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Abstract

This research investigates how infographics influence key aspects of the e-commerce experience,
including customer understanding, product navigation, purchase behavior, and satisfaction.
In the digital marketplace, infographics act as visual aids that simplify product information
and make it more engaging for consumers. The quantitative research method was utilized to
gather data from 120 participants through a structured survey. The study employed a variety
of statistical tools, such as regression, one-way analysis, correlation, and percentage analysis,
to analyze the data. The results show that there is a strong relationship between high-quality
infographics and customer purchase decisions, with customers feeling more confident in their
selections when they see clear images. The ANOVA results showed that customer satisfaction
levels did not significantly vary by area, and that infographics are generally effective regardless
of the consumers’ location. The study also found that infographics that are placed strategically
throughout a website and adapted for mobile devices improve the user experience overall by
making information easier to access and compare. When placed strategically, these visuals can
reduce confusion and guide customers more smoothly through their buying journey. The study
suggests that e-commerce businesses should use infographics that reflect their brand identity,
include real-life product visuals, and encourage creative input from staff. To enhance infographic
utilization, it also suggests regularly examining sales and customer engagement statistics.
Keywords: E-commerce, Infographic, Customer Engagement, Purchase Decision

Introduction

An infographic is a visual representation of information, data, or knowledge
thataimsto present complex concepts ina clear and concise manner. Infographic
are used in different social media platform variedly used to marketing and
educational purpose. In digital marketing platform infographic is consider as
more effective ways of communication and attract the attention of the customers.
Most of the company 84% are consider infographic to be effective. Infographic
is the fourth most used type of content marketing. Customer retention is no
longer just a buzzword for e-commerce, it has become an art that requires
businesses to provide a seamless and engaging shopping experience as in the
lightspeed e-commerce environment. One of the major issues encountered by
e-commerce businesses is how to present the necessary product information in
a form that is clear and attracts the customers’ attention for a long time. When
you are faced with information overload, the possibility of easily accessing
the main product features and advantages can be a powerful factor in your
understanding of the product, in how satisfied you are, and in your purchase
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decision. Infographics, the learning tool which is
the best way to convey the information of the visual
aspects like charts, icons, images, and typography
that are very helpful in the process of understanding
and processing of data, are the communication
method that is the most effective in delivering the
needed persuasive messages.

Review of Literature

(Nikzad) has demonstrated the effectiveness
of infographics as a marketing tool, specifically in
the case study by FixUI. By using infographics to
promote the new app, FixUI was able to communicate
complex information in a clear and concise manner,
increasing engagement and understanding among
viewers. The study highlights the importance of
using visual storytelling to convey information
and the potential benefits of using infographics in
marketing campaigns.

(Gushcheva) has examined the current state of
infographic and data visualization design practices,
highlighting key principles, methods, and tools used
by designers. The review has also identified best
practices for creating effective designs, including
keeping it simple, using visual storytelling, using
data-driven insights, and testing and refining designs.

Content marketing is a vital strategy for
businesses to reach their target audience and build
brand awareness. One of the most effective ways
to achieve this is through the use of infographics,
which have become increasingly popular on social
media platforms like Facebook. Using infographics
for content marketing on Facebook, including their
impact on engagement, reach, and brand awareness.
The results suggest that infographics are an effective
way to increase engagement, reach, and brand
awareness on Facebook, and should be considered as
a key component of any content marketing strategy
(Doan).

(Sankar Ganesh and Surendiran) examines
consumer awareness and perception of Vijay Dairy
Products. The study highlights the role of branding,
advertising, and product quality in influencing
customer preferences. It discusses the competitive
landscape of the dairy industry and the effectiveness
of marketing strategies in enhancing brand
recognition.

(Pasu et al.) examined the benefits of product
infographic labeling on meat packaging, including
its impact on consumer behavior, food safety, and
brand reputation. The results suggest that product
infographic labeling on meat packaging can be
a valuable tool for meat packagers and retailers,
providing important information to consumers,
enhancing food safety, and improving brand
reputation.

Digital marketing strategies that focus on brand
awareness and customer purchase intention are
highly effective when tailored to the target audience
and executed through integrated campaigns. A
combination of SEO, content marketing, social
media engagement, influencer collaborations, and
personalization can lead to a significant increase in
both brand awareness and the likelihood of purchase
(Putri).

