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 This journal is envisioned to represent the growing needs of managerial professionals. 

It will explore the world of Business, technology and its impact on business practices. 

Furthermore, the journal can also help the managers to identify and understand the needs 

of customers, employees, and to address their business concerns and new ways to promote 

target audiences. This journal is devoted in understanding the problems of the 

management; and providing theoretical and managerial implications useful for the further 

development of Business professionals. The articles represents a wide variety of general 

subjects including implication of GST in Trade and Commerce, Demonetization and its 

effect on Economy; and few selected topics in Finance like Micro financing concepts, SHG’s 

Financial Literacy and impact on their Entrepreneurial attitude, Insolvency and 

Bankruptcy Code concepts. They contribute to the Human Resource side with issues in the 

area of Emotional Intelligence, Social Media Recruitment, an Emerging Recruitment Trend 

which is gaining importance, Development of Human Potential and its impact in 

organization, Challenges in HR in Retail Sector as the attrition rate in the sector increases in 

an alarming rate, and also the most talked but still holds strong view the concept of Work 

Life Balance. In the marketing side the selected themes are Customer service in the 

digitalized banking service, Innovations in marketing strategy, Green marketing and its 

emerging scenario.  The Journal is designed to serve an audience of academic researchers 

and educators, as well as business professionals, by publishing both theoretical and 

empirical research relating to management and strategic issues. 
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IMPLICATIONS OF GST IN INDIA 

 

Mrs. S. Jeyalakshmi 

Assistant Professor, Department of Commerce 

NMSSVN College, Nagamalai, Madurai 

 
Abstract 
 Goods and Service Tax was first announced in 2000 by the government. Seventeen years later it is now a reality with 
the date for implementation set for July 1, 2017. Since 3rd August 2016, when the Rajya Sabha first passed the bill 
introducing GST in the 122nd Amendment of the Constitution, there have been many changes in the proposed GST 
bill and the rules and regulations pertaining to it. It will not be an additional tax, it will include central excise duty, 
service additional duties of customers at the central level, VAT, central sales tax, entertainment tax, state surcharge, 
luxury tax, lottery tax and other surcharge on supply of goods and services. The purpose of GST is to replace all these 
taxes with single call under single umbrella. Goods and Services Tax would be levied and collected at each stage of sale or 
purchase of goods or services based on the input tax credit process. The procedure for obtaining GST registration would be 
uniformed, thereby improving the easiness of starting a new business in India. Further, the implications of this new 
taxation procedure on the trader will vary on the nature of the trade, i.e., wholesale or retail.  
Keywords: GST, GDP, Service Tax, Input Tax, Indirect Tax, Goods, wholesale, Retail. 
 
Introduction 

 On 1st July, India‘s labyrinth of taxes will be replaced with a simple, nationwide Goods & 

Services Tax (GST). This is the biggest fiscal reform since India‘s liberalisation in the early 1990s. 

While gold consumers will face a slightly higher tax rate, and the industry will go through a period 

of adjustment, the net impact on the gold industry as being positive. GST is the biggest tax reform in 

India founded on the notion of ―one nation, one market, one tax‖ is finally here. The single biggest 

indirect tax regime has kicked into force, dismantling all the inter-state barriers with respect to 

trade. Manufacturers and traders would benefit from fewer tax filings, transparent rules, and easy 

bookkeeping consumers would be paying less for the goods and services, and the government 

would generate more revenues as revenue leaks would be plugged. The tax rate under GST are set 

at 0%, 5%,12%,18% and 28% for various goods and services and almost 50% of goods & services 

comes under 18% tax rate. For corporates the elimination of multiple taxes will improve the ease of 

doing business. And for consumers, the biggest advantage would be in terms of a reduction in the 

overall tax burden on goods. ―Inflation will come down, tax avoidance will be difficult, India‘s GDP 

will be benefitted and extra resources will be used for welfare of poor and weaker section,‖ Finance 

Minister Arun Jaitly said at GST launch event in Parliament. 

 
Review of Literature 

 Empowered Committee of Finance Ministers (2009) introduced their First Discussion Paper on 

Goods and Services Tax in India which analyzed the structure and loopholes if any in GST  

 Vasanthagopal (2011) in the article GST in India: A Big Leap in the Indirect Taxation System 

discussed the impact of GST on various sectors of the economy. The article further stated that 

GST is a big leap and a new impetus to India‘s economic change.  

 Seventy Third Report of Standing Committee on Finance (2012-2013) The Constitution (One 

Hundred Fifteenth Amendment) Bill, 2011  
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 Bird (2012) summarizes in the article The GST/HST: Creating an integrated Sales Tax in a 

Federal Country the impact of GST will be on Canada.  

 Garg (2014) in the article named Basic Concepts and Features of Good and Services Tax in India 

analyzed the impact and GST on Indian Tax scenario and concluded that it will strengthen out 

free market economy.  

 Kumar (2014) studied in the article Goods and Services Tax in India: A Way Forward 

background, silent features and concluded with the positive impact of GST on present complex 

tax structure and development of common national market.  

 Indirect Taxes Committee of Institute of Chartered Accountants of India (ICAI) (2015) submitted 

a PPT naming Goods and Serice Tax (GST) which stated in brief details of the GST and its 

positive impact on economy and various stakeholders  

 The Institute of Companies Secretaries of India (ICSI) (2015) published a Reference on Goods 

and Service Tax to provide the information on the concept of GST in details.  

 Parkhi did an exploratory research in an article Goods and Service Tax in India: the changing 

face of economy and stated that implementation of GST is a changing face of India and the 

government is well equipped for that which is a symptom of fast paced economy. 

 
Objective of the study 

 The paper uses an exploratory research technique based on past literature from respective 

journals, reports, newspapers and magazines covering wide collection of academic literature on 

Goods and Service Tax. According to the objectives of the study, the research design is of 

descriptive in nature. Available secondary data was extensively used for the study. The objectives of 

the paper are:  

1. To study about Goods and Service Tax and its impact on the economy.  

2. To examine benefits and opportunities of Goods and Service tax. 

3. To know the revised rate of GST 

 
Implications of GST in India 

 Impact on wholesalers 

 The wholesale market is fundamental to extending the reach of goods and services to the 

interiors of the country, especially the rural markets. Most wholesalers operate in cash transactions 

because of which there is a good chance that some transactions are not accounted for, which was 

previously a concern but ceases to be one under GST. 

 GST brings advantages to wholesalers 

 Transparent Management 

 Financial streamlining 

 Reorganization of supply chain 

 Ease of borrowing through digital lending 

 Impact on Retailers 

 Almost 92% of the retail sector in India is unorganised, operating in cash payments. They are, 

essentially, the tangible representation of FMCG multinationals to end-consumers; yet they are 

challenged by chronic issues such as the lack of technology enablement and low operating margins. 
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A majority of the retail market consists of ―kirana stores‖, which are often the smallest link of the 

trade chain. 

 GST brings advantages to Retailers 

 Input tax credit facility 

 Ease of entry into the market 

 Retailer empowerment through information availability 

 Better borrowing opportunity 

 Impact on Importers and Exporters 

The subsuming of various local state level taxes will have a direct impact on imports and exports, a 

critical component of trade. For example, the Countervailing Duty (CVD- an additional import duty 

levied to offset the effect of concessions or subsidies, currently 0% or 6% or 12%) and Special 

Additional Duty (SAD- a special kind of customs duty paid on imported goods currently at 4%) 

have been done away with under the new GST regime. 

 Imports Taxation: Every import will be treated as an interstate supply, and will be subject to 

Integrated Goods and Services Tax (IGST) along with Basic Customs Duty (ranging between 5% and 

40% depending on the good imported). This implies that IGST will be levied on any imported item, 

based on the value of the imported goods and any customs duty chargeable on the goods (say 10%). 

IGST is a combination of SGST (say 9%) and CGST (say 9%). 

 Exports Taxation: Exports will be treated as zero-rated supply, i.e., no GST will be charged on 

exports. This is in line with the ―Make in India‖ campaign that aims to make India a global 

manufacturing hub, for which exports are important. 

 Import of Services: The new clause of import of services places the bonus of tax payments on 

the service receiver when the services are provided by a person residing outside India. This 

mechanism is called reverse charge and will apply in certain scenarios. 

 Need for restructuring working capital: A major shift is that GST is based on ―transaction 

value‖ rather than MRP. In the old system, CVD was charged as a percentage of the MRP. Under 

GST, IGST will be charged as a percentage of the transaction value.  

 Impact on small traders 

Small traders with annual turnover less than Rs. 20 lakh are exempt from GST registration. In 

further relief to small businesses, under the compostion scheme, they will benefit of input tax credit. 

If businesses opt for the compostition scheme, traders with turnover below Rs. 75 lakh will have to 

pay 1 per cent tax on turnover. Manufacturers will have to pay 2 per cent while restaurant 

businesses will have to pay 5 percent. 

 
Eventualities of GST implementation 

 Higher costs of input services 

 Additional costs to upgrade technology 

 
Impact of GST on Gold 

 The tax on gold is set to increase from 1st July 2017. Prior to GST being implemented, the overall 

tax rate on gold jewellery stands at 12.2%. This is made up of 10% customs duty, 1% excise duty, 

and 1.2% VAT. GST replaces the excise duty and VAT components, but sits on top of the import 

duty. The headline gold rate of 3% announced on 3rd June has been welcomed by the industry, as it 
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is significantly lower than many had feared. And, on the face of it, represents only a modest tax 

increase.  

 
Rate of GST 
 

Table 1 Rate of GST in Other Countries 

Country GST Rate 

Australia 10% 

France 19.6% 

Canada 5% 

New Zealand 15% 

Singapore 7% 

Japan 5% 

Germany 19% 

Source: www.gstindia.com  
 

Table 2 Indirect Taxes in the country 

Excise Duty Service Tax 
Sales 

Tax/VAT/CST 
Custom Duty 

Party 
Tax/Entertainment 

Tax 

Entry no.84 
List I, Schedule VII 

Residuary entry 
no. 97, 
List I, Schedule VII 

Entry no. 54 of List 
II (VAT) and 92 A of 
list 1(CST) 

Entry no.83, 
Unit I, Schedule VII 

Entry no. 52 & 62 
List II, Schedule VII 

Taxable event is 
manufacture. 

Taxable event is 
provision of service. 

Taxable event is 
sales. 

Taxable event is 
import & export. 

Taxable event is 
entertainment and 
entry of Goods. 

Source: www.gstindia.com 

 

Reforms in Indirect Taxation System 

Table 3 Indirect Tax Reforms 
Year  Reforms  

1974 Report of LK Jha Committee suggested VAT should be introduced 

1986 Introduction of a restricted VAT called MODVAT 

1991 
Report by the Chelliah Committee recommended either VAT or GST which was accepted by 
Government 

1994 Introduction of Service Tax @ 5% 

1999 Formation of Empowered Committee on State VAT 

2000 
Implementation of uniform floor rate of tax for VAT at the rate 1%, 4% and 12.5%. and Abolition of 
tax related incentives granted by States  

2003 VAT implemented in Haryana in April 2003 

2004  
Significant progress towards CENVAT, MODVAT was abolished and credit account was merged 
with service tax and excise to provide for cross utilization.  

2005-06  VAT implemented in 26 more states  

2007  
• First GST released By Mr. P. Shome in January  

• Finance Minister announces for GST in budget Speech and CST phase out starts in April 2007. 
Then, Joint Working Group formed and submitted report  

2008  EC finalizes the view on GST structure in April 2008  

2009  
First discussion paper on GST was released and commission submitted report proposing GST to be 
implemented from 1.4.2010  

2010  
Department of Revenue commented on GST discussion paper and Finance Minister suggested 
probable GST rate.  

Sources: www. NDTV.com. 

http://www.gstindia.com/
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Revised GST in India 

 Recommendations made On GST Rate changes by the GST Council as per discussions in its 23rd 

Meeting on 10th November, 2017 held at Guwahati has recommended major relief in GST rates on 

certain goods and services. 

1. As per these recommendations, the list of 28% GST rated goods is recommended to be pruned 

substantially, from 224 tariff headings [about 18.5% of total tariff headings at 4-digit] to only 50 

tariff headings including 4 headings which have been partially reduced to 18% [about 4% of 

total tariff headings at 4-digit].  

2. The Council has recommended reduction in GST rate from 28% to 18% on goods falling in 178 

headings at 4-digit level (including 4 tariff heading that are partially pruned). After these 

changes, only 50 items will attract GST rate of 28%. 

 
Revised Rates for 178 Goods and Services 

 
Table 4 Revised Rate of GST 

Goods/Services 
Present 

GST 
Rates 

Revised 
GST 
Rates 

Guar meal, Khandsari sugar, Dried or frozen vegetables, Uranium ore concentrate, 
Hop cones, Unworked coconut shells 

5% Nil 

Desiccated coconut, Idli Dosa Batter, Coir products, Fly ash bricks, Worn clothes or 
rags, Fishing hooks, Leather or chamois after tanning or crusting, Nets of textile 
material, Restaurants (non-Ac) 

12% 5% 

Potato flour, Chutney powder, Sulphur recovered as by-product in refining of crude 
oil, Specified parts of aircraft, Scientific and technical apparatus, Computer software 
and accessories, Restaurants (AC) 

18% 5% 

Condensed milk, Diabetic foods, Refined sugar, Medicinal grade oxygen, Printing, 
writing and drawing inks, Pasta, Curry paste, Mayonnaise and salad dressings, 
Mixed seasoning, Parts of agricultural & sewing machinery, Bamboo and cane 
furniture, Frames and mountings for spectacles, Hand bags and shopping bags of 
cotton and jute 

18% 12% 

Wet grinders, Tanks and other armoured fighting vehicles 28% 12% 

Chewing gum, Chocolates, Preparation of facial make-up, Preparations for oral 
hygiene, Toothpaste, Shaving and after-shave items, Shampoo, Deodorants, 
Detergents, Granite and marble, Handmade furniture, Electric switches, Watches, 
Sanitary ware, Cases, Cutlery, Refrigerators, Flavoured drinks, Water heaters, Fire 
extinguishers, Printers, Automatic goods vending machine, Transmission shafts and 
cranks, Fork-lift trucks, Self-propelled bulldozers, Batteries, Static converters, 
Vacuum cleaners, Cameras and projectors, Microscopes, Musical instruments 

28% 18% 

 

Exemption from IGST/GST in certain specified cases  
1. Exemption from IGST on imports of lifesaving medicine supplied free of cost by overseas 

supplier for patients, subject to certification by DGHS of Centre or State and certain other 

conditions 

2. Exemption from IGST on imports of goods (other than motor vehicles) under a lease agreement 

if IGST is paid on the lease amount.  

3. To extend IGST exemption presently applicable to skimmed milk powder or concentrated milk, 

when supplied to distinct person under section 25(4) for use in production of milk for 

distribution through dairy cooperatives to where such milk is distributed through companies 

registered under the Companies Act.  
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4. Exemption from IGST on imports of specified goods by a sports person of outstanding 

eminence, subject to specified conditions 

5. Exemption from GST on specified goods, such as scientific or technical instruments, software, 

prototype supplied to public funded research institution or a university or IISc, or IITs or NIT.  

6. Coverage of more items, such as temporary import of professional equipment by accredited 

press persons visiting India to cover certain events, broadcasting equipments, sports items, 

testing equipment, under ATA carnet system. These goods are to be re-exported after the 

specified use is over. 

 
Conclusion 

 It can be concluded from the above discussion that GST will provide relief to producers and 

consumers by providing wide and comprehensive coverage of input tax credit set-off, service tax set 

off and subsuming the several taxes. Efficient formulation of GST will lead to resource and revenue 

gain for both Centre and States majorly through widening of tax base and improvement in tax 

compliance. It can be further concluded that GST have a positive impact on various sectors and 

industry. Although implementation of GST requires concentrated efforts of all stake holders 

namely, Central and State Government, trade and industry. Thus, necessary steps should be taken.  
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Abstract 
 (GST) Goods and Services Tax, which was introduced in July 1St 2017 all over the India, which replaced the other tax 
introduced by the state and the central government of India. It was governed by Finance minister under ONE 
HUNDREDR AND FIRST AMMENMENT ACT 2017 .the GST percentage was framed base on the economic level of 
the people using the goods. HSNC (Harmonized system of Nome no culture) it was introduced by(WCO) world 
Customized organization it came into usage in 1988, it is an eight digit code ,it plays an important role to identify the tax 
rate for the different goods. In India we selected the CANDIAN Model of dual GST , it has 3 components they are as 
follows: CGST- Central goods and services tax levied by Central government, SGST- State goods and services tax levied 
by state government, IGST-Interstate goods and service tax levied by central government. 
Keyword: Goods and services tax 
 
Introduction 

 GST was introduce at mid night of 1st July2017 and it is marked as a historic mid night by the 

finance minister Pranap Mukherjee and Prime minister Narandra modi, the session was attended by 

almost all the business great people like Rathan Tata. It was opposed by most of the people by 

considering that it will affect the middle, lower and poor class people. But it was imposed in more 

than 150 countries. GSTN (goods and service tax network) it is a non profitable website and 

platform created by the government for the purpose of making collaboration in single portal, the 

central government has the direct access of this site. 

Every business people should register their business as GST, through get registration there is some 

steps to process GST as follows 

1. Determine the type of GST registration 

2. Complete E-Learning course 

3. Submit your application for GST registration 

4. GST registration application is processed 

5. Receives notification of effective data registration 

 GST registration for overseas entities- the people having the direct investment outside the India 

having a separate procedure for registering with GST Join venture- two or more people carrying a 

business they should register with ACCA. 

 
Objectives of the Study 

1. To study about the implementation of GST (Goods and Service Tax) in India. 

2. To Study the Prospects in Implementation of Goods and services Tax (GST). 
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Research Methodology 

 The Researchers used an exploratory research technique based on past literature from respective 

journals, annual reports, newspapers and magazines covering wide collection of academic literature 

on Goods and Service Tax. According to the objectives of the study, the research design is of 

descriptive in nature. Available secondary data was extensively used for the study.  

 
Prospectus of Implementing GST 

 The introduction of goods and services tax (GST) India is now on the horizon. The constitution 

amendment builds to replace existing multiple indirect taxes by uniform GST across India. 

1. The current indirect tax structure is major impediment ion India‘s economic growth and 

competitiveness. Tax barriers are in the form of CST, the entry task and restricted input tax 

credit have fragmented in Indian market. 

2. Removal of tax barrier on introduction of GST all over India same less credit will make the India 

common market leading to economic scale in production. 

3. Electronic processing of tax returns, refunds, tax payments through ―GSTNET‖ without human 

intervention will reduce corruption and tax evasion  

4. Major Benefitary of GST could be sectors like FMCG, pharmacy, consumer durable, 

automobiles, warehousing, and logistics industries. 

5. High inflationary impact would be on telecom, banking, financial services, air and road 

transport, construction and development of real estate. 

 
Benefits of GST in India 

 It removes all cascading taxes and the to move step towards reforming all the indirect tax 

 GST help the India to become national market, uniform structure help to do easy business 

 It removes all the restriction to do business outside the state 

 It helps to identify the non tax payer easily and give benefits for the tax in the form of off. 

 It give great benefit to the customer at the end of the supply chain 

 GST help the buyer in the way they need not pay the tax which are hidden 

 
Exception under GST 

Services 

 Post office 

 Aircraft in relation to air port 

 Transport(goods and passengers) 

 Other services 

 Education(pre-school to higher education) 

 Admission to (dance, sports etc.) 

 
Impact of Good and Services among Selected Industries 

 Fast Mooving Consumer Goods 

 50% on food and beverages and 30% on cosmetics, if they have storage in warehouse they can 

enjoy tax benefit but if they want to do business in other state they have to pay tax compulsory. 
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 Food Industry 

 A large portion of consumer spend more amount for this food here mostly lower income people 

will be affected badly so it is better to keep lower o0% GST for this industry. 

 Information Technology 

 For It industry GST neither was nor fixed proportionate it has two components. If the software 

is being transferred through electrical medium it comes under goods, if it is transferred through 

media or any other tangible goods the GST is 27%. 

 Manufacturer, Retailer and Distributor: 

 GST acts as a boost competitiveness among the manufacturing sector which decreased the 

spending more amount for the infrastructure, not only GDT but the multiple tax has also increased 

more amount spending for administrative cost for both manufacturing and distributor, GST made 

the strong growth for this sector. 

 Logistic 

 In the countries like India the economic background is sector, the organized and mature sector 

has the power ―make in India‖ it is an initiative of Indian government. 

 E-Commerce 

 In India e-commerce industry shows the fastest growth ,the GST also help for their growth but 

their long term effectiveness was interesting because the GST law says about the collection at source 

(TCS) mechanism, for this industry was not too happy, now the current rate of TCs is 10%. 

 Textile 

 They are providing more employment opportunity for both skilled and semi skilled workers, 

they are giving 10% export as their total annual export after GST implementation their growth will 

be continued but the cotton textile industry affected badly which was chosen as route by small 

industry. 

 Real estate 

 The real-estate plays an important role in growth of Indian economy, the GST can‘t give full 

access to the industry because it depends fully on tax payment but can enjoy sub benifitial from 

GST. 

 Agriculture 

 This industry plays an important role to increase GDP, this sector gives 10% of GDP, and the 

main problem of this industry is transportation because they have to carry the goods all over the 

Stateline but the GDP implementation will solve this problem. 

 Freelance 

 This is still at the beginning stage as they have strict rules, after GST implication it become easy 

for them to pay tax on online. They will come under the service provider. 

 Automobile 

 This industry is providing large number of vehicles annually and more people buy the fuel, this 

industry have to pay more tax like road tax etc.., but after the GST implication it was reduced. 

