form of physical banknotes or coins, but rather through the 

transfer of digital information (usually an electronic representation of money) between the 

transacting parties. Cashless societies have existed, based on barter and other methods of 

exchange, and cashless transactions have also become possible using digital currencies such as 

bit coin. However this article discusses and focuses on the term "cashless society" in the sense 

of a move towards, and implications of, a society where cash is replaced by its digital 

equivalent - in other words, legal tender (money) exists, is recorded, and is exchanged only in 

electronic digital form. It means that a society in which consumers pay using credit or debit 

cards, electronic funds transfer, or shop online instead of paying by cash or bank check also 

called checkless society. The first and foremost advantage of cashless economy is that an 

individual does not need to carry cash with him or her everywhere which in turn reduces the 

chances of theft from wallet, reduces inconvenience due to carrying cash, give freedom from 

problem of change when transaction is of odd amount, no risk of receiving counterfeit currency 

and so on. The biggest disadvantage of the cashless economy is that not everybody has the 

knowledge of doing digital transactions and hence its reach is limited to urban and semi-urban 

centres only and therefore it is very difficult to implement cashless economy in the big country 

where many sections of the society in rural areas is illiterate and poor. Digital finance has the 

potential to put in the hands of women the means to better carry out their roles. But it will not 

happen automatically. The gap between men and women in access to financial services is great. 

In developing economies, women are 20 percent less likely than men to have an account at a 

formal financial institution and 17 percent less likely to have borrowed formally in the past 

year. 
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Status of Women 

 Digital finance has the potential to put in the hands of women the means to better carry out 

their roles. But it will not happen automatically. The gap between men and women in access to 

financial services is great. In developing economies, women are 20 percent less likely than men 

to have an account at a formal financial institution and 17 percent less likely to have borrowed 

formally in the past year. 

 
Problems Faced by Women in Cashless Economy: 

 ―It is impossible to think about the welfare of the world unless the condition of women is 

improved. It is impossible for a bird to fly on only one wing.‖ — Swami Vivekananda 

 India has seen an increased percentage of literacy among women, and women are now 

entering professional fields, the practices of female infanticide, poor health conditions and lack 

of education still persisting still continue. Women's roles vary by society and time period, but 

there has been a gradual increase in gender equality, especially in the last hundred years.  

Women do not have equal rights in some countries, especially in the Middle East.  American 

women may be able to do the same jobs as men, but they still are often paid less and promoted 

less often. 

 

Problems Faced by Women in Rural & Urban Areas 

 Digital literacy and dearer internet and appliances are major hurdles in rural areas because 

weaker economic conditions make them unaffordable. Cultural barrier such as language, 

orthodox and primitive characteristics of society restrict them to adopt modern means 

economic transactions. Informal nature of rural economy provides sense of security among 

people in cash transaction. Banking infrastructure in the form of banking correspondents is 

restricted to small towns rather than in Panchayat areas which hampers financial inclusion. 

These problems can be slightly solved by taking sever measures, Round the clock connectivity 

and better availability of POS should be ensured through sound infrastructure for ICT under 

Bharat net. Promotion of Digital and financial literacy among rural people at panchayat level 

through NGOs, by forming local committees of educated residents and through a dedicated TV 

channel on the issue. Simplification of entire process is the need for rural areas. Much complex 

process will take away the interest of rural people. For example it is not possible to do all 

vegetable vendors on the streets have opened up Pay tm accounts and they have a machine 

outside their shop where someone can scan the bar code and make the payment.  Some of the 

other problems are listed below: 

 
Cultural inhibition 

 India is a country having different languages, religion, culture etc...  because of this the 

cultural differences are still there in our country. Through that the women are facing many 

difficulties such as providing education to children is not possible due to this. As a result they 

are being lack of knowledge about the current situation of the country.  
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Lack of Freedom and Independence 

 India is an independent nation for last 71 years. We people are saying that all are get 

freedom, but the women in our society did not achieve freedom or equal opportunity as the 

men have now. 

Family responsibilities 

 All women‘s in our country as well as the other countries have the responsibility to take 

care of the families. Due to that most of the women from rural areas are be stayed in the home. 

They are not able to do the outside activities i.e.; using cards instead of cash. They did not have 

any knowledge about it because of responsibilities. 

How Women Can Gain Knowledge about Cashless Economy 

 The illiterate women can‘t gain the knowledge about cashless economy by them self, with 

the help of the educate or literate people only the can gain about it. For this the government 

need to take certain measures to make them knowable about the cashless economy.  

For example we can say that once the government have started a plan for providing education 

for illiterate married women to make them knowledge about how to write and read. Like that 

the government has to provide certain classes to illiterate woman about the digital economy or 

cashless economy. Mass media could be another factor in developing the condition of women 

in our society. Awareness programs can also be a key developing the condition of women in 

cashless economy. Each and everyone should be made aware of the causes and consequences 

of this problem. This problem should be eradicated right from its roots. Generally in the male 

dominated society like ours women are way behind the men in accessing all the benefits and 

advantages of mass communication like internet, so they should be provided a chance by the 

government by passing several law and orders relating to women empowerment and gender 

equality. 

Conclusion 

 In a nutshell, we could say that digital India is facing a huge problem in its development 

due to lacking behind of women in its several initiatives for empowerment. The women are 

facing more and more problems due to lack of knowledge about cashless economy.  

The government of India mainly focused to stop the overflow of black money, fro that they 

make the India digital. But at the same time the citizens of India those who are illiterate, living 

in the rural areas, they are mainly unaware about this digital technology. For making them 

knowledge about it, the government have to took some measures, providing free education to 

illiterate or uneducated women to solve this problems ,  Mass media could be another factor in 

developing the condition of women in our society, Awareness programs can also be a key 

developing the condition of women in cashless economy. Through these HItypes of classes 

which are providing to women, they can gain some knowledge about the cashless economy. 
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ONLINE SHOPPING – THE BOON & BANE IN CASHLESS ECONOMY 

 

 

 

 

 

 

 

 
Abstract 
 This article mainly focused on online shopping in cashless economy. Online shopping is the process whereby 
consumers directly buy goods and services from a seller interactively in real-time without an intermediary service over 
the internet.  Consumers can visit online stores from the comfort of their homes and shop as they sit in front of the 
computer. With one click, customers can glance, the information regarding the product and services. Buyers today are 
only a click away from comparing competitor„s product and attributes.  Today's consumer can order almost anything 
online. Consumers buy a variety of items from online stores. In fact, consumer can purchase just about anything from 
retailers that provide their products online. With the development of the online revolution and the shift in buying 
behavior among the consumers, the increase of online shopping has become a trendy way for consumers and retailers 
to trade online. This article also discussed about methods, advantages and disadvantages of online shopping. 

 

Introduction 

 Online shopping has become a popular shopping method ever since the internet has 

declared a takeover. There are many individuals that are looking for other amazing alternatives 

shopping and online shipping is just the fix for that. There are many advantages of online 

shopping; this is the reason why online stores are a booming business today. Online shopping 

includes buying clothes, gadgets, shoes, appliances, or even daily groceries. 

 The growth of the internet as a secure shopping channel has developed since 1994, with the 

first sales of Sting album 'Ten Summoner's Tales'. Wine, chocolates and flowers soon followed 

and were among the pioneering retail categories which fueled the growth of online shopping. 

Researchers found that having products that are appropriate for e-commerce was a key 

indicator of Internet success.  

 
Review of literature 

1. ComScore Report (2013) stated that the increasing consumption of Internet has made India 

as the third largest Internet population globally comprising about 73.9 million users.  

The study findings suggest that online retail in India is on a big rise having huge growth 

potential with about 60 percent of web users visiting online shopping website. The major 

players in the segment are Myntra, Flipkart and Jabong with others. The users mostly look 

for apparels (21.0%), computer shopping(16%) and consumer electronics(13%) with specific 

mention of comparison shopping accounting  for almost 15% in online retail categories.  

2. Kedar Gavane (2013), ComScore‘s India Director revealed  that India has leap-frogged 

Brazil and Russia to become the  fifth largest e-commerce market in the world, behind 

China,  Japan, Germany and USA. As of December 2012, India had  44 million online 
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retail visitors which is only 62% reach  of e-commerce among online users while the 

worldwide  average is around 73%. about 75% of India‘s e-commerce  users are below the 

age of 35. More number of transactors  falls in the 35 – 44 age group. The younger segment, 

which is anybody below the age of 35 are the dominant population  in the Indian online 

space. 

 
Online Buying Behaviour 

Online buying behavior is seeming on the ascend due to following reasons: 

 Ease of access – availability of variety of gadget on affordable prices that include, mobile 

phones, tablets, ipad, laptop, palmtop, etc. 

 Availability of huge range of shopping sites. 

 Transforming human attitudes towards comfort. 

 Convenience of variety of payment options. 

 The marketing around the digital environment, customer's buying behaviour may not be 

influenced and controlled by the brand and firm, when they make a buying decision that might 

concern the interactions with search engine, recommendations, online reviews and other 

information.  

 

The Online Buying Process 

 Consumers find a product of interest by visiting the website of the retailer directly or by 

searching among alternative vendors using a shopping search engine. Once a particular product 

has been found on the website of the seller, most online retailers use shopping cart software to 

allow the consumer to accumulate multiple items and to adjust quantities, like filling a physical 

shopping cart or basket in a conventional store. A "checkout" process follows in which 

payment and delivery information is collected, if necessary. Some stores allow consumers to 

sign up for a permanent online account so that some or all of this information only needs to be 

entered once. The consumer often receives an e-mail confirmation once the transaction is 

complete.  

Methods of Online Payment 

 Online shoppers are overwhelmingly prefer to pay for their purchases by credit card. 

shoppers, however, often use other methods because credit cards are not as readily available 

and widely in used. But credit cards aside, there are several other alternate payment methods 

that are safe, efficient and easy to use. Usage and processing costs for many of these alternative 

methods are often inexpensive.  

 While credit card payment and PayPal are the dominant methods of paying online, the 

alternate methods are gaining popularity as online shopping increases worldwide. Here are 

some of the other ways to pay. 

 
Payment Gateways 

 A payment gateway is a merchant service provided by an e-commerce application service 

provider that authorizes credit card or direct payments processing for e-businesses, online 

retailers, bricks and clicks, or traditional brick and mortar. 
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Debit Card 

 Debit card, alternately called a bank card or check card, is a way to pay directly that draws 

cash for a purchase directly from a bank account and transferring to an account held by the 

seller. Most online merchants will accept debit card purchases. 

Bank Transfer 

 The bank transfer is similar to the debit card method – it's a method of transferring cash 

from one bank account to another account. The debit card in a bank transfer transaction is not 

necessary, although the results are the same. The bank transfer method provides security and 

speed. 

Online Banking ePayments (OBeP) 

 Users of this method are directed at the time of purchase to the merchant's online bank 

website. The buyer logs in and authorizes the charges. Funds are transferred from the buyer's 

bank to the seller's bank. Highly secure, buyers using this payment method do not have to 

provide their account numbers or other personal data. 

Electronic Bill Payment 

 Electronic bill payment is another method of sending money to a seller's or creditor's bank 

account directly from an existing bank account. This method is also used to pay credit card or 

other bills, and not necessarily to merchants. 

Mobile Payments 

 The mobile payment option is relatively new, and gaining popularity in our countries. 

Using a mobile phone, consumers can pay for a variety of goods and services, with the charges 

assigned to their phone bills. This method eliminates the use of checks, credit cards and other 

pay methods. Multiple charges are consolidated in one monthly statement – the phone bill. 

Electronic Check 

 The electronic check is a method of payment which draws cash from a checking account, 

eliminating the paper check and the inconvenience of mailing it. The electronic check, or the 

ACH or eCheck, as it's sometimes called, requires the payer's name, amount of payment, 

routing and account number. The user authorizes the transfer of funds from his or her bank 

website to the payee. 

The Bottom Line 

 As the internet becomes increasingly more popular for almost every variety of consumer 

cash transactions – buying, selling, banking, paying and collecting debts – the alternate 

methods of payment cited above will become more widely used. Offering convenience, speed 

and security, some of these currently alternate payment methods could soon become the 

preferred methods. 

Renowned Payment Solutions 

 Paypal 

 Bill me later 

 Paytm  

 Skrill 

 Stripe 

http://www.investopedia.com/terms/e/electroniccheck.asp
https://www.skrill.com/
https://stripe.com/


3
rd

 International Conference on Status of Women in Cashless Economy 

 

Page 130           K.S.R. College of Arts and Science for Women 

 2checkout 

 Wepay 

 Authorize.Net 

 Dwolla 

 Amazon Payments 

 Google Wallet 

 
Advantages of online shopping 

 Due to rapid growth of technology, business organizations have switched over from the 

traditional method of selling goods to electronic method of selling goods. Business 

organizations use internet as a main vehicle to conduct commercial transactions. 

 Online stores do not have space constraints and a wide variety of products can be displayed 

on websites. It helps the analytical buyers to purchase a product after a good search. 

1. Convenience of online shopping: Customers can purchase items from the comfort of their 

own homes or work place. There is no doubt that shopping online can be very convenient for 

busy people. People can shop from home or office - or any other location where there is access 

to a computer, tablet device or Smartphone and Internet access. They can browse and make 

purchases any time of the day or night from any location that is convenient for them rather 

than having to take time out of their day or evening to go to local stores in person during their 

hours of operation. And it is also easy to cancel the transactions. 

2. It makes products easy to find:  Finding a product online is much easier than looking for it 

in the local store. In a store, People have to search for the product they want; if it's not there, 

they may have to visit several locations, which is frustrating and time-consuming. However, 

online can easily search for any product by using the website's search feature, and it's more 

likely to be in stock. If the website doesn't have it, they can simply go to another site without 

wasting their time. For example, if a product can't be found in eBay, it can looked upon in 

Amazon. 

 3. No pressure shopping: Generally, in physical stores, the sales representatives try to 

influence the buyers to buy the product. There can be some kind of pressure, whereas the 

customers are not pressurized in any way in online stores. There is no pressure from a 

salesperson when shopping online. People can proceed at their own pace, researching when 

necessary, without anyone pushing you into anything. 

4. Products are often more inexpensive: Products are often cheaper online than they are in 

stores. There are several reasons for this. For one, an online store doesn't have the overhead 

costs of renting their location and paying for the electricity, AC, cashiers, etc. Also, sometimes 

a product can be much cheaper in one country than the other. In this case, it would be wise to 

shop online to save some money.  

5. Ease of Comparison Shopping: When people shop online, they can compare offerings and 

pricing at different stores with the simple click of a button rather than having to get in their car 

and spend their precious time and hard-earned gas money running from one store to another to 

see what stores carry what product lines and how much each one is charging.  Companies 

https://www.2checkout.com/
https://wepay.com/
https://www.authorize.net/
https://www.dwolla.com/
https://pay.amazon.com/us/
https://www.google.com/wallet/
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display the whole range of products offered by them to attract customers with different tastes 

and needs. This enables the buyers to choose from a variety of models after comparing the 

finish, features and price of the products on display, Sometimes, price comparisons are also 

available online. 

6. Saves time and energy: Customers do not have to stand in queues in cash counters to pay 

for the products that have been purchased by them. They can shop from their home or work 

place and do not have to spend time traveling. The customers can also look for the products 

that are required by them by entering the key words or using search engines. 

7. Availability of online shop: Online shopping stores are open round the clock of 24/7, 7 

days a week and 365 days. It is very rare to find any conventional retail stores that are open 

24/7. The availability of online stores give you the freedom to shop at your own pace and 

convenience. 

9. Online tracking: Online consumers can track the order status and delivery status tracking of 

shipping is also available. It makes customers to know about the time of product delivery. 

10. Online shopping saves money: To attract customers to shop online, e-tailers and marketers 

offer discounts to the customers. Due to elimination of maintenance, real-estate cost, the 

retailers are able to sell the products with attractive discounts through online. Sometimes, large 

online shopping sites offer store comparison. 

12. Hate Waiting in Lines: When buying items online, there are no long lines have to endure. 

The idea of shopping online is cutting down those bad habits of standing in a long line and just 

waiting. Every online store is designed with unique individual ordering features to purchase the 

item. 

13. Easier to find rare products: Shopping online is very useful in buying rare products. For 

example we can purchase a rare car part through eBay. Not only able to find It easily, but the 

part will be relatively inexpensive. 

14. Shopping online allows you privacy: There are some things that you just don't want to buy 

publicly. You can buy any kind of product online while maintaining your privacy. 

 

Disadvantages of online shopping 

 Risk and Trust are two important factors affecting people's' behavior in digital 

environments. Customer considers to switching between e-channels, because they are mainly 

influence by the comparison with offline shopping, involving growth of security, financial and 

performance-risks. In other words, a customer shopping online that they may receive more risk 

than people shopping in stores. There are three factors may influence people to do the buying 

decision, firstly, people cannot examine whether the product satisfy their needs and wants 

before they receive it. Secondly, customer may concern at after-sale services. Finally, customer 

may afraid that they cannot fully understand the language used in e-sales. Based on those 

factors customer perceive risk may as a significantly reason influence the online purchasing 

behavior. 
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The major disadvantages of online shopping are as follows 

1. Delay in delivery: Long duration and lack of proper inventory management result in delays 

in shipment. Though the duration of selecting, buying and paying for an online product may 

not take more than 15 minutes; the delivery of the product to customer‘ s doorstep takes about 

1-3 weeks. This frustrates the customer and prevents them from shopping online. 

2. Loss of Tactile Experience: When shopping online, there is an opportunity to touch and 

feel items considered for purchase. With some products - like books and electronic equipment - 

this isn't an important consideration. However, with clothing, bedding, pillows, furniture, rugs 

and other textile-based merchandise, it can be hard to gauge quality without hands-on contact. 

Fit is also a concern with any kind of apparel.  

3. Lack of interactivity in online shopping: Physical stores allow price negotiations between 

buyers and the seller. The show room sales attendant representatives provide personal attention 

to customers and help them in purchasing goods. Certain online shopping mart offers service to 

talk to a sales representative 

4. Lack of shopping experience: The traditional shopping exercise provides lot of fun in the 

form of show-room atmosphere, smart sales attendants, scent and sounds that cannot be 

experienced through a website. Indians generally enjoy shopping. Consumers look forward to it 

as an opportunity to go out and shop. 

5. Frauds in online shopping: Sometimes, there is disappearance of shopping site itself. In 

addition to above, the online payments are not much secured. The rate of cyber crimes has 

been increasing and customers‘ credit card details and bank details have been misused which 

raise privacy issues. 

6. Chances for inferior products: Customer may receive an inferior product because they 

cannot hold it and look at it in their hands, and they don't always know the quality of the 

product. Sometimes the description or photograph of the product might be of something 

slightly different. As a result, you might end up with an inferior-quality item. 

7. Costly Shipping: Often the best deal price that seems to be an advantage in online shopping 

is negated by the shipping cost. Many a times the shipping cost make the product costlier than 

the traditional price of it.  Hence online shopping may a bad choice for products that are priced 

low or going in for multiple orders of similar kind.  

8. Returns Can Be Costly: It's essential to be aware of the return policy for any e-commerce 

retailer considered for doing business with. The majority of sites do not pay return shipping if 

you have to send something back, so it often costs more money than planned to spend in case 

of an exchange. 

 

Conclusion 

 Online shopping is a new experience and has greatly impacted the lives of consumers in its 

short time of existence. It has made consumers more effective and efficient in their shopping 

behaviour and has driven businesses to a new level, forcing many to make the necessary 

adjustments and changes to reach the new market of knowledgeable consumers. The Rapid 

growth of e-commerce has resulted in a E-transformation in the global retail infrastructure. 

http://online.lovetoknow.com/wiki/Online_Clothing_Stores
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Secured online payments, better to Electronic Stores, return policies and exciting discounts 

could help the Perceptions of Shopping Benefits. In exchange, online shopping has opened up 

doors to many small retailers that would never be in business if they had to incur the high cost 

of owning a brick and mortar store.  At the end, it has been a win-win situation for both 

consumer and sellers. 
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PERCEPTION OF WOMEN TOWARDS CASHLESS ECONOMY 

 

 

 

 

 

 

 

 
Abstract 
  Here deliberate the apparition of public on opening of cashless economy in India.  A Cashless economy is a 
circumstance in which all the financial dealings are made by digital means relatively than Minister Narendra Modi 
had in use a Digital India scheme. In India, the situation has changed instantly after the demonetization of accessible 
high cost currency notes on November 8th, 2016, India was take it‟s the first step towards an epoch of cashless 
operation as it was measured as a more convenient process of disbursement, and a method of escaping crimes all the 
way from robbery to scope of money laundering among the offense syndicates and cash stockpile ,but the million dollar 
query arises here that in a country like India where public depended more on cash on hand conception, a cashless the 
social order could be formed. The current paper focused on perception of populace as regards the cashless Indian 
society. Some survey discoveries show that respondent was hesitant to use electronic disbursement method as they feel 
it unsafe. Apart from that according to the respondents it has improved their monthly spending for the maintence of 
smart phone and Internet connection and they extreme dislike the scheme of “go cashless” 
 Keywords: Cashless economy, Electronic disbursement, and Indian society. 

 
Introduction 

  The government has implemented a major change in economic environment by 

demonetizing the high value currency notes of – Rs 500 and Rs 1000 from 8th November 2016 

and push India towards cashless future. What is cashless economy: A cashless economy is one 

in which all the transactions are done through electronic channels such as debit/credit cards, 

Immediate Payment Service (IMPS), National Electronic Funds Transfer (NEFT) and Real 

Time Gross Settlement (RTGS). The circulation of physical currency is minimum. The Indian 

financial system continues to be motivated by the use of cashless than 5% of all payments go on 

electronically. Electronic base operation seeks to take the development and renovation of 

India‘s imbursement system. The spirit of the policy is to shift the wealth from a cash based 

economy to a cashless one. Well-organized and modern payment system is a key enabler for 

powerful growth and development. The strategy also aims at civilizing the efficiency of 

monetary policy, managing price rises in the economy, maintain constant price system. 

  In India, the measurement of cash to gross home produce is 12.40 %in GDP; this is one of 

the uppermost in the earth it was 9.47% in China or 4 % in Brazil. Further, the number of 

exchange notes in movement is also extreme higher than in other huge economies; India had 

76.45 billion legal tender notes in flow in 2012-13 compare with 34.4 billion in US.  

The government is functioning at a variety of levels to decrease the trust on cash.PM-Narendra 

Modi unveil two schemes –Lucky GrahakYojna, Digi DhanVyapaarYojna for clientele and 

trader like to encourage mobile banking and e-payments. To maintain and make stronger 

cashless economy it‘s significant to pound the habit of creating e-payments. Government 
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encourages cashless business similar to mobile banking, Ru-pay cards, UPI, USSD these are 

means and technique of digital expenditure. Less cash financial system is in the interest of each 

person and it will help in create a clearer financial system in future. Governments have also 

introduced Aadhar based disbursement system; this is for those public who don‘t have cards or 

mobile phones. Sinking Indian economy‘s hope on cash is popular for a variety of reasons. To 

manage forged notes that could be causal to terrorism, It also influence the monetary policy of 

our country and to eradicate the ―black money, hawala transfers can't be made without paper 

currency, Curbs illegal activities altogether. A great part of black money was generated in 

criminal trades like promotion drugs therefore exclusive of cash or less cash illegal trade might 

become difficult. 

 
Review of Literature  

 The cashless culture is fetching an ever more popular matter of argument in the media.  

In fact, it has been a matter of numerous debates in the public for a number of decades now. 

Futurists see the organization of such humanity as predictable and indeed in countries where 

electronic expenses have attain a higher degree of approval the ultimate destiny of cash does 

not appear too far-away in the prospect. However, the scope to which persons can make use of 

the unusual systems vary greatly from country to country and so does the regularity of using the 

special payment methods; such disparity are even more so powerfully exhibited inside Europe 

itself. (Worthington, 1995) One of the input points that the proponents the social order where 

there is no cash inflow like to preserve is that ambiguity would decrease and beside with it a 

decline in criminal economic actions would follow. (Rogoff, 2014) This is specially the case 

when the use of electronic dealings is formally approved by authorities such as the ECB with 

related purposes in mind. (Iliev, 2016) It is worth to note that this growth also raises the hazard 

of governments being capable to exercise ―authoritarian-like manage over their own citizens. 

(Eisenstein, 2011) Other foremost factors which make a payment to the still more wide-ranging 

use of electronic transfer include the better security of store money in a bank account and of 

transfer these money to other accounts by electronic means and even the greater convenience of 

paying with e.g. a bank card as contrasting to paying with cash. (McArdle, 2016) In fact, some 

assert that cash is so not often used in some places like for occasion Scandinavia that these 

countries are basically on the margin of going full-blow ―cashless. (Bolton, 2015) (Edwards, 

2015).  

Objectives of the Study  

 To know the responsiveness and information as regards the cashless society in India.  

 To know the benefits of cashless society in India.  

 To know the harms as regards the cashless society in India. 

 To know the factor that is promote cashless business deal system.  

Benefits of Cash less Economy 

  Cash less economy helps in control formation of black money. As a result it reduce real 

estate price because the majority of black money is invest in Real estate which inflate the price 

of Real assets markets.1 in 7 notes is believed to be fake, which has a massive negative payment 
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as a substitute of cash would allow a more comprehensive record of all the dealings which take 

place in the public, allow more clearness in business operation and money transfer which 

decrease tax avoidance and cash laundering .Cashless financial system also reduce the cost of 

banking services. It also improves monetary strategy in running inflation and increase monetary 

development in our country. Another profit of cashless economy is that it put off cash linked 

burglary and other cash-related crimes. Challenge in making India a cashless financial system 

huge part of the population. 

 
Challenges in making India a cashless economy 

  Great fraction of the people is still outside the range of Net banking like use of credit or 

debit cards, make transactions use mobile phones, and use the internet to give bills they are not 

in a situation to lessen its reliance on cash. Second, about 90% of the workers, which produce 

nearly half of the production in the country, works in rural sector?  It will not be simple for this 

region to become cashless. There is a general favorite for cash dealings in India. Merchants 

wish not to keep proceedings in order to stay away from paying taxes and buyer find cash costs 

more convenient. Even though cashless business has gone up in present times, a significant 

changeover will depend on an amount of things such as wakefulness, technical improvement 

and government interference. For instance, mobile wallet has seen famous traction, and it is 

feasible that a great quantity of Indians will move directly from cash to mobile wallets.  

The accessibility and worth of telecom network will play a significant role. People face 

difficulty in making electronic payments still in metro cities because of pitiable network. Service 

provider will have to continually invest in expertise in order to get better safety measures and 

ease of operation. People will only move when it‘s easier, assured and secure to make cashless 

dealings. The government will also require playing its part. It will have to locate ways to 

incentivize cashless dealings and dispirit cash payments. Difficulties in shifting attitudes and 

awareness of people towards affecting digital payments. India is conquered by small retailers. 

They don‘t have an adequate amount of resources to invest in electronic disbursement 

infrastructure.  

 
Review of Literature  

  It paves way for a plain thoughtful of the areas of investigate already undertake and throw a 

light on the possible areas which are yet to be cover.  Maintenance this view in mind, an effort 

has been made to make a concise study of the work undertake on the playing field of Cashless 

economy. The reviews of some of the significant studies are offered below. Cashless economy 

is not the total absence of cash, it is a financial condition in which goods and services are 

buying and paid for throughout electronic media. According to Woodford (2003), Cashless 

country is define as one in which there are unspecified to be no dealings frictions that can be 

condensed through the use of money balance, and that hence provide a reason for hold such 

balance even when they earn rate of return. You can pay for your purchase by any one of an 

excess of credit cards or bank transfer (Roth, 2010) pragmatic that industrial countries of the 

world, to a huge extent, are moving away from paper payment instrument on the way to 

electronic cards. Some aspect of the functioning of the cashless economy is improved by  
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e-finance, e-money, e-brokering and e-exchanges. These all refer to how dealings and payments 

are affected in a cashless economy (Moses-Ashike, 2011). However, it does bring to a close that 

central banks can lose control over financial policy if the government does not run an 

answerable fiscal policy. Even for people with contact to banking, the capability to use their 

debit or credit card is some degree of because there are only about 1.45 million points of sale 

which agree to payments through cards. A study by Boston in July well-known that wallet users 

have already better the number of mobile banking users and are three times the number of 

credit card users.  

 

Conclusion  

 From the over stated estimation, it regard that a lot had previously been finished on the 

complexity of attention of cashless economy and that a giant share of the human beings had 

been in actuality expectant the making of the cashless economic system. It also appears that 

many individual beings certainly believe the authorities on the helpfulness of the cashless 

financial system and that cashless device would be favorable in the contest against corruption 

and currency laundering. One utmost substantial payment of the cashless financial system 

turned into start that it was predictable to reduce the risk linked with draining cash. Since most 

dealings might now be complete electronically, people could have much less need to move 

around with cash and therefore, be short of cash, theft and armed theft would be broadly 

reduced. One main problem in use of the cashless financial system became that internet related 

fraud. To make for the easy implementation of the cashless device, the following procedures 

are advocate. There is the want to strengthen the public clarification programes about the 

cashless system so that each one will be well-known with the gadget before its start given that 

it's going to have an achieve on everybody. There require being ok bylaw on all element of the 

operation of the cashless operations.  
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STATUS OF CASHLESS ECONOMY 

 

 

 

 

 
Introduction 

 The RBI and the Government are making several efforts to reduce the use of cash in the 

economy by promoting the digital/payment devices including prepaid instruments and cards. 

RBI‘s effort to encourage these new variety of payment and settlement facilities aims to achieve 

the goal of a ‗less cash‘ society. Here, the term less cash society or cashless transaction 

economy indicate reducing the use of physical cash for payments. Instead of cash, digital 

payments are made to settle the payments. 

 
Advantages of Cashless Economy 

1. The first and foremost advantage of cashless economy is that an individual does not need to 

carry cash with him or her everywhere which in turn reduces the chances of theft from 

wallet, reduces inconvenience due to carrying cash, give freedom from problem of change 

when transaction is of odd amount, no risk of receiving counterfeit currency and so on. 

2. Another benefit of cashless economy is that it is easier to track the black money and illegal 

transactions because if cash is used directly for doing transactions than it is not easy to track 

the transactions as the money does not come into the banking system however in case of 

digital transactions it is easy to track the transaction as all records are there with the banks 

which result in more transparent transactions which in turn leads to fall in corruption in the 

economy of the country. 

3. Another advantage of cashless economy is that since all transactions will be done through 

organized channel that is through banks and financial institutions it results in increase 

in tax revenue for the government as all cash transactions which were done illegally come 

into banking system which in turn helps the government in tracking all transactions and 

levying tax on them which in turn can be used by the government for betterment of 

economy of the country. 

 

Disadvantages of Cashless Economy 

1. The biggest disadvantage of the cashless economy is that not everybody has the knowledge 

of doing digital transactions and hence its reach is limited to urban and semi-urban centers 

only and therefore it is very difficult to implement cashless economy in the big country 

where many sections of the society in rural areas is illiterate and poor. Hence the lack of 

proper infrastructure and education among citizens is disadvantageous as far as the cashless 

economy is concerned. 

2. Another disadvantage of the cashless economy is that although it easy to do digital 

transactions but at the same time it is very risky as compared to cash related transactions. 

T. Abinaya & M. Then Mozhi 

III-B.Com, Vysya College of Arts & Science, Salem 
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Hence people having half knowledge of digital payments are exposed to cyber fraud and 

losing their hard earned money to online scam and hacking of bank accounts and hence it is 

better to do cash transactions rather than doing digital transactions if one is not fully aware 

of the online medium of transactions. 

3. demerit of the cashless economy is that digital mode of payments like the credit card, wallet 

payments, internet banking involves some transactions fee which is not the case with cash 

transactions and hence any individual thinking of doing online transactions will take into 

account these transaction costs and will not favor online medium of transactions. Hence the 

presence of transaction cost is a hindrance to cashless economy finding acceptance among 

the people of the country. 

 
Here are the top cashless countries in the world 

 India is a country where 98 per cent of total economic transactions by volume are done 

through cash. However, this may no longer be the case in future as the government has already 

steered the country towards cash less society. 

 
Top Cashless Countries 

11 easy ways to make cashless payments 

1) Net banking: 

 It allows you to use your banking 

services from any place across the country. 

All you need is an internet connection, a 

username and a password to log in to your 

net banking website – and voila – ou are 

ready to use net banking. With the help of 

net banking, you can check your account 

balance, statements, you can pay your credit 

cards bills, electricity bills, do a Wi-Fi 

recharge…you can even recharge a mobile 

or any prepaid connections. It allows you to 

do third party payment transfer. From net 

banking, you can also apply for a loan. 

Purchase of mutual funds, insurance can 

also be executed through net banking. It is a 

very secure mode of carrying out multiple 

transactions. It comes with a range of 

transaction options such as IMPS, NEFT, RTGS. 

2) Credit Card: 

 Suppose you went to a shop and purchased grocery for PRs 5000 and on an agreed future 

date of payment in good faith, you made the payment on that particular day. The credit card 

saves your time as there is no need to go to banks or ATMs. You only need to swipe your card 

through a machine which shopkeepers and grocery stores normally keep these days. On every 

Countries Cashless 

transactions 
1-Singapore 61% 

2-Netherlands 60% 

3-France 59% 

4-Sweden 59% 

5-Canada 57% 

6-Belgium 56% 

7-United Kingdom 52% 

8-USA 45% 

9-Australia 35% 

10-Germany 33% 

11-South Korea 29% 

12-Spain 16% 

13-Brazil 15% 

14-Japan 14% 

15-China 10% 

India 2% 

http://googleweblight.com/i?u=http://www.letslearnfinance.com/advantages-and-disadvantages-of-credit-cards.html&hl=en-IN
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purchase made through credit cards, you get reward points which again can be used for the 

purchase of other products. 

 
3) Debit Cards: 

 They are just like credit cards, without the ‗credit‘ element. Whenever you are in need of 

money, this card will provide you cash 24×7 through any ATM machine. There is no need to 

worry about bank timings, stand in queues for withdrawing cash – leaving out special 

circumstances like the one we are seeing right now. These are bank account-linked ATM cards, 

swiping your card, the amount gets deducted from your bank account.  

 
4) India QR Code: 

 It is a significantly greater move taken by the government to launch the ‗India QR code‘ for 

making payments using the cryptic matrix barcodes technology. Currently, every company has 

their own QR code mechanism which means that they cannot work interoperable, for say you 

cannot make payments to Paytm‘s QR code using BHIM‘s QR code. This code will facilitate 

financial transactions between Visa/MasterCard/Rupay/UPI/Aadhaar-enabled payments and 

bank transfers. Although the QR payment system is yet to be launched, but once it will be 

onboard, you can easily make transactions without disclosing any personal information to the 

third party. 

 
5) Digital Wallets: 

 Instead of keeping money in your pocket, purse or physical wallet, you can keep money in 

e-wallets. These e-wallets are similar to your physical wallets which you keep in your pocket.  

It is a mobile based application which can be downloaded from any app store and can be 

accessed through your mobile phone. Transaction or transfer of funds through these wallets can 

be done across the country between person to person (usage of e-wallet app should be same 

between the end users). The only thing you need to do is to reload your wallet easy time by 

transferring money into it through your bank account. These wallets are highly encrypted, so, 

there is no need to worry about security.  

 
6) UPI (Unified Payment Interface): 

 Simply put, it enables you to transfer money from one bank account to another. It is an 

infrastructure provided by NPCI‘s (National payment Corporation of India) to all the public, 

private & cooperative banks where they can build their own interface and help the common 

man easily make micropayments with a maximum cap of Rs 1 lakh through various modes like 

virtual address (a single identifier code), account no with IFSC code, mobile number or 

Aadhaar number. It will ease the e-commerce payment gateway where we do not have to share 

account number or any sensitive information between person to person. Moreover, UPI works 

24×7 on real-time fund transfer system. 
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7) E- Coupons: 

 These electronic coupons are offered by various online mega stores. They are very helpful 

in taking discounts on purchase done through online shopping. We only need to enter the  

e-code and get the discount automatically. They do not require any printing or clipping.  

They carry unique identification code which can be accessed through the internet at particular 

sites. Some of the coupons which are available online are cupons, nearby coupons, shopping 

site coupons, etc. 

 
8) Physical coupons: 

 These are paper coupons which come in small denominations of Rs 10 to Rs 50 with a 

validity of 6 months to 18 months. These are used by corporates to reward their employees. 

The best use of these coupons can be done in buying meals from places such as Pizza Hut, 

Dominoes, KFC, Big Bazaar, etc. Out of many, two big giants that are providing these coupons 

are Sodexo and Ticket Restaurants. 

 
9) AEPS (Aadhaar Enabled Payment System): 

 Going ahead, you can use Aadhaar cards as a debit card in various merchant stores.  

These cards have been already linked to your bank accounts. You will be provided with a finger 

scanner at the merchant‘s store to do your payments. Aadhaar-cum debit cards will allow you 

to do micro-payments for not more than Rs 4000. 

 
10) Med Health Cards: 

 These are discount cards specially designed to avail benefit from the healthcare sector. 

These cards provide various health care savings programs. These cards provide free OPD 

consultation service. You can use this card and get a health check up done. 

 
11) Gift/Forex Cards: 

 These are prepaid cards which have certain cash limit assigned to them. These are readily 

accepted cards and can be used at any shop and can also be used for. These are prepaid cards 

which have certain cash limit assigned to them. These are readily accepted cards and can be 

used at any shop and can also be used for online purchase of products. Most of these cards are 

reloadable but they are reloaded only when the amount is either consumed or gets expired.  

You can request for this prepaid card through your net banking by going into the card section 

and selecting the option of ‗request for prepaid cards‘ and with few verifications, you will get 

your card at your doorstep. 

 
Consolation: 

 The  new way of  digital economy  is a greatest one of the benefit in the country. The very 

useful in the new option is Bluetooth transactions in no Wi-Fi & no Net connection the 

cashless economy. The cashless economy is increasing the tax level to income of the 

government 
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IMPACT OF CASHLESS ECONOMY ON COMMON MAN IN INDIA 

 

 

 

 
 

 

 

 

 
Abstract 
 The low literacy rates in rural India, along with the lack of infrastructure like internet access and power make 
things extremely difficult for people to adopt e-transaction route. The financial technology industry would be unwise 
to ignore the rise of mobile transaction services, person-to-person networks and the whole range of digital disruption in 
the payments arena from the likes of Bit coin, Apple Pay and PayPal that undoubtedly is putting pressure on cash. 
The present paper meets an attempt to know the awareness about smart phone and the use of smart phone in rural 
India. To overcome from the problem of cashless services providing in rural India.  
Key words: Cashless, Smart Phone, infrastructure, internet & networks etc.  

 

Introduction 

 Cash is like water a basic necessity without which survival is a challenge. Nevertheless, 

cash use doesn't seem to be waning all that much, with around 85% of global payments still 

made using cash. One of the main reasons is that there is nothing to truly compete with the 

flexibility of notes and coins. Of course, the digital era is something to embrace, and new 

methods of payments will continue to be introduced. But Indians need to recognize the risks 

and benefits of different payment instruments, the risks associated with electronic payment 

instruments are far more diverse and severe. Recently lakhs of debit card data were stolen by 

hackers; the ability of Indian financial institutions to protect the electronic currency came into 

question also an important reason why people favour cash. In a courageous move to combat 

black money and counterfeit currency, Narendra Modi's government scrapped currency notes 

of INR 500 and INR 1000 denominations, which is seen as an unprecedented measure, though 

a giant leap towards curbing corruption and forged currency. The declaration created confusion 

across the spectrum, as these high-value notes from around 86% of total legal tender. However, 

the whole isometrics of moving from cash-driven economy to cashless economy has somehow 

been assorted with demonetisation that was aimed to extract liquidity from the system to 

unearth black money. Prime Minister Narendra Modi acknowledged the fact in his monthly 

radio programme, 'Mann Ki Baat' on Sunday that making the transition to cashless economy is 

challenging, and hence has urged the public to move to 'lesscash' society. A report by Boston 

Consulting Group (BCG) and Google India revealed that last year around 75 per cent of 

transactions in India were cash-based, while in developed nations such as the US, Japan, 

France, Germany etc. it was around 20- 25 per cent. The depletion in cash due to 

demonetisation has pushed digital and etransactions to the forefront; e-banking, e-wallets, and 

other transaction apps becoming prevalent.  
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Statement of the Problem 

 A cashless economy is one in which all the transactions are done using cards or digital 

means. The circulation of physical currency is minimal. India uses too much cash for 

transactions. The number of currency notes in circulation is also far higher than in other large 

economies. In this context recent trend have been changed, while revolution in the information 

technology in India. The researcher tries bridge the gap between awareness about the smart 

phone makes use of it in rural India.  

Objectives of the Paper 

1. To study the concept of cashless economy.  

2. To know the need for cash and challenges to go to digital 

3. To suggest for make use cashless.  

Methodology 

 The present is mainly based on secondary data which is available in the papers, articles, 

journals and internet etc. 

Why is Cash Required?  

 The magnificence of cash is that -- it just works; even in the isolated whereabouts of India, 

where the government might not be present physically with its paraphernalia, its injunction 

runs in the form of legal tender that public uses for business on an everyday basis. A large 

informal economy that supports a major part of Indian population and their livelihoods also 

runs in cash. This is why Cash is yet King. The ground reality reveals, a majority of 

transactions in Kirana stores, the go-to shop for daily purchases in India are cash based 

transactions, because these are generally small ticket transactions. The customers, as well as 

Kirana store owners feel more comfortable in dealing with cash for small transactions, while 

these merchants also provide credit facility to customers. However, the governments drive to 

incentivise consumers and merchants alike to move to electronic modes of payments has not 

found many takers because our cash driven economy is fuelled through rampant corruption in 

society and black money. The modus operations for corruption are cash so unless we rid our 

society of corruption at all levels this will be a huge task. Imagine paying a corrupt official 

through your e-wallet it will never happen. Also another point to ponder on is why India has 

such less tax payers in a population of over 1.2 billion people. Is 98% of our population earning 

below 2.5 lakhs a year. This is one of the issues that needs to be addressed and hopefully with 

many more transaction moving electronic & records of the same being made available many 

more people should fall under the tax net be it small merchants, professionals etc. Will this 

segment of society adapt to electronic modes of payment so that the nation can benefit from a 

higher tax collection leading to better benefits to society at large? 

The Challenge to Go Digital 

  A major obstacle for the quick adoption of alternate mode of payments is mobile internet 

penetration, which is crucial because point-of-sale (PoS) terminal works over mobile internet 

connections, while banks have been charging money on card-based transactions, which is seen 

as a hurdle. The low literacy rates in rural India, along with the lack of infrastructure like 

internet access and Power make things extremely difficult for people to adopt e-transaction 

route. The financial safety over the digital payment channels is important for pushing the 
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cashless economy idea. Imagine losing your credit cards or being the victim of digital hackers 

can lead to a whole host of issues like denied payment, identity theft, account takeover, 

fraudulent transactions and data breaches. According to the digital security company Gemalto, 

more than 1 billion personal records were compromised in 2014. 

Cash is Here to Stay 

 Despite the numerous State endeavours, India has always been driven by cash; while 

electronic payments are seen restricted to a small size of the population, compared to the cash 

transactions. Considering the demographics of India, two-thirds of the population lives in rural 

areas, where farmers and poor people are still struggling to get their hands on their own money. 

As per Data in July this year, 881 million transactions were made using debit cards at ATMs 

and PoS terminals. Out of these, 92 per cent were cash withdrawals from ATMs. The sole 

purpose for cards in Indian is to withdraw cash. Changing this mind set will be an uphill task. 

The last few days have clearly shown that the country is highly underpenetrated as far as ATMs 

per million people and it's the ATM which will help the government fulfill its ambition of 

financial inclusion as the ATM will play a key role in the last mile towards customer fulfillment 

which is self-service 24*7 which even a Business Correspondent or Micro ATM cannot do. 

Currently, there is a mix of cash and cashless transactions happening across the country, while 

many enablers are working towards turning the cashless economy dream into a reality. We 

have taken big strides towards becoming a cashless economy; however it will take more than a 

generation to change the habit from cash to no cash transaction. Rushing the economy into a 

cashless state without proper planning and infrastructure will be disastrous and its 

consequences will be everlasting. A gradual move towards less-cash society as said by the 

Prime Minister is the right way forward. Also, important to note that if people start flocking to 

alternate currencies, governments could wind up losing much of their power to influence 

economic issues such as inflation and unemployment. The government can't set an interest rate 

for institutions lending in a currency it doesn't control.  
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IMPACT AND IMPORTANCE OF CASHLESS TRANSACTION IN INDIA 

 

 

 

 

 
 

Abstract 
 The Research paper focuses on impact and importance of cashless policy in India. According to Government of 
India the cashless policy will increase employment, reduce cash related robbery thereby reducing risk of carrying cash. 
Cashless policy will also reduce cash related corruption and attract more foreign investors to the country. In many 
countries introduction of cashless economy can be seen as steps in the right direction. It is expected that its impact will 
be felt in modernization of payment system, Reduction in the cost of banking service, Reduction in high security and 
safety risk and also curb banking related corruption. Electronic banking will be made banking transaction to be easier 
by bringing services closer to its customers hence improving banking industry performance.  The financial safety over 
the digital payment channel is important for pushing the cashless economy idea. A major obstacle for the quick 
adoption of alternate mode of payment is mobile internet penetration, which is crucial because point of sale terminal 
works over mobile internet connection, while banks have been charging money on card-based transaction which is seen 
in hurdle. India has been using electronic payment system for many year now, However the retail sector still has 
predominance of cash transaction and payment through cash is yet to pick up card is the one of the most secure, 
convenient mode of cashless payment in retail market.  

 

Introduction  

 The Indian payment system is rapidly transiting to more and more IT based systems. In the 

retail sector we have very high volumes of money transactions. Other than cash, one of the 

growing payment methods adopted by merchants in the sector is payment cards. However, the 

whole isometrics of moving from cash-driven economy to cashless economy has somehow been 

assorted with demonetization that was aimed to extract liquidity from the system to unearth 

black money. With increasing adoption of electronic payments, particularly those driving  

e-commerce and mcommerce, there is a growing demand for faster payment services which, in 

turn, facilitate ease in doing financial transactions. Reducing Indian economy‘s dependence on 

cash is desirable for a variety of reasons. India has one of the highest cash to gross domestic 

product ratios in the word, and lubricating economic activity with paper has costs. According 

to a 2014 study by Tufts University, The Cost Of Cash In India, cash operations cost the 

Reserve Bank of India (RBI) and commercial banks about Rs21,000 crore annually. Also, a 

shift away from cash will make it more difficult for tax evaders to hide their income, a 

substantial benefit in a country that is fiscally constrained. 

 

Literature Review  

 Cashless economy is not the complete absence of cash, it is an economic setting in which 

goods and services are bought and paid for through electronic media. [1] According to Alvares, 

Cliford (2009) in their reports ―The problem regarding fake currency in India. It is said that the 

country's battle against fake currency is not getting easier and many fakes go undetected.  

It is also stated that counterfeiters hitherto had restricted printing facilities which made it easier 

to discover fakes. [2] Jain, P.M (2006) in the article ―E-payments and e-banking opined that e- 
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payments will be able to check black ―An Analysis of Growth Pattern of Cashless Transaction 

System. Taking fullest advantage of technology, quick payments and remittances will ensure 

optimal use of available funds for banks, financial institutions, business houses and common 

citizen of India. He also pointed out the need for e-payments and modes of e-payments and 

communication networks. [3]Srinivas, N. (2006) in his study ―An analysis of the defaults in 

credit card payments‖ , has tried to analyse the socio-economic profile of the defaulters of 

credit cards, to identify the set of factors which contributed to such defaults and suggest 

relevant measures to minimize the default cases. Analysis of reasons indicated that economic 

hardship is the major reason identified by majority of the sample units follows by rigid payment 

structure and loss of job/business. The main suggestion is that the banks concerned should 

redesign the payment structure of credit card defaulters in a flexible and affordable installment. 

 
Objectives of the Study 

The aim behind this Research is   

1. To know what a Cashless Transaction means. 

2. Impact and importance of Cashless Transaction System. 

3. Analyze the future trend of Cashless Transaction. 

 

Research Methodology  

 The study is based on secondary sources of data/ information. Different books, journals, 

newspapers and relevant websites have been consulted in order to make the study an effective 

one. The study attempts to examine the Impact and Importance of Cashless Transaction in 

India. What is Cashless Transaction-: "A cashless economy is one in which all the transactions 

are done using cards or digital means. The circulation of physical currency is minimal."  

A Cashless Society describes an economic state whereby financial transactions are not 

conducted with money in the form of physical banknotes or coins, but rather through the 

transfer of digital information (usually an electronic representation of money) between the 

transacting parties.  

 

Process of Cashless Transaction 

 In this increasingly digital world, it‘s not surprising that money will follow suit as well. 

Recent trends show that digital money kept in mobile wallets will soon replace physical cash 

and even credit cards.  

 
Importance of Cashless Transaction 

 Taxation: with lesser availability of hard cash at homes and more in banks, there is lesser 

scope  of hiding income and evading taxation and when there are more tax payers it ultimately 

leads to a lesser rate of taxation for the whole country.   

 Transparency and accountability: it becomes a lot easier to track the flow of money with 

every  transaction being recorded with the buyer, seller as well as regulatory bodies, making the 

system much more transparent and compliant. In the long term it leads to better business and 

investment prospects for the economy as a whole.  More currency in bank will mean more 
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circulation of money in the economy, leading to greater  liquidity and would eventually mean 

lesser interest rates (according to the monetary policy of the country).   

 Reduced red tapism and bureaucracy: with cashless transactions through electronic means 

the wire transfers are tracked and people are accountable which in turn reduces corruption and 

improves service time. 

 Less availability of cash for illegal activities: when people are encouraged to go cashless, 

there is lesser cash available with the people and there won‘t be a means to invest in other 

activities to use the idle cash. Channels like hawala (illegal remittance) will ultimately suffer the 

brunt of a cashless economy.  

 Pack of cards: No need to carry bulky notes in a case. Just carrying the required cards or 

mobile banking will suffice. More sense of safety with a PIN protected card etc. which will 

work only with your own credentials.   

 No fear of being robbed: unlike carrying cash and letting everyone know that there could 

be  something worth snatching.   

 Tracking of expenses: it becomes easier to determine how much was spent where.   

 The exact amount in small denominations can be paid. Unlike cash transactions, there is 

no need to pay fringe amount in case the exact amount is not available with either of the 

parties. An important, though seemingly insignificant issue is that of hygiene of the notes.   

 Easier accounting Direct payment to bank account. You don‘t need to go every day to 

deposit cash to your current account.   

 Easier transactions:-We can easily do any transaction with security. 

 

Impact of Cashless Transaction 

Business Process 

The impacts of Cashless Transaction on the Business sector are as following:   

1. Businesses are legally strong. 

2. Proper audit. Not hidden excess liability. 

3. Increase use of e-payment. 

4. Wallet hold business gets an advantage 

 

 Education Process  

 The impact of Cashless Transaction on the education sector is likely to be minimal. Some 

of the foreseeable fallouts of demonetization on the Indian education sector are as following:   

1. The decision of the central government to withdraw high-value bank notes to curb 

unaccounted  cash will hurt education institutions that accept donations or capitation fees 

for admissions.  

2. Accepting and accounting donations will become difficult because of the demonetisation 

drive. Education sector was not immune to the Indian theory of 'you can buy everything 

with money'. This move of demonetisation will definitely curb this mentality of many in the 

country.  
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3. Nursery admissions, private education institutions and professional higher education 

including medical and engineering are the segments which accept donations widely. For the 

first time, these segments are going to feel the impact in a big way.   

4. Private educational institutions take huge of amount of donations in Cash which is 40% to 

50% more than the fees of the course. We expect that demonetisation will impact the 

recipient.  

5. Admissions in private educational institutions and medical college admissions comes 

tagged  along with donations without a glitch. The donations in medical colleges is usually 

more than 100% of the fees. Demonetisation will impact both admissions and also the 

receipt.   

6. MBBS seats is some colleges goes for Rs40 lakh to Rs60 lakh, while MD seats has a range 

of Rs 2 crore price tag on it. Similarly, engineering and management stream seats have a 

price tag between Rs 2 lakh to Rs 10 lakh each. This move can change the course of 

expensive education which can be made more affordable devoid of the capitation fee. 

 
Economic Growth 

The impact of Cashless Transaction on Economic Growth in India is as following:  

 According to the Bank, India's growth in the first half of FY 2017 was underpinned by 

robust private and public consumption, which offset slowing fixed investment, subdued 

industrial activity and lethargic exports. The medium-term may be liquidity expansion in the 

banking system, helping to lower lending rates and lift economic activity," the World Bank 

noted. 

Impact of Information Technology in cashless economy-:  

The impact of Information Technology on in cashless economy in India is as following: 

1. Because of information technology the cost of bank will reduce that will result in lower 

service charges for customers.   

2. Making Transaction is very easy by using information technology. 

3. New IT Technology like biometric are help to do secure and transparent transaction. 

 

Results and Findings 

 Future Trend of Cashless Transaction-: The payment industry in itself keeps on evolving 

with the ever changing consumer sentiments and the needs of the businesses. An innovation in 

this space is thus a continuous process, while the adoption of each of new development takes its 

own pace to penetrate. 
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Table 1: Future Trend of Cashless Transaction in India (Source: RBI Bulletin) 
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According to RBI Bulletin Cashless Transaction in India increased day by day.  

 From different transaction system E-wallet (PPI) system is going to be more popular , the 

statistics in report shows that , in NOV-2016 and DEC-2016 total value transaction done using 

E-wallet was 50.74 and 97.70 (Rs. In Billion) respectively and in JAN-2017 it is increased upto 

108.69. According to the survey conduct by Cash-karo India (cash-back and coupons site), 

After Demonetization i.e. from NOV-2016, E-wallet payment method is more preferred by 

customers than any other payment methods.  According to this survey, 1% users preferred cash 

as payment method, 18% for debit/credit cards, 23 % for Net banking and 59% users preferred 

E-wallet as payment method. And in future also E-wallet system will be more preferable. 

 

Conclusion 

 However, the benefits of this move have now started trickling in with more and more 

people switching to digital modes of receiving and making payment. India is gradually 

transitioning from a cash-centric to cashless economy. Digital transactions are traceable, 

therefore easily taxable, leaving no room for the circulation of black money. The whole country 

is undergoing the process of modernization in money transactions, with e-payment services 

gaining unprecedented momentum. A large number of businesses, even street vendors, are now 

accepting electronic payments, prompting the people to learn to transact the cashless way at a 

faster pace than ever before. 
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BANKING IN CASHLESS ECONOMY 

 

 

 

 

 
 

Abstract 
 This paper analyses critically to the very beginning, the introduction of cashless policy in banking business in 
India. The cashless system has become necessary to promote the use of electronic means of transaction towards making 
India a cashless economy in the nearest future, where clumsy and expensive-to-handle coins and notes are replaced by 
efficient electronic payments system. merchant customers. The banks are to engage the services of the Reserve Bank of 
India (RBI) licensed cash-in-transit ( CIT) companies to aid cash movements to and from their banks at mutually 
agreed terms. The RBI has stipulated appropriate sanction against banks that flout the ban on cash-in-transit 
lodgment services.  
Keywords: Cashless, Cashless economy, Cashless Banking, Cash in transit, lodgment and flout. 

 
Introduction 

 The RBI and the Government are making several efforts to reduce the use of cash in the 

economy by promoting the digital/payment devices including prepaid instruments and cards. 

RBI‘s effort to encourage these new variety of payment and settlement facilities aims to achieve 

the goal of a ‗less cash‘ society. Here, the term less cash society or cashless transaction 

economy indicate reducing the use of physical cash for payments. Instead of cash, digital 

payments are made to settle the payments.Cashless transaction economy doesn‘t mean 

shortage of cash rather it indicates a culture of people settling transactions digitally. In a 

modern economy, money moves electronically. Hence the spread of digital payment culture 

along with the expansion of infrastructure facilities is needed to achieve the goal of 

demonetization. 

 

Review of Literature: 

 Cashless economy is an economy where transactions can be done without necessarily 

carrying physical cash as a means of exchange, but rather with the use of credit or debit card 

payment for goods and services. A cashless economy aims at reducing the amount of physical 

cash circulating in the economy and thereby encouraging more electronic-based transactions. 

The policy was expected to reduce the cost incurred in maintaining cash-based economy by 

90% upon its full implementation in Nigeria. The cashless economic policy was an initiative of 

the CBN; it was a move to improve the financial terrain, but in the long run, sustainability of 

the policy would be a function of endorsement and compliance by end users (Ejiro, 2012). 

 

Objectives 

 To study about the impact of cashless economy in India. 

 To Examine its impact on the Banking sector as a whole. 
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Methodology 

 The study is based on secondary sources of data/ information. Different books, journals, 

newspapers and relevant websites have been consulted in order to make the study an effective 

one. The study attempts to examine the Cashless Payment System in India 

Efforts towards cashless transaction economy 

 The RBI and government have launched several measures for the spread of electronic and 

other non-cash settlement culture. The Vision-2018 for Payment and Settlement Systems in 

India brought by the RBI in June 2016 reiterates the commitment to encourage greater use of 

electronic payments by all sections of society so as to achieve a ―less-cash‖ society. The broad 

contours of Vision-2018 revolve around five Cs — coverage, convenience, confidence, 

convergence, and cost. To achieve these, Vision-2018 will focus on four strategic initiatives 

such as responsive regulation, robust infrastructure, effective supervision and customer-

centricity,” The technology has spread internet banking, mobile banking, prepaid instruments, 

credit and debit cards etc. and at the same time, electronic payments system is fast growing. All 

these indicate that India is moving towards the RBI‘s goal of less cash economy-steady but 

slowly. All the sectors were affected by the introduction of cashless transactions and banking 

sector is not an exception to this deal. 

Does cashless economy affects banking sector? 

 Based on the remaining amount from all the banks, RBI on its own  decides how much 

money it can circulate, cash-less/cash-full. Usually it will be more than the amount of money 

deposited in banks assuming not everybody withdraws at once. All the above magic remains 

same. Only the mode of transaction changes, instead of paper currency you have virtual 

currency. Only advantage is that people can‘t take bribes clandestinely. Corruption can‘t be 

avoided as long as there is an incentive in it. Bribe giver has an incentive in giving bribe and he 

gives it. We have to break that. We should not be having middle men, everything has to be 

transparent. We should not have unnecessary hurdles which are costlier than the bribe. Make 

the country liberal to avoid corruption. Remove the crime itself, so that there is no punishment 

and no bribe to avoid it. 

Role of bankers in cashless country 

 In a cashless economy the medium of exchange undergoes a change from cash to electronic 

medium. The basics of accounting remain. In a cashless economy the cash balance never 

becomes zero as international payments are settled in gold and dollars. Besides small domestic 

payments are made in cash. Foreigners keep cash balance to meet their unforeseen small 

requirements. It is possible that the role of bank cashiers may undergo change. They may 

function as accounts clerks. New areas of technology will be introduced in banks leading to 

new products. The functions of Information Technology officers will grow manifold. The 

economy may become cashless but banking functions will grow manifold. 

Healthy Growth of Banking Sector – Deposits: 

 As per the Reserve Bank of India (RBI), India‘s banking sector is sufficiently capitalised 

and well-regulated. The financial and economic conditions in the country are far superior to 

any other country in the world. Credit, market and liquidity risk studies suggest that Indian 
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banks are generally resilient and have withstood the global downturn well. Indian banking 

industry has recently witnessed the roll out of innovative banking models like payments and 

small finance banks. RBI‘s new measures may go a long way in helping the restructuring of the 

domestic banking industry.ICRA estimates that credit growth in India‘s banking sector would 

be at 7-8 per cent in FY 2017-18 

Conclusion 

 Inclusion of both payment 

banks and small finance bank will 

mark biggest revolution after the 

nationalization of banks in the 

Indian banking section. It will 

make banking more competitive 

and more inclusive for both 

borrowers and depositors thus 

making banking more affordable 

to the common man. The era of consumers has finally come. Cashless banking and electronic 

money are rather sophisticated means of solving the problems associated with the use of cash 

but as a sophisticated tool, it requires great planning in its application and this is due to the 

archaic socio-economic, political and financial structures of developing countries like Nigeria. 

Hence care must be taken to ensure that e-money does not compete with demand deposit 

which still from the basis for credit creation in most developing economies like India and e-

money must to a significant extent replace time deposits. This achievement depends largely on 

the measures being put in place to ensure thatmost of the informal sector-who constitutes a 

larger section of the economy holding time deposits – is made to patronize the use of e-money. 
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CASHLESS ECONOMY - CHALLENGES AND PROSPECTS 

 

 

 

 

 
Introduction 

 India is an ardent effort to move towards a cashless transaction economy by minimising the 

use of physical cash. The leading advantage of building a cashless economy is elimination of 

black money. Digitalisation of transactions is the best way to move towards cashless economy. 

Such a cashless economy is realisable by promoting electronic money instruments, developing 

financial infrastructure and spreading digital transaction habits among people. RBI‘s Payment 

and Settlement Vision document 2018 gives objectives and guidelines towards cashless 

economy. Cashless economy means all the transactions done by card, online or mobile.  

Any purchase or payment made without cash, consider being a cashless economy. When we 

are using a debit/credit card, net banking, mobile banking, and e-wallet for our daily expenses 

then cashless economy comes into the picture. In India, very less percentage of people believe 

in a Cashless economy that‘s the reason India failed to form a cashless society. Circulation of 

physical currency is maximum in India. Sweden is the best example of cashless economy.  

This paper is made an attempt to analyse the advantages, challenges and prospects of cashless 

economy.  

Advantages of Going Cashless  

Convenience: The ease of conducting financial transactions is probably the biggest motivator 

to go digital. You will no longer need to carry wads of cash, plastic cards, or even queue up for 

ATM withdrawals. It‘s also a safer and easier spending option when you are travelling.  

―The benefits are enormous if you leave out the low-income group, which will face a huge 

challenge,‖ says Kartik Jhaveri, Director and Transcend Consulting. ―For the rest of the 

country, it is constructive and simple. It will be especially useful in case of emergencies, say, in 

hospitals,‖ he says. Adds Jayant Pai, Head, Marketing, PPFAS Mutual Fund: ―You have the 

freedom to transact whenever and wherever you want. You don‘t have to be physically present 

to conduct a transaction or be forced to do so only during office hours.‖  

Discounts  

       The recent waiver of service tax on card transactions up to Rs 2,000 is one of the incentives 

provided by the government to promote digital transactions. This has been followed by a series 

of cuts and freebies. It‘s a good time to increase your savings if you take advantage of these. For 

instance, 0.75% discount on digital purchase of fuel means that the petrol price in Delhi at Rs 

63.47 per litre can be brought down to Rs 62.99/l with digital payment. Similarly, saving on 

rail tickets, highway toll, or purchase of insurance can help cut your costs. Add to these the 

cashback offers and discounts offered by mobile wallets like Paytm, as well as the reward points 

and loyalty benefits on existing credit and store cards, and it could help improve your cash flow 

marginally.  
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Tracking spends  
     ―If all transactions are on record, it will be very easy for people to keep track of their 

spending. It will also help while filing income tax returns and, in case of a scrutiny, people will 

find it easy to explain their spends,‖ says Manoj Nagpal, CEO, Outlook Asia Capital. ―Besides 

the tax, it will have a good impact on budgeting,‖ says Pai.  

Budget Discipline  
 The written record will help you keep tabs on your spending and this will result in better 

budgeting. ―Various apps and tools will help people analyse their spending patterns and throw 

up good insights over a couple of years,‖ says Jhaveri. Controlled spending could also result in 

higher investing. If the same amount of cash does not flow back into circulation and people 

continue to use mobile wallets and cards, it is also likely to bring down the latte factor. This 

means that the Rs 10 you spent on candy or chips, or that regular cup of coffee office is likely to 

take a hit since you will be short of loose change and smaller currency notes. There‘s a lesser 

chance of budgetary leaks and unaccounted for spends sneaking into your budget at the end of 

the month.  

Lower risk  
 If stolen, it is easy to block a credit card or mobile wallet remotely, but it‘s impossible to get 

your cash back. ―In that sense, the digital option offers limited security,‖ says Pai. This is 

especially true while travelling, especially abroad, where loss of cash can cause great 

inconvenience. Besides, if the futuristic cards evolve to use biometric ID (finger prints, eye 

scan, etc), it can be extremely difficult to copy, making it a very safe option 

Small gains  

 It may not seem like much of an advantage, but being cashless makes it easy to ward off 

borrowers. Another plus is that you can pay the exact amount without worrying about not 

having change or getting it back from shopkeepers. 

 
Go Digital, Get Discounts  

 Service tax: Waiver of service tax of 15% on digital transactions up to `2,000.  

 Fuel: 0.75% discount on digital purchase of fuel through credit/debit cards, e-wallets or 

mobile wallets.  

 Rail tickets: 0.5% discount on monthly and seasonal suburban railway tickets from  

1 January 2017. Online rail ticket buyers get up to `10 lakh free accident insurance too.  

 Rail Catering: 5% discount on digital payments for railway catering, accommodation, 

retiring rooms, etc.  

 Highway toll: 10% discount on NH toll payment via RFID or fast-tags in 2016-17.  

 Insurance: 10% discount by government general insurers on premium paid online via their 

portals. 8% discount on new LIC policies bought online via its site. POS: Rs 100 a month is the 

maximum rent that PSU banks can charge for PoS terminals.  

 Rupay : Kisan credit card holders to get RuPay Kisan cards. Government‘s demonetisation 

drive is also supposed to benefit cashless economy. Still there are several constraints as well as 

prospects in the journey towards cashless economy. 
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Challenges 

 Currency dominated economy: High level of cash circulation in India. Cash in circulation 

amounts to around 13% of India‘s GDP. 

 Transactions are mainly in cash: Nearly 95% of transactions takes place in cash. Large 

size of informal/unorganised sector entities and workers prefer cash based transactions.  

They don‘t have required digital and fintech literacy. 

 ATM use is mainly for cash withdrawals and not for settling online transactions: There 

are large number of ATM cards including around 21 crore Rupaya cards. But nearly 92% of 

ATM cards are used for cash withdrawals. Only low level of digital payment using ATM cards. 

Multiple holding of cards in urban and semi-urban areas show low rural penetration.   

 Limited availability of Point of Sale terminals and poor transaction culture in POS: 

According to RBI, there are 1.44 million POS terminals installed by various banks across 

locations at the end of July 2016. But most of them remains in urban/ semi-urban areas. 

 Mobile internet penetration remains weak in rural India: For settling transactions 

digitally, internet connection is needed. Bu in India, there is poor connectivity in rural areas.  

In addition to this, a lower literacy level in poor and rural parts of the country, make it 

problematic to push the use of plastic money on a wider scale. 

 

Prospects 

 The JAM infrastructure can encourage digital transaction culture: The JAM infrastructure 

is spreading to reach each remote corner of the country as well as to every citizen. Almost 

24 JDY Accounts, 124 Aadhar identity cards and nearly 90 crore mobile phones. Similarly, 

33 million internet users are in India. This means that the JAM infrastructure can be used 

to promote cashless transactions. 

 A large number of government transfers (DBT) are made through JAM mode. This will 

help people to get digital transaction awareness. 

 The growth in volume and value of transactions using prepaid payment instruments (PPIs) 

issued by banks and authorised non-bank entities has also been significant. 

 NPCI promoted Aadhaar enabled Payment System, IMPS etc and they have registered big 

turnover in transactions. Newly launched UPI (Unified Payment Interface) is expected to 

give a big boost to cashless transactions. 

 Number of credit and debit cards is increased to 25.4 million and 691.1 million, 

respectively. The demonitisation drive may encourage people to learn and settle transaction 

using online. 

 RTGS and NEFT volumes increased almost threefold between 2013 and 2016 reflecting 

greater adoption of the system by all segments of users. 

 As more people start using RuPay debit cards and Aadhaar for digital payments, it will 

facilitate a less cash economy. 

 With increasing mobile banking services, growth in e-commerce and use of mobile 

payment applications, the use of cash will decrease. 
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Steps Taken by RBI and Government to Discourage Use of Cash 

 Licensing of Payment banks 

 Government is also promoting mobile wallets.Mobile wallet allows users to instantly send 

money, pay bills, recharge mobiles, book movie tickets, send physical and e-gifts both 

online and offline. Recently, the RBI had issued certain guidelines that allow the users to 

increase their limit to Rs 1,00,000 based on a certain KYC verification 

 Promotion of e-commerce by liberalizing the FDI norms for this sector. 

 Government has also launched UPI which will make Electronic transaction much simpler 

and faster. 

 Government has also withdrawn surcharge, service charge on cards and digital payments 

 
Conclusion 

 The RBI has made several efforts to promote digital settlements. Most important of them 

are launch of a regulatory set up for Prepaid Instruments (PPIs). Similarly, encouragement to 

mobile banking and internet banking will help to reduce the use of physical cash. 
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EFFECT OF THE PREVAILING DEMONETIZATION AND  

CASHLESS ECONOMY ON WOMEN 

 

 

 

 

 

 

 

 

Abstract 
 Woman, the heart of both rural and urban India awaken to the present situation of demonetization and 
investment banking. Woman‟s saving ability with the view of present energetic situation provides prospects that 
definitely eradicates illiteracy. Educative progress will yield best response to women in cashless society. An attempt has 
been made to analyze the importance women in the progressive cashless economy 

Keywords: Investment banking, demonetization, e-wallet banking 
 

Introduction 
 Saving money is the birth right of women. From time immemorial we learn how women at 

home save each and every penny and settle financial problems at the time of crises. A penny 

saved is a penny gained. It is rather important to save the money instead of spending lavishly 

and make the ends meet at financial crises. In earlier years, women saved money by converting 

it into jewels and lands. Now, modern world has changed this attitude a little and in addition to 

this kind of saving, Women invest the money in banks. In earlier times, bank transactions were 

done through manual transaction. A customer has to move from one counter to another, from 

accountant to clerk, from managers to accountant vice-versa with challans, carrying ledgers 

etc… in his hands.  

 Eventually, Systematic bank facilities have brought a total change where transactions are 

carried out through computers. Much advancement in banking system is an eye-opener to the 

traditional women society. Women are subjected to change their attitude and women society is 

becoming much powerful. The demonetization has brought a total change in women society. 

Particularly in India, women do not live within the four walls of their house. Their life has a 

total change. The illiteracy is eradicated through advanced technology, women save their time, 

energy and fund. 

 

Background 

 Putrevu (2002) has used a descriptive survey to determine the origin of technology and 

information difference between man and woman.  He ascertains that he difference in 

information processing exists between men and women have difference in the rate of 

technology acceptance. 

 Gabor (2008) shows that the earlier people of India  accept cashless economy, the earlier it 

improves business  activities and in turn encourages the Indian economy. 
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India‟s economy and the cashless payment  

  Women are much benefited by this cashless economy, the credit card, debit card,  

e-banking has lessened the burden of women carrying cash everywhere they move about. The 

RBI is the main institution that regulates the payments system in India. The institutional and 

organizational framework of India is much beneficiary to the womenfolk. Internet is perhaps 

the most useful tools adopted for businesses and individuals in contemporary world economies. 

Virtually its use in miraculous in almost every aspect of human endeavor especially in banking. 

In spite of the challenges and issues raised, e-payment certainly would penetrate in the 

economy and reduce the cash and carry syndrome which is in vogue CH.B.V.L Sudheer and 

M.D.Ashrafunnisa (2017).Conceptualization of payments banks is a bold policy reform that is 

quite suitable to both broadening the access , at the same time creating usage of  financial 

services 

1. Rural India in Cashless Economy 

 Rural areas holding India‘s two thirds of population, i-.e. 870 million including the women 

folk, has significant impact on the economic progress of India and rural users will constitute 

about half of all Indian internet uses in 2020, just three years ahead. The benefits like 

transparency in transactions it is the utmost need to transform towards digital payments even in 

the rural economy is empowered. 

2. Cashless economy through „Aadhaar Pay‟ in rural India 

 It is attempt made to encourage poor and illiterate rural people to make digital payments 

government is promoting Aadhaar pay which ensures financial transactions by just using finger 

print. Rural Women even can pay their EB bill, Land Tax, Water Tax and house hold bills 

using this process, Dr.Ravi (2017) suggested some efficient prospects in rural India. The Jan 

Dhan Aadhaar Mobile (JAM) encourages digital transaction culture. It tries to reach even 

remote villages. Considerate number of government transfer are (DBT) made through JAM 

mode. It would create digital transaction awareness. The government has to make cashless 

payments mandatory for certain payments & Services. 

1. A Tax rebate could be made by households as salary to unorganized sector (domestic 

servants , sweepers etc.,) 

2. The 5A‘s of promoting cashless payments are availability, accessibility, acceptability 

affordability and awareness. 

3. Government has to promote basic necessities in rural areas and improve its infrastructure  

4. Digital payment or payment through bank as to be encouraged instead of cash payments. 

5. Strong banking base is the prerequisite for a cashless society. 

6. Targeted financial education programs can improve financial skills and credit management 

and increase account ownership in rural India.These strategies boldly emphasize the 

awareness and women‘s awakening. 

3. Payment on clicks :E-Era of wallets and governance of E:-wallets  ( Student professionals 

Today ( Magazine – Aug 2017) Bhanu shree jain (2017) suggested that women are the most 

advantageous in modern society with the advent of technology and demonetization there arises 

a lot of  move towards the digital money, E-Wallets suggest one more dimension towards 

making India digital. To ensure the security these e-wallet gateway RBI has issued notification 
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dated 9th December 2016 where in RBI has instructed all the pre-payment instrument issuers to 

carry out technical audit of their systems by the qualified auditors and submit the audit report 

with RBI. 

 These E-wallets being governed by RBI provides guidelines and make the frame work for 

―regulating and supervising the persons‘ entities that operate payment systems. Customer 

awareness – It is a challenging fact that the large number of rural population (mainly women) 

are still unaware about mobile wallets. Even elderly populations in urban areas are unaware 

about these wallets due to lack of technological knowledge. No awareness programs target this 

population. Further, majority of Indians is still reluctant to use these wallets due to security and 

safely reasons. Also, there is lack of awareness about its usage and benefits. There is also a need 

to increase the reach of such e-wallets to places where there is low connectivity of internet. 

Further, customer protection has to be looked after. Thus, there needs a lot in this field both on 

governance and regulation side. 

 The various (SEBI) securities and exchange board of India regulations along with the 

regulation, asserted under other status like prevention of money laundering Act 2002, Confirm 

the very fact that the Indian regime of regulation for the investment banking is quite robust and 

henceforth leading to a robust financial market of the country paving way towards the inclusive 

growth of Indian nation. 

4. Conclusion and Future Enhancement 

 Hence, by all means cashless economy is a boon which confirms security, safety combined 

with financial freedom. Digital system awaits a new phenomenal change in the face of women 

folk. Educating a woman is educating a family .Promoting women hood is by all means 

promoting cashless economy, the country‘s need of the hour. 
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PERCEPTION OF WOMEN TOWARDS CASHLESS ECONOMY 

 

 

 

 

 
Abstract 
 (Online payment method has rapidly become the preferred form of monetary transactions as a result of its 
compatibility to support a cashless economy and comparative ease of the transaction at the fingertip, saving the time, 
stress and long queues of waiting at the bank. A Cashless economy is a situation in which all the financial 
transactions are made by digital means rather than physical currencies. In India most of the transactions are made 
through cash but the scenario has changed immediately after the demonetization of existing high value currency notes 
on 8th November 2016.  India took its first step towards an era of cashless transaction as it was considered as a more 

expedient process of payment, and a method of evading crimes all the way from robbery to extent of money laundering 
among the crime syndicates and cash stockpiling, but the million dollar question arise here is that where people 
depends more on cash on hand concept, whether a cashless economy could be easily sustained. We know that women 
face enormous demand on their time, often balancing their professional duties with family responsibilities. Having the 
digital tools to protect and manage financial assets can be a powerful enabler of security and empowerment for 
women. The present paper focuses on Perception of Women regarding the cashless economy. The finding showed that 
women respondents were hesitating to use electronic payment methods as they felt it unsafe and it has increased their 
monthly expenditure for the maintenance of smart phones and Internet connection hence they tends to hate the idea of 
“go cashless”).  

Keywords: Cashless Economy, Cashless Society, Physical Currencies, Online Payment and Demonetization. 

 
Introduction  

 India is country where people are living in an economy consist of monetary system built by 

currency notes and coins. In India too much of transactions are made through cash as 

circulation of the currency notes is far higher than other large economies and less than 5% of 

total payments only happens through electronically whereas in countries like Sweden and 

United States cash transactions take place only for 3% and 7% of the total transactions 

respectively. In India, the scenario has changed immediately after the demonetization of 

existing high value currency notes on November 8th , 2016, India took its first step towards an 

era of cashless transaction as it was considered as a more expedient process of payment, and a 

method of evading crimes all the way from robbery to extent of money laundering among the 

crime syndicates and cash stockpiling The basic requirement for making the Cashless 

transaction is to have a smart phone with network connection. Prime Minister Narendra Modi 

asked the people to consider mobile phone as a wallet and bank. After demonetisation the 

country is moving towards the cashless economy. To encourage the move towards cashless 

transaction the government has come up with a special discounts and freebies on digital 

transactions. A cashless economy can reduce the instances of tax avoidance, black money, 

corruption, money laundering, makes the life easier and stimulate economic growth. We know 

that women face huge demand on their time, often balancing their professional duties with 

family responsibilities. Women who are reliant on cash must often travel to pay bills for their 

children‘s education or health care which is time spent away from vital income earning 

opportunities. And for many women cash is vulnerable commodity, it can be stolen or taken by 
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spouse or other family members and diverted away from household needs. Having the digital 

tools to protect and manage financial assets can be a powerful enabler of security and 

empowerment for women, and a catalyst for the well-being of future generations. 

 

Concept of Cashless Economy 

 There are numerous reasons not to like cash, but ours remains a cash based world. Cash 

accounts for about 85% of global consumer transactions (MasterCard Advisors analysis, 2013; BIS 

CPSS, 2011). This remains true even as much of the world‘s population is acquiring access to a 

large amount of non-cash options for making payments. Meanwhile in most countries the 

cashless journey has only just begun electronic payments have made considerable inroads 

among users. But even in the most cashless countries like France and the Netherlands also cash 

still accounts for user transactions. A lot has been said about the convenience of electronic 

cash, the time it saves for individuals and the ease of access resulting in money being instantly 

available for us without having to be carried around while currency exchange will be largely 

unnecessary. The computerized system helps to reduce the amount of paper trail. Also 

replacing paper cash with cashless credits or electronic money transfers can at least minimize 

crime, illegal drug trade, terrorism, illegal immigration, human trafficking and corruption.  

A cashless economy will go a long way in making our society a better place to live with a 

reduced rate of criminal activities. India has one of the highest cash to gross domestic product 

ratios in the word and lubricating economic activity with paper has costs. According to a 2014 

study by Tufts University, The Cost of Cash In India, cash operations cost the Reserve Bank of 

India (RBI) and commercial banks about Rs.21,000 crore annually. RBI has issued licenses to 

open new age small finance banks and payments banks which are expected to give a push to 

financial inclusion and bring innovative banking solutions. After the demonetisation a section 

of people, which has used electronic mode of payment for the first time due to the cash crunch 

will continue to transact through this medium but there are still a number of hurdles in making 

India a cashless economy. First a large part of the population is still outside the banking net and 

not in a position to reduce its dependence on cash. There is a general preference for cash 

transactions in India. Merchants prefer not to keep records in order to avoid paying taxes and 

buyers find cash payments more convenient. Although cashless transactions have gone up in 

recent times, a meaningful transition depends on a number of things such as awareness, 

knowledge of technological developments and government intervention. For instance, mobile 

wallets have seen notable traction and it is possible that a large number of people will move 

straight from cash to mobile wallets.  

 The cashless economy is becoming an increasingly popular matter of discussion in the 

media. In fact it has been a topic of regular debates in society for quite a few decades now. 

Futurists see the establishment of such a society as inevitable and indeed in countries where 

electronic payments have reached a higher degree of acceptance the eventual doom of cash 

does not seem too distant in the future. B.M. Saini (2016) describes about how the 

demonetisation is going to change the economy into cashless society. It has been started for 

Cashless India on 15th August 2014 when Prime Minister announced opening of Jan Dhan 

accounts on affordable price for poor and unbanked areas under financial inclusion. For the 
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same process lastly on 8th  November Prime Minister announced that from 9th  November 2016 

old notes of denomination of Rs.500/ and Rs.1000/- will not be in use except some life saving 

services for time being. Sushma Patil (2014) describes about an overview of the development of 

banking in the plastic cards usage trends since these have been introduced in Indian banking 

sector. Technological revolution in financial sector has undergone a tremendous change.  

The Number of innovative products for making payment has developed after the privatization 

and globalization. Customers have showed their preference over the usage of the plastic money 

generally over a period of time in the banking process. Various other types of plastic cards 

provided by banks are ATM cards and Smart cards. Other major factors which contribute to 

the ever more extensive use of electronic transfers include the increased security of storing 

money in a bank account and of transferring these funds to other accounts electronically and 

even the superior convenience of paying with e.g. a bank card as opposed to paying with cash.  

Statement of the Problem  

 In this paper, researcher has tried to figure out the awareness and perception of the women 

in Palanpur city about the benefits and problems associated with the cashless economy.  

Objectives of the Study  

1. To know the perception, awareness and knowledge regarding the cashless movement 

among women in cashless transaction system.  

2. To know the importance and benefits of cashless movement among women in the cashless 

transaction system.  

3. To know the problems regarding the cashless movement among women in the cashless 

transaction system.  

4. To identify the risk associated with the cashless transaction system.  

Scope of the Study  

 The research was undertaken to gather information from the respondent to know exactly 

how many women are aware of cashless economy and their perception, awareness and 

knowledge towards the cashless transaction system and the study is restricted within Palanpur 

City of Banaskantha District of North Gujarat. 

Research Methodology  

 The research design used in this study was the descriptive survey method based on the 

structured questionnaire to study the perception towards cashless economy. A sample size of 

200 was selected using the random sampling procedure. A total of 200 copies of the 

questionnaire were personally administered out to the studying, employed and housewife 

women. 

Sources of data  

 Primary data: Primary data were collected with the help of standard questionnaire. For this 

purpose, studying employed and housewife women in Palanpur City were met to collect 

primary data.  

 Secondary data: The secondary data were collected with the help of online sources and 

review of journals.  
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Data collection methods  

 The data were collected by using a structured questionnaire which contains demographic 

characteristics, awareness of cashless economy, perception, knowledge towards the cashless 

transaction, benefits of cashless economy and problems of cashless economy system.  

Statistical Tools Used: The primary data were analysed using percentage analysis 

Limitations of the study  

1. The study is limited to the perceptions of Palanpur City women.  

2. The perception of the women is limited to the time period of (April 2017 – May 2017).  

3. As the study was conducted only in Palanpur City, the finding cannot be generalized for 

other City. 

Data Analysis and Interpretation  

Table 1: Demographic profile of the Women respondents 

Source: Primary data  

 The majority of the women 
respondents fall into the category of 
women student undergoing study 
from HSC to PG level with 40%, 35% 
of the women respondents are 
employed from the various 
professions and 25% of the women 
respondents are housewife.  

 
Table 2: Perceptions, Awareness and Knowledge about Cashless Economy 

Perception, awareness  

and knowledge regarding the 
cashless transaction system.  
 

Response Housewife Employed Student Total % 

Strongly Agree 34 47 54 135 67.5 

Agree  11 16 18 45 22.5 

Undecided  03 03 04 10 5.00 

Disagree  02 04 04 10 5.00 

Strongly Disagree  00 00 00 00 0.00 

Total 50 70 80 200 100 

Should Cashless Economy be 
introduced in India? 
 

Strongly Agree 28 39 45 112 56 

Agree  17 24 27 68 34 

Undecided  03 03 04 10 5 

Disagree  02 04 04 10 5 

Strongly Disagree  00 00 00 0 0 

Total 50 70 80 200 100 

 Table 2, above indicates that there's an excessive degree of awareness among the women 

about the cashless economy. 90% of the women respondents are aware of cashless financial 

system in India. Students, employed women and housewife show their perception in favour of 

Cashless Economy in decreasing order of percentage respectively. Few women respondents 

however display an undecided and dislike for the cashless economy but that percentage become 

minimal. While general 90% of the women respondents favoured that cashless financial system 

should be introduced in India, most effective 10 % respondent had been no longer in the favour 

of cashless economic system. The following reasons may have accounted for the low 

Factors 
Category  

/Status 

No. of Women  

Respondents 
% 

Gender Female Housewife 50 25% 

Employed  70 35% 

Student 80 40% 

Total  200 100% 
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enthusiasm: the dearth of preparedness for the gadget, the cashless system having different 

issues, freedom to apply cash to any amount etc.  

 Table 3 below gives the perceptions of blessings of the cashless economy by the women 
respondents.  

Table 3 Importance and Benefits of Cashless Economy 

What do you perceive about Response Housewife Employed Student Total % 

 Importance and Benefits of the 
cashless transaction system 
thereby reducing the risk of 
carrying cash. 
 

Strongly 
Agree 

17 25 28 70 35% 

Agree  18 24 28 70 35% 

Undecided  04 05 06 15 7.5% 

Disagree  06 09 10 25 12.5% 

Strongly 
Disagree  

05 07 08 20 10% 

Total 50 70 80 200 100% 

It would prevent money 
laundering  
 

Strongly 
Agree 

30 42 48 120 60% 

Agree  10 14 16 40 20% 

Undecided  01 02 02 05 2.5% 

Disagree  09 12 14 35 17.5% 

Strongly 
Disagree  

00 00 00 00 00 

Total 50 70 80 200 100% 

It can reduce corruption  Strongly 
Agree 

37 53 60 150 75% 

Agree  03 03 04 10 5% 

Undecided  05 07 08 20 10% 

Disagree  05 07 08 20 10% 

Strongly 
Disagree  

00 00 00 00 10.0% 

Total 50 70 80 200 100% 

 Table 3, above indicates that the maximum expected gain of the cashless economy was its 

ability to lessen the risk of carrying cash round. 70 % of the women respondents believe that the 

maximum advantage of the cashless economic system become that it decreases the hazard of 

carrying cash there by reducing the problems amenable to armed theft, theft and misplacement. 

Same way almost 80% of the women respondents perceive that the cashless financial system 

could prevent cash laundering as the cash flowing thru the device could without difficulty be 

traced and accompanied. 75% of the women respondents perceive that the cashless economy 

had somewhat to contribute toward lowering corruption. Envisaged advantage of the cashless 

economic system would stimulate financial boom as monies hitherto hidden in other 

illegitimate areas that could now be freed up.  

 Table 4 below reflect responses to the query at the visualized problems with the cashless 

economic system.  
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Table 4 Problems Regarding the Cashless Economy 

What do you perceive about Response Housewife Employed Student Total % 

 Requirement of the basic 

numerals literacy 

Strongly Agree 25 35 40 100 50% 

Agree  18 24 28 70 35% 

Undecided  00 00 00 00 00% 

Disagree  06 09 10 25 12.5% 

Strongly Disagree  01 02 02 5 2.5% 

Total 50 70 80 200 100% 

Increase in ATM snatchers  

 

Strongly Agree 26 37 42 105 52.5% 

Agree  12 18 20 50 25% 

Undecided  01 02 02 5 2.5% 

Disagree  11 13 16 40 20% 

Strongly Disagree  00 00 00 00 00% 

Total 50 70 80 200 100% 

Increase in Internet fraud  

 

Strongly Agree 37 53 60 150 75% 

Agree  03 03 04 10 5% 

Undecided  05 07 08 20 10% 

Disagree  05 07 08 20 10% 

Strongly Disagree  00 00 00 0 00% 

Total 50 70 80 200 100% 

 Table 4 above shows that there are some problems which the women respondents perceive 

with the cashless economy which shows their apparent unwillingness and lack of enthusiasm 

about the cashless economy. 85% perceives that the basic literacy needed to operate the 

cashless gadgets is just the numeracy techniques used for operating the mobile phones which 

can ultimately increase the users of the cashless methods. More than 77.5 % of the women 

respondents perceive that ATM snatcher would be on the rise because of physical cash might 

not be readily available as usual. Internet fraud has been seen as the major problem to be 

tackled in the cashless economy as 80% of the women respondents perceive exposure to 

fraudulent activities as a big problem to the actualization of cashless economy.  

 
Findings and Recommendations 

 The most important contribution of the cashless economy is that it is anticipated to reduce 

the risk related with carrying cash. So the transactions can be settled electronically and there is 

a less need to move around with cash thereby theft and robbery can be reduced. The finding 

showed those respondents were hesitating to use electronic payment methods as they felt it 

unsafe. Apart from that according to the respondents it has increased their monthly expenditure 

for the maintenance of smart phones and Internet connection and they hate the idea of ―go 

cashless‖.  

• There is the need to intensify the awareness campaign for women about the cashless system 

so that everybody will be able to know before its introduction.  

• More PoS and ATM should be deployed so as to reduce long queue at these locations.  

• The cashless banking policy must ensure affordable service charges to the beneficiary of the 

system. The government should ensure that the telecommunication service provider 

delivers efficient service to their customers as it has a great impact on cashless policy.  

By adopting the cashless economy policy the growth of financial stability can be enhanced. 
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Conclusion 

  A Cashless economy is a situation in which all the financial transactions are made by 

digital means rather than physical currencies. After demonetisation the country is moving 

towards the cashless economy. From the study it is observed that many women are already 

aware of cashless economy and are actually awaiting the introduction of the cashless economy. 

The result revealed that the cashless economy has a positive impact on prevention of money 

laundering and stimulation of economic growth. It also appeared that many women surely 

consider the authorities on the usefulness of the cashless economy and that cashless gadget 

would be beneficial in the combat against corruption and money laundering. One maximum 

substantial contribution of the cashless economic system is expected to lessen the risk 

associated with wearing cash. One main trouble in the operating of the cashless economic 

system is the internet associated fraud. There is a strong need to intensify the public 

enlightenment programme about the cashless system so that everyone will be familiar with the 

device before its advent given that it's going to have an effect on everybody.  
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EXPLORATORY RESEARCH TO CASHLESS ECONOMY FOR WOMEN 

EMPOWERING DEVELOPMENT OF NATION 

 

 

 

 

 

 

 

 

 
Abstract 
 The volume and velocity of money that trend shows people opted to use for non-cash modes for transaction with 
tax and illegal model for black money, even though lot issues ware created at time of cash-shortage was at its peak, 
even for small transactions. A part of group has continual to use non-cash tools while others returned to good old cash, 
but it not good improvement of dramatic rise of our nation. Cashless economy of India is our vision and mission by 
the Government of India led by our Prime Minister „Narendra Modi‟ to reduce addiction of Indian economy of every 
finical year and to bring masses of black money two-faced unused into the banking sector system. The research paper 
dealing with Cashless economy for woman empowerment of using digital transaction and start up their own leaning 
the digital technology with help of awareness program and support of banking sectors. The country embarked upon 
this cashless economy transition, when the government of India took the revolutionary step in forth coming year  
2020 by demonetization of old currency notes of Rs.500 and Rs.1000 on November 08, 2016. The exploratory 
research of cashless economy for women empowering development of nation in the year 2020.  

Keywords: Cashless Economy, Various analysis CEW, Finical year 2017, Woman empowerment. 

 
Introduction to Cashless Economy 

 A cashless economy is a system, the money transactions are done through digital by means 

of debit cards, credit cards, electronic fund transfer, mobile payments, internet banking, mobile 

wallets, and other payment channels, this leads to very less scope for flow of hard cash in 

economy. The circulation of physical currency is minimal. The government is making several 

initiative efforts to reduce the use of cash follow in the economy or digitalize mechanism by 

promoting the payment devices or electronic channels including prepaid instruments and cards. 

Tools which is used for cashless transactions are either be a direct credit and debit cards, 

electronic clearing, payment systems such as Immediate Payment Service (IMPS), National 

Electronic Funds Transfer and Real Time(NEFTR) and to gross Settlement in India.  

Reserve Bank of India (RBI) plan to encourage and development the schema of electronic 

payments and to enable India to move towards a cashless society or economy in the medium 

and long term growth of people. 

 
Mission of Cashless Economy 

 Cashless India is our mission launched and established by the Government of India led by 

Prime Minister Narendra Modi to reduce dependency of Indian economy on cash and to bring 

hoards of stashed black money lying unused into the banking system. The country embarked 
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upon this transition to a cashless economy when the government took the revolutionary step of 

demonetization of old currency notes of Rs.500 and Rs.1000 on November 08, 2016.  

 The currency transaction is more in India as 76.47 billion currency notes in circulation in 

2012-13 when compared with 34.5 billion in the US. The research study about the how to show 

that cash dominates in all places of India even in malls, and other mode of transaction which 

are visited by people who are likely to have credit cards. Let make the comparison with other 

country such as USA and China, the ratio of cash to gross domestic product is one of the 

highest in the world is to 12.42% in the year of 2014, as well as compared with 9.47% in China 

or 4% in Brazil. It leads to have in two aspects i.e. positive effect and negative effective, 

cashless transactions also have its positive effects as well as negative effects, approximately the 

metrics and de-metrics as shown below [1]. 

 
Metrics of Cashless Economy 

 Cashless economy is that an individual one and it does not need to carry cash with him or 

her everywhere So, in turn reduces the chances of theft from wallet, reduces inconvenience 

due to carrying cash. 

 No risk of receiving counter to the currency and minimize. 

 Less need to print paper currency and replace it so reducing those costs of the value. 

 Easier to track the black money and illegal transactions for Indian Markets.  

 Recorded transactions gives the better collection of tax leading to better our nation.  

 Biometric security system is available with the cashless transaction option. 

 By linking all accounts with adhaar card no. it will help in tracking the black money or tax 

payable.  

 As e-transactions increases of cashless, the GDP of the country increases to nation. 

 Cashless economy will ensure increased tax collection, both direct and indirect for the 

nation to growth the economy of nation. E-payments, it includes to enables financial 

originality of the tax inclusion.  

 Especially, the India where majority of people reside in rural area, the cashless economy 

concept will face the struggle by the people [2][3].  

 
De-Metrics of Cashless Economy 

 Not everybody has the knowledge of doing digital transactions or e-payment and hence its 

reach is limited to urban and semi-urban of midpoints. 

 Lack of proper infrastructure, awareness and education among populations  

 Internet banking involves the transactions fee which is not the case with cash transactions 

for amount. 

 Economy finding acceptance among the people of the country. 

 Usually establishments accept payments from only specific wallets and cards. 

 Inability to secure their servers from cyber-theft of payment. 
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Literature Survey 

 The literature survey shows the various metrics and de-metrics of their view and queries 

from news and social media. The survey can have dissipated as given below, 

Pappu B. Metri and Doddayallappa Jindappa (2017): 

 The low knowledge rates in rural India, along with the lack of infrastructure facilities like 

internet access and power make things extremely difficult for people to adopt e-transaction 

route. The financial equipment industry or government would be unwise to ignore the rise of 

mobile transaction services of the payment, and disruption of payments arena from the likes of 

Bit coin, Apple Pay and PayPal that certainly is putting pressure on cash. The smart phone  

(4G and 5G) are used, even in rural India. To overcome of below of 2G Mobile phone, the 

problem of cashless services providing in rural India. A cashless economy is one of the best 

methodology for every person to which use all the transactions are done through cards or 

digitalize mode. The circulation of physical currency is minimal. The number of currency notes 

in circulation is also far higher than in other large economies. In this context recent trend have 

been changed, while revolution in the information technology and mobile technology in India 

to overcome the high economy revolution growth of nation. The researcher tries bridge and 

promote the gap between the awareness about the smart phone and mobile app to makes use of 

it in rural India. 

Pranjali A. Shendge et al (2017): 

 The financial safety major role to over the digital payment channel and it is important for 

pushing the cashless economy idea to promote for easy to use simple steps with risk less process 

of transaction. A major complication for the quick adoption of alternate mode of payment 

through the mobile internet penetration even education personalities, which is crucial because 

point of works with latest technology and 4G mobile internet connection, and onerous task for 

the people, and while banks have been charging money on card-based transaction which is seen 

in hurdle. The retail sector still has predominance of cash transaction and payment through 

cash with secure, convenient mode of cashless payment in retail market. India is progressively 

developing the e-transaction system from a cash-centric to cashless economy of our nation. 

Digital transactions are traceable for easily taxable and black money, the nation is undergoing 

the process of modernization in money transactions, with many service such as the e-payment 

services gaining unprecedented momentum. A large number of businesses are now accepting 

electronic payments and prompting the people to learn to transact the cashless way at a faster 

pace than ever before the transaction. 

Sudheer CH. B. V. L. and Ashrafunnisa MD. (2017): 

 The author to descriptive research design was used to carry out this research work.  

The research to indicates that the electronic payment system has a great inference to cashless 

economy of our nation but it will have led to significant decrease in fix-deposit mobilization 

and credit extension by Indian deposit money banks. Consequently, the authors remark that 

cashless system of payment will be inspected and develop the e-payment system will be used to 

before talking of cashless economy. The Indian economy is driven by SME and petty traders to 

retain the policy of cashless economy, the authors recommended that the require some reforms 

and a lot of effort and sensitization especially for low income group, who are currently deeply 
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rooted in using cash and see it as a convenient and easy way of receiving and making 

payments. The sensitization exercise with the stakeholders, government sectors, financial 

official institution, Ministry and non-bank providers of payment services of cashless economy 

and should develop the be improvement in infrastructural permits and development so as to 

enhance e-payment system architecture in all level in sectors of India. 

1. Cluster analysis of Cashless Economy - State wise FY2017 of India 

 State wise Ranking for Cashless Economy FY 2017: 

 The Gujarat, Telangana and Haryana has top most emerged are the top most three states 

with the growth in going cashless state in the country especially for woman statics using 

cashless usage for transaction the money or purchase through online mode payment. The 

following figure.1 dissipated for analysis of cashless India for year 2017 and support of 

Telangana today newspaper, published in January 27th, 2017.  

 

Figure 1: ranking list for cashless economy used in state level of nation FY2017. (Resource 

of figure from new paper of Telangana today) 

Walnut, is a one of the finance app for every 

human personal usage, which has created a 

scorecard for every state is moving forward to 

create the cashless economy of their state and 

demonetization for money concession based the 

rules and tax on their state and  based on an 

aggregate and anonym analysis to over the users 

database. The scorecard ranks States based on 

percentage increase in overall cashless 

transactions, growth in shoppers using debit or 

credit card for the first time and growth in 

merchants accepting digital payments. Based on these parameters, Gujarat, Telangana and 

Haryana emerged as the top three states with the highest growth in going cashless state in the 

country. 

 The app also tracked category-wise spends for the top five states and fuel expenditure 

emerged as the leading category for cashless transactions post-demonetization, followed by 

food and beverages and shopping in Telangana. Among these states, Walnut users who had 

previously used their debit cards only for withdrawing cash, performed their first cashless 

transaction to pay bills. This suggests that enabling public and private utility services such as 

telecom, electricity, gas, water etc. to start accepting digital e-payments mode is most likely to 

turn users cashless for the India. 

 

Department Wise promoting the digital payment of Cashless economy 

 The Honorable Finance Minister Arun Jaitley has announced numerous of discounts on 

digital payments on purchase of fuel and train tickets for the people[3][4]. Suggesting that 

transaction through cash has economic as well as in-built cost in a democratic set-up, the 

finance minister said the ―Government is promoting with payment by credit, debit cards and  
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e-wallets‖. Social media on the completion of one month of the demonetization decision by 

Jaitley and the country has many changes in cashless economy. The figure.2 is drawn from 

Facebook and denoted by Jaitley to adding that the aim of demonetization has been to move 

towards digital transactions following sectors to promote digital payment by customer.  

 

Figure 2: Cashless Economy promote in various Sector (Digital Payment) 

India is moving towards a digital and cashless economy: 

  Prime Minister Narendra Modi in an unparalleled 

move to the demonetization of high value currency of 

INR 500 and 1000 effective at midnight and an effort 

more effort to tackle ‗black money‘ and boost the 

country‘s digital payments market. Such way, 86% of 

all cash in circulation in India was no longer 

considered to be legal tender overnight[5]. The 

outpouring was driven by a lack of liquidity at various 

ATMs, and an increased effort by these mobile 

banking through wallet players to on board merchants 

to accept customer payments for giving and browning 

polices[6]. The positive impact to move forward of 

these initiatives on debit/credit card and mobile wallet 

transactions of cashless economy and to clearly visible 

with growth of debit/ credit card and mobile wallet 

transactions by 40% month over month, from October to April, as shown in Figure 3. (from the 

RBI database) 

 

Figure 3: Improvement of usage of E-Payment (E wallet, Debit card and Credit card) 

 
 The most significant impediment to India‘s digital payment goal particularly in rural India 

has been permitting to access to payment acceptance infrastructure, when compared with other 

countries such as Mexico, China, South Africa and Brazil. 
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 Urban India: The government of India had a success to bringing 220 million people into 

the banking system and even though the statically announced that most accounts were zero 

balance due to inactivity, lack of awareness use of e-payment and lack of banking 

infrastructure. To demonetization has pushed most of the population to deposit money into 

banks but a lack of financial awareness leading to low adoption, security concerns and 

infrastructure gaps still limits a cashless society. However, significant strides have been taken to 

become a less cash dominated society. 

 Rural India: To tackle the challenge of adoption of practices, the government of India has 

recently introduced the new schema of Bharat Interface for Money (BHIM) app for smartphone 

(3G and 4G) users to make digital payments easily without any risk factors and this BHIM 

platform TO covers the way for digital payments using biometric data, fingerprint scanners, 

One Time Password etc. 

 

Building a less cash dependent economy for the future security: 

 As digital transactions payment to rise, when the cyber security concerns of digital 

payments also come to the forefront. And security worries about the digital payments, the 

government of India make to trying the system to implement block chain methodology i.e. the 

digital distributed ledger adhering to security protocols for increased cyber security. The banks 

system makes to using digitalize to acquire customers to pushing the to a less cash dependent 

economy of nation is shown in table.1. 

 The rural women of the village had difficulties to understanding, how to use the cashless 

mechanism. [7]. To promote and awareness of financial digital literacy, e-payment transaction 

and empower women to enable and practiced them to conduct cashless transactions, Financial 

Services sectors in partnership with the NGO. For example, the action for Agricultural 

Renewal in Maharashtra (AFARM) launched the Digital Sakhi programmer and all develop in 

other state in different schema and policy.  

Table 1: Mode of Digital Payment by customer FY 2017 Statically 

 

  

Digital payment transactions in Rs billion –FY2017 

FY 2017 Jan-17 Feb-17 Mar-17 Apr-17 May-17 

RTGS 100603 95267 154095 111744 113313 

Cheque Truncation System (CTS) 6618 5994 8063 6991 6746 

EFT/NEFT 11355 10878 16295 12156 12411 

Immediate Payment Service (IMPS) 491 482 565 562 586 

National Automated Clearing House (NACH) 541 654 899 972 761 

Credit card usage at POS 327 287 334 331 361 

Debit card usage at POS 490 358 357 375 375 

Prepaid Payment Instruments (PPIs) 110 96 107 104 107 

Mobile wallet 84 69 73 74 72 

PPI cards 24 25 31 27 33 

Mobile banking 1383 1280 1731 1612 2133 

Total 122027 115390 182549 134948 136897 

Source: RBI Bulletin 
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Cashless Economies Can Boost Women‟s Empowerment: 

 The Cashless Economies Can Boost Women‘s Empowerment is focused particularly 

towards imparting knowledge and awareness making the concepts of digital finance and usage 

of cashless methods of payment, general usage of debit cards/cretic, net banking facilities etc. 

The awareness has organized about the programme to focus on training 100 women from  

32 villages of Pune, Solapur, Chennai, etc. These trained women would be responsible in 

training up to 1,000 female entrepreneurs to enable them to lead a daily cashless usage 

economy of life and master the art of digital transactions. Adoption of entrepreneurship will 

allow these trained women to become financially independent and strengthen rural economy in 

and around these regions, which is primarily agriculture dependent. To increasing rate of 

mobile penetration era and a growing realization of ―going digital‖ brings a host of socio-

economic benefits for woman empowerment. Women face lot of huge demands on their time 

spend, and to often to balancing professional duties with various everyday jobs with also family 

responsibilities. Women reliant on cash must often travel to pay bills for their children‘s 

education, health care, which is time spent away from vital income-own earning opportunities.  

 

Conclusion 

 Though demonetization was seen to right push the Indian consumers need to adopt a less 

cash dependent lifestyle and to being boosted by the government of India initiatives such as 

demonetization to waiving taxes on digital payments, biometric applications and One Time 

Password for security issue with minimal number of good infrastructure requirements and the 

RBI‘s initiative of allowing new entities into the financial system for developed the growth of 

nation. A short term of learning curve, make to increased utility for woman empowerment for 

using the digital transactions and further government initiatives will enable the policies to 

progression to a cashless society in India. The Rs.130 million in volume and Rs 6.8 lakh crore 

in value in December from 87 million and Rs 5.4 lakh crore in November 2016. But, in May 

2017 this year, the volume and value mounted at 97 million and Rs 6.7 lakh crore the Indian 

Economy. 

 Trends on digital transactions of Finical Year (FY) 2017 have begun to stabilise but a 

clearer picture will emerge e-payment only say after a period of one year when cash situations 

turn normal completely and small businesses come back to normality recovering from the note 

prohibition impact of forth coming year 2020 of woman empowerment of cashless economy of 

India. [Resource supporting depict from the various article, newspaper and internet for statically analysis] 
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Introduction 

 India has acquired the label of aging nation with 7.7% of its population being more than  

60 years old. There has been a sharp increase in the proportion of elderly population in India as 

a result of demographic transition (World Population Aging. 2007). The population in 

developing countries is increasing day by day due to the development of medical science and 

availability of medical facilities at their door steps. Changing demographic transition stages 

have affected the population of the elderly worldwide. This results in an increasing numbers of 

elderly persons which contributes to 7% of India‘s population. Aging is considered as natural 

and universal process. It is regarded as an inevitable biological phenomenon. Elderly people are 

suffering from various physical, mental, social and economical problems.  