Research Objective
Primary Objectives

To study the role of infographics in e-commerce:
assessing their impact on customer understanding,
journey, purchase decisions, and satisfaction

Secondary Objective

* To assess how infographics influence customer
understanding of product features

* To evaluate the impact of infographic placement
on the customer journey in e-commerce

* To investigate the effectiveness of infographics
in driving customer purchase decisions

* To assess the impact of mobile-optimized
infographics satisfaction and
convenience

on customer

Methodology

The research methodology for the purpose of
studying the role of infographics in e-commerce
is a quantitative approach. The collected primary
data through structured questionnaires
distributed to 120 respondents while the secondary
data was gathered from books, journals, and online
resources. The study made use of the non-probability
convenience sampling technique, which allowed the
researcher to choose those respondents who were
easily accessible to participate. The descriptive
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research design enabled the researcher to collect and
analyze the customer interaction data in a systematic
manner, and the main thing this study turned to, in
this respect and from the perspective of infographics
that are used in e-commerce. The statistical tools
such as percentage analysis, one-way ANOVA,
correlation, and regression have been used in order
to interpret the data.

DEPENDENT VARIABLE INDEPENDENT VARIABLE

- Clarity |
e
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Customer satisfaction | € | placement

T Purchase decision ]

Findings
Correlation Table
IQ PD
Pearson Correlation 1 485
IQ | Sig. (2-tailed) .000
N 120 120
Pearson Correlation | .485 1
PD | Sig. (2-tailed) .000
N 120 120

*Correlation is significant at the 0.05 level (2-tailed)

Null Hypothesis (H0): There is no relationship
between Information Quality and Purchase Decision.

Alternative Hypothesis (H1): There
relationship between Information Quality and
Purchase Decision.

The correlation between information quality &
purchase decision reveals a p-value is less than 0.05,
we accept alternative hypothesis H1 and reject the
Null hypothesis HO. This indicates that there is a
positive relationship between the infographic of user
satisfaction in e-commerce information quality and
purchase decision.

is a

Null Hypothesis (H0): There is no difference

between geographic location and customer
satisfaction.
Alternative Hypothesis (H1): There is a

difference between geographic location and customer
satisfaction.

Here the p value for is greater than 0.05. So,
we accept the null hypothesis and reject alternative
hypothesis. This indicates that there is no difference
between the means of the geographic location in
terms of customer satisfaction.

Implication and Recommendation

Infographics must be consistent with digital
marketing strategies through cooperation among
the marketing, design, and product teams. This
guarantees visually attractive content that is coherent
with the brand and, at the same time, suitable for
a wide range of customers thus improving the
shopping experience. The use of step-by-step guides,
visual comparisons, and real-life examples in the
infographics would make them more relatable and
useful, and the customer’s decision-making process
would be enhanced. Companies should motivate
employees to exercise their creativity in infographic
design via recognition programs and awards, which
will bring about innovation and ensure that the content
is fun, appealing, and thrilling to the customers.
Businesses need to monitor key metrics like customer
Involvement, Engagement, and Purchase decisions
to keep their infographics strategies effective - this
will be a valid way of ensuring the effectiveness and
upgrading the shopping experience.

Limitation

It had a technique of non-probability convenience
sampling. Generalis ability to any larger e-commerce
audience will be limited, due to that. The specific
factors identified in the study relate to infographic
placement, mobile optimisation and customer
satisfaction which, probably might omit other
influential factors such as cultural preferences or
diversity of design. Variation in user experience due
to the difference in devices, browsers, or internet
speed may not be factored into the research. Though
infographics are intended to clarify, the interpretation
of graphics might vary from one person to another,
and thus different effects are felt on customer

One Way Anova
Sum of Mean
f F ig.
Squares d Square Sig
B
eween |y g7 | 2 | 2386 | 856 | 427
Groups
Within | 36008 | 117 | 2.787
Groups
Total 330.800 | 119
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understanding and decision-making. The research
mostly involved a quantitative approach and possibly
may have bypassed some qualitative aspects in
ascertaining customers’ preferences and experiences.

Conclusion

This study highlights the value infographics as a
tool for changing a customer’s mindset, guiding their
journey, helping them make a purchase, and gaining
their satisfaction. Infographics have been the topic of
previous studies in marketing, but this one pinpoints
the fact that they are the essential means through
which the customer’s retail experience can be turned
at a click into an eCommerce experience. The
results propose that the digital side of their business
should take some measures. These measures are
the integration of well-designed, mobile-optimized
infographics into the presentations of the platform that
will make the editor clear and straight to the point, as
well as a solution for customer engagement and the
reduction of decision fatigue. Therefore, companies
are advised to use visual storytelling techniques
and customer-oriented features such as comparison
visuals and step-by-step guides to improve their sales
processes and achieve more conversions. In future
studies, a more thorough investigation of the mental
and emotional effects of graphic elements design
(e.g., color, animation, or interactivity) is in order as
these factors can furnish the researcher with a depth
of comprehensive insights. Therefore, other steps
could be the expansion of the user demographic base
and the use of qualitative methods such as interviews
or eye-tracking studies for a more comprehensive
understanding of what different customer segments
feel and do with visual content in e-commerce.
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