 Pharma 

 Overall the GST gives huge benefits to this industry as they have made it affordable by all the 

people to buy the healthcare product and medicine. 
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Impact on Small Enterprises 

 Small scale enterprises plays main role in the growth of Industries plays main role in the growth 

of in the Indian economy .this industries generate huge employment among the Indian people this 

help to remove the unemployment issues in the developing countries like India. 

 Removal of multiple valuation will create simplification 

 Help to improve the cash flow 

GST is a simpler foe small scale industries 

 Reduction in tax rate 

 It is uniform among all the state 

 
Conclusion 

 From the above study of GST implementation, it is clear that it give more relaxation for the 

producer and the consumer by the removal of paying more tax into a single tax called GST, this 

made the India as one nation and one market .the people are don‘t known about the GST so the 

government should arrange for some common class about the GST and how to deal with GST in 

their business, it help them to go easer with this GST. 
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Abstract 

 The Insolvency and Bankruptcy Code, 2016 is considered to be the biggest economic reform introduced in India to 
play a significant role in limiting the risks of credit. A person is said to have become “insolvent” when he becomes 
incapable of recompensing his debts in the ordinary course of business, or he becomes incapable of disbursing his debts as 
they become due, whether or not, he has committed an act of insolvency. 
 The Insolvency and Bankruptcy Code, 2016 (IBC) was passed by the Parliament on 11 May 2016, received 
Presidential assent on 28 May 2016. The Code is based upon the recommendations of the Bankruptcy Law Reform 
Committee to provide for a single Code to resolve insolvency for all companies, limited liability, partnership firms and 
individuals. Large no of cases have been filed under the court, which came into force last year and there have been certain 
insistences, of alleged complaints against entities involved in the insolvency process. Topics to be covered in these articles 
are issues related to Reliance Communication, JP Associates, Reliance Naval, Unitech and its impact of IBC on Banking 
and Financial Sector.  

 
Introduction 

 The Insolvency and Bankruptcy Code, 2016 is considered to be the biggest economic reform 

introduced in India to play a significant role in limiting the risks of credit. A person is said to have 

become ―insolvent‖ when he becomes incapable of recompensing his debts in the ordinary course of 

business, or he becomes incapable of disbursing his debts as they become due, whether or not, he 

has committed an act of insolvency. 

 The Insolvency and Bankruptcy Code, 2016 (IBC) was passed by the Parliament on 11 May 2016, 

received Presidential assent on 28 May 2016. The Code is based upon the recommendations of the 

Bankruptcy Law Reform Committee to provide for a single Code to resolve insolvency for all 

companies, limited liability, partnership firms and individuals. Large no of cases have been filed 

under the court, which came into force last year and there have been certain insistences, of alleged 

complaints against entities involved in the insolvency process. Topics to be covered in these articles 

are issues related to Reliance Communication, JP Associates, Reliance Naval, Unitech and its impact 

of IBC on Banking and Financial Sector.  

 
Case: 1  
Reliance Communication 

 China Development Bank (CDB) files insolvency case against Reliance Communication (R-

Com). Trouble is for debt –ridden R-Com with CBD. File an insolvency case against the telecom 

company. 

 R-Com which is under a Rs. 45,000 Crore debt owes about Rs.7,500 Crore to CDB. With interest, 

this increases for about Rs. 9000 Crore. CDB is the first lender to file insolvency proceedings 

against R-Com headed by billionaire Anil Ambani. 
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 Big TV which is belongs to Reliance Communication has been decided to sale out. Pantel 

Technologies, Vikon Media & technologies has been decided to buy the Big TV. 

 This is the 4th cases against the Reliance Communication. Tech-Mahindra, Ericsson and Manipal 

Technologies Ltd had already filed a case on Reliance Communication. 

 Fortuna, a Public Relations firm it is the 5th firm to files the insolvency proceedings after the 

unprofitable mobile phone operator failed to pay its dues. Fortuna placed a request with the 

National Company Law Tribunal to recover his dues worth Rs 43 lakh which owned by R.Com. 

 
Case: 2 

Reliance Naval 

 Reliance Naval formally known as Defence and Engineering, one of the leading manufacture 

and suppliers of advanced weapon platforms, equipments and ships. 

 Industrial Finance Corporation of India (IFCI) Ltd has filed an insolvency petition against 

Reliance Naval and Engineering Ltd owes about Rs.60 crore to the firm.  

 Nearly 25 secured lenders have also requested IFCI to settle the matter outside the court. Earlier 

this year, Reliance Naval exited the corporate debt restructuring process initiated by its lenders 

led by IDBI Bank. 

 PIPAVAV Marine and Off-shore ltd taken over by Anil Ambani‘s reliance group and later on 

rechristened as reliance marine and off-shore. 

 Reliance Naval is a guarantor for Reliance marine and off-shore. Reliance off-shore is a 

borrower.  

 
Case: 3 

JP Associates 

 Jaypee Infratec of Jeya Prakash of Jeya Prakash Associates (JP Associates. 

 JP Associates is real estate firm. 

 There are 32,000 Home buyers who have booked. They have been paying the amounts in 

installments. 

 32,000 home buyers have not received their flat from JP Associates. NCLT's insolvency 

proceedings against Jaypee Infratech. 

 JP Associates Directors and group members are asked to not sale out their individual assets and 

they must not have any exchange with any other company. 

 The Supreme Court asked the real estate firm Jaypee to deposit Rs. 2000 crore before October to 

protect the home buyer‘s interest. 

 The JP associates paid Rs. 275 crore in the court. 

 Regarding this details the JP Associates want to open a website within a week. In that the details 

of home buyers, problems, return of amount date details must be mentioned in that. 

 
Case: 4 

Unitech 

 Once upon a time, Unitech was a 2nd largest reral estate in India 

 Reality Mugal-Power Brand, Super Brand are the nick name for Unitech. 

 Its head quarter was in Delhi. 

http://www.moneycontrol.com/india/stockpricequote/infrastructure-general/jaypeeinfratech/JI09


Vol. 5                        Special Issue 2                   March 2018                         ISSN: 2321- 4643 

 

13 | Page         Shanlax International Journal of Management  

 In 1972 it was named as Unitech Technical Consultant Pvt Ltd, Delt with research on soil 

resources. In 1974, this company was entered into engineering contract.  

 In 1986, only it came into real estate business. It was a big giant in real estate in the 2000. 

 In 2009, Unitech was entered into Telecom business with Telenor( Unitech+Telenor=Uninor). 

 Due to poor unexpected political and other environment, Uninor came to an end. 

 The NCLT dismissed the board of Unitech and directed the ministry of corporate affairs (MCA) 

to nominate 10 directors to the board. 

 The central government‘s plea to take control of the real estate firm. 

 There 20,000 home buyers, 51,000 investors for an amount Rs.7800 crore. The Unitech want to 

give Rs. 723 crore to them. This will come under the control of the government. 

 Before 10 years the Satyam Company is control by the government due to insolvency case and 

its handover to Mahindra Company. 

 
Impact of IBC on Banking and Financial Sector 

 It is Ironical that while the 2017, fordes India List says that to combine the net worth of India‘s 

100 wealthiest stood at dollar 4.79 billion, top companies are unable to repay and make timely 

interest payment. 

 RBI have instructed the banks to collect an amount Rs.1.60 lakhs crore from other 23 companies. 

 There are 4 companies such as Anrak Aluminium, Sona Enterprises, JP Associates, jayaswal 

Neco Industries and JP Associates are ready to repay the debts dues. 

 Therefore remaining 19 companies are under IBC action. 

 According to the Insolvency and Bankruptcy code, banks have the priority against the other 

creditors in the case of insolvency. 

 50,000 crore is a Non Performing Assets (NPA) of IDBI Bank and the employees have been 

denied for salary hike. 

 Since 2012, due to its NPA. The Finance Minister reported that 2.11 lakhs crore reinvest in banks 

due to NPA. 

 18,000 crore project named 'Indradhanush 2.0' Scheme to recapitalization of public sector 

lenders.  

 
Conclusion 

 The critical analysis of Insolvency and Bankruptcy Code, 2016 is the key parts of the Code and 

its likely impact on the Indian debt market. With regard to Non Performing Assets (NPA), in public 

sector bank, 23 companies have been identified under IBC action. 10 lakh crore is the NPA and 

distressed asset in banks. In this 2.50 lakhs crore have to be collected only from 12 companies. Out of 

these 12 companies banks have filled a case against 11 companies. 
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Abstract 

 India is the second largest population in the world and the country of largely diversified Sustainable development is 
the primary objective of the Government. Real India lives in rural areas, hence development of rural areas is an inevitable 
to make sustainable development in the country. Financial access is an imperative endeavour to improve self-sustainability 
with rural people. Financial literacy is the root to financial access. The Self-help groups (SHG) are the major player at the 
grass root level to inculcate saving and banking habits among the rural poor. The SHG bank linkage model was initiated 
with the motive of connecting the SHG members with the formal financial institutions and availing of credit for 
productive purposes. The SHG-Bank linkage programme has grown from 500 SHG’s (1992) to 7.3 million up to March 
2015 SHG beneficiaries (SMFI Report of NABARD). The Self Help Groups promotes entrepreneurship among the rural 
poor to combat their poverty and generate self-employment. The level of effective credit utilization among self-help groups 
has been flourished their life through enterprise promotion and self-reliant by their own earnings. In the days of 
globalisation, basic financial literacy of SHG is a crucial to ensure efficient and effective utilization of credit. Efficient 
utilization of credit makes SHG’s in to prominent enterprise development. Non-Performing asset with SHG is raising 
alarm in current days, due to their improper credit utilization. This paper tries to make an attempt to carving out the 
measures to improve the level of financial literacy among SHG members, as a outcome they can play a vibrant role in 
increasing the income, standard of living and quality of life for the rural women. 
Keywords: SHG entrepreneur, SHG Enterprise, Self-help group, financial literacy, micro credit 

 
Introduction 

 India lives in its villages and rural people should get adequate access to financial resources is a 

key to sustainable development. Financial access is an imperative endeavour to improve self-

sustainability with rural people. Financial literacy is the vitality to financial access. The Self Help 

Groups (SHGs) intends to pool of poor women to find ways and means to combat their family 

poverty and their own empowerment. SHG‘s inculcate saving and banking habits among the rural 

poor and availing of credit for productive purposes. In the era of Globalization and technological 

advancement, basic financial literacy of SHG is a crucial to ensure efficient and effective utilization 

of credit. Efficient utilization of credit makes SHG‘s in to prominent enterprise development. 

 Self Help Groups (SHGs) is a small voluntary association of poor people, and preferably come 

from the same socio-economic background. They are voluntarily coming together to save a small 

amount regularly, mutually agreeing to contribute a common fund and to meet their emergency 

needs on mutual help basis. The loan amounts are small, frequent for short duration and mainly for 

conventional purposes. The programme‘s main aim was to improve access of the rural poor to the 

formal credit system in a cost effective and sustainable manner by making use of SHGs (Shylendra 

2008). Self-help Groups in rural areas also take a major step forward in creating and promoting rural 

entrepreneurship.  
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 Entrepreneurship bring economic welfare and it‘s consequently contributes to the Nation‘s 

wealth. Most of the people in developing countries earn their living through small-scale business 

(World Bank 2004).Self-help groups are a group of a few individuals who pool their savings into a 

fund from which they can borrow as and when necessary.SHG s are linked with banks. These SHGs 

have to graduate into promoting micro enterprises. (Rangarajan, 2005). The promotion of 

microenterprise as an engine of growth (Pisani and Patrick, 2002) and as poverty alleviation tool 

(Ortiz, 2001) in the developing world. The Rural micro enterprises play a vital role in areas like 

promoting and generating avenues for rural employment, utilization of local resources, skills 

development, and promotion of rural entrepreneurship, mitigating regional imbalance, reducing 

rural urban disparity, arresting migration of rural labour to urban centres and creating capital assets 

in the rural areas itself(Villi.2003). The phenomenal growth of SHGs indicates that the weaker 

sections of the society are also capable to sharpen their micro-entrepreneurial skills with the help of 

their own savings and additional bank credit, as needed. (Sabyasachi Das, 2003) 

 
Review of Literature 

 OECD defines Financial Literacy as a combination of financial awareness, knowledge, skills, 

attitude and behaviour necessary to make sound financial decisions and ultimately achieve 

individual financial well-being. People achieve financial literacy through a process of financial 

education. 

 Rengarajan (2003) found that the origin of Self-Help Groups could be traced to mutual aid in 

Indian village community. Co-operatives are formal bodies, whereas SHGs are informal. SHGs 

encourage savings and promote income generating activities through small loans. The experiences 

available in the country suggest that SHGs are sustainable, have replicability; stimulate saving and 

in the process help borrowers to come out of the vicious circle of poverty.  

 Brandsma and Hart, (2004) The Microfinance targets the entrepreneurial poor who need help to 

manage their economic activities that will eventually increase their income. Microfinance services 

are thus vital in the lives of the rural poor, because most of the income earners either small or 

medium scale entrepreneurs in rural areas mostly lack the necessary financial services and support, 

especially the modern savings culture and loans facilities from the commercial banks (Chavan and 

Ramakumar,2002). 

 Rajan Kumar Sahoo (2006) the SHG members are not getting proper training and guidance for 

mobilizing the thrift maintaining register and following official procedures. The credit provided by 

banks is inadequate and the SHGs are lack of accommodation for their smooth functioning. He 

suggested that the banks should advance adequate credit to the SHGs making proper assessment of 

the credit needs of the members as a result of which the members can solve their problems and 

make professional improvement. Marketing facilities for the sale of the products of SHGs may be 

created. 

 Monika Tushir et al. (2007) state that finance is one of the most crucial inputs for economic 

activity and growth and development of any economy. Provision of financial assistance to the poor 

and underprivileged section of the society has always been in the focus of various programmes 

which have been run by the government since independence. Despite having a wide network of 

rural bank branches in India which have implemented specific poverty alleviation programmes that 

have sought creation of self-employment opportunities through bank credit, a large number of the 
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poor especially women continue to remain outside the purview of formal banking system. A need is 

felt for alternative policies, systems and procedures, saving and loan products, other 

complementary services and new delivery mechanisms, which would fulfill the financial 

requirements of the poor with the main emphasis on socio-economic upliftment. 

 P. Malarvizhi and Dr.Uma Rani (2011) in their article titled ―Micro Credit- A tool for 

Entrepreneurship Development through Self Help Groups‖, says that Micro credit is the extension 

of very small loan (micro loan) to those in poverty, designed to spur entrepreneurship. For the 

individuals who lack collateral, steady employment and verifiable credit history and therefore 

cannot meet even the most minimal qualification to gain access to traditional credit, micro credit has 

emerged as a significant instrument to address the problem of lack of access to credit and also 

indirectly attack poverty and unemployment, thus leading to inclusive growth of our economy. The 

pumping of micro credit through self help groups (SHGs) to churn development at the bottom of 

the pyramid has not realized the objective of inclusive growth on a sustainable scale. This study 

focuses on the reasons why micro credit programs help the women borrowers to just survive only, 

by improving their socio economic status temporarily, but do not help them to develop sustainable 

entrepreneurship capabilities. 

 Erica and Rohini Pande(2014) showed that Micro finance can have more beneficial effects on 

Entrepreneurship. But Duflo.et.al 2013 and Crepon.et.al.2014 studies showed with contractual 

innovations that Micro finance has little effect on business creation or on a number of development 

indicators such as health and women empowerment. 

 
Statement of the Problem 

 Financial literacy has been identified as a one of the key competencies required for the 

establishing and management of SHG entrepreneurship. The studies about financial literacy among 

SHG members are scanty. The level of financial literacy among self-help groups has been flourished 

their life through enterprise promotion and self-reliant by their own earnings. Lack of information 

and guidance about practices of saving and credit result wrong financial decisions which stands as a 

barrier in the way of SHG s empowerment. 

 
Methodology 

 The study is descriptive in nature. Descriptive research is an exploration of certain existing 

phenomenon. It is mostly done when a researcher wants to give a better understanding of the topic. 

Secondary data is used mainly in this research. 

 
Financial Literacy  

 The need for financial literacy in our country is draw attention due to the low levels of literacy 

and the large section of the population, which still remains out of the formal financial setup. SHG is 

a development institution that is owned and managed by the poor women. SHGs work with a 

mission of alleviating poverty and facilitating overall development of the poor families. Financial 

services being a critical factors determining poverty, SHGs provide financial services to their 

members. These financial services include, savings, credit for consumption and microenterprise and 

insurance 
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 Financial literacy with SHG as a 

concept, which was developed by the 

SEWA Bank, is playing a optimistic 

role in expanding the knowledge of 

money management practices. 

Educational processes need to be 

expanded as they are crucial in 

enabling them to understand micro-

credit programmes and creating a 

space for themselves to develop their 

own enterprise in better way. 

Financial literacy will help turn to 

people from poverty to prosperity. 

Source: SMFI Report‘2015               Limited knowledge of the women 

regarding value for savings, cash flow management, capital formation and account keeping, 

financial literacy modules were developed for empowerment of SHG members. 

 The SHG-Bank linkage programme has grown from 500 SHG‘s (1992) to 7.3 million up to March 

2015 SHG beneficiaries (NABARD Report on BS). The SHGs are one way of promoting 

entrepreneurship and empowering rural women. The SHG Bank linkage programme has given 

tremendous opportunities for the poor women to explore and utilize their potential through access 

to financial services like savings and credit. No doubt SHGs have helped to reduce dependence of 

people on local money lenders and up to 66% members (NABARD.2011). The SHG members are 

now getting aware of the importance and the benefit of insurance services in coping with the risks 

which include life, health and also livelihoods which comprises of assets, crop, etc.  

 
Entrepreneurship Development 

 Entrepreneurship development (ED) refers to the procedure of enhancing entrepreneurial skills 

and knowledge through structured training and institution building programmes (Gandham S, 

Rana A.S & Ranga V 2011). Lack of information and guidance regarding practices of management 

make them into improper management of their entrepreneurial venture. The SHG s are lacking in 

many ways due to their illiteracy, lack of managerial skills, lack of updating on technology and so 

on. 

Illiteracy  
 Most of the SHGs members are not educated, illiterates. They are not having basic simple 

calculations for book keeping and accounting. This leads to various types of problems and also 

exploitation by middlemen and even MFIs. 

Lack of Training in Fund Management 

 Most of SHGs lack training and management skills, so they face trouble in managing funds 

secured for their business activities such as procuring raw materials and investing in plant and 

equipment.  

High Interest Rate and Repayment Schedule  

 Generally SHGs charge very high interest rates from members which make their product costly 

hence not able to compete with machine made cheap products so they become out of market. 
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Lack of capital  

 The loan requirement of the self-help group may easily exceed the pool of funds generated 

through savings from group members. They take credit from non- institutional creditors at 

exorbitantly higher rate which worsen the harm already caused due to poverty. It cost more interest 

burden leads to money lost through bad debts. 

Exploitation of Rural Entrepreneur  

 Rural micro-enterprises started by SHGs are exploited by people like middlemen or 

organizations to which they sell their product give them very less price and consume most profit 

themselves.  

Lack of Knowledge   

 Maximum number of SHGs members lack knowledge about credit institutions that can provide 

them with finances, government policies, schemes and initiatives started for their help etc. that 

hampers them to be a successful entrepreneur and lack of knowledge about potential markets for 

their products also a barrier to get a better price for their product. 

 It was observed that SHGs have great potential but due to some problems they are not able to 

convert their skills into reality. Creating awareness on enterprise development through skill training 

and enhancement. Vocational Training should be provided to SHGs members to initiate 

microenterprises after training proper financial support at nominal rate of interest should also be 

provided to start micro-enterprise. Regular monitoring and evaluation along with continuous up 

gradation of SHGs members should be done from time to time. Increase the rate of innovations, 

creations and adoption in SHGs. 

 
Conclusion 

 Financial education will help to avoid over-indebtedness, improve quality of services and make 

wise financial decisions with SHGs. SHGs in India involves multiple, spirited and enthusiastic 

people who starts with much anticipation. Entrepreneurship development is a self-reliant 

development strategy but it need to be supported by conducive environment and proper 

infrastructure support. For creation of enabling environment there is need for government and non-

government entities to work together. A little enhancement training of capacity building 

programmes, coupled with vocational training, technical and financial, infusion of appropriate 

technology, skills and easier access to hassle free credit especially start-up capital apart from 

facilitating to market potential can do a lot to flourish the SHG s, a new array of successful 

entrepreneurs. 
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Abstract 

 After years of inputs and months of speculation, the Goods and Services Tax (GST) rollout finally took place during a 
midnight session in Parliament's Central Hall .With 203 votes in favour and zero in against in RajyaSabha and a decade 
long struggle, GST has created extreme diplomacy within parties. GST is a replacement of several state and local taxes 
with one unified VAT system. GST aims in having a imminent comprehensive tax levy on manufacture, sale and 
consumption of goods and services at a national level. In India, the GST is being a game changer which has created a new 
economic revolution. With GST Roll-out “The new India will create one tax, one nation and one market”. It is imperative 
to evaluate the impact. This paper elucidates an attempt to trace, examine and analyse the various aspects which shows the 
Strength, Weakness, Opportunities, Threats (SWOT analysis) of the empowering ruler of the country. As the nation 
makes this transition, let us celebrate this proud moment. Happy journey into New India 
Keywords: Speculation, VAT, SWOT analysis, Goods and Service Tax 
 
Introduction 

 GST is a broad based, single, comprehensive tax levied on goods and services at each point of 

sale of goods or provision of service, in which, the seller or service provider may claim the input 

credit of tax which he has paid while purchasing the goods or availing the service; the final 

consumer will thus bear only the GST charged by the last dealer in the supply chain. With the 

introduction of GST at the State level, the additional burden of CENVAT and services tax would be 

comprehensively removed and major Central and State taxes will get subsumed into GST which will 

reduce the multiplicity of taxes. 