Global Scenario  

 The aging of populations is one of the glaring consequences of demographic transition.  

The advanced countries of the world have developed policies and programmes to avert crises 

and promote economic growth.  The developing economies such as South Asia are also well on 

their way along a similar course, and are either prepared to face the consequences or to manage 

the growing number of the elderly through appropriate policies. The world‟s population is 

expected to increase to 9.4 billion by 2050 from the current 7.3 billion.  During the same 

period, the proportion of the elderly population is expected to increases from 10.4 per cent to 

21.7 per cent.  Among the elderly, it is the oldest among the old whose numbers will increase 

most rapidly over time, or about 320 million by 2050.  The likely scenario of the global 

population projected by the United Nations (2005) for the period 2005 to 2150 is presented in 

the following table. 

Table: 1 Future Scenario of the Global Population Projected by UN 

Year 
Total Population  

(in billion) 

Total Population  

(in billion) 

Total Population  

(in billion) 

Total Population  

(in billion) 

2005 7.3 10.4 7.4 1.3 

2025 8.1 15.1 11.2 2.4 

2050 9.4 21.7 15.8 4.3 

2075 10.1 26.5 19.5 6.0 

2100 10.5 29.2 22.5 7.5 

2125 10.6 30.2 24.1 9.3 

2150 10.9 31.8 25.6 10.8 

Source: United Nations, 2005 
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Indian Scenario 

Table2 Elderly Population (aged 60 years & above) in India (in Millions) 

Source: Population Census 2011 

 According to Population Census 

2011, there are nearly 104 million elderly 

persons in India; 53 million females and 

51 million males. It is interesting to note 

that up to Population Census 1991, the 

number of elderly males exceeded the 

number of females. In the last two 

decades, however, the trend has been 

reversed and the elderly females 

outnumbered the elderly males. This is also a major concern for policy makers as elderly 

women are more vulnerable on all fronts compared to elderly men. As regards rural and urban 

areas, more than 73 million persons i.e. 71 per cent of elderly population reside in rural areas 

while 31 million or 29 per cent of elderly population are in urban areas. 

 

Table 3 Percentage share of Elderly population in Total Population 

Source: Population Census 2011 

 Percentage share of elderly persons 

in the population of India is ever 

increasing since 1961. While in 1961, 5.6 

per cent population was in the age 

bracket of 60 years or more, the 

proportion has increased to 8.6 per cent 

in 2011.  The trend is same in rural as 

well as in the urban areas. In rural areas 

while the proportion of elderly persons has increased from 5.8 per cent to 8.8 per cent, in urban 

areas it has increased from 4.7 per cent to 8.1 per cent during 1961 to 2011. It is observed that 

the difference of percentage share of elderly population in whole population in rural and urban 

areas is narrowing. 

Table 4 Age-wise Distribution of Population 

Age(in Year) 
Total 

Rural Urban 
Person Female Male 

0-4 9.3 9.2 9.4 10.0 7.9 

5-9 10.5 10.3 10.6 11.3 8.8 

10.14 11.0 10.8 11.1 11.6 9.5 

15-19 10.0 9.6 10.3 10.1 9.7 

20-24 9.2 9.2 9.2 8.9 10.0 

30-34 7.3 7.5 7.2 7.9 9.4 

35-39 7.0 7.2 6.9 6.7 7.7 

40-44 6.0 5.9 6.0 5.7 6.6 

45-49 5.1 5.1 5.2 4.9 5.7 

Source 
Total 

Rural Urban 
Person Female Male 

1961 24.7 12.4 12.4 21.0 3.7 

1971 32.7 15.8 16.9 27.3 5.4 

1981 43.2 21.1 22.0 34.7 8.5 

1991 56.7 27.3 29.4 44.3 12.4 

2001 76.6 38.9 37.8 57.4 19.2 

2011 103.8 52.8 51.1 73.3 30.6 

Source Person Female Male Rural Urban 

1961 5.6 5.8 5.5 5.8 4.7 

1971 6.0 6.0 5.9 6.2 5.0 

1981 6.5 6.6 6.4 6.8 5.4 

1991 6.8 6.8 6.7 7.1 5.7 

2001 7.4 7.8 7.1 7.7 6.7 

2011 8.6 9.0 8.2 8.8 8.1 
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50-54 4.1 4.0 4.1 3.8 4.5 

55-59 3.2 3.4 3.1 3.1 3.5 

60-64 3.1 3.2 3.0 3.2 3.0 

65-69 2.2 2.3 2.1 2.3 2.0 

70-74 1.6 1.6 1.5 1.7 1.4 

75-79 0.8 0.8 0.7 0.8 0.8 

80+ 0.9 1.0 0.8 0.9 0.9 

Age not Stated 0.4 0.4 0.4 0.3 0.4 

All 100 100 100 100 100 

Source: Population Census 2011 

 Age distribution of population reveals that, as per population census 2011, maximum 

proportion of population 11 per cent was in the age group 10-14 years followed by 10.5 per cent 

in in the age group 5-9 years and 10 per cent in the age group 15-19 years. Male and female 

population also divulge the same pattern.   

 

Problems of the Elderly    

 Though ageing is the natural stage of human life, it brings with it innumerable problems for 

the people who have grown old.  A detailed analysis of the major problems of the aged in the 

light of explained below:   

 Economic Problems: As far as economic problems are concerned, they are very basic to all 

the other problems faced by the aged.  With superannuation, a person has to retire from the 

service, which not only results in loss of employment and social status but also a substantial 

reduction in his income level.  Majority of the elderly face acute financial problems, which 

makes older persons economically insecure.  

 Physiological Problems: With growing age, older persons experience various anatomical 

and physiological changes.  These changes bring many psychological, behavioral and 

attitudinal changes in them.  Consequently, they have to suffer varied sorts of physiological 

problems such as loss of physical strength and stamina, which become more acute as a person 

grows older.   

 Housing related Problems: Housing for the aged should be suitable not only to the living 

pattern which they have established in optimum health, but also to conditions of failing health 

and illness, commonly associated with later years of life such as, failing eye sight of hearing, 

slowing and unsureness of step, diminishing energy and more acute disabilities, such as 

blindness, forgetfulness etc.  On this pattern, the housing available to a majority of the senior 

citizens may be found inappropriate and unsuitable to their requirement.  The sizeable 

populations of older widows as well as the older males have been facing the problem of ―where 

to live peacefully‖. 

 
Review of Literature 

 KetshukietuoDzuvichu (2005), in the paper ―Health problems of aged among the 

Angaminagas‖ mentioned that health is not only a biological or medical concern but also a 

significant personal and social concern. In general with declining health, individuals can lose 

their independence, lose social roles, become isolated, experience economic hardship, be 
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labeled or stigmatized, change their self perception and some of them may even be 

institutionalized. Achir (1998), in the paper ―Strategies to formulate Family Support System 

and Community based services for the care of the old‖ showed although, changes are good 

indicators of development, dilemma for support capacity of the family towards the elderly is 

inevitable. With many women entering the work force, available support for the elderly has 

significantly reduced. As a consequence, the International Year of the Family has appealed to 

the world to maintain, strengthen and protect the family to ensure continuity of its vital role in 

preserving dignity, status and security of its ageing members. 

 Pappathi et al. (2005) In the Paper ―Psycho-social characteristics and problems of Rural 

Aged‖ showed that the psycho-social perspectives and problems and strategies to welfare of the 

rural female aged found that a majority suffer from joint pain, blood pressure and chest pain.  

A few complaint of asthma, piles, lose of weight, diabetes and skin diseases. Only 30 per cent 

among the rural aged where in good health. 

 S. V. Kamble & Y. D. Ghodke (2012), in the Article ―Health Status of Elderly Persons in 

Rural Area of India‖ The population in developing countries is increasing day by day due to 

the development of medical science and availability of medical facilities at their door steps.  

This results in an increasing numbers of elderly persons which contributes to 7% of India‘s 

population. Elderly are vulnerable to long term diseases of insidious onset such as 

cardiovascular illness, CVA, cancers, diabetes, musculoskeletal and mental illnesses. Hence the 

study was conducted to assessing the health status and morbidity pattern among the rural 

elderly. MA cross sectional study was conducted in 6 Primary Health Centers (PHCs) in India 

among elderly persons who were 60 years and above .One PHC which was selected by random 

sampling method among six PHCs. 20% of all elderly persons from all the villages in selected 

PHC by systematic random sampling which formed the study sample (494).All these peoples 

were examined clinically & necessary information was collected from them. Commonest 

morbidity observed among the elderly people was depression (31.4%) followed by 

musculoskeletal disorder (25.5%), hypertension (24.1%), gastrointestinal problems  

(11.5 %), diabetes mellitus (5.9 %), & neurological problems (4.7%).  This study has highlighted 

that the elderly suffers from multiple morbidities, which they often attribute to ageing.  

It requires the strengthening of geriatric health care services in accordance with the common 

existing problems in the community. 

 
Objective of the Study 

1. To study the Socio-Economic status of the Senior citizens  

2. To study the health and Social problems of  Senior citizens in Rural areas  

 
Methodology 

 This study were conducted  over a period of 1 year from January to December 2015and  the  

increase in the number of the Senior citizens  as well as their proportion in our population, has 

led us to being more conscious of the many social, economical, psychological and health 

problems of the Senior citizens  in our country. Of these problems, health and medical 

problems are generally considered to be important as they affect a large majority of the Senior 
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citizens. It is very important to understand the health needs of the elderly and so solicit their 

opinion in improving the existing health care system in the country. This article was 

undertaken study the problems of the Senior citizens  with a special focus on the health issues 

in Villupuram District  rural area.107 persons aged 60 years and above were interviewed from  

3 villages of Gingee Block, Villupuram  District, and Tamil Nadu. 

Data Analysis  

Socio-Demographic Characteristics 

 Table 5: Shows that Old age characterized by declining physical capacities, is usually 

associated with many diseases. For the purpose of the study, the health status of the 

respondents is ascertained by asking questions about the extent of loss of vision, hearing and 

other health problems faced by them.  a majority  of the population was in the age group of  

60-69 years old(71.96 percent) , while a small fraction (2.8 percent) were 80 years old or older. 

A majority (75percent) of the respondents were Hindus. Only 10.86percent of the elderly men 

were widowed while 66.55percent of the women were widows. The unmarried group of 

6.52percent was comprised of only men. Literacy was found to be low in the study population. 

Table: 5 Socio-Demographic Characteristics 

 Males  (46) Female (61) Total (107) 

Age (years) 

60 – 69 
70 – 79 
> 80 

 
28  (60.86) 

16  (34.78) 
 2  (04.3) 

 
49  (80.32) 

11  (18.03) 
1  (01.7) 

 
77  (71.96) 

27  (25.23) 
3  (02.80) 

Marital status 
Married 
Single 
Separated 
Widow/Widower 

 

 
35(76.08) 
3(06.52) 
3(06.52) 
5(10.86) 
 

 
16  (26.22) 
0  (00.0) 
4  (06.55) 
4  (66.55) 
 

 
51  (47.66) 
3  (02.80) 
7  (06.54) 
46  (42.99) 

Education 
Illiterate 
Just literate 
Primary 
Secondary 
High school 
Graduate 

 
11  (23.91) 
1  (2.17) 
20  (43.47) 
7  (15.21) 
7  (15.21) 
0  (00.0) 

 
37  (60.65 
1  (01.63) 
19  (31.14) 
3  (04.91) 
1  (01.63) 
0  (00.0) 

 
48  (44.85) 
2  (01.86) 
39  (36.44) 
10  (09.34) 
8  (00.07) 
0  (00.0) 

Health Problems 

 Table Show that the health status of women is poor compared to that of men. Also 

compared to men, women are represented more in different categories of illess and less in the 

category of no illness i.e., 28.3 percent of women against 42.7 percent of men. The relationship 

between illness and gender is found to be statistically significant. 

Table: 6 Gender wise respondents by their Health Status 

Health status Males (N=46) Females (N=61) Total (N=107) 

No illness\ 

Minor illness 

Serious illness 

Incapacitated 

42.7 

48.2 

09.3 

00.8 

28.3 

59.4 

11.4 

01.9 

36.0 

52.4 

10.3 

01.3 
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Table: 7 Gender of respondents by their Health Status 

 Table 7 indicate that More than 

half of the elderly represented by a 

slightly (more number of women than 

men) reported various physical 

problems. The problem of joint pains 

is common for both men and women. 

However, it is evident that nervous 

disorders, heart complaints, disorders 

relating to chest like tuberculosis and 

asthma, skin diseases and problems 

relating to urinary tract infection are 

more common in men whereas general weakness is found toe reported mostly by women 

 
 Table 8 Gender wise of respondents by their Hearing 

  
 Above the table shows that 

about 2.2 percent of the 

respondents are deaf. Unlike in 

case of eye sight, good hearing 

ability is claimed by three fourths of the elderly. However, more number of women compared 

to men reported difficulty in hearing. 

Table  9 Respondents by Some Reasons 

 Table-9: shows that 28.33 percent of the 

respondents felt sad mainly because of 

poverty followed by the illness people (24.44 

percent). Other reasons for feeling sad were 

unwed daughters at home, alcoholic son/son-

in-law, financial loss, illness of spouse, 

children staying away from them, death of 

children, or not owning a house. 

 It was observed in our study that around 

52% of the respondents felt that old age 

affected their role in the family. A total of 

35% of the respondents felt they were not 

consulted by the family members for making decisions. They felt they were ignored by family 

members because of their physical illness and economic dependence. In spite of being unhappy 

due to these problems, they still preferred their home to an old age home for their residence.  

It was also observed in the study that only 37.7 percent  were aware of the government welfare 

schemes for the elderly and only 15.6 percent  had utilized the geriatric welfare services in our 

study. 

  

Ailment Males (N=46) Females (N=61) 

Joint pains 

Nervous disorders 

Weakness 

Heart complaints 

Asthma 

Tuberculosis 

Skin diseases 

Urinary problems 

Others 

59.5 

25.3 

21.8 

11.2 

09.7 

03.9 

07.5 

11.2 

13.1 

67.3 

11.0 

32.3 

02.8 

06.8 

01.7 

06.3 

06.7 

24.6 

Hearing Males (N=46) Females (N=61) Total (N=107) 

Good 

Difficult 

Deaf 

80.0 

17.5 

02.5 

67.9 

30.2 

01.9 

 

74.3 

23.5 

02.2 

Reasons No.(N=107) 

Poverty 
Illness 
Neglected 
Loss of Spouse 
Loneliness 

Others 
Daughters Not Married  
Alcoholic son/Son-in-Low  
No issues or No male issues  
Illness of the spouse/ Children  
Children staying away  
Financial loss  
Death of Children  
Not owing a house  

28.33 
24.44 
7.77 
6.11 
3.33 

15.00 
3.88 
2.77 
1.11 
2.22 
2.22 
1.11 
1.11 
0.55 
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Table 10: Gender wise of respondents by their Eye Sight 

Eye sight Males (N=46) Females (N=61) Total (N=107) 
Good without glasses 
Good with glasses 

Difficulty is seeing 
Blind 

45.0 
25.8 

28.4 
00.8 

31.1 
27.4 

40.6 
00.9 

38.5 
26.5 

34.1 
00.9 

 The eyesight of the majority (65 percent) of the respondents is reported to be good with or 

without spectacles; more than one third (34.1 percent) of the respondents, of whom, a majority 

are women, reported difficulty in seeing. 

 
Conclusion 

 It is observed that the number and types of variable and their extent of influence on the 

health status of the Senior Citizens vary. Further, these are certain common specific factors that 

influence the health status among the elderly belonging to gender wise distribution. Hence, 

these findings raise a number of issues for formulating appropriate health policies for the Senior 

Citizens . Similarly, the pattern of various inputs for developing the appropriate social policy 

for the welfare of the Senior Citizens may also have to be suitably modified in view of the living 

conditions of the Senior Citizens. Thus, the findings are unique in many respects and should 

have far-reaching, theoretical, methodological, policy and programme implications in the 

programmes meant to improve the quality of life of the Senior Citizens . 
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AVENUES OF CASHLESS TRANSACTIONS 

 

 

 

 

 

 

 

 

 
 

 

 
 

 

Abstract 

 A cashless society describes an economic state whereby financial transactions are not conducted with money in 
the form of physical banknotes or coins, but rather through the transfer of digital information (usually an electronic 
representation of money) between the transacting parties. Cashless societies have existed, based on barter and other 
methods of exchange, and cashless transactions have also become possible using digital currencies such as bit coin. 
However this article discusses and focuses on the term "cashless society" in the sense of a move towards, and 
implications of, a society where cash is replaced by its digital equivalent - in other words, legal tender (money) exists, 
is recorded, and is exchanged only in electronic digital form. The RBI classifies every mode of cashless fund transfer or 
transaction using cards or mobile phones as 'prepaid payment instrument'. These can be issued as smart cards, 
magnetic stripe cards, Net accounts, Net wallets, mobile accounts, mobile wallets or paper vouchers. This paper 
explains various avenues available for cashless transaction. 

Key Words: Mobile wallet, Net Banking, Plastic Money 
 

Introduction 

 The Indian Government moves towards a cashless environment after the massive stoke of 

demonetization. In India, where people use a lot of cash in everyday life which is 95 percent 

cash 85 percent of the transaction are not in electronic forms. Cashless Transaction can be 

defined as a situation in which the flow of cash within an economy is nonexistent and all 

transactions must be through electronic channels such as direct debit, credit cards, debit cards, 

electronic clearing, and payment systems such as Immediate Payment Service (IMPS), 

National Electronic Funds Transfer (NEFT) and Real Time Gross Settlement (RTGS) in India. 

 
Importance of Cashless Economy 

 The first and foremost importance of cashless economy is that an individual does not need 

to carry cash with him or her everywhere which in turn reduces the chances of theft from 

wallet, reduces inconvenience due to carrying cash, give freedom from problem of change 

when transaction is of odd amount, no risk of receiving counterfeit currency and so on. 

 Another importance of cashless economy is that it is easier to track the black money and 

illegal transactions because if cash is used directly for doing transactions than it is not easy to 

track the transactions as the money does not come into the banking system however in case of 
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digital transactions it is easy to track the transaction as all records are there with the banks 

which result in more transparent transactions which in turn leads to fall in corruption in the 

economy of the country 

Advantages of Cashless Economy  

Convenience 

 The ease of conducting financial transactions is probably the biggest motivator to go digital. 

You will no longer need to carry wads of cash, plastic cards, or even queue up for ATM 

withdrawals. It‘s also a safer and easier spending option when you are travelling. ―The benefits 

are enormous if you leave out the low-income group, which will face a huge challenge,‖  

Tracking spends  

 ―If all transactions are on record, it will be very easy for people to keep track of their 

spending. It will also help while filing income tax returns and, in case of a scrutiny, people will 

find it easy to explain their spends,‖ says Manoj Nagpal, CEO, Outlook Asia Capital. ―Besides 

the tax, it will have a good impact on budgeting,‖ says Pai.  

Budget discipline  

 The written record will help you keep tabs on your spending and this will result in better 

budgeting. ―Various apps and tools will help people analyse their spending patterns and throw 

up good insights over a couple of years,‖ says Jhaveri. Controlled spending could also result in 

higher investing. If the same amount of cash does not flow back into circulation and people 

continue to use mobile wallets and cards, it is also likely to bring down the latte. 

Lower risk  

 If stolen, it is easy to block a credit card or mobile wallet remotely, but it‘s impossible to get 

your cash back. ―In that sense, the digital option offers limited security,‖ says Pai. This is 

especially true while travelling, especially abroad, where loss of cash can cause great 

inconvenience. Besides, if the futuristic cards evolve to use biometric ID (finger prints, eye 

scan, etc), it can be extremely difficult to copy, making it a very safe option.  

Small gains  

 It may not seem like much of an advantage, but being cashless makes it easy to ward off 

borrowers. Another plus is that you can pay the exact amount without worrying about not 

having change or getting it back from shopkeepers.  

 
Digital India Vs  Discounts  

 Service tax: Waiver of service tax of 15% on digital transactions up to `2,000.  

 Fuel: 0.75% discount on digital purchase of fuel through credit/debit cards, e-wallets or 

mobile wallets.  

 Rail tickets: 0.5% discount on monthly and seasonal suburban railway tickets from 1 

January 2017. Online rail ticket buyers get up to `10 lakh free accident insurance too. <b ..  

 Rail catering: 5% discount on digital payments for railway catering, accommodation, 

retiring rooms, etc.  

 Highway toll: 10% discount on NH toll payment via RFID or fast-tags in 2016-17.  

 Insurance: 10% discount by government general insurers on premium paid online via their 
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portals. 8% discount on new LIC policies bought online via its site. POS: Rs 100 a month is the 

maximum rent that PSU banks can charge for PoS t ..  

 
Payment Modes  

AEPS or Aadhar Enabled Payment System 

 Aadhar Card has indeed turned out to be a big ‗Aadhar‘. Especially people with no access 

to costly digital sources like internet or smart phones can also perform cashless transactions.  

An Aadhar Card holder must make sure that the card is linked to self bank account. 

1. Visit a Micro ATM or Banking correspondent. 

2. Identify or give your bank name along with Aadhar Card number 

3.  Choose your transaction type 

4. Record thumb impression on fingerprint scanner 

5. When the transaction is complete don‘t forget to print the slip 

 Using this basic mode people in far-flung areas and deep interiors can successfully complete 

cashless transactions like 

1. Funds transfer from one Aadhar linked account to another 

2. Check balance 

3. Deposit or withdraw cash 

4. Make purchases at a fair price shop 

 
Cards Issued By Banks 

 These cards are the most common form of cashless money handling in India. All you need 

is bank account with some money in it. Bank cards are available in two types- 

 1. Prepaid Cards– These cards can be loaded with cash from your bank accounts. Recharge 

them like prepaid mobile phones and start shopping, paying and receiving money. There is the 

added benefit of security. Apart from cashless use, there is no direct link to your bank account. 

Your bank account details and transactions are safe. 

 2. Debit Cards– A payment card that deducts money directly from a consumer‘s checking 

account to pay for a purchase. Debit cards eliminate the need to carry cash or physical checks 

to make purchases. In addition, debit cards, also called check cards, offer the convenience of 

credit cards and many of the same consumer protections when issued by major payment 

processors like Visa or MasterCard. Unlike credit cards, they do not allow the user to go into 

debt, except perhaps for small negative balances that might be incurred if the account holder 

has signed up for overdraft coverage. However, debit cards usually have daily purchase limits, 

meaning it may not be possible to make an especially large purchase with a debit card. 

 

Point of Sale (POS) 

 This facility of cashless transfer is primarily useful for shop owners or businesses to receive 

payments. Customers are turned down for lack of change or because of uselessness of 500 or 

1000 denomination notes. But this affects businesses adversely as much as it affects customers. 

Therefore, shop owners must avail POS services. This is the most common type and available 

for legal, recognized and tax-paying shop owners easily. Broadly, there are three types- 

http://www.investopedia.com/terms/c/checkingaccount.asp
http://www.investopedia.com/terms/c/checkingaccount.asp
http://www.investopedia.com/terms/c/checkingaccount.asp
http://www.investopedia.com/terms/d/debit.asp
http://www.investopedia.com/terms/w/wi.asp
http://www.investopedia.com/terms/o/overdraft.asp
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 1. Physical POS – The customer simply swipes the credit or debit card at merchant 

establishment and/or enters pin to pay. 

 2. M-POS – Mobile POS are used to transfer money from the card holder to the seller by 

means of the seller‘s phone. The mobile swiping device attached to the seller‘s phone is a classic 

example of this type. Once attached, the customer can swipe the card on this device and the 

cashless transfer is initiated. The customer email and phone number along with signature on 

the recipient‘s phone completes the transaction. 

 3. V-POS – In Virtual POS or V-POS, cashless transfer is done by simply scanning the 

unique bar code on the recipient machine. The required money is transferred securely 

transferred from the scanning to the scanned machine holder‘s account. 

 

E-Wallets 

 E-Wallets are the most popular technology sweeping world and India alike. Online 

shopping or physical shopping all you need is a bank account, internet access and a computer 

or a smart phone. Just as in pre-paid cards, load your wallet with money using debit card, credit 

card, mobile banking or net banking system. Similarly, a merchant establishment can use these 

wallets to collect payments. An added benefit of e-wallet is the loads of discounts; cash back 

offers and range of goods and services to choose from. This creates a win-win situation on 

either end of the deal! Paytm, Freecharge, MobiKwik are some of the most popular e-wallets in 

India. Going cashless is easy, fun and of course relatively very safe. 

 1. Aircel Money: Aircel Money allows you to do Money Transfer to friends and any bank 

account, recharge your Prepaid, Data Card and DTH connections and do Post Paid bill 

payments from a single interface. The new Aircel Money App will work with any pre paid or 

post paid connection in India from any telecom operator. Aircel Wallet is a highly secured 

method of doing your payment transactions with a two factor authentication and different login 

credentials from your desktop and mobile app. It is further secured through its usage of the T-

PIN for authorizing any transaction by the user. 

 2. Airtel Money: The Airtel Money app, users can easily recharge prepaid accounts or pay 

post paid bills. You can also shop online if your digital wallet has cash loaded in it. It‘s also 

extremely safe as every transaction or payment you make requires a secret 4-digit mPin. 

 3.Citrus Pay: Citrus Pay, one of the top e-wallets in India, it offers a Citrus wallet for 

customers as well as payment solutions to businesses. With a strong base of 800 million 

customers, it has definitely earned its spot as one of the best mobile wallets in India. Team 

Citrus consists of people with the passion and experience to change the world of consumer 

payments in India We aim to create a company that puts the consumer and their needs in the 

centre of everything we do. Our collective backgrounds are from the worlds of technology, user 

experience, payments, and banking. We have worked across the world in companies like 

Apple, First Data, ICICI Bank, Cisco, and Yahoo. 

 4.Ezetap: Ezetap, a Bangalore based digital payment solution founded in 2011, offers 

business owners solutions to accept card payments via electronic devices. It also send 

customers e-receipts through an SMS or email. 

http://www.airtel.in/money
http://www.citruspay.com/
http://corp.ezetap.com/
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 5. HDFC Bank PayZapp: A complete payment solution, giving you the power to pay in 

just One Click. With PayZapp, you can shop on your mobile at partner apps, buy movie 

tickets, music and groceries, compare and book flight tickets and hotels, shop online and get 

great discounts at SmartBuy, send money to anyone in your contact list, pay bills and recharge 

your mobile, DTH and data card. So link your Debit and Credit Card to PayZapp and enjoy 

the most convenient and secure way of payment. 

 6.IMPS: IMPS offers an instant, 24X7, interbank electronic fund transfer service through 

mobile phones. IMPS is an emphatic tool to transfer money instantly within banks across India 

through mobile, internet and ATM which is not only safe but also economical both in financial 

and non financial perspectives. 

 7. ICICI Pockets: While you might find a Pocket card redundant, considering you‘re 

opting for an e-wallet app to avoid using a card, they do have a pretty neat wallet app. It‘s 

VISA powered and can be used on any Indian website, or to transfer money to email ids, 

WhatsApp contacts, and also just tap and pay your friends easily. 

 8. JioMoney: JioMoney, launched recently in 2016 by Jio, is a digital payment app. With 

JioMoney, one can receive great discounts and offers. Users can also bookmark their frequently 

visited retailers so shopping can be made quicker than usual. 

 9. Juspay: JusPay Safe is a payment browser with over 650+ transactions in a day. They 

offer a browser with which users can make payments quickly via cards with 2 clicks. 

 10. LIME: LIME, launched by AXIS in 2015, was the first mobile app in India to integrate 

wallets, shopping, payments, and banking. Apart from the usual features like making 

payments, they also let you analyze what you spend. With a cool feature that rounds up all 

your change and invest in a deposit and a shared wallet tool, they‘ve definitely earned their spot 

in the top list of mobile wallets in India. 

 11.Mswipe: Mswipe, the first mobile point-of-sales solution in India was founded in 2012. 

They don‘t exactly offer an app, but they do provide a machine that can be attached to your 

mobile device to accept card payments. This may not be a digital wallet app but it does support 

going cashless. 

 12. Ola Money: Ola Money, launched in 2015, is a digital wallet in India offered by Ola. 

While it‘s majorly being used to make payments for Ola cab rides, making cashless traveling a 

dream come true, it can also be used to buy groceries or flight tickets and much more. 

 13. PayMate: PayMate, founded in 2006 by Ajay Adiseshann, launched PayPOS in 2012, 

an app for small businessowners to receive payments conveniently via debit cards and credit 

cards and also process electronic transactions. 

 14.MRUPEE: Presenting mRUPEE - your money on your mobile. It‘s a revolutionary 

new-age service that gives you the convenience to do various transactions through your mobile 

phone. It is also a safe alternative to carry cash/card. This unique service converts your mobile 

phone into a mobile wallet that enables you to: 

 Send money to your family & friends - bank account and mRUPEE mobile wallet. 

 Shop online 

 Make payments of bills & services 

https://www.icicibank.com/Personal-Banking/insta-banking/internet-banking/pockets/index.html
https://www.jio.com/en-in/apps/jio-money
https://juspay.in/
https://play.google.com/store/apps/details?id=com.app.lime&hl=en
http://www.mswipe.com/
https://www.olamoney.com/
https://www.paymate.in/
https://www.sumhr.com/3-ways-handle-payroll-small-businesses/
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 15. Master Pass: Master Pass is a digital platform that allows consumers to use any 

payment card or enabled device to go beyond plastic and discover enhanced shopping 

experiences that are as simple as a click, tap or touch. 

 16. MobiKwik: Mobikwik is a Gurgaon based e-wallet payment system in India that helps 

its users store their money. Founded in 2009 by Bipin Singh and Upasana Taku, this digital 

wallet enables users to recharge, pay bills, and make third-party purchases with one tap. 

 17. Oxigen: Oxigen, a FinTech company founded in July 2004, is one of the major 

providers of digital payment in India. Along with making online purchases and paying bills, 

you can also send gift cards to your dear ones. 

 18. PayTM: Paytm, launched in 2010, is currently the largest mobile wallet app in India. 

With payments via Paytm being accepted almost everywhere, it‘s hard not to simply switch to 

it completely. From paying mobile bills to buying movie tickets, there‘s almost nothing you 

can‘t do with Paytm. 

 19. PayU Money: PayUmoney, a part of PayU India, is a free payment gateway solution 

for merchants to collect payments from customers via debit/credit cards or net banking, and 

more. They also offer SMS and email invoicing for merchants that do not have a website. 

 20. Vodafone Mesa: M-Pesa (M for mobile, pesa is Swahili for money) is a mobile phone-

based money transfer, financing and micro financing service, launched in 2007 by Vodafone for 

Safaricom and Vodacom, the largest mobile network operators in Kenya and Tanzania. 

 21. ZipCash: Zip Cash is a payment company authorized by RBI to issue prepaid 

instruments, which can be used by consumers as well as cybercafé owners alike to 

transact online to buy tickets, goods, services and pay their bills in a safe, secure and 

convenient manner. 

 
Conclusion 

 Cash is still king in India. While finance minister has highlighted the need for making India 

a cashless economy rein in the problem of black money there are huge challenges in during this 

desire on to a reality. This main purpose of this paper is Electronic payments will also help plug 

the leaks in government disbursement systems that drain precious resources away from the 

intended recipient. Once money is transferred directly into a beneficiary‘s bank account, the 

entire process becomes transparent. Payment can be easily traced and collected, and corruption 

will automatically dropped, so people will no longer have to pay to collect what is rightfully 

theirs. The move of cashless economy in India takes our country to new height in economic 

growth.  
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SUB URBAN TRAIN E-TICKET BOOKING 

 

 

 

 

 

Abstract 
 Paper tickets are mostly substituted for E- Tickets consequently reduced paper cost and all process made more 
dynamic. The passenger receives the ticket to his mobile through SMS or E- Mail first, In E- Ticketing therefore 
Mobile Phone became the major platform to function. But still there is not 100% E-ticketing. It has not achieved 
because of local transmit of people still bounded with paper tickets. This paper tells how the local train passengers can 
book the tickets using android mobile with the use of E- Wallet facility of IRCTC, having been said it‟s both positives 
and negatives. 

Key words: Sub Urban Trains, E- Ticketing, E- wallet, Android system  

 

Introduction 

 With dramatic changes and developments in Information technologies (IT) in routine 

operations, influencing also the  various developments in other sources, by the by, Tourism and 

Transportation is the most affected sector with the use of IT, because now a days it has become 

a handy work to get information about the destinations and its transport tickets availability, 

booking accommodations there and even the tourist places‘ tickets also with computer or 

smartphones and internet in it from your sitting place without any temporal restrictions.  

If same has to be done in paper- based tickets cause loss of time and chances. Paper tickets are 

mostly substituted for E- Tickets consequently reduced paper cost and all process made more 

dynamic. The passenger receives the ticket to his mobile through SMS or E- Mail first, what is 

required to be produced to the ticket inspector in travel when he is asked to do so. In E- 

Ticketing therefore Mobile Phone became the major platform to function. 

 As indicated earlier, Tourism and Transport is the widely using field of source in e- 

ticketing, it can also be used in other fields. Leisure sector has some examples of e-ticketing 

systems application. They can be used to book sport events or any other kind of live show 

(Theater like). The above said things are almost on its line in operation but still there is not 

100% E-ticketing. It has not achieved because of local transmit of people still bounded with 

paper tickets or paper passes. This article discusses here the local transit E-ticketing and its 

consequences. This paper tells how the local passengers can book the tickets using android 

mobile without standing in long queues and wasting time for completing the ticketing process. 

Background 

 Currently there are various android apps available to find the local train schedule, train 

stops, routes, passing by trains, etc. but with such apps there is no possibility to book tickets 

and receive the ticket in SMS to the registered mobile number. If this is done successfully we 

could achieve ease of ticketing and 100% E- ticketing system in the nation.  To overcome this 

limitation and do ease of operation, E- Wallet system has been developed which is been the 

easiest and safest local train ticket booking process. This system is entirely new concept because 

it works for local train ticket bookings especially with E- wallet system. 
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 E- Wallet is the latest developed process of the IRCTC website, which allows the users to 

use it as their manual pant wallets (User friendly) can deposit amount in to it and use for 

booking tickets through that, need not wants to feed card details every time, redirecting to the 

bank website for transaction approval and then to IRCTC site again to confirm bookings, if it is 

so, that looks similar to the passengers standing in queue for long time. This process is 

prohibited by the E- Wallet system of booking. It is highly benefit to the frequent train travelers. 

But the drawback of it is only the PAN verified customers can have wallet and it is in use only 

for long travel trains but this system will be more useful and tailored for local train also.  

Scope: The scope of this article is to minimize the ticket booking time of local train travelers 

using android mobile with E- wallet system and to get the e- ticket to their respective registered 

mobile number and e-mail id. 

Use of Techniques 

1. Technical components in E- Wallet system are of the following 

2. Android: Operating system, an open Linux kernel 

3. SQlite: Relational data base in C programming library 

4. Eclipse: multi-language integrated development environment 

5. Android SDK tools: Set of developmental tools like debugger, emulator etc 

Systematic Structure: In E- Wallet system of working it has the following module of functions. 

Initially the user has to download the latest version of local e-ticketing application from the 

Google play store. Once user logins and signups he has to transact for initial amount deposit 

into the wallet and then he can check for the balance in it. Having sufficient balance in it users 

can book tickets by entering the required details of their travel and get their e-tickets into their 

mobile. Users can also view the record of their previously booked tickets. 

Sign up: Once the user downloaded the application from Google play store, app requires him 

to fill in all required details of registration form in sign up process and saves it in the database 

and used only during sign in process 

Log in: User can enter into the app with their respective valid username and password as a 

process of validating weather user is valid user or not, if user id and password matches then 

allowed to enter or else not. Log in is divided into user login and admin login, the former is for 

the end users whereas the latter is only for the administrators. 

User module: After sign in and login gets completed the user has to proceed with the user 

module displayed in application having wallet, booking, transaction, and tickets options. Each 

one has its respective tasks to do so that ticket can be booked in few seconds or minutes. 

Admin module 

 The admin has freedom to access his account with proper admin log in. Admin has to enter 

the station details and fair details will be added to the database. Admin can also use update 

option to alter the station details. 

Booking 

 Here the user has to feed in all details of his travel date and time, destination and starting 

point of stations. After feeding the details of trains and tickets will be shown and if booking 

confirmed relevant amount is deducted from the wallet. 
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Wallet activity 

 In this user can check is debit and credit transaction amount when he deposits or books the 

ticket using wallet. 

Ticket details activity 
Source: IRCTC 

 After booking activity application shows the data given to 

it for ticket booking to reconfirm the details and proceed for 

booking or if any mistakes it lets to alter the details for 

correction. 

Pros and Cons of E-Ticket with wallet 

 The major advantage of this system is reduction of time 

consumption in booking paper tickets in ticket counters. It 

does not require to enter you card details every time when you 

book your ticket in online. Problem of bank server down in 

transacting the amount can be put to an end since it is not 

need to get redirected to bank service therefore you can still 

book tickets even if your bank website is out of service. This 

system of booking will be much more advantage to the people 

who does not have their cards at the time of booking tickets. 

Above all on the other hand it has some draws, only the admin can manually update the station 

details not the end users and only the android OS users can get benefited out of this system not 

other OS users which could be solved in future advancements. 

Conclusion  
 Sub urban train ticket booking was not looked up in development process. It is said that 

more than the number of long distance travelers the daily routine travelers are more. Every day 

getting train tickets or pass in paper form is not taken in to account itself in E-modern 

management of ticketing. In this paper suburban train E-ticket booking system using Android 

SQlite data base and E- Wallet system has been done having been said it‘s both positives and 

negatives. 
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STAY SAFE APPLICATION FOR WOMEN 

 

 

 

 

 

Abstract  
 Stay Safe Application is an innovative safety application for women, senior citizens and anyone who needs 
assistance in an urgent situation. Women all over the world are facing a lot of physical harassment in public places 
such as railway-bus stands, foot paths etc. There is a need of advanced women security system to provide the safety 
measure in public places as well as travelling alone through public transports. This paper proposed a new model for 
the women security in public places which aims to provide the 100% safe environment. Women‟s security is a critical 
issue in today‟s world and it is very much needed for everyone over such an issue. This paper describes a “Stay Safe 
Application” that provides the combination of GPS device, Smartphone and specialized software to track the location 
as well as provide alerts and messages with sending an image related with situation. Now a days due to recently 
happened cases such as rape by drivers or colleagues, burglary etc., employee security, especially women employee 
security has become very important. System uses the Global Positioning System technology to find out the location of 
person. The information of person provided by the device can be viewed on Google maps using Internet. The IT 
companies are looking forward to the security problem and require a system that will evaluate the problem of women 
employees‟ security working in night shifts. This paper focuses on the proposed model that can be used to deal with the 
problem of security issue of women employees using GPS and GSM based system. 

Keywords: Smartphone, GPS (Global Positioning System); GSM (Global System for mobile) 

 
Introduction 

   This application is generally meant for the attention of the authorities or public in the 

emergency response capabilities such as terrorist attacks and the natural disaster by facilitating 

the communication we will be tracking the location of the person via GPS and storing current 

location of the concerned person that time. Stay Safe Application is an innovative safety 

application for women, senior citizens and anyone who needs assistance in an urgent situation. 

This application is designed to get you help with minimal or unnoticeable efforts. Security in 

our society today‘s possible emergency are: 

• Being stalked when walking home from work. 

• Being followed by a strange vehicle at night. 

• Attempted assault in a deserted area.  

• Hiking/camping/picnic emergencies. 

• Attempted burglaries at home. 

 This paper presents an alternative approach to the traditional methods. Our Application 

will notify friends or family if you are in some trouble and need a help from them. It sends your 

Android phone‘s location through GPS by using SMS so you can be found fast. Also it 

automatically sends an image related with that situation to those emergency contacts.  

This paper presents an analysis review on the principal need of intelligence security system with 

technology requirement and challenges to build the system. This system can help the victim to 

get emergency help from the friends or family. This reduces risk and brings assistance when 

needed. This paper describes about a safety triggering application developed in android 

platform. The uniqueness of this application apart from other Safety application available is 
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that it sends an image related with the situation to the emergency contacts.  Many applications 

available in the market send only a custom message to the registered number but not the 

location of the user. This feature of the application not only helps in finding the exact location 

of the person in problem but  also will help the police to trace the location of incident easily. 

The corporate and IT sector is the base of Indian economy and the base of the corporate and IT 

sector are the   employees   working   for   a   company.   Today, girl‘s security is a major issue. 

Women in India have to face a lot of problems, especially professional women employees have 

to face lot of problems while working for a company. Many physical harassment cases were 

caused in recent years. It is responsibility of the company to look  after their employee‘s safety. 

 

Literature Review 

 Bramarambika Thota and Udaya Kanchana Kumar the usage of smart phones equipped 

with GPS navigation unit have increased rapidly from 3% to more than 20% in the past five 

years. Hence, a smart phone can be used efficiently for personal safety or various other 

protection purposes especially for women. This paper presents Sauver, a personal safety 

application developed for smart phones of android platform. This app can be activated by a 

single click when the user feels she is in danger .This application communiqués the user‘s 

location to the registered contacts for every few seconds in  the form of message. Thus, it acts 

like a sentinel fowing behind the person till the user feels she is safe. The key features of this 

application are along with the user‘s location, one of the registered contacts gets a call. Also, 

the registered contacts and GPS location are saved from time to time in a database. 

    Abhijit Paradkar and Deepak Sharma According to the reports of WHO, NCRB-social-

government organization 35%Women all over the world are facing a lot of unethical physical 

harassment in public places such as railway-bus stands, foot paths etc. In this paper the authors 

have reviewed of various existing systems on women security. The authors have felt a need of 

advanced women security system to provides the safety measure in public places as well as 

travelling alone through public transports (school buses, company vehicle etc). This paper 

proposed a new model for the women security in public places which aims to provide the 100% 

safe environment. 

 P.Kalyanchakravarthy -Android is a java based operating system which runs on the Linux 

2.6 kernel. It‘s lightweight and full featured. Android applications are developed using Java and 

can be ported to new platform easily thereby having huge number of useful mobile applications. 

This paper describes about a Safety Triggering application being developed and its successful 

implementation with tested results. The application has target users those sections of the people 

who surprisingly fall into a situation where instant communication of their whereabouts 

becomes indispensable to be informed to certain authorized persons at remote end.  

This application main purpose is for women‘s safety. When we feel that we are in emergency 

situation, for example travelling alone in the Auto/Cab at night time we can use this 

application so that on one click we can send our location to our family members and to any 

police stations continuously until we stop with password based button. 

 Ravi Sekhar Yarrabothu And Bramarambika Thota In today‘s world, people using smart 

phones have increased r protection purposes. The heinous incident that outraged the entire 
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nation has wakened us to go for the safety issues and so a host of new apps have been 

developed to provide security systems to women via their phones. This paper presents Abhaya, 

an Android Application for the Safety of Women and this app can be activated this app by a 

single click, whenever need arises. A single click on this app identifies the location of place 

through GPS and sends a message comprising this location URL to the registered contacts and 

also call on the first registered contact to help the one in dangerous situations. The unique 

feature of this application is to send the message to the registered contacts continuously for 

every five minutes until the ―stop‖ button in the application is clicked. Continuous location 

tracking information via SMS helps to find the location of the victim quickly and can be 

rescued safely. 

 

Working of Propose Model 

 Base on the critical analysis and the requirement of safety functionality the modules are 

selected as: 

A) Database Module: The user needs to register the emergency contact numbers with the 

system which are stored in Register Contact Database. It uses SQLite database. 

 B) Tracking: The GPS will regularly transmit the latitude and longitude of the person and via 

GPRS we will store the entire transmitted cloud server; if the person is lost we can trace the end 

location with this kind of approach 

C) Notification: When the person is in trouble, when she presses an alarm in the application  

all  her  relatives,  voluntary organization members, police men will get an SMS with her full 

contact details along with the current location from where the message has been delivered. 

Using the IMEI number the policemen can track the location where they are travelling. 

D) Network provider support: Network provider has got the important role, by sending the 

commands through the short message type to the different applications. 

(E) Global Positioning System (GPS) module: It is a precise positioning tool, tracks the 

location in the form of longitude and latitude based. In case where GPS is disabled then the 

system will only send the longitude and latitude. Internet is mandatory. 

F) GSM System Module: Global System for Mobile communication (GSM) SIM card is 

inserted inside the mobile device to send and receive the messages using GPRS. The GSM SIM 

card number is registered with the system. With increasing usage of GSM, network services are 

expanded beyond speech communication to incorporate many other custom applications, 

machine automation and machine to machine communication. 

G) Activate Button Module: This module will going to enable the silent mode and data service 

automatically. After enabling the data service the location of the person is automatically send 

to the contacts that are added in the database. After that the automatically camera is going to 

start and the image will be capture by the user at that moment. This Image will be going to send 

to the contacts that are added. 

H) System Architecture: In the design phase the system architecture is established. This phase 

starts with the requirement document delivered by the requirement phase and maps the 

requirement into architecture. System design is the process of describing, organizing and 
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structuring the components of a system both at the architectural level and at detailed level. 

There are two aspects that need to be focused to understand the elements of design that are 

 Components of the system design 

 Input of the system design process 

 
Architecture 

Operating System 

 By considering the today‘s environment 

most of the people using the android based 

mobile phones and android is the open source 

which can be used and adapted easily so 

android operating system can be used. 

 Android is an operating system based on 

the Linux kernel, and designed primarily for 

touch screen mobile devices such as smart 

phones and tablet computers. Initially 

developed by Android, Inc., which Google 

backed financially .Android was unveiled in 

2007 along with the founding of the Open 

Handset Alliance: a consortium of hardware, 

software, and telecommunication companies 

devoted to advancing open standards for mobile devices. The first publicly available 

Smartphone running Android, the HTC Dream, was released on October 22, 2008 

1. Applications 

 These are applications written in Java. Some of basic applications include a calendar, email 

client, SMS program, maps, making phone calls, accessing the Web browser, accessing your 

contacts list and others. If you are an average user, this is the layer you will us most, rest all 

layers are used by Google programmers, developers and hardware manufacturers. 

2. Application Framework 

 This is the skeleton or framework which all android developers has to follow.  

The developers can access all framework APIs an manage phone‘s n to keyword ki: basic 

functions like resource allocation, switching between processes or programs, telephone 

applications, and keeping track of the phone‘s physical location. The architecture is well 

designed to simplify the reuse of components. Think of the application framework as a set of 

basic tools with which a developer can build much more complex tools. 

3. Libraries 

 This layer consists of Android libraries written in C, C++, and used by various systems. 

This library tells the device how to handle different kinds of data and are exposed to Android 

developers via Android Application framework. Some of these libraries includes media, 

graphics, 3d, SQLite, web browser library etc. The Android runtime layer which includes set of 

core java libraries and DVM (Dalvik Virtual Machine) is also located in same layer. 

Runtime Android 
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 This layer includes set of base libraries that are required for java libraries. Every Android 

application gets its own instance of Dalvik virtual machine. Dalvik has been written so that a 

device can run multiple VMs efficiently and it executes files in executable (.Dex) optimized for 

minimum memory. 

4. Kernel – Linux: 

 This layer includes Android‘s memory management programs, security settings, power 

management software and several drivers for hardware, file system access, networking and 

inter-process-communication. The kernel also acts as an abstraction layer between hardware 

and the rest of the software stac. 

 

Future Scope 

 As the technological changes or new requirement from user to enhance the functionality of 

product may requires new version to introduce. Although the System is complete and working 

efficiently, new modules which enhance the system functionality can be added without any 

major changes to the entire system. Among the various modules few are identified, which 

couldn‘t be included in the last increment due to time constraints. Hence, the advance 

technology makes the system more robust and reliable. As the new modules provide the 

functionality which enhance the safety. This mobile application is helpful in future when any 

problem arises in travelling or any kind of situations. 

 As the technology changes, it is possible to upgrade the system and can be adaptable to 

desired environment. 

 Any further changes can be easily adaptable, because it is based on object-oriented design 

 Based on the future security issues, security can be improved using emerging technologies. 

 

Conclusion 

 This project focuses on providing security to users which includes location-based services, 

SMS services, GPS services and system Architecture. Throughout the development of the first 

phase of the project, we have learned much more new skills ranging from vital experience in 

working as a team and the new technologies. In the first phase of this project we have 

completed some of the modules which include registration module in which user registers 

password and id which is then used for login module to use the application. In next module 

we have given one activate button which has several uses. This activate button is used to 

enable silent mode and data service. In last phase of this project we have completed all 

modules. We have provided one option to user to add any five emergency contacts, another 

one is to update that added contacts. Also we have implement one message box which will 

contain one text message and link of the GPS location having longitude and latitude forward 

to those emergency contacts. Also we have implemented one mechanism to send an image 

related with that situation. It can be concluded that the system helps in some of the cases 

the system can provide useful evidences. Since the system can capture image of incidences 

which can act as the evidences. This is the ―Stay Safe App‖ which is very useful application 

mainly for girl‘s safety. When we feel that we are in emergency situation, for example 

travelling alone at night time we can use this application. So that on one click we can send our 
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location to our family members and to any police stations. So once we click on activate button 

it continuously send updated locations messages to all authorized persons. So this application 

is having both safety and security which needs the engineering code of conduct which is 

essential in the today‘s world. 

 The problem of the women safety is increased rapidly in this environment, so I proposed as 

an effective Android application to prevent such type of the suspicious or natural disaster, by 

alerting the concern authorities using the android mobile phone which helps to stop such type 

of illegal activates and to trace the concern. 
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GO CASHLESS – PROBLEMS AND PROSPECTS IN INDIA 

 

 

 

 
Abstract 
 Today, credit cards and online payment services are becoming increasingly popular in urban India, paper 
currency notes are still an essential part of daily life. One saying is revenue is vanity, cash flow is sanity but cash is 
king. Cash may be defined as any legal medium of exchange that is immediately negotiable and free of restrictions. 
We are the fourth-largest user of cash in the world. The rate of cash to GDP is the highest, i.e. 12.42% in India.  
Cash in circulation to private consumption ratio in India is 20% and Card transactions account for 4% of the personal 
consumption expenditure. As most of people are illiterate, poor, engaged in small transactions and having less 
banking habits. A cash transaction is immediate and doesn‟t involve any intermediary. Cash provides individuals and 
families with liquidity. One needs not to worry about a computer system crashing, power going off, and losing 
transaction midway. Use of cash doesn‟t involve any extra cost as in the use of debit/credit cards. 

 

Introduction 

 Cashless economy is a situation in which the flow of cash within an economy is  

non-existent and all transactions are done through electronic media channels such as direct 

debit, credit and debit cards, electronic clearing and payment systems such as Immediate 

Payment Service (IMPS), National Electronic Funds Transfer (NEFT) and Real Time Gross 

Settlement (RTGS). Today, credit cards and online payment services are becoming increasingly 

popular in urban India, paper currency notes are still an essential part of daily life. One saying 

is revenue is vanity, cash flow is sanity but cash is king. Cash may be defined as any legal 

medium of exchange that is immediately negotiable and free of restrictions. We are the fourth-

largest user of cash in the world. The rate of cash to GDP is the highest, i.e. 12.42% in India. 

Cash in circulation to private consumption ratio in India is 20% and Card transactions account 

for 4% of the personal consumption expenditure. As most of people are illiterate, poor, engaged 

in small transactions and having less banking habits.  

 A cash transaction is immediate and doesn‘t involve any intermediary. Cash provides 

individuals and families with liquidity. One needs not to worry about a computer system 

crashing, power going off, and losing transaction midway. Use of cash doesn‘t involve any 

extra cost as in the use of debit/credit cards. Even in the most cashless countries like France 

and the Netherlands, cash still accounts for 40% or more of all consumer transactions. Usually 

cashless economies have low corruptions and less black money. Almost every country is 

bracing towards cashless economy and many countries have made significant progress. 

 
Current Position of Cashless India 

 The cash centric informal sectors like agriculture, real estate, etc., have been affected by 

demonetization. However the experts say that it's a short term scenario and this move will 

give positive long term consequences.  

 To bring the economy on track again, government is promoting cashless economy because 

scrapping of cash needs an alternative to cash. 
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 India's black money has been estimated by the World Bank in 2010 to be worth about one 

fifth of the GDP. In a country where 90% transactions are carried out on cash basis it was a 

revolutionary move to transform from cash to cashless transactions. 

 India's black money has been estimated by the World Bank in 2010 to be worth about one 

fifth of the GDP. In a country where 90% transactions are carried out on cash basis it was a 

revolutionary move to transform from cash to cashless transactions.  

 Under this scheme, 250 million bank accounts have been opened in two years. As per RBI 

reports bank branches increased by 5% per year but ATMs, debit cards and card swiping 

machines have doubled in four years and online transactions have grown 20 times in six 

years to 2016.  

 
Electronic Payment in Cashless Economy of India: Problems and Prospects 

 A high propensity to save in and use cash 

 A large shadow and remittance based company 

 High cost of acceptance infrastructure 

 Regulatory limitations 

 Insufficient focus on financial literacy 

 21st Century banking has become wholly customer-driven and technology driven by 

challenges of competition, rising customer expectations and shrinking margins, banks have 

been using technology to reduce cost and enhance efficiency, productivity and customer 

convenience. Technology intensive delivery channels like net banking, mobile banking, etc 

have created a win-win situation by extending great convenience & multiple options for 

customer. From educating customers about credit cards there is a need to educate them about 

the differentiating factors of the cards. Because visa and master card are advertising regularly 

and thereby increases awareness. The strategy should be to emphasize on its differentiating 

characteristics. They also need to identify potential customers and target those using mailers 

 
Initiatives by the Government Indian Government 

 Government is also taking steps to promote digital transactions. Even one of the objectives 

of the very bold step of demonetization was the dream of digital India and to make this dream 

come true and to promote digital transactions, on 8 December, 2016 1 our Finance Minister 

Shri Arun Jaitley announced some benefits that will be given on using digital mode of 

transactions:-  

1) On purchase of petrol through credit /debit card, e-wallets or mobile wallet, one will get 

discount of 0.75%. 

2) In villages having population less than 10,000, Central government will extend financial 

support through NABARD by providing 2 POS devices each to such villages.  

3) Regional Rural Banks (RRBs) and Cooperative Banks will issue Rupay Kisan Card to kisan 

credit card holders.  

4) If general or life insurance policy is bought or premium is paid online via PSUs website, 

10% and 8% discount is allowed. 

5) On transactions of upto Rs. 2000 through credit or debit card service tax is exempt  
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6) On online purchase of railway tickets accidental insurance cover of upto Rs. 10,00,000 shall 

be given. 

7) Paying toll tax at toll plazas on National Highways through RFID card / Fast Tags attracts 

discount of 10%. 

8) Monthly rent by Public sector banks for POS terminal /micro ATMs/mobile POS shall not 

exceed Rs. 100 per month. 

9) Transactions charges associated with digital payment shall not pass on to the customer and 

shall be borne by Central government departments and PSUs.  

10) With effect from January 1, 0.5% discount on monthly and seasonal suburban railway 

tickets purchased through digital mode.  

11) If services like catering, accommodation, retiring rooms etc. are purchased through digital 

mode, the passenger will get discount of 5%.  

12) The Government of India has developed some apps to carry out disgital transactions. 

Mobile Banking and Online Banking transactions would minimize the payment difficulties.  

 
Conclusion  

 The cashless transaction system is reaching its growth day by day , as soon as the market 

become globalised and the growth of banking sector more and more the people moves from 

cash to cashless system. The cashless system is not only requirement but also a need of today 

society. All the online market basically depends on cashless transaction system. The cashless 

transition is not only safer than the cash transaction but is less time consuming and not a 

trouble of carrying and trouble of wear and tear like paper money. It also helps in record of the 

all the transaction done. So, it is without doubt said that future transaction system is cashless 

transaction system. 
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DETERMINANTS OF CUSTOMER SATISFACTION TOWARDS E-TICKETING SYSTEM IN 

IRCTC WITH REFERENCE TO DHARMAPURI DISTRICT 

 

 

 

 

 
Abstract 
 Railways and Roadways are the only means of transportation over land. Railways have an advantage over 
roadways that, they can carry many passengers as well as heavy loads to a long distance. Railways are ideally suited 
for long distance travel and movement of bulk commodities. Indian Railways, a historical legacy, are a vital force in 
our economy. India has a large network of railways throughout the country, and has trains from one corner to other 
corner of India. Hence this study attempts on the Satisfaction level of general public on online ticket booking service of 
Indian Railways. The data were collected through the questionnaire from the people residing in Dharmapuri Town. 
It is confined to convenience sampling method. The sample size of the study is 42. The data has been analyzed 
through percentage method & Chi–square analysis. 

Keywords: Indian Railways, Online Ticketing and Passenger satisfaction 
 

Introduction 

E-Ticketing 

 An electronic ticket (commonly abbreviated as e-ticket) is the digital ticket equivalent of a 

paper ticket. The term is most commonly associated with airline issued tickets. Electronic 

ticketing for urban or rail public transport is usually referred to as travel card or transit pass. It 

is also used in ticketing in the entertainment industry. An electronic ticket system is a more 

efficient method of ticket entry, processing and marketing for companies in the airline, railways 

and other transport and entertainment industries. Indian Railways and Catering Tourism 

Corporation pioneered internet–based rail ticket booking through its website, as well as from 

the mobile phones via GPRS or SMS. In addition to e–tickets, it also offers I–tickets that are 

basically like regular tickets except that they are booked online and delivered by post. Online 

ticket booking is one of the most emerging concepts which are used by the people.  

Ticketing media include:  

 Cash 

 Tokens   

 Paper tickets 

 Magnetic strip ticket 

 Contact-based smartcards 

 Contactless cards  

 Mobile ticketing 

 

Need of e-ticketing 

 The purpose of any good online booking system is for the customer to be able to reserve 

services with ease, and for the tour and activity operators to manage their business in the 
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simplest way possible. In India, an SMS sent by the Indian Railways, along with a valid proof 

of identity is considered equivalent to a ticket. An e-ticket receipt consists of: 

 An official ticket number (4-digit form number, a 6-digit serial number, and sometimes a 

check digit). 

 Carriage terms and conditions. 

 Fare and tax details, including fare calculation details and some additional data such as 

tour codes. The exact cost might not be stated, but a "fare basis" code will always identify 

the fare used. Passengers with e-tickets are required to check-in at the airport for a flight in 

the usual manner, except that they may be required to present an e-ticket itinerary receipt or 

personal identification. The introduction of e-tickets has allowed for various enhancements 

to checking-in processes. 

Indian Railways introduces new rules 

 5 ways they will benefit a train traveller 

 We take travel very seriously, and we know the importance Indian Railways plays in a 

traveller's life. Being one of the most important and economical modes of transportation in 

the country, it is crucial that you are updated on the latest developments in railways. 

 Indian Railways have changed certain rules and will put them to effect from July 1. Here 

are a few ways in which it will affect the lives of travellers. 

 Sudden plans are common in the life of a traveller. You can't afford to plan everything in 

advance. Starting July 1, you will get a 50 per cent refund of the amount you pay for a 

tatkal ticket. That's fair--at least spending on an alternative mode of travel won't hurt your 

pocket as much. 

 The frustrating concept of waiting list will be put to an end, in the case of Suvidha trains. 

Tickets will only be issued for confirmed and RAC passengers. This way, travellers will 

know if they need to make an alternative arrangement for reaching the desired destination. 

 Rajdhani and Shatabdi trains will have more coaches. This will surely increase your 

chances of getting a ticket during peak travel seasons. 

 IRCTC will start ticket bookings in various languages. This will surely increase the number 

of travellers as railway booking will become more accessible to people from all walks of life. 

Passengers will get a 'wakeup call destination' in the trains, thus making sure that a traveller 

never misses out on his station--even if he is fast asleep. 

Railways launch new e-ticketing system 

 Buying a railway ticket online will be much easier as Indian Railways launched the modern 

e-ticketing system capable of generating about 7,200 tickets per minute compared to the earlier 

capacity of 2,000 tickets per minute. Railways has made an investment of about Rs 100 crore in 

this IT initiative. The IRCTC portal caters to about eight lakh passengers daily and fifty percent 

of the Railway bookings are made online. Other initiatives include e-demand and e-division 

module of freight services, mobile application for train enquiry and a pilot project called 'Go 

India Smart' card which consumers can use to book tickets online, nominated passenger 

reservation counters and automated ticket vending machines 
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Objectives of the study 

 To collect and analyze the e-ticketing services among the passengers 

 To know the satisfaction level among the passengers. 

 To improve the visitors experience through issuance and validation of tickets. 

Statement of the Problem 

 It is difficult to maintain records of passengers travelling in the different trains on different 

dates reaching different destinations in the system. They must have track of all its passengers 

and thus schedule their journey accordingly. There is a lack of efforts to attend the complaints 

and grievances. 

Limitations of the study 

   The study has been focused on the customer satisfaction towards the e-ticketing services 

provided by Indian Railways. For the purpose of study, convenient random sampling has been 

chosen and the study limits its area to Dharmapuri district & samples are collected from 42 

respondents only. Primary data are the sources had been collected. Study reveals that, the 

customers are satisfied with the e-ticketing services rendered by the railways departments but 

still they want to improve the booking timings. 

Review of Literature  

 The Review of Literature guides the researcher for getting better understanding of 

methodology used, limitations of various available estimation procedures, data base, lucid 

interpretation and reconciliation of the conflicting results. It is essential for a research scholar to 

review the related literature for the study 

 Mr. P.Vimal Kumar, Mr. P. Jitin (2015) The service offering by Indian railway is vital for 

its growth. The satisfaction of the need of the passengers is important to compete with other 

mode of transport. On the basis of this study some suggestions has been made. If the suggestive 

measurements have been considered by the Indian Railways, it is hope that the Indian 

Railways will shine and bring grandeur to our country in the near future. 

Analysis and Interpretation 

I Percentage Analysis 

 In the above table under gender category majority 60% are male and 40% are female, under 

trains category majority 38% of them travelling in passenger train,19% of them travelling in 

Express train & 17% of them are travelling in Super fast trains, under Fares category majority 

50% of them told medium, 36% of them told low & 14% of them told High fares, under 

Problems category majority 43% are facing the problem as cumbersome procedures, 33%  are 

facing the problem as Inconvenient time &24% are facing the problem as Abnormal charges , 

under Satisfaction level majority 65% are satisfied, 21% are highly satisfied & 14% are 

dissatisfied while booking the e-ticketing. 

 

II Chi-Square Analysis 

Factor 
Calculated 

value 

Table 

value 

Degree of 

Freedom 

Significant  

Level 5% 

Fares and Satisfaction level 5.46 9.48 4 Significant 
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Factors Particulars No.of  Respondents Percentage 

(%) 

Gender Male 25 60 

Female 17 40 

Trains Passenger 16 38 

Express 28 17 

Super fast 8 19 

Fares Low 15 36 

Medium 21 50 

High 6 14 

Problems Inconvenient time 14 33 

Abnormal charges 10 24 

Cumbersome procedures 18 43 

Satisfaction level Satisfied 27 65 

Highly satisfied 9 21 

Dissatisfied 6 14 

 The calculated value (5.46) is less than the table value (9.48). Hence the null hypothesis is 

Accepted. Hence there is a significant relationship between fares and satisfaction level among 

the passengers.  

 
Findings 

 Majority (60%) of the passengers are male. 

 Majority (38%) of the passengers are travelling under the category of passengers train. 

 Majority (50%) of the passengers told that the fares of e-tickets are Medium. 

 Majority (43%) of the passengers are facing the problems as cumbersome procedures while 

booking a tickets. 

 Majority (65%) of the passengers are satisfied with the e-ticket bookings. 

 The calculated value( 5.46) is less than the table value. Since the hypothesis is Accepted and 

there is a relationship between the fares and satisfaction level of the passengers.  

 
Suggestions 

  In India trains are one of the easiest and cheapest means of transport. Over the years train 

booking tickets has become convenient using the IRCTC websites. IRCTC is the leading travel 

e-commerce site in the country with the highest transaction share in travel category. Majority of 

them are booking in between 10 am to 12 pm only so they are lacking the times to book their 

tickets. Since the ticket booking facilities of tatkal scheme want to improve more and more and 

to make the journey easier for the passengers. Authority has to provide more time for booking 

the train tickets so they can enjoy the journey with safe. 

 
Conclusion 

 Customer satisfaction in e-ticketing is a complex phenomenon that is shaped by a wide 

range of variables including customer technical support, infrastructure, data security and user-

friendliness. Understanding these issues is critical for organizations to create e-ticketing systems 

that initially meet customer needs and generate a high level of satisfaction. E-ticketing systems 

that meet these requirements will provide the organization with satisfied customers who will 
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express their satisfaction through loyalty and by remaining with the organization over the long-

term. Although creating e-ticketing systems that achieve customer satisfaction is a significant 

undertaking for the organization, addressing the key issues noted in this investigation should 

facilitate the ability of the organization to create an e-ticket system that allows for building 

customer satisfaction, loyalty and retention. 
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A STUDY ON CONSUMER’S BEHAVIOUR TOWARDS 

  ELECTRONIC TICKETING WITH REFERENCE TO TRANSPORT 

 

 

 

 

 

 

 

 

 

Abstract 

 Sorooshian, Onn and Yeen1   has defined e-ticketing as “a procedure of keeping record of sales, usage 

tracking and accounting for a passenger‟s transport with no requirement for a paper „value document.” 

Electronic systems are increasingly introduced in transports systems, and produce a reduction of the 
economic costs and time intervals and the control of the system is improved. The scope of this paper is to gain 

in-depth understanding of online customer‟s behavior by examining the key components that affects their 

intention to purchase e-ticket. This paper is based on the results of the research carried out in Vellore city 

with a sample of 50 Respondents using e-tickets. This paper highlights: Introduction-Review of Literature-

Objectives of the Study-Methodology-Limitation of the study-Analysis and Interpretation- conclusion. 

Key Words: e- tickets, transports system, customer‟s behavior 

 

Introduction 
 

An electronic ticket (commonly abbreviated as e-ticket) is the 

digital ticket equivalent to paper ticket. An electronic ticket 

system is more efficient methods of ticket entry, processing 

and marketing for companies in the airline, railways and other 

transport and entertainment industries. Thus, many customers 

are attracted towards this system. 

 
Review of Literature 

A brief overview of the literature survey along with the 

observations is presented below. The system of Enhanced Integrated E-Ticketing has been 

growing with high changes. Transportation plays a dominant role in our day to day life.  

The primary Obstacle of using transportation is the uncertainty of waiting at travel stops for 

longer duration, no availability of tickets due to some bandh and curfews, due to traffic jam, 

due to any other factors like poor maintenance of buses, all these directly effects the people [2]. 

The ticket is a contract between a user and a service provider. If the userdemonstrates his 

ownership of the ticket, he obtains the right to use the service under its terms and conditions [3] 

Electronic ticketing technologies are classified according to the way they are used for payment. 

The closer the card is to the payment system, the more reliable the transaction is, but the more 

constraining it is for the user. Therefore, the long- term objective is for the customer to be able 
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to pay for public transport without having to show or validate any card, relying on fully 

automatic fare payment systems [4]. 

Profile of the Study Area 

 The Vellore District is the biggest district in tamilnadu and lies between two major cities 

Chennai and Bangalore. It is covered with monuments and temples with strong history. Vellore 

is very near to temple city Thiruvannamalai, Chennai and kanchipuram. It is very famous for 

CMC and VIT. Many industries are located in Vellore city like BHEL, Ranipet SIPCOT, 

Leather industry, MRF and TEL. Vellore is well connected by rail , and road and very close to 

international airport Chennai and Bangalore. Due to this rapid and diverse growth, the 

opportunities in Electronic Ticketing had grown significantly and it is expected to increase 

manifold in near future. 

Objectives 

 The purpose of this research is to study on the customer purchase intention towards  

e-ticketing.  

Methodology of the Study 

Primary data Primary data were collected through structured questionnaire 

 Secondary data The secondary data were collected from books, journals, websites etc. 

Area covered for 

primary data 

The respondents who use e-tickets in Vellore city were selected based 

on convenience. 

Sample size 50 respondents 

Sample design Convenience sampling method. 

Scale development: Lickert 5 point scale. 

Limitation of the Study 

 The study is confined to certain selected respondents in vellore city only. Due to time 

constraint only 50 samples were tested. 

Analysis and Interpretation 

 Table: 1 Frequency table Gender 

Source: primary data 

Inference: 

 It is found that, 64% of the respondents are 

between the age group of 20-30, 24% of 

respondents are between the age group of 31-40, 

8% of the respondents are between age group of 

41-50 and 2% of the respondents are above 51.  

Thus, the majority of respondents are between the age group of 20-30. 

Table 2 Period of Using E-Ticketing By The Respondents 

Period Frequency Percent Cumulative Percent 

Less than 1 year 14 28 28 

1-3 years 22 44 72 

4-5 years 11 22 94 

6-10 years 3 6 100 

Total 50 100  

Source: primary data 

Age 
Frequency 

(N) 

Percent 

(%) 

Cumulative  

percent 

20-30 32 64 64 

31-40 12 24 88 

41-50 4 8 96 

Above 51 2 4 100 

Total 50 100  
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Figure: 1 Shows the percentage of Respondent using E-Ticket 

Inference: 

 It is found that, 28% of the respondents use e-ticketing for less than 1 year, 44% of 

respondents use e-ticketing for1-3 years, 22% to 4-5 years, 3% 6-10 years. Thus, the majority of 

respondents use e-ticketing for 1-3 years. 

Table: 3 Perceived Usefulness of E-Ticket 

Statement SD D N A SA 
E-ticketing is useful tool for transport 5 2 3 31 9 

E-ticketing website is easy and functional for purchasing  

through online. 

4 3 4 28 11 

It is simple to use. 4 4 6 26 10 

I feel that e-ticket is trust worthy and honest 3 4 9 25 9 

The purchasing of e-ticket meets my expectation 3 5 7 23 12 

Source: primary data 

 

Figure: 2 Shows the perceived usage of E-Ticket 
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Inference: 

It is found that, majority of the respondent agree that e-tickets is useful tool for transport. 

 
Conclusion 

 Thus, the use of electronic tickets allows the users to buy, receive and validate the ticket 

without need to move to a certain place to make these phases, neither to print it. Information in 

electronic tickets, based on the analyzed proposals, includes the ticket serial number, the issuer 

entity, the service provider, the user, the offered service, this service‘s terms and conditions, the 

type of ticket,the destination (in transport services), some optional attributes (depending on the 

service), its validity time, the ticket‘s date of issue, the issuer‘s digital signature, and finally a 

device identification (if the ticket is linked only with a selected device). In terms of security, an 

electronic ticketing system has to comply with. Hence, it is concluded that, the respondents are 

willing to use e-ticketing. Besides that, it can help the reader or transport companies to better 

understand the customer purchase intention towards e-ticketing. They also can gain 

improvement through the understanding of the customer purchase intention. 
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CUSTOMER PREFERENCE TOWARDS CASHLESS ECONOMY IN SHOPPING 

 

 

 

 

 

 

 

 
Abstract 
 A cashless economy describes an economic state whereby financial transactions are not conducted with money in 
the form of Paper notes or coins, but rather through the transfer of digital information between the transacting parties 
in the mode of paper less transaction. Though the concept of cashless economy existed before, it was only after the 
demonetization period started in India. Now greater usage of non-cash modes of payments such as credit card, Debit 
card , Pytam and Aadhaar-based payments more widespread.  Electronic shopping  (E-commerce) is a type of business 
or a larger segment of shopping model, which enables a shopping mall or individual in conduct  to  an electronic 
network, Thus  E-commerce, offer various payment options to its users. They have  has largely contributed to the idea 
of cashless economy. The incentive of using Debit cards, Credit cards, E-wallets, Net banking etc while making 
payments has led to a significant growth in their demand and usage. Various examples are been taken to know how 
cashless transactions is success in India or not  .The mode of cash less transaction, advantage and disadvantage etc.., 
The aim of this study is to find out how shopping is playing its part in the Cashless economy movement. Moreover, 
available facts and data will help make clear as to how much has been achieved and what remains. 

Key Words: Online Transaction, Cards, E-Commerce, Cashless 

 
Introduction 

 India has pushed hard to become a Paperless transaction society. Reserve Bank of India 

spearheaded the development of technological infrastructure that facilitated the creation of a 

payment and settlement ecosystem. These papers were supplemented by initiatives to promote 

wider acceptance and deeper penetration of electronic payments in India. India‘s total economy 

amounts to more than Trillion and its population depends largely on cash based transactions. 

To bring such huge number of people on a cashless platform seems to be a daunting task. 

Digital literacy will be sufficient but also appropriate infrastructure is required to fulfil the 

vision of cashless India. 

Online Payments Innovation 

1. Expectations and changing in consumer behaviour 

2. Ecommerce developments  

3. Technology  innovation; 

4. Regulatory and  frameworks to clarify aspects in the ecommerce and online  payment 

ecosystem 

Objectives of the Study  

 Cash less transaction in India companies. 

 Challenges of Online Marketing  

 How of Online Consumers react towards cashless transaction 
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Easy Ways to Make Cashless Payments 

1) Net banking: Banking services across the country is widely spreader. All our need is an 

internet connection, a username and a password to log in to your net banking website are ready 

to use net banking but knowledge regarding computer with the help of net banking, you can 

check your account balance, statements, apply loan, Purchase of mutal fund and insurance are 

some of the example. It is a very secure mode of carrying out multiple transactions. It comes 

with a transaction options in wide range such as, RTGS, NEFT,  IMPS 

2) Credit Card: The credit card saves time as there is no need to go to banks or ATMs. You 

only need to swipe your card through a machine which shopkeepers and grocery stores 

normally keep these days. On every purchase made through credit cards, you get reward points 

which again can be used for the purchase of other products. Monthly statement will come to 

pay the bill. 

3) Debit Cards: They are just like credit cards, credit element is not required whenever you are 

in need of money, this card will provide you cash 24×7 through any ATM machine. There is 

no need to worry about bank timings, stand in queues for withdrawing cash – leaving out 

special circumstances like the one we are seeing right now. Debit cards can be used for online 

transactions and at merchant outlets. 

4) Digital Wallets: Instead of keeping money in your pocket, purse or physical wallet, you can 

keep money in e-wallets. These e-wallets are similar to your physical wallets which you keep in 

your pocket. It is a mobile based application which can be downloaded from any app store and 

can be accessed through your mobile phone.  

5) E- Coupons: These electronic coupons are offered by various online mega stores. They are 

very helpful in taking discounts on purchase done through online shopping. We only need to 

enter the e-code and get the discount automatically. They do not require any printing or 

clipping. They carry unique identification code which can be accessed through the internet at 

particular sites. Some of the coupons which are available online are group nearby coupons, 

shopping site tokens, etc. 

6) Physical coupons: These are paper coupons which come in small denominations of Rs 10 to 

Rs 50 with a validity of 6 months to 18 months. These are used by corporates to reward their 

employees. The best use of these coupons can be done in buying meals from places such as 

Pizza Hut, Dominoes, KFC, Big Bazaar, etc. Out of many, two big giants that are providing 

these coupons are Sodexo and Ticket Restaurants. 

7) AEPS (Aadhaar Enabled Payment System): Going ahead, you can use Aadhaar cards as a 

debit card in various merchant stores. These cards have been already linked to your bank 

accounts. You will be provided with a finger scanner at the merchant‘s store to do your 

payments. Aadhaar-cum debit cards will allow you to do micro-payments for not more than Rs 

4000. However, there are several questions like which bank account will be taken into 

consideration for making payments. 

Advantages of Going Cashless  

 Convenience: The ease of conducting financial transactions is probably. To motivate for 

going digital. You will no longer need to carry paper cash, plastic cards, or even queue in 
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bank or ATM withdrawals. It‘s also a safer and easier option of spending money even when 

we are travelling.  

 Discount: The recent waiver of service tax on card transactions up to Rs 2,000 is one of the 

incentives provided by the government to promote digital transactions. This has been 

followed by a series of cuts and freebies. It‘s a good time to increase your savings if you 

take advantage of these.  

 Tracking spends: ―If all transactions are on record, it will be very easy for people to keep 

track of their spending. It will also help while .. filing income tax returns and, in case of a 

scrutiny, people will find it easy to explain their spends,‖  

 Budget discipline: The written record will help you keep tabs on your spending and this will 

result in better budgeting. ―Various apps and tools will help people analyse their spending 

patterns and throw up good insights over a couple of years,‖  

 It may not seem like much of an advantage, but being cashless makes it easy to ward off 

borrowers. Another plus is that you can pay the exact amount without worrying about not 

having change or getting it back from shopkeepers.  

 
Disadvantage of Digital Transactions  

 Higher risk of identity theft: ―The biggest fear is the risk of identity theft. Since we are 

culturally not attuned to digital transactions, even well-educated people run the risk of 

falling into phishing traps,‖. With the rising incidence of online fraud, the risk of hacking 

will only grow as more people hop on to the digital platform. Companies‘ databases and it 

can turn into a financial nightmare akin to the data breach in the Indian banking system in 

October this year.  

 Losing phone: The dependent on your phone for all your transactions on the move, losing 

it can prove to be a double whammy. It can not only make you susceptible to identity theft, 

but you could also be rendered helpless in the absence of physical cash or any other 

payment option. This can be especially problematic if you are travelling abroad or in 

smaller towns or villages with lack of banking infrastructure or other payment options. 

Another drawback is that .should be phone constantly charged. If the phone dies, you will 

be stranded, particularly if you are in the middle of an important purchase or dealing with 

an emergency.  

 Overspending: While there is no denying the convenience of card or mobile wallet 

transactions, it could open a spending trap for an unsuspecting population. According to 

behavioural finance theorists, the pain of parting with money is felt more acutely if you use 

physical cash instead of a card. Hence, using cash instead of cards or mobile wallet acts as a 

natural bulwark for people who find it difficult to control their spending.  

 

Research Methodology  

 Research Methodology is a way to systematically solve research problem, various steps are 

adopted in study the problem along with the logic behind them.   
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Sampling Procedure  

 A self administered questionnaire was prepared and distributed to 100 students of the 

selected institute. The information collected have been edited for reliability and consistency and 

then presented in a master table for analysis. Data Source: The study is both descriptive and 

analytical in nature, and hence, both primary and secondary data were used for the study.  

 Data Processing and Framework of Analysis: The primary data was processed and 

analyzed using percentage analysis and descriptive statistics.  

Data Analysis Results and Discussion 

 The demographic profile of the respondents is presented. The section presents the results of 

data analysis and conclude with expectation and perception of the respondents cashless 

Shopping.  

Table 1: Demographic Characteristics of Respondents 
Variables and Categories N=100 % 

Age 18-30 Yrs 65 65% 

31-50 Yrs 35 35% 

Gender Male 55 55% 

Female 45 45% 

Educational Qualification (pursuing) Graduation 44 44% 

Post graduation 36 36% 

Professional 20 20% 

Area of Residence  
 

Urban 40 40% 

Rural 24 24% 

Semi rural 36 36% 

Source of Income No Income Pocket Money only 76 76% 

Less than 5000(part time job) 16 16% 

5000-10000(part time job) 8 8% 

Marital Status  Married 0 0% 

Unmarried 100 100% 

 The table-1 exhibit demographics traits associated that majority of the respondents were 

males (55%) and were aged between 18-30 years (100%). As expected, 100% of the respondents 

were single and 76% of the respondents have no income, but received pocket money. Majority 

of the respondents (44%) were pursuing graduation degree and only 20% were pursuing 

professional degree. A maximum of 76% of the respondents from Urban and Semi-urban area 

and 24% from rural area.  

Table 2 Buying Behaviour on Cashless Shoppers 

Variables and Categories N=100 % 

Cashless Shopping Frequency Once in a month 32 32% 

Once in 2 month 24 24% 

Once in 6 month 32 32% 

Once in a year 12 12% 

No. of Years Since Shopping through online  
and cash less transaction 

Less than a year 24 24% 

1-2 year 60 60% 

2-3 year 16 16% 

Sources of idea about cashless  shopping referred by Friends/colleague/family 
member 

56 56% 

Online advertisement 28 28% 

Product rating 16 16% 
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Sources of idea about cashless shopping websites Friends 60 60% 

Search engine 36 36% 

Advertisement 4 4% 

Mode of payment 
 

Credit /debit cards 76 76% 

Bank transfer 24 24% 

 Respondents` Online Buying Behaviour: The Online Shopping process consists of steps 

similar to those associated with traditional shopping behaviour. Online shopping Behaviour 

depends up on consumers` psychological state in terms of making or not making purchase on 

the net. Cashless Shopping Frequency: With regards to online shopping frequency, the table-2 

shows that majority of the respondents use cashless shopping frequently, 32% purchase product 

once in a month, 24% shop product once in two months and 32% shop once in six months, 

while only 16% shop product once in a year.(60%) of shopper prefer shopping the products and 

services through online for 1-2 years. Only 32% percentage of cashless shopping frequently had 

been shopping product over internet for 2-3 years. The trend of cashless shopping in India .but 

it is only in the recent years that this trend of online shopping and cashless shopping has been 

catching up.    

 Information seeking and Purchase Decision: Majority of the respondents find information 

about cashless shopping from their friends, colleagues and family members and 28% get the 

idea through Online advertisements and only 16% get the information from other sources. 

Majority of the respondents get the idea about cashless shopping through websites from their 

friends and through search engines. Only 2% of the respondents reach various shopping sites 

through the advertisements in press and media.  Mode of Payment: 76% of the respondents 

made payment through credit card and debit card. 24 % of the respondents made payment 

through bank transfer. 

 
Findings 

 Total research scale is 100% out of that 75% prefer cashless transaction and 25% does not 

prefer cash transaction. 

 The research shows 25% who does not prefer cashless shopping is uneducated does not 

know how to operate Smartphone‘s etc. 

 The research shows 75% (Housewife‘s:-15%, Working women‘s:-25% and college students:-

35%) prefer cashless shopping  

 78% prefer cashless shopping because they could shopping after working hours through 

internet  

 17%prefer cashless shopping because they free from theft 

 76% of the respondents made payment through credit card and debit card. 24 % of the 

respondents made payment through bank transfer. 

 Only 32% percentage of cashless shopping frequently had been shopping product over 

internet for 2-3 years. The trend of cashless shopping  in India .but it is only in the recent 

years that this trend of online shopping and cashless shopping has been catching up.    
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Conclusion  

 Now days People have an attitude towards E-Marketing and cashless shopping mainly due 

to security concern related to privacy of personal information. Personal information  should be 

confidential and give first  preference by the companies involved in online marketing of product 

and services. The companies which are involved in online trading should focus on building 

their brand awareness among people so that consumer trusts the relationship which has been 

developed between the produces and consumer. 

 The guys and gals who generate real wealth and employment  have to encourage and 

support but not more penalties on how they choose to go about their business. A cash ban does 

not address any substantive issues. The sensible economic proposal and above all political 

courage to implement it, which so far seems to be lacking. There are no free lunches in 

economics. A cashless Economy to have very tangible costs to our liberties and future 

prosperity. 
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Abstract 
 The government has implemented a major change in the economic environment by demonetizing the high value 
currency notes- Rs 500 and Rs 1000 denomination. A Cashless Economy is an economy in which all types of 
transactions are carried out through digital means. It includes e-banking (Mobile banking or banking through 
computers), debit and credit cards, card-swipe or point of sales (POS) machines and digital wallets.  It helps in growth 
and development of economy in India. Some of the main methods are given which are being used now a days. By the 
cashless transaction more transparency, more scalability and accountability will be obtained. 

Key Words: Cashless Economy, e-banking, debit and credit cards, point of sales (POS) machines and digital 

wallets, development of economy.   
 

Introduction-Cashless economy 

 It‘s time to go cashless. Cashless economies, as the name suggests are the those that run 

mostly on plastic or digital money and thus with minimal cash or money in paper form. The 

purpose of demonetization is not only to remove black money but also to encourage cashless 

payment. A cashless method is more transparent as every transaction can be traced easily as it 

leaves footprints. Many smart people have adopted new cashless payment option. A cashless 

economy is one where cash flow is minimal. In cashless economy, electronic channels like 

debit card, credit card, mobile banking, IMPS, PAYTM are mode of transaction. 

Demonetization is one of the major steps ever taken in history of India. This was a necessary 

step to be taken from a long time and Prime Minister Narendra Modi did it on 8th of November 

of the year 2016. This Demonetization of Money in India has started showing its positive 

impacts is a very short period of time. Government claims to be get over with the problems 

caused due to ban of 500 and 1000 notes in 50 days. 

The reasons why Modi‘s government demonetized units of currency: 

• To combat corruption and crime 

• To discourage a cash- dependent economy 

• To reduce illegal activity.  

Cashless Payment methods 

Cheque: The cheque is one of the oldest methods of cashless payment.  In this method, you 

issue a cheque for the specific amount to someone else. The entire transaction done through 

cheque gets recorded and there is a proof of payment. However, there are instances where 

cheque payments get dishonoured due to signature mismatch or insufficient fund. In order to 

avoid such issue, you can use other cashless payment options. 
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Online Transfer- NEFT 

 The simplest method for the cashless transaction is online transfer using NEFT. In order to 

do online money transfer, you need internet banking facility. Online transfer using NEFT is 

comparatively faster than cheque or DD process in bank Online transfer can be done from 

anywhere using internet facility and smart phone facility. 

Credit Card or Debit Card 

 Credit card or debit card is another cashless payment method. The usage of credit card and 

debit card should be unlimited in India so tht more and more peron will use it . However, usage 

of credit card and debit card is increasing now. The limitation of this payment method is an 

availabilityof swipe card facility (PoS) at merchant end, No cash in ATM Machines etc., 

E-Wallets 

 E-wallet can be used to purchase products starting from grocery, train tickets, electricity 

bill, mobile recharge, airline tickets. In order to use E-wallets customer and merchant, both 

require a smart phone with active internet connection.  After registering for E-wallet you need 

to link your credit card or debit card with your E-wallet id.  

UPI Apps 

 UPI (Unified Payments Interface) is a payment system which allows various financial 

transactions on your Smartphone. It allows to send or receive money using virtual payment 

address without entering bank information. Merchants can enrol with banks to accept 

payments using UPI.   

Aadhaar Enabled Payment System 

 Aadhaar Enabled Payment System (AEPS) is one of the best cashless payment methods. 

AEPS is like Micro ATM it uses smartphone and a finger-print scanner for the transaction.  

In order to use this facility, it links to  Aadhaar card with bank account.   

Benefits of Cashless Economy 

Advantages of going cashless for individuals: 

• Pack of cards: No need to carry bulky notes in a case. Just carrying the required cards or 

mobile banking will be more sufficient. 

• More sense of safety with a PIN protected card etc. which will work only with your own 

credentials. 

• No fear of being robbed unlike carrying cash and letting everyone know that there could be 

something worth snatching. 

• Tracking of expenses: It becomes easier to determine how much amount was spent and 

where it was spent. 

• An important, though seemingly insignificant issue is that of hygiene of the notes. 

Advantages of going cashless for businesses: 

• Easier accounting 

• Direct payment to bank account. You don‘t need to go every day to deposit cash to your 

current account. 

• Easier transactions 
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Advantages for the economy as a whole: 

• Taxation:  It is lesser availability of hard cash at homes and more in banks, there is lesser 

scope of hiding income and evading taxation and when there are more tax payers it ultimately 

leads to a lesser rate of taxation for the whole country. 

• Transparency and accountability:  It becomes a lot easier to track the flow of money with 

every transaction being recorded with the buyer, seller as well as regulatory bodies, making the 

system much more transparent and compliant. In the long term it leads to better business and 

investment prospects for the economy as a whole. 

• Circulation of Money: Currency in bank will mean more circulation of money in the 

Indian economy, leading to greater liquidity and would eventually mean lesser interest rates 

(according to the monetary policy of the country). 

• Reduced red tapism and bureaucracy:  Cashless transactions through electronic mode, the 

wire transfers are tracked and people are accountable which in turn reduces corruption and 

improves service time. 

• Less cash availability  for illegal activities:  When people are encouraged to go cashless, 

there is lesser cash available with the people and there won‘t be a means to invest in other 

activities to use the idle cash. Channels like illegal remittance will ultimately suffer the brunt of 

a cashless economy. 

Objectives of the Study 

• To study the concept of cashless economy. 

• To know the challenges faced by women. 

• To analysis the problems faced by the women while using cashless transaction. 

• To suggest for make use cashless. 

Research Methodology 

 The present study is mainly based on Primary and secondary sources of data information 

collected from Journals, Newspaper and relevant websites in order to make the study most 

effective. 

Descriptive Analysis 

 The descriptive analysis is the simple frequency and percentage analysis over the selected 

factor. It describes about the distribution pattern of the respondents / responses and it assist to 

find out the effective frequency among the list of factors.  

 Table 2 Educational Level of the Respondents 

 20%  of women respondent are at 

school Level.31% of the respondent 

are graduate,21% of respondent are 

post graduate and 28% respondent 

are profession .Thus majority of 

women respondent are under 

graduate  

 

  

Educational Qualification 

Women  Life Style  

base on qualification 

Count % 

School level 30 20 

Graduate 47 31 

Post-graduate 31 21 

Profession 42 28 

Total 150 100 
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Table 3 Security for Cashless Transaction 

 18% of women respondent feel that 

security towards cashless transaction 

are very much assured. 18% of the 

respondent feel Assured, 36.7% of 

respondent feel neither or nor and 

26.7% respondent feel Not  

assured. Thus majority of women feel 

that its Neither or nor not assured. 

Challenges Faced by women due to Demonetisation 

1. Lack of Money in ATMs: Many women depend on ATM service as it's easy to withdraw 

money and it also saves a lot of time and hassle. Due to demon, there are long queues and 

inspite of people patiently waiting for hours, they are unable to get cash. Also many don't have 

the time to go stand in queues due to several issues like old age or bad health etc. 

2. Currency Change not Available: Many women who are getting Rs 2000 note from banks or 

ATM are not able to get the change as none of the shopkeeper is ready to give change of  

Rs 1800 on purchase of Rs 200 so change is a big worry now a days to common person. 

3. Usage of E Wallets: Usage of E Wallets is one of the best solution but challenge is that 

many women who are of old generation don't use smart phone and if they use then also big 

ratio among them is of people who don't feel secure on transferring the money through E 

Wallets 

How cashless transaction affects women?  

• Due to social/ cultural factors, many Indian women are homebound, have restricted 

mobility, restricted access to financial instruments. Few rural women (1/3rd of the figure 

for men) have access to bank accounts. They work longer hours and earn almost half of 

what men do. 

• Many women stash away small nest eggs of money saved over the years in cash. This is 

their money hidden away from husbands and salted away in saree folds & flour tins. This 

money was snatched away by demonetization. Many had to hand over their 500/1000 

rupee notes to men as many women don‘t have bank accounts. I doubt whether women in 

rural UP, for example, could openly go and stand in queues outside banks to exchange their 

own money without censure from family/society 

• With demonetization forcing people to move to digital payment methods, the women will 

be disenfranchised of their right even more. The step is also a direct attack on the women of 

the country who are finding it difficult to exchange and deposit their old notes in banks. 

Demonetization Move Makes Housewives Reveal their Savings 

 In my opinion, they are facing difficulties and are affected. Many of the housewives use to 

have their personal savings under kitchen jars or in some other secret places. For few of them 

these savings do matter a lot especially during contingencies and for few they safeguard this 

cash from their drunkard husbands.  Now after Demonetisation, many of these housewives are 

Security for Cashless Transaction 
Security Level 

Count % 

Very much assured  28 18.6 

Assured  27 18 

Neither or nor not assured 55 36.7 

Not assured  40 26.7 

Total 150 100.00 
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dependent on their husbands to exchange their personal savings into new currency. Hence, 

their savings has to be disclosed. 

 They can only hope that the new currency will be given back to them and 

 There will not be any reduction in the usual monthly household payment they have been 

getting 

 Other than this problem of theirs where their secret savings are revealed due to the move, 

all also faced a list of other problems as well. This move not only disrupted their daily 

routine of their but also affected them in balancing their monthly family budget. Also lack 

of cash availability and long the bank queues added to their problems. This led them facing 

many problems like they were difficulties in purchasing products that were required on a 

daily basis or for meeting their day to day expenses. 

 Those women mostly from rural places mostly didn‘t have any access to any bank or didn‘t 

have any knowledge regarding savings accounts.  

Suggestion: The government should organize intensive awareness programme about the 

benefits and need of cashless transaction or digital payment to housewives and old age women 

those who are illiterate.Women‘s are behind in using and adopting cashless transaction than 

the men, hence the banks should organize awareness programme to women‘s SHG and also 

motivate the women‘s savings account holders to using more on cashless transaction. Cash 

withdrawal limits will be the increased.Educate everyone about the use of e-wallet and Debit 

and Credit cards. Internet services connectivity be improvised in every part of our country for 

better cashless transaction by one and all for internet, mobile and other type of Net banking 

Conclusion 

 Demonetization as a cleaning exercise may produce several good thongs in the economy. 

Promoting digital payments, transforming India into a more electronic place which likely to be 

considered as a good decision. Many people do not have bank accounts where they are paid in 

cash are facing severe problem. Hours of working time is being wasted in standing in queues for 

exchange.  Recruiting women to act as mobile banking agents may be crucial to breaking down 

some of the anxieties preventing many unbanked people – the majority of whom are women – 

from using formal financial services.Poor households can hardly afford the luxury of 

smartphones. "If  they are educated the can use online transaction easily ―   What does the 

illetrate person do?" An NGO train the women to use ATM machines, debit cards, card  as 

well as source of Net banking. 
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Abstract 
  From the year 2000 onwards use of internet has advanced leap and bounds currently with the advent of smart 
phones every common man has connectivity in his hands. Every  organization has reaped the benefits of advancement 
in information and technology. The connectivity between consumers and the organization has become 24 *7. This 
paper  analyzes. The impact of ticket booking in the last twelve months of a particular airline.  The findings indicate 
that customer satisfaction with e-ticketing services was influenced by all of the independent variables measured (Data 
security, Customer and Technical Support, and User-Friendliness) were noted to have significant impact on customer 
satisfaction with e-ticketing services. 

Key words: E-ticketing; Customer Technical Support; Infrastructure; Security; User-Friendliness 

 

Introduction 
 An electronic ticket commonly abbreviated as e-ticket is the modern form of a paper ticket. 

E-ticket is commonly associated with airline tickets, nowadays E-ticking has been used in 

trains, pubic transports and also in entertainment media like cinema malls, ETC. E-ticketing is  

more efficient method of modern times in transport industry and entertainment industry as a 

whole. 

Various Source of Using E-Ticket Book  

Airline Ticket: Airline industry started using E-tickets around the year 1994 by now largely 

replaced the older multi-layered paper ticketing systems. From June 2008, it has been 

mandatory for IATA members to use e-ticketing. When the reservation of an E- ticket process 

is begun, the airline system maintains a record of booking in its computer reservations system. 

Passengers can themselves print the E-ticket in their home  at their convenience. As the ticket is 

saved in the system can be printed multiple times. 

Contents of E-ticket: 

 E-ticket number contains airline indicating three digit and a four digit number and a six 

digit serial number with a check digit. 

 Amount paid with service tax details are printed.. additional data such as tour codes are 

also printed for reference. The exact cost might not be stated, but a "fare basis" code will 

always identify the fare paid. 

 A short summary of fare restrictions, usually specifying only whether change or refund are 

permitted but not the penalties to which they are subject. 

 Mode of payment. 

 Issuing office. 
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 Baggage allowance. ,Carriage terms and condition 

Train tickets 

      E- Ticketing started its services in trains in all routes on 30 July 2012. These tickets can be 

printed anywhere  as it can be downloaded as PDF file and also can be printed in self kiosk in 

railway stations  Electronic tickets can be downloaded  in a smart phone and shown to the 

ticket checker  using an app. Nowadays tickets can also be delivered as SMS or MMS. In India, 

an SMS sent by the Indian Railways, along with a valid proof of identity is considered 

equivalent to a ticket. .Railway operators always issue electronic tickets in India other than 

paper tickets. Several European train operators also offer self-printable tickets The transport 

system  of Denmark and Netherlands have a nationwide system where RFID smartcards are 

used as train tickets. This is very common in Europe for local urban rail, such as rapid 

transit/metros. 

 

Cinema Tickets and Sport, Concert Tickets 

        Nowadays cinema halls, stadium, any place of controlled, permitted gathering uses  

E-ticket for their purpose. Electronic tickets, or "tickets" as they are sometimes referred, are 

often delivered as PDFs or another downloadable format that can be received via email or 

through a mobile app. Electronic tickets allow spectators to download their tickets, as opposed 

to waiting for physical tickets to arrive in the mail. A printed copy of these tickets or a digital 

copy on a mobile phone should be presented on coming to the venue. These tickets now 

normally also have a barcode, which may be scanned on entry into the venue to streamline 

crowd processing. Electronic tickets have become increasingly prevalent in the entertainment 

industry over the last decade. In some cases, spectators who want to see a match may not need 

a printable electronic ticket. If someone with a membership to a football team books a ticket 

online, the member can just verify his/her reservation with a membership card at the entrance. 

This is common with teams in the English Premiership League. 

Advantages of E-Tickets Advantages of E-Ticketing  

 Travelers can book ticket from their home anywhere ,anytime to anywhere at their 

convenience 

 Payment can be made through credit and debit cards or any cards so need to go to counter 

to tender cash and change for purchase of tickets 

 E-ticket contains all the details for travel and can be printed anywhere anytime so loss of 

tickets doesn‘t create problem for passengers travel schedule 

 Loss of tickets and misuse by others doesn‘t arise as personal information is loaded int the 

website which cannot be changed without the consent of the booked passenger  

 Travel time ,date, place are at the convenience of passengers  

 

Disadvantages of E- Ticketing 

 Currently disadvantages  are low like loss of information in e-mail by accident can lead to 

difficulty 
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 Not many are techno savvy so people getting accustomed to e-ticketing procedure is 

currently low and are dependent on educated siblings and relatives or agents  which is on 

the decline as everyone is accustomed to user friendly portals 

 Booking through agents can sometimes leads to loss of personal banking information for 

literate's which leads to prosecution problems    

Checking in with an E-Ticket 
    Passengers with e-tickets are required to check-in at the airport for a flight in the usual 

manner, except that they are  required to present an e-ticket  receipt or personal identification, 

such as a passport. Producing a print-out of an e-ticket  receipt may be required to enter the 

terminal of some airports or to satisfy immigration regulations in some countries. 

 
The introduction of e-tickets has allowed for various enhancements to checking-in processes 

 Simplified process of self-check in from remote places like home 

 Self-kiosk check in at airport counters are available 

 with online access early timely check in even before 24 hours is possible 

 boarding pass printing at airport kiosks and at locations other than an airport are availabe 

 delivery of boarding pass bar-codes via SMS or email to a mobile device 

 Several websites assist people holding e-tickets to check in online in advance of the twenty-

four-hour airline restriction. These sites store a passenger's flight information and then when 

the airline opens up for online check-in the data is transferred to the airline and the boarding 

pass is emailed back to the customer. With this e-ticket technology, if a passenger receives his 

boarding pass remotely and is travelling without check-in luggage, he may bypass traditional 

counter check-in. 

 
E-Ticket Limitations 

 The ticketing systems of most airlines are only able to produce e-tickets for itineraries of no 

more than 16 segments, including surface segments. This is the same limit that applied to paper 

tickets. Another critical limitation is that at the time e-tickets were initially designed, most 

airlines still practiced product bundling. By the time the industry began 100% e-ticket 

implementation, more and more airlines began to unbundle previously included services (like 

checked baggage) and add them back in as optional fees (ancillary revenue). However, the e-

ticket standard did not anticipate and did not include a standardized mechanism for such 

optional fees. 

 
Paperless Entry:  E-Tickets on Mobile Phones Are ok 

Now passengers are allowed 

 On the basis of soft copy/image of e-tickets in smart phones, tablet PCs or laptops for 

gaining access into the terminal building. The image of the e-ticket produced by the passenger 

on electronic device should be the same as (that) issued by the aircraft operators. SMS or partial 

information pertaining to the ticket shall not entitle the passenger to gain access to Terminal.  

Passengers concerned shall produce a valid photo identity document (passport in case of 

foreign nationals) before being allowed to enter the Terminal Building. This removes a major 
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hassle for passengers ever since airlines facilitated passengers  to book  and pay for tickets on  

the Internet, even from mobile phones. This was great for last minute travel decisions, often en 

route to the airport.  The PNR number received by SMS on one‘s phone, with an ID proof was 

sufficient to check in. But airlines have been exploiting government‘s insistence on a printed 

ticket to enter the airport in the first place – and almost without exception they have been 

fleecing passengers for nearly a year now by charging Rs 50 to provide a printout at the 

ticketing counters located outside the terminal buildings. The humbug of their paperless ‗green‘ 

ticketing protestations, has thus been irking passengers – till the new facilitation that kicks in 

from January 1. Ironically the Indian Railways went down this route much earlier – but then 

they are run by government, not by private players, always looking for ways to make a quick 

buck. 

 
Conclusion 

 Modernization of railways in the current trend  of E- ticketing  has the overall satisfaction 

of individuals  of all groups namely youth, middle class and geriatric commuters as well as 

travelers of all forms like business people ,tourists, working class etc. Still there is scope of 

improvement in E-ticketing procedures to be available in more simplified forms to reach the 

entire population to book their tickets on their own.  
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RISKS IN ONLINE SHOPPING 

 

 

 

 

Abstract 
 In the development of online shopping, many issues have been exposed as major reasons for restricting the 
development of electronic commerce. Risk faced by customers is feared to decrease the customer interest in online 
shopping. This study showed that consumer perceived risk in online transaction. This study aims to examine risk in 
online such as functional risk, financial risk, time risk, social risk, physical risk, economic risk, after-sales risk and 
delivery risk. When considered shopping on internet sites. Website management must therefore be strengthened by 
upgrading the network security of e-commerce technology, Moreover, a website platform should be constructed to 
improve awareness of consumer information security and to ensure a secure environment for online shopping. 

Key Words: Risks, Online Shopping, Security, Privacy and E- Commerce. 

 
Introduction 

 Online shopping is a form of electronic commerce which allows consumers to directly buy 

goods and services from a seller through Internet using a web browser. Alternative names are: 

e-web-store, e-shop, e-store, Internet shop, web-shop, web-store, online store, and virtual store. 

An online shop evokes the physical analogy of buying products and services at a bricks-and-

mortar retailer or shopping center, the process is called business-to-consumer (B2C) online 

shopping. In the case where a business buys from another business, the process is called 

business-to-business (B2B) online shopping. Online customers must have access to the Internet 

and a valid method of payment in order to complete a transaction. Generally, higher levels of 

education and personal income correspond to most favorable perceptions of online shopping. 

Increased exposure to technology also increases the probability of developing favorable 

attitudes towards new shopping channels. 

 

Review of Literature 

 Adee Athiyaman, (2002). recognized in marketing that study of behavior includes analysis 

of instrumental acts; that is, acts necessary in obtaining the goal object and the acts involved in 

consuming it. A technology that eases the difficulty level of instrumental acts such as visiting a 

purchase outlet to purchase a product is the internet. Technically, the internet minimizes 

customer‘s transaction costs such as time spent traveling to a store to purchase a product. Yet, 

in spite of its benefits, only one-in-four internet users shop online. An empirical analysis of 

survey beliefs, attitudes and intentions regarding internet purchase of air tickets revealed that 

security concerns about the internet make consumers avoid online purchase of air tickets. It is 

suggested that internet marketers focus on modifying the attitudinal structure of consumers. 

 Reddy, (2003). concluded that the major factors attributing to the imminent success of  

e-marketing are, the high level of interactivity, the 24 hours/7days/365(a year) functionality, 

and the unconfined boundaries. However, there are certain hurdles to overcome before  

e-marketing becomes a viable business model in India. First and foremost is building trust and 

loyalty, rather than promoting it as a cost effective option. People go to a dot.com for 
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convenience, comfort, trust, safety and savings. With the gaining prominence of e-marketing – 

management and execution of strategic marketing programs for customer acquisition, customer 

retention and cross selling will come into play. This will require a tactically defined and 

developed eCRM strategy, to optimize consumer buying habits and increase the net conversion 

ratio of ‗prospects‘ to ‗advocates‘. It is believed that the intrinsic strength of the medium and its 

unique advantage will make e-marketing a big reality in India very soon. 

 Jenson, (2006). addresses the issue of whether there is a need for better online marketing 

communication planning and prioritization methods, particularly for B2B companies.  

It describes the result of an empirical study among larger Danish companies. The work looks at 

differences between B2C and B2B companies, regarding the importance of Offline and online 

marcom disciplines, online spending and usage of methods for online communication 

prioritization. It concludes that due to high online spending, a less specialized priority of online 

disciplines and very limited usage of existing methods, B2B companies need to be on the 

lookout for new systematic methods for online communication planning. Even though a clear 

overall discrimination between B2B and B2C companies attitudes towards the importance of 

marcom disviplines could not be established, significant differences in individual disciplines 

were found. Where B2C companies find offline advertising significantly more important, B2B 

companies prefer targeted and personalized disciplines like events and exhibitions, relationship 

marketing and sales support activities. Regarding online communication, B2C companies also 

put significantly more focus on mass communication disciplines like display advertising, sales 

promotion and games (advergaming). However, B2B companies only put significantly more 

focus on online events such as product demonstrations. Personal and targeted disciplines like 

elearning, mobile location-based services, communities and personalization did not show 

significant differences between B2C and B2B. 

 Haque et. al. (2007) establishes relationship between the potential sales and consumer 

attitude towards online shopping, product characteristics and familiarity and confidence as 

objective of the study. Six attributes considered in this study to construct overall consumer 

attitudes toward online shopping. The results revealed a positive relationship between potential 

of online sales and consumer attitudes and familiarity and confidence based on the positive 

coefficient values. In addition, results also showed the measuring overall consumer attitude 

toward online shopping and highlighted the target customers who have higher attitudes 

towards online shopping; selling online is more likely to be succeeded. The negative value of 

the product type indicated that more the dependency of a product on human senses, then 

involvement in physical examination causes to lower potential for online sales of that product. 

Web Portals 

 Consumers find a product of interest by visiting the website of the retailer directly or by 

searching among alternative vendors using a shopping website. Once a particular product has 

been found on the website of the seller, most online retailers use shopping cart software to 

allow the consumer to accumulate multiple items and to adjust quantities, like filling a physical 

shopping cart or basket in a conventional store. 
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Payment 

 Online shoppers commonly use a credit card or a paypal account in order to make 

payments. However, some systems enable users to create accounts and pay by alternative 

means, such as: 

• Cash on delivery (C.O.D.) 

• Cheque  

• Debit card 

• Direct debit in some countries 

• Electronic money of various types 

• Gift cards 

• Postal money order 

• Delivery on payment 

• Invoice 

 Some online shops will not accept international credit cards. Some require both the 

purchaser's billing and shipping address to be in the same country as the online shop's base of 

operation. 

 
Convenience 

 Online stores are usually available 24 hours a day, and many consumers have Internet 

access both at work and at home. Other establishments such as internet cafes and schools 

provide internet access as well. In contrast, visiting a conventional retail store requires travel 

and must take place during business hours. In the event of a problem with the item (e.g., the 

product was not what the consumer ordered, the product was not satisfactory) consumers are 

concerned with the ease of returning an item in exchange for either the correct product or a 

refund.                                  

 
Information and reviews 

 Online stores must describe products for sale with text, photos, and multimedia files, 

whereas in a physical retail store, the actual product and the manufacturer's packaging will be 

available for direct inspection (which might involve a test drive, fitting, or other 

experimentation). Some online stores provide or link to supplemental product information, 

such as instructions, safety procedures, demonstrations and manufacturer specifications. Some 

provide background information, advice or how-to guides designed to help consumers decide 

which product to buy. Some stores even allow customers to comment or rate their items.  

There are also dedicated that host user reviews for different products. Reviews and even some 

blogs give customers the option of shopping for cheaper purchases from all over the world 

without having to depend on local retailers. 

 

Price and selection 

 One advantage of shopping online is being able to quickly seek out deals for items or 

services provided by many different vendors (though some local search engines do exist to help 

consumers locate products for sale in nearby stores). Search engines, online  price comparison 



3
rd

 International Conference on Status of Women in Cashless Economy 

 

Page 230           K.S.R. College of Arts and Science for Women 

services and discovery shopping engines can be used to look up sellers of a particular product or 

service. Shipping costs (if applicable) reduce the price advantage of online merchandise, though 

depending on the jurisdiction, a lack of sales tax may compensate for this. 

 

Fraud and security concerns 

 Given the lack of ability to inspect merchandise before purchase, consumers are at higher 

risk of fraud than face-to-face transactions. Merchants also risk fraudulent purchases using 

stolen credit cards or fraudulent repudiation of the online purchase. However, merchants face 

less risk from physical theft by using a warehouse instead of a retail storefront. Secure Sockets 

Layer (SSL) encryption has generally solved the problem of credit card numbers being 

intercepted in transit between the consumer and the merchant. 

 However, one must still trust the merchant (and employees) not to use the credit card 

information subsequently for their own purchases and not to pass the information to others. 

Also, hackers might break into a merchant's web site and steal names, addresses and credit card 

numbers, although the Payment card Industry Data security standard is intended to minimize 

the impact of such breaches. Identity theft is still a concern for consumers. A number of high-

profile break-ins in the 2000s have prompted some U.S. states to require disclosure to 

consumers when this happens. Computer security has thus become a major concern for 

merchants and e-commerce service providers, who deploy counter measures such as firewalls 

and anti-virus software to protect their networks. 

 Phishing is another danger, where consumers are fooled into thinking they are dealing with 

a reputable retailer, when they have actually been manipulated into feeding private information 

to a system operated by a malicious party. Denial of service attacks are a minor risk for 

merchants, as are server and network outages. Quality seals can be placed on the Shop web 

page if it has undergone an independent assessment and meets all requirements of the company 

issuing the seal. The purpose of these seals is to increase the confidence of online shoppers. 

However, the existence of many different seals, or seals unfamiliar to consumers, may foil this 

effort to a certain extent. A number of resources offer advice on how consumers can protect 

themselves when using online retailer services. These include: 

• Sticking with known stores, or attempting to find independent consumer reviews of their 

experiences; also ensuring that there is comprehensive contact information on the website 

before using the service and noting if the retailer has enrolled in industry oversight 

programs such as a trust mark or a trust seal. 

• Before buying from a new company, evaluate the website by considering issues such as: the 

professionalism and user-friendliness of the site; whether or not the company list a 

telephone number and/or street address along with e-contact information; whether a fair 

and reasonable refund and return policy is clearly stated; and whether there are hidden 

price inflators, such as excessive shipping and handling charges. 

• Ensuring that the retailer has an acceptable privacy policy posted. For example note if the 

retailer does not explicitly state that it will not share private information with others 

without consent. 
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• Ensuring that the vendor address is protected with SSL when entering credit card 

information. If it does the address on the credit card information entry screen will start with 

"HTTPS". 

 

Privacy 

 Privacy of personal information is a significant issue for some consumers. Many consumers 

wish to avoid spam and telemarketing which could result from supplying contact information 

to an online merchant. In response, many merchants promise to not use consumer information 

for these purposes; many websites keep track of consumer shopping habits in order to suggest 

items and other websites to view. Brick-and-mortar stores also collect consumer information. 

Some ask for a shopper's address and phone number at checkout, though consumers may refuse 

to provide it. 

 
Perceived Risk with Product/Service 

 Perceived risk as a key determinant to consumer behavior might be a primary factor 

influencing the conversion of browser to real buyers. Perceived risk as the overall amount of 

uncertainty perceived by a consumer in a particular purchase situation recognized the risk 

resulting from poor performance, hazards and costs. Classified consumers perceived risk into 

the eight types of risk:  

 Time risk 

 Financial risk  

 Performance (functional) risk 

 Delivery risk 

 Social risk  

 Physical risk 

 Economic risk and  

 After sales service.  

 The uncertainty or perception of risk may generate anxiety that influences the consumer 

decision-making process. Define perceived risk as customer‘s subjective assessment of the 

consequence of making a purchasing mistake. 

Functional risk and Financial risk : It‘s related to product/service to discourage consumers 

from doing online transactions. Further, when purchased products/services fail, we may waste 

time, convenience, and effort getting it adjusted or replaced. Although time is non-monetary 

effort and varies among individuals we recognize time as a cost that consumers must pay 

products/services.  

Time Risk: Time risk is the perception that time, convenience, or effort may be wasted when a 

product purchased is repaired or replaced. It‘s an additional risk with the product/service. After 

purchasing product/service over the Internet, consumers may find a product/service is not 

worth for the financial price.  

Delivery Risk: The fear of consumers about the delivery will not be performed on time or that 

the product is damaged during the process of delivery. 
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Social risk; It is about the fear of fraud transactions which may cause their referent groups 

(family members of friends) to blame them for making a bad decision.  

After-sales service: It‘s associated with product problems, commercial disputes, and service 

guarantee. The risk capital consists of physical vigor, health, and vitality. who are elderly, frail, 

or in ill health are most vulnerable. It relates to threat to an individual‘s safety, physical health, 

and wellbeing is identified as  

Physical risk; The potential monetary outlay associated with the initial purchase price as well 

as the subsequent maintenance cost of the product, and the potential financial loss due to fraud 

is known as Economic risk. Therefore, we define perceived risk with product/service (PRP) as 

the overall amount of uncertainty or anxiety perceived by a consumer in a particular 

product/service when the consumer purchase online. 

 
Perceived Risk in the Context of Online Transaction 

 The context of online transaction confidence or trust will be improved by increasing the 

transparency of the transaction process (for example ,fully disclosing the identity, origin, and 

liability of the supplier), keeping to a minimum the personal data required from the consumer, 

and by making clear the legal status of any information provided. Threats to the adoption of  

e-Commerce that could manifest from such illegal activities as password sniffing, data 

modification, spoofing, and repudiation. Therefore, suggest the fundamental requirements for 

e-Commerce that satisfies the following security issues: authentication, authorization, 

availability, confidentiality, data integrity no repudiation, and selective application services. 

 Consumers evaluate online vendors before they enter into online transaction and therefore 

the characteristics of the vendors play an important role in facilitating the transaction.  identify 

technical impediments and their associated costs and limitations specific to B2C e-Commerce, 

which include download delays, limitations of the interface, search problems, inadequate 

measurement of Web application success, security weakness, and lack of Internet standards. 

Further, they state that if people do their business transactions with dishonest merchants or if 

sensitive information is stored on unsecured databases, security threats exist even where data is 

perfectly secure in transmission. Therefore, we define perceived risk in the context of online 

transaction (PRT) as a possible transaction risk that consumers feel. 

Conclusion 

 The consumer is willing to purchase product/service from an online vendor, that is 

perceived low risk, even if the consumer‘s perceived ease of use on e-Commerce is relatively 

low. From the study we conclude that consumers consider the risk related to the online 

transaction (i.e., privacy, security, non repudiation.) as one of the important factors when they 

purchase on the Internet. Thus, diminishing such risk is considerably important to increase the 

market potential online. 
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E-TICKET (ELECTRONIC TICKET) 

 

 

 

 

 
Abstract 
 Technology plays a major role in the field of customer service to make the consumer satisfy. While in the Public 
transport system it is widely accessed by public and the service providers are improving the quality of their service in 
various aspects. But in the case of fare collection it is still manual collection is followed, so this project focusing on 
implementation of efficient methods to expand the ticketing system. Smart Card technology is implemented to getting 
the ticket by drawing money from passengers account instead of transaction of direct money, with this method we can 
eradicate the issues due to scarcity of coin change. The smart card is swiped using the smart card reader with the 
conductor and after entry of passenger travelling details the Electronic Ticketing Machine (ETM) will generate the 
tickets and money will be directly transferred to transport corporation account using the Global Pocket Radio Service 
(GPRS). This technology is processed by the microcontroller in which the fare calculations are programmed. With 
this methodology the service provider can able to make their transaction easier, tracking of the bus will be possible. 
Additionally number of passengers accessing the bus can also be monitored and those information utilized to improve 
their service. 

 

Introduction 

 Public Bus Transport System is most used service among the people of various regions such 

as rural, urban and metro cites. Starting from students to working professionals are utilizing the 

bus transport due to its availability on time, multiple routes across cities and schedule basis. 

Due to demand in bus transport among public both government and private sectors are 

providing much facilities for passengers to make comfort travelling. Though luxury field 

improved, but the ticketing system is still cash pay to buy a ticket in bus transport. Since online 

bookings are only done for long distance transports, the city buses are still suffering with a 

problem with cash payment due to scarcity of coins. There will be a quarrel and issues usually 

having among bus conductor and passengers regarding not having exact amount of money to 

be returned. Those problem is still occurs in every bus day to day that affect harmony of 

society. So the main theme of this project to eradicate the problem due to demands of coin 

change in public bus transport and implementation of simple method of transaction. Currently 

Electronic Ticketing Machines (ETM) is used in the buses that will store data and deliver 

tickets digitally, but still fare collection is done manually. In this project fare collection is done 

digitally with the aid of smart cards without use of direct money transaction. Passenger will be 

provided with a smart card which is rechargeable and each card will have a unique id number 

in which details of the card holder will be stored in a database. Smart card to be utilized for the 

purpose of getting tickets in the public buses instead of paying money directly. Amount from 

the passenger‘s account will be deduced for each transaction and account can be 

recharged  whenever needed. Each card holder will be provided with a personal profile, so they 

can monitor their statistics such as their expenditure in bus travel per month and transaction 

statement etc. In the transport corporation the database will give information such as number of 

passengers using a bus per day and in one trip, areas and timings with more crowds etc. So they 
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can use that information to improve the service by employing more buses during peak hour. In 

the area of accounts the amount is directly transferred to their bank account so no need for 

checking the cash collection from each bus conductors. 

 E-Ticket is a system for online ticket generation and sales. User can easily book and order 

the tickets to a cultural or sport event online, pay them online and then print his electronic 

tickets (downloaded as PDF ticket or image format) at home printer and go directly to the 

event place. There is no need to wait in queues or be stressed to get tickets just before the event. 

The sale system communicates with the terminals at location and can check validity of each 

ticket in real time. The system is based on EAN barcodes and terminal runing Java application. 

 An e-ticket (electronic ticket) is a paperless electronic document used for ticketing 

passengers, particularly in the commercial airline industry. Virtually all major airlines now use 

this method of ticketing. When a customer books a flight by telephone or using the Web, the 

details of the reservation are stored in a computer. The customer can request that a hardcopy 

confirmation be sent by postal mail, but it is not needed at the check-in desk. A confirmation 

number is assigned to the passenger, along with the flight number(s), date(s), departure 

location(s), and destination location(s). When checking in at the airport, the passenger simply 

presents positive identification. Then necessary boarding passes are issued, and the passenger 

can check luggage and proceed through security to the gate area.  The principal advantage of e-

ticketing is the fact that it reduces booking expense by eliminating the need for printing and 

mailing paper documents. Another advantage is that it eliminates the possibility of critical 

documents getting lost in the mail or being sent to the wrong address. 

 
E-Ticket System Schema 

 

 
Electronic Ticket Technologies 

 on-line sales system (e-shop) 

 on-line ticket generating application (using EAN barcodes and PDF format) 

https://www.artio.net/images/stories/schemas/e-ticket-schema.png
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 sold ticked database 

 Java-based terminals to validate the validity of ticket brought by the customer 

 platform independent (Unix, Linux & Windows servers compatible) 

 high availability, high transaction throughput 

 
E-Ticket Problems 

 I just booked two e-tickets on AC. One was through Expedia and the other through AC's 

on-line"Personal-Ticket-Office". The Expedia ticket had 6 segments but the statement that 

came back said that the e-ticket was confirmed. The Personal Ticket Office ticket was a simple 

2 segment trip. Both were immediately upgraded to Executive Class using any fare confirmable 

at time of reservation upgrades. The e-ticket documentation from Expedia, Personal Ticket 

Office (and all other on line vendors) does not provide enough detail regarding GST.  

This means that I have to get a copy of the sales receipt printed out at the ticket counter at the 

airport. Last night it took me over 15 minutes to get these printouts (and I was the first in line)! 

Two problems arose: despite the confirmed e-ticket from Expedia, AC said that there is a  

4 segment limit on e-tickets (I have had this problem with Canadian too) so they would have to 

reissue this all as a paper ticket. The simple Personal Ticket Office ticket was relatively easy to 

pop out a receipt for but because I had already upgraded she had to do lots of looking up in her 

agent book and force the ticket to print out an acceptable receipt with the right fare. 

 I was just dropping my brother off for his flight to LHR so the time didn't bother me. Had I 

tried to do that this morning when I am actually flying and will be somewhat pressed for time, I 

would have been royally ticked off! The only reason I have been insistent on e-tickets is that AC 

is having a promotion that includes theatre tickets and entries in a contest for a vacation based 

on e-tickets-only. So much for the benefits of e-tickets. I just may go back to paper tickets for a 

while until they get these and the other well known e-ticket bugs fixed. 

 
E-Ticketing and Other Improvements to Public Transport 

Implementing Sustainable Mobility 

 Faced with falling public transport passenger numbers and the declining profitability of 

public transport services, innovative measures were needed to change travel behaviour in 

favour of sustainable modes. 

The Measure Progress 

 Between January 2006 and October 2006, a campaign was launched to raise awareness of 

public transport in Odense and to create a better image for the system. Posters were displayed 

encouraging citizens to use the buses and a new website was created giving information about 

timetables and prices. In summer 2006, water bottles were handed out featuring the address of 

the new website, and in autumn 2006, 5,000 umbrellas were handed out also promoting  

the site. 

 An electronic communications campaign was also implemented. In January 2008, ansms 

ticket scheme was launched, allowing passengers to pay their fares by mobile phone and to 

show the sms to the bus driver as proof of purchase. The scheme was developed in cooperation 

with the phone operator TDC and passengers are charged for their bus travel on their phone 
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bill. Passengers can also use WAP to download actual timetables. Real-time information 

screens were installed in five locations in the city. A bus priority system based on GPS was also 

installed. 

Electronic Ticketing Machines in Public Bus Transport 

 The Electronic Ticketing Machine (ETM) is a Hand Held Computer, in which the program 

is stored along with all the relevant data, for issue of tickets in the bus during the journey.  

The storage of program and data is done through a Personal Computer (Host PC), and is called 

pre-journey configuration for the specific route, bus service, fare, concessions, conductor, driver 

and day of operation, for handling the passenger and luggage ticketing. The master data 

pertaining to the unit fare charges for adult/child and luggage, concessions, route, bus service 

are stored on the Host PC, and made available for uploading on to the ETM at the time of 

configuration. Once the pre-configuration is over the ETM is ready for use during the journey. 

A collection report can be prepared at the end of trip. After a journey is over the transaction 

data files are transferred from ETM to the Host PC, over a communication cable connected to 

serial communication port. The ETM requires about three hours for full charging after which it 

can be used continuously for 7-8 hours. 

 
Features of Existing ETM 

1. Fully customized fare tables for passenger Luggage  

2. Instant calculation of fare 

3. Instant display and report about passengers onboard 

4. Data transfer facility between ETM and host pc using communication cable or contactless  

infrared port 

5. Day end total collection report 

6. Duplicate receipt 

7. Station specific statements 

 
Proposed Method of ETM‟s in Public Bus Transport 

 The proposed method consists of input devices smart card reader for acquiring passenger 

data such as Name, Passenger ID, address, contact details and balance available in account. 

For this the conductor need to swipe the smart card using the ETM. Then using keypad the 

travelling information such as source, destination and number of passengers to be passed in.  

So that using the pre-defined program, fare for the passenger will be calculated and displayed. 

With the help of printer, ticket will be generated with the above details and also 

includes vailable balance, transaction ID. Likewise each transaction is transferred to the central 

database, so that bus can be monitored regarding number of passengers using the service, total 

fare collected and location of the bus travelling. Provided smart card is rechargeable one, so the 

passenger can recharge with their convenience like the mobile recharge. Additionally proposed 

system includes, each card holder will be provided with the online account in Transport 

Corporation to know their statistics about their travelling statement. It will also reduce the 

burden of submitting the cash to accounts at end of the day, because the collected cash will be 
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directly transferred to transport corporation electronically. As the result the issues related to 

demand of coins while getting ticket will be eradicated. 

 

Conclusion 

 The effective solution for the issues facing in day to day life in the public bus transport was 

proposed and proved theoretically. Major issue of scarcity of coins while getting tickets was 

focused and using smart card technology the problem was eradicated. Whole transaction of fare 

collection was centralized and transferred electronically with the GPRS technology. Tracking 

of buses is not possible using the present methodology of bus transport, but using the e ticketing 

system the vehicle can be tracked using the GPS. Statistics such as number of passenger 

accessing the bus per day, per trip based on timings are stored in database so the service 

provider can able to improve his service by operating more bus during the peak hours. 

Passengers can access the accounts in online and they can able to view their travelling 

statement. Provided smart card is a rechargeable, so customers can recharge whenever the 

account balance needs money as per their convenience. So this project will be an efficient 

method that will eradicate the issues present in the existing method and will help society to 

have the comfortable travelling experience. 
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A STUDY ON PURCHASE BEHAVIOR TOWARDS CASHLESS TRANSACTION 

 

 

 

 

 

 

 

 

Abstract  
 Credit card based research has shown that when a credit card based payment is used, the volume, value and type 
of products purchased increase. Whether this is due to the credit element, or to the „cashless‟ element of the transaction 
is not known. The notion that the tangibility of cash influences perceptions is not novel, but it is untested.  
The literature reviewed in this paper suggests that under conditions of cash, there is awareness 
(conscious/unconscious) that a possession of value transferred and this perception may well have a direct impact on 
purchase behaviour.   

 

Introduction  

 The introduction and increased use of electronic transfer systems has led to the predictions 

of a cashless society (Humphrey et al., 1996; Humphrey and Berger, 1990; Olney, 1999).  

The demise of cash and the emergence of a cashless society pose benefits as well as problems 

for a society. Electronic money transfer systems (EMTS) are popular with many governments 

and organizations, including the OECD (Wes Vernon, 2002).  Underpinning this support is the 

efficiency, cost reduction and the assumption that it will counter money related fraud and 

‗laundering‘.  On the other hand, social commentators and environmental activists argue that a 

cashless society will have a detrimental effect on the society and the environment due to 

increased consumption and debt (Libow, 1955; Taylor and Tilford, 2000; Zavestoski, 2002; 

MacDonald et al. 2006).    

 In 1979, Hirschman warned that people who own more credit cards make larger purchases 

per departmental store visit. To date the limited number of credit card based studies suggest 

that consumption and the overall amount spent increases when credit cards are used to enable 

payment (Feinberg, 1986; Hirschman 1979; Reistad, 1967; Soman, 1999).   Nocera (1994) 

assumes that ‗over consumption‘ takes place when a consumer makes a purchase that exceeds 

their capacity to pay with the resources available at the time of purchase and those they 

reasonably expect to have available in the future. One specific claim is that at least some 

consumers have a self- control problem; therefore, they spend more on their credit cards, save 

less and embark on a consumption path that is unsustainable to self and society (Swartz-Garcia, 

Hahn and Farrar, 2007).  An issue   not resolved is whether it is the credit factor, the cashless 

factor or the combination of both that influences ‗over consumption‘ and undisciplined 

purchasing behavior.  The case for the notion that the cashless condition could be factor is 

subject of this discussion paper. 

 

Cashless Transaction in Indian Banking Sectors 

 With limited cash in hand and an indefinite crunch in sight, most people are rushing to 

cashless transactions. "Digital transactions bring in better transparency, scalability and 
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accountability. The new move will compel more merchants to accept digital money," says 

Abhay Doshi, Senior V-P & Head, Digital Services Platform Business, Flytxt.  

 The RBI classifies every mode of cashless fund transfer or transaction using cards or mobile 

phones as 'prepaid payment instrument'. These can be issued as smart cards, magnetic stripe 

cards, Net accounts, Net wallets, mobile accounts, mobile wallets or paper vouchers. These are 

classified in to three types: 

 Closed: Issued by an entity for purchasing goods and services only from it, these don't 

allow cash withdrawal or redemption. Ola Money is one such closed wallet.  

 Semi-closed: These are used to buy goods and services, including financial services, from 
merchants that have a specific contract with the issuer. These too don't allow cash withdrawal 
or redemption and include wallets offered by service providers like Paytm and State Bank 
Buddy. 

 Open: These can be used to buy goods and services, including fund transfers at merchant 

locations, and also permit cash withdrawals at ATMs. All Visa and Master-Card cards fall into 

this category.  

 

Cashless Modes  

Mobile wallet 

 This is basically a virtual wallet available on your mobile phone. You can store cash on the 

mobile to make online or offline payments. Various service providers offer these wallets via 

mobile apps, which you need to download on the phone. You can transfer the money into 

these wallets online using credit/debit card or Net banking. This means that every time you pay 

a bill or buy online via the wallet, you won't have to furnish your card details. You can use 

these to pay fees, bills and make online purchases. 

Plastic money 

 This includes credit, debit and prepaid cards. The latter can be issued by banks or non-

banks and can be physical or virtual. These can be bought and recharged online via Net 

banking and can be used to make online or point-of-sale purchases, even given as gift cards.  

Net banking 

 This does not involve any wallet and is simply a method of online transfer of funds from 

your bank account to another bank account, credit card. 

 

Advantages of Cashless Economy 

 1. The first and foremost advantage of cashless economy is that an individual does not need 

to carry cash with him or her everywhere which in turn reduces the chances of theft from 

wallet, reduces inconvenience due to carrying cash, give freedom from problem of change 

when transaction is of odd amount, no risk of receiving counterfeit currency and so on. 

 2. Another benefit of cashless economy is that it is easier to track the black money and 

illegal transactions because if cash is used directly for doing transactions than it is not easy to 

track the transactions as the money does not come into the banking system however in case of 

digital transactions it is easy to track the transaction as all records are there with the banks 

which result in more transparent transactions which in turn leads to fall in corruption in the 

economy of the country. 
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 3.Another advantage of cashless economy is that since all transactions will be done through 

organized channel that is through banks and financial institutions it results in increase in tax 

revenue for the government as all cash transactions which were done illegally come into 

banking system which in turn helps the government in tracking all transactions and levying tax 

on them which in turn can be used by the government for betterment of economy of the 

country. 

 

Disadvantages of Cashless Economy 

 The biggest disadvantage of the cashless economy is that not everybody has the knowledge 

of doing digital transactions and hence its reach is limited to urban and semi-urban centers only 

and therefore it is very difficult to implement cashless economy in the big country where many 

sections of the society in rural areas is illiterate and poor. Hence the lack of proper 

infrastructure and education among citizens is disadvantageous as far as the cashless economy 

is concerned. 

 1. Another disadvantage of the cashless economy is that although it easy to do digital 

transactions but at the same time it is very risky as compared to cash related transactions. 

Hence people having half knowledge of digital payments are exposed to cyber fraud and losing 

their hard earned money to online scam and hacking of bank accounts and hence it is better to 

do cash transactions rather than doing digital transactions if one is not fully aware of the online 

medium of transactions. 

 2. Another demerit of the cashless economy is that digital mode of payments like the credit 

card, wallet payments, internet banking involves some transactions fee which is not the case 

with cash transactions and hence any individual thinking of doing online transactions will take 

into account these transaction costs and will not favor online medium of transactions. Hence 

the presence of transaction cost is a hindrance to cashless economy finding acceptance among 

the people of the country. 

 As one can see from the above that cashless economy has advantages as well as 
disadvantages and any government thinking of adopting cashless economy model should 
carefully analyze the merits and demerits and then take the decision as the cashless economy 

cannot be imposed on the people rather it can be gradually adopted by the people of the 
country 
  

The Social Factor   

 Classical sociologists such as (Karl Marx, 1927, cited in McLellan, 1971), (George Simmel, 

1900, translated by Bottomore Frisby, 1990) and Max Weber (1947, 1978) build upon the 

economic view of money and reflect another version of the commodity theory of money. Like 

Adam Smith, Marx held that gold acts as a universal measure of value and through this 

function, gold became money. Marx emphasised social relations of production of commodities; 

the labour theory of value prevented him from recognizing the abstract value of money in the 

form of credit money. ―In this view money was distinguished only by quantity. They 

emphasised different effects of money on society and culture, but did not consider the social 

and cultural shaping of money‖ (Singh, 2000, p.4).   

 Parsons (1950) attempted to bridge the gap in the perception of money from a social 

perspectives and viewed ‗money as a symbolic medium‘ (1991, p. 18). He followed the axiom 

http://www.letslearnfinance.com/examples-of-direct-tax.html
http://www.letslearnfinance.com/examples-of-direct-tax.html
http://www.letslearnfinance.com/examples-of-direct-tax.html
http://www.letslearnfinance.com/customer-centered-company-features.html
http://www.letslearnfinance.com/cash-equivalents.html
http://www.letslearnfinance.com/advantages-and-disadvantages-of-credit-cards.html
http://www.letslearnfinance.com/advantages-and-disadvantages-of-credit-cards.html
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that value is realisable only in economic exchange and that money is only a symbol of value. 

Again, this view of money was exclusively related to the economic sphere (Zelizer, 1994). 

However, the Parsonian orientation persisted long in sociology and Habermas, Luhmann and 

Giddens viewed the concept of money as symbolic token of medium interchange (Ingham, 

2004).   

 Simmel‘s philosophical view of money attempted to express the essence of modern life 

(Dodd, 1994) rather than providing an account of value in the commodity. His perception of 

money generated individuality, personal freedom and intellectualism (Turner, 1999). 

According to Simmel, money has the ability to create a social class hierarchy within a society; 

it divides a society based on peoples‘ ownership of money and choice of how they want to use 

the money in present and in the future.     

 In the mid 1950s, another stream of research viewed money from anthropological 

perspectives where money was perceived from a cross-cultural perspective, which included 

multiple forms of monies in the society.  Mauss (1914) observed that money is ―essentially a 

social fact‖, and attaches to a variety of social relations rather than to individuals and Zelizer 

(1994) points out that cultural values and social relationship also shape the meaning of money.  

Zelizer states that ―Not all dollars are equal‖ (Zelizer, 1989, p.343). The meaning of money 

changes, dependent on use; domestic (shopping/grocery), investment, inherited, gifted 

(Bohannan, 1955 and Douglas, 1967, cited in Singh, 2000; Singh, 1994, cited in Singh 2000, 

p.4; Zelizer, 1994). Singh (1997) suggests that ‗money in marriage‘ suggest that multiple monies 

have different meaning in different cultural values, for instance, joint account in marriage 

shows trust and togetherness. Demosthenous, Robertson, Cabraal, and Singh (2006) explored 

cultural identity and financial literacy among Australian Aboriginals. They conclude that 

cultural identity shapes the meaning of money and money management practices. Fleming et 

al., (1997) suggest that the meaning of money changes based on the medium of payment. The 

study contrasted forms of payment using credit card payment and cash payment for the ritual of 

a Maori funeral in New Zealand.   

  Another stream of research focused on the meaning of domestic money in the electronic 

transaction medium. Pahl (1999) indicated that education and gender play a significant role in 

the use of electronic transactions. Education provides the necessary knowledge to make use of 

new forms of electronic media and men tend to make more use of cashless transactions than 

women do. Singh and Ryan (1999) also arrived at the same conclusion in their ‗gender, money 

and technology‘ study. Further, Prelec and Simester (2001) suggest that older consumers tend 

to have better money management skills using cash compared to electronic cards.  

 

Purchasing Behavior in Cashless Transactions 

 In addition to the social meaning attached to money, another factor influencing how we 

perceive money is the tangibility of cash. The commodity theory of money, sees money as a 

‗good‘ linked to a precious metal (or alternate physical objects) or its convertible paper symbol 

i.e. ―Money is essentially material and tangible; it could be stored and passed from hand to 

hand- it circulated‖ (Ingham, 2004).  According to (Heidegger, 1975) money is a ‗thing‘ 

invested with value. For Simmel money is a ‗value‘ turned into a substance (Simmel, 1978). 

Thus far, the effect of these perception on money and or how money is used under a cashless 

transaction system has not been studied. The handling and visual processing of actual cash may 



Vol. 5     Special Issue 1        September 2017            ISSN: 2320-4168 

 

Shanlax International Journal of Commerce Page 243 

affect how we attribute value to the payment.  Some observers (Zelizer, 1994; Filippo, 1994; 

Fusaro, 2006; Bruce et al., 1983; Kirkland and Flanagan, 1979) suggest this may be the case 

when an electronic card is used as a medium of payment- consumers tend to feel the lack the 

tangibility of notes- increases expenditure levels and increased incidence of purchase behaviour.   

 Zelizer (1994) reports that  people distinguish between different kinds of monetary media 

such as cash, debit card, and credit cards and the meaning attached to each mode of payment 

system varies on social and tangibility dimension. In this regard, each monetary medium 

possess unique characteristics, such as cash being essentially tangible and passes from hand to 

hand, whereas credit cards and debit cards use new monetary media where transactions occur 

in electronic form.  Filippo (1994) points that the ‗technological feature of tangibility is essential 

for the definition of money in new monetary economics‘ (NME). Fusaro (2006) argues that 

debit card users make more frequent and smaller withdrawals to control their spending 

behaviour. Bruce et al., (1983); Kirkland and Flanagan, (1979) show that very young children 

attribute greater value to physically large coins than they do to small coins. These studies 

suggest that the tangible factors can affect perceptions in transaction process, which is evident 

from studies involving young children.    

 

Discussion   

 Although not a widely discussed phenomenon, philosophers and economic psychologists 

recognize that it is common for individuals to regard money as ‗substance‘.  That people place 

a material value on cash is evident in hording behavior and in numismatics. In addition, the 

commodity theory of money, sees money as a ‗good‘ linked to a precious metal (or alternate 

physical objects) or its convertible paper symbol i.e. ―Money is essentially material and 

tangible; it could be stored and passed from hand to hand- it circulated‖ (Ingham, 2004).       

The underlying assumption is that the tangibility of notes and coins creates awareness 

(conscious/unconscious) that something of value is being exchanged. This is in part, intensified 

by the consumers‘ ability to process transactional information using perceptual senses such as 

sight and touch and translates into an immediate experience of the amount spent. Under a 

cashless transaction condition, consumers may not, at that specific point, be mentally             

(or emotionally) ‗tuned in‘ to the actual amount of money being spent.     

 Whether or not EMTS use, affects purchase behaviour is unknown. Certainly, the credit 

card based research suggests it does. However, it is not clear if it is credit availability or the 

cashless factor that affects purchase behavior. Also, it may be the use of credit coupled with a 

disorganized lifestyle that drives the behavior, the credit card research investigated credit card 

users per se but as the studies do not reports sample characteristics it is not known if the 

purchase behavior is a function of credit use or lifestyle.    

 Certainly, future research would need to tease out these factors. One of the ways in which 

money management can fail is through inappropriate purchasing patterns (Livingstone and 

Lunt, 1992). Credit card research on ‗overspending‘ reached the conclusion that the most 

probable reason for  increased spending is that at least some consumers most of the time have 

self-control problems, therefore, they spend more on credit cards (Liabson, 1997; 1998). Prelec 

and Loewenstein (1998) argue that the pain of paying for goods and services plays an important 

role in consumer self-regulation. A cashless transaction (one presumes debit or credit card use) 

takes away the pain of transferring ‗cash‘ and may encourage consumers to spend more. From 
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a ‗hedonic perspective‘, a cashless transaction does not evoke the thought of the amount of 

money spent at the time of purchase as compared to cash payment which evokes thoughts 

about costs/benefits of purchase at the time of purchase (Prelec and Loewenstein 1998, p.25).    

 A common, lay explanation for ‗overconsumption‘ is that people get into financial 

difficulties through treating as necessities goods whose only function is social display. Walker 

and Garman (1992) found that people with serious debt problems regarded certain kinds of 

expenditures on children (for example fashion goods and substantial Christmas gifts) as 

necessities, and would run into debt in order to maintain them, even though many people 

would classify them as luxuries.    

 Some observers (Soman, 2001; Jay, Jiang and Soman, 2004) argue on the issue of payment 

instrument use and willingness to pay. They conclude that a debit card has less salience than a 

cheque payment instrument. When paying with a cheque, the consumer has to actually write 

the amount of the purchase on the paper instrument and when paying by cash the consumer 

actually undertake mental accounting of the purchase in terms of cost and benefit. When 

paying with a debit card, on the other hand, a consumer only has to swipe the card and enter a 

PIN (or sign the receipt). From this perspective, it is plausible that at the transaction point, the 

consumer is more aware of the price of the good if they pay with a cheque or cash than with a 

debit card. To date perceptual bias and the subjective value of money has been studied.  

However, the effect of the tangibility of money on consumption behaviour has not been 

researched. It may well be that the tangibility of coinage and notes affects the perceived value 

of the price paid for the products purchased, therefore, providing justification for the hypothesis 

that the tangibility of currency affects consumers perception during transactions.   

  

Conclusion  

 Given the strong support for EMTS is would seem sensible to assume that ultimately, this 

form of money transfer will prevail.  Even so, it is prudent to understand the potential social 

and environmental impact of EMTS use. This means that it is advisable to carry out empirical 

research into how people perceive ‗cash‘  and to ascertain  if it is the use of EMTS that 

encourages consumers to spend more (via increased purchase and/or increase cost per items). 

The credit card based research, though limited shows that where such cards are used volume 

and value per transaction increases. What needs to be ascertained whether or not the use of 

debit/smart cards has the same outcome. Any study will need to, of course, control for cultural 

factors, as money perception and use will vary across different social and cultural contexts 

(Zelizer, 1994; Bohannan, 1955; Singh, 2000; Robertson, Cabraal and Singh, 2006). This is 

particularly important as the credit card research to date, has not controlled for factors such as 

age/experience (Pahl, 1999; Singh and Ryan, 1999; Simester and Prelec, 2001); money 

management skills (Swartz-Garcia et al., 2007) or cultural factors (Singh, 2000; Demosthenous 

et al., 2006; Fleming et al., 1997). In addition the purchase context needs to be considered as 

the use of an EMTS when paying for infrequently purchased, expensive goods as opposed to 

frequent, routine, inexpensive items.   

 Managerially, the discussion topic is relevant in formulating new guidelines to safeguard 

consumers‘ interest under a cashless environment. For example, the banking industry may 

want to increase awareness campaigns to modify consumers‘ perception of money and stress 
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better money management practice. On the other hand, anti-consumption group may urge 

governments to protect the interest of consumers in a cashless society.   

Acknowledgement: The author thanks Dr Ken Hyde, Department of Marketing, and AUT for 

proof reading the paper before submission.    
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CASHLESS ECONOMY AND WOMEN EMPOWERMENT 

 

 

 

 

 

Abstract 
 Cashless economy has contributed unprecedentedly towards India‟s economic growth in the recent years.  
The cashless environment has reduced the chances of illegal transactions, black money, theft, fall in corruption etc., 
and paved way for women empowerment. The usage of technology has brought a positive change in the individual 
and economy as well. This study highlights the role of women in cashless economy. 
Keywords: Cashless economy, Women empowerment, Technology, Economic growth. 

 

Cashless Economy and Women Empowerment 

 Cashless economy is an state that describes financial transaction with no physical notes or 

coins but rather an electronic representation of money. Countries that have greater financial 

status and citizens, will be able to understand going cashless and to know their benefits. Going 

cashless is easier and the trust that reminds that people‘s money are safe in the bank keeps such 

economy to exists. It‘s the easiest way of doing transaction which is transparent to everyone 

helping in deducting black money usage and stopping from the circulation of the same.  

Because of the multiplying positive side of the cashless economy many developing countries are 

trying to follow the idea. This is a huge task and hence the governing bodies should take 

necessary responsibilities to satisfy everybody and avoid giving hard time to anyone including 

the layman.  

 

Importance of Cash  

 Whatever the debate maybe, still there are places that exist where even electricity is a huge 

dream andsome people might not even have heard of the word ―online/digital transaction‖. 

Cashless economy is an dynamic change that the government is trying to bring to the people to 

make them understand the benefits. Initially, some developing countries may try to adopt 

cashless economy, but this will not happen overnight and will definitely take few years to taste 

the positive change. 

Advantages 

 Fear of one‟s safety 

 No need to be worried or scared that you are carrying cash and making others aware that 

its worth robbing/snatching.  

Protection 

 Carrying cards are worthy, as they are PIN protected that works on the user‘s credentials. 

Record 

 A record of all the transactions will be maintained, thus making the system more 

transparent. 

Payments made directly to the bank 

 There will be no need to physically go to the bank to deposit money. 
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Tax 

 When there is more money in the bank and hard cash with you, its becoming challenging to 

hide income and to evade tax. It also helps the countries growth when there is increased 

number of tax payers that leads to less number of taxation in the country.  

Benefits for Long Term 

 Most of the people might criticize or feel its hard on to them but this kind of economical 

change will bring a long lasting benefit to the country which is good for the country‘s economic 

health. 

Disadvantages 

Reaching Cashless Economy to nook and corner 

 There are many urban and semi urban places in the country where the people who live 

there aren‘t aware of the digital transaction or online transaction. Because of this reason its 

hard to implement the cashless transaction idea in a country where illiterate and poor people 

exists. 

Phone is Everything 

 Everyone of us will be dependent on our phone especially if we have all the information 

and transactions happening through the phone. If the phone is stolen, then losing it can be a 

whammy situation. Cashless life is going to be a real problem if you are travelling through 

village or abroad with lack of proper banking facilities or other mode of payment. And if the 

phone battery is dead in the middle of a travel or business dealing or anything emergency then 

again you will be left stranded with no options. 

Tech Unsavvy 

 There are sudden three generations jump towards digital world. This is going to be lot more 

difficult on the old citizens who do not have knowledge to operate gadgets or even to download 

an app in order to do the transactions. India has a low penetration on internet and smartphones 

while they both are the major requirement to go cashless. This is now a challenge to the 

government to create user friendly options for those who are tech-unsavvy.  

Chances of Overspending 

 People cannot keep a watch on their plastic money 24*7 but they had a leash when they 

used paper money. People will automatically go spendthrift through the cashless way of living 

and then criticize the government.  So the idea of going cashless will be successful if only when 

government makes it comfortable and widespread.  

Paving ways for cyber crimes 

 There will be more of hacking and cyber crime incidents such as hacking one‘s credit or 

debit card PIN, passwords and other sensitive personal information‘s. Thus the government 

should increase internet security, vulnerability and malware support in IT‘s. 

Women Empowerment 

Leading Women to a Better Tomorrow 

 Women‘s empowerment is to entitle women for their contribution to the society in all areas 

and sectors to build stronger economic background in the country. This leads to gender equality 

and a quality lifestyle for women and people around them.  
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Benefits of Cashless economy in Women‟s life 

 Often times women play a multi tasking role. They face huge demands on their time 

balancing personal and professional life. Women rely on cash very much that they do shopping 

and travel places to pay bills and do their daily routine. Those point of time they are not sure 

about the security level for themselves and the cash that they carry alongside. Either they can 

be stolen or can be taken by their family members. Now that the digital transactions have 

come, where women can feel safe and powerful which shows women empowerment.  

Internet Payments/Transactions will empower women 

 Women are 20% less likely than men in having an account in any financial institutions. 

When it comes to finance and its services women tend to value it. So that policy makers and 

financial service providers should help reduce the gender gap and extend women‘s access 

overall. The reality is that many women does not have a phone and do not how to use one. 

This experience led to agents play an essential role by training and supporting the women on 

technology. 

Conclusion 

 Still there are many places where we don‘t get internet connection. The biggest challenge 

for cashless economy is the infrastructure. ―You Cannot Run a Train in an Area Where There 

Is No Railway Track‖. In any business, technology is cost efficiency. 100% cashless economy is 

not possible but even 15% rise will benefit our economy in a drastic manner. 

 The unswerving truth is that the active involvement of women and their leadership quality 

will be easier in the transition to cashless economy. Digital India has a positive perspective for 

the community. To make a difference there are few volunteers/consultants and government 

agents trying to educate and create awareness about the digital economy. This will provide 

women a chance to emerge as leaders in different fields with their own rights. 
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CASHLESS TRANSATION AND ITS IMPACT ON WORK LIFE BALANCE:  

A STUDY ON VARIOUS SECTORS WOMEN WORKERS AT VELLORE DISTRICT 
 

 

 

 

 

 

 

 

 
Abstract 
 The reality of working life today is that employees are constantly trying to juggle their work and personal lives. 
Cashless transactions are way of making payments without the use of physical cash, a gateway to technological 
advancement in the field of world economy. A cashless payment is a behavioural change in the people where people 
eliminate usage of money as a medium of exchange for goods and services by allowing electronic transfer payments or 
non electronic payment via cheques. Cashless transaction economy doesn‟t mean shortage of cash rather it indicates a 
culture of people settling transactions digitally. However this article discusses and focuses on the term "cashless 
transaction and its impact on WLB” in the sense of a move towards, and implications of a work stress, time 
management, work and life engagement of women. This article deals with the work life balance and their impact on 
cashless transaction of women employees from various types of sectors i.e., hospitals, colleges, IT, and beauty parlour 
are located in around Vellore district. This study also examines the effect of adopting cashless transaction and provides 
suggestions in order to improve our understanding, choice, implementation and effectiveness of work-life practices. 
Keywords:  Work life balance, cashless transaction.  

 

Introduction 

 Women are expected to fill many roles in their daily tasks. In the process of balancing these 

many roles, they have to manage their work and life by using the modern technology like 

machines which are makes the life very easy (washing machine, fridge, ATM, Mobile banking 

etc.,) The women employees are very poor in the time management to satisfactory in the term 

cash transaction, bills paying (EB Bill, Phone bill), Banking activities. (Saving the money, with 

drawing the money) because they have to go for this activities in the working hours only.        

So they are very much suffered in these monetary based activities. The RBI and the 

Government are making several efforts to reduce the use of cash in the economy by promoting 

the digital/payment devices including prepaid instruments and cards. RBI‘s effort to encourage 

these new varieties of payment and settlement facilities aims to achieve the goal of a ‗less cash‘ 

society. Here, the term less cash society or cashless transaction economy indicate reducing the 

use of physical cash for payments. Instead of cash, digital payments are made to settle the 

payments. In a modern economy, money moves electronically. Hence the spread of digital 

payment culture along with the expansion of infrastructure facilities is needed to achieve the 

goal. In this method of transaction the time is consumed. The efforts of people become less. 

Especially working employee (Male or Female) they have to apply leave or permission for 

satisfied the family or personal needs like any kind of payments to various purpose. But this 

cashless transaction makes the work and life easy. 
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Review of Liter View 

 A cashless society describes an economic state whereby financial transactions are not 

conducted with money in the form of physical banknotes or coins, but rather through the 

transfer of digital information (usually an electronic representation of money) between the 

transacting parties. Cashless societies have existed, based on barter and other methods of 

exchange, and cashless transactions have also become possible using digital currencies such as 

bit coin. Such a concept has been discussed widely, particularly because the world is 

experiencing a rapid and increasing use of digital methods of recording, managing, and 

exchanging money in commerce, investment and daily life in many parts of the world, and 

transactions which would historically have been undertaken with cash are often now 

undertaken electronically. Some countries now set limits on transactions and transaction values 

for which non-electronic payment may be legally used. The trend towards use of non-cash 

transactions and settlement began in daily life during the 1990s, when electronic banking 

became popular. By the 2010s digital payment methods were widespread in many countries, 

with examples including intermediaries such as PayPal, digital wallet systems operated by 

companies like Apple, contactless and NFC payments by electronic card or smart phone, and 

electronic bills and banking, all in widespread use. 

 Work schedule flexibility has been found to be negatively associated with work life    

balance/work family conflict. Higher the flexibility lower is the work family conflict. In other 

words, higher the work schedule flexibility, higher is the work life balance. Loscocoo (1997) 

examined how people with considerable control over their work lives construct and experience 

work family connections. The results showed that self-employed people had considerable 

control over their work lives and this helped them to curb the intrusion of work into family life. 

However, women emphasized the importance of flexibility more than men. Hammer et al. 

(1997) reported that higher levels of perceived work schedule flexibility were related to lower 

levels of work family conflict. Macky and Boxall (2008) reported that employees working 

longer hours are more likely to report a greater imbalance in the work life relationship. The five 

high involvement variables (i.e. power to make decision and act autonomously, information 

provision, rewards, knowledge of the job and team working) were found to be negatively 

correlated to work life imbalance. It was also found that increasing the availability of work life 

balance policies for employees did not improve the relationships when pressure to work longer 

hours was higher, and employees felt greater work life imbalance.  

 

Scope of the Study 

 Cash less payments have several advantages, which were never available through the 

traditional modes of payment, some of which are; privacy, integrity, compatibility, good 

transaction efficiency, acceptability, convenience, mobility, low financial risk, anonymity In 

this study, the researcher intends to examine relationship among cashless transaction, women 

workers time management, workers work and life balances. This study also can help the 

practitioners, academicians and policy makers working at different levels to find out the most 

important factors that affect the productivity of women employee. 

  

https://en.wikipedia.org/wiki/Paypal


3
rd

 International Conference on Status of Women in Cashless Economy 

 

Page 252           K.S.R. College of Arts and Science for Women 

Importance of the Study 

 In this modern world working women work life balance is very important. Because 

compare to male worker female worker playing a vital role in their life. If the female has 

married women she playing a role of spouse, mother, daughter-in-law, daughter, sister,       

sister-in-law, home maker etc., if she is a good in managing her work and life there will be 

without stress. The study provides an insight into how and why women workers make a 

decision about the adoption and use of information technologies in their work place. 

Objectives of the Study 

 The following are the various objectives of the study 

1. To analyse the relationship between cashless transaction and WLB of working women. 

2. To know the factors that influence for the work life balance of women employees. 

Research Methodology 

 The primary data is collected directly from the source of study. Secondary data obtained 

from published data or data collected in the past, through journals, magazines, texts books, 

articles, websites and company records. Convenience sampling was used for this study.  The 

data is collected through the structured questionnaires provided to the 50 women employees at 

Vellore district and the data was analysis by simple percentage analysis, graph and chi-square. 

 

Data Analysis Interpretation 

Anova 

Table No. 1 Occupation and Factors Influencing Work Life Balance 

  Sum of 

Squares 
Df 

Mean 

Square 
F Sig. 

Flexibility of Time Between Groups 7.269 4 1.817 3.885 .009 

Within Groups 21.051 45 .468   

Total 28.320 49    

Support of Family Between Groups 8.107 4 2.027 1.479 .225 

Within Groups 61.673 45 1.371   

Total 69.780 49    

Travelling from Home 
to Office 

Between Groups 14.229 4 3.557 1.975 .115 

Within Groups 81.051 45 1.801   

Total 95.280 49    

Cash less Transactions Between Groups 9.524 4 2.381 1.328 .274 

Within Groups 80.656 45 1.792   

Total 90.180 49    

Practices and Policies of 
Firm 

Between Groups 7.049 4 1.762 1.129 .355 

Within Groups 70.231 45 1.561   

Total 77.280 49    

Working Hours Between Groups 24.956 4 6.239 3.434 .016 

Within Groups 81.764 45 1.817   

Total 106.720 49    

 

Inference 

  From the above table it is found that the factors like flexibility of time (F=3.885) (P =.009) 

and working hours (F= 3.434) (P=.016) are statically significant at 5% level of significance. 
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Therefore, Null hypothesis is rejected at 5% level of significance. Hence it is concluded that 

there is an association between these WLB factors and occupation. 

 

Chi Square Analysis 

 Table No.2 Time Management and Cashless Transactions 

Null Hypothesis H0 

     There is no significant relationship between Time management and cashless transactions. 

Alternative Hypothesis H1  

   There is significant relationship between Time management and cashless transactions. 

Time management 

Cash less transactions 

Total No 

commends 
Never` 

Some 

Times 
Always 

Medical 1 0 0 3 4 

Teachers 1 2 3 1 7 

Fashion Designing 0 0 9 11 20 

It Field 0 0 2 9 11 

Administration 0 0 4 4 8 

Total Total 2 18 28 50 
 

Chi-Square Tests 

 Value Df Asymp. Sig. (2-sided) 
Pearson Chi-Square 27.292a 12 .007 

LikeliH0od Ratio 23.576 12 .023 

Linear-by-Linear Association 4.435 1 .035 

N of Valid Cases 50   

a. 17 cells (85.0%) have expected count less than 5. The minimum expected count is .16. 

Inference 

 From the above table it is found that 2 = 27.292, P = .007 is statistically significant at 5% 

level. Therefore, Null hypothesis is rejected at 5% level of significance. Hence, it can be 

concluded that there is association between Time management and Cashless transactions of 

women workers. So it implies that if the women workers are doing the cash less transaction in 

their life it‘s consume the time.  

Table No: 3 Occupation and Stress Level 

Null Hypothesis H0 

 There is no significant relationship between occupation and stress level. 

Alternative Hypothesis H1 

 There is significant relationship between occupation and stress level. 

 Stress Level 
Total 

Occupation High Low Moderate No Comment 

Medical 2 2 0 0 4 

Teachers 1 0 6 0 7 

Fashion Designing 4 3 10 3 20 

It field 1 5 5 0 11 

Administration 1 5 0 2 8 

Total 9 15 21 5 50 
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Chi-Square Tests 

 Value Df Asymp. Sig. (2-sided) 

Pearson Chi-Square 23.880a 12 .021 

LikeliH0od Ratio 30.687 12 .002 

Linear-by-Linear Association .546 1 .460 

N of Valid Cases 50   

a. 18 cells (90.0%) have expected count less than 5. The minimum expected count is .40 

Inference 

 From the above table it is found that 2 = 23.880, P = .021 is statistically significant at 5% 

level. Therefore, Null hypothesis is rejected at 5% level of significance. Hence, Alternate 

hypothesis is accepted and it can be concluded that there is association relationship between 

occupation and stress level. 

 

Findings 

1. Majority 42 percent of the respondents have moderate level of stress and 30 percent of the 

respondents have low level of stress and only 18 percent of the respondents have high level 

of stress with relation to their occupation. It is also examined from the study that those 

respondents associated with medical occupation have high stress compared to other 

occupational respondents. 

2. It is observed from the study that majority 56 percent of respondent use cashless transaction 

due to their time management, which led them to manage their work life balance. It is also 

examined from the study that 75 percent of medical professional use cashless transaction. 

Similarly IT field respondents also carry more cashless transaction to time management. 

3. The study reveals that there is an association between occupation and stress level, Time 

management and cashless transaction. As well as there is a relation between occupation 

and factors influencing work life balance i.e., Flexibility of time and working hours play 

vital role for the women worker to balance their  work life 

 

Conclusion 

 Efficient Work Life Balance policies and programs to ensure proper Work Life Balance 

which will help them to improve the employee productivity and also to control the attrition 

rate. Especially the women employees are imbalanced in their work and life due to do the cash 

transaction, banking activities, payment activities (like EB Bill, Telephone bill, Income Tax, 

School fee, Savings, deposits etc.,) 

 It involves changing the way people think and talk about their work and about work-life 

balance so that using flexible working options and other work-life initiatives becomes accepted 

a normal for everyone regardless of their gender, seniority within the organizational or personal 

commitments. Many Family-friendly organizations feel the need for work/life balance which 

include recruitment and retention of valuable work force, reduce absenteeism, reduced 

employee stress, health benefits, job satisfaction, and better life balance. It has been suggested 

that an effectiveness of work-life balance policies and practices must incorporate the effects of 

workplace culture and supervisor support of employees efforts to balance work and family 

Responsibilities. Developing and maintaining a culture that enables and supports the 
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opportunity to have a desired work life balance and to promote the training of cash less 

transactions, mobile technology, card handling technology benefits of the employee & 

organization.  
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A STUDY TO FIND OUT ADVANTAGES TO WOMEN IN CASHLESS ECONOMY 

 

 

 

 

 

 

Abstract 

 The RBI and the Government are making several efforts to reduce the use of cash in the economy by promoting 
the digital/payment devices including prepaid instruments and cards. RBI‟s effort to encourage these new varieties of 
payment and settlement facilities aims to achieve the goal of a „less cash‟ society. With limited cash in hand and an 
indefinite crunch in sight, most people are rushing to cashless transactions. Digital transactions bring in better 
transparency, scalability and accountability. The new move will compel more merchants to accept digital money. 
Cash may no longer be king. A cashless society describes an economic state where financial transactions are not 
conducted with money in the form of physical banknotes or coins, but rather through the transfer of digital 
information (usually an electronic representation of money) between the transacting parties. The United Kingdom, 
Sweden, Australia, Netherlands, and the US also have high rates of consumer payments (80% and over) made via 
non-cash modes. Belgium is the most cashless economy in the world followed by France, Canada, UK, Sweden, 
Australia, Netherlands, USA, Germany and South Korea. pay points for digital transactions per million people is 
significantly low for India. By year 2020, nearly $500 billion worth of transactions in India will happen digitally, 
using online wallets and other digital-payment systems, 10 times the present level. In India cash based consumer 
payments to fall to 40% to 45% by 2025. Biometric security system is available with the cashless or digital transaction 
option. All cashless transactions are visible / traceable for government. It is easy for government to monitor income 
tax and it will strengthen the nation‟s economy. Digital economy will help in increased access to credit for people. 
Rural people are not aware or educated enough to use these digital facility. Meaningful transition will depend on a 
number of things such as awareness, technological developments and government intervention. 

 

Introduction 

 A cashless society describes an economic state where financial transactions are not 

conducted with money in the form of physical banknotes or coins, but rather through the 

transfer of digital information (usually an electronic representation of money) between the 

transacting parties. During the 1990‘s, the growing popularity of electronic banking made the 

use of non-cash transactions popular among developed nations. Digital payment methods 

became well established in countries across the world by the 2010‘s. Online tools like Pay pal, 

NFC payments by smart phone or electronic cards, digital wallet systems operated by Apple, 

electronic banking and bill payment systems helped people make cashless transactions online. 

Some countries even started to set limits on transaction values that can be used for               

non-electronic payments to encourage cashless transactions. The most cashless societies of the 

world have been enlisted below. In Belgium ,France, and Canada over 90% of consumer 

payments are made via cashless modes. The United Kingdom, Sweden, Australia, Netherlands, 

and the US also have high rates of consumer payments (80% and over) made via non-cash 

modes. Germany and South Korea also use cashless payments as the major mode of consumer 

payments. The instructions to operate the transaction, will be delivered on dialing a specific 

number from, customer phone. The recently launched Unified Payments Interface by National 

Payments Corporation of India makes digital transactions as simple as sending a text message. 

A study by Boston Consulting Group and Google in July noted that wallet users have already 

surpassed the number of mobile banking users and are three times the number of credit card 
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users. Data published by the RBI indicates the volume of POS and ecommerce transactions 

together for all banks is about 130 million (as against 765 million on ATM channel) as on 

August 2016. 

 

Objectives of the Research Study 

1. To study the India's position globally in terms of electronic banking or in use of non-cash 

transactions. 

2. To study the countries where non-cash transactions are preferred mode of payments. 

3. To study the advantages if India become a cashless economy. 

4. To study the disadvantage or problems faced by the India to become cashless economy. 

 

Research Methodology 

 Research is a descriptive research. Research is based on secondary data. Quantative study 

will be done to draw conclusions. Graphs and charts will be used to represent the necessary 

information and interpretation will be provided below the graphs and charts. Percentage 

analysis, ratio, Average etc. mathematical tools will be used. 

 

Reasons influencing to have Cashless Economy 

1. Merchants prefer not to keep records in order to avoid paying taxes 

2. It needs to reduce its unusually high dependence on cash to bring in much needed 

transparency and efficiency in the system . 

3. World is experiencing a rapid and increasing use of digital methods of recording, 

managing, and exchanging money in commerce, investment and daily life in many parts of 

the world, and transactions which would historically have been undertaken with cash are 

often now undertaken electronically. 

4. India has one of the highest cash to gross domestic product ratios in the world 

5. Cash economy has costs. According to a 2014 study by Tufts University, The Cost Of Cash 

In India, cash operations cost the Reserve Bank of India (RBI) and commercial banks about 

Rs21,000 crore annually. 

6. In 2016, 78% of all consumer payments in India were made by cash, whereas20% to 25% 

for in developed countries like the U.S. and U.K. 

 

Graph: Percentage of non-cash consumer payment transactions by volume 

 The number of banks providing card payment option has increased from barely 60 in 2011 

to more than 700 today. The card base — both debit and credit cards combined — has also 

crossed 750 million.     

Rank Country 
Ratio Noncash Payments 

to total customer payments 
Percentage Debit card holders 

1.  Belgium 93 % 86 % 

2.  France 92 % 69 % 

3.  Canada 90 % 88 % 

4.  United Kingdom 89 % 88 % 

5.  Sweden 89 % 96 % 
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6.  Australia 86 % 79 % 

7.  Netherlands 85 % 98 % 

8.  United States 80 % 72 % 

9.  Germany 76 % 88 % 

10.  South Korea 70 % 58 % 

 
 

World's Most Cashless Countries 

 Belgium is the most cashless 

economy in the world followed by 

France, Canada, UK, Sweden, 

Australia, Netherlands, USA, 

Germany and South Korea. 

1. From the above graph it can be 

seen that as compare to other 

countries pay points for digital 

transactions per million people is 

significantly low for India 

2. From the above graph it can be seen that as compare to other countries pay points for 

digital transactions per million people is significantly low for India 

3. Countries like Kenya which are neither rich nor technologically advanced leads the world 

in mobile money. 

Advanced Countries Moving Fast towards Cashless Economy Globally 

1. 2012, Spain:- Spanish government banned cash payments of more than 2,500 euros. 

2. 2013, Mexica:- The Mexican government banned cash payments of more than 500,000 

pesos for real estate and more than 200,000 pesos for cars, jewelry or lottery tickets. 

3. 2013,Mexica:- A ban took effect in which cash payments of more than 200,000 pesos were 

made illegal. 

4. 2014, Belgium:- In Belgium it‘s illegal to pay cash for fixed assets and movable property 

restricted to 3000euro. 

5. 2014,Argentina:- Report from the Bit coin Market Opportunity Index ranking Argentina as 

the most likely jurisdiction to replace sovereign currency with bitcoin. 

6. 2014, UK:- Cashless payments surpassed cash payments for the first time in the UK, with 

research (from cashless payment provider Kalixo Pro) suggesting that the average Brit only 

carries £17.79 in cash at any time and 1 in 4 will walk away from if a business doesn‘t 

accept card payment. 

7. September 2015, France:- It is illegal for French citizens to make purchases exceeding 1000 

Euros in cash. 

8. 2016, DENMARK:- only 25% of Danish retail purchases were made with cash. 

9. Government target it to 0% by 2030. (complete elimination of paper money in Denmark.) 

10. 2016, Ecuador:- First government to launch a digital currency completely administered and 

controlled by a central bank. Called the Dinero Electronico, the currency can be purchased 

with cash, stored in electronic wallets on a phone, and can be exchanged by text message. 
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11. 2016, Kenya:- Government awarded a contract to MasterCard to administer a smart card 

that can be used to pay for government services and receive welfare payments. 

12. 2022, Australia:- will be cash free country. 

Governments Plan of Action for Cashless Economy 

1. Aadhar Pay, a merchant version of Aadhaar-enabled payment system, will be launched 

shortly for those without debit cards, mobile phones or e-wallets. 

2. No transaction above Rs 3 lakh will be permitted in cash. 

3. The government will launch referral bonus schemes for individuals and cashless schemes 

for merchants to promote the use of BHIM. 

4. A mission will be set up with a target of over 2,500 crore digital transactions for 2017-18 

through UPI, USSD, Aadhaar Pay, IMPS and debit cards. 

5. Banks to introduce additional 10 lakh Point-of-Sale terminals by March 2017. 

Political parties will be entitled to receive donations by cheque or in the digital mode from 

their donors. 

6. e-Khareed / e-Procurement Portal was created to provide a single point access to the 

information on procurement made across various Government of India Ministries and the 

line Departments. 

Advantage to India if it becomes Cashless Economy 

1. By year 2020, nearly $500 billion worth of transactions in India will happen digitally, using 

online wallets and other digital-payment systems, 10 times the present level. (Source:- 
Google India and The Boston Consulting Group) 

2. In India cash-based consumer payments to fall to 40% to 45% by 2025.  

(Google-BCG report) 

3. India has 1 billion mobile subscribers, a 25% of it use Smartphones, according to the report. 

By 2020, the number of smartphone users in the country will likely be 520 million, and the 

number of internet users 650 million, twice the number currently, 

4. Tax collections will increase significantly and that revenue can be used for the benefit of 

society - poverty elevation and also fuel economic growth. As tax collection increases; tax 

rates can be reduce. 

5. People need not to carry ATM card with them. 

6. Biometric security system is available with the cashless or digital transaction option. 

7. Cashless or digital transaction option reduces the chances to forfeit currency. 

8.  Security measures are provided with cashless transactions which is not available with 

physical availability of cash. 

9. Digital electronic cashless transactions allow people view history and manage their budget. 
10. All cashless transactions are visible / traceable for government. 
11. Middleman, Agent and intermediaries will be removed transactions will be done directly  to 

account. 
12. Government will not have to print paper currency and replace it so it will save time, efforts 

and cost. 

13. Cash transactions are found in money laundering and terrorism financing cashless 
economy will stop it. 

14. It is easy for government to monitor income tax and it will strengthen the nation‘s 
economy. 

15. Going cashless would also reduce corruption in the country. 
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16. Bank robbery, burglary, extortion etc are declining because of demonetization. 

17. Anti social elements can not able to run parallel economy. 

18. It will help government in financial inclusion. 

19. Digital transaction will help in high-speed trading 

 

Conclusion of the Research Study 

 India is lagging far behind many developed countries like Belgium, France, Canada, USA, 

UK, Saudi Arab etc in implementing cashless transactions. In Belgium, France, and Canada 

over 90% of consumer payments are made via cashless modes. In India only 2% of all 

transactions are cashless by volume and 20% by value. Even pay points for digital transactions 

per  million people is significantly low for India. India has to ensure measure like awareness of 

digital/electronics payment, technological developments in prompt transfer of funds and 

government intervention in making, cashless economy a success. Government should ensure 

first availability and quality of telecom network in all parts of country. Financial institutes or 

intermediaries like banks and related service providers will have to constantly invest in 

technology in order to improve security and ease of transaction. People as a customer will only 

shift when it‘s easier, certain and safe to make cashless transactions. Government should adopt 

strategy of incentivize cashless transactions and discourage cash payments. It is observed that 

rural people are not aware or educated enough to use cashless digital facility. 

 We all know that women face huge demands on their time, often balancing professional 

duties with family responsibilities. Women who are reliant on cash must often travel to pay 

bills for their children‘s education or health care – which is time spent away from vital income-

earning opportunities. And, for many women, cash is a vulnerable commodity – it can be 

stolen or taken by husbands or other family members, and diverted away from household 

needs. And for women entrepreneurs, digital access is a crucial stepping stone to unlocking a 

range of services which are vital for business growth, including savings, credit and insurance. 

But the landscape is changing rapidly, and for those concerned with unlocking development 

gains for the world‘s poorest and most excluded communities – and for women, in particular – 

the drive towards cashless economies offers an exciting window of opportunity. 
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WOMEN EMPOWERMENT IN CASHLESS INDIA 

 

 

 

 

 

 

 
Abstract 
 Women in India do play an important role in driving digital transformation in our Country. Women constitutes 
nearly 48 % of India‟s population. History reveals that whenever Women of India adopted and supported any new 
idea, it has proved a great success. In this context it is really interesting to analyze why women must be included as 
partner in country‟s economic development and how different means of cashless digital payments can promote 
Women‟s economic empowerment and social upliftment. The „Digital India‟ dream and vision Of Government of 
India is a remarkable step towards rapid economic development.  This research paper has focused the measures taken 
by our Government in collaboration with many private agencies in conducting several programmes to create 
awareness among rural  women folks on digital transaction and its benefits. Especially in states like Maharashtra and 
Gujarat many attractive programmes linking rural women participation have been introduced for effective 
achievement of the goal of Paperless and Cashless economy. Our Honorable Prime minister Narandra Modi‟s Jan 
Dhan Yojna has played a crucial role in bringing rural women into the clutches of banking sector. Increase in new 
bank accounts, for the past two years indicates the overwhelming response of  urban as well as rural women for digital 
transaction opting ATM/Debit card and mobile banking facilities. In spite of multifaceted efforts taken by 
Government of India, today India is now functioning as‟ Less Cash‟ economy and it will take years to make it as 
cashless economy. 

                     

Introduction 

 Women Empowerment spurs economic growth within the country which can lead to the 

country becoming more stable, reducing poverty, and becoming a bigger player in the  global 

market. Unless a country think positively of improving the social status of women, it cannot 

develop faster and compete with advanced nations. More empowerment for women in the 

society means more safety and security they enjoy for betterment of the country. Women 

empowerment refers to the creation of an environment for women where they can Make 

decisions of their own for their personal benefits as well as for the society. It also refers to 

Increasing and improving the social, economic, political and legal strength of the women, to 

ensure equal rights to women, and make them confident enough to claim their rights and reach 

lofty heights.  Swami Vivekananda, one of the greatest sons of India, quoted that, ―there is no 

chance for the welfare of the world unless the condition of women is improved, it is not 

possible for a bird to fly on only wing.‖ Therefore, the inclusion of ―Women Empowerment ―is 

one of the prime goals in the Eight Millennium Development Goals underscore the relevance 

of this fact. Thus in order to achieve the status of developed country, India needs to transform 

its colossal women force into an effective human resource and this is possible only through 

strong Empowerment of women. 

 

Digital India and Financial Inclusion 

 The Great vision of „Digital India Programme‘ includes provision of high speed internet 

throughout India including the inaccessible remote villages, with special education campaign to 
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create awareness and propagate the benefits of E-banking among the rural illiterates and 

motivate them to open accounts in banks for their effective cashless transactions. In this drive 

training is given to village people on effective use of mobile phones for various transactions like 

payment of bills, recharge for cells, E-ticket booking for trains and busses etc. This sort of 

motivation has proved successful and has even encourage rural women to open bank accounts, 

especially after demonetization in India. The part played by „Digital Sakhi‟ is worth 

appreciable in imparting digital financial literacy training to women across the country. This 

Programme has been imitated in June, 2017, on a pilot basis in 32 villages of Pune, Sholapur 

and Osmanabad Districts of Maharashtra. 

 A Digital Sakhi is a rural woman, with a modern digital device in hand, equipped with 

skills and knowledge imparting digital financial literacy training to women in pilot villages. The 

aim of this programme is to develop a team of 100 ‗Digital Sakhis ‗as digital enablers, who in 

turn can confidently impart training programme to 1,000 rural women entrepreneurs to 

conduct daily transactions using digital modes of payments. The prime objective of this 

programme is to transform and empower rural women through strengthening their ability to 

use modern digital tools and devices, targeted at financial inclusion. 

Pradhanmanthri Jan Dhan Yojana is largely responsible for the growth of financial Inclusion 

in India. There has been a sudden increase in the number of bank deposits for the past 21 

months and it is surprising to note the overwhelming response from rural women all over the 

country. A survey conducted by RBI through ‗India spend‖ reveals that 77 million Women 

have opened new bank accounts in both public as well as private banks during 2015-16.The 

Public sector bank deposits accounted for Rs 32,185 crore (79%), Regional Rural banks with 

deposits Rs 7,084 crore (17%), and a small portion of Rs 1,527 crore (4%) with Private banks. 

Rupay Cards and Debit cards have been issued by banks to many new account holders to 

encourage them to have cashless transactions. As recently stated by our Prime Minister, the 

PJDY has helped nearly 30 crore families in India for the past three years from its inception. It 

is really an exhilarating fact that an ‗Awareness Campaign‖ was organized by Raj University, 

Ahamadabad, on February 2017, in the nearby villages to help the 

illiterates to learn the use of mobile phones and debit cards for 

cashless transactions. This imitation is made as a march towards 

making ‗Digital India‘ mission a grand success. Such awareness 

programmes should be conducted in many villages all over India 

and non-governmental agencies should take part voluntarily for 

rapid transformation.  

Source: Ministry of Finance, Government of India,  

          Data as on Aug, 2016. 

 The State Government of Jharkhand has come forward to distribute one lakh smart phones 

to women entrepreneurs in March 2017, under ‗Tejaswini Scheme‟ aimed at boosting  Digital 

India initiative, with World Bank funding of Rs 600 crores. Women entrepreneurs being the  

back bone of rural economy, the free Smartphone scheme is targeted to generate 4, 80,000 

young girls by imparting informal education and make them digitally literates and 

economically strong. This scheme will definitely help Jharkhand to grow well as ‗cashless‘ 

state. The Gujarat Narmada Valley Fertilizers & Chemicals (GNFC) has won 2 
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PrestigiousAward from Government of India for its exemplary work in Neem Project and 

creating cashless township. The company has been awarded in the category of innovation for 

creating shared value by providing livelihood to rural women. It has also encouraged the 

cashless sales of fertilizers in the town and helped the farmers to great a  extent. As part of 

promoting cashless transactions and transforming India into less-cash society, various modes of 

digital payments have been effected, GNFC followed precise and concise steps that began with 

digital literacy campaigns far and wide, followed by building and adopting infrastructure, and 

concluded with cross functional taskforce deployed for implementation, outreach and 

support.The India CSR Leadership Summit Award conferred to GNFC recognizes „Neem 

Project‟ contribution to empowering marginalized communities and the rural poor with 

targeted focus on women empowerment by generating more income and improving their 

livelihood prospects and fulfill the dreams of our honorable Prime Minister Narendra Modi. It 

is really amazing to note that in the last two years, the Neem Project. Has generated Rs 25 

crore supplementary income for about 2.25 lakh rural women and landless labourers. The 

Neem Project is being scaled up to 6 other states aiming to generate Rs 50 crore by way of 

employment to 6 lakh rural women. 

 

Conclusion 

 India‘s Finance Minister Arun Jately has rightly pointed out that the convergence of 

finance and technology in financial inclusion through Jan Dhan Yojana and mobile banking 

has played a crucial role in inclusion and participation of rural Women in economic 

development of our country. No doubt, a social transformation is taking place in India and 

with several measures for Women empowerment, very soon the goal of ‗Cashless Economy‘ 

can be achieved. Let us join together to make this vision fruitful . 
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IMPACT ON SHOPPING IN CASHLESS ECONOMY 

 

 

 

 
 

Abstract 

 As the demonetization applied by government of India on 8 November 2016 there is a sudden boom in cashless 
transaction. The People with limited money in their pocket, rushing towards cashless transaction. This paper will 
spray the light on the basic concept of cashless transaction its security issues. The different method of cashless 
transaction is also discussed. Its associated advantages and limitations are discussed. Authentication of a user is also a 
big challenge for cashless transaction. Some of the main methods are given which are being used now a day. Different 
user authentications method and some future method are also discussed with their pros and cons. At the end 
conclusion and future scope of the cashless transaction is given. Also the challenges related to the cashless transaction 
are discussed. 
 

Introduction 

 Cashless economy is a situation in which the flow of cash within an economy is non-

existent and all transactions are done through electronic media channels such as direct debit, 

credit and debit cards, and electronic clearing and payment systems such as Immediate 

Payment Service (IMPS), National Electronic Funds Transfer (NEFT) and Real Time Gross 

Settlement (RTGS). Today, credit cards and online payment services are becoming increasingly 

popular in urban India, paper currency notes are still an essential part of daily life. One saying 

is revenue is vanity, cash flow is sanity but cash is king. Cash may be defined as any legal 

medium of exchange that is immediately negotiable and free of restrictions.  

 We are the fourth-largest user of cash in the world. The rate of cash to GDP is the highest, 

i.e. 12.42% in India. Cash in circulation to private consumption ratio in India is 20% and Card 

transactions account for 4% of the personal consumption expenditure. As most of people are 

illiterate, poor, engaged in small transactions and having less banking habits. For them cash is 

the most convenient and easy form of medium of exchange, free from hassles. A cash 

transaction is immediate and doesn‘t involve any intermediary. Cash provides individuals and 

families with liquidity. One needs not to worry about a computer system crashing, power going 

off, and losing transaction midway. Use of cash doesn‘t involve any extra cost as in the use of 

debit/credit cards. Even in the most cashless countries like France and the Netherlands, cash 

still accounts for 40% or more of all consumer transactions. Usually cashless economies have 

low corruptions and less black money. Almost every country is bracing towards cashless 

economy and many countries have made significant progress. It is just a world trend which 

India is trying to catch up.  

 

Scope of the Study  

 This paper discusses about the current scenario of Cashless India after demonization. It also 

strives to describe the focuses on the impact of devaluation on our economy, counterfeit 

currency and challenges towards cashless economy. 
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Research Methodology 

 The prepared paper is a descriptive study in nature. The study has been carried out based 

on the collection of the relevant secondary data. Secondary data collection was based on 

various sources such as published books, articles published in different journals & newspapers, 

periodicals, conference paper, working paper and websites, etc.  

Objectives of the Study  

1. To study the concept of cashless economy. 

2. To study the current position of Cashless India. 

3. To know the need for cash and challenges to go to digital. 

4. To suggest the future prospects of Cashless India.  

5. To suggest for easy way to make use cashless. 

Meaning & Definition of Cashless Economy 

 Cashless Economy can be defined as a situation in which the flow of cash within an 

economy is non-existent and all transactions must be through electronic channels such as direct 

debit, credit cards, debit cards, electronic clearing, and payment systems such as Immediate 

Payment Service (IMPS), National Electronic Funds Transfer (NEFT) and Real Time Gross 

Settlement (RTGS) in India.  

 In a cashless economy most of the transaction will be done by digital means like e banking, 

debit and credit cards, PoS (point of sales) machines, digital wallets etc. In simpler words no 

liquid money or paper currency will be used by the people in a given country. In a cashless 

economy the third party will be in possession of your money. He will allow you to transact that 

money whenever it is needed. If it is not needed then the third party can use that money. Third 

party can be a government or any other public or private sector bank.  

Current Position of Cashless India 

 The cash centric informal sectors like agriculture, real estate, etc., have been affected by 

demonetization. However the experts say that it's a short term scenario and this move will give 

positive long term consequences. To bring the economy on track again, government is 

promoting cashless economy because scrapping of cash needs an alternative to cash. India's 

black money has been estimated by the World Bank in 2010 to be worth about one fifth of the 

GDP. In a country where 90% transactions are carried out on cash basis it was a revolutionary 

move to transform from cash to cashless transactions. India's black money has been estimated 

by the World Bank in 2010 to be worth about one fifth of the GDP. In a country where 90% 

transactions are carried out on cash basis it was a revolutionary move to transform from cash to 

cashless transactions. Under this scheme, 250 million bank accounts have been opened in two 

years. As per RBI reports bank branches increased by 5% per year but ATMs, debit cards and 

card swiping machines have doubled in four years and online transactions have grown 20 times 

in six years to 2016. All these data shows a gradual shift towards cashless economy. 

Demonetization has sped up this transition.  

The Challenge to Go Digital 

 A major obstacle for the quick adoption of alternate mode of payments is mobile internet 

Penetration, which is crucial because point-of-sale (PoS) terminal works over mobile internet 

Connections, while banks have been charging money on card-based transactions, which is seen 

as a hurdle. The low literacy rates in rural India, along with the lack of infrastructure like 
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internet access and Power make things extremely difficult for people to adopt e-transaction 

route. The financial safety over the digital payment channels is important for pushing the 

cashless economy idea. Imagine losing your credit cards or being the victim of digital hackers 

can lead to a whole host of issues like denied payment, identity theft, account takeover, 

fraudulent transactions and data breaches. 

Future Prospects of Cashless Payments in India 

 Smooth, simple and secure payment processes will help to bring about behavioural changes 

and faster adoption of digital payments and banking among un-banked segments. When new 

players enter the market, each with a slightly different take on the market and with differing 

business models, the increased competition will help the environment and offer more options 

for consumers to choose from. A larger pie with more players is definitely good for the 

changing dynamics of the payments industry, which is still nascent in India.  Indian 

consumption is still dominated by cash, with cards contributing only 5 per cent of the personal 

consumption expenditure. In developed countries, 30-50 per cent of spends happen through 

cards. So there is huge growth opportunity. Intense competition and strategic collaboration 

among existing and new market participants like the payments and small banks and wallets will 

help scale up acceptance and foster more creativity, innovation and consumer choice. 

According to him, the future holds exciting times for the payments industry in India, as all 

stakeholders and regulatory authorities come together to achieve a ―less-cash dependent‖ and 

eventually ―cashless‖ society.  

Easy Ways to Make Cashless Payments      

Net Banking 

 It allows you to use your banking services from any place across the country. All you need 

is an internet connection; a username and a password to log in to your net banking          

website -and voila – ours are ready to use net banking. With the help of net banking, you can 

check your account balance, statements, you can pay your credit cards bills, electricity bills, do 

a Wi-Fi recharge…you can even recharge a mobile or any prepaid connections. It allows you to 

do third party payment transfer. From net banking, you can also apply for a loan. Purchase of 

mutual funds, insurance can also be executed through net banking. It is a very secure mode of 

carrying out multiple transactions. It comes with a range of transaction options such as IMPS, 

NEFT, and RTGS.  

Credit Card 

 Suppose you went to a shop and purchased grocery for Rs 5000 and on an agreed future 

date of payment in good faith, you made the payment on that particular day. Extending the 

same logic, why should you carry cash when you can simply use a credit card which serves the 

same purpose? The credit card saves your time as there is no need to go to banks or ATMs. If 

only need to swipe your card through a machine which shopkeepers and grocery stores 

normally keep these days. On every purchase made through credit cards, you get reward points 

which again can be used for the purchase of other products. 

Debit Cards 

 They are just like credit cards, without the ‗credit‘ element. Whenever you are in need of 

money, this card will provide you cash 24×7 through any ATM machine. There is no need to 

worry about bank timings, stand in queues for withdrawing cash – leaving out special 
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circumstances like the one we are seeing right now. These are bank account-linked ATM cards 

that are mainly used for withdrawing cash. As soon as the cash is taken out from an ATM 

machine, by swiping your card, the amount gets deducted from your bank account. An instant 

message is sent to your registered mobile phone providing you the details of cash withdrawal. 

These are widely accepted cards. Debit cards can be used for online transactions and at 

merchant outlets. 

India QR Code 

 It is a significantly greater move taken by the government to launch the ‗India QR code‘ for 

making payments using the cryptic matrix barcodes technology. Currently, every company has 

their own QR code mechanism which means that they cannot work interoperably, for say you 

cannot make payments to Paytm‘s QR code using BHIM‘s QR code. This code will facilitate 

financial transactions between Visa/MasterCard/Rupay/UPI/Aadhaar-enabled payments and 

bank transfers. Although the QR payment system is yet to be launched, but once it will be 

onboard, you can easily make transactions without disclosing any personal information to the 

third party. 

Digital Wallets 

 Instead of keeping money in your pocket, purse or physical wallet, you can keep money in 

e-wallets. These e-wallets are similar to your physical wallets which you keep in your pocket.  

It is a mobile based application which can be downloaded from any app store and can be 

accessed through your mobile phone. Transaction or transfer of funds through these wallets can 

be done across the country between person to person (usage of e-wallet app should be same 

between the end users). The only thing you need to do is to reload your wallet eacy time by 

transferring money into it through your bank account. These wallets are highly encrypted, so, 

there is no need to worry about security. Currently, e-wallets are offered by PayTm, Mobikwik, 

Freecharge, Oxigen, Reliance Money, etc. Even banks like SBI, HDFC Bank, AXIS, ICICI 

Bank, etc. have launched their e-wallets app viz a viz Buddy, Payzapp, Lime, Pocket 

respectively. 

UPI (Unified Payment Interface) 

 Simply put, it enables you to transfer money from one bank account to another. It is an 

infrastructure provided by NPCI‘s (National payment Corporation of India) to all the public, 

private & cooperative banks where they can build their own interface and help the common 

man easily make micropayments with a maximum cap of Rs 1 lakh through various modes like 

virtual address (a single identifier code), account no with IFSC code, mobile number or 

aadhaar number. It will ease the e-commerce payment gateway where we do not have to share 

account number or any sensitive information between person to person. Moreover, UPI works 

24×7 on real-time fund transfer system. 

E- Coupons 

 These electronic coupons are offered by various online mega stores. They are very helpful 

in taking discounts on purchase done through online shopping. We only need to enter the        

e-code and get the discount automatically. They do not require any printing or clipping. They 

carry unique identification code which can be accessed through the internet at particular sites. 

Some of the coupons which are available online are groupons, nearby coupons, shopping site 

coupons, etc. 
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Physical Coupons 

 These are paper coupons which come in small denominations of Rs 10 to Rs 50 with a 

validity of 6 months to 18 months. These are used by corporate to reward their employees. The 

best use of these coupons can be done in buying meals from places such as Pizza Hut, 

Dominoes, KFC, Big Bazaar, etc. Out of many, two big giants that are providing these coupons 

are Sodexo and Ticket Restaurants. 

AEPS (Aadhaar Enabled Payment System) 

 Going ahead, you can use Aadhaar cards as a debit card in various merchant stores.  

These cards have been already linked to your bank accounts. You will be provided with a finger 

scanner at the merchant‘s store to do your payments. Aadhaar-cum debit cards will allow you 

to do micro-payments for not more than Rs 4000. However, there are several questions like 

which bank account will be taken into consideration for making payments. 

Conclusion   

 As the demonetization applied by government of India, Government trying to aware its 

people for cashless transaction by various kinds of advertisement method but still a large 

number of people are awaiting for the introduction of cashless transaction. This paper is a study 

of cashless transaction its different methods, advantages and challenges. This paper will help to 

understand the basic of the cashless transaction. Also, the government should be able to serve 

the under banked as well. Everyone from the society should have access to an electronic system 

that they can use for such transactions.   

 Government should take measures to increase liquidity into the system so that people face 

less inconvenience. Government should also try to improve overall infrastructure so that more 

and more people can come into banking net and internet. Society has also to play its part. They 

have to understand the importance of cashless economy and appreciate measures taken by the 

government.  

 As a conclusion, it can be said that going cashless provides a lot more benefits than just 

convenience to people, businesses and the government in particular. 
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Abstract 

 Women constitute about half of the world population and contribute about two-third of all the labour hours 
worked by the human race. Throughout the world, women are the primary providers of childcare and suppliers of 
many of the necessities of day today life for themselves and their families. Increasingly, women are playing a major 
role in the formal economies regulated by society and are continuing to be a large part of the informal economies. The 
role of women is increasingly recognized in the development of Third World Nations, particularly in collective groups 
or cooperatives in rural areas. Self Help Groups are really the innovative programme in the history of mainly rural 
economy to eradicate the problem of poverty. 
Key words: Women, Economy, Poverty, Self Help Groups 

 

Introduction 

 Poverty and unemployment are the major problems of under developed countries, to which 

India is no exception. In India at the end of Ninth Five-year plan, 26.1 per cent of the 

population was living below the poverty line. In the rural area, 27.1 per cent of the population 

was living under poverty. The overall unemployment rate is estimated to be 7.32 per cent. The 

female unemployment rate is 8.5 per cent. The rate of growth of women unemployment in the 

rural area is 9.8 cent. At the end of the IX Plan, the rate of growth implemented by various 

schemes was to reduce poverty and to promote the gainful employment. But the more attractive 

scheme with less effort (Finance) is ―Self-Help Group‖ .It is a tool to remove poverty and 

improve the rural development (Sabya Sachi Das, 2003). 

 SHGs are novel and innovative organizational setup in India for the women upliftment and 

welfare. All women in India are given chance to join any one of SHGs for training and 

development, so as to be prospective entrepreneur and skilled worker. When the SHGs arrange 

training facilities to carry out certain kind of work which are suitable for women in India, bank 

must arrange financial assistance to carry out manufacturing and trading activities, arranging 

marketing facilities while the Governments will procure the product of SHGs, arrange for 

enhancing the capacity of women in terms of leadership quality and arranging for the 

management of SHGs by themselves so as to have administrative capacity.  

 Prof Paul A Rego states ‗The SHG movement in India, especially in the states like Tamil 

Nadu, has come of age and though men can also form themselves into SHGs, the term has 

become synonym with women groups. Today SHG movement has acquired more than one 

objective to alleviate poverty in rural areas and also to empower women particularly the rural 

and semi urban folks.‖ 
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Review of Literature 

 Saravanan. M (2016) states that Self Help Group is an important tool which helps the rural 

women to acquire power for their self –supportive life. This study concluded that microfinance 

is playing a significant role in alleviate poverty and rural development. Since women are the 

sole family caretaker, proper emphasis should be given to the rural women and for empowering 

the rural women. 

 Kaur Sumanjee (2015) revealed that the SHGs members have been empowered through 

microfinance activities. However, the position of the members and their intensity of 

participation in the family and society are increasing significantly. Finally, this study concludes 

that Micro Finance is the best tool for empowering women, eradication of poverty and family 

problems which in turn to achievement of Millennium Development Goals (MDGs). 

Methodology 

Statement of the Problem 

 In India, loans are offered by banks against securities only. Most of the people don't have 

assets to offer as securities and therefore, they could not avail any bank loans to undertake any 

economic activities. Women could not able to posses any asset hence they were not able to avail 

any loan from banks for better standard of  living. It fetches them to poor living condition. To 

overcome this problem, NABARD desired and introduced micro credit system to cover 

unbanked poor people in India. Accordingly Banks were instructed to offer micro credit by 

having linkages with self  help groups. Hence, an attempt has been made to study the problems 

of  women SHGs in Erode District. In this scenario, it is relevant to examine the following 

questions:  

1. What are the roles of women SHGs in promoting the socio-economic development? 

2. What are all the problems faced by women SHGs? 

3. How to remove the problems faced by women SHGs? 

Scope of the Study 

 Poverty is the biggest challenge in India‘s development efforts to bring about a change in 

the quality of life of the people. In India, even today in certain regions and states majority of 

the women are plagued by illiteracy, poverty and lack of basic amenities in addition to the 

major responsibility of maintaining the family. Mostly women in rural India do not participate 

in decision making processes, and the power to make important change in their lives and of 

their families. Though the SHGs were started in Tamil Nadu, there is a greater amount of 

socio-economic emancipation among the members of SHGs. Hence the researcher made an 

attempt to find out the problems faced by women self help groups. 

Objectives of the Study 

1. To know the socio-demographic features of the women SHG members in Erode District. 

2. To identify the problems faced by the Women SHG members. 

3. To recapitulate the key findings of the study and to offer suggestions to increase the 

effectiveness of SHGs in Erode district. 

Research Methodology 

 The present study attempts to know the problems of Self-Help Groups of women in Erode 

District. Multi stage sampling method is employed to collect the data from the SHG members. 

This study is based on both primary and secondary data. The primary data have been collected 
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from the potential respondents from different areas and have been analyzed by deploying 

appropriate statistical tool like percentage analysis and Garrett Ranking. The sample 

population for the field survey comprises a total of 750 respondents from Erode District. 

Results and Discussion 

Socio- Demographyic Status of Respondents  

 The distribution of the respondents in the sample based on the socio-demographic 

characteristics held by them is ascertained by percentage analysis. Table 1.1 shows that the 

distribution of the respondents by Demographic status (DES). 

Table 1.1 Socio-Demographic status of the Respondents 

S.No Socio-Economic Characteristics Category No. of respondents Percentage 
1. Age Below 30 302 40.3 

  31-50 279 37.2 

  Above 50 169 22.5 

  Total 750 100.0 

2. Marital Status Married 561 74.8 

  Unmarried 189 25.2 

  Total 750 100.0 

3. Educational Qualification Primary  level 282 37.6 

  Middle level 175 23.3 

  HSC 160 21.3 

  Degree 70 9.3 

  Others 63 8.4 

  Total 750 100.0 

4. Occupation Labour 182 24.3 

  House wife 180 24.0 

  Self-employed 311 41.5 

  Others 77 10.3 

  Total 750 100.0 

5. Type of Family Joint family 188 25.1 

  Nuclear family 562 74.9 

  Total 750 100 

 From the observation of the Table 1.1 it is understood that the sample for the present study 

is comprised of 750 respondents out of total 1000, in the age of below 30 years comprise of 40.3 

percent followed by 30-40 years constitute 37.2 percent  and above 40 years with 22.5 percent. 

Most of the respondents in the sample got primary level education with 37.6 percent. Most of 

the respondents are self-employed with 41.5 percent. When distributed by family size, it is 

identified that the number of members is from 4 members in their family with 30.3 percent of 

the respondents. Most of the respondents belong to nuclear family with 74.9 percent.   

Garrett Ranking Analysis 

 Per cent position = 100(Rij-0.5) Nj 

where, 

 Rij= Rank given for the ith factor by the jth respondents 

 Nj= Number of factors ranked by jth respondents  

Accordingly Table 1.2 has been prepared 
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 Distribution of the respondents by problems faced by the women SHGs is given in       

Table 1.2 

Table 1.2 Henry garrett ranking method 

S.No Problems Total score Mean score Rank 

1. Delay in sanctioning the loan 29148 38.864 13 

2. More formalities 38557 51.409 2 

3. Poor response 30527 40.703 9 

4. Political Intervention 30407 40.543 10 

5. Influence of higher Officials 30066 40.088 11 

6. Lack of co-operation among members 33081 44.108 7 

7. Non-Availability of parking space 36965 49.287 3 

8. Delinquency in repayment 41939 55.919 1 

9. Lack of clear information & guidance 33053 44.071 8 

10. Lack of proper entrepreneurial training 29282 39.043 12 

11. Restrictive Govt. procedure 35599 47.465 4 

12. Poor or Incomplete business plan 33771 45.028 6 

13. Too much of record maintenance 35534 47.379 5 

14. Lack of  waiting space in the bank 27821 37.095 14 

 Table No.1.2 reveals that ranking for the problems faced by the members of SHGs. 

―Delinquency in repayment‖ was ranked first by the selected sample respondents with the total 

score of 41939 and mean score of 55.919. ―More formalities‖ was ranked second, ―Non- 

availability of parking space‖ was ranked third, ―Restrictive govt. procedure‖ was ranked 

fourth, ―Too much of record maintenance‖ was ranked fifth, ―Poor or incomplete business 

plan‖ was ranked sixth, ―Lack of co-operation among members‖ was ranked seventh,  ―Lack of 

clear information & guidance‖ was ranked eighth, ―Poor response‖ was ranked nineth, 

―Political Intervention‖ was ranked tenth ,―Influence of higher officials‖ was ranked eleventh 

―Lack of proper entrepreneurial training‖ was ranked twelfth, ―Delay in sanctioning the loan‖ 

was ranked thirteenth, ―Lack of waiting space in the bank‖ occupied last position. It is evident 

that most of the respondents gave priority to ―Delinquency of repayment‖ as the first rank for 

the problems faced by SHG members.  

 

Findings, Suggestions and Conclusion 

Findings 

1. The respondents age of below 30 years comprise of 40.3 percent followed by 30-40 years 

constitute 37.2 percent and above 40 years with 22.5 percent. 

2.  Most of the respondents in the sample got primary level education with 37.6 percent.  

3. Most of the respondents are self-employed with 41.5 percent.  

4. When distributed by family size, it is identified that the number of members is from 4 

members in their family with 30.3 percent of the respondents.  

5. Most of the respondents belong to nuclear family with 74.9 percent.  

6. ―Delinquency in repayment‖ was ranked first by the selected sample respondents with the 

total score of 41939 and mean score of 55.919. 

7.  ―More formalities‖ was ranked second with total score of 38557 and mean score of 51.407. 
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8. ―Lack of waiting space in the bank‖ occupied last position with total score of 27281 and 

mean score of 37.095. 

 

Suggestions 

1. Bank may provide the details about legal procedures to the SHG members.  

2. The government can establish Self Help Promoting Institution to support the SHGs in the 

absence of NGO‘s. 

3. Respondents reported that they are facing problems with the delinquency of repayment of 

loan. The government must take steps to overcome this problem.  

4. Education is important to strengthening their personality. Most of the members study only 

up to primary school level; they were not able to maintain the accounts properly and other 

activities.  

5. Efforts should be made to avoid absenteeism in regular meetings and encourage active 

participation and involvement for SHGs members. 

 

Conclusion 

 Nowadays, the role of women in the society has been improved a lot. The role of women in 

the society is inevitable in our economic development. Such sunshine was given to women by 

the concept of Self Help Groups. The concept of SHG has touched each and every level of 

women irrespective of Geographical areas, economic status, education level, income level etc; 

it has changed their life to a greater extent by making them very independent. They are able to 

balance their life in a proper manner. It has brought a very big recognition to them and has 

become a good decision maker. When it comes for individuals being a member it has brought 

confidence, courage, skill and knowledge to manage their life in the society. 
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E- MARKETING IN THE CURRENT SCENARIO 

 

 

 

 

 

 

 

Introduction 

 Today‘s world is a competitive world and is digitalized in nature. Right from the 

production to the sale of good, computer and its function plays a predominant role in trading 

business. Now the world as well as the people are very rapid, time up the disposal are very 

limited, both the company and consumer wants to secure their valuable time from wide 

formalities and vague procedures. 

Consumer may not know the owner 

of the product because everything 

that has dealt in electronic mode. 

Marketing is an activity which helps 

to flow the good from the producer to 

the ultimate consumer. Now days 

marketing is entirely running for four 

(4) C‘s i.e.(Customer needs, cost to 

the customer, customer convenience 

and communication).  So the firm‘s 

effort is to start with the customer 

and end with the customer.  E-Marketing takes a major area in satisfying the customer needs 

and their demand. 

 

Meaning of E-Marketing 

 The process of discovering and translating consumer needs and wants in to product and 

services specification creating demands for these products and services and then in turn 

expanding this demand through electronic mode is called Electronic marketing or internet 

marketing. E marketing refers to the application of marketing principles and techniques via 

electronic media more specially the internet. The term emarket is frequently interchanged and 

can often be considered synonymous. Advancement in technology made the internet and 

WWW as centre of commercial universe.  The Internet has the potiential to evolve into an 

inter-connected electronic market place or cyberspace linking the buyer and seller together to 

facilitate commercial transaction. 

 

Definition of E - Marketing 

 ―E-Marketing is known as internet marketing, web marketing, or online marketing,           

E-marketing is the process of marketing a product or a services using the internet‖ 
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Objectives of E-Marketing 

       It is known from the words of barker and anshen that ―the end of all the marketing 

activities is the satisfaction of human wants‖. The object of marketing is to make the 

transaction simple and deliver the product and service to customer as fast as possible .the 

following are the aims of E- Marketing. 

Quick Delivery of Product and Services 

 Marketing aim is to satisfy the needs of the customer there by increasing the sales volume 

and profit margin of the firm. E-marketing made that very simple by fast and quick delivery of 

goods .it lead to increase in image of the firm in the market. Now days three days is the 

maximum days for the delivery of the goods even the company is beyond the country. 

Reduce Transaction Cost and Intermediaries 

 Marketing haslarge number of intermediaries involved in the trading transaction. Right 

from the producer door to consumer door there involve in numerous number of intermediates 

and the product is handled by many hands.  Everyone wants to make profit out of service apart 

from their commission. That is why there is a change in price of manufacturing place to the 

market place.  E- Marketing reduce such constrain by having direct contact with the customer. 

Advantages of E- Marketing 

1. E-Marketing is much better return on investment when compare to that of traditional 

marketing. 

2. As the marketing is done through the internet it eventually reduce the marketing campaign 

cost. 

3. Fast result of the campaign 

4. Employer can easily monitor through web tracking capabilities which makes the  

E-Marketing an efficient one. 

5. Using e marketing viral content can be made by using viral marketing(use of internet to 

spread the message. 

Types of E- Marketing 

Article Marketing 

 Article marketing is a form marketing/advertisement in which company/business writes 

articles about their product, services, their company and their core competencies .the basic 

purpose of article marketing is to promote their business, increase awareness and to give user 

some knowledge based contents. There are two types of article marketing. They are traditional 

article marketing and online article marketing. Online article marketing is form of article 

marketing in which the content is strategically placed on the internet. Traditional article 

marketing is a form of marketing in which newspaper and magazines are used as a medium of 

marketing. 

Affiliate Marketing 

 Affiliate marketing is a type of performance based marketing in which a business rewards 

one or more affiliates for each visitor or customer brought by the affiliate‘s own marketing 

efforts.  The industry has four player merchant, network, the publisher and the customer.  The 

market has grown in complexity, resulting in the emergence of a secondary tier of players, 

including affiliated management agencies, super affiliates and specialized third party vendors. 
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Video Marketing 

Video marketing is incorporating videos into the market 

campaigns to promote the company, product or services. 

Customer testimonals along with the live events, video 

marketing are becoming more and more popular.  

Companies tries to leverage high technology content in to 

their marketing. 

 

 

Email Marketing 

 Email marketing is the act of sending commercial messages typically to a group of people 

using email.  In its broadest sense, every mail sent to a potential or current customer could be 

considered as email marketing.  It usually involves using email to send advertisements, request 

business or solicit sales and donations and is meant to build loyalty, trust or brand awareness. 

Marketing emails can be sent to a purchase lead list or a current database.  The term usually 

refers to sending messages with the purpose of enhancing a merchants relationship with current 

or previous customers, encouraging customer loyalty and repeat business, acquiring new 

customer or convincing current customer to purchase something immediately and sharing third 

party advertisement. 

Blog Marketing  

 A weblog also called a blog is a journal that is maintained by blogger and contains 

information that is instantly published to their blog website. Blogging is a very popular activity.  

The number of online user creating and maintaining blogs has increased dramatically over the 

past year.  The number internet user who read these blogs has also shot up with some blogs 

boasting thousands, even millions of daily dedicated readers 

Components of E - Marketing 

Website Design 

Website design needs to be professional, clean and easy for all visitors to navigate, when 

designing the website the following aspects are to be noted 

1. Including calls to action on many pages so viewers are continually thinking about what 

your company can do for them. 

2. Optimizing the site on all browsers, including those on smart phones.  The percentage of 

people who surf the web on the smart phones and tablets is growing .in fact, 25 percent of 

mobile web users never or infrequently use the desktop to the search  the web. 

3. Incorporating the relevant keywords naturally to help your search ranking. 

Blog 

 It is known from the statistically, companies that blog get 55% more visitors than the 

companies that don‘t blog.  Therefore, your websites should include an integrated blog, which 

helps you provide customers with useful, relevant information.  When creating a blog, ensure 

that it is: 

1. Easy reader to subscribe through RSS and email 

2. Easy to share through social media. 
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3. Easy to interact with you by commenting on posts. 

Search Engine optimization 

 Many potential customers starts at the search engines  when they need what you sell.  To be 

found, you must use search engine optimization techniques to help your website, blog and 

social media accounts rank high in the search engines. Follows these steps in your marketing 

strategy: 

Email Marketing 

Email marketing is a great way to stay in front of your customers. We must Pay attention to: 

1. Creating a quality design for your email template so it ties in with the look and feel of your 

website, completing a comprehensive marketing strategy. 

2. Providing useful, relevant information through email on a regular basis to help you 

convert potentials into customers. 

Social Media Presence  

 Facebook, Twitter, Linkedin, YouTube, and Google+ are not just for individuals. They 

have several major advantages for businesses 

1. Provide an opportunity to create a community around your company through interaction 

with the people who are interested in you. 

2. Help you remain on people‟s radars by posting status updates, media, blog posts, and 

information about your company regularly. 

3. Allow you to reach exponential numbers of people at a very minimal cost because of the 

viral nature of these networks. 

Analytics 

 Measuring the results and trends of your website, blog, email campaigns, search engine 

ranking, and social media reach plays a crucial role in any online marketing strategy. The most 

important metrics to measure include 

Website 

 Site visitors, page views, pages per visit, average time on the site, bounce rate, top landing 

and exit pages, top content, leads & conversions. 

Blog 

 Subscribers, views / visitors, conversions, comments, clicks, rank, inbound links, social   

media shares. 

SEO 

 Page rank, # of indexed pages, # of inbound links, # of keywords sending traffic to your 

site, long-tail keyword rank & opportunities. 

Email Marketing 

 # sent, bounces, spam reports, opt-outs, opens, clicks, forwards. 

Social Media 

  # of likes, followers, connections, etc., growth, engagement, momentum, results. 

Current Scenario in E- Marketing 

 We all know that today world is Google world, right from the promotion and winding of 

the firm all the document and procedure has been dematerialized. All the order placing and 

procurement information has been done through computerized electronic forms. Social media 
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is becoming popular platforms for engaging the audience effectively and measuring the impact 

of an ad. The posts on social media platforms such as Facebook and Twitter generate traffic to 

the company's website and increase the awareness about the company's services and products 

offered to a large customer base, which thereby increases credibility. As much as 85 % of 

Indian retailers in 2015 considered internet marketing as their primary channel for customer 

engagement. , according to a recent Octane and RAI (Retailers Association of India) study says 

that Social media was voted the primary online activity by 79 per cent of India‘s retail 

marketers, a 30 % increase over 2014.While the study said print promotion 77% remains the 

top choice of retailers as their preferred offline marketing activity, nearly 95 per cent retailers 

said that mobile is very important to them as they use it as their part of marketing strategy. 

Interestingly, 72 % of e-commerce companies with a turnover of Rs 20 crore to Rs 100 crore 

generate 30 per cent or more of their revenue from online marketing. Retailers, e-commerce 

platforms and e-marketing companies have no doubt that there has been phenomenal increase 

in the use of social media and email and SMS marketing for the seilling of goods in the market. 

This is likely to increase even further with more and more online shoppers joining the 

league.There is a changing trend in how retailers spread alerts on product launches and 

discounts it depends on the smartness of the dealer and seller in the promotion of the product. 

They are now actively using social media, e-mail and SMS marketing as effective tools to reach 

out to the local masses as well global masses. Having the world at your fingertips, e-commerce 

and m-commerce are estimated to grow by 70 per cent next year. However, offline retail will 

still remain the brick and mortar foundation,‖ said Anuj Sawhney, managing director, Swiss 

Military Worldwide. The reason for the swift rise in the use of the entire spectrum of digital 

media, including social channels, would be seamless internet connectivity even in tier-II and 

tier-III cities, along with the increasing use of data services by mobile phone users ―SMS 

marketing is all together a different tool, so we cannot generalise with email marketing. Email 

marketing in the current scenario brings traffic to the online platform more quickly than SMS,‖ 

said Amit Gupta, founder director, Surpluss. in, an e-commerce platform to buy refurbished 

mobile phones, tablets and other electronic products. Whether a larger deployment of Cart 

Abandonment Programme 

(CAP) can generate 10-15 

per cent additional revenue 

to e-commerce companies in 

India still remains a pertinent 

question.  

Gupta, for instance, felt 

that CAP could easily 

enhance sales by 20 per cent. 

The strategy is to find out 

that once a visitor has gone to cart level why he is not buying. Then CAP in-charge can give a 

spot resolution to convert the customer without delay. SharadVenkat, MD & CEO, Toonz 

Retail India, said, ―Success of CAP depends on various factors like explicitly communicating 

excellent return policy, ability to offer free shipping on minimum shopping value, capturing 

shopper‘s contact details, frequency and number of abandoned cart emails to the purchase at 

hand and that item‘s typical purchase window. Talking about the conversion ratios (clicks to 

cart, cart to order), Kunal Tomar, head of sales. Experian Marketing Services & Business 
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Information Services, said: ―Every marketer grapples with the challenge of getting an optimal 

ROI from the various marketing channels deployed. The technological developments have 

made it possible to measure the efficacy of these marketing channels in terms of the conversion 

funnel and translate it in terms of ratios to track efficiency at each step.‖ 

 

 
 

 He added: ―The inbox placement metrics measured through the return path email 

optimization solution helps in tracking each email campaign‘s performance and notifies if 

emails are landing in spam in Gmail, Yahoo, Outlook or other domains. Similarly CTOR is 

another email ratio, which provides an insight into post email open behavior on whether 

customers opening your emails are clicking on links or not. Metrics like ‗Clicks to Cart‘ and 

‗Cart to Order‘ will definitely get more focus with an ever increasing marketing clutter in the e-

commerce space.‖ ―With the ongoing concern on the conversion ratios and the shifting focus to 

e-marketing and mobile marketing, we strongly feel that conversion ratios will see sharp focus 

from e-tailers. While abandoned merchandise is increasing, various surveys also indicate that a 

majority of that is going to be recoverable by savvy online retailers,‖ said PankajAcharya, 

founder & MD, Mad(e) In India, a lifestyle brand. However, Palrecha added there was a need 

to choose and use social media platforms and email and SMS marketing tools with the right 

balance and in the right way to reach the target group ―Email and SMS marketing help 

business houses to directly reach their target group as a large number of heads as well as access 

to email addresses are available on the mobile. Thus the former two are gaining importance in 

the digital world. But on the other hand, it has also been noticed that people tend to ignore such 

activities as too much mailing and SMS distract the users sometimes,‖ explained K Supriya 

Nair, CEO, foreseegame.com. She added: ―When a mail is sent to a particular email address 

and ignored a number of times, the sender of the mail is automatically marked as spam and the 

subsequent mails, therefore, fail to hit the inbox and are diverted to the junk/spam box. Even 
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in the case of SMS marketing, if a mobile user has opted for DND (do not distrub) service via 

his or her service provider, it is not possible for the promotional text messages to hit the inbox. 