 
Statement of the Problem  

 The real problems with the introduction of GST in India have not been addressed. The 

unorganized sector in India employs 93 percent of the workforce. The Small and tiny units 

producing and selling locally would lose from a unified market which will benefit large scale 

products. This will aggravate under employment, distress in the farm sector and adversely Impact 

of GST on Various Sectors and Challenges for GST Implementation 55 impact the poorer states. No 

wonder, GST is being strongly backed by large businesses. Hence, in order to know the impact of 

GST on various sectors like Consumers, Traders, Manufacturers, Service providers, and government 

and also to identify the various challenges faced by way of implementation of GST, the present 

study has been undertaken. 

 
Objectives of the Study 

1. To study the concept of Goods and Services Tax (GST) and its impact on Indian Economy. 

2. To understand how GST will work in India. 

3. To understand SWOT analysis of GST 
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Research Methodology  

 This paper is a descriptive study and an explorative study with the help of secondary data that 

is inclusive of articles and use of various professionals on GST and its impact . 

 
Mechanism of GST  

 The idea behind the implementation of GST was to subsume all existing taxes of the state and 

Centre under one value added tax, which would be levied on all goods and service. No good or 

service would be exempt and also there would not be any differentiation a between goods or 

services. This rule would apply to both input and finished product. The tax paid on input tax would 

be deducted from the tax paid on the output produced and it continues from manufacturing stage to 

the distribution stage. Tax would be collected only at the place of consumption. This system of tax 

addresses the issue of cascading of taxes.  

 
Table 2 Comparison of tax under the current indirect tax system and the GST regime 

Particulars  Current system  GST  

Cost of raw material  100  100  

Tax on raw material  10  10  

Value added by manufacturer  10  10  

Tax payable by manufacturer  1 (CENVAT: 10% of 10)  1 (GST: 10% of 10)  

Retailer‘s cost  121  121  

Retailer‘s margin  10  10  

Tax payable  13.1 (Sales Tax: 10% of 131)  1 (GST: 10% of 10)  

Final price paid including taxes  144.1  132  

Of which taxes  24.1  12  

 In this example, the cost of the raw material is 100. The manufacturer and retailer add Rs 10 

value each. The tax rate is assumed to be 10% for all taxes.  

 Current tax regime: Both Excise and Sales Tax are a VAT system, but the set off for taxes paid is 

not applicable across these taxes. Therefore, sales tax is applicable to the excise duty (CENVAT) 

paid. Thus, tax paid is 11 (excise) plus 13.1 (sales tax). Here 23 there is ‗tax on tax‘ effect where the 

final selling price not only has two taxes, but also a tax-on-tax.  

  GST regime: There is a single tax with input credit. This means that each person pays tax only 

on the value added by him. Consequently, the total tax is less, resulting in a lower price of the good. 

This comparison makes it clear that with the implementation of GST, the ultimate consumer will get 

the goods and services at a lower price.  

 
SWOT Analysis  

Strengths  

1. GST provides a comprehensive and a wider coverage of input credit set off service tax credit 

could be used for the payment of tax on the sale of goods etc.  

2. A single GST could be used instead of other indirect taxes at the state and central level.  

3. It would end the cascading effects.  

4. There would be uniformity of tax rates across the states.  

5. It ensures better compliance as the aggregate tax reduces.  

6. It helps in the reduction of prices of the goods and services to the consumer with the reduction 

of tax.  
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7. It would reduce transaction costs and unnecessary wastage to both government and 

individuals.  

8. It encourages transparency and unbiased tax structure.  

9. It brings efficiency in the indirect tax mechanism.  

10. It will dropping out the cascading effects of tax on production and distribution of goods and 

services which will competitiveness and consequently, GDP will increase.  

11. It will apply all goods and services except some exempted products.  

12. 12.Tobacco is not exempted from the area of GST. It is treated as Sin goods and come under the 

taxation with central excise tax.  

13. Natural gas, Aviation Turbine Fuel (ATF), High Speed Diesel (HSD), Crude oil, Petrol products 

are exempted till the GSTC (Goods and Service Tax Council) discloses date of their formation.  

14. Alcohol, real estate, custom duty and electricity are exempted from GST. (Proposed article, 366 

(12A).  

15. GST would be dual taxation system. It would be charged intra-State by Central and State 

governments. It would be called CGST (Central Goods and Service Tax) and SGST (State Goods 

and Service Tax).  

 
Weakness  

1. It doesn‘t include alcohol and petroleum products which would lead to incurring of huge losses.  

2. It requires strong IT infrastructure which is not highly developed in India.  

3. Single GST rate would be high compared to individual indirect tax rate.  

4. In reality, it might result in a dual tax system in which both state and the Centre would collect 

tax separately.  

5. Dealers paying VAT in the state will be required to pay GST at the Centre  

6. Sudden implementation of GST might create confusion to the common man 

7. The doorstep goal is very ground level for traders and service providers. It will raise 

appropriation of government ways and means which are costlier than government‘s revenue.  

8. GST is a subsume of various States and Central taxes like excise duty, cess, service tax, 

countervailing duty etc., but many more are left which should be included like electricity, 

alcohol etc.  

9. GST for States and Central (SGST, CGST) seems to be different, further it can be diversified on 

the basis of location, geographical structure etc.  

10. The tax rate is depends upon availability of fund in States. The States has power to increase the 

rate according to their need.  

11. This system is very fond of technology, but India is a developing country where people are not 

habitual of technology.  

12. High loan rates. 

 
Opportunities  

1. Reduction in tax burden will increase the competitiveness of Indian products in the 

international market. There would be a gradual increase in the revenues of state and the union  

2. Helps reducing corruption as the implementation of GST would result in a gradual decrease of 

procedures and formalities  
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3. The rates of tax are set at ground level which will help States and Unions to collect more 

revenue.  

4. It will reduce the transaction costs and wastages of scare resources because at a one registration 

people can do transactions from States and Unions. So, it will connect the whole nation from a 

single click.  

5. In indirect tax structure multiple taxes were charged from taxpayers. But GST will eliminate the 

taxes on chain of transactions.  

6. GST is also known as ―One Point Single Taxation System‖. This is a helping hand for 

businessman‘s, they can come to agreement on price modalities, supply chain etc., without 

thinking too much about taxes imposed on them at later stages.  

7. GST will reduce average tax burden of consumers. They will be certain about their taxes which 

will reduce evasion of taxes.  

8. GST can provide the opportunity of Corruption Free Indian Revenue Services. The root of 

corruption found in political system. It will bring transparency in Indian political system. 

 
Threats 

1. It is entirely dependent on the efficiency and effectiveness of the system  

2. Beneficiaries of the system are uncertain. It could be either state or the Centre. This would create 

a chaos while preparing budgets and financing polices  

3. Lack of co-ordination between the Centre and the state might affect the system and also the 

revenues generated  

4. Inter-States supply of goods and services are considered as import and IGST will be applied 

(1%) in addition to custom duties.  

5. The Central government promised for compensation to loss making States for a period of 5 

years. The compensation will be as: 100% for first 3 years, 75 % for 4th year and 50% for 5th 

year. So, it is possible that all States does not implement it in effective manner to get 

compensation.  

6. GST is not friendly with banking sector. Because the cost of goods become cheaper after GST 

and it will promote export. Presently, 14% service tax is being levied on baking transactions. 

GST will make these transactions more costly. Over and above, in most of countries banking 

sector is excluded from GST.  

7. GSTC (Goods and Service Tax Council) will set the benchmark for resolving the dispute on 

recommendations of GSTC. It means GSTC will lay down the criteria for GSTC itself. It is 

against the principle of natural justice.  

8. GST is not a guarantee in itself that it would not be influenced by political parties and 

politicians will not use it as a win-loss game. 

9. State may lose autonomy 

10. Since the mechanism is still complicated , it cannot completely eliminate black money and tax 

evasion. Initial burden on consumers due to a temporary increase of goods and services 

 
Interpretation of the SWOT Analysis  

 From the above SWOT analysis it is clear that GST would create uniformity of taxes and also 

reduce tax burden. This in turn would increase revenues of the state and the union at the country 
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level and increase competition at the international level. But this in reality might appear to be a dual 

tax system and would also require a strong IT infrastructure. Besides this, it is entirely dependent on 

the efficiency of the system. Co-ordination between the Centre and the state only can help in its 

implementation and execution of the proposed plan. Therefore before implementation of such a tax 

regime, it should be carefully examined at every levels to benefit all the stakeholders.  

 
Suggestions  

1. Sufficient preparations need to be made by both Central and State governments for 

implementing GST at all levels  

2. Besides Government, there could be other professional bodies which could assist in the 

execution of the proposed system  

3. Tax-payers should be clear about the system and the mechanism  

4. Alternative schemes should be offered to those who would be adversely affected.  

5. Policies should be framed to protect the interest of the SSI and small traders who could be 

adversely affected. 

 
Conclusion  

 Implementation of GST will be a significant step towards a comprehensive indirect tax reform 

in India. History has proved by giving success stories of various countries that have benefited from 

moving to a GST regime. From the SWOT analysis presented in the paper it is clear that GST would 

not only bring about an efficient and a transparent system but also help in removing economic 

distortions. With a well-planned GST regime, India would be both business friendly and consumer 

friendly economy. At present, consensus among political parties and the states only would help in 

the successful implementation of GST. No doubt that GST will present India in a tops class taxation 

system which will grab the international eyes for investment. It brings international market more 

competitive and promotes the export. But this is entire depend upon rational design and timely 

implementation. There are numerous weaknesses and threats of GST which should be overcome by 

focusing on strengths and opportunities. There is a need to set different dispute settlement body on 

conflicting recommendations of GSTC. 
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Abstract 

 Micro Finance is a policy instrument to promote economic development, employment and growth. Micro Finance is a 
movement to have permanent access to high quality financial services to poor including not just credit but also savings, 
insurance and fund transfers. Several factors led to increased interest in Micro Finance in promoting growth in the gender 
equity. Introduction of Liberalisation, Privatisation and Globalisation in the economy as well as increased privatisation of 
services, women as a whole left behind and not able to take part on par with the male in the fruits of services. Therefore 
bringing women into new area is essential and inevitable. To conclude Micro Finance is tool to economic development 
aimed at empowering women in particular. 
 Micro Finance is defined as a poverty alleviation, which is easily accessible to the poor. It includes thrift, credit and 
other financial services like Micro Credit and Micro Insurance. Micro Finance concept was developed by Dr. Mohammed 
Yunus in Grammen bank in Bangladesh. Dr. Yunus has set up Grammen bank as a project in one of the village in 
Bangladesh in 1976 to assist poor families by providing credit to them and the aim is to empower the women. This paper 
highlights the initiatives for women empowerment in India, Schemes and training programmes by central government, 
state government, Banks, NGO’s, SHG, Micro Finance Companies and also dealt with challenges for women 
empowerment. 

 
Introduction 

 In this Paper the Researcher wish to have her view on the role of Micro Finance in Women 

Empowerment. Researcher organised her presentation in five segments namely: 

 Objectives of Women Empowerment 

 Initiatives for Women Empowerment in India 

 Loans offered by Micro Finance Companies for Women Empowerment. 

 Challenges for Women Empowerment 

 Conclusion 

 
Objectives of Women Empowerment 

 Identify gaps in the Empowerment of women, development of children‘s and adolescents. 

 To open more child care centers for working women and expand the availability of safe abortion 

care. 

 Create a national network of public, private NGO centres for delivering reproductive and child 

health services free to any client 

 To create awareness among women to be truly ambitious and to dream for betterment 

 To identify the ways in which the effects of policies and programmatic interventions to promote 

women‘s empowerment have been measured: 

 To improve access to sanitation, drinking water, fuel, wood and fodder for women: 

 To identify the evidence on how women empowerment effects important development 

outcomes such as health, education, fertility behavior, income levels,etc 
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 To make effects in organising the women for fighting against the problems and difficulties 

related to them. 

 To integrate socio – economic activities with concern for health and environment protection in 

the light of rural women culture. 

 To increase awareness in women, for the development to use their talent optimally not only for 

themselves, but also for the society as a whole. 

 To organise educational and empowerment programmes for girls and women. 

 
Initiatives for Women Empowerment 

 Women Empowerment is an essential process for upliftment of economic, social, political status 

of women in the society. In India Women Empowerment is heavily depend on different variables 

includes geographical location, educational status and social status. The concept of Women 

Empowerment was introduced in International Women Conference in 1985 at Nairobi. The principle 

of gender equality is enriched by our Indian Constitution in its Preamble, Fundamental rights, 

Fundamental duties and Directive Principles. With in the frame work of Democratic policy, our 

laws, development policies, plan and programs have aimed at Women‘s advancement in different 

spheres 

 From fifth fiver plan (1974 – 1978) shift the approach to women issue to welfare and 

development. In eighth five year plan (1992 – 1997) emphasis was shifted from development to 

empowerment. In recent years empowerment of Women has been recognised as centeral issue in 

determing the status of Women. India has also ratified various international convention and human 

rights instruments committing to secure equal rights of women. The National Commission for 

women was setup by an Act of Parliament in 1990 to safe guard the rights and legal entitlement for 

women. At Present, the Government of India has 34 Schemes for women operated by different and 

ministers. Some of the schemes are as follows 

 Rastira Mahila Kosh (RMK) 1992 – 1993 

 Mahila Samridhi Yogana (MSY) October 1993 

 India Mahila Yojana (IMY) 1995 

 Women Entrepreneur Development Programme given top priority in 1997 – 1998 

 Women‘s Development Corporation Scheme (WDCS) 

 Integrated Child Protection Scheme (ICPS) 2009 – 2010 

 Integrated Rural Development Programme 

 Scheme for Gender Budgeting (XI Plan) 

 Rajiv Gandhi National Creche Scheme for children of working mothers. 

 Integrated Rural Development Prrgrame(IRDP) 

 Prime Minister Rojgar Yojana (PMRY) 

 Tranining of Rural Youth For Self Emploment (TRYSEM) 

 
Loans Offered by Micro Finance Company for Women Empowerment 

Group Loan 

 Joint Liability Group (JLG). The loan is provided for the group members only. In this method 10 

to 20 members organised to form a group. The group fixed the members make regular savings of 

fixed amount in a common fund. The amount is mutually divided by the group members. The 
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Micro Finance Institution issue loan in the name of the group and the whole group is considered 

responsible for repayment of loan. The loan amount is depends upon the accumulated amount of 

savings of the group. The loan range is starts from Rs 2000 to Rs 50,000. With this loan the whole 

group may jointly a micro enterprise or the members can start an own business. Individual may use 

for consumptive purpose or meeting other priority needs. 

 Group members are jointly accountable for the each other‘s loan. To ensure repayment, peer 

pressure and joint liability works very well. The entire group will be disqualified and will not 

eligible for future loans, even if one member of the group became a defaulter. 

 
Income Generating Loan 

 This loan is provided for self employed women, business enterprises, raising live stock. The 

loan range is starts from Rs 9000 to Rs 20,000 for first time. Subsequently the loan amount are 

determined by past credit history of the client. It will be increased every time. The maximum loan 

for a client is Rs 29,565. The repayment of loan is made on 50 weekly equal installments. The aim of 

providing short term loan is to avoid long term economic problems. 

 
Long Term Loan 

 The loan is provided to increase the member working capital for their business. Members are 

eligible only when successfully completed two Income Generating Loan (IGL) can apply for long 

term loan. The loan range is starts from Rs 30,000 to Rs 38,635 for first cycle loan, subsequent loan 

amount is determined by past credit history of the client. A client can get maximum loan for Rs 

49,785. Repayment of loan can be made on 104 weekly installments. The loan amount includes both 

principle and rate of interest. 

 
Challenges of Women Empowerment 

 There are several constraints that check the process of women empowerment in India. The 

society is biased in favour of male child in respect of education, nutrition and other opportunities. 

The root cause of this type of attitude lies in the belief that made child inherits the clan in India. The 

challenges faced by women are: 

 
Education 

 Equal access to education for women will be ensured. Special measure will be taken to eliminate 

discrimination, universe education system, eradicate illiteracy and improve the equality of 

education. 

 
Poverty Eradication 

 Women comprise the majority of the population below the poverty line and very often in 

situations of extreme poverty, given the harsh realities of intra- household and social discrimination, 

macro economic policies and poverty eradication will be specifically address the needs and 

problems of such women. To eradicate the poverty government many programs through Bank, 

NGO‘s, SHG and Micro Finance Company for women. Steps will be taken for mobilisation of poor 

women by offering them a range of economic and social options, along with the necessary support 

measures to enhance the capabilities. 
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Women and Industry 

 The important role played by women in electronics, information technology and food 

processing and agro industry and textile industry has been crucial to the development of these 

sectors. They would been given comprehensive support in terms of labour legislation, social 

security and other support services to participate in various industrial sector. Women at present 

cannot work in night shift in factories even if they wish. Suitable measures will be taken to enable 

women at work on night shift in factories. This will be accompanied with support services for 

security, transportation etc. 

 
Conclusion 

 Despite the challenges, I am very happy that there are some positive signs of women 

empowerment in India. For Example: 

 There are two chief ministers in India are Mamata Banerjee in west Bengal, Vasundhara raje in 

Rajasthan 

 Women cabinet ministers are Sushma Svaraj for external affairs, Smt. Maneka Sanjay Gandhi for 

women and child development. 

 Women CEO in banks are Arundhati Bhattachary in SBI, Chanda Kochhar in ICICI Bank 

 ―When women move forward the family moves, the village moves and the nation moves‖. It is 

essential as their thought and their value systems lead the development of a good family, good 

society and ultimately a good nation. The best way of empowerment is perhaps through inducting 

women in the mainstream of development. Women empowerment will be real and effective only 

when they are endowed income and property so that they may stand on their feet and build up their 

identity in the society. The Empowerment of Women has become one of the most important 

concerns of 21st century not only at national level but also at the international level. Government 

initiatives alone would not be sufficient to achieve this goal. Society must take initiative to create a 

climate in which there is no gender discrimination and women have full opportunities of self 

decision making and participating in social, political and economic life of the country with a sense 

of equality. 
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Introduction 

 The internet and mobile technology revolution have made significant impact on almost all the 

sphere of one‘s personal life as well as on corporate world. Smart phone gives on opportunity to its 

users stay connected with others through Social Media Networks (SMNs) such as Facebook, 

LinkedIn, twitter etc. Millions of potential job seekers have posted their profiles on social media 

sites and their number is increasing every day. Social media sites provide significant opportunities 

for corporates who want to select potential employees. Nowadays the human resource professionals 

are using social media networks for getting the online information of prospective employees. 

 
Social Media Network 

 According to Boyd and Ellison (2007), social media are web based services that allow users to 

create a personal profile, connect with other user (friends or colleagues) and view other profiles and 

connecting in the network. The social media network is classified in to Professional Social Media 

Networks (PSMNs) and Non-Professional Social Media Networks (NPSMNs) on the basis of 

organizational requirements. LinkedIn is professional social media networks which attract talents 

from all over the world whereas Facebook is non-professional social media networks which focus 

mainly on social interaction. There is a key distinction between Professional and Non-professional 

social media networks. The users of Non-Professional social media sites usually post personal 

information such as personal events and photos. On the other hand, the users of Professional Media 

sites post information about their current and past positions. The corporate are using both 

professional and Non-professional social media networks for recruiting candidates. 

 
Impact of Social Media Networks in Recruitment 

 Recruitment is a process of attracting, screening and selecting the potential candidates. In 

traditional recruitment method all the process are done through face to face contact and through 

postal communications. After the information technology revolution, the process has been 

improved by e-mail and mobile communication. Now it is developed in the form of online 

recruitment. Online recruitment means the hiring organizations are performing the recruitment 

process with the help of internet. Initially the social Medias are used for the purpose of interacting 

with friends, family members and colleagues but now the hiring managers are using the social 

Medias for recruiting people for their organizations. Similarly job seekers are also using the social 

media for the recruitment purpose. They post their profiles in the social media sites. Therefore the 

social media sites are the common platform the job seekers and recruiters. Nowadays more and 
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more companies are entering into the social media sites for selecting the right fit for their 

organization. Social media have the both positive and negative impact on the recruitment practices 

of the organizations. 

 
Positive Impacts 

Social media are offering the following benefits to the organizations. They are: 

 Social media provides wide pool of potential employees to the recruiters.  

 The companies can access the talent from any location. 

 Vacancies published through Social media can reach large number of potential candidates. 

 It is easier for hiring manager to collect data about potential candidates through social media  

 Social media provides an opportunity to the HR professionals for checking a candidates 

credentials through the his or her profile on social media sites 

 Social media recruitment is a less time consuming and low cost process.  

 Social Medias are enhancing the visibility of the company among its competitors. 

 
Negative Impact 

Though the social media has many positive impacts on recruitment, it has some negative impacts on 

the recruitment process. They are: 

 The recruiter cannot depend on the social Medias alone for the recruitment. It should be 

supported by any of the traditional recruitment method. 

 The profile posted by job seekers in social media networks may be inaccurate due to privacy 

issues.  

 Basically, the social media are used for personal communication. The people who post his 

profile in social media site want to be found rather than actually want to apply for post. This 

makes the hiring the process more critical. The hiring consultant or manager has to identify the 

right candidates.  

 Job seekers consider that job boards are more effective than social media sites. Majority of the 

talent consider professional social media is better for getting jobs rather than non-professional 

social media networks. 