Again, this leads to failure of such marketing activities. 

 

Conclusion 

 The present study investigates the various issues and challenges marketing in the scenario. 

The customer satisfaction is one of the most important elements of this E marketing and also 

providing various online services. Speed, accuracy , efficiency and updating are the element for 

the business.  All the elements can be done through internet marketing. Alerting the date of 

competition, now days customer are busy they want every thing to be digitalize to simply their 

commitment. 
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OVERVIEW OF CASHLESS TRANSACTIONS 

 

 

 

 

Abstract 

 Now a day in our Government are making several efforts to reduce the usage of cash and promoting the digital 
payment device. These terms creating a less cash society or cashless transaction economy indicates reducing the usage 
of physical payment. In these digital modes as they faced several problems which include lack of clarity on digital 
transaction, poor penetration of digital acceptance infrastructure.Cashless transaction is only possible with white 
money which renders the black economy untenable.  

 
Introduction 

 The RBI and the Government are making several efforts to reduce the use of cash in the 

economy by promoting the digital payment devices including prepaid instruments and cards. 

RBI‘s effort to encourage these new varieties of payment and settlement facilities aims to 

achieve the goal of a ‗less cash‘ society. Here, the term less cash society or cashless transaction 

economy indicate reducing the use of physical cash for payments. Instead of cash, digital 

payments are made to settle the payments. Cashless transaction economy doesn‘t mean 

shortage of cash rather it indicates a culture of people settling transactions digitally. In a 

modern economy, money moves electronically. Hence the spread of digital payment culture 

along with the expansion of infrastructure facilities is needed to achieve the Government.  

Types of Cashless Transaction 

Mobile Wallet 

 This is basically a virtual wallet available on your mobile phone. You can store cash on the 

mobile to make online or offline payments. Various service providers offer these wallets via 

mobile apps, which you need to download on the phone. You can transfer the money into 

these wallets online using credit/debit card or Net banking. This means that every time you pay 

a bill or buy online via the wallet, you won't have to furnish your card details. You can use 

these to pay fees, bills and make online purchases. 

Plastic Money 

 This includes credit, debit and prepaid cards. The latter can be issued by banks or non-

banks and can be physical or virtual. These can be bought and recharged online via Net 

banking and can be used to make online or point-of-sale purchases, even given as a gift cards. 

Net Banking 
 This does not involve any wallet and  is simply a method of online transfer of funds from 

your bank account to another bank account, credit card, or a third party. You can do it through 

a computer or mobile phone. Log in to your bank account on the internet and transfer money 

to national electronic funds transfer these come in nominal transaction cost. They are classified 

into four types: 

a. Open wallets: These allow you to buy goods and services, withdrawal cash at ATM or 

banks and transfer funds. It allows sending money to any mobile number linked with a 

bank account. 
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b. Semi-open wallets: we cannot withdraw cash or get it back from these wallets. 

c. Closed wallets: These are quite popular with e- commerce companies, where in a certain 

amount of money locked with the return of product, or gift cards. 

d. Semi-closed wallets: These wallets do not permit cash withdrawals or redemption, but it 

allows you to buy the goods and services. 

Challenges Facing the Cashless Economy 

 The financial sector which is the central nervous system of any economy, is important  for 

the development of any ration. Globally, the relationship between the financial system and 

development remains very critical for any economy to realize its potentials. Though the 

banking system functions more efficiently and effectively when there is  a robust and efficient 

payments system infrastructure. Though the policy is as beautiful as it is faces great challenges. 

A few of these interest challenges are listed below: 

Infrastructure Deficit 

 The financial infrastructure in our nation is not adequate to carry the load of a cashless 

society, ATM‘s, point if sales system, mobile banking and other mediums have to dramatically 

expand to touch at least 40% of the whole economy before any meaningful effect can be 

achieved. 

Power 

 Power must be improved dramatically to accommodate for smooth operations of financial 

activities. 

Prevalence of E-Fraud 

 Another major concern would be the risk involved, because if the process in rush and the 

economy losses confidence in the system due to high level of fraudulent activities, it will be 

devastating to the economy. 

Availability of Real Data 

 Proper and accurate identification of account holders must be maintain and shared when 

necessary by all financial institutions, also collaborate with all other government and private 

agency responsible for collection of identification of individuals in reconciliation of any 

identification. 

Communication: Ability to guarantee network availability and quality at all times. 

Getting it Rights the First Time 

 Another major concern would be the risk involved because if the process is rushed and the 

economy loses confidence in the systems due to high level of fraudulent activities, it will be 

devastating to the Indian Economy. 

Advantages  

 Cashless transaction is only possible with white money which renders the black economy 

untenable. Black money is a major problem in India and the fact that less than 5% of all 

payments in the country are made electronically has not helped matters. The number of tax 

evaders in India is phenomenally high. Cashless transactions will help India get rid of this 

perennial problem because in financial institution based economy there are always 

transaction trails which make it extremely difficult to avoid taxes. 

 Real Estate prices would drop considerably because a huge share of black money is invested 

in this sector which inflates the prices in the real estate market. 
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 The expenditure incurred by the RBI in printing notes would be considerably reduced. In 

the year 2015, the RBI spent Rs.27 billion in issuing and managing currency notes. 

 Prostitution, drug trafficking, terrorist financing, money laundering and many such 

activities are carried out only in cash. Cashless transactions would make the operation of 

such businesses impossible for the criminals. This is one of the major advantages for a 

crime ridden India. 

 Cashless transactions can be easily monitored by the government which will enhance 

revenue collection and consequently increase the funds to carry out developmental 

activities. 

 The citizens would no longer have to carry liquid cash with them. It would be sufficient to 

carry mobiles, cards or tablets. Digital transactions are being made available in even 

ordinary mobile phones which mean that it is not necessary to have only smartphones for 

digital transactions. 

 The majority of election funding in India is made through black money cutting across the 

political spectrum. Cashless transactions would make it impossible for the political parties 

to spend thousands of crores of unaccounted money for their election expenditures. The 

deplorable practice of buying the votes by distributing cash and alcohol to the people would 

also be eliminated. True democracy would be finally at work. 

 The welfare programs that suffer with the chronic problem of corruption and non-

implementation would be greatly benefited. The money would be directly transferred to the 

beneficiary‘s account and can also be easily traced by the government. The people would 

no longer be at the mercy of the corrupt government officials who have exploited the poor 

for far too long. 

 Counterfeit currency that is pumped into India to wage an economic war by the enemy 

countries would be eliminated by a cashless society. 

Disadvantages 

 The cashless economy will see a hike in the hacking of the personal information over the 

internet such as credit and debit card numbers, PINs, passwords and other sensitive 

information due to an increase of digital transactions. In short, cybercrimes will escalate 

like anything if proper internet security measures are not taken. 

 Sectors such as real estate, retail, restaurants and cement, where huge cash transactions are 

involved are going to be affected terribly. 

 Inadequate internet infiltration, low internet speeds, and limited smartphone, very less POS 

machines are the roadblocks towards achieving full digitalization that is here the main 

substitute for cash transactions. 

 Funds will always be in control of the third parties such as Government, banks, payment 

interfaces, etc. which lead to extreme uncertainty. 

 Cashless transactions are not guaranteed by sovereign. In absence of sovereign guarantee, 

people are left at mercy of business who have founded these methods and promoting their 

use. 

 The interoperability of cashless methods is in infant stages and security issues exist. 
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 Inconsistency over payment mechanisms- merchants accept only a specific type of cashless 

method. If consumer is using different method, the capability to conduct transact might be 

effected. 

 

Conclusion 

 The development of innovative cashless banking has the potential to transform economic 

activity and achieve the development course. If an effective cashless banking system must be 

developed in the key role in promoting the development of popular forms of a E-banking 

channels. In the presence of these trends the responsibilities of bankers is to anticipate such 

change and channel it in such a way to insure the safety, efficiency and a effectiveness of 

domestic at international banking system. As citizens and youths of India it is in our hands to 

promote this magnificent India encouraged by our PM Mr. Narendra Modi who has a bright 

vision towards the upcoming of future India. Let us teach our country the benefits of E-

banking, Digital India vision and cashless transaction. Always keep in mind the words, coming 

together is a beginning; keeping together is progress; working together is success. 
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INDIAN WOMEN – REALISING THE DREAM OF CASHLESS ECONOMY 

 

 

 

 

Abstract 
 Going cashless is the need of the hour and is very important for the citizens of the country to understand how 
useful it is going digital. Long queues at Banks and ATM‟s, Limits on withdrawals, plenty of time for transactions for 
withdrawals and deposits  was the situations before the surprise move of the Government of India regarding the 
demonetization. This has created a need to adopt and invited a change in the lifestyles of people. It is evident that the 
change is towards digitalization. This has created a huge havoc among the Indian women community as the digital 
literacy is very poor among the Indian women. This paper highlights what is the condition of women in the 
digitalization era. 
 

Introduction 

“You cannot change your destination overnight, but 

you can change you direction overnight” 

- Jim Rohn 

 Jim Rohn rightly said that we cannot change our destination in one night, but we can 

change the direction in one night.  That is what Indian Prime Minister has done with the 

announcement of demonetization.  The aim behind this decision is not only to curtail black 

money, but also a change initiative towards the development of economy and People.  Rapidity 

in technological advancement is changing the shapes of the world with many innovations. 

Financial services are no exemption for this.  Introduction of debit cards, credit cards, net 

banking, mobile banking, and payment gateways has boosted the speed of the financial 

services.  The motive behind all these services is to encourage digitalization.  Even the experts 

felt that any country adopting these modes and moving towards cashless will have ample scope 

for development. The developing nations of the world are slowly moving towards cashless 

economy.  Increasing usage of mobile phones and better understanding of the benefits of going 

digital is making people move towards cashless.  Many country governments have adopted 

moves regarding the same for eg. India‘s ‗Unified Payment Interface‘, Kenya‘s ‗M-Pesa‘, 

Philippines‘ ‗Smart‘, and Pakistan‘s ‗Easy paisa‘. Reducing the usage of cash makes welfare 

programmes more efficient, as all the payments are transferred directly to beneficiaries, whilst 

also helps in preventing money laundering.  

Objectives of the Study 

1. To study the pre requisites for going cashless 

2. To identify the challenges for going cashless. 

3. To know the status of women in digital India. 

India’s Stand in Cashless Economy 

 The Indian economy uses too much of cash for the business transactions and personal 

transactions. It is identified that only 5% of the digital transactions happen in India.  When 

compared to other countries India‘s cash to GDP is the highest by 12.42%. India is also the 

largest in circulating currency notes i.e., 76.47 billions. With the above facts Indian government 
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has taken decision to demonetize the currency. On 8th of November Mr. Narendra Modi, PM 

of India announced demonetization, stating that it will curtail corruption.  But in reality it is the 

case. This move is the demand of the hour as every other country is moving towards cashless 

economy.   Transition towards digital economy is easier said than done in the case of India.  

Because, cashless economy demands many facilities and infrastructure related things and 

conditions like 

 Availability of Internet connection everywhere. Many families in India do not have net 

connectivity.  Families having net connectivity suffer with low bandwidth, and poor power 

supply. 

 Many lack in financial literacy. Especially women, children and old people. 

 Most of the bank accounts are not being operated.  They prefer to keep cash and use it. 

 India is a country with huge corruption.  People involved in it will never allow and 

encourage digital payments. 

 Small retailers dominate in India.  They never can afford electronic payment infrastructure. 

 There is no financial safety in digital payment system.  Many banks promised to have more 

secured payment gateways; still the safety is a question mark. 

 Lack of credit card usage. Many think that they will be charged extra for every transaction 

they make.  Many people in India are not aware of the credit card usae benefits. 

In spite of these challenges Indian Government is taking initiative to encourage digital 

payments by  

 Giving licenses for the establishment of Payment Banks, Paytms and Post-payment banks 

to promote digital transactions. 

 Banks are promoting mobile wallets, UPI, book movie tickets; recharge mobiles, bill 

payments, etc. 

 Giving discounts and money back for the digital payments. 

Status of Indian Women in Cashless Society: 

“The world as we have created it is a process of our thinking. 

It cannot be changed without changing our thinking.” 

- Albert Einstein 

 We are well aware of the fact that Women face huge demand on their time as they manage 

both their professional and personal life with at most diligence. Many Indian women are not 

educated.  Even though educated they are mostly dependent on their spouse or the family 

members for all the issues. In a survey conducted by an NGO, women responded in this way 

―My mother told me a woman should choose her words wisely. My grandfather told me a 

woman should stick to her family, but I will tell my daughter that a woman has the right to 

dream. A woman is not destined for marriage, but she has the same prospects as men 

envision.‖  This is not possible for every woman to say.  This incident depicts how the thinking 

of Indian women is changing.    

 The move for encouragement towards digitalization is not so easy in Indian context. 

According to a report by GSMA‘s Connected Women, 2015, 72% of women in India do not 

have mobile phones, Over 1.7 billion women do not own mobile phones in low and middle-

https://www.goodreads.com/author/show/9810.Albert_Einstein
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income countries, it says, adding that women are on average 14% less likely to own a mobile 

phone than men, which translates to 200 million fewer women than men owning mobile 

phones.  Only 38% of the women have access to Internet in Urban areas and 12% in rural 

India. These statistics shows us the necessity for the digital literacy among the women.  In this 

regard Indian government has initiated a scheme for empowering women in Rural India 

through Digital Literacy. It has trained more than 25000 women n computer basics. 

 A survey conducted in Madhya Pradesh revealed that majority of the women who owned a 

cell phone did not know how to operate the phone. They are unable to read or write, and could 

not dial a number or read messages.  Most of them did not know their mobile numbers and had 

to ask their husbands or else have made a note on the paper separately. Their cell phone usage 

is limited to pressing the green button when the phone rang. 

 Rural women in India had faced great difficulty in understanding the cashless mechanism.  

So to increase digital literacy L & T Financial services in partnership with an NGO called 

Action for Agricultural Renewal in Maharashtra (AFARM) started Digital Sakhi program.  

They trained 1000 female entrepreneurs to enable them to lead a daily cashless life and master 

the art of digital transactions. 

 In Urban areas of India literacy rates are high and the social norms are less rigid.  They 

have more freedom and are prone to new opportunities created by the boom in the IT sector.  

Literacy in Technical education has increased from 5% to 45% in urban areas. Even today 

managerial jobs are not offered to women and only 10% of the women occupy higher positions.  

In spite of all these things urban women are encouraging this move.  Many started learning 

how to transact digitally and are keen in learning other aspects of financial transactions. 

Especially the youth are advanced in this and are the quick learners.  Many said that internet 

banking is the easy way to do transactions and they are happy that everything is digitalized. 

In India, Women constitute 48% population in the country. They are playing an important role 

in driving the digital transformations in India.  If we make women the partners in economic 

development it will yield social and economic goals.  Women are reacting positively to this 

decision of digitalization. 

 Digital literacy is not about learning to use a computer and using internet, it is beyond that.  

It will bring many changes in the behavioural and social changes among the Indian women.  It 

helps in breaking the shackles of patriarchy. We must acknowledge the fact that technology 

alone is not enough for empowerment.  It is to be backed with broader policies and 

interventions across the society. 

 

Benefits of Digital Economy for women 

 According to the Gates Foundation, when a mother controls her family‘s budget, her 

children are 20 percent more likely to survive and much more likely to thrive. Cash is a 

vulnerable commodity – it can be stolen or taken by husbands or other family members, 

and diverted away from household needs. 

 Helpful in work life balance.  Saves times and increases accuracy. 

 For women entrepreneurs, digital access is a crucial stepping stone to unlocking a range of 

services vital for business growth, including savings, credit and insurance. 
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 Even the household women need not depend on their spouse, or children for money 

transactions. 

 Helps in increasing confidence among lot of women to pursue their dreams, cross their 

social boundaries and overcome challenges. 

 Digitally literacy of women will reduce gender disparity. 

 

Conclusion 

 Cash rules India. India is the country which is purely depended on the cash transactions. 

Especially Indian women save everything in the form of cash. Considering the demographics of 

India, two-thirds of the Indian population live in rural areas.  As per the data, 881 million 

transactions were made using debit cards at ATM‘s.  Out of which 92% are cash withdrawals. 

Changing this mind set is the biggest challenge before the government.  A survey even 

concluded that than men many women are encouraging this move of the government and are 

supporting this whole heartedly.  

 Irrespective of the opinion of women, it is evident that many are having trouble in coping 

up with this fact.  So it is advisable that the government should main cash in rural areas to help 

the digitally illiterate people, until they have acquired digital literacy completely. 

“Change according to the change, else the change will change you” 
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E-TICKETING 

 

 

 

 

 

 

 

Abstract 
 The paper describes the opportunities and challenges of e-ticketing in public transportation. While the concept of 
e-ticketing is prevalent in the airline industry, it is difficult to implement in an operating environment where the entire 
business strategy is based on an “open access” system for flexible travelling. First we describe e-ticketing strategies in 
transportation and briefly differentiate two closely related industry: airlines and railways. Then we describe the 
strategy and challenges faced by DB in its e-Ticketing implementation follow by proposals of future market expansions 
areas based on existing platforms and infrastructure. Finally we conclude by setting out implications of this case study 
for the broader business and research community as agenda for future research.  
Keywords: E-Commerce, Indian Railway, IRCTC, Cost-effective  

 
Introduction  

 E-ticketing in tourism as a ―paperless‖ revolution, first hit US based airlines in the 80s. It 

was used primarily by domestic carriers operating point to point flights (Business Traveller, 

2004). The first airline to start experimenting with e-ticketing, in 1984, was United Airlines but 

it took six years before the procedure was actually implemented. But once it got started, the 

travel industry globally saw the opportunity for a dramatic transformation in ticketing systems. 

E-ticketing is a method for documenting sale, tracking usage and accounting for a passenger's 

transportation without requiring the issue of paper ―value documents‖. Passengers are able to 

book, pay for and print their e-tickets online from any point in the world. The main users of this 

system are business travellers as this market segment accounts for 70 per cent of all travel 

(Business Traveller, 2004). The business segment, being more ―technology savvy‖, was also 

better prepared to adopt this new booking method. The two main advantages for travellers are 

convenience and a more secure way of travelling. Under the traditional system, most travellers 

have to carry physical tickets at all time of travelling. With e-ticketing, all associated 

information will be stored digitally in a central database and therefore there are no chances of 

the traveller losing them or having them stolen. All the passenger needs to do is to carry the 

ubiquitous ―photo identification‖ (Anonymous, 2006).  

Objectives 

1. To study IRCTC 

2. To know how to use E- Commerce by IRCTC. 

3. To study the various services provided by IRCTC by using E-commerce. 

Indian Railway-IRCTC (Indian Railway Catering and Tourism Corporation)  

 Indian Railway Catering and Tourism Corporation Ltd. (IRCTC) is a Public Sector 

Enterprise under Ministry of Railways.   IRCTC was incorporated on 27th September, 1999 as 
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an extended arm of the Indian Railways to upgrade, professionalize and manage the catering 

and hospitality services at stations, on trains and other locations and to promote domestic and 

international tourism through development of budget hotels, special tour packages, information 

& commercial publicity and global reservation systems. In addition to above, IRCTC is 

managing on Board Catering Services in Rajdhani / Shatabdi / Duronto   and Mail / Express 

Trains and Static Catering Units such as Refreshment Rooms, AVMs, Book Stalls, Milk Stalls, 

Ice Cream Stalls, Petha & Peda Stalls etc. across the Indian Railway Network.  

Factors that Contributed to the Success of IRCTC 

 The IRCTC success story is undoubtedly an inspiration for the entire generation of e-

commerce portals in India. However, behind this success story is a firmed up business plan as 

well as a near flawless execution till the recent past. Here are some of the reasons why IRCTC 

became a favorite of train travelers in India.  

• Economical – In 2002, online booking was a new concept in India, majority of the 

populations were in awe of it. People in not just tier 2 and 3 towns were in for the shock of 

their lives to see tickets neatly tucked in envelopes for low service charge. (At Rs. 10/- per 

person for a booking of a family of 5, even the relatively lower classes did not mind paying 

for the convenience of tickets being delivered at the doorstep.) IRCTC hits the chord with 

its economical accessibility.  

• Quick and efficient connectivity – It is notable to add that IRCTC‘s policy of awarding the 

delivery contract to only one courier company has been a masterstroke. It gives more 

control to IRCTC over delivery, with just a single channel of communication to take care 

of. The delivery happens within 24 hours in Delhi and Mumbai where tickets are printed. 

For other parts of the country, the upper limit is three days. At present, e- tickets Tickets are 

delivered in 102 cities across the country. Delhi and Mumbai account for the largest share 

of ticket sales (40 per cent each), and Chennai and Bangalore come next. One of the 

IRCTC e-selling tickets in places such as Silvasa, Banaras, Ranchi, Vapi and many other 

small towns.  

• Easy to navigate and user friendly web interface – The website lays down all possible 

options, allows one to customize his or her train options based on start and end stations, 

desired dates, routes and possible fare classes. The interface also allows one to keep a 

record of all past bookings, cancellations and upcoming trips.  

E-Ticketing In Railways 

 Electronic commerce (eCommerce) takes many forms and is often classified dependent 

upon the degree of digitisation of three dimensions – the product/service sold, the sales process 

and the delivery agent (Turban, King, Lee, Warkentin and Chung, 2002). In traditional bricks-

and-mortar organisations, all these dimensions would be physical while in on-line music stores 

such as iTunes, all dimensions are digital – iTunes coule be said to be a pure eCommerce 

organiastion.  Most companies, of course, are a mixture of both ―clicks-andmortar‖ or hybrids 

like, for example, Amazon where the extent of the digital experience depends, inter alia, on 

whether physical books or e-books (or software) are ordered.   

 In the case of DB‘s sales and marketing, the goal is clearly to maximise the digitisation and 

to move towards a pure eCommerce business model for ticketing (of course, travel cannot be 
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provided in a digital manner, so the passenger experience cannot be pure eCommerce).  One of 

DB‘s main objectives is to optimise the cost of distribution of railway tickets. By distribution, 

we mean all activities related to the sales of travel services in a passenger railwayincluding 

processes and services for (1) customer information and journey planning, (2) reservation, 

ticketing, cancellations, and (3) sales planning and control (Accenture, 2003).  

 When distributed electronically via the Internet, DB‘s average cost per ticket dropped 

dramatically by more than 50%, compared to tickets booked through a travel agent. For DB, e-

ticketing thus offers a new selfservice concept for passenger ticketing in public transportation. 

From this business model, opportunities are created in simplified access to passenger rail, 

improved service level in ticketing and optimized sales processes. 

 There are two different kinds of operating environments in the European rail network 

which have influenced online ticketing strategy:  

  Fixed train booking: For example part of the railway transportation systems in France 

and Belgium (TGV and Thalys trains). These have check-in and check-out points and are 

issued only in conjunction with a specific seat reservation. The similarity with the 

eAirlineTicket concept is clear.  

  Open travel access booking: with flexible travelling plans. For example the railway 

transportation system in Germany. All customers within a tariff, have the flexibility of 

travelling at any time, with or without reservation, for long or short distance travelling, 

with or without a pre-purchased ticket. On one hand this strategy offers convenience and 

flexibility to travellers, on the other hand it involves massive resources in planning, 

management and control of the entire system.   

 The approach that DB has adopted, while (as its sale of eTickets has shown) resonating 

with the travelling public, has  required many new problems to solved for it to work seamlessly.   

Solution of Deutsche Bahn  

 The DB‘s e-ticketing strategy is based on the ―self-service self-print ticket concept‖. Also 

called ―open access tickets‖ (Loh, Kramer and Kruelle, 2005, Kruelle, 2003) the online tickets 

are valid up to 30 days for a return trip and at the moment only available for travel distance of a 

minimum 50km.  No reservation is required although, for passenger comfort, reservations are 

recommended at certain peak travel times and on certain main ICE (speed train) routes – and 

reservations may also be made online in conjunction with, or entirely independently of, ticket 

purchase. Irrespective of how the seat reservation is made, the ticket and the reservation are not 

tightly coupled – the passenger may still choose to take a different train. Online tickets on 

standard tariff – normal priced tickets, are not bound to specific trains, and are fully refundable 

if not used. Online cancellation is possible. Unlike most travel ticket which relate to only one 

traveller, online tickets can relate up to 5 travellers. The four other passenger is known as co-

travellers (Mitfahrer). Only the details of the main traveller, to which the ticket is booked 

under, is stated on the ticket for control purposes. The tickets can also be re-printed as often as 

is required. In summary, the major features are:   

 No restrictions in validity period and tariff provisions   

 Online cancellation available up to first day of validity  



3
rd

 International Conference on Status of Women in Cashless Economy 

Page 292           K.S.R. College of Arts and Science for Women 

 Online overview of all bookings done from the last 6 months and the download of online 

tickets before first day of validity   

 The most popular online tickets include:  

 standard ticket one way/return  

 corporate tickets (up to an additional 10% discount)  

 BahnCard tickets (25/50 % discount)  

Expansion into New Markets 

 In order for DB‘s online ticketing strategy to take off internationally, it is necessary for an 

international Online Ticket Standard (UIC 918.3) to exist. The main drivers pushing for this 

standard are the German, Swiss and the Belgium railways. The highlights are the 

interoperability of ticketing control and security. Finalised last year in November, this 

international standard will be aiming for 2D Barcode containing all necessary travel 

information. It will include a basic/standard train ticket and additional data of an electronic 

ticket and other processes to be complied.would be that of digital 

 

 DB‘s online ticketing solution is 

currently not available for regional 

(short distance) travel due to low unit 

price level and a lack of ticketing 

control. As the cost of ticket itself is 

low, it therefore may justify a less 

secure validation system unlike that of 

long distance travel. Instead of using 

specific hardware for authentication, 

manual visual check should be made 

possible. One possible solution is  

Figure:  The control process with the usage of mobile terminals  watermarking regional online tickets. In 

order to discourage fraud (for example free-riders), details of the watermark would be changed 

on a regular basis. The other solution, would be not to consider online ticketing as the 

―blanket‖ solution for regional market, but rather to consider other possible methods, including 

pre-paid smartcard-like solutions, as already been in place in many regional travels, or possibly 

even mobile ticketing (Poropudas, 2003).  Most mobile ticketing solutions have their origin in 

mobile payment. Although mobile payment system has not been successful, it has been found 

suitable for proximity and micro-payments. They have been adopted by primarily quick service 

oriented industries (Moore, 2003, Ondrus and Pigneur, 2005) such as public transportation, toll 

booths, gas stations, fast-food restaurants, retail vending machines and ski resort ticketing.  

 Mobile ticketing is therefore potentially feasible and could be based on the 2D Barcode 

technique discussed above. Potential target customers for this method could be the business and 

corporate market segment. The entire travel information, booking, reservation and ticketing 

process would have to be supported on mobile phones with WAP 1.1 or WAP 2.0 standard and 

MMS capabilities. Payments could be made using credit cards or bank debit. 
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Differentiating Business Cases in E-Ticketing: Airlines vs. Railways  

 The main functions of an airline ticket are to confirm to airline staff that the passenger has 

paid for travel, to document sales and manage inventory. The benefits of eticketing has moved 

the International Air Transport Association (IATA) to discontinue the distribution and 

processing of paper tickets by December 2007 (Bisignani and Peters, 2005).  The main 

functions of an electronic railway ticket are quite similar to those of an airline ticket. Like an 

airline‘s ticket, Deutsch Bahn (DB)‘s online ticket‘s is also prepaid. Each ticket is assigned a 

unique number – the Passenger Number Record (PNR) and is personalised to each booking. 

However, the e-ticketing strategy pursued by IATA differs in many ways to that of DB because 

of its different business context, travelling needs and consumer profile. Table 1 outlines these 

differences and explains why it is a challenge for DB‘s e-ticketing deployment.  

Recommendations 

1. IRCTC should try to enhance user friendly interface which should be more useful in 
handling all type of activities related to Indian Railway reservation  

2. IRCTC should incorporate all properties (air, rail, etc) into one experience presently they 
are all different websites.  

3. IRCTC should improve its connectivity in online booking of reservation because in peak 
hours it is very difficult to find reservation by IRCTC.  

Conclusion 

 IRCTC is playing very important role in serving society. Now a days it is very easy to book 

your ticket by the help of IRCTC. Now its not a difficult task to book tickets standing in big 

ques. E Commerce has proved its self as a boon in Indian Railway and day is not very far when 

people will think and tickets will be booked.  In this paper, we have presented a practical case 

of e-ticketing for the railway sector in the form of DB‘s online ticket. The implementation of 

DB‘s online ticketing strategy has been both exciting and challenging. When it was launched in 

2001 online tickets were only offered to corporate customers. This pilot launching platform 

enabled DB to refine the product – in terms, both of features and useability – until it was finally 

offered to the general public. There was high acceptance and usage rates amongst corporate 

customers and it was a big hit with the general public. The DB strategy was successful primarily 

because:  

References  

1. Accenture (2003) Optimizing Distribution and eTicketing. [online]. Available from:  
2. https://www.accenture.com/Global/Research_and_Insights/By_Industry/Rail/Optimizi

ngeTicketing .htm. [Accessed December 9, 2005].  

3. Anonymous (2003) Going contactless - on the move. In Card Technology Today, May.  
4. Anonymous (2004) Nokia, Philips and German Public Transport Network Operator RMV 

trial NFC for ticketing. In Nokia Press Release.  
5. Anonymous (2006) E-Tickets. [online]. Independent Traveler.com. Available from:  
6. http://www.independenttraveler.com/resources/article.cfm?AID=191&category=1. 

[Accessed January 26, 2006].  

7. Bisignani, G. and Peters, J. (2005) Change is in the air. In Economists, 19-21.  
8. BusinessTraveller (2004) E-ticketing airline booking at your fingertips. [online]. Available 

from: http://www.businesstravellerindia.com/200405/spotlight01.shtml. [Accessed 
January 25, 2006].  

  



3
rd

 International Conference on Status of Women in Cashless Economy 

Page 294           K.S.R. College of Arts and Science for Women 

 

SCOPE AND FUTURE OF CASHLESS ECONOMY IN INDIA 

 

 

 

 

 

 

 

 

 

 

 
Abstract 

 Cash is like water a basic necessity without which survival is a challenge. Nevertheless, cash use doesn't seem to 
be waning all that much, with around 76% of global payments still made using cash. One of the main reasons is that 
there is nothing to truly compete with the flexibility of notes and coins. The digital era is something to embrace, and 
new methods of payments will continue to be introduced. But Indians need to recognize the risks and benefits of 
different payment instruments, the risks associated with electronic payment instruments are far more diverse and 
severe. Recently lakhs of debit card data were stolen by hackers; the ability of Indian financial institutions to protect 

the electronic currency came into question also an important reason why people favour cash.  
Keywords: Cash, Indians, global payments, payment instruments, debit card, hackers, financial institutions, 
electronic currency, payment instruments etc.  

 

Introduction 

 Cashless economy is a situation in which the flow of cash within an economy is non-

existent and all transactions are done through electronic media channels such as direct debit, 

credit and debit cards, and electronic clearing and payment systems such as Immediate 

Payment Service (IMPS), National Electronic Funds Transfer (NEFT) and Real Time Gross 

Settlement (RTGS). Today, credit cards and online payment services are becoming increasingly 

popular in urban India, paper currency notes are still an essential part of daily life. One saying 

is revenue is vanity, cash flow is sanity but cash is king. Cash may be defined as any legal 

medium of exchange that is immediately negotiable and free of restrictions. We are the fourth-

largest user of cash in the world. The rate of cash to GDP is the highest, i.e. 15.24% in India. 

Cash in circulation to private consumption ratio in India is 23% and Card transactions account 

for 7% of the personal consumption expenditure. As most of people are illiterate, poor, engaged 

in small transactions and having less banking habits. For them cash is the most convenient and 

easy form of medium of exchange, free from hassles. A cash transaction is immediate and 

doesn‘t involve any intermediary. Cash provides individuals and families with liquidity. One 

needs not to worry about a computer system crashing, power going off, and losing transaction 

midway. Use of cash doesn‘t involve any extra cost as in the use of debit/credit cards. Even in 

the most cashless countries like France and the Netherlands, cash still accounts for 39% or 

more of all consumer transactions. Usually cashless economies have low corruptions and less 
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black money. Almost every country is bracing towards cashless economy and many countries 

have made significant progress. It is just a world trend which India is trying to catch up.  

Significance of the Study 

 This paper discusses about the current scenario of Cashless India after demonization. It also 

strives to describe the focuses on the impact of devaluation on our, counterfeit currency and 

challenges towards cashless economy.  

Research Methodology 

 The prepared paper is a descriptive study in nature. The study has been carried out based 

on the collection of the relevant secondary data. Secondary data collection was based on 

various sources such as published books, articles published in different conference paper, 

periodicals, working paper and websites, journals & newspapers, etc.  

Objectives 

The Objectives of Study Were Based on  

1. To understand the advantages of Cashless India. 

2. To suggest the future prospects of Cashless India.  

3. To study the current position of Cashless India.  

4. To understand the disadvantages of Cashless India.  

5. To know cashless payments in India.  

Meaning & Definition of Cashless Economy 

 Cashless Economy can be defined as a situation in which the flow of cash within an 

economy is non-existent and all transactions must be through electronic channels such as 

electronic clearing, credit cards, debit cards, direct debit, and payment systems such as 

National Electronic Funds Transfer (NEFT) and Real Time Gross Settlement (RTGS) 

Immediate Payment Service (IMPS), in India. In a cashless economy most of the transaction 

will be done by digital means like e banking, debit and credit cards, PoS (point of sales) 

machines, digital wallets etc. In simpler words no liquid money or paper currency will be used 

by the people in a given country. In a cashless economy the third party will be in possession of 

your money. He will allow you to transact that money whenever it is needed. If it is not needed 

then the third party can use that money. Third party can be a government or any other public 

or private sector bank.  

Advantages of Cashless Payments 

 The whole country is witnessing the effects of demonetization and with our Prime Minister 

hinting at a cashless economy, many people are left in confusion. How would a cashless 

economy be beneficial is the question of many. The cashless transfer is soon becoming the most 

preferred option and there are a number of benefits of going cashless. The digital or electronic 

transaction of the capital by using net banking, credit cards etc. is called cashless transfer. 

People can easily pay their shop and schedule transactions and manage bills online, all the 

finances using their laptops or smartphones.   

Future Prospects of Cashless Payments in India 

 Smooth, simple and secure payment processes will help to bring about behavioural changes 

and faster adoption of digital payments and banking among un-banked segments. When new 

players enter the market, each with a slightly different take on the market and with differing 
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business models, the increased competition will help the environment and offer more options 

for consumers to choose from. A larger pie with more players is definitely good for the 

changing dynamics of the payments industry, which is still nascent in India.  

 Indian consumption is still dominated by cash, with cards contributing only 7.5 per cent of 

the personal consumption expenditure. In developed countries, 40-55 per cent of spends 

happen through cards. So there is huge growth opportunity. The credit card industry in India 

sees greater acceptance among consumers this year. According to Worldline India Card 

Payment Report 2015-16, the credit card base grew at 8.9 per cent in the past year. Worldline 

India is a leader in the payment and transactions services in the country. Alternative methods 

like mobile wallets and prepaid cash cards accounted for 3.7 per cent of digital transactions. 

This industry has been growing steadily over the past few years. Card transactions, both by 

debit and credit cards, are on an upward trajectory. There are interesting dynamics at play in 

the Indian payments industry.  

Current Position of Cashless India 

 The cash centric informal sectors like agriculture, real estate, etc., have been affected by 

demonetization. However the experts say that it's a short term scenario and this move will 

give positive long term consequences.  

 To bring the economy on track again, government is promoting cashless economy because 

scrapping of cash needs an alternative to cash.  

 India's black money has been estimated by the World Bank in 2015 to be worth about one 

fifth of the GDP. In a country where 70% transactions are carried out on cash basis it was a 

revolutionary move to transform from cash to cashless transactions.  

 India's black money has been estimated by the World Bank in 2015 to be worth about one 

fifth of the GDP. In a country where 70% transactions are carried out on cash basis it was a 

revolutionary move to transform from cash to cashless transactions.  

 Under this scheme, 250 million bank accounts have been opened in two years. As per RBI 

reports bank branches increased by 5% per year but ATMs, debit cards and card swiping 

machines have doubled in four years and online transactions have grown 20 times in six 

years to 2016.  

 All these data shows a gradual shift towards cashless economy. Demonetization has sped 

up this transition.  

 Avg. year 2011 2012 2013 2014 2015 

India 7.9% 8,871 9,696 10,546 11,431 12,965 

Disadvantages of Cashless Payments 

Here are some of the problems which stand in the way of India becoming a cashless society:  

 Cyber security: In October 2016, the details of over 30 lakh debit cards were feared to have 

been exposed at ATMs. It was believed that the card and PIN details might have been 

leaked due to which customers were advised to change the PINs of their ATM-cum-debit 

cards. Stringent steps issuing new cards were also taken. Just a month later, the PM is 

motivating people to move to a cashless society. Is the cyber security in place? While a card 

is cloned, it takes several months to recover someone‘s hard earned money from the banks. 
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How can people be assured that swiping cards at small shops and vendors will not be a risk 

to revealing our card details?  

 Network connectivity: Since the day demonetisation was announced, people are trying to 

use more of card transactions to save that dreaded trip to the bank and to save the last 

penny of the hard cash in hand. However, a sudden surge in card transactions has led to 

connectivity issues. Several people have faced trouble while standing in line to pay for a 

transaction at a shop when the card machines have stopped working due to an overload on 

the network.  

 Internet cost: The internet cost in India is still substantially high. There is no Wifi at public 

places and if people do not get their monthly data packs recharged, there is no way they can 

be connected to make online payments. Internet connectivity is needed even for the e-

wallets.  

 Charges on cards, online transactions: Heard of convenience charges? Of course, you 

would have if you do online transactions. These are additional charges that are levied by 

the vendors when they offer an online payment facility. But when the government is forcing 

us to go cashless, shouldn‘t this compulsory fee on online transactions be taken off?  

 Internet blockage: States like Jammu and Kashmir often face crackdown where the 

internet is the first thing that is blocked. In such circumstances, neither is it possible to use 

cards for transactions nor is it possible to use e-wallets. Any alternatives there?  

 Smart phone affordability: Several companies have come up with new and inexpensive 

phones, but they still not affordable for most of the population in the country. More 

affordable options should be launched by the government for people to buy smartphones 

for cashless transactions.  

 Are banks ready?: A cashless society needs a proper infrastructure. The banks need to be 

fully equipped to handle the surge in e-transactions. Infrastructure is also needed in terms of 

opening more accounts in the banks.  

 Not enough bank accounts: Most people still do not have bank accounts. Most often there 

is just one account per family which also limits the number of cards people can have 

individually. A family of even four people cannot be dependent on just one card for all 

household expenditure.  

 A cashless society is a welcome idea but not without preparation. There is a precursor to 

taking such steps without which a move such as this would be more harmful that being 

beneficial. A cashless society, for now, seems like a distant dream but a less cash society can be 

appreciated.   

Future Prospects of Cashless Payments in India 

 Smooth, simple and secure payment processes will help to bring about behavioural changes 

and faster adoption of digital payments and banking among un-banked segments. When new 

players enter the market, each with a slightly different take on the market and with differing 

business models, the increased competition will help the environment and offer more options 

for consumers to choose from. A larger pie with more players is definitely good for the 

changing dynamics of the payments industry, which is still nascent in India.  
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 Indian consumption is still dominated by cash, with cards contributing only 7.5 per cent of 

the personal consumption expenditure. In developed countries, 40-55 per cent of spends 

happen through cards. So there is huge growth opportunity. The rapid growth of smartphones, 

Internet penetration and e-commerce is complementing these; card payment volumes have 

been growing in excess of 42 per cent y-o-y. We expect this trend to continue, aided by the 

continued increase in debit card activation and usage; debit card transactions have been 

growing at 34 per cent each year.  

Types of Cashless Payments 

 Banking Cards (Debit/Credit/Cash/Travel/Others) Banking cards offer consumers more 

security, convenience, and control than any other payment method. The wide variety of 

cards available – including credit, debit and prepaid – offers enormous flexibility, as well. 

These cards provide 2 factor authentication for secure payments e.g secure PIN and OTP. 

RuPay, Visa, MasterCard are some of the example of card payment systems. Payment 

cards give people the power to purchase items in stores, on the Internet, through mail-order 

catalogues and over the telephone.  

 Unstructured Supplementary Service Data (USSD):The innovative payment service *99# 

works on Unstructured Supplementary Service Data (USSD) channel. This service allows 

mobile banking transactions using basic feature mobile phone, there is no need to have 

mobile internet data facility for using USSD based mobile banking. It is envisioned to 

provide financial deepening and inclusion of underbanked society in the mainstream 

banking services. 

 Aadhaar Enabled Payment System (AEPS) :AEPS is a bank led model which allows 

online interoperable financial transaction at PoS (Point of Sale / Micro ATM) through the 

Business Correspondent (BC)/Bank Mitra of any bank using the Aadhaar authentication. 

 Unified Payment Interface(Upi)  Unified Payments Interface (UPI) is a system that powers 

multiple bank accounts into a single mobile application (of any participating bank), 

merging several banking features, seamless fund routing & merchant payments into one 

hood. It also caters to the ―Peer to Peer‖ collect request which can be scheduled and paid as 

per requirement and convenience. Each Bank provides its own UPI App for Android, 

Windows and iOS mobile platform(s). 

 Mobile Wallet: A mobile wallet is a way to carry cash in digital format. You can link your 

credit card or debit card information in mobile device to mobile wallet application or you 

can transfer money online to mobile wallet. Instead of using your physical plastic card to 

make purchases, you can pay with your smartphone, tablet, or smart watch. An individual's 

account is required to be linked to the digital wallet to load money in it. Most banks have 

their e-wallets and some private companies. e.g. Paytm, Freecharge, Mobikwik, Oxygen, 

mRuppee, Airtel Money, Jio Money, SBI Buddy, itz Cash, Citrus Pay, Vodafone M-

Pesa, Axis Bank Lime, ICICI Pockets, SpeedPay etc. 

Banking Pre-Paid Cards 

 Point Of Sale: A point of sale (PoS) is the place where sales are made. On a macro level, a 

PoS may be a mall, a market or a city. On a micro level, retailers consider a PoS to be the 
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area where a customer completes a transaction, such as a checkout counter. It is also 

known as a point of purchase. 

 Internet banking: Internet banking, also known as online banking, e-banking or virtual 

banking, is an electronic payment system that enables customers of a bank or other 

financial institution to conduct a range of financial transactions through the financial 

institution's website. 

Different Type of online transactions are 

 National Electronic Fund Transfer (NEFT) National Electronic Funds Transfer (NEFT) is 

a nation-wide payment system facilitating one-to-one funds transfer. Individuals, firms or 

corporates maintaining accounts with a bank branch can transfer funds using NEFT. 

However, such cash remittances will be restricted to a maximum of Rs.50,000/- per 

transaction. NEFT, thus, facilitates originators or remitters to initiate funds transfer 

transactions even without having a bank account. Presently, NEFT operates in hourly 

batches - there are twelve settlements from 8 am to 7 pm on week days (Monday through 

Friday) and six settlements from 8 am to 1 pm on Saturdays. 

 Real Time Gross Settlement (RTGS) RTGS is defined as the continuous (real-time) 

settlement of funds transfers individually on an order by order basis (without netting). 'Real 

Time' means the processing of instructions at the time they are received rather than at some 

later time; 'Gross Settlement' means the settlement of funds transfer instructions occurs 

individually (on an instruction by instruction basis). The RTGS system is primarily meant 

for large value transactions. The minimum amount to be remitted through RTGS is 2 lakh. 

The RTGS service for customer's transactions is available to banks from 9.00 hours to 16.30 

hours on week days and from 9.00 hours to 14:00 hours on Saturdays for settlement at the 

RBI end.  

 Immediate Payment Service (IMPS) IMPS offers an instant, 24X7, interbank electronic 

fund transfer service through mobile phones. IMPS is an emphatic tool to transfer money 

instantly within banks across India through mobile, internet and ATM which is not only 

safe but also economical both in financial and non-financial perspectives. 

 Mobile banking: Mobile banking is a service provided by a bank or other financial 

institution that allows its customers to conduct different types of financial transactions 

remotely using a mobile device such as a mobile phone or tablet. It uses software, usually 

called an app, provided by the banks or financial institution for the purpose. Each Bank 

provides its own mobile banking App for Android, Windows and iOS mobile platform(s). 

 Micro ATMS: Micro ATM meant to be a device that is used by a million Business 

Correspondents (BC) to deliver basic banking services. The platform will enable Business 

Correspondents (who could be a local kirana shop owner and will act as ‗micro ATM‘) to 

conduct instant transactions. The micro platform will enable function through low cost 

devices (micro ATMs) that will be connected to banks across the country. This would 

enable a person to instantly deposit or withdraw funds regardless of the bank associated 

with a particular BC.  
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Conclusion 

 The government needs to take the necessary steps and make some policy considerations 

when they are preparing for a cashless economy. The payment systems have to be protected 

from the cyber-attacks which are the major threat for cashless transactions.  Also, the 

government should be able to serve the under banked as well. Everyone from the society should 

have access to an electronic system that they can use for such transactions. Government should 

take measures to increase liquidity into the system so that people face less inconvenience. 

Government should also try to improve overall infrastructure so that more and more people 

can come into banking net and internet.   
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Abstract 

 A cashless society describes an economic state where with money in the form of physical banknotes or coin, but 
rather through the transfer of digital information. Women entrepreneur have been a new energy gained by the 
developing countries like India for increasing their growth level as well as economy for the country. 
Keywords: women entrepreneur, cashless, modes of payments, challenges. 

 
Introduction 

Cashless 

 Money used to describe a system in which people pay of things by using bankcards, moving 

money over the interest, etc rather than using cash in the form of coin notes. A major benefit of 

the cashless system is the elimination of the work associated with counting and handling cash. 

A cashless society describes an economic state where with money in the form of physical 

banknotes or coin, but rather through the transfer of digital information (usually an electronic 

representation of money) between the transacting parties. Adj functioning operated or 

performed without using coin or banknotes for money transactions but instead using credit 

cards or electronic transfer of funds. 

Women Entrepreneur 

 For any developing country, women entrepreneur play the vital role particular in terms of 

their contribution to the economy development. Women entrepreneurship has been recognized 

as an important source of economic growth. The role of modern women is much wider than, 

what it was previously. The women has to play multiple roles besides playing the role of 

housewife/ mother/ daughter, she has to play different role in community in the social settings 

simultaneously.  

Digital Payment Modes 

 The digital India programme is a flagship programme of the government of India with a 

vision to transform India into digital empowered society and knowledge economy ―faceless, 

paperless, cashless is one of profound role of digital India. The modes are banking cards, 

Unstructured Supplementary Services Data(USSD), Aadhaar Enabled Payment(AEPS), 

unified Payments Interface(UPI), mobile wallets, banks pre-paid cards, point of sale, internet 

and mobile banking, micro ATM‘s. 

Banking Cards 

 It offers consumers more security, convenience and control than any other payment 

method. The wide variety of cards available- including credit, debit and prepaid offers 
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enormous flexibility as well. These cards provide two factor authentication for secure 

payments. Eg: secure PIN and OTP. 

USSD 

 The term USSD is refers to unstructured supplementary service data. The innovative 

payment service *99# works on unstructured supplementary service data channel. This service 

allows mobile banking transactions using basic feature mobile phone. There is no need to have 

mobile internet data facility for using USSD based mobile banking. It is envisioned to provide 

financial deeping and inclusion of under banked society in the main stream banking services. 

AEPS 

 Aadhaar Enabled Payment System is a bank led model which allows online interpretable 

financial transaction at POS (point of sale/ micro ATM) through the business correspondent 

(BC) bank mitra of any bank using the Aadhaar authentication. 

UPI 

 Unified payments interface (UPI) is a system that powers multiple bank accounts into a 

single mobile application (of any participating bank) merging several banking features, seamless 

fund routing and merchant payments into one hood. It also caters to the ―peer to peer‖ collect 

request which can be scheduled and paid as per requirement and convenience. Each bank 

provides its own UPI APP for and rouid windows and IOS. 

Mobile Wallet 

 A mobile wallet is away to carry cash in digital format. You can link your credit card or 

debit card information in mobile devices to mobile wallet application or you can transfer 

money online to mobile wallet. 

Internet Banking 

 Internet banking also known as online banking, e- banking, and virtual banking is an 

electronic payment system that enables customers of a bank or other financial transactions 

through the financial institution‘s website. 

Mobile Banking 

 `Mobile banking is a service provided by a bank or other financial institution that allows its 

customers to conduct different types of financial transactions remotes using a mobile device 

such as a mobile phone or tablet. 

Micro ATMs 

 Micro ATM meant to be a device that is used by a million business correspondence to 

deliver basic banking services. The micro platform will enable function though low cost dvices 

(Micro ATMs) that will be connected to banks across the country. This would enabled a person 

to instantly deposit or withdraw funds. 

Challenges 

Mindset of Keeping and Saving Cash 

 This is the most dominating factor in our country which will give challenges to the 

transformation. But this can be solved if government gives reasons or advantages for moving to 

digital economy. Be it incentives or bonus or other benefits. If the government uses the digital 

mode, it saves the cost of cash in their kind of promotion. I think there will be more 

acceptability. 



Vol. 5     Special Issue 1        September 2017    ISSN: 2320-4168 

Shanlax International Journal of Commerce Page 303 

Financial Inclusion 

 Still many people are not in the financial inclusion of the country for women the figure are 

really bad what I believe government should promote the cashless economy by using the 

platforms of women empowerment so that be a role for housewife, a mother the transaction 

through digital channel gets increased. 

Digital Literacy 

 Personally I know women who do not know how to use payment apps like paytm someone 

do not know how to make online payments. In spite of learning pain of standing in queues 

especially in rural areas and ties cities and places which are close to such areas. 

Freedom 

 Many girls who study well are denied for good education. The parents should not restrict 

them and they should be allowed to choose the field of education as per their choice. In the 

young age itself, the decision making quality and freedom to choose make them grow well. Not 

only for studies, for marriage and choose their career also, should they be given full freedom. 

Confidence 

 It gives confidence from bank for getting a loan is much more difficult task for women 

entrepreneur. But, the women are sincere in repayment of loan. The local government and 

banks should come forward to help the women to get loans in an easy way, without putting 

unrealistic conditions. 

Society Domination 

 In the male dominating society, it is not easy to come up in business field. Many business 

men do not want to enter in business deals with women entrepreneur. The women should 

tackle this problem wisely and make them understand that they are, in no way, inferior to men. 

Emotional Feelings 

 The women should not take emotional feelings in business. They should prove that they 

possess high management skills and courage, ready to take risk and ability to solve problems. 

Risk and Failures 

 The women may have to leave the family and make abusiness tours. They may have to 

travel alone or with others, stay in a new place. The family should not put any restriction and 

help them to look after the family in10 the women should not lose hope if they face failure, in 

spite of taking many efforts. They should not give up even if the loss is more. They should try 

to come up successfully again. 

Risk Taking 

 Investing money, maintaining the operations and ploughing back money for surplus 

generation requires high risk taking attitude, courage and confidence. Though the risk tolerance 

ability of the women folk in day-to-day life is highly is found opposite t compared to males, 

while in business it is found opposite to that. 

Conclusion 

 Most of the services through e- banking / internet banking performed by both public and 

private banks beyond the expectation of the customer. Consequently, digital mods like credit/ 

debit cards, mobile wallets, banks pre-paid cards, UPI, AEPS, USSD, internet banking have 

gained in currency, leading to cashless india in near future. The difficult issues, provides a 

framework for thinking about the women and offers ways to moving toward resolving. 
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Abstract 
 Steels are alloys of iron & carbon, widely used in construction field and manufacturing of various products due to 
their high tensile strengths and normal costs. "The Iron and Steel Industry" is a single entity, but they are separate 
products. The steel industry is an indicator for economic progress of a country, because of its critical role in 
infrastructural and overall development. The recent economic boom in China and India have caused a massive 
increase in the demand for steel. Since 2000, several Indian and Chinese firms have risen to great level, for example 
Tata Steel (which bought Corus Group and Nat Steel) in India, Shanghai Baosteel Group Corporation & Shagang 
Group in China. Arcelor Mittal owned by Lakshmi Mittal which is situated at Luxemburg is the world's largest steel 
producer till now. As per Tata Steel recent research report, India's steel sector will witness a tremendous investment of 
about Rs 2 trillion (US$ 32.46 billion) in the upcoming years. 
 

Introduction 

 The steel sector in India is a century old, and exhibits significant economic importance due 

to rising demand by sectors such as infrastructure, real estate, automobiles, etc., in domestic as 

well as in international markets. The level of per ca pita consumption of steel is an important 

determinant of the social-economic development of the country. The Indian steel industry has 

entered a new development stage since 2007–08 due to the growing demand for steel. India‘s 33 

per cent growth in steel production in the last five years was second when China hold the first 

place among the top five steel producing nations, according to data by World Steel 

Association (WSA).  India is the fourth largest producer of crude steel and soft iron in the 

world. Presently, the Indian steel industry employs around 500,000 people. However, these 

figures are expected to rise with increased industrialization throughout the country.India's pace 

of growth was also the fastest among the major steel producing countries, for four consecutive 

years. The government has set a target of trebling capacity to 300 MT by 2025-26. 

 
Investments 

 The Government has set up an inter-ministerialgroup in the Steel Ministry for effective 

coordination and implementation of various investment projects in the steel sector. SAIL and 

RINL, two state-run steel makers, have invested Rs 9,890 crores (US$ 1.61 billion) and  

Rs 1,512 crores (US$ 245.44 million) respectively .The steel industry and its associated mining 

and metallurgy has seen a number of major investments and developments in the recent years. 

Some of them are as follows: 

 Japanese steel maker Daido Steel Company has invested in Maharashtra-based Sun flag 

Iron and Steel around Rs 56 crores (US$ 9.09 million). 

 Tata Steel has initiated talks with Klesch Group, a Swiss Investment bank with interests in 

commodities, to undertake "detailed due diligence and negotiations" for the possible sale of 

its long steel business and associated distribution activities in Europe 
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 Posco India, the subsidiary of the South Korea headquartered company, invested US$ 20 

million to set up a steel plant in Sanand in Ahmedabad. The plant will produce steel sheets 

to meet demand from automobile companies that have made a hub in Sanand. 

Government Initiatives 

 The center is aiming at rejuvenating the steel sector and removing the hurdles in steel 

production by scaling up production to 300 MT by 2025.In another boost to the steel sector, the 

Union Government has decided to set up a research center for the steel industry. The center 

will start a research under the proposed ‗Steel Research & Technology Mission of India‘ 

(SRTMI) to promote collaborative programmes. It is said that the research will be done in 

priority areas covering best usage of available raw materials, conservation of natural resources, 

optimum energy conservation, minimum emissions leading to innovations, development of 

design, engineering and manufacturing facilities of key steel plant equipment. The Government 

of India plans to set up a steel plant under SAIL at Bayyaram in Khamman District of 

Telangana.Some of the other recent government initiatives in this sector are as follows: 

 After the approval of the new mining law by the Parliament of India, the SAIL-led Afghan 

Iron and Steel Consortium (AFISCO) will soon start negotiations with Afghanistan 

government to set up a plant with a capacity of 1.5 MTPA. 

 The Ministry of Steel has proposed Special Mining Zones, where regions with mineral 

resources will be identified as strategic resources and one nodal authority will arrange 

necessary green clearances for mining projects in such areas. 

Steel Exports Report 2016 

 Data on export of total finished steel (alloy + non alloy) is given below for last five years 

and April-December 2015-16 (provisional) 

 Table1.1 

Company Profile 

Tata Steel 

 Tata Steel family is a shared corporation, shaped by value-

based guiding principles that underpin every business decision. It 

was established in 1907 as Asia's first integrated private sector 

steel company, Today Tata Steel Group is one among the top-ten 

global steel companies with an annual crude steel capacity of over 

29 million tonnes . It is now the world's second-most 

geographically-diversified steel producer, with operations in 26 countries and a commercial 

presence in over 50 countries. The Tata Steel Group, has a turnover of Rs. 1, 48,614 crores, and 

has over 80,000 employees across five continents and is a Fortune 500 company. Tata Steel‘s 

larger production facilities comprise those in India, UK, Netherlands, Thailand, Singapore, 

China and Australia. Operating companies within the Group include Tata Steel Limited 

(India), Tata Steel Europe Limited (formerly Corus), Tata Steel Singapore and Tata Steel 

Thailand. In 2008, Tata Steel India became the first integrated steel plant in the world, outside 

Japan, to be awarded the Deming Application Prize 2008 for excellence in Total Quality 

Management. In 2012, Tata Steel became the first integrated steel company in the world, 

Year Export(M.T) 

2010-2011 3.64 

2011-2012 4.59 

2012-2013 5.37 

2013-2014 4.66 

2014-2015 4.07 

2015-2016 3.80 
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outside Japan, to win the Deming Grand Prize 2012 instituted by the Japanese Union of 

Scientists and Engineers. 

Acquisitions 

 Nat Steel in 2004: In August 2004, Tata Steel agreed to acquire the steelmaking operations 

of the Singapore based Nat Steel for $486.4 million in cash. Nat Steel had ended 2003 with 

turnover of $1.4 billion and a profit before tax of $ 47 million. The steel businesses of Nat 

Steel is been run by the company through a wholly owned subsidiary called Nat steel Asia 

Private Ltd. The acquisition was completed in February 2005.At the time of acquisition, 

Nat Steel had a capacity of about 2 million tonnes. 

 Millennium Steel in 2005: Tata Steel acquired a majority stake in the Thailand-based 

steelmaker Millennium Steel for a total cost of $130 million. For the year 2004, Millennium 

Steel had revenues of US$4. 06 million and a profit after tax of US$29 million. At the time 

of acquisition, Millennium Steel was the largest steel company in Thailand with a capacity 

of 1.7 million metric tonnes per annum, producing long products for construction and 

engineering steel for auto industries. Millennium Steel has now been renamed to Tata Steel 

Thailand and is headquartered in Bangkok tons per annum of finished steel. 

 Corus in 2007: On 20 October 2006, Tata Steel signed a deal with Anglo-Dutch company, 

Corus to buy 100% stake at £6.7bn ($12 billion).In 2005, Corus employed around 47,300 

people worldwide, including 24,000 in the UK. At the time of acquisition, Corus was four 

times larger than Tata Steel, in terms of annual steel production. Corus was the world's 9th 

largest producer of Steel, whereas Tata Steel was at 56th position. The acquisition made 

Tata Steel world's 5th largest producer of Steel. Later on Tata went on to acquire Rolling 

Mill companies in Vietnam in 2007. 

Steel Authority of India (Sail)   

 Sail is India's largest steel producing company which was set up in January 19 1954.   With 

a turnover of Rs. 49,350 crores, the company is among the seven Maharatnas of the country's 

Central Public Sector Enterprises. SAIL has five integrated steel plants, three special plants, 

and one subsidiary in different parts of the country. They are Bhilai (Chhattisgarh), Rourkela 

(Orissa), Durgapur (West Bengal), Bokhara (Jharkhand) and Burnpur (West Bengal). SAIL 

manufactures and sells a broad range of steel products, which includes hot and cold rolled 

sheets and coils, galvanized sheets, electrical sheets, structural, railway products, plates, bars 

and rods, stainless steel and other alloy steels. They are successfully exported to Japan, China, 

Korea, Taiwan, Vietnam, Philippines, Singapore, Malaysia, Thailand, Indonesia, Australia, 

Mexico, Europe (UK, Germany, France, Belgium, Italy, Spain, Netherlands, and Portugal), 

Sudan, Oman, UAE, and many more, as well as in neighboring countries such as Myanmar, 

Bangladesh, Sri Lanka and Nepal. 

Jindal Steel and Power Limited (Jspl) 

 JSPL is led by Mr. Naveen Jindal, the youngest son of the legendary Shri O.P. Jindal, the 

company produces economical and efficient steel and power through backward and forward 

integration. Today the company is worth 5.5 billion dollars.JSPL has been rated as the second 

highest value creator in the world by the Boston Consulting Group, the 11th fastest growing 
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company in India by Business World and has figured in the Forbes Asia list of Fab 50 

companies. It has also been named among the Best Blue Chip companies and rated as the 

Highest Wealth Creator by the Dalal Street. Journal. Dun & Bradstreet has ranked it 4th in its 

list of companies that generated the highest total income in the iron and steel sector. The 

company has its plant in Oman and Africa. 

Vizag Steel         

 Visakhapatnam Steel Plant, popularly known as Vizag Steel was founded in 1971,it is the 

most advanced steel producer in India with the help of German and Soviet technology. Its 

products have been rated the best in the world market. The company has grown from a loss-

making industry to 3-billion Dollar turnover company registering a growth of 203.6% in just 

four years. Vizag Steel Plant was conferred Navratna status on 17 November 2010. The 

company focuses on producing value-added steel, with 214,000 tonnes produced in August 

2010, out of 252,000 tonnes total of salable steel produced. It is the largest single site plant in 

India and Asia Minor (or south and East Asia combined). 

Essar Steel Limited 

 Essar Steel is a global integrated steel producer with an annual capacity of 14 million 

tonnes with a strong presence in intensive steel consuming markets of Asia and North America. 

It has operations in four countries. Essar Steel India is an integrated steel producer with an 

annual production capacity of 10 million tonnes.Essar steel has received many accolades and 

recognitions from reputed institutions like Center for Science and Environment, Water Digest, 

World Steel Association, Golden peacock, Green Tech foundation, CII, CII-ITC Sustainable 

Development Center, Carbon Disclosure Project. Essar Steel is one of India's largest exporters 

of flat products, exporting to the highly demanding US and European markets, and to the 

growing markets of South East Asia and the Middle East. A number of major client companies 

have approved our steel for their use, including Caterpillar, Hyundai, Swaraj Mazda, the 

Konkani Railway and Maruti Suzuki. 

JSW Steel Limited 

 JSW Steel Ltd is an Indian steel company owned by the JSW Group based in Mumbai, 

India was founded in 1982.Today the company is worth 18 billion dollars. JSW Steel, after 

merger of ISPAT steel, has become India's largest private sector steel company with an 

installed capacity of 14.3 MTPA.The company acquired Piramal Steel Ltd., which operated a 

mini steel mill at Tarapur in Maharashtra. The Jindal‘s, who had wide experience in the steel 

industry, renamed it as Jindal Iron and Steel Co. Ltd. (JISCO).The company has its facilities in 

Vijayanagar,Dolvi,Salem,Vasind, Tarapur, Kamaleshwar.JSW is largest coated product 

producer and exporter of galvanized steel. It Manufactures appliance grade color coated 

products, a revolutionary product in the Indian steel industry which will replace imported steel 

in the manufacture of white goods in India.JSW exports to more than 100 countries. Their 

main markets are USA, Middle East, Japan, China, Africa, South Korea etc. 

Objective of the Study 

 As stated in the introduction chapter steel has become an essential product and it occupies 

an important place in the global market. During the recent past the demand of steel has 

increased to great extent. So it is important to study about production and export of steel in 
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modern day market. In this study I have given importance to exports of steel, its growth and 

decline from 2011 to 2016.The following are these specified objectives and they are analyzed to 

find the significance in the coming chapters, 

 To measure the total steel exports of each companies on the study. 

 To analyze which company exports more steel over the study period. 

 To project the reason for decline of steel exports. 

 Ways to curb the imports of steel. 

Limitations of the Study 

 All analysis has been subjected to constraints of data available by the annual report of steel 

Industries. 

 The data available on the study is completely secondary data. 

 Time duration is limited so accuracy of study might be subject to study. 

 As market condition is not stable and it may vary from the time of study so we have limited 

scope. 

Research Methodology 

The present study is based on the following methods of research. 

 Collection of Data. 

 Tabulation of Data. 

 Use of Statistical Tools. 

Collection of Data 

  The present study is purely based upon the secondary information. Production of steel, 

Sale of steel, Export of steel, Profit of steel companies, Income statement. The study ranges for 

a period of 5 years from 2011-2016.   

Tabulation of Data 

 The tables are constructed for the period of study in taking into account all relevant data for 

the analysis of Production of steel, Sale of steel, Export of steel, Profit of steel companies, 

Income statement. 

Statistical Tools 

 Apart from The description analysis technique of percentage analysis percentage analysis 

techniques has been used to derive the data. The formula to fine the percentage analysis is, 

Present Data/ Total Data x100. 

 There are various methods of ascertaining weather two variable are correlated or not. Here 

the correlation is used to find the correlation between production of steel and export of steel. 

Analysis and Interpretation 

 The below given data are total exports of steel industries in India, 

Tata Steel Limited 

Table1.2 

Year Export(M.T) Percentage.ays 
2011-2012 0.7 7.55 

2012-2013 2.4 25.9 

2013-2014 2.66 28.7 
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2014-2015 1.85 19.96 

2015-2016 1.66 17.91 

Steel Authority of India (SAIL) 

Table 1.3 

Year Export(M.T) Percentage.ays 
2011-2012 0.33 10.25 

2012-2013 0.33 10.25 

2013-2014 0.87 27.02 

2014-2015 1.1 34.2 

2015-2016 0.59 18.3 

 

Jindal Steel and Power Limited 

Table 1.4 

Year Export(M.T) Percentage.ays 
2011-2012 2.1 25 

2012-2013 1 12 

2013-2014 1.58 19 

2014-2015 2.41 28.5 

2015-2016 1.35 16 

 

Vizag Steel 

Table 1.5 

Year Export(M.T) Percentage.ays 
2011-2012 3.61 18.6 

2012-2013 5.37 27.6 

2013-2014 5.59 29 

2014-2015 2 10.3 

2015-2016 2.85 15 

 
Essar Steel Limited 

Table 1.6 

Year Export(M.T) Percentage.ays 
2011-2012 4.59 34.2 

2012-2013 5.25 39.2 

2013-2014 2 15 

2014-2015 0.56 4.2 

2015-2016 1 8 

 

Jsw Steel Limited 

Table 1.7 

Year Export(M.T) Percentage.ays 

2011-2012 1.4 11.2 

2012-2013 2 16 

2013-2014 3.1 25 

2014-2015 4 32 

2015-2016 2 16 
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Findings 

 A strong Iron and Steel sector is the backbone of a strong economy. The higher 

consumption of iron and steel is seen as an indicator of higher development in infrastructure, 

which explains the growing demand for iron and steel throughout the expanding global 

economy. The abundant availability of raw materials like iron ore and cheap manpower in 

India provide tremendous potential for the iron and steel sector to grow. Since the sector 

exhibits large forward and backward linkages, it also implies higher growth opportunities for 

the entire nation. But however for the past two years steel industries have faced issues such as 

increase in price of raw materials, Chinas export of steel at low price have reduced our exports, 

Private steel plants such as Tata was busy with their own issues like closing of their UK Steel 

Plants due to heavy losses which lead to 30000 peoples unemployment, and Cyrus Misty‘s 

controversial suspension and later on resignation as created a stir in Tata which lead to 

decrease in production and exports, other steel companies such as JSW Steel Limited and 

Vizag Steel have tasted the fruits of success. But in the conclusion 2016 is considered to be a 

dull period for steel industries in India. 

 

Future Prospects 

 The sector has been facing tariff and non-tariff barriers (in the form of anti-dumping 

investigations, safeguard measures etc.) from various countries. USA and EU are the two 

regions where the iron and steel trade has seen the most persistent non-tariff barriers. Mexico 

and Venezuela have raised tariffs as high as 25% and 35% respectively. In such times when the 

exports are being hit, the cheap imports of seconds and defectives have adversely affected our 

domestic sector. However, the medium to long term prospects for the Indian iron and steel 

export sector look promising. USA repealed the safeguard measures on steel imports as per a 

WTO ruling. Further, China has emerged as the most vibrant economy for both domestic 

production as well as consumption. With a high growth rate, China has contributed around 

58% of global consumption in the year 2015. The increase in consumption in China can be 

attributed to the infrastructure developments, due to the spurt after the Olympic Games, held at 

Beijing. These are opportunities that India should look to capitalise on. India should also 

capitalise on its advantage as a supplier of galvanised products. The galvanised products are 

value added products that are mainly used for roofing, grain storage purposes and technical 

goods like AC, automobiles etc., and India has a dominant position in the world market for this 

product. With the prices firming up and the global economy on a gradual recovery, the Indian 

export market is expected to expand soon. Given the cheap availability of inputs (raw 

materials, manpower) and the various incentive schemes, the Indian exporters have immense 

opportunities not only to increase their share in the existing markets but also to diversify into 

other markets. 

 

Suggestions 

1. The cost of raw materials for steel must be reduced. 

2. The Steel companies must concentrate on exporting to new countries where there are more 

demand like Africa, Iraq. 
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3. The cost of the steel must be reduced so that more steels can be exported to foreign 

countries which would help to reduce the export of steel from China 

4. The Import of steel from China which has low quality and  can be found in less rate in 

market must be banned 

5. Dumping of steel from China must be banned. 

6. Foreign Investments must be appreciated by steel Industries. 

7. Every steel Industries both Public and Private must be provided with 100% EOU. 

8. The steel industry must not only concentrate on well developed countries they must also 

concentrate on developing countries. 

9. Export duties for steel must be reduced and Import duties for steel must be increased. 

 

Conclusion 

  Steel Exports plays a main role in today's economy of each country. China is in first place 

in terms of production of steel whereas India is in fourth place in terms of production of steel. 

Arcellor Mittal stands first in producing steel which is located at Luxembourg with total 

production of 103.30 million tons in 2016, Tata steel stands in eight place with total production 

of 24.40 million tons. The steel industry is controlled by “WORLD STEEL ASSOCIATION” 

which was set up in 19th October 1967.It‘s headquarters is in Belgium. It is one of the largest 

and most dynamic industry associations in the world, with 170 steel producers, national and 

regional steel industry associations, and steel research institutes.85% of steel producers are the 

members of world steel association. In India the visionary Shri Jamshedji Tata set up the first 

Iron and Steel manufacturing unit called Tata Iron and Steel Company, at Jamshedpur in 

Jharkhand. Iron and steel are among the most important components required for the 

infrastructure development in the country.  India‘s steel export is expected to rise by 4-5 per 

cent this year and will touch 15 per cent CAGR after FY17 as the country has the potential to 

emerge as the second largest steel consuming market after China. 
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SWOT ANALYSIS OF WOMEN IN CASHLESS ECONOMY 

 

 

 

 

Abstract 
 Cashless economy is a new buzz word aimed by many economies around the world. It is one of the trending and 
emerging concepts which is regarded by eminent economists as the best form of modern economy. Cashless economy is 
economy which performs all its transactions using plastic money or through the digital means. Recently RBI has also 
unveiled its document- “Payments and Settlement Systems in India: Vision 2018” encouraging the electronic 
payments and to help India grow from cash to cashless society in the long run. . Thus giving this concept an overlook, 
this paper focuses on the "Swot Analysis of Women in Cashless Economy” from an Indian perspective describing the 
strengths, weaknesses, opportunities and threats for India from going cash to cashless. 

Keywords: Cashless economy, plastic money, strength, weakness, opportunities, threat and challenges for women in 

cashless society. 
 

Introduction 

 A cashless economy is one in the flow of cash within an economy is non-existent and all 

transactions have to be through electronic channels such as direct debit, credit and debit cards, 

electronic clearing, payment systems such as Immediate Payment Service (IMPS), National 

Electronic Funds Transfer(NEFT) and Real Time Gross Settlement (RTGS) in India.The 

biggest problem with India suddenly removing 86% of its currency from circulation without 

having an adequate supply of new notes ready to take their place is the fact that India is more 

reliant on cash than almost any other country on earth. The biggest roadblock women faces in 

setting up a cashless economy are with regard to Digital and Banking Infrastructure, Security 

and Literacy. Most of the cash transactions in the country are small exchanges for goods or 

services. Millions of women still don‘t have a bank account, access to PoS terminals, internet or 

awareness to understand and use online payment methods etc. So we need a large scale 

penetration of digital services and PoS terminals to facilitate digital transactions for women. 

Objective 

 The objective of the paper is to study the facets of women in cashless economy and 

analyzing it in Indian context, the STRENGTHS for India becoming cashless, WEAKNESSES 

that can be faced in implementation, Opportunities it can grab by becoming cashless and also 

the Threats it can faced. 

Methodology 

 The paper is written based on the secondary research done on already published articles, 

journals, research papers, newspapers, magazines and internet regarding the demonetization 

drive and cashless economy concept and analysis is done based on such research and 

conclusion is presented in the form of SWOT analysis. 

Strength 

 A cashless economy will help reduce corruption. 

 Speed and satisfaction of operations for women, as no delays and  queues, no interactions 

with bank staff required.  

M.Y.Meharaj & C.Meenakshi Patel, III-B. Com (CA), 

  KSR College of Arts and Science for Women, Tiruchengode 
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 It will eliminate the risks associated with carrying and transporting huge amounts of cash. 

 IT will reduce real estate prices because of curbs on black money. 

 It will place universal availability of banking services to women as no physical 

infrastructure is needed other than digital. 

 Reduced cost of printing notes, instances of their soiled or becoming unusable, counterfeit 

currency. 

 Reduced costs of operating ATMs. 

 Circulation of Fake Currency notes can be curbed. 

 Increase Tax base: It is difficult to avoid the proper payment of due taxes in a cashless 

society, such violations are likely to be greatly reduced. 

 Increased tax base would result in greater revenue for the state and greater amount 

available to fund the women welfare programmes. 

 Digital transactions bring in better transparency, scalability and accountability. 

 Digital transactions are convenient and improves market efficiency. 

Weakness  

 The cashless economy will see a hike in the hacking of the personal information of women 

over the internet such as credit and debit card numbers, PINs, passwords and other 

sensitive information due to an increase of digital transactions. In short, cyber crimes will 

escalate if proper internet security measures are not taken. 

 Women belonging to the poor section of India is scarcely covered under conventional 

banking system will suffer a lot, as they are solely dependent on cash for their daily wages. 

 Women dealing with Sectors such as real estate, retail, restaurants, cement and other 

MSMEs, where huge cash transactions are involved are going to be affected terribly. 

 Inadequate internet infiltration, low internet speeds, limited smartphone and broadband 

penetration, very less PoS machines are the roadblocks towards achieving full 

digitalization. 

 Funds will always be in control of the third party such as Government, banks, payment 

interfaces, etc. which lead to extreme uncertainty for women. 

Opportunities for Women in Cashless Economy 

 Cash is all set to lose currency in India, as an explosion in Smartphone usage by women is 

driving a digital payments boom. By 2020, nearly $500 billion worth of transactions in 

India will happen digitally via online wallets and other digital-payment systemsand mostly 

by women, which are 10 times the level current transactions. 

 Women‘s excessive reliance on notes and coins in India is likely to diminish, as spending 

habits and attitudes change and financial services reach out to more people.  

 A sharp surge in the use of mobile phones with internet connectivity will help drive the 

transition to digital payments. India currently has more than 1 billion mobile subscribers, 

25% of whom use smartphones,out of which 9% are women. By 2020, the number of 

Smartphone users in the country will likely be around 520 million, and the number of 

internet users will be approximately 650 million. 
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 Personal net banking has become more popular in India amongst women. Digital payment 

options that allow users to pay mobile phone, electricity and even taxi bills. The recent 

spurt of growth has come from non-banking companies offering payment services. ISP‘s 

like Airtel and Vodafone offer facilities to transfer money using phones, while ―wallet‖ 

start-ups like Paytm and MobiKwik, allow users to load and store money digitally and pay 

transact through their payment interfaces. 

 Threats of Cashless Economy 

 Consumer Behavior& Financial Literacy: Most of women finds the usage of cards, mobile 

banking and PoS terminals to be a complex process. This requires large scale literacy and 

awareness campaigns to be run across the country. 

 Low Penetration of Mobile Banking: The impact of mobile wallets in hastening the 

transition to a cashless economy is clearly overstated. Merely 9% of Indian women have 

internet access, and there are only 66 million users of digital payment services.  

 Poor Internet Connectivity: Despite the exponential surge in mobile penetration, a woman 

is also riddled with below par internet connectivity and electricity shortage. The Indian 

government had pegged the ‗JAM Trinity‘ as the building block towards a less cash future. 

But data suggests that India still has a long way to go in efficiently linking bank accounts 

with mobile numbers. Also a clear urban-rural divide exists in this regard. 

 Securing the digital gateways for women: Banking infrastructure is wide open to 

compromise and that has been witnessed on multiple occasions in recent years. In October 

2016, 3.2 million debit card details belonging to multiple Indian banks were hacked, which 

enabled fraudsters to access information allowing them to steal funds. 

 Privacy Concerns: The potential loss of privacy is an obvious concern for women that 

comes with a cashless economy. A cashless society can potentially give the government an 

unprecedented access to information and power over the citizens and would require strong 

technical and legal frameworks to guard against misuse of power. The problem is 

compounded by the fact that data protection laws and public policies often lag way behind 

technology anywhere in the world. In India, privacy is a major concern for women and 

there is a lack of privacy or data protection laws. 

Challenges Faced by Women in Transitioning to a Cashless Society 

 Acceptance infrastructure and digital inclusion: Lack of adequate infrastructure is a major 

hurdle in setting up a cashless economy. Inefficient banking systems, poor digital 

infrastructure, poor internet connectivity, lack of robust digital payment interface and poor 

penetration of PoS terminals are some of the issues for women that need to be overcome. 

  Financial Inclusion – For a cashless economy there should be universal financial 

inclusion. Every individual woman must have access to banking facilities   and should hold 

a bank account with debit/credit card and online banking facilities. 

 Digital and Financial Literacy – Ensuring financial and digital inclusion alone is not 

sufficient to transition to a cashless economy. Women should also be made aware of the 

financial and digital instruments available and how to transact using them. 
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 Cyber Security – Digital infrastructure for women is highly vulnerable to cyber-attacks, 

cyber frauds and identity theft. Cyber-attacks have become more sophisticated and 

organized and poses a clear and present danger.  

 Changing habits and attitude –women primarily depend on cash due to lack of penetration 

of e-payment modes, digital illiteracy of e-payment and cashless transaction methods and 

thirdly habit of handling cash as a convenience. In this scenario, the ideal thing to do is to 

make women adopt e-payments in an incremental fashion and spread awareness to initiate 

behavioral change in habits and attitude. 

 Urban – Rural Divide – While urban centers mostly enjoy high speed internet connectivity, 

semi urban and rural areas are deprived of a stable net connection. Therefore, even though 

women have more than 66 million smart phones, it is still some time away for rural women 

to seamlessly transact through mobile phones. 

 
Conclusion 

 The next level of growth will come when women start to use digital payments even in local 

grocery stores. While cash remains the most preferred choice for women, there has been a big 

build-up in the digital payments infrastructure. Cashless payments are helping to overcome the 

severe liquidity crunch that the Indian economy is facing post demonetization.  

The government‘s initiatives over the past one year or so have been focused on promoting  

e-payments, plastic transactions, and cashless payments. It is truly indeed, the future for the 

Indian economy. This will help millions of women overcome the hasslmes of dealing in cash 

and also act as a significant step towards propelling India to emerge as a truly cashless 

economy.‖ 
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INDIA'S TRENDING DIGITAL PAYMENT GROWTH IN BANKING SECTOR 

 

 

 

 

Abstract 
 Banking in Cashless Economy is a generations‟ memorable experience and is going to be one of the economic 
events of our time. Its impact is felt by every Indian citizen. Demonetization affects the economy through the liquidity 
side. Demonetizing is Progressive shift to a cashless economy with a greater focus on electronic transactions is being 
envisaged. Rising use of credit/debit cards, net banking and other online payment mechanisms will be another 
positive effect of demonetization, as these would not only lower transaction costs but some of these could help earn 
some fee income as well. 

Keywords: Impetus to the banking sector, Traditional banking system abolishment, Catalyzing digital payment in 
bank, Non-cash payment resilient after demonetization surge, Leapfrog cards in replacing cash. 
 

Introduction 

 India continues to be driven by the use of cash; less than 5% of all payments happen 

electronically however the finance minister, in 2016 budget speech, talked about the idea of 

making India a cashless society, with the aim of curbing the flow of black money. Even the RBI 

has also recently unveiled a document — “Payments and Settlement Systems in India: Vision 

2018” — setting out a plan to encourage electronic payments and to enable India to move 

towards a cashless society or economy in the medium and long term. 

Impetus to the Banking Sector 

 This comes as no surprise. With large amount of cash formalized into the banking stream, 

banks empowered by a high amount of current account and savings account (CASA) deposits, 

will have reduced dependence on high cost borrowing. It is estimated that India has a parallel 

economy with almost INR 4500 bill in the form of unaccounted cash.  So even, if some decent 

portion of this money comes to the banks, it can be boost the deposit base and savings, which 

may receive 0.5 to 1.5 percent of GDP according to estimates.  Banks are expected to curtail 

deposit rates by 25-50 basis points in the next six months. 

Traditional Banking System Abolishment 

 The payments banks offer interesting competition to the traditional banks because of the 

profile of companies that have received these licenses. Two such prominent licensees are the 

Indian telecom giant, Airtel (founded in 1995, $14.5 billion revenues in 2016), and the e-wallet 

plus online payment facilitator Pay TM (founded in 2010, valued by some sources at $1 billion, 

in its latest fund-raise, with controlling ownership held by Alibaba‘s parent company). 

 E-wallets like Pay TM have a straightforward operational model – Effectively, they act like 

PayPal with an online store and a network of offline retailers that customers can buy from. 

Once the user loads money into her or his e-wallet, they can buy from a selection of products, 

both online, and from the network of retailers that the particular e-wallet has tied up with. If the 

consumer decides to withdraw money back into their bank accounts, they pay a transaction fee 

of anywhere between 1 and 4 percent of the amount they‘re withdrawing. 

Increase of mobile transaction. 
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 The withdrawal of 86% of the value of India‘s currency in circulation on November 8–

cashless payments in October 2016 increased 22%, when compared to October 2015, indicating 

that Indians have been steadily more accepting of various digital payments modes since last 

year. Money transfers using mobile banking and immediate payment system (IMPS)–wherein 

money is transferred instantly using text messaging or online banking–showed the highest 

increase in over 12 months ending October 2016. Mobile banking transactions grew 175%, 

while money transacted using mobile banking grew 369% from October to October, according 

to an India Spend analysis of Reserve Bank of India (RBI) data. 

Catalyzing Digital Payment in Bank 

 Nearly six months after India‘s momentous demonetization, the government continues to 

expand options for digital payments to reduce the economy‘s dependence on cash. While old 

habits die hard, recent data show that new digital payment methods are building momentum. 

These innovations offer simple, universal tools that may help India leapfrog older technology to 

reach a less cash-intensive future. 

Non-Cash Payment Resilient After Demonetization Surge 

 Non-cash payments saw a 

surge immediately following the 

demonetization policy enacted in 

November 2016, when cash in 

circulation fell by two-thirds. 

Digital transaction volumes grew 

43 percent between November and 

December 2016, driving hopes that 

the shock would kick-start India‘s 

transition to a cashless economy. 

Source: Reserve Bank of India            Still, with roughly 98 percent of 

consumer transactions reliant on cash prior to demonetization, it was inevitable that most 

Indians would return to cash once new bills were in wide circulation. Growth in digital 

payments did indeed slow in the first two months of 2017, but the latest March data indicates 

that the shift from cash is still underway, with an overall increase in digital transactions of 33 

percent by volume and 59 percent by value since November 2016. The government will likely 

fall short of a targeted 25 billion cashless transactions over the coming fiscal year ending March 

2018, but if robust monthly growth over 7 percent continues, India could see 2 billion monthly 

transactions by this time next year. The data illustrate a decisive move towards new mobile-

based payment methods, with older forms of non-cash payment, like debit and credit cards, 

showing less uptake (see Figure 1). Card payments spiked 51 percent in December 2016 before 

declining in the following months, with latest data showing them up a modest 10 percent 

overall since demonetization. Recent financial inclusion efforts have substantially increased 

payment cards to 869 million as of the end of February, yet monthly card transactions averaged 

244 million over the past few months. This means the vast majority of cards are dormant. By 

comparison, according to 2015 data from the Federal Reserve, Americans made an average of 

http://www.frbsf.org/banking/asia-program/pacific-exchange-blog/indias-demonetization-the-long-road-to-a-cashless-future/
http://www.frbsf.org/banking/asia-program/pacific-exchange-blog/indias-demonetization-the-long-road-to-a-cashless-future/
http://www.frbsf.org/banking/asia-program/pacific-exchange-blog/indias-demonetization-the-long-road-to-a-cashless-future/
http://rbidocs.rbi.org.in/rdocs/content/docs/ELECT07022016_Mar17.xls
http://www.livemint.com/Politics/637uTLKanriP4PbFhhCznJ/Can-India-meet-the-target-of-2500-crore-digital-transaction.html
http://www.frbsf.org/banking/asia-program/pacific-exchange-blog/how-modernizing-indias-payment-system-can-drive-financial-inclusion/
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8.6 billion card transactions per month, more than 40 times the recent Indian average despite  

a U.S 

Leapfrog Cards in Replacing Cash 

Source: Reserve Bank of India 

The most notable surge in cashless 

payments has taken place over infrastructure 

introduced over the past several years. Both 

the Immediate Mobile Payments System 

(IMPS) and the United Payments Interface 

(UPI), which support instant payments 

using mobile phones, have grown 

substantially since demonetization, even as 

cash has returned to the economy (see 

Figure 2). Though a full account of 

demonetization‘s impact on digital  

payments will require more data over a longer time period, the early results suggest the policy 

could be providing a well-timed catalyst for non-cash payments growth. 

 IMPS and UPI themselves provides the infrastructure for a variety of promising new 

payment applications. The recently launched Bharat Interface for Money (BHIM) is a 

government-sponsored app for digital transactions that leverages the UPI to provide a uniform 

option for anyone in India with a bank account and smartphone. It eliminates the need for 

proprietary bank apps and intermediary transfers between a user‘s bank and third-party mobile 

wallets, saving time and lowering transaction fees. It also allows users with Aadhaar cards—

India‘s universal identification—to pay a recipient with an Aadhaar number, offering an 

additional synergy with hundreds of millions of new Aadhaar-enabled bank accounts. As with 

India‘s array of other digital payments options, a challenge for BHIM will be to establish a 

broad network of users, including vendors that accept payments using the system. 

Benefits of Banking in Cashless Economy 

Convenience  

 The ease of conducting financial transactions is probably the biggest motivator to go digital. 

You will no longer need to carry wads of cash, plastic cards, or even queue up for ATM 

withdrawals. It‘s also a safer and easier spending option when you are travelling. ―The benefits 

are enormous if you leave out the low-income group, which will face a huge challenge,‖ says 

Kartik Jhaveri, Director, and Transcend Consulting. ―For the rest of the country, it is 

constructing. 

Lower Risk  

 If stolen, it is easy to block a credit card or mobile wallet remotely, but it‘s impossible to get 

your cash back. ―In that sense, the digital option offers limited security,‖ says Pai. This is 

especially true while travelling, especially abroad, where loss of cash can cause great 

inconvenience. Besides, if the futuristic cards evolve to use biometric ID. 
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Small Gains  

 It may not seem like much of an advantage, but being cashless makes it easy to ward off 

borrowers. Another plus is that you can pay the exact amount without worrying about not 

having changed or getting it back from shopkeepers.  

 
Tracking Spends  

 ―If all transactions are on record, it will be very easy for people to keep track oftheir 

spending. It will also help while filing income tax returns and, in case of a scrutiny, people will 

find it easy to explain their spends,‖ says ManojNagpal, CEO, Outlook Asia Capital. ―Besides 

the tax, it will have a good impact on budgeting,‖ says Pai. 

 
Demerits of Banking in Cashless Economy 

 The biggest disadvantage of the cashless economy is that not everybody has the knowledge 

of doing digital transactions and hence its reach is limited to urban and semi-urban centers 

only and therefore it is very difficult to implement cashless economy in the big country 

where many sections of the society in rural areas is illiterate and poor. Hence the lack of 

proper infrastructure and education among citizens is disadvantageous as far as the cashless 

economy is concerned. 

 Another disadvantage of the cashless economy is that although it easy to do digital 

transactions but at the same time it is very risky as compared to cash related transactions. 

Hence people having half knowledge of digital payments are exposed to cyber fraud and 

losing their hard earned money to online scam and hacking of bank accounts and hence it is 

better to do cash transactions rather than doing digital transactions if one is not fully aware 

of the online medium of transactions. 

 Another demerit of the cashless economy is that digital mode of payments like the credit 

card, wallet payments, internet banking involves some transactions fee which is not the case 

with cash transactions and hence any individual thinking of doing online transactions will 

take into account these transaction costs and will not favor online medium of transactions. 

Hence the presence of transaction cost is a hindrance to cashless economy finding 

acceptance among the people of the country. 

 
Conclusion 

 India's trending digital payment in banking sector leads to the development of countries 

GDP as well as the tax. The lack of proper infrastructure and education should be developed. 

The government should take steps to reduce the cybercrime. It needs awareness for the rural 

people about the digital payment to lead a complete structure of development. 

  

http://www.letslearnfinance.com/customer-centered-company-features.html
http://www.letslearnfinance.com/cash-equivalents.html
http://www.letslearnfinance.com/advantages-and-disadvantages-of-credit-cards.html
http://www.letslearnfinance.com/advantages-and-disadvantages-of-credit-cards.html
http://www.letslearnfinance.com/advantages-and-disadvantages-of-credit-cards.html
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CASHLESS ECONOMY 

 

 

 

 

 

 

 

 

Abstract 
 India currently tried to reduce the usage of cash in its economic system by eliminating, in a single day, of its 
maximum extensively used bills in what was referred to as demonetization. Digital transactions had been on a sharp 
upswing after the authorities demonetization pressure to transport in the direction of a less-cash financial system. 
Digital transactions had been on a sharp upswing after the authorities demonetization pressure to transport in the 
direction of a less-cash financial system. The Digital India initiative launched in 2015 aims to leverage new 
technologies for addressing socio-economic challenges. The Budget must contain measures so that every Indian can 
make a transaction digitally at affordable price. RBI‟s effort to encourage those new forms of charge and agreement 
centers aims to achieve the intention of a „less cash‟ society. . India has been experiencing rapid strides of progress with 
an evolving payments landscape, catalyzed by the government's demonetization decision. The government's endeavour 
to boost the acceptance of an   infrastructure coupled with a host of other economic reforms has further hastened the 
momentum for the country's journey towards a cashless society. 

Key terms: Demonetization, NEFT or RTGS, Credit card or debit card and E-wallets 

 

Introduction 

 India currently tried to reduce the usage of cash in its economic system by eliminating, in a 

single day, of its maximum extensively used bills in what was referred to as demonetization. 

Even as the attempt – to begin with explained as try to cut back ―black money‖ – has been a 

failure in many respects, it was part of an ongoing and global push towards cashlessness. 

India‘s working negative depend almost exclusively on coins, with about 97 percentage of all 

transactions related to an exchange of rupees. With ninety three percentage of the U. S. 

working in informal off-the-books jobs, maximum transactions entail personalized relationships 

as opposed to standardized kinds of prison contract or corporate institutions. Digital 

transactions had been on a sharp upswing after the authorities demonetization pressure to 

transport in the direction of a less-cash financial system. Tens of millions of shopkeepers, 

roadside companies, car drivers and eateries across the United States are boarding the virtual 

bandwagon. 

 As flash signs of mobile wallet company‘s crop up everywhere, the use of debit and credit 

cards is also increasing, signaling thousands of first-time users. Banks are pushing their united 

payments interface or UPI apps that enable cashless transactions even in small denominations. 

India definitely needs to reduce its cash-to-GDP ratio by half to six per cent over the next three 

years, which is abnormally high, compared to other emerging economies. This is precisely what 

the Watal Committee on Digital Payments has recommended. It is thus crucial for Finance 
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Minister Arun Jaitley to announce measures in the forthcoming Union Budget for 2017-18 that 

promote easy-to-use and secure transactions in a big way.  

 Incentivize m-transactions are charges levied by government departments and agencies 

must be withdrawn so that customers and merchants are incentivized to pay through digital 

means. Rather, there should be discounts or cash backs for those who pay taxes, fines, penalties 

or other charges through m-wallets and credit / debit cards. There should be additional benefits 

for those introducing innovations - like facilitating transactions without feature phones through 

SMSes - as only 430 million people (about one-third of the total population) have access to 

mobile internet services. There is a general consensus among people that moving towards a 

less-cash economy will prove to be a game changer. Data protection and user privacy are of 

paramount importance. To address these issues and create a level-playing field, a new 

regulatory mechanism needs to be put in place. Alternatively, the Board for Regulation and 

Supervision of Payment and Settlement Systems under the Reserve Bank of India should be 

given an independent status.  

 Upgrade digital infrastructure the Digital India initiative launched in 2015 aims to leverage 

new technologies for addressing socio-economic challenges. The Budget must contain measures 

so that every Indian can make a transaction digitally at affordable price. With the Make in 

India campaign gathering pace, more than 25 vendors are now manufacturing cheaper smart 

phones locally. While this is encouraging, we also need to improve digital literacy among the 

masses.  

 RBI‘s effort to encourage those new forms of charge and agreement centers aims to achieve 

the intention of a ‗less cash‘ society. Here, the term much less cash society and cashless 

transaction economy imply the identical factor of lowering coins transactions and agreement as 

an alternative doing transactions digitally. Cashless transaction economic system doesn‘t mean 

shortage of cash as an alternative it shows a subculture of people settling transactions digitally. 

In a modern-day economic system, money moves electronically. Subsequently the spread of 

digital fee tradition in conjunction with the expansion of infrastructure centers is wanted to 

acquire the aim. On November 8th, authorities withdrawn Rs 500 and Rs1,000 notes- highest 

denominations in flow. Fundamental goals had been to fight counterfeit cash and black money. 

the movement has given splendid improve to cashless transactions as card based totally and 

digital bills were no longer hindered while all excessive denomination coins transactions 

suffered because of absence of excessive denomination currencies. 

 As these days Union Human Resource Development Minister Prakash Javadekar has 

rightly cautioned the academic institutions to sell cashless transactions.  he  believes  that   

participation  in  the  campaign  through  the  adolescents  in  the  higher academic  

establishments  is  distinctly  relevant  because  they  would  be  the  essential  beneficiaries  of  

a virtual  financial system —free  of  corruption  &  black  cash,  absolutely  transparent  

economical machine. So with initiative of GTU and implementation of concept beneath the 

steering and help of our trustee Shri Priyank Patel we were capable of set up the marketing 

campaign in villages in proximity to our university campus.  The  basic  thrust  of  the  

campaign  changed into  to  make  the  student  network  view digital financial literacy as an 

possibility to result in social alternate with their efforts so that they come to be the architects of 
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an India that is free from black money, corruption and one wherein a thousand million human 

beings can stay in a transparent financial gadget this is handy to all. College students will be the 

torch bearers of the method in which everybody and everybody in the use of a, even people 

who do not have financial institution bills or mobiles can undertake digital methods of charge. 

Efforts Closer to Cashless Transaction Economy 

 The RBI and authorities have released several measures for unfold of digital and different 

non-cash agreement culture. The vision-2018 for payment and settlement structures in India 

added by using the RBI in June 2016 reiterates the commitment to inspire extra use of 

electronic bills with the aid of all sections of society a good way to attain a ―much less-cash‖ 

society.  ―The large contours of vision-2018 revolve round five Cs — coverage, convenience, 

confidence, convergence, and cost. To attain those  vision -2018 will consciousness on four 

strategic tasks consisting of responsive regulation, sturdy infrastructure, effective supervision 

and purchaser-centricity,‖ – RBI. The imaginative and prescient assertion highlights following 

plans: 

 The regulator desires to reduce the percentage of paper-based totally clearing contraptions 

 It ambitions to raise growth of the digital bills area 

 It wants to make sure expanded use of Aadhaar in price systems 

 Government also made monetary measures for the encouragement of card tradition inside 

the 2016 finances. Exempting provider charge on card-primarily based and other virtual 

payments was one such step. Aadhar based charge device may be a large enhance for 

promoting the cashless transaction subculture. A committee of seven contributors, chaired by 

way of a ministry legitimate, Neeraj kumar gupta changed into fashioned to endorse steps for 

the discount of coins primarily based transactions. The era has spread internet banking, cell 

banking, pay as you go gadgets, credit score and debit playing cards and so forth. At the equal 

time, digital bills system is rapid developing. All these indicate that India is moving in the 

direction of the RBI‘s intention of fewer coins economy-consistent but slowly. It‘s time to head 

cashless. The motive of demonetization isn't most effective to get rid of black money but 

additionally to inspire cashless fee. Instead of breaking heads via standing in ATM queue you 

must adopt a cashless method for the transaction. A cashless technique is extra obvious as each 

transaction may be traced without difficulty as it leaves its footprints. Many smart humans have 

followed new cashless charge alternatives. 

Modes of Cashless Transactions 

1.  Cheque 

 The cheque is one of the oldest methods of cashless fee. It's miles a acknowledged approach 

to every person. The cheque gets deposited within the respective financial institution. However, 

there are instances wherein cheque bills get dishonored because of signature mismatch or 

insufficient fund. So as to avoid such difficulty, we will use other cashless payment alternatives. 

2.   Demand Draft 

 Demand for draft is some other rudimentary manner of cashless transaction. It‘s miles 

safest option to acquire fee from absolutely everyone. Demand draft (DD) never gets defaulted 

as it is signed via the banker. The disadvantage of DD and cheque is you need to go to a bank 
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in order to deposit cheque and demand draft. The clearance of cheque or DD takes beyond 

regular time. 

3.  Online transfer – NEFT or RTGS 

 The third simplest method for the cashless transaction is online transfer the usage of NEFT 

or RTGS. With a purpose to do on line cash switch, you want internet banking facility. On-line 

switch the usage of   NEFT or RTGS is relatively quicker than Cheque or DD. Online switch 

may be completed from anywhere the use of net facility. 

4.  Credit card or debit card 

 Credit card or debit card is some other cashless charge method. The usage of credit card 

and debit card was restricted in India. But, utilization of credit card and debit card is growing 

now due to demonetization. The limitation of this payment technique is an availability of swipe 

card facility (pos) at service provider give up. 

5.  E-wallets 

 E-wallet is next cashless charge alternative. E-pockets can be used to buy merchandise 

beginning from grocery to airline tickets. In an effort to use e-pockets customer and service 

provider, both require a clever telephone with active internet connection. The most popular 

instance or e-pockets is PayPal. The  imaginative and prescient  of  India  getting  accustomed  

with  cashless  financial system  and  the  citizens  opting  for cashless transaction in daily 

existence. There‘s no change of this in close to future and those must come to be greater aware 

about the facts and tactics of applying cashless transactions in day to day life. These campaign 

objectives are to create a strong digital economic system and put India inside the worldwide 

map of main and digitally evolved countries.  its  primary  motto  is  to  make  the  teens  and  

college students getting involved on this major transformation that a country goes via and 

thereby supporting others to adapt the change.  The  vision  of  India  getting  accustomed  with  

cashless  economy  and  the  citizens  opting  for cashless transaction in daily life. There is no 

alternate of this in near future and People should become more aware of the facts and 

procedures of applying cashless transactions in day to day life. This Campaign aims to create a 

strong digital economy and put India in the global map of leading and digitally developed 

countries.  Its main motto is to make the youth and students getting involved in this major 

transformation that a nation is going through and thereby helping others to adapt the change. 

Cashless society would help the poor by, for example, reducing crime and making labor 

practices more transparent. India has emerged strong, exhibiting a high potential in terms of 

digital payments and has been categorized under the "break out" segment among 60 countries, 

according to the Digital Evolution Index 2017. The Fletcher School at Tufts University in 

partnership with MasterCard, unveiled the Digital Evolution Index 2017. Adoption of digital 

payments has also witnessed a massive growth with a shift in behaviour change as more people 

adopt digital payments in daily life. "With new players foraying into the market and an entire 

gamut of solutions for alternate payments, the India payment ecosystem is growing each day. 

India has been experiencing rapid strides of progress with an evolving payments landscape, 

catalyzed by the government's demonetization decision. The government's endeavour to boost 

the acceptance of an   infrastructure coupled with a host of other economic reforms has further 

hastened the momentum for the country's journey towards a cashless society. 
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STRESS FREE SHOPPING: STEPPING TOWARDS 2020 DIGITAL INDIA 

 

 

 

 

 

Abstract 
 A (Stress free) Cashless Economy is an economy in which all types of money dealing are carried out through digital 
means. It consists of e-banking (Mobile banking or banking through computers), credit and debit cards, point of sales 
(POS) machines and digital wallets. The paper under study tries to throw light on the rising trend of digital transactions 
in India being carried out in various stress free (cashless) modes over the last few years. As the people of India are 
showing amazing response towards move of globalisation, it is the big indicator of prosperous future for India to be stress 
free (cashless) India. So the need of an hour is to spot the weaknesses involved in stress free transactions and work out on 
them to achieve the vision of Dr. APJ Abdul kalam‟s 2020 Digital India. 

Keywords: Debit card, stress free, E-Banking, Mobile Banking, POS. 

 

Introduction  

Objectives of study 

 To find out benefits in going stress free. 

 To Point out the major challenges in making India stress free (Cashless). 

 To access growth of India on the path of being stress frees (cashless) in terms of digital 

transactions such as POS, Credit & debit cards and payment banks etc.  

 As per the current status of India, only 7% to 8% of all the payments are taking place 

electronically. On Nov 8, 2016, a historical date. To make India a stress free (cashless) economy 

peoples from finance sector should motivate people of India to become familiar with stress free 

(cashless) transactions. Educating the different ways of stress less transaction we can use our bank 

accounts and internet banking. Learning how to effectively use the apps of various banks on your 

phones. Learn how to run your business without cash. Learn about card payments and other 

electronic modes of payment. Look at the malls and see how they function. A stress free 

(cashless) economy is secure, it is clean. We have a leadership role to play in taking India 

towards an increasingly digital economy‖. 

 
Meaning of Stress Free Economy and Where India Stands? 

 A stress free Economy is an economy in which all types of transactions are carried out 

through digital means. It includes e-banking (Mobile banking or banking through computers), 

debit and credit cards, card-swipe or point of sales (POS) machines and digital wallets. 

 At present, India is far behind to other economies with regard to stress free transactions. The 

ratio of cash to gross domestic product in India is one of the highest in the world-12.42% in 2014 

as compared with 9.47% in China or 4% in Brazil. 

 Another report by Boston Consulting Group (BCG) and Google India mentioned that last 

year around 75% of transactions in India was cash based while it was 20-25% in developed 

nations such as US, Japan, France, Germany etc. 
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 Another statistics have revealed that India has 76.47 billion currency notes in circulation 

in 2012-13 as compared with 34.5 billion in the U.S. Moreover, various other studies have shown 

that people prefer to make payments in cash in malls even when they carry credit cards with 

them. But, the step taken on Nov 8, 2016 of demonetization has pushed digital and e- transaction 

to the forefront in India due to depletion in cash. Now, e-banking, e-wallets and other transaction 

apps are becoming more prevalent. 

Benefits of Going Stress Free to the Economy 

 Going Stress free has helped in creating a positive impact on society as the paper based 

methodology in financial transactions has been reduced thereby economy in operations, time and 

cost. 

Various Benefits of Going Stressfree can be Listed out as Under 

 It will help in curbing the generation of black money. The stress free economy has attacked 

the parallel economy. People who hoard money under their bed, people who launder money 

bypassing banking channels, terrorist who need money to finance their terror will find difficulty 

in stress free economy. It will help in reducing instances of tax avoidance. All the transactions 

can be monitored and hence traced back to an individual. Income tax officials can easily trace out 

the transactions and it will become difficult for individuals to evade taxes. Ultimately, it will help 

in increasing revenue of the government from taxes and more productive activities can be carried 

out in the economy. 

 It will lead to reduction in real estate prices because of curbs on black money as most of it is 

invested in real estate which ultimately inflates the prices of real estate markets. RBI spent Rs.27 

billion in financial year 2015 on currency issuance and management. This could be avoided if 

India becomes a stress free economy. Stress free economy will boost consumption as people 

would not be attracted towards keeping money in banks. More consumption will lead to more 

production, more employment opportunities & hence, income of people will increase. 

Practical Implementation for Moving on Path of Going Stress Free (In Context of India) 

 For making India stress free, these are the various modes available in form of digital 

transactions which are being considerably implemented and which clearly indicate that cashless 

transactions are being actively used by people in India. These can be highlighted as under: 

 Payment Banks: Payment bank is a new model of banks introduced by RBI. Payment can 

issue services like ATM Cards, mobile banking, net banking, and debit cards etc.These payment 

banks offer amazing competition to traditional banks in terms of services. Two such prominent 

licensees are Airtel (founded in 1995, in 2016 reaching at revenue of $14.5 billion) and PayTM 

(founded in 2010 and valued at $1 billion presently)  

 Electronic Fund Transfer Systems: Two popular methods RTGS and NEFT are increasingly 

used by people at a large scale for making funds transfer from one bank to another leading to less 

time and economy in operations. 

 Mobile Wallets: Option to open a zero KYC or a full KYC wallet along with your mobile 

number and the application to be downloaded to your smart phone. 