 
Conclusion 

 The users of social media are increasing day by day. Likewise the companies use social media 

for recruitment also increasing. With the help of social media, the recruiters can reach the large 

number of talent pool from all over the location. They also access and verify the information posted 

by the job seekers. For getting the good result, the recruitment through social media should be 

supported by any other traditional method of recruitment practices. Similarly the job seekers can 

reach the companies where they want to be getting hired. Social media has both positive and 

negative impact on recruitment practices. However, social media has improved the recruitment 

process with its mass reachability and low cost features. 
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“Human Creativity is unlimited. It is the capacity of humans to make things happen which 

didn‟t happen before. Creativity provides the key to solving our social and economic problems”  

       – Mohammed Yunus. 
 
Abstract 

 The efficient Management of any organization is to utilize effectively the available Human resources, financial and 
technological resources. Human Resource Development is concerned with development of human capacity. Human 
capacity otherwise called human potential includes – aptitude, knowledge, values, and skills of human resources, 
responsiveness, loyalty and commitment, transparency, leadership development. Human capacity development can be 
defined as the process of systematically up skilling individuals in order to benefit society as a whole. This is accomplished 
as, once a person has been trained and educated, they move out into their respective society and create economic, social and 
institutional value. The process by which individuals, groups, organizations, institutions, and societies develop their 
abilities - both individually and collectively - to set and achieve objectives, perform functions, solve problems and to 
develop the means and conditions required to enable this process.  
Keywords: Organization, human, capacity, aptitude, knowledge, values, skills of human resources, responsiveness, 
loyalty and commitment, transparency, leadership development, social, economic, attributes, development, individuals, 
networks, environment, etc. 
 
Introduction  

 The Functional group recognized that there are two important attributes of human capacity 

development. Firstly, human capacity development should address at least four levels - (i) 

Individuals (ii) Organizations, (iii) Sector/Networks, and (iv) the Broader Enabling Environment. 

Importantly, it was noted that the overall capacity is not just the sum of individual/ institutional/ 

sector capacities but also included the opportunities and incentives for people to use and extend 

their skills within an enabling environment. Human capacity development, therefore, takes place 

not just within individuals, but between them and in the institutions they create. Capacity-

development initiatives must take a holistic view of the context in which individuals operate. 

Secondly, human capacity development is a process, whereby individual development becomes 

embedded in a sustainable shift in performance and collective behaviour. This process includes 

identifying needs, building knowledge, understanding, skills and attitudes that can be implemented 

through practice and experience of individuals that lead to sustainable changes in the collective 

performance of institutions, sectors, society and the enabling environment. The Functional group 

recognized that this is a not a simple linear process and that capacity cannot be solely developed 

from the outside but should be acquired over time, with external support facilitating the process.  
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The attributes of Human Capacity or Human Potential 

 Aptitude 

 Knowledge 

 Values 

 Human Relations Skills 

 Responsiveness 

 Loyalty and Commitment 

 Transparency 

 Leadership Development 

 
Aptitude 

 It refers to the potential for learning or acquiring a specific skill. Aptitude differs from 

achievement which refers to previous learning. It also differs from intelligence which refers to a 

person‘s general potential to find solutions to problems, think ideally, adapt to changing situation 

and gain from experience. The distinction between the three concepts is thin because they are 

closely interrelated. At work employee should have aptitude for learning which is beneficial to him 

and organization. All the three concepts aptitude, achievement and intelligence are grouped as 

human ability. Aptitude of persons can be tested to evaluate individual differences. The aptitude 

test measures potential for acquisition of a specific skill through aptitude employee‘s potential for 

learning can be evaluated. 

 
Knowledge 

 Knowledge is another capacity acquired and possessed by a person through his or her efforts. 

The knowledge is the fact or condition of knowing something with familiarity or acquaintance 

gained through experience or association. It understands of technique, science or art by an 

individual. It is a condition of being aware of something. Knowledge is acquired through learning. 

Knowledge facilitates learning. Knowledge of results leads to increases in learning. The learner 

acquires knowledge in the following stages; 

1. Declarative knowledge 

2. Knowledge compilation 

3. Procedural knowledge 

 
Values 

 Value is a specific mode of conduct or end-state of existence is personally or socially preferable 

to an opposite or converse mode of conduct or end-state of existence‖. Values focus on the judgment 

about what is right, good or desirable. The values have two attributes like; 

1. Content attribute 

2. Intensity attribute 

 
Types of Values 

 Terminal value 

 Instrumental value 

 Theoretical value 
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 Economic value 

 Aesthetic value 

 Social value 

 Political value 

 Religious value 

 
Human Relations Skill 

 Human relations skill is a process of an effective motivation of individuals in a given situation 

in order to achieve a balance of objectives which will yield grater human satisfaction and help 

accomplish company goals. A human relation refers to the interaction of people in all walks of life 

including in enterprises. People are human resources constituting the sum total of inherent abilities, 

knowledge skills, represented by talents and aptitudes. A human relation refers to the interaction of 

people in all walks of life including in enterprises like; 

1. Individual differences 

2. A whole person 

3. Caused behavior 

4. The value of the person (human dignity) 

 
Responsiveness 

 Responsiveness is yet mother human capacity present in employees. It means responding 

readily and positively to a call or command from superior to the subordinate. This the quality 

possessed by an employee which enable speedy work. This quality among human assets put them 

ahead of others. An employee with this quality is busy in developing new appropriate systems and 

procedures to function efficiently. The benefits like early promotions accrue to the employee he / 

she remains in the good books of superiors in added advantage of the quality of responsiveness. 

These are the people who take initiative in their organizations and accept change easily. 

 
Loyalty and Commitment 

 Loyalty is to the state of being loyal to the work and to the organization. A sense of loyalty 

develops a strong feeding of support or allegiance. A loyal employee shows a firm and constant 

support or allegiance to the organization and its members. Employee is loyal to the established 

rules, regulations, and procedures and follows them strictly. Every employee must be loyal to his 

organization. Loyalist supports the organization. Another human capacity commitment means the 

state or quality of being credited to a cause or policy. It is pledge or undertaking or an obligation to 

remain committed to the cause of the organization. Every organization needs committed people for 

its progress. The committed workforces establish a long term emotional relationship with their 

organization. Superiors delegate authority to such people. 

 
Transparency 

 Transparency means the condition of being transparent. It means no concealment of action, 

command, policy, procedure, work culture of the organization. It ensures fairness. There must be 

fair deal which is ensured only when transparency prevailed in the organization. It takes out fear 

from the minds of the employees and they work without any worries. Transparency is image 

building tool for the speedy growth. 
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Leadership Development 

 Leadership development involves planning and budgeting, organizing and staffing, controlling 

and problem solving. In contrast, leadership involves establishing direction which includes 

developing a vision and strategies for getting there, aligning people, which includes communicating 

the direction and securing cooperation and motivating and inspiring. A leader must organize 

encourage and support his people and provide information and suggest new procedures. Manager 

should adopt a suitable style depending upon situation and the forces present therein. Further the 

choice of appropriate style of leadership depends upon the forces in the manager, subordinates the 

situation and behavior patterns. 

 
Conclusion 

 Human capacity development is a process, whereby individual development becomes 

embedded in a sustainable shift in performance and collective behaviour. The Identifying needs, 

Building knowledge, Understanding skills and attitudes that can be implemented through practice 

and experience of individuals that lead to sustainable changes in the collective performance of 

institutions, sectors, society and the enabling environment. Hence this shift in performance and 

collective behaviour of Human Capital Development requires these attributes aptitude, knowledge, 

values, and skills of human resources, responsiveness, loyalty and commitment, transparency, 

leadership development. Practicing these attributes only provide the results in efficient 

performance. but this is a not a simple linear process and that capacity cannot be solely developed 

from the outside but should be acquired over time, with external support facilitating the process. It 

was also recognized that this was a two-way process whereby an individual‘s capacity-development 

needs, knowledge and experience would closely reflect the requirements of the institution - be it an 

organization or a household - in which they operate. This means that individuals/ organizations/ 

sectors that require or request assistance should be involved in the design and evaluation of the 

capacity development. Because human capacity development is a process, it has to some extent, 

uncertain results that are not easily measurable, although it was felt that some evaluation of 

performance was necessary to promote continual improvement, and more work needed to be done 

to attain success. 
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“Everything that irritates us about others can lead us to an understanding of ourselves” 

– Carl Jung 

 
Introduction 

 Emotional Intelligence is an emerging topic for psychological, educational and management 

researchers and consultants. Many organizations have sent their employees to various emotional 

intelligence training courses offered by management consultants. In this competitive world is 

always searching for ways in which to develop a competitive advantage in the workplace. In recent 

and past there has been a growing interest in emotional intelligence. Career advancement is closely 

tied to Emotional Intelligence. Emotional make up largely determines our professional and personal 

success. 

 
Emotional Intelligence 

 The term Emotional Intelligence was first coined by Peter Salovey and John Mayer in year 1990. 

In their classification they defined Emotional Intelligence as ―The ability to perceive emotions, to 

access and generate emotions so as to assist thought, to understand emotions and emotional 

knowledge, and to reflectively regulate emotions so as to promote emotional and intellectual 

growth‖. 

 Emotional Intelligence is refers to the ability to perceive, control and evaluate emotions. Some 

researchers suggest that emotional intelligence can be learned and strengthened, while others claim 

it is an inborn Characteristic. 

 
Emotional Intelligence Model 

 The Emotional Intelligence model has been classified into three types to measures individual 

level of Emotional intelligence: Ability Based, Traits Based, and Mixed Models 

 
The Ability Based Model 

 Salovey and Mayer proposed model that identified four different factors of Emotional 

Intelligence: Perception of Emotions, Ability reasons using emotions, ability to understand 

emotions, ability to manage emotions. 

 Perception of Emotion: The first step in understanding emotions is to accurately perceive them. 

In many cases, this might involve understanding nonverbal signals such as body language and 

facial expressions. 
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 Reason using Emotion: This Particular step involves in using emotions to promote thinking and 

cognitive activity. Emotions help prioritize what we pay attention and react to we respond 

emotionally to things that gather our attention. 

 Understanding Emotions: The emotions that we perceive that can carry a wide variety of 

meanings if someone is expressing anger, the observer must interpret their cause of their anger and 

what it might mean. 

 Managing Emotions: The ability to manage emotions effectively is a key part of Emotional 

Intelligence. Regulating emotion, responding appropriately and responding to the emotions of 

others are all important aspect of Emotional Management. 

 
The Traits Model 

 The people have part of individual personality, a number of emotional self perceptions and 

emotional traits. These traits are measured in the scientific sense, instead of measured by the 

respondents self report. This implies that the respondents are able to accurately describe his or her 

traits. 

 
The Mixed Model 

 This particular model stems from the fact that the Model Mix together the core idea of 

emotional intelligence with a variety of other personality traits. Here other personality traits 

unrelated to emotional intelligence are often taken to measure the individual in this model of 

Emotional Intelligence 

 Competencies of Emotional Intelligence: There are five basic competencies that comprise the 

field of Emotional Intelligence. The first three are Intra-personal: they are invisible to others and 

occur inside of us. The last two are inter-personal: they occur between us and other people and are 

observable in our behavior. The better developed your intra-personal skills the easier it is to 

demonstrate your inter-personal skills.  

 Emotional Self-Awareness – Having the skill to focus your attention on your emotional state – 

being aware, in-the-moment, of what you‘re feeling. Are you happy, excited, worried, or angry? 

Given that information about your emotional state, what should (or shouldn‘t) you do or say 

next? Use that information to help you make effective decisions to achieve better outcomes for 

yourself and others. 

 Emotional Self-Regulation – Having the skill to be able to choose the emotions you want to 

experience, rather than being the victim of whatever emotions occur – not letting others ―push 

your buttons.‖ It is about possessing the ability to manage your emotional state. Do not confuse 

this with ―burying‖ or ―stuffing‖ your feelings. The skill to choose the emotions you want – 

typically to be able to transform negative draining emotional states into positive productive 

ones.  

 Emotional Self-Motivation – The ability to use your emotions to cause yourself to take positive 

action to continue to persistently pursue goals even in the face of significant adversity or 

difficulty. This is about using your emotions to be positive, optimistic, confident, and persistent 

rather than negative, pessimistic and second-guessing yourself and your decisions.  

 Empathy – Not to be confused with sympathy – possessing the ability to listen effectively and 

accurately enough to put yourself in the other person‘s shoes. This is not necessarily to agree 
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with them, but to truly understand the situation from their point-of-view in order to improve 

communication, problem solving, and trust.  

 Nurturing Relationships – The ability to demonstrate sincere care (as contrasted with ―required 

courtesy‖) for others. Through word and deed, demonstrate appreciation for people‘s efforts 

and contribution. This is about setting a positive tone of cooperation no matter how difficult the 

situation or conversation and having other‘s best interests in mind while focusing on achieving 

goals to create win-win outcomes. 

 
Measuring Emotional Intelligence 

 Intelligence is an ability and is directly measured only by having people answer question and 

evaluating the correctness of those answers – John D. Mayer 

 
Emotional Competence Inventory (ECI) 

 Based on the older instrument known as the self-assessment Questionnaire, the ECI involves 

having people who know the individual offer ratings of that person‘s abilities on a number of 

different emotional competencies. 

 
Multi - factor Emotional Intelligence Scale (MEIS) 

 An ability-based test in which test-takers perform tasks designed to assess their ability to 

perceive, identify, understand, and utilize emotions. 

 
Seligman Attributional style Questionnaire (SASQ) 

Originally designed as a screening test for the life insurance company Metropolitan life the SASQ 

measures optimism and Pessimism 

 
Reuven Bar-On EQ – I 

 A self report test designed to measure competencies including awareness, stress tolerance, 

problem solving and happiness. According to Bar-on, ―Emotional Intelligence is an array of non 

cognitive capabilities, competencies, and skills that influence one‘s ability to succeed in coping with 

environmental demand and pressures‖ 

 The emotional and Social Competencies, Skills, facilitators referred to this conceptualization and 

the areas they assess are classified in the following table: 

 

EQ-I Scales The EI competencies and Skill Assessed 

a. Interpersonal  Self Awareness and Self Expression  

Self-regard  Accurately perceive, understand and accept one self.  

Emotional Self-Awareness  Be aware of and understand one‘s Emotion.  

Assertiveness  Effectively & constructively express one‘s emotion and oneself  

Independence  Be self-reliant and free of emotional dependency on others  

Self Actualization  Strive to achieve personal goals and actualize one‘s potential  

b. Interpersonal  Social Awareness and Interpersonal Relationship  

Empathy  Be aware of and understand how others feel  

Social Responsibility  Identify with one‘s social group and cooperate with others  

Interpersonal Relationship  Establish mutually satisfying relationships and relate well with others  



Vol. 5                        Special Issue 2                   March 2018                         ISSN: 2321- 4643 

 

39 | Page         Shanlax International Journal of Management  

c. Stress Management  Emotional Management and Regulation  

Stress Tolerance  Effectively and constructively manage emotions  

Impulse Control  Effectively and constructively control emotions  

d. Adaptability  Change Management  

Reality-testing  Objectively validate one‘s feelings and think with external reality  

Flexibility  Adapt & adjust one‘s feelings and thinking to new situations  

Problem-solving  Effectively solve problems of a personal and interpersonal nature  

e. General Mood  Self Motivation  

Optimism  Be positive and look at the brighter side of life  

Happiness  Feel content with oneself, others, and life in General  

 
Conclusion 

 Emotional Intelligence is difficult to measure accurately and some psychologists doubt that it 

can be assessed at all. This paper explains some of areas through which they assess the Emotional 

Intelligence competencies and different types of Emotional Intelligence Models. There are 15 models 

of Emotional Intelligence each has its own proprietary assessment tools. The ability based model 

describes four separate but interrelated abilities. The Trait model proposes that people have a 

number of emotional self perceptions and emotional traits which form their personality. Mixed 

model is the combine qualities of Emotional Intelligence with other personality unrelated to either 

emotion or intelligence. There are three group or team Emotional intelligence Models, which 

includes the Group Emotional Competence (GEC) inventory, the Workgroup Emotional Intelligence 

Profile (WEIP) and the Organizational Vital Signs (OVS). 
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Abstract 
 The Indian retail industry is accelerating rapidly. The rising consumerism and increased disposable income have 
propelled the growth of Indian retail sector at a rate of more than 40 per cent annually in the last three years making it one 
of the fastest growing sectors in the Indian economy. In addition, according to a McKinsey report, with the rise of Indian 
consumer market, retail industry in India is estimate to grow four times by 2025. The above statistics highlight the fact the 
retail industry in India is going to witness a challenging task of managing its HR practices. Since retail industry is highly 
manpower oriented, its HR practices require deep analysis. Moreover, the emergence of international retail players in 
India has also driven the need for a better HR strategy in place. The attrition rate of worker in the retail industry is very 
high and the work culture of the industry is very stressful, organizations must incorporate innovative HR practices. In 
India, attracting people to this industry and then retaining them is a great challenge. Therefore, HR department plays an 
important role not only for selecting the right person for the right job but also in maintaining their morale and assuring 
that employee attrition is minimized. This paper has attempted to underline the importance of HRM in the organized retail 
sector in India. 
Keywords: HRM, Retail, Consumerism, HR department, disposable income  

 
Introduction 

 With growing consumerism, unperfected awareness, and a youth-hefty customer base, India is 

perceived as‘ most promising Land‘ for the global and domestic retailers. According to A. T. 

Kearney‘s 2007 Global development index (GRD), for the third consecutive year, India remains the 

top retail investment destination among the 30 emerging markets across the world. As per the 

report of McKinsey Global Institute (2007), India is becoming the worlds‘ 12th Trillion dollar 

economy, and further it predicts that India that India is well on its way to become the world‘s fifth-

largest consumer market by 2025. Currently, India is ranked as the 12th largest consumer market in 

the world and is attracting a large number of giant international and domestic players in 

anticipation of explosive growth. 

 
Meaning of Retailing 

 Philip Kotler defines retailing as all activities involved in selling good or services to the final 

customer for personal use. In today‘s scenario our retailer does not exist in the shop form only. 

She/he can do it by using the telephone, by direct mails, by using television in the form of 

teleshopping networks, by e-mails, by using the Internet or absolutely impersonally by using 

vending machines. 

 Today, the main challenges faced by the HR departments mainly relate to resolving the 

following problems faced by the retail industry in India. 

 
Problem Faced by the Retail Industry in India 

 Human resources involves the strategic planning and management of employees to create a 

productive and motivated workforce. The retail industry poses particular HR challenges because 

employees deal directly with your customers.  
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Unskilled Manpower 

 The organized relating is a massive manpower oriented industry that recruits a large pool of 

employees. However, there is huge scarcity of skilled retail professionals. This can be attributed to 

the fact that retail has never been considered as a prominent profession in India as there were very 

few retail professional courses still few year back.  

High Turnover  

 There seems to be high level of attrition in the retail sector which is almost 40% according to a 

recent study. For front-end staff attrition rate is believed to be 25%to 50% which may be due to large 

number of inexperienced and part-time staff. At lower level some perennial issue for high 

employment turnover with sector are: seasonal employment during peak trading period and the 

perceived lack of career opportunities. 

Complex HR Environment  

 The retail human resource environment in India is very complicated with lack of experience and 

trained people, lack of sources of employment and little focus on HR planning, compensation 

measurement and working conditions. In addition to this, the perception of working within retail is 

poor with entrenched beliefs that all rolls involve along and unsocial hours, which limit the ability 

of employees to manage the balance between work, and life. It may be business requirement to open 

the stores on holiday and festivals, but from employees‘ perspective that deprives them of 

community activities. 

High Turnover 

 Retail is notorious for having a high rate of employee turnover. This means employees routinely 

come and go, which poses several challenges. Training and developing are difficult, time consuming 

and constant if you constantly have to recruit and hire new people. It‘s also more difficult to build 

customer loyalty if customers keep seeing a new face every time they enter store. When you 

interview people, make sure you ask specific questions that relate to the type of work your 

employees do. Informal social outings and fun games at work can help build rapport. 

Seasonal Demand 

 Retailers often experience demand fluctuations. The holiday buying season, from ―Black 

Friday‖ through Christmas, is well known as the busiest shopping season of the year. Retailers often 

try to add temporary staff during these times. They often wind up with fewer skilled and trained 

workers who might not have the tools to best serve your customers. These workers can also alienate 

regular staff that must pick up the slack. Develop a plan to assimilate temporary workers during 

these seasonal periods. A store meeting at the start of the busy season is a good way to help 

temporary workers learn the system and get to know the regular staff. 

 
Challenges of Indian Retail Industry  

Staff Turnover  

 There's a higher rate of staff turnover in the retail industry, compared to other industries. This 

varies by country. European countries, for example, tend to retain store-level personnel more 

successfully.  

Lack of Information  

 The amount of information available to you as a retailer can be overwhelming. Each one of your 

stores' profits are influenced by daily sales, overhead, employees, shipping, campaigns, and traffic 
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that change on a daily basis. At your head office, you worry about inventory levels, warehouse 

efficiency, key financial indicators, administration, and human resources information. Your retail 

business generates an enormous amount of information that would be very valuable to you if you 

could:  

 Collect it quickly, reliably, and efficiently.  

 Analyze it to make sense of the past and plan future decisions.  

 Distribute it to the right people in your organization so they can act on it.  

 If you don't have a system in place to track this information, you're losing out on a powerful 

tool that other retailers use every day -- the power of knowledge. 

Future Uncertainty  

 The customer is fickle. Global market situations can also change the demand for your products. 

And unexpected problems at your warehouse or stores can also affect what you need to supply - 

and who may be buying it. Retail is built on uncertainty - but victory goes to the business who 

knows how to manage that uncertainty and make allowances for it.  

Complex Pricing  

 It's no longer enough to be able to stamp a product's price and forget about it. Modern retailers 

are changing prices on goods daily, if not hourly. The benefit of flexible pricing is to be able to 

respond to changes in the market as they happen. Want to set a higher price for rush-hour 

customers and a lower price for off-hour ones? Or maybe you'd like to be able to run a test on a new 

campaign for one day and see how it compares to the sales results from the previous day. 

 
Conclusions  

 To conclude, these HR challenges when taken care of by the organization are bound to make a 

difference to the organizational success. Every retail organization must have a HR manual that 

would include everything from clarifying timings, personal care grooming, appraisal system and 

training and practices. Effective HR practices when in place give that competitive edge required. A 

part from these practices, retailers are required to incorporate innovative HR approaches to help 

them stay ahead and stay functional. Considering the above mentioned facts it is very much 

necessary to consider the issue. There is immediate need to plan the syllabi of university considering 

the industry demand. Help should be taken from business house experts while framing the course 

content. Moreover apart from theoretical study there should mandatory involvement of practical 

training. 
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Abstract 
 Work-life balance signifies the extent to which an employee experiences feeling fulfilled and having his or her needs 
met in both work and non-work facet of life. Work-life balance entails attaining equilibrium between professional work and 
other activities, So that it reduces friction between official and domestic personal life. Work-life balance enhances efficiency 
and thus the productivity of an employee increases. It enhances satisfaction, in both the professional and personal lives. 
 Female employees could successfully care for families while working, but today work-life balance is discussed with 
respect to multiple affected groups (e.g., men, single parents). Employees spend more time at the work place rather than at 
home. Growing number of suicides and divorces distributed families and relationship in the organization are mostly 
reflected of work-life balance of the employee. It is high time employers must draw out strategies or plan to cope with the 
problem and help the employees to enjoy their work and live life to the fullest. This abstract discusses some aspects of 
balancing work and life. 
Keywords: Work–life balance, attitude, performance, psychological factors, emotions management, quality of work, 
contentment.  

 
Introduction 

 Work–life balance is a concept including proper prioritizing between "work" (career and 

ambition) and "lifestyle―(health, pleasure, leisure, family and spiritual development/meditation). 

Work life balance can be defined as the perfect integration between work and life both not 

interfering with each other. Those who achieve this balance tend to have higher levels of satisfaction 

with their jobs and life in general, as well as lower levels of stress and depression. Balancing 

professional and personal life, better productivity and harmonious life have become challenging. 

 
Objective of the Study 

Explore Work-life Balance  

 Flexible work hours, telecommuting, and job sharing also may encourage work-life balance, and 

for some organizations may help reduce costs for non-work-related absences. Organizations 

advertise a culture of work-life balance to job applicants but then fail to implement or enforce the 

policies; they may quickly lose those new hires. 

Assess your personal balance 

 A major portion of an individual is spent at the work. Any problem either at work place or at 

personal life will definitely affect the balance and thus it is very much essential that both are 

maintained well. Work-life balance supports should be broad enough to meet the needs not only of 

parents with children, but also singles and childless couples  

 
Methodology of the Study  

 The study is based on secondary information and data. The main sources of the data are 

journals and magazine to collective the information for the respective enterprises.  
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Factors Influencing Work Life Balance 

There can be many factors that affect the balance of work and life.  

1. Attitude of the employee: Attitude defines ones likes and dislikes. Attitude is the way of 

thinking or feeling about something.  

2. Psychological factors: How one reacts to particular situations, handles that situation, how he 

manages work and peer pressures are some aspects of psychological behaviors.  

3. Emotions factors: Also play an important role in achieving and maintaining such balance.  

4. Environment in which the individual stays: The working environment should be comfortable 

or it can negatively affect efficiency.  

 
Symptoms of Unbalance Work and Life 

 Physical: Headaches, upset stomach, sleep disturbances, changes in appetite, muscle tension, 

fatigue, heart palpitations 

 Emotional: Depression, anxiety, irritability, difficulty making decisions, angry outbursts, 

resentment, feelings of powerlessness 

 Personal: Lost time with friends and loved ones, job burnout, isolation – stopping social 

activities, relationship loss/difficulties, self medicating 

 
Need for Work Life Balance 

 The outcomes of imperfect work-life balance faced in the day-to-day life are: 

 Stress: employees must be ever performing and ever learning to adapt themselves to the 

dynamic market conditions. The constant pressure from the superiors to meet the targets. The entire 

process is creating stress on the employees many other problems to be occurring. 

 Physical problem: employees suffering from physical ailments like hypertension, diabetes, 

heart attacks. Women employees are the worst affected due to the long and stressful working hours 

and are facing severe gynecological problems like cancer and abortions, etc., 

 Relational problems: since employees are spending more time at work rather than at home, 

spouses, parents, children are no longer given the time they deserve. 

 Hangover: working for longer hours at the office, increases employee interaction. The 

employees tend to stay in their professional world (mentally) though they are at home.  

 Unethical practices: the employees tend to adopt unethical practices like boozing, smoking, 

drugs, improper relation etc. Unfair means to get their work done ultimately by hook or crook. 

 Disturbed families: the worst hit is the family members of the employees. Target achievement 

may sometimes result in neglecting the family. The number of broken family has gone up 

drastically. 

 Decreased performance: employees in the organization are never at peace. When they are at 

work place issues at home are a concern and vice-versa. Unknowingly, the employees get into a 

frustration and cannot give their best to their profession. 

 Organization in jeopardy: it all stress and the employee ability and performance is at 

crossroads. Organization may not achieve its goals or the employee is no longer satisfied with the 

organization. 
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The Role of HR in Achieving Work-Life Balance 

 Planning the work 

 Job analysis 

 Organizational culture 

 Conduct training program 

 Effective communication system 

 Workers participation in management 

Steps to Achieve Work-Life Balance 

 Two main issues in Work-Life Balance are Time and Stress. An individual who maintains time 

and stress perfectly will have a perfect Work-Life Balance.  

 Time and stress are interrelated in a sense that one is the outcome of mismanagement of the 

other. If the activities of an employer are not planned properly, he runs out of time and pressure 

builds up leading to stress the instrumental factor disturbing the balance between professional and 

personal life. 

 Time management +Stress management = Work-Life Balance  

 
Conclusion 

 The organization and the employees together must work out strategies to help attain Work-life 

balance which makes the organization the happiest place to work. Higher salaries and other 

monetary and non monetary benefits, a comfortable working environment, less work load and 

organizations taking care of employees are the greatest asset and the organization. Achieving 

balance in work and familial life is considered important in order to perform par excellence. Balance 

between professional and personal life improves performance at work and also helps in gaining job 

satisfaction. It gives a feeling of contentment and motivates the individual to shoulder 

responsibilities with greater accountability. It helps in creating a congenial environment at the work 

place and also strengthens family bonds of the employees. 
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Abstract  
 Britannia Industries Limited is an India’s food product corporation based in Kolkata, West Bengal in India. The 
genesis- Britannia was established with an investment of Rs. 295/ in Kolkata in 1892. Britannia is the largest 
manufacturer market leader in the organized biscuit and backery products market in India. Biscuits contribute more than 
80% of Britannia total turnover. Other products include bread and cakes. Britannia diversified into dairy products in 
1997 with processed cheese and dairy whitener. The portfolio was expanded with the launch of butter, pure, flavored milk 
in tetra packs and UHT milk. The company’s principal activity is the manufacturing and sales of biscuits, breads, rusks, 
cakes and dairy products. The objective of the study was to examine the buyer contentment of Britannia Biscuits in 
Virudhunagar. There has been a significant growth and expansion of the consumer movement in the enhancement of 
consumer welfare by increasing production and by streamlining distribution.  

 
Introduction 

 Innovation has shown its promise as a key business driver addressing several purchase and 

consumption opportunities both in-home and out of home, as well as for gifting. Making good 

biscuits is quite an art, and history bears testimony to that. During the 17th and 18th Centuries in 

Europe, baking was a carefully controlled profession, managed through a series of 'guilds' or 

professional associations. To become a baker, one had to complete years of apprenticeship - working 

through the ranks of apprentice, journeyman, and finally master baker. Not only this, the amount 

and quality of biscuits baked were also carefully monitored. Man, the hallmark of God's perfection 

always tries to satisfy his unlimited wants with the limited means which have alternative uses. Even 

though he has a strong desire to consume the whole world, yet due to the financial, cultural, 

personal and psychological, environments, he uses his rationality to select the most suitable 

products and services from which he may desire the optimum satisfaction. So financial, cultural, 

personal issues make them select or reject a particular thing at a given situations.    

  
Origin of Indian Biscuit Companies 

 In India, the biscuit industry started its operation in the middle of the 19th century. In 1887, the 

first bakery was set up in India. The Second World War helped the industry to proper with an 

increase in its products both for military, civilian consumption. The size of population, the income 

of the people and their changing food habits determine the demand for biscuits. The biscuits 

production had increase from 54,892 tons in 1967-68 to 86,400 tons in 1978-79. The total production 

of biscuits during 1979-80 was nearly 1.27 lakhs tones of biscuit in the country and the per capital 

consumption of biscuits being 0.35kg. The boom in the Indians share market in the mid of 1985 

enhanced the position of biscuit units of organized sectors. Big organized sector have been engaged 
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in acquiring new technical know-how and in expansion and modernization projects. In the year 

1990, organized large scale biscuit companies, market demand reached its peak by sharing the 

greatest portion of total biscuit market. The organized and unorganized sector of the biscuit 

industry is in the proportional ratio of 60%:40%.  

 
Review of Literature 

 The American Marketing Association (1994) defines a brand as a ―name, term, sign, symbol or 

design, or a combination of them intended to encourage prospective customers to differentiate a 

producer‘s product(s) from the competitors‖. A primary function of the brand is to be providing 

convenience and clarity in decision making by providing a guarantee of performance and 

communicating a set of expectations thereby offering certainty and facilitating the buying process.  

 A Britannia biscuit in Virudhunagar is high as a whole. It is clear from the fact that there is a 

considerable increase in the purchase of a number of packs in every week. Some of the important 

varieties like, Milk Bikies, Marigold and Good day are freely available in many shops in the study 

area. The producers should have clear idea about the preference of the consumer they must make 

the biscuits of good taste with new varieties and flavours and awareness about the quality and taste 

need to be created in the minds of the consumers. 

 According to Kotler and Armstrong (2008), product packaging includes all design and 

manufacturing activities of a container or wrapper for a product, which have three major duties: 

protecting the contents of package, providing information and differentiating the product from 

other brands via attracting consumer attention. Packaging as an art, science and industry of 

preparing goods for transported sales, and as a tool for product development is vital component of 

product which causes its more flexibility and ease of use.  

 
Objectives 

1. To know awareness about the Britannia biscuit among the public. 

2. To analyze the financial position about the buying capacity. 

3. To identify the socio-economic profile of the respondents in Virudhunagar district. 

 
Swot Analysis of Britannia 

Strength 

 Fulfill one of our Basic Requirements among Air, Water, Food and Shelter 

 Widely accepted in all Generations 

 Easily available in various outward appearances 

 Provide excellent instant Remedy for hunger in the form of readymade food 

 Preserves the non seasonal food and makes it all throughout the year 

Weakness 

 Decreases nutritional value 

 Increases the cost of food products 

 Industry and technology requires high investment  

 Regular usage of processed food can cause alteration in health  

Opportunities 

 Increase economy of India 
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 Generate employment opportunity 

 Good quality of Goods 

 Provide competition to foreign companies 

 Improve living standard 

 Provide goods to nation at cheaper rate 

 Inflow of foreign reserve and funds for the govt.(taxes)  

Threats 

 Many companies are result oriented  

 Increase in pollution 

 Sometimes provide poor quality of product for more profit 

 Lack of technology 

 Unable to utilize all the resources efficiently  

 
Marketing Strategy of Britannia  

“Eat Healthily. Think Better. Buy Britannia‖ 

 As a corporate, Britannia has worked for the benefit all shareholders, consumers, dealers, 

suppliers, bankers and employees. It has established in an excellent track record in terms of its 

financial performance and dividends distributed to its shareholders. This has been adequately 

demonstrated with the Company's top line growing from 8, 478 million in 1998 to 23,171 million in 

2007, a growth of 173% over the last 10 years. The net profit grew even more significantly at 273 % 

from Rs 289/- Mn in 1997-98 to Rs.1076 million in 2006-07, giving a Growth Rate of 15.72%.  

 Britannia's strategy of strengthening and sharpening its brand and liberating them from existing 

format and conventional biscuit archetypes has paid off. In that context, Tiger is now more than a 

glucose biscuit and includes cream and coconut varieties. The Tiger Chota extension draws on the 

kids snacking habit presenting biscuits as small, pop-able, snacks in a pouch pack. Similarly, Treat 

added Fruit Rollz to its repertoire of delightful and indulgent experiences for kids. Top line growth 

was driven by investment in the fundamental growth pillars of brands renovating existing brands 

and launching new ones and expanding reach. With the segmented and sharpened go to market 

strategy, Britannia brands now have greater availability in rural markets and pervasive presence in 

modern trade. Innovation has shown its promise as a key business driver addressing several 

purchase and consumption opportunities both in-home and out of home, as well as for gifting. 

Britannia's focus on innovation has meant more new offerings brands, product and pack forms than 

the rest of the industry combined. Prominent innovations include Chota Tiger, 50-50 Chutkule, 

Treat Fruit Rollz, NutriChoice Digestive, NutriChoice Sugarout, Renovated MilkBikis and Chocolate 

Cream in the Tiger range. Britannia has re-launched its Glucose-D and circus brands of glucose 

biscuits under the Tiger brand. Britannia has in recent years revamped its corporate image and 

marketing strategy and introduced a number of new biscuit brands to eater to various segments. It 

has also expanded its distribution reach and plans to double its network in the rural markets.  

 The latest Budget brought good news for most FMCG (Fast Moving Consumer Goods) 

companies. Britannia Industries, riding on low-priced biscuit packs for accelerated volume growth 

over the last year, could however be impacted adversely by the hike in excise duty from 8 per cent 

to 16 per cent on biscuits in small unit packs. The sample 450 respondent‘s profile are gathered, 

analysed and presented in various table.   
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A strong quality of the product and customer satisfaction     

 Quality is one of the important factors in marketing the products. Only if the consumers are 

satisfied with quality of the product, they will purchase again and again. Hence, data recoding 

opinion about the quality of the biscuits the respondents consumer are collected, which is presented 

in table 1            

Table 1 Opinion about quality of the biscuits 

Source: Primary Data 

 It is evident that most of the respondents are 

highly satisfied with the quality of the biscuits 

they consume.   

A growing emphasis on global thinking and 

local marketing planning    

 The researcher tries to find out the details 

about the consumers‘ expectation regarding new 

varieties with new flavours of the biscuits. The biscuit companies can enlarge their markets to a 

wide extent by offering the following new types of biscuits. 

 Biscuits containing cheese, coffee, tea, cocoa, cherry fruit and strawberry flavours. 

 Karam & Spicy taste biscuits. 

 Cream, wafer biscuits containing banana, grapes, apple, vegetable flavours. 

 Biscuits coated with ice creams. 

 Biscuits stuffed with mutton and chicken tastemakers. 

 
Promotional Strategy  

Advertisement 

 A consumer product like biscuits needs a mass medium. Manufacturers communicate about 

their product through different media of advertisement. Biscuit being a consumer product is mainly 

advertised through television, magazines and newspapers. Media helps the consumer to know 

about their require products and helps even to make comparisons.   

 
Biscuit Shape    

 Zoological biscuits are liked by a good number of consumers. Especially the child consumers 

influence the buyers to buy, because they are very much attracted by the shape. Therefore it is 

advised that all companies can add new shapes of biscuits like English alphabets, new animals, 

birds and things in addition to the existing shape. 

 
Package Design       

 Considerable portion of biscuit buyers are influenced by the particular biscuit brand by their 

children. So the packages may be designed in such a way to attract children. Walt Disney characters, 

Cartoons are much useful for the marketers to attract children. 

 
Sales promotional activities 

 At the time of introduction of new biscuit brands the biscuit companies may offer small stickers, 

mobile phone recharge, gift coupons and other similar forms of small  gifts along with their 

biscuits as free gifts to boost their sales. 

S.No Basis 
No. of. 

Respondents 
% 

1 Highly satisfied 293 65 

2 Moderately 116 26 

3 Low level satisfied  41 9 

 Total 450 100 
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 To popularize their biscuit brands the biscuit companies may conduct lucky contests, puzzle 

contests and sponsor or co-sponsor cultural programmes, sports, tournaments in colleges, clubs 

etc. 

 In the case of established companies many of the sales promotional activities are carried only by 

the manufacturers of biscuits. The wholesale dealers and retailers can be allowed to conduct 

sales promotional activities in their region according to the requirements of that area 

 
Conclusion 

 Biscuit is an important consumer product. It has become essential to modern households. To 

epitomize results of the entire analysis, the kernel of the whole endeavour for effective functioning, 

consumers expect various and flavours with good taste. The Britannia industries are the oldest 

companies. Now many of the biscuit companies are involved in the biscuit market. But there is 

greater scope for the Britannia Industries Limited (BIL) to market its product and create better 

preference among its consumers in Virudhunagar.  
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Abstract 
 Marketing involves delivery manufactured on processed inputs or services to rural producer or consumers. 
Marketing is getting an importance because of the saturation of the urban market as due to the competition is the market, 
the market is so saturated as most of the capacity of the purchasers have been targeted by the marketers. The consumer has 
a very wide choice of products to select from durable products. It is imperative that the manufactured has clearly identified 
what exactly the consumer wants to make a product which satisfies his/her needs. The paper has to attempt the study on 
consumer behavior towards audio and video items in Madurai District. 
Keywords: Consumer, Audio and Video Items, Market. 

 
Introduction 

 Indian consumer behaviour is aimed at helping Indian businessmen to get a better 

understanding of the Indian market place thus enabling them to embark on selected strategies to 

effectively reach the Indian consumers. India is a big country with 28 states, over one billion people 

and 120 dialects/languages. From the market perspective, people of India comprise different 

segments of consumers, based on class, status, and income. 

 This industry consists of durable goods used for domestic purposes. The growth in the 

consumer durables sector has been driven primarily by factors such as the boom in the real estate 

and housing industry, higher disposable income, emergence of the retail industry in a big way 

coupled with rising affluence levels of a considerable section of the population. 

This study in particular aims at analyzing personal, family and carrier variables in determining the 

purchase of Audio and video items. 

 
Objectives of the study 

 To analyse the Role of individual in purchasing decision 

 To examine the consumer behavior towards Audio and video items 

 To give suitable suggestions based on the findings. 

 
Scope of the study  

 The study covers only the consumer behaviour of Audio and video items. The study has been 

carried out in the Madurai district. The study on consumer behaviour consists of consumers‘ place 

of purchase, frequency of purchase, and the role of individual in purchase decision. 

 
Methodology 

Collection of data 

 The present study is based on both primary and secondary data. The primary data are those 

which are collected afresh and for the first time and original in characters. Therefore primary data 
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were collected with the help of the interview method by using a structured questionnaire. The 

interview contained relevant questions based on the objectives of the study.  

 
Hypothesis 

1. There exists no significant relationship between personal variable and the place of purchase for 

audio and video items. 

2. There exists no significant relationship between career variable and the place of purchase for 

audio and video items. 

3. There exists no significant relationship between family variable and the place of purchase for 

audio and video items. 

4. There exists no significant relationship between place of purchase and the level of satisfaction 

towards the purchase of product for audio and video items. 

 
Analysis 

 Role of Individual in purchasing decision: It is involved initiator, influencer, decider and 

buyer 

 Initiator for Audio and video items: The initiator is the person who initiates the demand for the 

product. It is one of the role of individual in purchasing process. 

 Influencer for Audio and video items: An influencer is a person who provides information to 

other members about a product or service and hence influences in the purchase decisions. 

 Decider for Audio and video items: The decider is a person who ultimately determines any 

part of the entire, buying decision, whether to buy, what to buy, how to buy or where to buy. 

 Buyer for Audio and video items: The buyer is a person who makes the actual purchase and 

pay for the product. 

Table 1 indicates the Role of individual in purchasing decision of the respondents.  

Table 1 The Role of individual in purchasing decision of the respondents 

 It is evident from the above table 1 

that the Major initiator, influencer and 

decider for audio and video items is 

the house wife. While buyer for audio 

and video items is the head of 

household. 

 
Classification of the respondents on the basis of their preference for place of purchase 

Place is the important factor which influences the buying behaviour of the consumer.  

Table 2 shows the preference of the respondents for the place of purchase. 

 
Table 2 Classification of the respondents on the basis of their preference for Place of purchase 

Source: primary data 

 It is evident from the table 2 out of 150 respondents, 

majority (77.33 %) prefer urban shops for buying Audio and 

video items. However (22.67%) prefer their purchase from 

village shops. 

 

Particulars Initiator Influencer Decider Buyer 

House wife 73 60 56 50 

Head of house hold 40 27 45 66 

Children 26 45 23 17 

Servant 7 11 14 4 

Relatives 4 7 12 13 

Total 150 150 150 150 

Particulars 
Number of  

Respondents 
% 

Village shops 34 22.67 

Urban shops 116 77.33 

Total 150 100 
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Behavioural Aspects of Rural Consumers towards Place of Purchase 

 Place is the important factor which influences the buying behaviour of the consumer. 

(i) Relationship between personal variables and the place of purchase for audio and video items. 

 The researcher attempted to analyse the relationship between personal variables such as age, 

gender, education level and the place of purchase. 

 The data and information pertaining to the relationship between personal variables and the 

place of purchase are presented in the following table 3 

 The researcher tested the null hypothesis has established and that there is no significant 

relationship between personal variables and the place of purchase. 