 Internet Banking: For this type of digital service to take benefit of, the individual must hold a 

bank account and opt for the online service same. 
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 Banking Cards: Banking cards are available by the bank by providing the KYC (know you 

customer) information to the bank. Applying for a card and getting a pin for the same. Credit and 

Debit cards are plastic cards that are used as method of payment. 

 Banks Pre-Paid Cards: For this service, a bank account is there with wallet or a pre-paid card 

and a smart phone to generate the MPIIN. 

 Point of Sale: A handheld device with the biometric reader along with a merchant bank 

account and internet connectivity. POS machines facilitate acceptance of payment from 

customers by swiping of their debit/credit/prepaid cards on POS terminals. Number of POS 

terminals in India has increased from 5 Lakh in year 2010 to 14.62 Lakh in year 2016. 

(Source: www.indianexpress.com) 

Table Growth of POS Terminals in India (Bank wise) 

Source: www.indianexpress.com 

 Mobile Banking: A bank account is 

required along with a mobile phone 

application of the bank and internet 

connectivity to take benefit of this 

digital service. Mobile banking concept 

is gaining its momentum over the years. 

Negative Impact of Going Stress Free (Cash Less) 

 As we know every good has its bad side also, surely aura of cashless transactions is spreading 

all over India converting India into Digital India, simultaneously the more and more use of 

internet is giving rise to various negative effects also. Following can be highlighted as the negative 

effects of going stress free (cashless) with reference to India: Rate of Cyber Crimes in India 

(Under IT Act)(Table 2) 

 Increased chances of trapping: Performing 

digital transactions using public networks can be 

more prone to traps on mobile devices and thereby 

giving opportunity to hackers to access account 

related sensitive information. 

 Frauds through digital transactions: A report 

by ASSOCHAM-EY on study titled ―Strategic 

Nation measures to combat cyber crimes‖ highlights 46% Complaints of credit/debit cards 

frauds, 18 % on account of hacking of email ids and 21% complaints on account of cheating 

through mobiles. (Source: www.newsnation.in) 

 In October 2016, 3.2 million card details were stolen in malware related security areas. These 

cards belonged to customers of SBI, HDFC, ICICI, Axis Bank and were used at ATMs. Stolen 

debit cards were used in china. No legal decision has been taken and the case is still under 

investigation. 

(Source: economic times of India, December 2016) 

  

Bank Number of POS terminals( in lakh) 

State Bank of India 3.29 

HDFC 2.88 

Axis Bank 2.7 

ICICI 2.02 

Year Registered Cases Persons Arrested 

2011 1791 1184 

2012 2876 1522 

2013 4356 2098 

2014 7201 4246 

2015 8045 5102 

http://www.indianexpress.com/
http://www.indianexpress.com/
http://www.indianexpress.com/
http://www.indianexpress.com/
http://www.newsnation.in/
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Challenges in Making India a Stress Free (Cashless) Economy 

 There are a number of obstacles in making India a cashless economy. Some of them are as 

under:- A large part of the population, approx. 50% of Indians is not covered under any banking 

system. According to 2015, report by Price Water house Coopers, India‘s unbanked population 

was at 233 million. Though bank accounts have been opened through Jan Dhan Yojana, most of 

them are lying unoperational. Unless, people start operating bank accounts, cashless economy is 

not possible. The digital mode is a big hurdle for the tech-unfriendly people. Since, India has a 

low penetration of 34.8% as per Internet live stats and only 26.3% of all mobile phone users have 

a smart phone, therefore, it is difficult to go digital. The low literacy rates in rural India & lack of 

infrastructure like internet access and power make things extremely difficult for people to adopt 

cashless economy. In India, there are approx. 350 million internet users. The internet penetration 

rate is just 27% which is very low in comparison to countries like Nigeria, Kenya & Indonesia 

etc. It has to be at least 67% which is global median. Only 17% of Indians use smart phones 

which is very less and only 15% of Indians have internet on their smart phones. The internet 

loading speed is very low. The average page load time is 5.5 seconds in India in comparison to 

2.6seconds in China. POS machines (Point of sales) are must for any cashless transactions. A 

study was conducted by Macquarie Research and it was posted on website of National Payments 

Corporation of India, in which it has been highlighted that India still far behind in terms of 

Number of POS machines which is 2 per 1000 debit cards as compared to other countries like in 

Brazil 14.8, China 12.5, Russia is 6.1, U.S 13.1 and in Australia is 33.2per 1000 debit cards.  

(Source: www.indianexpress.com) 

 Since, India is dominated by small retailers; therefore they don‘t have enough resources to 

invest in electronic payment infrastructure. Most card and cash users have the perception that 

they will be charged more if they use cards. Moreover, non- users of credit cards are not aware of 

the benefits of credit cards. 

Steps Taken by RBI and Government to Discourage Use of Cash 

 Government is also promoting mobile wallets. Mobile wallet allows users to instantly send 

money, pay bill, and recharge mobiles, book movie tickets, and send physical and e-gifts both 

online and offline. Recently, the RBI had issued certain guidelines that allow the users to increase 

their limit to Rs 1, 00,000 based on certain KYC verification. Various incentives offered by 

government to promote digitalization in India to make India ―Digital India‖ by focusing on 

cashless modes are: 

 On digital transactions up to rupees 2000, Service Tax of 15% waived off 

 Digital purchase of fuel through credit cards, mobile wallets or e-wallets, discount of 0.75% 

 Free accident insurance worth rupess 10 lakh on account of online ticket buyers 

 On purchase of new LIC policies online via its site, 8% discount is offered. 

 Government has also launched UPI (PDF) (Unified Payment Interface), payment system that 

can be used for immediate mobile transfers between account holders of two different banks. 

 Government has introduced various technologies like BHIM (Bharat Interface for Money) 

app to transact between each other as well as with other merchants. BHIM App currently has 17 

million downloads in less than 3 months since its launch. And government is considerably 

promoting their digital cashless technologies other than BHIM such as UPI & Aadhar Enabled 

Payment Systems. As per National Payments Corporation of India, payment transactions 

http://www.indianexpress.com/
http://www.indianexpress.com/
http://www.indianexpress.com/
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through Aadhar enabled Payment Systems have raised 12 times over 6 months from April 2016 

to October 2016 which is highlighting that traditional bank themselves are moving towards e-

wallet services on mobiles at a faster pace. In addition to govt or RBI, Companies are also 

participating in combating of cyber crimes because of increasing trend of cashless or digital 

transactions. Microsoft opened full scale cyber security Center called Cyber security Engagement 

center (CSEC) in India. This centre, located in Delhi, functions as a satellite to company‘s 

Redmond Digital Crime Unit (DCU).This centre monitors how viruses are spreading , from 

where cyber attacks are originating and helping customers to tap pool of security specialists. 

Measures to be Taken for Stepping towards Stress Free(Cashless) India 

 Basic cyber hygiene must be taken care of such as non-sharing of passwords with others, non-

saving of passwords on public networks and Better access to control techniques with strong 

authentication measures should be implemented by mobile e-wallet companies. Open Bank 

accounts and ensure they are operationalized. Abolishment of government fees on credit card 

transactions; reduction of interchange fee on card transactions; increase in taxes on ATM 

withdrawals. Tax rebates for consumers and for merchants who adopt electronic payments. Need 

is to scale up the capabilities of POS machines for faster rollouts in country. Making Electronic 

payment infrastructure completely safe and secure so that incidents of Cyber crimes could be 

minimized and people develop faith in electronic payment system. The Reserve Bank of India too 

will have to come to terms with a few issues, from figuring out what digital payments across 

borders means for its capital controls to how the new modes of payment affect key monetary 

variables such as the velocity of money.  RBI will also have to shed some of its conservatism, part 

of which is because it has often seen itself as the protector of banking interests rather than overall 

financial development. 

Conclusion 

 The future of the Stress free (Cashless) India looks pretty promising as the response of the 

country people towards this move of the government and the support towards it is a clear 

indication that the government‘s move is likely to succeed. The transparency in the economy will 

increase through the e-commerce transactions and the digital payment gate ways which will 

increase the GDP of the economy. This will increase the creditability of the country and make a 

rise in investments. This step of stressfree (cashless) is truly going to create ripples of big success 

and it will help to attain vision of Dr. A.P.J Abdul Kalam‘s vision of ―Digital India‖ 2020. 
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A STUDY ON WOMEN FARMER’S ATTITUDE TOWARDS  

DECISION MAKING ON AGRICULTURE 

 

 

 

 

 

Abstract 
 The women play a significant and crucial role in agricultural development and allied fields including in the main 
crop production, livestock production, horticulture, post harvest operations, agro/ social forestry, fisheries, etc Despite 
their importance to agricultural production, women face severe handicaps In rural India, the prosperity of the 
household depends on the prosperity of agriculture and allied occupation in any particular point of time vis-à-vis the 
role of women in innumerable activities connected with farming, dairying, sericulture etc. But the women hands are 
invisible even to this day, so it is not surprising that the agricultural extension activities is mainly a male oriented 
pursuit. the main objectives of the  study to  analysis the theoretical portion of the women agriculture development. 
evaluate the Impact of Liberalization on  women Agricultural and measures the Women in Decision Making in 
Agriculture sector. However, women‟s suggestions are not given due consideration in the decisions pertaining to 
agricultural sector and important family matters. It is because the majority of women are illiterate, have little time to 
know about the latest techniques of framing and restricted mobility due to several cultural taboos .it concluded 
Women as Knowledge Keepers and Custodians of Cultural Diversity Nature has given us abundance; women‟s 
indigenous knowledge of biodiversity, agriculture and nutrition has built on that abundance to create more from less, 
to create growth through sharing. Women farmers share seeds freely and with sharing as a base, there can never be 
scarcity. The giving and sharing of food in abundance has been the basis of ensuring food security.  The giving and 
sharing of knowledge has been the basis of the growth and evolution of knowledge. An economy of sharing is an 
economy of abundance.  This worldview of abundance is based on sharing and on a deep awareness of human as 

members of the earth family. 

Keywords: Women Farmers, Agriculture, Knowledge, Decision Making 

 

Introduction 

 The women play a significant and crucial role in agricultural development and allied fields 

including in the main crop production, livestock production, horticulture, post harvest 

operations, agro/ social forestry, fisheries, etc. is a fact long taken for granted but also long 

ignored. The nature and extent of women‘s involvement in agriculture, no doubt, varies greatly 

from region to region. Even within a region, their involvement varies widely among different 

ecological sub-zones, farming systems, castes, classes and stages in the family cycle. (Aggarwal 

2003) Studies on women in agriculture conducted in India and other developing and under 

developed countries all point to the conclusion that women contribute far more to agricultural 

production than has generally been acknowledged. Recognition of their crucial role in 

agriculture should not obscure the fact that farm women continue to be concerned with their 

primary functions as wives, mothers and homemakers. Despite their importance to agricultural 

production, women face severe handicaps. They are in fact, the largest group of landless 

laborers with little real security in case of break-up of the family owing to death or divorce; 

inheritance laws and customs discriminate against them land reform and settlement 

programmes usually give sole title and hence the security needed for obtaining production 

credits to the husband. Agricultural development programmes are usually planned by men and 
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aimed at men. Mechanization, for example alleviates the burden of tasks that are traditionally 

men‘s responsibility, In rural India, the prosperity of the household depends on the prosperity 

of agriculture and allied occupation in any particular point of time vis-à-vis the role of women 

in innumerable activities connected with farming, dairying, sericulture etc. But the women 

hands are invisible even to this day, so it is not surprising that the agricultural extension 

activities is mainly a male oriented pursuit. 

Importance of the Study 

 Women‘s work in agro processing is both an important source of livelihoods and important 

source of safe and culturally diverse foods. Food safety laws designed to destroy household 

and community based agro processing need to be changed.  

 The sanitary Agreement of WTO (50S) must be reviewed with women‘s livelihoods and 

expertise of agro processing in focus. 

 Agriculture and trade policy needs to be guided by the objectives of sustainability, 

livelihood and income security, and food security. These objectives also serve the interests 

of women. 

 Organic farming needs to be promoted to increase women‘s productive roles in agriculture, 

decrease health hazards from toxic chemicals and avoid the drain of scarce family incomes 

to pay for unnecessary chemicals. 

 Livelihood and income security creates the imperative to protect agriculture from dumping 

of artificially cheap subsidized products.  

 The right to countries to protect special products, and introduce special safeguard measures 

must be used to protect the livelihoods and incomes of women in agriculture. 

Objectives of the Study 

 To analysis the theoretical portion of the women agriculture development. 

 To evaluate the Impact of Liberalization on  women Agricultural. 

 To measures the Women in Decision Making in Agriculture sector. 

Multi-Dimensional Role of Women 

 Agriculture: Sowing, transplanting, weeding, irrigation, fertilizer application, plant 

protection, harvesting, winnowing, storing etc. 

 Domestic: Cooking, child rearing, water collection, fuel wood gathering, household 

maintenance etc. 

 Allied Activities: Cattle management, fodder collection, milking etc. 

 Mainly rural women are engaged in agricultural activities in three different ways depending 

 on the socio-economic status of their family and regional factors. They are work as: 

 Paid Labourers 

 Cultivator doing labour on their own land and 

 Managers of certain aspects of agricultural production by way of labour supervision and the 

participation in post harvest operations. 

More Work, Less Pay 

 Women are forced to accept work in agriculture in their own village under very bad 

conditions because they cannot migrate as easily as men. The dependence of women‘s labour 
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on family farms, especially during the peak periods of sowing and harvesting, has become very 

common. About 15 years ago, agricultural work was considered acceptable for poor tribal 

women, Muslim women today even, who were traditionally bound by rules go out to work for 

wages in the fields in certain areas. Farmers, on the other hand, also seem to prefer women as 

agricultural workers. The farmer is faced with the increasing costs of production required for 

modern agriculture. He finds that he can squeeze his labour costs by using lower-paid women 

workers are less lazy than men. Similarly, the work of women within family-based agriculture 

is preferred because it is cheaper than hiring labour. 

 Women agricultural workers, although they represent a big proportion of all women 

workers, continue to receive lower wages than men. The Ministry of labour puts the difference 

at 60 per cent of men.s wages, while the Indian Labour journal showed that women received  

75 per cent of men‘s earnings.  While earnings from agricultural work have not improved for 

women, modernization of agriculture has in some cases brought new kinds of problems and 

demand. The existence of patriarchy at all levels also intertwines with the work-related 

problems of women. A study on the feminization of agricultural labour in Andhra Pradesh 

shows that despite the increasing involvement of women in paid work. Women‘s relative power 

within the family had declined. 

Women in Decision Making in Agriculture 

 Women‘s role in agricultural operations, animal husbandry and other economically 

productive activities is very significant. They contribute about 60-70 percent of the labour 

required for these activities thus playing a pivotal role in sustaining economy. The decision 

making process is an important segment of every household because it makes implementation 

of a plan or programmers quite easy. In rural areas of the country, both husband and wife are 

jointly responsible for making decisions on matters like family obligations, specific housing 

charges and purchase of household articles.  However, women‘s suggestions are not given due 

consideration in the decisions pertaining to agricultural sector and important family matters. It 

is because the majority of women are illiterate, have little time to know about the latest 

techniques of framing and restricted mobility due to several cultural taboos. Another study 

conducted in Haryana, revealed that farm women did not decide independently about any farm 

operation but participated in almost all the decisions and dominated only decisions more 

related to home sphere i.e. storage of farm produce, purchase/sale of animal and credit.  We 

generally talk of women‘s empowerment, which can be said that women should have powers to 

determine their own actions, power to have an authority to make decisions and guide their 

destiny.  

 This power in decision making can be acquired and exercised only if they have a thorough 

knowledge about the various porgrammes, plans and current issues, access to the basic human 

development and social policies. Generally, women have less access to information about 

technology by virtue of their inferior educational status and relative isolation from public life. 

Thus, there is a hesitation to come out and interact. At times, even the suggestions of 

knowledgeable rural women are ignored or are not taken seriously because men consider it 

disgraceful to accept the decision of women.  
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Government Policies 

 Most importantly, the women should have a penchant for self- empowerment through 

enhancing their knowledge and skills. Empowerment without any change in men‘s attitude or 

without their willingness will only aggravate family problems, increasing dissatisfaction and 

ensuring that women will continue to be at the receiving end. Government policies should be 

framed to provide legal support and instill confidence in women.  Porgrammes should be 

developed exclusively for women; to build leadership skills for managing agricultural 

community based development activities. Access of technology, inputs and credit has to be 

ensured predominantly through women extension workers. They should be trained in farm 

management skills and made capable of taking even complex decisions like shifting from 

subsistence farming to diversified agriculture, with stand competition form market forces 

improvement in work or farm efficiency etc. The extent of participation in the decision-making 

activities in house hold and agriculture related and other socio-culture affairs reflects the status 

of women in the family as well as society.  

Women Second in the Land Agenda 

 The land reform measures adopted by the Indian Union or respective states are not in 

accordance with any personal law of any community. In matter of women.s right to inheritance 

of agriculture land, states either have their own policy or refer it to the principle of personal 

laws. (Jyoti Gupta 2002) In a discussion conducted by in West Bengal the women asserted the 

importance of ownership of productive resources in their name. Their first demand was, .We 

want land in our own name.. Various reasons were forwarded by the women for such a 

demand. (Jyoti Gupta 2002). 

1. Old age security if sons do not look after them. 

2. The predominant notion that their daughters can inherit land if the mother has it in her 

own name. 

3. Women can use the property to pay for their daughters. marriage in the absence of the 

husband; as sons usually inherit the property and may be unwilling to pay for their sister.s 

marriage. 

4. Lack of security in the matrimonial home, as women do not have any legal right to 

property, be it land, cattle or house. 

5. Given the rise in the cases of divorce, desertion and physical violence against Women by 

husbands, the women expressed the urgent need for secure shelter, be it legal right to be 

homestead of their parents or land to cultivation. 

Impact of Liberalization on Agricultural Workers and Women 

 There is apprehension that economic liberalization, which tends to induce privatization and 

market-led technological change, may affect employment and income prospects of rural women 

adversely. For instance the impact of opening of fisheries and agro processing to multinational 

and corporate reportedly displaced million of workers. The impact of economic liberalization 

on agricultural workers and women may be summarized as follows: 

 The volatility of international prices of agricultural commodities has affected agricultural 

workers in India adversely. Particularly during the last few years or so, most of India. s 
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agricultural commodities have lost international competitiveness due to low international 

prices.  

 The exports of agricultural commodities have fallen. Simultaneaously, there have been 

increased imports of edible oils and raw cotton which have depressed the domestic prices of 

these commodities. 

 It is apprehended that the process of economic liberalization will ultimately result in a 

situation in which multinational companies will dominate the agricultural scene in India 

and small farmers may lose their grips over agriculture, posing a risk of livelihood 

insecurity for millions of agricultural workers and rural women. 

 In the wake of WTO, not only agricultural exports have declined, but also rate of growth of 

agricultural output and employment. Consequently, both cultivating households as well as 

landless particularly women labourers have suffered a loss of income. 

 In the wake of economic liberalization, cultivators as well as agricultural labourers look 

depressesed because of deterioration in their income levels as well as uncertain future. 

Also the gap between agricultural and nonagricultural workers is widening. 

 There is a secular worsening of the condition of agricultural labourers due to increase 

casualization of labour force and inability of the organizeq farm and non-farm sectors to 

absorb the growing labour force. 

Conclusion 

 Women as Knowledge Keepers and Custodians of Cultural Diversity Nature has given us 

abundance; women‘s indigenous knowledge of biodiversity, agriculture and nutrition has built 

on that abundance to create more from less, to create growth through sharing. Women farmers 

share seeds freely and with sharing as a base, there can never be scarcity. The giving and 

sharing of food in abundance has been the basis of ensuring food security.  The giving and 

sharing of knowledge has been the basis of the growth and evolution of knowledge.  

An economy of sharing is an economy of abundance.  This worldview of abundance is based 

on sharing and on a deep awareness of human as members of the earth family. This awareness 

that in impoverishing other beings, we nourish ourselves is part of our present ecological 

knowledge and ancient wisdom. â Without giving and sharing there can be no sustainability; 

with our sustainability, there can be no space. â Diverse Women for Diversity (DWD) 

movement celebrates sharing for sustainability and peace through food festivals, exposure 

tours, training programmes in biodiversity conservation, sustainable agriculture, indigenous 

healing systems, water conservation, capacity building for leadership and good governance. 
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Abstract 
 This paper reviews rural women‟s awareness on financial services which is a vital factor in the entire financial 

inclusion programme of India. Financial services for women in India are designed in such a way to facilitate the 
savings and borrowings which is essential to strengthen women‟s role in economic development. This paper stresses the 
importance of strategies that aim to spread theawareness among rural women. This paper explores the reasons for the 
lack of awareness on financial services among rural women. Data were randomly collected from 88 respondents out of 
9 revenue villages in Virudhunagar District.  The paper found that basic financial services reach half the total rural 
women population faster than the new rural financial services introduced to cover the remote rural poor. Also the 
study focused the availability and quality of financial services in the rural area. The study recommends that the 
financial institutions should make sure that rural women should easily get access to all financial activities. The 
financial literacy mission is the major need for them. The study has indicated that  the financial institutions should  
aim not only in opening doors for pooling small investments but also in facilitating the rural women in exploring loan 
facility to improve their ecnomic condition. 
 

Introduction 

 The financial crisis in the year 2008 highlighted the profound importance of finance for the 

globalised economy. But 25 billion people across the world still lack of access to formal banking 

services, credit facilities or savings instruments.  The countries around the world realized that 

bringing largely ignored missing population into formal financial system would enrich and 

strengthen the global economy. In Indian perspective, it is a herculean task to achieve the task 

of covering 1.2 billion populations in to formal financial system. India has been takingvarious 

measures to cover the population away from formal financial system. There were 35360 rural 

bank branches in the year 1969. Today, rural bank branches account for 56% of the branch 

network of commercial banks1. The cooperative structure with over 100000 primary 

cooperatives provides more intensive penetration. Many of the rural financial programmes 

have been introduced after 2008; largely focus upon rural poor in wider particularly rural 

women. The Performance of these financial servicesistreated as considerably good but the 

availability and usage of these services among rural women is to be verified in the light of 

technologically developed financial system. 

 

Review of Literature 

 The review of several studies reveals several reasons for non reachability of financial 

services. The study reiterated that many respondents are accessing banking services offered in 

their area because of banking correspondents available in their area. The study stress upon the 

need of direct connectivity between financial institutions and people2.The study regarding 
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various financial products available in India and their effectiveness stated that financial 

products like insurance, shares, Mutual Funds etc are not reaching the people as the features of 

those products are very basic in nature. The study also stated that financial products sholud be 

designed to satisfy the needs of rural people3.  The study regarding reachabiltiy of financial 

services to rural poor has analyzed the performance of SHGLinked programmes of commercial 

banks and the role of cooperative banks in providing the borrowings. The study concluded that 

low income earning families cannot afford the loan facility and not even interested in knowing 

financial information4.  A study for analyzing the rural women accessing the financial services 

exposed the need for accessing credit facility and the effective strategy is required to boost rural 

production. The study stressed the importance of accessibility of financial services should be 

directly possible to rural women without any intermediaries. The study also explained the 

importance of social and economic benefits of accessing the financial services by rural women5. 

Many of the research studies are focusing the need of accessing the financial services for rural 

women households and farmers. But few studies have considered the rural women laborers and 

educated rural women in penetrating the financial services. So the researcher focuses entire 

classes of rural women in penetrating the financial services. 

Need and Significance of the Study 

 Women constitute approximately half of the rural labor force and they never been counted 

as economically active rural development factor. Millions of women around the world are 

engaged in agriculture and rural labor force contribute more in economic development of 

countries they are restricted in accessing the credits and penetrating the improved financial 

system. Well designed financial services that enable the women to adequately save, borrow and 

insure are required to meet their unexpected financial problems. As a part of financial inclusion 

programme India has introduced several new financial services to cover the rural poor and rural 

women who are excluded financially in major. But the penetration of these financial services is 

still lack in rural area. Many studies have been under taken to study the penetration and quality 

of financial services of rural population focusing mainly on agriculturist. The study here focuses 

on the rural women who are mainly working informal sector. The study area has the major 

work force engaged in manufacturing and production of crackers, fireworks, processing of 

chilies etc. In Virudhunagar District, approximately on 400 revenue villages, rural women 

population is 50.2% and most of them are engaged as labor force in nearby industries.  

The betterment of the rural women highly depends upon proper utilization of financial services.  

Thus the need arises to study their basic awareness on financial services, utilization of financial 

resources and quality of the financial services in this area. 

Objectives of the Study 

 Primary Objective: 

To understand whether there is a gap between financial service providers and rural women 

in utilizing the formal financial system in Virudhunagar District 

 Secondary Objectives: 

 To identify the level of awareness among rural women regarding the rural financial services 

available in Virudhunagar District 



Vol. 5     Special Issue 1        September 2017    ISSN: 2320-4168 

Shanlax International Journal of Commerce Page 337 

 To find the level of utilization of financial services by rural women 

 To verify the level of quality of services provided by the financial institutions in this area. 

Methodology 

 For the purpose of the present study 8villages were selected for choosing the required 

samples. From each village 11respondents were selected. Convenience random sampling 

method was adopted to select 11 respondents from each village. The primary data obtained was 

classified analyzed and tested using chi square test. 

 Ho: There is no relationship between education status and awareness about financial 

services Accepting Ho at 5% of confidence level 

Analysis: 

 A part of the analysis is to the study the relationship between education status and 

awareness regarding banking services. For the Purpose of the analysis, the education status of 

the respondents is cross tabulated with the awareness of the respondents regarding saving bank 

a/c (Table: 1), recurring deposits (Table: 2) and fixed deposits (Table:3) 

Table: 1 

Chi-Square Tests 
 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 4.596a 6 .597 

Likelihood Ratio 5.911 6 .433 

Linear-by-Linear Association 3.681 1 .055 

N of Valid Cases 88   

 

Table: 2 

Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 27.063a 6 .000 

Likelihood Ratio 23.623 6 .001 

Linear-by-Linear Association 18.769 1 .000 

N of Valid Cases 88   

 

Table: 3 

Chi-Square Tests 
 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 24.541a 6 .000 

Likelihood Ratio 22.913 6 .001 

Linear-by-Linear Association 18.807 1 .000 

N of Valid Cases 88   

 Variables such as age, level of education, awareness about financial services, sources of 

awareness, quality of financial services and so on, were chosen to analyze their relationship to 

get knowledge on various aspects relating to financial services. 

The results are discussed as under: 

 The study reveals majority of the respondents forming 96.29% aware about saving bank 

account. Out of 96.29% of respondents, 46.15% of respondents are not accessing the saving 

account. Respondents forming 83.33% do not know any other financial services. The 
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informal sources of investment and loans are well known by all respondents. The other 

financial services of cooperative banks and insurance companies reach only to respondents 

forming 41.67% only. Financial services of India post reaches 32.41% of respondents in 

Virudhunagar District. 

 Interactions with the 85 respondents,who are having saving bank account, brought to focus 

that directions of family members played a vital role forming 70.19% to know the financial 

servicesand for accessing thesaving bank account.  The notable point in this survey is that 

Advertisement of financial institutions influences very least (forming just 2.88%) in opening 

the saving bank account. 

 The surprising fact under the survey is, out of respondents forming 45.37% are having 

ATM cards, 89.97% respondents are not using the ATM cards and they are accessed by 

their husbands, father and sons or by elders of their family. Rest of the respondents does not 

use the ATM cards at all.  

 The quality of services has also been tested as it influences more on penetrating the 

financial services. The responses for the queries, aid in first instance, operational 

conveniences and Explanation regarding new financial services are tested. Respondents 

forming 66.67% revealed that the aid in first instance was highly satisfactory. Respondents 

forming 48.15% expressed that they were not satisfied with the responses for the queries. 

 As per table: 1 the null hypothesis has been accepted. Irrespective of education status many 

rural women aware about the saving bank account. In case of recurring and fixed deposits, 

null hypothesis has been rejected in the ground that educated rural women only aware 

about these services.  

Suggestions 

 The considerable number of Cooperative banks are located in this area doesn‘t help to 

reach the rural women. Insurance products are not much attractive to rural women.  

The poor awareness on annuity plans of the insurance companies reveals that women are 

not planning their future. Insurance companies should popularize annuity plans in rural 

area in general and for rural women in particular 

 Even educated women are more in Virudhunagar District; women are not interested in 

getting financial knowledge. The number of saving bank accounts is opened on need basis 

like getting subsidy, proofs for government benefits and for availing loans. The benefits of 

having simple saving bank account should reach the rural women 

 The financial institutions should concentrate not only in pooling investment from rural 

women they should also take measures to empower the women by relaxing the procedures 

for getting the loans for rural people, especially the rural women. 

 Many financial services are available in this area are not marketed well. The issue of small 

notice and appointing more banking correspondents will help to reach the rural women. 

 Educated respondents are also interested in investing their small money in informal chits. 

Though no frill accounts are introduced in this area, informal chits with friends attract them 

a lot.  The merits of systematic savings are to be brought to their notice by educating them 

through SHGs will help in channelizing the savings of rural women. 
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Conclusion 

 The economic development of a country depends on boosting investment, expanding 

resources and utilization of resources. Pooling of rural mass is required for the developing 

country like India as many of the resources are tapped there.  The rural development will not 

happen without empowering the rural women. The survey has been conducted in remote 

villages of the Virudhunagar District and the facts are identified whether the financial services 

really achieve the purpose of reaching the rural women. Rural women in this area are reluctant 

to approach the financial institution with their small money to save. With their poor earning 

women want more to satisfy the family need than to save. Rural women access loan facility of 

financial institutions but such amounts are not utilized productively. To conclude, rural women 

should come forward to penetrate all financial services available in this area and financial 

institutions should educate the rural women financially. 
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RURAL INVESTORS ATTITUDE TOWARDS PRADHAN MANTRI JAN-DHAN 

YOJANA ACCOUNT HOLDERS IN DHARMAPURI 

 

 

 

 

Abstract  
 The Pradhan Mantri Jan Dhan Yojana has met with huge success ever since it was launched by Indian Prime 
Minister Narendra Modi. The Government has left no stone unturned in ensuring success of the scheme. Accidental 
Insurance Cover It's not often we hear of insurance cover along with a bank account. The Pradhan Mantri Jan Dhan 
Yojana provides insurance cover. This accidental insurance cover is to the tune of Rs 1 lakh and could be extremely 
helpful especially for the deprived classes, in the unfortunate event of accidental death of the bread earning member. 
No Minimum Balance Required Under Pradhan Mantri Jan Dhan Yojana Most of the savings bank accounts today 
require a minimum balance to be maintained in the savings account. Direct Transfer of Subsidies and Other Benefits 
Individuals who receive various benefits under various government schemes like LPG subsidy and others can now 
receive the amount directly into their PMJDY accounts. This is highly beneficial and will help ensure transparency. 
Easy Transfer of Money Under the Pradhan Mantri Jan Dhan Yojana it is also possible to transfer money. This is a 
big advantage especially for the poorer classes. Overdraft Facility The account would also one an overdraft facility. 
This would provide access to capital when in need of emergency. However, this would be available only after six 
months of successful operation.  
Keywords: Jan-Dhan Yojana Account, savings bank, LPG Subsidy, Insurance. 
 

Introduction 

 The Hon, ble Prime Minister of India, Shri Narendra Modi on 15th August 2014 on the eve 

of 68th Independence day announced India‟ s most intensive financial inclusion scheme i.e. 

Pradhan Mantri Jan Dhan Yojana (PMJDY) as a national mission to make India a financial 

inclusion economy. ―Exclusion from the banking system excludes people from all benefits that 

come from a modern financial system. In this (Pradhan Mantri Jan Dhan Yojana) mission, 

households will not only have bank accounts with indigenous RuPay Debit cards but will also 

gain access to credit for economic activity and to insurance and pension services for their social 

security‖ - Shri Narendra Modi, Hon‟ ble Prime Minister of India (22nd August, 2014).  

This mega mission to reduce financial untouchability by including millions of people in the 

financial mainstream is proposed to be achieved in two phase by 14th Aug, 2018. With the 

intention to integrate the poorest of poor with bank account through this scheme phase 1 (15th 

Aug, 2014 – 14th Aug, 2015) is concerned with the target to provide universal banking facility 

starting with basic bank account with over draft of Rs. 5000 after 6 months and a Rupay Debit 

card with inbuilt accident insurance cover of Rs. 1 lakh along with financial literacy programs. 

Creation of credit guarantee fund, Micro insurance and unorganized sector pension facilities 

will be point of focus in phase II (15 Aug 2015 -14 Aug 2018).The plan envisages channelizing 

all Government benefit to the beneficiaries directly into their bank account through Direct 

Benefit Scheme scheme of union Government. Even after 68 years of Independence, large 

sections of Indian population have been deprived of the banking facility. Exclusion of large 

segments of the society from financial services affects the overall economic growth of a country. 

In an endeavor to include the excluded people for banking facility a committee was constituted 
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in 2004 lead by Mr. Khan. The Committee recommended unambiguously that financial 

inclusion is the need of the hour for which now PMJDY seems to be a promising emerging tool 

in the long run. As the task is gigantic and national priority a SWOT analysis will be helpful in 

knowing strength, weakness, opportunities and threats of PMJDY for realistic implication of 

the scheme in order to attain the predetermined objectives. 

Overview of Pradhan Mantri Jan-Dhan Yojana (PMDJY)  

 Prime Minister's People Money Scheme is a scheme for comprehensive financial inclusion 

launched by the Prime Minister on 28 August 2014. He had announced this scheme on his first 

Independence Day speech as Prime Minister on 15 August 2014.The Scheme is Run by 

Department of Financial Services, Ministry of Finance on the inauguration day, 1.5 Crore  

(15 million) bank accounts were opened under this scheme. By September 2014, 3.02 crore 

accounts were opened, with around 1500 crore (US$240 million) were deposited under the 

scheme, which also has an option for opening new bank accounts with zero balance.  

SBI, India's largest bank had opened 11,300 camps for Jan Dhan Yojana over 30 lakhs 

accounts were opened so far, which include 21.16 lakh accounts in rural areas and 8.8 lakh 

accounts in urban areas. On the contrast, even taking together all the major private sector 

banks, have opened just 5.8 lakh accounts. In a run up to the formal launch of this scheme, the 

Prime Minister personally mailed to Chairmen‟ s of all Public Sector banks to gear up for the 

gigantic task of enrolling over 7.5 crore (75 million) households and to open their accounts.  

In this email he categorically declared that a bank account for each household was a "national 

priority". The scheme has been started with a target to provide 'universal access to banking 

facilities' starting with "Basic Banking Accounts" with overdraft facility of Rs.5000 after six 

months and RuPay Debit card with inbuilt accident insurance cover of Rs. 1 lakh and 

RuPayKisan Card. In next phase, micro insurance & pension etc. will also be added under the 

scheme: 

1. Account holders will be provided zero-balance bank account with RuPay debit card, in 

addition to accidental insurance cover of Rs 1 lakh. 

2. Those citizens, who open accounts by January 26, 2015 over and above the 1 lakh, 

Accident cover, they will be given life insurance cover of Rs 30,000.  

3. After Six months of opening of the bank account, holders can avail Rs. 5,000 overdraft 

from the bank.  

4. With the introduction of new technology introduced by National Payments Corporation of 

India (NPCI), a person can transfer funds, check balance through a normal phone which 

was earlier limited only to smart phones so far.  

5. Mobile banking for the poor would be available through National Unified USSD Platform 

(NUUP) for which all banks and mobile companies have come together. 

Statement of the Problem  

 The Pradhan Mantri Jan Dhan Yojana (Prime Ministers Scheme for People‘s Wealth) is an 

ambitious scheme for comprehensive financial inclusion launched by Prime Minister of India, 

Narendra Modi on 28 August 2014. He had announced this scheme on his first Independence 

Day speech on 15 August 2014. He declared that a bank account for each household was a 

"national priority.‖ The scheme has been started with a target to provide 'universal access to 
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banking facilities' starting with "Basic Banking Accounts" with overdraft facility of Rs.5000 

after six months and RuPay Debit card with inbuilt accident insurance cover of Rs. 1 lakh and 

RuPay Kisan Card. In next phase, micro insurance etc. will also be added. Without Financial 

Inclusion, we cannot think of economic development because a large chunk of total population 

remains outside the growth process. Though our country's economy is growing at one digit, still 

the growth is not inclusive with the economic condition of the people in rural areas worsening 

further. One of the typical reasons for poverty is being financially excluded. Though there are a 

few people who are enjoying all kinds of services from savings to net banking, still in our 

country around 40% of people lack access to even basic financial services like savings, credit 

and insurance facilities. India is second only to China in the number of people excluded from 

financial facilities. Even after 68 years of independence, around ten crore households are not 

connected with banking. This study highlights the valuable performance of commercial banks 

to contribute to Pradhan Mantri Jan Dhan Yojana account scheme. It is more opportunity for 

all the income level and financial untouchable people to travelling to banking sector. So we 

justify Pradhan Mantra Jan Dhan Yojana is a boon in the present day‘s population to enhance 

financial circulation. Hence, there is a need to understand the performance of the commercial 

banks with regard to the opening of PMJDY. 

Objectives of the Study 

1. To understand the role of government and banks in PMJDY scheme. 

2. To study the implications of the scheme. 

3. To study the present scenario of Jan DhanYojna.  

4. To explore the PMJDY implementation in Rural areas in Dharmapuri District. 

Research Methodology 

 Data Collection: The data was collected based on interview technique and personally 

handed out structured questionnaire questions were resented is exactly the same a word is the 

same order to all the Jan DhanYojna account holders 

 Area of the study: The present study is confined to Jan DhanYojna account holders in 

around Dharmapuri city 

 Sample Size: For the purpose of study, 150 Jan DhanYojna account holders were selected 

in Dharmapuri city. Simple random sampling method has been used for this purpose. 

 Framework of Analysis: For analyzing the data simple percentage method analysis has 

been used. 

Literature Review 

 The research will present the review of all the previous studies published books etc. the 

research would normally classify the review in to three or four parts such as: Review of journal 

articles, Review of books, Review of these books and dissertation and Review of report.  

The purpose of presenting the details of the previous studies is to prepare the relevant 

background. Through this the scholar would be able to state the findings of the previous study 

on the topic being researched by the researcher. 

 Prof. Sreelatha Guntupalli (2015) Financial Inclusion‟  can be called as a movement, 

initiated by various committees of Reserve bank of India, to achieve the goal of bringing the 

low- income and disadvantaged groups of economy into the ambit of banking and financial 
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services. As part of the National Mission on Financial Inclusion, the Pradhan Mantri Jan-Dhan 

Yojana- PMJDY, is an integrated approach of Government of India to bring universal access to 

banking facilities to every house hold, improve financial literacy, access to credit, insurance & 

pension facilities to every individual. A similar approach was launched in 2011 by the 

government, which was named Swabhimaan, to achieve socio-economic equality by bringing 

the under-privileged segments into formal banking. The focus of Swabhimaan program was 

towards provision of banking facilities to rural areas. The banksathi and bank mithr model 

enabled the rural households to receive government subsidies and benefits directly.  

But PMJDY created a comprehensive approach of including every individual and every 

household of the country, into the banking fold. 

 Dr Kaur& Singh, (2015) have positioned financial inclusion as a business opportunity to 

banks and the launch of PMJDY strengthens the resolve that when coordination, dedication, 

commitment trust, satisfaction and continuity is provided by all constituents and stakeholders, 

a frame work of construct is created which acts as a dominant force for accomplishment of the 

mission. 

 Dr. Mamtajain,MS.Shyama Bohra, prof. T.N.Mathur,&(2015)  Financial inclusion has 

been a buzzword for the policymakers and governments for a long time. Despite tremendous 

growth of banking sector in India, a large section of Indian population continues to remain 

unbanked. To address the issue of financial exclusion and long drawn financial sufferings, 

Prime Minister NarendraModi announced a new scheme called PradhanMantri Jan 

DhanYojana as the National Mission on Financial Inclusion (NMFI) for weaker section and 

low income groups. This effort will certainly go a long way in promoting economic growth and 

reducing poverty, while mitigating systematic risk and maintaining financial stability.  

The study is based on secondary data which was collected from the Govt. web sources, IBA 

Bulletin websites, journals, magazines, and others. The present paper evaluates the critical 

analysis of PradhanMantri Jan DhanYojana (PMJDY), highlighting its key areas, pitfalls and 

suggests strategies to ensure maximum financial inclusion for the underprivileged and 

unbanked areas. 

 Dr. RanjanRaghuram, Governor, RBI (2015) ―Five Ps of Financial Inclusion‖ entitled 

that Simplicity and reliability are keys what one thinks one is paying for is what one should get, 

without hidden clauses or opt outs to trip one up. Transaction costs should be low in nature 

and easy to access to banking services.  

 GhandhiKalpeesh (2015) analyzed in his study ―The Role of Public and Private Sectors 

Bank with Special Reference to PradhanMantri Jan DhanYojana ― that Banking sector has 

performed and proved a big helping hand until the recent time that development is almost 

impossible without it. Public sectors have contributed a lot in the field while the support of 

private bank is not expected but we can encourage private banks to work on in the field.  

The scheme like that is an important tool to mobilize savings of the economy which might not 

have been utilized in the productive use otherwise so that capital formation in the economy can 

be done. 

 Dr. Sharma &Kukreja (2013), ―An Analytical Study: Relevance of Financial Inclusion for 

Developing Nations‖ focuses on the role of financial inclusion, in strengthening the India‟ s 
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position in relation to other countries economy. For analyzing such facts data for the study has 

been gathered through secondary sources including report of RBI, NABARD, books on 

financial inclusion and other articles written by eminent authors.  

 UnnikrishnanRoshny (2012) analyzed in her study ―Enabling Financial Inclusion at the 

bottom of the Economic Pyramid‖, the importance of financial inclusion in economic 

empowerment. This study identified the variables in enabling financial inclusion, analyzed the 

barriers to effective financial inclusion and the prerogative steps to be taken to overcome the 

barriers and enable inclusive growth. The study concluded by identifying the variables that 

empower the masses financially and stating the importance of social inclusion in relation to 

financial inclusion and also by reinforcing the importance of self-sustenance at the bottom of 

the economic pyramid.  

 Jaspreet Kaur, DR.Nidhi Walia (2016) A Large number of low income population (both 

urban and rural population) are still reeling under the grip of informal financial system.  

RBI and government have taken various measures toward the inclusive and faster growth of 

financial inclusion. Financial inclusion helpful to promote the banking habits among the low 

income rural and urban population and launch of PMJDY (Pradhan Mantri Jan DhanYojana) 

is an innovative concept under the financial inclusion. Our Honourable Prime minister Shri 

Narendra Modi on 15 Aug, 2014 announced this scheme. On the inaugural day arecord 1.5 

crore bank account were opened across the country. The study has been taken to review the 

relevant literature on financial inclusion and PMJDY. 

Data Analysis and Interpretation 

Table Demographic Variables 

 

  No. of respondents Percentage(%) 
Gender Male 66 44 

Female 84 56 

Total 150 100 

Age 31-40 years 54 36 

41-50 years 30 20 

above 51 years 6 4 

Total 150 100 
Marital status Married 90 60 

Single 60 40 

Total 150 100 

Educational Illiterate 6 4 

School Education 66 44 

Graduate & post Graduate 60 40 

Technical education & Others 18 12 

Total 150 100 

Occupation Govt. Employee 42 28 

Private Employee 54 36 

Business 36 24 

Daily Wages 18 12 

Total 150 100 
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Monthly income Below Rs. 10000 48 32 

Rs. 10001-Rs. 15000 60 40 

Rs. 15001-Rs. 20000 30 20 

Rs. 20001 and above 12 8 

Total 150 100 
Area of living Rural 66 44 

Urban 84 56 

Total 150 100 
Family member Below 2members 18 12 

3 to 4 members 30 20 

5 to 6 members 90 60 

Above 6 members 12 8 

Total 150 100 

Interpretation 

 The above table reveals that 40% of the respondents are belong to the age group of  

20-30years, 36% of the respondents are belong to the age group of 31-40 years, 20% of the 

respondents are belong to the age group of 41-50 years, and 4% of the respondents are belongs 

to the age group of 51 and above.   that 44% of the Respondents are male and 56% of the 

Respondents are female.  60% of married, and 40% of the respondents are single. 4 % of the 

respondents are up to illiterate, 44% of   the  respondents  are  school  level, 40% of the 

respondents  are college  level and 12 % of the Respondents  are   Technical   education & 

others. It is interred that 28% of the respondents are govt. employee, 36 % of the respondents 

are private employee, 24 % of the respondents are business and, 12% the respondents are daily 

wages. 32% of the respondents earn less than rs.10000,40 % of the respondents earn rs.10001 to 

15,000, 20% of the respondents earn rs.15,001 to 20000, 8% of the respondents 20001  and 

above.  44% of the respondents are rural and 56% of the respondents are urban. 12% of the 

respondents have below up to 2 person in the family, 20% of the respondents have below 3 to 4  

person in the family, 60% of the respondents have below 5 to 6 person in the family,8% of the 

respondents have above above  6 person in the family. 

 

Table Aware of Pradhan Mantri Jan-Dhan Yojana Account 

  No. of respondents Percentage(%) 
To Reason Choose this 
Bank 

Brand name 54 36 

Services offered by the bank 30 20 

Nearest to my house / office 60 40 

Other reasons 6 4 

Total 150 100 
Aware of PMJDY Yes 90 60 

No 60 40 

Total 150 100 

Under pradhan mantra 
Jan-dhan yojana account 

Yes 90 60 

No 60 40 

Total 150 100 
Opened Your Account 
 

Public sector Bank 42 32 

Private sector Bank 66 36 
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RRB or Cooperative Bank 24 32 

Total 150 100 
Facilities of PMJDY Overdraft Facility 42 28 

Insurance coverage 30 20 

RuPay debit card 48 32 

All of these 30 20 

Total 150 100 
Like Most Facilities Of 
PMJDY 
 

Overdraft Facility 42 28 

Insurance coverage 18 12 

RuPay debit card 54 36 

All of these 36 24 

Total 150 100 
Swabhiman Policy Of 
Up a Government 
 

Yes 84 56 

No 36 24 

Cannot say 30 20 

Total 150 100 

Interpretation 

 From the above table reveals that 36% of respondent are brand name, 20% of respondent 

are services offered by the bank, 40% of respondent are nearest to my house / office, 4% of 

respondent are other reasons. Aware of pradhan mantra Jan-dhan yojana account 60% of the 

respondent are yes,40% of the respondent are no. Opened jan dhan yojana account 60% of the 

respondent are yes, 40% of the respondent are no. 32% of respondent are public sector bank , 

36% of respondent are private sector bank, 32% of respondent are RRB or cooperative bank.  

28% of respondent are overdraft facility, 20% of respondent are insurance coverage, 32% of 

respondent are rupay debit card, 20% of respondent are all of these. 28% of respondent are 

overdraft facility, 12% of respondent are insurance coverage, 36% of respondent are rupay debit 

card, 24% of respondent are all of these. Swabhiman policy of upa govt are 56% of the 

respondent are yes, 24% of the respondent are no, 20% of the respondent are cannot say. 

Table Account PMJCY 

  No. of respondents Percentage (%) 

Family Member have 
Opened Account 
PMJCY 
 

One 30 20 

Two 42 28 

More than two 48 32 

None 30 20 

Total 150 100 

Saving habits by 
opening an account 
 

Yes 48 32 

No 42 28 

Cannot say 60 40 

Total 150 100 

Far is Bank from your 
Village 
 

Below 2km 42 28 

2km-10km 60 40 

Above 10km 48 32 

Total 150 100 

Transact with the 
Bank 
 

Fort nightly 66 44 

Weekly 30 20 

Monthly 54 36 

Total 150 100 
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Minimum cash 
balance in you‘re 
account 

Yes 90 60 

No 60 40 

Total 150 100 

Primarily aim Pradhan 
Mantri Jan Dhan 

Yojna 
 

Improving access to 
medical facilities 

24 16 

Infrastructure 
development 

60 40 

Employment generation 48 32 

Financial inclusion 18 12 

Total 150 100 

Benefits for bank 
account pradhan 
mantri 
jan dhan yojna 
 

Zero balance account 42 28 

RuPay debit card with an 
in-built accident 
insurance cover of Rs. 1 
lakh 

42 28 

Life insurance cover 
Rs.3000/- 

48 32 

All of the above 18 12 

Total 150 100 

Overdraft facilities 
pradhan mantri jan 
dhan yojna 
 

1000/- 30 20 

5000/- 36 24 

10000/- 60 40 

15000/- 24 16 

Total 150 100 

Interpretation 

 From the above table reveals that family members opened account pmjcy 20% of 

respondent are one, 28% of respondent are two, 32% of respondent are More than two 20% of 

the respondent are none. Saving habit by opening an A/C 32% of the respondent are yes, 28% 

of the respondent are no, 40% of the respondent are cannot say. 28% of the respondent below  

2 km, 40% of the respondent are 2km-10km,32% of the respondent are above 10 km. 44% of 

the respondent are transact bank fort nightly, 20% of the respondent are weekly, 36% of the 

respondent are monthly. Minimum cash balance account in 60% of the respondent are yes, 

40% of the respondent are no. 16% of respondent are improving access  to  medical 

facilities,40% of respondent are infrastructure development, 32% of respondent are 

employment generation, 12% of respondent are financial inclusion. 28% of respondent are zero 

balance account, 28% of respondent are rupay debit card with an inbuilt accident insurance 

cover of rs.1 lakh, 32% of respondent are life insurance cover rs.3000/-,12% of the respondent 

are all of the above. 20% of the respondents are overdraft facility 1000/-, 24 % of the 

respondents 5000/-, 40% of the respondents 10000/-, 16% of the respondents 15000/-. 

Suggestions 

 The study also reveals most of the salaried investors prefer Bank deposits, insurance 

policies and Government securities as the investment option, there is lack of awareness about 

other avenues like shares, debentures, and mutual fund etc. so if they want to invest in them 

they should regularly read newspapers, journals and articles related to stock market.  

The investors have to identify the market situation and price fluctuations in the precious metals 

 Before taking the investment decision.  To enhance the saving habits of the investors, the 

saving mode must attract the people by providing 
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 Several offers and new attractive schemes.  There are wide range of investment avenues are 

now available in India. Investors himself select the 

 Best avenue after studying the merits and demerits of different avenues.  The savings are to 

be pooled and channelized into productive investments. Thereby enhancing the 

 Return to the investor which may result in the further investment in corporate securities 

also.  To create the awareness among the rural investors is possible to increase the 

investments in share 

 Market and their by the rural investors also to reap the benefits of the stock market 

investment.  To create awareness among the investors in the district have inadequate 

knowledge about share 

 Market, it is necessary to provides various marketing schemes and broking firm should 

arranges more and more seminars on how to invest in share market.  Majority of the 

investors prefers to invest in the life insurance, NSC and PPF for tax saving so, 

 Investment companies should market various tax saving schemes through share market and 

their benefits 

Conclusion 

 Reserve bank of India announced and launched many more schemes in banking sector. 

Banking sector is one of the emerging ventures and blood of financial inclusion. Last five years 

ago RBI launched no frills accounts but this scheme did not cover all the people and had not 

achieved for banking sector. Present day‘s Indian Prime Minister Narendra Modi launched 

Pradhan Mantri Jan Dhan Yojana scheme to totally contribute to all the income level people 

willingly and to make them continuously travel to banking sector. Pradhan Mantri Jan Dhan 

Yojana scheme is fully helpful to rural and urban area people in getting directly government 

financial services. This study highlights commercial bank‘s performance on Pradhan Mantri 

Jan Dhan Yojana. Hence, it is concludes that, the PMJDY scheme has created an impressive 

result in the banking sector with regard to eradication of financial untouchability in the 

country. Mere opening of accounts may not fulfill the aim of the scheme, but there should be 

continuous operation of bank accounts to give the real success of the scheme. 
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A STATUS OF WOMEN IN DIGITAL TRANSACTION 

 

 

 

 

 

 

Abstract 

 Imagine having to skip work every month to travel to the city center just to pay your electricity bill or your child‟s 
school fee. You would not worry if your income relied on remittances and you were unable to pay rent because they 
were tied up in a network of agents and it wouldn‟t frustrate you, if you didn‟t have a say in how your salary was 
spent or invested. A status of women in digital transaction is under developed condition. The challenges faced by 
women are so many and they overcome from it. There are many schemes and financial services provided by the 
government. Women also get benefited and they develop themselves. 
Keywards:  Digital Economy, Financial Services, Challenges. 

 
Introduction 

  Having a bank account could help in all kind of situations. Most of us probably have auto-

pay set up so we don't need to worry about our monthly bill payments or money transfers. But 

the conveniences we take for granted are out of reach for the world's 1.1 billion women who 

lack an account. According to World Bank‘s Global Findex database, men in developing 

countries are 9 percentage points more likely than women to own an account. The gap is 

largest in South Asia, where only 37 percent of women have an account compared with  

55 percent of men. 

Digital Economy 

  A cashless society describes an economic state whereby financial transaction are not 

conducted with money in the form of physical banknotes or coin, but rather through the 

transfer of digital information (usually an electronic representation of money) between the 

transacting parties. It will become possible using digital currencies such as Bit coin.  

Importance of Digital Economy 

 The digital economy is developing rapidly worldwide. It is the single most important driver 

of innovation, competitiveness and growth, and it holds huge potential for entrepreneurs 

and small and medium-sized enterprises (SMEs). Unfortunately, only two percent of 

European enterprises are currently taking full advantage of new digital opportunities.  

How businesses adopt digital technologies will be a key determinant of their future growth. 

 New digital trends such as cloud computing, mobile web services, smart grids, and social 

media, are radically changing the business landscape, reshaping the nature of work, the 

boundaries of enterprises and the responsibilities of business leaders. 

 These trends enable more than just technological innovation. They spur innovation in 

business models, business networking and the transfer of knowledge and access to 

international markets. 
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 Two billion people are currently connected to the internet and by 2016 , this number will 

exceed 3 billion – almost half of the world‘s population.  Businesses that fail to get digitally 

connected will become excluded from the global market. 

 

Challenges Faced By Women 

  Women face several hurdles to getting an account. Some think it's too expensive to open 

and operate one, while others lack the necessary documentation or live too far away from the 

nearest bank branch. But that doesn‘t mean they don‘t need an account. Even in the absence of 

formal banking facilities, women tend to save money through informal means, like a 

community savings group or local agent. The problem is that these informal methods are often 

unsafe or have a high negative interest rate. Some women have no choice but to keep cash 

savings at home, where they are easily pilfered by covetous husbands or other relatives. 

 
Women Overcome from Challenges 

 Digital financial services can help women deal with the challenges. First and foremost, 

women can avoid costly trips to faraway bank branches and transact from the convenience of 

their homes. In rural Malawi and Nigeria, women have started using mobile phones through a 

network of agents to make deposits and withdrawals. They find it cheaper, more convenient, 

and more efficient than using cash. The increased privacy and control afforded by digital 

payments helped female farmers in Niger strengthen their financial autonomy and household 

bargaining power. With their earnings, they were better able to invest in their business, increase 

profits, and get jobs. 

 

Digital Transaction Helps Farmers 

 New financial services are also helping farmers ride out irregular harvests that once would 

have spelled disaster. In Kenya, a micro-insurance scheme makes automatic payments to 

farmers when there's a drought or excessive rainfall. Women who use Kenya's flagship mobile 

money service M-Pesa can now borrow funds from family or friends through a simple text 

message. Some mobile money providers record mobile transactions to create an initial credit 

history of their clients which can make them eligible for larger loans. 

 
Women Adoption 

 However, there are several challenges which keep women from adopting these services. 

Some 1.7 billion women in low and middle-income countries do not own mobile phones in the 

first place. This might be because they're too expensive or women are afraid of being harassed 

with unwanted calls and messages. Social norms that discourage women's phone use could also 

be a factor. Women who do have access to a mobile handset do not always use it to make 

digital financial transactions. Reasons include lack of trust in agents and operators; poor 

network quality and coverage; and low technical and financial literacy or confidence. 

 Women in developing countries are also less likely than men to have Internet access in their 

home. In South Asia, for example, women are half as likely as men to be online. Consequently, 
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while 54 percent adults in high-income OECD countries report using the Internet to make 

online payments, only 10 percent of adults from developing economies do so. 

 In addition to access problems, women are locked out of the financial system by sexist 

laws. Yet even women who are willing and able to use financial services often struggle to do so 

since there's a dearth of financial tools that actually cater to their unique needs. Weak 

consumer protection regimes reduce women's trust in financial institutions, as they are 

naturally more risk averse than men. Some large scale digitization programs for women like 

Pakistan‘s Benazir Income Support Program have stumbled because the users didn't know how 

to use the ATM cards or PIN codes. 

 
Government Support for Women 

 Governments have the most power and responsibility to boost women's access to financial 

services. They can start by creating or digitizing national identification databases and giving a 

unique digital identification number to each citizen and resident. To avoid the hassle of using 

PIN codes, governments can use biometrics to capture a user‘s identity. They can also support 

the financial and telecom sector through policies that encourage uptake of digital financial 

services. At the same time, they should build strong consumer protection regimes to safeguard 

users from fraud and abuse. Instead of cash, governments should use digital technology to pay 

wages and distribute social benefits. Some governments, like Mexico, are already doing this – 

and saving billions of dollars as a result. Finally, governments should scrap laws that 

discriminate against women and curb their access to financial services. 

 
Financial Services 

 Banks and mobile network operators can share their respective customer networks and 

make financial services cheaper and more accessible for everybody. Financial service providers 

can create new ways of capturing credit history and design products that suit women‘s needs. 

For their part, businesses can pay their employees digitally and invest in infrastructure that 

supports such innovations. All of these efforts can benefit from the technical and financial 

support of international donors. 

 
Conclusion 

   There are difficulties in implementing the idea of digital economy in a vast country like 

India where a large number of people are living under misery and poverty. Today, there is a sea 

change in the mindset of people with regard to digital means of monetary dealings which are 

safe, easy, convenient and transparent to all. Digital financial services are a proven way to 

empower women. The most efficient functioning and effective management of women are e-

banking and Internet banking. 
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WOMEN’S BEHAVIOURAL ATTITUDE TOWARDS CASHLESS  

TRANSACTIONS – A STUDY IN ERODE CITY 

 

 

 

 

 

Abstract 
 The use of e- payment is becoming increasingly prevalent as it is being employed to reduce costs and eliminate 
uncertainties. This research investigates the women role in utilization of cash less payments in all possible cases.  
A sample of 150 women respondents was taken and primary study was undertaken with the help of well constructed 
questionnaires. Using the Statistical tools the data collected were analysed and identify the following factors namely 
level of awareness of women on  cashless transactions, impact on utilizing digital payments and the problems they 
encountered while making payments through e- wallets and other sources of online mode. 
 
Introduction 

 In our global market, digital transformation is not just a matter of technology investment; it 

is about transforming significantly culture, leadership and management. Digital transformation 

is part of a larger technological process and is the change associated with the application of 

digital technology in all aspects of human society. Digital payments are the application of 

digital technologies to fundamentally impact all aspects of business and society. Digital 

payments is the profound and accelerating transformation of business activities, processes, 

competencies and models to fully leverage the changes and opportunities of digital technologies 

and their impact across society in a strategic and prioritized way, with present and future shifts 

in mind. It is under completion to shift to cash to cashless economy. In this women 

contribution topwards adoption of digitization is a big question mark, but the role of women is 

important to drive digital the digital economy successfully.  Technological updating are likely 

to be more challenging to women to be the partners in economic development. Digital India 

Scheme launched by Government of India is rapidly replacing cash payments in global 

markets. Electronic payments is in contrast to older floor of physical transaction (cash)  and it 

has a number of advantages, but glitches still occur due to non utilisations of advanced 

technologies. E payments are a method of cash less transactions it includes various mode of 

electronic payments like mobile banking, internet banking and e – wallets and mobile wallets. 

The rural women of the village especially, had difficulties in understanding how the cashless 

mechanism worked as they have been alien to it. Apart from low penetration of internet in rural 

areas, low awareness on cashless payment methods and instruments is a major deterrent for 

rural women to step into cashless economy. Lack of adequate ATMs or PoS machines had kept 

the villages alienated from cashless transactions. Hence, In this study, the researcher made an 

attempt to analyse the women behavioral attitude towards cashless economy with special 

reference to Erode city. 

Objectives of the study 

1. To study the socio economic profile of women in Erode city. 
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2. To study the level of awareness on cash less transactions 

3. To encounter the problems faced by women in adoption of cashless transctions. 

Statement of the problem 

 Cashless transactions implemeted impact the significant changes in the payment mode of 

women entrepreneurs‘ at large and other women to some large extent. In India, most of the 

women are heavily depended only on the cash economy. The impact of demonetization 

realizes the women have to switch from cash to cashless electronic transactions. Restrictions 

imposed on cash payments pushes the women and make them familiar about the concept of 

cashless transactions. The researcher throws following questions on his study …. 

 Whether women were aware of cashless transactions? 

 How much they are utilized and satisfied towards digitization of financial transactions? 

 Do they have any fear in adoption of cashless payments? 

 Any problems were faced by women in non cash payment system? 

Methodology 

 The study proposes to use both primary and secondary data. It has been based on 

information obtained from primary sample survey. Simple random sampling method is adopted 

to confine the sample population of 150 respondents in Erode city.  

Data Analysis and Interpretation: 

 The study makes an attempt to analyse and assess the impact of the socio economic 

activities of women in Erode City. The socio-demographic factors like age, literacy, occupation, 

marital status and Monthly income are influenced by the participation of women in cashless 

transactions. Conversely, the socio-economic conditions determine the standard of living of 

women.The distribution of the respondents in the sample based on the socio-demographic 

characteristics held by them is ascertained by simple percentage analysis. The level of 

awareness and problems in usage of cashless transactions were analyzed by using chi-square 

and ranking method respectively.  

Table No.1 Demographic variables of respondents 
Socio-Economic Characteristics Category No.of respondents Percentage 

Age Below 20 Years 35 23 

 21-40Years 60 40 

 Above 40 Years 55 37 

 Total 150 100 

Area Rural 85 57 

 Urban 65 43 

 Total 150 100 

Literacy Primary  level 20 13 

 Middle level 45 30 

 HSC 42 28 

 Graduate 30 20 

 Others 13 87 

 Total 150 100 

Occupation House wife 60 40 

 Employee 35 23 

 Self-employed 25 17 

 Others 30 20 

 Total 150 100 
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Type of Family Joint family 60 40 

 Nuclear family 90 60 

 Total 150 100 

Monthly Income Below Rs. 10,000 90 60 

 Rs. 10,000- 25,000 40 27 

 Above Rs.25,000 20 13 

 Total 150 100 

Source: Primary data 

Interpretation 

 The table No.1 pinpoints that most of the respondents belong to the age between 21 years 

to 40 years (40%).  Majority of the respondents was residing in rural area (85%) in and around 

the Erode city. It is also observed that, responents with middle level education registers 

maximum of 45 (30 %) out of 150 respondents. The analysis confined that the monthly income 

of respondents below Rs 10,000 (60 %) are more compared toother income level. 

Table No.2 Level of awareness on various modes of cashless transactions 

Variables 
Level of awareness 

Total Chi suare Table value Remarks 
Low Middle High 

Age 

Below 20 Years 5 10 15 35 21.84 5.96 S 

21-40Years 20 25 15 60 

Above 40 Years 15 20 20 55 

Area 

Rural 40 30 15 85 32.84 8.49 S 

Urban 25 30 10 65 

Occupation 

House wife 10 5 5 20 31.21 14.51 S 

Employee  5 25 15 45 

Self-employed 10 10 22 42 

Others 5 15 10 30 

Literacy 

Primary  level 5 10 5 20 31.26 11.49 S 

Middle level 10 10 25 45 

HSC 5 5 32 42 

Graduate 10 5 15 30 

Others 1 5 7 13 

Monthly Income 

Below Rs. 10,000 10 30 50 90 40.3 5.99 S 

Rs. 10,000- 25,000 20 10 10 40 

Above Rs.25,000 2 3 15 20 

Source :Primary data 

 The above table depicts the relationship between selected demographic profile of the 

women respondents and level of awareness on cash less transactions of the respondents. It is 
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clear that the table value of chi square at 5 per cent level of significance is more than the 

calculated value, hence the null hypotheses is accepted.  It indicates that thee is no significant 

relationship between the demographic variables and level of awareness on cashless transactions 

of the sample respondents. 

           Table No. 3 Status of usage 

Source : Primary data 

Interpretation 

 Table no.3 exhibits the peiod of usage of 

cash less transaction by the women 

respondents in Erode city. It concludes that, 

13 percent of respondents using cashless 

transactions for less than 1 year. Following 

that, 50 per cent of respondents adopted to 

cashless payemnt system for the period ranging 1 year to 5 years. Only 10 per cent of 

respondents register under the status of 5 years to 10 years period in the usage of cash less 

payment system. Finally the respondents with 27 per cent were using cash less payment system 

successfully for more than 10 years. 

Table No.4 Digital payments for high level transactions 

Source : Primary data 

 The above table depicts that, 47 per cent 

of respondents using Debit card and credit 

card mode of payment, 13 per cent of 

people using RTGS/NEFT transfer 

mechanism, 7 per cent of respondents using 

IMPS for transferring their funds, 3 per cent 

of respondents were utilizing UPI mode of 

payment mechanism, E – wallet system of 

mechanism followed by 17 per cent of 

respondents  and at last 13 per cent of respondents were using Mobile wallets and other for easy 

e-cash payments system as more convenient. 

  Table No. 5 Mode of cashless transactions 

Source: Primary data 

 The above table interprets the 

various mode of electronic payment 

system used by women respondents 

in Erode City. Smart card usage like 

Debit cards, credit cards, travel cards 

and others registers first rank 

compared to other modes of 

payment. Following that rank 2 is for 

Cheque, rank 3 is Mobile  

Period of usage  Frequency Percentage 

Less than 1 Year 20 13 

1 year – 5years 75 50 

5 years – 10 years 15 10 

More than 10 years 40 27 

Total 150 100 

Mode of payment No of respondents % 

Debit/Credit Card 70 47 

RTGS/NEFT 20 13 

IMPS 10 7 

UPI 5 3 

E-Wallet 25 17 

M-Wallet and others 20 13 

Total 150 100 

Mode of payment 
Mean 

score 
Rank 

Cheque 53.409 2 

Demand draft 40.703 9 

Online transfer (NEFT/RTGS) 40.543 10 

UPI Apps 40.088 11 

E-wallets (payapl, payoneer, skrill..) 43.108 7 

Mobile-Wallets (payumoney, paytm, mobiwik..)  50.287 3 

Smart Cards (Credit/Debit/travel cards) 58.919 1 

Gift cards 43.071 8 

AEPS( Aaadhar Enabled Payment System) 46.465 4 

PoS ( Physical, mobile, virtual) 44.028 6 

USSD ( Unstructured Supplementary Service) 45.379 5 
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Wallets, rank 4 is AEPS, rank 5 is USSD payment system, Rank 6 is PoS, rank 7 is E wallets, 

rank 8 is Gift Cards, rank 9 Demand Draft, rank 10 Online transfer and at last rank 11 is UPI 

Apps used for cash less payment by the sample respondents. 

Table No. 6 Problems in usage of e-payments 

S. No Problems Score (Mean) Rank 
1 Service tax 38.65 9 

2 Language Barrier 44.88 7 

3 Non availability of documents required for online payment 25.30 12 

4 Lack of POS Availability 29.63 10 

5 Internet Traffic 26.02 11 

6 Lack of convenience 40.12 8 

7 Security issues 83.13 1 

8 Lack of merchant acceptance 63.95 4 

9 Non avaialbility of smart phones 65.77 3 

10 Inadequate internet infiltration 60.43 5 

11 Fear of fraud (hacking of personal inforamtion)  49.27 6 

12 Lack of trust and confidence 67.15 2 

Source : Primary data 

 It is inferred form the above table that, the security issues like fraud, misfeasance in using 

cash less payment mode is the major problem faced by the women respondents, following that 

lack of trust and confidence, rank 3 registers non availability of smart phones with respondents, 

rank 4 insists that lack of merchant acceptance is the major issue, rank 5 states that inadequate 

internet penetration in their areas, rank 6 states that women respondents having fear of using 

cashless transaction due to hearing of fraudulent incidents, rank 7 registers language barrier is 

the major issue and lack of knowledge in using the system, rank 8 lack of convenience, rank 9 

deposits themajor problem of service tax payment by respondents, rank 10 states that lack of 

Pos payment system in merchant shops and atlast rank 11 and 12 pinpoints that internet traffic 

and non availability of required documents toproceed with the cash less payments. 

Conclusion 

In past decade, methods of effecting banking and other financaial transactions via 

internet are more and more sophisticated. At present, - payment system is developing rapidly 

worldwide. It is the single most important driver of innovation, competitiveness and growth; it 

holds huge potential for empowerment of women. Only a minimal percentage of people 

adopted with full opportunities of new digital system. Just engaging the people with online and 

digital transition helps to create a wide growth formation development. For purpose of 

understanding the new electronic payment system, the point is that they seem not to be any 

more vulnerable to the use of assumed identities of money laundering and illegal activities than 

are the traditional system. That is ,it seems to be just as likely that bogus assumed identities 

could be used in the apper context in the electronic context. 

Suggestions 

1. Government should take initiatives to organize some more awareness campaigns to 

inculcate the knowledge of using e payment mechanism. 
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2. Educate rural women to switch on to digital payment mechanism by attempting free 

training to their door steps. 

3. The internet broadband accesses to be extend in rural area to make all people to get fullest 

utilisation of digital payment system. 

4. Formalities included in the digital payment system to be minimized to induce large group 

of people to get into the digital system.  
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THE EFFECT OF DEMONETISATION ON HOUSEHOLD: SPECIAL  

IMPLICATION ON WOMEN IN CASH LESS SOCIETY 

 

 

 

 

Abstract  
 Here is an attempt to conduct in-depth study on the recent demonetisation of currency viz Rs 500 and Rs 1000 
which occurred in November 2016and its effects on women with special reference to homemakers who toil from dawn 
to desk with no remuneration or appreciation of any kind. Doesn‟t the situation warrant the changes in the life of 
homemakers? 
Keywords: Demonetisation, Effect of Demonetisation in rural women, Effect of Demonetisation in homemakers, 

Major challenges of Cashless society to homemakers, Remedial Measures 

 

Introduction 

 Indian women! The very term brings to our minds eye a picture of untold mystery and 

abuse of all kinds despite being employed. Yes! Indian history, culture and civilisation has 

depicted Indian women as victims of humiliation of all kinds. Have we ever contemplated on 

the reasons behind this sad plight of women? The answer is – male dominance which has been 

in vogue, since the onset of the history of mankind. Of late we have come across the term 

women empowerment and various ways of empowerment of women are being discussed in 

society. Still the fact remains that women are being treated as house maids or a help for the 

mother-in-law with no remuneration at all. Doesn‘t that sound fantastic? In the light of the 

above here is an attempt to study on the impact of the latest demonetisation of the currency in 

November 2016. No doubt it was an attempt to curb black money and prevent terrorism which 

are hindrances to national development. But, what had been the impact of demonetisation of 

Indian women?  

Demonetisation – What is Demonetisation 

 The government at the centre undertook a sudden and drastic step to make currencies of  

Rs 500 and Rs 1000 out of circulation as a fight against the increased use of black money and as 

well as a step towards the eradication of terrorism in the recent history of this great country.  

As darkness sets in with sun set on the evening of 8th November 2016, the Mass Media 

announced the sudden and unprecedented step by the BJP government to demonetise 

currencies of Rs 500 and Rs 1000 respectively. This sudden decision by the government headed 

by the Prime Minister sent waves of shocks into the minds of millions of population. India is 

been a developing economy and the citizens of this country had to witness their cash holdings 

becoming devoid of any value within no time. Why has the government taken such a drastic 

step? Though the question remained unanswered for the day the ―movement‖ gained mass 

support among the people. However, complaints of long queues, dysfunctional ATMs and 

differential access to the new currencies could be heard from various directions. The 

government assured that a new currency of Rs 500 and Rs 2000 soon take the place of the 

demonetised currency, but for how long? There was no answer!  
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 My parents had the opportunity to discuss on the pros and cons with regard to 

demonetisation with few officers of the central government from which they could infer an 

optimistic outlook in this direction. A general perception held was that the step would, prove 

instrumental towards the eradication, terrorism and other anti-national elements from our 

midst. I noted that this view continued to last for a long time. And one of my friends was 

pleased to express his view that corrupt and anti social elements would soon fade away from 

our midst. A corruption free India? Yes! That seemed wonderful to view through the minds 

eye. A question remained – would it be feasible? Of course. It is notable that cases of black 

money were held soon after, as an aftermath to this great decision.  

Demonetisation of currency – Impact on women 

 It is a truth that socio-cultural organisation like the Kudumbashree in Kerala have had a 

pivotal role towards the empowerment of women. Despite which women have always 

remained in the background devoid of financial security. Increased male chauvinism has been 

the reason for this state of affairs.  

 To add fuel to the fire, women had to undergo acute financial hardship and insecurity in 

the wake of demonetisation in November 2016 rendering them devoid of requisite cash at 

hand. For instance if a women is forced to take her young son to a haircutting saloon how shall 

she pay the charges of haircutting when adequate cash is not available with her? The so called 

cash is unavailable at the ATM counters too. Of course big business man, industrialists etc. 

may not face this problem, but what about the poor women - the house wife, who has fend for 

herself with her children, and is devoid of any support from her husband in this direction? The 

five channels of the impact of demonetisation on women are as detailed below: 

1. Consent – as per the findings related to UNDP study, 80% of women do not have bank 

accounts as of Financial Year 2015. Housewives are often accompanied by male relatives, 

who deal with opening of bank accounts, making deposits etc. on behalf of their female 

relatives. Documents carrying the name and signature of the father/husband are often 

required for the purpose. In addition, opening of bank accounts and related matters call for 

in variable possession of smart phones with access to the internet were shall the poor 

housewives going for these facilities. The message regarding banking matters are been sent 

through mobile phones. As a result a large section homemakers are forced to ‗entrust their 

banking responsibilities‘ to their husbands, which implies a clear state of financial 

insecurities. It is to be stressed here that cash at hand proved to boost the financial security 

and independence n respect of housewives. 

2. Choice – informal workers, including domestic help, workers in factories, agricultural 

labourers, etc. had to undergo the pangs of suffering, for, their lack sufficient formal 

documentation for exchanging their currency notes, and, as a result are victims of time 

poverty, organisations like the Kudumbashree in Kerala provide short time loans to its 

members with a view to provide financial assistance and security to its women members. 

Despite this, I have heard of their complaints relating to difficulties in the exchange of 

currency. In addition, sex workers (among women) become vulnerable to abuse from their 

employers. The triple burden of household, children and waged labour becomes too much 

for them to bear. Moreover where do they have the time to spend on long queues for the 
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exchange of currency? Consequently, they lose agency of their earnings, and are forced to 

‗entrust the responsibility‘ to the male counterparts. These male counterparts may be heavy 

drunkards! In such a case, where would have the cash, so entrusted gone? Nobody knows! 

Currencies would have flown into thin air! 

3. Challenges owing to problems of safety – due to safety concerns women, in general are not 

found in long queues. In addition women going to ATMs at night is a heinous crime! Such 

women are met by astounded stares, as was the case in a recent ATM at Delhi. This 

condition again compels the poor housewives to ‗entrust their financial responsibility‘ to 

male counterparts, and remain a silent observer to their atrocities.  

4. Cache of savings – housewives have the habit of creating their own savings in the form of 

cash kept apart from household expenses from the prying eyes of their husbands. Lest the 

money so saved gets unfounded. The cash so saved by housewives were turned value less 

on account of the demonetisation in November 2016. The misery that housewife 

underwent was inexplicable, for, now, it was their turn disclose the exact amount they had 

saved in this manner. Can the pandemonium or chaos in the family, as a resultant of this be 

expressed in words? The savings of housewives, accumulated since long was now at the 

mercy of their husbands. The pitiable condition of housewife can easily be perceived 

through our mind‘s eye.  

5. Physical barriers – in continuation of the above, home makers had to face physical barriers, 

which acted as constraints. This situation was especially true in the case of the aged and the 

disable housewife. Such a situation had a psychological impact on the disabled and aged 

woman to whom would they turn for help and solace? This condition called for entrusting 

money related matters to their male counterparts. The pecuniary conditions of helplessness 

of housewives can easily be perceived.  

Remedial Measures 

1. Setting up of camps with a view to encourage housewives to open bank accounts.  

This initiative could be taken by urban local bodies/village panchayaths by means of tie 

with banks so as to get Aadhar Card registration and Jan Dhan Yojana. In addition, such 

camps should initiate efforts towards creating an awareness on mobile app, Credit/Debit 

Card payment, online payment etc.  

2. Banking facilities could be made much more easily accessible for housewives and such 

facilities provided may be in par with their requirements. The plight of rural women may 

also be taken into account before finalisation of the programme. Women may be made 

aware of the facilities so provided. State governments, urban local bodies/village 

panchayaths and NGOs should initiate steps so as to educate women in this direction for 

their upliftments towards a better tomorrow. 

Conclusion 

 The demonetization of currency notes had a miserable on the life of homemakers. It is our 

unrest duty to ensure their betterment, for, women form the backbone of the Indian society. Let 

us ensure their safety and security at all levels which would help us to preserve our ancient 

cultural heritage. 
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MARCHING TOWARDS CASHLESS INDIA- 

OPPORTUNITIES AND OBSTACLES IN ACHIEVING CASHLESS INDIA 

 

 

 

 

 

 

 

Abstract 
 Digital India is the flagship programme of the Government of India. It was launched on 1st July 2015 by Prime 
Minister NarendraModi, with a vision to transform India into a digitally empowered society and knowledge 
economy. “Faceless, Paperless, Cashless” is one of the professed roles of Digital India. Major progress towards this 
goal was made in late 2016, when the  government took steps to demonetize the country. This move of demonetisation 
has given a push to India in the direction of becoming a cashless economy. Now, even small retailers and shop owners 
are using cashless models like Paytm for transactions. But, in a country where almost 90% of transactions are carried 
out through cash, a lot of challenges await the govt in achieving such objective. As India is identified as an agriculture 
based country worldwide and even though lot of scientific and technological developments are happening , still this 
country is comprising mostly of rural areas with people who are new  to this technological developments.This paper 
tries to explore the opportunities and obstacles that the government will face in achieving cashless economy in India 
particularly in rural areas. 

 

Introduction 

 A cashless economy is one in which all transactions are made using credit/debit cards or 

digital devices (e.g., point-of-sales machines, digital wallets, etc.), and the circulation of liquid 

money or paper currency is minimal. In this economy, a third-party such as the government or 

a public/private sector bank possesses an individual‘s money and can circulate that money 

whenever it is not needed by the individual. 

Payment Modes Aiding for Cashless Transactions 

 As India is marching slowly towards the cashless transactions, here are some of the 

payment modes which help the people in this regard. 

1) Net banking 

 It allows you to use your banking services from any place across the country. With the help 

of net banking, you can check your account balance, statements, you can pay your credit cards 

bills, electricity bills, do a wi-fi recharge. It is a very secure mode of carrying out multiple 

transactions. It comes with a range of transaction options such as IMPS, NEFT, RTGS. 

2) Credit Card 

 Credit card serves the purpose of shopping goods and making payment in future date.. On 

every purchase made through credit cards, you get reward points which again can be used for 

the purchase of other products. 

3) Debit Cards 

 They are just like credit cards, without the ‗credit‘ element. Whenever you are in need of 

money, this card will provide you cash 24×7 through any ATM machine. These are bank 

account-linked ATM cards, that are mainly used for withdrawing cash. As soon as the cash is 
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taken out from an ATM machine, by swiping your card, the amount gets deducted from your 

bank account. Debit cards can be used for online transactions and at merchant outlets. 

4) India QR Code 

 It is a significantly greater move taken by the government to launch the ‗India QR code‘ for 

making payments using the cryptic matrix barcodes technology. This code will facilitate 

financial transactions between Visa/MasterCard/Rupay/UPI/Aadhaar-enabled payments and 

bank transfers.  

5) Digital Wallets 

 Instead of keeping money in your pocket, purse or physical wallet, you can keep money in 

e-wallets. These e-wallets are similar to your physical wallets which you keep in your pocket. It 

is a mobile based application which can be downloaded from any app store and can be accessed 

through your mobile phone.  

6) UPI (Unified Payment Interface) 

 Simply put, it enables you to transfer money from one bank account to another. It is an 

infrastructure provided by NPCI‘s (National payment Corporation of India) to all the public, 

private & cooperative banks where they can build their own interface and help the common 

man easily make micropayments with a maximum cap of Rs 1 lakh through various modes like 

virtual address (a single identifier code), account no with IFSC code, mobile number or 

aadhaar number.  

7) E- Coupons 

 These electronic coupons are offered by various online mega stores. They are very helpful 

in taking discounts on purchase done through online shopping. We only need to enter the e-

code and get the discount automatically.  

8) Physical coupons 

 These are paper coupons which come in small denominations of Rs 10 to Rs 50 with a 

validity of 6 months to 18 months. These are used by corporates to reward their employees. 

Out of many, two big giants that are providing these coupons are Sodexo and Ticket 

Restaurants 

9) AEPS (Aadhaar Enabled Payment System) 

 Going ahead, you can use Aadhaar cards as a debit card in various merchant stores. These 

cards have been already linked to your bank accounts. You will be provided with a finger 

scanner at the merchant‘s store to do your payments. Aadhaar-cum debit cards will allow you 

to do micro-payments for not more than Rs 4000.  

10) Med Health Cards 

 These are discount cards specially designed to avail benefit from the healthcare sector. 

These cards provide various health care savings programs. These cards provide free OPD 

consultation service. You can use this card and get a health check up done. 

11) Gift/Forex Cards 

 These are prepaid cards which have certain cash limit assigned to them. These are readily 

accepted cards and can be used at any shop and can also be used for. These are prepaid cards 

which have certain cash limit assigned to them. These are readily accepted cards and can be 

used at any shop and can also be used for online purchase of products.  

With all the above aids available, we had question in front of us that 

Where does India Stand in Cashless Transactions? 

 India uses too much cash for transactions.  
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 Less than 5% of all payments happen electronically and that too maximum in urban areas 

 The number of currency notes in circulation is also far higher than in other large 

economies.  

 Cash dominates even in malls, which are visited by people who are likely to have credit 

cards, so it is no surprise that cash dominates in other markets as well. 

 In this regard we should first analyse the Benefits and Challenges of Cashless economy 

when its implemented in full swing. 

 

Benefits of Cashless Economy 

 Reduced instances of tax avoidance because it is financial institutions based economy 

where transaction trails are left. 

 It will curb generation of black money 

 Will reduce real estate prices because of curbs on black money as most of black money is 

invested in Real estate prices which inflates the prices of Real estate markets 

 It will pave way for universal availability of banking services to all as no physical 

infrastructure is needed other than digital. 

 There will be greater efficiency in welfare programmes as money is wired directly into the 

accounts of recipients.  

 There will be efficiency gains as transaction costs across the economy should also come 

down. 

 1 in 7 notes is supposed to be fake, which has a huge negative impact on economy, by 

going cashless, that can be avoided. 

 In a cashless economy there will be no problem of soiled notes or counterfeit currency 

 Reduced costs of operating ATMs. 

 Speed and satisfaction of operations for customers, no delays and queues, no interactions 

with bank staff required. 

 An increased use of credit cards instead of cash would primarily enable a more detailed 

record of all the transactions which take place in the society, allowing more transparency in 

business operations and money transfers. 

 

The Chain Effect 

1. Improvement in credit access and financial inclusion, which will benefit the growth of 

SMEs in the medium/long run. 

2. Reduce tax avoidance and money laundering thanks to the higher traceability of all the 

transactions. 

3. The increased use of credit cards will definitely reduce the amount of cash that people will 

carry and as a consequence, reduce the risk and the cost associated with that. 

 

Challenges in Making India a Cashless Economy 

 Availability of internet connection and financial literacy. 

 Though bank accounts have been opened through Jan DhanYojana, most of them are lying 

un operational. Unless people start operating bank accounts cashless economy is not 

possible. 

 There is also vested interest in not moving towards cashless economy. 

 India is dominated by small retailers. They don‘t have enough resources to invest in 

electronic payment infrastructure. 
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 The perception of consumers also sometimes acts a barrier. The benefit of cashless 

transactions is not evident to even those who have credit cards. Cash, on the other hand, is 

perceived to be the fastest way of transacting for 82% of credit card users. It is universally 

believed that having cash helps you negotiate better. 

 Most card and cash users fear that they will be charged more if they use cards. Further, 

non-users of credit cards are not aware of the benefits of credit cards. 

 Indian banks are making it difficult for digital wallets issued by private sector companies to 

be used on the respective bank websites. It could be restrictions on using bank accounts to 

refill digital wallets or a lack of access to payment gateways. Regulators will have to take a 

tough stand against such rent-seeking behaviour by the banks. 

 

Steps Taken by RBI and Government to Encourage Cashless Transactions 

 Licensing of Payment banks 

 Government is also promoting mobile wallets.Mobile wallet allows users to instantly send 

money, pay bills, recharge mobiles, book movie tickets, send physical and e-gifts both 

online and offline. Recently, the RBI had issued certain guidelines that allow the users to 

increase their limit to Rs 1,00,000 based on a certain KYC verification 

 Promotion of e-commerce by liberalizing the FDI norms for this sector. 

 Government has also launched UPI which will make Electronic transaction much simpler 

and faster. 

 Government has also withdrawn surcharge, service charge on cards and digital payments 

 

Future Enhancement Need to be Done  

 Open Bank accounts and ensure they are operationalized. 

 Abolishment of government fees on credit card transactions; reduction of interchange fee 

on card transactions; increase in taxes on ATM withdrawals. 

 Tax rebates for consumers and for merchants who adopt electronic payments. 

 Making Electronic payment infrastructure completely safe and secure so that incidents of 

Cyber crimes could be minimized and people develop faith in electronic payment system. 

 Create a culture of saving and faith in financial system among the rural poor. 

 The Reserve Bank of India too will have to come to terms with a few issues, from figuring 

out what digital payments across borders means for its capital controls to how the new 

modes of payment affect key monetary variables such as the velocity of money. 

 RBI will also have to shed some of its conservatism, part of which is because it has often 

seen itself as the protector of banking interests rather than overall financial development. 

 The regulators also need to keep a sharp eye on any potential restrictive practices that banks 

may indulge in to maintain their current dominance over the lucrative payments business. 

 

Conclusion 

 Though it will take time for moving towards a complete cashless economy, efforts should 

be made to build the most effective network, and banking infrastructure and also enhance the 

payment gateways in such a manner that would enable and encourage not only the people of 

urban areas but also the people of rural areas to move towards cashless transactions. In this 

regard Indian Government has to work in a fastest rate resolving the problems right now to 

achieving 100% Digital India.  
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BOON AND BANE OF CASHLESS ECONOMY 

 

 

 

 

Abstract 
 Cashless Economy plays a vital role in the present scenario, which stands as the hot air for the people in society. 
Cashless economy means financial transaction done from one person to another through accounts, digital form, not by 
hand cash directly. It is a great boon in one way like safer, convenience, riskless to hold cash in hand, prevent 
terrorism, black money, theft, etc. In another side, it is the curse makes the same people to suffer in place like lack of 
knowledge, ignorance towards cashless economy, fear of cyber fraud, unaware of technology usage, lack of facilities in 
their places, etc. In uniqueness, it is a great hindrance for the uneducated, home – making women who are obscured of 
bank accounts, ignorance of technology, lack of reading skills, fear of misusage of mobile phone, bank accounts and 
passwords. Thus, proper steps should be taken by our Government to develop the position of the poorest of the poor, 
uneducated, ignored people to go cashless digital economic India. 
Keywords: transaction, technology, prevent terrorism, theft, black money, ignorance, illiterate 

 
 Cashless Economy plays a prominent role in the modern scenario. It stands unique in the 

current trend because it is the easy medium to hold currencies in the safer mode. As the 

technologies develop, the country develops, as well as the status of corruption, theft, black 

money also raises in the world. In order to prevent this, Cashless economy is the crucial factor 

which means the financial transaction was not done with hand cash directly from one person to 

another, but through digital mode. This trend of non – cash transaction begins in daily life in 

the year 1990, become popular and widely spread out by 2010 through digital payment mode. 

 A coin has two faces, as the same, in every field there will be the disadvantage if there is 

any advantage. Here, cashless Economy is the greatest boon as well as the curse for our 

country. The first advantage in going cashless is convenience in holding and transacting cash 

from one account to another without fear of theft and also seems to be no risk. Later, going 

digital makes a person to get discounts in service tax, purchase of fuel through credit or debit 

cards, e- wallets or mobile wallets, rail catering, NH highway toll payment, insurance payment, 

etc. 

 Cashless Economy benefits not only for common people but also for the Government.  

The Government can easily identify and gradually abolish the black money and illegal 

transactions. If the transaction is done directly by cash, it is difficult to track but through digital 

mode, illegal transaction can be tracked and blocked. With this, the corruption can be reduced, 

where our country gets benefitted. In order to uplift cashless economy and puts in practical, on 

November 8, 2016, our Prime Minister Mr. Narendra Modi has abolished the currencies of 

Rs.500 and Rs.1000 which was termed demonetization. Though it makes the whole country to 

suffer without cash in hand in one side and in another side, it is a step taken to reduce black 

money, corruption, etc. and makes people to go on digital transaction. 

 In additional, terrorist financing can also be controlled through cashless economy, where 

the terrorist finds difficult to transact the money through accounts because they are easily 

tracked through banks. Cashless economy provides more benefits to the people in the world 
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which makes one to go  shopping, booking tickets through online easily without cash in hand 

and also helps the people to save money in accounts without any fear on the society. 

 Another face of cashless economy has disadvantages for the same common people in the 

society. This cashless economy easily reached urban and semi – urban areas, but it is very 

difficult in rural areas because the people are illiterate and poor, especially women. Illiterate 

and home making women possess poor condition which makes them hard to keep bank 

accounts. 

 The main hindrances for women are lack of knowledge in using debit cards, credit cards, 

internet banking, ATM, etc. where the language especially reading skill stands hurdle. 

Transaction cost is also the problem, some amount was charged by bank for transacting from 

one account to another. It shows and prefers that cash transaction is better than digital 

transaction for women, especially for the illiterate people in the world. India‘s poor working 

people exclusively depend on cash, with about 97 percent of all transactions involved in 

exchange of rupees. 

 The lack of proper knowledge in women puts in trouble, where their account number and 

password can be easily tracked and misused. Going cashless is fully based on technology, if a 

woman needs to transact the money, she might not know to use technology, if she knows to 

transact through mobile phone, it is danger when the mobile phone was missed or misused.  

As the proverb, ―Little learning is always dangerous‖ here, lack of knowledge or half 

knowledge on cashless or digital transaction mode makes them to put into greater risk. Even 

makes them to suffer of cyber fraud, hacking the accounts without the knowledge of account 

holder, etc. makes to lose their hard earned money because of digital transaction. 

 Cashless Economy possess great barrier in another way. If the people prefer cashless digital 

mode it is difficult for the same people to withdraw cash from ATM at all the time. During the 

period of demonetization Mr. Narendra Modi banned Rs. 500 and Rs. 1000, the whole country 

suffers in withdrew the currency from banks, ATM. It makes the poor people to suffer without 

the fulfillment of basic needs. In that time, many poor people in most places suffer without 

meals in a day. Especially women, child suffered. Even now, sometimes ATM doesn‘t possess 

enough money, which puts people in trouble from withdrawal of money in the necessary time. 

In the case of emergency, it would be a great barrier. 

 In India, poor people and uneducated people are suffering in many ways and even suffered 

by digital cashless Economy. The main reason is lack of knowledge. In further, not only the 

poor and uneducated people suffers, but also the old people, who are unaware of technology 

digital mode suffers a lot without cash in hands. Those people lived happily for decades 

without knowledge about technology, cashless economy. They possess enough money for their 

happiest life. Because of present trend of cashless method makes most of old, poor, uneducated, 

half – knowledge people to suffer a lot in all the means. 

 Cashless Economy is really a troublesome to home – makers in our country. Home makers 

used to care their homes and family, engaged always in household works. Those women need 

cash in hand always to buy the needy things like groceries, vegetables, etc. all the women 

cannot hold credit cards or debit cards to go shopping. Most of the women prefer going to small 

grocery shops to buy the needed household things. There, the digital technology never 
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supports. In most, they need cash in hands. Here, for household women, even some educated 

women prefer cash in hand to use in needed place than the cashless transactions. 

 If India needs to move with cashless economy, it is prime factor to educate the people in 

most. Lack of education and enriched with ignorance in most are the crucial factors make the 

people to unaware of digital method, especially for women. In many places, women are 

prevented to get education, which holds them to be inside the home. This makes those people 

to suffer of ignorance or half – knowledge about anything includes cashless economy. 

Uneducated daily wages suffers of cashless economy. They are in need of money to run their 

daily life. In this regard, they want money as cash to spend daily, where it is highly difficult for 

them to maintain cash in accounts and struggle to utilize daily as cashless through digital way 

for their basic needs of life. 

 Cashless Economy benefits for educated, rich people mainly in urban places. The people in 

rural areas don‘t have any bank or ATM in their places. They need to go to urban places or 

town places to withdraw or to deposit the money. Here in this situation, they prefer cash in 

hand to spend at necessary, emergency time rather digital method. 

 India is a developing country, not yet a developed country. The essential factor to achieve 

the developed position is to concentrate on the poorest of the poor, i.e. to eradicate the poverty. 

To implement anything in the society, the government should focus to reach and to develop the 

poor people. Even in case of cashless economy, our government should take easy steps to 

teach, create awareness regarding cashless economy, make easy methods to utilize cashless 

ways. Through it, not only women, even men, poor, uneducated people can also be benefited. 
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Abstract 
 The paper describes the customer satisfaction of e-ticketing in public transportation. While the concept  
of e-ticketing is prevalent in the airline industry, it is difficult to implement in an operating environment where the 
entire business strategy is based on an "open access" system for flexible travelling. We present here the case study of 
Deutsche Bahn Mobility as the world's largest logistic network, in its successful e-Ticketing implementation strategy. 
First we describe e-ticketing strategies in transportation and briefly differentiate two closely related industry: airlines 
and railways. Then we describe the strategy and challenges faced by DB in its e-Ticketing implementation follow by 
proposals of future market expansions areas based on existing platforms and infrastructure. Finally we conclude by 
setting out implications of this case study for the broader business and research community as agenda for future 
research. A wide variety of transport systems can benefit from the use ofElectronicTicketing(ET).ETsystems are 
progressively introduced in transports systems,andproduceareductionoftheassociatedeconomiccostsandtimeintervals 
and the control of the system is improved. We classify and describe the main proposals with special focus on the 
properties relatedt ouser privacy. 
Keywords: Multimedia, web application, Internet, e-Commerce, e Ticketing and entrainment industry. 

 
Introduction 

 An electronic ticket (commonly abbreviated as e-ticket) is the digital ticket equivalent of a 

paper ticket. The term is most commonly associated with airline issued tickets. Electronic 

ticketing for urban or rail public transport is usually referred to as travel card or transit pass.  

It is also used in ticketing in the entertainment industry. An electronic ticket system is a more 

efficient method of ticket entry, processing and marketing for companies in the airline, railways 

and other transport and entertainment industries. The use of Information Technologies (IT) in 

the day-by-day operations is growing dramatically. Tourism is one of the most affected sectors 

by the use of IT. Now a days, it is possible to get information easily about a certain destination, 

look for flights reaching any place, book a hotel room or even get museum or park tickets, for 

example.  

 Besides, all these actions can be performed in a notably comfortable way: they can be done 

at home and there are not temporal restrictions. Users of paper-based tickets have to move to 

the ticket issuer entity in order to receive it, causing loss of time, or managing a device that 

could print the ticket. For example, an executive that is moving to the airport by taxi could be 

able to buy the ticket by using his mobile phone, but the ticket cannot be easily printed in this 

scenario. These limitations require to move to the issue agency. In addition, the cognitive 

elements of e-ticketing have become such an important issue of concern for organizations in 

recent years as efforts to expand e-ticketing progress. A review of the literature examining the 

definitions of e-ticketing that have been reported demonstrates efforts to explicate the full 

spectrum of e-ticketing for both the consumer and the organization.        
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Types of e-tickets 

Personalised e-ticket 

 Made of plastic. 

 Valid for 10 years. 

 Attached to one holder only. 

 Contains holder‘s data – photo, name, surname. 

Non-personalised e-ticket 

 Made of plastic. 

 Valid for 10 years. 

 Does not include personal data. 

 Designed for loading one-month tickets and tickets for a certain number of trips. 

Riga resident’s card 

 Made of plastic. 

 Valid for 10 years. 

 Attached to one user. 

 May be only used by its owner. 

Yellow e-ticket 

 Made of cardboard. 

 Electronic chip. 

 Tickets for a certain period of time. 

 Easy to buy. 

Pupil’s e-card 

 Made of plastic. 

 Attached to one user. 

 Contains holder‘s data – photo, name, surname, identity code. 

 Can be only used by its holder. 

ISIC e-card 

 Made of plastic. 

 Attached to one user. 

 Contains holder‘s data – photo, name, surname, identity code. 

 Can be only used by its holder. 

Payment card with e-ticket of bank citadel 

 Payment card with incorporated e-ticket. 

 Expiration date is embossed on card. 

Single transfer ticket 

 In case of technical problems or in cases where due to different reasons the public transport 

vehicle cannot go further, the driver issues to passengers single transfer tickets which are valid 

for one hour in any vehicle of "Rigas satiksme".  

Advantages of E-Ticketing 

 Today business is open around the clock. 
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 To get paid quicker. 

 It can effortlessly up-sell add-ons. 

 To get valuable insight about your business. 

 It can pay for the e-ticket using no cash but by credit cards; and what is the main - we need 

no leave our home or workplace for such purpose. 

 While check-in our need to have the identity document only. 

Disadvantages of e-ticketing 

 We need Internet access. 

 We need to be ready for an influx of new customers. 

 Not all online booking systems are created equal. 

 Avoid booking systems that don't bring the new quality customers. 

 With its much-improved efficiency, e-ticketing also could make some jobs, such as those at 

travel agencies and airline reservations desks, obsolete, adding to unemployment. 

Paper Ticket vs.E-Ticket 

Paper Ticket E-Ticket 
 Paper tickets are particularly useful if our 
flight is cancelled because of a mechanical or 
another airline-related problem as opposed to a 
weather issue. Often the other airline will, and 
we are now ahead of those on electronic tickets.  
     Electronic ticket has not a physical ticket, we 
are more at the mercy of the airline you are 
booked on. And in the case of a non-weather 
related cancellation, you will be put on the next 

available flight on that same airline, even if it is 
hours later. 
 This does not occur on a consistent level at 
every airport, but it does happen and could 
serve to your benefit if you have a paper ticket. 

 

 Ticket-less travel means that our ticket is never 
lost or stolen. If we lose the documents that the airline 
sent the documents in themselves. They can produce 
another copy at the airport. For many people, the fact 
that we cannot lose the ticket is the saving grace of an 
electronic ticket. It is really quite remarkable when we 
realize that there are a lot of people who have 
accidentally left their paper ticket at home, or the 
office. Unlike electronic tickets, if we leave our paper 

ticket at home we will either have to pay a fee to have 
the ticket replaced (if it is a discounted ticket), buy an 
entirely new ticket or not be able to travel at all. 
 Electronic tickets eliminate this possible stress, 
and for many travelers, particularly frequent travelers, 
not having to worry about a forgotten ticket is a big 
selling point. 

The technology approach 

The technology approach is based on two factors:  

i) The importance of the technology for the organization as a whole, and  

ii) Whether the technology is mature or immature.  

 It can be concluded that the technology enters the whole organization and not only 

separate parts. Kristiansen 2010 states that the ticketing system has impacts across the whole 

organization; the bus and tram drivers, the ground controllers, the traffic planning and the 

financial management between the three public transport companies. 

 Whether the technology was mature or not is a more complicated question. When the 

municipality of Oslo set as criteria for the approval of the loan warrant for a new ticketing 

system, it was a demand that the technology should be well-known, standardized and tested.It 

turned out to be extremely difficult to make a self-service ticketing system that could calculate 

transitional arrangements and zones for hundreds of combinations of different tickets. 
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Methodology 

Population and Sample 

      The population for this investigation was drawn from a local group of airline customers 

that had utilized airline services that offer e-ticketing in the last 1 months. Customer names and 

addresses were obtained from marketing information collected by airlines. Customers on the 

list had agreed to have their personal information shared for marketing purposes. A total of 250 

surveys were mailed to potential respondents for the survey. Of these surveys, 177 were 

completed and returned for a 71 percent response rate.  

      In terms of demographic composition of the respondents Table 1 shows that, 53.1 percent 

(n = 94) were male with the remaining 46.9 percent (n = 83) female. Additionally, 4.5 percent 

(n = 8) of the respondents were under the age of 20, 70.1 percent (n = 124) were between the 

ages of 20 and 29, 15.32 percent were between the ages of 30 and 39 (n = 27), and 10.2 percent 

were over the age of 40 (n = 18). Of those returning surveys, 7.8 percent (n = 14) had some high 

school education while 4.5 Percent (n = 8) had a high school diploma, 81.8 percent had a 

Bachelors Degree (n = 145), and 5.9 percent had a post-graduate degree (n = 10). A majority of 

respondents reported computer literacy (89.9 percent, n = 159) and internet accessibility in the 

home (75.7 percent, n = 134). 

 Table I Demographic characteristics 

 H1: Is there a significant effect of e-

ticketing factors on customer 

satisfaction? 

 To answer the main research 

question ―to what extent does the 

proposed model, and in particular the 

role of components: Customer 

Technical Support, Infrastructure, 

Security and User-Friendliness, play in 

Customer Satisfaction?‖ Multiple linear 

regression analysis was used to explore 

the impact of the independent variables 

(customer and technical support, 

infrastructure, data security and user-

friendliness) on the dependent variable 

customer satisfaction. The total R2 

value includes a unique results support 

and accepting hypotheses H1 with (R2 

= .763) shown in Table 2, which 

indicates that the hypothesis was 

accepted.

Percent Frequency Characteristics 

    Gender 

53.1 94 Male 

46.9 83 Female 

    Age 

4.5 8 Less Than 20 

70.1 124 20-29 

15.2 27 30-39 

10.2 18 40 and Over 

    Education 

7.8 14 High School 

4.5 8 Deploma 

81.8 145 Ba 

5.9 10 Post Gradute 

    computer literacy 

89.8 159 Yes 

10.2 18 No 

    internet accessibility (home) 

75.7 134 Yes 

24.3 43 No 
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Table II E-Ticketing technique and customer satisfaction 

E-Ticketing 
B Beta t-value Sig R 2 Adjusted R2 F Sig hypothesis 

Factors 

E-Ticketing 
.637 .712 13.409 .000 .763 .577 121.2 .000 Accepted 

Factors 

 The remainder of the tables (Table 3,4,and 5) focus on the sub-hypotheses examining each 

of the independent variables separately using simple linear regression to understand their 

influence on the dependent variable: customer satisfaction. 

 H2: Is there a significant effect of e-ticketing factors (customer technical support) on 

customer satisfaction?The results from the single linear regression analysis as shown in Table 3 

provide support for accepting hypotheses h2. The coefficient of determination (R2 = .758) 

indicates that a strong effect exists between Customers/Tech Support and Customer 

Satisfaction. 

Table III Customer tech support and customer satisfaction 

E-Ticketing Factors B Beta 
t-

value 
Sig R 2 

Adjusted 

R2 
F Sig hypothesis 

Customer Tech 

Support 
.431 .474 7.125 .000 .474 .220 50.76 .000 Accepted 

 

Table IV Infrastructure and customer satisfaction 

E-Ticketing 

Factors 

B Beta t-

value 

Sig R 2 Adjusted 

R2 

F Sig hypothesis 

Infrastructure .486 .553 8.789 .000 .306 .302 77.2 .000 Accepted 

 
Table V Customer satisfaction and data security 

E-Ticketing 

Factors 

B Beta t-

value 

Sig R 2 Adjusted 

R2 

F Sig hypothesis 

User-

Friendliness 

.487 .665 11.792 .000 .443 .440 139.056 .000 Accepted 

  
 H3: Is there a significant effect of e-ticketing factors (infrastructure) on customer 

satisfaction? The results from the single linear regression, as shown in Table 4, provide support 

for accepting hypotheses h3 by showing that there is a positive correlation between the 

independent variable of Infrastructure and the dependent variable of Customer Satisfaction, 

which indicates that Infrastructure accounts for a larger amount of the variance in customer 

satisfaction withR = .306. 

 H4: Is there a significant effect of e-ticketing factors (data security) on customer 

satisfaction? The results from the single linear regression, as shown in Table 5, provide support 

for accepting hypotheses h4 by showing that there is a positive correlation between the 

independent variable of data security and the dependent variable of Customer Satisfaction, 

which indicates that Infrastructure accounts for a larger amount of the variance in customer 

satisfaction with R =.507. 



3
rd

 International Conference on Status of Women in Cashless Economy 

 

Page 374           K.S.R. College of Arts and Science for Women 

Conclusion 

 In addition to the previous considerations, the real application of these electronic ticketing 

systems depends on their security, due to the ease of copy of electronic contents and privacy 

issues. Electronic tickets must be equally ore van more secure than paper tickets. Transport is 

one of the main sectors that use tickets in their standard activity. Paper tickets are being 

progressively substituted for electronic tickets, reducing then paper costs and making all the 

process more dynamic. There is  a  real relationship between  anonymity and  transferability in  

this  scheme  because  they  don't  need  the  user  identification  in  the  e-ticket. Reusability 

concerns to other ticket information, such as the  user's destination. Online  mode  is  used  in  

this  scheme  for  security  reasons:  the  authors  state  that opine systems show  weaknesses  to  

malicious  attacks.  
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IMPACT OF DEMONETIZATION IN E-BANKING 

 

 

 

 

 

Abstract 
 Demonetization is the act of stripping a currency unit of its status as legal tender. The opposite of remonetisation 
in which a form of payment is restored as legal tender. Due to demonetization it affects the people to buy necessary 
products for daily necessities. Earlier only people who are having through knowledge about computers and electronic 
gadgets used to perform online mode. At the present the government is encouraging and sometimes making 
compulsion to perform online financial transactions. The elimination of corruption and eradication due to this 
demonetisation the consumer attitudes towards the usefulness and willingness to use Internet e banking where 
identified and measured. For the consumer shifting from cash transform to cashless transactions such as Paytm, debit 
cards and Credit Cards. And online banking user is expected to perform transactions online such as checking account 
balance and transforming funds between. 
Keywords:  Demonetization, Cash Crunch, E-Banking, Parallel Economy  

 
Introduction 

 The world is changing at a staggering rate and technology is considered to be the key driver 

for these changes around us. An analysis of technology and its uses show that it has permeated 

in almost every aspect of our life. Many activities are handled electronically due to the 

acceptance of information technology at home as well as at workplace. Slowly but steadily, the 

Indian customer is moving towards new banking services like internet banking & mobile 

banking. Internet banking means any user with a personal computer and a browser can get 

connected to his bank‘s website to perform any of the virtual banking functions. In internet 

banking system, the bank has a centralized database that is web-enabled. All the services that 

the bank has permitted on the internet are displayed in menu. Once the branch offices of bank 

are interconnected through terrestrial or satellite links, there would be no physical identity for 

any branch. It would be a borderless entity permitting anytime, anywhere and anyhow 

banking. Mobile banking is a generic term for the delivery of banking services through mobile 

phones, personal digital assistant (PDA). 

Demonetization 

 Demonetization is the act of stripping a currency unit of its status as legal tender. 

Demonetization is necessary where a change of national currency is needed. The old unit of 

currency must be retired and replaced with a new currency unit. There are multiple reasons 

why nations demonetize their local units of currency. Some reasons include to combat 

inflation, to combat corruption, to combat parallel economy and to discourage a cash system. 

The process of demonetization involves either introducing new notes or coins of the same 

currency or completely replacing the old currency with new currency. On 8th November 2016, 

the Indian government announced the demonetization of the 500- and 1000- rupee notes, the 

two biggest denomination notes. These notes accounted for 86% of the India‘s cash supply. 

government‘s goal was to eradicate counterfeit currency, fight tax evasion, eliminate black 
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money gotten from money laundering and terrorist financing activities, and promote a cashless 

economy. By making the larger denomination notes worthless, individuals and entities with 

huge sums of black money gotten from parallel cash systems were forced to exchange the 

money at a bank which is by law required to acquire tax information from the entity. If the 

entity could not provide proof of making any tax payments on the cash, a tax penalty of 200% 

of the tax owed was imposed.  

E-Banking 

 E-banking is defined as the automated delivery of new and traditional banking products 

and services directly to customers through electronic interactive communication channels. E-

banking includes the systems that enable financial institution customers, individuals or 

businesses, to access accounts, transact business, or obtain information on financial products 

and services through a public or private network, including the Internet. Customers access e-

banking services using an intelligent electronic device, such as a personal computer (PC), 

personal digital assistant (PDA), automated teller machine(ATM), kiosk, or Touch Tone 

telephone. Electronic banking is one of the truly widespread avatars of E-commerce the world 

over. In simple words, e-banking implies provision of banking products and services through 

electronic delivery channels. Various authors define E-Banking differently but the most 

definition depicting the meaning and features of E-Banking are as follows: ―E-Banking is a 

combination of two, Electronic technology and Banking.‖ ―Electronic Banking is a process by 

which a customer performs banking Transactions electronically without visiting a brick-

andmortar institutions.‖ ―E-Banking denotes the provision of banking and related service 

through Extensive use of information technology without direct recourse to the bank by the 

customer.‖Mobile phone banking and E-Banking may also be used to help in business 

situations as well as financial. Mobile Banking Services Banks offering mobile access are mostly 

supporting some or all of the following services: 1. Account Balance Enquiry 2. Account 

Statement Enquiries. 3. Cheque Status Enquiry. 4. Cheque Book Requests. 5. Fund Transfer 

between Accounts. 6. Credit/Debit Alerts. 7. Minimum Balance Alerts. 8. Bill Payment Alerts. 

9. Bill Payment. 10. Recent Transaction History 11. Information Requests like Interest 

Rates/Exchange Rates.  

Advantages of Mobile Banking 

 Mobile banking through cell phone offers many advantages for customers as well as banks. 

Some of them are as follows:-  

1. Mobile banking has an edge over internet banking.  

2. Cell phone banking is cost effective, user friendly, time saving  

3. Banking through mobile reduces the risk of fraud.  

4. Banking through cell phone benefits the banks too. It cuts down on the cost of tele- banking 

and is more economical.  

5. Banks can be in touch with their clients with mobile banking.  

6. Banks can also promote and sell their products and services like credit cards, loans etc. to a 

specific group of customers. Various banking services like Account Balance Enquiry, 
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Credit/Debit Alerts, Bill Payment Alerts, Transaction History, Fund Transfer Facilities, 

and Minimum Balance Alerts etc. can be accessed from your mobile.  

Objectives  

1) To identify the reasons for preferring E-Banking and mobile banking.  

2) To identify the awareness of E-Banking mobile banking services and how frequently it is 

used by the respondents.  

3) To find out the opinion of the respondents regarding the various problems of phone / 

mobile banking.  

4) To study the consumer‘s service quality in E-banking System.  

5) To give valuable suggestions to improve awareness and satisfaction about E-banking 

service.  

Research Methodology 

Sample size 

  This study has a sample of 50 respondents, which includes population from, Chandigarh 

Group Of college working professions and students. Structured questionnaire is used to gather 

information.  

Tools of Data Collection 

  Primary data: Primary data was collected through a structured questionnaire. The 

components of the questionnaire are: level of awareness and knowledge of consumers regarding 

internet banking, various internet banking services used by the respondents, different 

transactions carried out by the customer, problems faced by the customer during internet 

banking and various elements of website evaluation related to various internet banks. 

Secondary data: Secondary data were collected from the Articles and Websites. 

Period of the study 

 The data were collected for the month of December 2016-January2017. 

 Materials and Methods 

  Exploratory research was conducted to investigate the major factors that influence 

consumers to use or not to use E-Banking. Simple sampling method was used. It is a type of 

probability sampling which involves the sample being drawn from that part of the population. 

The reasons of using this sampling type are twofold. First, it offers an easy way to obtain the 

raw data for the further analysis. Second, it saves times and costs since the respondents can be 

randomly selected.  

1. Consumer awareness has significant impact on interest to use M-Banking.  

2. M-Banking has significant impact on the interest to use M-banking.  

3. Ease of use of M-Banking has significant impact on the interest to use M-Banking. 

4. Consumers are satisfied with e-banking services.  

5. Consumers are able to use mobile phones for e-banking.  

Limitations to the study  

1. The geographical scope of the study is limited to Uttar Pradesh. 

2. The sample size is confined to 50.  

3. The consumer attitude may change in future.  
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Data Analysis and Interpretation 

1. Gender  

A. Male   52% B. Female 48%  

Interpretation 

 It is inferred from the study that out of 50 respondent 90% respondents are in age group of 

18-25, 8% respondents are from 26-30 age group and 2% respondent are from 31-40 age group. 

The study shows that there are 92% respondents who are unmarried and remaining 8% are 

married. Profession A. Private Employee B. Student S.No Profession Respondent Percentage A 

Private employee 5 10% B Student 45 90%  

Interpretation 

 It is inferred that there are 90% respondents are students and 10% respondents are private 

employee. 6. Monthly Income A. Up to 10,000 B. 10,000- 20,000 C. 20,000-30,000 D. 30,000-

40,000 E. 40,000-50,000 F. above 50,000 S.No Monthly income Respondent Percentage A 

Below 10000 3 6% B 10000-20000 - - C 20000-30000 2 4% D 30000-40000 45 90% E 40000-

50000 - - F Above 50000 - -  

Interpretaion 

  Out of total respondent 6% respondents belong to income level below 10000, 4% of them 

belong to income level 20000-30000 and 90% of them have an income level of 40000-50000. 7. 

Which attribute of the bank do you value the most? A. Quality of Service B. Technology used 

C. Trust D. Location E. Type of the bank S.No. Attribute Respondent Percentage A Quality of 

services 25 50% B Technology used 6 12% C Trust 14 28% D Location 1 2% E Type of bank  

4 8%  

Impact on E-banking During the Demonetization Phase in India  

Interpretation 

 It is inferred that 50% respondents trust the quality of services of bank,28% of them prefer 

trust , 12% prefer technology , 8% prefer type of bank and remaining 2% prefers location of a 

bank. 8. Which factor promotes you to use the new techniques in banking?  

A. A .Reduced time of transactions  

B. Cost effectiveness  

C. C .Ease of use  

D. Technology savvy  

 Study shows that 77% respondents promote the time reduction factor of bank, 9% promote 

technology, 8% promote easiness and remaining 6% promote cost effectiveness of banks. Out of 

total respondent 92% respondent will use mobile banking if they will be able to do so, 4% 

respondent will not use mobile banking and 4% of the total respondent are not sure about the 

use of mobile banking. It is inferred that 94% of the respondents are familiar with obtaining 

information through mobile phone and 6% of respondents are not. Out of total respondents 

88% of the respondents are able to pay bills through mobile phones and 12% of them are not 

able to do so. Particular Respondent Percentage A Yes 46 92% B No 4 8% The study shows 

that 92% of the respondents are familiar with transferring money through mobile phones and 

8% of them are not able to do so. Out of total respondents 94% of respondents do not find E 
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Banking difficult. Out of total respondents 90% of the respondents are concerned about the 

security of internet banking and 10% of them are not concerned about the security of internet 

banking. It is inferred that 62% of respondent are fairly satisfied, 26% of them are very satisfied, 

8% of them are neither satisfied nor dissatisfied and 4% of them are dissatisfied. It has been 

found that the respondents do have security issues when it comes to the usage of e Banking, 

however, they find it both time effective and cost effective. It was majorly during the 

demonetization phase that majority of the respondents opted for online banking as they found 

it a good source of making certain purchases or for clearing of bills.  

 

Conclusion  

 In a country like India, there is need for providing better and customized services to the 

customers. Banks must be concerned About the attitudes of customers with regard to 

acceptance of online banking. The importance of security and privacy for the acceptance of 

internet banking has been noted in many earlier studies and it was found that people have 

understanding of internet banking, although they are aware about risk. Hence, banks should 

design the website to trust issues. The recommendations to the banks are that they have to 

increase the level of trust between banks‟  website and customers. This paper explores the 

result as majority of the respondents use E-Banking / Mobile banking whenever they require. 

Further it is concluded that there is no significant difference among the education groups in the 

average awareness score on Phone Mobile banking usage, there is no significant difference 

among the monthly income groups in the average awareness score on Phone / Mobile banking 

usage, there is no significant difference among the bank account and average awareness score 

on Phone / Mobile banking usage, there is no significant difference between public and private 

bank in the average problem score of internet banking. Hence in further the researcher can also 

conduct studies with larger samples to get relative importance in each dimension.  
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PERCEPTION OF BPO EMPLOYEES TOWARDS CASHLESS ECONOMY 

 

 

 

 

 

 

   
Introduction 

 Cashless economy or cashless transaction is using by technology for cash transactions to 

handle the cash transactions. Also the financial transactions handled by using credit cards, 

debit cards, bank transfer instead of paying money from person to person for example used to 

purchasing goods and home appliance and paying by debit card, credit card and fund transfer 

instead of paying cash. In the cashless economy have more advantages and disadvantages the 

major advantage is people can put all their incomes in the bank account and can pay their tax 

correctly and highest disadvantage is increasing block money circulation also cashless 

transactions or cash less economy is very difficult the peoples who are not have enough 

knowledge about cashless transactions. If the people involve using the internet banking and 

money transfer instead of paying cash can stop spreading of black money.  

Objectives of the Study 

1. To study the demographic variable of BPO employees  

2. To examine the opinion of BPO employees about cashless economy  

3. To ANALYSE relationship between opinion on cashless economy WITH demographic 

variables   

4. To offer findings and suggestions  

Review of Literature   

 Bappaditya Mukhopadhyay (2016) this research is the first complete attempt to look at the 

cashless payments from the angle of instruments. The cashless economy might get network 

problems also the researcher tested by using Global Findex data, and found the most growth in 

cashless payments has been done by mobile payments. But higher percentages of peoples are 

making cashless payments now that is (12.61% in 2014 as compared to 3.47% in 2011), cashless 

transactions may increase only if accounts have steady inflows. And removal of e- payment 

costs and convenience charges connected with e-payments must be reduced.  Cashless 

payments can make more tax collection.    

 N.Ramya et al (2017) in their study with limited cash in hand and an indefinite crunch in 

sight, most people is rushing to cashless transactions. Digital transactions bring in better 

transparency, scalability and accountability. The new move will compel more merchants to 

accept digital money. Cash may no longer be king. While you wait for the serpentine queues at 

ATMs to peter out and currency notes of Rs 100 value to become easily accessible again, the 

adoption of digital payment solutions is picking up at a furious pace. Everyone from the 
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neighborhood vegetable vendor to the chai and bhelpuriwala is embracing digital payment 

solutions to tide over the cash crunch. Also the researcher found that users of digital payment 

users mind set is fear about security.  

 Preeti Garg, Manvi Panchal (2017) this paper studied the views of people on introduction 

of cashless economy in India .The study was conducted in Delhi region & data was collected 

with the help of structured questionnaire and analyzed using simple percentage method. 

Responses from respondents shows that cashless economy will help in curbing black money, 

counterfeit‘s fake currency, fighting against terrorism, reduce cash related robbery, helps in 

improving economic growth of our country. Major challenges that can hinder the 

implementation of the policy are cyber fraud, High illiteracy rate, attitude of people, lack of 

transparency & efficiency in digital payment system. The study shows that the introduction of 

cashless economy in India can be seen as a step in right direction. It helps in growth and 

development of economy in India. 

 Pranjali A. Shendge (2017) The Research paper focuses on impact and importance of 

cashless policy in India.  However, the benefits of this move have now started trickling in with 

more and more people switching to digital modes of receiving and making payment. India is 

gradually transitioning from a cash-centric to cashless economy. Digital transactions are 

traceable, therefore easily taxable, leaving no room for the circulation of black money. The 

whole country is undergoing the process of modernization in money transactions, with e-

payment services gaining unprecedented momentum. A large number of businesses, even street 

vendors, are now accepting electronic payments, prompting the people to learn to transact the 

cashless way at a faster pace than ever before.   

Research Design and Methodology 

 The study makes use of both secondary and primary data. Secondary data have been 

collected from the journals; Primary data is collected from 62 employees working in the BPO 

companies located in Chennai. Convenience sampling technique have been used, and survey 

conducted during the month of Aug - 2017. The researcher have applied percentage analyse 

and analyse of variance the data have been analyzed by using statistical tools (percentage 

analysis and ANOVA)   

Limitations 

1. The data was collected randomly from the BPO sector employees in Chennai. 

2. The research was based on questionnaire method.  

3. A convenience sample of this study was selected from Chennai. 

4. The sample size is limited to 62 

Analysis and Interpretation  

Relationship between Monthly Income and Opinion on Impact of Cashless Economy 

 Null hypothesis:   There is significant relationship between monthly income and opinion 

on cashless impact of economy. 

 Alternative:  There is no significant relationship between monthly income and opinion on 

cashless impact of economy. 
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Income No of respondent Mean Std. Deviation F Sig. Result 
Up to 15,000 6 3.2759 .00000 5.223 .001 Significant 

15,000 - 20,000 25 3.8028 .62177    

20,000 – 25,000 15 4.0713 .03561    

25,000 – 30,000 11 4.1129 .28813    

40,000 – 45,000 5 3.6552 .00000    

Total  62 3.8598 .47629    

Inferred  

 From the above table, the significant value .001 is less than 0.05 which is significant at 5% 

level. It is inferred that the null hypothesis is rejected. Alternative hypothesis is accepted that is 

there is significant difference in opinion on impact of cashless economy with respect to monthly 

income of the employees. And opinion on impact of cashless economy is entirely not equal to 

all the income group of the employees.  

Relationship between Educational Qualification and Opinion on Impact of Cashless 

Economy 

 Null hypothesis: There is significant relationship between educational qualification and 

opinion on impact of cashless economy. 

 Alternative: There is no significant relationship between educational qualification and 

opinion on impact of cashless economy. 

Qualification No of respondent Mean Std. Deviation F Sig. Result 

UG 33 3.6311 .45694 21.819 .000 Significant 

PG 29 4.1201 .35185    

Total 62 3.8598 .47629    

Inferred  

 From the above table, the significant value .000 is less than 0.05 which is significant at 5% 

level. It is inferred that the null hypothesis is rejected. Alternative hypothesis is accepted, that is 

there is significant difference in opinion on impact of cashless economy with respect to 

educational qualification of the employees. And opinion on impact of cashless economy is 

entirely not equal to all the educational qualification of the employees.  

 
Relationship between Marital Status and Opinion on Impact of Cashless Economy 

 Null hypothesis: There is significant relationship between marital status and opinion on 

impact of cashless economy. 

 Alternative: There is no significant relationship between marital status and opinion on 

cashless economy. 

Marital status No of respondent Mean Std. Deviation F Sig. Result 

Married 13 4.3050 .30417 18.493 .000 Significant 

Unmarried 49 3.7417 .44412    

Total 62 3.8598 .47629    

Inferred  

 From the above table, the significant value .000 is less than 0.05 which is significant at 5% 

level. It is inferred that the null hypothesis is rejected, Alternative hypothesis is accepted, and 
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that is there is significant difference in opinion on impact of cashless economy with respect to 

marital status of the employees. And opinion on impact of cashless economy is entirely not 

equal to all marital status of the employees. 

 

Relationship between Gender and Opinion on Impact of Cashless Economy 

 Null hypothesis: There is significant relationship between gender and opinion on impact of 

cashless economy. 

 Alternative: There is no significant relationship between gender and opinion on impact of 

cashless economy. 

Gender of the 

respondent 

No of 

respondent 
Mean 

Std. 

Deviation 
F Sig. Result 

Male 33 3.5319 .35586 72.867 .000 Significant 

Female 29 4.2331 .28009    

Total 62 3.8598 .47629    

Inferred  

 From the above table, the significant value .000 is less than 0.05 which is significant at 5% 

level. It is inferred that the null hypothesis is rejected. Alternative hypothesis is accepted, that is 

there is significant difference in opinion on impact of cashless economy with respect to gender 

of the employees. And opinion on impact of cashless economy is entirely not equal to all 

gender of the employees. 

Major Findings  

40% of the employee‘s income is 15,000 – 20,000 

53% of the respondent‘s qualification is under graduate  

79% of the respondents are unmarried 

53% of the respondents are male 

 RS.25,000 – 30,000 thousand salaried employees and 20,000 – 25,000 thousand salaried 

employees only responded as good in opinion on impact of cashless economy because that 

respondents mean value of opinion on impact of cashless economy is 4.119 and 4.0713 which 

is high than all other salaried employees mean value. And all other salaried employees‘ opinion 

is not good in opinion on impact of cashless economy.   

 The PG qualification of the employees only responded as good in opinion on impact of 

cashless economy because the mean value of opinion on impact of cashless economy is 4.1201 

which is higher than other educational qualification of the employees mean value. And all 

other 53% qualification of the employees‘ opinion is not good in opinion on impact of cashless 

economy.     

 21% of married employees only responded as good in opinion on impact of cashless 

economy because their mean value of opinion on impact of cashless economy is 4.3050.which 

is higher than other marital status of the employees mean value. And all other 79% of the 

marital status of the employees‘ opinion is not good in opinion on impact of cashless economy.   

 47% of female respondent of the employees only responded as good in opinion on impact 

of cashless economy because the mean value of opinion on impact of cashless economy is 

4.2331.Which is higher than other female and male respondent of the employees mean value. 
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And all other 53% of the respondent‘s opinion is not good in opinion on impact of cashless 

economy.         

Suggestion 

 In the cashless economy might increase the hacking of the personal information by the 

internet like credit card and debit card number, net banking password and PIN numbers. 

Because of cashless transaction so need to develop the internet security to stop these hacking 

problems. By the cashless economy most of the peoples will get suffer because not everybody 

has the knowledge of doing cashless transactions. In india majority of the peoples dependent on 

cash for their daily wages. So for this peoples need create the specialties to handle it.  

1. To offer inadequate internet connection this is one of the main areas for cashless 

transactions   

2. The additional and convenient charges must be reduce in the cashless transactions  

3. Must provide proper infrastructure for cashless economy    

 

Conclusion  

 Becoming cashless economy can make more benefits by the cashless economy. In cashless 

economy every cash transactions can record including income of the peoples and expenses of 

the peoples. The major benefit of the cashless economy is anyone cannot escape from the tax 

and tax income may increase tax collection become easy by the cashless economy. And can 

avoid black money market and distribution of black money. And being cashless economy can 

promote transparency and accountability, might reduced government substantial costs in 

printing and circulation of currency notes. But same time must take care of the peoples and find 

the solution to the peoples who is affecting by cashless transaction. Because the majority of the 

peoples are living in rural areas also uneducated. So those peoples don‘t have the knowledge 

about cashless transactions.   
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A STUDY OF CASHLESS ECONOMY IN INDIA 

 

 

 

 

Abstract 
 Cashless is a word which literally means having no cash but in today‟s world, it refers to using digital form of 
payments instead of cash for payment of various transactions done by the individual. An economy that highly 
relies cards or digital transactions throughout the country can be called a Cashless Economy. In such an economy, the 
flow of physical money in and out will be minimal. India continues to be driven by the use of cash; less than 5% of all 
payments happen electronically .It talked about the idea of making India a cashless society, with the aim of curbing 
the flow of black money. The main objective of this paper is to understand the objectives, Need for this area, the 
advantages, disadvantages and Remedial measures that helps to lift the economy of the country.  
 

Introduction 

 A cashless economy is one in which all the transactions are done using cards or digital 

means. The circulation of physical currency is minimal. India uses too much cash for 

transactions. The ratio of cash to gross domestic product is one of the highest in the world—

12.42% in 2014, compared with 9.47% in China or 4% in Brazil. Less than 5% of all payments 

happen electronically. The number of currency notes in circulation is also far higher than in 

other large economies. India had 76.47 billion currency notes in circulation in 2012-13 

compared with 34.5 billion in the US. 

Objectives 

1. To know how the cashless economy operated in India. 

2. To Study the Need for cashless economy 

3. To find out the advantages and disadvantages of cashless economy. 

4. To study the role of community and government in Cashless economy. 

Need for cashless economy 

 Cashless Economy leads to Digitization which is tech savvy and time saving 

 We can see our society void of theft and burglary. Illegal activities will also stop over a 

period of time 

 With the help of such an economy, the circulation of liquid money is more or less reduced 

 The cost of printing currency notes and minting of coins can also be saved and fake notes 

issues can be eliminated from the society 

 The concept of Black money can be easily wiped off with the introduction of Cashless 

Economy 

 Cards and Electronic gadgets are easy to carry and safe to handle. We cannot easily carry a 

very huge amount  in our pockets 

 This economy can also be helpful for the monitoring the transactions and enhance tax 

based decisions 
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 People who hoard money under their bed (also known as black money), people who 

launder money bypassing banking channels, terrorist who need money to finance their 

terror etc will run out of business now. 

 Digital economy will help to enhance our current banking system. There will be increased 

access to credit for people who did not fall in any banking network. 

 Financial inclusion will automatically reduce poverty. 

 All the transactions that are done can be monitored and traced back to a given individual. 

 If officials from tax department smell something fishy then they can trace the money 

transaction back to the individual. 

 Hence it will be really difficult for someone to evade tax. Increasing tax net is very 

important for any government. 

 There would be no incentive for people keeping money in the bank. So they would love to 

spend on things that they like. 

 It will help to boost consumption that is really good for any economy. More jobs will be 

created and income level of people will rise. 

 Last but not the least is security and convenience.  

Advantages of Cashless Economy 

1. The first and foremost advantage of cashless economy is that an individual does not need to 

carry cash with him everywhere which in turn reduces the chances of theft from wallet, 

reduces inconvenience due to carrying cash, give freedom from problem of change when 

transaction is of odd amount, no risk of receiving counterfeit currency and so on. 

2. Another benefit of cashless economy is that it is easier to track the black money and illegal 

transactions because if cash is used directly for doing transactions than it is not easy to track 

the transactions as the money does not come into the banking system. 

3. Another advantage of cashless economy is that since all transactions will be done through 

organized channel that is through banks and financial institutions. It results in increase in 

tax revenue for the government as all cash transactions which were done illegally come into 

banking system which in turn helps the government in tracking all transactions and levying 

tax on them which in turn can be used by the government for betterment of economy of the 

country. 

4. Cashless transaction is only possible with white money which renders the black economy 

untenable. Black money is a major problem in India and the fact that less than 5% of all 

payments in the country are made electronically has not helped matters. The number of tax 

evaders in India is phenomenally high. Cashless transactions will help India get rid of this 

perennial problem because in financial institution based economy there are always 

transaction trails which make it extremely difficult to avoid taxes. 

5. Real Estate prices would drop considerably because a huge share of black money is invested 

in this sector which inflates the prices in the real estate market. 

6. The expenditure incurred by the RBI in printing notes would be considerably reduced. In 

the year 2015, the RBI spent Rs 27 billion in issuing and managing currency notes. 
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7. Prostitution, drug trafficking, terrorist financing, money laundering and many such 

activities are carried out only in cash. Cashless transactions would make the operation of 

such businesses impossible for the criminals. This is one of the major advantages for a 

crime ridden India. 

8. Cashless transactions can be easily monitored by the government which will enhance 

revenue collection and consequently increase the funds to carry out developmental 

activities. 

9. The citizens would no longer have to carry liquid cash with them. It would be sufficient to 

carry mobiles, cards or tablets. Digital transactions are being made available in even 

ordinary mobile phones which mean that it is not necessary to have only smartphones for 

digital transactions. 

10. The majority of election funding in India is made through black money cutting across the 

political spectrum. Cashless transactions would make it impossible for the political parties 

to spend thousands of crores of unaccounted money for their election expenditures. The 

deplorable practice of buying the votes by distributing cash and alcohol to the people would 

also be eliminated. True democracy would be finally at work. 

11. The money would be directly transferred to the beneficiary‘s account and can also be easily 

traced by the government. The people would no longer be at the mercy of the corrupt 

government officials who have exploited the poor for far too long. 

12. Counterfeit currency that is pumped into India to wage an economic war by the enemy 

countries would be eliminated by a cashless society. 

13.  It‘s also a safer and easier spending option when you are travelling. The benefits are 

enormous. It is constructive and simple. 

14. The recent waiver of service tax on card transactions up to Rs. 2,000 is one of the incentives 

provided by the government to promote digital transactions. This has been followed by a 

series of cuts and freebies. Government also announced lottery scheme for people making 

digital transactions. Add to these the cashback offers and discounts offered by mobile 

wallets like Paytm, as well as the reward points and loyalty benefits on existing credit and 

store cards, and it could help improve your cash flow marginally. It‘s a good time to take 

advantage of these and increase savings. 

15. Making transactions digitally makes it easy to keep track of finances. It can also make 

personal budgeting easier. It can also help in filing Income Tax Returns and, in case of a 

scrutiny, we will find it easy to explain everything to the taxman. 

Disadvantages of Cashless Economy 

1. The biggest disadvantage of the cashless economy is that not everybody has the knowledge 

of doing digital transactions and hence its reach is limited to urban and semi-urban centers 

only and therefore it is very difficult to implement cashless economy in the big country 

where many sections of the society in rural areas is illiterate and poor. Hence the lack of 

proper infrastructure and education among citizens is disadvantageous as far as the cashless 

economy is concerned. 

2. Another disadvantage of the cashless economy is that although it easy to do digital 

transactions but at the same time it is very risky as compared to Cashless transanctions. 
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Hence people having half knowledge of digital payments are exposed to cyber fraud and 

losing their hard earned money to online scam and hacking of bank accounts and hence it is 

better to do cash transactions rather than doing digital transactions if one is not fully aware 

of the online medium of transactions. 

3. Another demerit of the cashless economy is that digital mode of payments like the credit 

card wallet payments, internet banking involves some transactions fee which is not the case 

with cash transactions and hence any individual thinking of doing online transactions will 

take into account these transaction costs and will not favor online medium of transactions. 

Hence the presence of transaction cost is a hindrance to cashless economy finding 

acceptance among the people of the country. 

4. Many poor people do not have bank accounts. Although the Jan Dhan Scheme launched 

by the government succeeded in bringing millions into the banking system, the process is 

not complete and many of the accounts are non-functional. The government has to rectify 

this problem and bring the entire poor and marginalized section into the banking system. 

5. The small retailers in India deal only in cash and have not been able to invest in the digital 

infrastructure. 

6. The taxes, surcharges and the fees charged on digital transactions need to be made liberal in 

order to encourage the people to adopt the practice. Otherwise the public would not be 

willing to move towards a cashless society. 

7. Hacking and cyber theft are grave dangers that plague the digital world. Hackers can steal 

information and money from anywhere in the world. The challenge before the government 

is to put strong security systems in place to protect the online transactions from the hackers. 

Researchers have shown that it is easy to crack the PIN number and gain access to the 

virtual wallet by using a software, if the cyber criminal gets possession of the victim‘s 

phone. 

8. The Indian public is not much educated with regards to the benefits of using cards or online 

payment methods. A vast majority prefer using cash as a convenient method of payment. 

Even the card holders consider cash to be a quick method and easy method. 

9. The biggest fear is the risk of identity theft. Since we are culturally not attuned to digital 

transactions, even well-educated people run the risk of falling into phishing traps. With the 

rising incidence of online fraud, the risk of hacking will only grow as more people hop on 

to the digital platform. 

10. Digitisation has two major requirements, internet and smartphones. India has a low 

Internet penetration and smartphone users but this is just a practical roadblock. Besides 

this, a bigger hurdle is the psychological shift. We are suddenly jumping three generations 

to the digital medium. It‘s a problem for the older people, who may suddenly find 

themselves locked out of their accounts if they can‘t download an app or don‘t have cash. 

The digital medium may prove a challenge for the tech-unfriendly people, who will need 

more time to adapt or the availability of other options to conduct transactions. 

11. The convenience of net-banking, m-banking, card or mobile wallet transactions can make a 

spendthrift. Behavioural finance theorists say that people find parting with physical cash 
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more difficult than plastic money. So in a way, using cash actually helps us put a leash on 

our spending habits. Hence, there is a good chance that going digital may disrupt the 

budget . 

12. The success of government‘s digitisation movement highly depends on its ability to put 

cash out of circulation in the economy. People will choose the most comfortable way 

available to them for making transaction. So, digitization can only be successful if 

government makes it widespread and convenient 

Remedial Measures 

 Licensing of Payment banks 

 Government is also promoting mobile wallets. Mobile wallet allows users to instantly send 

money, pay bills, recharge mobiles, book movie tickets, send physical and e-gifts both 

online and offline.  

 Promotion of e-commerce by liberalizing the FDI norms for this sector. 

 Government has also launched UPI which will make Electronic transaction much simpler 

and faster. 

 Government has also withdrawn surcharge, service charge on cards and digital payments 

What else needs to be done? 

 Open Bank accounts and ensure they are operationalized. 

 Abolishment of government fees on credit card transactions; reduction of interchange fee 

on card transactions; increase in taxes on ATM withdrawals. 

 Tax rebates for consumers and for merchants who adopt electronic payments. 

 Making Electronic payment infrastructure completely safe and secure so that incidents of 

Cyber crimes could be minimized and people develop faith in electronic payment system. 

 Create a culture of saving and faith in financial system among the rural poor. 

 The Reserve Bank of India too will have to come to terms with a few issues, from figuring 

out what digital payments across borders means for its capital controls to how the new 

modes of payment affect key monetary variables such as the velocity of money. 

 RBI will also have to shed some of its conservatism, part of which is because it has often 

seen itself as the protector of banking interests rather than overall financial development. 

 The regulators also need to keep a sharp eye on any potential restrictive practices that banks 

may indulge in to maintain their current dominance over the lucrative payments business. 

Conclusion 

 Though it will take time for moving towards a complete cashless economy, efforts should 

be made to convert urban areas as cashless areas. As 70% of India‘s GDP comes from urban 

areas if government can convert that into cashless it will be a huge gain. Therefore different 

trajectories need to be planned for migration to cashless for those having bank account and for 

those not having. 
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PROBLEMS AND PROSPECTS OF WOMEN ENTREPRENEURS 

TOWARDS PLASTIC MONEY IN HOSUR TALUK 

 

 

 

 

 

 

 

Abstract  
 Keeping in mind the changing technology replacing the normal concept of paying not through cash but by plastic 
money (credit and debit cards), this research was undertaken to study the awareness and use of plastic money among 
the consumers. It is an important and valuable mean of transaction in the modern society. The topic that was hence 
chosen for this research is “Problems and Prospects of Women Entrepreneurs towards Plastic money”. The 50 women 
entrepreneurs were selected on the bases of convenience sampling in study area. It was found that consumers prefer 
plastic money over paper money and the major benefit that the card provides to the customers is the convenience and 
accessibility. The major problems according to them is the loss of card and lack of technology to procure the.  

Keywords: Consumer Response, Plastic Money, Credit card, Debit card, Problems and Satisfaction of 

Card holders. 

 
Introduction 

 In India, as in other countries around the globe, an organized mode of payment has 

emerged over time from the barter system to the more convoluted forms of monetary 

arrangements. The prevalent mode of settlement across India in the 20th century has been coins, 

cash and cheques. As we move ahead into the 21st century, payment through cash and cheques 

itself has encountered a transfiguration. Plastic money is an alternative to the cash or the 

standard money.  It represented currency and near currency.  The various plastic cards include 

Debit Card, Credit Cardand Smart Card etc.  These cards also have plastic used in their making 

and that is where the name plastic money has originated form.  Electronic service is becoming a 

feasible option for dealings between financial service providers and their clients. 

Review of Literature 

 Bansi Patel and Urvi Amin (2012) in their research paper ―Plastic Money Roadway 

towards Cashless Society‖ discussed that life become more easy and itbecome possible to 

control money laundry and effective utilization of financialsystem. It isalso helpful for tax 

legislation. 

 P Manivannan (2013) in his research paper ―Plastic Money away for cashlesspayment 

system‖ examined that Plastic money especially credit card is used byhigh income group. 

However fixed income group or salaried classes also startusing the plastic money and electronic 

payment systems and particularly Credit cards.. The facility extended to both urban and rural 

area. 

 Sushma Patel (2014) in her article, ―Impact of Plastic Money on Banking Trendsin India‖ 

examined that Indian customers find it easier to make payment throughDebit Card and Credit 

Card rather than carrying too much cash. 2 4  
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Objectives of the Study 

 To study the factors affecting and difficulties faced for the use of plastic money 

 To study the Problems faced by respondents towards the use of plastic money  

 To study the satisfaction level of consumers towards plastic money. 

Methodology 

 The present study is based on both primary and secondary data.  The primary data has been 

collected through questionnaire from women entrepreneurs in HosurTaluk.  The secondary 

sources have been collected from journals and websites. 

Sampling Design 

 Convenient sampling technique was adopted and 50 women entrepreneurs were selected 

with in the study area. 

Tools for Analysis 

 For the purpose of processing and interpretation of data, the researcher has applied the 

statistical tools such as; Percentage analysis, Correlations and Ranking analysis. 

Results and Discussion 

Table 1: Type of card possessed by respondents 

S.no Type of Card No of Respondents Percentage 

1 Debit card 10 20% 

2 Credit card 24 48% 

3 Both 16 32% 

 From the above table 1, it can be seen that majority of respondents use plastic money in the 

form of credit card. However, some use both debit and credit cards. The preference of the 

specified card makes a great amount of impact on the spending patterns of various consumers. 

The preference of credit cards over debit card marks a strong sense of favoritism among the 

respondents. 

 
Factors Influencing Card 

Choice 

 Statement indicates the 

various factors given which 

include convenience, status 

symbol, acceptability, credit 

limit and distribution network.  

The customers were asked to 

give the preferences against 

the most important factors 

influencing their card choices. 
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Table 2: Factors influencing  

Card Choice 

S.no Variables 
Rank 

Mean score Rank 
1 2 3 4 5 

1 Convenience 10 11 7 10 12 2.94 2 

2 Status symbol 6 5 8 9 22 2.28 5 

3 Acceptability 15 13 6 7 9 3.44 1 

4 Credit limit 7 9 12 17 5 2.88 3 

5 Distribution network 10 8 6 12 14 2.76 4 

 Table 2 shows that acceptability was ranked number one factor influencingthe card choice. 

This is depicted by the mean score 3.44. Convenience (Mean Score 2.94) was ranked 2nd. If the 

card is accepted by many traders, itbecomes a strong point to consider while adapting plastic 

money. Also, the credit limitfactor was ranked third (mean score 2.88) as one of the factors 

influencing thechoice to adopt a particular type of card. Among those factors whichwere 

considered less important include distribution network (fourth rank) andstatus symbol (fifth 

rank).  

Table 3: Problem faced by card holders 

Correlations 

 Security of 

application 

Internet 

Connection 

Hackers 

activity 

Loss 

of card 

Lackof 

Technology 

Security of application  
PearsonCorrelation                                                             
Sig.(2 – tailed) 
 N 

 
1 
 

50 

 
.047 
.748 
50 

 
-.032 
.823 
50 

 
.096 
.506 
50 

 
.240 
.093 
50 

Internet Connection 
 Pearson  Correlation                                        
Sig.(2 – tailed) 

N 

 
.047 
.748 

50 

 
1 
 

50 

 
.244 
.088 

50 

 
.133 
.357 

50 

 
.306* 
.031 

50 

Hackers Activity 
 Pearson  Correlation                                        

Sig.(2 – tailed) 
 N 

 
-.032 

.823 
50 

 
.244 

.088 
50 

 
1 

 
50 

 
-.039 

.785 
50 

 
.366** 

.009 
50 

Loss of Card 
Pearson  Correlation                                        

Sig.(2 – tailed) 
N 

 
.096 

.506 
50 

 
.133 

.357 
50 

 
-.039 

.785 
50 

 
1 

 
50 

 
-.016 

.911 
50 

Lack of Technology 

Pearson  Correlation                                        
Sig.(2 – tailed) 
N 

 

.240 

.093 
50 

 

.306* 
.031 
50 

 

.366** 
.009 
50 

 

-.016 
.911 
50 

 

1 
 

50 

*Correlation is Significant at the 0.05% level (2-tailed) 

**Correlation is Significant at the 0.01% level (2-tailed) 

Interpretation 

 Correlation between Security of Application and Hackers activity is Negative. 

 Correlation between Internet Connection and lack of technology is positive. 

 Correlation between Lack of Technology and Hackers activity is Positive. 
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Satisfaction for legal Protection to Card Holders 

 Satisfaction of customers on the legal protection is vital as it helps many users to build trust 

blocks on the card providers and safety.  The customers/card users were enquired if they are 

satisfied with the legal protection provided.  The aim of this section was to observe from the 

respondents for their awareness about the legal protection provided to them and how much 

they show their faith and confidence in the legal system.  The analysis from different 

perspective is as follow. 

Table 4.1 Satisfaction for legal Protection (Age-wise) 

 Age 
Total 

20-30 years 31-40 years 41-50 years Above 51 years 

Satisfaction for Legal  
Protection 
Yes Count 
% Within Age 

 
No  Count 
% within Age 

 
 
9 
60.0% 

 
6 
40.0% 

 
 
8 
61.5% 

 
5 
38.5% 

 
 
7 
53.8% 

 
6 
46.2% 

 
 
6 
66.7% 

 
3 
33.3% 

 
 
30 
60.0% 

 
20 
40.0% 

Total Count 
%within Age 

15 
30% 

13 
26% 

13 
26% 

9 
18% 

50 
100% 

 60% of the respondents said that they are satisfied with the legalprotection existing 

currently, majority belong to age group of above 51years. 40% saidthat they are not satisfied 

and among them 46.2% were between41-50 years, 40% were between 20-30, and 38.5% were 

between 31-40% and 33.3% above 51 years of age. 

Table 4.2 Satisfaction for legal Protection (Education Wise) 

 Education 
Total 

Graduate Post Graduate Others 
Satisfaction for Legal Protection 
Yes Count 
% Within Age 
No  Count 

% within Age 

 
9 
64.3% 
5 

35.7% 

 
8 
50.0% 
8 

50.0% 

 
13 
65.0% 
7 

35.0% 

 
30 
60.0% 
20 

40.0% 

Total Count 
%within Age 

14 
28% 

16 
32% 

20 
40% 

50 
100% 

 60% of the respondents said that they are satisfied with the legal protection existing 

currently, majority belong to Graduates. 40% said that they are not satisfied and among them 

35% others, 35.7% were post graduate and 50% were graduate. 

 

Findings 

 The Study found that acceptability followed by Convenience and credit limit was the 

important factors influencing the Choice to adopt a particular type of a card. 

 The Status symbol and distribution network are the least important factors while deciding 

the type of card to be chosen 

 Correlation between Internet Connection and lack of technology is positive. 

 60% of the respondents said that they are satisfied with the legal protection 
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Suggestions 

 Banks should improve the network service quality so that customers are not refused when 

they go to ATM booth. 

 Before providing a card, customer must be aware of the proper usage of the plastic money. 

 Proper implementation of machine must be done otherwise it is a bane as banks may be 

caught in fraud traps. 

 

Conclusions 

 The research concluded that the trend of using Plastic Money. It has various benefits which 

motivates the people especially the young generation to focus more on the plastic money.  

Money will save the cost of printing and reduce deforestation, which would help the 

environment as well as for Nation.. There are various factors which affects the people‘s 

behavior for adopting various mode ofpayment. Due to various factors discussed inthe paper, it 

is found that Indian economy is developing. It‘s GDP is among first top ten countries. It istend 

to be cash to cashless. It has great potential for moving towards cashless. 
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PROBLEMS AND PROSPECTS OF RURAL WOMEN  

IN CASHLESS ECONOMY 

 

 

 

 

Abstract 
 The major portion of rural women are illiterates and economically very poor and they are engaged in 
unorganised sector. In India 90 per cent of the workforce is in the unorganised sector. Unorganised sector is the largest 
employer in India and runs all the transactions on cash primarily because lack of awareness about the digital 
transactions. They are facing a number of problems for making cashless transactions. There were 95 percent of the 
transaction is done in India in terms of cash and just only 5 percent of the transaction is operated on electronic devises. 
Therefore, the present study mainly aims at indentify the various problems faced by the rural women in cash less 
economy and provide solutions for solving them and thereby promoting cashless economy in our country.  
Key words: Problems of fundamental, internet banking, mobile banking, smart phone operation and infrastructure  

 
Introduction 

 Cashless transactions play a significant role in growth and development of cashless 

economy of any developing countries like India. Cashless economy can be achieved by 

promoting cashless transactions in terms of electronic money instruments, developing financial 

infrastructure and spreading digital transaction habits among people. Government‘s 

demonetization of Rs. 500 and Rs.1000 currencies leads to improves cashless economy.  

The move towards a cashless economy or electronic transactions might help curb black money 

by reducing tax evasion and ensuring transparent functioning of the economy. Cashless 

transactions have the benefit of transparency i.e. all transactions can be traced and tracked. 

This helps the government to track payment to terrorist organizations and other anti-national 

activities. At the same time, the existing white money of the people remains with banks and 

also in knowledge of the government facilitating it‘s recycling into the system for giving loans 

to the needy and for development activities. There are about 7.8 bank branches for every 

100,000          

Review of Literature 

 Pattanaik (2017) in his article “Demonetization, Cashless Economy and Development” had stated 

that demonetization and cash less economy in the long run will have negative impact on black 

money and positive impact on economic growth and development. The demonization and 

cashless transaction help the nation to achieve cashless economy through controlling black 

money. Arpita Mukherjee and Tanu M Goyal (2017) in his paper “Less-Cash Economy:India vis-a 

vis the world”  had suggested that experiences of other countries show that a ―less-cash 

economy‖ needs infrastructure and supporting regulations. To move towards a ―less-cash 

economy‖ government, financial institutes and businesses have to work together. 

Importance of the Study 

 Indian economy is largely an agrarian based rural economy and sizeable rural population 

with a predominant unorganized sector and 68.84 per cent of India‘s population living in rural 
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areas. The informal sector contributes 20 per cent to GDP and 80 per cent to employment. 

Rural areas are home to two thirds of the country‘s population of some 870 million people 

where much of the challenge lies in achieving cashless transactions for the rest of the decade. 

The movement of cashless transactions from cash transaction leads to improve cashless 

economy. Further, Cashless economy reduces cost o printing, collects appropriate tax revenue, 

avoids block money, protects from theft, improving digital knowledge, transfer funds through 

electronic devises, improves the online payments, promotes cashless transactions, improves 

banking systems, reduces crime rates, deduct illegal transactions, curbs terrorism finance and 

leakages various government programmes. A cashless economy runs on credit or debit cards, 

electronic funds transfer or online shopping instead of cash. The idea of a cashless economy is 

actually a revolution from the fiat money to digital money. Thanks to financial inclusion 

programme launched earlier, the wage payment to workers under Mahatma Gandhi National 

Rural Employment Guarantee Act (MGNREGA) has virtually gone cashless with most of the 

beneficiaries getting wages into their bank accounts. In the financial year 2016-2017, more than 

Rs.32,000 crores have been transferred to 25 crore beneficiaries so far. 

 
Statement of the Problem 

 The economic development of India is largely depends upon the growth and development 

of rural economy because rural development is the base for overall economic development. Out 

of 121 crore Indians, 83.30 crore live in rural areas and 37.70 crore live in urban areas. India 

has vast illiterate and semi-literate population, especially in rural areas, they have virtually no 

or very less access to internet. In India, only 5 percent of the transaction is done in terms of 

digital electronics and 95 percent of the business transaction is done on the basis of cash. 

Further, they are having inadequate infrastructure facilities for making digital transactions 

because millions of people in India have no bank accounts, access to POS sale points, internet 

or infrastructure to understand and use online payment methods.   

 `1Over 93 per cent of people in rural India have not done any digital transactions and many 

of them not having bank accounts. ―The country cannot have a cashless economy if so many 

people have no access to banking services‖. There were 912 million Indians do not have 

internet access of which 108 millions of people living in rural areas. During 2016-2017, there 

were 881 million transactions were made by using debit cards at ATMs and POS terminals of 

which 92 per cent were cash withdrawals from ATMs. India has the lowest numbers of point of 

sale terminals (which help in processing cashless transactions through the use of debit or credit 

card at the point of sale), per million inhabitants in the country compared to other developing 

countries.  

 
Objectives of the Study 

The main objectives of the study are 

 To indentify various problems of rural women for making cashless transactions 

 To highlight the available prospects to the rural women for promoting cashless  economy  

 To provide solutions for solving the problems of rural women in cashless economy 
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Scope of the Study 

 The study covers only the rural women engaged sectors in Oratanadu taluk of Thanjavur 

district particularly five villages namely Akkaraivattam, Thaligaividuthi, Sillathur, Thirunallur 

and Pinnaiyur. The study covers only one year period viz., 2016-2017. Therefore, the result of 

the study cannot extend to the areas as well as the period. 

Collection of Data 

 The present study deals with both primary as well as secondary data. The primary data was 

collected through well drafted interview schedule and on site observation and the secondary 

data was collected from the news papers, books, journals, magazines and available websites in 

the fields. The total sample size of the study was 86. 

Methodology of the Study 

 For the present study, the collected data were tabulated, grouped, analysed, processed and 

presented in simple frequency tables. The statistical tools like simple averages, percentages and 

weighted average ranking method were used in the study to analyse and interpret the data and 

draw a meaningful conclusion in the form of a report for solving the problems of women and 

thereby promoting cashless economy.  

Sampling Distribution 

 The researcher had directly approached 100 women workers engaged in unorganised 

sectors i..e agriculture labour at convenience sample method. Out of 100 sample respondents, 

86 respondents properly responded and co-operated to collect the necessary information and 

remaining 14 respondents not responded and no information was collected from them. 

Therefore, entire sample consists 86 in numbers. Out of 86 respondents, 64 respondents are 

agriculture labourers and 24 respondents are construction workers.  

Problems of Rural Women in Cashless Economy 

 There were a number of problems faced by women in rural areas particularly in cashless 

economy. The major problems of the rural women are illiteracy, very poor, no bank accounts, 

inadequate bank branches, inadequate infrastructure facilities, no internet connection, 

inadequate digital instruments and no smart phones. They are grouped, classified and analysed 

in the following manner.  

Table-I Fundamental problems faced by the sample respondents 

Illiterates Very poor Lack of bank branches No bank accounts 

Ranks 
No. of 

Respondents 
Ranks 

No. of 

Respondents 
Ranks 

No. of 

Respondents 
Ranks 

No. of 

Respondents 

1 68 1 10 1 05 1 03 

2 10 2 56 2 12 2 08 

3 05 3 11 3 18 3 52 

4 03 4 09 4 51 4 23 

Total 86 Total 86 Total 86 Total 86 

Source: Primary data 

Table-II Internet banking problems faced by the sample respondents 

No internet 

connection 

Higher internet 

charges 

Lack of computer 

knowledge 

Irregular internet 

connection 

Ranks 
No. of 

Respondents 
Ranks 

No. of 

Respondents 
Ranks 

No. of 

Respondents 
Ranks 

No. of 

Respondents 
1 63 1 11 1 05 1 07 

2 06 2 18 2 58 2 04 
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3 12 3 52 3 07 3 15 

4 05 4 05 4 16 4 60 

Total 86 Total 86 Total 86 Total 86 

Source: Primary data 

Table-III Mobile banking problems faced by the sample espondents 

No smart phones Lack of operation 
Higher cost of smart 

phones 
Lack of net connection 

Ranks 
No. of 

Respondents 
Ranks 

No. of 

Respondents 
Ranks 

No. of 

Respondents 
Ranks 

No. of 

Respondents 

1 65 1 10 1 06 1 05 

2 12 2 06 2 60 2 08 

3 04 3 57 3 06 3 19 

4 05 4 13 4 14 4 54 

Total 86 Total 86 Total 86 Total 86 

Source: Primary data 

Table-IV Instrumental problems faced by the sample respondents 

No instruments 
Higher instrumental 

charges 

Lack of instrument 

operation 

Inadequate 

instruments 

Ranks 
No. of 

respondents 
Ranks 

No. of 

respondents 
Ranks 

No. of 

respondents 
Ranks 

No. of 

respondents 

1 06 1 11 1 05 1 64 

2 14 2 60 2 07 2 05 

3 12 3 06 3 58 3 10 

4 54 4 09 4 16 4 07 

Total 86 Total 86 Total 86 Total 86 

Source: Primary data 

Table-V Infrastructure problems faced by the sample respondents 

Electronic means of 

payments 
Power cut problems Higher power charges Shortage of power 

Ranks 
No. of 

Respondents 
Ranks 

No. of 

Respondents 
Ranks 

No. of 

Respondents 
Ranks 

No. of 

Respondents 

1 10 1 55 1 09 1 12 

2 21 2 07 2 11 2 47 

3 13 3 11 3 45 3 17 

4 42 4 13 4 21 4 10 

Total 86 Total 86 Total 86 Total 86 

Source: Primary data 

Table-VI Weighted average score of various problems Faced by the Sample respondents in 

cashless economy 

Sl. 

No. 
Type of Problems Nature of Problems 

Weighted 

Average Scores 

New 

Ranks 

 

1 

 

 

Fundamental  

Problems 

Illiterates 3.663 1 

Very poor 2.779 2 

Lack of bank branches 1.663 4 

No bank accounts 1.895 3 

 

2 

 

Internet banking 

Problems 

Lack of internet connection 3.477 1 

Higher internet charges 2.407 2 

Lack of computer knowledge 2.065 3 

Irregular internet connection 1.512 4 

  Lack of smart phones 3.593 1 
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3 Mobile banking 

Problems 

 

Higher cost of smart phones 2.151 3 

Lack of operation 2.674 2 

Lack of net connection 1.581 4 

 

4 

 

Instrumental 

problems 
 

Non-availability of instruments 1.674 4 

Inadequate instruments 2.849 3 

Lack of instrument operation 3.360 2 

Higher instrument charges 3.465 1 

 

5 

 

Infrastructure 

problems 

Electronic means of payment 1.988 4 

Power cut problems 3.209 1 

Higher power charges 2.093 3 

Shortage of power 2.709 2 

Source: Primary data  

 It is analysed from table-VI that the various problems faced by rural women in cashless 

economy. The average weighted scores of the sample rural women problems in terms of 

illiteracy problem, very poor problem, lack of internet connection, lack of smart phones and 

power cut problems were 3.663, 3.477, 3.593, 3.465 and 3.209 respectively. 

 
Prospects of Rural Women in Cashless Economy 

 Point of Sale (POS) devices are used for cashless transactions, both for making payments or 

disbursing cash. There were 2 POS will be deployed in 1,00,000 villages with population of less 

than 10,000, government through NABARD  will extend financial support for improving 

digital payment infrastructure in rural areas. According to RBI, there are 1.44 million POS 

terminals installed by various banks across locations at the end of July 2016. These POS 

machines are intended to be deployed at primary cooperative societies/ milk 

societies/agricultural input dealers to facilitate agri-related transactions through digital means. 

During 2001, India had 5.3 bank branches per 100,000 people in rural areas but that stands at 

only 7.8 branches. It is estimated that rural users will constitute about half of all internet users 

in 2020. Number of connected rural consumers is expected to increase from 120 million in 2015 

to almost 315 million in 2020.  

 

Findings  

 Illiteracy is a major fundamental problems faced by rural women for making cashless 

transactions due to give 1st rank  

 Very poor is a major internet banking problems faced by rural women for making cashless 

transactions due to give 1st rank  

 Lack of internet connection is a major mobile banking problems faced by rural women for 

making cashless transactions due to give 1st rank.  

 Lack of smart phones is a major instrumental problems faced by rural women for making 

cashless transactions due to give 1st rank,  

 Power cut problems is a major infrastructure problems faced by rural women for making 

cashless transactions due to give 1st rank 
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Suggestions   

 The government of India should create awareness among the rural women about the 

cashless transactions. 

 Government should take the steps to open zero balance account of rural women for making 

cashless transactions 

 The steps to be taken by the government to provide free internet connection to the rural 

people for achieving cashless economy 

 Government should provide adequate digital instruments for making cashless economy 

 The government of India should provide adequate infrastructure facilities to rural women 

for promoting cashless rural economy  

 

Conclusion 
 India is a great democracy country in the world where major portion of the people living in 

rural areas. Women consist 50 percent of the Indian population. Rural women are facing a 

number of problems while making digital transactions because most of them illiterates and very 

poor financial condition. These problems can be solved by the efforts of government by educate 

the people about cashless transactions, providing adequate infrastructure facilities and 

introducing cashless payment instruments. Rural women in Cashless economy are a coin which 

consists in one side problems and another side prospects. Therefore, it is concluded that 

Cashless economy in India can be achieved in terms of providing proper solutions for solving 

the problems rural women. 
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WOMEN ENTREPRENEURS & PROBLEMS OF WOMEN ENTREPRENEURS 

 

 

 

 

Meaning  
 Entrepreneurship serves as a catalyst of economic development of the country. It is one of 

the largest sections for capital accumulation. In fact economic growth is the result of the efforts 

taken by the entrepreneurs. Similarly entrepreneurs can dictate the economic growth by their 

actions and decisions. Now many have begun to realize that for achieving the goal of economic 

development, it is necessary to promote entrepreneurship both qualitatively and quantitatively 

in the country. 

 

Introduction  

 In under developed economies the need of entrepreneurship is been recognized as the major 

factor of growth in an economy. Entrepreneurship serves as a catalyst of economic 

development of the country. It is one of the largest sections for capital accumulation. In fact 

economic growth is the result of the efforts taken by the entrepreneurszNow many have begun 

to realize that for achieving the goal of economic development, it is necessary to promote 

entrepreneurship both qualitatively and quantitatively in the country. 

 

Key Elements of Entrepreneurship  

• Innovation 

• Risk Taking 

•  Vision 

• Organizational skills 

• Women Entrepreneurs:  Government of India has defined women entrepreneur is ―an 

enterprise owned and controlled by a women having a minimum financial interest of 51% of 

the capital and giving at least 51% of the employment generated in the enterprise to women‖. 

 According to the Women‘s Financial Network, women start businesses at two times the 

rate of men. While women are starting more businesses than men, they find it harder at the 

outset to grow their businesses and access venture capital. Women entrepreneurs constitute 10 

% of the number of entrepreneurs in our country. 

Aims, Objectives and Methodology 

 The main aim of the research was to identify the key issues and problems facing women 

entrepreneurs (i.e. women running their own businesses), co-entrepreneurs (i.e. female 

entrepreneurs assisting their spouses) and entrepreneurs from ethnic minorities 

Role of Women Entrepreneurs 

• Women has to play multiple roles 

• Sometimes she has to play the role of mother and wife 

• Or she has to adorn the role of parents or daughter 
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• Simultaneously in the social setting she has to play the different roles in community 

• Playing these roles, women sometimes submerged her own self role and her own real      

Status of Women Entrepreneurs 

 Since the 21st century, the status of women in India has been changing as a result to 

growing industrialization and urbanization, spasmodic mobility and social legislation. Over the 

years, more and more women are going in for higher education, technical and professional 

education and their proportion in the workforce has also been increased. Even the government 

has laid special emphasis on the need for conducting special entrepreneurial training programs 

for women to enable them to start their own ventures. Financial institutions and banks have 

also set up special cells to assist women entrepreneurs, this has boomerang the women 

entrepreneurs on the economic scene in the recent years although many women 

entrepreneurship enterprises are still remained a much neglected field. 

Barriers Faced by Women Entrepreneurs 

 The problems and constraints experienced by women entrepreneurs have resulted in 

restricting and inhibited the expansion of women entrepreneurship. The major barriers 

encountered y women entrepreneurs are displayed in the chart. 

Finance 

 The majority of women business owners have had to rely to a significant extent on self 

generated finance during the start up period of their business. Bank loans and grants have only 

been used in a minority of cases and have usually been accompanied by some form of self 

generated finance. The availability of bank credit appears to increase once businesses become 

established and/or a good relationship with the bank has been developed 

Administrative and Regulatory Requirements 

 Problems with administrative and/or regulatory requirements were judged to be major 

issues of female entrepreneurs. Micro enterprises of all types can experience problems in 

meeting administrative and regulatory requirements, because of the disproportionate effect of 

compliance costs on small companies compared with large firms. 

Lack of Management Skills or Training 

 Women entrepreneurs lacked management skills to a greater extent than small businesses in 

general, perhaps because of their lower propensity to have had previous business experience 

Although difficulties in accessing business advice or support appears to be a minor rather than 

major problem for women entrepreneurs, a significant minority of specialist organizations felt 

than women are particularly disadvantaged in this respect. 

Marketing 

 A lack of sales and marketing skills was the most commonly reported problem faced by 

female entrepreneurs, after finance. The fact that this is a characteristic shared with many other 

micro enterprises and small firms does not make it any less important to female entrepreneurs. 

It may be seen as part of a general need to raise the level of management skills and 

competencies in female owned and other small businesses. 
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Technology 

 Access to technology and problems with intellectual property protection were regarded as 

problems for women entrepreneurs. The lack of computer knowledge of employees is a major 

problem as computer skills are a key part of the business. Another firm used computer 

extensively for word processing, desk top publishing, e-mail and research purposes but saw no 

value in increasing their use further. 

Lack of Confidence 

 As women are accepting a subordinate status, as a result they lack confidence of their own 

capabilities, Even at home, family members do not have much faith in women possessing the 

abilities of decision-making. 

Lack of Working Capital 

 To be women and to do something on their own becomes quite difficult for them because of 

lack of access to funds as women do not possess any tangible security and credit in the market. 

Before marriage she has to depend on father and after marriage she has to follow the footsteps 

of the husband. As such, women do not enjoy the right over the property of any form and they 

have limited access over external sources of funds, even getting loans from either a bank or 

financial institution becomes exceedingly difficult. 

Limited Mobility 

 Due to primary household responsibilities towards her family, her time gets divided 

between the two worlds. She has restricted timings for work due to which, she is not in a 

position to travel frequently and be away for longer periods. Thus, her mobility is restricted. 

This also has an implication on business. 

Male Dominated Society 

 A woman is dominated by men in her family as well as business. Often she has to obtain 

permission from men for almost everything. They are not treated as equals. Her freedom is 

restricted. She always has to consult and get approval of men. 

Low Risk Bearing Ability 

 This is so because right from the childhood, her parents take decisions for her and after 

marriage her husband takes over. She is protected throughout and thus the risk bearing ability 

gets reduced. 

Socio-Cultural Barriers 

 Woman has to perform multiple roles be it familial or social irrespective of her career as 

working woman or an entrepreneur. In our society, more importance is being given to male 

child as compared to female child. This mindset results in lack of schooling and necessary 

training for women. As a result this impediments the progress of women and handicap them in 

the world of work. 

Suggestions 

• Financial Aspects: Special schemes should be implemented whereby women can get bank 

loans at decent conditions 

• Household: It should be made easier for women entrepreneurs to get help for their 

households, and initiatives like the ―cheques services‖ implemented by the Belgian 
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government should be copied. This system would alleviate the work load of the female 

entrepreneurs and at the same time decrease the number of unemployed persons. 

• Working time: Self-employed women should be encouraged to employ on a part-time or 

full-time basis at least one person so that they have more time for their family and can take 

interest in other occupations, actively participate in decision-making bodies. 

• Training, advice or consultancy targeted solely or mainly at women entrepreneurs 

• Equal opportunities policies aiming for equal access for women to services. 

• Need to have network with other firms to generate business and access informal advice. 

• Encouraging and assisting relevant business support initiatives 

 

Conclusion 

 In most countries, regions and sectors, the majority of business owner/managers are male 

(from 65% to 75%). However, there is increasing evidence that more and more women are 

becoming interested in small business ownership and/or actually starting up in business. 

Women are working in this multifaceted world. The organization scenario changes like a 

kaleidoscope with every responsibility, accountability and multiple pulls and pushes, which 

women have faced and came out with success. In addition, rates of self employment among 

women are increasing in several countries. Although there are no official statistics relating 

businesses to the gender of their owner/manager, there is a good deal of evidence to suggest a 

significant increase in female entrepreneurship. One consequence of this is that women are a 

relatively new group of entrepreneurs compared with men, which means that they are more 

likely to run younger businesses. This in turn has some implications for the problems they face 

and their ability to deal with them. 
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EMPOWERING WOMEN IN CASHLESS ECONOMY-DIGITIZATION PERSPECTIVE 

 

 

 

 

 

Abstract 
 In a first of its kind study, there exists huge amount and potential for cashless payments made by households in 
India. The People with limited money in their pocket too, rushing towards cashless transaction. This paper will spray 
the light on the basic concept of cashless transaction, its security issues and how can women be empowered with 
digitalized financial transactions. Authentication of a user is also a big challenge for cashless transaction. Some of the 
main methods are given which are being used now a day. Also the challenges related to the cashless transaction for 
women are discussed. India remains to be a very cash reliant economy than any other country in the world. By 
adopting the policy of demonetization, the government has put the cash economy out of gear in the hope that more 
and more people could be brought into the cashless economy. A cashless economy will give the following positive effects 

on the women empowerment thereby on overall economy. 
 Keywords: Cashless transactions, Empowering women, Challenges in digitalization 

 

 Introduction 

 Cashless India is a mission launched by the government of India led by the Prime Minister 

Narendra Modi to reduce overreliance of Indian economy on cash and to bring hoards of 

stashed black money lying and unused  into the banking system.  The country started upon this 

transaction to a cashless economy when the government to the  adversary  step of  

demonetization of old currency notes of rupees 500 and 1000 on November 8 2016. It was 

absolutely a fresh  move considering the fact that in India people are more trusting  on cash 

than other countries of the world. However still there are different challenges to be addressed if 

we want to make India cashless in true sense.  India is a vast country and the convenience of 

making transactions through the online mode is not available across the country.  In small cities 

and villages, the people are mostly suffering due to acute cash and cash crunch situation. To 

make India cashless in true sense investment is required to be made in enhancing the facility 

required on a mass scale for cashless transaction across the country. Handling the flow of cash 

with a digital technology as a range of advantages. The cashless transactions  effort has made 

people to set all their cash into the bank and hence liquidity in the banking system has 

increased also the vast action towards the flow of black money up to some extent . After this 

system banks and the financial institution have  more money to lend to the people for helping 

the growth of Indian economy .  

 
Background: Banking Infrastructure  

Banking Infrastructure 

 According to Reserve Bank of India (provisional estimates),  the amount of currency in 

circulation (as of April 2011) stands at INR 9,70,309 Crores out of which only 5% of the 

currency is with the bank, implying that almost the entire volume of  currency is transacted 

every day (see table 2.1). This is a growth of 50% in little over two years! Naturally, this implies 
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a huge cost of printing and maintaining paper currency. How well is the banking infrastructure 

equipped to go cashless? What are the instruments that have potential for highest growth 

among all electronic payment systems? What are the cities that need targeting on a priority 

basis? These are some of the questions we answer in this section.  

Traditional Modes for Women Transaction Systems 

 Cash Payments 

 Bank deposits and withdrawals 

 Cheques 

 Demand Draft 

 Money Order 

Challenges for Women in Traditional Transactions 

 Difficult to handle  

 Unease to carry cash 

 Waste of time  

 Chance of theft 

 Chance of damage  

 Queue waiting time and pain 

 Unavailability of urgent transactions 

 Lack of remote transactions  

 Chance of errors in accounting  

 Difficulty in balancing home and transaction duties  

Modern Methods of Cashless Transaction 

 POS (Point of Sale): Point of sale generally means any location where a sale or transaction 

may take place such as shopping malls, a market or a city where something likely is going 

to be brought or sold. 

 UPI (Unified Payment Interface): UPI is a kind of payment system through which we can 

transfer the money between two different parties. By using UPI a bank account can be 

initiated to transfer money from any time anywhere with the help of few clicks. The best 

things of such types of transaction are that you do not need to share your credit details or 

wallet password. 

 E-Wallet: This term is used for a kind in of electronic device that allows anyone to make 

electronic transaction. To use this service you just need a computer or a smart phone only. 

Anyone can also link his bank account with it, with the help of driving license, health cards, 

and other ID proof. To perform online transaction through E-Wallet anybody has to follow 

the following steps 

1. Download any E-Wallet like SBI Buddy. 

2. Use your Mobile number for registration. 

3. Connect your Debit/ Credit card or Net banking with it. 

By following these steps you can make your wallet in your phone. 

 Uidai(Aadhar Enabled Payment System) 
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 Link your Aadhar card with your bank and get benefited for the following safe and secure 

transaction.  

1. Fund transfer. 

2. Balance enquiry.  

3. Withdraw/ Deposit cash. 

4. Interbank transaction.  

Other Methods  

 Debit card payments  

 Credit card payments 

 Net banking 

 Mobile transfer 

 NEFT/ NFC/ RTGS 

 Payment Applications 

 Paybal/E-money/Mobile Wallet 

 Coupon/Point system  

Benefits of Cashless Transaction System 

 It is very obvious that everything has its pros and cons. Cashless transaction do has some. 

Some of them are 

 Control over black money: Black money has become a hazard now a day's cashless 

transaction become very  important to control the black money. Whenever we buy any 

product, the distributer do not disclose their income to the government and hence escape 

from given the tax that money does not come under government surveillance hence 

consider black money. Any properties which are not under government surveillance and 

the tax have not been paid for that is the black money . 

 Control over fake note: It is impossible to make fake noted if the cashless transaction is 

used by every individual in the society because notes become useless. In this situation all 

the transaction will be done online. 

 No funding to terrorism: Funding to the terrorism is done by the unaccounted money by 

the black money holders. But cashless transaction will eradicate black money as well as 

fake currency hence no support to terrorism .  

 Tax payment: No one can store money with themselves as all the transaction will be done 

online. So, everybody has to pay tax for what they have. 

Benefits to Women Empowerment in Cashless Transactions  

 Savings in time that can be utilised in other useful ways 

 Can spend time with family as transactions are digitalised 

 Time earlier wasted in banking by women can be invested in her own development 

 Enough time availability to think creative and productive by women. 

 No need of dependency for payment modes 

 Quick purchase decision  

 Can perform well in companies and also feel happy with family 
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 No need of assistance or reduce in dependency 

Challenges of Cashless Transaction for Women 

Though  there are many benefits in cashless transaction  , it has some challenges also: 

 Privacy issues 

 Lack of literacy in computer  and internet 

 Threat of piracy and hacking device and information 

 Perception gap on online payments  

 No transactions can be done without device and internet 

 Threat of misuse if passwords revealed by mistake  

Steps to be Taken for Women Empowerment by Cashless Transactions 

 Giving computer literacy to working women and House wives 

 Encouraging working women towards digital /mobile transactions 

 Conducting Adult Digitalising training program in all possible places 

 Providing discounts or incentives for those doing paperless payments 

 Encouraging women entrepreneurship in digital /electronic payments for electricity bills, 

insurance, money transfer, deposits etc  

Conclusion  

 To eradicate the problem of black money, corruption and to convert the economy into 

cashless women should work on our own morality, ethics and values. People should be made 

aware of our fundamental rights and duties. There should be no lacunae in the systems and 

laws, giving the room for the discretionary desires and powers to the politicians and 

bureaucrats. Implementation of the policies should be left to the independent commission or 

authority, and their decisions can be challenged in the courts only. Several reforms like state 

funding of election expenditure for candidates, making accounts of the political parties audited 

from time to time and electronically filing income-tax returns, denying persons with criminal 

records a chance to contest elections, should be brought in. Responsiveness, accountability and 

transparency are a must for a clean system. 
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FUTURE AND PROSPECTS OF CASHLESS ECONOMY IN INDIA 

 

 

 

 

     

Abstract 
 Cash has become a basic necessity, without which survival is a challenge. In India around 80% of the payments 
are made using cash. The major reason behind the same is the high flexibility enjoyed through the transactions using 
notes and coins. Many digital methods of payments are already introduced in this digital era and the most advanced 
versions are coming up day by day. But people‟s anxiety and fear regarding the security aspects of digital payments 
serves as a limiting factor behind the low adoption of cashless payments. After the recent demonetization   Government 
of India is trying all the possible ways to improve the habit of digital transactions. Lot of incentives and support are 
also offered by the Government to promote the same. Though the people are aware of the immense benefits of cashless 
transactions, the rate of adoption is not up to the expectations of Governments and financial institutions.  

 
Introduction 

 Cashless economy is the situation in which all financial transactions are done through 

electronic media such as debit cards, credit cards, National Electronic Fund Transfer (NEFT), 

Real Time Gross settlement (RTGS), Immediate Payment Service (IMPS) etc. These electronic 

media for fund transfer are getting popular in India especially in the urban areas. Among the 

Indian population a large portion of the people are still under poverty line, illiterate and not 

having banking habit. This makes India the fourth largest user of cash in the world. High 

liquidity and the absence of intermediary are other attractions of cash payments. As the 

Nations realized that cashless economy could reduce corruptions and black money many 

countries are bracing towards cashless economy. Our government is also taking all possible 

efforts to move towards cashless economy. This paper discuses the future and prospects of 

cashless economy in Indian scenario especially after demonetization.  

 

Current Status of Cashless India 

 To bring back the economy on track the Government is promoting cashless payments as 

scrapping of cash needs an alternative. 

 The unorganized sectors like agriculture real estate etc. have been adversely affected by 

demonetization. Experts consider the set back only as an immediate impact and expects 

positive results in the long run. 

 As per the reports of World bank in 2010 India‘s black money accounts for about 20% of the 

total GDP. 

 It seems to be a drastic move, to transform to cashless payments, were 90% of transactions 

are through cash. 

 For promoting cashless payments 250 million bank accounts have been opened in two years. 

RBI reports revel that bank branches increased by 5% , debit cards have doubled in four 

years and online transactions have grown 20% in the past six years. 
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Advantages of Cashless payments 

Attack on Parallel Economy 

 This is the major reason why cashless economy is a must.  People who launder money, 

bypassing banking channels and Government regulations will be affected adversely in cashless 

economy. Also for terrorists, who depend on this black money, the cashless system will be a 

curse. The size of parallel economy will reduce considerably.  

Financial Inclusion 

 Digital economy will intensify the current banking system. There will be increased access to 

credit for common people who did not fall in banking system. Increased access to banking 

system will enhance the saving habit of the people. 

Saves Money and Time 

 Companies and Government is spending lot of money and time for manual accounting 

work. Electronic transactions could reduce this time and money, which makes the companies 

more efficient. 

Reduces the expenditure of the Government 

 The production of coins and currency is an expensive affair and the life of paper currency is 

estimated to be five years. By moving towards cashless economy the Government can reduce 

this massive expenditure. 

Decrease Crimes 

 In a cashless economy people are not carrying hard cash. All cash transactions can be done 

through smart phones or credit cards. The crime rates will reduce and social security will 

improve. 

Better Accountability 

 A major advantage of cashless payments is the better accountability. In electronic 

transactions everything is accounted. The government can use this data while making different 

policies. 

Increased Revenue for the Government 

 In digital system all transactions are monitored and recorded. Income tax officials can 

easily trace the monetary transactions of individuals. Tax evasion will be difficult in cashless 

economy. This will enhance the revenue of the Government. 

Improved Economic Growth 

 Shift to cashless economy will improve the spending habit of the people. This will increase 

the purchases and there by enhanced economic growth. Rate of production will increase due to 

increased purchase. More jobs will be created and income level of the people will rise. 

Disadvantages of Cashless Payments 

Security Issues 

 The lack of cyber security is a major problem in the country. Digital transactions are prone 

to hacking. Hackers can access sensitive information like password, card number etc and may 

leave the account without money. These security issues restrict the people to have large 

transactions online.  
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Dependence on Third Party 

 As discussed, in cashless economy, people are not keeping liquid cash. All cash is digital 

and are in the control of banks or other third parties. People have to trust these third parties as 

money is under their possession. If something happens adversely people will left with no hard 

cash. 

Reduced Liquidity 

 The major drawback of cashless economy is the reduced liquidity. Sectors like real estate, 

restaurants, jewelry, retail industry etc., which depend on high level of transaction, will be 

affected badly.  

Internet Connectivity 

 The lack of internet connectivity is another limiting factor for cashless transaction. In India 

internet penetration is only 30%. The speed of the internet is also very less. This fact will also 

affect the online transactions.   

Limited POS Machines 

 POS machines are required for cashless transactions. In India there are only around 1.5 

million POS machines, which means only 860 POS machines per million. 

Prospects of Cashless Economy 

 The JAM (Jan Dhan, Adhar, Mobile) infrastructure is spreading to reach each corner and 

to every citizen of the country. This can be used to promote cashless transactions. 

 A large number of Government transactions including subsidies are made through JAM 

mode. This will enhance the digital awareness of the people. 

 The number of debit and credit cards are increased to 26 million and692 million. The recent 

demonetization may also encourage the people to settle cash transactions through online.  

 The increased acceptance of RTGS and NEFT reflect the acceptance of digital system for 

cash transactions. 

 The increase in the use of RuPay debit cards and Adhar for digital payments shows the 

acceptance of digital system among the common men. 

 The growth in the volume of Prepaid Payment Instruments by banks and other financial 

institutions has also been significant for a country moving towards digital economy. 

 The use of cash will reduce with the increase in use of mobile banking services and mobile 

payment applications. 

 The increased use of online purchase applications also reveals the increased acceptance of 

cashless economy. 

Conclusion 

 The increased acceptance of cashless transactions in India is very optimistic for the 

Government. But the rate of acceptance for the digital system is not up to the expectation. As 

the people of the country were largely enjoying the edges of hard cash transactions, the shift to 

digital economy will take more years. The government of the country is doing many things to 

promote digital transactions and the results of the same are hopeful. The basic infrastructural 

requirements like internet connectivity, POS machines etc should be addressed by the 

Government. Effective intervention from the side of the Government is also expected to ensure 
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security of cashless transactions. As a conclusion, it can be said that going cashless provides a 

lot more benefits than just convenience to people, businesses and the government in particular. 

References 

1. Lee, Jinkook, Fahzy Abdul- Rahman, and Hyungsoo Kim. "Debit card usage: an 

examination of its impact on household debt."Financial Services Review.16.1 (2007): 73.  

2. More wedge, C. K., Holtzman, L., &Epley, N. (2007). Unfixed resources: perceived costs, 

consumption, and the accessible account effect. Journal of Consumer Research, 34(4), 

459–467) 

3. Dr Meenu Jain , Structural Change in the Course of Economic Development ; India‘s 

experience , Vol.5 issue 5, pp 15-17 Indian Journal of applied Research Journal May 2015. 

Websites 

1. www.google.co.in 

2. https://en.wikipedia.org/wiki/Cashless_Transaction_(India) 

3. http://www.livemint.com/Opinion/XGbavEnoeP7dZITeh21MRM/Making-India a      

4. cashless-economy.html 

 

 

 

 

 

 

 

 

 

 

 

  



3
rd

 International Conference on Status of Women in Cashless Economy 

 

Page 414           K.S.R. College of Arts and Science for Women 

 

CASHLESS INDIA AND ITS ECONOMY CHANGE 

 

 

 

 

 
 India continues to be driven by the use of cash; less than 5% of all payments happen 

electronically however the finance minister, in 2016 budget speech, talked about the idea of 

making India a cashless society, with the aim of curbing the flow of black money. Even the RBI 

has also recently unveiled a document — ―Payments and Settlement Systems in India: Vision 

2018‖ — setting out a plan to encourage electronic payments and to enable India to move 

towards a cashless society or economy in the medium and long term. 

 A cashless economy is one in which all the transactions are done using cards or digital 

means. The circulation of physical currency is minimal. India uses too much cash for 

transactions. The ratio of cash to gross domestic product is one of the highest in the world—

12.42% in 2014, compared with 9.47% in China or 4% in Brazil. Less than 5% of all payments 

happen electronically. The number of currency notes in circulation is also far higher than in 

other large economies. India had 76.47 billion currency notes in circulation in 2012-13 

compared with 34.5 billion in the US. Some studies show that cash dominates even in malls, 

which are visited by people who are likely to have credit cards, so it is no surprise that cash 

dominates in other markets as well. Government‘s demonetisation drive is also supposed to 

benefit cashless economy. Still there are several constraints as well as prospects in the journey 

towards cashless economy. 

 Reduced instances of tax avoidance because it is financial institutions based economy 

where transaction trails are left. It will curb generation of black money. Will reduce real estate 

prices because of curbs on black money as most of black money is invested in Real estate prices 

which inflates the prices of Real estate markets. In Financial year 2015, RBI spent Rs 27 billion 

on just the activity of currency issuance and management. This could be avoided if we become 

cashless society. It will pave way for universal availability of banking services to all as no 

physical infrastructure is needed other than digital. 

 There will be greater efficiency in welfare programmes as money is wired directly into the 

accounts of recipients. Thus once money is transferred directly into a beneficiary‘s bank 

account, the entire process becomes transparent. Payments can be easily traced and collected, 

and corruption will automatically drop, so people will no longer have to pay to collect what is 

rightfully theirs. There will be efficiency gains as transaction costs across the economy should 

also come down. 1 in 7 notes is supposed to be fake, which has a huge negative impact on 

economy, by going cashless, that can be avoided. 

 Hygiene – Soiled, tobacco stained notes full of germs are a norm in India. There are many 

such incidents in our life where we knowingly or unknowingly give and take germs in the form 
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of rupee notes. This could be avoided if we move towards Cashless economy. In a cashless 

economy there will be no problem of soiled notes or counterfeit currency 

 Greater usage of digital payments will save trillions of rupees for the Indian economy as it 

will help bring down the cost of cash, says a report by payments company Visa. Speed and 

satisfaction of operations for customers, no delays and queues, no interactions with bank staff 

required. A Moody‘s report pegged the impact of electronic transactions to 0.8% increase in 

GDP for emerging markets and 0.3% increase for developed markets because of increased 

velocity of money. An increased use of credit cards instead of cash would primarily enable a 

more detailed record of all the transactions which take place in the society, allowing more 

transparency in business operations and money transfers. 

 Improvement in credit access and financial inclusion, which will benefit the growth of 

SMEs in the medium/long run. Reduce tax avoidance and money laundering thanks to the 

higher traceability of all the transactions. The increased use of credit cards will definitely reduce 

the amount of cash that people will carry and as a consequence, reduce the risk and the cost 

associated with that. 

 Availability of internet connection and financial literacy. Though bank accounts have been 

opened through Jan Dhan Yojana, most of them are lying un operational. Unless people start 

operating bank accounts cashless economy is not possible. There is also vested interest in not 

moving towards cashless economy. India is dominated by small retailers. They don‘t have 

enough resources to invest in electronic payment infrastructure. The perception of consumers 

also sometimes acts a barrier. The benefit of cashless transactions is not evident to even those 

who have credit cards. Cash, on the other hand, is perceived to be the fastest way of transacting 

for 82% of credit card users. It is universally believed that having cash helps you negotiate 

better. 

 Most card and cash users fear that they will be charged more if they use cards. Further, 

non-users of credit cards are not aware of the benefits of credit cards. Indian banks are making 

it difficult for digital wallets issued by private sector companies to be used on the respective 

bank websites. It could be restrictions on using bank accounts to refill digital wallets or a lack of 

access to payment gateways. Regulators will have to take a tough stand against such rent-

seeking behaviour by the banks. Steps taken by RBI and Government to discourage use of cash. 

Government is also promoting mobile wallets. Mobile wallet allows users to instantly send 

money, pay bills, recharge mobiles, book movie tickets, send physical and e-gifts both online 

and offline. Recently, the RBI had issued certain guidelines that allow the users to increase 

their limit to Rs 1,00,000 based on a certain KYC verification. Promotion of e-commerce by 

liberalizing the FDI norms for this sector. 

 Government has also launched UPI which will make Electronic transaction much simpler 

and faster. Government has also withdrawn surcharge, service charge on cards and digital 

payments. Open Bank accounts and ensure they are operationalized. 

Abolishment of government fees on credit card transactions; reduction of interchange fee on 

card transactions; increase in taxes on ATM withdrawals. Tax rebates for consumers and for 

merchants who adopt electronic payments. Making Electronic payment infrastructure 
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completely safe and secure so that incidents of Cyber crimes could be minimized and people 

develop faith in electronic payment system. 

 Create a culture of saving and faith in financial system among the rural poor. The Reserve 

Bank of India too will have to come to terms with a few issues, from figuring out what digital 

payments across borders means for its capital controls to how the new modes of payment affect 

key monetary variables such as the velocity of money. RBI will also have to shed some of its 

conservatism, part of which is because it has often seen itself as the protector of banking 

interests rather than overall financial development. 

 The regulators also need to keep a sharp eye on any potential restrictive practices that banks 

may indulge in to maintain their current dominance over the lucrative payments business. 

Though it will take time for moving towards a complete cashless economy, efforts should be 

made to convert urban areas as cashless areas. As 70% of India‘s GDP comes from urban areas 

if government can convert that into cashless it will be a huge gain. Therefore different 

trajectories need to be planned for migration to cashless for those having bank account and for 

those not having. 
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CASHLESS TRANSACTIONS AND WORK-LIFE BALANCE OF WOMEN IN INDIA 

 

 

 

 

 

 

 

Abstract 
 Cashless transactions means the transactions which are done digitally and not conducted with money in the form 
of bank notes or coins. Work-life balance involves balancing career demands with personal and family needs. It is a 
swap about what you keep and what you give up. This study helps to understand the present scenario of cashless 
transactions in India, problems for women in cashless economy and the impact of cashless transactions on work-life 
balance of women. 
Key Words: Current Scenario of Cashless transactions, Problems for women in cashless economy, Impact of cashless 

transactions on work-life balance of women. 

 
Introduction 

 Cashless transactions also known as digital payments is the payment system in which 

payment devices like prepaid instruments, POS and digital wallet are used instead of cash. 

There are several methods of cashless transactions like: 

 Cheque: It is one of the oldest methods of cashless transaction in which you issue a cheque 

in a specially printed form for the specific amount drawn in favor of the beneficiary. The 

cheque gets passed when it is deposited in account maintained by them in their respective 

bank. 

 Demand Draft: The biggest merit of Demand Draft is that it never gets defaulted and is the 

safest option to receive payment from anyone. It is the banker who signs the Demand draft. 

  NEFT and RTGS: National Electronic Fund Transfer (NEFT) and Real Time Gross 

Settlement (RTGS) are one of the online way to transfer fund. The advantage of this 

payment method is that it is comparatively safer than many other online transactions as 

some beneficiary bank account details (IFSC & branch details) can be crossed checked by 

the sender at RBI/ beneficiary bank site. 

 Credit Card or Debit Card: Due to the introduction of demonetization the use of E-

payment systems like Credit card and debit card among customers is increasing to a large 

extent. These can be swiped at POS terminals and avoid cash transactions. 

 E-Wallets: E-wallet is another cashless transaction in which both the customer and trader 

requires an internet connection which can be used via Mobile phones, computers and Tabs. 

 Besides the above cashless payment system there are the other systems like UPI Apps, Scan 

& Pay, Aadhaar Enabled Payment System, Gift Card, Cash Passport etc. 

Literature Review 

 A study by Mr. Pradeep H. Tawade on ―Future and scope of cashless economy in India‖, 

2017opined that for cashless transaction there are a number of benefits and customers are 
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preferring cashless transactions rather than transactions using cash. A study on ―Cashless 

transaction: Modes, advantages and disadvantages‖,2017  by N Ramya, D Sivasakthi and M 

Nandhini said that digital transaction bring in better transparency, accountability and 

scalability. A study on Electronic Payment in Cashless Economy of India: Problems and 

Prospect CH. B. V. L .Sudheer and M. D. Ashrafunnisa on February 2017 concluded that the 

cashless system of payments idea was well received by the majority of Indians, but with some 

concerns/challenges which can hamper its success and must be addressed by providers.   

A study on ―Understanding cashless payments in India‖ by Bappaditya Mukhopadhyay, 2016 

stated that although people in India are aware of cashless instruments, such payments are not 

made by them often as convenient items are not available to make such payments. 

Current Scenario of Cashless Transactions in India 

 Looking at the personal consumption expenditure rate, India is a country in which 

consumption is dominated by cash with cards contributing to only 30-40 %. This gives us 

ample growth opportunity. Demonetization, increasing use of E-commerce platforms, rapid 

growth in the usage of smart phones etc compliments or boosts this cashless transaction 

scenario. The current status of cashless payment is debit card contributing to 31% increase each 

year, credit card usage increasing at a rate of 9.8 each year, and alternate methods like mobile 

wallets, E-wallets, prepaid cash cards etc contributes to 3 % of digital payments. 

 Even though the use of cashless transactions or digital payments among women are 

increasing in a tremendous way, there are a lot of sociological factors that adversely affects the 

digital payments. Programmes like Digital Sakhi helps in imparting Digital Education or 

otherwise digital financial literacy among women across the country. 

Problems for Women in Cashless Economy 

The problems for women in cashless transactions are as follows: 

 Cyber security: In today‘s world it is common that people are engaged in online transactions 

and payments especially women finds that it is easier for them to make payments online. As 

they are engaged with so many responsibilities, it is convenient for them to pay online. But 

women are not much aware of the security problems that can arise while using online 

payment systems. Hackers can hack your personal information like password, credit card 

number etc and leave your account with no money. 

 Smart phones with limited broad band connectivity: Only limited percentage of Indian 

women have internet connectivity on their smart phones. This is a serious problem for 

women while using online transactions like E-wallets. 

 Non-tech-savvy: Even though this new generation is overloaded with phones and gadgets, 

computer literacy among women in the over- 40 age group is still low. This illiteracy makes 

women less comfortable in using computers or mobile phones and depend on their children 

or other family members. 

 Not enough bank accounts : Most of the Indian women still do not have bank accounts. 

Most often there is just one account per family which also limits the number of cards people 

can have individually. 
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 Internet blockage: States like Jammu & Kashmir often face riots and communal violence. In 

such situations internet is the prior thing which would be blocked and it becomes impossible 

to use cards or E-wallets for transactions 

 Mind set of keeping and saving cash: Usually women are more concerned with saving and 

not spending money. So even when they have opportunity to do cashless transactions, they 

hesitate to do it. 

 

Impact of Cashless Transactions on Work-Life Balance of Women 

 Work-life balance involves balancing career demands with personal and family needs. It is 

a swap about what you keep and what you give up. Achieving work-life balance among women 

employees is a necessity to improve their quality of working life. Since there is an advent of 

dual career families, nuclear families and long duration working hours, it is necessary to work-

life balance especially for women. Cashless transactions are really a boon to working women as 

the can achieve work-life balance and reduce work-life conflict. Some of the advantages that 

women enjoy while using digital payments are as follows: 

 Possibility of keeping track on money spending 

 It is very risky to carry on huge amounts in your wallets. Digital payments help women in 

such a way that they are free of carrying huge amounts in their hand. It makes them stress 

free. 

 Saves time: As women are commonly known for multi-tasking, they have to manage time 

properly. Online transactions help them to save time as they don‘t have to wait for long 

durations in queue for their transactions. More-over their unnecessary travelling time can be 

saved to a large extent and can use this saved time for completing their assigned tasks and 

personal obligations. 

 

Conclusion 

 As our country moves into an era of cashless economy after demonetization, the use of 

digital payment system among women is also increasing day by day. As the risks associated 

with electronic payment instruments are far more diverse and severe, Indian women need to 

recognize and understand the risks and benefits of different payment instruments. Hackers are 

very keen and it is to be noted that recently lakhs of debit card data were tracked and stolen by 

hackers. The ease or convenience of financial transaction is the biggest advantage that women 

find while going for cashless transactions or E-payments. 

Various digital payment apps benefits women to have a budget discipline because they are able 

to track their spending patterns. It will be of great advantage for Indian women if Government 

takes more initiatives in educating women regarding cashless transactions. 
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A STUDY OF CASHLESS TRANSACTION IN EDUCATION 

 

 

 

 

 

 

 

Abstract 
 This paper focuses on impact and importance of cashless policy in India. According to the Government of India 
the cashless policy will increase employment, reduce cash related robbery thereby reducing risk of carrying cash and 
corruption related issues. Cashless policy will reduce cash related corruption and attract more foreign investors to the 
country and improve employability in India. In many foreign countries introduction of cashless economy can be seen 
as steps in the right direction and succeeded in their direction. It is observed that its impact will be felt in 
modernization of payment system, Reduction in the hidden cost of banking service, Reduction in high security and 
safety risk, curb banking related corruption in Education, Commercial Sectors, and Revenue and other administrative 
department and non Commercial Sectors. Though common man has faced several constraints due to topical 
demonetization, all of us and especially the education sector should look at this move as an opportunity for going 
digital way of Cash transaction. Cashless transactions in education sector will no doubt help retain the existing 

students and attract the prospective ones since they assure security and accuracy. We will promote the opportunity and 
opt for cashless online payments in education System of India. It will in turn to concept of donations or capitation and 
hidden fee collection can be reduced. In addition to that, the management quota seat and back channel admission 
process can be reduced with transparent electronic payments instead of cash transaction. The outcome will be 
education process may get simpler and easy to access on it as well as overall education cost may come down due to 
electronic payment mode also. This should be instructed to the student‟s level and their parents as well.  
Keywords: Transactions, Banking process, Hidden Fee Collection, Overall Education cost 

 

Introduction 

 In an attempt to hold back corruption and to wipe out black money, Indian Prime Minister 

Narendra Modi announced on 8thNovember 2016 that 500 and 1000 Rupee notes will not 

remain a legal tender from the very midnight. This demonetization has created a series of 

ripples transversely various sectors in the country. The front pages of almost all the newspapers 

are consistently highlighting reverberations of demonetization process and its pros and cons. 

India is largely acknowledged to be a cash economy. Cash transactions in the country are far 

more than the number of electronic transactions. That is the reason why interference of 

facilitation of transactions is felt at all levels. It is a lay man who has suffered most for last more 

than two weeks. But we should look at the bigger picture in the larger interest of the society and 

hope that long term effects of this move will be beneficial to all.  

 In the education sector with a globalization and decentralization process in the 90‘s not just 

a manufacturing sector, but service industry as well got a drive. Indian economy flourished like 

never before and practically every sector saw a sturdy ascend. Apart from government 

education institutes, the number of private institutes grew during last couple of decades in all 

over India. 
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                                          Figure 1.1 Cashless vs Card type transaction  

 With literacy increasing and more and more avenues being opened by higher education 

sector, education now is being considered as a never failing business. Along with the academic 

growth the institutes are inclined to manage their operations in line with the digital era. The 

admission and examination processes that were too frantic and complicated earlier are now 

completely stress free for the benefit of development of information technology in the world. 

There are no longer exhausting, time consuming long queues to pay the fees and secure the 

admission. Online payment process which is absolutely cashless has saved the precious time of 

parents, students and academic staff as well. The recent demonetization has strengthened the 

same process. Moreover it has helped excluding all kinds of illegalities in the admission process 

and has fostered transparency. Cashless transactions initiated by demonetization are in a way 

boon to all educational institutes because they save time, efforts and complexities in the 

traditional admission process. Not only that, in tune with the digital initiative of the 

Government of India, the online payment process helps to prepare online reports and analytics 

within a few seconds that otherwise consumes couple of hours. It is possible to complete all 

such procedures without human interference and without any scope for illegal practices. This 

will automatically reduce the black money holders. 

Cashless Transaction in Selection and Retail Market 

 Electronic banking will be made banking transaction to be easier by bringing services closer 

to its customer‘s hence improving banking and commercial and non commercial sectors 

performance. The financial safety over the digital payment channel is important for pushing the 

cashless economy idea and avoids other risk factors. A major impediment for the quick 

espousal of exchange mode of payment is mobile internet infiltration, which is decisive because 

point of sale terminal works over mobile internet connection, while banks have been charging 

money on card based transaction which is seen in stumbling block. India has been using 

electronic payment system.  However the retail region still has high proportion of cash 

transaction and payment through cash is yet to elect to choose up card is the one of the most 

secure, convenient mode of cashless payment in retail market.  

 With limited cash in hand and an indefinite crunch in sight, most people are rushing to 

cashless transactions. "Digital transactions bring in better transparency, scalability and 

accountability. The new move will compel more merchants to accept digital money," says 

Abhay Doshi, Senior V-P & Head, Digital Services Platform Business, Flytxt. The RBI 

https://i1.wp.com/www.blog.epravesh.com/wp-content/uploads/2016/12/demoni-png.png?ssl=1
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classifies every mode of cashless finance transfer or transaction using cards or mobile phones as 

prepaid payment instrument. 

 These can be issued as smart cards, magnetic stripe cards, Net accounts, Net wallets, 

mobile accounts, mobile wallets or paper vouchers. These are classified into three types: 

(i) Closed: Issued by an entity for purchasing goods and services only from it, these don't 

allow cash withdrawal or redemption. Ola Money is one such closed wallet.  

(ii) Semi-closed: These are used to buy goods and services, including financial services, from 

merchants that have a specific contract with the issuer. These too don't allow cash withdrawal 

or redemption and include wallets offered by service providers like Paytm and State Bank 

Buddy.  

(iii)  Open: These can be used to buy goods and services, including fund transfers at merchant 

locations, and also permit cash withdrawals at ATMs. All Visa and Master-Card cards fall into 

this category.  

Cashless Modes of Transaction  

(i) Mobile wallet 

  This is basically a virtual wallet available on your mobile phone. You can store cash on the 

mobile to make online or offline payments. Various service providers offer these wallets via 

mobile apps, which you need to download on the phone. You can transfer the money into 

these wallets online using credit/debit card or Net banking. This means that every time you pay 

a bill or buy online via the wallet, you won't have to furnish your card details. You can use 

these to pay fees, bills and make online purchases.  

(ii) Plastic money 

 This includes credit, debit and prepaid cards. The latter can be issued by banks or non-

banks and can be physical or virtual. These can be bought and recharged online via Net 

banking and can be used to make online or point-of-sale purchases, even given as gift cards.  

(iii) Net banking 

 This does not involve any wallet and is simply a method of online transfer of funds from 

your bank account to another bank account, credit card, or a third party. You can do it through 

a computer or mobile phone. Log in to your bank account on the Net and transfer money via 

national electronic funds transfer (NEFT), real-time gross settlement (RTGS) or immediate 

payment service (IMPS), all of which come at a nominal cost ranging from Rs 5-55  

 Online payments are set to grow in leaps and bounds as the education world moves 

towards going cashless Gone are the days when we carried a wallet tucked and bursting with 

cash. Gone are the days when we had to stand in a queue to withdraw huge amounts of money 

and gone are the days when we had to be present physically to buy something or make a 

payment.  Technology today is diverse and omnipresent.  

 Its presence has leaked into the smallest of businesses. Do you ever wonder at how doing 

things now is so much easier with the presence of technology? How did we ever get by without 

it! The presence of the internet has helped mankind beyond all odds imaginable. Education is 

one such sector that sees technology being put to diverse uses; one of the newest being the 

payment gateway or online payment in education. 
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Mode of Payment Gateway 

 Software that allows communication of information of a transaction is a payment gateway. 

They act as middlemen in the handling and transfer of funds between a bank of a seller and a 

customer. Sometimes payment gateways are confused with merchant accounts. To make 

payments online, both payment gateways and merchant accounts are necessary. A merchant 

account is where the funds are held before they can be deposited into a bank, whereas the role 

of the payment gateway is simply to decline or approve a transaction. Some examples of 

payment gateways are CC Avenue, Instamojo, Citrus Pay, Direcpay, Google Wallet, etc. 

These payment gateways are able to provide not just a means to make payments but also offer 

numerous value-added services such as analytics, better success rates, faster processing, 

customized reports, large number of convenient modes of payments like accepting credit cards, 

debit cards, and large number of net banking options, mobile payments, etc. 

 The first step is collection. This is when a customer chooses a product or service, enters 

their credit or debit card information onto the payment page and this information is then 

directed to the payment gateway. The second step is authentication. The payment gateway 

takes the payment information and sends this to your bank account through a shielded link. 

The next step is authorization. At this point the information, regarding whether the payment is 

approved or declined, is received. The last step is settlement. Here the transaction is verified by 

the bank and the money for the sale or service is deposited into the account. Receiving the 

actual funds into the account will depend on the payment gateway and can take as little as real 

time or as long as 21 working days. 

 

 

                                              Figure 1.2 Mode of Payment Gateway            

 

Payment Gateways in the Educational Sector 

 Allowing payments to be made quickly from anywhere, at any time, is what we require 

today. And the most important job for a payment gateway is to process these transactions 

securely while protecting the customer‘s money and data. It is becoming a norm for more and 

more people to make payment transactions online. However, a key component required by an 

educational institute to accept online payments is the payment gateway.  A good payment 

gateway that is available in the market and is capable of delivering value-added services and 

offering a secure system is crucial in the current times. ―‗Why do schools need cash…?‘ If this 

question is asked first, then more school managements would buy into the argument of going 

cashless. With higher cost of printing, distributing and safeguarding cash; tax-payers lose 1.7% 

of GDP. This is an unseen cost and the tax payer pays for it, while someone else makes a 
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payment in cash. Cash also gives birth to black economy and unaccounted cash flow, especially 

in schools.‖ Nowadays, schools have an issue of handling volumes to collect massive amount 

fees and charges; ranging from structured fees like annual fee, books, uniform fee to on-demand 

collections for late fees, damage reimbursements, picnic, or other ad-hoc and miscellaneous 

payments. This complicates the life of their accounts. If a school must collect from 500 

students, they need a dedicated accountant for weeks, only to resolve: 

 Who has submitted the Cheque or DD? 

 Has the school got the payment for ―all‖ the Cheque /DD? 

 Do we know the remitter of each bank entry, if direct transfer was made? 

 The government of India has made it mandatory for schools to not accept cash for any 

payments. Using our virtual accounts, schools may collect and reunite their fee within 24 

hours. We also support Radio Frequency Identification (RFID) based Smart Cards for access 

controls, which may be doubled for payments within the school premises. We may host a 

‗Closed-loop Wallet‘ for a school‘s captive use. We also support ‗Split Payments‘ for vendor 

collections; wherein a school might be collecting on behalf of a vendor. Payment gateways 

make it easy for educational institutes to manage their funds. Application forms, registration 

fees, hostel fees, tuition fees, etc. can all be paid easily by parents from their convenient choice 

of location or time. The transactions are transparent and are easy to track, making records 

simple to maintain. 

 Digitization of Education Sector 

 The education sector is going to digital world. Book purchases, e-libraries, virtual classes, 

exams can all be done through online way of communication. These can be remunerated for 

through payment gateways. These include online as well as mobile payments. Digitization of 

payments would bring a number of advantages to the education sector in all over India. At the 

moment, students have access to local content or from books available from the library which 

are limited. Online content, though available, might not have specific information for a student 

community and teaching community also. Students can get global exposure by being able to 

buy international books on a subject at in the single room without taking any extra effort. 

Digitization of libraries will help a wider number of faculty and students to have access to 

information through an online subscription for a fee and nonpayment of fee. This can then be 

accessed by a student at any time as per their convenience. The most important job for a 

payment gateway is to process transactions securely while protecting the customer‘s money and 

data. 

 Ashish Mittal, CEO and Co-Founder, Quikfee answers the oft-asked question on whether 

online transactions are secure and how Quikfee ensure it. ―Online transactions go through a 

stringent and highly compliant process that makes them secure. These standards are defined by 

nodal bodies and are audited on a regular basis to ensure that compliance is maintained. There 

are various principles and guidelines to mitigate fraud and risk in transactions. As a payment 

collection instrument, every system should comply with these standards. We follow PCI-DSS 

standards and 256 Bit SSL Encryption to make Quikfee secure. Quikfee is committed towards 

providing a secure fee payment alternative to parents. In light of this, we strictly adhere to the 



Vol. 5     Special Issue 1        September 2017    ISSN: 2320-4168 

 

Shanlax International Journal of Commerce Page 425 

set standards and practices of payment gateways in India. All our urls run on https and are SSL 

secured.‖ 

 On another level, we see large numbers of students from rural areas being deprived of an 

education or not receiving quality education as their access is limited due to the distance from 

good educational institutions. This is where virtual classrooms become a boon, making 

distance learning a possibility. Students can attend classes, listen to expert lecturers from 

around the globe and have practical classes through videos all through the internet. Keeping 

everything digitized, payments are also made online so the user has a virtual end-to-end 

experience without ever requiring the physical touch of money. 

 Cash-based payment of fees will become a thing of the past. Spending time and money 

standing in queues can be utilized for better purposes. This will apply not only to online 

payments for those using debit or credit cards but also for the unbanked population who can 

make payments via Airtel Money, M-PESA, EcoCash, etc. Integration with Moodle (LMS)  

Feepal has been integrated with world class open source Moodle to collect online payments. 

Though we see a rise in the digital trend of going cashless, many educational institutes have 

still not embraced the technology of accepting online payments. Though it is a favored mode by 

parents and students, it is still taking time for a majority of institutions to enter the digital 

payment space. However, with time, online fee collection will soon become a norm as it is 

convenient, safe, easy, transparent, and a time-saving process. Educational institutions will 

only see gain in the growth of this mode of payment. Payment gateways are set to grow in leaps 

and bounds as the world moves towards going cashless and card system. 

 

Conclusion 

 The transformation of the current payment method to a total cashless one may not be 

possible in the near future, but continuous innovation in technologically aided payment system 

will certainly expand the society‘s accessibility to cashless payment. Although the adoption of 

one type of cashless payment will affect another type of cashless payment in the short run, the 

consequences of adopting cashless payment on economic growth can only be significantly 

observed in the long run. Hence, any policy that promotes cashless payment will not affect the 

economy immediately. This is next stepping stone of clean India in the near future or in the 

future. 
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IMPACT OF CASHLESS ECONOMY FOR COMMON MAN IN INDIA 

 

 

 

 

Abstract 
  The low literacy rates in rural india along with the lack of infrastructure like internet access and power make 
things extremely difficult for people to adopt e – transaction route. The financial technology industry would be unwise 
to ignore the rise of Mobile transaction service,person-to-person networks and the whole range of digital disruption in 
the payment are an from the like Bit coin,Apple pay and PayPal that undoubtedly is putting pressure on cash .  
The present paper meets an attempt to know the awareness about smart phone and the use of smart phone in rural 
india .To overcome from the problem of cashless services providing in rural. 
Keywords: Cashless, Smart Phone, Infrastructure, Internet& Network etc. 

 

Introduction 

 Cash is like water a basic necessity without which survival is a challenge. Nevertheless,cash 

use doesn‘t seem to be waning all that much,with around 85% of global payments still made 

using cash.One of the main reasons is that there is nothing to truly compete with the flexibility 

of notes and coins.Of course , the digital era is something to embrace,to be introduced . But 

Indians need to recognize the risks and benefits of different payment instruments, the risks 

associated with electronic payment instruments are far more diverse and severe . Recently lakhs 

of debit card data were stolen by hackers;the ability of Indian financial institutions to protect 

the electronic currency came into question also an important reason why people favour cash .In 

a courageous move to combat black money and counterfeit currency ,NarendraModi‘s 

government scrapped currency notes of INR 500 and INR 1000 denominations,which is seen 

as an unprecedented measure,though a gaint leap towards curbing corruption and forged 

currency .the declaration created confusion across the spectrum ,as these high –value notes 

from around 86% of total legal tender. 

 However the whole isometrics of moving from cash – driven economy to cashless economy 

has somehow beenassorted with demonetization that was aimed to extract liquidity from the 

system to unearth black money . Prime Minister Narendramodi acknowledged the fact in his 

monthly radio programme. mann Ki Baat‘ on Sunday that making the transition to cashless 

economy is challenging,and hence has urged the public to move ‗less-cash ‗society . A report by 

Boston Consulting Group (BCG) and Google India revealed that last year around 75 per cent 

of transactions in india were cash-basedwhile in developed nations such as 

theUS,Japan,France,Germanyetc . It was around 20-25 per cent . The depletion in cash due to 

demonetization has pushed digital and e-transactions to the forefront ;e-banking ,e-wallets,and 

other transaction apps becoming prevalent. 