 
Table 3 Relationship between personal variables and the place of purchase 

 With regard to the 

personal variables, it is 

observed that, calculated 

chi-square value for age 

(10.67) and educational 

level (9.388) at 5 degrees of 

freedom, is not significant. 

 However, the calculated chi square value (8.11) for gender at l degrees of freedom is significant.

 Hence it is concluded that, there is close association between, gender on place of purchase. 

(ii) Relationship between career variable and the place of purchase for Audio and video items: 

The researcher attempted to analyse the relationship between personal income and the place of 

purchase under career variable. 

 The data and information pertaining to the relationship between career variable and the place of 

purchase are presented in the following table 4 

 The researcher tested the null hypothesis, that there is no significant relationship between career 

variable and the place of purchase. 

 
Table 4 Relationship between career variable and the place of purchase 

S No Career Variable 
Calculated 

Value 

Degrees of 

Freedom 
Table Value 

Result at 

5% Level 

1 Personal income 15.32 5 11.1 Significant 

 With regard to the career variable, it is observed that, calculated chi-square value for personal 

income (15.32) at 5 degrees of freedom is significant.  

 Hence it is concluded that, there is close association between, personal income on place of 

purchase. 

(iii) Relation ship between the family variable and place of purchase for Audio and video items: 

 The researcher attempted to analyse the relationship between family income and the place of 

purchase under family variable 

 The data and information pertaining to the relationship between family variable and the place 

of purchase are presented in the following table 5  

The researcher tested the null hypothesis, that there is no significant relationship between family 

variable and the place of purchase. 

S.No 
Personal 

variables 

Calculated 

value 

Degrees of 

freedom 

Table 

value 

Result at 

5% level 

1 Age 10.60 5 11.1 Not significant 

2 Gender 8.11 1 3.84 Significant 

3 
Educational  

level 
9.388 5 11.1 Not significant 
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Table 5 Relationship between family variable and the place of purchase 

S.No Family variable Calculated value Degrees of freedom Table value 
Result at 

5% level 

1 Family income 20.97 5 11.1 Significant 

 With regard to the family variable, it is observed that, calculated chi-square value for personal 

income (20.97) at 5 degrees of freedom is significant.  

 Hence it is concluded that, there is close association between, family income on place of 

purchase. 

 
Sources of information for Audio and video items 

 Consumers are human beings. They need some information to buy the durable products. 

Sources of information include word of mouth, retailers, friends and relatives, opinion leader, 

newspapers, magazines, television, cinema, wall posters and radio. Which influence the consumers 

to buy the durable products.  

 Table 6 shows information sources of the respondents. 

Table 6 Classification of the respondents is based on the source of information 

Source: Primary data 

 From table 6 it is deduced that out of 150 

respondents, 56.68 percent of respondents 

rely on television,13.33 percent of 

respondents get the information through 

friends and relatives, 10 percent of 

respondents by the newspapers and word 

mouth, while 3.33 percent of respondents 

get the information through magazines and 

radio. 

 Table also highlighted 1.33 percent of 

respondents get their awareness from wall 

posters, 2 percent of them from cinema. 

 However it is clear from above table 

that, the rural consumer do not depend on 

retailers and opinion leader. 

 
Relationship between place of purchase and the Level of satisfaction towards the purchase of 

Audio and video items 

 One-way ANOVA is applied to find the relationship between the place of purchase and Level of 

satisfaction towards the purchase of Audio and video items. 

 The data and information pertaining to the relationship between place of purchase and the 

Level of satisfaction towards the purchase of electrical appliances are presented in the following 

table 7 

 The researcher tested the null hypothesis, that there is no significant relationship between place 

of purchase and the Level of satisfaction towards the purchase of audio and video items. 

 

S.No Information Sources 
Number of  

Respondents 
% 

1 Word of mouth 15 10 

2 Retailers - - 

3 Friends and relatives 20 13.33 

4 Opinion leader - - 

5 Newspapers 15 10 

6 Magazines 5 3.33 

7 Television 85 56.68 

8 Cinema 3 2 

9 Wall posters 2 1.33 

10 Radio 5 3.33 

 Total 150 100 
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Table 7 Relationship between place of purchases and the Level of satisfaction towards the 

purchase of audio and video items 

Source of 
variation 

Sum of Square 
Degree of 
Freedom 

Mean Square 
Variance  
Ratio of F 

Between sample 1.55 4 .7771 
 

.7827 
Within sample 145.94 145 .9928 

Total 147.49 149  

 As the calculated value of ANOVA (.7827) is less than the table value (2.37) at 5 % level of 

significance, the null hypothesis is accepted. 

 It is concluded that overall attitude is not significant related to the place of purchase. 

 
Findings 

Findings based on role of individual in purchasing decision 

 With regard to purchasing decision, it was found that, the major initiator (48.67%), influencer 

(40%), decider (37.33%) for audio and video items is the housewife and buyer (44%) for audio and 

video items is the head of household. 

Findings based on sources of information  

 It is found out that among the various sources of information, 50 percent of respondents get the 

information about audio and video items through television. 

Findings based on place of purchase for Audio and video items 

 With regard to the place of purchase, majority (77.33%) prefer urban shops for buying audio 

and video items. 

With regarded to the relationship between Personal variables and place of purchase, it is found out 

that out of three personal variables, gender had significant association with place of purchase 

While age and educational level had insignificant association with place of purchase.  

  Analysis on the relationship between Career variable and place of purchase, it is found out that 

personal income had significant association with place of purchase. 

 The relationship between Family variable and place of purchase indicated that, family income 

had significant association with place of purchase. 

Findings based on relationship between place of purchase and the satisfaction level towards the 

purchase of audio and video items 

 It was found out that level of satisfaction is not significantly related to the place of purchase. 

 
Suggestions 

 May create awareness through media and demonstration. 

 Ought to increase Audio and video products shops in vadipatti area as only a few shops are 

there. 

 Marketers must be avoiding the lack of distribution network in rural area. 

 Marketers should fix reasonable price for Audio and video products, According to the quality. 

 
Conclusion 

 The Indian market is a huge market with a lot of potential. Around 70% of the Indian 

population lives in rural areas. Nowadays, products are flowing from rural to urban areas and 

urban to rural areas. The marketer should see that consumer durables are made available at various 
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outlets for the consumers. Marketers should also try to establish suitable channels of distribution to 

help consumers to purchase products with least efforts. It is hoped that this study will stimulate 

further research in the field of consumer behaviour and the findings of the study would be useful 

for the marketers, students of marketing and consumers themselves. 
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Abstract 
 Customer service is one integral part of any facet of banking and it defines future of any banking organization. In 
banking sector, the whole range of activity and generation of Income swivels around the customer. From a very 
comfortable and peaceful environment, now the Indian Banking Sector is characterized by stiff competition for the 
customer’s satisfaction and profit war between different banking groups. Service Quality in banking sector is the most 
important criteria and asset for evaluating and satisfying customers and thereby increases the customer loyalty and 
average retention rate of customers. Among the service quality determinants, reliability, assurance and empathy have 
always played a pivotal role. The current research paper attempts to make an analysis of level of customer satisfaction 
towards services provided by public sector banks. The results of this research will be helpful to banking sector, in order to 
devise a better strategy to satisfy their existing customers and also to develop new schemes and promotions by 
understanding the demands and requirements of probable customers in the market. 
Keywords: Customer Satisfaction, Public Banks 

 
Introduction  

 Until the late 80s Indian Banking was primarily held by public sector banks. Government was 

shielding these banks from all type of competition, both from internal and external environment. 

The concept of customer satisfaction was only limited to books and journals. Since economic reform 

banking has under gone drastic changes, facing intense competition in the market. Traditionally, 

banking had been restricted from private participation in India and public sector banks had been 

enjoying complete protection. This scenario has changed since 1990. The decade of 90s witnessed a 

sea change in the working of banking in India. Technology made tremendous impact by introducing 

―anywhere banking‟  and ―anytime banking‟ . Banks play a very important role in the economic 

development of every modern state. Banks operate at the heart of the modern economy. The 

efficiency of a banking sector depends upon how best it can deliver services to its target customers. 

In order to survive in this competitive environment and provide continual customer satisfaction, the 

banking services providers are required to frequently increase the quality of services. In banking 

business it is seen that only 5% increase in customer retention can extend 35% profitability. Prior 

research suggests that customer perceptions and expectations are more likely to be different across 

service sectors. Hence, this paper examines the effect of service quality determinants on the degree 

of customer satisfaction in public banks in Madurai District. 

 
Literature Review 

 Ghosh and kailash (2010) has strongly argued that customer‘s knowledge is also one of the most 

important factors which can affect satisfaction. 

 Swar (2010) in a study conducted in India stated that service quality gap as perceived by 

customers was relatively low in the case of foreign banks, moderate in the case of private sector 

banks and high in public sector banks. Gupta and Aggarwal (2013) in their comparative study of 
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customer satisfaction conducted in Meerut city, India, concluded that service quality offered by 

private banks was better than public sector ones. 

 MajidKaboli, saeed-Fathi, MarjanAjiji, (2011) has done their research on customer satisfaction of 

the banking customer in Isfahan city. Results were technical knowledge and environment of the 

bank are main factors which creates dissatisfaction in Isfahan City.  

Alabar, t. timothy (2012) has focused on e banking and customer satisfaction in Nigeria, and 

concluded that there is an impact of e banking on satisfaction of the customer of the banks in 

Nigeria. Khurana (2014) concluded that of all the dimensions of service quality, empathy had the 

most impact on customer satisfaction.  

 
Statement of the Problem 

 Customers are lifeblood for any business. And banking industry is highly service oriented 

business. When there is service concern, it always deals with the perceptual decision taking of the 

customer. Here in this paper figured out the perception of the public sector bank customer residing 

in Madurai dist, with the help of five dimensions of service quality. 

 
Objectives of the Study 

1. To determine the perceptions of customers regarding the service quality in public sector banks. 

2. To study the expectation of customer in public sector banks in Madurai District. 

 
Research Design 

 Descriptive research design has been used for this study and a survey has done for fact-finding 

inquiries of different kinds. The data is collected through the questionnaire. The information is 

gathered from the different customers of the two public sector banks, viz., State Bank of India and 

Canara Bank located in the Madurai District. Fifty bank respondents from each bank were contacted 

personally in order to seek fair and frank responses on quality of service in banks. 

 
Scope of the Study 

 Present study has been restricted to time period from Nov 2012 to Dec 2012 in Madurai District. 

A survey of 50 people each from both the banks has been conducted who are the general people of 

the banks. Professors, businessmen, Engineers and persons from self employed category have been 

surveyed. 

 
Data Collection 

 Primary Data were collected using the questionnaire and personal contact approach. The 

respondents were approached personally on order to seek fair and frank responses on quality of 

service. Secondary data has been collected from the internet, published reports and journals. 

 
Research Methodology 

 To meet up with the objectives of study 100 customers were selected as sample unit. So, the 

questionnaires were filled by 100 respondents which were structured with questions of 

demographic profile, satisfaction level and dimension which derives satisfaction to the customers. 

To carry out the study in more accurate convenience random non probability sampling method was 

selected.  
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Dimension of service Quality 

 This study applied five dimensions of service quality that are explained as under: 

 Reliability: This dimension shows the consistency of services towards performance and 

dependability. 

1. Banks will act upon the service right the first time. 

2. When banks promise to do something by a certain time, they will do so. 

3. When customers have a trouble, excellent banks show a sincere interest in solving 

it. 

4. Banks will make available their services at the time they assure to perform so. 

5. Banks persist on error free proceedings 

 Tangibles: It shows the physical aspects of the services as physical facilities, appearance of 

personnel and tools & equipment used for provision of services. 

1. Banks will have modern-looking equipments. 

2. Employees at banks will be tidy in appearance 

3. The physical facilities at admirable banks will be visually pleasing. 

 4. The ATM‘s of this bank are technologically well equipped. 

 Responsiveness: It reflects the willingness or readiness of employees to provide quick services 

to customers. 

1. Employees of banks will enlighten customers exactly when service will be performed. 

2. Employees of banks will give quick service to customers. 

3. Employees of banks are always enthusiastic to help customers. 

4. Employees of banks are never too active to act in response to customer requests. 

 Assurance: This dimension indicates the employees‘ knowledge, courtesy and their ability to 

incorporate trust and confidence. 

1. The activities & behavior of employees of banks will in still coolness in customers. 

2. Customers of banks will feel safe & secure in their transactions & dealing. 

3. Employees & staff of banks are constantly courteous & polite with customers. 

4. Employees of banks are having the knowledge to answer customer questions 

 Empathy: This dimension shows the magnitude of caring and individual attention given to 

customers. 

1. Banks will give customers individual attention. 

2. Banks will have operating hours convenient to all their customers. 

3. Banks will have employees who give customers personal attention. 

4. Employees of Banks will understand the specific needs of their customers 

 
Data Analysis and interpretation  

Age Group of the Customer 

 For the study customers who are above 18 years were considered. The following tables the 

distribution of customers across various groups. 
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     Age of Customer          Customer Service Quality Compared with Age group 

Sources: Primary data           The following analysis explain the customer service 

   Sources: Primary data 

Age Group Mean N 
Standard  

Deviation 

18-25 3.6481 54 0.893 

25-34 3.7451 51 0.9347 

35-44 3.570 115 0.8940 

45-54 3.574 127 0.9043 

>55 years age 3.697 153 0.9641 

Total 3.521 500 0.9103 

Regression Analysis 

 It is verified that the five determinants of service quality as proposed by the SERVQUAL Model 

namely Reliability, Assurance, Tangibility, Empathy and Responsiveness have serious impacts on 

the dependent variable, Customer Satisfaction in the public banking services provided to them. 

Thus, if an increase in the predictors by 0.941 will strongly affect the customer satisfaction in 

Madurai banks. Thus, the change in the five determinants will cause a 95% deviation in customer 

satisfaction as realized. 

 
Results of Regression Analysis 

Sources: Primary data 

 The results 

indicate that the 

determinant, 

Assurance has the 

highest impact on customer satisfaction than any other determinants of service quality of banking 

services provided in Madurai.  

 
Overall Service Quality 

Sources: Primary data 

 The mean of Indian bank (142.48) when 

compared to mean of SBI (167) shows that 

there is a major difference in the quality of 

service being delivered by Indian bank with 

the quality of service as perceived by their 

respective customers. In other words, 

service quality delivered by banks such as SBI is higher than that of Indian Bank. 

 
Suggestion for the study 

 Staff should be knowledgeable about the services offered. 

 Staff should be more courteous towards their customers. 

 Staff members should apologies for mistakes. 

Age Group % Frequency 

18-25 34.6 173 

25-34 23.5 117.5 

35-44 13.7 68.5 

45-54 17.8 89 

>55 years age 10.4 52 

Total 100 500 

Y X  Reliability Assurance Tangibility Empathy Responsiveness 

Customer 
Satisfaction 

0.152 0.298 0.25 0.24 0.06 

T Value 2.645 6.231 3.214 4.763 1.410 

R Square 0.896 0.769 0.932 0.798 0.945 

Servqual Dimension Indian Bank Mean SBI Mean 

1. Responsiveness 20.04 27.8 

2. Assurance 26.08 27.36 

3. Reliability 27.72 32.44 

4. Tangibility 46.68 48.76 

5. Empathy 21.96 30.64 

Overall Service Quality 142.48 167 
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 Account should be handled carefully. 

 Customers‟ instructions should be carried out carefully. 

 Operation time should be reduced. 

 Complaint should be handled then and there. 

 For service firm in our case the banks, building strong relationship is important for improving 

customer satisfaction through service quality. 

 Public sector banks like PNB fall much below the perceptions of their customers on all 

dimensions of service quality. Private Banks such as HDFC bank are exceeding the perceptions 

of their customers on all dimensions of service quality. 

 The development of new product should be according to the customer need. A regular service 

should be given to the customer through the department website, Brochures and other by 

conducting regular survey, the result can be used by the department to come up with a new 

excellent product such as quality of printing or documentation for delighting their customer. 

 Regarding complaint customers should receive follow up contact. 

 Name and address of customers should be handled carefully. 

 There should be a personal touch between the customers and staff. 

 Disagreements with the customers should be avoided 

 
Conclusion 

 As far as reliability and cost effectiveness are concerned, public sector banks should focus on 

developing some mechanism for the correction of errors in service delivery and also should pay 

attention towards timely refund in case of unsuccessful transactions etc. Private sector banks should 

be little more transparent in fee and other charges. As far as the tangibility is concerned, there are 

high expectations from the private sector banks in terms of well-dressed staff, attractive décor and 

access to account statements and other information. On the contrary, public sector banks should also 

attempt to be at par with private sector banks in the times to come. Both the private and public 

sector banks have been empathetic towards their customers because it is the need of the hour in 

today‘s competitive world. 
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Abstract 
 Expanding mindfulness on the different ecological issues has driven a move in the way buyers go about their life. 
There has been an adjustment in shopper mentalities towards a green way of life. Individuals are currently attempting to 
lessen their effect on the environment. People are looking for innovative marketing, ideas, solutions, and ways to lead a 
healthy life. Consumers understand the concept of green marketing which have the opportunity to reduce their personal 
influences on the environment. A growing number of consumers are particularly interested in ways to eliminate their 
negative influence on the environment, and green marketing efforts are focused on this activity. Associations and business, 
however, have seen this change in shopper dispositions and are attempting to pick up an edge in the focused market by 
using the potential in the green showcase industry. In the cutting edge period of globalization, it has turn into a test to 
keep the shoppers in overlap and indeed, even keep our indigenous habitat safe. Green marketing is a wonder which has 
created specific significance in the global market, and is viewed as an essential system of encouraging manageable 
improvement. The research paper explains the meaning, objectives, evolution, importance, and challenges faced by the 
green marketing. 

 
Introduction  

 The negative effect of human exercises over environment involves concern today. Governments 

all over the world are making maximum possible efforts to limit human affect on the ecological 

surroundings. People are more worried about the common habitat. Understanding the problems of 

the public, the organizations have started to alter their conduct and have incorporated natural issues 

into hierarchical exercises. The corporate are taking great efforts to pursue green marketing, and 

sustainability as development that meets the needs of the present without compromising the ability 

of future generations to meet their own needs. Firms pursue sustainability via a triple bottom line 

perspective focused on achieving economic, relational, and ecological outcomes. Green marketing is 

the study of all efforts to consume, produce, distribute, promote, package, and reclaim products in a 

manner that is sensitive or responsive to ecological concerns. 

 
Definition and Objectives 

 The American Marketing Association defines green marketing as ―the marketing of products 

that are assumed to be environmentally safe‖. It is also known as Ecological Marketing and 

Environmental Marketing. Green marketing refers to the process of selling products and/or services 

based on their environmental benefits. Such a product or service may be environmental friendly in 

itself or produced in an eco friendly way, such as: 

 Being manufactured in a sustainable fashion 

 Not containing toxic materials or ozone-depleting substances 

 Able to be recycled and/or is produced from recycled materials 

 Being made from renewable materials (such as bamboo, etc.) 
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 Not making use of excessive packaging 

 Being designed to be repairable and not "throwaway" 

 Marketing is understood in shaping people‘s lifestyles and attitudes. There are three broad 

types of Ecological marketing objectives: 

 (Green). Setting new standards in responsible products, policies and processes. 

 (Greener). Sharing responsibility with customers. 

 (Greenest). Supporting innovation – new habits, services, business models. 

 
Evolution of Green Marketing 

 Green Marketing came into prominence in the late eighties and early nineties. The green 

marketing has developed over stages . The development of green marketing had three stages. The 

first stage was named as "Natural" green marketing, and all marketing exercises were worried to 

help condition issues and give solutions for natural issues in that stage. The Second stage was 

"Environmental" green showcasing and the attention moved on clean innovation that included 

outlining of inventive new items, which take care of contamination and waste issues. The Third 

stage was "Sustainable" green showcasing. It became a force to be reckoned with in the late 1990s 

and mid 2000. It was modified in various periods with sustainable advancement depending upon 

the requirements of the present without trading off the capacity of future ages to address their own 

issues. 

 
Importance of Green Marketing 

Green marketing is becoming increasingly important due to the following reasons; 

 Opportunities: Business firms perceive green marketing to be an opportunity that can be used 

to achieve their objectives. For example, Xerox introduced a high quality recycled photocopier 

papers in order to satisfy the demand for less environmentally harmful products. 

 Social Responsibility: Many firms are beginning to realize that as members of the wider 

community, they must behave in an environmentally responsible fashion. Therefore, environmental 

issues are being integrated into the firm‘s corporate culture. 

 Government Pressure: Government agencies are creating more and more regulations to control 

hazardous wastes produced by industry .These regulations seek to protect consumers and the 

society from negative impact of business activities on the environment. In some cases, Governments 

try to induce firms and individuals to become more responsible towards the environment. 

 Competitive Advantage: Firms marketing environment friendly products and services will 

have a competitive advantage over firms marketing non-environment friendly products and 

services. 

 Cost Factor: Firms also use green marketing to reduce costs. Disposing of harmful by-products 

is becoming increasingly costly and difficult. Therefore, firms that can reduce harmful wastes can 

gain substantial cost savings. More efficient production processes cannot only reduce waste but also 

the need for raw material. A firm may develop a technology for reducing and recycling wastes. For 

example, firms that can clean the oil in large industrial condensers increase the life of those 

condensers, remove the need for replacing the oil, as well as the need to dispose of the waste oil.  

 This reduces operating costs for the owners of condensers and generates revenues for the firms 

cleaning the oil. 
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 Green Marketing Mix: A model of a green marketing mix should, of course, contain all 4P‘s: 

 Product:  The products have to be developed depending on the needs of the customers who 

prefer environment friendly products. Products can be made from recycled materials or from used 

goods. Efficient products not only save water, energy and money, but also reduce harmful effects on 

the environment. 

 Price: Green pricing takes into consideration the people, planet and profit in a way that takes 

care of the health of employees and communities and ensures efficient productivity. Value can be 

added to it by changing its appearance, functionality and through customization. Prices for such 

products may be a little higher than conventional alternatives. 

 Promotion: Green promotion involves configuring the tools of promotion, such as advertising, 

marketing materials, signage, white papers, web sites, videos and presentations by keeping people, 

planet and profits in mind. 

 Place:  The decision of where and when to make an item accessible will have noteworthy effect 

on the clients. Not very many clients will make a special effort to purchase green items.  

 Advantages of Green Marketing: Being green or sustainable encompasses many elements; 

energy efficiency, the use of clean/renewable energy, water conservation, recycling and waste 

management, eco-friendly apparel, organic produce, sustainable farming and much more. The key 

to a successful green marketing strategy is to communicate authentic and concrete facts about a 

company‘s engagement toward social and environmental causes. 

 
Challenges Ahead 

 Green marketing is increasingly an important issue for most entities involved in marketing 

whether they are buyers, sellers, or regulators of an industry Green issues today also require 

consumers to think about what they are doing. Many unchallenged habits and assumptions need to 

be overturned. From an ethical consumer point of view it means thinking about the history and 

future of what they buy, what they consume it; where it is from, how it is made and by whom, how 

it got here, what‘s in it, what knock-on effects it has, where it will end up. The challenges faced by 

the green marketers are as follows: 

1. The Green products require renewable and recyclable material, which is costly. 

2. The consumers face problems of deceptive advertising and false claims. 

3. Environmental marketing requires a technology, which requires huge investments in research 

and development. 

4. Majority of the people are not aware of green products and their uses. 

5. Majority of the consumers are not willing to pay a premium for green products. 

6. Educating customers about the advantages of green marketing becomes a tedious process. 

 
Conclusion 

 Green marketing should not be considered as one more approach to marketing. It has to be 

pursued with much greater vigour as it has environmental and social impact. Beyond the 

environmental benefits that can accrue from green marketing, several sectors of the global economy 

benefit from green marketing. Emerging economies have potential to curb hunger and poverty by 

engaging in green marketing. Consumer welfare can benefit, and, similarly, corporate strategy can 
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be enhanced by incorporating green marketing practices. Product development, production,and the 

supply chain all have potential to achieve higher levels of triple bottom line performance via eco–

marketing. At last, purchasers, mechanical purchasers and providers need to pressurize the limiting 

of the negative impacts on nature. Green showcasing expect much more significance and pertinence 

in creating nations like India. 
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Abstract 
 The training on marketing and information technologies would determine the success of SHGs members. The range of 
financial services may include products such as deposits, loans, money transfer and insurance. A self-help group (SHG) is 
a village-based financial intermediary committee usually composed of 10–20 local women or men. A mixed group is 
generally not preferred. Government wants to help these groups during initial period of the business to overcome the 
teething problems and provides support and training ultimately to function independently as a successful business 
venture. The most acute problem is the lack of time to participate in all the activities of all the SHGs. This article 
highlights marketing problems encountered by the self - help groups’ members - an analysis. 
Keywords: Self-Help Groups (SHGs), Marketing Problems, Marketing Activities 

 
Introduction 

 Self-Help Groups are informal associations of people who choose to come together to find ways 

to improve their living conditions. They help to build Social Capital among the poor, especially 

women. The most important functions of a Self-Help Groups are (a) to encourage and motivate its 

members to save, (b) to persuade them to make a collective plan for generation of additional 

income, and (c) to act as a conduit for formal banking services to reach them. Such groups work as a 

collective guarantee system for members who propose to borrow from organized sources. 

Consequently, Self-Help Groups have emerged as the most effective mechanism for delivery of 

micro-finance services to the poor. Most self-help groups are located in India, though SHGs can be 

found in other countries, especially in South Asia and Southeast Asia. Members also make small 

regular savings contributions over a few months until there is enough money in the group to begin 

lending. Funds may then be lent back to the members or to others in the village for any purpose. In 

India, many SHGs are 'linked' to banks for the delivery of micro-credit.it is a group which help 

every poor and needy. 

 The SHG approach in India was first developed through the Self-help Affinity Groups 

facilitated by the Mysore Resettlement and Development Agency(MYRADA) in 1985, and since then 

more than two million self help groups have been created across the country (NABARD 2005-2006). 

In 1986-87, there were about 300 SHGs in MYRADA‘s projects, many of which had emerged from 

the breakdown of large cooperatives because of lack of confidence in the leadership and poor 

management. In areas where the cooperatives had broken down, several members (usually in 

groups of 15-20 people) approached MYRADA requesting it to revive the system. MYRADA staff 

realized that they would need training in organizing meetings, and so efforts were made to train the 

members in a systematic way. 

 
Self Help Group (SHG) 

 A Self-Help Group (SHG) is a registered or unregistered group of micro entrepreneurs having 

homogenous social and economic back ground, voluntarily coming together to save regular small 
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sums of money, mutually agreeing to contribute to a common fund and to meet their emergency 

needs on the basis of mutual help. 

 
Marketing Activities by SHGs 

 The marketing activities of the SHGs are far below the new standards set by globalization. They 

only engage in direct marketing. They market their products only locally. They don t think of mass 

production and massive marketing globally. The packing of the finished products do not attract the 

mass as other manufactured products do. The SHGs don t even engage in advertising their 

products. They don t like to market their products to unknown persons. They target only known 

people, relatives and other SHG members as their customers. They don t try to market their 

products through the nearby shops. 

 
Review of Literature 

 Krishnaveni V and Haridas, R.(2013) this paper is focused on the ―SHGs and its Marketing 

Problems‖. Women constitute nearly half of the rural population in India and play a vital role in 

Rural Economy. It is necessary for programmes specially targeted for a woman has been 

emphasized. As a result of the poverty alleviation scheme, such Integrated Rural Development 

Programme (IRDP), Training of Rural Youth for Self-employment (TRYSEM) and Development of 

Women and Children in Rural Areas (DWCRA) has been initiated. 

 Alexander, S and Selvaraj, R, ―(2014) highlighted" Marketing Strategies of Self Help groups 

Products, SHGs have become a significant factor to bring the rural masses into the main stream of 

National Life. It helps to reduction of poverty. The capacity building of micro- enterprises of Self 

Help Groups do not have market development strategies and they face a lot of difficulties in 

positioning their products in the market, relating to other competitor products and markets. 

 Prabhakar Raj Kumar, K and Leelavathi, R. (2014) stated that ―Significance of Self Help Groups 

in Tamil Nadu‖, empowering Rural Women focused that the Rural Women‟ s Development 

through SHG received priority for the time during the sixth plan period. The emphasis, however, 

continue to be on the economic front through programme such IRDP, DWDR A, TRYSEM and 

others. 

 
Statement of the Problem 

 Marketing the finished product is the most challenging task to the members of the SHGs. In 

most cases, the middlemen are involved to sell the products of the SHGs, as no such facilities for 

marketing and guidance are available to the SHGs. Exhibition of products made by SHGs are 

conducted in all districts frequently. The most acute problem is the lack of time to participate in all 

the activities of all the SHGs. This can be stated because the index value for it is significant here 

there were less number of people who were monitoring the SHGs thus all the activities of all the 

SHGs could not be monitored by less people.  

 To know the marketing practices followed by the Self Help Groups and analyze the problems 

associated with marketing (problems in the groups, marketing problems, personal problems and 

other problem) this study has been undertaken with the objective of offering suitable solutions to 

solve the problem in the marketing of Self Help Group products in Madurai district of Tamilnadu. 
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Objectives of the Study 

The specific objectives of the study are 

1. To access the marketing of Self Help Groups to promote sale of their products in Madurai 

district. 

2. To impact of self-help groups in the social status development regarding before and after 

joining self- help groups in Madurai district. 

3. To identify the problems encountered marketing activities by the self-help group‘s members in 

Madurai district. 

 
Scope of the Study 

 The study of this nature would help to understand to what extend the programme of the 

government as well as non governmental agencies helped the women self help groups to improve 

their income, consumption, standard of living moreover, it helps to understand to what extend the 

movement generated employment and other activities in self help groups. Further, the study would 

help to understand the problems faced by the self-help groups to get loans from the financial 

institutions and in their repayment of loans. 

 
Guiding Principles for Formation of SHGs 

The strong belief by the individual to bring about change through collective efforts 

 Effort is built on mutual trust and mutual support  

 Every individual is equal and responsible 

 Every individual is committed to the cause of the group  

 Decision is based on the principles of consensus  

 The belief and commitment by an individual that through the group their standard of living will 

improve  

 Savings is the foundation on which to build the group for collective action. 

 
Features and Structure of SHGs 

 The term ‗self-help group‘ or SHG can be used to describe a wide range of financial and non-

financial associations, in India it has come to refer to a form of Accumulating Saving and Credit 

Association (ASCA) promoted by government agencies, NGOs or banks. A distinction can be made 

between different types of SHGs according to their origin and sources of funds. Several SHGs have 

been carved out of larger groups, formed under pre-existing NGO programmes for thrift and credit 

or more broad-based activities. Some have been promoted by NGOs within the parameters of the 

bank linkage scheme but as part of an integrated development programme. Others have been 

promoted by banks and the district rural development agencies (DRDAs). Still others have been 

formed as a component of various physical and social infrastructure projects. 

 A SHG may be registered or unregistered. It typically comprises a group of micro entrepreneurs 

having homogeneous social and economic backgrounds; all voluntarily coming together to save 

regular small sums of money, mutually agreeing to contribute to a common fund and to meet their 

emergency needs on the basis of mutual help. They pool their resources to become financially stable, 

taking loans from the money collected by that group and by making everybody in that group self-
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employed. The group members use collective wisdom and peer pressure to ensure proper end-use 

of credit and timely repayment. This system eliminates the need for collateral and is closely related 

to that of solidarity lending, widely used by micro finance institutions. To make the bookkeeping 

simple, flat interest rates are used for most loan calculations.  

 
Hypotheses of the Study 

The following hypothesis are framed and tested 

Ho1: There is no significant difference between marketing activities on the basis of income. 

Ho2: There is no significant difference between problems faced by the SHGs members on the basis 

of demographic profile. 

 
Marketing Problems Faced by the SHGs Members - An Analysis 

 Sample respondents are asked whether they are facing any problems or not in performing their 

role in the group. It is found that each group has its own problems similar as well as dissimilar to 

other groups. Sample members reported various problems such as lack of knowledge of financial 

dealings to the members, domestic and health problems, misuse of group money by the leader, non-

payment of loans by the members, social problems, etc., besides some other problems. The 

following are the problems faced by the members such as problems in the groups, marketing 

problems, personal problems, other problems and so on. 

 
ANOVA for Problems Faced by the SHGs Members on the basis of Income 

Factors Income  N  Mean  Standard Deviation  F-Value P Value 

Marketing 

Problems 

Up to 10000 264 30.75 5.120 

1.046 
0.352 (NS) 

accepted 

10001-20000 204 31.43 5.019 

Above 20000 66 31.20 5.106 

Total 534 31.06 5.081 

Problems in the  

Groups  

Up to 10000 264 24.36 4.243 

11.517 
0.001 (S) 

rejected 
10001-20000 204 23.54 4.049 

Above 20000 66 26.30 3.392 

Total 534 24.29 4.153   

 The above Table inferred the F-value of problems in the groups on the basis of their income of 

SHGs members. The F-value of marketing problems on the basis of their income of SHGs members, 

the calculated F-value (1.046) is not significant. Hence, the stated hypothesis is accepted. The 

calculated F -value (11.517) is significant. Hence, the stated hypothesis is rejected. Therefore, above 

20000 incomes group of SHGs members has highly faced problems other than the 10,001 - 20,000 

income of SHGs. 

 
Correlation Analysis (Problems Faced By the SHGs Members) 

 Correlation analysis deals with the relationship between two or more variables. Correlation 

analysis is significantly related to problems faced by the SHGs members and sub factors. The 

correlation analysis of the marketing of agricultural seeds towards quality management is given in 

the following table 
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** Correlation is significant at the 1%,* 

Correlation is significant at the 5% 

 The above table shows the 

significant correlation between the 

results among the problems faced by 

the SHGs members in Madurai district. 

Result shows that there is a positively 

and significantly correlation between 

the age, educational status, income, marital status and experience towards problems faced by the 

marketing of SHGs members. 

 
Suggestions and Recommendations 

 Based on the findings, the following suggestions and recommendations are made for the 

improvement of marketing of self help groups products in Madurai district of Tamilnadu: 

 The Government should allocate a separate premise to each and every SHG to run their official 

business on routine manner in order to separate family from work spot for reducing their stress. 

 Marketing centers may be provided within the village to ensure better selling of products. 

Quality control of product also is needed. There should be more budgetary allocation on market 

development in order to provide an effective platform for marketing of SHG products. 

 As more users of products are rural consumers, the marketers must try to target the rural 

consumers. 

 Marketers should focus their efforts to increase the level of consumer satisfaction through 

initiating modifications in product related issues like quality, price, and design and brand 

image. 

 The SHGs faced the problem of administrating the affairs of its business. It is suggested that 

suitable administrative training to all the members of the SHGs should be given or at least the 

administrators and representatives of the groups may be given administrative training initially, 

the same may be given to the other member gradually. 

 Over all there is perceptible change socially, economically, politically, psychologically and 

culturally of women in the rural areas after they joined SGHs 

 
Conclusion 

 The present study concludes that the skill up gradation on aspects like marketing strategies 

should be constantly updated through proper networking facilities. The training on marketing and 

information technologies would determine the success of SHGs members. Government wants to 

help these groups during initial period of the business to overcome the teething problems and 

provides support and training ultimately to function independently as a successful business 

venture. The most acute problem is the lack of time to participate in all the activities of all the SHGs. 

This can be stated because the index value for it is significant here there were less number of people 

who were monitoring the SHGs thus all the activities of all the SHGs could not be monitored by less 

people. This is followed by timely availability of financial help. The order of these constraints in the 

descending order is as follows number of support for starting a new activity, Problem in marketing 

Demographic Variables 
Marketing 

Problem 

Problems in the 

Groups 

Age -0.065 -0.127** 

Educational status -0.067 0.064 

Income 0.049 0.074 

Marital status -0.086* 0.053 

Experience 0.160** - 0.012 
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the products produced by the SHGs, Political interference, High Rate of interest, Lack of adequate 

training and skill development facilities, Inadequate information on the present scenario of SHGs, 

Less number of genuine borrowers and Non-cooperation from the SHGs. 
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Abstract  
 The speedy growth of online services has given remarkable opportunity to Indian railways system. In recent scenario 
the importance of e-services in the website of IRCTC (Indian Railways catering and tourism corporation) became the 
fastest growing e-commerce web application to Indian railways .e-services are cost effective and convenient mode of 
consumer service in Indian railways .however it is found that Indian railways online service are effective only for those 
consumers who are extremely active in online purchase .this paper provides a holistic view of the emerging trends in 
Indian railway to promote and adopt various e-services in IRCTC portal .Indian railways attempt to modernize its 
reservation system .the recent moves Indian railway has given some contracts to IT companies to enhance their PRS e-
ticketing via android phones and install Wi-Fi in selected train .in this paper we view e-services as internet based 
application that fulfil service to the customer and improve the perceptive of business opportunity via e-services . 

 
Introduction  

 Indian Railways is the one that connects and comprises of people from all sectors of the country. 

Indian Railway strength its marketing and services capabilities in the area of rail, catering, tourism, 

hospitality and passenger amenities. In fact Indian railway online reservation has made things 

easier for many people who want to travel through trains. IRCTC (Indian railways catering and 

tourism corporation ltd.) was incorporated in 27th SEPTEMBER 1999 under the companies‘ act 1956 

as a government company .The company obtained the certificate for commencement of business on 

2nd December 1999.The Full fledged functioning of the corporation started on 1st august 2001. 

 IRCTC is connecting India in more than one way .IRCTC has launched various tourism 

products and services for promotion of tourism industry in India. It is best known for changing the 

face of railway ticketing in India. IRCTC as an extended arm of the Indian railways to upgrade, 

professionalize and manage the catering and hospitality services at stations, in trains and other 

locations and to promote domestic and international tourism through development of budget 

hotels, special tour packages, information, commercial publicity and global reservation system. 

while discharging its mandate the company has made a significant mark in its passenger services 

oriented business lines like setting up of food plaza on railway premises, ―Railneer‘‘, Rail tour 

packages and E-Ticketing brings great deal of professnalism into the operation . E-ticketing has been 

one of the biggest successful stories of e-services in Indian railways. 

 
Importance and Advantages of E-Services  

 E-service centres open 24/7  

 Technology makes communication speedy internet and time consumption  

 Transparency –with use of ICT makes governing process transparent  

 No need to wait in long queue at counters 

 Convenient and Time consuming. 

 Secure payment gateway  
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Disadvantage in E-Services  

Besides many advantage there are few disadvantage of e-services .they are  

 Technical glitches  

 Slow internet speed  

 Managing online traffic for e-ticketing  

 
Review of Literature  

 Dr.Vijetha S. Shetty (2014),‖E-ticketing in India –A Study on the Indian railways catering and 

tourism corporation Ltd‘ made an attempt to study the concept of e-commerce and e-ticketing 

service and analyse the strategies used by IRCTC in providing online ticketing services. And also 

analysed the rapid growth of IRCTC is due to successful adoption of right digital marketing mix in 

E-ticketing services .And from the research study they found that 100% were fully aware of IRCTC 

site 88% user‘s used IRCTC portal for purchasing online ticket .And concluded IRCTC is pride and 

joy of Indian railways but there are some technical glitches which need to overcome. 

 Dr.A.V.N.Murthy, Dr.Japesh Kiran ,Nidhi Goel ,(2013), A conceptual study is on the rate of 

the service marketing in Indian railways .And reveals that Indian rail transport is one of the major 

mode of transportation .so it must enhance the condition of seats in compartment and need to 

maintain proper sanitation .Based on the study ,found that the gap in the reliability is higher 

.However ,railway need to work along to manage its demand and capacity by proper utilization of 

their resources 

 Priyanka Gite, Kumar navodit Manav(2012) “evaluation of services provided by Indian 

railway catering and tourism corporation Ltd‘‘ .The study is to evaluate the level of satisfaction and 

perception among customer towards IRCTC catering service which includes foods provided by 

onboard and its varies subsidiary .The study reveals that after a slight decline in 2012, IRCTC 

rebounding strong result for 2013 .The quality catering services are not up to the mark .So, it is need 

to make tremendous improvement not only in its customer services but also in the quality of food 

which provides to the traveller .The researcher gave few suggestion as IRCTC provide its service 

through Indian railway it has good number of chance to make collaboration with local vendor .So 

they can get quality product for food at low cost. 

 
Statement of the Problem  

 E-services has been one of the biggest successful stories of e-governance .due to the rapid 

growth of fast technology there must be further development in the field of e-services .this paper 

discusses about the role of new emerging fields of online services in IRCTC portal and how the 

users get benefited by e-services . 

 

Objective of the Study  

1. To study the concept of e-services in Indian railways. 

2. To analyze the present trends of e-services in IRCTC. 

3. To study the service marketing mix of IRCTC. 

4. To study the factors that contributes to the success of IRCTC 
 

Research Methodology 

 The study is about the service marketing strategies of IRCTC .It deals with title of the study, 

objective and advantage, disadvantage and emerging trends of e-services in Indian Railways  
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Emerging Trend of E-Services in Indian Railways 

About IRCTC: 

 IRCTC stands for Indian Railway Catering and Tourism Corporation Ltd. IRCTC is a subsidiary 

of Indian Railways. This public sector enterprise of the Indian Government was incorporated in the 

year 1999 and it started its operations on 27th September 1999. 

 All the operations of IRCTC come under Ministry of Railways, India. The headquarter of IRCTC 

is in Delhi, India. IRCTC operates and serves 4.5 million people every day across the nation.  

 IRCTC is largest ecommerce website in India which is the most important revenue generator for 

Indian Railways. It is the sole player in Railway industry to determine ticketing and other tour 

packages. IRCTC website has got a maximum capacity to book 7200 tickets simultaneously.  

 IRCTC has around 21 million customers booking tickets online. IRCTC has got a diversified 

service portfolio which covers not only railway ticket booking but also air ticket booking, hotel 

booking, tour packages, catering business and many more. 

 IRCTC books tickets on 2677 trains operating in India with tatkal ticket booking for 1.7 lakh 

seats and 11.5 lakhs normal birth seat. It has been found that after launching e-ticketing there is a 

increase in booking of railway tickets . Almost 10,000 tickets are booked per day on IRCTC website. 

Indian railway also introduced various emerging e-services for passengers as e- catering and e-

commerce. 

 Now Indian Railway passengers would be able to order fast food and meal of their choice from the 

popular eating joints such as Dominos, Pizza huts, food panda. To use these services passengers have 

to book their meal through e-catering services on IRCTC websites before they start their journey. 

Their orders were placed at the desired station where they want their meal. So, in this way IR have 

been moving in the „Digital Direction‟. 

 
Emerging Trend of E-Services in IRCTC Portal  

Factors that contributed to the success of 

IRCTC 

 The IRCTC success story is undoubtedly 

an inspiration for the entire generation of e-

commerce portals in India. However, behind 

this success story is a firmed up business plan 

as well as a near flawless execution till the 

recent past. Here are some of the reasons why 

IRCTC became a favourite of train travellers 

in India. 

 Economical  

 Quick and efficient connectivity  

 Easy to navigate and user friendly web interface. 