Statement of the Problem 

 A cashless economy is one in which all the transactions are done using cards or digital 

means.the circulation of physical currency is minimal. India uses too much cash for 

transactions.the number of currency notes in circulation is also far higher than in other large 
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economies .In this context recent trend have been changed ,while revolution in the information 

technology in india. The researcher tries bridge the gap between awareness about the smart 

phone makes use of it in rural India. 

Objectives of the Paper 

1. To study the concept of cashless economy. 

2. To know the need for cash and challenges to go digital 

3. To suggest for make use cashless 

Methodology: The present is mainly based on secondary data which is available in the papers, 

articles, journals and internet etc. 

Why is Cash Required? 

 The magnificence of cash is that – it just works ; even in the isolated whereabouts of india, 

where the government might not be present physically with its paraphernalia, its injunction 

runs in the form of legal tender that public uses for business on an everyday basis. A large 

informal economy that supports a major part of Indian population and their live hoods also 

runs in cash. This is why cash is yet king. The ground reality reveals, a majority of transactions 

in kiranastores, the go – to shop for daily purchase in india are cash based transaction, because 

these are generally small ticket transaction. The customers, as well as kirana store owners feel 

more comfortable in dealing with cash for small transaction. While these merchants also 

provide credit facility to customers. However the government drive to incentivize consumers 

and merchants alike to move to electronic modes of payment has not found many takers 

because our cash drive economy is fulledthrough rampant society of corruption at all levels this 

will be a huge task. Imagine paying a corrupt official through your e- wallet it will never 

happen. Also another point to ponder on it why India has such less tax payers in a population 

of over 1.2 billion people is 98% of our population earning below 2.5 lakhs a year. This is one 

of the issues that needs to be addressed and hopefully with many more transaction moving 

electronic &records of the same being made available many more people should fall under the 

tax net be it small merchants, professionals etc.will this segment of society adapt to electronic 

modes of payment so that the nation can benefit from a higher tax collection leading to better 

benefits to society at large?  

The Challenge to go Digital 

 A major obstacle for the quick adoption of alternate mode of payment is mobile internet 

penetration which is crucial because point-of-sale (PoS) terminal works over mobile internet 

connections, while banks have been charging money on card-based transactions which is seen 

as a hurdle .the low infrastructure like internet access and power make things extremely 

difficult for people to adopt e-transaction route. The financial safety over the digital payment 

chennels is important for pushing the cashless economy idea. imagine losing your credit cards  

or being the victim of digital hackers can lead to a whole host of issues like denied  

payment, identity security company gemalto, more than 1 billion personal records were 

compromised in 2014. 

Cash is here to stay! 

 Despite the numerous state endeavours,India has always been driven by cash;while 

electronic payments are seen restricted to a small size of the population,compare to the cash 



3
rd

 International Conference on Status of Women in Cashless Economy 

 

Page 428           K.S.R. College of Arts and Science for Women 

transactions. Considering the demographics of india, two-thirds of the population lives in rural 

areas, where farmers and poor people are still srtggling to get their hands on their on their own 

money .as per Data in July this year ,881 million transactions were made using debit cards at 

ATM s and PoSterminals.out of these ,92 percent  were  cash  withdrawals  from  ATMs.  The  

sole  purpose  for  cards  in  india  is  to  withdraw  cash. Changing this mindset will be an 

uphill task. The  last  few  days  have  clearly  shown  that  the  country  is  highly  

underpenetrated  as  far  as  ATMs per  million  people  and  it‘s  the  ATM  which  will  help  

the  government  fulfill  its  ambition  of  financial  inclusion  as  the  ATM  will  pay  play  a  

key  role  in  the  last  mile  towards  customer  fulfillment  which  is  self-service  24*7  which  

even  a  business  correspondent  or  micro   ATM  cannot  do. 

Advantages of Going Cashless 

 Paperless banking and payments 

 Keeping eye on our transactions. 

 Risk of possessing large amountof cash is reduced. 

 Farmers,poor peoples can get pensions, subsidies, and  other  amounts  from  government  

will  be  directly  transferred  to  their  accounts. 

Conclusion 

  Currently, there  is  a  mix  of  cash  and  cashless  transactions  happening  across  the  

country  while  many  enablers  are  working  towards  turning  the  cashless  economy  dream  

into  reality .  we  have  taken  big  strides  towards  becoming  a  cashless   economy;  however  

it  will  take  more  than  a  generation  to  change  the  habit  from  cash  to  no  cash  

transaction.  Rushing  the  economy  into  a  cashless  state  without  proper  planning  and  

infrastructure  will  be   disastrous  and  its  consequences  will be  everlasting. A  gradual  move  

towards  less-cash  society  as  said  by  the  prime  minister  is  the  right  way  forward . also,  

important  to note that  if  people  strat  flocking  to  alternate  currencies ,  governments  could  

wind  up  losing  much  of  their  power  to  influence  economic  issues  such  as  inflation  and  

unemployment.  The  government  can‘t  set  an  interest  rate  for  institutions  lending  in  a  

currency  it  doesn‘t  control. 
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A CASHLESS INDIAN ECONOMY: EFFECTS OF DEMONETIZATION ON 
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Abstract 
 Going cashless has begun to be the current trend in India and many other countries. Cashless economy has its 
perks which turn out to be supportive for the Government and in turn, for the people of the country. But every good 
thing comes with a bad side, so does the cashless Economy. Its effects on the country's people, the women and the E-
commerce are the topics of concern of this article. The status of women in India has remarkably uplifted since the 
advent of modernization in India. Both demonetization and Digital India has contributed to the women 
Empowerment through various means. Online shopping which comprises a major part in India's net commerce, is the 
effect of demonetization as well as has affected India in many ways.  
Keywords: Demonetization, Women Empowerment, Online Shopping, E-commerce, status of women, Cashless 

Economy 

 

Introduction 

 Money is the backbone of any economy. It has the power to buy almost any commodity or 

property known to human. People have used money since long when they required something 

which can be exchanged for any commodity and thus has certain value for the product.  

There came the need of money i.e., Currency or cash. Earlier the economy was based on 

exchange of goods but now we have a mode of payment which can be exchanged with 

anything as per the value. Cash is a physical entity and is limited by the government. Theory 

states that when the government produces more currency its value depreciates. Hence 

producing less currency is favourable. But when considering the world‘s second largest 

economy, producing less currency is insufficient. Here comes the need of Cashless Economy.  

 Cashless Economy (CE) was identified in late 1990s but took more than a decade to be 

fully operational in Sweden which uses digital currency to buy even Bubble gums. Here the 

banks have negative bank rates (-0.500%). The people believe that if someone uses cash to buy 

at the retail store then there is a problem with the person. And if someone uses the cash 

currency more than the limit the government monitors. In such an economy the people have to 

pay the banks for their cash deposited in their accounts, hence the negative interest rates. 

 Considering the Indian Economy in the same scenario as that of Sweden, it will be hard to 

imagine chaos it might face where the population is exponentially larger than Sweden. Taking 

into account the literacy rates of the adults, India has 74% whereas Sweden has 99%. This fact 

can define the effects of CE in India. 

 On November 8th, 2017 Government withdrewRs. 500 and Rs 1000 notes- two highest 

denominations in circulation. Main objectives were to fight counterfeit money and black 

money. The action has given tremendous boost to cashless transactions as card based and 
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digital payments were not hindered when all high denomination cash transactions suffered 

because of absence of high denomination currencies. 

The Online Market and E-commerce 

 Online shopping has become a popular shopping method ever since the internet has 

declared a takeover. There are many individuals that are looking for other amazing alternatives 

for shopping and online shopping is just the fix for that. The most striking feature in online 

market is that it is free of large crowd and noise. A person can visit the online shopping site 

during his free time and place orders to buy an item. Many people make their daily purchases 

online. Today, there are online shops even of grocers. Rice, pulse, oil, and stationary goods are 

also bought online. The most important advantage of online shopping is that we can compare 

the prices of various items across several e Commerce website. In this way, we are assured the 

best deal. The online electronic stores sell various electronic products at competitive prices. We 

can buy mobile phones, televisions, refrigerators from the convenience of our home. Most of 

the leading online shopping website allows the customers to pay cash on delivery of the 

products. Hence, the risk of online money transfer gets mitigated. 

Digital Wallets 

 In a digital wallet, a customer can register and pre-load a certain amount of money with 

any service provider. This wallet allows users to instantly send money, pay bills, recharge 

mobiles, book movie tickets, purchase gifts etc. Some leading mobile wallet companies are 

Paytm, Mobikwik, Freecharge, PayU, Oxygen and Ola Money. Many new players are entering 

the market to boot as they foresee huge potential. 

Significance of Cashless Economy 

Smartphone Growth 

 Smartphone‘s have enabled internet penetration into rural parts of India. The substantial 

drop in Smartphone prices and 3G tariffs has led to the growth of mobile wallet pan India. 

ase of Usage and Convenience 

 The simple and convenient user interface of mobile wallet as against the bank interface is a 

major reason for its growth. Many users also feel that wallet transactions are safer than credit 

card or net banking transactions. Further, it helps in solving cumbersome problems for a 

customer like a bill payment with just a few clicks sitting at home. 

Discounts and Schemes 

 In a bid to increase their pie in the market share, almost all players are offering cash backs 

and discounts to their customers. This further entices customers to use e-wallet as no one minds 

saving some extra bucks. 

Diversification of Services 

  Some players are gradually diversifying and extending their gamut of payment services. 

Paytm, which started with phone recharges and then extended to DTH and bill payments, has 

now entered the e-commerce and financial inclusion services. Mobile wallets that were initially 

used for bill payments and recharges are now being used for various other services 



Vol. 5     Special Issue 1        September 2017    ISSN: 2320-4168 

 

Shanlax International Journal of Commerce Page 431 

Non Availability of Cash on Delivery (COD) 

 Even though e-commerce industry has always encouraged cashless transactions, Cash on 

Delivery (COD) was considered as a necessity in the Indian e-commerce market. But cash 

crunch due to demonetization had a significant impact on the COD model. Yet mostly the 

customers were receptive and switched to card payment. This has also benefited e-commerce 

players as they do not need to incur the extra cost, time and risk of COD payments, as and 

when all card transactions become a reality. 

Unified Payment Interface (UPI) 

 `The UPI system will allow customers (also merchants) to promptly transfer money across 

different banks with a single identifier profile which will act as a virtual address and eliminate 

the need to exchange sensitive information such as bank account numbers during a financial 

transaction. The payments system is designed to serve as a replacement for all the apps that you 

needed to make money transactions on online shopping websites, pay electricity bills, bar code-

based payments, and deposit college tuition.UPI has the potential of transforming the entire 

payments ecosystem in the country. 

  The electronic mode of transacting is gradually catching up with Indian merchants and 

consumers alike. Not only will it augment a cashless economy, it will also help substantially in 

reducing black money circulation and circulation of counterfeit currency by the neighbouring 

border countries. Of course, there are attendant risks like the increase in the potential for 

electronic frauds. But with advanced security measures, this can be guarded against, if not 

nullified. Since social security platforms like Aadhar are also digitized, the cashless economy is 

a positive sign for e-commerce. Let us reap the benefits of the digital era, and move towards 

creating a Digital India. 

Indian Economy - Women's Empowerment and Cashless 

 People of India know that the status of women was not near to today than in the past. India 

is proud to have the women's status uplifted. As the women are empowered in the society they 

take up responsibilities too which require them to change their methods and way of handling 

them. They need to pay bills of the households which is a tough task in India considering the 

population and the method of operation of the organizations, both governmental and private. 

The long queues, the rush hour, unhandled traffics and the unpredictable weather conditions 

are some of the obstructions which women may face when they have to handle the 

responsibilities. 

 With the advent of Cashless Economy the Women have been supported a lot as it curbs the 

need to face the above obstructions. The payment methods implemented by the government 

will cover all the needs of women to practice the cashless economy benefits, thus helping in 

empowering them without any difficulties. 

 Another aspect of empowerment is in the scene of women where they are bound to the 

walls of the house and are not allowed to leave their homes. In some parts of the country there 

are people who don't let the women to handle the cash or any entity that has monetary value. 

More likely the males would take control of the monetary entities from the women. These 

practices were prevalent in the ancient India but today it's near to minimum and closing to 

negligible but yes, it still exists. To engulf all these situations faced since the old times in India, 
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Digital money is the best way as it doesn't need physical holding and need only credentials of 

user to be used. Hence women can have their money safe from others. = 

 Recent study reveals that there are 20% more chances to be support children's education 

properly when women have their safe-money in a family. Hence women can help in supporting 

the family with their "safe" kept money.Research also show that Women are more better than 

men in terms of management specially the Money. And when Women are empowered with the 

Digital Money and its use they prove to be the best asset to an organization.  In India, where 

agriculture is the major source of income to majority of the population, women play major role 

in this occupation. And the women are alien to the Digital ways which are being introduced by 

the Indian Government recently. Hence to empower women in reality the government has 

understood the need and had taken steps towards the awareness of rural women through 

various schemes. Training camps are held by the government under the scheme Digital Sakhis 

which will train rural women on how to utilize technology and go cashless in today's scenario. 

These trained women will then go to other villages and train other villagers promoting the 

technology use and create awareness to go cashless thus empowering the women. By this 

scheme, the roots of women, which lies in the rural India, will be highly benefitted. Urban 

Women are getting aware as per the time.  

 "The programme has been designed to not just help them learn the various methods of 

digital payment, but also to ensure that they understand what going cashless means and the 

associated benefits. The refresher courses will also touch upon the benefits small businesses can 

get from going cashless and how less dependency on cash ensure smoother functioning of a 

business, said Mr Lohia." 

Role of Online Shopping In Making India a Cashless Economy 

 The most common sight till a few days back was a long queue of citizens outside the banks 

for withdrawing cash. India‘s demonetization scheme was a shocking announcement made in a 

jiffy. In a country where nearly 90% of transactions are carried out in cash, a bold move to 

transform the nation into a "corruption free‖ economy created cashless situation and chaos. 

The most badly affected section the society was lower classes who make their daily earnings in 

cash, barely enough to make both ends meet. Unexpectedly hundreds of millions of people 

were rendered cashless without the means to engage economically and purchase even basic 

essentials. But every cloud has a silver lining and demonetization also did something 

remarkable. This cash crunch in the economy encouraged Indian consumers to carry out 

transactions using cards or digital transfers. E-payments and mobile wallets got more popular 

and are slowly changing the way Indians transact. Before the demonetization drive, India is 

essentially a cash-based economy and 90% of vendors didn‘t have card readers or the means of 

accepting card payments, most of the workers were paid in cash and about half of the 

population didn‘t have bank accounts. The lack of cash in the economy has been a boon for 

India‘s e-payment providers. Even the vegetable vendors and small shops have opened up 

Paytm accounts. 
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Modes of Payments for online Shopping 

Credit cards  

 The easiest form of electronic money that is available and most widely used today. There 

are several million credits cards that are being used to make online payments in India. Many 

international sites and mobile commerce sites allow you to pre-store your credit card number 

securely so that you don‘t have to key in the number each time. Currently, the largest user base 

in e-commerce uses credit cards for payments. 

Debit card 

 The second largest e-commerce payment mediums in India are Debit Cards and 

Netbanking. Very often, for customers who want to stay within their spending capacity, paying 

for things online using a debit card proves to be a preferred choice.  With the debit card, one 

can only pay for purchased goods with the money that already exists in the current or savings 

accounts as opposed to the credit card where the amounts that the buyer spends are 

accumulated and have to be paid for as a bill at the end of the billing period.  

Net banking 

  Another easy way to make payments for online transactions is the Net Banking. It uses a 

similar method to the debit card of paying from money that exists in the users current or 

savings account but netbanking does not require the user to have a card for the payment 

purposes. While completing the purchase the consumer needs to put in their net banking id and 

pin. 

Mobile Money 

  Out of India‘s 1.2 billion people, only a small percentage has bank accounts. Amongst that 

massive unbanked population, many hundreds of millions have mobile phones, and for them, 

mobile money is likely to be hugely beneficial. Even for smaller transactions, where credit cards 

are not accepted, it might be simpler to just hand over cash. But if you don‘t have sufficient 

cash, then mobile money becomes useful. However, mobile money would be convenient to buy 

a movie ticket or pay your utility bills on your phone, where otherwise you might have to key 

in your entire credit card number, CVV number, etc, every time you make a payment. It‘s 

meant for transactions between Rs 50 – Rs 500 to buy things like games, music, eBooks, and 

virtual goods in games, and where people may not want to use credit or debit cards   

Reward Points  

 Some other more indirect ways of online payments are rewards points. On certain things 

that are purchased by a person, a number of rewards points will be awarded which will get 

added to the buyer‘s account. In the next transaction, the buyer can choose to pay for their next 

purchase using the accumulated rewards points, which will replace what they would otherwise 

be paying as money.  

Prepaid Cards  
 This is a relatively new and fast growing payment method. Typically a consumer may buy 
or be gifted a prepaid card that can be used online. Usually this would be for a particular brand 
or for a retailer. Some online retailers have their own gift cards which are sold to their 
customers, who in turn may use it for themselves or as give them as gifts. Gift cards have their 
own authentication system and this may vary from issuer to issuer. 
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Perks of practicing Online Shopping 

 Save Time: Do we have the specific list that we want to buy? With just a couple of clicks of 

the mouse, we can purchase our shopping orders and instantly move to other important 

things, which can save time.  

 Save Fuel: The market of fuel industries battles from increasing and decreasing its cost 

every now and again, but no matter how much the cost of fuel are it does not affect our 

shopping errands. One of the advantages of shopping online is that there is no need for 

vehicles, so no purchase of fuel necessary. 

 Save Energy: Admit it, it is tiresome to shop from one location and transfer to another 

location. What is worse is that there are no available stocks for the merchandise we want to 

buy. In online shopping, we do not need to waste our precious energy when buying. 

 Comparison of Prices: The advanced innovation of search engine allows you to easily 

check prices and compare with just a few clicks.  It is very straightforward to conduct price 

comparisons from one online shopping website to another. This gives you the freedom to 

determine which online store offers the most affordable item you are going to buy.  

 24/7 Availability: Online shopping stores are open round the clock of 24/7, 7 days a week 

and 365 days. It is very rare to find any conventional retail stores that are open 24/7.  

The availability of online stores give you the freedom to shop at your own pace and 

convenience. 

 Hate Waiting in Lines: When buying items online, there are no long lines you have to 

endure, just to buy your merchandise. The idea of shopping online is cutting down those 

bad habits of standing in a long line and just waiting. Every online store is designed with 

unique individual ordering features to purchase the item. 

 Too Ashamed to Buy: There are times that you want to purchase something out of the 

ordinary that can be a bit embarrassing when seen by other people. Items like weird 

ornaments, sexy lingerie, adult toys, etc. In online shopping, you do not need to be 

ashamed; your online transactions are basically done privately. 

 Easy to Search Merchandise : You Want to Buy – You are able to look for specific 

merchandise that includes model number, style, size, and colour that you want to purchase. 

In addition, it is easy to determine whether the products are available or out of stock. 

 Misfortunes for a boon: Online Shopping: If there are advantages, most likely there will 

be disadvantages. Despite the success of purchasing through online shopping stores, there 

are still some disadvantages that most people complain about. 

 Personally Check the Item: If you are one of those shoppers who want to touch, see, and 

test the product personally, at online shopping, you are not able to do so. Online stores are 

only showing product description and photos of the merchandise, which can be a 

disadvantage for many online shoppers. 

 Delay in delivery: Long duration and lack of proper inventory management result in delays 

in shipment. Though the duration of selecting, buying and paying for an online product 

may not take more than 15 minutes; the delivery of the product to customer‘ s doorstep 
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takes about 1-3 weeks. This frustrates the customer and prevents them from shopping 

online. 

 Diminished Instant Satisfaction: Unlike buying at retail stores, you are able to use the 

product instantly after you buy it, which can be satisfying. However, online shopping 

requires patience to wait for the item to arrive at your door-step about 2 to 3 days or even 

longer depending on the location you've ordered it from. 

 Lack of significant discounts in online shops: Physical stores offer discounts to customers 

and attract them so this makes it difficult for e-tailers to compete with the offline platforms. 

 Lack of touch and feel of merchandise in online shopping: Lack of touch-feel-try creates 

concerns over the quality of the product on offer. Online shopping is not quite suitable for 

clothes as the customers cannot try them on. 

 Lack of interactivity in online shopping: Physical stores allow price negotiations between 

buyers and the seller. The showroom sales attendant representatives provide personal 

attention to customers and help them in purchasing goods. Certain online shopping mart 

offers service to talk to a sales representative. 

 Lack of shopping experience: The traditional shopping exercise provides lot of fun in the 

form of show-room atmosphere, smart sales attendants, scent and sounds that cannot be 

experienced through a website. Indians generally enjoy shopping. Consumers look forward 

to it as an opportunity to go out and shop. 

 Lack of close examination in online shopping; A customer has to buy a product without 

seeing actually how it looks like. Customers may click and buy some product that is not 

really required by them. The electronic images of a product are sometimes misleading. The 

colour, appearance in real may not match with the electronic images. People like to visit 

physical stores and prefer to have close examination of good, though it consumes time. The 

electronic images vary from physical appearance when people buy goods based on 

electronic images. 

 Frauds in online shopping: Sometimes, there is disappearance of shopping site itself. In 

addition to above, the online payments are not much secured. So, it is essential for e-

marketers and retailers to pay attention to this issue to boost the growth of e-commerce. 

The rate of cyber crimes has been increasing and customers‘ credit card details and bank 

details have been misused which raise privacy issues. 

Promoting Digital Payments among people by Government 

1. NIL Excise Duty on POS Devices and All goods for manufacture of POS Devices. Dated 

28th November, 2016 

2. To promote digital payments through use of credit/debit cards and mobile phone 

applications/e-wallets etc, the Central Government announced a package of incentives and 

measures. Dated 8th December 2016 

3. Banks and Prepaid Payment Instrument (PPI) not to levy any charges on customers for 

transactions up to 1000 made through Immediate Payment Service (IMPS), USSD-based 

*99# and Unified Payment Interface (UPI) systems from 1st January 2017 to 31st March 

2017. Dated 16th December 2016 
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4. For card payments, transactions up to  1000/-, MDR capped at 0.25% and transactions 

above 1000/- and up to  2000/-, MDR capped at 0.5% from 1st January 2017 to 31st 

March 2017. Dated 16th December 2016 

5. Benefit of lower rate of Income Tax on digital turnover (from 8% to 6%) for small 

businesses under Section 44AD of Income Tax Act, 1961 Dated 20th December 2016 

6. Public Sector Banks(PSBs) not to charge fees for transactions settled on Immediate 

Payment Service (IMPS) and Unified Payments Interface (UPI) in excess of rates charged 

for National Electronic Funds Transfer (NEFT) for transactions above Rs. 1000/-, with 

service tax being charged at actual; For Unstructured Supplementary Service Data (USSD) 

transactions above Rs. 1000/-, a further discount of Fifty (50) Paiseupto 31.03.2017. Dated 

21st December 2016 

7. Oil Marketing Companies, viz Indian Oil, BPCL & HPCL are now offering an upfront 

discount of  5/- on every LPG refill to all LPG customers who will book and pay for their 

LPG cylinders online. Dated 3rd January 2017 

8. 14444 Toll-Free Helpline for Digital Payments Launched Dated 5th Jan 2017 

9. Union Budget (2017-18): Promoting Digital Payments (Digital Economy) towards less-cash 

society. Dated 1st Feb 2017 

10. Lucky GrahakYojana and Digi-DhanVyaparYojana 

11. Bharat Interface for Money (BHIM) 

Conclusion 

 The idea of being cashless is one of the major outcomes of the great step ever taken in the 

Indian history, Demonetization. India has faced great chaos and the people have suffered a lot 

due to the removal of two big currency bills. Amidst the crisis faced by the whole country, the 

people have finally started to adapt to the new way of transactions and commerce. All the 

classes of people enjoy the advantages of Cashless economy and have been benefited through it. 

Hence the people as well as the government should improve and support the development of 

cashless economy towards the positive side only, as this boon too has a negative face which 

would be disastrous greatly. The Online market and Online shopping has proved to be highly 

favourable yet has its misfortunes running parallel. Hence the people should be more careful 

while practicing E-commerce means with the help of Cashless schemes. 
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INDIAN CASHLESS ECONOMY – AN OVERVIEW 

 

 

 

 

Abstract  
 The RBI and the Government are making several efforts to reduce the use of cash in the economy by promoting 
the digital/payment devices including prepaid instruments and cards. RBI‟s effort to encourage these new varieties of 
payment and settlement facilities aims to achieve the goal of a „less cash‟ society. With limited cash in hand and an 
indefinite crunch in sight, most people are rushing to cashless transactions. Digital transactions bring in better 
transparency, scalability and accountability. The new move will compel more merchants to accept digital money. 
Cash may no longer be king 

 
Introduction   

Cashless Transaction Economy  

 The RBI and the Government are making several efforts to reduce the use of cash in the 

economy by promoting the digital/payment devices including prepaid instruments and cards. 

RBI‘s effort to encourage these new varieties of payment and settlement facilities aims to 

achieve the goal of a ‗less cash‘ society. Here, the term less cash society and cashless 

transaction economy indicate the same thing of reducing cash transactions and settlement 

rather doing transactions digitally. Cashless transaction economy doesn‘t mean shortage of 

cash rather it indicates a culture of people settling transactions digitally. In a modern economy, 

money moves electronically. Hence the spread of digital payment culture along with the 

expansion of infrastructure facilities is needed to achieve the goal.  

Banking  

 The basic functions of a banker is accepting deposits and extending loans and advances to 

borrowers. In a cashless economy the medium of exchange undergoes a change from cash to 

electronic medium. The basics of accounting remain.In a cashless economy the cash balance 

never becomes zero as international payments are settled in gold and dollars. Besides small 

domestic payments are made in cash. Foreigners keep cash balance to meet their unforeseen 

small requirements. 

Sweden is the world’s first cashless economy and has negative bank interest rates 

 In the radio programme ‗Mann kiBaat‘, while addressing the country Prime Minister said, 

he wants the country to have less cash transactions, which will eventually make India a 

cashless economy altogether. No wonder, he won round of applause from the people. The basic 

aim of this, he said, is to curb black money and make sure each and everyone in the country 

pays tax to the government. There is no doubt about Modi‘s goodwill. However, before we 

start paying autowallahs and vegetable sellers in the neighbourhood through mobile app, let‘s 

have a look at how the world‘s first cashless economy in Sweden is doing. To believe media 

reports, Sweden is shaping up to be the first country in the world to plunge its citizens into a 

fascinating - and terrifying - economic experiment – a cashless society.Sweden started the 
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journey towards cashless economy since many years. Take a bus ride, buy a magazine or a 

chewing gum, digital payments are accepted everywhere. 

 This is the country where, if you use too much cash, banks call the police because they 

think you might be a terrorist or a criminal. Swedish banks have started removing cash ATM 

machines from rural areas, annoying old people and farmers. There is a belief in the country 

that if you have to pay in cash, something is wrong. That sounds quite futuristic until you know 

the truth. The Interest Rate at Sveriges Riksbank, the central bank in Sweden is -0.500% since 

last February. Although retail banks are yet to pass on that negative to rate to Swedish 

consumers, the longer it's held there the more financial pressure there is for banks to pass the 

costs onto their customers. So here lies the danger. The commoners have to keep the money in 

bank and pay for it. They cannot withdraw cash and cash transactions are refused by retail 

stores legally. The senior citizens are the worst affected as they lack concentration to focus on 

mobile banking.It‘s a fact that Swedish can‘t hide their money. But citizens need to pay banks 

charges for keeping their money and that‘s the way of survival. 

 As per a Quartz report, surveys conducted by Riksbank show that for transactions fewer 

than 100 kronor (approx. Rs 750), 41% of people still prefer to use cash. And the Swedish 

National Pensioners‘ Organization, which represents some 400,000 of the country‘s elderly, 

says 7% of its members never use bank cards. 

 Now think of this situation in India. There are some millions of widows, unemployed and 

retired employees who thrive on bank interests for survival. After demonetization, we have 

seen interest rates of nationalized banks slumping down to 4%-5%, which is 3% below normal 

rates. Most people in the service sector has only one way to save their money – either through 

fixed deposits or several schemes, which gives a good percentage of annual increment. 

 And what are the obstacles that can happen in a cashless society? There may be a rise in 

fraud rates, people‘s discomfort about electronic footprints in semi urban and rural stores. 

Another industry that would be badly hit by cashless economy is tourism, the proof of which 

has already begun to show in Sweden. 

What is a cashless economy and where does India stand? 

 A cashless economy is one in which all the transactions are done using cards or digital 

means. The circulation of physical currency is minimal. 

 India uses too much cash for transactions. The ratio of cash to gross domestic product is 

one of the highest in the world—12.42% in 2014, compared with 9.47% in China or 4% in 

Brazil. 

 Less than 5% of all payments happen electronically 

 The number of currency notes in circulation is also far higher than in other large 

economies. India had 76.47 billion currency notes in circulation in 2012-13 compared with 

34.5 billion in the US. 

 Some studies show that cash dominates even in malls, which are visited by people who are 

likely to have credit cards, so it is no surprise that cash dominates in other markets as well. 
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Benefits of Cashless economy 

 Reduced instances of tax 

 avoidance because it is financial 

 institutions based economy 

 where transaction trails are left. 

 It will curb generation of black 

 money 

 Will reduce real estate prices 

 because of curbs on black 

 money as most of black money 

 is invested in Real estate prices 

 which inflates the prices of Real 

 estate markets 

 In Financial year 2015, RBI spent Rs 27 billion on just the activity of currency issuance and 

management. This could be avoided if we become cashless society. 

 It will pave way for universal availability of banking services to all as no physical 

infrastructure is needed other than digital. 

 There will be greater efficiency in welfare programmes as money is wired directly into the 

accounts of recipients. Thus once money is transferred directly into a beneficiary’s bank 

account, the entire process becomes transparent. Payments can be easily traced and 

collected, and corruption will automatically drop, so people will no longer have to pay to 

collect what is rightfully theirs. 

 There will be efficiency gains as transaction costs across the economy should also come 

down. 

 1 in 7 notes is supposed to be fake, which has a huge negative impact on economy, by going cashless, 

that can be avoided. 

 Hygiene – Soiled, tobacco stained notes full of germs are a norm in India. There are many 

such incidents in our life where we knowingly or unknowingly give and take germs in the 

form of rupee notes. This could be avoided if we move towards Cashless economy. 

 In a cashless economy there will be no problem of soiled notes or counterfeit currency 

 Reduced costs of operating ATMs. 

 Speed and satisfaction of operations for customers, no delays and queues, no interactions 

with bank staff required. 

 A Moody’s report pegged the impact of electronic transactions to 0.8% increase in GDP for 

emerging markets and 0.3% increase for developed markets because of increased velocity of 

money 

 An increased use of credit cards instead of cash would primarily enable a more detailed 

record of all the transactions which take place in the society, allowing more transparency in 

business operations and money transfers. 
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This will eventually have the following chain effect 

1. Improvement in credit access and financial inclusion, which will benefit the growth of 

SMEs in the medium/long run. 

2. Reduce tax avoidance and money laundering thanks to the higher traceability of all the 

transactions. 

3. The increased use of credit cards will definitely reduce the amount of cash that people will 

carry and as a consequence, reduce the risk and the cost associated with that. 

Challenges in making India a cashless economy 

 Availability of internet connection and financial literacy. 

 Though bank accounts have been opened through Jan Dhan Yojana, most of them are 

lying un operational. Unless people start operating bank accounts cashless economy is not 

possible. 

 There is also vested interest in not moving towards cashless economy. 

 India is dominated by small retailers. They don‘t have enough resources to invest in 

electronic payment infrastructure. 

 The perception of consumers also sometimes acts a barrier. The benefit of cashless 

transactions is not evident to even those who have credit cards. Cash, on the other hand, is 

perceived to be the fastest way of transacting for 82% of credit card users. It is universally 

believed that having cash helps you negotiate better. 

 Most card and cash users fear that they will be charged more if they use cards. Further, 

non-users of credit cards are not aware of the benefits of credit cards. 

 Indian banks are making it difficult for digital wallets issued by private sector companies to 

be used on the respective bank websites. It could be restrictions on using bank accounts to 

refill digital wallets or a lack of access to payment gateways. Regulators will have to take a 

tough stand against such rent-seeking behavior by the banks. 

Steps taken by RBI and Government to discourage use of cash 

 Licensing of Payment banks 

 Government is also promoting mobile wallets. Mobile wallet allows users to instantly send 

money, pay bills, recharge mobiles, book movie tickets, send physical and e-gifts both 

online and offline. Recently, the RBI had issued certain guidelines that allow the users to 

increase their limit to Rs 1,00,000 based on a certain KYC verification 

 Promotion of e-commerce by liberalizing the FDI norms for this sector. 

 Government has also launched UPI which will make Electronic transaction much simpler 

and faster. 

 Government has also withdrawn surcharge, service charge on cards and digital payments 

Modes of cashless transactions  

1. Cheque  

 The cheque is one of the oldest methods of cashless payment. It is a known method to 

everyone. In this method, you issue a cheque for the specific amount to someone else. The 

cheque gets deposited in the respective bank. The bank processes a payment through a clearing 

house. The entire transaction done through cheque gets recorded and there is a proof of 
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payment. However, there are instances where cheque payments get dishonoured due to 

signature mismatch or insufficient fund. In order to avoid such issue, we can use other cashless 

payment options.  

2. Demand Draft  

 Demand draft is another rudimentary way of cashless transaction. It is safest option to 

receive payment from anyone. Demand draft (DD) never gets defaulted as it is signed by the 

banker. The disadvantage of DD and cheque is you need to visit a bank in order to deposit 

cheque and demand draft. The clearance of cheque or DD takes additional time.  

3. Online Transfer – NEFT or RTGS  

 The third simplest method for the cashless transaction is online transfer using NEFT or 

RTGS. In order to do online money transfer, you need internet banking facility. Online transfer 

using NEFT or RTGS is comparatively faster than cheque or DD. Online transfer can be done 

from anywhere using internet facility.  

4. Credit Card or Debit Card  

 Credit card or debit card is another cashless payment method. The usage of credit card and 

debit card was limited in India. However, usage of credit card and debit card is increasing now 

because of demonetization. The limitation of this payment method is an availability of swipe 

card facility (PoS) at merchant end.  

5. E-Wallets  

 E-Wallet is next cashless payment option. E-Wallet can be used to purchase products 

starting from grocery to airline tickets. In order to use E-Wallet customer and merchant, both 

require a smart phone with active internet connection. The most popular example or E-Wallet 

is PayPal. After registering for E-Wallet you need to link your credit card or debit card with 

your E-Wallet id. You can use E-Wallet for fund transfer or online shopping. It is simplest 

cashless method.  

6. Mobile Wallets  

 The next cashless payment method is a mobile wallet. You do not need a debit card, credit 

card or internet banking password for making payment using a mobile wallet. Just load money 

in your wallet via IMPS and use it on the move. You can download mobile wallet app from 

play store. Few examples of mobile wallets are Paytm, PayUmoney, MobiKwik, etc.  

7. UPI Apps  

 UPI is a mobile payment system which allows you to do various financial transactions on 

your Smartphone. UPI allows you to send or receive money using virtual payment address 

without entering bank information. Merchants can enrol with banks to accept payments using 

UPI. Like in the case of a PoS machine, the merchant would require a current account with a 

bank to accept UPI payments. The examples of few UPI Apps are SBI Pay, Union Bank UPI 

App, Phonepe, etc.  

8. Gift Card  

 The next cashless payment method is a gift card. Gift card is a readymade card and can be 

purchased from a merchant or from the bank. The gift card is loaded with a fix cash amount 

you can purchase any item from the specific vendor by using a gift card.  
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9. Aadhaar Enabled Payment System  

 Aadhaar Enabled Payment System (AEPS) is one of the best cashless payment methods. 

AEPS is like Micro ATM it uses smartphone and a finger-print scanner for the transaction. In 

order to use this facility, it is mandatory to link your Aadhaar card to your bank account. You 

can use AEPS in order to perform transactions like Aadhar to Aadhaar fund transfer, Cash 

withdrawn, Cash deposit, etc.  

10. Unstructured Supplementary service Data  

 You can use USSD cashless option if you don‘t have a smartphone or internet connection. 

Unstructured Supplementary Service Data is mobile banking service. From any mobile phone, 

you can dial *99# and use this service. You can do all these things which are available to a 

person with smartphone and internet connection. Almost including SBI, ICICI, BOB, Axis 

Bank and PNB supports USSD payment option.  

 

 

Advantages 

 Cashless Economy is definitely a Wise Move, given the Fact that it Provides the following 

Advantages 

 A cashless economy will allow less tension of tackling a wallet full of notes along with us, 

which is not at all safe in a world full of anti-socials. We can rather use our mobile as a one-

stop solution for all kinds of transactions such as bill payments, fees payments, funds 

transfer, recharge, etc. 

 It will ensure a ‗black-money free India‘ or rather the so-called ‗parallel economy‘ where 

people bypass the banks to gather money in their closets at home without coming under the 

purview of tax will suffer a setback. 

 Crime rates have already started diminishing due to cash ban as most of the terrorist 

activities are funded with black money that has bore the brunt of this. In addition to this, 

other crimes such as burglary, extortion, bank robbery, etc. are also declining. 

 One of the biggest advantages is the increase in the span of the income tax. Due to least 

involvement of cash, transactions have to be done through banks where proper KYC 

verifications will be done prior to banking transactions and hence, it will be easier for the 

Government to monitor and mend the income tax evasion by the unscrupulous persons. 

This will, in turn, enhance the revenue received by the Government. 
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Disadvantages 

Apart from the Brighter Sides of the Cashless Economy, there are also Some Darker Sides 

Associated with it as Explained below 

 The cashless economy will see a hike in the hacking of the personal information over the 

internet such as credit and debit card numbers, PINs, passwords and other sensitive 

information due to an increase of digital transactions. In short, cyber crimes will escalate 

like anything if proper internet security measures are not taken. 

 The poor section of India who is in majority and is scarcely covered under conventional 

banking system will suffer a lot, as they are solely dependent on cash for their daily wages. 

 Sectors such as real estate, retail, restaurants, cement and other MSMEs, where huge cash 

transactions are involved are going to be affected terribly. 

 Inadequate internet infiltration, low internet speeds, limited smartphone and broadband 

penetration, very less PoS machines are the roadblocks towards achieving full digitalization 

that is here the main substitute for cash transactions. 

 Funds will always be in control of the third party such as Government, banks, payment 

interfaces, etc. which lead to extreme uncertainty. 

 

Conclusion 

  With limited cash in hand and an indefinite crunch in sight, most people are rushing to 

cashless transactions. Digital transactions bring in better transparency, scalability and 

accountability. The new move will compel more merchants to accept digital money. Cash may 

no longer be king. While you wait for the serpentine queues at ATMs to peter out and currency 

notes of Rs 100 denomination to become easily accessible again, the adoption of digital 

payment solutions is picking up at a furious pace. Everyone from the neighborhood vegetable 

vendor to the chai and bhelpuri-wala is embracing digital payment solutions to tide over the 

cash crunch. Becoming a cashless society painlessly is an ideal situation. Fewer cash 

transactions in an economy can help bring down transactions costs, instances of economic 

offences and street crime. It needs some disincentives for withdrawing cash beyond a certain 

limit as well as incentives to encourage those who switched to digital payments systems to stay 

with that mode. 
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CASHLESS ECONOMY IN INDIA 

 

 

 

 

 
 A cashless society describes an economic state whereby financial transactions are not 

conducted with money in the form of physical banknotes or coins, but rather through the 

transfer of digital information between the transacting parties. Cashless societies have existed, 

based on barter and other methods of exchange, and cashless transactions have also become 

possible using digital currencies such asbitcoin. However this article discusses and focuses on 

the term "cashless society" in the sense of a move towards, and implications of, a society where 

cash is replaced by its digital equivalent - in other words, legal tender exists, is recorded, and is 

exchanged only in electronic digital form. Such a concept has been discussed widely, 

particularly because the world is experiencing a rapid and increasing use of digital methods of 

recording, managing, and exchanging money in commerce, investment and daily life in many 

parts of the world, and transactions which would historically have been undertaken with cash 

are often now undertaken electronically. Some countries now set limits on transactions and 

transaction values for which non-electronic payment may be legally used. 

 The trend towards use of non-cash transactions and settlement began in daily life during the 

1990s, when electronic banking became popular. By the 2010s digital payment methods were 

widespread in many countries, with examples including intermediaries such as Paypal, digital 

wallet systems operated by companies like Apple, contactless and NFC payments by electronic 

card or Smartphone, and electronic bills and banking, all in widespread use.  By the 2010s cash 

had become actively disfavored in some kinds of transaction which would historically have 

been very ordinary to pay with physical tender, and larger cash amounts were in some 

situations treated with suspicion, due to its versatility and ease of use in money 

laundering and financing of terrorism, and actively prohibited by some suppliers and 

retailers, to the point of coining the expression of a "war on cash". By 2016 in the UK it is now 

reported that 1 in 7 people no longer carries or use cash. 

 It has also been described as a highly controversial and at times a "sinister" or "creepy" 

move and as a concept connected to negative interest rates, banking transaction tax and a 

global taxation regime, since such a move would be both potentially useful and potentially 

socially dangerous, with widespread implications for society. It has potential to be very helpful 

for central governments and economies, in the context of global negative inflation and 

quantities easing, and central control of the money supply. However a loss of cash also 

transfers complete control of transactions, interest, and individual use of money, and 

information about these, to the nation state and third party providers, since the individual 

cannot avoid their money being held in an external system capable of regulation and control. 

Many countries have regulated, restricted, or banned private digital currencies such as Bitcoin. 
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  While supposedly helpful to the global economy and in fighting against crime and 

terrorism, many concerns have been raised over "dangerous" unintended consequences. It 

would mean that negative interest rates can be fully enforced, and money could be controlled in 

great detail.  For example, some kinds of money might be set to "expire" and be worthless if not 

spent in specific ways or by specific times, or to devalue gradually. It also makes individual 

savings, and information about individual incomes and transactions, accessible to any party 

able to access the records - either legitimately not and in this way, it facilitates population 

surveillance. It also means that groups, individuals and causes could be deprived of cash by the 

simple expedient of preventing their access to cashless transaction media. 

 The Digital India programme is a flagship programme of the Government of India with a 

vision to transform India into a digitally empowered society and knowledge economy. 

―Faceless, Paperless, Cashless‖ is one of professed role of Digital India. As part of promoting 

cashless transactions and converting India into less-cash society, various modes of digital 

payments are available. Economic development across all sectors is among the foremost 

priorities of the government. This section takes you through the various policies and initiatives 

of the Government in this regard. How has Make in India boosted the manufacturing industry, 

what is Start Up India all about, what are the various inflation control measures taken by the 

government and what has been their impact, how did we achieve the current GDP growth rate, 

the reforms driving the FDI growth, financial inclusion. This section has all this and more. 

 India continues to be driven by the use of cash; less than 5% of all payments happen 

electronically however the finance minister, in 2016 budget speech, talked about the idea of 

making India a cashless society, with the aim of curbing the flow of black money. 

 Even the RBI has also recently unveiled unveiled a document —“Payments and 

Settlement Systems in India: Vision 2018” — setting out a plan to encourage electronic 

payments and to enable India to move towards a cashless society or economy in the medium 

and long term. A cashless economy is one in which all the transactions are done using cards or 

digital means. The circulation of physical currency is minimal. India uses too much cash for 

transactions. The ratio of cash to gross domestic product is one of the highest in the world—

12.42% in 2014, compared with 9.47% in China or 4% in Brazil. Less than 5% of all payments 

happen electronically. The number of currency notes in circulation is also far higher than in 

other large economies. India had 76.47 billion currency notes in circulation in 2012-13 

compared with 34.5 billion in the US. Some studies show that cash dominates even in malls, 

which are visited by people who are likely to have credit cards, so it is no surprise that cash 

dominates in other markets as well. 

 Reduced instances of tax avoidance because it is financial institutions based economy 

where transaction trails are left. It will curb generation of black money. Will reduce real estate 

prices because of curbs on black money as most of black money is invested in Real estate prices 

which inflates the prices of Real estate markets. In Financial year 2015, RBI spent Rs 27 billion 

on just the activity of currency issuance and management. This could be avoided if we become 

cashless society. It will pave way for universal availability of banking services to all as no 

physical infrastructure is needed other than digital 
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 There will be greater efficiency in welfare programmes as money is wired directly into the 

accounts of recipients. Thus once money is transferred directly into a beneficiary‘s bank 

account, the entire process becomes transparent. Payments can be easily traced and collected, 

and corruption will automatically drop, so people will no longer have to pay to collect what is 

rightfully theirs. There will be efficiency gains as transaction costs across the economy should 

also come down. 

 Hygiene – Soiled, tobacco stained notes full of germs are a norm in India. There are many 

such incidents in our life where we knowingly or unknowingly give and take germs in the form 

of rupee notes. This could be avoided if we move towards Cashless economy. 
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Abstract  
 The concern of any parent today is to make their children realize their dreams in life. The race for a good 
education starts the day the child enters in the school. With the economy becoming global year after year and parents 
attaching more importance to quality education, the competition to secure a seat in the best schools has become even 
more severe. Schools, therefore, should allow early acquisition of life skills within a complex learning environment. To 
be successful, teaching and learning – and the learning environment in the school – must be coherent. This requires a 
capacity-building process, which permeates the whole school life and aims to achieve a wide range of governance 
including knowledge, skills, values and dispositions. Large numbers of researchers have viewed school quality in terms 
of the learning outcomes of students exhibited in form of cognitive achievement, which has been identified as the major 
explicit objective of all schools. Hence, it is the students‟ cognitive achievement that is most often taken as an indicator 
of school quality. The NPE 1986 envisaged that teaching staff would be responsible for academic standards and 
providing academic leadership to ensure better performances by schools. School authorities, therefore, must adopt a 
proper quality assurance mechanism, monitor quality continuously with respect to different identified indicators and 
initiates appropriate actions to achieve the goals. Such an approach will help the management and the teachers to 
become aware of their responsibilities with regard to establishing quality in their management and teaching functions. 
 

Introduction 

Early History of Government School 

 Since 1848, when Kempsey National School became the first school to join the government 

education system in New South Wales, another 7,396 schools have opened during the system‘s 

150 years. Some have flourished; others have languished, while most, having served their 

purpose, have closed. As only 2,243 government schools (including 23 Environmental 

Education Centers) were open in 2007, it can be appreciated that many more schools have 

disappeared than are currently open. 

Definition of a Government School 

 A government school is a here defined as the ―one under the control of the   Board  of 

National Education ( 1848-1866), the Council of Education (1867-1880), the department 

administering education since 1880( see Administration of education in Facts and Figures 

section), or one under another government department. Private subsidized and denominational 

schools, even when they received government aid and were subject to  some form of the 

government control, are not include unless such schools were later absorbed into the 

government school system, in which case they have been dated from the time they were taken 

over by the government authority.‖ 

Early History of Private School 

 Philips academy in Andover and Philips exactor academy (founded in 1778 and 1781, 

respectively) did not build dormitories until the late 1820s. However, once students began to 

live within the schools, a school began to plan activities for every moment, partly as they had a 
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assume a role of in loco parentis and partly to keep their charges from any potential harm.  

In general, however, most schooling was designed to provide students with minimum of 

essential skills, often under APPRENTICESHIP arrangements. Secondary education was 

uncommon, although some towns had Latin GRAMMAR SCHOOLS .From the Revolution 

to the civil war, the country saw a rise in the presence of academics that provided secondary 

education, often associated with the religious fervor of the Great awakening. The curriculum 

varied, with both classical and more modern and practical curriculum available. 

Defintion of Private School 

 ―Private schools, also known as independent schools, non-governmental, or non-state 

schools, are not administered by local, state or national governments; thus, they retain the right 

to select their students and are funded in whole or in part by charging their students tuition, 

rather than relying on mandatory taxation through public (government) funding; at some 

private schools students may be able  to get a scholarships, which makes the cost cheaper, 

depending on a talent the student may have (e.g. Sport scholarship, art scholarship, academic 

scholarship), financial need, or tax credit scholarships that might be available.‖‘ 

Need for the Study 

 To promote the activity of teaching moral values to the students in the school. 

 To provide more attention towards the students in non academic activities. Such as (sports, 

quiz, games, speech etc..) 

 To conduct necessary awareness program in both government and private schools. 

Scope of the Study 

 To take prior care of students in government schools. 

 To utilize the government schemes and free equipments property by all the students.  

 To give more attention towards the poor students in government schools. 

 To concentrate on students to get more benefits in private schools. 

Objectives of the Study 

 To analyze the parents preference towards government and private school. 

 To find out the factors influencing to choose the government and private school. 

 To know the academic performance in government and private school. 

 To examine the teaching methodology used in government and private school. 

 Limitations of the Study 

 The study was restricted to Coimbatore City so the view of the respondents in the 

Coimbatore City alone has been analyzed and interpreted. 

 The response from the respondents may be biased in case of profits and thus shall be 

considered as a drawback. 

 Time was also considered to be a major constraint that the researcher would not be able to 

concentrate on other related aspects. 

Research Methodology: Research methodology is the science dealing with principles of 

procedure in research and study. 
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Research Design 

 The research taken up is a descriptive research which is also called as statistical research. 

The main goal of this type of research is to describe the data and characteristics about what is 

being studied. It is done to gain better understanding of the topic. 

Sample Size 

 The sample size chosen for the research is 90 respondents from all age group. The 

respondents filled the questionnaires themselves and were assisted and explained where they 

had difficulty in understanding the questions. 

Sample Technique 

 The respondents were chosen through ―Convenience sampling technique‖. 

Data Collection 

 Primary Data 

 Primary data was collected through survey method choosing the respondents randomly. 

A questionnaire was used to collect the data as the population covered was large in 

number. It consisted of multiple choice questions. 

 Secondary Data 

 Secondary data was collected from the Internet, Magazines, and Books etc. 

Area of the Study: This study is conducted within the Coimbatore city. 

Tools for Analysis 

 Simple percentage analysis 

 Average Rank Analysis 

 For the analysis purpose the following tools to be used. 

 Percentage refers to special kind of ratio used to describe relationship. 

     Percentage = class frequency / total frequency *100 

Analysis and Interpretation 

Table 1 Percentage analysis 

Gender No. of respondents Percentage 

Male 38 76 

Female 12 24 

Total 50 100 

Age Group No. of Respondents Percentage 

21-30 years 17 34 

31-40 years 09 18 

41-50 years 07 14 

51-60 years 13 26 

61 years and above 04 08 

Total 50 100 

Educational Qualification No. of Respondents Percentage 

School 24 48 

Diploma 0 0 

Ug 0 0 

Pg 0 0 
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Professional 0 0 

Illiterate 26 52 

Total 50 100 

Occupation No. of Respondents Percentage 

Private employee 0 0 

Gov. Employee 0 0 

Daily wages 42 84 

Business 0 0 

Professional 0 0 

House wife 08 16 

Total 50 100 

Family Income No. of Respondents Percentage 

Below 10000 50 100 

10001-15000 0 0 

15001-20000 0 0 

20001-25000 0 0 

25001 and above 0 0 

Total 50 100 

Government School No. of Respondents Percentage 

Better teaching 24 48 

Facilities provided 0 0 

Concentrate on academic activities 19 38 

Concentrate on non academic activities 07 14 

Total 50 100 

Factors Influenced No. OF Respondents Percentage 

Knowledge/skills 01  

Nearby activities 14  

Gov. Subsidies/scholarship 19  

Economic conditions 16  

Total 50 100 

Table 2 Average Ranking Analysis Facilities Provided in Private School of the Respondents 

on the Basis of Average Ranking 

Facilities 
Strongly 

Satisfy 
Satisfy Neutral Dissatisfy 

Strongly 

Dissatisfy 
Mean Rank 

Drinking water 120 80 12 - - 4.24 2 

Electricity 112 110 - - - 4.44 1 

Proper 
classroom 

68 95 42 - - 4.1 3 

Rest room 12 75 75 14 - 3.52 5 

Canteen 72 - 81 10 - 3.26 6 

School 
environment 

52 60 66 06 - 3.68 4 

 The above table reveals that the private school respondents gives the 1st rank to electricity 

provided in the private school, then the respondents gives the 2nd rank to drinking water 
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provided in private school, the respondents gives 3rd rank to proper classrooms provided in 

private school, the respondents gives 4th rank to school environment in private school, the 

respondents gives 5th rank to rest rooms providing in private school, the respondents gives the 

6th rank to canteen providing in private school.  

Findings 

 Majority 76% of the respondents are male 

 Most 34% of the respondents belong to age group of 21-30 years 

 Majority 52% of the respondents are illiterate 

 Majority 60% of the respondents are daily wages employees 

 Majority 100% of the respondents are earning below 10000 as monthly income 

 Most 48% of the respondents preferred to choose government school for better teaching 

 Most 38% of the respondents influenced by the government subsidies 

Suggestions 

 To reconstruct the existing building in government schools 

 To provide compulsorily basic facilities in government schools 

 To maintain good sanitation of schools 

 To follow up the proper rules and regulation of school campus 

Conclusion 

 The study may conclude that government school students have less academic in 

comparison to private school students. It may because of better guidance provided in the 

private school increase more academic in students of private schools also there is busier 

academic schedule in private school which will put relevant effect on academic of private 

school students. On the other hand government school students may not be found high quality 

guidance from their school and parents so they have low of academic than students of private 

schools. It has been found that private school is better than government school. 
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OVERVIEW OF THE E-PAYMENT SYSTEMS IN INDIA 

 

 

 

 

Abstract 
 The low literacy rates in rural India, along with the lack of infrastructure like internet access and power make 
things extremely difficult for people to adopt       e-transaction route.  India revealed that last year around 75 percent of 
transactions in India was cash-based, while in developed nations such as the US, Japan, France, Germany etc. it was 
around 20-25 per cent. The depletion in cash due to demonetisation has pushed digital and e-transactions to the 
forefront; e-banking, e-wallets, and other transaction apps becoming prevalent. Currently, there is a mix of cash and 
cashless transactions happening across the country, while many enablers are working towards turning the cashless 
economy dream into a reality. We have taken big strides towards becoming a cashless economy; however it will take 
more than a generation to change the habit from cash to no cash transaction. Women also participated in cashless 
economy is vital role. 

 
Introduction 

 There is no law that explicitly and exclusively deals with Payment systems in India. The 

RBI Act, as amended in 1999 gives the Bank the implicit powers to oversee and regulate the 

payments system. Section 41 of the RBI Act provides that "it shall be the duty of the RBI to 

facilitate the clearing of cheques and credit instruments for banks carrying on business in India 

and for this purpose, the bank shall at any appropriate time and in conjunction with other 

banks establish clearing houses in premises provided by the Bank in suchplaces as the Bank 

may consider necessary".  Section 17 provides that "the Bank shall have the sole right of issuing 

currency notes and coins throughout India". Also, the India Deposit Insurance Corporation 

(NDIC) in exercising its' responsibilities as provided by NDIC Act of 1988 as amended in 2006 

complements the supervisory function of the RBI in the nation's payment system. The extent of 

this responsibility is the insuring of all deposit liabilities of banks with exception in order to 

protect depositors against bank failure and install public confidence in the system. Also the 

Indian Stock Exchange plays a dominant role in the Indian Payments and Settlement landscape 

as the trading in equities is conducted via the floor of the exchange based on encompassing 

laws and regulations (RBI, 2011).maximum rent that PSU banks can charge for PoS terminals.  

Rupay : Kisan credit card holders to get RuPayKisan cards.  

 MasterCard is launching a multi-platform campaign “Cashless BanoIndia”, to create 

digital awareness and educate the masses about digital payment solutions for day to day 

transactions. The campaign aims to take the message of a cash free India to the country, and 

will charter a blue print which can help all stakeholders to become a part of the digital 

revolution. 

We Aim to Reach out to People and Educate them on 

 Digital and financial literacy 

 New generation digital payment solutions 

 Enabling merchants and consumers to understand and adopt secured and safe payment 

Solutions 

P.Mythili  

Assistant Professor of Commerce, Govt.Arts College for Women, Salem 
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 Ease of usage at point of sales. 

Statement of the Problem  

 Here ,as continuation of demonetization process, the cashless transaction activities are 

implemented impact the significant changes in the behavior of consumer .In India most of the 

consumers are heavily depent on cash economy, now the consumers have to switch from cash 

to cashless electronic transactions.this study constitute the overview of the e-transactions made 

by consumers. 

Objectives of the Study  

 To study the advatages and limitations of cashless transaction. 

 To analyse the overview of the e-payment system in India. 

Methodology 

The study is based on secondary source of data were used. 

The study was conducted from April 2016 to November 2016 

Month Rtgs Neft Cts* Imps* Nach* Upi* Ussd** 

D 

and 

C 

PPI 

# 

Mobile 

Banking 
Total 

Nov-16 78479.2 8807.8 5419.2 324.8 606.6 0.9 7302.6 352.4 13.2 1244.9 94004.2 

Dec-16 84096.5 11537.6 6811.9 431.9 626.8 7.0 103718.4 522.2 21.3 1365.9 104055.3 

Jan-17 77486.1 11355.1 6618.4 491.2 541.4 16.6 381760.2 481.2 21.0 1206.7 97011.4 

Feb-17 74218.8 10877.9 5993.9 482.2 592.0 19.0 357055.2 391.5 18.7 1080.0 92594.5 

Mar-17 123375.8 16294.5 8062.8 564.7 829.4 23.9 337962.4 416.2 21.5 1499.9 149589.1 

Apr-17 88512.2 12156.2 6990.6 562.1 905.2 22.0 301650.5 431.4 22.3 1443.8 109602.2 

 

 

 
RTGS – Real time gross settlement 

NEFT – National electronic funds transfer 

CTS – Cheque truncation system 

IMPS – Immediate payment service 

NACH – National automated clearing house 

UPI - Unified Payments Interface 

USSD - Unstructured Supplementary Service 

Data 

POS – Point of sale 

PPI – Prepaid payment instrument 

 

Inference 

 The above table shows that various types of e-payments in cashless economy. Hence, the 

level of cashless economy positionduring the year 2016-2017 shows  upwards trends. 

Types of E-Payment System 

Go Digital, Get Discounts  

Service tax: Waiver of service tax of 15% on digital transactions up to 2,000.  

Fuel: 0.75% discount on digital purchase of fuel through credit/debit cards, e-wallets or mobile 

wallets.  
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Rail tickets: 0.5% discount on monthly and seasonal suburban railway tickets from 1 January 

2017. Online rail ticket buyers get up to `10 lakh free accident insurance too.  

Rail catering: 5% discount on digital payments for railway catering, accommodation, retiring 

rooms, etc.  

Highway toll: 10% discount on NH toll payment via RFID or fast-tags in 2016-17.  

Insurance: 10% discount by government general insurers on premium paid online via their 

portals. 8% discount on new LIC policies bought online via its site. POS: Rs 100 a month is the 

maximum rent that PSU banks can charge for PoS terminals. 

Rupay: Kisan credit card holders to get RuPayKisan cards.  

 

Electronic Payment in Cashlesseconomy of India (Problems And Prospect) 

Technology Acceptance Model (TAM) 

 Themodel suggests that when users are presented with a new technology, a number of 

factors influence their decision about how and when they will use it, notably:  received 

usefulness (PU) - "the degree to which a person believes that using a particular system would 

enhance his or her job performance". And Perceived ease-of-use (PEOU) .This model was 

developed by Fred Davis (1989). Gabriel Trade (1890) and Everett Rogers, a professor of rural 

sociology, popularized the theory in his  1962 book Diffusion of Innovations. He said diffusion 

is the process by which an innovation is communicated through certain channels over time 

among the members of a social system., The implication of these two theories is that the earlier 

people of this country accept cashless economy, the earlier it improves business activitiesand in 

turn encourage economic growth in the India. 

Advantages of Going Cashless 

Convenience  

 In case of financial transactions is probably the biggest motivator to go digital. You will no 

longer need to carry wards of cash, plastic cards, or even queue up for ATM withdrawals.  

 It's also a safer and easier spending option when you are travelling. "The benefits are 

enormous if you leave out the low-income group, which will face a huge challenge,",  "For 

the rest of the country, it is constructive and simple.  

Discounts  

  The recent waiver of service tax on card transactions up to Rs 2,000 is one of the incentives 

provided by the government to promote digital transactions.  

 To increase your savings if you take advantage of these 

 To saving on rail tickets, highway toll, or purchase of insurance can help cut your costs.  

 Add to these the cashback offers and discounts offered by mobile wallets like Paytm, as 

well as the reward points and loyalty benefits on existing credit and store cards, and it could 

help improve your cash flow marginally. 

 Tracking spends 

 "If all transactions are on record, it will be very easy for people to keep track of their 

spending.  

http://economictimes.indiatimes.com/topic/mobile-wallets
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 It will also help while filing income tax returns and, in case of a scrutiny, people will find it 

easy to explain their spends," ―Besides the tax, it will have a good impact on budgeting,"  

Budget discipline 

 Controlled spending could also result in higher investing. If the same amount of cash does 

not flow back into circulation and people continue to use mobile wallets and cards, it is also 

likely to bring down the latte factor. This means that the Rs 10 you spent on candy or chips, or 

that regular cup of coffee office is likely to take a hit since you will be short of loose change and 

smaller currency notes. There's a lesser chance of budgetary leaks and unaccounted for spends 

sneaking into your budget at the end of the month. 

Lower risk 

 If stolen, it is easy to block a credit card or mobile wallet remotely, but it's impossible to get 

your cash back. "In that sense, the digital option offers limited security," says Pai. This is 

especially true while travelling, especially abroad, where loss of cash can cause great 

inconvenience. Besides, if the futuristic cards evolve to use biometric ID (finger prints, eye 

scan, etc), it can be extremely difficult to copy, making it a very safe option 

Small gains 

 It may not seem like much of an advantage, but being cashless makes it easy to ward off 

borrowers. Another plus is that you can pay the exact amount without worrying about not 

having change or getting it back from shopkeepers.  

Drawbacks of Digital Transactions  

Higher risk of identity theft  

 "The biggest fear is the risk of identity theft. Since we are culturally not attuned to digital 

transactions, even well-educated people run the risk of falling into phishing traps," says 

Nagpal.  

 With the rising incidence of online fraud, the risk of hacking will only grow as more people 

hop on to the digital platform.  

 "Given the tedious process and poor grievance redressal, people will have no easy recourse 

if they lose money online," adds Nagpal. There is no stringent legal process to deal with this 

kind or scale of fraud.  

Losing phone  

 It can be especially problematic if you are travelling abroad or in smaller towns or villages 

with lack of banking infrastructure or other payment options. Another drawback is that you 

need to keep your phone constantly charged. If the phone dies on you, you will be stranded, 

particularly if you are in the middle of an important purchase or dealing with an emergency.  

Difficult for tech-unsavvy 

 India has a low Internet penetration of 34.8%(2016), according to the Internet Live Stats, 

and only 26.3% of all mobile phone users have a smartphone (2015), as per Statista figures. 

Besides the practical difficulty of going digital, "a bigger block is the psychological shift..  

Overspending  

 According to behavioural finance theorists, the pain of parting with money is felt more 

acutely if you use physical cash instead of a card. Hence, using cash instead of cards or mobile 

http://economictimes.indiatimes.com/topic/biometric-ID
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wallet acts as a natural bulwark for people who find it difficult to control their spending. "This 

is the reason that people could end up overspending, throwing their budgets into a disarray," 

says Pai.  

 In India is cybercrime and illegal access to primary data. Therefore it‘s important to 

strengthen Internet Security from protection against online fraud. Large number of 

population is still below literacy rate living in rural areas . 

 For smooth implementation of cash less system in India, the following measures are 

recommended Government have to bring transparency and efficiency in repayment system, 

strategies used by government and RBI to encourage cashless transactions by licensing 

payment banks, promoting mobile wallets and withdrawing service charge on cards and 

digital payments. A financial literacy campaign should be conducted by government time to 

time to make population aware of benefits of electronic payments. 

 

Conclusion 

 The cashless transaction activity had important to enhance the transparent economic 

development, empower the financial inclusion and integrates the parallel economy with main 

stream. In present scenario,  the country needs to move away from traditional cash based 

transaction towards a cashless or digital payment system. The government has implemented  

the various types of e-payment systems like RTGS,POS,NEFT,CTS.IMPS, NACH,UPI,USSD 

and  PPI 
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RETAIL PREFERENCE OF PROMOTION IN CASHLESS  

ECONOMY - FMCG PRODUCTS 

 

 

 

 

 

 

 

 

Abstract 
 In the emerging global economy, the growth of FMCG products is tremendous.Retail marketing of FMCG 
products is becoming both prospective and challenging area due to increasing demand and diverse nature of consumer 
behavior. Globally all the transactions are changing towards the cashless way to reduce time, procedure and cost of 
transactions.  In retailing of FMCG products, apart from quality, branding, distribution effectiveness etc the retailers' 
preference of various schemes provided by the FMCG companies plays a major role in the success of the product in the 

market .For this study , 56 samples of retailers , seven promotional ways and five categories of  promotional schemes 
are considered.This article attempts to discuss about the various promotion schemes and preference level in the cashless 
economy. 
Key words: Retail preference, Promotion, FMCG products 
 

Introduction 

 Promotion management is an incentivizing activity by the manufacturers to 

retailers/wholesalers/distributors for merchandising support marketing activities to identify, 

target, acquire and retain consumer beyond the trade channel are campaign, loyalty, marketing 

resource and segmentation management. various beneficial objectives. Different objectives 

imply different ways of promotion. Clear off old stock, load the consumer, encourage brand 

switching, to reward the loyal user, to create excitement at point of purchase etc are some of the 

techniques used which is clearly noticeable from the study. 

Review of Literature 

 Vargo et al., (2008) pointed out, customer value is uniquely and phenomenologically 

determined by the beneficiary since value is not what the producer puts in but what the 

customer gets out. Marketing channels are sets of interdependent organizations involved in the 

process of making a product or service available for consumption or use (Kotler and 

Armstrong, 2008).This article will discuss about the impact of trade promotion management in 

soft drinks selling practiced by the marketers to encourage the retail marketing channels to 

increase the product reach and growth by confirming the customer value on soft drinks . Since 

the early 1970s, promotions have emerged to represent the main share of the marketing budget 

for most consumer-packaged goods (Srinivasan, Pauwels, Hanssens, & Dekimpe, 2004). It is 

not surprising that numerous studies in the field of marketing research are devoted to 

promotions. As international exporting grows in importance, questions regarding the most 

effective way of promoting sales of products overseas are commonly raised. However, it is also 

believed that differences in cultural values implicit in overseas countries influence the 
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effectiveness of various marketing strategies in ways that have not yet been investigated 

thoroughly (Yang et al., 2010; Lowe and Corkindale, 1998). 

 Harmon and Laird (1997) proposed a model explore the linkages between the customer 

value drivers and value creation and delivery activities. Aila, (2007) concluded that channel 

decisions on stock availability, order cycle time, delivery speed and frequency of stock outs 

were observed to measure their impact on sales. Stock-outs result from improper inventory 

systems, with the supplier carrying the burden of blame and represent lost contribution for the 

stated period (Vasconcellos and Mauro, 2009). As trade promotion spending in the consumer 

packaged goods (CPG) industry has steadily increased, manufacturers are rightly concerned 

about the proportion of this spending that is passed through to consumers by retailers. Research 

on promotion pass-through has been active since the seventies, but most of it is analytical with 

only a few empirical analyses that employ data that are 15-30 years old. 

Objectives of the study 

 To identify the various promotional schemes preferred by the FMCG retailers. 

 To analyze the  relationship between the promotion type and its influence on  of retailers' 

preference. 

 To analyze the  relationship between the promotion type and its influence on  brand 

preference by retailers. 

 To analyze the  relationship between the promotion type and its influence on  brand 

switching by retailers. 

Research Design and Methodology  

 A structured questionnaire was designed for data collection by direct survey method.      

The population is retailers in the universe and the sample respondents were selected randomly 

from the Sivaganga district considering the active outlets in four major sales contributing 

markets (Devakottai(20), Karaikudi(25), Thirupathur(10) and Manamadurai(15)).The sample 

size of 70 was selected based on convenience sampling in each market. The final questionnaire 

and sample outlets were selected after the pilot survey done in Karaikudi town with 56 outlets. 

Sample area profile 

 Sivaganga district, according to 2011 census has a population of 1341250 which is roughly 

equal to a country-Swaziland or a state in US-Maine with equal male-female sex ratio.  

It comprises six taluks (Sivaganga, Manamadurai, Ilayankudi, Thirupuvanam, Devakottai, 

Karaikudi and Thirupathur) under two revenue divisions (Sivaganga and Devakottai) with 522 

villages. The district is known for its traditional culture, agriculture educational institutions and 

place for tourism too. 
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Source : Journal of Academy of market science (Kasulis et.al,Managing Trade Promotions,    -

324) 

Hypothesis: 

Ho1  

 There exists no significant 

difference between the type of retail 

formats and promotional influence to 

buy various categories of FMCG 

products. 

Ho2 

 There exists significant difference 

between the type of retail formats and 

promotional influence to buy various 

categories of FMCG products. 

Ho3 

 There exists significant difference 

between the type of retail formats and 

brand switching behavior of retailers to 

buy various categories of FMCG 

products . 

 

 

 

 

 

 

 

 

Data Analysis and Interpretation 

Mean Ranking Method 

Table 1: Promotion Influence on FMCG Products - Ranking Method 
Schemes Biscuits Chocolates Toilet Soap Hair care Oral care Mean Value Mean Rank 

Coupons 5 3 6 3 3 4 6 

Price Off 9 8 24 18 10 14 1 

Extras 10 14 12 3 3 8 3 

Lucky Draws 14 9 0 5 3 6 4 

Bundle Offer 10 10 14 15 19 14 2 

Freebies 8 12 0 3 2 5 5 

Gifts 0 0 0 9 10 4 7 

Others 0 0 0 0 6 1 8 

Total 56 56 56 56 56 
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Inference   
 Over all it is found that 'Price off ' is the most influencing factor of  promotion in FMCG 
products 

 For Biscuits category lucky draw contest and extra product for purchasing determined 

target are most preferred schemes by  retailers. 

 For Chocolates category  extra product for purchasing determined target and freebies 

(samples ) are most preferred schemes by  retailers. 

 For Toilet soap category price off  and  bundle offer for purchasing determined target are 

most preferred schemes by  retailers. 

 For Hair oil  category  price off  and  bundle offer for purchasing determined target are 

most preferred schemes by  retailers. 

 For Oral care category   bundle offer, price off and gifts  for purchasing determined target 

are most preferred schemes by  retailers. 

Table 2 : Brand Preference on FMCG Products -Ranking Method 

Parameter Biscuits Chocolates Toilet Soap Hair care Oral care Mean Value Mean Rank 

Brand 0 11 17 16 9 10.6 1 

Price 6 3 5 8 7 5.8 6 

Profit 5 3 9 9 9 7 4 

Quality 2 4 4 7 3 4 7 

Availability 15 5 3 7 4 6.8 5 

Promotion 18 13 12 3 17 12.6 2 

Advertisements 8 17 6 6 4 8.2 3 

Others 2 0 0 0 3 1 8 

Total 56 56 56 56 56 
  

Inference  

 Over all it is found that 'Branding' is the major promotion for brand preference of FMCG 

products 

 For brand preference of Biscuits  category  by  retailers, promotional efforts and availability of 

the products are the major reasons. 

 For brand preference of Chocolate category  by  retailers, advertisements and brand itself  are 

the major reasons. 

 For brand preference of Soaps  category  by  retailers, brand itself and promotional efforts are 

the major reasons. 

 For brand preference of Hair care  category  by  retailers, brand itself and profitability of  the 

product are the major reasons. 

 For brand preference of Oral  care  category  by  retailers, Promotion of the product,  brand 

itself and profitability of  the product are the major reasons. 

Table 3: Brand Switching Preference On FMCG Products -Ranking Method 

Parameter Biscuits Chocolates Toilet Soap Hair care Oral care Mean Value Mean Rank 

Price 22 2 19 0 18 12.2 2 

Quality 17 2 2 15 2 7.6 5 

Service 0 3 15 2 0 6.7 6 

Consumer change 4 27 2 13 18 12.8 3 

Profit 0 17 16 13 18 12.8 1 

Seasonal change 13 3 0 13 0 5.8 4 

Others 0 2 2 0 0 0.8 7 

Total 56 56 56 56 56 
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Inference 

 Over all it is found that 'Profitability ' is the most influencing  promotion for brand 

switching of retailers in FMCG products 

 For Brand switching preference of  biscuits category  by  retailers, price and quality of the 

product  are the major reasons. 

 For Brand switching preference of  chocolates category  by  retailers, consumers' change in 

preference and profitability of the product  are the major reasons. 

 For Brand switching preference of  Toilet soap category  by  retailers, price and profit  of 

the product  are the major reasons. 

 For Brand switching preference of  hair care category  by  retailers, quality of the product  is  

the major reason. 

 For Brand switching preference of  oral category  by  retailers, price , consumer change in 

preference and  profit of the product  are the major reasons. 

Anova Method  

Table 4  Type Of  Outlets  Vs Promotional Influence 

Table 4: Anova 

Biscuits Chocolates Toilet Soap Hair care Oral care 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Promotion 
Influence 

Between 
Groups 

24.380 .027 98.244 .000 39.583 .000 38.256 .033 214.765 .000 

Within 

Groups 
103.460 

 
32.310 

 
63.274 

 
171.744 

 
32.074 

 

Total 127.839 
 

130.554 
 

102.857 
 

210.000 
 

246.839 
 

Hypothesis 

result  
H0  is rejected H0  is rejected H0  is rejected H0  is rejected H0  is rejected 

* If Sig value is < 0.05  then null hypothesis is  rejected and  alternate hypothesis is  accepted 

Inference  

 Their exists significant difference between the type of retail formats and promotional 

influence to buy FMCG products . 

Table 5 : Type of Outlets Vs Brand Preference 

Table 5: Anova 

Biscuits Chocolates Toilet Soap Hair care Oral care 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Brand 
preference 

Between 

Groups 
11.691 .551 146.110 .000 150.908 .000 70.434 .001 85.481 .001 

Within 
Groups 

194.148   149.319   124.931   156.066   185.947   

Total 205.839   295.429   275.839   226.500   271.429   

Hypothesis 

result 
  Ho is accepted H0  is rejected H0  is rejected H0  is rejected H0  is rejected 

* If Sig value is < 0.05  then null hypothesis is  rejected and  alternate hypothesis is  accepted 

Inference : There exists significant difference between the type of retail formats and 

promotional influence to buy FMCG products .(except Biscuit category) 
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Table 6 : Type of outlets Vs Brand Switching Reasons 

Table 6 :ANOVA 

Biscuits Chocolates Toilet Soap Hair care Oral care 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Sum of 

Squares 
Sig. 

Brand 
Switching 

Reason 

Between 

Groups 
20.032 .027 45.217 .000 167.519 .000 2.800 .883 1.845 .985 

Within 

Groups 
85.396   49.765   95.606   123.325   257.869   

Total 105.429   94.982   263.125   126.125   259.714   

Hypothesis 

result 
  H0  is rejected H0  is rejected H0  is rejected Ho is accepted Ho is accepted 

* If Sig value is < 0.05  then null hypothesis is  rejected and  alternate hypothesis is  accepted 

Inference: There exists significant difference between the type of retail formats and brand 

switching behavior of retailers to buy FMCG products .(except Hair care category) 

Conclusion 

 with the increasing globalized retail concepts with free trade in retailing without any 

boundary or restrictions for entry and exit of FMCG companies, brand and retail outlets .For 

the existing companies in FMCG industry , the major challenge is shorting out the promotion 

preference and switching behavior and the factors which influence their brand or category 

preference. The result of the study emphasizes that their exists remarkable difference in type of 

retail formats and promotional factors of influence, brand switching behavior and brand 

preference.Thus the success of FMCG companies depends on how they segment, understand 

the differences and preferences of retailers and designing promotion case to case basis for 

retailers  
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A STUDY ON BENEFITS OF CASHLESS ECONOMY 

 

 

 

 

 

Abstract 
 Cashless economy or cashless means all the transactions carried out between two individuals will occur by 
payment through payment gateways or through the plastic money.    It is done with the primary aim of uncovering 
the non-registered transactions. The Indian government aimed to promote the economy through non-cash 
transactions. The other need for the cashless economy is that every shady transaction that is left unrecorded will now 
comes into the picture making India one of the fastest-growing economies in the world.  A cashless economy is 
required to make the transactions more convenient for the layman rather than carrying the bulk of cash in the wallet 
along with plastic money.  Cashless India is important because it will decrease the tax avoidance and the money 
laundering cases subsequently resulting in the benefits for the customers.  This study aims to provide the benefits of 

cashless transaction.   

 
Introduction 

 The Internet has changed the operations of many businesses, and has been becoming a 

powerful channel for business marketing and communication. The banking industry has 

followed this trend in recent years, and sometimes called "e-banking" referring to all banking 

transactions now completing through Internet applications.  E-banking has been viewed as an 

advanced upgrading from previous electronic delivery systems to open many new business 

opportunities for the banking industry. Cashless economy is not the complete absence of cash, 

it is an economic setting in which goods and services are bought and paid for through electronic 

media. Cashless economy is defined as one in which there are assumed to be no transactions 

frictions that can be reduced through the use of money balances, and that accordingly provide a 

reason for holding such balances even when they earn rate of return. 

 Cashless transactions are way of making payments without the use of physical cash, a 

gateway to technological advancement in the field of world economy. A cashless payment is a 

behavioural change in the people where people eliminate usage of money as a medium of 

exchange for goods and services by allowing electronic transfer payments or non electronic 

payment via cheques. 

 The trend towards use of non cash transactions began in daily life during the 1990, when 

electronic banking became popular. By the 2010 digital payment methods were widespread in 

many countries, with examples including intermediaries such as paypal, digital wallet system 

operated by companies like Apple, contactless payment by electronic card or smart phone, 

electronic bill and banking all in widespread use. The electronic payments have led us to 

believe the cashless society is well within our reach. 

 A cashless economy is defined as a situation where there is very little flow of cash in the 

society and thus much of the purchases are done by the electronic media. It does not refer to an 

outright absence of cash transactions in the economic setting but one in which the amount of 

cash-based transactions are kept to the barest minimum. It is an economic system in which 
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transactions are not done predominantly in exchange for actual cash. It is not also an economic 

system where goods and services are exchanged for goods and services (the barter system). It is 

an economic setting in which goods and services are bought and paid for through electronic 

media. In a cashless economy, how much cash in one‘s wallet is practically irrelevant. Some 

aspects of the functioning of the cashless economy are enhanced by E-finance, E-money, E-

brokering and E-exchanges. These all refer to how transactions and payments are effected in a 

cashless economy. PM-Narendra Modi unveiled two schemes –Lucky GrahakYojna, Digi 

DhanVyapaarYojna for customers and traders like to promote mobile banking and e-payments. 

To encourage and strengthen cashless economy it‘s important to inculcate the habit of making 

e-payments. Government encourages cashless transactions like mobile banking, Ru-pay cards, 

UPI, USSD these are means and methods of digital payments. Less cash economy is in the 

interest of everyone and it will help in creating a clearer economy in future.  

 Government have also introduced Aadhar based payment system, this is for those people 

who don‘t have cards or mobile phones. Reducing Indian economy‘s dependence on cash is 

desirable for a variety of reasons. To control counterfeit notes that could be contributing to 

terrorism, It also affect the monetary policy of our country and to eliminate the ―black money, 

hawala transfers can't be made without paper currency, Curbs illegal activities altogether.        

A large part of black money is generated in illegal trades like selling drugs therefore without 

cash or less cash illegal trade might become difficult. The recently launched Unified Payments 

Interface by National Payments Corporation of India makes digital transactions simple. Even 

the RBI has unveiled a document, ―Payments and Settlement Systems in India: Vision 2018‖, 

setting out a plan to encourage electronic payments and to enable India to move towards a 

cashless society or economy in the medium and long term. Benefits of Cash less Economy Cash 

less economy helps in curbing generation of black money. As a result it reduces real estate 

prices because most of black money is invested in Real estate which inflates the prices of Real 

estate markets. 

Importance of the Study 

 The Indian Government moves towards a cashless environment after the massive stoke of 

demonetization. In India, where people use a lot of cash in everyday life which is 95 percent 

cash 85 percent of the transaction are not in electronic forms. According to World Bank 

Development report 2013, electronic payments can save over one per cent of India's gross 

domestic product (GDP). The "Cash may still be ―king‖ at times, but compared with electronic 

payments, cash payments are inefficient," According to the multi-lateral agency, the rising use 

of payment by electronic medium can help to save 1.6 per cent of India‘s GDP.  

 "Cash can carry significant handling and transportation costs and the risks of theft, loss, 

and counterfeiting. "Change and motivate the people to money-free transactions from cash 

transaction. In a growing global economic environment, many world countries are successfully 

implementing cashless electronic methods. At present, India has begun to show its pace in 

electronic method. The Government of India aim to promote and pace of cashless transactions 

among the people and all the sectors of economy, the Digital India programme is a flagship 

programme of the Government of India with a vision to transform India into a digitally 
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empowered society and knowledge economy. ―Faceless, Paperless, Cashless‖ is one of 

professed role of Digital India. As continuation of demonetization process, the cashless 

transaction activities are implemented impact the significant changes in the behavior of 

consumer. In India most of the consumers are heavily dependent only on the cash economy, 

now the consumers have to switch from cash to cashless electronic transactions. Most of the 

consumers have been using more on cash for purchase of products and service except few.  

Objectives of the Study 

 The study aims in fulfilling the following objectives 

1. To overview the concept of cashless transaction.  

2. To educate the benefits of cashless economy to the readers 

Methodology 

 The study has not used any primary data.  The study is done by using secondary data that 

are collected from newspapers, articles, books and journals that are available in online 

resources. 

Review of Literature 

 Ms. V. Kokila & Dr. R. Ushadevi (2017), researched on ―A Study On Consumer Behavior on 

Cashless Transaction In U.T of Puducherry‖. The researchers opine that the demonetization 

measures have had significant and immediate impact on the state of the Indian economy. 

Through the demonetization activity the cash transactions impacted by a decrease in liquidity, 

alternative payment methods such as e-wallets, online transactions using e-banking, debit and 

credit card usage have increased significantly. This will increase usage of such payment systems 

and enable a shift towards an efficient cashless infrastructure. Through the cashless transactions 

the concealed cash transactions are hereby removed from the traditional cash based 

transactions and also it will promote all the economic activities are to be transparent nature. 

The objective of the study is known the consumer awareness, customer trust and confidence 

and problems faced by the consumers on cashless transaction in U.T of Puducherry.  

 Preeti Garg  & Manvi Panchal (Apr. 2017), ―Study on Introduction of Cashless Economy in 

India 2016: Benefits & Challenge‘s‖.  This research article studied the views of people on 

introduction of cashless economy in India .The study was conducted in Delhi region & data 

was collected with the help of structured questionnaire and analyzed using simple percentage 

method. Responses from respondents shows that cashless economy will help in curbing black 

money, counterfeit‘s fake currency, fighting against terrorism, reduce cash related robbery, 

helps in improving economic growth of our country. Major challenges that can hinder the 

implementation of the policy are cyber fraud, High illiteracy rate, attitude of people, lack of 

transparency & efficiency in digital payment system. The study shows that the introduction of 

cashless economy in India can be seen as a step in right direction. It helps in growth and 

development of economy in India. 

 Amutha D (2016) researched on ―A Study of Consumer Awareness towards e-Banking‘.  

This study deals the consumers perception towards e-banking system related to consumer 

awareness towards e-banking system with special reference to Tuticorin District of Tamilnadu. 

Data for this investigation were collected from primary as well as secondary sources. The 

sampling is random. The data was collected during the months between April to June, 2015. 
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The data collected from the primary source were analysed with the help of various statistical 

measures such as simple percentage analysis, averages, F-Statistic, chi square test and 

probability analysis were used. Secondary data have been collected from books, journals, 

newspapers, internet and periodicals. It is inferred that 36.67% of the respondents income levels 

are up to Rs. 1,00,000, 52.22% of the respondents are Rs. 1,00,001 to Rs. 3,00,000 and 11.11% 

respondents are belonging to above Rs. 3,00,000 and the average income is 167222. The study 

reveals that, the opinion of customers on future expectations. Out of the total respondents, 

Majority (i.e.) 58.89% of the sample respondents have mentioned that they would like operate 

their banking transactions in a core banking environment which is free from neither technical 

intervention such as computer connecting nor 23.33% of the samples respondents expect the 

bank will provide security. 17.78% of the sample respondents have stated reasonable charges 

have to be imposed on their banking transaction. The main difficulty for using the E-banking 

facility is less knowledge about the operations of banking facility (50%). Respondents also feel 

the services of E-banking too complex to use (30%) and respondents also believe the E-banking 

to be risky (12.22%). The research report is based on primary data. According to the study, the 

researcher concludes that the most of the bank customers are aware about all the banking 

services in Tuticorin District of Tamilnadu. The banks further have to take necessary steps to 

educate the customers regarding the new technology and other services offered by the banks. 

 Vishal Soodan & Dr. Akhilesh Chandra Pandey(2015),  detailed ―Consumer Attitude As Driver 

For Cashless Transactions: A Case Of Credit  Card Adoption From Uttarakhand-India‖.  The 

role of consumer in marketing of products and services has increased considerably in this 

modern era .Consumer behaviour is related to a great extent with the purchasing behaviour of 

the customers and the forces that drive them towards that purchase. These forces include the 

attitude perception or the previous experiences of the customers. The positive attitudes of 

customers towards the offerings of a firm are directly related to their purchasing behaviour 

(Solomon, 2004). The more positive attitude towards a product or service, the more will be 

purchase. Therefore, from a firm perspective, there is a need to understand the customer‘s 

attitude in order to offer the best amongst its portfolio. This study tries to explain the 

relationship between consumer attitude and its impact on the adoption of credit cards.  

The need of this study increases manifold in case of bank offerings as the banks continuously 

thrive to peep into the customers mind to serve each one of them accordingly with a distinctive 

service. This study was carried out in Dehradun city of Uttarakhand with 112 credit card 

customers of leading public and private sector banks with the objective of exploring the 

relationship between the attitudes and the adoption of credit cards amongst the customers.  

 Dr Neetu Kumari , Jhanvi Khanna (2017), discussed ―Cashless Payment: A Behaviourial 

Change To Economic Growth‖.  Cashless economies are those that use mostly plastic or digital 

money and thus minimal cash or money in paper form. The ease of conducting financial 

transactions is probably the biggest motivator to go digital. The study develops a conceptual 

framework to understand the working of cashless economy. The paper highlights the various 

objective of being cashless. It studies the different methods of cashless payment and the 

essentials for being cashless. The benefits of making a country cashless have also been included. 
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The study also explains the hurdles coming in the way of making an economy cashless. The 

study examines the effect of adopting cashless payment on economic growth and development 

of the developing countries. The result put together gives us an important policy direction 

towards what can enable the country to increase cashless payments.   

Theoretical Background  

 The cashless transactions are evolution of cashless economy. It is a first step to buy and sell 

without physical cash. Following are the reasons of being cashless 

Modernization of Payment System 

 To drive development and modernization of payment system electronic payment is first 

step. An efficient and modern payment system is positively correlated with economic 

development, and is a key enabler for economic growth.  

Efficient Transaction 

 To reduce the cost of banking services (including cost of credit) and drive financial 

inclusion by providing more efficient transaction options and greater reach.  

Managing Inflation and Driving Economic Growth 

 To improve the effectiveness of monetary policy in managing inflation and driving 

economic growth. In addition, the cash policy aims to curb some of the negative consequences 

associated with the high usage of physical cash in the economy.  

High cost of Cash 

 There is a high cost of cash along the value chain from the banks, to corporations and 

traders; everyone bears the high costs associated with volume cash handling.  

High risk of Using Cash 

 Cash encourages robbery and other cash related crimes. It can also lead to financial loss in 

the case of fire and flooding incidents. It can be reduced by cashless transactions.  

Informal Economy 

 High cash usage results in a lot of money outside the formal economy, thus limiting the 

effectiveness of monetary policy in managing inflation and encouraging economic growth.  

Inefficiency and Corruption 

 High cash usage enables corruption, leakages and money laundering, amongst other cash-

related fraudulent activities can be reduced by cashless payments. 

Benefits of Adopting Cashless Method in Payment 

Ease of Conducting Financial Transactions 

 First of all there is an ease of conducting financial transactions, which is probably the 

biggest motivators to go digital. In cashless payment there is no need to carry wads of cash or 

even stand in long queues in bank. It will be easy to carry money with you during travelling. It 

will be especially useful in case of medical emergencies. You can pay easily during working 

hours also.  

Reduce Risk: The policy will help fight against corruption/money laundering and reduce the 

risk of carrying cash, reduced cost, corruption and money laundering.  

Reduced Tax Avoidance: The cashless economy gets benefit of reduced tax avoidance. The 

recent waiver of service tax on card transactions also promotes digital transactions.  
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This has been followed by a series of cuts and freebies. People will get discount on digital 

purchase which will cut their cost. Add to these the cash back offers and discounts offered by 

mobile wallet like Paytm, as well as the reward points and loyalty benefits on existing credit 

and store cards, and it could help improve your cash flow marginally  

Reduced Tax 

 Taxation with lesser availability of hard cash at homes and more in banks, there is lesser 

scope of hiding income and evading taxation and when there is more tax payer it ultimately 

leads to a lesser rate of taxation for the whole country. 

Transparency 

 It is not just the easiest way to transact but also brings about a lot more transparency in the 

financial system, which helps to curb generation of black money.  

Reduce prices of real estate 

 Further, it will reduce real estate prices because of curb on black money as most of black 

money is invested in real estate prices which inflates the prices or real estate markets. In India, 

every year RBI spent lots of money (2 billion, 2015) on just the activity of currency issuance 

and management. It will also leads to lesser funding for illegal trades and activities including 

terrorism. 6. Hygiene: It will also help in improving hygiene on site eliminating the bacterial 

spread through handling notes and coins.  

Reduced Fear of Theft 

 It will lower risk, it is easy to block a credit card or mobile wallet remotely, but it is 

impossible to get your cash back.  

Reduced Red Tapism and Bureaucracy 

 With cashless transactions through electronic means the wire transfers are tracked and 

people are accountable which in turn reduces corruption and improve service time.  

Lesser Interest Rates 

  More currency in bank will mean more circulation of money in the economy, leading to 

greater liquidity and would eventually mean lesser interest rates  

Efficiency 

 Cash collection made simple as time spent on collecting; counting and sorting cash is 

eliminated it will lead to efficiency gains. There will be greater efficiency in welfare 

programmes as money is wired directly into the account of recipients‘. Further it reduces 

transfer/processing fees, increases processing/transaction time, offers multiple payment options 

and gives immediate notification on all transactions on customers‘ account. 

Track on Spending:  

 If all transactions are on record, it will be very easy for people to keep track of their 

spending.  

Benefits to Banks 

 It is also beneficial to the banks and merchants; there are large customer coverage, 

international products and services, promotion and branding, increase in customer satisfaction 

and personalized relationship with customers and easier documentation and transaction 

tracking. 
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Benefit to Government 

 The government will benefit from the cashless economy in the area of adequate budgeting 

and taxation, improved regulatory services, improved administrative processes (automation), 

and reduced cost of currency administration and management. 

The Digital India programme of Government of India 

 The Digital India programme is a flagship programme of the Government of India with a 

vision to transform India into a digitally empowered society and knowledge economy. 

―Faceless, Paperless, Cashless‖ is one of professed role of Digital India.  As part of promoting 

cashless transactions and converting India into less-cash society, various modes of digital 

payments are available.  A cashless method is more transparent as every transaction can be 

traced easily as it leaves its footprints. Many smart people have adopted new cashless payment 

options.  The alternative means of payment are as follows: Cheques, Demand Drafts, 

Automated Teller Machine (ATM), Debit and Credit cards,  RTGS, Mobile Money,  E- 

transfers,  POS Terminal, Electronic Purses/Wallets, Mobile Wallets, Smart Cards, Electronic 

Cheque, 'E-Cash' Systems and  UPI Apps. 

Conclusion of the Study 

 The Internet has changed the operations of many businesses, and has been becoming a 

powerful channel for business marketing and communication.  A cashless economy is possible 

in mostly those countries where there is greater financial literacy and citizens are aware of the 

benefits of going cashless.  A very important factor in the running of such an economy is the 

confidence that the people‘s money is safe in banks.  A cashless economy is not just an effort by 

the governmental bodies but a revolution which has to be brought about to make people 

understand the benefits and finally empower them to transact digitally in their everyday life.    
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POLICY HOLDER PERCEPTION TOWARDS CONSUMER PROTECTION  

SCENARIO IN LIFE INSURANCE SECTOR: WITH SPECIAL REFERENCE TO SALEM CITY 

 

 

 

 

Abstract 
 The liberalization of Indian economy has paved way for the tremendous growth of services sector in the 
country during last two decades. Therefore the Life Insurance Corporation and companies have also felt the 
vibrations of the changes with the new entrants and changing critical success factors in the industry. The present 
research paper was undertaken to analyse the policholders may be protected from the unfair means used by t he 
different life insurance corporation as well as companies in Salem city. The result of the paper is significant impact 
on the level of satisfaction of policy holders in insurance sector. 
Keywords: Consumer Protection, Life Insurance, Policyholder, Perception 

 
Introduction 

 Life insurance is a must for everyone because life is very precious. Until 1999, the business 

of life insurance in India was the monopoly of Life Insurance Corporation of India (LIC). 

Privatization witnessed dynamic changes in the insurance industry and most of the private 

insurance companies are joint ventures with recognized foreign players across the globe. 

Customers are the main pillar of life insurance business. Every company tries to attract and 

retain existing customers to keep their profits high. All the insurance companies the world over 

are looking at attracting the eye balls of customer and positioning their solutions innovatively 

to cater to niche and specific markets. One of the most critical aspects both from the view point 

of the customer and the insurer is getting important and relevant leads that can be beneficial for 

both. The customer is the focus of all marketing strategies and the only viable means of survival 

and growth in this competition is by delivering higher value to the customers. There is a shift in 

the paradigm from meeting customers‘ needs to mass customization strategies for delivering 

value. The perceived value affects the customers‘ perception of price, quality, and satisfaction 

and repurchases probability. Considering the centrality of delivering higher customer value 

marketing must identify the customers‘ perception of value and act upon it. Therefore, the 

study is to examine the policyholder perception towards customer protection scenario in life 

insurance sector in Salem city.  

Statement of the Problem 

 The liberalization of Indian economy has paved way for the tremendous growth of services 

sector in the country during last two decades. The Life Insurance Corporation and companies 

have also felt the vibrations of the changes with the new entrants and changing critical success 

factors in the industry. The increase in the competition has made it mandatory for the service 

providers to develop competencies in the areas as per the consumer‘s requirement. Due to 

highly intangible nature, the measurement of consumer‘s expectation and perceived quality 

becomes a difficult task. The present study is the need of the modern scenario, so that 
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consumers may be protected from the unfair means used by the different life insurance 

corporation as well as companies. 

Hypothesis of the Study 

H0: There is no significant impact on the level of policyholder perception in insurance sector. 

Objectives of the Study 

The main objectives of the study are 

 To study the service quality provided by public and private life insurance companies. 

 To study the effectiveness of consumer protection machinery in the context of Life 

Insurance. 

 To suggest the means and ways for improving the quality of service rendered by life 

insurance sector. 

Methodology of the Study 

 The primary data from policy holders were collected through survey method.The sample of 

the study was targeted at 150 policy holders relate to socio-economic characteristics of 

respondents, mode of premium payment they preferred, duration of policy, behavior of the 

company officials,sources of information about different policies, level of satisfaction on 

company services, etc were taken for sample. 

Review of Literature 

 To support the background for this topic, reviews on related studies is very important for 

gaining insight into the real situation of customer perception of insurance sector.  

 Ananth pointed out different problems faced by the organisation in handling the corporate 

finance such as the time of procurement and investment of funds. He suggested that the 

organisation must relate itself with the needs of changing environment by taking good decisions 

through professionally trained people.[1] 

 Gupta expressed that the transition of insurance industry from a public monopoly to a 

competitive environment presents interesting challenges to competitors and consumers. The 

new players shall have an opportunity to test their various hypothesis and experiences from 

overseas markets. On the other hand, the LIC of India has to prove its worthiness in the 

competitive market. As a result of that the consumers shall have greater choices for the 

fulfillment of their needs. [2] 

 Jawaharlal elucidated that historically, distribution of insurance policies in India has been 

totally agent based. The agents were always driven by motive of selling a product and not in 

really marketing it. They were compelled to sell products that were best suited to them rather 

than the proposer. Most of the products of LIC of India were bundled ones having no 

flexibility. Only twenty percent agents of the Corporation were really professional in their 

approach. The Corporation must adopt some new channels of distribution like banks, village 

head, post office or the cooperative societies to improve its performance. The total Indian 

population was 1.05 billion in July 2003, consisting of 72.22percent of rural population and 

27.78percent urban population. But the penetration level of the life insurance was just twenty 

percent. [3] 
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 Shobhit and Shukla concluded that there is a significant requirement of change in products, 

services and marketing strategy of private life insurers. The policies with low premium, easy 

payment schedule, specifically rural designed products, and loan against policies can help the 

increase in share of private life insurers. [4] 

 Athma. P and kumar. R conducted on 200 sample size comprising of both rural and urban 

market. Based on the survey analysis; urban market is more influenced with product based 

factors like risk coverage, tax benefits, return etc. Whereas rural population is influenced with 

non-product related factors such as: credibility of agent, company‘s reputation, trust, customer 

services. Company goodwill and money back guarantee attracts many people for life insurance. 

[5] 

 Kumar et al., indicated that high levels of customer satisfaction are related to the service 

quality provided through customer interactions. The service profit chain specifically identifies a 

relationship between employee satisfaction, service quality and customer satisfaction. Service 

quality has formed a nucleus of research incorporating many dimensions of service outcome 

and the parameters for achieving these outcomes: costs, profitability, customer‘s satisfaction, 

customer retention, and service guarantee; corporate marketing and financial performance. [6] 

 Gobind stated that customer service management is an important area of insurance 

industry. He observed that today‘s customer buy his ultimate satisfaction, not the product and 

it is essential to build trust and create confidence in buyer about the product bought by him. 

The author also feels that a company‘s corporate culture should be based on 6‘s C, i.e. 

communication, cooperation, cheerfulness, credibility, challenge and continuity. [7] 

 Arulsuresh, J and Rajamohan, S studied that Life insurance agent is a person in 

commercial law who has the authorization to act for the principal to legally make a relationship 

with those who want to insure themselves through life insurance policies. LIC agents have to 

diversify their activities to meet the complex needs of customers. Spreading awareness, 

economic activities and social consciousness have made the job of LIC agents more challenging 

and complex. [8] 

 Alamelu reveals that the financial indicators of the Indian life insurance sector are 

satisfactory. Though the Indian insurer‘s track record of performance is reasonably good, it 

cannot be denied that such a performance to a large extent is the outcome of various prudential 

policies followed by the IRDA. Moreover, there are few challenges faced by the Indian 

insurance companies. These companies at present spend around 50% of their expenses for 

developmental purposes. So, expenses management may be a daunting task for them.[9] 

Results and Discussion 

Personal Profile about Policyholder 

 Before going for discussion on the perception of policy holders aboutinsurance sector, it is 

relevant here to have an overview of their socio-economiccharacteristics of policyholder 

respondents is contained in Table 1. 

 

  



Vol. 5     Special Issue 1        September 2017    ISSN: 2320-4168 

 

Shanlax International Journal of Commerce Page 473 

Table 1: Personal Profile about Policyholder  

S. No Variables Classification Frequency Percentage 
1 Age 

(Years) 
Less than 30 36 24.0 

30 – 40 73 48.67 

40 – 50 27 18.0 

50 & above  14 9.33 

2 Gender Male 97 64.67 

Female 53 35.33 

Married 123 82.0 

Unmarried 27 18.0 

4 Educational 
 Qualification 

Illiterate 12 8.0 

School level 26 17.34 

Graduate 41 27.33 

Post-graduate 47 31.33 

Professional 24 16.0 

5 Occupation Govt. employee 70 46.67 

Pvt. Employee 27 18.0 

Businessman 31 20.66 

Retired employee 3 2.0 

Professional 15 10.0 

Agriculture 4 2.67 

6 Monthly Income 
(Rs.) 

Below 10,000 16 10.67 

10,000 – 20,000 35 23.33 

20,000-50,000 43 28.67 

More than 50,000 56 37.33 

Age 

 The total policy holders were in the agegroup of 30-40 years while 24.00 per cent of them 

were of less than 30 years of age.As much as 18.00 per cent of the respondents were in theage 

range of 40-50 yearsfollowed by only 9.33 per cent who were above 50 years of age. 

Gender 

 As far as gender of respondents is concerned, the data depict that majority i.e.64.67 percent 

of the total respondents were male as compared to 35.33 per cent femalerespondents. This 

showed that males are dominantly adopting insurance policies ascompared to females. This 

may be due to stronger economic condition of males thanfemales in the society. 

Marital Status 

 The information provided by the respondent policy holders showed thatmajority (82.0%) of 

the total respondents were married as compared to 18.0 percent who were unmarried. This 

implies that the majority or most of thepolicy maker respondents were married as compared to 

very few unmarriedrespondents.  

Education 

 The pattern of education level of policy holders revealed that highestproportion (31.33%) of 

the policy holders were post-graduates, followed by 27.33 percentenjoying graduates. As much 

as 17.34per cent of them were school level education, followed by 16.0 percent of a professional 

education like advocate, engineer, doctor etc. and a few (8.0%) respondents who werefound to 
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be illiterate. A considerable percentage of the total respondents werepost-graduates with 31.33 

per cent of the policyholders. 

Occupation 

 As far as occupation of the policy holders was concerned majority or nearlyhalf of the total 

policy holders (46.67%) were doing government job. As much as 20.66per cent of the 

respondents were involved in some sort of business like cloth shop,property dealer, chemist 

shop, agricultural inputs shop, etc. followed by 18.0 per centwho were doing private job,      

10.0 percent were professionally attachedwithsome kind of occupation.Where as a 2.67 percent 

and meager percentage (2.0%) of total respondents werefound to have got agriculturalist and 

retired persons. Thisrevealed that life insurance is most popular salaried persons, while 

agriculture sectorcan still be said to remain virgin for insurance sector, which needs attention 

ofinsurance companies. 

Monthly Income 
 The monthly income of the policy holders was further discussed and depictedthat monthly 

income of highest proportion i.e. 37.33 percent of the respondents wasmore than Rs. 50,000 

followed by 28.67 per cent of them who were earning betweenRs. 20,000-50,000 per month. As 

much as 23.33 per cent of the total respondentsearned between Rs 10,000-20,000 per month 

followed by very few (10.67%) whowere earning less than Rs. 10,000 per month. It can safely 

be said that life insurance is most common among policy holdershaving a monthly income 

above Rs. 50,000. 

Policyholders’ Perception about Life Insurance 
 In order to have themes highlighted through various aspects of insurance sectors during 

the opinion of policy holders and officials, factor analysis was done in each case. Principal 

component analysis model was used for the purpose. Principal Component Analysis is used 

when the objective is to summarize most of the original information in minimum number of 

factors for prediction purposes. Varimax coefficient, more than 0.45, was considered for 

forming a factor of statements indicating a common content. Kaiser-Meyer-Olkin (KMO) 

Measure of Sampling Adequacy (MSA) was used to quantify the degree of inter-correlation 

among the variables and appropriateness of factor analysis. Bartlett‘s Test of Sphericity was 

calculated which provided statistical probability that the correlation matrix has significant 

correlations among at least some of the variables. 

Table 2 (a): Principal Component Analysis with Varimax Rotation 

Statements 
Factors 

Communality 
1 2 3 4 5 6 

Life needs 

protection due 
to uncertainties 

 
-0.026 

 
 

 
0.244 

 

 
0.154 

 
0.017 

 
0.218 

 
0.568 

 

0.68 

CPA is 

sufficient 
toprotect the 
interests 
ofpolicy holders 

 
0.136 

 
-0.002 

 
0.509 

 
0.127 

 
- 0.004 

 
0.149 

 

0.57 

Deficiencies in 
services like 
other service 

areas 

 
0.554 

 
0.016 

 
0.278 

 
0.219 

 
0.157 

 
0.124 

 
0.72 
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Do not bother 

about Consumer 
Protection Act 

 
0.156 

 
0.157 

 
0.564 

 
-0.004 

 
0.104 

 
-0.089 

 

0.64 

Do not tell or 

disclose the 
Negative points 
of the 
scheme/policies 

 
0.489 

 
0.063 

 
-0.087 

 
0.121 

 
-0.087 

 
0.178 

 

0.73 

Terms and 
conditions of a 
contract are 

explained to the 
consumers 

 
0.009 

 
0.091 

 
0.144 

 
0.154 

 
0.530 

 
0.113 

 
0.52 

Periodical 

amounts of 
Money back 
policies when 
fall due are not 

paid in many 
cases 

 
0.621 

 
0.172 

 
0.122 

 
0.087 

 
0.172 

 
0.109 

 

0.66 

Claims of pre-

mature are not 
decided for 
months 

 
0.529 

 
0.184 

 
0.112 

 
0.071 

 
0.109 

 
0.098 

 

0.68 

Send notices for 
payment of 
premium 

 
0.618 

 
-0.003 

 
0.128 

 
0.123 

 
0.217 

 
0.217 

 
0.217 

Term of policy 
is made to the 
policy 
holder/nominee 

immediately 
without delay 

 
 

0.287 

 
 

0.287 

 
 

0.164 

 
 

0.107 

 
 

0.468 

 
 

0.213 

 
 

0.78 

Products of life 

insurance 
companies is 
easily 
understandable 

 
 

0.127 

 
 

0.127 

 
 

0.157 

 
 

-0.007 

 
 

0.547 

 
 

-0.064 

 

 
0.71 

Language of the 
brochure should 
be regional 

 
0.167 

 
0.184 

 
0.213 

 
0.554 

 
0.137 

 
0.127 

 
0.62 

Insurance 
facilities should 
be availed from 

one insurance 
company only 

 
 

0.188 

 
 

0.087 

 
 

-0.005 

 
 

0.619 

 
 

0.218 

 
 

0.152 

 
 

0.58 

Entry of private 

companies has 
affected business 
of public sector 
companies 

 
 

0.213 

 
 

0.571 

 
 

0.157 

 
 

0.203 

 
 

-0.003 

 
 

0.224 

 

 
0.64 

Entry of private 
companies has 

widened the scope 
of insurance sector 

in India 

 

 

0.152 

 

 

0.606 

 

 

-0.087 

 

 

-0.004 

 

 

0.212 

 

 

0.318 

 
 

0.51 

Marketing 

strategies 

 
0.167 

 
0.556 

 
0.011 

 
0.216 

 
0.157 

 
0.255 

 

0.68 

Quality of 
products 

 
0.177 

 
0.177 

 
0.215 

 
0.098 

 
0.091 

 
-0.004 

 
0.71 
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Customers are 
entrapped by 

false promises 

 
0.224 

 
0.284 

 
0.587 

 
0.132 

 
0.215 

 
0.221 

 
0.69 

Negative 
features are 

intentionally 
kept secret by an 
agent 

 
-0.006 

 
0.117 

 
0.226 

 
0.567 

 
0.157 

 
0.056 

 
0.63 

Death claims 
are promptly 
settled by 
insurance 

companies 

 
0.061 

 
0.248 

 
0.143 

 
0.142 

 
0.622 

 
0.124 

 
0.64 

Eigen Value  
5.21 

 

 
4.58 

 
4.16 

 
3.94 

 
3.61 

 
2.98 

 
24.48 

% of Variance  
14.59 

 
12.26 

 
10.95 

 
8.74 

 
6.13 

 
5.82 

 

Cumulative 
Variance 

 
14.59 

 
26.85 

 
37.80 

 
46.54 

 
52.67 

 
58.49 

 

(KMO MSA=0.789; Bartlett=41.79) 

 The results off actor analysis are shown in Table 2(a).In order to examine the suitability of 

the data for factor analysis, following steps were followed. The correlation matrix was 

computed and examined. This revealed that there were enough correlations to go ahead with 

factor analysis. Anti-imagecorrelations were computed, which showed that partial correlations 

were low.This conveyed that there are true factors in the data. Communality and factor 

loadingswere high enough to prove the suitability of the data. Overall Kaiser-Meyer-

OklinMeasure of Sampling Adequacy was found to be sufficiently high (0.789), whichindicated 

that the sample was good enough for sampling. Bartlett‘s Sphericity Testshowed statistically 

significant number of correlations among the variables. Principal Component technique was 

employed for extracting factors. The Eigenvalues greater than unity were taken for the final 

selection of factors. In case of policyholders, 6 factors were identified. These factors explained 

58.49 per cent of thevariance. All factor loadings greater than 0.45 have been considered for 

furtheranalysis. 

 The Table showed communalities in the last column. Communality is theamount of 

variance, an original variable shares with all other variables included in theanalysis.  

The communalities were quite high and the highest communality coefficientwas 0.78 for aspect 

‗final payment on expiry of the term of the policy is made to thepolicy holder/nominee 

immediately without delay‘, while the lowest communalitycoefficient is 0.51 for aspect ‗entry 

of private companies has widened the scope ofinsurance sector in India‘. Magnitude of 

communalities indicated that the factorsolution accounted a large amount of variance in a 

variable.Eigen values were worked at 5.21, 4.58, 4.16, 3.94, 3.61 and 2.98 for factor 1to 6 

respectively. The percentage of variance explained by the respective factors was14.59, 12.26, 

10.95, 8.74, 6.13 and 5.82, totaling 58.49 per cent of variance. Thepercentage of variance is 

used as an index to determine how well the total factorsolution accounts for what the variables 

together represent. The present solutionaccounted for 58.49 per cent of the total variance.  

This indicated that 6 factor model isquite satisfactory. 
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  Table 2(b): Categorization of Factors Observed Through Factor Analysis 

Factor 

No. 
Category Statement 

Varimax 

Coefficient 

Factor 1 Deficiencies 
in Insurance policies 

Deficiencies in services like other service are 
as 

0.554 
 

Do not tell or disclose the Negative points 
ofthe scheme/policies 

0.489 
 

Periodic amount are not paid in many 
casesby insurance companies 

0.621 
 

Claims of pre-mature payment are 
notdecided for months 

0.529 
 

Send notices for payment of premium 0.618 

Factor 2 Comparison between 
private & public 
insurance companies 

Entry of private companies has 
affectedbusiness of public sector companies 

0.571 
 
 Entry of private companies has widened 

thescope of insurance sector 
0.606 

 

Marketing strategies 0.556 

Quality of products 0.489 

Factor 3 Protection of consumers 

interest 

CPA is sufficient to protect the interests of 

policy holders 

0.509 

 

Do not bother about Consumer Protection 
Act 

0.564 
 

Customers are entrapped by false promises 0.587 

Factor 4 Suggestions to make 
improvements 

Language of the brochure should be 
regional 

0.554 
 

Insurance facilities should be availed from 
one insurance company only 

0.619 
 

Negative features are intentionally kept secret 
by an agent 

0.567 

Factor 5 Qualities of insurance 

sector 

Terms and conditions of a contract 

areexplained to the consumers 

0.530 

 

Term of policy is made to the policy 
holder/nominee immediately without delay 

0.468 
 
 

Products of life insurance companies iseasily 
understandable 

0.547 
 

Death claims are promptly settled by 

insurance companies 

0.622 

Factor 6 Importance of Life 
Insurance 

Life needs protection due to uncertainties 0.568 

 F shows ‗Deficiencies in Insurance Sector‖. This factor explained 14.59per cent variance 

with 5 aspects. Highest coefficient was 0.621 for the aspect‗periodical amounts of money back 

policies when fall dues are not paid inmany cases by insurance companies‘, followed by 0.618 

for ‗life insurancecompanies send notices for payment of premium afterwards when 

premiumbecomes due so that premium is not paid by consumer in time and penalty 

beimposed‘. Other aspects of this factor came to be ‗insurance sector is prone todeficiencies in 

services like other service areas‘ (0.554), ‗agents or insuranceofficials do not tell or disclose the 

negative points of the scheme/policy to theconsumer while selling the same‘ (0.489) and 
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‗claims of pre-mature payment in caseof death or disability not decided for months‘ (0.529). 

Overall Factor 1 dealswith deficiencies in the insurance sector. 

 F2highlights comparison between private and public sector insurancecompanies explained 

12.26 per cent of variance with 4 aspects. Theaspect secured the highest score was ‗entry of 

private companies has widenedthe scope of insurance sector in India‘ (0.606), followed by 

‗entry of privatecompanies has affected business of public sector companies‘ (0.571). Theother 

aspects of factor 2 were ‗marketing strategies of private companies haveimproved the strategies 

of public sector companies also‘ (0.556) and ‗quality ofproducts of public sector insurance 

companies has improved a lot with the entry ofprivate sector companies‘ (0.489). 

 F3 related to protection of consumers‘ interests are explained 10.95 per cent of the variance 

with 3aspects. The highest varimax coefficient was secured by the aspect, ‗in spite of somuch of 

awareness by CPA and strictness by IDRA, customers are entrapped byfalse promises by the 

insurance companies‘ (0.589), followed by ‗privatecompanies do not bother about CPA while 

giving insurance services‘(0.564) and ‗consumers feel that CPA, 1986 is sufficient to protect the 

interests ofpolicy holders‘ (0.509). 

 F4 explained 8.74 per cent of the variance with 3 aspects. This factorfeatures that 

improvements in insurance sector can be made by implementing thesuggestions given by the 

policy holders. The most important aspect in this factor cameto be ‗it is generally believed that 

insurance facilities should be availed from oneinsurance company only‘ (0.619), followed by ‗if 

the negative features areintentionally kept secret by an agent/sub-agent, he/she should be 

penalized‘(0.567) and ‗language of the brochure should be regional, simple and 

easyunderstandable‘ (0.554) . 

 F5 highlighted that there are qualities also in the insurance sector. The aspect ‗deathclaims 

are promptly settled by insurance companies‘ secured the highermagnitude of coefficient 

(0.622), followed by ‗nature of the product of lifeinsurance companies is easily understandable‘ 

(0.547). Other aspects highlightingthe qualities of the insurance sector included ‗terms and 

conditions of a contract areexplained to the consumers by life insurance companies at the time 

of taking policy‘(0.530) and ‗final payment on expiry of the term of policy is made to the 

policyholder/nominee immediately without delay‘ (0.468). 

 F6 highlights the importance of life insurance in life. The only aspect clubbedin this factor 

secured the coefficient of 0.568. This aspect was ‗life needs protectiondue to uncertainties and 

as such long period policy is normal‘.Therefore, 6 contents/themes emerged from 20 aspects of 

insurancesector. 

Suggestions 

 On the basis of the findings of the study, following suggestions are being put forth, which 

may be helpful in improving the service level of life insurance companies for the consumers in 

the insurance sector 

1. Public awareness is required that whenever there is a delay in payment of insurance 
amount or delay in settlement of claims or faulty determination of claims or             non-
payment on unreasonable grounds, amount deficiency in service on the part of insurance 
company and complaint can be filed under the Consumer Protection Act, before the 
consumer forums. 



Vol. 5     Special Issue 1        September 2017    ISSN: 2320-4168 

 

Shanlax International Journal of Commerce Page 479 

2. Insurance companies do not tell demerits of the policies while selling their products. 
Therefore law be made to make it mandatory on the part of Insurer disclose the demerits of 
the policies. 

3. Agents do not provide customized service once their policy is sold rather they adopt callous 
attitude towards the policy holders and they become totally indifferent. So, Agents be 

appointed by the companies, who are persons of ability, integrity and standing. 
4. Law should be passed to make it mandatory on the part of the insurer to insure that notices 

for premium reaches to the policy holder in time. 
5. Although various acts, rules and regulations have been passed in India, yet the reality is 

that the life insurance consumer is not fully satisfied and life insurance companies are still 

exploiting and fleecing the consumers. Hence, more consumer awareness and protection 
through legal way is required. 

Conclusion 

 The present piece of paper is a part of the consumer protection relating to the life insurance 

companies. It may be concluded that gender, marital status, education, income and periodicity 

of premium exerted significant impact on the level of satisfaction of policy holders in insurance 

sector. Female and married policy holders were found to be more satisfied than male and 

unmarried policy holders on the performance of a company. Enhancement in education and 

income raise the expectations of policy holders, hence lowering down their level of satisfaction. 

Longer periodicity results in enhanced level of satisfaction. Therefore, it is advisable that the 

insurance companies should evolve suitable policies to raise the satisfaction level of their 

customers. 
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ECONOMIC TRANSACTIONS OF WOMEN IN THE  

PRE AND POST CASHLESS ERA  

 

 

 

 

Introduction 

 Male and Female, the two basic components of our human society, depend upon each 

other and each one of them constitutes about half of the population. Over years sociologists 

and other scholars have tried to assess the problems faced by women and to study changes in 

their status around the globe in general and in Indian society in particular. We find that man 

and woman have been established as the two wheels of a chariot. The status represents the 

position of individual in the group. The word status denotes the position of an individual in a 

system with attendant rights and duties. It is the position which the individual occupies in the 

group by virtue of his or her sex, age, family, occupation, marriage and achievement. 

The Status of Women 

 The status of women refers to her position in the network of social role structure, privileges, 

rights and duties. It refers to her rights and duties in family and social life. The status of a 

woman is generally measured in the comparative amount of prestige and respect accorded to 

her with that of man. The status of Hindu women in India has been fluctuating. It has gone 

through several changes during various historical stages. Historically speaking, women in India 

have passed through two phases of their life – the period of subjugation and the period of 

liberation. At times she has been suppressed and oppressed and at times she is regarded as the 

deity of the home. From the Vedic age till today, her status and position has been changing 

with the passing of time.Therefore, it is necessary to analyse the status of Hindu women in the 

various ages to assess her real position today. It may be concluded that during vedic period the 

status of women was not unequal to that of men. Women got the same education as men and 

participated in the philosophical debates.Women had equal rights in social and religious fields 

but had limited rights in economic field. 

Status of Women in the Epics 

 Epic age, in the history of female freedom, may be regarded as a golden age. Women had 

been accorded an honorable status in the society. Most of the female characters of Ramayana 

and Mahabharata were well educated. The Ramayana illustrates the Hindu ideal women of 

India. In Mahabharata we find instances where women gave counsel and advice to men on 

social and religious issues. Women had an effective role in social and political life of the then 

society.A general survey of the Puranas reveals that the position of women declined in the 

corresponding age. 

Status of Women in the Smritis 

 While speaking about woman and her relation to man, Manu says ―Women must always 

be honoured and respected by the father, brother, husband and brother-in-law who desire their 
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own welfare, and where women are honoured, there the very Gods are pleased, but where they 

are not honoured, no sacred rite even could yield rewards‖. Manu observes that the family, in 

which women suffer, is bound to be ruined, while the family in which women are happy is 

bound to prosper. He further enjoins that every person is to maintain peace with the female 

members of the household. He also advises every householder to treat his daughter as the 

highest object of tenderness and honour mother as the most venerable person in the world. 

 On the other hand we find a number of provisions in the Manu Smriti, which certainly go 

against her interests. Women are deprived of the Upanayana ceremony and thereby of 

education. Manu relegates her to an entirely subservient position. He preaches self-negation as 

the highest ideal of a wife. She is asked to serve and worship her husband even if he is not a 

person of all virtue and character. Since service and worship of the husband are the primary 

duties of a wife, by so performing she can hope to attain heaven. 

 Manu deprives women of her economic rights also. He says, ―A wife, a son and a Slave, 

these three are declared to have no property, the wealth which they earn is for him to whom 

they belong‖. 

 It appears that Manu had a very poor opinion about women. According to him women 

should be guarded against her evil inclinations. Otherwise she will bring sorrow to both the 

families. He also observes that if a woman is chaste, it is because she has not found a proper 

man, place and opportunity. He, therefore, calls her a ‗Pramada a temptress. So, he wants 

woman to be under the surveillance of father in her childhood, her husband in her youth and 

her sons after the death of her husband. He declares in unequivocal terms that no woman 

deserves independence. There are two schools of thought regarding the status of women in 

ancient India. One school has described women as the ‗equals of men‘, while the other school 

holds that women were held not only in disrespect but even in positive hatred. 

Status of Women in the Buddhist Period 

 Many evil social practices, like the practice of prepuberty marriages, denial of right of 

women to education and also to mate selection etc were imposed on women during the periods 

of Brahmans and Puranas. 

 In the Buddhist period, the position of women improved to some extent. In the religious 

field, women came to occupy a distinctly superior place. They had their own Sangha called 

Bhikshuni ‗Sangha‘, which provided avenues of cultural activities and social services. They got 

ample opportunities in public life. However, their economic status remained unchanged. 

Status of Women in Medieval Period 

 According to ancient Hindu texts and tradition, until about 500 B.C. women in India 

enjoyed considerable freedom. But dur.ng the next thousand years, women‘s position gradually 

deteriorated. Educational and religious parity was denied to them and widow remarriage was 

forbidden. In fact, the status of women started degenerating in the post-Vedic age because of 

the conception of purity and pollution and restrictions of inter-caste marriages. Child marriage 

had started in the Smriti age. During this period, a woman‘s husband was regarded as God. 

During the middle ages, the position of women in Hindu society further degenerated.  

A number of problems arose for Hindu women in the Mughal period. 
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 The first Muslim invasion took place in India in the eighth century. During this period the 

Hindu society was engaged in evolving, under the leadership of Sankaracharya, a technique to 

face the expanding Buddhism. Sankaracharya re- emphasised the supremacy of Vedas to 

counter the spread of Buddhism, and the Vedas had given a status of equality to women. India 

experienced a second Muslim invasion in the eleventh century when Mohammad Ghazni 

conquered India. From this period till the middle of the eighteenth century, when the British 

rule was established in the country the breakdown of social institutions, the vast migration of 

people and the economic depression in the country contributed to a general decline of social 

life, particularly among women. 

 The ‗Purdah‘ system was followed which resulted in seclusion of women. Education of 

women in whatever form came to be stopped. Child marriage was started. During this period 

the inhuman practice of ‗Sati Pratha was in vogue. Purdah Pratha, Sati Pratha, child marriage, 

girl killing, polygamy etc. were the main social evils of this period. 

 However, during the fifteenth century, the situation underwent some change. The Bhakti 

movement organised by Ramanujacharya during this period introduced new trends in the 

social and religious life of Indian women. The saints like Chaitanya, Nanak, Kabir, Meera, 

Ramdas and Tulsi stood for the right of women to religious worship. Hence, this movement, 

atleast, provided religious freedom to women. As a result of this freedom, they secured certain 

social freedom also. The saints encouraged women to read religious books and to educate 

themselves. Although the Bhakti movement gave a new life to women, this movement did not 

bring any substantial change in economic status of women. Hence, women continued to hold 

low status in the society. 

 

Economic Transactions of Women in the Post Cashless Era 

Close-up of Young Woman Shopping Online On Digital Tablet With Credit Card 

 The government is trying to take the country towards the digital economy and this 

intention is welcome. However, there are costs to digital transactions as well. The Ipsos 

MORI‘s Social Research Institute was commissioned by the British government to conduct 

research to understand how small businesses and consumers use different payment methods. 

 The first finding of the study is that cash transactions are undertaken because the fees 

charged by card providers are high. Also, e-payment portals deducted an amount for enabling 

the transaction. It was also found that people used cash for everyday purchases of less than £10, 

and cards for larger items. People found it easy to manage their budget by undertaking cash 

payments. One can look into his wallet and assess how much he can spend. It involves 

considerable effort to keep track of e-payments. This experience of Britain indicates that e-

payments are not preferred for small everyday transactions even in a developed economy. No 

wonder, the UK chapter of the Global Cash Index by PUMNTS.com says that 48 percent of 

payments made by British consumers and businesses in 2014 were in cash. These studies 

indicate that cash is the preferred mode of transaction for small payments while e-portals are 

preferred for large payments. 

 The same holds for India. Given below are comparisons of the costs of digital transactions. 

First is the cost of the mobile phone. The consumer has to buy a mobile phone for, say, Rs 
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5,000. The mobile lasts 2 years. Thus, she spends Rs 2,500 per year on the phone. She uses it 

for talking as well. Let us say 10 percent of the use is for digital transactions. Thus she incurs a 

cost of Rs 250 per year for digital transactions. Second cost is of interest lost on the money 

deposited with the payment portal such as Paytm. Let us say she keeps Rs 1000 balance with 

Paytm on the average. The interest on this amount @ 12% per year is Rs 120. Third cost is of 

the additional time taken to complete each digital transaction. My estimate is that a digital 

transaction takes about 1 minute to complete. She works 8 hours per day for 22 days every 

month. Say, her salary is Rs 10,000 per month or 94 paise per minute, or Rs 1 per minute 

approximately. She makes 10 digital transactions per month, or 120 transactions per year. The 

cost of the 120 minutes is Rs 120 per year. The total cost borne by her comes to Rs 490 per year 

for spending Rs 1,20,000 by digital transactions. This works out to Rs 410 for spending one 

lakh rupees. 

 The cost of undertaking the same transaction in cash incurred by the consumer is nil. 

However, the Reserve Bank bears the cost of printing and replacing notes. The cost of printing 

each Rs 100 note is Rs 1.20. Therefore, the cost of printing 1000 notes of Rs 100 denomination 

totalling the value of Rs 1 lakh is Rs 1200. Say, these notes circulate for 500 times before they 

are sent back to the RBI for replacement. Therefore, the cost incurred by RBI in making one 

exchange of these notes to make a transaction of Rs 1 lakh is 1/500th of Rs 1200 or Rs 2.40. 

Now we can compare the two modes of transaction. A transaction of Rs 1 lakh digitally costs 

Rs 410 per lakh to the consumer even though the RBI gains Rs 2.40. The economy loses Rs 

407.60 per lakh. 

 Digital transactions, however, become cheap if the amounts involved are large. Let us say a 

small businessman makes digital transactions of Rs 10 crores every year. The total cost borne 

by a small businessman in mobile phone, and time taken for undertaking these digital 

transactions comes to Rs 370 per year assuming he does not keep a balance in the bank on 

which he loses interest. The cost borne by him is Rs 37 for a transaction of Rs 10 crore or 37 

paise per lakh. On the other hand, the RBI gains Rs 2.40 as calculated previously. The 

economy gains Rs 2.03. 

It is clear that digital transactions are harmful for the economy when used to make small 

transactions but beneficial when used to make large transactions.The e-payment portals and the 

Reserve Bank of India will, however, gain hugely if people make large numbers of small digital 

payments. A number of people have parked monies with Paytm in order to make day-to-day 

purchases. Paytm will earn interest on this amount. The issuing banks will gain from the 

increased numbers of transactions undertaken on credit and debit cards. Therefore, 

demonetisation imposes costs on the people while providing benefits to the e-portals and banks. 

Rahul Gandhi raised the right slogan ―Garib se khincho, amirkosincho,‖ but he failed to 

communicate this to the people in view of the long history of charges of corruption against the 

Gandhi family. Therefore, his words did notcarry conviction even though they were factually 

correct. 
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Conclusion 

 Conclusion is that the government is imposing large unnecessary costs on the ordinary 

citizen in pushing her to embrace digital payments. People of the country will soon realise that 

small payments are better made in cash and this campaign of digitisation will come to a naught. 

The savings of tax on this purchase made in back money would be about Rs 24,000. This is 

substantial, the traders have already reverted to cash for making their black money transactions. 

The large numbers of new notes apprehended in bulk after the demonetisation drive indicates 

that new notes have taken place of old notes in the stocks of black money.It is clear that the 

drive of the  Central government has taken a bold action against the corrupt rich and powerful 

decision. The Rig-Vedic society was a free society. The Aryans evidently preferred male child 

to female child. However, females were as free as their male counterparts. Education was 

equally open for boys and girls. Girls studied the Veda and fine arts. Women never observed 

purdha in the Vedic period. They enjoyed freedom in selecting their mates. But divorce was not 

permissible to them. In the family, they enjoyed complete freedom and were treated as 

Ardhanginis. In domestic life women were considered to be supreme and enjoyed freedom. 

Home was the place of production. Spinning and weaving of clothes was done at home. 

Women helped their husbands in agricultural pursuits also. Husband used to consult his wife 

on financial matters. Unmarried daughters had share in their fathers‘ property. Daughter had 

full legal rights in the property of her father in the absence of any son. Mother‘s property, after 

her death, was equally divided among sons and unmarried daughters. However, married 

women had no share in father‘s property. As a wife, a woman had no direct share in her 

husband‘s property. A widowed mother had some rights. 

 The woman was regarded as having an equally important share in the social and religious 

life because a man without woman was considered as an inadequate person. She regularly 

participated in religious ceremonies with her husband. There were many scholars who 

composed hymns of Rig Veda. Lopamudra, Gargi and Maitreye were the pioneers among 

them. Lopamudra, the wife of Agasti rishi, composed two verses of Rig Veda. 

Women in Post Independent India  

 Women in Post Independent India faced a major upheaval as regards their position, 

perception and role in society. In the period immediately following Independence, a number of 

constitutional provisions were made for women`s social, economic and political benefits. 

However, the most revolutionary change in the position and role of women in the post 

Independent period was brought about by the Towards Equality Report. Following the 

publication of this report much more comprehensive and detailed work was undertaken to 

improve women`s position and guarantee their rights.   

 Women in post-independent India were part of a new state that developed a bureaucratic 

structure designed to meet the specific needs of women. This included creating the National 

Social Welfare Board, assigning special duties to block development officers, and asking the 

Department of Health and Welfare to prepare a specific plan with women in mind. In the 

documents of the new Indian state the past had been undone, modernity was triumphant, and 

women were no longer subordinate to men.  
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Women in the immediate post-Independent period  

 However, in the post-independent period, the immediate concerns of women were not 

constitutional rights but political reality. The partition of British India into India and Pakistan 

affected millions of women and men as populations fled both countries. When the migrations 

were over more than eight million people had moved from Pakistan to India or from India to 

Pakistan. Many women, estimates range from 80,000 to 150,000, were abducted during this 

time. As a result India and Pakistan agreed on procedures for recovery and restoration.  

Constitutional Provisions for Women in the post-Independent period  

 The Constitution of India declared equality as one of the Fundamental Rights. It also 

guaranteed equal protection of the law, equal opportunities in public employment, and 

prohibited discrimination in public places. The Hindu Code, passed as separate Acts between 

1955 and 1956, rewrote the Hindu laws of marriage and divorce, adoption, and inheritance. 

Adult suffrage added women to the electoral roles and political parties pledged their 

commitment to women's issues. Many of the women who participated in the social reform and 

political activities of the 1920s, 1930s, and 1940s were pleased with the constitutional 

provisions and legal reform. Most of them belonged to the upper and middle classes of society, 

and they were ready to become the beneficiaries of new opportunities.  

Women's Organisations in the post-Independent period  

 The government asked prominent women's organizations to assist them in developing five-

year plans. These women agreed with government that economic growth was the most 

important issue. The best known of the women's organizations became institutionalized as they 

secured permanent buildings, well-staffed offices, libraries, and bureaucracies of their own. 

They set up and continue to administer programs designed to serve women, especially day-care 

centres, hostels for working women, educational centres and medical dispensaries. Their 

approach, like that of the Government, has been Welfarism. A number of women's 

organisations have been criticised for this approach and blamed for not helping to prepare 

women for new responsibilities. It was felt that women themselves were hindering change and 

bringing about the traditional role of women as dependants.  

 The Communist women were the most vocal in expressing their dissatisfaction with 

constitutional provisions, five-year plans, and government and party promises. In 1954 

VibhlaFarooqui and her female colleagues in the Communist Party of India organized a 

national conference to address women's issues. At this conference they founded the National 

Federation of Indian Women (NFIW) to focus attention on women's struggle for equal rights 

and responsibilities in all spheres of life and for improvement in their living conditions. They 

felt that the existing political forces were trying to reduce the role of women's organisations to 

charitable work combined with the passing of resolutions. They therefore pleaded for a new 

orientation and a change in the status of these women's organisations.  

 There were other women, close followers of Mahatma Gandhi, who saw economic and 

social change as more important than legal and constitutional rights. They too were 

dissatisfied. But many of these individuals also believed in voluntarism and focused their 

attention on grass-roots projects.  
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Toward Equality Report and its impact  

 Despite the criticism, the Indian government's commitment to equality was not seriously 

challenged until 1974 when Toward Equality, a report on the status of women, was published. 

In 1971 the Ministry of Education and Social Welfare appointed a committee to examine the 

constitutional, legal and administrative provisions the have a bearing on the social status of 

women, their education and employment and to assess the impact of these provisions. There 

had been an internal demand for such a document but the actual timing was in response to a 

United Nations request to all countries to prepare reports on the status of women for 

International Women's Year scheduled for 1975.  

  Dr. PhulrenuGuha, Union Minister for Social Welfare, chaired this committee with Dr. 

VinaMazumdar, appointed in 1972, as member-secretary. The remaining nine members of the 

committee represented a wide range of interests and experience. The committee was asked to 

suggest ways to make women full members of the Indian state. In order to write this report, the 

committee commissioned a number of studies and interviewed about 500 women from each 

state. By 1973 they had concluded their proceedings. These studies and the report issued in 

1974 were the first major effort to understand the extent to which constitutional guarantees of 

equality and justice had not been met for women.  

 The impact of the Toward Equality on the programs and policies for women has been very 

crucial. Following publication of the report the Indian Council of Social Science Research 

(ICSSR) established an advisory committee on women's studies headed by Dr. VinaMazumdar. 

This supported further research into questions raised in the report. Almost all of the research 

carried out under the direction of this advisory committee attempted to discover the conditions 

under which women lived and worked in contemporary India. In 1980 the Centre for Women's 

Development Studies, an autonomous research institute, was founded, with VinaMazumdar as 

director. This centre has carried forward the work of studying the status of women and making 

recommendations to the government regarding policies. The Research Centre for Women's 

Studies at SNDT Women's University began its work in 1974 as a research unit. Under the able 

directorship of Neera Desai, it was accorded the status of Centre for Advanced Research in 

Women's Studies by the University Grants Commission in 1980. Thus the Towards Equality 

report made some very significant changes in the position and perception of women in the post 

Independent period. Further, the Institutional changes too brought about a marked change in 

women's roles as is seen by the leading roles that Indian women continue to play in India and 

the world stage.  

 The Rig-Vedic society was a free society. The Aryans evidently preferred male child to 

female child. However, females were as free as their male counterparts. Education was equally 

open for boys and girls. Girls studied the Veda and fine arts. Women never observed purdha in 

the Vedic period. They enjoyed freedom in selecting their mates. But divorce was not 

permissible to them. In the family, they enjoyed complete freedom and were treated as 

Ardhanginis. In domestic life women were considered to be supreme and enjoyed freedom. 

Home was the place of production. Spinning and weaving of clothes was done at home. 
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Women helped their husbands in agricultural pursuits also. Husband used to consult his wife 

on financial matters. 

 Unmarried daughters had share in their fathers‘ property. Daughter had full legal rights in 

the property of her father in the absence of any son. Mother‘s property, after her death, was 

equally divided among sons and unmarried daughters. However, married women had no share 

in father‘s property. As a wife, a woman had no direct share in her husband‘s property.  

A widowed mother had some rights. The woman was regarded as having an equally important 

share in the social and religious life because a man without woman was considered as an 

inadequate person. She regularly participated in religious ceremonies with her husband. There 

were many scholars who composed hymns of Rig Veda. Lopamudra, Gargi and Maitreye were 

the pioneers among them. Lopamudra, the wife of Agasti rishi, composed two verses of Rig 

Veda. Read this comprehensive essay about the social status and importance of women in 

Vedic and Post-Vedic Period of India. 

 Male and Female, the two basic components of our human society, depend upon each 

other and each one of them constitutes about half of the population. Over years sociologists 

and other scholars have tried to assess the problems faced by women and to study changes in 

their status around the globe in general and in Indian society in particular. We find that man 

and woman have been established as the two wheels of a chariot. 
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SHOPPING IN CASHLESS ECONOMY 

 

 

 

 

 

 

Abstract  

 A cashless society describes an economic state whereby financial transactions are not conducted with money in 
the form of physical banknotes or coins, but rather through the transfer of digital information (usually an electronic 
representation of money) between the transacting parties. India continues to be driven by the use of cash; less than 5% 
of all payments happen electronically however the finance minister, in 2016 budget speech, talked about the idea of 
making India a cashless society, with the aim of curbing the flow of black money. The government needs to take the 
necessary steps and make some policy considerations when they are preparing for a cashless economy. The payment 
systems have to be protected from the cyber-attacks which are the major threat for cashless transactions. Also, the 
government should be able to serve the under banked as well. Everyone from the society should have access to an 
electronic system that they can use for such transactions. 

 

Introduction 

 A cashless society describes an economic state whereby financial transactions are not 

conducted with money in the form of physical banknotes or coins, but rather through the 

transfer of digital information (usually an electronic representation of money) between the 

transacting parties. India continues to be driven by the use of cash; less than 5% of all payments 

happen electronically however the finance minister, in 2016 budget speech, talked about the 

idea of making India a cashless society, with the aim of curbing the flow of black money. 

Even the RBI has also recently unveiled a document — “Payments and Settlement 

Systems in India: Vision 2018” — setting out a plan to encourage electronic payments and to 

enable India to move towards a cashless society or economy in the medium and long term. 

Significance of the Study 

 This paper discusses about the current scenario of Cashless India after demonization. It also 

strives to describe the focuses on the impact of shopping in cashless economy and then transfer 

cash without currency. 

Research Methodology 

The paper is a descriptive study in nature. The study has been carried out based on the 

collection of the relevant secondary data. The data collection was based on various sources 

such as, published books, articles, journals & newspapers, periodicals, conference paper, 

working paper and websites, etc. 

Objectives 

The objectives of study were based on: 

1. To study the current position of Cashless India. 

2. To understand the objective of cashless transactions. 

3. To study an amount of cash in circulation. 

4. To suggest the future prospects of Cashless India. 

R.Ramachandran 

Ph.D., Research scholar (Part Time), Thiruvalluvar Government Arts College, 

Rasipuram, Namakkal 
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Present position of India  

 A cashless economy is one in which all the transactions are done using cards or digital 

means. The circulation of physical currency is minimal. 

 India uses too much cash for transactions. The ratio of cash to gross domestic product is 

one of the highest in the world—12.42% in 2014, compared with 9.47% in China or 4% in 

Brazil. 

 Less than 5% of all payments happen electronically 

 The number of currency notes in circulation is also far higher than in other large 

economies. India had 76.47 billion currency notes in circulation in 2012-13 compared with 

34.5 billion in the US. 

 Some studies show that cash dominates even in malls, which are visited by people who are 

likely to have credit cards, so it is no surprise that cash dominates in other markets as well. 

Objectives of cashless transactions 

 To reduce the corruption which takes place mostly through the cash medium 

 To reduce the burden of the cost of printing currency and also handling them. 

 The transfer of money from one place to another is also gruesome. 

 To track the movement of money which is not possible completely in cash medium. 

 To revive the banking sector which is high on NPA and bad loans. 

 To make loans cheaper and affordable for everyone. 

Amount of cash in circulation 

Even though cashless society is widely discussed most countries are increasing their 

currency supply. The table below is taken from the red books for members of the Bank for 

International Settlements, which includes most of the major fiat currencies of the world. 

Exceptions are South Africa whose supply of banknotes fluctuates wildly compared to most 

nations and Sweden which is drastically reducing its currency supply since 2007. The values in 

the table are "per capita" so they already are scaled to population changes. But even the 

smallest increases of 3% per year are much higher than any possible GDP growth. 

Banknotes and coin in circulation at end of year 
Values are expressed in native currency and are total value per capital 

Country Avg. year 2011 2012 2013 2014 2015 
Turkey 12.1% 751 815 993 1,115 1,332 

Korea 11.9% 975,301 1,084,361 1,259,466 1,483,891 1,711,506 

Mexico 8.0% 7,017 7,270 7,802 8,934 10,303 

India 7.9% `8,871 `9,696 `10,546 `11,431 `12,965 
Brazil 6.0% R$825 R$941 R$1,016 R$1,091 R$1,103 

Hong Kong SAR 6.0% 37,962 42,063 47,110 48,649 50,763 

Singapore 5.5% 5,301 5,481 5,863 6,292 6,943 

Saudi Arabia 5.4% 4,928 5,234 5,547 5,879 6,407 

United States 5.1% $3,453 $3,725 $3,926 $4,218 $4,433 

Switzerland 4.4% 7,401 8,091 8,495 8,622 9,169 

Russia 3.8% 48,284 53,598 57,942 61,523 58,270 

Euro Area 3.8% €2,721 €2,787 €2,913 €3,089 €3,280 

Australia 3.8% $2,639 $2,739 $2,873 $2,999 $3,175 

https://en.wikipedia.org/wiki/Bank_for_International_Settlements
https://en.wikipedia.org/wiki/Bank_for_International_Settlements
https://en.wikipedia.org/wiki/Bank_for_International_Settlements
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Canada 3.2% $1,937 $1,995 $2,058 $2,134 $2,271 

Japan 3.2% ¥692,858 ¥715,452 ¥744,471 ¥769,088 ¥811,266 

United Kingdom 3.2% £913 £948 £968 £1,019 £1,067 

South Africa -3.7% R2,137 R3,021 R2,253 R2,521 R1,765 

Sweden -6.9% 10,515kr 10,059kr 8,849kr 8,578kr 7,362kr 

Easy ways to make cashless payments 

 The good news is that you can move around with lakhs of rupees of purchasing power in 

your pocket – the only thing is, it won‘t be cash. But, it will be as good, if not better. Credit 

cards, debit cards, meal cards all carry a certain purchase limit and can be used easily at many 

shopping centres and stores.  So, how does one go cashless? Here are some options for you to 

consider: 

1) Net banking:  

 It allows you to use your banking services from any place across the country. All you need 

is an internet connection, a username and a password to log in to your net banking website – 

and voila – you are ready to use net banking. With the help of net banking, you can check your 

account balance, statements, you can pay your credit cards bills, electricity bills, do a wi-fi 

recharge…you can even recharge a mobile or any prepaid connections. It comes with a range of 

transaction options such as IMPS, NEFT, RTGS. 

2) Credit Card: 

 Suppose you went to a shop and purchased grocery for Rs 5000 and on an agreed future 

date of payment in good faith, you made the payment on that particular day. Extending the 

same logic, why should you carry cash when you can simply use a credit card which serves the 

same purpose? The credit card saves your time as there is no need to go to banks or ATMs. 

You only need to swipe your card through a machine which shopkeepers and grocery stores 

normally keep these days. On every purchase made through credit cards, you get reward points 

which again can be used for the purchase of other products. 

3) Debit Cards:  

 They are just like credit cards, without the ‗credit‘ element. Whenever you are in need of 

money, this card will provide you cash 24×7 through any ATM machine. There is no need to 

worry about bank timings, stand in queues for withdrawing cash – leaving out special 

circumstances like the one we are seeing right now. These are bank account-linked ATM cards, 

that are mainly used for withdrawing cash. As soon as the cash is taken out from an ATM 

machine, by swiping your card, the amount gets deducted from your bank account.  

4) India QR Code:  

 It is a significantly greater move taken by the government to launch the ‗India QR code‘ for 

making payments using the cryptic matrix barcodes technology. Currently, every company has 

their own QR code mechanism which means that they cannot work interoperably, for say you 

cannot make payments to Paytm‘s QR code using BHIM‘s QR code. This code will facilitate 

financial transactions between Visa / MasterCard / Rupay / UPI / Aadhaar-enabled payments 

and bank transfers. Although the QR payment system is yet to be launched, but once it will be 

onboard, you can easily make transactions without disclosing any personal information to the 

third party. 
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5) Digital Wallets: 

 Instead of keeping money in your pocket, purse or physical wallet, you can keep money in 

e-wallets. These e-wallets are similar to your physical wallets which you keep in your pocket.  

It is a mobile based application which can be downloaded from any app store and can be 

accessed through your mobile phone. Transaction or transfer of funds through these wallets can 

be done across the country between person to person (usage of e-wallet app should be same 

between the end users).  

6) UPI (Unified Payment Interface): 

 Simply put, it enables you to transfer money from one bank account to another. It is an 

infrastructure provided by NPCI‘s (National payment Corporation of India) to all the public, 

private & cooperative banks where they can build their own interface and help the common 

man easily make micropayments with a maximum cap of Rs 1 lakh through various modes like 

virtual address (a single identifier code), account no with IFSC code, mobile number or 

aadhaar number. It will ease the e-commerce payment gateway where we do not have to share 

account number or any sensitive information between person to person. Moreover, UPI works 

24×7 on real-time fund transfer system. 

7) E- Coupons: 

 These electronic coupons are offered by various online mega stores. They are very helpful 

in taking discounts on purchase done through online shopping. We only need to enter the  

e-code and get the discount automatically. They do not require any printing or clipping.  

They carry unique identification code which can be accessed through the internet at  

particular sites.  

8) Physical coupons: 

 These are paper coupons which come in small denominations of Rs 10 to Rs 50 with a 

validity of 6 months to 18 months. These are used by corporate to reward their employees.  

The best use of these coupons can be done in buying meals from places such as Pizza Hut, 

Dominoes, KFC, Big Bazaar, etc. Out of many, two big giants that are providing these coupons 

are Sodexo and Ticket Restaurants. 

9) AEPS (Aadhaar Enabled Payment System): 

 Going ahead, you can use Aadhaar cards as a debit card in various merchant stores. These 

cards have been already linked to your bank accounts. You will be provided with a finger 

scanner at the merchant‘s store to do your payments. Aadhaar-cum debit cards will allow you 

to do micro-payments for not more than Rs 4000. However, there are several questions like 

which bank account will be taken into consideration for making payments. 

10) Med Health Cards: 

 These are discount cards specially designed to avail benefit from the healthcare sector. 

These cards provide various health care savings programs. These cards provide free OPD 

consultation service. You can use this card and get a health check up done. 

11) Gift/Forex Cards: 

 These are prepaid cards which have certain cash limit assigned to them. These are readily 

accepted cards and can be used at any shop and can also be used for. These are prepaid cards 

which have certain cash limit assigned to them. These are readily accepted cards and can be 
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used at any shop and can also be used for online purchase of products. Most of these cards are 

reloadable but they are reloaded only when the amount is either consumed or gets expired.  

 

Conclusion 

 The government needs to take the necessary steps and make some policy considerations 

when they are preparing for a cashless economy. The payment systems have to be protected 

from the cyber-attacks which are the major threat for cashless transactions. Also, the 

government should be able to serve the under banked as well. Everyone from the society should 

have access to an electronic system that they can use for such transactions. Government should 

take measures to increase liquidity into the system so that people face less inconvenience.  

 Government should also try to improve overall infrastructure so that more and more people 

can come into banking net and internet. Society has also to play its part. They have to 

understand the importance of cashless economy and appreciate measures taken by the 

government. As a conclusion, it can be said that going cashless provides a lot more benefits 

than just convenience to people, businesses and the government in particular. 
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Abstract 
 India is among the most cash driven economies of the world. Less than 5 per cent of all payments happen 
electronically in India. Nearly 80 per cent of all consumer payments in India are made by cash, whereas in US, 80 
per cent transactions occur electronically. While lack of banking access has been cited as the reason for the same, the 
attitudinal aspect has not received enough attention. In an A.T. Kearney survey on consumer behavior at malls, close 
to 90 per cent transactions were found to be done by cash. This shows that even those who can use electronic transfers 
prefer using cash instead. Another example is e-tailers who are giving the cash on delivery (COD) facility to expand 
consumer base. Though the proportion of people opting for COD is decreasing, it still accounts for 60 per cent of 
transactions. Even the luxury retail segment sees most transactions in cash. In a report titled Cost of Cash in India, 
the Fletcher School of Tufts University presented some disturbing facts. It found that India had a very high ratio of 
currency in broad money, and a low velocity of cash, making its ratio of currency to GDP very high at 12.2 per cent 
compared to other major emerging economies such as Russia (11.9 per cent), Brazil (4.1 per cent), and Mexico (5.7 per 
cent). The study also found that the ratio of money held in bills and coins, to the amount held in demand deposit and 
savings accounts in India was in excess of 50 per cent, much higher than Egypt (29.3 per cent), South Africa (8.9 per 
cent), and Mexico (8.7 per cent). 
Key words: e-taillers, cashless payment and COD   

 

Introduction  

 India continues to be driven by the use of cash; less than 5% of all payments happen 

electronically however the finance minister, in 2016 budget speech, talked about the idea of 

making India a cashless society, with the aim of curbing the flow of black money. Even the RBI 

has also recently unveiled unveiled a document — ―Payments and Settlement Systems in India: 

Vision 2018‖ — setting out a plan to encourage electronic payments and to enable India to 

move towards a cashless society or economy in the medium and long term. 

 Earlier days banking transactions were mostly used on manual transaction. It was used to 

be common phenomenon that a person used to move from counter to counter from accountant 

to clerk, from manager to accountant, vice –versa with ledgers, challans, cheques withdraw 

from tokens etc., in his hands. However, ―computerized bank branches‖ brought totally 

unexpected changes in the banking transactions. Within the branch (to the next counter 

colleague also) transactions are getting exchanged only through computers. This work 

examines electronic payment in cashless economy of India: Problems and Prospect. The new 

policy by Reserve Bank of India (RBI) on cashless system of payment has raised a lot of 

concern to the growth of Indian economy, with the objective of reducing robbery, high cost of 

processing cash, revenue leakages, inefficient treasury management, promoting economic 

development through financial intermediation, among others. The aim of this paper is to 

ascertain the extent to which electronic payment affect cashless economy of India.  

 No doubt, our modern society is gradually catching the cashless syndrome. E-payments, 

ATM cards and others are now the order of the day at our work-places. This paper takes a keen 
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look into the feasibility of introducing cashless means of business transactions into our society 

and the security threats associated with it. The paper explains the challenges and prospects of 

cashless economy in India.  

 

Review of Related Literature  

 In the works of Taylor and Todd (1995) and Gefen and Straub (1997), it was found that 

gender has a direct influenceon adoption of technology with men and women having different 

rates of computer technologies adoption. Putrevu (2002) using descriptive survey to ascertain 

the origin of technology and information difference between man and woman. He found out 

that difference in information processing exists between men and women and as such both 

genders will have different rate of technology acceptance. Gikandi and Bloor (2009) used time 

series data to investigate the determinants of the adoption and influence of e-commerce 

involving 90% of the retail banks in Kenya. They found out that there was a drastic shift in the 

importance attached to some e-banking drivers between years 2005 and 2009. Olatokun and 

Igbindion (2009) used diffusion of innovation (DOI) theory to investigate the adoption of 

Automatic Teller Machines in India. They found out that the constraints Relative Advantage, 

Complexity, Observe ability, Compatibility, and Trialability were positively related to attitude 

to the use of ATM cards in India. Olorunsegun (2010) used cluster sampling technique to study 

the impact of electronic banking in Indian banking system. He found out that a bank has an 

effective electronic banking system which has improved its customer ‟ s relationship and 

satisfaction. James (2012) used Statistical Package for Social Sciences (SPSS) to investigate the 

acceptance of E-banking in India. The result shows that acceptance of e-banking in India is 

significantly influenced by Age, Educational Background, Income, Perceived Benefits, 

Perceived Ease of Use, Perceived Risk and Perceived Enjoyment. Morufu and Taibat (2012) 

used qualitative survey to ascertain banker’s perceptions of electronic banking in India.  

 The results suggest that bankers in India perceive electronic banking as a tool for 

minimizing inconvenience, reducing transaction costs, altering customers queuing pattern and 

saving customers banking time. Olajide (2012) used theories to investigate cashless banking in 

India and its implications on the economy. He found out that cashless banking will boost the 

economy on the long run. Zeithaml and Gilly (1987) used technology acceptance theory to 

determine the Characteristics affecting the acceptance of retailing technologies: a comparison of 

elderly and non-elderly consumers in developed country. He opined that there is existence of a 

positive relationship between education, income, and exposure to mass communication and the 

adoption of Electronic Funds Transfer (EFT) and the relationship was greater for younger than 

for older consumers. Lee, Lee, and Schumann (2002) used qualitative survey to ascertain the 

influence of communication source and mode on consumer adoption of technological 

innovations in India. They discovered the older the adopters the lower the rate of technology 

adoption. Egwali (2008) used consumer acceptance theory to investigate customers perception 

of security indicators in online banking Sites in Benin, India. He found out that Security 

Indicators (SI) are not very effective at alerting and shielding users from revealing sensitive 

information to fool e-banking sites in India. 
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Benefits of Cashless economy 

1. Reduced instances of tax avoidance because it is financial institutions based economy 
where transaction trails are left. 

2. It will curb generation of black money 

3. Will reduce real estate prices because of curbs on black money as most of black money is 
invested in Real estate prices which inflates the prices of Real estate markets 

5. In Financial year 2015, RBI spent Rs 27 billion on just the activity of currency issuance and 
management. This could be avoided if we become cashless society. 

6. It will pave way for universal availability of banking services to all as no physical 
infrastructure is needed other than digital. 

7. There will be greater efficiency in welfare programmes as money is wired directly into the 
accounts of recipients. Thus once money is transferred directly into a beneficiary’s bank 
account, the entire process becomes transparent. Payments can be easily traced and 
collected, and corruption will automatically drop, so people will no longer have to pay to 
collect what is rightfully theirs. 

8. There will be efficiency gains as transaction costs across the economy should also come 

down. 
9. Hygiene – Soiled, tobacco stained notes full of germs are a norm in India. There are many 

such incidents in our life where we knowingly or unknowingly give and take germs in the 
form of rupee notes. This could be avoided if we move towards Cashless economy. 

10. In a cashless economy there will be no problem of soiled notes or counterfeit currency 
11. Reduced costs of operating ATMs. 

12. Speed and satisfaction of operations for customers, no delays and queues, no interactions 
with bank staff required. 

Challenges in making India a cashless economy 

• Availability of internet connection and financial literacy. 

• Though bank accounts have been opened through Jan Dhan Yojana, most of them are 

lying un operational. Unless people start operating bank accounts cashless economy is not 

possible. 

• There is also vested interest in not moving towards cashless economy. 

• India is dominated by small retailers. They don’t have enough resources to invest in 

electronic payment infrastructure. 

• The perception of consumers also sometimes acts a barrier. The benefit of cashless 

transactions is not evident to even those who have credit cards. Cash, on the other hand, is 

perceived to be the fastest way of transacting for 82% of credit card users. It is universally 

believed that having cash helps you negotiate better. 

• Most card and cash users fear that they will be charged more if they use cards. Further, 

non-users of credit cards are not aware of the benefits of credit cards. 

• Indian banks are making it difficult for digital wallets issued by private sector companies to 

be used on the respective bank websites. It could be restrictions on using bank accounts to 

refill digital wallets or a lack of access to payment gateways. Regulators will have to take a 

tough stand against such rent-seeking behaviour by the banks. 

Problems of Cashless System of Payment in India  

 According to experts, there are many challenges facing the introduction of cashless system 

of payment in Indian economy. They are as follows:  
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1. Network Reliability: Instability of Point of Sale (PoS) networks, which is prevalent across 

all operators, would pose a problem/serve, as a barrier to usage especially when money 

sent is not received when needed - which is crucial.  

2. Fraud: A prevalent fraudulent act among ATM scammers is likely to occur on the point of 

sale channel.  

3. Security: Concerns were also raised about trust in the Agents providing cash-in and cash-

out services, this could be risky for customers and the agents if there is no form of security.  

4. Charges: How will charges be determined?  

5. Location: charges should be based on distance to the sender.  

6. Amount: the larger the amount, the higher the charge. Monthly charges/ access fees.  

7. System Stability: Fear of the unknown - the current banking crisis (both deposit money 

banks and microfinance banks) has not helped in allaying the publics fear.  

8. Literacy Issues: This is a situation where not all targeted populace were literate, while 

some of them do not know how to make use of the e-banking. For instance, a dubious 

businessman may see a customer that do not know how to operate the PoS terminal and 

decided to deduct more than what the person consume.  

9. Network Operator Provider: Most people were curious to know if this will be done by an 

existing or a new Point of Sale (POS) service provider. Some people were concerned about 

usage in rural areas, especially where there is currently no network coverage in terms of 

money transfer.  

10. Inadequate Infrastructural Development: Lack of infrastructural development particularly 

energy (power) puts a lot of constraints to the operations of e-payment machines.  

11. Social and Security threat: Indian have been faced with social and security problems since 

2011 with the advent of the present regime. The amount of insecurity in the banks and 

other financial institutions may jeopardize the e-payment program in India.  

Conclusion 

 The bulk of the Indian economy is driven by SME and petty traders. With negligible 

internet penetration in the rural areas, no meaningful electronic security and epileptic power 

supply what infrastructure does the RBI hopes to build this cashless economy on? Despite the 

challenges and issues raised, e-payment would gradually penetrate in the economy and reduce 

the cash and carry syndrome that is in vogue. 
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METHODS OF CASHLESS TRANSACTION IN INDIA 

 

 

 

 

 

 

 

 

 
Abstract 

 As the demonetization applied by government of India on 8 November 2016 there is a sudden explosion in 
cashless transaction. The People with limited money in their pocket are rushing towards cashless transaction. This 
paper will spray the light on the basic concept of method of cashless transactions. The different methods of cashless 
transaction are also discussed.  Authentication of a user is also a big challenge for cashless transaction. Some of the 
main methods are given which are being used now a day. At the end conclusion Indian government trying to aware 
its people for cashless transaction by various kinds of advertisement method but still a large number of people are 
awaiting for the introduction of cashless transaction. 

 
Introduction  

 The Indian payment system is rapidly transiting to more and more IT based systems. In the 

retail sector we have very high volumes of money transactions. Other than cash, one of the 

growing payment methods adopted by merchants in the sector is payment cards. However, the 

whole isometrics of moving from cash-driven economy to cashless economy has somehow been 

mixed with demonetization that was aimed to extract liquidity from the system to unearth 

black money. With increasing adoption of electronic payments, particularly those driving e-

commerce and m-commerce, there is a growing demand for faster payment services which, in 

turn, facilitate ease in doing financial transactions. Reducing Indian economy‘s dependence on 

cash is desirable for a variety of reasons. India has one of the highest cash to gross domestic 

product ratios in the word and lubricating economic activity with paper has costs. According to 

a 2014 study by Tufts University, The cost of Cash in India, cash operations cost the Reserve 

Bank of India (RBI) and commercial banks about Rs21,000 cores annually. Also, a shift away 

from cash will make it more difficult for tax evaders to hide. 

Cashless 

A cashless society describes an economic state whereby 

financial transactions are not conducted with money in the form 

of physical banknotes or coins, but rather through the transfer of 

digital information (usually an electronic representation of 

money) between the transacting parties. 

Best Cashless Methods 

 CASHLESS India the Digital India programmers is a 

flagship programmers of the Government of India with a vision 

to transform India into a digitally empowered society and 
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knowledge economy. ―Faceless, Paperless, 

Cashless‖ is one of professed role of Digital 

India. 

1. Cheque 

 The cheque is one of the oldest methods of 

cashless payment. It is a known method to 

everyone. In this method, you issue a cheque for 

the specific amount to someone else.  

The cheque gets deposited in the respective 

bank. The bank processes a payment through a 

clearing house. The entire transaction done 

through cheque gets recorded and there is a 

proof of payment. However, there are instances 

where cheque payments get dishonored due to signature mismatch or insufficient fund. In order 

to avoid such issue, you can use other cashless payment options. 

2. Demand Draft  

 Demand draft is another rudimentary way of cashless transaction. It is a safest option to 

receive payment from anyone. Demand draft (DD) never gets defaulted as it is signed by the 

banker. The disadvantage of DD and cheque is you need to visit a bank in order to deposit 

cheque and demand draft. The clearance of cheque or DD takes additional time. 

3. Online Transfer- NEFT or RTGS 

 The third simplest method for the cashless transaction is online transfer using NEFT or 

RTGS. In order to do online money transfer, you need internet banking facility. Online transfer 

using NEFT or RTGS is comparatively faster than cheque or DD. Online transfer can be done 

from anywhere using internet facility. 

4. Credit Card or Debit Card 

 Credit card or debit card is another cashless payment method. The usage of credit card and 

debit card was limited in India. However, usage of credit card and debit card is increasing now. 

The limitation of this payment method is an 

availability of swipe card facility (PoS) at merchant 

end. 

5. E-Wallets 

E-wallet is next cashless payment option. E-wallet 

can be used to purchase products starting from 

grocery to airline tickets. In order to use E-wallets 

customer and merchant, both require a smartphone 

with active internet connection. The most popular 

example of E-wallet is PayPal. Apart from PayPal, you can also use Payoneer, Transferwise, 

Skrill, and PayZa. After registering for E-wallet you need to link your credit card or debit card 

with your E-wallet id. You can use e-wallet for fund transfer or online shopping. It is a simplest 

cashless method. 
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6. Mobile Wallets 

The next cashless payment method is a mobile wallet. You do not need a debit card, 

credit card or internet banking password for making payment using a mobile wallet. Just load 

money in your wallet via IMPS and use it on 

the move. You can download mobile wallet 

app from play store. Few examples of mobile 

wallets are Paytm, PayUmoney, Oxigen, 

Lime, MobiKwik etc. 

 

7. UPI Apps 

 UPI is a mobile payment system which 

allows you to do various financial 

transactions on your smartphone. UPI allows 

you to send or receive money using virtual 

payment address without entering bank 

information. Merchants can enroll with banks 

to accept payments using UPI.  Like in the case 

of a PoS machine, the merchant would require 

a current account with a bank to accept UPI 

payments. The examples of few UPI Apps are 

SBI Pay, ICICI Pocket, Axis Pay UPI App, 

Union Bank UPI App, PNB UPI, PhonePe, TranZapp etc. 

 

8. Gift Card 

 The next cashless payment method is a gift card. Gift 

Card is a readymade card and can be purchased from a 

merchant or from the bank. The gift card is loaded with a 

fix cash amount you can purchase any item from the 

specific vendor by using a gift card. 

 

9. Aadhaar Enabled Payment System 

Aadhaar Enabled Payment System (AEPS) is one of the best cashless payment 

methods. AEPS is like Micro ATM it uses smartphone and a finger-print scanner for the 

transaction. In order to use this 

facility, it is mandatory to link your 

Aadhaar card to your bank 

account.  You can use AEPS in order 

to perform transaction like Aadhar to 

Aadhar fund transfer, Cash 

withdrawal, Cash deposit etc. 
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10. Unstructured Supplementary Service Data 

You can use USSD cashless option if 
you don‘t have a Smartphone or internet 
connection. Unstructured Supplementary 

Service Data is mobile banking service. From 
any mobile phone, you can dial *99# and use 
this service. You can do all these things 
which are available to a person with 
Smartphone and internet connection. Almost 
all banks including SBI, ICICI, BOB, Axis 

Bank and PNB support USSD payment 
option. 

 

Conclusion 

           As the demonetization applied by government of India, Government trying to aware its 

people for cashless transaction by various kinds of advertisement media but still a large number 

of people are awaiting for the introduction of cashless transaction. On challenges faced by 

citizens due to demonetization, it was a good move which will reduce black money and have a 

large impact on India. It is an indication from the Centre that we need to move on and use 

technology more and more. However, the execution should have been better.  
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VISION AND MISSION OF CASHLESS ECONOMY IN INDIA 

 

 

 

 

 

 

Abstract 

        A Cashless Economy is an economy in which all types of transactions are carried out through digital means. It 
includes e-banking (Mobile banking or banking through computers), debit and credit cards, card-swipe or point of 
sales (POS) machines and digital wallets. The paper under study tries to throw light on the rising trend of digital 
transactions in India being carried out in various cashless modes over the last few years but simultaneously being 
ourselves making alert of the negative impact of going cashless thereby showing downside of digital India. As the 
people of India are showing amazing response towards move of digitalization, it is the big indicator of prosperous 
future for India to be cashless India. So the need of an hour is to spot the weaknesses involved in cashless transactions 
and work out on them to achieve the vision of Prime Minister Modi’s Digital India. 
Keywords: Card-Swipe, Cashless, E-Banking, Mobile Banking, 
 

Introduction 

 Cashless economy is a situation in which the flow of cash within an economy is non-

existent and all transactions are done through electronic media channels such as direct debit, 

credit and debit cards, electronic clearing and payment systems such as Immediate Payment 

Service (IMPS), National Electronic Funds Transfer (NEFT) and Real Time Gross Settlement 

(RTGS). Today, credit cards and online payment services are becoming increasingly popular in 

urban India, paper currency notes are still an essential part of daily life. One saying is revenue 

is vanity, cash flow is sanity but cash is king. Cash may be defined as any legal medium of 

exchange that is immediately negotiable and free of restrictions. We are the fourth-largest user 

of cash in the world. The rate of cash to GDP is the highest, i.e. 12.42% in India .Cash in 

circulation to private consumption ratio in India is 20% and Card transactions account for 4% 

of the personal consumption expenditure. As most of people are illiterate, poor, engaged in 

small transactions and having less banking habits. For them cash is the most convenient and 

easy form of medium of exchange, free from hassles. A cash transaction is immediate and 

doesn‘t involve any intermediary. Cash provides individuals and families with liquidity. One 

needs not to worry about a computer system crashing, power going off, and losing transaction 

midway. Use of cash doesn‘t involve any extra cost as in the use of debit/credit cards. Even in 

the most cashless countries like France and the Netherlands, cash still accounts for 40% or 

more of all consumer transactions. Usually cashless economies have low corruptions and less 

black money. Almost every country is bracing towards cashless economy and many countries 

have made significant progress. It is just a world trend which India is trying to catch up. 

 

Objective 
 This paper attempts to show the vision and mission of cashless Economy and its 

transaction in India. 
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Research Methodology 

 The prepared paper is a descriptive study in nature. The study has been carried out based 

on the collection of the relevant secondary data. Secondary data collection was based on 

various sources such as published books, articles published in different journals & newspapers, 

periodicals, conference paper, working paper and websites, etc.    

Vision of cashless Economy 

 The Centre is making a big push for online and card-based transactions in the country to 

achieve its target of becoming a largely cashless economy. By year 2020, nearly $500 billion 

worth of transactions in India will happen digitally, using online wallets and other digital-

payment systems, 10 times the level currently, according to a report by Google India.  

 

Demonetization movement in India 

 The recent demonetization move has had a huge impact on various sectors of the Indian 

economy and has significantly impacted the way people transact in daily life. From midnight of 

8 November 2016, 500 INR and 1,000 INR notes ceased to be considered as legal tender. 

While the government‘s aim was to prevent the counter feting of currency, black money, tax 

evasion and terrorism funding, demonetization also had an impact on the way people bank in 

India. Clearly, the step involved a lot of planning and entailed measures that were taken under 

utmost secrecy. However, with the announcement coming into effect, 86% of the total currency 

(amounting to 14 trillion INR)in circulation was abruptly revoked from the economy. In 

addition, restrictions were imposed on the amount which customers could withdraw and 

deposit through platforms such as bank branches and ATMs. After the announcement of 

demonetization, multiple guidelines were issued by RBI. Banks had to implement changes such 

as setting withdrawal limits, changes to cash management applications, core banking 

applications, coupled with the ability to report additional data to the regulators. Banks also had 

to push system integrators to incorporate these changes in the various systems such as core 

banking systems, 

 ATM switches and cash inventory management overnight. The ATM has been the key 

enabling technology for dispensing funds. Due to the change to note dimensions, recalibrating 

the machines and making them operational became the need of the hour. Because this was a 

covert operation, the ATM supporting industry was unable to recalibrate machines overnight. 

Further, more than two lakh ATMs across the country had to be recalibrated with the help of 
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just a few thousand technicians. The fact that only a few machines were up and running, 

together with low cash availability, led to a domino effect. The entire population faced a severe 

cash crunch, which led to banks and ATMs being thronged by customers. The replacement of 

old notes took longer than expected, and hence, routine low-value transactions were severely 

affected. Simultaneously, replacing a large amount of cash over a 50-day period put 

humongous pressure on the banking system. This led to the adoption of alternative technology 

platforms. As a result, both the number and value of transactions through these platforms saw a 

huge surge. For example, the value of transactions through the-wallets witnessed 301% growth 

during the period from 8 November to 27 December 2016. The number of transactions through 

POS saw a massive 95% increase during the same period. Further, the number of transactions 

through RuPay cards shot up by 425%.2 the government also announced some incentives for 

going cashless. For example, it was announced that no service tax will be charged on digital 

transactions up to 2,000 INR. Digital payments made for buying petrol and diesel was given a 

discount of 0.75%. The suburban railway network also announced a discount of up to 0.5% to 

customers for monthly or seasonal tickets booked through digital transactions. In addition, life 

and general insurance policies and renewal premiums on public sector undertaking (PSU) 

insurers‘ websites provided an8% and 10% discount, respectively. For payments at toll plazas 

on national highways using RFID card/Fast Tags, a discount of 10% was made available to 

users in the year 2016-17. 

 

Mission of cashless Economy in India 

 In 30 December 2016, old 1,000 INR and 500 INR notes worth around 13 lakh crore INR 

were deposited back in the banking system. However, the rate at which new notes were infused 

into the economy was much lower. 

Clearly, the shortage of notes has led to 

people considering cashless avenues for 

transactions. Although the journey to 

creating a cashless economy remains an 

ongoing one, there have been several 

milestones along the way, led by RBI and 

supported by banks and the other players 

in the financial infrastructure system. The 

government has been consistently 

investing in various reforms for greater 

financial inclusion. Therefore, after the 

demonetization move, the economy was 

ready with the infrastructure required to take the leap towards a cashless society. During the 

last few years, initiatives such as Jan Dhan accounts, Aadhaar-enabled payment system, e-

wallets and National Financial Switch (NFS) have cemented the government‘s resolve to go 

cashless. 
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Evolution of India’s financial infrastructure: 

 On its part, RBI along with National Payments Corporation of India (NPCI) leveraged 

technology and introduced newer avenues for banking with the overall objective of improving 

customer experience, security and ease of transactions. The evolution of India‘s financial 

infrastructure can be divided into three phases: 

First phase of technology initiatives 
• 1984: Introduction of Magnetic Ink Character Recognition (MICR) technology 
• 1987: First ATM installed in Kolkata 
• 1988: Computerized settlement operations at clearing houses of RBI 

• 1998–2000: Core banking software 

 Second phase of technology initiatives 
• 2001: Internet banking 
• 2004: National Financial Switch (NFS) 
• 2004–2005: Real Time Gross Settlement (RTGS), National Electronic Funds Transfer 

(NEFT) 
• 2007 : Mobile banking 
• 2008: Cheque truncation systems 

Third phase of technology initiatives 
• 2010: Immediate Payment Service(IMPS) 
• 2012: Adoption of ISO 20022messaging standard in the Next Generation RTGS (NG-

RTGS) system 
• 2014: Jan Dhan Yojana, National Unified USSD Platform, RuPay Card, Bharat Bill 

Payment System (BBPS) 
• 2016: Unified Payment Interface (UPI), payment banks, mobile wallets, 
• 2017: Bharat Interface for Money (BHIM) app 

Security in Cashless Economy 

 With more platforms being included in the banking ecosystem, the sources of transaction 

origination will see a significant increase, which means cyber threats will continue to evolve. 

Moreover, cyber threats will only rise as India is seeing a shift towards a cashless economy. 

With more time to detect and time to respond to these attacks, the return on investments for 

cyber attacks is greater in emerging markets like India as compared to developed markets like 

the US.4 The types of cyber security incidents such as phishing, scanning, website intrusions 

and defacements, virus code and denial of service attacks will continue to grow. As the country 

is experiencing a digital revolution, the impact of this transformation makes it imperative for 

financial service players to revisit the cyber security resilience. The number of incidents 

occurring in banking systems has increased in the last five years. In the month of October 2016, 

an ATM card hack hit Indian banks, affecting around 3.2 million debit cards. Hence, efforts are 

needed to enhance cyber security as businesses and citizens embrace this new digital wave. 

Undoubtedly, for the players in the financial services ecosystem, it‘s not business as usual. A 

collective e effort is needed to ensure preparedness for the new cashless economy. We believe 

that the areas below will have to be re-examined to ensure adaptive and real-time cyber 

defense. While data will be at the core, the network perimeter will extend to end devices. Faster 

development willed mind agile security. More intelligent transaction monitoring will have to be 

carried out as part of continuous surveillance. Crisis response and recovery strategies will have 

to step up along with the increased digital foot print. Security awareness of all the stakeholders 

will be a vital pillar of a secure cashless society. 
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Current position in cashless India 

1. The cash centric informal sectors like agriculture, real estate, etc., have been affected by 

demonetization. However the experts say that it's a short term scenario and this move will 

give positive long term consequences. 

2. To bring the economy on track again, government is promoting cashless economy because 

scrapping ofcash needs an alternative to cash. 

3. India's black money has been estimated by the World Bank in 2010 to be worth about one 

fifth of the GDP. In a country where 90% transactions are carried out on cash basis it was a 

revolutionary move to transform from cash to cashless transactions. 

4. India's black money has been estimated by the World Bank in 2010 to be worth about one 

fifth of the GDP. In a country where 90% transactions are carried out on cash basis it was a 

revolutionary move to transform from cash to cashless transactions. 

5. Under this scheme, 250 million bank accounts have been opened in two years. As per RBI 

reports bank branches increased by 5% per year but ATMs, debit cards and card swiping 

machines have doubled in four years and online transactions have grown 20 times in six 

years to 2016. 

7. All these data shows a gradual shift towards cashless economy. Demonetization has sped 

up this transition. 

Conclusion 

 The future of the Cashless India looks pretty promising as the response of the country 

people towards this move of the government and the support towards it is a clear indication 

that the government‘s move is likely to succeed. The transparency in the economy will increase 

through the e-commerce transactions and the digital payment gateways which will increase the 

GDP of the economy. This will increase the creditability of the country and make a rise in 

investments. This step of cashless is truly going to create ripples of big success and it will help 

to attain vision of Prime Minister Modi‘s vision of ―Digital India‖.  
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Abstract 
 This presentation mainly concentrates in Reason Why India Not Prepared to Use Cashless Transaction. 

Recently Indian government rendered almost 86 per cent of total cash in the country worthless. It discontinued the 
currency notes of Rs 500 and Rs 1000 with immediate effect and declared all the old such notes invalid. Rural sales 
have been significantly come down in the last few weeks. Replacement of new Currency notes within short period 
would help to escape from the major effect on the economy. Agriculture, Automobiles and Construction sectors have 
badly affected. The attitude of the people should also be changed to carryon online money transaction to the 
maximum extent. It was also an attempt to move the nation towards an economy that is somewhat cashless, with 
digital transactions being the preferred way the people in the country do business. Is India ready for a cashless 
economy? No. Why? Lack of connectivity, cost of data, locations are the main reason. Finally digitalization is 
possible only government provide this resource.  

Key Words: Cashless, Currency, digital transactions, business 

 
 Introduction 

  India continues to be driven by the use of cash; less than 5% of all payments happen by 

machine however the finance minister, in 2016 budget speech, talked about the idea of making 

India a cashless society, with the aim of cut the flow of black money. Even the RBI has also 

recently announced a document — ―Payments and Settlement Systems in India: Vision 

2018‖ — setting out a plan to encourage electronic payments and to enable India to move 

towards a cashless society or economy in the medium and long term. Even developed countries 

use cash in addition to digital transactions; no country is completely cashless.   

 
Cashless 

Characterized by the exchange of funds by cheque, debit or credit card, or electronic 

methods rather than the use of cash. A cashless society describes an economic state whereby 

financial transactions are not conducted with money in the form of physical banknotes or coins, 

but rather through the transfer of digital information (usually an electronic representation of 

money) between the transacting parties. Cashless transaction economy doesn‘t mean shortage 

of cash rather it indicates a culture of people settling transactions digitally. In a modern 

economy, money moves electronically. Hence the spread of digital payment culture along with 

the expansion of infrastructure facilities is needed to achieve the goal. So is India ready for a 

cashless economy? No.  
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Reason Why India Not Ready To Use Cashless Transcation 

By announcing a ban on the old Rs 1,000 and Rs 500 notes and by putting a cap on 

withdrawals from banks and ATMs, Prime Minister Narendra Modi floated the idea of a 

cashless society. But is India 

ready for a cashless society 

yet? While online 

transactions will allow the 

government to keep a check 

on payments and lessen the 

possibility of black money in 

the economy, is it feasible to 

be dependent on online 

transactions rather than cash 

payments in India? 

While transactions of higher amounts may be done through cards, shopkeepers are 

unwilling to use soft money for transactions which of a lesser amount. 

 In a series of tweets, Modi 

and his government ministers 

have been educating people on 

how to move towards a cashless 

society how will people who are 

not tech-savvy access these 

tweets? Encouraging people to 

go cashless after announcing a 

ban on notes is like starving 

people and then telling them 

how to go on a diet. Here are some of the problems which stand in the way of India becoming a 

cashless society 

 1. Cyber security: In October 2016, the details of over 30 lakh debit cards were feared to 

have been exposed at ATMs. It was believed that the card and PIN details might have been 

leaked due to which customers were advised to change the PINs of their ATM-cum-debit cards. 

Stringent steps issuing new cards were also taken. Just a month later, the PM is motivating 

people to move to a cashless society. Is the cyber security in place? While a card is cloned, it 

takes several months to recover someone‘s hard-earned money from the banks. How can 

people be assured that swiping cards at small shops and vendors will not be a risk to revealing 

our card details? 

 2. Network connectivity: Since the day demonetization was announced, people are trying 

to use more of card transactions to save that dreaded trip to the bank and to save the last penny 

of the hard cash in hand. However, a sudden surge in card transactions has led to connectivity 

issues. Several people have faced trouble while standing in line to pay for a transaction at a 

shop when the card machines have stopped working due to an overload on the network. 

Connectivity issues must be resolved before dreaming about a cashless society. 
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 3. Internet cost: The internet cost in India is still substantially high. There is no Wifi at 

public places and if people do not get their monthly data packs recharged, there is no way they 

can be connected to make online payments. Internet connectivity is needed even for the  

e-wallets. In order to convince people to do cashless transactions, the cost of the internet should 

be lowered and free WiFi should also be provided at public places. 

 4. Charges on cards, online transactions: Heard of convenience charges? of course, you 

would have if you do online transactions. These are additional charges that are levied by the 

vendors when they offer an online payment facility. But when the government is forcing us to 

go cashless, shouldn‘t this compulsory fee on online transactions be taken off? 

 5. Non-tech-savvy: While the new generation is glued to their phones and gadgets, 

computer literacy among the people in the over-50-age group is still low. Not many people are 

comfortable using computers or mobile phones and depend on their children when it comes to 

using the gizmos. Before promoting a cashless society, efforts need to be taken to educate 

people on how to use phones for transactions. 

 6. Smart phone affordability: Several companies have come up with new and inexpensive 

phones but them still not affordable for most of the population in the country. More affordable 

options should be launched by the government for people to buy smart phones for cashless 

transactions. 

 7. Infrastructure/phone battery: India still lacks when it comes to supporting a mobile 

society. It is extremely difficult to find a public charging point if the phone battery discharges. 

Even metro stations or railway stations in the tier one cities do not provide that infrastructure. 

So what happens if you have cash in your wallet, but you are out of battery after travelling on 

the road for a day? Is there any alternative that we have then? 

 8. Not enough bank accounts: Most people still do not have bank accounts. Most often 

there is just one account per family which also limits the number of cards people can have 

individually. A family of even four people cannot be dependent on just one card for all 

household expenditure. 

 9. Internet blockage: States like Jammu and Kashmir often face crackdown where the 

internet is the first thing that is blocked. In such circumstances, neither is it possible to use cards 

for transactions nor is it possible to use e-wallets. Any alternatives there? 

10. Are banks ready? A cashless society needs a proper infrastructure. The banks need to be 

fully equipped to handle the surge in e-transactions. Infrastructure is also needed in terms of 

opening more accounts in the banks. 

11. Encourage people to spend: Spending by cards often encourages people to spend more. 

Giving cash by hand helps people keep a check on their expenses but paying by cards gives 

people a free hand. Not just through credit but even the debit cards give that impression that 

you can make that payment immediately. 
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Conclusion                                                                                                                                 

 A cashless society is a welcome idea but not without preparation. There is a sign to taking 

such steps without which a move such as this would be more harmful that being beneficial.  

A cashless society, for now, seems like a distant dream but a less cash society can be 

appreciated. India does not have the facilities to make all possible payments digital. For this to 

happen, the following conditions must be met - 

 Every one of all social classes should have a Smartphone with a stable Internet 

connectivity. 

 All places should be digitally reachable. 

 Every street should be provided with a charging station. 

 All shops should have a POS system or at least a mobile wallet service like Paytm. 
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Abstract  

 In this paper researcher has been tried to examine the developments of digital payment system in Indian banking 
sector. In recent years Indian banking system have been undergoing from modernisation phase and implementing 
many innovation ideas in the system. India has one of the highest levels of currencies in circulation at over 12% of 
GDP and of this cash, 87% is in the form of Rs500 and Rs1,000 notes. Globally, this is not unusual as the central 
banks of several countries pump massive amounts of cash into the  economy, mostly in very large denominations.  The  
payments eco- system in  the country provides multiple options to different segments of users for funds transfer as well 
as for making payments in exchange of value for goods and services. With increasing adoption of electronic payments, 
particularly those driving e-commerce,there is a growing demand for faster payment services which, in turn, facilitate 
ease in doing financial transactions. 

 
Introduction 

 The term ―digital banking‖, just like any new buzzword, means different things to different 

stakeholders in a service organization. For instance, for customers, it can mean myriad new 

services and products resulting in a pleasurable buying/spending experience. For the decision-

making team in the organization, it could mean setting up of state-of-the-art ICT infrastructure 

coupled with a good dose of analytics in order to provide an excellent customer experience, 

which is a precursor to having sustained and profitable customer relationships. For the 

regulator or third party, it could mean the ability to provide accurate and reliable information 

on the fly. Banking industry is going through a phase of commoditization. In today‘s scenario, 

differentiated and delightful customer experience has become more importaint than just 

providing financial services. To grab a bigger piece of the cake, banking industry has to 

understand the unstated needs of the customer the way airlines understands the preferences of 

the  frequent flyers or the retailers understand the likes/dislikes of their customers, without 

even taking direct feedback of the customer.So, this represent a remarkable challenge for  the 

financial institutions, which are often involved in multiple types of banking such as retails, 

finance, corporate, mortgage etc... 

 
Literature Review 

 Jain, P.M (2006) in the article ―E-payments and e-banking‖ opined that e-payments will be 

able to check  black ‖An Analysis of Growth Pattern of Cashless Transaction System. Taking 

fullest advantage of technology, quick payments and remittances will ensure optimal use of 

available funds for banks, financial institutions, business houses and common citizen of India. 

He also pointed out the need for e-payments and modes of e-payments and communication 

networks. 

 Annamalai, S. and Muthu R. Iiakkuvan (2008) in their article ―Retail transaction: Future 

bright for plastic money‖ projected the growth of debit and credit cards in thc retail 
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transactions. They also mentioned the growth  factors, which leads to its popularity, important 

constraints faced by banks and summarized with bright future and scope of plastic money.  

Objectives of the Study 

The study aims at: 

 To study the modern digital payments system in India. 

 To highlight the benefits of cashless transactions. 

 To explain the growth of digital payments and security in banking sector.  

Methodology  

 The study is based on secondary sources of data/ information. Different books, journals, 

newspapers and relevant websites have been consulted in order to make the study an effective 

one. The study attempts to examine the Digital Payment System in India and security in 

banking sector. 

Modern Digital Payment System in India 

 The Reserve Bank of India (RBI) has played a significant role in developing the payment 

and settlement systems in the nation from its establishment. The emergence of e - commerce 

has created new financial requirements that in many cases cannot be effectively fulfilled by the 

traditional payment systems. To recognizing these needs the RBI has implemented bank 

computerisation project in India and providing ICT based networking facilities to the banks 

and financial institutions in India. Since 1991 the RBI has started'BANKNET' it is network for 

banking institutes other than Banknet The 'INFINET' - Indian Financial Network is a satellite 

based wide area network using VSAT (Very Small Aperture Terminal) technology set up in 

June 1999. The Centralised Funds Management System (CFMS) facilitates centralised balance 

viewing of and funds transfer between own accounts of a member bank maintained with the 

Bank at different locations. In Indian banking system ATM also providing better alternative to 

traditional payment system it can be used for payment of utility bills, funds transfer between 

accounts, deposit of cheques and cash into accounts, balance enquiry and several other banking 

transactions. Apart from these facilities RBI has enhancing the payment system by introducing 

MICR technology, ECS, EFT, NEFT, Card Based Clearing and RTGS etc. 

 India has seen an explosion in digital payment options, from e-Wallets to the Unified 

Payment Interface to a combination of the two. There are many cashless payment options 

available in India. 5 Best cashless payment options in India.  

 E Wallets – E Wallets have become very famous nowadays. After demonetisation, use of e 

wallets has been implemented at a very large-scale. These e wallets allow users to make 

payments using your mobile number or by scanning a QR code which takes place in a jiffy. 

All you need to do is simply download a wallet like paytm. 

 UPI –UPI also known as Unified Payments Interface is another great way to go cashless. 

Unified payments interface also called UPI is system of payments. Using unified payments 

interface, people can transact using their smartphones. To pay using this system called 

unified payments interface, you need 2 important things: Smartphone and a Bank Account.  
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 Plastic Money – Plastic Money means debit cards and credit cards that are used at 

ATM‟ s for cash withdrawal fand POS machines while shopping. Having a debit or credit 

cards make you burden free from carrying cash.  

 Net Banking – Net Banking is another handy way to get cashless transactions done. All 

you need is a bank account with e 

banking facility enabled on it. You 

can transfer funds to others account 

from the comfort of your home. 

There is no need of going to your 

bank to get transfers done. You can 

make all payments and transfers 

yourself. This is a very convenient 

way to go cashless in India as well. 

 Aadhaar Card – Aadhaar  

 

 Card enabled payment system allows a person to pay using his aadhaar card if it is linked 

to his bank account. Once you link your aadhaar card to your bank, you can make payments 

using your finger prints. 

 Mobile Banking: It is the most 

convenient technique of digitalization as it 

truly denotes the concept of anywhere 

banking. It also ensures that the banking 

services reach the customers as per their 

convenience. 

 Inter Bank Mobile Payment System: 

IMPS is a service which provides an instant 

electronic fund transfer through the mobile 

phones. This system helps in providing 

connectivity across ATMs of banks. It aims at providing convenience banking for an average 

Indian, also ensuring a fast as well as secure channel for interbank fund transfers. 

Benefits of Cashless transactions  

 As per a BCG report, non- cash payment transactions, which today constitute 22 percent of 

all consumer payments, will overtake cash transactions by 2023. This will incur the following 

benefits are: 

 Greater efficiency and transparency: Cash payments are prone to leakages and ―ghost‖ 

recipients, more so in case of transfers by government. Wellness schemes like MNREGA 

and DBT will be more effective in reaching the poor. A study by Murali dharan in 2014 

found that Making social security payments digital will lead to a 1.8 percentage point lower 

incidence of demand for bribes compared to 3.8 percentage points for manual cash 

payments (47 percent reduction) and the decrease ghost recipients by 1.1 percentage points.  
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 Savings due to lower transaction costs: According to RBI‘s annual report 2014, the total 

currency in circulation amounts to INR 12.83 trillion. This implies a cost of printing the 

notes at INR 32.1 billion. As per the most liberal estimates, this amounts to 0.25% of the 

country‘s GDP. 

 Increase in velocity of money: One of the indirect benefits of a cash-less economy is the 

increase in the velocity of money. A report by Moody‘s values the impact of electronic 

transactions to 0.8% increase in GDP for developing economies and 0.3% for developed 

countries.  

 Tax evasion and black money: Growth in digital cash will enable government to catch 

offenders and tax evaders, as it will create electronic footprints. This will decrease the 

amount of black money in circulation.  

 Security and Convenience: There will be low risk of carrying currency notes, time and 

energy costs associated with going to the ATM or bank will reduce and digital money will 

be more convenient. The incidence of street crime will come down. 

Growth of Digital Payments  

Payments banks will rely on mobile phones and other technology as a way to reach the 

end consumer. With more than 1 billion mobile subscriptions, India ranks #2 in the world. Of 

this, the number of smart phone users are forecasted to increase to 520 million by 2020 from the 

current 240 million. This will pave the way for a massive growth in digital transactions.          

Massive growth in digital Payments 

 
                Source: Boston Boston Consulting Group Report – ‘Digital Payments 2020’ 

NumberaPrepaid card mobile wallets were introduced with a view of withdrawing or using a 

small portion of the account balance; the customer's main balance doesn't need to be exposed. 

Secondly, to handle small ticket payments without touching CBS would reduce the load on the 

core banking system. Each transaction touching the core banking system is expensive in terms 

of transaction time it takes, costs per transaction, etc.  
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Transactions carried out through mobile wallets (Rs, billion) 

 
Data: Reserve Bank of India 

 Banks can position themselves to provide wallet services to reduce the cost and increase the 

customer convenience without compromising the security and not exposing their entire bank 

account. The digital wallet platform should be built as per RBI's norms under the Payments and 

Settlements Act and has many modules to provide many functions of the wallet service. 

Security in Banking Sector 

 In order to provide effective and secure banking transactions, there are four technology 

issues needed to be resolved. The key areas are: 

1. Security: Security of the transactions is the primary concern of the Internet-based industries. 

The lack of security may result in serious damages such as the example of Citibank illustrated 

in the earlier section.The security issue will be further discussed in the next section along with 

the possible attacks due to the insufficient protections. The examples of potential hazards of the 

electronic banking system are during on-line transactions, transferring funds, and minting 

electric currency, etc. 

2. Anonymity (Privacy): Generally speaking, the privacy issue is a subset of the security issue 

and thus will be discussed in the Privacy Technology section later. By strengthening the privacy 

technology, this will ensure the secrecy of sender‘s personal information and further enhance 

the security of the transactions. The examples of the private information relating to the banking 

industry are: the amount of the transaction, the date and time of the transaction, and the name 

of the merchant where the transaction is taking place. 

3. Authentication: Encryption may help make the transactions more secure, but there is also a 

need to guarantee that no one alters the data at either end of the transaction. There are two 

possible ways to verify the integrity of the message. One form of verification is the secure Hash 

algorithm which is ―a check that protects data against most modification.‖ The sender transmit 

the Hash algorithm generated data. The recipient performs the same calculation and compares 

the two to make sure everything arrived correctly. If the two results are different, a change has 

occurred in the message. The other form of verification is through a third party called 

Certification Authority (CA) with the trust of both the sender and the receiver to verify that the 

electronic currency or the digital signature that they received is real. 
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4. Divisibility 

Electronic money may be divisible into different units of currency, similar to real 

money. For example, electronic money needs to account for pennies and nickels. 

 

Conclusion  

 Now Indian digital banking system has undergone a significant transformation over time in 

terms of diversity and innovation. The developments in information and communication 

technology resulted in numerous innovations in the digital payment system of India. There are 

a variety of electronic clearing options are available in banking system. But these options are to 

limited than demand of bank customers in India. In the sense of rural India these facilities are 

not provided sufficient level by the banking institutions due to lack of ICT connectivity and 

other infrastructural facilities.Payments bank have a strong potential to bring about the much 

needed changes in the financial landscape of the country. In order for electronic banking to 

continue to grow, the security and the privacy aspects need to be improved.. The future of 

electronic banking will be a system where users are able to interact with their banks ―worry-

free‖ and banks are operated under one common standard. 
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Abstract 

 The people and customer are the three an element on which hinges the success of banking in the fast changing economic 
environment. The ultimate performance of a bank depends upon the satisfaction of its customers. In the emerging competitive and 
technological driven banking era, banks have to strive hard for retaining and enlarging their customer base. E-CRM, which is the 

latest buzzword in the corporate sector, is perceived as one of the effective tool in this direction by the banks. Its emphasis is on 
defining the customers as valuable in the long-term and on viewing customer relationships as learning relationships. The concept of 
CRM, when seen in the context of e-business, it translates into e-CRM, which essentially deals with managing customer 
interactions over the web. The present paper attempts to analyze the concept of e-CRM in Indian banks from its various dimensions 
covering specifically its need, process, present status and future prospects.  Banks must build their brand image in assuring 

customers about the safety of their money and security of transaction on the Net. In the fast changing banking environment 
worldwide, banks in India will not only have to learn the new rules but also upgrade the skills as well as the tools of banking. The 
challenge lies in addressing these issues and at the same time keeping the wheels of growth moving. The success of e-CRM will 
depend upon the development of robust & flexible infrastructure, e-commerce capabilities, and reduction of costs through higher 

productivity, lower complexity and automation of administrative functions 

 
Introduction 

 The people and customer are the three an element on which hinges the success of banking 

in the fast changing economic environment. The ultimate performance of a bank depends upon 

the satisfaction of its customers. In the emerging competitive and technological driven banking 

era, banks have to strive hard for retaining and enlarging their customer base. E-CRM, which is 

the latest buzzword in the corporate sector, is perceived as one of the effective tool in this 

direction by the banks. 

 Its emphasis is on defining the customers as valuable in the long-term and on viewing 

customer relationships as learning relationships. The concept of CRM, when seen in the 

context of e-business, it translates into e-CRM, which essentially deals with managing customer 

interactions over the web. The present paper attempts to analyze the concept of e-CRM in 

Indian banks from its various dimensions covering specifically its need, process, present status 

and future prospects.  

 The advancement in information and communication technology has made the new 

millennium, e-millennium. The dividing line between banks and non-banking financial 

institutions, like insurance and mutual funds, is getting blurred. Competition from players in 

the market has resulted into products and services traditionally offered by banks and financial 

institutions, are now being offered by non-banking organizations more efficiently and 

effectively. Now banking activities are not confined to borrowing (collection of savings) and 

lending (disbursement of loans), but provides a plethora of services keeping in mind the 

requirement and convenience of customers. In the fast changing banking environment 

worldwide, banks in India will not only have to learn the new rules but also upgrade the skills 

as well as the tools of banking. The challenge lies in addressing these issues and at the same 

time keeping the wheels of growth moving. 
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 Technology, people and customer are the three an element on which hinges the success of 

banking in the e-millennium. Technology will be an enabler in managing the pace and 

quantum of change. Success in technology can be brought about by skilled human resources. In 

response to these technological challenges, organizations have to evolve internal capabilities 

and skilled human resource management which is fundamental in generating these capabilities. 

However, ultimately the bank‘s performance depends upon the satisfaction of its customers. In 

the emerging competitive and technological driven banking era, banks have to strive hard for 

retaining and enlarging their customer base. E-CRM, which is the latest buzzword in the 

corporate sector, is perceived as one of the effective tool in this direction by the banks. The 

present paper attempts to analyse the concept of e-CRM.Indian banks from its various 

dimensions covering specifically its need, process, present status and future prospects. 

Towards E-CRM 

  In the early 1990s, the concept of relationship marketing was formally introduced into the 

services marketing literature. Financial services institutions, airlines and other service providers 

found it profitable to retain and reward existing customers rather than run after new customers. 

It was established that building closer relationships with the customers resulted in better returns 

to organizations through the following means: 

 Increased use of services by loyal customers. 

 Charging of price premiums for customized services. 

 Referrals by satisfied customers that brought in new customers. 

 The concept developed for services marketing also found applications in the case of 

industrial and customer products. The conventional market approach based on 4 P‘s (Product, 

Price, Place and Promotion) is strongly grounded in the industrial age where goods were mass-

produced, mass distributed and mass-communicated using mass media. However, after the 

advent of Information era, it has become possible to target customers on a one-to-one and one-

to-many basis and satisfy their individual needs. 

  The customer relationship management (CRM) is a well defined series of functions, skills, 

processes and technologies which together allow organisations to more profitably manage 

customers as tangible assets. The emphasis is on defining the customer as valuable in the long-

term and on viewing customer relationships as learning relationships. CRM recognises that 

success over a period stems from customer loyalty and that long-term profitability lies in 

fostering unique lifetime relationships with small number of carefully chosen customers. It calls 

for increasing customer share, that is, retaining customers and selling them new customer 

made, higher-margin products over time. 

 E-CRM applications are the generic of application systems which handle customer 

interactions over this new electronic channel of communications. The whole model of CRM 

revolves around the customer life-cycle comprising the following four stages: 

 Customer requisition through referrals. 

 Customer development through personalization and customization. 

 Leveraging customer equity through cross-selling and up-selling. 

 Customer retention and referrals. 
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In e-CRM these four steps of CRM are managed by using electronic media. 

E-CRM and Its Benefits 

 The long-term business relationships provide many potential benefits for banks and clients. 

It is generally less costly for any service firm (bank) to maintain and develop an existing client 

relationship (Berry 1983). The customer can also make transaction cost savings by developing a 

long-term relationship with bank. The numerous studies carried on in USA reveals that 

transacting through Internet is much more economical than other channels.  In Net banking the 

financial statement can be viewed, printed or down-loaded in any format for ease of analysis. 

Thus, Internet as a service-delivery channel shifts the control of transactions from the bank staff 

to the customer. Net bank customers find better information through websites than from the 

unwilling, less knowledgeable and non-cooperative banking staff. 

  Thus high level of customer control that translates into customer satisfaction and repeat 

purchase is the most critical advantage of e-CRM in banks. Other related benefits include 

decreased cost of sales and promotion, high supply-chain management integration and 

improved logistics management. 

 
Current Status of E-CRM in Indian Banks 

  Internets have enabled banking at the click of the mouse. At present there are five 

functional categories for online banking sites – on line brochure center, interactive bank, e-

mails, calculations and cyber banks, which offer customers access to account information, 

inter-branch funds transfer and utility bill payments.  Banks have tied up with service providers 

in telecom and power sectors like MTNL, BSES and cellular service providers for allowing 

their customers to make bill payments online. In India, new private sector banks like ICICI 

Bank, HDFC Bank, Global Trust Bank and UTI Bank, have taken the lead in e-banking. 

Among the foreign banks, Citibank has noticeable presence. 

  ICICI Bank, the first bank to offer e-banking services in India has more than one lakh regular 

internet user accounts, of which more than 25 percent are of NRIs.  

  The bank has viewed advanced information technology as a managerial and competitive 

tool and has tried to harness technology to the maximum possible extent to deliver superior 

customer services. The Bank has emerged leader in B2B and B2C initiatives. A B2B solution (i-

payments) aims at facilitating online supply-chain management to it corporate clients by linking 

them with their suppliers and dealers in a closed business loop. All members in this loop are 

required to maintain the account with the bank. The state run public sector bank, the State 

Bank of India (SBI) made a quiet foray into net banking. The country‘s largest commercial 

bank launched on-line SBI - an account browsing facility over the Net for customers in eight 

select branches including four NRI branches. 

 

E-CRM Techniques Used by Banks in India 

  Banks leveraging technology can develop innovative customer solutions to attain growth 

with profitability within the framework of sound risk-management practices. Techno-savvy 

banks are tapping into online services to initiate a new era in relationship management to create 

one to one relationships as well as one too many relationships to enhance their competitive 
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advantage. Recent developments in critical areas of IT have changed the way banks are 

managing their customer relationships. The following are some of the latest e-CRM techniques 

used by banks in offering new products and services to its customers. 

 Internet Banking 

 Internet is being used by banks to disseminate information to customers about bank‘s 

products and services through their websites. The banking services are provided through Net 

with convenience of ease and accessibility. Internet banking offers many benefits to the banks 

viz. Vast reach, reduced transaction costs, direct marketing and cross selling, build bank‘s 

brand, etc. It also offers benefits to customers‘ viz. reduced cost, convenience, banking with the 

bank and not the branch, speed, better cash management, etc. The new private sector banks – 

ICICI Bank, HDFC Bank, UTI Bank and the Global Trust Bank have taken the lead in Net 

Banking.  

Data Warehousing and Data Mining 

 This technique is used to develop and use customer data to check their profile, retention 

and loyalty patterns. They provide valuable inputs for retaining customers and developing 

products and services for the future. 

 ATMS: At present installed number of ATMs in the country is 1800, which is likely to be 

more than 4000 by next year. Most of the demand for this technology is coming from State 

owned banks. Until now, ATM services have been confined to deposits and withdrawal 

from bank accounts by customers. The growth in ATMs has been fuelled by a race among 

banks to expand their customer base by going in for more value added services (bill 

payments and ticketing services) on these machines. 

 Telebanking or Mobile Banking: These services empower the customer with an instant 

access to routine queries and transaction or check bank balances. 

 Computerized Decision Support System: This helps the banks in applying optimization 

techniques in functional areas such as, asset–liability management, optimization of 

investment portfolios and asset portfolios through linear programming. This is a practical 

tool which helps the bank managers and customers in optimizing investment decisions. 

 E-Mail: Banks can maintain the list of its best customers and inform these members 

through e-mail the various services and schemes offered by the bank. These days this is 

considered as one of the cheapest and effective means of communication. 

 Computer Networking: Networking between the branches of divisional, regional, zonal 

and head office of banks provide access to customer data base from the executive desk. This 

will integrate the front-office applications with back-office requirements, thus generating 

MIS for branch managers and executives at the different controlling offices including Head 

office for accurate, speedy and cost-effective customer services. 

 Customer Smart Cards: These cards are issued to key customers which carries all the 

relevant information, details of previous and repeat purchases, to make it convenient for the 

customers to recall and for the banks to keep a track of the behavioral and purchase trends. 

Utilities like BEST in Mumbai are already using smart cards for ticketing in its luxury 

buses. 
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E-CRM Future Prospects 

  McKinsey survey reveals that the global market for IT-enabled services would be $140 

billions by 2008, of which $17 billions could belongs to India. Out of this, India has about $450 

millions e-CRM market. This will facilitate the e-CRM in Indian banks. 

  Firstly, the use of web banking by customers has been by and large limited to balance 

enquiries and making utility bill payments. Secondly, for online banking to reach a critical mark 

we need requisite infrastructure in terms of availability of personal computers, adequate 

bandwidth and uninterrupted power supply, which presently is lacking in India. Thirdly, the 

awareness about the online banking even among the upper echelons of society is very poor. 

Lastly people are insecure about the security offered by online banking. Once these issues 

relating to infrastructure and security are resolved IT-related services will get a big boost in 

Indian Banks. Indian government, being aware of the problems relating to e-transaction has 

already passed a bill on IT on May 17, 2000. The bill involves legal provisions relating to 

piracy, defamation, advertising, taxation, digital signatures, copyrights and trade secrets in the 

cyber-world. 

 
Conclusion 

  In an e-world where, business is done at the speed of thought, the real challenge for the 

future lies in anticipating the demands of the new age and providing sustainable solutions. E-

CRM strategy must cover all the market segments such as retail customers, Indian corporate 

sector, trade and agricultural sector for their banking requirements. 

   The banks must adopt e-CRM ‗Customercentric‘ focus approach, as it is believed that 

products should be devised for the customers and not the other way around. Banks must build 

their brand image in assuring customers about the safety of their money and security of 

transaction on the Net. The success of e-CRM will depend upon the development of robust & 

flexible infrastructure, e-commerce capabilities and reduction of costs through higher 

productivity, lower complexity and automation of administrative functions. 
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E-TICKETING FOR AIRLINE INDUSTRY 

 

 

 

 

 

 
Abstract 
An electronic ticket (commonly abbreviated as e-ticket) is the digital ticket equivalent of a paper ticket. Electronic 
ticketing for urban or rail public transport is usually referred to as travel card or transit pass. It is also used in ticketing 
in the entertainment industry. i-ticket -Fancy name for a paper ticket bought through their website. Specify the 

journey details, passenger information, and pay online. The ticket is sent through courier to the delivery address 
specified. This is the same as the ticket you get when you buy from a railway booking counter. We cannot cancel this 
ticket online. e-ticket - Stands for 'electronic ticket'. It's a paperless, online-only ticket. No need to take a printout of 

the page before travelling. Just show id proof to TTR The main theme is to save trees so go paperless and we can 
cancel the ticket online.An e-ticket offers many advantages for both travelers and airlines, including security, 
flexibility, cost and convenience. ... With the old paper tickets, passengers who lost or forgot them might be charged a 
fee for the airline to make new ones. In some cases, passengers were required to buy new tickets at full-price.This paper 
includes Mobile Ticketing System for Airlines, Aims and Scope. Airport Pros, Airport cons, 
Key words: i-ticket, PayPa, Quick Response code(QR code), paper tickets, consumer’s perception 

 

Introduction 

 E-tickets in the airline industry were devised in about 1994 and have now largely replaced 

the older multi-layered paper ticketing systems. Since 1 June 2008, it has been mandatory for 

International Air Transport Association ( IATA) members to use e-ticketing. Where paper 

tickets are still available, some airlines charge a fee for issuing paper tickets. When a reservation 

is confirmed, the airline keeps a record of the booking in its computer reservations system. 

Customers can print out or may be provided with a copy of a e-ticket itinerary receipt which 

contains the record locator or reservation number and the e-ticket number. It is possible to print 

multiple copies of an e-ticket itinerary receipt.Besides providing itinerary details, an e-ticket 

itinerary receipt also contains:An official ticket number (including the airline's 3-digit ticketing 

code,[1] a 4-digit form number, a 6-digit serial number, and sometimes a check digit),carriage 

terms and conditions, (or at least a reference to them).Fare and tax details, including fare 

calculation details and some additional data such as tour codes, the exact cost might not be 

stated, but a "fare basis" code will always identify the fare used, a short summary of fare 

restrictions, usually specifying only whether change or refund are permitted but not the 

penalties to which they are subject, Form of payment, issuing office and Baggage allowance. 

 

Mobile Ticketing System for Airlines 

 A mobile ticketing system is yet to be utilized by most airlines. It is intended to produce 

such a system where people can finally use their cell phones or mobiles throughout their flights. 

The use of mobile ticketing has been seen in cinemas and other areas but not for airlines. This 

has not been introduced for flights anywhere in the world, but it has an excellent future. There 

are many reasons why this is so. There has been an increase in the usage of mobile payment 

schemes. This has streamlined the process of payment for various products and services. The 
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various schemes include - Direct Operator billing, Premium SMS transactions or even linking 

the application to external payment methods like credit cards or PayPal. This is one of the key 

features that make this new system very usable. Over all the usage of mobile phones now a days 

are a must. Almost everyone has a mobile phone with them. So there will be many mobile 

phone users who will find this system very useful. Mobile Ticketing will still include benefits to 

service providers like travel agencies to access new opportunities through smartphones, by 

bringing value added services, such as traveller guides and tips. It will reduce the amount of 

paper work and also use of paper itself. Passengers will not have to worry about losing their 

tickets any more. The system will be the first system that will implement the scanning of mobile 

QR codes or a quick response code for flights. As the name suggests this code will be apt for the 

system because it is read very fast and it can store a large amount of data, which is perfect for 

storing the ticket information. A simple scan of the code and the passenger will be ready for the 

flight. This new system is Mobile Ticketing System for Airlines. 

Aims and Scope 

 The first step in producing any system is to figure out exactly what the system needs to be 

able to execute, that is to say, its functions. The Mobile Ticketing System is required to fulfil all 

the business processes of an airline booking system. It will inherit the basic flow of processes of 

current E-Ticketing systems. Below are the basic functions of this system. 

 Creating Reservations - The passenger must login to the airline booking system on the 

application. The destination, departure and/or return date will be input. Once a flight is 

booked, the passenger will be prompted for payment. Once the payment clears, the system will 

generate a unique QR code for the passenger. 

 Checking in - Upon arrival at the check-in counter, the passenger allows the scanner to 

scan the QR code in the phone. The system then validates the ticket and the passenger is 

checked in. Boarding - Once the passenger arrives at the respective boarding gate, another scan 

is done and the passenger is let on board. 

 Boundaries - Boundaries of a system is the boundary that separates the external entities of 

the system from its internal entities. Knowing the system boundaries assists in reaching the 

project development goals. The mobile application to be developed is web based and will 

interact with the current booking system of the airline. As a result, a booking system itself will 

not be required to be made. The users themselves will interact only with the mobile application. 

 There are great advantages when it comes to selling tickets online for your event, especially 

e- and mobile tickets. You‘re able to collect essential customer data – which typically isn‘t 

possible when selling physical tickets through traditional retail outlets – that can be used to 

better plan marketing campaigns for future events. There‘s also less risk of stolen or lost tickets 

for your ticket buyers, and you incur less costs as you cut down on production and postage fees 

of physical tickets. 

 As more people favor buying e- and mobile tickets, the sales of physical tickets has 

diminish; however, there are still those avid physical-ticket buyers that want to purchase this 

ticket type. We‘ve put together five reasons why it is better to purchase e- and mobile tickets in 

order to help you change your customers‘ perception about physical tickets. 
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1. It’s cheaper: There are various ways you save money by purchasing an e- or mobile ticket. 

You save on the transportation costs you would‘ve incurred travelling to a retail outlet, plus 

you save on the service fee as this is usually higher for physical tickets due to production 

and other costs, such as labour costs. 

2. It’s time saving: As we all know, it takes less time to purchase a ticket online than it is at a 

retail outlet; however, it‘s also important to note the delivery time. When you purchase 

physical tickets online, you have to wait a week or two before the event to receive your 

tickets, and these can get lost or delayed! If you purchase e- or mobile tickets, these get sent 

to you immediately or you can access them the second the promoter issues these – hassle 

free! 

3. Accessibility: As mentioned in reason 2, you can access your e-ticket or mobile ticket 

whenever you‘d like! If you buy a physical ticket, there‘s a risk of this getting lost or stolen, 

which causes a world of pain trying to sort out! Sometimes tickets don‘t get re-issued if 

something like this happens. The great thing about e- and mobile tickets is you have 100% 

access to these whenever you want! 

4. Security: Following on from reason 3, it‘s more secure to purchase e- and mobile tickets 

because you know these won‘t get stolen or lost and there is also less chance of fraudulent 

activity. 

5. Think green! Last but not least, buying an e- or mobile ticket online reduces your carbon 

footprint. It‘s the little steps that make a difference in a sustainable future. 

 And remember it‘s all about education. Communicating and championing the benefits of 

purchasing e- and mobile tickets online is the key to start changing consumer‘s perception 

about physical tickets. 

Airport Pros 

 E-ticketing has streamlined some of the airport check-in process. Some airlines allow you to 

use a self-check-in kiosk, skipping the long line at the airline ticket desk. In some cases, you 

may be able to check in at home with your e-ticket information and receive a digital boarding 

pass on your Smartphone, allowing you to save time at the airport. 

Airport Cons 

 Sometimes technology can create additional headaches in cases of power outages and 

security breaches. The digitization of every step of the process has raised some concerns over 

the safety and security of storing so much information online, although airlines have taken 

every step to ensure personal information is safe. You also are at a disadvantage if you're 

unfamiliar with Smartphone and e-ticket technology, although airport staff is helpful in these 

situations. The descriptions of the limitations of the current systems used are detailed in the 

literature review. From the limitations mentioned there, the main ones concerning the mobile 

ticketing system were: Payment methods may not work with foreign subscription phones, 

 Tickets can be forged easily, Phone can get lost or turn off due to lack of battery charge, and 

Last minute flight cancellations will pose a problem when trying to book a different flight. 
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Conclusions 

 In the case in which certain Premium SMS transactions are blocked by some operators, 

registering the foreign operator providing the Premium SMS with the local operators may solve 

the problem. In the case where it is not possible at all, other payment methods like credit cards 

or PayPal must be used. Another problem for E-ticketing systems is ticket forgery. With the use 

of Mobile-ticketing, various encryption methods can be used to prevent forgery. Also, the smart 

phones used by the passengers can be registered into the system, so that alerts can be made if a 

phone is stolen. Prior notice will be given to go to the airport with the phone battery fully 

charged. In the case of a flight cancellation, the system will look for an alternative flight. If 

there is a difference in pricing, a refund process will be initiated or extra charges will be added 

to the passengers account. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