 

IRCTC Marketing Mix  

 Marketing Mix of IRCTC analyses the brand/company which covers 4Ps (Product, Price, Place, 

Promotion) and explains the IRCTC marketing strategy. The article elaborates the pricing, 

advertising & distribution strategies used by the company. 
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Let us start the IRCTC Marketing Mix: 

Product: IRCTC offers services that can be classified into: 

E-Ticketing  E-bedroll  Tour Packages  PNR Checking 
Mahila  

E-Hatt 

 E-Catering 

services 

 IRCTC  

E-wallet 
 Flight booking Hotel booking Flight booking  

E-wallet 

scheme  
E-wheel chair  

Price: IRCTC offers one of the cheapest price tickets to travel around. The pricing strategy of IRCTC 

is based to provide cheap rate tickets to lower and middle income group of people.. Also the pricing 

policy adopted for tour packages and catering services is very economical as compared to other 

sources of transport. 

 Place: IRCTC provides services to people all across the India as Indian Railways has got the 

largest network of Railways as compared to any other country in the world 

Promotion: IRCTC has got a diversified service portfolio which covers not only railway ticket 

booking but also air ticket booking, hotel booking, tour packages, catering business and many more. 

IRCTC is credited to be fastest growing website all over Asia beating major e-commerce giants like 

amazon and flipkart in terms of revenue generation and number of people visiting website daily. 

IRCTC has also collaborated with State bank of India to provide SBI rail card to people.  

 Findings: This research paper finds that e-services are nourishing very positively .Indian 

Railway is one of the biggest examples of online service provider in country with its online 

ticketing and other online services. 
 

Conclusion 

 In the present world of Information Technology where consumers are well educated and techno 

friendly they want to save their time and they adopt smart ways to purchase their products. E-

services are the best option for these customers. It is very common that people travel from one place 

to another and among various transport modes, rail transport is convenient and cost effective. 

IRCTC offers e-tickets on online booking of tickets to its passengers and helps them to save their 

time of buying tickets from ticket counters. Besides this IRCTC offers various e-services to benefit its 

passengers while travelling. Railways also take necessary steps to create awareness among 

passengers about the usage of e-services. 
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Abstract  
 Demonetization is the act of stripping a currency unit of its status as legal tender. It takes place to eradicate black 
money, overcome corruption, counterfeit fake currency, paving the way for cashless economy. Demonetization replaces the 
old currency with the new currency notes. This policy is a bold decision of the Indian government relating to the economic 
policy of the nation. Withdraw of 500 rupee and 1000 rupee high denomination notes from the circulation in the economy 
with the primary aim of chasing black money, overcome corruption, and eradicate fake money, cashless economy. In this 
demonetization process actually what happened in the demonetization? For why? is analyzed and focused in this study. 
The objective of the policy is achieved or partly achieved or not at all achieved is analyzed. The present study is an attempt 
to know about the demonetization in India. The main focus of the study is to analyze the objective of demonetization and 
its effects.  
Keywords: demonetization, denomination, notes, currencies.  
 

Introduction 
 Demonetization name indicates de plus monetization where monetization means increase in 

flow of cash in the economy. Demonetization means calling up of currency from the economy or 

ban the currencies. In 8th November Indian government announced to demonetize 500 rupee and 

1000 rupee notes and replace with new currencies of 500Rs and 2000Rs notes respectively which is 

called as demonetization. Replacing the new notes with old one is called demonetization. 

Demonetization is the act of stripping a currency unit of its status as a legal tender. Denomination 

takes place in our society to eradicate black money, overcome corruption, counterfeit fake currency, 

paving the way for cashless economy. Former prime minister said it is half a demonetization, not 

banning a currency it is just exchange of currency with a new one. Old currency notes are not 

accepted as a legal tender. 

 

Objectives of Paper 

 To analyze the objective of the demonetization policy. 

 To study the various demonetization goals and its effects in the economy 

 To interpret the implications of demonetization. 

 
Research Methodology 

 The paper is based on secondary data. The data has been collected from journals, magazines 

and internet. 
 

Review of Literature 

 Samal Kishore C,(1992) in his paper, ‖Chasing black money in India‖ gives a history of the 
various measures taken by the government of India to mop up black money since 1946 such as 
demonetization, voluntary disclosure schemes and bearer bonds. 



Vol. 5                        Special Issue 2                   March 2018                         ISSN: 2321- 4643 

 

77 | Page         Shanlax International Journal of Management  

 TripathiAshish K (2016) in the paper, ―demonetization challenges for rural India‖ points out 

that demonetization is good but our financial system should be ready to change.  

 Rahul prakashdeodhar(2016) ―black money and demonetization‖ the government of india 

announced that the Rs 500 and Rs 1000 denominated currency notes will cease to be legal 

tender. The move was targeted towards tackling black money, corruption and terrorism. What 

are the costs involved in this demonetization policy process? Will it be effective if people can 

still create new black money thereafter? The efforts will bring massive amount of cash into the 

banking system – a benefit in itself. Once the money is in the legitimate channels, it should be 

better utilized and revenue will be generated from its use. 

 Drpratapsingh and virendersingh (2016) ―impact of demonetization on Indian economy ― India 

hase amongst the highest level of currencies in circulation at 12.1% of GDP. Cash on hand is an 

estimated at around 3.2% of household assets, higher than investment in equities or roughly 

around $220 billion. Of this cash, 87% is in the form of Rs 500 and Rs 1000 notes or roughly Rs 

14 lakh crore($190 billion). A significant portion of the household cash on hand is generated by 

economic transactions that are not reported to tax authorities or generated through corruption. 

Scrapping the higher denomination money would either result in these being brought into the 

system or the money just disappearing. 

 
Scope of the Study 

 This study mainly focus on the analyzing the objective of demonetization whether the goals are 

attained or on the way of processing otherwise not. And to justify what could be done instead of 

what actually did in the demonetization policy. 

 
Demonetization in India 

 Demonetization for us means reserve bank of India has calling up of old denomination notes of 

Rs500 and Rs1000 notes as an official mode of payment. Demonetization is the act of stripping a 

currency unit of its status a legal tender. In India, the move has taken to curb the black money and 

fake currency notes by reducing the amount of cash available in the system. It is also interesting to 

note that this was not the first time the government of India has gone for the demonetization of high 

value currency. It was implemented in 1946 when the reserve bank of India demonetized and then 

issued and circulated the Rs1000 and Rs10000 notes. The government then introduced high 

denomination notes of Rs1000, Rs5000, Rs10000 and later in 1954 government demonetized these 

notes in 1978. 

 The government move to demonetize, even though there was a problem of black money exists 

in the economy. The move was enacted under the high demonetization bank note Act, 1978. Under 

the law all ‗high denomination notes‘ ceased to be a legal tender after January 16, 1978. People who 

possessed these notes were given a time to exchange their high denomination notes. On 28th October 

2016, the total currencies in circulation in India were Rs.17.77lakh crore. In terms of value, the 

annual report of Reserve Bank of India states that of 31st march 2016, the total bank notes in 

circulation is valued to Rs16.42lakh crore of which nearly 86% was Rs500 and Rs1000 notes. In terms 

of volume, the report stated that 24% of the total 9026.6 crore bank notes were in circulation.  

 The people were given a chance either to exchange the old currency with new currencies through 

banks, post offices. According to the government of India, the reserve bank of India will issue new 
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rupee notes of 500 and 2000 respectively. It will be placed for circulation from 10th November 2016. 

The main difference between previous demonetization and the current or present demonetization is 

higher denomination was barely in circulation in 1948 and 1978, unlike the Rs500 and Rs1000 

denomination notes in 2016. 

 
Objectives of Demonetization in India 

 To track fake currency 

 To transform Indian economy into cashless economy 

 To bring tax evasion to halt 

 To curb the black money 

 To overcome the corruption practices in the economy 

 
Why demonetization? 

 While increase in the circulation of notes of all denomination has grown by 40% between 2011-

2016 those of Rs500 had increased by76% and those of Rs1000 has increased by 109% but the 

economy has expended only by 30% in this period. The Experts states this as a disproportionate 

increase of high denomination notes. 

 According to Reserve Bank of India as of march 2016, currency in circulation amounted to 

Rs16415 billion out of these 500 denomination notes accounted for 47.8% in value and Rs1000 notes 

another 38.6%. Together they were more than 86% of the values of the notes in circulation. 

 According to financial action task force that looks at the criminal use of international financial 

system notes that high value notes are used in money laundering schemes, racketeering and people 

trafficking. 

 
Impact of Demonetization 

To track fake Currency 

 Like the legitimate rupee note exact replica can be printed and minted. It is definitely possible 

for printing the fake currencies of one country. Reserve bank of India gets currency notes from 

London based company for printing and minting. And same London based company also prints 

pakistan currencies. Through some arrangements and settlements made pakistan prints Indian 

currencies and supply the currencies to seperators in our country. These currencies are used for 

funding terrorism, boost sleeper cells in our country. Therefore demonetization can eradicate fake 

currency in circulation but printed up to date now. Future it can be printed again and again. So 

demonetization does not perform effectively in this part.  

 National investigation agency (NIA) states that 400crore valued as a fake currency in 

circulation. The currencies which is duplicate exist in economy can be identified automatically by 

banks during exchange of money by people. The sufferers are middle class and lower class people to 

loss their money in case of fake currency circulation. 

What could be done? Instead of 500Rs and 1000Rs highly denomination notes, the government can 

issue 200Rs and 300Rs notes as a maximum denomination notes. And it should be made costlier to 

print the note.so that it may be difficult for the enemies to create a fake currencies in circulation. 

Thus highly denomination notes permanently banned and maximum denomination is changed as 

Rs200 and Rs300. 
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To overcome Corruption 

 Corruption mostly occurred in form of high denomination notes because it is easier to carry the 

large lump sum money than lower denomination notes. And also it is easier for stashing the large 

high denomination money. Rs500 and Rs1000 are the high denomination notes which are easier for 

corrupt officials but after demonetization much more easier for the corrupt officials to transfer, to 

stack, to hide Rs2000 denomination notes. If the government changes the high denomination notes 

as Rs200 and Rs300 it is tough for the corruptionist to transfer, to hold, to hide, to stack more Rs200 

and Rs300 notes as comparatively. 

 
Prevent Black Money 

 Black money is a unaccounted money which a person does not pays a taxes for his income or 

earnings. The drivers and dynamics of illicit financial flows from India: 1948-2008(der kav) states 

that the report estimates that India lost a total of$213 billion due to illicit flows in this period. The 

total volume of illicit assets held abroad represent about 72% of the size of India‘s underground 

economy which has been estimated at 50% of India‘s GDP. 

 World bank reports 23.1% of black money of India‘s GDP in the year of 2000 and In the year 

2007, black money is 20.7% of India‘s GDP. The percentage level indication of black money is a huge 

one. Only 6% of the unaccounted money is held in cash. Remaining black money were quickly 

convert into assets like gold, land or stashing in foreign account. Thus after demonetization all old 

high denomination cash Rs500 and Rs1000 which are issued are calling up for replacement. Not all 

issued notes are replaced. When reserve bank of India prints the notes it keeps the track of volume 

of notes in circulation. During demonetization, legitimate money get exchanged. The old high 

denomination notes comeback to RBI built some of it are not. RBI extinguish its liability. It maintain 

reserve for non returned money. Those money may be used for betterment of society like building 

roads, hospitals, etc. the value of the notes not returned to the RBI is large enough, the government 

is facing win - win situation. 

 Black money is not only in form of cash. It may be held abroad, form of foreign back accounts. 

Government have to take immediate serious action towards bringing back the black money. through 

demonetization black money had been eradicated but its only in form of cash. It is a small portion of 

the money. This particular objective of the demonetization is partly achieved. Even black money 

holded outside the country and in form of land deals, real estate, gold not taken effective part in this 

policy. 

 
Moving towards Cashless Economy  

 In order to reduce cash burden and move in cashless economy the demonetization evolves. the 

demonetization supports the economy to move towards cashless economy. It is considered to be a 

good beginning as a whole. Sweden is the country which is closely a cashless economy where even a 

3% of cash transactions are available. This objective of demonetization may be workout better in 

urban where as difficult in rural areas. Uneducated or illiterate people, old age people may not be 

aware of debit cards, credit cards system. Necessities to be purchased with a help of cash transaction 

will be easier for them. 
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Conclusion 

 The demonetization undertaken by the government is a large shock to the Indian economy. The 

impact of the shock in the function of how the currency will be replaced in the end of the 

replacement process and the extent to which currency in circulation is to be processed in future. 

Demonetization is a good tool for managing cashless economy and to eradicate black money. 

Supports in this two objective at least partly or being as a beginning of the goals to be achieved in 

future. But the overcome fake currencies and to counterfeit corruption is not focused by this policy 

primarily. So the government has to focus on all objectives in its policy for its success. 
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Abstract  
 We all remember November8th 2016, The day when the Government of India announced the demonetization of all old 
Rs.500 and Rs.1000 Rupees, and also announced the issuance of new Rs.500 and Rs.2000 Rupees bank notes are 
exchanged for the old notes. The Government claimed that the action would curtail the shadow economy and crack down 
on the use of cash to fund illegal activity and terrorism. 
 In the present economical situation, black money has inflated prices in real estate, gold and a few other sectors, 
making it a challenge for a common Indian citizen to invest. However the government’s attempt to curb black money will 
significantly lower the prices in such sectors. According to Finance ministry’s report in 2012, “real-estate accounts for 
more than 50 per cent of the current black money market”. Demonetization would not only repair internal economic 
issues, but also tackles funding to terrorism. Counterfeit money is one of the main sources of funding for activities related 
to terrorism. Also, corrupted government officials and politicians who have earned in illegal ways will have no other 
option to put that money into usage. As the saying goes “no pain no gain’”. In the same way short-term constraints will 
be associated with long-term benefits in this process, such as all of sudden endeavor to convert currency, limitation of new 
tenders throughout the network for a certain period of time. Addressing the nation, Prime Minister of India provided 
assurance to the citizens, he quoted, “I want to tell the people again and again that the government will do everything to 
protect the honest” 

 
Introduction  

 The move to demonetize Rs 500 and Rs 1,000 currency tenders by the union government of 

India on last Tuesday was a laudable and historic effort to clean up the decade‘s long corruption 

and black money. As Indian citizens, we all should be proud of the fact that we elected a 

government, which was capable of taking such brave decision for the long-term betterment of the 

country‘s economy. Nevertheless, there‘s a high possibility that a certain percentage of people might 

interpret this decision negatively in view of the fact that short-lived challenges are to be seen, which 

might have a profound negative impact and dethrone ruling party in the coming elections; not 

everyone happens to be cognizant of the decision‘s long-term benefits. If unaccounted or black 

money isn‘t obliterated, it would make the rich richer and the poor poorer. According to SBI,  

―Banks received deposits worth Rs 53,000 crore since the government put out of circulation, high-

value banknotes in a bid to drain illegal wealth. Nearly 14 lakh crore are held in Rs 500 and Rs 1000 

notes now – nearly 86% of the total value of currencies of all denominations in circulation‖. 

Ultimately, government will possess an adequate amount of money to invest in infrastructure, 

education, agriculture, and all other sectors to build India economically stronger. 

 Act of stripping a currency unit of its status as legal tender 

 Process of removing a currency from general usage or circulation of money in a country 

 Act where the old unit of currency gets retired and replaced with a new currency unit 

 Withdrawal of a specific currency from market  
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History of Demonetisation in India 

Year Withdrawn Introduced 

1946 
 Jan. 12 

Rs.5000 
Rs.1,000 

Rs.10,000 
 

 1954  
Rs.1,000 
Rs.5,000 

Rs.10,000 

1978 

 Jan. 16 

Rs.1,000 
Rs.5,000 

Rs.10,000 
 

 1987  Rs.500 

2016 
 Nov. 8 

Rs.500 
Rs.1,000 

Rs.500 
Rs.2,000 

 
Demonetisation Abroad 

1969 USA 1991 Soviet Union 

1971 Britain 1996 Australia 

1984 Nigeria 2010 North Korea 

1987 Myanmar 2015 Pakistan 

 
Objectives of Demonetisation 

 To curb Black Money 

 To reduce Corruption 

 To Remove Fake Currency  

 
Demonetisation 2016 -A Move against Corruption and Terrorism 

 To check use of large-value notes to finance corruption and terrorism 

 To prevent use of high-value notes in money laundering schemes, racketeering, and drug and 

people trafficking 

 To control money spent by governments, political parties and candidates during general 

elections 

 Rs.30,000 crore was spent during 2014 Election  

 
Demonetisation 2016 - Surgical Strike on Black Money 

 To check black money hoarders 

 To reduce inflation 

 World Bank Estimated (July 2010) the size of shadow economy for India is 20.7% of GDP in 1999 

and 23.2% in 2007  

 A parallel shadow economy generates inflation which adversely affect poor and middle class 

 It also reduces the government revenue which otherwise could be used for welfare and 

development activities 

 
Demonetisation 2016 - A Step Forward 

 Section 26 (2) of RBI Act, 1934 –‗Union Government is given the power to declare that any notes 

issued by RBI will no longer be legal tender‘ In 1978, demonetisation was carried under High 

Denomination Bank Notes (Demonetisation) Act, 1978. In 2014 – PMJDY and Income Disclosure 

Scheme (ended September 30, 2016)  
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Demonetisation 2016- Impact on Indian Economy 

 Online retail stores temporarily stopped cash on delivery facility 

 Disbursement Rate of MFIs slow down 

 Effect on MSMEs 

 E-Wallet firms could gain good business – Paytm, PayU, MobiKwik, Freecharge 

 Bullion and Real Estate Sectors affected 

 
Demonetisation 2016- Challenges 

 Lack of look ahead in the situation 

 Stopping the economic growth abruptly 

 Fall in the rupee value to all-time low 

 Common man is suffered by bringing different rules into effect 

 Negative impact on working class, small and rural businesses in the short run 

 Printing the new currencies 

 Replacing of old notes 

 Temporary Disruption to trade of ordinary purchase of household items 

 

Demonetisation 2016 – Opportunities 

 Get the unpaid taxes 

 Cashless Transactions 

 Digitization 

 Curb Black Money 

 Improving Bank‘s strength to give loans 

 Issue notices by IT Department 

 
Financial Inclusion 

Demonetisation 2016- A Roadmap for Make in India 

 Demonetisation combined with Income Disclosure Scheme, Benami Property Act and GST will 

force tax evaders to mend their ways 

 Demonetisation have given boost to digital payments towards less-cash economy at least and 

not cashless India 

 News on searches, seizures, arrests and disclosures of lakhs and crores of rupees across cities 

and towns 

 It is a ‗big bang‘ reform India is looking for, if it is successful  

 
Opinions on Demonetisation 

Calls the move Authoritarian 

 ―Only an authoritarian government can calmly cause such misery to the people — with millions 

of innocent people being deprived of their money and being subjected to suffering, inconvenience 

and indignity in trying to get their own money back.‖AmartyaSen 

“organised loot”,  

“legalised plunder”,  

“monumental mismanagement” that might bring GDP down by 2 per cent. Asked why people 

weren‟t allowed to withdraw their own money 

Dr.Manmohan Singh  

Cannot wipe out black money; 

hoarders have already found 
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 Loopholes the move is hurting people who aren‘t its intended targets as many individuals who 

have no illegal money could have build up cash reserves overtime.―Relatively poor women stash 

away cash beyond their husbands‘ reach, as savings for the children or the house 

hold,‖KaushikBasu Chief Economist,World Bank  

 Black money hoarders find ways to divide their hoard into many smaller pieces. You find that 

people who haven‘t thought of a way to convert black to white, throw it into the hundi in some 

temples. I think there are ways around demonetisation. It is not that easy to flush out the black 

money.‖ 

 
RaghuramRajan Former Governor of RBI  

 A lot of money that operates in the shadow economy will now become a part of the banking 

structure itself. Banks will have a lot more money to support the economy. Private sector 

investment, which was so far lacking, will now get back into the economy. The banks which were 

struggling because of the NPA problem will have a lot more money to lend for agriculture, 

infrastructure sector, social sector, trade and industry.‖ArunJaitley, Finance Minister  

 
Conclusion 

 Restrictions on cash economy and increase in government are expected to improve the GDP in 

long run 

 It has lowered the inflation much to the relief of common man 

 More assessees and tax evaders are expected to come within the tax net, further widening the 

tax base and increase tax revenue of Govt. 

 Steps taken against black money instilled a sense of confidence towards government among the 

people 

 Small traders, labour intensive industries (textiles, construction), transport, etc. were severely 

affected 

 Agriculture and small scale industries relying on informal source of finance were hit 

 GDP growth rate has come down to 6.9% 

 Affected collections of MFIs and NBFCs 

 Cost of the Scheme is around Rs.1,28 lakh crore for 50 day period 

 FDI is affected temporarily – Schemes like Digital India and Make in India faced a set back  

 Finally can‘t succeed about our expectation. The RBI still not counting the old currency status. 
 

References 

1. http://www.demonitization in India 

2. www.bone or bane regarding demonetization 

3. https://wwwgoodreturns.in 

4. Jai Bansal-Impact of demonetization in Indian Economy – ICIRSTM-17, 2017- ISBN 978-93-

86171-20-7 

5. https://www.hdfcbank.com/assets/pdf/Event_Update_Demonetization_and_its_impact.pdf 

6. Demonetisation: Impact on the Economy No. 182 14 – Nov – 2016 Tax Research Team –working 

paper series – National Institute of Public Finance and Policy, New Delhi. 

7. LokeshUke - Demonetization and its effects in India - SSRG International Journal of Economics 

and Management Studies (SSRG-IJEMS)–volume4issue 2 February 2017 

 

http://www.demonitization/
http://www.bone/
https://wwwgoodreturns.in/
https://www.hdfcbank.com/assets/pdf/Event_Update_Demonetization_and_its_impact.pdf

